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JOCKS DEFEND
‘“‘BLUE RADIO”’

“l know more about Howard Stern’s
penis than | do my own.” Don Imus
thinks Howard and his ilk go too far, but
other top jocks who walk the line of
good taste and community standards say
obscenity is in the ear of the beholder.
Page 24

CHICAGO ARB,

MORE TOP BIRCHES

WGCI-FM narrows the gap with WGN in
the Chicago Arbitron. Winter Birch
results for top markets, plus a San Diego

ARB preview in Street Talk.
Page 19, 30
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PATRICK IN THE SPOTLIGHT

FCC Chairman Dennis Patrick made his
Senate Commerce Committee debut
discussing trafficking rutes, AM stereo,
spectrum auctioning, and the topic of the
week, obscenity on the radio.

Page 11

ARISTA ATTEMPTS
SIMULTANEOUS SOLUTION

™ FOR WHITNEY

Arlsta is breaking new ground in
the increasingly complex area of
coordinating initial airpiay on
superstar releases. Copies of the
new Whitney Houston single will
come with a letter contracting
stations to wait until 7:30am
Thursday (4/30) before playing it.
Page 3

CHR PLAYLISTS:
LONG VS. SHORT

Can anyone ever settle the eternal
debate between long and short-playlist
advocates? A successful programmer
from each side of the fence gives it a

shot.
Page 39

FCC EASES STUDIO
ORIGINATION RULE

The FCC, declaring its old studio and
program origination rules outdated, says
studios now need only be located within
“principal community contours.”

Page 3
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A&M, RADIO, RETAIL TEAM FOR
JOB EFFORT

A&M is spearheading a campaign that
will provide music business jobs for inner

city youth.
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Beaubien Becomes

PD At KNX-

Andy Beaubien has left his
post as OM of KKHT/Houston
to become PD of CBS soft AOR
KNX-FM/Los Angeles. He re-
places Bill Minckler, who'd

been in the post since May of !

last year when the station re-
turned to its ‘“Mellow Rock”
format after a three-year ten-
ure as CHR KKHR.

Both Beaubien and VP/GM |,

Bob Nelson deny that KNX-FM,
which dropped 1.41.1 in the
just-released winter Arbitron,
will toughen up its music mix
and directly challenge KLOS,
the market’s only mainstream
AOR. Nelson said, “We are

FM

Andy Beaubien
what we are; we're just aiming
to make it better.”
Agreed Beaubien, “We have
BEAUBIEN/See Page 25

Radio Reacts To FCC Crackdown

Commission Takes Tough Obscenity Stand

The FCC fulfilled its pledge to
crack down on *‘“indecent"
broadcasts by dropping its
decade-old hands-off policy
regarding regulation of pro-
gramming content. The FCC is
warning broadcasters that they
now face fines, revocations of
licenses, and criminal prosecu-
tion as the government adopts
new, expanded standards of
what constitutes indecent and
offensive program material.
Approximately 20,000 com-

Hyland
CBS Sr.VP

Robert Hyland

KMOX & KHTR/St. Louis
GM Robert Hyland has been
elevated from CBS Radio Divi-
sion Regional VP to Sr. VP, re-
taining his Gateway City man-
agement duties.

Hyland began his radio ca-
reer at CBS 0&0O WBBM/Chi-
cago after WWII, becoming
KMOX Sales Manager in 1952.
He’s been the combo’s GM
since 1955, a VP since 1959, and
CBS Radio Regional VP since
1973.

CBS Radio Division President
Robert Hosking commented,
‘“‘Robert has devoted his career
to CBS, and done much to shape
and direct KMOX into one of the
country’s leading radio sta-
tions.”

More Sides
To The Story

® KPFK, KCSB respond
to ruling, Page 8

® R&R polls
programmers on
decision, Page 3

@ ACN conducts
‘‘questionable
words’’ survey,
Page 8

® R&R interview
includes Stern
comments, Page 24

plaints each year are registered
with the FCC about such mat-
ters.

Published Guidelines
Coming Next Week

The FCC plans to publish
guidelines in the Federal Regis-
ter sometime during the next
week to place broadcasters on
official notice that it will no
longer limit its definition of in-
decency to the ‘“‘seven dirty
words” precedent. The FCC has
narrowly interpreted its defini-
tions of indecency and obscenity
since the famed George Carlin
decision.

But FCC watchdogs argue
that these guidelines will not
provide broadcasters with clear
definitions of what is permissi-
ble speech, since determina-
tions will be made on a case-by-
case basis.

Last week’s ruling coincided
with actions taken by the FCC
involving broadcasts on three
stations:

*» WYSP/Philadelphia’s How-
ard Stern morning show

* KPFK/Los Angeles’s ‘“The
Jerker,” a play which included
graphic descriptions of gay sex

e KCSB/Santa Barbara’s air-
play of “Makin’ Bacon” by the
Pork Dukes, which contains

FCC CRACKDOWN/See Page 8

Stern Claims Victory

Controversial WXRK/New
York and WYSP/Philadelphia
morning man Howard Stern
last Thursday (4/16) called for
champagne to be opened to
celebrate what he called “a
really happy day for us.” Re-
garding the FCC’s warning
notice to parent Infinity Broad-
casting, he said, “The FCC has
said that everything we did was
perfectly legitimate, perfectly
legal; there was nothing ob-
scene, indecent, disgusting,
lewd, or rude, and I'm really
thrilled about that.” He later
added, ‘““As far as I'm concern-
ed, it's a total victory.”

Stern’s comments came dur-
ing a press conference at Infini-
ty’'s Madison Avenue office,
which overflowed with TV cam-
era crews and news reporters.

Separating himself from
KPFK/L.A. and KCSB/Santa
Barbara, whose actions were
also addressed by the FCC (see
Page 8), Stern charged, “First
of all, the FCC lumped me in
with two morons from Califor-
nia who were using the ‘F’ word
on the air, and I found that a
personal affront. I've always

A SOLEMN OATH — WXRK/New
York morning personality Howard
Stern kicked off his press con-
‘grence about the FCC rulng Ly
reciting the Pledge of Allegiance,
then deadpanned that his jrand-
parents, embarrassed by tha pub-
licity, had driven their car off the
road and been kiled. Photo
courtesy Jeffrey A. Salter/NEWS-
DAY.

operated within the law. If they
change the law, I'd operate
within the law.”
Concern About
Constitutionality
Infinity Exec. VP & Radio

President Mel Karmazin com-
STERN/See Page 8

New York, L.A. ARBS

WOR, WINS
Dethrone FMs

The crowded music field was
good news for New York's new
top two, WOR and WINS, both
sporting their best books in sever-
al years. It was also the first time in
recent memory that non-music sta-
tions had taken the top two slots,
leading one observer to quip that
FM must have peaked.

Among the music stations,
standings were surprisingly stable
at the top with WHTZ still #1,
WRKS and WPLJ tied for second
again, and WBLS still fourth.
WQHT had a 3.1 in Arbitron and
Birch last Fall; this winter it had a
modest rise in Arbitron and nearly
a three-point Birch move. WNSR

NEW YORK/See Page 6

Radio’s New Dirty Words

KIS Back On Top

The book found KIIS-FM back in
control of L.A., although KPWR's
drop seems to have taken place
mostly in the first two months, sta-
bilizing somewhat in March when it
staged its “Powerhouse IlI”" listen-
er party. KABC, which prociaimed
itself “The Voice of Southern
California” on its billboards this
winter, rose to tie its winter '86
rating. KOST, which aiso used out-
door extensively, had its best
book ever.

KMET’s conversion to Alter-
native Adult KTWV was good
news for a number of stations,
among them KLSX, which tied
KRTH-FM for the Gold lead,
KLOS, and KTWV itself. As with

LOS ANGELES/See Page 6
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R&R POLL

Radio Divided On FCC
Obscenity Stand

Radio stations split down the
middle in reacting to the FCC’s
“blue radio” ruling last week. An
R&R poll of 560 stations this week
showed 49% approving of the Com-
mission’s move and 47% disagree-
ing, with 4% on the fence. Only 6%
said their stations might be af-
fected by the ruling.

Although “yes” answers to the
question “Do you agree with the
FCC’s decision to place strict limits
on the use of indecent and obscene
language on the radio?” edged
negative responses, comments
from the affirmative side were
highly guarded. Most stressed that

_ Do you agree with the FCC's
‘declsion to place’ strict lmits on
the use of Indecent and obscsne
language on the radio?
Wes 4 8%
No 47%
Undecided!
No answer -~ 4%
Will ‘your station in any way be
affected by the ruling?
Yes 6%
No G45%

the FCC guidelines need to be
limited, with others feeling the
OBSCENITY/See Page 8

LABEL STAKES LEGAL GROUND

Arista Issues ‘Contract’
For Whitney Single

When Arista ships the new Whit-
ney Houston single, “I Wanna
Dance With Somebody (Who Loves
Me),” to radio early next week, it's
asking stations for an airplay em-
bargo until Thursday (4/30) morn-
ing, 7:30 local time. The label is us-
ing a letter intended as a legally
binding contract to ensure no one
breaks that embargo.

Arista Sr. VP/Marketing & Pro-
motion Don Ienner and VP/Gener-
al Counsel Michael Pollack signed
the letter, already mailed to sta-
tions in advance of the single’s
release. It will be enclosed again
with copies of “Dance” when they
are distributed from Monday
(4/27) on disc, cassette, and com-
pact disc.

The letter states, “Your accept-
ance of the enclosed shall be deem-
ed to constitute your agreement
with Arista Records on behalf of
the radio stations, its owner(s)
(i.e., individuals and/or entities),
and all employees, agents and
other representatives of the radio
station and its owner(s) to the
following conditions.”

Those conditions are that there
should be no broadcast before
Thursday morning, and that there
should be no duplication of the
single or transmittal to others.

The label says it’s ‘‘not
practical” to have its staff deliver
the single to stations simultaneous-
ly. “We have determined that this
type of mailing is the only means of

giving every key radio station an
equal opportunity to schedule a
premiere broadeast.”

ARISTA/See Page 26

Beug VP/
Creative
At WB

John Beug
John Beug has been appointed
VP/Creative Services/Marketing
at Warner Bros. Records, oversee-
ing advertising, album art, and
music videos. Beug most recently
headed Beug-Dyson, Inc., creators
of John Fogerty’s “Centerfield”
video and the animation for A-Ha’s
“Take On Me,” among others.
WB Chairman Mo Ostin said,
“At a time when audio and visual
art forms are changing and in-
teracting in new and exciting ways,
BEUG/See Page 6

FCC Modifies Studio
Origination Rule

Stations Can Locate 30 Miles Away

As one of outgoing Chairman
Mark Fowler’s last acts of hacking
away at radio’s regulatory under-
brush, the FCC lifted restrictions
on studio location last week, allow-
ing stations to operate their main
studios outside their city of license
so long as it’s within principal com-
munity contours. Depending on the
coverage contour of a particular
station, some broadcasters may
now be able to locate their main
studios as much as 20 or 30 miles
away from their city of license.

The FCC also dropped require-
ments that stations originate a ma-
jority of their non-network pro-
gramming from their main studios

or from within the principal com-
munity of the station’s broadcast
area. The Commmission noted that a
main studio does not necessarily
play a central role in the produc-
tion of a station’s programming or
be the best location for originating
programming.
Public File Stays
In Community

Stations will be required to main-
tain their public inspection file in
the community of license, along
with a local or toll-free telephone
number for listener access. Mass
Media Bureau Chief James McKin-

STUDIO LOCATION/See Page 25

Gilbert Returns
To KBPI

As VP/GM

KHOW & KPKE/Denver GSM
Kip Gilbert has rejoined crosstown
Sandusky AOR KBPI as VP/GM.
Gilbert had been GSM of KBPI and
sister AM Talk outlet KNUS before
moving to Legacy’'s KHOW &
KPKE last February. Nick
Marnell, who has managing both
sides of the Sandusky combo, will
continue to serve as VP/GM for
KNUS.

Gilbert told R&R, “I've lived in
Denver all my life, and KBPI is a
monster with a lot of history. I've
wanted to be a GM, and this is the
flagship Sandusky station where I
can sit at the right hand of the com-
pany’s ‘father’ (President Toney

Brooks.)”
GILBERT/See Page 25

King PD
At WIL-AM
&FM

Gary King

WRVA/Richmond PD Gary
King has been named PD of Coun-
try combo WIL-AM & FM/St. Lou-
is. Starting May 9, he replaces the
exiting Mike Oakes, who program-
med the station the last three and a
half years.

WIL VP/GM Dick Williams told
R&R, “We look to build on 25 years
of country music tradition at WIL-
AM & FM. Gary will have all the
tools: the WIL country tradition,

KING/See Page 26

Capps PD For

Classic Hits
KMJK

Portland, OR picked up its first
FM Gold station last Wednesday
(4/15) when Magic, Inc.’s newly
acquired KMJK switched from
CHR to Classic Hits, ending nearly
a decade of contemporary pro-
gramming. Stepping in April 27 as
PD is Oregon native Mark Capps,
most recently a three-year on-air
talent and news anchor at KOMO/
Seattle. Capps replaces Steve

CAPPS/See Page 26
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VINYL HOLDING ON

WITH AOR FANS

Although cassettes are more popular than
albums with both AOR and CHR listeners, the
AOR audience is more attached to vinyl than
its CHR counterparts. Plus a look at age

group preferences for the two formats.
Page 28

AOR’S SPRING PROMOTION LINE

Promotion ideas on all scales and budgets
from four AOR stations in different-size

markets.
Page 42
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Daypart Diary Breeds Listener Confusion

A Commentary By Julian Breen

Over the years, Arbitron’s radio
measurement methodology has not
been a static endeavor. Rather, it
has been evolutionary — incorpor-
ating changes such as expanded
sample frame, differential survey
treatment, continuous measure-
ment, and most recently the day-
part diary.

The introduction of each of these
changes was characteristically ac-
companied by turbulence in the
numbers for at least one book, as
Arbitron learned how to handle
new procedures. Turbulence in the
summer '86 book, with the intro-
duction of the daypart diary, was
thus no surprise. Many broadcast-
ers and rep firms expressed con-
cern over the results, and par-
ticularly over listening-level
dropoffs in the hours immediately
following the daypart boundaries.

As Arbitron tells it, the daypart
diary was introduced to reduce the
confusion between AM and PM di-
ary entries. After examining dia-
ries in detail for several markets, it
is clear that Arbitron succeeded in
its objective. There is very little
confusion between AM and PM en-
tries in the daypart diaries.

Diarykeepers Perform
Unnatural Acts
But for a significant number of
diarykeepers, the daypart diary
impedes the recording of radio
listening. Most important, although
the dayparts selected by Arbitron

make some sense to radio people

because they replicate the rate
cards of many radio stations, the
dayparts have very little correla-
tion with any known rhythm of
human activity other than disc
jockey airshifts. By asking respon-
dents to divide their radio listening
into pieces consisting of 5-10am,
10am-3pm, 3-7pm, and 7pm-5am,
Arbitron is essentially asking them
to perform unnatural acts.

The old open-end diary permit-
ted diarykeepers to record radio
listening according to their own
rhythm of activity. Let’s say a
respondent’s weekday consists of :

6-8am: Waking up

89am: Commuting to work

9-Noon: Morning work

Noon-1pm: Lunch

1-5pm: Afternoon work

56pm: Commuting home

6-8pm: Dinner

8pm & afterward: Reading/TV.

Any radio listening associated

with each of those activities could
be recorded without having to
cross arbitrary daypart lines at
10am, 3pm, and 7pm, and without
forcing either multiple entries or
great confusion in how to relate
listening across daypart lines.

Just because radio broadcasters
think AM Drive ends at 10am does
not mean real people share that
belief or even care. In fact, the
most universal workday activity
divider seems to be lunch, smack
in'the middle of the 10am-3pm day-
part, a time period at least one
third-party number-crunching ser-
vice still persists in calling
“housewife time.”

Arbitrary Approach

Radio listening is a very per-
sonal, fragile, and hard-lo-docu-
ment activity, since it is most often
accompanied by other activities.
Making it more difficult for diary-
keepers to record their radio listen-
ing by forcing them to think of the
rhythm of their days in arbitrary
ways serves neither Arbitron nor
the radio industry.

Should daypart diaries remain,
there is no doubt Arbitron will get
smarter about editing them, al-
though respondents are unlikely to

1-800-952-1986
Ask for Mike Henry

Demand

the

best.

““Working with...Surrey is always a pleasure. They have a
genuine interest in the client’s success and are always willing to
accommodate a programming goal.”

Jhani Kaye

Station Manager
KFI/KOST, Los Angeles

Roger Wimmer, Ph.D./President
Chris Porter/Senior Research Director
Mike Henry/Director of Marketing

WWwW-americanradiohistorv.com

get any smarter about filling them
out. There is already a whole slew
of edit rule changes taking effect
with the winter '87 book, designed
to overcome some of the shortcom-
ings and ambiguities introduced by
the daypart diary. Arbitron will
also conduct a dual diary test in
spring ’87 using the soft sector
(COLRAM) diary in which day-
parts are indicated but without the
thick black boundary lines.

Fess Up

If Arbitron’s objective is to clear
up confusion about AM and PM di-
ary entries, there must be a better
and less structured way than repli-
cating radio station rate card day-
parts in the Arbitron diary. Per-
haps a single division at noon
would suffice.

The first step in undoing the
damage is to persuade Arbitron it
has collectively stepped on a clay-
more with the daypart diary and
needs to regroup and rethink.
Promptly fessing up to and fixing
its daypart diary problem can only
add to Arbitron’s stature, not
diminish it.

Julian Breen is VP/Radio Pro-
gramming for Greater Media.

Wheeler
Programs

wamMaQ

A Y
Mike Wheeler

WRQN/Toledo PD Mike Wheeler
has accepted the PD post and
morning airshift at Urban format
leader WQMG (Power 97)/Greens-
boro. Starting April 27, he fills a
longtime vacancy in the PD post;
MD Bobby Knight had been handl-
ing programming during in the in-
terim for the Drake-Chenault-
consulted station.

President/GM Rees Poag told
R&R, “We consider ourselves the
hottest thing to happen in this
market and we're very excited
about our progress. Mike is going
to bring us the professionalism
we’ve been looking for.”

Wheeler explained, “WRQN was
with D-C up until last month, and
former consultant Bob Laurence
suggested the position to me. Pro-
gramming Urban for the first time
and working with consultant Kim
Travis is going to be fun. While
musically we’re on target, we've
got some changes planned for the
formatics to make us number
one.”

WRQN is seeking Wheeler’s re-
placement.

Keith Clark

NEW AC COMBO

Clark PD
At WMQX

Keith Clark has been named PD
at Evergreen Radio Group’s
WMQX-AM & FM (W-Mix)/Wins-
ton-Salem-Greensboro-High Point.
The new AC stations, formerly
WAIR & WSEZ, are consulted by
Jim Herron, who previously laun-
ched KLTR/Houston. W-Mix util-
izes songs from the ’60s-'80s,
targeting 2549s in a “less talk,
more variety”’ framework.

Monte Lang, Evergreen’s Presi-
dent and GM for WMQX-AM &
FM, commented, “Keith was the
Production Manager/Assistant
Program Director at KMJM/St.
Louis during our ownership and re-
mained with Keymarket. I had the
opportunity to get to know him well
and consider his intrinsic creative
flair along with a ‘hands-on’ at-
titude perfect for our Triad sta-
tions.”

A native of South Carolina, Clark

said, “When the Amaturo Group
was sold, I hoped I'd be able to
work with Monte Lang again. Jim
Herron is invaluable to me and a
huge part of our immediate suc-
cess.”
Evergreen is headed by Monte
Lang, Lillian Lang, and Jeff Silver,
the team which managed KMJQ
(Majic 102 FM)/Houston for eight
years. At WMQX, Lillian Lang is
VP and Silver is VP/GSM.

Hagar
Named MMR
Exec. VP

Jim Hagar has been promoted to
Exec. VP/Midwest Division Man-
ager at Major Market Radio. The
ten-year company veteran, previ-
ously Senior VP/Divisional Man-
ager, retains his Midwest responsi-
bilities. .

MMR President Warner Rush
commented, “Jim’s made major
contributions to the rapid growth of
Major Market Radio, which in five
years has grown from a boutique
rep firm of Golden West into a ma-
jor force in today’s rep field.”

Hagar started with MMR as an
AE in the company’s Detroit
branch, after holding a similar post
at Blair. He was promoted to
VP/Divisional Manager and then
to his most recent position.
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/3 Was A Lucky Number

But after 13 top ten hits—more

% than any artist of the 80s—what’s next?

Presenting Lionel
Richie’s next

g Top 10 hit:

/ Brand new mix now available!

2

.'3 Ly

...ALREADY A HIT NUMBER
AT
WPHD 20-16  KPKE 2420 Y107 18-16
WBLI19-16  Y108d-26  KITY 16-14

WCAU 27-23  KIIS 27-24 2104 27-22
PRO-FM 28-24 KKRZ 25-20 KF95 23-16
94Q 21-15 FM102 25-22 KOMQ 11-9
Y100 21-17 KS103 29-26 95XIL 16-11
WGH d-35 WERZ 28-22 2102 20-14
WLS 16-13 99GFM 25-19 KAQCR 20-16
WMMS 39-32 K98 15-11 KDVV 30-14
92X add KZZB 16-12 OK95 18-12

WCZY 17-12 KXX106 14-11 \LYOU
WHYT 7-5 WAPI 25-20 \,\

KWK 3125  WBCY 9.8 /l/ Y\a .
CHR® ACO 0\6\0
URBAN CONTEMPORARY ® \

From The Quadruple Platinum Album:

Dancing on the Ceiling
Sela

Ballerina Girl

Don't Stop

Deep River Woman
Love Will Conquer All
Tonight Will Be Alright
Say You, Say Me

THE DEMANN
ENTERTAINMENT A

COMPANY MOTOWN"

r Ay

5\58“‘“'

©1887 Motown Record Corporation
.
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A&M Underwrites Summer Jobs

Radio, Retail Involved In Inner City Project

A&M Records is subsidizing the
summer employment of 50 inner-
city school students in New York,
Los Angeles, Chicago, and Atlanta
for its “Youth Entertainment Sum-
mer To Jobs” (YES) program.
The youngsters will receive 12
weeks of paid employment at A&M
as well as in radio, retail, and
record distribution.

Two Los Angeles Black/Urban
stations, KJLH and KDAY, have
agreed to participate, and addi-
tional commitments are expected
soon, according to A&M. Retailers
involved so far are Tower and
Music Plus. RCA/A&M/Arista
Distribution will make positions
available in field offices in the pro-
gram cities. The label is also work-
ing to secure other job availabili-
ties.

“Yes To Jobs” will run from
June 22 to September 11. Forty of
the high school students will be
placed in Los Angeles. A&M says
all 50 will work a 40-hour week, and
be paid ‘“‘the prevailing wage’’ for
similar positions at the job site.

A&M President Gil Friesen
noted that almost 750,000 students
nationwide will be seeking public

G

i iy ¥
HERE COMES SUMMER — A&M President Gil Friesen (seated) discusses the

label’'s “YES To Jobs” program with (I-r) label VP/Sales David Steffen and Direc-
tor/Personnei Brenda Polk and California employment official Al Dave.

and private sector jobs this sum-
mer, and that employment is of
special concern in inner-city areas.
“We feel we have an obligation, as
responsible members of the com-
munity, to address these kinds of
statistics in a constructive and
practical manner.”

KJLH VP/GM Jim Maddox call-
ed the A&M-sponsored effort “a

-

-

. i, - .
300 TURNER RD. SUITE 514
RICHMOND,VA. 23225 - (804)320-1137

natural extension of our ongoing in-
ternship program, wherein we at-
tempt to expose young people to all
the various aspects of the
business.” Commented KDAY

‘'VP/GM Ed Kirby, “Any company

which involves itself in the com-
munity with a program as prac-
tical and aggressive as ‘YES To
Jobs’ can count on our support and
participation.”

WHY SMART BROADCASTERS ARE USING DIRECT MAIL:

® DIRECT MAIL IS A VERY AGGRESSIVE MEDIUM. A WELL-EXECUTED
DIRECT MAIL CAMPAIGN GRABS LISTENERS' ATTENTION AND
“KNOCKS 'EM OVER THE HEAD!"

e DIRECT MAIL INFLUENCES DIARY KEEPERS. THE PSYCHOLOGICAL
PROFILES OF THE DIARY KEEPER AND THE DIRECT MAIL
RESPONDENT ARE ALIKE.

e DIRECT MAIL'S TANGIBILITY CAN ESTABLISH AND REINFORCE YOUR
DESIRED IMAGE QUICKLY, AND WITH LASTING EFFECT.
WHY SMART BROADCASTERS ARE CHOOSING BOOM MEDIA:

e BOOM MEDIA KNOWS HOW TO MAKE DIRECT MAIL WORK. OUR
EXPERTISE VIRTUALLY GUARANTEES SUCCESS.

e WE DO IT ALL, TURN-KEY. WITH BOOM, YOU AVOID COSTLY DESIGN
AND PRODUCTION MISTAKES.

® WE'RE HONEST, RELIABLE, AND FAIRLY PRICED

CALL OR WRITE FOR YOUR FREE INFORMATION KIT!

WWW-americanradiohistorv-com

KEZX (AM) Brings
‘Oasis’ To Seattle

Jazz/New Age/Classical Format

KEZX (AM)/Seattle, which had
been simulcasting soft rock and
jazz with sister KEZX-FM since
Park Communications purchased
the signal late last year, began
broadcasting separately Monday
(4/20) a mixture of 75-80% light
jazz/new age music and 20-25%
classical programming between
10am-10pm.

KEZX-FM PD Peyton Mays,
Assistant PD/MD Carol Handley,
and GM Dave Littrell form the
AM’s non-consulted programming
committee. Spyro Gyra, John
Klemmer, Ahmad Jamal, Milt
Jackson are among the artists who
comprise the majority of the music
at “The Oasis,” as the station is
known. Other music includes
“crossover classical”’ compositions
performed by such jazz artists as
Claude Bolling, Al DiMeola, and
Tim Weisberg, and baroque
classical music movements, as op-
posed to the whole piece.

According to Littrell, the new
direction for the Skw AM (1150
kHz) is not designed to be ‘the
savior format for AM radio.” He
told R&R, “All we’re doing is pro-

Kargol Directs
Manhattan

West Coast
Promotion

Mark Kargol

Mark Kargol, EMI/Manhattan’s
Promotion Manager for the Los
Angeles area since 1984, has been
promoted to West Coast National
Promotion Director for Manhat-
tan. He will be responsible for all
areas of West Coast radio promo-
tion.

Kargol reports to Manhattan
VP/Promotion Jack Satter, who
quipped, “I feel Mark has just
enough of ‘Hollywood’ in him to
eventually be bigger than (A&M
Sr. VP/Promotion) Charlie
Minor.” More seriously, he added,
““This is a position I've been anx-
ious to fill for some time now.”

Prior to his L.A. duties, Kargol
was EMI’s local Denver and South-
west Promotion Manager, having
earlier worked with UA Records.

Beug

Continued from Page 3
WB is determined to stay on the
cutting edge, which is where John
has spent his whole career.”

Beug earlier worked at Ode Rec-
ords and was associate producer of
“The Rocky Horror Show,” and
served as production executive at
Columbia Pictures, also supervis-
ing films at Orion and 20th Century
Fox.

viding accessible music that will
augment our (AOR) FM. Coming
up with a supplemental share point
or two is all that is necessary.”

New York
Continued from Page 1
moved nicely in its first full AC
book for a firm second place for-
mat standing behind WLTW.

Fa ‘86 Win '87
WOR (Talk) 47 586
WINS (News) 46 54
WHTZ (CHR) 58 5.1
WRKS (UC) 51 4.8
WPLJ (CHR) 51 48
WBLS (UC) 46 4.7
WPAT-FM(B/EZ) 45 4.3
WLTW (AC) 42 40

WCBS-FM (Gold) 4.0 3.9
WNEW-FM(AOR) 3.8 3.6

WQHT (UC) 3.1 3.5
WCBS (News) 39 34
WNSR (AC) 25 32
WABC (Talk) 29 30
WXRK (AOR) 3.1 2.9
WHN (Ctry) 21 2.1
WNCN (Clas) 1.5 1.8
WPIX (AC) 20 1.8
WNEW (BBnd) 2.3 1.6
WYNY (AC) 1.8 1.6
WNBC (AC) 1.7 1.5
WQXR-FM (Clas) 1.3 1.4
WPAT (B/EZ) 1.4 1.4
WSKQ (Span) 1.3 1.2
WLIB (News) 8 11
WMCA (Talk) 7 1.0
Los Angeles

Continued from Page 1

the Birches, two stations that
might be expected to share with
the Wave, KUTE and KNX-FM,
were off. Reflecting the Birches,
KJLH and KDAY both approached
their pre-KPWR numbers again.
KFWB opened a big lead on News
competitor KNX, while Spanish
KLVE had a fine book.

Fa‘'86 Win '87
KIS- AM & FM
(CHR) 6.3 6.4
KABC (Talk) 54 6.1
KPWR (UC) 6.5 57
KOST (AC) 4.1 4.8
KJOI (B/EZ) 49 47
KFWB (News) 34 4.2
KROQ (AOR) 39 40
KBIG (AC) 3.9 3.8
KLSX (Gold) 3.1 3.6
KRTH-FM (Gold) 4.0 3.6
KNX (News) 3.6 3.3
KLVE (Span) 23 3.2
KiQQ (AC) 3.6 2.9
KLOS (AOR) 23 28
KJLH (B/U) 18 24
KMPC (BBnd) 27 24
KTNQ (Span) 3.3 2.3
KTWV* (AA) —_ 1.9
KWKW (Span) 1.7 1.9
KZLA (Ctry) 1.8 1.7
KDAY (UC) 1.2 1.6
KLAC (Ctry) 1.5 1.6
KF1({AC) 1.3 1.4
KALI (Span) 1.1 1.3
KFAC- AM & FM
{Clas) 1.4 1.3
KRLA (Goid) 1.2 1.3
KUTE (AA) 1.5 1.3
KKGO (Jazz) 1.2 1.2
KNAC (AOR) 1.1 1.1
KNX-FM (AOR) 1.4 1.1
KNAC (AOR) 1.1 1.1
KSKQ (Span) 1.0 1.0

* Formerly KMET (AOR)
{Unconfirmed Advance)
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ACN SURVEY MEASURES CONCERN

Radio’s ‘Hot’ Button
On Sensitive Words

Radio may be more conservative
than TV regarding sensitive words
and phrases. Despite the furor over
certain “blue radio” practitioners,
a survey conducted by the Ameri-
can Comedy Network indicates
that some words accepted on tele-
vision face strong resistance at
radio stations.

The survey, covering 92 stations
in a variety of formats and market
sizes, tested 25 suggestive words

bastard, which received 48% and
43% unfavorable ratings respec-
tively, were prominently featured
at the end of the season finale of
“Moonlighting” recently.

Highest acceptance went to
“hell” (as in “one hell of anidea”),
“dork,” “scuzzbag,” ‘“wazoo,” and
“damn.” “God,” as a reference to
the Deity, has a ‘“not sure” or
worse rating with 30% of the sam-
pling.

ot Word Can't Use Probably  Not Sure . Probably - Definitely
Caa't tize Can Use Can Use
Hall (a) 345 2% 2% 24% 68%
Damn 2 G 7 22 62
Biteh (b} 36 12 16 15 22
Crap (g} 5 13 14 23 45
Condoms 3z o 13 14 33
Urlnalysis i 12 11 18 46
Pee 18 14 10 17 42
Wazoo (d) < 5 3 5 73
Dork (@) 1 2 8 8 82
Scuzzbag 1 2 7 14 75
God () 11 ] 13 18 54
Hot Monkey Love 17 5 6 14 BE
Hooters (g} 11 13 22 12 52
Boobs (h) 14 1 4 26 a4
Homos 20 T3 18 21 30
Crotch 12 13 12 18 45
Up Yours 8 7 12 24 48
Nympho 11 16 10 15 47
Marljuana 7 11 2 17 63
That Time O1 The Month 15 20 11 17 ar
Hemarrhaold () 12 13 13 24 37
Bastard {j) 27 16 17 18 2z
Booger (k) 12 14 14 22 38
Bites The Big One 9 6 10 25 49
Eat Me %4 20 18 11 27

and phrases, all less sensitive than
the famous ‘‘seven dirty words.”
Stations responded to the phrases
on a five-point scale ranging from
“can’t use” (on the air) to “defi-
nitely can use.”

Terms receiving the highest un-
favorable reaction were “bitch,”
“bastard,” “eat me,” and ‘“con-
doms,” the last garnering “can’t
use” or ‘“‘probably can’t use”
ratings from 41% of the stations
polled despite the immense public
focus on condoms’ AIDS preven-
tion role. The words bitch and

Notes On Context Used:
(a) As in “one hell of a time"
(b) “You repressed bitch”
{c) “Kick the crap out of . . ."
{(d) “Up the wazoo"
(e) Synonym for “nerd”
(f) Reference to the Deity
(g) Synonym for “boobs”
(h) Synonym for “hooters™
(i) “"What a hemorrhoid that guy is”
{j) “You bastard”
(k) Nasally intended
Thanks to Andrew Goodman at
ACN for research and clarifica-
tion.

NEWS

Stern

Continued from Page 1

mented, “If the guidelines
change, and if those guidelines
are in conformity with the Con-
stitution, then we will conform
to the new guidelines.” Asked if
Infinity would fight a ruling it
felt was unconstitutional, Kar-
mazin replied, “I think that not
only would our company be con-
cerned about it, I think the en-
tire broadcasting industry — as
well as the industry organiza-
tions — would take tremendous
exception to any ruling that was
unconstitutional.”

Stern added, “Tomorrow, I'm
going to go on and do the same
show I've always done.” Stern
said his agent had informed him
more syndication and endorse-
ment offers were coming in,
and that things were ‘very
positive.”

Indecency Boundaries

Blasted

Stern took the liberty of ex-
ploiting questions concerning
the effect of the FCC’s widened
parameters of what constitutes
indecency. He remarked, “If
there’s going to be any rulings
made in the future, I believe
that it should be called the
‘Stern Ruling.’ As a matter of
fact, there are some words I
find offensive I'd like to recom-
mend to be put in ‘Stern Rul
ing.’ The lower backbone is
called the coccyx, and when I
was in school I was always of-
fended by this, because it
sounded dirty to me. Bangkok
should be renamed. Uranus, the
planet, and Intercourse, Penn-
sylvania offend me.” Stern also
listed other words he found of-
fensive.

Throughout the half-hour
press conference, Stern criticiz-
ed the media for blowing the
obscenity issue out of propor-
tion. He made similar com-
ments on his show the following
morning, although most of his
invective then was reser ®:d for
the FCC commissioners. Stern
offered a variety of insults —
not especially heavy on sexual
innuendo — and was clearly en-
joying the entire issue.

In answer to another report-
er’s question about whether he

KPFK, KCSB Respond To FCC

Pacifica Plans Defense; UC Takes Internal Steps

While media attention has focus-
ed chiefly on “shock radio” practi-
tioner Howard Stern, the FCC also
issued warnings to University of
California outlet KCSB/Santa Bar-
bara and Pacifica Radio’s noncom-
mercial KPFK/Los Angeles (see
Page 1), referring the latter case to
the Justice Department for possi-
ble criminal prosecution for ob-
scenity.

KPFK Stands Its Ground

At presstime, neither KPFK nor
KCSB had received the actual
warnings from the FCC. Although
KPFK officials were unavailable to
comment, the Los Angeles Times
reported that the American Civil
Liberties Union will defend Pacifi-
ca Radio and KPFK if obscenity
charges are filed.

The Times quoted Pacifica
Foundation Exec. Director David

Salniker as saying the FCC’s deci-
sion was an effort ‘to make a state-
ment satisfactory to the religious
right of this country.”

Former Pacifica Radio CEO
Sharon Maeda told the Commis-
sion that the original complaint
against KPFK contained lines
from a play about AIDS that were
misleading and out of context.
Maeda maintained that because of
the time the show ran (10pm Sun-
day night) there was little likeli-
hood of children listening. She also
said that KPFK ran a disclaimer at
the beginning of the show warning
of possible objectionable material.

UC Says It Will Make
Necessary Changes
In the University of California’s
response to the Commission, Man-
aging Counsel Gary Morrison said,
“There’s little the University can

do to control the content of student
expression, whether in campus
newspapers or on campus radio

stations.”

Responding to that statement,
the F'CC said it will investigate UC
to determine whether it is exercis-
ing the degree of control over the
station as the Commission re-
quires. In return, Morrison told
R&R, “I’'m sure the University will
look at the way the stations are
monitored and make any neces-
sary changes. However, the Su-
preme Court has made some very
definitive rulings in favor of stu-
dent control and I'm not sure if
we'll be able to get around them.”

Banned Record
List Coming?
Added

www.americanradiohistorv.com

KCSB GM Malcolm
Gault-Williams, “It is my hope that
the University appeals the decison
as Pacifica is doing. But I imagine
we will probably go to tighter

thought the FCC’s statement
would have an inhibiting effect
on other air personalities who
imitate him, Stern replied,
“There are a lot of bad imita-
tions out there, and I hope it in-
hibits them greatly. I hope they
find someone else to imitate,
like a morning zoo or (WNBC/
New York morning man) Don
Imus. Imitate Imus.”

FCC Crackdown
Continued from Page 1
sexually suggestive lyrics.

In each case, the Commission
concluded that broadcasts had
violated indecency standards.
In the language of the Supreme
Court, indecency is defined as
“language or material that
depicts or describes, in terms
patently offensive as measured
by contemporary community
standards for the broadcast
medium, sexual or excretory
activities or organs.”

“What we are doing today is
correcting an altogether-too-
narrow interpretation of in-
decency,” incoming FCC Chair-
man Dennis Patrick said. ““As
for those who say we are play-
ing fast and loose with the First
Amendment, I'd say there is no
Commission that has been more
adamant about protecting the
First Amendment rights of
broadcasters. But indecency
and obscenity is not protected
speech under the First Amend-
ment.”

The Commission said it would
only issue letter warnings to the
stations because past FCC ac-
tions had created the impres-
sion that compliance with the
law would be achieved so long
as the “seven dirty words”
were not broadcast — especial-
ly during periods when children

' might be in the listening au-

| dience.

However, the Commission
has referred the KPFK case to
the Justice Department for
possible criminal prosecution
under federal obscenity laws.

Regarding Stern, the Com-
mission said:

“In examining the broadcasts
in context, the Commission
found that the broadcasts in a
number of instances did not

restrictions in terms of what can be
aired, and to rely on the good judg-
ment of our programmers. I expect
to see a (University-mandated)
‘banned’ record list. The qualifica-
tions for being on the list would be
any song that has obscenities in
them, or have references to sexual
acts.”

Obscenity

Continued from Page 3
Commission went toe far in its
comments. Some expressed un-
sureness as to how the ruling will
be enforced, while others stressed
the need to judge cases individual-
ly.

Those disagreeing with the FCC
commented, ‘“‘Don’t legislate mor-
ality,” “We can regulate our-
selves,” and “If people don’t like it,
that's why there’s a knob on the
radio.” Others suggested parental
screening rather than government

regulation.

merely consist of an occasional
off-color reference or expletive,
but consisted of a dwelling on
sexual and excretory matters in
a way that was patently offen-
sive as measured by contem-
porary community standards
for the broadcast medium. 2~

“The Commission determin-
ed that the licensee had, on a
number of instances, broadcast
indecent material,” the FCC
statement said. However, no
specific broadcast material was
formally cited as being inde-
cent.

FCC Commissioner James
Quello asked in frustration dur-
ing the meeting, “Why can’t we
just fine them?”’ He specifically
cited the KPFK broadcast,
which he labeled as ‘‘disgust-
ingly obscene.”

General Counsel Diane Kil-
lory explained that since the
Commission was changing its
enforcement criteria, the FCC
was required to notify stations
about the new standards before
it could take punitive actions,
which could include fines and
revocations of licenses. She said
taking action against the sta-
tions for past broadcasts would
violate their due process rights.

Outgoing FCC Chairman
Mark Fowler supported the
crackdown, saying it was com-
patible with his strong beliefs in
favor of extending full First
Amendment protections to
broadcasters. Fowler said the
commission was “acting ‘‘care-
fully,” but he challenged broad-
casters directly on the issue.

“Beyond these cases, there is
a much more important ques-
tion to be asked: ‘Is this the best
use of broadcasting?’ Is this the
legacy you want to preserve,
foster, and bequeath?”
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E'VE
TALKED
URSELVES

INTO
ANOTHER
OVERNIGHT
SUCCESS.

It was overdue.
Sally Jessy Raphael and Bruce Williams are the talk of weeknights.

Bernie Meltzer and Dr. Harvey Ruben have all the answers for weekends.
The only thing left was overnight, and with Neil Myers we knew we had it covered.
Neil’s a master of free-wheeling, no-holds-barred, glued-to-the-dial talk,
and the perfect host to talk Tam to 4am into an overnight success story.
Overnight with Neil Myers adds the exclamation point to an already great
schedule of great talk. Interested¢ Call Talknet at (212) 664-5501.
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Bernie Meltzer

Sally JessyRaphael Bruce Williams  Dr. Harvey Ruben

A lalknel
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Neil Myers
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he Follow Up Single
From The Gold Album
Life As We Know It

it Speedwagon
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'WASHINGTON REPORT

Patrick Honeymoons On Capitol Hill
Senate Grills New FCC Chief On Key Issues

It wasn’t exactly a lovefest, but new FCC Chairman
Dennis Patrick received a friendly reception from Capitol
Hill powers during his first appearance before Congress as
broadcasting policy enters the post-Fowler era.

Testifying Tuesday (4/21) before
the Senate Communications Sub-
committee, Patrick sought to
smooth the political waters as he
takes over the Commission’s top
job. Calling the airwaves
America’s “most valuable natural
resource,” he stressed that he
would be receptive to congres-
sional concerns about their use.

“My view is that the FCC is a
creature of Congress,” he told
legislators in his opening remarks,
“and it fulfills a very important
oversight function.”

Patrick’s approach was in direct
confrast to the often confronta-
tional style of his predecessor,
outgoing FCC boss Mark Fowler.
Washington observers believe Pa-
trick’s smoother political skills will
quickly mend some damaged
fences with congressional over-
sight panels.

Gore’s Last Swipe
At Fowler

Senator Albert Gore Jr.
(D-Tenn), a longtime Fowler crit-
ic, welcomed Patrick but warned
that he would thoroughly scrutinize
his actions.

‘“As communications policy
moves — rapidly I hope — into the
post-Fowler era at the FCC, the
country needs more than simply a
change of faces,” Gore said. “It
would be difficult to come up with a
better characterization of Chair-
man Fowler’s tenure at the FCC
than that of Tomn Shales’s writing
in Monday’s Washington Post: ‘Six
years of anything goes, devil-may-
care, public-be-damned deregula-
tion . . . We are as well rid of him
as the indignant villagers were
well rid of Dr. Frankenstein . . . a
mad scientist who kept trying to
burn down his own laboratory.’”

In his remarks to the Senate,
Patrick noted that while no two
FCC chairmen will ever be the
same, his overall views concerning
deregulation and unleashing free
market competition in the broad-
casting and telecommunications
industries closely parallel Fowler’s
ideas. Calling Fowler “a tough act
to follow”” and defending his per-
sonal integrity, Patrick said his
overiding goal as chairman is to
maximize the benefits the public
derives from the nation’s com-
munications facilities and services.

“Ibelieve that consumer welfare
and the public interest are what
should count in guiding our deliber-
ations,” he said. “And while I
believe that markets and competi-
tion will usually serve consumers
better than regulation, it is impor-
tant to keep in mind that competi-
tion and deregulation are only
means to our ultimate end: the pro-
motion of consumer welfare.”

Position On
Indecency Questioned
Although officially before the
panel to present the FCC’s 1988
budget request of $107 million,

‘“We are as well rid of
(Fowler) as the Indignant
villagers were well rid of
Dr. Frankenstein ... a
mad scientist who kept
trying to burn down his
own laboratory.”’

—Sen. Albert Gore, quoting

Tom Shales

Patrick was quickly grilled by
legislators about his views in
several areas.

The FCC’s new crackdown on in-
decency in radio was quickly high-
lighted. When asked by Subcom-
mittee Chairman Sen. Daniel In-
ouye (D-HI) about the FCC’s new
tough line against sexually explicit
language, Patrick said the decision
to adopt the Supreme Court’s
definitions of obscenity and in-
decency came out of necessity.
Patrick called the past policy of
strictly following the “‘seven dirty
words” standard ‘“untenable and
not realistic as reflected by the in-
creasing number of complaints
during the last six to 12 months.”

Patrick said he believed the
general public supports the FCC’s
crackdown, but noted that some
segments of the broadcasting in-
dustry — especially some on-air
talents —strongly oppose it.
“There has been some criticism
from the so-called ‘shock jocks,””
he said. “It’s a little too early to say
if the new standards are working,”
Patrick said, “because I don’t
listen to those particular pro-
gran]s."

The FCC chief promised strict
enforcement of the new standard,
warning, “If there is a violation we
will take the appropriate action.”
He declined to comment, however,
when Sen. Inouye inquired about
possible enforcement action
against Howard Stern. The senator
obliquely referred to Stern as “a
certain Philadelphia-New York
jock who said he would not change
his format.”

Variety Of Major
Issues Discussed

Patrick was also quizzed about
his philosophy on several other
areas of Commission action. His
answers left clear his belief in
deregulation, but also signalled
that some mid-course corrections
may be in the wind at the FCC on
certain issues:

¢ AM Stereo. Patrick disagreed

with the contention of several
senators that the marketplace was
not responding in selecting a single
AM stereo standard. “It is work-
ing,” he replied. “It has been slow
and there is a lot of criticism, but it
is evolving.” Noting that technical
standards are constantly changing
and can quickly become outdated,
he suggested that the FCC might
consider protecting a certain
system if the industry acted on its
own to adopt a standard. Patrick
suggested ‘‘the solution may be
similar to the TV stereo standard
which was set, but not locked in.”

» Anti-Trafficking. On the issue
of bringing back the ‘“three-year
rule” for ownership of broadcast
stations, the new FCC Chairman
echoed his predecessor on the
value of competition over regula-
tion. “Broacasters can’t have it
both ways, and neither can the
Commission,” he said. “In the
competitive marketplace part of
that process is the buying-and sell-
ing of licenses. A willing buyer is

better for the public interest than a
reluctant seller.” Patrick also
noted that such a restriction “often
acts as a barrier to entry” into the
broadcasting business by minori-
ties because of the reluctance of
bankers to make loans under such
circumstances. He also pointed out
that over 70% of current license
holders have kept their tickets for
longer than three years.

* Merger Mania. Senators ex-
pressed concern about the possible
negative impact of mergers on
public interest programming and
possible cutbacks in news pro-
gramming to satisfy debt obliga-
tions. “We’ve seen no evidence of
that,” Patrick responded. “If there
was a material decrease, the Com-
mission would certainly be con-
cerned.” The real impetus for the
growing wave of mergers, he said,
is that Wall Street finally realized
that broadcast properties ‘were
enormously undervalued.”

* Spectrum Auctions. Patrick
outlined his beliefs about why the
FCC should hold “spectrum auc-

tions” and sell off radio frequen-
cies to the highest bidder, instead
of apportioning them via lotteries
and comparative hearings. “It is
the most valuable natural resource
this country has, worth literally
billions of dollars, and we have
been giving it away for free,” he
told the senators. “The frequen-
cies should be licensed to the party
most willing to pay the highest
price. That would be the h:ghest
and best use for the American
public.”” He said the FCC would
institute spectrum auctions in “an
experimental basis,” subject to con-
gressional approval.

When quizzed about the possible
effect on minority entry intc com-
munications, Patrick responded
that he found ““the net effect hard
to gauge” since there would be no
restriction on resale. He criticized
the current lottery system of
awarding frequencies in no uncer-
tain terms: “The lottery mecha-
nism induces massive numbers of
filings, and in effect, it’s really like
buying a lottery ticket.”

Hosted by KIS e
our listeners Y0
Qver 30

0 stations S
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TRANSACTIONS

RADIO BUSINESS

Sconnix Sells Boston FM;
Harris Sells Six Stations

WZOU/BOSTON

PRICE: $15.5 million

BUYER: Ardman Broadcasting
Corp., headed by President Myer
Feldman. He is the owner or controll-
ing stockholder of 14 other radio sta-
tions, including KBCQ & KCKN/Ros-
well, NM and WTIP & WVSRI/Charles-
ton, WV.

SELLER: Sconnix Broadcasting Co.,
owned by Randy Odeneal, Ted Nix-
on, and Scott McQueen. The com-
pany also owns WBOS/Boston;
WMJX/Miami; KCKN & KFKF/Kan-
sas City;, WMRZ & WLLR/Quad
Citles, and WMRS & WLNH/Laconia,
NH. The company is awaiting FCC ap-
proval to purchase WIBC & WEAG/In-
dianapolls; WFLA & WPDS/Tampa;
WHDH/Boston; and KVIL-AM & FM/
Dallas. Sconnix has already reached
an agreement to sell KVIL to infinity
Broadcasting.

DIAL POSITION: 94.5 MHz.

POWER: 5 kw at 1140 feet
FORMAT: CHR

BROKER: Cecll L. Richards Inc.

GROUP SALE: HARRIS
ENTERPRISES STATIONS
PRICE: $4.4 million

BUYER: Joliet Broadcasting, Inc.,
owned by Robert Tezak. He is the Will
County (IL) coroner. He also serves
as chairman of the board of interna-
tional Games, Inc., the manufacturer
of Uno and other games distributed
worldwide.

SELLER: HMHarrls Enterprises Inc.,
VP/Radio Robert Wells. The com-
pany also owns KBUR & KGRS/Bur-
lington, KS; KIUL/Garden City, KS;
KWKR/Leotl, KS; KSEL-AM & FM/
Lubbock, TX; and KRGI-AM & FM/
Grand Island, NE.

BROKER: Blackburn & Company,
Inc.

KTOP & KDVV/TOPEKA, KS
DIAL POSITION: 1490 kHz; 100.3
MHz

POWER: 1 kw days/250 watts nights;
100 kw at 260 feet

FORMAT: Gold; CHR

WJOL & WLLIJJOLIET,IL
DIAL POSITION: 1340 kHz; 96.7
MHz
POWER: 1 kw; 3 kw at 300 feet
FORMAT: N/T; CHR

Arkansas
KKIP/LOWELL (CP SALE)
PRICE: $21,540
BUYER: Eklund-McNeely Communl-
cations, owned by Kenneth Eklund
Harold Wayne McNeely.
SELLER: Eklund-Fox Communica-
tions, owned by Kenneth Ekiund and
John W. Fox.
DIAL POSITION: 1440 kHz
POWER: 1-kw daytimer

For The Record

In the 4/10 issue of R&R reported
that KLOK-FM/San Francisco buyer
Brown Broadcasting is headed by VP
Michael Brown. Actually, his father,
Willet Brown, is President. Chapman
Assoclates brokered the $15 million
deal. The company also owns KKAT/
Salt Lake City, as wel! as stations pre-
viously mentioned.

Taking the show
on the road?

Take along NPR Satellite Services
for special promotions, concerts and sports!

Whether you're a radio network, radio station or
program syndicator, link up with NPR for:

Transportable Uplink Service

Ad Hoc Networking

Backhauling From Domestic and Foreign Locations

Distribution on SATCOM 1R

NATIONALPUBLIC RADIO

Satellite Services
2025 M Streetl. NW
Washington. DC 20036
202 822-2626

wwWWwW.americanradiohistorv.com

TRANSACTIONS AT A GLANCE

$859,293,436

Deals Of the Week:

® WTPL/Tupper Lake, NY

Transactions So Far in 1987:

This Week’s Action: $61,652,793

WZOU/Boston $15.5 million
WMMA & WHTQ/Boston $13.5 million

® KKiP/Lowell, AR $21,540 (CP Sale)

KADX/Castle Rock (Denver), CO $1.4 million
WRBA/Homestead, FL $1,125,000

WAIL & WKWF/Key West, FL $400,000

WOCN/Mlami, FL $890,000 plus flabilities

WIXI/Naples Park, FL No cash consideration
WWHR/Pompano Beach, FL $1.4 million

WJBU & WJST/Port St. Joe, FL $2,425,000
KFRB/Glrard, KS $3,000 (CP sale)

KCOZ/Shreveport, LA Undisclosed

WGAN-AM/Portland, ME $850,000

WQMR & WTOS/Skowhegan, ME $750,000

WQML/York Center, ME (CP Sale) Undisclosed
WBUK/Pinconning, Ml $345,000

KQMT/Crookston, MN (CP Sale) Undisclosed
KARL/Tracy, MN (CP sale) $600 and waiver of $3823 debt
KMCR/Montgomery Clty, MO $3,500 plus assumption of liabilitles
WREY/Miliville, NJ $300,000

WSFW-AM & FM/Seneca Falls, NY $470,000

WIPS & WXTY/Ticonderoga, NY $800,000 (approximate)
WCST/Aberdeen, NC $128,000

WWNC/Ashavilie, NC $7.25 million

WTMG/Murfreesboro (Nashvlille), TN $5,465,974

KITE/Portland (Corpus Christi), TX $950,000

HARRIS ENTERPRISES STATIONS
® WJOL & WLLIoliet, IL & KTOP & KDVV/Topeka, KS $4.4 million
® WACO & KHOO/Waco, TX $3,125,000

RGR BROADCASTING STATIONS $48,856
® WIGS-AM & FM/Gouverneur, NY

Colorado
KADX/CASTLE ROCK
(DENVER)

PRICE: $1.4 million

BUYER: Century Broadcasting
Corp., principally owned by George
Collias, Howard Grafman, and An-
thony C. Carlos. The company also
owns KMEL/San Francisco; KLSC/
Aurora (Denver), CO; WLFF/St. Pe-
tersburg, FL; and WCZE & WLOO/
Chicago.

SELLER: Gibson Broadcasting Co.,
owned by Richard Gibson.

DIAL POSITION: 92.1 MHz
POWER: 720 watts at 620 feet
FORMAT: Jazz

COMMENT: As part of transaction,
Century has agreed to retain the sta-
tion’s existing jazz format for at least
one year.

Florida

WRBA/HOMESTEAD

PRICE: $1,125,000

BUYER: Continental Broadcasting
Corp., owned by Alejandro N. Fer-
nandez, Fernando Alvarez, and Vin-
cente Rodriguez.

SELLER: Willlam Roemelmeyer, US
Bankruptcy Trustee overseeing liqui-
dation of Greater Miami Broad-
casting, Inc.

DIAL POSITION: 1430 kHz

POWER: 5 kw days/500 watts nights
FORMAT: Station is currently dark.
New owners plan a Spanish format.

WKWF & WAIL/KEY WEST
PRICE: $400,000

BUYER: Family Radio Limited Part-
nership, headed by general partners
Conch City Communications and
Broadcast Media Services, Inc. (see
below).

SELLER: Conch City Communica-
tions, owned by lan N. Wheeler and
Martha Wheeler; and Broadcast
Media Services Inc., owned by Mr.
Wheeler and Henry A. Ash. Wheeler
also has interests in KAYC & KAYD/
Beaumont, TX; WTYM/Temple Ter-
race, FL; and WVGN/Charlotte
Amalie, VI.

DIAL POSITION:
MHz

POWER: 500 watts; 100 kw at 991
feet

FORMAT: MOR; CHR

WOCN/MIAMI

PRICE: $890,000 plus assumption of
liabilities

BUYER: Paul L. Cejas

SELLER: Union Radlo, Inc., the
parent corporation and sole share-
holder of station licensee Minority
Broadcasters, Inc. Both companies
are owned by Maria Perez-Roura,
Esther Hernandez, Sebastian Vega,
Pablo Vega, Ana Vidal, Alfredo Ro-
que, arid Luis Garcia.

DIAL POSITION: 1450 kHz

POWER: 1 kw days/250 watts nights
FORMAT: Spanish

1600 kHz; 99.5

WIXI/NAPLES PARK
PRICE: No consideration
BUYER: Four ditferent Wodlinger

Continued on Page 14
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 12

Family Trusts. Each trust will own
25% of the station. Trusts have been
established for Kevin Wodlinger, who
also owns KRMO & KKBL/Monett,
MO; Michael Wodlinger, an AE with
KUDL/Kansas City, KS; Steven Wod-
linger, the broadcast group director
of Hartford, CT-based communica-
tions investment bankers Hartstone &
Dickstein; and Mark Wodlinger II.
SELLER: Wodlinger Broadcasting of
Naples, Inc., owned by Mark Wod-
linger. He also owns KCLO & KZZC/
Leavenworth (Kansas City), KS; and
KO05HU/Houston, TX, a low-power TV
station specializing in music video
programming.

DIAL POSITION: 105.5 MHz
POWER: 950 watts at 573 feet
FORMAT: Nostalgia

WMMA & WHTQ/ORLANDO
PRICE: $13.5 million

BUYER: TK Communications, head-
ed by President John Tenaglia. The
company also owns WSRF & WSHE/
Ft. Lauderdale, FL; KLUV/Dallas, TX;
and KBUC-AM & FM/San Antonio,
TX.

SELLER: Bluegrass Broadcasting,
Inc., headed by President WH. Hart
Hagan. The company, a subsidiary of
Kentucky Central Life Insurance
Company, also owns WCHY-AM &
FM/Savannah, GA; WVLK-AM & FM/
Lexington, KY; and two television
stations in Kentucky.

DIAL POSITION: 990 kHz; 96.5 MHz
POWER: 50 kw days/5 kw nights;
100 kw at 1600 feet

FORMAT: AC; Country

BROKER: Blackburn & Company,
Inc.

WWHR/POMPANO BEACH
PRICE: $1.4 million

BUYER: 777 Communications, Ltd.,
a limited partnership. The firm is head-
ed by Joseph Nuckols Jr. Partners in-
clude Phil Arvidson, Dudley Baker,
and Richard Tambone.

SELLER: Sunrise Broadcasting
Corp., headed by President Donald J.
Spieker.

DIAL POSITION: 980 kHz

POWER: 5 kw days/1 kw nights
FORMAT: Urban

WJBU & WJST/PORT ST.
JOE (PANAMA CITY)

PRICE: $2,425,000

BUYER: Asterisk Broadcasting, Inc.,
owned by Frederick Ingham and
Richard Ingham. They also own
WTRS-AM & FM/Dunnellon, FL and
WFTPIFt. Pierce, FL.

SELLER: Brown Broadcasting of
Florida, headed by President Dr.
John Brown Jr. All stock is owned by
John Brown University of Siloam
Springs, AR. The university also owns
KUOAI/Siloam Springs, AR.

DIAL POSITION: 1080 kHz; 94.5
MHz

POWER: 1-kw daytimer; 100 kw at
1050 feet

FORMAT: Country/AC

BROKER: Donald K. Clark, Inc.

Kansas

KFRB/GIRARD (CP SALE)
PRICE: $3,000

BUYER: Heartland Broadcasting,
Inc., owned by Timothy Menowsky
and Francls Bell. Menowsky also
owns KSEK/Plttsburg, KS.

SELLER: Freeman Broadcasting,
owned by Rob Freeman, Jeff
Freeman, and Timothy Menowsky.
DIAL POSITION: 101.1 MHz
POWER: 3 kw at 300 feet

Louisiana

KCOZISHREVEPORT

PRICE: Undisclosed

BUYER: Radio USA Ltd., headed by
general partner James Reeder of
Houston, TX. Limited partners inciude
Isaac Arnold, the Agnes Cullen Ar-
nold Estate Trusts, Harry Cullen,
Harry Cullen Jr., Katherine Cullen
McCord, Marshall-Owen Inc., W.S.
Baker Jr., W.H. Drushel, and Dee
Osborne.

SELLER: James Reeder, who also
owns KKYS/Bryan, TX.

DIAL POSITION: 100.1 MHz
POWER: 3 kw at 300 feet
FORMAT: Easy Listening
COMMENT: Reeder is contributing
KCOZ to the capitalization of a new
limited partnership, Radio USA, in ex-
change for partnership interests.

Maine

WGAN-AM/PORTLAND

PRICE: $850,000

BUYER: Sunshine Group Broadcast-
ing, headed by President George
Silverman. The company also owns
WMGX/Portland, ME and WFEA &
WZID/Manchester, NH.

SELLER: Taylor Communications,
Inc., principally owned by President
John Taylor Hl. The company also
owns WGAN-FM/Portland, ME;
WCOD/Cape Cod, MA; and WEAT-
AM & FM/West Palm Beach, FL.
DIAL POSITION: 560 kHz

POWER: 5 kw days/1 kw nights
FORMAT: AC/News

WQMR & WTOS!/
SKOWHEGAN

PRICE: $750,000

BUYER: Mountain Wireless inc., own-
ed by Alan Anderson, Catherine
Loud, and Kitt Scripps. Anderson
also owns WHYN-AM & FMISpring-
field, MA.

SELLER: Laurei Group Limited, own-
ed by Marc Robertshaw and Terry
Reese. They also own WKXA &
WCLZ/Brunswick, ME and WCNS/La-
trobe, PA.

DIAL POSITION: 1150 kHz; 105.1
MHz

POWER: 5 kw; 50 kw at 2420 feet
FORMAT: Country; AOR

BROKER: Glenn Serafin of Com-
munications Equity Associates

WQML/YORK CENTER

(CP SALE)

PRICE: Undisclosed

BUYER: Windward Communications
Group, Inc., owned by Richard
Walsh. Walsh also owns interests in

WABK & WQZN/Gardiner, ME and

WFTN-AM & FMIFranklin, NH. He

recently filed an application with the

FCC to acquire the assests of WAVH

Portsmouth, NH.

SELLER: Mildan Communications

Corp., owned by Janet Willette and

Richard Walsh.

DIAL POSITION: 95.3 MHz

POWER: 3 kw at 300 feet
Michigan

WBUK/PINCONNING

PRICE: $345,000

BUYER: BC Communications, Inc.

The company is owned by Floyd Bier-

nat and Miiton Carfes.

SELLER: Wegerly Broadcasting

Corp., owned by Bernadette Weger-

ly and Jim Wegerly. The Wegerlys

also own an interest in WUGM/Ster-

ling Heights, MI and KVEG/North

Las Vegas, NV.

DIAL POSITION: 100.9 MHz

POWER: 3 kw at 328 feet

FORMAT: Country

Minnesota
KQHT/CROOKSTON
(CP SALE)
PRICE: Undisclosed
BUYER: Robert Ingstad. He owns in-
terests in KGFX/Pierre, SD; KBUF/
Holcomb, KS; KKJQ/Garden City,
KS; KRRZ & KKPR/Minot, ND; KKOA
& KKPR/Kearney, NE; and KVAA &
KJJQ/Volga, SD.
SELLER: KDEZ Inc., 55% owned by
Joyce Hagen and 45% owned by
Robert ingstad.
DIAL POSITION: 96.1 MHz
POWER: 100 kw at 442 feet
COMMENT: This transaction is a sale
of stock from Hagen to ingstad which
will result in a change in majority
ownership. At the conclusion, Hagen
will own 20% of the outstanding stock
and Ingstad will own 80%.

KARL/TRACY (CP SALE)
PRICE: $600 and forgiveness of
loans totalling $3823

BUYER: A&M Broadcasting Corp.,
headed by Daniel Peters. He is the
OM of KVBM-TV/Minneapolis.
SELLER: Karon Lundeen.

DIAL POSITION: 105.1 MHz
POWER: 3 kw at 100 feet

Missouri
KMCR/MONTGOMERY CITY
PRICE: $3500 plus assumption of
liabilities
BUYER: Montgomery Media, Inc.,
owned by Dalton Wright and James
Myers. Wright also owns WEUS/Hus-
tis, FL and the Lebanon (MO) Daily
Record.

SELLER: GMB Broadcasting, owned
by George Batchelor and Mary
Batchelor.

DIAL POSITION: 103.9 MHz
POWER: 3 kw at 300 feet

FORMAT: Country

COMMENT: This is a repossession
action by Montgomery Media, which
sold the station last year to GMB
Broadcasting.

New Jersey

WREY/MILLVILLE
PRICE: $300,000

A PERFECT PLAYLIST IN 2.4 MINUTES

‘ROTATOR’

COMPUTER MUSIC LIBRARY/ROTATION SYSTEM!

Call For VCR Demo Tape
PROGRANMMING PLUS

P.O. Box 80486, Pacific Beach, CA 921 08-0860
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BUYER: Joseph Donald Powers, who
owns interests in WMKX/Brookville,
PA and WKZG/Keyser, WV.
SELLER: Wintersrun Communica-
tions, Inc., owned by Robert Kleln
and George Beasley. Beasley is the
head of Beasley Broadcasting Com-
pany, Goldsboro, NC-based operator
of seven AMs and 12 FMs. This appli-
cation is pending simultaneousty with
an application to sell Kiein's owner-
ship interest in the station to Brian
Beasley, the son of George Beasley.
Following the transfer, Brian Beasley
will own 51% of Wintersrun and
George Beasley will own 49%. Brian
Beasley owns interests in WYNG/Ev-
ansville, IN; WXTU/Philadelphla;
WFTC & WRNS/Kinston, NC; WLAT
& WYAV/Conway, SC; WRXK/Bonita
Springs, FL; and WGNC & WLIT/Gas-
tonia, NC.

DIAL POSITION: 1440 kHz

POWER: 1-kw daytimer

FORMAT: Country

New York
GROUP SALE: RGR
BROADCASTING STATIONS
PRICE: $48,856
BUYER: Walter Jakubowski, who
also owns WKDR/Plattsburgh, NY.
SELLER: RGR Broadcasting Corp.,
principally owned by Penny Springer,
Burton Schapiro, Kevin Dodge,
Richard Thompsen, and Charles
Salcetti.
COMMENT: RGR Broadcasting is cur-
rently involved in bankruptcy pro-
ceedings.

WIGS-AM & FM/
GOUVERNEUR
DIAL POSITION:
MHz

POWER: 1 kw; 3 kw at 220 feet
FORMAT: AC

WTPLITUPPER LAKE

1230 kHz; 95.3

- DIAL POSITION: 102.3 MHz

POWER: 3 kw at 1450 feet
FORMAT: AC

WSFW-AM & FM/

SENECA FALLS

PRICE: $470,000

BUYER: BJR Broadcasting Corp.,
owned by Brian Rogers, Joan Rog-
ers, and Margaret Rogers.

SELLER: Waterfalls Broadcasting
Corp., owned by George Souhan,
Mary Ida Souhan, and F. Patricia
Karpinski.

DIAL POSITION:
MHz

POWER: 1-kw daytimer; 3 kw at 235
feet

FORMAT: MOR

1110 kHz; 99.3

WIPS & WXTY!
TICONDEROGA

PRICE: $900,000 (approximate)
BUYER: Empire State Radio, headed
by Dennis Israel. The company also
owns WGY & WGFM/Schenectady,
NY.

SELLER: Limestone Communica-
tions, headed by President Anthony
Prisendorf. He is a former news cor-
respondent for WNEW-TV/New York.
DIAL POSITION: 1250 kHz; 103.9
MHz

POWER: 1-kw daytimer; 1.54 kw at
383 feet

FORMAT: Country; AC

BROKER: Jack Maioney

North Carolina
WCST/ABERDEEN
PRICE: $128,000
BUYER: Teddy Bear Radio Inc., own-
ed by Robert Evans and Dorothy
Evans.

SELLER: Simpro, Inc. owned by
Doris Simmons and James Sim-
mons.

DIAL POSITION: 1350 kHz
POWER: 2.5-kw daytimer

FORMAT: Country

WWNC/ASHEVILLE

PRICE: $7.25 million

BUYER: Heritage Broadcast Group,
Inc., headed by President Bud Pola-
cek.

SELLER: Multimedia, Inc., broadcast
division headed by James Lynagh.
The company also owns WMAZ &
WAYS/Macon, GA; KEEL & KITT/
Shreveport, LA; WFBC-AM & FM/
Greenville, SC; and WEZW/Wauwa-
tosa, WI.

DIAL POSITION: 570 kHz

POWER: 5 kw

FORMAT: Country

Tennessee
WTMG/MURFREESBORO
(NASHVILLE)

PRICE: $5,465,974

BUYER: TransCom Communications
Partners Ltd., a iimited partnership
owned primarily by general partner
TransCom Communications of
Nashville. The company is owned by
Robert Herpe, Eric Hauensteln, and
lrving Cohen.

SELLER: TransColumbia Communi-
cations Ltd., which is headed by
general partner Dale Bennett. The
company also owns KMGR/Murray,
UT; KMGR-FM/Orem, UT; KLTY/LIb-
erty, MO; and four TV stations in
Texas and Kansas.

DIAL POSITION: 96.3 MHz

POWER: 100 kw at 840 feet
FORMAT: CHR

Texas

KITE/PORTLAND

(CORPUS CHRISTI)

PRICE: $950,000

BUYER: Jonathan Cohen, who aiso
owns WJKC/Christiansted, VI.
SELLER: Media Properties Inc., own-
ed by Paul Veale and Ron Whitlock.
DIAL POSITION:105.5 MHz
POWER: 3 kw at 353 feet

FORMAT: CHR

BROKER: Norman Fischer & Associ-
ates, Inc.

WACO & KHOO/WACO
PRICE: $3,125,000

BUYER: Sage Broadcasting Corp., a
Stamford, CT-based group headed by
Chairman Leonard Fassler and Presi-
dent Gerald Poch. The company also
owns KEZQ-AM & FMiLittle Rock-
Jacksonville, AR; WQSF/Williams-
burg, VA; WNAQ/Naugatuck, CT;
WKOL & WMVQ/Amsterdam, NY;
KMNS & KSEZ/Sioux City, IA; WJJK
& WBIZ/Eau Claire, WI; WTAX &
WDBR/Springfield, IL; WXYZ &
WSPT/Stevens Point, Wi; WZFM/Bri-
arcliff Manor, NY; and WLVH/Hart-
ford, CT. The company recently ap-
plied for permission to buy WKHT/
Manchester, CT.

SELLER: Waco Radlo Inc., owned by
station GM Robert Weathers and
Harris Enterprises, a Topeka, KS-
based station group. Harris, headed
by Robert Wells, owns KRGI-AM &
FMIGrand lIsland, NE; KBUR & KRGS/
Burlington, 1A; and KIUL & KWKR/
Garden City, KS.
DIAL POSITION:
MHz

POWER:1 kw; 100 kw at 452 feet
FORMAT: Country; AC

BROKER: Blackburn & Company,
Inc.

1460 kHz; 99.9
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WHAT'S NEW

Headset
For The

Wet Set

When it comes to gifts for radio’s
“‘on the go-go" types, you just can't
b-b-beat “The Band,” a waterproof
FM radio/headband that afiows lis-
teners to enjoy their favorite
sounds even while submerged in
up to 18 inches of water!

| The unit not only floats, making it
less likely to be lost in the surf, but

also sports a rubberized headband
that can be switched with an absor-
bent terrycloth version when the
wearer tires of water sports.

Weighing in at a mere eight
ounces, “The Band” plays on two
“N" cell batteries and carries a one-
year warranty. Additional features
include dual cobalt/mylar speakers |
that enable you to turn down the
volume on one side in order to hear
what's happening around you, a
built-in antenna, and reflectors for
use after dark.

Ideal for radio listeners who
swim, bike, jog, sail, ski, surf, hike,
or skydive, this natural radio promo-
tional item from Mark Designs
comes in four different color com-
binations. Retail price: $40-$50

REMOTE CONTROLS CULPRIT

Radio Getting Zapped?

Many of the latest models in home
stereo receivers/tuners come with re-
mote confrol devices that make it
easier for listeners to switch radio sta-
tions every time a commerical inter-
rupts their favorite programming.

This phenomenon is known as “zap-
ping” in the television industry, which
has been plagued for quite some time
with the problem in the form of angry
advertisers demanding a reduction in
spot rates in accordance with the pur-
portedly fewer number of viewers who
actually saw their commercial.

While in-car radio listeners have al-
ways included a fair number of button-

pushers, at-home listenership has gen-
erally been thought of as a less volatile
breed. However, a recent survey con-
ducted by the New York City-based
research firm of Biederman & Co.
found that even though only ten per-
cent of the adults (21 and over) polled
claimed to own a stereo tuner or radio
remote control, 36 percent maintained
they changed radio stations when com-
mercials came on.

Granted, this is hardly conclusive
evidence, but radio marketers could
face a greater threat from zappers as
the number of remote-controlled radio
receivers increases in the future.

NIGHTS IN
WHITE SATIN

Hit Records
Spin Off
Feature
Films

“Hot Child In The City,” “Nights
In White Satin,” and “House Of The
Rising Sun" are the first three en-
tries in a proposed series of full-
length films based around the hit
songs of the same titles.

A joint venture of Prism Enter-
tainment and Mediacom Film-
works, this trio of already-com-
pleted films features music inte-
grated along with the storylines in
the mode of “Flashdance,” “Foot-
loose,” et al. Along with the original
hit single versions of the title tunes,
each film’s soundtrack contains ad-
ditional musical material from the
likes of Pat Benatar, Animotion,
Art Of Noise, the Knack, Lou
Reed, Tina Turner, Bryan Ferry,
Billy Idol, and Thompson Twins.

Production budgets for each of
the fims ranged from $1.8 to $2.5
million. For those who can't wait un-
til their projected summer release,
here are plot capsules for the three
films (you can match 'em to the ap-
propriate titles yourselves): 1) a
young female reporter gets caught
up in the world of high-class prosti-
tution, 2) a young girl from Kansas
tries to solve the murder of her
L.A.-based sister, and 3) a young
woman suffering from a deep emo-
tional trauma becomes linked with a
photographer in the throes of a se-
Lvere career crisis.

Edited by Don Waller

Smokin’ Harleys
’N’ Wearin’ Dunhills

First you rode 'em, then you drank
‘'em. Soon you'll be abie to smoke
‘em, as Lorillard, the nation’s fourth-
largest cigarette maker, recently li-
censed the Harley-Davidson name
from the Milwaukee-based motorcycle
manufacturer. (Harley signed an agree-
ment to lend its name to wine coolers in
July 1985.)

Although no product, marketing plan,
or ad agency has been unveiled yet,
it's expected that the “Harley-
Davidson™ smokes will be targeted to
adult males and will be heavy on the
macho imagery and packaging.

Meanwhile on the other side of the
tracks, the London-based Dunbhill
Holdings PLC firm recently announced
plans to market a very expensive line of
menswear.

Operating under the theory that the
man willing to pay more than $300 for
a cigarette lighter and around $15 for a
carton of cigarettes is willing to pay up
to $2000 for a suit, the famed British
tobacconist will be bringing its new line
of custom-fit, hand-tailored, traditional

Execs On
The Road

The average senior executive annu-
ally spends 49 work days out of town
on business, according to a recent sur-
vey by the Korn/Ferry International
firm.

While 30% of the senior execs poll-
ed claimed to spend from 41-75 work
days on the road annually, 29% of
those surveyed spent between 21-40
work days on the road annually and an-
other 20% restricted their business
travel to an annual figure of 20 work
days or less.

However, there were another 13%
who spent between 76-100 days on
the road annually and an additional
seven percent who claimed to have
spent more than 100 work days travel-
ing last year.

classic clothing to its 130 worldwide
outlets, including eight US storas, with-
in the year.

TOP 20

CONCERT PULSE

LW TW ARTIST

GENESIS

BOB SEGER
BILLY JOEL

BON JOVI

HUEY LEWIS
ALABAMA
KENNY ROGERS
IRON MAIDEN

9 DAVID LEE ROTH
i0 10 PRETENDERS
12 11 CHICAGO

13 12 HANK WILLIAMS JR.
11 13 GEORGE STRAIT
14 14 RATT/POISON
15 15 ALICE COOPER
— 16 HOWIE MANDEL
| 16 17 JuDDS

18 18 BEASTIE
BOYS/FISHBONE
CYNDI LAUPER
KANSAS

DR~ s WL R -
PR N O

17 19
20 20

| The CONCERT PULSE is a weekly
computenzed report ranking each artist by
thew average box office gross reported per
venue Courtesy of POLLSTAR. a publication
of Promoters’ On-Line Listings. (800) 344
7383. or m Califormia. (209) 224 2631

SHANE MEDIA SERVICES and WBEE -

A HOT COUNTRY COMBINATION

Congratulations to Heritage Communications
on the debut of Rochester's new Stereo Country, WBEE.

You'll find all of Shane Media’s other Country
affiliates in R&R’s Top 25 Country lists:
KILT, Houston; WIL-FM, St. Louis; WESC, Greenville.

SHANE MEDIA SERVICES

Shane Media Services: Tactics for Country success.

6405 RICHMOND AVE, SUITE 311
HOUSTON, TX 77057

(713) 952-9221
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Record Profits | Radio Days...On TV

Hard to remember a time when radio
At CBS WE A was getting so much attention — good,
) - bad, or indifferent — from other media. All

the network newscats covered the FCC's

You can bet CBS CEO LARRY TISCH ruling last week, with clips of HOWARD
has no regrets about holding on to the STERN's press conference.
corporation’s record division, which had its One more memorable moment from
most profitable quarter in history: $68 million that gathering — told that DON IMUS said
on revenues of $413 million. The the ruling will put him out .of business,
SPRINGSTEEN box set was a major factor in Stern replied, “Don hopes this will put me
the 30% increase over first quarter profits out of business. Poor Don has nobody lis-
from last year. tening to him anymore. Don is a thing of

the past. | would like to offer Don a drink,
and get him back on the bottle . . . 1 don't
believe (this ruling) will put me out of busi-
ness, and the other thing | don't believe
will put me out of business is Don imus.”

At presstime, Stern was considering

His WCI counterpart, STEVE ROSS, is
smiling, too, as WEA also had a “record”
quarter: $47 million profits on revenues of
$327 million. Strong CD sales led the 50%
increase over the same period in '86.

More Equal Employment Opportunity holding a rally of his supporters. And we'll
paperwork to look forward to. Used to be that apparently be seeing Howard on TV soon
letting the FCC know the amount of minorities — he's to start taping a late-night show for
in the workplace was the sole requirement at FOX in New York next month. The format
license renewal time. Now, even if a station is is still being worked out.
already within government guidelines, a new If you missed “Nightline” last Tues-
two-step procedure requires it to fill out an day (4/21), find a friend who taped it.
additional form that details specific practices Consultants JEFF POLLACK and RICK
undertaken to promote EEO. SKLAR, KEGL/DALLAS morning star

. MOBY, First Amendment expert NAT
The Wave: A Capitol Idea? HENTOFF, and FCC General Counsel

Will the “Wave"” wash in DC? Apparently DIANE KILLORY discussed the commis-
parent METROPOLITAN is researching that sion's pronouncement on indecent lan-
question by handing out tapes of KTWV/LOS guage.

ANGELES's light jazz/New Age sounds in Some moments:

Washington shopping malls and asking e Moby, in a clip from his radio
people’s responses. The company'’s property show: “The Federal government can kiss
in DC is AC WASH. my fat, countryboy butt.”

Country music fans can breathe a sigh of * Pollack: “The public should exer-
relief: the New York Times has pronounced cise quiet control and turn off their
the art form alive and well. A year-and-a-half radios.” ,
after a front page article declared “Country is * Killory: “The new rule shouldn't
dead,” the Times's Tuesday (4/21) edition change what most broadcasters do, but
said country “has turned itself around” and those who cross the line and go to ex-
“captured the ears of a new, young tremes . . . we will enf?rce the law.
audience.” Writer STEPHEN HOLDEN credits OPRAH WINFREY’s recent program

the “non-upholstered, acoustically-based on radio st?rs was a scream, with WLUP/
sound of the so-cailed ‘new traditionalists’” CH'CAGO s JONATHON BRANDMEIER
for the turnaround. MCA Nashville chief enjoying the home court advantage and
JIMMY BOWEN, the only Music City exec grabbing most of the yucks. KROQ/LOS
quoted, cited radio’s new openness and a
move away from “incestuous musical and
business practices” as contributing to
Country’s resurgence.

the public image of DJs everywhere,
flashing a sign with his home phone
number at the camera for ‘‘any hot babes
out there who think 'm cute.”

ANGELES’s POORMAN did wonders for |

|
| AIR PRIORITIES: WEEK9

Listen to the selections listed below. Decide if each had the potential to attain Top 40, Top 25 or Top 10 in the
R&R National Airplay Chart. Then call in your response to AIR at 301-964-5544 by 6 pm Wed., Apr. 29, 1987.

Continued on Page 20

Artist Title Label

TOM PETTY JAMMIN' ME MCA

ROCK & HYDE DIRTY WATER CAPITOL

CAMEO BACK AND FORTH ATLANTA ARTISTS/
POLYGRAM

INTIMATE STRANGERS LET GO IRS/MCA

GINO VANNELLI WILD HORSES CBS ASSOC.

AIR (Active Industry Research) is a nationwide network of program and music directors
who assess CHR music for artist managers, producers and record companies.

ACTIVE INDUSTRY RESEARCH

= = = =

P.O.BOX 1136 Columbia, Maryland 21044 (301) 964-5544

www . americanradiohistorv com

“WALK ON FIRE”

THE NEW TRACK BY

LITTLE

AMERICA

“LITTLE SUZF”

THE FIRST SINGLE
FROM

30/10 BREAKING AT
WPHD
THIS WEEK PRO-FM

AOR BREAKER! WGH
KDWB

AND MANY MORE!

GEFFEN

RECORDS



www.americanradiohistory.com

20 m RaR April 24,1987

'50»77, Mr. Fresidlen?,

the Russians won'd consider ovr
proposals vntil these records '
are on every station inthe US. !

L SIMPLY RED

“THE RIGHT THING”
from the rapidly-approaching
gold Men And Women LP.
Radio reception is loud and
clear at CHR! Video in
heavy rotation on MTV.
On tour soon.

CHR CHART )

WXKS 7-6 HOT Y108 deb-29
WPHD deb-31  FM102 5-2 HOT

94Q17-12 KwOD deb-34
Y100 deb-32 KS103 deb-30
WMMS 18-14  KITS 10-8
KWK deb-34 KKBQ -add
= e ANITA BAKER
ANTA BAKER B Eyy:
(365 DAYS A YEAR)”

Rapture

from the double Grammy
Award-winning Rapture LP.
¢ Over 2.3 million sold!
Exploding at CHR, R&B
and A/C! Video in power
on VH-1.

URBAN CONTEMPORARY
CHART-@ AC CHART-©)

WKSE add  WLS 30-25 HOT
] WCAU 35-27 Z95 add
PRO-FM add WCZY 12-9
KRBE deb-30 WHYT deb-24
Y¥10033-24 KMEL 10-6

HOODOO GURUS
“GOOD TIMES”
from the Blow Your Cool! LP.
The first guru-vy single is
sending strong signals at
AOR; the “Good Times” are
just beginning at CHR!
Backing vocals by Susanna
Hoffs, Debbi Peterson, Vicki
Peterson and Michael
Steele. See the video on
MTV and VH-1!

Tour starts in June.

KITS @W>
KKLS =

B91

DO IT FOR NATIONAL SECURITY. . .
ON ELEKTRA MUSIC CASSETTES,
RECORDS AND COMPACT DISCS.

STREET TALK

Continued from Page 19

San Diego Serenade

Late-breaking San Diego winter Arbs had
this lineup: Easy Listening KJQY 9.4-9.0, AC
KFMB-FM 7.2-7.5, AORs KGB 6.7-7.2 and
91X 6.3-6.1, Talk KSDO (AM) 6.3-6.0,
Urban XHRM 4.6-5.0, Country KSON-FM
4.3-4.3, CHR KSDO-FM 6.6-4.2, AC KFMB
(AM) 4.7-4.2, Nostalgia KPOP 3.0-4.1,
AC/Jazz KIFM 4.1-4.1, and Gold KCBQ-FM
2.3-3.9.

Format Flips

Is Seattle’s four-way CHR fray about to
lose a contestant? Speculation has it that
KNBQ may drop out now that VIACOM,
which has no other CHR outlets, has taken
over. If so, it would be “only” a three-way
battle, with leader KUBE, KPLZ, and new
entrant KHIT remaining.

Is one of Portland’'s FM ACs about to pull
the plug and switch to “Format 417"

Company sources say a format shift is
among a number of options under
consideration at NATIONWIDE CHR WKZL/
WINSTON-SALEM pending completion of
research. Without a PD since HARRY LYLE's
departure two months ago, it's now also
without an MD, as DON JOSEPH leaves to
program WSSX/CHARLESTON, SC.

Immaculate Deception

WYGC/GAINESVILLE's “Possess The
Luxury” contest will take winners along for a
live broadcast from what is reputed to be the
pleasure palace of former PTL honcho JIM
BAKKER and part-time lover JESSICA HAHN:
room #538 at the Sheraton Key Resort in
Clearwater Beach, FL. Morning man KEVIN
LEIN and PD/afternooner SMILIN’ BRAD
RIVERS will act as spiritual guides.

The PD Shuffle

Market vet JOHN PICCILLO has exited
as PD of WBYR/BUFFALO . . . Look for
CHRIS WILLIAM, who just moved from
afternoons to mornings at WROQ/
CHARLOTTE, to be tapped as PD. Expect an
Operations Manager to be named, also . . .
WARM(POWER 99.7)/ATLANTA National
Sales Manager MATT FARBER is trading hats
to become OM.

Nipper’s latest trick is recruiting ERIK
NURI. The ex-CBS Director/Black A&R now
sports VP stripes for RCA on the West
Coast.

“Can’t File Without You:” BARRY
MANILOW'’s former producer has filed suit
against him. RON DANTE claims he’s owed
$1 million in album royalties from Manilow’s
ARISTA days, and is asking for the same
amount in punitive damages, also.

The man convicted of kiling KWKW/LOS
ANGELES DJ RODOLFO GARCIA CORTEZ
was given a sentence of 15 years to life last
Friday (4/17).

Spotted in Oklahoma City: ex-KEGL/
DALLAS MD JOE FOLGER driving around in
the KJYO (KJ103) van.

Update on last week’s item about the
AMERICAN COMEDY NETWORK: they're
looking for not just any “funnyman,” but one
with the skills to be a Production Director.

Label execs viewed ARISTA's retail
display fixture for cassette singles in
Washington on Thursday (4/24). The RIAA
meeting was to firm up participating chains for
the July launch of the configuration.

Also in DC, WBMW, which inked
CERPHE {ast week, has snared another
DC101 jock. SANDY EDWARDS will do
middays when B106 makes its expected
switch from CHR to AOR.

Felonious Feline In Panama City

Panama City, FL DJs beware — Sheriff
LAVELLE PITTS promises to arrest any jock
who airs TWO LIVE CREW'’s “We Want
Some Pussy” on LUKE SKYYWALKER
RECORDS. Pitts has already charged a
record store clerk with a felony for selling an
unstickered cassette of the album to a minor.

KRTH/LOS ANGELES personality
JONATHON DOLL’s response to KTWV'’s
“No Disk Jockeys” billboards: “What a great
idea. Maybe next week we'll see a DELTA
billboard that says: ‘No Pilots!"”

Looking for a night jock? Consider
RANCE CRAIN, the President/Editor of
family-owned Advertising Age. In the 4/20
issue, he says, “My heart belongs to radio,
and I'd gladly give up the publishing business
any time for the chance to be an all-night disk
jockey in Billings, Mont.”

KLSX/LOS ANGELES has tapped ex-
LOVIN’ SPOONFUL leader JOHN
SEBASTIAN to host a Sunday night show of
folk and blues called “John Sebastian’s
Goodtime Music.”

With CDs all the rage, WXRK/NEW YORK
is sponsoring a CD Hotline to answer any and
all questions from its audience on compact
discs. A computerized catalogue keeps track
of forthcoming releases and back titles. It's
set up by the DIGITAL RADIO NETWORK
(PAUL ZULO, 718-486-8788), which plans
to expand to other markets.

Former WARNER BROTHERS VP/Black
Promotion CORTEZ THOMPSON has joined
HUSH PRODUCTIONS for West Coast promo
chores.

A__/ STRATEGIC

“RADIO
RESEARC

Fast, accurate research.

211 E. Ontario
Chicago. IL 60611 (312) 2808300
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A SPECIAL COMPILATION OF
15 NEWLY DISCOVERED GEMS.

A LITTLE BIT OF UH HUH AND A WHOLE LOT OF OH YEAH.
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PSYCHEDELIC FURS

“Heartbreak Beat”

The BREAKTHRUY continues with another big
week of adds, debuts, requests and sales.

162 STATIONS

: INCLUDING THESE TOP 15 AND TOP 20

WXKS 15-13 KRBE 20-16 KCPX 7-6
/' WPHD 23-19 Y100 19-15 KITS 5-6

Q107 13-12 795 20-16 KMEL7-7
KEGL 17-13 WMMS 7-4 KATD 11-10
KKBQ 20-19 KIS 11-11

COLIN JAMES HAY
“Can | Hold You?"

Pick up this record now and give it a spin — it's a fresh
new departure that your audience will appreciate.

OUT-OF-THE-BOX AIRPLAY:

CKOl 100KHI
99DTX  WOMP
WERZ  KQIZ
WNNK  KNAN
KSAQ  99KG
KIKX B91

wWWW-.americanradiohistorv.com

&

JOURN
“Why Can’t This Night
Go On Forever”

Another Double-Format Delight from the band
with a Mega-Platinum track record.

NOW ON OVER 60 CHR REPORTERS
17 NEW ADDS THIS WEEK:

WBEN KAMZ WQCM
WEFLY
WNNK WRQN WCGQ

Y95

KQCR KHTZ
99KG

KBOZ

KTRS

WGRD WFXX

KMGX KNAN

BILLY JOEL
and RAY CHARLES
“"Baby Grand”

"We've mever had as much phone response
to a Billy Joel record. We started it in morning
and mid-days and immediate response forced
it into full-time rotation.”’
Kathy Means, MD
295/ Detroit

FULL SERVICE AC @
#1 HOTTEST
AC CHART:O
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% LISA-LISA and CULT JAM
“Head To Toe”

The quality of the radio stations and the chart moves
are enough to convince you to add this record now;
the Lp debutec in-store on Monday, April 20th,

so check for Out-Of-The-Box heavy retail activity.

__CHRBREAKERS | %
163/50, 69 %

#3 MOST ADDED

URBAN CONTEMPORARY CHART:

EDDIE MONEY
“Endless Nights”

More great music from Eddie’s strongest album ever.

ANOTHER BIG WEEK AT RADIO
91/23, 38% AND BREAKER BOUND
20 P1 REPORTS:

¥ WBEN KEGL WMMS KKRZ
i JWPHD KKBQ 99DTX KWOD

WCAU WGH WHKTl  KCPX
B94  WNVZ Y108  KATD
Q107 Q102 KIS  KWSS

“Primitive Love Rites”

Immediate requests Wherever it's played, why wait to to take
advantage of a record that you know is about to break WIDE OPEN!

THANK YOU EARLY BELIEVERS!

KCPX KNBQ KTMT
KPLZ  95XIL  KZFN
K104 KOZE OK95

“Can’'t We Try”

"Dan’s best known with his number one 1978 AC CHART: @ - @
hit "'Sometimes When We Touch."' This new
effort utilizes the same production technique
and it works beautifully in the setting of a duet.
Fills a void these days for most Top 40 playlists,
a love song for contemporary adults.”

Dave Stolin's Personal Picks,
The Gavin Rzport, April 10, 1987

#3 MOST ADDED: AC AND FULL SERVICE

67, CBS inc.

WWW.americanradiohistorv.com
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FIVE JOCKS TACKLE THE ISSUE

Shock

Radio:

The Fine Line Between
Funny & Tasteless

he hottest — and most
controversial trend
among high-profile air
personalities is known as
“shock radio,” also dubbed by
some as ‘“raunch radio.” Dan
O’Day sought out five practi-
tioners of this talk-provoking
on-air style: Moby (KEGL/Ft.
Worth); Gary Meier (WLUP/
Chicago with Steve Dabhl);
Tom Griswold (WFBQ/Indian-
apolis with Bob Kevoian);
Mark Stevens (KLOL/Houston
with Jim Pruett); and George
Baier (WLLZ/Detroit with Jim
Johnson).

R&R: Why do you opt for blue
humor on the air?

MEIER: Because we say one or

two words that have never been
heard on the radio before, that’s

Gary Meier

considered shock radio. We don’t
think, “Well, let’s use this word
because it’ll get a rise out of
people.” We do what we consider
reality and have been doing it for
eight years.

MOBY: The blue content is a

R&R: What do you think about
the new generation of ‘‘shock ra-
dio’’ jocks?

IMUS: When | hear comments
like, “These guys just get on the
air and be themselves,” | think
that's bulishit. In
cases, | know these guys are defi-
nitely not tthat way off the air; in
fact, they’re quite the opposite. A
lot of it is contrived. t go further
now than | ever have in my life —
but | do it with alittle more sophisti-
cation.

‘““When the
corporations who
own these stations
discover they can’t
sell these guys, it’ll
probably turn out to

be a fad.”’
— Don Imus

R&R: In what ways?

IMUS: | swear on the air — “‘god-
damn, son of a bitch, bastard.”
There are things | satirize now that
| wouldn't have tried years ago,
simply because | would've been
fired.

R&R: Is the shock trend mak-
ing radio more vulnerable to cen-
sorship?

Imus Rates New
Jock Generation

WNBCI/New York's Don Imus is no stranger to con-
troversy or strong audience reaction. When he left WGAR/
Cleveland for New York in 1970, the local newspaper
headline screamed “Garbage Mouth Goes To Gotham.”

a couple of |

"Howard Stern is funny some-

Don Imus

IMUS: it's going to come down
to the bottom line. When the cor-
porations who own these radio
stations discover they can't sell
these guys, it'll probably turn out
to be a fad. It's simply saying
things to provoke people — and, in
some cases, offend them. | think

times; | like him. But | now know
more about Howard's penis than |
do about my own.

R&R: Any closing thoughts?

IMUS: I'm at a disadvantage
because | haven't heard most of
these guys. But if they think they
originated this kind of radio, well,
they didn't. / did.

George Baier

minor part. Everything else that
happens is equally — if not more —
relatable to the audience. I try to
make people feel good about them-
selves.

BAIER: Most of our listeners
are 2549 men; they’ve heard it all
anyway. But my first objective is
to make listeners laugh; I won’t do
it unless I genuinely think it’s fun-
ny.

STEVENS: We do Truth Radio
— what people talk and joke about
in their private lives . . . humor of
the streets.

R&R: Is using dirty words a
cheap way to get a laugh?

MOBY: Youre in there four
hours a day; I guess some of the
laughs have got to be cheap. I don’t
have $60,000-a-year comedy writ-
€rs.

STEVENS: Whether you use dir-
ty words or clean words, you've got
to be funny to get a laugh.

““If people don’t like
the guy they’re
listening to, they’ll flip
him off and he won’t
be there much
longer.”” —Mark Stevens

e A B B e AR

BAIER: Tapes of our show have
been peddled around the country
for years. The program director
takes two guys and has them listen.
They hear a few outrageous bits
but don’t get the essence of what
we do. So they go on the air and do
anything to get people’s dander up.
Then it starts spinning out of con-
trol, and they think talking dirty is
the way to go.

R&R: Where should station
management draw the line?

GRISWOLD: That’s up to each
manager. The most important con-
sideration from their viewpoint is
probably going to be the adver-
tisers.

MOBY: At the big seven
(George Carlin’s seven dirty
words).

wWWw-americanradiohistorv. com

| f INTERVIEW

R&R: Do you feel or expect any
additional pressure from Infinity
management to change?

Stern: What (Inifinity Radio Divi-
sion President Mel Karmazin) said
to me is, "We don't feel you're
breaking any faw. if we did, we'd
take you right off the air.” Every-
one in management here has said
to me, “We believe the FCC will
find nothing indecent or obscene.”
| R&R: So you don’t plan to

change?

Stern: No. Not one bit.

R&R: What kind of reaction
have you had from listeners

Stern Reacts To
FCC Ruling

At a press conference following last week’s FCC an-
nouncement, Howard Stern answered the following ques-
tions from R&R’s Adam White:

since this whole issue became
prominent?

Stern: You know, it's a funny
thing: most of my listeners are
very, very offended by this. From
what | understand, we went into
Phitadelphia and the FCC received
five to six letters. There's been a
lot of misprinted information.

t read today in USA Today that
supposediy | was fired in Washing-
ton DC, which t was not; that | was
responsible for making jokes about
the Potomac River airplane crash,
which | never did. | don't know
where these things come from.

Moby

MEIER: Management should
get legitimate entertainers who
know what they’re doing and then
trust them from there. If they hire
the right people, there shouldn’t be
any problem with letting them do
what they do.

R&R: Then where should the
FCC draw the line?

BAIER: It’s none of their busi-
ness. This is a free country with
free speech, aud there are thou-
sands of other radio stations to tune
in to.

MEIER: On-air people should
use their own intelligence to deter-
mine what they say. As bad as
some of these other guys are, I'd
rather have them do their own
policing. The good things in life
always seem to get ruined by a few
people who don’t understand them.
We already have that problem with
the censorship of records. Now
stores won’t carry certain maga-
zines because of pressure from the
Moral Majority. Our freedoms are
being tampered with on a lot of
levels, and people are passively sit-
ting by.

STEVENS: The FCC should
draw itself right out of existence. It
doesn’t have any right to regulate
radio except for the fact that there
are licenses to be protected to
serve the public. But as far as get-
ting down to the nitty gritty of what
a disc jockey says . . . well, if peo-
ple don’t like the guy they’re listen-
ing to, they’ll flip him off and he
won’t be there much longer.

GRISWOLD: How can they say
we’re violating community stan-
dan}s when we have the highest-

Tom Griswold

rated show in the community?

R&R: What do you consider too
offensive?

MOBY: Jokes dealing with the
Holocaust or dead babies. Beyond
that, it’s just a gut feeling. It has to
be handled on a case-by-case basis.

GRISWOLD: Some of the graph-
ic sex talk I've heard other jocks
do. And I won’t joke about a local
person who’s contracted AIDS
from a blood transfusion because
there’s not enough distance from it.

BAIER: Jokes about women
smelling like fish — the degrading,
back room kind of stuff. We make
jokes about victimless crimes: we
did Rock Hudson jokes because he
decided to be a faggot, right? But
the people in the space shuttle
chose to become astronauts; they
didn’t choose to f—- up the system
that blew them up, so we didn’t do
shuttle jokes.

R&R: If you owned a radio sta-
tion, would you allow your jocks to
do the same material you do?

STEVENS: I'd have more of
what we do on the air; I wouldn’t
limit it to just mornings. Radio is
so damned dull; it’s copy this and
copy that, and do what the other
guy is doing.

MEIER: Definitely. I would hire
guys who I felt would do the job
properly. I wouldn’t have any prob-
lem saying, “I like what you do,
and I trust you to do it to the best of
your ability.”

BAIER: If they made me the
kind of money we make for WLLZ,
yeah. The objective is to bring
listeners and money into the sta-
tion.
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Links N’ Lanes At Martell

The annual T.J. Martell Rock 'N’ Bow! charity extravaganza drew a large turnout and raised much money this year in L.A.
Pictured enjoying the festivities are (top, I-r) WMMS/Cleveland OM Kid Leo with the Starship golf team: Mickey Thomas,
Donnie Baldwin, manager Bill Thompson, and Craig Chaquico. Below (I-r) in the alleys (I-r) are WAQX/Syracuse PD Simon
Jeffries, promoters Paul Yeskel, Heavy Lenny Bronstein (rear), and Beth Rosengard, and WWCK/Flint PD Mark Miller,
with KLAQ/E! Paso OM Nat Lamp weighed down with heavy ball at front.

New Vistas For Watley

Shown at the bowling portion of the Martell festivities in L.A. are (top, I-*) organ-
izer Jon Scott of Music Awareness, David & David’s David Baerwald, and A&M’s
J.B. Brennes. Below, the RCA bowling team poses modestly: (I-r) WXRK/New
York’s .Bob Kranes and RCA’s Greg Phifer, David Allen, and Alan Wounark.

And More Martell Rockin’ Bowlin’ |

Gabriel Gathering

Patar Gabriel was in L.A. recently for various festivities and formal accasions.

Pictured (I-r) are Geffen artist Tommy Keene, Geffen's Christina Anthcny, Gabri-

el, and label's Karen Sobel.

Beaubien

Continued from Page 1

no plans to make any dramatic
shift. KNX-FM has carved out a
niche in the market; it’s well-
positioned. I don’t think we're

MCA held a party in L.A. to celebrate Jody Watley’s across-the-board success with “Looking For A New Love” and the “Jody
watley” LP. Pictured (I-r} are MCA’s Sara Melendez, President/Black Music & Exec. VP Jheryl Busby, Watley, VP Ernie
Singleton, label’s Cynthia Johnson, VP Louil Silas, and label's Al Carroll.

KLSX Illlustrious

KLSX/Los Angeles held a client party themed around 1967, in keeping with its Classic Rock format. Pictured (I-r} are sta-
tion’s Mary Lyon, Damion, Fred Gillardo, Adrienne Merrill, Phil Hendrie, Russ Spears, WWI's Dr. Demento, and KLSX’s
Shana and Frazer Smith.
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Studio Location

Continued from Page 3
ney says it’s permissible to place
the public file in an attorney’s of-
fice or a more public location such
as the city library.

The FCC unanimously approved
the rule change, which is aimed at
accommodating many station re-
quests to move out of high-rent and
congested central cities to more
spacious suburban areas where
costs are lower.

In recent months, the Commis-
sion has undertaken enforcement
action against several broad-
casters who violated the rule.
Several cases remain under in-
vestigation, and despite the rule
change, McKinney says more
broadcasters may be disciplined
for violating the previous rule
while it was in effect.

about to do anything ttat is go-
ing to defy people’s expecta-
tions of KNX-FM.”

Beaubien joined KKHT in
1983 when it was AOR KSRR (97
Rock) and oversaw its change
to CHR and then AC in the last
seven months. Previously, he’d
spent 14 years in Boston as an
air personality at AORs WBCN
and WCOZ, finishing his stay at
’COZ as PD from 1980-83. His
time in Boston was interrupted
by a sojourn in 1971 to KLOS/
Los Angeles for airwork. His
move reunites him with KNX-
FM consultant Jeff Pollack,
who advised KSRR.

Gilbert
Continued from Page 3

In radio since 1973, Gilbert has
been an AE for the market’s KLAK
(now KRXY) and KIMN. After
holding management posts with
Capitol Records in Denver and
Chicago, he joined Sandusky as
Local Sales Manager of KNUS in
1984 and was promoted to GSM of
KNUS & KBPI in early ’86 before
leaving for Legacy.


www.americanradiohistory.com

26 = R&R April 24, 1987

Don Joseph

Radio

® DON JOSEPH, MD/Asst. PD at
WKZL/Winston-Salem for the past
three years, has been named PD at
WSSX/Charleston. He replaces
BRIAN PHILLIPS, who went on to be-
come PD at WMMSICleveland.

® CURTIS PETERSON has been ap-
pointed VP/GM at Narragansett's
KAYWHTulsa. He most recently was
VP/GM at KFRX/Lincoln, NE for five
years.

® JIM JONES has been appointed PD
at Clear Channel AOR KMOD/Tuisa.
Jones joined KMOD eight years ago
and has been MD the past four. He re-
places CHARLIE WEST, who moves
on to KLOS/Los Angeles as PD.

©® KEITH JOHN, PD for WMRZ/Quad
Cities, will now also be PD for sister
station WLLR. Former WLLR PD
TONY KIDD left to program WBEE/Ro-
chester two weeks ago. Also at
WLLR, middayer Andy Scott has
been upped to Asst. PD.

Curtis Peterson

David Anderle

® STEVE HEDGEWOOD has been
named PD/MD at KHYS/Port Arthur-
Beaumont, TX, where he will also do
PM drive. He previously programmed
KYOK/Houston for three years.
KHYS MD DOUG DAVIS has exited,
and former PD MARK PETRY stays
for PM drive.

® BOB ANCHETA is the new Manag-
er and JOHN HUGILL the new PD at
KAAR/Vancouver, WA (Portland),
following the purchase of the station
by Belridge Broadcasting. The
24-hour Gold AM will also feature syn-
dicated personalities WOLFMAN
JACK and CHARLIE TUNA.

® DON DeROSE, formerly SM at
KEXOIGrand Junction, CO, is now
General Manager there and at co-
owned KLDR/Delta, CO.

® ANDREW MARS hs been named
Director/Sales at CBS O&0 WMRQ/
Boston. He was formerly LSM at sis-
ter station KNX-FM/Los Angeles.

® TERRY SWAIM has been named
Local Sales Manager at WRDU/Ra-
leigh, joining from the same post at
crosstown WQDR.

ONE YEAR AGO TODAY

# Phil Newmark GM, XPWRILos Angeles

® Dave Roberts VP/Programming, CBS Owned FM Stations

& Bob Greenberg Sr: VPIGM, UA Records

@ Infinity buys KROQILos Angeles for record $45 million

® #1 CHR: “Westl End Girls' ~ Pet Shop Boys (EMI America)

» 31 AC: "“The Greatest Love O Al — Whitney Houston {Aristal

& #1 Bilk: "On My Own” — Patti LaBelle & Michas! Mic:Donald !:M{'?)&)
® i1 COU: "Happy Happy Birthday Baby” — Ronnie Milsap {RCA)

{2 whs)

® 71 AOR Track: “Be Good To Yoursell” — Joumey (Columbia)
@ #1 LP: "Dirty Work" — Rofling Stones (Roling Stones/Columbial

{5 wka)

® #1 Jarz: "Alone/But Never Alone” — Larry Carlton (MCAJ {2 wks.)

FIVE YEARS AGO TODAY

& Bob Hattrik forms consullanticy
& AOR KSFX/San Francisco changes to N/IT KGO-FM {now AC

KLOK-FM

® Suprame Court denies RKO last chance to keep WNAC-TV/Boston
® #1 CHR: "Don't Talk To Strangers” — Rick Springfield (RCA) (3 wks)
® #1 AC “Ebony & ivory” — Paul McCartney & Stevie Wonder

{Columbia)

® #1 BIU: “Forget Me Not” — Patrice Rushen (Elekira)
® #1 Country: “Mountain Music” — Alabama (RCA) {2 wks)
® #1 LP: “Asia” — Asia (Geffen) (3 wks)

TEN YEARS AGO TODAY

® Les Garland PD, KFRC/San Francisco

# Harry Nelson PD, WRKO/Boston

® #1 CHR: “When | Need You” — Leo Sayer (WB)

# #1 AC: “Southern Nights” -~ Glen Campbeli {Capital) (2 wks}
# i1 Country: “She's Got You” — Loretta Lynn {MCA) {2 wks)
® #1 LP: “Rumours” — Fleetwood Mac {WBj {© wks)

NEWSBREAKERS

Eulis Cathey

® RON SOBCZAK has been promot-
ed from middays to PD at WCWA/To-
ledo, which has changed format from
Big Band to Gold under consultant
JON SINTON. Former PD MIKE
SHEPHERD stays for afternoons.

® TONY PERLONGO, formerly GSM
at KFYE/Fresno, has been named GM
at the station.

Records

® DAVID ANDERLE has been pro-
moted to VP/Film Music at A&M Rec-
ords, where he was formerly Director/
Film Music. He has been with the label
16 years.

® EULIS CATHEY has been appoint-
ed Music Coordinator/Black Music
Promotion at Island Records. He was
previously all-night host of WEBR/Buf-
falo, New York's ""Jazz In The Night-
time" program.

® STEVE HELDT has been promoted
from Salesman to Sales Manager/Phil-
adelphia-New York Branch at Poly-
Gram Records. He joined the label in
1977.

® GREGG MILLER has been appoint-
ed Director/International Promotion
for PolyGram, overseeing publicity
and promotion for US acts in foreign
markets. He was Sales Representa-
tive with the label's Los Angeles
branch, and is relocating to New York.

® ALLEN BROWN has been named
Associate Director/Media for CBS/
Nashville, where he worked from
1980-83. He left to head the market-
ing department for the Benson Com-
pany in 1984-85, and from 1985-86
was VP/Marketing and Product Devel-
opment for Stronghold, Inc., a Nash-
ville-based gospel label/publisher.

® ANTHONY FORMICHELLY, former-
ly an AE with WCBS/New York, has
been appointed to VP/Operations
Marketing at CBS Records Opera-
tions (US).

® TRACY HILL has been promoted to
the new post of Associate Publicist for
Windham Hill Records. She joined
the label last year, and was most re-
cently Asst. to the Publicity Depart-
ment.

In other label news, PAT BERRY
has been named Regional Sales Man-
ager. He was formerly a PolyGram
Sales Representative.

® NICK STEARN becomes Regional
Sales Manager, West Coast at A&M,
based in Hollywood. A ten-year com-
pany veteran, he most recently was
Regional Sales Manager, South-Cen-
tral Region.
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Steve Heldt

Gregg Miller

® A&M has five new assignments in
its team of Local Promotion Directors:
SUE DeBENEDETTE in Southern Cali-
fornia, MICHAEL ROWLEY in Seattle,
MARK TINDEL in Dallas, JILL GLASS
in Boston, and CHUCK BLIZIOTIS in
New York.

DeBenedette moves to L.A. after
four years with the label in New York.
Bliziotis handled A&M radio promotion
in Boston, and Glass was a local retail
rep there. Goldberg transfers from
Philadelphia. Rowley joins from Mo-
town, and Tindel was with KZEW/Dal-
las in sales.

PROS ON THE
LOOSE

Chris Conners — Nights WDCG
(G-105)/Raleigh-Durham (919) 286-
4002

Eric Cramer — Nights WGCL/Cleve-
land {216) 835-2038

Beau Daniels — Production Direc-
tor/Evenings WSSX (95SX)/Charles-
ton, SC (803) 884-3520

John Gibson — Nights WHB &
KUDL/Kansas City (816) 459-8516

Alan Parker — GM WKJA (K-92)
Coastal, NC (919) 964-9292

Zak Phillips — PD KAZY/Denver
(303) 377-8167

Jim Walsh — Nights KQIZ/Amarillo
(302) 478-0975

Capps

Continued from Page 3
Naganuma, who'’s left for nearby
CHR Q105/Salem. No immediate
staff changes are expected.

A former personality at KPNW/
Eugene and MD/middays at cross-
town KASH, Capps will be assisted
by the Lund Consultants. He faces
two AM competitors, KSGO and
KAAR, but sees KMJK's new for-
mat offering more recent
{post-1978) and upbeat music. “It’s
the greatest rock hits of all time.
There’s some AOR, but it’ll be
mostly CHR-based oldies targeting
a 2540 year-old core. We've just
completed an exhaustive research
project, and the results show the
Portland market to be an oldies
nirvana.”

GM Dave McDonald noted,
“Mark knows the Northwest, has a
tremendous feel for this music, and
brings a complete background in
radio operations. Our new format
will have a good rock pace, with no
wimpy AC titles.”

The move follows KMJK’s disap-
pointing fall 86 Arbitron, when it
dropped from an 8th-place tie to
11th 124 with a 4.3 — the same
share it held a year earlier.

Edited by Jim Dawson

Sharon Fratello

Industry

® SHARON FRATELLO has been
promoted to Music Coordinator at Jeff
Pollack Communications. Formerly
of KABC & KLOS/Los Angeles, she
joined JPC as Administrative Assistant
a year ago.

® THOMAS HAYDEN has rejoined
NAB as Regional Manager for the Mid-
Atlantic States.

® GARY KLEIN has been appointed
Director/Creative Services at SBK En-
tertainment Worid. A veteran record
producer, he was previously affiliated
with The Entertainment Music Co.

King

Continued from Page 3
ongoing research of the country
core from the Research Group, and
consultation from Shane Media
Services.”

King has been WRVA PD the last
two years. His programming ex-
perience includes WCZY/Detroit,
KXOK/St. Louis, and WJBO &
WFMF/Baton Rouge. Regarding
his first move into Country, King
added, “I'm looking forward to it
for a number of reasons. Fore-
most, as other formats become
more homogenized, I think Coun-
try will quickly become the Adult
Contemporary.”

Heritage acquired WIL from
LIN Broadcasting just after the
first of the year.

Arista

Continued from Page 3

Reaction To Violators
Uncertain

The letter does not say how
Arista will respond to violations of
the “agreement,” but a spokesper-
son told R&R, “We hope it won't
get to litigation, but it is legal and it
is binding. We expect it to work.”

It’s not clear whether the un-
solicited nature of the product af-
fects the legality of Arista’s move.
This is thought to be the first time a
label has sought to establish a con-
tractual basis for an airplay em-
bargo, in the event that one or
more stations have to be sued for
breaking it.

“If you do not wish to accept the
enclosed materials subject to the
foregoing conditions,” reads the
letter, “‘then please return them
immediately to Arista.”
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YOUR LISTENERS WON'’T HEAR IT ANY OTHER WAY

"Living In A Dream”

;i
Py

NEW & ACTIVE |

___NEWE&ACTIVE | |

ONE OF THE “MOST ACTIVE"”

ONE OF THE “MOST ACTIVE"”

WXKS 24.22  KCPX 21-18 KIYS 33-29 WPFM 16-17 WKSE add KZZB add 38 KIKX 27-24 KNAN 35-32
WBEN 39-35 KITS 18 KSND 31-27 99KG d-37 PRO-FM add WBCY 30-25 KSND 33-28 2102 37-30
WPHD d-30 KPLZ 27 KDON 38-32 WSPT d-38 WAVA d-30 WNOK 39-34 KXYQ d-33 KNIN add
CKOlI ardd KUBE on KzzU 9-6 KGOT 20-17 940 4-35 WQuT 39-35 WIKZ d-40 WBNQ add
PRO-FM on Q100 35-31 KRQ add KYYA d-2<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>