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BIRCH SPRING RATINGS
RESULTS

LOS ANGELES: KPWR back on top;
KIS, KTWV up

CHICAGO: WGCI-FM opens big lead

PHILADELPHIA: WMMR cruises; WXTU
clears a five

DETROIT: WJLB edges WJR; CHRs
booming

BOSTON: WXKS-FM steady; WBZ,
WZOU, WZLX zoom

DALLAS: KKDA-FM still leads; KEGL hot;
AORs tighten up

Page 32

WHY RADIO RESISTS
HARD ROCK

Part Il of a heavy metal on the radio
investigation focuses on the problem of
selling the predominantly 12-24 metal
audience to advertisers: the cold hard
facts that cause radio to shut out hard
rock.

Page 42

BONE TO PICK CHRYSALIS;
DRISCOLL MOVES TO L.A.

Hot Street Talk includes Mike Bone
leaving E/A to join Chrysalis, while
KHYHlDallas FD Mark Driscoll is
coming to L.A. . . . with possible
CHR implications,

Page 16

THE R&R INTERVIEW:
DICK FERGUSON

The head of NewCity Communications
talks about the changes in the company
since its leveraged buyout from Katz and
his own radio-intensive philosophy.

Page 26

‘““RADIO CAN KICK
TV’S BUTTS”’

Two NBC Radio newsmen assert radio
news'’s superiority over the TV version
and land in corporate hot water as a
result.

Page 3

e

CD VIDEO SHOWCASE AT NMS

A chance to check out Compact Disc
Video comes to New Music Seminar
attendees next week. The Music Section
has a list of forthcoming titles.

Page 22

Newsstand Price $5.00

RADIO & RECORDS

McKeon Moves To
RCA As AOR VP

Columbia Director/Album

Promotion Jim McKeon has ::
been appointed VP/Album Pro-

motion at RCA Records, based
in New York. He’'s the first per-
son to hold that title at RCA; Al-
an Wolmark, who was Direc-
tor/National Album Promotion,

left in May. McKeon joins the

label after 11 years with CBS in
Los Angeles, and will relocate
to New York.

Commented VP/National Pro-
motion Butch Waugh, “We
were looking for someone well-
respected and well-versed in al-
bum radio promotion. The Nip-
per’s future looks bright in al-

Gannett Ups Troutt Coffey

Gannett has promoted KUSA
& KSD/St. Louis acting GM Bill
Coffey to VP/GM of the Country-
AC/CHR combo. He replaces
Merrill Hansen, who was pro-
moted to Exec. VP last Janu-
ary. Also, KCMO & KCPW/.
Kansas City VP/GM Don Troutt
has been elevated to Presi-
dent/GM of the News Talk/CHR
combo.

Gannett Radio President Jay
Cook commented, “During his
11 years with Gannett, Don has
consistently demonstrated his
leadership abilities. This is a
company that recognizes talent
and rewards hard work.” Turn-
ing to Coffey, he added, ““In the
six and a half years Bill has
been with Gannett, he’s been a

Don Troutt
major contributor to the suc-
cess of our St. Louis operation.
We have every confidence that
his leadership and knowledge of
the market will serve us well in
the future.”

Troutt told R&R, “This is a
goal I've been working toward
for ten years, and I'm glad Gan-

Weller Beasley’s New
VP/Operations

WGAR-AM & FM/Cleveland
GM Bill Weller will be joining
the Beasley Broadcast Group in
the new position of VP/Opera-
tions.

Beasley Exec. VP Allen Shaw
said, “Our group now consists
of 21 AM and FM stations in 14
markets. Our moves into major
markets coupled with our large
number of start-ups require us
to beef up our management at
the group level. Bill Weller
brings exactly the right mix of
experience, people skills, and
analytical ability to the job. He
will work right beside me on all
aspects of our operations.
We've got a lot of growth ahead
of us.”

Weller, who will be relocating
to Winston-Salem, commented,
“This is an excellent opportuni-
ty for me to make a move into
group management with one of
the country’s fastest growing
and most professional groups of
radio broadcasters.”

Weller transferred to the GM
post at WGAR in 1985 after two
years as GM at Nationwide

sister station WKZL/Winston-
Salem. Prior to that, he was GM
at WCMS-AM & FM/Norfolk.

Beasley’s properties include
WXTU & WTEL/Philadelphia,
WPHR/Cleveland, WENE &
WLIT/Charlotte, and WPOW/
Miami.

Bill Coffey

nett offers adancement such as
this. We’re very happy with the
progress of both stations, which
are becoming market entities
unto themselves both in pro-
gramming and billing.”

Coffey noted, “I’'m most
pleased with our progress on the
FM. With (PD) Jim Morrison
here, we're running ahead of
our schedule. The AM is doing
equally well, so you could say
I'm a real happy camper at this
point.”

Jim McKeon
bum radio with Jim at the
helm.”

“I sense real change and a
positive path for RCA,” McKe-
on commented. “I respect the
new regime running the label
and want to contribute to bring-
ing RCA to the fore as a major
label at rock radio. It took a
great opportunity to get me to
leave California and CBS,
which I consider the greatest
record company in the world.
Also, I was shopping for a new
baseball team, since the Dodg-
ers are in fifth place.”

McKeon starts July 15 and
will be assisted in his depart-
ment by Managers David Ross
(East) and Hugh Surratt
(West). No replacement has
been named at Columbia.

McKeon joined CBS ir 1976
when the company hired its
first regional album prometers:
McKeon at Epic and (current
Columbia VP/Album Promo-
tion) Paul Rappoport at Colum-
bia. He switched over to Colum-
bia in 1980. McKeon's radio
days prior to CBS include pro-
gramming AOR KWST/Les An-
geles (1974-76), an Asst. PDship
at WWWW/Detroit, and air-
work at Detroit’s WRIF and
WCAR.

Lonneke Adds WKQX
VP/GM Duties

WMAQ/Chicago VP/GM
Mike Lonneke has added VP/
GM responsibilities for NBC
CHR sister FM WKQX. He re-

ELTON LIVE IN L.A. — MCA and Elton John celebrated the return
of the artist to his original hit label and the release of his new “Live In
Australia” LP with a Universal City press conference this week. Pic-
tured (I-r) are James Newton Howard, arranger/conductor for the
concerts with the Melbourne Symphony that make up the LP; song-
writing partner Bernie Taupin; manager John Reid; John; MCA Mu-
sic Entertainment Group President Irving Azoff; and MCA Exec. VPs
Richard Palmese and Jheryl Busby. Photo courtesy Jackie Sallow.

places Michael Donovan, who
left NBC after five and a half
years for the GM position at
crosstown WTKS two menths
ago.

NBC Radio President Randy
Bongarten told R&R, ‘“Mike’s
earned it. He’s a terrific admin-
istrator, a good leader, and a
great manager. He’ll do very
well in leading WKQX, as well
as managing WMAQ during the
transition period.”

Lonneke told R&R, “I'm ex-
cited that NBC has decided to
stay in the radio business and
that I'm going to be a part of it.
The things RB has in mind are
exciting, and I appreciate the
vote of confidence.”

Regarding last week’s NBC
announcement that WMAQ was
being offered for sale, Lonneke
said, “It was a very hard deci-
sion, but that’s the business. If
NBC wants to pursue its stated
plans, it has to be done.”

LONNEKE/See Page 28

Next Week: Jazz Tracks
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Radio Reporters’ TV

Putdowns Cause NBCFlap

Prizewinning NBC Radio news
correspondents Peter Laufer and
C.D. Jaco are on the hot seat
following a dispute with network
brass over their public criticism of
TV news and music-oriented radio
programmers.

Laufer says he’s being kicked out
of the network over the incident,
his two bosses are contradicting
each other about the newsman’s
future, and Jaco laments that the
whole episode is an unfortunate
misunderstanding.

“I've been told that I have no
future at the network, and my con-
tract is being terminated,” said

STRATTON NEW GM

i “’q‘lﬂ can kick
. network TV's butts’’
'"“’F radio generation
- is “not TV news’s
~ stepchild”
- ®Radio “ﬁminuaahad"
that “‘news is
a tuneout™ est
Laufer, a ten-year NBC veteran.
“I’'m looking for work and peddling
my house in Washington. They
have severed me. We're just work-

ing on the details of the date when
NBC/See Page 28

WWIN-FM Becomes
‘Hot 95.9° WHTE

Communications Management
National’s WWIN-FM/Baltimore
has shifted its Urban format of the

Heyward
Directs Virgin
R&B Promotion

Sharon Heyward

Sharon Heyward has joined Vir-
gin as Director/National R&B Pro-
motion, based in Los Angeles. She
had been RCA National Director/
Black Music Promotion.

Heyward is currently assembl-
ing an R&B field promotion team
of eight, which she expects to be
fully in place by the first week in
August. ‘“We’ll have some exciting
people from smaller labels and

HEYWARD/See Page 27

Gamble WEAG
Station Manager

Bill Gamble

Veteran programmer Bill Gam-
ble has left his post as OM at
WMAQ/Chicago to become Station
Manager at CHR-formatted
WEAG/Indianapolis. The station
was taken over by Sconnix last
week.

Sconnix partner Ted Nixon noted
that WIBC & WEAG VP/GM Roy
Cooper will remain in that position,
adding “We felt that WEAG need-
ed an outstanding person like Bill

GAMBLE/See Page 27

past four years to emphasize cross-
over material. The station is now
WHTE (“Hot 95.9”) under the con-
sultation of Jon Horton and Emmis
Research. Sales Manager Ron
Stratton has been promoted to GM;
Don Brooks remains as OM.

“Although our station doesn’t
sound exactly like theirs, the idea
of fusing disparate population
groups is in the tradition of
KPWR/Los Angeles and WQHT/
New York,” said Stratton. ‘“The
energy level is a 3000-decibel
change from the ballads we were
playing before. The new accent is
highly energized, with much more
music and less talk.

“Emmis found that the two con-
temporary stations (CHR WBSB
and UC WXYV) had somewhat pol-
arized themselves ethnically. We

WWIN-FM/See Page 27

Neal “Moo‘ullins f
KEEPS
CONSULTANCY

Mullins New
PD At
WSM (AM)

Country radio consultant Neal
“Mocn” Mullins has been named
PD at WSM (AM)/Nashville. He
began July 1, filling the vacancy
created when Jay Phillips left to
program KXXY-AM & FM/Okla-
homa City a month ago. Mullins
has consulted WSM-AM & FM
since January. He will continue
with his consultancy, which cur-
rently has seven clients including
WSM-FM, where Bruce Sherman
continues as the PD.

WSM VP/GM Bob Meyer com-
mented, “I’ve known Moon since
our Louisville days, when he was
instrumental in making WINN suc-
cessful and I was at a competing
rock station. He’s been instrumen-
tal in helping WSM-AM get back on
a positive and aggressive track. I
feel fortunate to have been able to
work something out with him.”

Mullins told R&R, “I've had a
great career, working at incredible
stations like WHN, WDAF, and
WINN. But working at WSM and in

MULLINS/See Page 28

AP Us Rid, WiIIias

John Reid

The Associated Press has ele-
vated John Reid, Director/Broad-
cast Services, to Director of Com-
munications & Technology; while
deputy Director/Marketing James
Williams moves into Reid’s former

WSB (AM)
Names Ashbery
Programmer

After three years as Director/
Sales Marketing and Research at
WXFL-TV/Tampa, Jim Ashbery
will join WSB/Atlanta July 20 as
Program Manager. He replaces
Walt Williams, who is no longer
with the Cox station.

According to WSB Station Man-
ager Bob Neil, “It’s great to have a
guy like Jim join WSB. His entire
experience in radio is with Full-
Service AM stations, and we'’re

ASHBERY/See Page 27

James Williams

AP President/GM Louis Boccar-
di said, “AP is committed to re-
maining the industry leader in
news technology, and John Reid’s
wide-ranging backround and ex-
perience will help our excellent
communications staff maintain
that commitment. And in Jim Wil-
liams, who has been working very
closely with Reid since his joining
the broadcast division, we have a
highly qualified broadcast special-
ist ready to take over.”

Reid has held several positions
with AP since joining them in 1974.
He was also News Director and OM
at WJOY & WQCR/Burlington, VT.
He succeeds Director/Communi-
cations Richard Atkins, who re-
signed last week. In his new capac-
ity, Reid will supervise the cooper-
ative’s 500-member technical staff,
its 4000-dish satellite network, and
the technical support at its bureaus
worldwide.

Williams joined AP in 1979 as a

AP/See Page 27
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PROGRAMMING FOR A
PD-TURNED-GM

There are more programmers who've become
GMs than ever before, and PDs working for
them have their own special dilemmas. PDs
and former PDs-turned-GMs talk about these
unique relationships.

Page 52

CAN RADIO SELL ITSELF?

Allen Klein looks at some radio-boosting
commercials with a semi-jaundiced eye, and
wonders if radio can’t cooperate to do a
better job of selling the medium itself.

Page 30
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QMI Music's Jimmy Davis & Junction finished mastering their debut LP “Kick

QMI Functions With Junction

The

Wall” in New York, with QMI President Les Garland on hand. Pictured (I-r) are
group’s John Scott and Jimmy Davis, Garland, and producers Jack Holder and

Don Smith.

Mounty Forms Broadcast

Ownership Company

Former NBC Radio Exec. VP
Robert Mounty has announced he
is joining the ranks of radio en-
trepreneurs with the creation of his
new company, Mounty Communi-
cations.

“I decided to do this after several
months of research,” he comment-
ed. “There’s no reason why I can’t
doit, and if I don’t do it now, I prob-
ably never will.”

The 58-year-old broadcaster left
NBC earlier this year after 12
years with the network. He previ-
ously was with Metromedia for 15
years, during which time he served
as GM at WIP/Philadelphia and
WNEW/New York.

Mounty said he has established a

INTENS

relationship with a major venture
capital firm, which he declined to
name, and will search for radio

properties in medium markets

“ranking 25 to 75 in size.”

“I have received strong encour-
agement in forming this company
from the financial sector, and I am
confident we will be announcing
our first acquisition soon,” he said.

Mounty added that his primary
emphasis will be on acquiring
AM/FM combos, but he is also in-
terested in stand-alone FMs.

The company’s address is Room
5312, 30 Rockefeller Plaza, New
York, NY 10020. Telephone: (212)
621-6668.

NEWS

NICHOLL PD, KXKL NEW CALLS

KBRQ Goes For Gold

Following an ownership transfer
from Great Empire to Shamrock,
KBRQ-AM & FM/Denver have
abandoned their Country format of
the last five-and-a-half years in fav-
or of mainstream Gold as KXKL-
AM & FM, using a Kool 105 iden-
tifier. Concurrently, KMGC/Dallas
PD Steve Nicholl has joined the
station as PD. He replaces Green
Daniels, who exits along with the
remainder of KBRQ’s announcer
staff.

KXKIL. signed on July 1 with a
60-hour “‘Louie Louie” marathon in
which more than 20 versions of the
rock standard were rotated, some
of them listener-suggested. The
combo began segueing its regular
mix on July 3. Last Monday (7/6)
Nicholl began working mornings,
and an airstaff for other dayparts
is expected shortly. The station will
not be consulted from outside.

Shamrock’s move gives Denver
its third Gold outlet, following
longtime AM KRZN and recently
arrived “Colorado Classics” outlet
KHIH (K-High 95). “There’s no
solid FM Oldies in the market,”
Nicholl told R&R. “As has happen-

(in-téns) adj 1. Force in Radio
Market. . Does not compromise.
3. Buys the Slicker Sticker,

INTENSE BUMPER STICKERS'!
THE SLICKER STICKER!

1-800-331-4438

ommunication
raphics Inc

(ka-myo60 na-ka shan grafiks) n. The Best.

PO.BOX 54110  TULSA. OKLAHOMA 74155 (918)258-6502
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ed in other places, there was a de-
sire for FM. What will make us dif-
ferent is that we’ll do a lot of re-
search to make sure we’re playing
the right stuff, and we won’t be too
broad in our musical focus.”

Throughout its history as a tradi-
tional, long-playlist Country sta-
tion, KBRQ never threatened for-
mat leader KYGO and rarely pass-
ed the two-share mark. On Monday
KBRQ’s displaced jocks sat in with
their shift counterparts at cross-
town KLZ, which had been running
spots on KBRQ during its last days.
KLZ is also holding a “KBRQ
Listener Appreciation Party” at
which KBRQ followers can trade
their station memorabilia for KI.Z
promotional items.

HIBER CHIEF

Malirite
Division

Malrite Radio is forming a re-
search division that will provide re-
search services for stations in mar-
kets in which Malrite doesn’t own
stations. Malrite Research will be
headed by Jhan Hiber, the com-
pany’s VP/Research.

“When we have down time with
the company’s internal projects,
we look forward to offering non-
Malrite stations the same caliber
of winning research that Malrite
benefits from,”’ said Hiber, who ex-
pects the division to take on 10-15
projects in its first year. The ser-
vices will include perceptual
studies, focus groups, and the
Predictor diary studies that Hiber
offered in his Hiber & Associates

consultancy. No additional person-
nel will be hired initially.

Lange Station
Manager
At WRQC

United Broadcasting’s WRQC
(92Q)/Cleveland has promoted
GSM Shannon Lange to Station
Manager of the CHR outlet. She re-
places John Bulmer, who left last
December. Account exec Christo-
pher Feighan has been named
Sales Manager.

Lange told R&R, “I believe in
responsible broadcasting and
building a solid foundation, and
we’'re achieving that. With 15 years
of experience behind me, I'm
ready to bring all of this knowledge
to the table. My challenge is to see
how far we can take it.

“We’ve been showing upward
trends in the last two years at 92Q
and we're expecting positive news
from the FCC about a change in
tower location and height which
will improve our competitive posi-
tion in the market dramatically,
especially in outlying areas.”

Mark Thomas

Thomas OM
At WTAR
& WLTY

Mark Thomas has been named
OM at Landmark’s WTAR &
WLTY/Norfolk. He joins the old-
ies/information AM and AC oldies-
based FM combo from Country-
formatted WIRK/West Palm
Beach, where he served as PD.

Prior to his WIRK duties, Thom-
as was OM at WKMF & WCRZ/
Flint and programmed WCXI/De-
troit

“WCRZ was identical to the FM
here,” he commented. “They’re
both oldies-based ACs, so I'm fa-
miliar with the format. It’s a new
experience, though, with the AM. I
enjoy Country, but this is what I
wanted to do.”

Thomas said no changes at eith-
er station are currently planned.

York Named
GSM At W_LIT

¥

Karen York

Beasley Broadcast Group’s
WLIT/Charlotte has tapped Karen
York as its new GSM. She joins the
AC station from WDJX & WCII/
Louisville, where she performed
similar duties. The majority of
York’s 18-year radio career was
spent in Pensacola at WCOA &
WILQ.

York told R&R the situation at
WLIT is “positive, healthy, and
growing. This type of format will
never be a number one station in
Arbitron, but that’s not to say it
can’t be the number one station in
market revenue. Typically, the
type listener we’re reaching — the
upper economic scale of executives
and professionals — passes diaries
to younger family members rather
than filling them out themselves. I
don’t know if there will ever be a
true reflection of that listener.”

WLIT changed format from
Beautiful Music and call letters
from WZXI January 16, and rank-
ed ninth in the market with a 4.0
share 12+ in the winter ARB.
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IT TAKES A MASTER STRATEGIST
TO WIN THE RATINGS WAR

Competition for ratings in the radio business is like war. Everybody fights for the same
100 points. And one thing the winners have in common is the ability to plan and exe-
cute a successful strategy. This year The Research Group honors the management of
ten of our client stations by electing them to the rank of Master Class Strategist. Each
management team has proven itself worthy of this recognition by its outstanding per-
formance in strategic achievement.

MASTER CLASS STRATEGISTS 1986-87

CKRA-FM, Edmonton WDBO-AM, Orlando WNOK-FM, Columbia
KKAT-FM, Salt Lake City WKQS-FM, Miami/ WOKQ-FM, Dover
KMGR-FM, Salt Lake City Ft. Lauderdale WVEE-FM, Atlanta
KZFX-FM, Houston WKRR-FM, Greensboro

And this year, The Research Group honors one station with our highest annual award,
the Samurai Swords. The swords symbolize recognition of a most outstanding success
in a competitive environment of unusually difficult challenge.

SAMURAI STRATEGIST
1986-87

WWSW-FM
Pittsburgh, Pennsylvania

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team
METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY * SEATTLE, WA 98101 ¢ (206) 624-3888

www.amercanradiohistorv com
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Penny Becomes Transtar Country PD

same job, I felt it was time to make
a change. Especially exciting is the
fact the prospects for this network

Steve Penny, Director/Country
Formats for the Programming
Consultants, Inc., has been named
Country Format PD for the Tran-
star Radio Network. Penny, who
has relocated to L.A. and began Ju-
ly 1, succeeds Rick Honea, who
was promoted to Director/Affiliate
Operations for Transtar.

Transtar Sr. VP/GM Radio For-

mats/Specials Gary Taylor told
R&R, “‘T’'ve found Steve to be an ex-
ceptionally talented person with
great people skills. On top of that,
he’s a heck of a nice guy.”

Penny said, “Wagon Train (PCI
owner) has been good to me. I
worked for TM for eight years, and
I'm leaving on the best of terms.
But after a number of years in the

NEWS

are truly unlimited.”

Penny joined TM Programming
in 1979. Prior to that he worked at
KNEW/Oakland-San Francisco,
KRAK/Sacramente, and KJJJ/
Phoenix in a variety of capacities.

Zippo Does SMN Gold Mornmgs

Veteran personality Jim Zippo
has joined Satellite Music Net-
work’s ‘“Pure Gold” service for
59am Central, replacing Chuck
Stevens. Zippo’s hiring marks the
first time that a national program
service has brought on a ‘“name”
jock for a high-profile morning
show.

“We’re planning on opening up
our ‘800’ numbers and letting him
do a morning show with people all
over the country,” said SMN VP/
Programming Robert Hall. “I
think network radio is going to go
back to the Don McNeill [Break-
fast Club] approach.

“This is something that I want to
do with all our formats. We want to
do our research and our music
well, but we also want to do what
nobody else does and put some

Jim Zippo

stars on the radio nationally.”
Eighty percent of Pure Gold’s af-
filiates are already running the
network’s mornings, and Hall add-
ed, “We want our morning pro-

gram to be so good that the local af-
filiate has no other way to go.”

Zippo worked mornings and mid-
days at KTKS/Dallas in 1984-86.
Prior to that he did mornings at
WZKS/Nashville and WDRQ/De-
troit, as well as programming
KINT/El Paso, KITE/Corpus
Christi, and WEAM/Washington.
In addition, he is the host of KXTX-
TV/Dallas’s midday movie as
“Jungle Jim Zippo.”

Zippo’s scheduled start date is
July 13; Hamilton planned to in-
troduce him to audiences Friday
(7/10) by hiring him “live.” Zippo
told R&R, “Being on everywhere
with the satellite is one of those disc
jockey dreams; it’s unimaginable.
There’ll be a lot of new stuff that
I've already developed intended
for a network with a lot of national-
ly relatable humor.”

1-800-952-1986
Ask for Mike Henry

“Surrey’s Alpha and Omega Music Test really opened our eyes.
Because of the playlist alterations we made, Magic 105 jumped
from an 8 share to an 11 share.”

Dick Booth

President/GM
KMJX-FM, Little Rock

Roger Wimmer, PhD/President
Chris Porter/Vice President

Mike Henry/Director of Marketing
Fran Judd/Research Analyst
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OVER 60 LAID OFF

Benson In Major
Reorganization

Major cutbacks for the Benson
Company were announced July 1
as the Nashville-based gospel label
tightens its belt and trims back its
staff. Benson is the second-largest
gospel label after Word. The com-
pany has attributed its problems to
overconfidence and overspending
in the Christian music arena.

Richards
Star Station
OM

Dean Richards

Satellite Music Network “Star-
Station” air personality Dean Rich-
ards has been promoted to OM for
the network’s AC format. The posi-
tion had been held by SMN VP/
Frogramming Robert Hall, who
assumed it when former OM Tim
Spencer resigned several months
ago.

Said Hall, “Dean comes to the
position with exceptional leader-
ship skills, programming exper-
tise, and the energy it takes to lead
our fine staff to work with the near-
ly 200 affiliates of ‘StarStation’.”

Richards joined SMN a year ago
from the Production Director’s po-
sition at WCLR/Chicago. He also
served as PD at crosstown WCFL.

Carter VP/

Promotion At
Striped Horse

- ol >

Don Carter

Don Carter has been appointed
VP/Promotion for Striped Horse
Records. The label, helmed by for-
mer Motown executive Barney
Ales, recently released a single by
DeBarge.

Carter is also a Motown veteran,
having served as National Director
of Promotion there and working in
promotion for 14 years. He also did
promotion for Capitol.

In announcing the cutbacks, Ex-
ec. VP/GM Bill Traylor said,
“We’ve had a ‘cancer’ of overhead
problems. Now we’ve had major
surgery. We're fixing it, and that
feels g

As many as 60 people, mainly
from the warehouse and distribu-
tion departments, have been let go.
Traylor also said the label is in the
process of reducing its artist ros-
ter, and will reduce its release
schedule from 72 this year to 35 in
1988, following 92 releases in 1985.

Parent company Zondervan,
publishers, distributors and mar-
keters of Bibles and evangelical
Christian materials, will take over
operations immediately. Plans call
for vacating the current Benson
headquarters. Warehouse, ship-
ping, data processing, customer
service, telemarketing, billing, and
operations are being transferred to
Zondervan in Grand Rapids, Mich-
igan. Sales and creative functions
will remain at Benson’s pared-
down Nashville office.

Among the 50 artists represented
by the Benson Company are DeGar-
mo & Key, Dan Peek, the Rambos,
Speers, and the Hemphills. It also
distributes the records of Pat
Boone, Debby Boone, and Jimmy

" Swaggart.
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“Otis Redding was my hero...

Playing the Stax and Atlantic records was the main thing that made me

want to be a musician % % % *” ____ Peter Gabrie]_

“My real influences were in
Southern R& B e e e James Brown, Wilson Pickett, people

like that % % % % % ” —Bob Seger

“We played a lot of Motown stuff

when the band started... ‘HEAT WAVE’ was a very important number

forusk * * * *” _Pate Townshend
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; 3-HOUR WEEKLY URBAN CONTEMPORARY FORMAT

T & On The Move has the upbeat, countdown sound of today's urban
&= contemporary music, plus superstar interviews and fast-paced features. ..

B all orchestrated by host Tom Joyner—the voice of urban radio today.

In what may be the most extraordinary commute in broadcasting, this high-
energy pro shuttles daily between assignments as the morning DJ on KKDA-FM
in Dallas and the man at the mike in Chicago, weekday afternoons on WGCI-FM.
In both markets, On The Move starring Tom Joyner is ranked #1.* Joyner's
enormous drawing power, exclusive guest interviews and the weeks top 25 urban
hits combine to keep weekend listeners tuned in to the music that's on the move.

For clearance information contact Jamie Curtis in New York (212) 975-7316
or Steve Epstein in Los Angeles (213) 460-354/.

*Source: Winter '87 Arbitron, Total Persons
12-49. AQH-Total Survey Area KKDA-FM Sun. qu m
6 PM-9 PM-WGCI-AM & FM Sat. 7 AM-10 AM

wWww-americanradiohistorv.com
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HALF-MILLION JOBS AT STAKE?

Broadcasters Fight
Congress On Ad
Tax Deductions

Broadcast and advertising lobbyists are fighting a
new proposal from Congress to reduce advertising tax de-
ductions from 100% to 80%, a move that industry analysts
contend will ultimately cause the loss of more than 500,000

jobs over the next five years.

The proposal was just one of a
series of national revenue-raising
methods the House Ways and
Means Committee examined at a
hearing Tuesday (7/7). Other pro-
posals under study include allow-
ing five-year amortization for the
non-deductible 20% of ad expenses,
and making advertising of specific
products such as tobacco and alco-
hol nondeductible under any cir-
cumstances.

NAB Warns Less Revenue
Means Less Community
Service

Testifying before the committee,
National Association of Broadcast-
ers President Eddie Fritts warned,
“Loss of advertising revenue will,
of necessity, mean a reduction in
our ability to serve our communi-
ties.”

Fritts cited the loss of advertis-
ing dollars to promotional expendi-
tures, which have grown by 20%
annually compared to 7.6% for ad-
vertising in 1986, according to a
Wall Street Journal article. Promo-
tions such as station contests, cou-
pons, sports event sponsorships,
and community activities are caus-
ing “‘a migration of advertising dol-
lars to promotion,” Fritts said. He
also noted that it would be “dif-
ficult if not impossible” to define
purely advertising activities,
which overlap informational or
promotional activities.

Fritts condemned proposals to
wipe out tax deductions for tobacco
and alcohol ads as as unconstitu-
tional. Echoing that criticism was
John O’Toole, Exec. VP for the
American Association of Advertis-
ing Agencies (AAAA), who said the

proposals are ‘“‘dangerously short-
sighted” and would “‘represent a
clear case of governmental inter-
ference with the industry’s exer-
cise of free commercial speech.”

O’Toole cited a Wharton Econo-
metrics study which said the im-
pact of the 80% deductability pro-
posal would cause a job loss of
more than 500,000 in five years.

‘Proposals to delay or deny de-
ductions for advertising expenses
would inevitably slow economic
growth and lower the gross nation-
al product,” he commented.

Special Provisions Violate

First Amendment

Industry panelists said singling
out alcohol and tobacco advertising
violates the First Amendment, a
position supported by American
Civil Liberties Union (ACLU) Leg-
islative Counsel Barry Lynn. He
charged that committee members
were making “legislative judg-
ments” about ad content. “The ob-
vious effect of this proposal is to
make it more costly to speak in
favor of — that is, advertise —
products some do not like.”

Association of National Advertis-
ers President David Helm said the
deduction decrease would make
advertising “significantly more ex-
pensive,” which in turn would
make products being advertised
more costly. Helm also pointed out
that small businesses would espe-
cially suffer. “Advertising is a
necessary means of conveying
product information to the public,”
he said. “Let advertising drive the
economic engine that creates jobs,
sales, and corporate profits that, of
course, are taxed.”

WASHINGTON REPORT

PAT CLAWSON

NAB EXECUTIVE COMMITTEE —

Pictured

(I-r) are Radio Board Vice Chairman Robert Fox of KVEN & KHAY/Ven-
tura; TV Board Vice Chairman Margo Cobb; network rep Robert Hynes Jr. of NBC; Radio Board Chairman Jerry
Lyman, RKO Radio; TV Board Chairman Benjamin McKeel; Radio Board Unification rep Bill Clark, Shamrock; Joint
Board Chairman Wallace Jorgenson of Jefferson-Pilot; immediate past Chairman Ted Snider, KARN & KKYK/Little
Rock; and NAB President Eddie Fritts.

FCC OKs Continued
WGBH Digital

Transmissions

Educational station WGBH/Boston
has gotten the green light from the
FCC to keep sending out its ex-
perimental digital audio signals for
another year. It's the only radio station
in the country authorized by the Com-
mission to broadcast digitally. Listeners
must use a special digital audio de-
coder along with a regular VCR to
receive the signal. It uses part of the
television picture signal of WGBX-TV/
Boston and WGBH-TV/Boston to
transmit digitally during periods when
the stations are not scheduled to
transmit regular video programs. The
Commission says the popularjy of
compact disc technology “indicates
that digital broadcasting may be a
viable service in the future.” The
technology will eventually be §tandar-
dized by international regulatory
groups.

Cameras, Tape
Recorders Debut in

Virginia Courtroom

Radio and TV reporters have made a
big advance for broadcasting freedom
in the Old Dominion. Six state courts
have been selected by the Virginia
Supreme Court for a two-year experi-
ment which allows cameras and
recording equipment to cover trials.

NEWS BRIEFS

The ruling took effect last week (7/1).
Presiding judges can prohibit cameras
and tape recorders from a case or in-
terrupt coverage at any time. Child
custody and divorce proceedings can-
not be photographed or recorded, and
neither can jurors, undercover agents,
police informants, and victims of sexual
assaults. A murder trial is the first case
to be covered.

FCC Extends Time For

Filing Comments

The FCC has extended the deadiine
for comments and reply comments on
the use of AM multiple synchronous
transmitters to November 9, 1987 and
December 9, 1987, respectively. The
extension was requested by NAB in
the interest of improving AM radio op-
erations.

in another proceeding, the deadline
for filing initial comments on the Com-
mission's comparative licensing, dis-
tress sales, and tax certificate policies
has also been extended to August 20,
1987. Extensions were requested by
American Women in Radio and Tele-
vision and the National Association of
Black Owned Broadcasters.

NAB Seeks Cutting-

Edge Tech Reports
Proposals for papers on the latest
broadcast production technology and
other engineering topics are being

rounded up by NAB for its 1988
Engineering Conference and annual

convention, both set for April 8-12 in
Las Vegas. Send reports to: Engineer-
ing Conference Committee, Science
and Technology Department, NAB,
1771 N St. NW, Washington, DC
20036; for more info, call (202)
429-5346.

CPB Board Names
Ledwig President

The Corporation for Public Broad-
casting Board of Directors has unani-
mously elected Donald Ledwig Presi-
dent/CEQ. Ledwig has been CPB's
acting President since the resignation
of Martin Rubenstein in November
1986, while also filling the spot of VP/
Treasurer which he held since Novem-
ber 1984. Ledwig has helped build
public radio audiences and pushed for
federal funding of public broadcasting.
He has been responsile for the
distribution of CPB'’s funds, including
contracting for radio and television pro-
grams, as well as for CPB's day-to-day
administration. A search for a new VP
is now underway.

Ducey Becomes NAB
Sr. VP/Research

Richard Ducey has been named Sr.
VP/Research and Planning for NAB.
Ducey joined the association in 1983
as Director/Audience Research and
Technology Planning and became Di-
rector/Marketing and Policy Research
in 1985, and has headed the depart-
ment since last April.

HACTS

A lot of radio station managers are getting fed up with research companies.
Why? Because they've come to realize that most companies give them very
little information and a whole lot of “boilerplate” rhetoric.

Here's what we believe at Strategic Radio Research: If you want consulting,
hire a consultant. But if you want clear. factual information about the attitudes
and tastes of your audience, call Strategic Radio Research.
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We'll give you a fast, accurate, customized research study that tells you exactly
what you need to know about your audience. We won't give you pages of
amateurish recommendations straight out of a word processor

If you've had it with consulting-disguised-as-research, you'll find our approach
refreshing. And useful. Call Kurt Hanson collect at (312) 280-8300 for more
information. You'll be glad you did. That's a fact.

| | | | | 1 1 1 1 | 1 1
211 E. Ontario, Chicago, IL 60611 (312) 280-8300
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TRANSACTIONS

RADIO BUSINESS
TRANSACTIONS AT A GLANCE

Heritage Radio Management
LBO Moves Along

Kozak Brokers Durham Combo To Pinnacle

HERITAGE
COMMUNICATIONS

STATIONS

PRICE: £28 milion {estimated)
BUYER: Heritage Media Inc., a
newhy created corporation confrolk
ed by James Hoak Jr.

SELLER: Ciimton Cablevision, &
subsidiary of Heritege Communi-
cations Inc. Heritage is pow con-
trofied by Denver-based cable tole-
vizion operator Tele-Communica-
tions Inc., 2 firm headed by John
Malone, ;

COMMENT: Of the stations lizted
below, agresments were prendolsly
reached 1o seil WBEE/Chicago and
WRAP/Morfolk 1o third parties, -but
the transters have nol yet been
consummated

WBEE/CHICAGO

DIAL POSITION: 1570 kHz
POWER: 1-kw daylimer
FORMAT: Jazz

WIL-AM & FM/ST. LOUIS

 DIAL POSITION: 1430 kHz; 92.3

MHz -
POWER: 5 kw; 97 kw t 800 foat
FORMAT: Country ;

WEMP & WMY X/

MILWAUKEE ;
DIAL POSITION: 1250 kHz, 881
POWER: 5 kw; 50-kw at 450 fest

FORMAT: Gold: AC =

WBBF & WMJQ/
ROCHESTER, NY

DIAL POSITION: 950 kHz; 92.5
MHz o
POWER: 1 kw: 50 kw at 500 feet
FORMAT: Gold/CHR

KDAY/SANTA :HUHI'(':A
DIAL POSITION: 1580 kHz
POWER: 50 kw
FORMAT: Urban

Cox Broadcasting Corporation

July 1987

$13,800,000

has sold

WTRK-FM

Philadelphia

to

Malrite Guaranteed Broadcast
Partners L.P.

The undersigned initiated this transaction and acted as financial advisor
to Malrite Guaranteed Broadcast Partners L.P.

WERTHEIM SCHRODER & CO.

]m:m/wmka/

WABI & WBGW/

~ BANGOR, ME
DIAL POSITION: 910 kHz, 871
POWER: 5 kw'; & kw at 1230 feet
FORMAT: AC: Country

'WRAP/INORFOLK, VA
DIAL POSITION: 850 kHz
POWER: 5 kw days/1 kw nights

- FORMAT: Urban

Alabama

WANA/ANNISTON

PRICE: $115,000

BUYER: Joe Burney & Ann Burney
SELLER: Cary Lee Graham

DIAL POSITION: 1490 kHz

POWER: 1 kw days/250 watts nights
FORMAT: Country

www-americanradiohistorv.com

Deal Of The Week:

® WBEE/Chicago

® WRAP/Norfolk, VA

® WANA/Anniston, AL $115,000
® KNXN/Quincy, CA $250,000

Transactions So Far In 1987:
$1,221,778,730

This Week’s Action: $44,244,500

Heritage Communications Stations $28 million

® WIL-AM & FM/St. Louis

® WEMP & WMYX/Milwaukee

® WBBF & WMJQ/Rochester, NY
® KDAY/Santa Monica, CA

® WABI & WBGW/Bangor, ME

® KTMS & KHTY/Santa Barbara, CA $1.75 million
® WYXY/Cypress Gardens, FL $395,000

® WLQY/Hollywood, FL $2 million

® WALI & WROG/Cumberland, MD $865,000

® KKIN & KEZZ/Aitkin, MN $400,000

® WSJC-AM & FM/Magee, MS $2.2 million

® WAPF & WXLTIMcComb, MS $362,500 assumption of debt
® WDUR & WFXC/Durham, NC $6.5 million

® WHYZ/Greenville, SC $730,000

® WIXR/Mt. Pleasant, SC $115,000

® WCFR-AM & FM/Springfield, VT $562,000

California
KNXN/QUINCY
PRICE: $250,000
BUYER: Olympic Broadcasters Inc.,
headed by Doug Kahle. He also hasin-
terests in WBRVIndlanapolls; WXIR/
Plainfield, IN; WFIA & WXLN/Louis-
ville, KY; KFIA/Carmichael, CA; and
WABS/Arlington, VA.
SELLER: Plumas Wireless Inc., own-
ed by Ken Barnard and David Cald-
well.
DIAL POSITION: 101.9 MHz
POWER: 1.4 kw at 2360 feet
FORMAT: AC

KTMS & KHTY/

SANTA BARBARA

PRICE: $1.75 million

BUYER: Christian Larson

SELLER: Harry McMurray and Jimmie
Lee WIlikinson. McMurray also owns
an interest in KXKQ/Safford, AZ.
DIAL POSITION: 1250 kHz; 97.5
MHz

POWER: 2.5 kw days/1 kw nights; 16
kw at 2900 feet

FORMAT: News/Talk; CHR

BROKER: William A. Exline Inc.
COMMENT: 50% interest sold. The
other 50% owner is F. Robert Fenton,
who also owns KRFD-AM & FM/Marys-
ville, CA; KHSN/Coos Bay, OR;. and
KOOS/North Bend, OR.

Florida
WYXYI/CYPRESS GARDENS
PRICE: $395,000
BUYER: Seehafer Broadcasting
Corp., owned by Donald Seehafer.
The company also owns WOMT &
WQTC/Manltowoc, Wi, WXCO &
WYCO/Wausau, WI; WGEZ/Beloit,
WI; and KWEB & KRCH/Rochester,
MN.

SELLER: Roger Bald

DIAL POSITION: 1360 kHz
POWER: 5 kw days/2.5 kw nights
FORMAT: AC

WLQY/HOLLYWOOD

PRICE: $2 million

BUYER: Spanish American Radio
Communications (SARCO) Inc., own-
ed by Rafael Diaz-Gutierrez and Vic-
tor Lanz. Diaz is a former part-owner of

WSKQ/New York and KSKQiLos
Angeles.

SELLER: Global Broadcasting Inc.,
owned by Carl Madurl, Bruce Maduri,
and Anthony Lupo.

DIAL POSITION: 1300 kHz

POWER: 5 kw

FORMAT: Spanish

BROKER: Donald K. Clark Inc.

Maryland
WALI & WROG/
CUMBERLAND
PRICE: $865,000
BUYER: Tschudy Communications
Corp., owned by Earl Judy. He also
owns an interest in WSIG/Mt. Jackson,
VA and owns Commonwealth Cable-
vislon Corp., which operates three
CATV systems in Virginia.
SELLER: Community Service Broad-
casters, owned by W. A. Hubbard and
C. Alfred Dick.
DIAL POSITION: 1230 kHz; 102.9
MHz
POWER: 1 kw; 3.5 kw at 1400 feet
FORMAT: AC; Country

Minnesota
KKIN & KEZZ/AITKIN
PRICE: $400,000
BUYER: Michael Patterson and Judith
Patterson.
SELLER: Upper Minnesota Broad-
casting Corp., headed by Ralph Cour-
solle and Marie Coursolle.
DIAL POSITION: 930 kHz; 94.3 MHz
POWER: 1.5-kw daytimer; 3 kw at 328
feet
FORMAT: Country; AC

Mississippi
WSJC-AM & FMIMAGEE
PRICE: $2.2 million
BUYER: CSB Communications inc.
owned by Steve Bunyard and Craig
Scott. Bunyard is President of Clay-
ton Webster Corp., a St. Louis-based
radio syndication company. Scottis the
former GM of WREC & WEGR/Mem-
phis.
SELLER: Southeast Mississippi
Broadcasting Co., owned by Jean-
nette Mathis, Ralph Mathis, Robin
Mathis, and J.B. Skelton Jr. The com-
pany also owns WCPC-AM & FM/
Houston, MS. Continued on Page 12
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Bt reaches beyond sight. Into the
imagination. 200 million listen every
week. 3 and a half hours every day.
On the road, at work, on the jogging
path, 96% of all Americans sing its
tune, hear its message. That’s the
power of radio. Radio advertising
sells. How do we know? We’ve been
measuring and describing radio audi-
ences so you can turn the power of
radio into money—for over 21 years.
Arbitron. We know the territory.

e

ARBITRON RATINGS
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< 1987 ARBITRON RATINGS
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As Florida’s five percent ad tax be-
came a reality last week (7/1), CBS
and NBC requested their radio affiliates
in the state to black out some ads from
companies not wanting to pay the new
tariff.

The list of companies pulling ads off
Florida media is growing rapidly, and in-
cludes Sears, Procter & Gamble, RJR
Nabisco, Farmer’s Insurance, and
others. The day after the tax became
effective, a citizens group called Sales
Taxes Oppressing People (STOP) re-
created the Boston Tea Party of the
Revolutionary War era, protesting taxa-
tion without representation by pouring
Uipton’s Instant Tea into the Pensacola
Bay. While Florida Governor Bob Mar-
tinez and the Florida legislative officials
say the tax will raise $750 million this
fiscal year and $1.2 billion the next, ra-
dio stations say they are looking
disaster in the face right now.

Anti-Ad Tax Spots
Run Instead

WMFL/Monticello, FL GM Jack Hy-
den said that in place of spots CBS has
asked him to biack out, the station airs

RADIO BUSINESS

Florida Ad Tax Leads To Network
Spot Blackout By CBS, NBC

anti-ad tax PSAs being distributed by
the Florida Association of Broadcast-
ers. He added that some broadcasters
are airing their own messages, such as
WTALMallahassee's PSA: “This dead
air time is courtesy of the Florida legis-
lature.” Because WMFL is a daytimer,
Hyden foresees a harsh impact on his
station due to the ad tax. “I'm going to
have to eat the tax myself instead of
passing it along,” he said.

CBS affiiate WINZ/Miami's VP/GM
Gary Lawrence told R&R the potential
losses for the station from the ad tax
are impossible to calculate now. “it's
really too soon to tell. There are ob-
viously going to be substantial losses
just in the five percent advertisers are
going to cut back,” he commented.
WINZ is also running the anti-tax PSAs.

“It's easier for an advertiser to do
without radio, since it's a supplemental
medium rather than a primary one,”
noted NBC Radlo Network VP/Sales
Steve Soule. “Those advertisers who
want to black out Florida — we're let-
ting them do so. We are not charging
them a fee to do so, and we are notify-
ing the stations of the advertisers’ in-
tent, though we are not guaranteeing

Heritage Shareholders
Approve TCI| Takeover

Radio Stations to Spin Off In Management LBO

Shareholders of Des Moines-based
Heritage Communications Inc. have
given the thumbs-up to an $887.4 mil-
lion leveraged buyout of the company
by Tele-Communicatlions Inc., the na-
tion's leading cable TV operator.

The deai's prime attraction for TCl is
the ability to acquire new cable TV sys-
tems serving 980,000 subscribers in
22 states, and increase its market
penetration from 12.3% to 14.7% of
all cable subscribers in the US. Under
the buyout agreement, TCl will pay
$34 — including up to $8 in TCl stock
— for each of the 26.1 million shares of
Heritage Stock outstanding. TCl has
not yet announced whether sharehold-
ers will be paid in cash or what com-
bination of cash and stock will be of-
fered. Completion of the takeover is
contingent on financing arrangements.

Management LBO
For Radlo Properties

Heritage, founded in 1971, also
owns seven TV stations and nine radio
stations, including WBEE/Chlcago;
WIL-AM & FM/St. Louis; WEMP &
WMYX/Milwaukee; WBBF & WMJQ/
Rochester, NY; WRAP/Norfolk; and
KDAY/Santa Monica, CA. The com-
pany also owns a 30% interest in
WABI & WBGW/Bangor, ME.

The merged company plans to spin
off its stations to a group of present
management who have formed a new
company called Heritage Medila, con-
trolled by James Hoak Jr. While the
overall management LBO is valued at
about $200 million, Paul Kagan & As-
soclates anaiysts estimate the value of
the radio stations to be at least $28 mil-
lion. The new broadcast company may
relocate its headquarters from Des
Moines to Dallas.

Heritage Communications recently
asked the FCC for permission to sell its
Chicago and Norfolk radio properties to

third parties, but the company has now
asked that those licenses be temporari-
ly transferred to the newly-formed
Heritage Media until final FCC approval
is obtained.

that every station will actuaily comply.
We are also not reducing station com-
pensation as a result of this. The rea-
son we're not guaranteeing full accep-
tance is because it's not up to us to ac-
tually black out the spot, it's up to the
station — and we can't monitor all of
that.”

CBS Director of Media Relations
Helene Blieberg told R&R, “We've had
requests from two advertisers to black
them out in Florida. We are honoring
their requests, and if anybody else
calls and asks us to black their spots
outin Florida, we'd be very cooperative
in helping them out.” She said she be-
lieves the overall effect of Florida ad-
vertising boycotts will have a negative
impact on the legislation. As to com-
pensating Florida affiiates for the
blacked-out spots, Blieberg says that
depends on what kind uf CBS package
a station has.

Other Nets Not Passing
Along Blackout Requests

ABC-Capital Citles claimed not to
have passed along any blackout re-
quests. ABC VP/Sales Lou Severine
commented, “As of right now, it's busi-
ness as usual. We have no plans to do
anything, aithough we are in court over
the constitutionality of this thing. We've
had requests from advertisers asking
us what we're going to do, but we have
no plans right now.”

Westwood One/Mutual Broadcast-
ing and United Stations officials say
those networks have not yet encount-
ered any advertiser problems because
of the ad tax, and have no current pians
to request Florida affiliates to black out
spots.

TRANSACTIONS

Continued from Page 10

DIAL POSITION: 810 kw; 107.5 MHz
POWER: 50 kw days/500 watts
nights; 100 kw at 614 feet

FORMAT: Country; AC

BROKER: Mitchell & Assoclates

WAPF & WXLT/McCOMB
PRICE: $362,500 assumption of debt
BUYER: Dr. Henry Sanders. He also
owns an interest in WSOH & WOOR/
Oxford, MS.

SELLER: C. Wayne Dowdy, principal
stockholder of Dowdy Broadcasting
Co. Inc. He also owns interests in
WKKY/Moss Point, MS; WMLY &
WQ2ZY/Dublin, GA; KNWA/Bellfonte,
AR; KCWD/Harrison, AR; and KPFM/
Mountain Home, AR.

DIAL POSITION: 980 kHz; 94.1 MHz
POWER: 5-kw daytimer; 100 kw at
501 feet

FORMAT: AC

COMMENT: Upon completion of this
transaction, Sanders will become the
50% owner of the combo.

North Carolina
WDUR & WFXC/DURHAM
PRICE: $6.5 Million
BUYER: Pinnacle Broadcasting Inc.,
headed by President Philip Marella.
He is the former owner of WMGC-TV/
Binghamton, NY.
SELLER: Great American Media Ltd.,
headed by President Donald Curtis.
The company also owns WTAB &
WYNA/Tabor City, NC. Curtis also has
an interest in WMBL & WRHT/Moor-
head City, NC.
DIAL POSITION: 14980 kHz; 107.1
MHz
POWER: 1 kw; 1.9 kw at 505 feet

FORMAT: Urban
BROKER: Richard Kozak of Richard
Foreman & Assoclates.

South Carolina
WHYZ/GREENVILLE
PRICE: $730,000
BUYER: Twenty First Century Com-
munications L.P., headed by Martin
McClung.
SELLER: Hooper Communications
Corp., headed by President Thomas
Hooper.
DIAL POSITION: 1070 kHz
POWER: 50-kw daytimer
FORMAT: Urban
BROKER: Chapman Associates Inc.

WIXR/MT. PLEASANT

PRICE: $115,000

BUYER: Mt. Pleasant Communica-
tions, headed by William Dudley lil.
SELLER: Patricia Rucker Vestal
DIAL POSITION: 1480 kHz

POWER: 1-kw daytimer

FORMAT: Gold

-Vermont
WCFR-AM & FM/

SPRINGFIELD

PRICE: $562,000

BUYER: AQuality Communications
Inc., owned by Wilson Wong and
Lawrence DeHaan. They also own
WINQ/Winchendon, MA.

SELLER: Connecticut Valley Broad-
casting Company, owned by Frank
Zezza.

DIAL POSITION:
MHz

POWER: 5-kw daytimer; 3 kw at 1024
feet

FORMAT: AC

BROKER: Kozacko-Horton Company

1480 kHz; 93.5

BUSINESS OVERVIEW

Schor Added To
Viacom Counsel

Edward Schor is the new VP &
Counsel/Communications in the Law
Department of Vlacom Internationai.
He will handle the legal affairs of
Viacom's Broadcast Group and its ca-
ble television division.

Sullivan New Southwest
Media Exec. VPICOO

Southwest Media Corporation has
appointed J. Daniel Sullivan Exec.
VP/COO. Sullivan comes from Media
Central Inc., where he was Exec. VP.
He will be responsible for the daily
operations of Southwest's four
owned-and-operated television sta-
tions and media brokerage firm Lester
Kamin & Co.

Holder Now
GMX Communications

Tampa-based Holder Communica-
tions Corp. says its stockholders have
approved a merger with General Ma-
sonry, a consfruction company in
Nashville. The combined company has
been renamed GMX Communications
Inc, and its executives say the new
business will have combined revenues

“in the $20 million range with a net
worth of approximately $5.8 million.”

The corporate reorganization plan
provides for a new sboard of directors:
Chairman/CEQ Jack Norman, Vice
Chairman Joe Shaw, President/Direc-
tor Bruce Singleton, and Secretary/Di-
rector Steve Norman. Former Holder
Communications Chairman Harold
Holder has been named a corporate di-
rector and Chairman of the Executive
Committee of the new company.

GMX Communications will own and
operate WLOR & WTUN/Selma, AL;
ville, GA; WHB & WTUN/Selma, AL;
KLCL & KHLA/Lake Charles, LA;
WIIS/Key West, FL; WBZW/Knoxvllle,
TN; and WKXC & WWKZ/New Al-
bany-Tupelo, MS. it will also operate
construction-related businesses head-
quartered in Nashville.

The company's stock, warrants, and
units are traded over-the-counter on
NASDAQ.

New IDB/Hughes
Satellite Deal

iIDB Communications Group plans
to transmit ballgames over a new bird.
The Los Angeles-based company says
it has leased partial capacity on the
Galaxy it satellite owned by Hughes
Communications. IDB's Sports Satel-
lite Interconnect Service, which pro-
vides backhaul service for radio sports

broadcasts and includes a nationwide
system of analog SCPC uplinks and
downlinks, will transmit over
Transponder Three of the satellite,
which is located at 74 degrees West
longitude. The value and terms of the
deal were not disclosed. IDB is traded
over the counter on NASDAQ under
the symbol IDBX.

NBC Strike Continues,
Mutual Avoids Walkout

Picket lines remain up and NBC
management personnel are pulling long
shifts as a strike by 2800 NABET
members enters its second week. Na-
tional Labor Relations Board officials
in New York have rejected the union’s
claims of unfair labor practices, and at
presstime no contract talks are sched-
uled. NBC officiais cut off negotiations
March 31 when the previous contract
expired, saying their finai offer was on
the table. NBC wants to use free-
lancers for up to six percent of its work-
force, but NABET leaders say that
would wipe out permanent jobs. Other
key issues include the union’s demand
for a four-day workweek and job secur-
ity. Both sides seem to be settling in for
a long strike — the last one, in 1976,
lasted seven weeks.

Meanwhile, AFTRA members at the
Mutual Broadcasting System avoided
a strike last week when they agreed to

a new three-year contract. The pact
calls for a three percent annual salary
increase for on-air talent and four per-
cent raises for news editors. The net-
work has about 150 employees.

CEA Goes International

American media entrepreheurs may
soon get a helping hand from across
the ocean. Leading media broker Com-
munications Equity Assoclates has
opened an office in Hamburg, West
Germany to seek out media investment
opportunities overseas and to help
foreign investors channel their dollars
into American media. Klaus Goergens
has been named President of CEA
(Europe) GmbH, a joint venture bet-
ween CEA and three West German
citizens.

“The globalization of the entertain-
ment and media business, coupled
with privatization of the media in
Europe, has encouraged us to explore
overseas opportunities,” said CEA
Chairman Rick Michaels. “We have
found substantial interest from Euro-
pean countries in investing in US media
and entertainment companies."”

The new office address: CEA (Eur-
ope) GmbH, Heilwigstrasse 36,
D-2000 Hamburg 20, West Germany,
Fhone: (40) 410-62-38. Telex:
216-46-54.
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SUPPORT

YOUR
PROGRAM

DIREGTOR

One of the tragedies of radio is when a good Program Director gets overruled
(or even kicked out) on the recommendation of the research company he hired
to help him.

The correct role of a research firm should be to give programmers and
managers a clear unbiased view of the attitudes and tastes of the members
of their target audience.

Unfortunately, most research firms feel obligated to try to enforce their own
conclusions on the client station. As a result. you can get a researcher who has
never been a successful programmer outvoting a skilled PD who just needed
audience feedback.

This tragic event never happens when you hire Strategic Radio Research. We'll
give you clear, accurate information presented without biases and without bad
recommendations. Its research done right. For details, call Kurt Hanson collect
at(312) 280-8300 today.

211 E. Ontario
Chicago. IL 60611
(312) 280-8300
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Latest Radio Promotional

Vehicle: Parking Meters

A Baltimore-based firm recently introduced an alternative outdoor
advertising medium to billboards, buscards, and bumper stickers that may
be of particular interest to stations seeking to reach the in-car listening au-
dience: parking meters.

Featuring a patented, vandal-proof design, these mini-billboards sit
atop the parking meter, ensuring that the meter's message can be read
from either front or back by pedestrian and vehicular traffic alike, even
when the meter is in use.

Space can be purchased in groups of up to 1000 meters for up to nine
months at a time. The entire coverage area is computer-coded to enable
clients to purchase specific locations as well.

While the service is presently available only in Baltimore, American
Parking Meter Advertising Inc. intends to expand into Chicago,
Philadelphia, and Washington, DC by the end of 1987. Requests for an ad-
ditional 200 franchises are also currently under review.

For additional information, including how the city benefits from this
novel idea, contact Warwick Ofsowitz at (301) 234-1466.

Conduct Interviews
Via Computer

Recent research has shown that people are more likedy to give honest
answers to questions asked by a tomnputer than by a human interviewer.

Radio stations can take adwantage of this particudar quirk of human
nature — not to mention save on the cost of hiring interviewers — by using
“Gi2,” a new, computer-assisted interviewing paeckage designed for use
with IBM-PCs.

imagine setting up your computer at the locdl shopping mall or ata
station-sponsored concert and being able to conduct-an unblased survey
of listening or buying habits. While the “Ci2” can also be used as partof a
telephone interviewing system, the unit's true potential is limited only by
your imagination.

Available from the Ketchum, ID-based Sawtooth Software firm, the
- “Ci2"” can be used with any {BM compatible PC, providing the unit has at
least a 256k RAM, a color monitor, and either two floppy disc drives or a
hard disc.

The “Ci2” comes in five different versions. The least-expensive allows
you to ask up to 50 questions; the most-expansive, up to 1000. Prices
range from $495 to $4000. For additional Information, contact the com-
pany at {208) 726-7772.

WHAT'S NEW

Radio’s
Suite Sound
Of Success

That sweet sound of success eman-
ating from the concrete 'n' glass
cubicles that comprise America’s cor-
porate offices is more than likely to be
coming over the radio airwaves.

According to recently-released sta-
tistics from the Radio Advertising Bu-
reau, 53% of American men in profes-
sional or managerial positions listen to
the radio during working hours, a figure
that rises to 64% for full-time working
women.

Between 6am and 6pm, America’s
professional or managerial men spend
more time listening to the radio (52% of
their media usage time) than they do
watching television (23%) or reading
newspapers and magazines (25%).

Among_ America’s full-time working
women, these media usage time fig-

ures are still greater for radio (45%) ‘

than for television (41%) or newspa-
pers and magazines (14%). However,
both groups claim radio as their major
source for news, with more than half of
each claiming that they wake up to ra-
dio newscasts.

RADIO TIE-IN
Seagram’s Wine
Coolers Sponsor
Nationwide

In an effort to determine the best
undiscovered rock 'n’ roll band in
America, Seagram’s “Wine Cool-
ers” and the Houston-based Star-
stream Communications Group
have joined forces to mount a na-
tional talent search in which the

winning entrant will receive
$25,000 in musical equipment and
a recording contract.

Promoting the contest via a net-
work of 60 radio stations across the

US, this battle of the bands will rage
all summer long as acts struggle
through local, regional, and, ulti-
mately, national competitions. Sta-
tions are invited to cross-promote
these events via on-premise nights
at local clubs as well. For further in-
formation, contact Starstream Com-
munications at (713) 781-0781.
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Future Bright
For Shades

Last year, Americans spent $1.2 billion on sunglasses — which works
out to somewhere in the neighborhood of 175 million pairs — according to
a recently-released survey undertaken by the Sunglass Association of
America.

- Considering that the total US population numbers 240.8 million per-
sons, of whom roughly 41.4 million are under 12 years old — hardly a ma-
jor sunglasses-wearing demographic — this means US consumers pur-
chased almost exactly one pair of shades for every red, white, and blue-
blooded American over the age of 12.

Benchmark Brings
Seminars To Your Station

The Austin, TX-based Benchmark
Company is currently offering travei-
ling *Station Survival Seminars”
designed to provide your station’s en-
tire staff with the sort of information
formerly reserved for PDs and GMs.

Basically a streamlined version of the
firm's "Rules of the Ratings Game”
seminar previously presented exclu-
sively to national radio groups, these
three-hour travelling seminars address
such topics as who the typical listener
really is, what everyone at your station
can do to help create a positive rating
environment, and myths most staffers
hold about the radio audience.

The difference, however, is that
Benchmark conducts these "Station
Survival Seminars” in your hometown,

Sarcastics
Anonymous

As anyone who's ever worked at a
weekly radio trade publication knows,
the occasional innocent use of sar-
casm can quickly degenerate into an
obnoxious, obsessive habit that does
more harm to office relationships than
cigarette smoking.

To help get that sarcastic monkey off
your back, Virginia Tooper has formed
Sarcastics Anonymous, a Pleasanton,
CA-based organization dedicated not
only to helping people get their addic-
tion to sarcasm under control, but also
providing aid and comfort to those who
must live and work with those presently
in the clutches of the cutting remark.

If either of those descriptions mat-
ches someone you know, call {415)
462-3470 before it's too late.

making it possible for all your staffers to
broaden their understanding of what
your station's objectives are and how
to achieve them. For available dates
and additional information, contact Rob
Balon at (512) 327-7010.

CONCERT PULSE
LW TW ARTIST

GRATEFUL DEAD
U2

BILLY JOEL

BON JOVI

ERIC CLAPTON
HUEY LEWIS &

THE NEWS

7 LUTHER VANDROSS
& B BILLY IDOL

4 9 DEEP PURPLE

10 10 KENNY ROGERS

11 11 IRON MAIDEN

12 12 RATT/POISON

17 13 KOOL & THE GANG
15 14 BEASTIE BOYS/
FISHBONE

REO SPEEDWAGON
HANK WILLIAMS JR.
PSYCHEDELIC FURS
STEVIE RAY VAUGHAN
JUDDS

GEORGE JONES

Mmoo BeGa k-
o N B L R =

=]

14 15
16 16
—17
18 18
19 19
20 20

The CONCERT PULSE 13 a weekly
computerized report ranking each artist by
therr average box otfice gross reported per
venue Courtesy of POLLSTAR. a publication
of Promoters” On-Line Listngs (800) 344
7383 or inCaktormia (209) 224-2631



www.americanradiohistory.com

SPECIAL INTRODUCTORY OFF
ONE FREE VMONTH

THE HIGH-TECH PLAYLIST
THAT WORKS

FROINM

RADIO ARTS
YOUR L. A. BASED CONSULTANT

CALL US BY JuULYy 31, 1887/
AND RECEIVE ONE MONTH FREE

800/423-2840 G18/841-0225

e SYNDICATED FORMATS

o SPECIAL FEATURES
® AND NOWW/

THE QUEST PLAYLIST SYSTEWM

JOHN BENEDICT
LARRY VANDERVEEN JOE PATRICK

RICK LEMMO DAVE PRICE

MDIO AI'QTS ,NC Suite 104, 210 North Pass Avenue, Burbank, CA 91505
) . (818) 8410225

Outside Calif. (800) 423-2840
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SALES
EXPLOSION!

“GIVE TO LIVE”

#1 Most Active
Record
In The Country

#1 Bin Burner

BB@®—-Q

POWER 95 (KCPW)

£Z95 Y106

Q100 WEAG
WRCK KQKQ
WBBQ WZOK
WLRS WFBG

AOR ALBUMS @
AOR TRACKS @

™

GEFFEN
RECORDS

The Action Continues With:

/¢ STREET TALK

Chrysalis
Bones Up

This much is definite: ELEKTRA Senior VP

MIKE BONE is joining CHRYSALIS.
Unconfirmed at presstime, though widely
assumed, is that he'll take over as President
from JACK CRAIGO. The news broke
inadvertently while Craigo was at the CBS

convention in Vancouver, where he was set to

deliver a Chrysalis presentation. Back at E/A,

expect Bone's marketing and promotion duties

to be divided between two insiders.

H&G VP/Programming MARK DRISCOLL
is leaving KHYI/Dallas to relocate to L.A.
within a month. His heavy CHR background
has rekindied speculation that the company’s
KLVEI/L.A. will take on KIIS in a CHR war
while AM sister KTNQ continues serving the

Hispanic audience. With Driscoll in LA, look for

BUZZ BENNETT to handle day-to-day
programming at Y95.

Twelve-year KVIL/IDALLAS VP/GM DAVID

SPENCE is out after a visit from MEL
KARMAZIN, topper of new owner INFINITY.
KVIL is also without a PD after KEN

BARNETT's departure to KYKY/ST. LOUIS last

week.

The programming team at PYRAMID’s
WRXR may include consultant LEE ABRAMS
along with corporate program head SUNNY
JOE WHITE, previously-named consultant
FRANKIE CROCKER, and researcher OWEN
LEACH, as well as an in-house PD. So says
GM MIKE DONOVAN, who expects to
announce a format and set of calls — WAHV,
WTKS, and WNUA are possibilities — next
week.

Among the bidders for NBC Urban
powerhouse WKYS/DC is a group that
includes ERNIE FEARS, ex-GM of crosstown
WRQX, and 'KYS afternooner CANDY
SHANNON. Also said to be preparing
(separate) proposals: 'KYS PD DONNIE
SIMPSON and CATHY HUGHES, owner of
neighboring WOL.

STREET TALK hears that FOX
BROADCASTING has decided to take a pass
on HOWARD STERN'’s TV show after looking
at five pilot episodes.

WPLJ/NEW YORK PD LARRY BERGER is
consulting WKRZ/WILKES-BARRE.

SCOTT DAVENPORT, son of indie JIM
‘“‘OL’ BEAR’’ DAVENPORT, enlists in the
promotion biz as Nashville local for ELEKTRA.

KFMB CASHES IN — KFMB(AM)/San Diego enabled
this winner to lunge at over $1 million in loot during
her 76-second “Run For The Money."” She collected
over $14,000 in the event, cosponsored by a local
bank.

WYTZ (295)/CHICAGO PD RIC
LIPPINCOTT denies he's courting WKQX
(Q101) morning star ROBERT MURPHY, saying
he's happy with his current AM driver PAUL
BARSKY. A story by Sun-Times reporter
ROBERT FEDER started the talk. We're told
that Murphy, whose contract is up next
January, gets $500,000 a year.

Though KOAQ (Q103)/DENVER is sporting
a “New And Improved” slogan along with ex-
KPKE rocker CINDY SPICER on noon-3pm,
it's not going CHR, according to PD BARRY
JAMES. “The music is considerably brighter
than before and less gold-intensive, but we're
still AC,” he says.

In other Denver dirt, look for DON
HAWKINS of STEVEN B. & THE HAWK (ex-
KPKE) to land on KIMN mornings teamed with
PAXTON MILLS.

Why is WBCN/BOSTON morning star
CHARLES LAQUIDARA feuding with the
Patriot Ledger of nearby Quincy? Because in
its coverage of a suit that Laquidara filed
against the architect of a house he’s building,
the paper printed his current address. After
some rowdies tossed beer cans on his lawn
and shouted obscenities, Laquidara figured
turnabout was fair play, so he aired the
addresses and home phone numbers of
Ledger execs. (He solicited the info from
listeners in exchange for albums and tickets.)
Things are quiet now, but probably won't be
for long — the paper plans to print Laquidara’s
new address in future coverage of the suit.

Continued on Page 19
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RESEARCH

Fast, accurate research.

211 F. Ontario
Chicago. II. 60611 (312)280-8300
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This Record Is No “Fake!”

ALEXANDER

URBAN CONTEMPORARY CHART:@

One Of The
HOTTEST. . . And CROSSING!

KRBE WNNK 194
Y100 KXX106 KCAQ

KAMZ WJAD
B96 BJ105 Z102

KKRZ KMGX O0K95

KS103
KUBE

BILLBOARD 12" SALES CHART: ®-@
BILLBOARD DANCE CHART: ®-®

Distributed By CBS Records
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STREET TALK

Continued from Page 16

Ten-year RCA vet LARRY VAN DRUFF
exits as NE Regional Director: NY local rep
STEVE STOFF will relocate to cover Florida
while AOR Manager DAVID ROSS picks up
local NY as well.

There’s talk of POLYGRAM expanding its
AOR promo staff rather than losing personnel,
as was rumored.

Life, Liberty, And A Gig

After a legal battle that included a
contempt of court citation, the threat of 30
days in jail, and a $1000-per-day fine, ex-
WWSW/PITTSBURGH personality TRAPPER
JACK ELLIOTT is free and clear to do
mornings on WLTF/CLEVELAND. An arbitrator
ruled that he didn't have a valid contract with
WWSW when he signed his WLTF deal.

After serving as PD at WZZU (942)/
RALEIGH for four weeks, TOM KENT is out.
GEORGE DENNOS is acting PD.

KHFI (K98)/AUSTIN PD/morning man
BARRY KAYE hands programming over to
MICHAEL LEE SCOTT, former
WHIO/DAYTON OM.

When KLIF/DALLAS talk host DAVID
GOLD said the 18 Mexicans who suffocated
in a railroad boxcar “got what they deserved,”
he took a lot of heat from listeners, PD DAN
BENNETT, and the chairman of a Mexican-
American Democrats group. He made an on-air
apology, but repeated his opposition to illegal
immigration.
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CFOX/VANCOUVER is apparently the top-
of-mind radio station of Canadian postal
employees. A letter from England addressed
simply to the “Local Radio Station” was
immediately forwarded to CFOX.

KBUL/RENO overnighter JUNE PALMER is
a lifesaver . . . literally. Here's what happened:
A depressed-sounding caller requested
“Seven Spanish Angels,” a WILLIE
NELSON/RAY CHARLES duet about lovers
who die in a shootout. The caller wouldn’t
identify himself, but Palmer convinced him to
give her the name of one of his friends. She
alerted the police, who located the caller
through his friend and took him to a hospital
for a drug and alcohol overdose.

A belated tip of the hat to WKY “Traffic
Doctor” MIKE RUTLEDGE, who rescued five
people in his helicopter during two days of
flooding in Oklahoma City.

Changes at DIR: Director/Talent
Acquisition LAUREN KARASYK has left. So
has VP/Programming NEAL MIRSKY, whose
duties will reportedly be assumed by current
staffers.

Imperfections in last week’'s R&R:

¢ POLYGRAM's publicity chief is
VP/Communications PAM HASLAM, not
Director/Press & Artist Relations SHERRY
RING GINSBERG, who’s moved on to E/A.

o KTKS/DALLAS's move to “Love Songs”
didn't displace BILLY HAYES — he's been
doing afternoons at KDWB/MINNEAPOLIS
since February.

B104/BALTIMORE Asst. PD WILLIE B,
brutally jumped by two guys with a baseball
bat, is out of the hospital and expected back
at work next week.

Friends of the late 40-year NBC RADIO
vet STEVE WHITE are invited to a celebration
service the company is holding for him on July
22 in New York. BOB WEGAN has details at
(212) 664-2273.

Sad to hear that all six members of the
MONTANA BAND died when their private
plane crashed in their home state on July
3rd. The group had won the 1986 WILLIE
NELSON Music Invitational.

Kudos to EZ COMMUNICATIONS and T™M
on creating a set of custom-designed “Just
Say No To Drugs” jingles. EZ stations of all
formats are running the jingles up to 12 times
a day.

Listen to the selections listed below. Decide if each has the potential to attain Top 40 or Top 25 in the R&R
National Airplay Chart. Then call in your response to AIR at 301-964-5544 by 6 pm Wed., July 15, 1987

Artist Title Label
GRATEFUL DEAD TOUCH OF GREY ARISTA
SKAGARACK I'M ALONE MCA
THE OTHER ONES HOLIDAY VIRGIN
CHRIS ISAAK BLUE HOTEL WB

AIR (Active Industry Research) is a nationwide network of program and music directors
who assess CHR music for artist managers, producers and record companies.

ACTIVE INDUSTRY RESEARCH

= —

e

P.O.BOX 1136 Columbia, Maryland 21044 (301) 964-5544
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NEWSBREAKERS

Edited by Jim Dawson

Tom Lannan

Radio

® RICHARD WOLF has been appoint-
ed VP/GM at WNLC & WTYD/Water-
ford-New London, CT. He has 13
years' experience in advertising, mar-
keting, and broadcasting. EDWIN
ROACH, an 11-year vet at the stations,
has been named GSM.

Frank Murray

® KATHY BALCOM has been named
GM at KALE & KIOK/Tri Cities, WA.
She replaces OZZIE KNUDSON, who
has retired. Balcom’s radio experience
includes a Sales Manager slot at KOTY
& KHWK/Kennewick, WA, as well as
promotion and AE positions.

© BOB BORDONARO has joined NBC
Radio Networks as Director/West
Coast Sales. He was previously Cor-
porate Director/Sales at Mount Wilson
Broadcasters, Inc.

©® VASCO BRAMAO has been upped
from AE to NSM at WMZQ-AM & FM/
Washington. He has been with the sta-
tion since 1984 and replaces PEGGY
TERRELL.

® DOROTHE RILEY-GREEN has been
promoted from AE to Retail Sales Man-
ager at WOMCIDetroit.
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Joe Parker

®BOB GRAYSON has been named
PD at KWTO/Springfield, MO. He pre-
viously worked in several major mar-
kets.

® ROGER PIPER, former MD at KLLS/
Rapid City, has returned to the station
as PD. He replaces RANDY SHER-
WIN, who steps down.

® CHARLEE SIMONS, morning man at
KREO/Santa Rosa, has been upped to
PD following the departure of SCOTT
MITCHELL to KMEL/San Francisco as
weekend/utility personality.

® Consultant GARY BURNS has gone
into ownership at WVIQ-FM/St. Croix,
and has taken it in a CHR direction. He
can be reached at (809) 773-3810.

® BETSY KALISH has replaced DAN
SAVADOVE as LSM at WYSP/Phila-
delphia. She joined the station in
1985.

® TOM LANNAN has been appointed
Sales Manager at WVAB & WIAV/Vir-
ginia Beach, VA. He was previously
VP/Marketing at American Image Pro-
ductions.

=
5

AGO TODAY .

® Lonnie Gronek GM, WHK & WMMSI/Cleveland

® Chris Witting, Director/News & Programming, WBBM/Chicago

© CHR WHTT/Boston becomes ‘“‘Quality Rock’> WMRQ

©® Cinema Records formed by Denny Somach and Larry Mazer

® #1 CHR: "Invisible Touch” — Genesis (Atlantic) (2 wks)

® i1 AC: "Glory Of Love” — Peter Cetera (Full Moon/WB) (2 wks)

® #1 UC: “Rumours” — Timex Social Club (Jay) (2 wks)

® #1 COU: “Nobody In His Right Mind” — George Strait (MCA)

® #1 AOR Track: “Higher Love” — Steve Winwood (Island) (2 wks)

® #1 LP: “Invisible Touch” — Genesis (Atlantic) (3 wks)

® i1 JAZZ: “Go For Watcha Know” — Jimmy Smith (Blue Note) (4 wks)

o
AGO TODAY

® Dave Urso, VP of Promotion/Singles, Elektra/Asylum

® Daniel Friel Jr. VP/GM, KDKA/Pittsburgh

® Mike Phillips named K101/San Francisco PD

® #1 CHR: “Eye Of The Tiger” — Survivor (Scotti Bros./CBS)

@ #1 AC: “Even The Nights Are Better” — Alr Supply (Arista) (2 wks)
®#1 UC: “Do | Do" — Stevie Wonder (Tamla/Motown)

® #1 COU: “Take Me Down” — Alabama (RCA})

® #1 LP: "Eye Of The Tiger” — Survivor (Scotti Bros./CBS)

10 vcARs AGO TODAY

® Jay Clark new OM at WTIC/Hartiord

® #1 CHR: “Da Doo Ron Ron" — Shaun Cassidy (WB)

®#1 AC: "Looks Like We Made It” — Bamry Manilow (Arista) (2 wks)
® #1 Country: “It Was Almost Like A..." — Ronnie Milsap (RCA) (2 wks) i
® #1 LP: “Crosby, Stills & Nash” — Crosby, Stills & Nash (Atlantic) g
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Dave Weyner

John Brown

Records

® JOE PARKER has been named VP/
Video & Associated Labels at Poly-
Gram, overseeing distribution and mar-
keting of music video product under
the PolyGram Music Video (PMV) im-
print. DAVE WEYNER succeeds Park-
er as VP/Marketing & Sales for Poly-
Gram Classics, moving up from Direc-
tor/Marketing with the division.

® FRANK MURRAY has joined Capitol
as Director/National Dance Promotion,
based in New York. He was a partner in
indie Strike Force Promotion, and pre-
viously handled promotion at Personal
Records.

® JOHN BROWN has been named
West Coast Country Promotion Manag-
er for Capitol/EMI America-Nashville.
He most recently managed his own
L.A.-based promotion company, was
previously the West Coast Country
Promotion Manager for PolyGram, and
at one time headed the Country Divi-
sion Marketing Dept. for MCA. Brown
will work out of the L.A. Capitol offices,
and can be reached at (818)
244-4645.

®BOBBIE COPPEN has been promo-
ted to Head of Promotions at CBS Rec-
ords UK. Previously Manager/TV Pro-
motions, she replaces JOHN PARKER,
who has left the industry.

CHANGES

Bradford Rosenberger has joined
Jobete Music as Creative Manager/
Motion Picture and TV Music. Also,
Genie Brown has been upped to
Coordinator/Professional Dept.

Lynne Trobaugh has joined the
sales staff at KOOL/Phoenix.

Victoria White has been named an
AE at KMEO/Phoenix. She is a recent
UCLA graduate.

Mary Best and Mike Freeman have
joined the sales staffs of KWTO/
Springfield, MO and sister KWTO-FM,
respectively.

Kimberly Russeli-McCarthy and
Mark Nicholson have been named
AEs at WOMC/Detroit.

Daniel Bershad has joined the retail
sales department at WYSP/Philadel-
phia.

wwAN-americanradiohistorvcom

Jeffrey White

Industry

©® JEFFREY WHITE has been appoint-
ed VP/Chief Financial Officer at BMI.
He previously served in financial man-
agement positions at CBS Inc. for 12
years, most recently as VP/Finance for
CBS News.

©® JOE HILDEBRAND has returned to
the Mutual Broadcasting System as
VP/Director of Sports Sales. Previously
VP/Detroit Sales Manager for ABC Ra-
dio Networks, his prior stints at Mutual
were as Detroit Sales Manager and VP/
Sports Sales.

©® EDDIE LAMBERT has been named
Creative Director of music publishing
company Largo Music. He was previ-
ously Director/A&R at Motown Rec-
ords for four years.

® WILL SCHUTTE has been promoted
to Regional Manager/San Francisco at
McGavren Guild Radio. He previously
held AE positions in the New York and
Los Angeles offices since joining the
company in 1983.

CHRONICLE

Born To:

KIOlSan Francisco Production Di-
rector/air talent Brian Lee, wife Melisa,
son Curtis William, June 6.

WNBC/New York air personality
Carol Mason, husband Bob, son Jona-
than Michael, June 9.

WIZN/Burlington's Steve Cormier,
wife Janet son Christopher Morris,
June 9.

WLWI/Montgomery MD Greg Mo-
zing, wife Kim, daughter Ashton Brit-
tany, June 18.

94Z/Raleigh ex-MD Johnathan
Rush, wife Sally, daughter Janie, June
21.

Marriages:

KNAC/Long Beach air personality
Dianne Kahn to AE Seth Schiller,
June 6.

PolyGram Director/Product Manage-
ment Ciiff O’Sullivan to Kelly Kiesler,
June 6.

WIXX/Green Bay MD Michael T to
Laurie Charles, June 27.

WAQX/Syracuse PD Simon Jeffries
to Pam Broskin, July 4.

Will Schutte

Eddie Lambert

® Borman/Sternberg Entertainment
is a new personal management firm for-
med by HARRIET STERNBERG and
GARY BORMAN. Contact them at:
9220 Sunset Blvd. Ste. 320, Los An-
geles, CA 90069; (213) 859-9292.

® The Research Co-Op is a new divi-
sion of the Programming Co-Op,
which provides radio programming and
sales research. For more information,
contact the company at Rt. 1, Box
400E, Fayetteville, AR 72703; (501)
521-1435.

©® BRIAN RAWLINGS has formed the
Brian Rawlings Music Company, a
music publishing and production firm.
Contact the company at 8809 Appian
Way, Los Angeles, CA 90046; (213)
650-5753.

®DAN BROCK, founder/President of
Brock & Associates, and RON GRIF-
FIN, former Creative Director of Star-
Song Nashville, have formed the Fore-
front Communications Group. The
new firm is described as a “Christian
communications company,” which in-
cludes an audio recording and publish-
ing division. Offices are at 1105 16th
Ave. S., Nashville, TN.

®Larry Bruce Communications has
relocated to 1513 Sixth Street, Suite
102, Santa Monica, CA 90401; (213)
394-7067.

® Macey Lipman Marketing has mov-
ed to 8739 Sunset Blvd., Los Angeles,
CA 90069; (213) 652-0818, (213}
659-9820.

PROS ON THE
LOOSE

David Spence — GM KVIL/Dallas
(214) 596-8035

Bob Allen — Afternoons KCEE/Tuc-
son (602) 323-3794

Tony Collins — Nights KJ103/Okla-
homa City (405) 755-9434

George Dassinger — National Direc-
tor/Information Services Elektra/Asy-
lum (201) 748-7025

George Feola — Middays KWNK/Si-
mi Valley (818) 888-1158

Vox Foxi — Air Talent WMEX-AM/
Boston (617) 696-6666

Bob Gowa -- Production/Utility
KNEW & KSAN/San Francisco (415)
459-7865

Reggie Jordan — Group VP Baha-
kel Communications/Charlotte (704)
366-9177

Mike Kenneally — Mornings
WRXRI/Chicago (312) 789-3549

Mike Lombana — MD/Air Talent/Re-
search WPOW/Miami (305)
688-8296

Scott Marinoff — Air Talent/Public
Serv. KLSHrM/Kansas City (816)
561-9807

Paul Resnik — OM WNNR/New
Haven (203) 284-0838
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FROM THE DOUBLE ALBUM
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Produced, Arranged, Composed and Performed By Prince
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Persdnal Management: Cavallo, Ruffalo & Fargnoli - © 1987 Paisley Park Records


www.americanradiohistory.com

22 m RsR

~ ADAM WHITE

FIRST CDV SINGLES SET

Showcase for CD Video

or many of the mu-

sic industry’s foot

soldiers, the New
Music Seminar in New York
next week represents their
first opportunity to see and
hear Compact Disc Video
first-hand. PolyGram will
be promoting the new aud-
io/visual technology with a
complete exhibit and near-
continuous demonstrations.

The event coincides with the
firm’s announcement of specific
music titles to be available as
5inch CDV singles this fall, when
the system is launched in the con-
sumer marketplace. Offering five
minutes of video and 20 minutes of
digital audio, these discs are ex-
pected to retail for approximately
$7-8.

Among the selections: recent or
current hits by U2, Janet Jackson,
Kim Wilde, Starship, Poison,
Bruce Hornsby, Anita Baker,
Breakfast Club, David & David,
Crowded House, Cutting Crew,
Aretha Franklin & George Mi-
chael, Gregory Abbott, Company
B, Jody Watley, and the Cure.

Older titles feature Dire Straits,
Mr. Mister, Motley Crue, World
Party, Simply Red, Tom Petty,
Duran Duran, Whitney Houston,
and Cyndi Lauper, among others.

The initial 8-inch CDV EPs, with
several videoclips and a full-length
audio album, will offer PolyGram
repertoire. Among those set: Bon
Jovi, Robert Cray Band, Cinderel-
la, Cameo, and Kool & the Gang.

In 12-inch CDV form (up to two
hours of audio/video) will be pack-
ages by Janet Jackson (“Control:
The Videos™) at $19.95, Alabama
(“Greatest Video Hits”) at $24.95,
and the Beatles (“Live/Ready

Manowar Of The Wlds

o how did Orson

Welles come to be

narrator on ‘‘Defend-
er,” a focus track on the
first Atco album by Mano-
war? Friend of Ahmet Er-
tegun? Relative of one of
the band members? Closet
metalhead before his
death?

None of the above. The band
simply asked him. Manowar’s
Joey DeMaio wrote a narration for
a song called “Dark Avenger” sev-
eral years ago, but didn’t feel any-
one in the group had the pipes to
pull it off. “We needed an Orson
Welles-type voice,” he recalls. Go
for the man himself, suggested
their label A&R man at the time.

DeMaio sent a copy of the lyrics
to Welles, along with some back-
ground on the band. The response
was positive, and the Great Man

« >
CD VIDEO

Steady Go’’) at $14.95. Also, re-
leases by Huey Lewis & the News,
Rush, Style Council, and Level 42.

On show for seminar attendees
will be the “Bogart” film used for
earlier CDV demonstrations at this
year’s NARM convention and the
summer Consumer Electronics
Show. PolyGram CD Video Presi-
dent Guenter Hensler will be
among executives on hand.

New Music CDs
Sampling The Indies

t figures that a number

of new music samplers

at this year’s New
Music Seminar are on com-
pact disc, given recent im-
provements in manufactur-
ing capacity and cost.
Three independent outfits
are among those using CDs
(a free one to every regis-
trant) to promote their
product:

e The Nashville Entertainment
Association is offering ‘“Nashville
Rock,” with music from 14 area
acts, mostly unsigned. They in-
clude Hocus Pocus, Radio One,
Neil Deaf, Order Of Silence, Jamie
Houston, Dessau, Neecie Alexand-
er, and Audience. The accompany-
ing booklet offers bio and contact
information for all.

* Rykodisc has *“Steal This
Disc,” a 21-cut package with ma-
terial by George Thorogood/De-
stroyers, Nanci Griffith, Devo,
Richie Havens, Frank Zappa, Ma-
havishnu John McLaughlin, Jimi
Hendrix, and others. This is also
being sold at retail for $6.98 sug-
gested list.

+ The Enigma/Restless labels
have “Music To Keep You Up All
Night’/“Music You'll Respect In

Manowar’s Ross The Boss (1) and

recorded voice parts for
“Avenger’’ and ‘“Defender” in
1982. The former appeared on Man-
owar’s first album, the latter song
(aside from a UK-only single) only
now on their current Atco release.

“He was interested in doing it
more for artistic reasons than fi-
nancial,” says DeMaio. “I like to
think that perhaps our attitude and
our wish to write and produce our
own music reflected his own ap-

Joey DeMaio with Orson Welles.

Rykodisc: Among the sample-
minded

The Morning.” The CD includes
Don Dixon, Wire, TSOL, Wednes-
day Week, Agent Orange, and the
Smithereens from Enigma, and
Cat Heads, Wipers, Necros, Flam-
ing Lips, Daddy In His Deep Sleep,
Ben Vaughn Combo, and more
from Restless.

Warner Bros. and MCA will cir-
culate CDs at the seminar, too. The
WB set includes four cuts by Echo
& the Bunnymen and two by the
new Nile Rodgers band, Out Loud.
MCA offers Beat Farmers, Walk
The Moon, Steve Earle, Pebbles,
Ian Foster, Loose Ends, Jody Wat-
ley, Patti LaBelle, and eight more.

On cassette, there are samplers
from Island/4th & Broadway, Poly-
Gram, RCA, and Virgin, plus a
twin-pack from Capitol. A planned
EMI America tape has been can-
celled.

proach to his work. I know he was
impressed with the lyrical text, be-
cause he told me personally.”

While in the studio, DeMaio also
had the presence of mind to ask
Welles if he’d record a live an-
nouncement for the band. Now at
every Manowar gig, the voice be-
hind “War Of The Worlds” booms
out, “Ladies and gentlemen, from
the United States of America, all
hail: Manowar!”

www americanradiohistorvy com
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That Girl Joins AIDS Fight

To benefit AIDS research, Madonna will perform a specially scheduled
concert July 13 at New York's Madison Square Garden. The date —
already a seliout — precedes her area appearances at New Jersey's
Meadowlands stadium August 9-11. Tax-deductible tickets for the charity
show were $25, $50, and $100. Proceeds go to the American Founda-
tion for AIDS Research.

Gabriel, Hendryx Around The World

The documentary from last December's “Japan Aid” will get its
premiere at the New Music Seminar. Assorted cast includes Peter Gabriel,
Howard Jones, Little Steven, Jackson Browne, and Nona Hendryx.

Meanwhile, Gabriel and Hendryx, among others, are scheduled to ap-
pear in the WTBS/SuperStation global satellite broadcast, “The Day Of 5
Billion,” on July 11. Allen Toussaint has written “World” especially for the
show, which spotlights world population growth.

An International Profile

Profile Records is planning to start a London operation later this year.
President Cory Robbins and VP Steve Plotnicki head for the UK soon to
interview prospective staff and set local distribution. Paut Hardcastle and
Boys Don’t Cry have been among the iabel's British acts to date.

Not Your Normal Bios

Jasse Colin Young on Cypress and Tirez Tirez and the Bears on
Primitive Man are all the beneficiaries of unusual bios. The Young piece
takes the form of a road map, keyed to the title of his label debut, “The
Highway Is For Heroes.” A thorough discography is included. At PMRC,
Tirez and the Bears get mini-booklets, modest but a departure from the
norm.

Jackson Push For Stetsasonic

Rev. Jesse Jackson can be e
heard on the latest release by Tom- :
my Boy rappers Stetsasonic. The
anti-apartheid record is entitted -
“A.F.RILC.A" and the video
{which also features Jackson) was
made with “Sun City” director Hart
Perry. This Tommy Boy 12-inch is
going via indie distribution, not
through Warner Bros.

Rappers Convention: The Rev.
Jesse Jackson (top center) joins
Stetsasonic

Short Cuts

* PRINCE seems set to begin his US tour in Minneapolis mid-August.

o DONNA SUMMER will hit the road around the same time, supporting
her new “All Systems Go" album.

«ROBERT PALMER will record his last album for Island with producer
Dieter Derks, for 1988 release.

* ETTA JAMES is also recording for Island. Producer Nick Tremulis is
behind the boards for her label debut.

e PAUL SHAFFER has signed to Capitol, and will use a "coast-to-
coast” concept for his label debut, recording with different regional musi-
cians in various parts of the US.

« GEORGE CLINTON is overseeing a version of his old Parliaments
hit, “(I Wanna) Testify,” with Otis Day & the Knights for MCA.

« ROBERT KRAFT may produce the next Southside Johnny project.

o STING can be seen in TV commercials for Kirin beer in Japan, but

not outside the Land of the Rising Sun.

o JOHN WETTON is recording his solo project in London with
songwriter Sue Shifrin. They may do a duet on one of the songs.

o TODD RUNDGREN CDs are coming from Rhino this month, first
fruits of the label's recent Bearsville deal. Titles are "Runt,” “Todd Run-
dgren’s Utopia,” and “Initiation.”

o SIR DOUGLAS QUINTET gets a CD “Best Of . . . " from Capitol
soon. So do Grand Funk, Mike Bloomfield, and John Fahey.

o PATRICK LEONARD, currently musical director for the Madonna
tour, will produce the next Peter Cetera album. He's also worked on the
upcoming Nile Rodgers release.
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“TOUCH OF GREY,” thefirst hit single from the

Grateful Dead. Already the #| most requested

song at album radio. Their first-ever video is in
power rotation on M

From In The Dark, the Dead’s first studio album in
seven years. Available now. Catch the group on the
biggest sold-out tour of the summer!

Arista Records. Deadicated To Making Touch Of Grey /|
The Grateful Dead’s First Top 40 Hit Ever!

ARISTA

€ 1987 Arista Records, Inc
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The

Four-Way

Power Punch!

FREDDIE
JACKSON

“Jam Tonight”
From the album
Just Like The First Time

KHTR add KATD add
Y108 add KWSS deb 35
KKRZ 32-28 KUBE 36-30
FM102 16-14

KS103 27-23

KMEL 18-13 HOT

URBAN CONTEMPORARY(D)-@

POISON

‘] Want Action”
From the album

Look What The Cat
Dragged In

KUBE 35-29
Q106 add
WQUT add
KBFM add

94(Q) add WCZY 35-30
Z93 add WHYT 9-7

' WMJQ 19-14 B9 28-24
| Q105 28-24 KCPW 30-25
I

| 793 22-20 HOT WMMS 32-29

KEGL 17-13 WCZY 40-37 KWES 22-16 HOT
Y100 32-23 KWK 24-18 KSAQ 25-21 HOT
WGH deb 40  KCPX 25-24 KTUX deb 37 :
795 25-23 KPLZ 31-28 KXYQ deb 33 Enioma.

GREAT
WHITE
““Rock Me”
From the album
Once Bitten

WMMS add
95XIL add
KZFN add
0K95 add

AVA
CHERRY
“Good
Intentions”

From the album
Picture Me

Coyactol.

© 1987 Capitol Records Inc.

From the Power Hitters
at Capitol Records

America” display.

A&M ARCHIVES — As part of its 25th anniversary celebrations, A&M set
up a museum exhibit of past highlights. Among the items pictured here are
a reproduction of Herb Alpert’s “Lonely Bull,” the single that launched the
label’s success, and at right top, the famed Supertramp “Breakfast In

-u.r -~ ";'.'\1 0 e
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sk David Fleisch-

man, Atlantic Di-

rector/National
Album Promotion, about
his nights and days making
music in the ’60s, and the
memories just multiply.
Fronting his own band,
touring the US with Paul
Revere & the Raiders, re-
cording (as Flash & the
Board of Directors) for Bell
with Chips Moman.

Home for David was Memphis,
and the band — Flash & the Casu-
als until Brenda Lee’s Casuals ob-
jected — appeared around town a
lot. “Elvis rented a club called TJ’s
one New Year’s Eve, and we play-
ed there,” he recalls.

“QOur sax player, Robert Glad-
ney, was blitzed out of his mind by
2am, and we had a $5 bet that he
wouldn’t ask Priscilla to dance.
Not only did he do that, but he
broke in on Elvis. About ten min-
utes later, the Elvis party left!”

Flash used to hang out at Mom-
an’s American Recording Studio.
“I was there the night King Curtis
did ‘Memphis Soul Stew,” and it

“Flash” Flood Of
Memphis Memories

T L o oy

Flash & The Board Of Directors (David

“Flash’’ Fleischman, foreground,
striped bellbottoms)
was incredible. They finished
around 2-2:30 in the morning, and
we just sat there till about 5-5:30
listening to it over and over again.
“Another time, we were working
for Don Schroeder in Pensacola,
FL, where he owned a club, the
Skylark. This guy came into the
place and wanted to sit in, but our
keyboard player wouldn’t let him
use his B3.” The guy was Gregg
Allman, pre-Allman Brothers.
Flash traded playing for promo-
tion in 1974, when he joined Atlan-
tic. Does he miss those times? “Ev-
ery day of my life,” he replies. Any
other stories? “Well, if you ever do
an X-rated one of these...”

What’s Your Number?
Hurrah! It Matches

ou’ll need 20/20 vi-

sion if you want to

go to London, and
it’s nothing to do with fog.
During the New Music
Seminar in New York,
Arista is promoting new
British band Hurrah! with
a contest. Here’s what’s
happening:

All seminar registrants will
receive a cassette of the Hurrah!
album, “Tell God I'm Here,” and a
pink or green button numbered
from 3000 to 6000. For every green
numbered button, there’s a corre-
sponding pink one with the same
number, or vice versa.

Seminar-goers who wear their
buttons and match ’em by 5pm Ju-
ly 15 have their names put into a
barrel, for a draw that night at the
Bitter End — when Hurrah! will
play their first US gig. The winning
pair receives a four-night, five-day
trip to London paid for by Arista.

Sr. Director/Album Promotion
Sean Coakley says, “Since the re-

wyww-americanradiohistorv com

Fmd your match-‘
" and win a

TRIP FOR TWO"
L TO. T
LONDON.

4612

lease of the Hurrah! album coin-
cides with the Seminar and the
band’s showcase dates, this is a
great way to get people talking
about them.” And if the winners
come from London? “We thought
of putting them up in Newark for a
couple of nights,”” he replies.

RSOOSR

Doors Galore!

Here’'s the RIAA platinum/-
gold report for June. An album
must sell one million units to be
certified platinum, 500,000 for
gold. Multi-platinum is awarded
for each additional mittion.
Multi-Platinum
2 million

Doors “The Doors” (Elektra)

Doors “L.A. Woman"
(Elektra)

Doors “Greatest Hits”
(Elektra)

Doors shut out the competition

Platinum

A&M

Bryan Adams “Into The Fire”
Arista

Kenny G “Duotones”
Elektra

Doors “The Doors”

Doors “Waiting For The Sun”

Doors “The Soft Parade”

Doors “13"

Doors “L.A. Woman"

Doors “The Best Of The
Doors”
MCA

Spyro Gyra “‘Morning Dance”

Gold

A&M

Bryan Adams “Into The Fire™

Herb Alpert “Keep Your Eye
On Me"
Arista

Expose “"Exposure”
Elektra

Doors “The Best Of The
Doors™

Doors “Alive, She Cried”
Geffen

Whitesnake “‘Whitesnake”
MCA

Spyro Gyra "“Carnaval”
Virgin

Cutting Crew “Broadcast”
Warner Bros.

Atlantic Starr “All in The
Name Of Love”
Word

Evie “Come On Ring Those
Beills”

For The Record

Fast RIAA facts (R&R 7/3)
are all very well, but how about
fast, accurate facts? Last
week's A&M platinum tally
should have noted that Janet
Jackson has soid 4 million
copies of “Control,” that the la-
bel overall has 36 platinum al-
bums to date, and that the Po-
lice have 5 of those platinum
awards.
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ON THE RECORDS

KEN BARNES

Male Vs. Female, Group Vs.
Duo — The Final Figures

At last, the summation of a monthlong study of hit-
makers in each format. This week’s tables and graphs
show the percentages of male and female solo artists,
male and female-led groups or duos, and duets, totalled up
from the individual format statistics I've presented in re-

cent columns.

The stats were compiled from
the ranks of every artist to score a
Top 15 hit in the five formats cover-
ed: AC, AOR, CHR, Country, Ur-
ban. You’ll notice the tables at top
right are divided into three groups,
1974-77, 1978-81, and 1982-86. That’s
because each table has a different
database. R&R didn’t compile
year-end AOR statistics until 1978,
so AOR, which is heavily slanted

toward males and groups, doesn’t
enter the mix until then. Urban
stats started in 1982, adding an ori-
entation toward groups and a high-
er female proportion.

Those facts should be kept in
mind, but the overall trends are
clear. Male solo artists are the
dominant form of hitmaker, al-
though threatened by groups/duos
featuring male vocals in more re-

cent years. Female solo singers
are leveling off, but groups led by
women singers are on a noticeable
upswing.

Compressing the figures into
male (group & solo) vs. female and
groups vs. soloists, you can see that
male domination has been remark-
ably consistent, ranging from 69%
to just over 75%. Almost three-
quarters of the hits over the last 13
years have been sung by males, a
significant statistic.

Solo artists started out high, but
(partially because the AOR stats
kick in by 1978) as the eighties wore
on, the balance has shifted and the
groups/duos/duets are almost
even now.

Graph #1 — Male Vs. Female Vocalists
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The Total

1974-77 (CHR/AC/Country)

Year Male Female

Solo Solo
1974 58.1% 17.9%
1975 52.2 17.7
1976 45.9 14.4
1977 52.9 18.5
Subtotal 52.0 171

1978-81 (CHR/AC/Country/AOR)

1978 47.8 15.7
1979 39.0 18.4
1980 41.6 17.0
1981 41.0 16.0
Subtotal 42.2 17.0

1982-1986 (CHR/AC/Country/

AOR/Urban)

1982 40.2 15.2
1983 38.9 15.4
1984 40.8 16.9
1985 38.1 15.0
1986 36.7 15.0
Subtotai 38.9 15.5
Grand Total 42.9 16.2

Tallies

Group/Duo Group/Duo Duet/Other

Male Vocal Femaie Vocal
14.4% 5.3% 4.4%
223 57 2.2
28.0 8.7 3.0
20.4 6.6 1.7
21.3 6.6 2.8
27.6 3.4 56
34.2 4.7 3.8
30.0 4.6 7.0
318 4.7 6.4
30.9 4.3 57
33.5 7.3 3.8
35.1 5.1 54
29.8 58 6.6
33.8 8.4 4.5
32.3 10.8 5.1
32.9 7.5 5.2
29.7 6.4 4.7

I’ll leave further interpretations
up to you, but here’s a few fast
facts:

Format Toppers

Top Male Solo Format: Country
Top Female Solo Format: Country
Top Male Group Format: AOR
Top Female Group Format: Urban
Top Overall Male Format: AOR
Top Overall Female Format:
Urban
Top Overall Solo Format: Country
Top Overall Group Format: AOR

Individual Format Bests

Best Male Solo Year: Country 1975
(73.1% of hits)

Best Female Solo Year: Country
1979 (25.3%)

Best Male Group Year: AOR 1982
(69.7%)

Best Female Group Year: Urban
1986 (17.6%)

Best Male Year: AOR 1982 (91.8% )

Best Female Year: Urban 1986
(40.8% )

Best Solo Year: Country 1975
(95.4%)

Best Group Year: AOR 1982
(75.5%)

Overall Best Years

Best Male Solo Year: 1974 (58.1%)

Best Female Solo Year: 1977
(18.5%)

Best Male Group Year: 1983
(35.1%)

Best Female Group Year: 1986
(10.8%)

Best Overall Male Year: 1978
(75.4%)

Best Overall Female Year: 1986
(25.8%)

Best Solo Year: 1974 (76.0%)

Best Group Year: 1986 (48.2%)

Emily Litella Department

What’s all this about missing
faces on the original “‘Sgt. Pepper”
cover? Turns out if I (or anyone)

had looked inside the Sgt. Pepper
CD, I (or anyone) would have
found the ID mystery solved to ev-
eryone’s satisfaction. So all those
words and visuals in last week’s
column challenging people to iden-
tify the eight missing persons and
send the IDs to Capitol’'s David
Morrell — never mind. (On the
bright side, however, if it weren’t
for the cover reproduction and all
those eloquent though pointless
words, I would have had a gaping
white hole in my column.) (Though
on second thought that may have
been preferable.)

And one more cover of “Within
You Without You” — “Rock Over
London” producer Paul Sexton
says famous UK guitar player Big
Jim Sullivan (who used to do ses-
sions with Jimmy Page and back-
ed Tom Jones and others) did a vo-
cal version of the song, UK release
only.

Good Times Role

Although it has been confused
with the Sam Cooke hit ‘‘Good
Times,” the song INXS & Jimmy
Barnes have out is a rocker of
almost 20 years’ vintage written by
Australia’s legendary Harry Van-
da/George Young team. They first
formed the core of the Easybeats,
who released the song as a single a
couple of years after “Friday On
My Mind.” Later they wrote and
produced for AC/DC (whose lineup
includes two of Young’s brothers)
and recorded as Flash & The Pan.

“Good Times” has been previ-
ously recorded by the Raiders,
Shocking Blue, Mott (post-Hoople),
and a number of semi-fascinating
obscurities. The most recent cover
was by the Hindu Love Gods, War-
ren Zevon and some of R.E.M.,
earlier this year.
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[¢/X INTERVIEW

NewCity’s Ferguson: The NewCity
A ‘“Radio Junkie”

self-professed radio
_ junkie, NewCity Com-
. munications, Inc.
President/CEO Dick Ferguson
started his radio career at 14
as a station gofer. After col-
lege, he joined WNHC/New
Haven as an AE, advancing to
LSM. In 1970 he became an
AE at WERE/Cleveland; by
1972 he was GSM. A year la-
ter he went on to manage
WEZN/Bridgeport, CT. Under
his guidance, 'EZN owner Rob-

ert Williams Broadcasting .

bought WAAB (now WFTQ) &
WAAF/Worcester, MA.

Ferguson and a group of
managers then purchased Wil-
liams Broadcasting in 1978, renam-
ing it Park City Communications.
That firm was purchased in 1981 by
Katz Communications, which re-
named its broadcasting unit Katz
Broadcasting — with Ferguson as
President. In 1986, employees com-
pleted a leveraged buyout of Katz
Broadcasting, forming New City
Communications, Inc.

Calling employees a significant
NewCity asset, Fergusen has es-
tablished a company stock plan, as
well as expanded the intensive in-
house sales training program.
Below he talks about NewCity’'s
future game plan, including its re-
cent acquisition of four Swanson
Broadcasting properties for $20
million.

R&R: At a time when Oklahoma
and Texas are struggling economi-
cally, what led you to pursue the
Swanson stations?

DF: What drove the deal is that
it would give us a very powerful
combo with Tulsa. K95, our FM
(KWEN), and KRMG tied for first
in the winter book with 11.2
shares. The combo really gives us
the opportunity to strengthen the
market and some running room to
practice our strategic selling
methods.

R&R: So you can afford to spend
a little more time with clients than
if you were just scrambling to
break even?

DF: Exactly. And while the
Tulsa economy has been down, we
believe this combination is a great
defense for the existing property
we had. We believe in full-service
AM stations if we can get them
hefore they collapse. They can
keep going if you get them at the
right point. So it’s great insurance
for KRMG, because with K95 the

Dick Ferguson

two of them will really work well
together.

We're not going to keep the Okla-
homa City station (KKNG). We put
it on the market and may operate it
for a month or two. But we didn’t
tell them, “Hey, we’re going to be
part of your city” and then sell it
out from under them.

P

“In terms of generating
operating profits to
service debt, we’re very
much in the black. We
have a plan and it’s
ahead of target.”’

R&R: There’s a lot of talk about
a major recession, which would in-
dicate that oil production in the
South and Southwest is bound to re-
bound.

DF: Yes. We don’t think it’s go-
ing to come screaming back, but
when it does come back we're go-
ing to be way out in front in Tulsa.

R&R: So why not keep KKNG in
that case?

DF: Because the other part of
the deal we got was the AM and
FM in San Antonio. We have limit-
ed financial resources and a
limited amount of management
time. We think that by the time we
put all of our efforts into bringing
KRMG successfully into K95, and
by the time we finish with San An-
tonio, we just won’t have time to do
all those other things. We want
KEKNG to go to somebody who can
concentrate on it.

We think the fight’'ll maybe take
five rounds to get where we have to
be. We don’t give up and go away.
We started out in Atlanta and had a
hard time. Then we got the new
tower and beat WKHX. Then they
knocked us back a little and may
have thought, ‘“Well, they’re finish-
ed” — but we came right back and
got them. I think we’re going to do
even better in the spring. So if we
don’t win in the fifth round in San
Antonio, we’ll stay in the fight and
be able to defend our franchise.

We see San Antonio as a tough
battleground. While it’s been im-
pacted by the Texas economy, it’s
not an oil-based city. It’s really a
city of the future and a great place
to be, but the radio market there
has been a little crazy. Revenues
are down and things are tougher
than they used to be. Of course,
they were used to a phenomenal
rate of growth.

R&R: Most leveraged buyouts
force some asset divestitures to
reduce debt, but NewCity’s manag-
ed to avoid that situation so far.

DF: And we kept 100% of the
stock from before. We have no ven-
ture firms, no warrants, no kick-
ers, no nothing.

R&R: What’s NewCity’s finan-
cial condition?

DF: It’s real good. We did the
buyout in August 1986, but the deal
was structured in many ways to be
retroactive on January 1, 1986 from
a financial point of view. Then in
1986 we exceeded our profit goal.
So far in the first quarter of 1987,
despite the fact that radio’s reve-
nues have been kind of tough, our
revenues were significantly over
target. Our profits are right in line.

1.3 City

In terms of generating operating
profits to service debt, we’re very
much in the black. We have a plan
and it’s ahead of target. In fact, if it
hadn’t been, we would never have
been able to borrow the money to
do this (Swanson) deal.

R&R: Since your previous com-
pany — Park City Communica-
tions — was bought out, is there
any chance of that happening
again?

DF: When it was bought out by
Katz it was because we agreed to
sell it. We could run this company
for a couple of years and really
push it on the profit side, milk it,
sell it for a bundle, and come away

www americanradiohistorv com

Family Tree

In May, NewCity Communications, Inc. purchased
four stations from Swanson Broadcasting (which retained
KQM.JITulsa and other corporate holdings):

* KKNG/Oklahoma City

* KRMGITulsa

* KKYX & KLLS/San Antonio

NewCity also owns:

*» WZZK-AM & FMiBirmingham

* WEZN/Bridgeport, CT

e WDBO & WWHKA/[Orlando

s WYAY/Atlanta

* WFTQ & WAAF/Worcester, MA
e WSYR & WYYY/Syracuse, NY

e KWENITulsa

s American Comedy Network

with a ton of money. But we'’re
relatively young — we love the
business and making great radio
stations. We don’t find a lot of peo-
ple who have our philosophies
about balancing return for the
shareholders, employees, and
listeners.

For the most part, people like
working here and are having a
good time. And we’re doing some
good things for radio and for

‘“‘We don’t find a lot of
people who have our
philosophies about
balancing return for
the shareholders,
employees, and
listeners.’”’

A ek e a et R R N A

ourselves. What else do you want?
If you sold it all and put $10 million
in the bank, what would you do
with yourself? Well, I guess you
coulddoalot . ..

R&R: Describe how your Atlan-
ta station is sold in combo with
competitor WFOX.

DF: What happened was we had
two stations that didn’t make the
cut. But put them together na-
tionally, they’re tops. We do it com-
pletely legally. A lot of reps now
sell more than one station in a
market, but these stations are real-
ly sold and marketed together. The
reason why a lot of these combos
don’t work is because there’s a lot
of greed. (But) we have commonly
printed material, go on the sales
trips together, and really work it.
It’s made a dramatic increase in
our business — the WYAY/WFOX
combination is number one 25-54.

R&R: If Katz's deal to buy East-
man had gone through, there would
have been only two major rep or-
ganizations left. How healthy for
the industry is this?

DF: You can be cynical and say
a station now is going to negotiate
with its rep instead of its adver-
tiser, because the rep will bring all
the business in and then just divide
it among its stations. But Ken
Swetz, in his letter to the stations,
said Katz is going to hire a fairly
substantial team of people to do
nothing but go out and generate
new business for radio.

In the old way reps used to
operate, that really never was
what they did because it wasn’t
economically feasible — I don't
care what reps say. To sell Colgate
Palmolive or Procter & Gamble on
radio takes a lot of time, work, and
expense. And then it turns out that
in 50% of the markets where you
rep, stations are in the wrong demo
for the buy.

R&R: So you think it’s going to
shift from an order-taker business
to one that goes out and really
pushes radio?

DF: What will happen is there’ll
be rep firms that may still be very
order-taker oriented, but then
they’ll have an elite selling team.
For Katz or an Interep, if they go
out and get Procter & Gamble to
put $2 million into radio for a prod-
uct, they know they’re going to get
at least half the business. The only
way they can grow is by expanding
the pie. If they don’t do that, this
will be a disaster for radio.

R&R: You own 15 stations, soon
to be 14. Any plans to expand fur-
ther or enter the top ten markets?

DF; I think we're going to digest
what we have. We'd go for a top ten
market if we found a way to do it
without putting ourselves in a lot of
jeopardy. I don’t think that’ll hap-
pen.
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WWIN-FM

Continued from Page 3

hope that our audience will blend in
with the area’s population: 60%
black, 40% white.”

Stratton joined the station in
mid-February before its ownership
change. He had previously been
GM at Big Band stations WITH/
Baltimore and WTUX/Indianapo-
lis, WTUX was then owned by Rag-
an Henry, now the principal in
Communications Management Na-
tional.

Although some shifts have been
shuffled, WHTE will retain WWIN-
FM’s Urban airstaff, except for Al-
fie Williams. She will transfer to
WHTE’s AM, which retains its Ur-
ban/Gold format and the WWIN
calls, and will be replaced by Ran-
dy Allen from crosstown UC
WEBB and Gospel WBGR.

Licensed to Glen Burnie with a
Class A signal, WHTE has been
through several formats in the last
decade. During the early ’80s it was
hard AC, and then Nostalgia as
WBKZ. In 1983 it became WWIN-
FM with a soft Urban format mod-
eled on WHUR/Washington that
gradually hardened to its present
stance.

In the winter Arbitron, WWIN-
FM had a 3.2 compared to WXYV’s
6.3 and WBSB’s 9.0. CMN VP Bob
Hughes acknowledges that the new
format is a “flanking maneuver”
designed to siphon listeners from
both stations without directly com-
peting with either.

LA

Motley Crue met with

Wave Engulfs Private Music

o % - ¥

The management/programming team of KTWV/Los Angeles visited Private Music in New York. Pictured (I-r) are Private VP
Jeff Kigin, KTWV's Jayne Shayne, Private President Ron Goldstein, Private VP Doreen D’Agostino, and KTWV PD Frank
Cody, GSM Karen Sanchez, and VP/GM Howard Bloom.

anumber of air personalities recently in L.A. Pictured (I-r standing) are group's Tommy Lee, Z-Rock’s
Boobie Bondage, group’s Mick Mars, KMEL/San Francisco’s Leslie Stovall, WMMS/Cleveland’s Dia, group’s Nikki Sixx,
KLOL/Houston’s Dayna Steele, group’s Vince Neil, KGB/San Diego’s Pam Edwards, and NBC's Michael Hughes; (I-r kneel-
ing) NBC’s Andy Denemark, WLLZ/Detroit's Roz, E/A VP Brad Hunt, label’s Ray Gmeiner, KNAC/Long Beach’s Tawn
Mastery, and Z-Rock PD Wild Bill Scott.

NEWS

Radio Festival Winners

Grand Award winners at the International Radio Festival In New York gathered for a group celebration. Pictured (I-r) are the
BBC’s Roger Lewis (best information programming), Stephanie Arnold and Irv Klein of Levine, Huntley, Schmidt & Beaver
(best ad campaign), Bonneville's Don Gaie (best entertainment program), New York Festivals President Gerald Goldberg, Ted
Bates Advertising’s Elizabeth King (best creative achievement in radio advertising, won by the firm’s London branch),
WLOL/Minneapolis’s Tom Gowan (best promotion spots), NW Ayer's Agi Clark and Jeanne Chinnard (best public service
ads), and WOR/New York’s Bernard Gershon (best news programming).

Red Letter Day For ABC
ST e

\

ABC previewed new album “Alphabet City" for PolyGram executives in New York, just as the single “When Smokey Sings" hit
the streets. Pictured (I-r) are management’s Bennett Freed, PG's Marty Diamond and Cliff O'Sullivan, ABC’s Martin Fry and
Martin White, PG President Dick Asher, Sr. VP Harry Anger, and VP Jim Urie.

o

DJs, DJs, DJs

R Pk i

Lionel Hampton.
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Gamble

Continued from Page 3

to be totally responsible for its suc-
cess. The station has enormous un-
realized potential that we feel Bill
can help achieve.”

Prior to WMAQ, Gamble pro-
grammed WSUN/Tampa and was
group PD for the General Cinema
chain. He told R&R, “This is a top
facility. We just need to give people
something they want to listen to.
Sconnix is one of a handful of
emerging companies that are real-
ly the future of this business.”

Ashbery

Continued from Page 3

confident his expertise will help us
continue to grow in Atlanta.” Ash-
bery will report directly to Neil,
while current Operations Director
Rick Shaw will report to Ashbery.

Ashbery’s previous radio experi-
ence includes a GM slot at WFLA/
Tampa and various operations and
programming positions in Tampa,
Syracuse, and Binghampton, New
York.

AP

Continued from Page 3

regional broadcast executive after
working at WTBC & WUOQOA/Tusca-
loosa, AL. He took on his former
position in 1985. He now oversees
the 100-person department that
provides the news sent to radio,
TV, and cable systems nationwide.

HNWH Signs KIQQ

Hillier, Newmark, Wechsler & Howard recently became KIQQ/Los Amgeles’s new
rep. Commemorating the occasion are (I-r seated) K-LITE VP/GM Tom Mosher and
HNWH Exec. VP Ira Wechsler; (I-r standing), K-LITE NSM Brad Lusk, HNWH's
Sharon Wienzveg, and K-LITE GSM Ken Thompson.

BMI Shares The Vibes

At a recent BMI-hosted tribute to Herbie Hancock, Hancock (left) directed an ear
toward the vibes duet of BMI President Frances Preston (center) and vibraharpist
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The “New Music
Programming Guide”

Coming Monday, August 17, it’s an extra
feature issue of R&R — a single-source
guide to new music for the remainder of
1987 . ..

The Guide Includes:

¢ Starter Station Profiles —
interviews with radio’s leading-edge
music stations

e New Music Shows — a look at
network and syndicated shows which
feature new artists

¢ New Music Guide — a multi-
format guide to new releases

®» Record Company Directory — a
complete guide to all key decision-
makers

e Breaking New Artists — five-year
analysis of success levels

Get Involved!

Issue Date: Monday, August 17

Ad Deadline: Friday, July 31

Art Deadline: Friday, August 7

Call your R&R advertising representative
today!

New York
(212) 605-0355

Los Angeles
(213) 5534330

Nashville
(615) 292-8982

Washington
(202) 662-7487

NEWS

Europe Colonizes America

Europe’s successful invasion of the U.S. resulted in gold and platinum awards for their LF “The Final Countdown.” Pictured
after a Beacon Theatre/New York show are (I-r top) Nightmare Management’s Herbie Herbert, group’s Mic Michaeli and lan
Haugland, CGS Records Division President Al Teller, group’s Joey Tempest, E/P/A’s Diamuid Quinn and Sr. VP Ray Ander-
son, and group's John Leven; (I-r bottom) group’s Ken Marcello, E/P/A VP Walter Winnick, Hot Management’s Thomas Erdt-
man, and E/P/A VPs Harvey Leeds and Dan Beck.

NBC

Continued from Page 3

the severance takes place.”

“I've told him it appears unlikely
that his contract will be renewed,”
said NBC Radio Washington bur-
eau chief Rusty Lutz, who declined
further comment.

“They’re not going to be fired,”
countered NBC Radio VP/News
Jim Farley. “They’ll be staying
right here.”

“I was stunned by the reaction,”
said Jaco. “I've been told that I'm
not being fired, it was just a
momentary flap. I can see how
some of the stuff we said may have
been misinterpreted.”

Radio Documentaries
Source of Controversy

The controversy stems from
comments Laufer and Jaco made
last month (6/12) to the Washing-
ton Times in support of longform
informational programming on
radio. Promoting a 30-minute
documentary about the war in
Nicaragua called “The Fire Next
Door,” the two — winners of more
than 50 national and international
journalism awards between them
— labelled themselves as ‘“‘cow-
boy” radio newsmen who were
reviving the dying art of long-form
radio news documentaries. In a
series of comments, the two sug-
gested they coveted dangerous as-
signments that TV reporters are
reluctant to tackle and criticized
local radio PDs for failing to broad-
cast expanded news programming.
Among their comments:

o Laufer: “We represent a new
generation of radio news corres-
pondents who are in the business of
not allowing the industry to make
us into television news’s step-
child.”

» Jaco: “Put us up one-on-one
against any network television
news correspondents in the coun-
try, on any high risk story where
your gonads are on the line, and we
are completely confident that we
can kick their butts.”

e Laufer: “The kind of thing
we're doing could be a cash-cow for
network radio, except that local
management at the local stations is
either kind of dumb or has been
brainwashed by consultants who
say that news is a tuneout.”

www-americanradiohistorv. com

Farley Calls
Comments ““Strident”

Those comments apparently
upset Farley, and the Washington
Post subsequently reported that he
immediately ‘“chewed out” the
two, ordered them not to make fur-
ther comments to the press, and
sent a note that warned, “You’'d
better look for jobs now.”

“There’s really not a story
here,” Farley told R&R. “I yelled
at them — end of story. Reporters
and editors have arguments all the
time.”

While conceding he might have
made some angry comments in the
heat of the moment, Farley labell-
ed the correspondents’ interview
comments as ‘“bravado” that was
“very strident” and ‘‘nose-thumb-
ing.” The executive said he didn’t
want to see network radio person-
nel doing anything to damage rela-
tions with NBC-TV News or local
radio affiliates.

“You don’t go-around insulting
your affiliates,” Farley said. I felt
they just pulled the rug out from
under me.”

Farley confirmed that Laufer
was reassigned to “stakeout duty”

Heyward

Continued from Page 3

merchandising backgrounds, very
much the professionals,” Heyward
said.

She added, ‘“We've got a diver-
sified set of records to come, to-
gether with a lot of great dance
records which are already here.
Virgin does really well with those,
so we'll be looking to chase and
cross them.”

Heyward comes to the label after
almost ten years at RCA in New
York, during which she held field
promotion, product management,
and national promotion posts. She
was also a Promotion Manager in
E/P/A’s black music division for
15 months in 1985-86.

Commenting on Heyward’s ap-
pointment, Virgin VP/Promotion
Phil Quartarare said, ‘Sharon’s
persistence at radio and her integ-
rity in doing business make her the
most qualified person to head our
new R&B promotion staff. We're
very fortunate to have someone of
her caliber join us at this stage of
the company’s development.”

on Capitol Hill following the
Washington Times interview, but
contended it was just a routine
move. He said the correspondents
are not being punished, and their
jobs are not in jeopardy.

Laufer disagrees with that
assessment. He insists that both
Farley and Lutz have told him he’s
no longer welcome at the network
and should be looking for other
work.

“I would prefer to think it’s an
unfortunate misunderstanding, but
perhap it’s not,” said Laufer.
“Perhaps NBC doesn’t want some-
body working for it who talks freely
about the problems of the industry.

“It’s a tragic commentary on our
industry,” he continued. “I believe
that Americans want high-quality,
in-depth, long-form information
programming to go along with all
the other programming out there.
The public is anxious for something
else, something that’s not
repetitive or boring but has
substance.”

As for his part, Jaco says he’s
resolved his problems with NBC
management and believes Farley
will continue to back his radio
documentaries.

“I’'m going to miss working with
Laufer.” Jaco added. “I think
there’s a lot he could provide the
network.”

Lonneke
Continued from Page 1

Lonneke has been WMAQ
VP/GM the last two years. He
joined from KHOW/Denver,
where he spent a year as VP/
GM.

Mullins

Continued from Page 3

Nashville is like going to Valhalla.
“WSM-AM has had some ex-
citing books of late. I think it’ll con-
tinue to improve; we're looking to
grow significantly in the next 18 to
24 months. The AM station can do
real well, and its growth will go
hand in hand with the FM.”
Mullins moved to Nashville and
opened his consultancy last Sep-
tember after a year as WHN/New
York PD. He spent the previous
seven years as WDAF/Kansas City
PD and the nine years before that
programming WINN.
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ENTER THE RCA

ELVIS PRESLEY
TRIVIA CONTEST!

WIN A TRIP FOR TWO

TO LAS VEGAS AND MUCH
MORE DURING ELVIS
TRIBUTE WEEK

e

Vegas during Tribute To Elvis Week, August 14th

' ; iSi ' 's former suite at the Las Vegas Hilton. B)
15th, 1987. Includes: A) Visit to Elvis Presley s : )
er:?a o? rental car while in Las Vegas. C) Every Elvis CD in the RCA catalogue. SECON

PRIZE: A compact disc player and every Elvis CD in the RCA catalogue. THIRD
PRIZE: Every Elvis CD in the RCA catalogue. | |

GRAND PRIZE: A trip for two to Las

—-———_E——_-——-—ﬁ;ﬁ__——_-;iﬁ

1

offo .a.l Rlll Entries must be postmarked no later
Ay N ooy 26, 1901 TRIVIA QUESTIONS
1. To enter, fili in the official entry form with yoLr name, address, work and home phone numbers. station call lefters, and your 4
answers to all 10 trivia questions. Mail compreted entry form to Elvis Trivia c/o R&R Inc., 1930 Century Park West. Los
Angeles, CA 90067 . . .
1) What was Elvis Presley’s first movie?,
2. Entries must be postmarked no later than July 24, 1987 and received no later than July 31, 1987. We are not responsible ) ’ ¥ — r.
for lost, stolen or misdirected entry forms. —_—ve [/ Y e I € n ﬁ s
3. One entry per person only You must be 21 vears old and a resident of the USA. This contest is for radio programmers and ) . ) . . , - "
on-air personnel only. Employees and their families of of RCA Records, Radio & Records Inc., Westwood One Inc., their af- * 2) The #1 hit of the rock era in Billboard Magazine was “"Don't Be Cruel /“Hound Dog.
filiates and adventising agencies are ineligfole. It had the longest reign at the #1 spot. How many weeks?
4. One grand prize trip for two 10 Las Vegas will be awarded. Grand prize is three days and two nights in Las Vegas, in- j :l
cluding round trip air transportation, two night¢ hotel accommodations and rental car. All trip arrangements will be made by -
RCA Records. A second prize of a CD player and RCA Elvis Presley CD catalogue will be awarded. A third prize of a RCA . . -
Elvis Presiey CD catalogue wili be awarded. Both second and third prizes will be the responsibility of RCA Records. 3) What was Elvis’s original record company?
| 5. Winner will be notified by August 4, 1987 T-ip must be taken on August 14 and 15, 1987. Taxes are the sole responsbility 5 (A (‘j !
of the winners. Prizes are non-transferrable and non-exchangeable RCA Records, Radio & Records, Inc., Westwood One, its ‘_'
advertising agencies, and affiliates shali not be hiable for any injury, damages or 10ss incurred by the winner and guest during . 0 . , . o
grand prize trip. ; 4)What artist recorded the track “"Suspicion” off an Elvis album and had a hit?

6. Judging will be by Radio & Records, inc. In -ase of a tie. a random drawing from all correct entries will be held for all three . Te Oy 5 1 o
¢ prizes. By entering the contest, entrants accept and agree to these rules and the decision of the judges which shall be final. By § {
submitting an entry, a potential es 1D allo of h hy hoto: h d Si s or simil i Ty : R
E ubmitting ry, a p ial winner agre: allow use Is or her name and/or p graph for advertising this or similar ) 5) It S NOW OI’ Never” is based on what ltalian Song?

promotions without-compensation.

- ~
7. For the names of the winners, send a self-addressed stamped enveiope to Elvis Trivia Contest, ¢/o Radio & Records, Inc. O S o lt L =
1930 Century Park West, Los Angeles, CA 9C067

8. All local, state and federal regulations appty. This contest is void where prohiblted or restricted by law. 6) What singer/songwriter wrote Elvis's classic 'In The Ghetto"?

Mail completed entry form to s MNMac OCJL vi S

Elvis Trivi R&Rinc., 1930
Elltl‘y Form g A s 7) How many motion pictures did Elvis star in?

Century Park West, Los

Angeles, CA 90067. 33
Name w o 8) Elvis has the most charted pop albums in the history of Billboard Magazine. How

many?

Address f\ : (e ! L&

: 8) On the evening of July 7, 1954, Dewey Phillips was the first disc jockey to play an
! = g Elvis record over-the-air. What radio station?

2362l = WHBQ
Wk. Phone "~ Hm. Phone = ’

10) What country/folk singer's mother co-wrote “Heartbreak Hotel"?

I Station Call Letters _— Soc. Sec. # w H”/V i

=5 RIS ——— ]
CEEEEER SECEE S SRS NRITITW

‘,!,gggﬁggg s Tie dtenpbis fecorn s Phhe 1987

SO0 TEARINREVIEW Commemorative Releases

= All Digitally Remastered
=== for State of the

3 NEWS VORI WETS
COMEBACK WK WORLD SERISE Art H =
THE VESRENO. 1 reTs MEKON SWORK u ’ o.
A% MATION'S i
ITEH PRESOENT y
SETS UPURY CORTS
N SUPER ROWA 1 b

Compact Discs, Cassettes, Records

GRAMEY
WIRHERS
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'— RATINGSANDRESEARCH |
How Radio

Rates Radio

What the radio industry needs is a good psy-
chiatrist to analyze the love/hate relationship it
has with itself. It has always been manic depres-
sive. But now it’s also become schizophrenic.

If broadcasters had a
coat of arms, it would be
emblazoned with the motto
“Do as I say, not as I do.”
The industry tries to sell
everyone else on the medi-
um’s value and effective-
ness, but one wonders if it
has ever sold itself on the
idea.

Salespeople tell clients
they should buy radio on a
consistent basis to take ad-
vantage of the high cumula-
tive audience radio can
generate and the frequency
it offers. But what happens
when radio gets into self-
promotion in Los Angeles,
the nation’s premier radio

““If broadcasters had a
coat of arms, it would
be emblazoned with the
motto ‘Do as | say, not
as l do.””’

market? It runs a cam-
paign for a few weeks, then
disappears from the air-
waves.
Using The Medium
To Promote Itself
In fall 1986, after years of

Allen Klein

talking about it, the South-
ern California Broadcast-
ers Association unveiled its
local advertiser success
campaign. The idea was
simplicity itself — use the
medium to promote the me-
dium. A series of 60-second
spots were produced, extoll-
ing the benefits and sales
success experienced by
advertisers who use radio
as part of their media mix.

In the spots, the Chevro-
let and Nissan automobile
dealers’ associations pro-
claimed the virtues of ra-

By Allen Klein

dio. PSA reported that its

agency, Western Interna-
tional Media, includes radio
as part of its media plans.
Major realtor Fred Sands,
who also owns a local radio
station, testified to radio’s
value in selling homes.

As an interested observ-
er, I would have to rate the
production quality and con-
tent of the commercials as
mediocre to good. All were
straight testimonials, and
none had the -creative
punch we all know radio

‘““We have to tell the
market . .. that there is
radio for all shapes,
sizes, and colorations.
We have to show the
creativity radio offers
while selling the
product.’”’

can deliver. Most disturb-
ing was the fact that very
few potential radio retailers
could relate to the commer-
cials. The businesses con-
gratulating themselves and
the broadcast industry
were all BIG. All had big
advertising budgets. All us-
ed radio as part of a media

Selling Radio

With Radio

® Demonstrate radio’s creative punch

® Include relatable success stories

® Use only appropriate testimonials

mix. Now, this isn’t all bad,
and it’s hoped that other
company executives who

have been shy about using
radio were impressed and
motivated enough to bring
radio to the attention of
reluctant agencies.

Radio: A Medium
For All Seasons

What was missing was
radio’s real success stories:
the store location retailers
who took the challenge,
bought radio, and had huge
sales successes ... or the
guy who never really be-
lieved radio could do the
job, and now would never
be without it. We have to
tell the market, especially if
it is a melting pot of diverse
language and ethnic for-
mats, that there is radio for
all shapes, sizes, and col-
orations. More than this, we
have to show the creativity
radio offers while selling
the product.

Businessmen are realis-
tic. Big businessmen com-

pare themselves with other
big businessmen. If a com-
petitor buys a page in For-
tune, you can be sure it is

‘‘Radio broadcasters
have to realize that they
are a major advertising
medium — and have to
start believing in the
medium.”’

noted, discussed, and many
times emulated by the pres-
idents and CEOs of other
companies in that industry.
If small businessmen hear
a competitor tell of his suc-
cess with radio, they will do
business with radio.

Radio broadcasters have
to realize that they are a
major advertising medium
— and have to start believ-
ing in the medium. They
will strengthen radio and
bring in new advertisers if
they come together and sell
the medium with the medi-
um.

Mutual of Omaha’s "'A

‘Nature N&¥

A daily, one-minute radio feature
on nature, wildlife and our living planet.

Hosted by leading wildlife educator Jim Fowler

Join an exciting nature

<

SBreak.

adventure

g T
e

Produced by the

NATIONAL WILDLIFE \\\W/
FEDERATION "4

Nation's largest conservation organization

For More Information Call Rosemary Walker (202) 637-3754

Presented by

Mutual
7()maha

People you can count an. ..
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RATINGS

Spring ‘87 Birch 12 +

Detroit

WJR adds two shares to its
spring '86 showing to close in on
WJLB; in mornings, WJR has a five-
point lead in first place. WLLZ's
direct mail/bumper sticker cam-
paign helped it open a lead on
WRIF." All three CHRs are up.
WCZY is helped by a more than
three-point rise by Dick Purtan in
momings that tied him with WJLB's
John Mason for second. WHYT
has gains in afternoons and mid-
days. WCSX moves 1.3-2.9 in its
Classic Rock debut; while some of
that seems to have come from
WRIF, equal pieces apparently
come from the preexisting Gold sta-

tions. Winter'86  Fa '87
WJLB (UC) 123 117
WJR (Misc) 929 11.0
WLLZ (AOR) 67 7.1
WCZY-AM & FM

{CHR) 55 68
WRIF {(AOR) 67 6.4
WHYT (CHR) 5.1 5.9
WNIC (AC) 38 4.1
WJOI (B/EZ) 43 47
WXYT (Talk) 5.1 4.1
WWWW (Ctry) 3.1 3.5
WDTX {CHR) 29 34
WOMC (AC) 26 3.0
WCSX* (Goid) — 29
WKSG (Gold) 33 27
CKLW (BBnd) 36 26
WWJ (News) 43 25
WGPR (UC) 1.2 1.7
WMUZ (CC) 1.0 1.3
WQBH {UC) 15 1.3
WJZZ (Jazz) 25 1.2
CKLW-FM (Goid) 2.2 1.2
WQRS (Clas) 1.1 1.1
WCHB (UC) 6 1.0
WLTI (AC) 1.3 1.0

*Formerly WMJC (AC)
Dallas-

Ft. Worth

Even down slightly, K104 re-
mains the undisputed Birch king.
The big surprise is KEGL's best
book, with special morning assist-
ance from Moby who adds three
shares to take #1, ahead of Tom
Joyner and KVIL's Ron Chapman
at#2 and #3. KRLDisup froma 4.2
a year ago. KHYI moves slightly but
isn't gaining on KEGL; Y95 has
nearly a ten at night, but the Eagle
is over a 15. AOR/Goid KZPS has
1% - 2% share gains all day, doing
best at nights, as the race between
AORs KTXQ and KZEW suddenly
tightens. (TK's Rick Peters got a
nice farewell gift, as mainstream
Gold KLUV rose too, despite

Chicago

Doug Banks and WGCI added
more than two shares for second
place in mornings behind WGN. In
middays, WGCI| added nearly four
shares. WYTZ, which has gradually
moved from rock-oriented CHR to
tighter, more mainstream music, is
now the top CHR by a few tenths.
As you might expect from that stra-
tegy, Z95's best gain was in mid-
days. Don Wade & Roma surge
forward in that slot, making middays
WLS's best daypart. WRXR's last
AOR/Gold book was its best.
WFYR, which has added more
oldies to its AC mix, was up slightly
as WJMK slipped proportionately.
Winter'86 Fa '87

WGCIFM (UC) 120 118

WGN (Talk) 8.3 7.1
WBMX (UC) 6.1 5.8
WBBM (News) 5.2 5.0
WYTZ (CHR) 4.4 4.7

WLUP-FM (AOR) 5.7 4.6
WBBM-FM (CHR) 4.4 4.5

WCKG (AOR) 4.4 3.9
WLOO (B/EZ) 4.1 3.8
WKQX (CHR) 3.3 3.2
WFYR (AC) 2.6 29
WXRT (AOR} 3.5 29
WUSN (Ctry) 2.5 2.8
WCLR (AC) 2.0 2.8
WLS (CHR) 2.4 2.5
WLAK (AC) 2.9 2.4
WJMK (Gold) 2.7 2.4
WLNR (AA) 1.0 2.2
WJJD (BBnd) 21 2.0
WOJO (Span) 9 1.9
WMAQ (Talk) 1.7 1.8
WRXR (Gold) 1.1 1.7
WFMT (Clas) 1.8 1.5
WZRC (AOR) 11 1.4
WBEZ (Misc) 7 1.3
WMBI-FM (Rel) 1.4 1.3
WIND (Talk} 1.3 1.1
Boston

WXKS-FM and WBCN maintain
the status quo in the top two slots.
WB2Z is up for PD Cary Pahigian’'s
last book; the station leads morning
drive by nearly two shares. WZOU,
which gave away a $100,000
shopping spree, vaults into the top
five with listeners that didn't seem
to come from Kiss 108; Z94’s
ratings improve through the day to
nearly a ten share for Bob Camp-
bell at nights. “Classic Hits” WZLX
also comes into its own this time; in
afternoons it has more than an eight
share. WROR has its best showing
in over a year, claiming the FM AC

lead.
Winter'86 Fa'87

WXKSFM (CHR) 123 11.9

" Los Angeles

KPWR's promotional blitz for Jay
Thomas — $5000-25,000 birth-
day Thursdays and a lock on L.A.
bus sides — seems to have paid
off. Not only did Power reclaim the
top spot but Thomas added nearly
2% shares in mornings. He now
trails Rick Dees 7.4 to 8.7; (con-
trolled for 184, it's Dees 7.9 to
5.6). Power's Joe Nasty and Joe
Cervantes also retook #1 nights
from KROQ. KIiS's Hollywood
Hamilton was up to a 7.5, putting it
back in third. KLOS rebounded
without major promotion, even as
new PD Charlie West settled in; its
former rival, KTWV, continues to
grow nicely. (As the Wave rises,
KUTE and KACE both fall below a
one.} KTNQ, which also had the
Dodgers in Spanish, had an ad blitz
encouraging listeners to “gane

{win) $1,000,000.”
Winter'86 Fa '87

KPWR (CHR) 71 8.4
KIS-AM & FM (CHR) 7.6 8.1
KROQ (AOR) 6.4 55
KLOS (AOR) 3.3 4.7
KOST (AC) 5.3 4.6
KABC (Talk) 5.0 4.3
KLSX (Gold) 3.8 4.1
KFWB (News) 3.0 3.4
KTNQ (Span) 1.9 3.3
KJOI {B/EZ) 4.3 3.0
KTWV (AA} 2.3 2.9
KNX {News) 2.6 2.9
KRTHFM (Gold) 2.7 2.6
KDAY (UC) 2.7 2.3
KMPC (BBnd}) 2.0 23
KJLH (UC}) 23 22
KNAC (AOR}) 2.1 2.2
KBIG (AC) 2.9 2.1
KLVE (Span} 2.8 2.1
KiQQ (AC) 2.5 2.0
KLAC (Ctry) 1.2 1.8
KFAC-AM & FM

{Clas) 1.3 1.7
KNX-FM (AOR}) 1.1 1.5
KZLA (Ctry) 2.2 1.4
KGFJ (Goid) 1.1 1.2
KKGO (Jazz) 1.2 1.2
KUSC (Clas) 6 1.2
KFI {(AC) 1. 1.0

Philadelphia

First-place WMMR is back up and
reclaims its morning lead from
KYW. WUSL's losses were in mid-
days and afternoons; its new morn-
ing show held steady. Country
WXTU, paced by a huge move in
middays, zooms forward; it was at a
2.6 last summer. WSNI and
WMGK, the latter now under Mike
McVay's consultancy, nearly tie for
the lead in what is now a very tight
AC FM race. WEGX inches forward
in its new “Eagle 106" incarnation
but doesn't seem to take much

KZPS's gains.)  wintersé  Fa ‘87 WBCN (AOR) 9.4 9.2 from WCAUFM. wintersé  Fa'87
KKDA-FM {UC) 10.8 101 WBZ (AC) 75 86 WMMR (AOR) 116 122
KEGL (CHR) 8.8 9.4 W2ZO0U (CHR) 4.8 6.3 WUSL (UC) 10.56 10.0
KVIL-AM & FM (AC) 7.8 8.2 WZLX (Gold) 4.4 5.7 KYW (News) 71 7.3
KPLX (Ctry) 8.7 8.0 WRKO (N/T) 6.5 5.6 WEAZ (B/EZ) 7.8 5.9
KRLD (News) 5.3 6.0 WROR (AC) 3.0 4.4 WCAU-FM (CHR}) 5.8 57
WBAP (Ctry) 4.6 5.4 WEE! (News) 4.5 4.0 WYSP (Goid) 5.9 57
KHY! (CHR) 4.7 51 WHDH (AC) 3.9 4.0 WXTU (Ctry) 3.8 5.1
KSCS (Ctry) 4.7 4.8 WJIB (B/EZ) 6.5 3.6 WDAS-FM (UC) 5.8 4.4
KTXQ (AOR) 6.8 4.5 WILD (UC}) 1.8 3.1 WSNI (AC) 2.8 4.1
KZEW (AOR) 3.2 4.3 WSSH (AC) 4.1 3.1 WMGK (AC) 3.3 4.0
KMEZ-AM & FM WAAF (AOR) 3.5 2.8 WWDB (Talk) 3.6 4.0
(B/EZ) 3.7 4.2 WBOS (Ctry) 2.2 2.8 WKS2Z (AC) 4.4 3.6
KMGC (AC) 27 3.3 WMJX (AC) 4.0 2.4 WCAU (News) 2.7 3.4
KTKS (CHR) 3.3 3.2 WBUR (AOR) 11 1.8 WIP (AC) 2.4 3.0
KZPS (Gold) 1.6. 3.1 WGBH (Jazz) 1.9 1.8 WPEN (BBnd) 3.3 2.6
KLUV (Gold) 2.1 3.0 WVBF (AC) 2.4 1.7 wioQ (AOR) 2.3 2.1
KQZY (AC) 29 2.7 WXKS (BBnd) 1.0 1.7 WEGX"* (CHR) 1.8 2.1
KDLZ (UC) 22 2.2 WCRB (Clas) 1.3 1.3 WFLN (Clas) 2.0 1.4
KHVN (Rel) 7 1.4 WFNX (AOR) 1.4 1.2 WDAS (UC) 4 1.3
WRR (Clas) 1.0 1.4 WPLM-FM (BBnd) .8 1.2 WHYY (Clas) 9 1.1
KLIF (N/T) 8 1.0 WERS (Misc) 1.0 1.0 WFIL (Gold) 1.8 1.1
*Formerly WTRK
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RESTLESS HEART

THEIR NEW SINGLE “WHY DOES IT HAVE TO BE
(WRONG OR RIGHT)”

The follow-up to Restless Heart’s top 5 multi-format smash

“I'LL STILL BE LOVING YOU”

on the charts 19 weeks.
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NETWORK FEATURE FILE

MUSIC FEATURES

The Weekend

| The Week Of I

American Dance Traxx
Jody Watley/Janet Jackson/George Michael

Bellamy Brothers/Forester Sisters

T.G. Sheppard/Charley Pride
Country Today
Marie Osmond
Cruisin’ America
With Cousin Brucie
Turtles/Bobby Rydell/America
Rick Dees’ Weekly Top 40
Starship
. Dr. Demento
Monkees
Future Hits
Level 42/Crowded House
Great Sounds
Tom Jones
Great Star Ship
Bread/Al Jarreau/Sade/Steve Winwood
Hot Rocks
George Michael
Jazz Show
With David Sanborn
Joe Sample
Jazz Trax

Kenny G

King Biscuit
Flower Hour
Fabulous Thunderbirds
Let The Good
Times Roli

Phil Everty/Graham Nash/Dion
Metalshop

Grim Reaper

Motor City Beat

Hal Davis Producer Profile
Scott Muni’s
Ticket To Ride
Beatles CDs Pt. 2
Musical!

Georgia Brown

(WO/M)

Lee Arnold

On A Country Road (WOIM)

Steve Wariner/Lee Greenwood/George Highfill

Dick Clark’s

Rock, Roll & Remember (USP)

Jefferson Airplane/Starship

The Countdown (WOIM)

Stephanie Mils/One Way

Countdown America

With Dick Ciark (US)

Steve Winwood

Countdown USA (CUSA)

Starship

Country Calendar

Weekly Special Cw)

John Conlee/K.T. Oslin/Ricky Skaggs/Judds/
John Schneider

Country Closeup (PM)

Country Report Countdown(WRN)

(MJ1)

(CBS)
(DIR)
(WOIM)
(WOIM)
(USP)
(MCA)

(USP)

(NBCE)

With Art Good (8)))

(DIR)

(GSN/ABC)
(MJI)

(USP)

(DIR)

(WOIM)

July 18 - July 19

National Music Survey  (WO/M)
Fleetwood Mac

On The Move (CBS)
Fat Boys/Damet Wiliams

On The Radio (NSBA)
Duran Duran

Party America (ABC)

Los Lobos/Alty Sheedy/Martin Short/Freddie
Jackson/Donna Allen

Plain Rap Countdown

AC: Whitney Houston/Genesis/Al Jar-
reau/Heart/Klymaxx

CHR: Bob Seger/T'Pau/U2/Suzanne Vega/
Richard Marx

Urban: Level 42/Whispers/Surtace/Expose/
System

(PRN)

Powercuts (GSN/ABC)
Bryan Adams/Outfield
Radioscope (RS)

Stephanie Mills/One Way/RJ's Latest Asival

Reelin’ In The Years (GSN/ABC)
Crosby. Stills & Nash/Jefferson Airplane

Rock & Roll Never Forgets (WO/M)

Steve Miller/David Bowie/It's A Beautiful Day

Rock Chronicles (WOIM)

Bob Seger/David Coverdale/Deep Purpie/
Psychedelic Furs/Little America

Rock Of The World (MCA)

Steve Earle & Dukes/Genesis/Robbie Nevil/
Whitesnake

Rock Over London (RI)
Hue and Cry
Rock Watch (USP)
Patty Smyth

Scott Shannon’s Rockin’

America Countdown (WOIM)
Steve Winwood/Jets/Nylons

Sittin® In (WRN)
Billy Joe Royal

Solid Gold Saturday Night  (US)
Johnny Rivers

Spirit Of Summer (CBS)

Katrina & Waves/Bob Dytan/Mick Fleetwood

Starbeat (MJi)
Jody Whatiey

Street Beat (MCA)
O'Jays/Whispers/Temptations

Sunday Country (Ch)
Asleep At The Wheel

Super Gold (TRAN)

Super Giris of Rock n’ Roli/1965/0One Shot
Wonders/1968

Superstars Rock Concert (WO/M)
Dire Straits

That’s Love (SPN)
Genesis/Pat Booth/Kenny G/Robin Leach
Top 30 USA (CBS)
Searchers/Hall & Oates/Exile

Weekly Country )
Music Countdown (USP)

Exile

NETWORKS/

PROGRAM SUPPLIERS

ABC — ABC Radio (212) 887-7777

AM — American Media (404) 873-3100
AP — Associated Press (202) 955-7200
ASR — All Star Radio (213) 850-1169

ATGN — At The Game Network (516) 491-8585

BBS — Bailey Broadcasting Services (213)
969-0011

BP — Buflet Productions (818) 760-3800

CBS — CBS Radio (212) 975-4321

CCA — Christian Countdown America (312)
820-1369

€l — Cant Inc. (509) 534-7090

CN — Copley Radio (619) 293-1818

CUSA — Countdown USA (415) 383-7302

CW — Clayton Webster (314) 725-5070

DCA — DC Audio (202) 638-4222

DD — Dorsey & Donnelly (214) 631-7934

DIR — DIR Broadcasting (212) 371-6850

FF — Frank Forest Productions (415) 383-7827

FY — Focus On Youth Radio (609) 452-1150

JPB — James Paul Brown Entertainment (800)
345-2354

MCA — MCA Radio (818) 777-5775

ME — Meatticket Entertainment (818) 892-7101

MJI — MJI Broadcasting (212) 245-5010

NBC — NBC Radio (212) 664-4444

NP — Narwood Productions (212) 755-3320

NSBA — NSBA Network (213) 306-8009

OHR — Off Hour Rockers {516) 628-1490

PM — ProMedia (212) 585-9400

PIA — Public Interest Affiliates (312) 943-8888

PRN — Premiere Radio Network (213) 467-2346
REMN — REMN Communications (212) 302-9120

RI — Radio International (212) 302-1670

RL — Radio Links (213) 454-0488

RRC — Real Radio Company (818) 795-4900

SCGI — Sterstream Communications (7 13)
781-0781

S$1 — Syndicate It (818) 841-9350

SMN — Satellite Music Network (800) 527-4892

SPN — Special Programming Network (213)
478-2166

SYN — Syndicom {415) 366-1781

TP — Teleprograms (213) 854-4475

TRAN — Transtar (213) 460-6383

USP — United Stations Programming (703)
276-2900

July 20 - July 24

British Wax Museum (RI)

Moody Blues/Cat Stevens/Beaties/Humble
Pie/Rolling Stones

Classic Cuts (MJi)
Neil Young
Country Calendar Ccw)

T.G. Sheppard/Beilamy Brothers/Craig
Bickhardt/Kathy Mattea/Conway Twitty/
Kieran Kane/Steve Earle

Country Comments (WOIM)

Dan Seals/Oak Ridge Boys/Alabama/John
Anderson/Steve Earle/John Schneider/

Judy Rodman

Country Datebook (US)

T.G. Sheppard/George Jones/Louise Man-
drell/Wayton Jennings/Lacy J. Dalton/

Steve Wariner
Country Report (WRN)
Louise Mandrel/Moe Bandy/Charley Pride/Gary
Morris
Rick Dees’
American Music Magazine (US)

Dionne Warwick/Jeffrey Osbome/Jelly-
bean/Bananarama/Smokey Robinson/
Rod Stewart

Encore With Jim Lange (WO/M)
1935: Benny Goodman

In Concert (WOIm)
Pseudo Echo/Wang Chung

Legends Of Rock (NBCE)
Moody Blues Pt. 1

Line One (WOIM)
Billy Idol

Live From Giliey's (WOIM)
Pake Mcintyre

Miller Sound Express (WOIM)
Luther Vandross Pt. 1

Off The Record (WOIM)
Bruce Hornsby/Bon Jovi/Whitesnake

Off The Record Special (WO/M)
Whitesnake

Psychedelic Psnack (WOIM)
Jimi Hendrix

Pop Concerts/

Star Trak Proflles (WOIM)
Fleetwood Mac Pt. 2

Rock Clock (DIR)

Led Zeppelin/Elton John/Lou Reed
Rock & Roll Never Forgets (WO/M)
Vanilla Fudge/Steppenwolf/Loggins & Messina

Rockline (GSN/ABC)
. Joe Waish

Rock Today (MJD)

David Crosby

Shootin’ The Breeze (WOIM)

Natalie Cole/Luther Vandross/Sheila E.

Solid Gold Country (USP)

T.G. Sheppard/1976/Golden duets/July
gold/Evis 2-sided hits

Solid Gold Scrapbook (Us)

#1 hits of early '60s/ Atlanta Pop/July birthdays
#3/1970/Drifters

Special Edition (WO/m)
Gregory Abbott
Star Trak (WOIM)

George Michael/Al Jarreau

CLOSED
CIRCUIT

New Shows

MJI will simulcast the stereo portion
of HBO's Carly Simon concert show
July 25 . . . All Star Radio debuts new
comedy series “The Guy Who Talks
Fast,” featuring John Moschitta of Fe-
deral Express fame. (213) 850-1169.

Program Notes
Lori Lerner's widely-heard ‘‘Radio
Links” entertainment series is offering
free, 30-second PSAs dealing with

NEWS & INFORMATION FEATURES

July 13 - July 19

COMEDY I

All My Children Update (PRN)

Clft stiffs it/Nina's distraught/Hillary hosts
hoedown/Justin & Dave finally chat/Louise
hits the mat

Comedy Hour (MJI)

Jay Leno/Monty Python/George Carlin/HBO's:
Ladies Of The Night

Comedy Show
With Dick Cavett (cwW)

Travel & vacations: Groucho Marx/George
Carlin/Monty Python/Benny Hili/Rodney
Dangerfieid/Shelly Berman

Comedy Spot (CW)
Steve Martin/Bill Cosby/Irma Bombeck/Marx
Brothers/Howie Mandel

Daily Feed (DCA)

Ed Meesestone & Ronald Rubbie/Hyperspace
Transter/Supreme Court home movies/
North-Poindexter preanalysis/Oral Roberts
fires God

Fun Factory (PM)
Vannacin/Kangaroo court/Spiotch Watch/All
Star game

Jackie The Joke Man (OHR)

Fido's five bucks/Nudist housewife/Stop this
coffin/Growin’ wild/Cow costume

Laugh Machine
Robert Klein/Woody Allen/David Bren-
ner/Groucho ManvHennv Youngman

(PM)

Live From The Improv (DIR)
Kevin Pollack/Dennis Btair/Rosie O'Don-
nell/Peter Fogel/Rick Reynolds

Mel Blanc’s
Blankety Blancs (ASR)

Punch you/incandescent wit/You skin falis
off/Nuts like me/Eating live chicken

National Lampoon’s
True Facts (PRN)

Skidmarks/Agent orange soda/Trash bash/How
to do biue/Teat shot

Red Neckerson
Noisy Planes

(SYN)

Radio Hotline

Rchy elbows/Jasper's lumber/
Tinkerbell/Drugs/Out-of-town DJ

(ASR)

Stevens & Grdnic’s
Comedy Drop-ins (ASR)

Jose/Confessional/Pain refeiver/Carmen
Cazona-radio juggler/Multi-bright toothpaste

Stevens & Grdnic’s
Daily Comedy Exclusive (ASR)

Michael Jackson's Rock and Roll oddities
Pts. 1&2/Body buddies/Oifart bread/So-so's

Stevens & Grdnic’s

Party Drop-ins (ASR)

How to party #17/TV promo #2/And now
this/Mike Wallace sitcom/How to party #44

GENERAL
INFORMATION
American Focus (FY)
Helen Gurley Brown
Auto Report (ME)

Resurgence of the convertible/Auto vs. manual
transmission/LeBaron Coupe/Suzuki

Samaurai/ Aquaplaning
The Blimp (PM)
Cat's Meow/Shady ladies/Question of
Breeding/Map attack/Hippie heyday
Campbell’s Playhouse (PIA)
Wickford Point
Car Show
Coast-To-Coast (SCGI)
Chrysler 6221 Turbo/Listener phone calls
Computer Program (PM)

Software for Children/Lap computers/Super
micros/Search for standards/Co-processing
and compatability

Costas Coast To Coast (CW)
Warren Spahn/Bob Gibson/Joe Morgan
Earth News (WOIM)

Billy Drago/Bob Seger/Tony Scott/Lindsey
Buckingham/Michael Caine

Golden Age Of Radio (PRN)

Jason & Golden Fleece/War Of Worlds/Doctor
Sixgun/Dimension X/Screen Directors’
Playhouse

Health Care (PIA)
Arthritis and Ulcers
Like Only Yesterday (WOIM)

JFK nominated/Racial unrest in Newark/Apolio-
Soyuz link/Mayor LaGuardia reads
comics/Disneyland opens

A Moment In History (NBC)

NY blackout/Nurses murdered/School bus kid-
napping/US explodes first A-bomb/
Apolio-Soyuz linkup/ Chapoasiddic AT
chooses McCauliffe

NBC Extra (NBC)

New South

Sylvia Porter’s

Personal Finance Report (REMN)

Chargeanohc Sinaines Ngnimars/ Oream
House/Pre-nuptial

Gary Carter/Paul Molitor/Chili Davis/Fred
Lynn/Graig Netties/Floyd Bannister

Radio Links (RL)

Superman [V: Christopher Reeve/Margot Kidder

Reviewling Stand (P1A)

“Who's Minding The Store,” Dr. T.
Radecki/Listeners’ Forum/"The Yam
Spinner,” Rives Coliins

Sound Advice (PM)

Tape satration'Cassethe deck maintenance/
Tape backcoating/Pirate tapes/Car
antennas

Sporting News Report Cw)

Bobby Knight/Tommy Lasorda/Hamy Ed-
wards/Dick Enberg/Dr. Ferdie Pacheco/
Steve Blass/Gene Connolly/Tom Henke

Sports Explosion (P1A)
Eric Davis/Arena/Darrell Porter
Sports Flashback (CW)

‘72 Al star/'79 Al star MVP/Hank Aaron’s
500th HR/DiMaggio's 56-game hit streak/
'72 Series/ 11 Triple Crown winners

This Date In Baseball History (DIR)

Johnny Mize/Mei Pamell/Al Weis/Leo
Durocher/Joe DiMaggio

Travel Holiday Magazine (CW)
National Parks
Wireless Flash (CRN)

Peter Weller/Christine McVie/Meat Puppets
Working Out (JBI)

Fatigue/Warm weather biking/Striding/Excer-
cise intensity/Weight lifting

Public Affairs (P1A)
| Know A Place To Go i
Radio Baseball Cards (GCS)

others. (213) 454-0488 . . . Dr. Dean
Edell's medical talk show formerly
heard on ABC Talkradio is now distrib-
uted by EFM Management, headed by
ex-ABC Radio chief Ed McLaughlin
.. . Source correspondent Bob Madi-
gan has joined NBC's Talknet for

weekend duties.

People

Satellite Music Network promotes
AE Kathy Taylor to Sales Manager/
Central Sales Division . . . At NBC, Bob
Bordonaro joins as Director/West
Coast Sales for the network . . . AP

AIDS. Some of the featured celebrities
include Dionne Warwick, Ron Reagan
Jr., Joe Namath, Pat Benatar and

GCS — Greene Creative Services (415) 530-2636
GSN — Global Satelite Net (818) 906-1888
JT — Art Good's Jazz Trax (619) 233-9228
JBl — Jameson Broadcast (202) 328-3283

USRN — United Stations (212) 575-6100
WRN — Weedeck Radio Network (800) 548-7474
WOIM — Westwood One/Mutual (213) 204-5000

moves Assistant Managing Editor Ed
Tobias from administration to news .

John Moschitta
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SEAN ROSS

DATEBOOK

Bogus Backstage Pass To The Stars

MONDAY, JULY 20

1965/ Like A Rolling Stone” and “Do You Believe in Magic” released.

1968/Jane Asher and Paul McCartney break their engagement.

1969/Roy Hamilton dies of a stroke at age 40.

1975/Steve Van Zandt plays his first official show as an E Street Band member in Providence, RI.
1981/As “Stars On 45’ mania goes out of control, a Harry Belafonte medley, “Caribbean Disco Show” by
Lobo (a Dutch TV host, not the American balladeer} goes to #1 in Holland.

1983/Duran Duran and Dire Straits host this year's Prince’s Trust Gala.

1986/An unknown assailant beats'Van Halen manager Ed Leffler in a Dallas hotel elevator and leaves him
hospitalized.

Born: Carlos Santana 1947, Michael Anthony (Van Halen) 1955, T.G. Sheppard 1944, Paul Cook (Sex
Pistols) 1956

TUESDAY, JULY 21

1971/Carole King gets a gold record for “Tapestry.”

1975/Michael Murphey gets a gold single for “Wildfire.”

1978/0n the day that “Miss You” goes #1 nationally, “Just What | Needed” by the Cars goes #1 in Boston.
(The local version had already been a hit on WNBC a year earlier.)

1986/The Police start work on what’s supposed to be a new LP but ends up as a greatest hits package.
Showtime and Orion announce that “Desperately Seeking Susan” will become a TV series, albeit without
Madonna. And the Miss Universe pageant is seen live from Panama with the Miami Sound Machine singing
“Bad Boy” and the Ballet Folkiorico De Panama in what TV Guide calls “a disco production number.”

Born: Robin Williams 1955, Taco 1955 :

WEDNESDAY, JULY 22

1969/Aretha Franklin is arrested on charges of disorderly conduct for creating a disturbance at a Detroit
parking lot.

1985/Bruce Springsteen fans tie up the DC phone system for 90 minutes when concerts for his RFK Stadium
show go on sale. Also, Tina Turner opens her “Private Dancer” tour 18 months after the LP’s release: she's
been too busy fulfiling commitments from her slack period to tour as a headliner.

1986/35-year-old Earl Earnest, who's already been arrested for impersonating Nazareth’s Manny Chariton, is
nabbed again for trying to sell a Big Boy waitress a phony ZZ Top backstage pass for $40. And David Crosby
is paroled and sent to a halfway house in Houston. He applies for a transfer to California, where he can serve
out the remaining three years of his parole with relatives.

Born: George Cllnton 1940, Chuck Jackson 1937, Don Henley 1947, Rick Davies (Supertramp) 1944

2 R 3 ] -
Mick Jagger, Don Henley, Mark Hoimes, Chuck Jackson
THURSDAY, JULY 23

1977/John Bonham, Zeppelin manager Peter Grant, and two guards are arrested for beating up three Bill
Graham employees after an Oakland show. The four plead guilty to misdemeanors and settle out of court.
1980/Sister Siedge's writer/guitarist Garry Cooke dies in Philadelphia of cancer at age 24.

1982/KTSAISan Antonio becomes the first fulltime AM stereo station.

1983/So when Jody says “hasta la vista, baby,” it just means she wants some space for a few minutes: NME
reports that Shalamar is not breaking up as rumored but that fatigue from a European tour merely resulted in a
“slight rift among members.”

1986/18-year-old Gordon Pickrell of Kingston, TN is trapped in his sportscar for six hours with a Wham tape
playing; he says he never wants to hear it again.

Born: Martin Gore (Depeche Mode) 1961, John Hall 1948, David Essex 1947, lan Thomas 1950

FRIDAY, JULY 24

1969/Johnny Cash's “Greatest Hits” LP is awarded a gold LP.

1980/Larry Graham begins his first solo tour opening for the Isley Brothers in Baton Rouge.

1984/Huey Lewis and Juice Newton draw 18,000 to the North Dakota state fair. Scores collapse from heat
exhaustion.

1986/Bob Geldof recieves an honorary KBE along with J. Paul Getty lll. Because he’s Irish and not a full
knight {or a “sir”’), Queen Elizabeth places a ribbon around his neck instead of tapping him with a sword.
Simply Red meet the Valentine Bros. at a Santa Monica show; Mick Hucknall assures the Bros. that they’ll
see royalties from “Money’$ Too Tight To Mention.” And Kenny G's “Duotones” is released.

SATURDAY, JULY 25

1966/The Mike Nesmith-produced “Of You,” one of the recently released Monkees vauit tracks, is recorded.
1967/Two members of the Dramatics are beaten; their valet and two other guests at the Algiers Motel are
killed when three policemen, claiming they hear snipers, attack the occupants during the Detroit riots.
1986/Vandals steal a tractor being used for Whoopi Goldberg's “Burglar” and use it to trash 100 benches,
trash bins, and a water fountain in a San Francisco park. Downstate, the AIDS research group, AmFAR, honors
Burt Bacharach and Carol Bayer Sager at a $1000-a-plate dinner. Elizabeth Taylor i1s the cohost at Beverly
Hills’s Kirkeby Mansion, where “The Beverly Hillbillies” had been filmed.

SUNDAY, JULY 26

1968/Jeannie C. Riley records “Harper Valley PTA.”

1969/Marilyn McCoo marries Billy Davis Jr.

1977/Robert Plant's son Karac dies abruptly at age six of a respiratory ailment. The bulk of Zep's US tour is
cancelled.

1980/Ronnie Milsap plays Veterans Stadium after a Phillies/Braves game; Odyssey’s “Use It Up, Wear It Out”
goes to #1 in Britain.

1986/Matt Bianco tapes its American TV debut on “Dance Fever”; the Blow Monkeys play “American
Bandstand.”

Born: Mick Jagger 1943, Roger Taylor (Queen) 1949, Bobby Hebb 1941, Mark Holmes (Platinum Blonde)
1960
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Sprucing Up For Visitors

Some of the world’s stupidest acts take place when
bosses get ready to receive important visitors. When I was
in the Army, a General was scheduled to come to our
camp, so some unfortunate dogfaces were ordered into the
blazing sunshine to smear green paint on a big patch of
bare dirt — the theory being, I suppose, that it would look

like grass.

After the dirt was painted, no one
was allowed to walk on it. In one
stroke, appreciable amounts of
time and materials were squander-
ed in order to make a previously-
useful little chunk of ground vir-
tually useless. Military intelli-
gence, eh?

Civilians do it, too. At one radio
station, in anticipation of a visit by
an out-of-town owner, a mid-level
exec decided the control room
board should be spiffed up. He
removed all the little notes and

taped-on telephone numbers, but
lacked the foresight to write the
numbers somewhere else. The
Jjocks discovered, to their great
dismay, that there was no way to
dial up the “secret” telephone
numbers. used for outside promo-
tions. On the other hand, that board
surely did look clean!

Another here-comes-the-owner
act took place in the brand new
studios of a station in the South,
where the air staff was utilizing a

big, banquet-type portable table for
control room debris such as news-
papers, music lists, magazines,
and wire copy.

The big table worked fine, but
someone decided that it might of-
fend the esthetic taste of the arriv-
ing bigwig because it was not a full-
fledged, built-in piece of furniture.
The useful table was removed and
hidden, and a short little typing
table was substituted.

Typing tables don’t hold many
newspapers, music lists, maga-
zines, or sheets of wire copy. Func-
tion was sacrificed to the god of Ap-
pearances. Using the same logic, I
am now contemplating removing
the steering wheel from my car, so
the dashboard won’t have such a
cluttered look.

Man On The Moon

MONDAY, JULY 20. — when astronaut Neil Armstrong became the first man on the moon 18 years ago, he

also became the first person to flub his lines there (1969). After making the first footprint on the moon, he intended
to say it was “One small step for a man™ — but he left out the "a.” Because he inadvertently dropped one word, his
historic statement was rendered meaningless.

A bicycle went 152mph behind a windbreaking pace car in 1985. A sunken treasure worth at least $400 million was
found off Florida in 1985. The first baseball tickets were sold at a Brooklyn vs. New York game in 1859. National
Space Week.

Birthdays: Musician Carlos Santana 40. Musician John Lodge 44 (Moody Blues). Actress Diana Rigg 49. Natalie
Wood would have been 49.

First-And-Last Atomic Merchant Ship

TUESDAY, JULY 21 — Promoted as a technological wonder, the world's first nuclear-powered merchant ship
USS Savannah was launched in 1959. It soon became clear that people in port cities didn’t want a floating potential
nuclear disaster anywhere near them, and the vaunted atomic ship was quietly retired.

Moonie leader Rev. Sun Myung Moon went to prison for tax evasion in 1984. The world’s strongest dog, a
176-pound St. Bernard, pulled a 6400-pound load in 1978. Astronaut Virgil ““Gus’’ Grissom became the second
American in space in 1961.

Birthdays: Comedian Robin Williams 35. Musician Cat Stevens (Steven Georgiou) 39. Actor Don Knotts 63.

Sanctions Rejected By Reagan

WEDNESDAY, JULY 22 — in a major foreign policy address in 1986, President Ronald Reagan rejected the
idea of economic or other sanctions against South Africa. He instead urged the African government to utilize
negotiations to end the apartheid system.

26 deaths were blamed on a drought and heat wave in the South in 1986. Mehmet Ali Agca was sentenced to life in
prison in 1981 for shooting Pope John Paul Il. The FBI shot bank robber John Dillinger to death in 1934 at the
Biograph theater in Chicago. Wiley Post completed the first around-the-world solo flight in 1933.

Birthdays.: Musician Don Henley 41. Politician Robert Dole 64. Political family matriarch Rose Fitzgerald Kennedy
97

Detroit Riots of 67

THURSDAY, JULY 23 — 20th anniversary of the outbreak of summer riots in Detroit in 1967. Street fights and
looting, mostly among black residents, lasted a week before being put down by federal troops and national
guardsmen. More than 2000 injuries and 40 deaths resuited.

The first black Miss America, Vanessa Williams, resigned in 1984 after nude photos were published. Ice cream
cones were invented at the St. Louis Exposition in 1904 . The first Olympic games were staged in the year 776.
Birthday: Baseball vet Don Drysdale 51.

Whitworth Convicted of Spying

FRIDAY, JULY 24 — Jerry Whitworth was convicted of being a spy in 1986. A San Francisco jury found the
46-year-oid former Navy radioman guilty of participating in a Soviet espionage ring and accepting $332,000 for stolen
cryptographic data.

On the same day in 1974 the Senate Watergate hearings began, and the Supreme Court ordered President Nixon to
turn over White House tapes to the special Watergate prosecutor. An excursion boat capsized on the Chicago River
in 1915, resulting in the loss of 812 lives.

Birthdays: Actress Lynda Carter 36. Comedienne Ruth Buzzi 51. Politician Bella Abzug 67

From the Debut Album Farrenheit
Produced by Keith Olsen for Pogologo Productions
© 1987 Warner Bros. Records Inc.
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CHR

Scott Shannon’s Rockin’ America Top 30 Countdown
American Dance Traxx
Future Hits

We bring you the hits. And a whole lot
more. Personality Plus. We have the
personalities PLUS great stations for
big audience numbers.

Scott Shannon, America’s most lis-
tened-to morning man, hosts the
Rockin” America Top 30 Countdown
along with his zany Zoo Crew. Joel
Denver, Radio & Records’ CHR editor,
brings listeners tomorrow’s hits today
on Future Hits. And Jeff Wyatt, pro-

gram director at KPWR-FM Power 106
in Los Angeles, presents today’s hot-
test dance music on American Dance
Traxx.

Add to these great radio personalities a
station lineup of the country’s best and
biggest stations and you've got an
unbeatable combination that means
great radio. Get Personality Plus on
your station. Call (213) 204-5000 or
Telex 4996015 WWONE.

INJIA WESTWOOD ONE RADIO NETWORKS

N\ MUTUAL BROADCASTING SYSTEM
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RADIO PROMOTIONS EXPOSED

T-Shirts, Cars, And
Big Rock Stars...

Summertime, and the givin’ is easy at CHR. It’s the
most active, fun-filled time of the year — radio takes ad-
vantage of the vacation season and good weather by stag-
ing a variety of listener-oriented activities. Here’s a visual
rundown of what some of the best-dressed listeners are
wearing while they drive their newly-won cars to their fav-
orite rock stars’ concerts.

Contest‘s In The
Fast Lane

By far, the most popular promotions for stations involve cars and cash;,

The thought of cruising in a brand new car on a hot summer night,
with the wind in your hair and plenty of green in your pocket, is enough to
bring listeners (and PDs) to their knees.

WBCY/Charlotte has given away close to a quarter million dollars’ worth of
cash and prizes over the past year. The station's Jeff Wicker (in car)
presents David Underwood with a check for $5000 and a new Mercedes
190-E during WBCY's Fabulous Cash and Cars Giveaway.

BJ105/0rlando awarded a Suzuki Samurai to the Wet ‘N’ Wild Slide-a-Thon
victor, who spent 73+ hours sliding down the Hydra Maniac water slide.
Shown with the winner and Wet ‘N' Wild mascot “Splish” are (I-r) News
Director Alan Spector, “Breakfast Bunch" personality Debbie Summers,
Asst. MD Rick Stone, “Breakfast Bunch” jock Bill Cross, and PD Brian
White.

WKQB (Q107)/Charleston gave away a fully-loaded Nissan Pulsar after 40
key winners tried to start the car. Lucky number 30 wore an ear-to-ear grin
for morning man Michael D. at the remote broadcast giveaway/celebration
party.

chest.

/4
Newly-elected Dallas Mayor Annette Strauss took a mo-
ment during her inauguration to check out her Y95 tee.
Flanking her are the station’s Jennifer Rhodes and “Son-
‘ny In The Morning."

Grabbing The Shirt Off My Back

o
I -shirts are one of the best ways to miake your station calls a familiar sight in your area, especially in warm weather.
Listeners love to sport them around town, and there’s no better way to spread the word than on someone's

Lone Justice was stylin' when WPHD/Buffalo gave them
plenty of station T-shirts, with the suggestion *You don't
eat them, you wear them!" OM John Hager is behind the
group. In the middle row are (I-r) Geffen's Rob Ellis, the
band’s Shane Fontayne, Maria McKee and Rudy Rich-
man, and WPHD'’s Promotion Director Kelly Mills and air
personality Mark Royal. Lone Justice's Greg Sutton is in
front.

Concerts happen year-

round, but summer brings
great outdoor shows to promin-
ence. Great music and warm
nights just seem to go together.
And when touring artists come
to town, they often stop first at
local stations to say, “Thanks
for the spins.”

Billy Idof’s current tour brought him
to Kansas City, where he engaged
in a rowdy muscle-to-muscle
faceoff with KBEQ afternoon jock
Chuck Nasty. Idol and Nasty (far
right) show off for PD Steve Perun
and Chrysalis's Geina Horton.

KHIT (POWER 106)/Seattle broke
a record for the most LPs given
away on the air on one day: 424
Heart “Bad Animals” albums. Ann
and Nancy Wilson stopped by to
thank MD/personality Maureen
Matthews on the air. Enjoying the
KHIT Power Hour are (back, I-r)
evening personality Dave Fuller and
Capitol’s Stan Forman, (front, I-1)
Maithews, Nancy, and Ann.

Hangin’ Out With Rock Stars

WCIL/Carbondale, IL shot the
breeze with the Fabulous Thunder-
birds after a recent performance.
On hand backstage were (I-r) PD
Tony Waitekus, Fab T-Bird Jimmy
Vaughn, WCIL's Joe Crain, and the
group’s Kim Wilson.
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- CONTEMPORARY HIT RADIO

Summer paves the way for a

myriad of radio station promo-
tions in conjunction with summer
tours, picnics, local celebrations,
and national events. Just about
anything's falr game as long as the
audience can have fun.

5
o

WAIL/Key West broadcast its morning show from
a boat, when the famed Long Island Garbage
Barge was anchored off its fair city. The moining
team ran a promotion to find a “bag lady” to ac-
company them (she had first pick of the trash),
and then aired thelr show from various positions

Some Fun, Summer Promos

With the Bon Jovi tour in full swing, WOKI/Knox-
ville listeners created signs and banners with the
slogan “Bon Jovi'WOKI-FM 100."” 'OKI staffers
then drove around town, giving out Jovi tickets to
the listeners with the best signs.

around the barge. Braving the stench are {I-r) mor-
ning team John Madison and Ron Bowen, and PD
| Charlie Phillips.

Show You're Outrageous

You wouldn't think of planning an event without having
T-shirts, sun visors, coricert patches, or something with your
logo on it for the crowds. By the same token, don't forget to.
bring your trusty camera along. :

A onetime investment in an easy-o-se 35mm camera caplures it &l on
film. Mot only does it make for a graat stafion scrap book, but gives you pictures.
i sand to RER.

. B&W or color Iz accepiable; |ust make sure ﬂmpﬁcuaisnfom&ﬂam-
| ber to also include details of the event, and identify evervone who appears

BITS

¢ What A Scream!—WMMS/Cleve-
land asked listeners to scream and
holler bids for charity to win front row
seats and backstage passes to the
Sam Kinison show. The prize included
a limo for the night and dinner at Tony
Roma’s. Head “Zoo" keeper Jeff
Kinzbach let three callers each day
outscream each other’s bids. The win-
ning bid was $700; when the yeliing

| romeft to right). The more fun, the more outrageous, the better the chance of

seeng it i prnt. Happy shooting!

Biifis

stopped, $1250 had been ralsed for
the Lung Association.

MOTION

Dave Ferguson exits middays at
KEZB/EI Paso for middays at WPGC/
Washington . . . WWHB/Long Island
afternoon rocker Rob Poulin leaves
for same duties at 95XXX/Burlington
.. . Karen Clauss joins KBTS/Austin
as ND from KTSA-KTFM/San Antonio.

Brooks Alsbrook leaves 94Z/Ra-
leigh to become Promotions Director
at WARM (Power 99.7)/Atlanta. Also,
MD Steve Wyrostock adds duties as
producer of the morning show with
Steve McCoy . . . WKZL/Winston-Sa-
lem 7-midnight jock Shadow Stevens

goes to WSSX/Charleston for same
shift.

Austin Hill departs weekend duties
at Y97/Santa Barbara for middays/
weekends at Interstate Satellite Net-
work in Santa Ana . . . Former KGNO/
Dodge City programmer David Mag-
num joins WMQT/Marquette, Mi for
PD duties . . . PM driver Chuck Doyle
goes to parttime at WZOK/Rockford
as he enters a new career as a fire-
man. Midday jock Scott Manning
moves to afternoons/MD duties, and
Kathy Hart joins from WBGK/Milwau-
kee for middays/Promotion Director.

REPORTER PROFILE

KMGX/Fresno
(209) 252-8994

At KMGX (X104), we target females
and lean toward Urban. We're very
fresh in our music approach; in some
dayparts we are 100% current, but av-
erage 80% current and 20% recur-
rent/gold. Rotations and turnovers are
constantly changing, based on obser-
vation of sales, requests, audience re-
action at remotes and dances, and pas-
sive research by MJM Research, Kan-
sas City. With a 35% Hispanic audi-
ence, all the CHR stations target these
listeners — and that makes Fresno

OM Bill Stairs

super-competitive. For the market size,
stations spend lots on promotions and
marketing. We'll do just about anything
to keep our listeners.

—OM Bill Stairs

G MO
iy
3 o,

MD Kevin Carter
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WIPEOUT/CRUSHIN’ THE NEW SINGLE FROM

885-960-7

o . . « Disprderlies”
o Wipeout is featured in the up-coming Warner Bros. Motion Picture Disorde
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12-24 Rockers: Scarce
Due To Sales Problems

Noticing how hard rock albums are some of today’s
biggest sellers of any category raises a question I've had
for a long time: “Why isn’t there a radio format that su-
perserves all the heavy metal kids buying those albums?”’

As things stand, dedicated hard
rockers in most markets don’t
have a station they can call home.
If anything, they settle for
mainstream AOR, which in its
quest for 25+ demos plays a
limited amount of the hard stuff.
Sure, there are a few havens for
headbangers — most notably,
KISS/San Antonio, KNAC/Long
Beach, and Z-Rock’s five affiliates
— but it’s rare to find stations
directly targeting the seemingly
large, active audience indicated by
record and ticket sales.

Hard Rock Can’t Be
Sold To Advertisers

That apparent hole isn’t being
filled for a simple reason, say
many executives: radio can’t sell it
to advertisers. The predominantly
male, 12-24 year-old demo that
hard rock stations draw simply
isn’t considered an attractive sales
proposition in an era when adver-
tisers are clamoring for the 25-54s.

Gerry Boehme, VP/Radio Re-
search for rep firm Katz, puts it
succinctly: ‘““There’s a difference
between programming success
and sales success.” While a niche
with 12-24s may exist in many
markets, garnering that audience
doesn’t translate into substantial
revenues, he says.

Audience size, per se, doesn’t
dictate how much money a station
makes. For example, Boehme
mentions how a few years ago
WKHK, one of two Country outlets
in New York, opted to become
WLTW, one of four ACs. The sta-
tion expected to get smaller num-

e
KNAG ==
105.5

(KNAC)

2-3pm

FRANK MARINO/Strange Dreams
MOTLEY CRUE/Wild Side
KISS/Strutter
RATT/Round And Round
DOKKEN/Back For The Attack
Y &T/Contagious
AEROSMITH/Back In The Saddle
TESLA/Little Suzi
GARY MOORE/Wild Frontier
ROLLING STONES/Dance Little
|  Sister

RAINBOW/Long Live Rock & Roll

‘“We can make a heck
of a lot more money
being first, second, or
third in a 12-34 or 18-34
situation than we would
ever make being sixth

or seventh 25-54.”’
— Jim Nash, KJJO-FM

bers but to be more successful on a
sales basis because an AC au-
dience would be more attractive to
advertisers. (As it turned out,
'LTW was also a big ratings suc-
cess.)

Hard rock’s core — the 12-24
demo — is a “relatively small,
loyal core that accounts for a lot of
record sales. But a radio station
relying just on those people will
probably have a hard time surviv-
ing,” claims Boehme. “Everything
in radio these days is oriented to
the 25-54 mainstream audience, the
big consumers. The record indus-
try is based on the taste of the
listener, but the radio industry is
based on the taste of the adver-
tiser.”

Advertisers rule, and having 25+
numbers allows a station to pitch
those advertisers on more demos.
Boehme says strength in the 25-34
cell, in particular, is “the best of all
possible worlds. It’s the only age
cell that allows you to pitch virtual-
ly every demographic: 18-34, 25-4,
25-54.”’

Even advertisers looking to
reach 12-34s are likely to place a
hard rock format below other
youth formats on their buy list. A
fast food chain, for instance, looks
at a typical market’s youth outlets
— two CHRs, a mainstream AOR,
a Classic Rocker, and an Urban —
and finds that all of them offer
some degree of 25+ strength. By
the time it gets down to the hard
rocker, there may be no money
left.

High Teen
Percentage Hurts

Having a high percentage of
teens hurts, too, says Boehme.
“Some advertisers will not con-
sider a station that has a 30% au-
dience composition of teens, re-
gardless of its 25-54 rank. They
have a mindset that says any sta-
tion with that high a percentage of
teens has adults who have teeny-

bopper tastes.”

Even disregarding the numbers
the format raises all the qualitative
stigmas that mainstream AOR has
had to overcome, explains
Boehme. “The arguments against
AOR from ten years ago are now
focused on the 18-24 AORs. I'm not
saying it’s right, but this kind of
format allows people to have a
mindset that’s very difficult to
fight. People say the listeners ride
motorcycles, wear leather, and
have razors in their ears. As soon
as a station adopts (a hard rock)
format, half the competitors who
feel at all threatened will take pic-
tures of the crowd at a metal con-
cert or use album covers and say to
advertisers, ‘Hey, are these the
kind of people you want to
reach?’”

Operators looking for a format,
he says, want one that will en-
counter as few negatives as possi-
ble. ““That’s why you see four ACs.
People would rather go up against
the market leader than be by them-
selves in a format that draws so
many objections.”

Another format that skews 12-24
— CHR - is able to sell itself more
easily because it encounters less
bias and can also offer two au-
dience segments that many hard
rockers can’t:

 a better balance of men and
women; and

« significant spillover into 25-34s,
particularly females.

Hard Rock Shut
Out Nationally

According to Boehme, there are
five leading product categories

FR5 KSS

ROCKS
SAN ANTONIO

7-8pm

MOTLEY CRUE/Looks That Kill
BOB SEGER/Shakedown
DIO/Mystery
EDDIE MONEY/l Wanna Go Back
PRETTY MAIDS/Future World
LED ZEPPELIN/Heartbreaker/
Livin" Lovin' Maid
ACE FREHLEY/Into The Night
METALLICA/Welcome Home
HEART/Who Will You Run To
BLACK SABBATH/No Stranger To
Love
E-Z-O/Flashback Heart Attack
JEFFERSON STARSHIP/Jane
TRIUMPH/Don't Love Anybody
Else But Me

wiwA=aeriearkadiohistory com

=

GIRLS, GIRLS, GIRLS — Mo

f me
tley Crue's "“Girls, Girls, Girls” immortalizes
Atlanta’s infamous Tattletale Club. A naughty pair of boys, Elektra’s Jeff
Cook and WKLS PD Bill Pugh, took it upon themseives to hand-deliver
the album to a few of the club's employees. From left: the club manager,
girl, girl, girl, a depressed Cook, girl, and Pugh.

4

*“The record industry is
based on the taste of
the listener, but the
radio industry is based
on the taste of the

advertiser.”’
— Gerry Boehme,
Katz Radio

that account for 60% of national
radio advertising: food products
(18%); consumer services (12%);
beer, ale, and wine (11%); automo-
tive (10%); and travel and ship-
ping (10%). An older AOR will
have at least a good opportunity to
construct a story and make a pitch
for all those categories, says
Boehme, while it’s likely a hard
rocker will be limited to the fast
food segment of food products, the
beverage category, and the parts
and services segments of the
automotive category.

Boehme admits advertisers may
be overly enamored of the 25+ au-
dience. “If you look at the figures
on how many yuppies there actual-
ly are, compared to the amount of
attention everybody spends trying
to get them, it seems like a case of
overkill. There aren’t that many
out there.”

Why, then, all the attention on
the 25-54 demo? To some extent.
it’s a case of follow the leader, says
Boehme. “It’s like a circular argu-
ment, similar to when certain radio
formats become hot each year. It
looks like it’s important, so more
people buy it, and the more people
buy it, the more important it gets,
so more stations try to serve it.”

Continued on Page 46

5-6pm

ACIDC/Long Way To The Top
MOTLEY CRUE/Five Years Dead
ACE FREHLEY/Rock Soldiers
LED ZEPPELIN/Rock & Roll
AUTOGRAPH/She’s A Tease
VAN HALEN/Unchained
TESLA/Cumin’ Atcha Live
KING DIAMOND/Omens
BLACK SABBATH/Paranoid
IRON MAIDEN/Flight Of Icarus
ALCATRAZZ/Wire And Wood
MONTROSE/Bad Motor Scooter
ROSE TATTOO/Rock & Roll
Outlaw
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® Superstar Concert ® Off The Record
with Mary Turner

® Line One

Series
® In Concert

Nothing reaches today’s affluent young-adult
market better than AOR radio. And nobody
reaches AOR radio better than Westwood One.

We have programs that deliver today’s big-
gest radio audiences. Exclusive superstar
concerts, music and interview specials with
today’s biggest artists plus the strangest
countdown on this or any other format--
Dr. Demento’s Funny Five, of course. Add

¢ Rock & Roll
Never Forgets

® Dr. Demento

stereo simulcasts, live events, call-in shows
from all over the globe, anthologies and
short features and you’ve got the lineup
that spells success.

When listeners are ready to rock, we’'re ready
to roll. And when stations look for the best
AOR programming, they tune to Westwood
One. Call us today at (213) 204-5000 or Telex
4996015 WWONE.

INJIA wEesTWOOD ONE RADIO NETWORKS
\//\V MUTUAL BROADCASTING SYSTEM
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12-24 Rockers: Scarce

Continued from Page 42

How Stations Do Sell 12-24

Nonetheless, some stations do
make money with 12-24 numbers.
Here's how they do it:

« They get much of their revenue
from product categories that tar-
get the under 25-year-old audience:
soft drinks, beer, the automotive
aftermarket (parts and servicing),
record retailers, concerts, movies,
sporting goods, fast food, and
clothing.

* Their strength in 18-24 enables

them to position themselves as a
critical ingredient in the mix for
any advertiser looking to reach the
entire 18-34 or 18-49 demo. “If you
dominate any one cell, you'll be
viable in broader demos,” says
KBPI/Denver GM Kip Gilbert,
whose CHR/AOR hybrid gets over
70% of its quarter-hours from
12-24s.

“We’ll be cost-efficient on an
18-49 buy, certainly if it’s men.
We'll run into trouble only when the
demo starts at 25, says KJJO-
FM/Minneapolis GSM Jim Nash,
whose station has jumped 2.7-5.5
since adopting a hard AOR mix.

« They stress the active, respon-
sive nature of their audience.
“We’re lucky to have a bright, fore-
ground format with personalities,”
says Gilbert. “People respond to
our advertising.”

e They focus on local adver-
tisers, who are less likely than na-
tional agencies to play a strict
numbers game. “National business
may account for only 15-20% of our
total business,” says Gilbert,
“We're developing other ways of
getting business on the air than just
through agencies: co-op, direct
business, vendor programs, the
food business.”

« They're willing to face sales ob-
jections. “Any format has its ob-
jections,” says Nash. ‘“The head-
banger, greaser thing we may hear
.. . the retired folks in wheelchairs
that an Easy Listening hears. If
there were no objections, there’d
be no need for salespeople; we
could just hook up our computer to
the advertiser’s.”

‘“‘We don’t have a
young image locally.
We’re just perceived as

a big radio station.”’
— Kip Gilbert, KBPI

« Longtime 12-24 stations can
tout their heritage. KBPI’s history
and promotional activity are such
that Gilbert says the station
doesn’t have a young image local-
ly. ‘“People we’re developing
business with don’t even know
what demo we reach. They just
perceive us as a big radio station.
We're locked into annual promo-
tions — benefit runs, for example
— that make us visible and give
people a good feeling about the sta-
tion. KBPI's got a legacy in Den-
ver.”

KJJO-FM’s Nash suggests that,
even with all the built-in problems,
hard rock formats are viable in
markets that have a high concen-
tration of 12-24s. While moving in a
25+ direction will almost always
help with advertisers in any mar-
ket, moving 12-24 has a chance of
receiving increased advertising
support only in selected markets.

KJJO-FM’s decision to switch
from Classic Rock to what it calls

“Hot Rock” was made, in part,
because Minneapolis is the third-
youngest major market in the
country. “The average age here is
somewhere in the mid-20s. The on-
ly younger markets are Boston and
Houston.”

Another factor to consider is,
with everybody else divvying up
slices of the 25+ pie, whether you
want a bigger piece of the 12-24 pie
to yourself. That’s Nash’s philoso-
phy: ‘“We can make a heck of a lot
more money being first, second,
or third in a 12-34 or 18-34 situation
than we would ever make being
sixth or seventh 25-54.”

subus Commty '{6

STy, ST

ANDERSON’S ROADMAP TO
ROCK — Philadelphia CBS reps
Biff Kennedy (Epic) and Herb Gor-
don (Columbia) sent this combina-
tion cake and roadmap to WIOQ
MD David Anderson, newly-arrived
from Madison, WI.

Rock 'n’ Roll

for 1987.

Gossip

(SP5157)

by Paul Kelly

and the
Messengers.

-

RECORDS

On A&M records, compact discs and BASF chrome tape.

1987 A&M Records, Inc. All Rights Reserved.
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SEGUES

WRDU Remodels; KFMG
Grins And Baehrs It

There's a new regime at WRDU/Ra-
leigh: Phililp Zachary from WCSC &
WXTC/Charleston, SC replaces David
Berry as VP/GM, while OM Ben Ball
leaves to become an AE at
WZYC/Coastal NC.

At KFMG/Albuquerque, the new PD
is Karl Baehr (Kruise), ex-PD of CHR
KIVA/Santa Fe and most recently with
the Programming Consultants, Inc.,
while MD Michael Davis gets Asst. PD
stripes.

Ex-KOMP/Las Vegas APD Todd
Fowler takes over from Tim Siegrist
(now with WSCX/Detroit) as PD of
Classic Rock WMMQ/Lansing.

KPOI/Honolulu is running a KROQ-
inspired “Rock Of The '80s” format
8pm-midnight every night. Credit
KROQ PD Rick Carroll with the inspira-
tion, though Larry Bruce continues to
consult KPOI. Bruce just inked AOR-
CHR hybrid 2-DAY/Sydney

KEZO/Omaha is now simulcast on its
AM sister, ex-Gold outlet KEDS, which
changes calls to KEZO (AM).

WLZR/Milwaukee grabs WIOT/Tole-
do's Bob Madden & Brian Nelson for
mornings . . . WRFX/Charlotte after-
noons go to Mark Kessier, ex-
WYNF/Tampa ... Steve Kelly from
Q102/Jackson, TN replaces Phil
Malcke on WXLP/Quad Cities, ala
wake-up chores ... KLAQ/El Paso
adds Belinda Simmons from KEZE/
Spokane on overnights.

KISS/San Antonio hires Larry
Stevens from Magnum Audio Visual in
Dallas . . . KBPI/Denver adds Sports
Director Steve Alvarez of crosstown
KUSA (TV).

Qoops! Those sage comments in last
week's column belonged to KGON/
Portland PD Iris Harrison, not MD In-
essa York.

KBC ON ’'BAB — The line up at the KBC Band's visit to WBAB/Long Island
is (I-r) Arista National Album Director Jay Ziskrout, Paul Kantner, MD Ralph
Tortora, and KBC guitarist Mark “Slick” Aguilar.

SLIPPERY AND HOT — Bon Jovi's stop at WQFM/Milwaukee brought to-
gether (I-r) the band’s Richie Sambora, Assistant PD Chip Hobart, night
personality Jay Philpott, Jon Bon Jovi, and weekender Eddie Mercer.

RIGHT BACKSTAGE (BECAUSE OF ME) — Robert Cray (middle) practices
his powers of persuasion on (I-r) Wendy Wood, KMJX/Little Rock PD Tom
Wood, MD David Allen Ross; and bassist Richard Cousins.
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ACs SHADOWING CHRs

Playing The Waiting Game

Before adding a current record to the playlist, some
ACs investigate the song’s CHR support. If there is little or
none, a station might pass. This week, some industry pros
deal with the subject of waiting on records until they carry

CHR weight.

Lack Of AC Trailblazers

While the letters “AC” are sup-
posed to stand for ““‘Adult Contemp-
orary,” Atlantic AC Promotion
head Mary Conroy noted the letters
could be short for ‘‘Always Conser-
vative,” ‘“Always Cautious,” or
“Always Consistent.”

She’s skeptical when she hears
the “I have to wait to see what
CHR does with it line: ““A lot of
times that’s a copout on (AC’s)
part not to play a record. It’s a sta-
tion’s way of putting a record pro-
motion person off. I definitely hear
that line, but I don’t believe it. All
the CHR dance records like Debbie
Gibson would be getting AC play —
but let’s face it, stations aren’t
playing everything on the CHR
chart.”

Sometimes CHR playlist sha-
dowing gets shot down from upper
management because a GM's view
of AC is Barry Manilow. ‘“The peo-
ple PDs and MDs answer to are us-
ually cautious,” Conroy said. “For
the most part, they don’t know who
or what Crowded House is. GMs
ask if the station is playing the new
Anne Murray record.”

CHR list-glancing is common in

major markets. Conroy noted.

B100/San Diego is a prime exam-
ple of an AC that’s influenced by
CHR, although she added, “I don’t
begrudge them, and love them as a
station.”

One of ACs weaknesses, in Con-
roy’s opinion, is the lack of an in-
dependent attitude toward music
within the format: ‘‘There are only
a few real trailblazers out there,
and I'd love to clone them!”

Not all AC programmers are

Bruce Schoen

easily impressed by figures if
they’re not sold on a record’s

sound, however. “You can tell
some PDs, ‘Hey, we just sold a mil-
lion copies of this record,’ and
they’ll say, ‘Congratulations, but
I'm still not playing it, because it’s
not the right sound for my station.’
If 1 respect the PD, I'll back off
when he says that. There are some
sound-oriented programmers out
there.”

““If a Whitney Houston
record takes four weeks
to hit number 20 CHR,
does it make sense for
an AC to hold off on
it?”’

—Bruce Schoen

More Support
For The Sound

New KSD/St. Louis PD Jim Mor-
rison is an example of such a
sound-oriented programmer. “We
added Fleetwood Mac and Danny
Wilson right out of the box, strictly
by sound,” he said. “It’s an atti-
tude, versus a format, that dictates
whether a song is added. It drives
me nuts to see ACs jump all over a
Steve Perry record because they
think it’s Journey; ‘It’s hip to play
Journey and that’s why we’re do-
ing it.’ In reality, the record will
probably retail in the mid-30s, at
best.”

“‘Anything that would
give AC the ability to
be hit-oriented and still
be AC (would be good

for the format).”’
—Jim Morrison
KSDJ/St. Louis

When asked what would be good
for the format, Morrison said,
“Anything that would give AC the
ability to be hit-oriented and still be
AC.”

Sharing this opinion is KARO/
Columbia, MO PD Mike Sullivan,
whose station is leading the 25-54
race with a whopping 25.9 share.
“We don’t look at either chart ex-
clusively — I just care if a record is
a hit overall,” he commented. “If a
record doesn’t fit our sound, it
doesn’t get played. All we do is

R

Jim Morrison

read between the lines of both
charts. It works for us.”

Hard Cracking Top Five
Without CHR Support

“If a Whitney Houston record
takes four weeks to hit number 20
CHR, does it make sense for an AC
to hold off on it? Certain artists de-
serve special attention,” said
Bruce Schoen, National AC Promo-
tion head for Arista (Houston’s
label).

He's seen what lack of CHR sup-
port can do to a record. Carly Si-
mon’s “Give Me All Night”” made a
valiant effort on R&R’s AC chart,
stalling at number five. The week it
flattened out, every other song in
the AC top ten was either on the
CHR chart, in CHR’s “New & Ac-
tive,” or in “Significant Action.”
Simon’s number five showing was
purely an AC hit.

“Any quality AC record can go
top five, but to be one, two, three,
or four you have to have CHR sup-
port,” Schoen said, although he
noted there can be ‘‘rare excep-
tions” such as Simon’s ‘“Coming

www americanradiohistorvy com

Tracking The AC
And CHR Charts

The following chart compares R&R's AC and CHR charts. The first
figure denotes a song’s performance on the AC chart, while the second
number indicates its CHR chart performance. if a song does not appear on

the CHR chart, an “X” is noted.

Chart information is from R&R’s June 26, 1987 issue.

CHR

X DAN HILL/Can't We Try?

2 HEART/Alone

COE~NOO AWM =F

11 8 GENESIS/in Too Deep
12 6 KENNY G/Songbird

_..‘
RTINS
~

o ox XX

-
[o:]
> X X X

X AL JARREAU/Moonlighting
11 BRUCE HORNSBY/Every Litle Kiss
X CARLY SIMON/Give Me All Night

1 WHITNEY HOUSTON/t Wanna Dance

34 KENNY LOGGINS/Meet Me Haifway

33 KLYMAXX/I'd Stilt Say Yes

29 STEVE WINWOOD/Back In The High Life Again
10 18 NYLONS/Kiss Him Goodbye

JOE COCKER/Love Lives On

JONATHAN BUTLER/Lies

DAVID SANBORN/Chicago Song

ATLANTIC STARR/Always

DANNY WILSON/Mary's Prayer

BRUCE WILLIS/Under The Boardwalk
COMMODORES/United In Love

GLENN MEDEIROS/Nothing’s Gonna Change My Love

Half the AC chart (10 songs) appears in the CHR top 20. Five of the
ten songs not on the CHR chart appeared in the format’s “New & Active”
listing ~— Jarresu, Wilson Hill, Butler, and Willis. Meanwhile, Simon,
Cocker, Sanborn, and the Commodores have yet to make their way on the
CHR scene — perhaps jeopardizing their future AC performance.
Medeiros peaked at number 18 CHR on May 8th.

Around Again.”

Commenting on Arista’s new Di-
onne Warwick/Jeffrey Osborne
duet, he said, “The minute CHR
adds it, everybody in AC not play-
ing it will fly to it.”

He also pointed out that a “big
name’’ guarantees nothing when it
comes to chart success: “Barry
Manilow was a solid AC core artist,
but his last few singles barely
cracked the top ten — because he
had no CHR support.”

Mary Conroy

ACs Should Play
Mass Appeal Hits First

R&R CHR Editor Joel Denver al-
so contributed thoughts on the AC
waiting game: “If a song looks like
it's going to be an AC hit, why
should a station wait for CHR? ACs
should be playing the more mass
appeal records first. It’s not CHR's
job to cross things in reverse, it’s
the job of other formats to cross
over into CHR.”

One of the ramifications of ACs
tracking CHR lists and charts has

-

been a promulgation of AC/CHR
hybrids. Asked if he’s been follow-
ing this trend, Denver said, “Abso-
lutely! These stations. though, are
headed for trouble very shortly be-
cause they’re so undefined. As soon
as somebody comes into the pic-
ture with signal, promotion, and
marketing parity and is consistent,
the hybrid is in big trouble.”

Regarding hybrids and chart-
watchers, he concluded, ‘“They’re
trying to be too many things to too
many people.”

““There are only a few
real trailblazers out
there, and I’d love to

clone them.”’
—Mary Conroy
Atlantic

AOR Chartgazing
Exists, Too

Although CHR charts are the
ones commonly consulted by AC
programmers looking outside their
format, KVIC/Victoria, TX PD
Tony Davis said, “I listen to the top
five AOR records to see if they're
suitable to our format. A lot of
CHRs skew younger, but songs
played on the AOR chart skew old-
er — which is what we want. AOR
songs like Sammy Hagar's ‘Give
To Live' have more mass appeal
than most CHR records. I don't
think it’ll be a 24-hour record, but
you won't offend adults at night
with it.”

For the record, KVIC and Coun-
try KZEU share the 2554 lead in
Victoria with 20 shares.
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SALES VS. PROGRAMMING

Understanding And

Cooperation Equals Success

The sales vs. programming issue comes down to two
basic questions: when does sales reach the point of in-
terfering with the on-air presentation, and when does pro-
gramming start interfering with sales? The answers de-
pend on the station. Most successful broadcasters sell
advertisers with their ratings. Others sell the program-
ming, believing their ratings will get better with time.

WTMP/Tampa owner/Presi-
dent/GM Paul Major, formerly an
air personality at WJLB/Detroit,
noted that sales and programming
will always have some differences
of opinion. “While I believe com-
mercials aren’t the worst thing in
the world, we’re fortunate in that
we're not in a direct battle with a
100,000 watt Black FM with only

““Our commercials are
not immediate tuneout
factors. If people want
to hear this music we’re
the only place they can
go'u

— Paul Major

eight commercial units an hour,”
he said. ‘‘At this time we're the on-
ly ballgame in town, except for
some competition from a station in
St. Petersburg Beach that hasn’t
made a dent in this market in 12
years.

“The overall coverage area of
our station gives us approximately
200,000 blacks we can reach. As a
stand-alone AM, we’ve been able to
keep ourselves in the top ten of the
overall ratings.”

No Competition Equals
Heavy Spotloads

OM Chris Turner is a 21-year in-
dustry veteran who admitted to
having go-arounds with Major
about how many units to run each
hour. “During most of our daytime
hours Monday through Wednes-
day, we might have 18-20 units, in-
cluding promos. If we're away
from music and we’ve gotten into a
stop set it’s the same as doing
another spot.”

Major says his current spotload
doesn’t worry him, however. “I
think we can get away with this ap-
proach now, because our commer-
cials are not immediate tuneout
factors. After all, if people want to
hear this music we’re the only
place they can go.”

Minimal CHR Competition

‘“The CHRs play a lot of black
oldies, but not the current things,”
Major added. ‘“They’re not really
going after our audience, since the
black population here is so small.
The CHRs do air more current
black records from 7pm-midnight.
Other than that, they don’t want
anything to do with what we do.

They get the overall big audience
and the big advertising dollars.”

Major pointed out that seeking
advertiser sponsorship of promo-
tions and projects helps the
station’s sales efforts. “Adver-
tisers like Coca-Cola or Anheuser-
Busch run a schedule, and we do
promotions around what they’ve
bought; that gets audience par-
ticipation started, which is a
positive for them and us.”

Chris Turner

WTMP

Sponsorship Is A
New Direction

““This is the way things are going
in our business, not just down here
in the South. This is the direction of
advertisers all over the country,
and from what I know this goes for
all types of formats. I welcome
promotions with built-in audience
participation that give us the op-
portunity to work on a project
locally with a sponsor. If we're
really professionals, I think we can
always find a way to do these
things and not over-commercialize
our station.”

Turner gave a quick run-through
of how he puts together a promo-
tion after he’s been told who the
advertiser is and what Major has
promised the client. “I call the
staff in and ask them for any ideas
they might have. Then I have a
meeting with Paul and the sales-
people and lay out some of our sug-
gestions. Being a programmer, I
try to get away from total on-air

types of promotions. Sometimes
we get what we want and some-
times it goes the other way. Either
way, we hope to please manage-
ment, the client, and our listen-
ers.”
Stowe Says The Product
Comes First
WMGL/Charleston, SC OM Alvin
Stowe previously programmed
WDUR & WFXC/Raleigh-Durham
and held down the OM spot at
WBLX/Mobile. He commented,
‘‘Any successful station must first
have a product to offer to the public
and to potential clients. Like most
new outlets, when we hit the air-
waves we didn’t have a ton of com-
mercials. Music is what we gave
people.

Paul Major

‘‘Being a programmer |
try to get away from
total on-air types of
promotions. Sometimes
we get what we want,
and sometimes it goes

the other way.”’
— Chris Turner

“Knowing that sales is integral
to our existence, I'm always look-
ing for ways to tie in with potential
advertisers in a positive promotion
that gives both of us exposure
within our community. We want
the public to know not only what
we're doing, but also our client’s
name, product, product logo iden-
tification, and what the promotion
is about.

“I also like putting together pro-
motions where the public sees
point-of-purchase advertising
materials bearing our call letters
and the client’s name and logo.
We're open for this type of thing,
but never to the point of hurting our
musical presentation; we want to
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TRINERE TURNS UP THE HEAT — Jam Packed artist Trinere’s (second
from left) Milwaukee stopover included a visit to WLUM. Flanking her are
(I-r) MD Gary Young and Promotions Director Bobby Wroblewski.

keep our sound uncluttered at all
times.”

No ‘“Commercial-Free”
Slogans

Despite the importance he places
on the music, Stowe said his station
never uses phrases like “commer-
cial-free” on the air. “Those are
negatives,” he said. “We realize
the importance of our advertisers,
and therefore we believe in giving

Alvin Stowe

W i

them respect. The term we use
during segments without commer-
cials is ‘bonus beats.” We also say
things such as ‘non-stop music.’ I
tell my people to look ahead and
see what commercial matter they
have coming up in a given hour. If
they can cluster some spots, fine —
give the listeners some extra
music.

“It's very important for your
sales staff to be in tune with what
you're trying to do with your sta-
tion. They need to know what the
attitude of the station is all about.
But programming people need to
understand the overall picture as
well.

“My people understand that if
we all want to continue to work and
make our livings in this business,
we must work hard at understand-
ing what it’s going to take to be
winners. And the only way to be a
winner in this business is to have

ratings accompanied by revenue
— cashflow.”

Attitudes Have To Change

“People€’s negative attitudes
about sales and programming
have had to change,” Stowe con-
tinued. ‘“Black radio’s presenta-
tion had to get better to keep black
folks listening. We continue to see
how CHR radio continues to lean in
an Urban direction now because
the music is so mass appeal.

‘“Meanwhile, we have to change
our opinion about sales if we want
to be the professionals we say we
are, or want to be. Anyone expec-
ting to continue in Urban radio has
to gain repect for both program-
ming and sales and put everything
in the proper perspective, which
means knowing it takes both de-
partments to have a successful
radio station.”

ACTION

June was Black Music Month, and
Lee Bailey Communications provided
Urban radio with 22 speciai moments
in Black music history. Its program
“The American Newsreel: Black Music
Experience” aired in 85 cities through-

out the nation ... WJMO/Cleveland
paid tribute to Ohio artists with a daily
on-air feature . . . BET and A&M

Records joined forces to raise
$20,000 for the Children's Defense
Fund. The fundraising campaign was
held during the “Video Soul” music
program.

Urban Street Scene: During June
WXYV/Baitimore offered listeners a
chance to win $1000 by identifing the
song of the day. The station aiso held a
free summer concert featuring 4 By
Four ... WJLB/Detroit began June
with a celebrity softball series; Meli’sa
Morgan and the Force MD’s were on
hand for the game ... WNHC/New
Haven's June promotion ended with a
grand prize winner receiving a year's
supply of gasoline . . . WUSL/Philadel-
phia gave away tickets to the Circus;
Power 99 morning man Dick Davis
was Celebrity Ringmaster . . . WZFX/
Fayetteville celebrated its first birthday
by giving away $5000 while hosting a
star-studded dance party featuring Lil-
lo, Chuck Stanley, Janice Bulluck,
Nayobe, and Jimmy Castor
KJLH/Los Angeles kicked off the
month with the introduction of its sum-
mer promotion “The Summer Car Give-
Away."”
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KQXL-FM
WFXA-FM
WANM
WORL
WBLX-FM
WKXI
WZAK

WBMX-FM

hENERAL nANE
AXKA K

WGCI-FM
KMJM-FM
KDLZ-FM
WXOK
WHRK-FM
WTMP
WENN-FM
WJFT-FM
KJLH-FM
WBLS
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WIDE OPEN
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MANAGEMENT BILL DERN

MOTOWN

©1987 Motown Record Corporation

URBAN CONTEMPORARY PICTURE PAGE
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THE UNITED NEGR
COLé_EGE FUND

SCOTT GETS A CAPITAL WEL
COME — Millie Scott received a
very warm walcome from the staff
at WDJY/Washington, DC; she sat
in with DJ 100 afternoon personality
Chris Barry (r).

V103 GOES AIRBORNE — WVEE/Atlanta moming man Mike Roberts al-
ways sets lofty goals for himself, but his most recent sent him high above
the Atlanta skyiine. Roberts did his show from this billboard for a week: his
antics raised $10,000 for the United Negro College Fund.
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WJLB SAYS MO TO DRUGS — FM 98/Detroit hosted a free rally to encourage young people not to use drugs, over
4000 were in attendence. In photo number one, WJLB's Tune Up Man (center) and John Mason (far right) are joined
by Detroit Piston John Salley (l). In photo number two, Living Proof performs for those attending. in photo number
three are the WJLB body builders featured in the station’s TV commercial, Darrell Ison (I} and Carolyn Ervin.
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Working For A PD-
Turned-GM

While the number of GMs from the programming
ranks hasn’t exactly exploded exponentially in recent
years, their numbers are on the rise. As more PDs find
their way to the GM’s chair, and as PDs begin working for
former peers, both find themselves in new situations and

relationships.

This week a few programmers
relate their experiences — both
good and bad — working for GMs
who were once PDs. Next week,
the former PDs/now-GMs tell how
they see things from the other side
of the desk.

Due to the nature of the topic, the
PDs spoke on a ‘background”
basis. Without giving names, all
work — or worked — for GMs who
were very successful PDs. And
remember, every GM-PD relation-
ship is different, hinging on the in-
dividual personalities.

Position The PD

The first admission by almost all
of the PDs was at least some
trepidation. Not only did they ex-
perience uneasiness working for a
former programmer for the first
time, they also felt nervous know-
ing the GM was anxious because
his position was new to him. This
pressure-packed situation usually
eases off after a couple of weeks.
But, one PD warns, ‘“Go real easy
the first month or two. Especially if
it’s his first GM job.”

One of the real keys to the suc-
cess of the programming-oriented
GM-PD combination is the way the
GM positions the PD, in and out of
the station. A programmer ac-
knowleged, My GM goes the extra
mile, to avoid the impression that
he’s programming the station. To
ensure that I command respect
within the building, we’ll talk about
serious programming problems in
private — especially things he
disagrees with.”

Said another, “Out of respect,
and to demonstrate it to others at
the station, I think my GM holds
back and lets me do some things he
wouldn’t normally support.”

More Empathy
And Respect

All the PDs said former pro-
grammers treated them with
greater respect than sales-based
GMs did. “He treats me more like
-a valued department head than
any previous GM — on the same
plane with the GSM,” is how one
PD put it.

Another said, ‘“He (ex-PD GM)
knows what a PD needs to win and
gives it to you — things that may
have collided with a sales GM’s
philosophy.”

Added a third, “I used to argue
for research money. Now my GM
says I'm in trouble if I don’t spend
money on research!”

‘| found myself seeking
help in areas | might
not have asked a GM
with a sales
background.’’

One PD’s reaction? “I worked
harder for him because of trust he
displayed in me.”

Ex-PDs More Open

One of the most surprising and
appreciated differences was that
the programming GM made the
PDs more a part of the station’s in-
ternal workings than did the sales
GM. Among the comments:
“There was more openness, more
sharing of what went on between
him and his boss.” ‘I learned more
things that will help me become a
GM.” “There were far fewer se-
crets.” “‘He was more interested in
preparing me for a move to GM.”

Every PD agreed working for a
former programmer made them
better PDs. ““You can’t bullshit an
ex-PD. You know that if you heard
a mistake, he heard it too. It’s not
nice to admit, but one can slide
things by a sales GM."”

A second PD said, “It’s great to
have someone you can really get
down with, to examine what you're
doing and why.”

Added another, “I get much
tougher questions from the pro-
gramming GM because he knows
the questions to ask. But I like it
because it makes me think more
in-depth.”

In-House Consultant

“It’s great to have another set of
ears on the radio station,” a fourth
acknowleged. ‘“That could be a
negative. But it works great when
you have someone who’ll let you
swim and not drown. It’s almost
like an in-house consultant. The
more minds on programming and
promotion, the better.”

GMs from programming back-
grounds offer a number of extra
benefits: they’re better able to help
find promotions or jocks when
traveling out of market; they can
offer techniques that worked for
them in handling particularly
tough competitive situations; they
can offer advice on handling taient,
and they can help the PD avoid the
mistakes they made in the past.

Another PD pointed out that hav-
ing a former programmer for a

boss can bring extra pressure:
“It’s like being under the constant
scrutiny of another PD.”

All the PDs felt the entire pro-
gramming department was much
more at ease with a former-cohort
GM. Laughed one PD, “Our GM
loves to hang out in the control
room.” Another told the story of
having a party for the jocks, with
the GM pulling a Saturday night
airshift so the weekender could at-
tend. Much of the party, of course,
was spent critiquing the GM's per-
formance. (It was, according to the
PD, “adequate.”)

One programmer said, “I found
myself seeking help in areas I
might not have asked a sales-
oriented GM. I would have gone to
another PD or consultant, if
available.”

But any points the ex-PD GM
gains with programming are often
tempered with losses in other
areas.

Respect Slower In Coming

Most of the PDs said the station’s
respect comes slower to an ex-PD
GM. “A GM from programming
has to go through a ‘proving period’
with the sales department that a
sales-oriented GM doesn’t. Even
though he is ultimately responsible
for the bottom line, he has to prove
he can be a businessman. Con-

‘| used to argue for
research money. Now
my GM says I’'m in
trouble if | don’t spend
money on research!”’

versely, a sales GM doesn’t have to
go through that process with a PD
or programming staff — he usually
gets instant respect simply be-
cause people feel he's earned the
position.”

Confided another, “Our GSM
had no respect for the GM; he con-
sidered him a PD with a bigger ti-
tle. That feeling eventually in-
fected some of the sales people. In
one instance, when something
didn’t go a saleperson’s way, they
were overheard grumbling that the
GM didn’t know anything about
that side of the business because he
came from programming. It was
not a healthy situation.”

GM-Sales Relations

It serves the PD well to remem-
ber the ex-PD GM is undergoing
his own set of unique problems,
such as a “‘show me” attitude from
the sales department.

An “us vs. them” sentiment can
exist between the sales and pro-
gramming departments. Too often
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The Upside Of A GM

Who Was APD...

® Better rapport; more respect
® PD treated on equal plane with GSM
® Knows what it takes to win; provides thé tools more

readily

® Teaches more about internal workings of station
@ Like having in-house consultant

And The Downside . ..

® Programming and promotion under constant scrutiny
® Some consider the GM to be a PD with a bigger title
® May favor sales too much at first

® Old record buddiesl/artists call him for airplay

® Tendency to meddle in day-to-day affairs, especially

music

programmers have felt the sales-
oriented GM came down on the
sales side of a dispute, due to the
greater empathy between kindred
spirits. Is there a danger of the
reverse?

Cautioned one PD, “The pro-
gramming GM has to work twice
as hard to gain the respect of the

“It’s not nice to admit,
but you can slide things
by a sales GM.”’

sales department. The early ten-
dency is to give them too much, to
show them that he's ‘more than
just a programming guy.””

Observed another, ““I come away
from sales-programming disagree-
ments with a different feeling
under an ex-PD GM than a sales
GM. Whether I win or lose, I
always walk away feeling pro-
gramming got a fair shake. He
knows what I'm thinking — are
there too many promos? Is the pro-
motion too commercial? But I also
feel the GSM feels the same way,
because he knows the GM is ulti-
mately responsible for the bottom
line. With a sales GM, I wasn't
always sure my point was fully
considered.”

Another PD added, ““Too many
sales GMs okay promotions that
generate dollars without generat-
ing audience. I've found program-
ming GMs are more apt to do pro-
motions that are good for the sta-
tion, but generate income as well.”

The bottom line? ‘‘Let’s be hon-
est: it’s easier to win battles —
especially sales-oriented fights —
with a GM who's come out of pro-
gramming.”

Trumped By Old Buddies

A PD has to deal with the GM’s
previous relationships, primarily
in the music industry. One PD
complained, “An artist who was
old buddies with the GM called and
asked why his record wasn'’t on the
station.” Another relates, “My GM
gets a lot of calls from promoters
who are still good friends. He says
they have a nice conversation and
it usually winds up, ‘Hey, you're
not on this record, can you help?’
He always tells me about those
conversations, but he stresses — to

me and the promoter — the deci-
sion’s mine.”’

All the PDs concurred that it's
essential for the ex-PD GM to deal
with those situations swiftly and
forcefully. Said one, “My GM tells
them all that he doesn’t make those
decisions anymore. It usually only
takes one call to get it straight.”

The Urge To Meddle

The PDs say the biggest draw-
back to a programming GM is the
inevitable tendency to meddle. “At
times he interferes with the things
he hired me to do,” said a pro-
grammer. ‘‘Managers obviously
have to be aware of what you're do-
ing, and provide input on the big
picture. Trouble arises when they
get involved in the day-to-day
stuff.”” Another PD wasn’t comfort-
able with the GM directly critiqu-
ing talent on a regular basis.

The biggest area ripe for meddi-
ing is music. Comments such as
“Why are we playing that record?”
or “The guy across the street is
playing it, why aren’t we?” are
common.

‘““‘Let’s be honest: it’s
easier to win battles —
especially sales-
oriented fights — with a
GM who’s come out of
programming.’’

One PD said that his ex-PD GM
attended music meetings. Far
from disliking the possible intru-
sion, the PD said, “I had no prok-
lem with it because I knew music
was his forte. I had so much re-
spect for his background that it
was more fun than anything else to
have him in the meetings. Though
he never overruled me, there were
times I deferred to his judgment.”

But, even the potential for med-
dling can have its upside. One PD
admitted having a programming
GM provides him with “more
security, especially when I'm
away.” He laughingly told a story
about having been sick for a week,
only to return and find a studio full
of one-liners. “‘At first I thought,
‘Omigod, what's happened?’ He
must have been saving them for a

Continued on Page 53
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NASHVILLE THIS WEEK

Rosanne’s Musical
Trip To King’s

Rosanne Cash is not only putting “King’s Record
Shop”’ on the air and in the bins, but on the map as well.
And it almost didn’t come about.

Original plans called for a ‘‘Best
Of” album. That was until hus-
band/producer Redney Crowell
talked her into doing an entirely
new album. When the songs started
to fall into place, so did the cover
concept. She was quite taken by a
photo of the old, funky King’s Rec-
ord Shop in downtown Louisville.
The store is owned by Gene King,
younger brother of Pee Wee King
(“Tennessee Waltz”).

Rosanne and CBS Records de-
cided to stage the album release
event in Leuisville and bused a
media group to Louisville to ex-
perience this very special place.
The postage-stamp-size mom and
pop outlet is a dying breed among
retailers, and its survival seems
even more threatened among the
towering downtown buildings.

After a browse through the tiny
shop and lunch with the group,
Rosanne, Rodney, and proprietor
King sat down for a press confer-
ence to talk about the new album,
her first since the release of
“Rhythm and Romance” two
years ago. Rosanne said that
King’s — a simplified, yesteryear
approach in today’s supermarket
slickness — was like the music on
the new album, representing a
‘“new, stripped-down sound.”

“King’s Record Shop” uses no
synthesizers. “I kind of wanted to
pull the layers off the music and
myself,” Cash comments, ‘“‘to pare
down and let the real person come
through. I did it, and I feel good
about that.” Crowell emphasized
that all of the music is live, with
some overdubs on the vocals.

One of the tracks, ‘Tennessee
Flat Top Box,” is a number her
father, Johmny Cash, recorded
many years ago. She said she

didn’t realize he wrote the tune un-
til later in the project. Questioned
whether one of her self-penned
songs, ‘“The Real Me,” was the
real her, she admitted with a smile,
“Pretty damn close.”

Cash also announced that there
will be videos coming for her cur-
rent single “The Way We Make A
Broken Heart” and “Rosie Strike
Back.”

It is interesting to note that, by
way of modern technology, Ros-
anne’s picture was superimposed
over the original photo for the
album’s front cover.

Plans are underway for Rosanne
Cash to tour in late summer to sup-
port the album, with Steve Earle as
an opening act.

About that bus trip home . . . the
CBS entourage picked up one way-
ward stranger near the Bowling
Green exit. A fearless Bobby Lee
Springfield jumped aboard with
guitar in hand to entertain the
troops, share some jokes, and tell
us the story of his life. Now we
know why “Hank Drank’'!

Roxy Riot
It was sold out two weeks in ad-

vance, but that didn’t keep L.A.’S
rock venue the Roxy from over-
fiowing when the Desert Rose
Band headlined June 30. Opening
act Lyle Lovett barely got through
his set before the Los Angeles Fire
Department and the Los Angeles
County Sheriff’s Department came
in to break things up. They deter-
mined that the 450-seat club had
exceeded the L.A. county fire codes
by 300 people.

It was thought that a disgruntled
woman who was barred entrance
to the packed room blew the whis-
tle on the place. Anyone exiting the
Roxy was automatically locked
out. That meant anyone, including
old Chris Hillman pal Stephen
Stills, actor Harry Dean Stanton,
publicists, and a Roxy employee.

Notables in attendance were El-
ton John, decked out in elaborate
cowboy garb; Bernie Taupin;
Bruce Hornsby; Nicoleite Larson;
and Cheech of Cheech & Chong.

The Desert Rose Band did go on
after a 40-minute delay, but as
bandleader Hillman remarked,
“Wow, this scene is like the days of
the Byrds!”

One side effect of the gig’s suc-
cess: lead guitarist John Jorgen-
son decided to quit his day job of 13
years playing bluegrass and jazz at
Disneyland.

e 13 N

FORE ALABAMA — The Randy Owen Golf Tournament drew a few hot
shots to Ft. Payne during Alabama'’s week of June Jam activities. (L-r) Ala-
bama native Lionel Richie, Maypop Music Group's VP/GM Kevin Lamb,

ASCAP’s Merlin Littlefield, and Randy Cwen suit up for the 18-hole haul.

& i ! «» .

WHAT GOES AROUND — To celebrate the number one charting of “It Takes A Little Rain,” the Oak Ridge Boys
showed a lot of gratitude as they repaid MCA Records for their success. The group arrived at the label with cake,

8

champagne, beach towels, an umbrella, and 50 bags of groceries.

Oaks’ member Duane Allen said, “MCA has put lots of groceries on our table and we wanted to return the favor.”
On the receiving end are (front row, I-r) promotion director Bill Catino, Steve Sanders, VP/Promotion Shelia

kill, Richard Sterban, Joe Bonsall, promotion director Larry Hughes, promotional coordinator Lori Evans, and pro-

motion manager David Haley.

The groceries were arranged in the lobby to speli out “Bruce’ in honor MCA Sr. VP Hinton, who sent the song to
the Oaks. The food was later donated to Nashville's Second Harvest Food Bank. |

|
|
1
]( Shipley, Duane Allen, and promotion manager J.W. Harper; (back row, I-r) promotion director Roger Ramsey Cor-
|
1

WAMW-americanradiohistorv:-com

h——-—_..:d- -

retail outlet in Louisville.

KING PINS ~— King’s Record Shop was the site of the album debut sporting
the same name. (L-r) Owner/operator Gene King meets Rosanne Cash and
husband/producer/CBS artist Rodney Crowell for the first time outside his

Boudleaux’s Passing

Nashville mourns the death of
master songwriter Boudleaux Bry-
ant, who succumbed to liver can-
cer June 25. With his partner/wife
Felice, the Bryants were the back-
bone behind many of the Everly
Brothers hits and their songs
touched many in the music com-
munity.

Son Del Bryant, BMI Director/
Performing Rights Relations, ask-
ed that fellow songwriter and elo-
quent speaker Thom Schuyler de-
liver the eulogy. The Georgia na-
tive, who resided in Gatlinburg,
was buried at Nashville’s Wood-
lawn Memorial Cemetery. Among
the several hundred in attendance
at the funeral were Chet Atkins,
Harlan Howard, Ray Stevens,
Marty Stuart, Paul Overstreet,
music executives Buddy Killen and
Fred Foster, and BMI President/
CEO Frances Preston.

New ACM Slate

The Academy of Country Music
has announced its new officers for
1987-88: President Gene Weed;
VP Cliffie Stone; Secretary Rose
Vegas; and Treasurer Selma
Williams. All officers were re-
elected to their respective posts.
Installation and the first meeting of
the new board will take place July
19 at the Crazyhorse Steak House
and Saloon in Santa Ana, CA.

NASHVILLE
IN MOTION

Warner-Elektra-Asylum Mausic has
teamed with Johnny Bond Music to
bolster its young catalog (Fam Tillis,
Josh Leo, and Southern Pacific’s Kurt
Howell) with traditional country songs.
Administrator Sherry Bond, daughter
of Hollywood cowboy Johnny Bond,
brings material from the Delmore
Brothers, Wynn Stewart, Harlan How-
ard, Bob Wills, Tommy Collins, and
Cindy Walker to the W/E/A company,
which is a different division from the
Warner Bros. Music group.

Co-publishing pacts with the newly
formed Harris-Richardson Music Group
have been announced with producer/
writer Danny Hilly, artist/writers Joan-
na Jacobs and Mike Appel, and SBK
Songs songwriter Wayland Holyfield
.. . Appalachian Gold Music Senior VP
Mike McBride has relocated to Dallas
to operate a new Texas cffice . . . Pub-
lic relations firm Roy & Roy have relo-
cated to Music Row. They can be con-
tacted at: 1019 17th Avenue South,
Nashville 37212.

Changes in talent agencies find Lee
Greenwood signing with the William
Morris Agency, and the Jim Halsey
Company now handling Moe Bandy
and the Girls Next Door . . . Veteran
Sol Saffian comes aboard Halsey as
VP, relocating from Tulsa to Nashville
this summer ... and Bobby Cudd
joins Monterey Artists.

PD-Turned-GM

Continued from Page 52

month. But I haven’t changed any-
thing, because they’re not that dif-
ferent then what I would have
done.

“I can be out of the station and
not have to worry about it. I know
he’ll nose around enough to make
sure everything is OK.”

Similar Philosophy Vital

An essential part of the ex-PD
GM/PD relationship is that both be
very close in programming philos-
ophy. One PD noted that the little
things work themselves out, if
there’s a basic agreement on the
major programming points. “‘But
if your basic philosophies differ,
you probably want to part com-
pany.”

But what about the GM who
wants to be PD, too? ‘‘He ought to
go to a small market, hire a MD
and be the GM/PD. But that only
works in small markets.”

Added another, “Making me a
puppet is only a hindrance to both

of us. A good GM deesn’t have time
to be PD, regardless of his back-
ground.”

Understand His Needs

Though the ex-PD GM obviously
knows he is giving up much of what
he spent his whole career doing, it
is perhaps unrealistic to think he’ll
want to be totally uninvolved — or
should be. It’s important to recog-
nize his frustration and regret
that he can’t focl with things he
loves the most.

One PD relayed a story about
another PD-turned-GM who told
him, “I wanted to stay in touch
without riding herd. So I told my
PD that I loved promotions and
would do voicers, or brainstorm
ideas. It provided an outlet for my
creative side that didn’t interfere
with my PD.”

Remember programming was
their strength; utilize it where you
can. Being sensitive to their
creative cravings can make your
life a whole lot easier.
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MARKETPLACE

— 1

B ) 1. Nelson

“MOST USABLE SERVICE EVEH = mmsmmms® D ' 0O d uCt 0N 5 e
THE SHEET OF THE FUTURE

BHE FUNNY GVSINESS

“The Best In Bad Jokes” REE slﬂ“"‘g

One Liners, Bits, Books and Drop-Ins.
THE FUNNY BUS

INESS
210 Hollywood St., Fitchburg, MA 01420-6134
(617)342-1074

2 WEEK TRIAL ONLY $5 « OR MORE INFO: Changing formats? Need something on

INFO-BITS, BOX 112576, SAN DIEGO, CA 92111 the air quickly? Or you just don't have a lof
of money to freshen the sound of your

radio station? We've got the answer.

’ . L'
O Lihers = s . A THE HANDY-DANDY RADIO
== ': CRITIQUE- CHECK : ekl
of radio’s most popular humor service ', o THE AIR TALENT CONSULTANT - ormats: / / ite
For sample, write on station letterhead to. O Liflgrs - - Rock/Country/Beautiful
1237 Armacost Ave., Suite #6-R Los Angeles, CA 90025 s PD won't help you grow? | willl! Ten year major-market s S50 per cut (minimum 2 cuts)
pro has time & knowledge to critique you & help you o2 CO” for a demo deCIV'
= sound your best — on air. $10 per cassette, returned with :: &£
Hundreds renewed again! w7 critique. PO Box 2753, Kensington, MD 20895. ™ MARKET EXCLUSIVITY — FAST TURNAROUND TIME.
Con empora . -
. a8 4 1 , ; Free sample! RS IS TR DIGITAL MASTERING STUDIOS
Write on station letterhead to FEATURES CALL (20]) 866'2638

Contemporary Comedy
5804-D Twineing

1 1 4 Dallas. TX 75227
S NEWSMAKER INTERVIEWS fumish
you with 45 live phone-in interviews
. — monthly with hard-to-get name personali-
g “Phantastic Phunnies’ g ties. Send for your FREE copy now.

i ‘ e\ Highly Respected!  Hilarlous!  Original! Newsmaker Interviews, 439 S. La Cienega Blvd.

JINGLES

“MORNING SHOW”
COMPLETE PACKAGE IN 30 DAYS
Where do Scott Shannon (Z-100), Cleveland
Wheeler (Q Morning Zoo), and John Landers
(Hit Music USA) go for that original sound?

SR\ For that tresh one-otf-a-kind
creative sound, phone or write
J.L. RITTER PRODUCTIONS
PO Box 6994, Stateline, NV 89449
(702) 588-4542

Proven worldwide audience bulider! Los Angeles, CA 90048 {213) 274~ 6866.

‘Quick- qu, ' Topical Humor!! Introductory month's 500

topical one-liners and ‘BONUS'...Just $2.00!! Phantastic
Phunnies, 1343-A Stratford Drive, Kent, Ohio 44240. oo U/(/

Hollywood s hofttest ... rwm in your own studio!

: Recent and timely interviews with Kathieen Turner, Leonard Nimoy, Mol-

SHEETS leaves off. With the most 4 1 3

powerful one-liners in the country. gmfi%sl:gwald, Eddie Murphy, Rob Lowe, Whoopi Goldberg and Tom
. . = y

POWER SHEETS lines are burning Featured Friday, July 17 ... Interviews with CHRISTOPHER ®

the airwaves in new markets every | REEVE and MARGOT KIDDER discussing ‘*‘SUPERMAN IV: THE
day. And today is the day to put them QUEST FOR PEACE.”

to work for you.
FREE CURRENT ISSUE: y Free satellite delivery - no inventory to clear! Identification Packages: YOUR SOUND CONNECTION

Power Sheets, Box 4858, St. Louis, MO 63108 Contact LORI LERNER for details. {213) 454-0488. ALL FORMATS. Promos, Music,
Jock Shouts, Sweeper Beds.

POWER SHEETS picks up where HOT

INTRODUCING:

Terry Marshall's

Disk Jockey Comedy dily sidied SAORTRORREY oorsuszecom olcen

Hilarious 20-40 second comedy bits . . . 25 pages per DIGIBURP™ PACKAGE.

month delivered to your mouth. For sample & info on « All Your Music Needs »
FREE book of 100 Krazy Kommercials, write HYPE, ChR AOR AC PRODUCTION SERVICES
IKK., 7805 Sunset Blvd., #206, Los Angeles, CA i st c

Call for a free trial subscription

B _ v "‘5800 BROADCA/T CART
Let's pay tribute to (Jock) . . Let's carve his face - ) R@w"ﬂf@"ﬂ(@ j@ﬁ\\!jucg

on a mountain. Mt Rushmore is all filled up . . .

The new exclusive "SUPER LABEL" and edit-all products

#'s
VA Coll Paul Allen for o free samplel
Aiso distributors of Howe Technologies Products
N \E 5468 DUMORE DR S.E., 10 pages a month Of incisive humor 5516-H Tomahawk Drive, Greensboro, NC 27410
Sk AUMSVILLE, OR 97325 inspired by today’s news, tv, and movies!
. Write on station letterhead to:
Marketplace -= the Industry’s service CHEEP LAFFS 1111 W. £l Camino Real, Suite 109:212 Sunnyvale, CA 94087 m
. . . 7 - e s S a5 05 AN 5B =P ER GD 6D 60 A e L L )] /
station . . . get it w"’zkl’;'g £; s { RADIG'S MOST RESPECTED GAG SHEET SINGE 19701
a o . RICK DEES, KIIS-FM: “'Tom you really are The Best ?’
Call Ilsa or Dave at (213) § oL OCES Wt o sy 2t B : MARKETPLACE ADVERTISING
N such a shot 0 th the arm for our Morning Team!" ]
- BEIGE CAVE 1 For s - Payable in advance. Orders must be typewritten and ac-
~ 1 For Free Samples Call TOLL FREE 1 y
b COMEDY NETWORK ' 1-800-225- 5061 Ext. #248 ,, ] companied by check. One-inch minimum; additional space
’,‘ The best tully produced original : / : up to six inches available in increments of one-inch. Rates
weekly comedy service available. ! the E WE 0 for R&R Marketplace [per inch):
* Twenty person pro staff  * 10 features/10 drop-ins per week ] Zec/t ”C EN : Per insertion
* Unlimited localization ~ * Cash/barter/rade t P.0. Box 2715, Quincy, MA 02269 H 1Time $60.00
JINGLES/KOMMERCIALS INTERACTIVES ONE LINERS SILLY SFX/NUTTY NEWS mEmsesesssssmmmssse e ssssssssssses 6 Insertions $55.00
- 13 insertions $50.00
(213) 469-0157 PROMOTIONAL CONTESTS i s
“ [ — = e Will include logo or other iine art on ads of two inches or
¢ R @ ADD THE GREATEST STARS 1 more if camera-ready art provided. Deadline for Market-
P LITTLE BAG OF JOKES TO YOUR ON-AIR STAFF! i place ads is Friday noon, one week prior to publication
A monthly service which inCludes a written issue and a pre | g l date. Marketplace ads are non-commissionable
i wh Ut re-
recordeq issue jam-packed withlgreat bits! Any air“personaliry %rhgglljrfdogggLrl\niicoi%uggknéggks 1 Submit to
o e U S‘CKE[N N SR T e
or
(TTLE B o oves LT || e aiconat s commy ok wen
[BESICUERVOICREN _(LESREEAKEL A 88320 PPA/USA . Professional Radio Networks 503/687-2068 | ’
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PRODUCTION SERVICES SHOW PREP NETWORK PROGRAMMING

ATTENTION:
- FRUSTRATED DISC JOCKEYS

Now's your chance to get that larger market gig you
always wanted. We custom edit and produce your air-

checks into a first rate demo. We offer high quality record-
ing facilities and some of Hollywood's best engineers. Your
next aircheck will please any program director. For more
information on rates and services call 213/463-8652.

PERSONALITY

DIALECT TAPES FOR DISC JOCKEYS
“I just can't do dialects,”" you say. Wrong! With this 90-minute |
cassette and a little bit of effort, you'll add an entire new stable of !
characters to your show. We take you step-by-step through
French, Japanese, lrish, Spanish, Italian, German and three types
of British dialects! Send $20 to:

Y & 1237 Armacost, Suite #6-R
0 L \ners Los Angeles, California 90025.

1
—Reconp services [
|

every seven days

OLDIES BY THE THOUSANDS |

NEW EXPANDED UP-TO-DATE CATALOG of 45-rpm
oldies from the past 40 years. Pop. R&B, Classic Rock,
Country & Jazz included. Send $2 to:

[ 4

»

Send to:

CreeYadio Services
P.O. Box 9787, Fresno, CA 93794

[T

Box 66455, Dept. #RR, Los Angeles, CA 90086
{213) 391-4088

WANT WOMEN?
Give Them What They Want!!
Quick, Useful Entertainment Targeted for
Women 18-45.

&EL Sheet
PO Box 483
Rockport, IN 47635

onNne TO oNne’

THE JOURNAL OF CREATIVE BROAOCASTING

. . . ’ |
Invites you to join the world’'s |
largest family of professional

radio personalities. |
One to One offers you weekly self-help and
professional growth articles, promotions,

production tips, artists profiles, expert
advice plus a fresh supply of topical humor

One-month trial subscription (four issues) $10
deductible from your first yearly subscription

CreditCard Orders, Phone: {(209) 226-0558

Pick up the pilot show of

The Dolly Dimples Hit Parade

(the story of a magical doll that befriends a rock 'n’ roll
DJ with a countdown of children’s songs)

A new weekly one hour radio show for children cn
North America One Satellite, Satcom F2R, Transponder
23, 6.2 Audio* August 4th (Tuesday) or August 6th
(Thursday)

7-8pm Eastern Standard Time — 6-7pm Central Standard
Time

5-6 Mountain Standard Time — 4-5 Pacific Standard Time

If you are interested in having your station become the
North America One affiliate in your market for this show,
call (516) 781-7826.

|_SPECIALTY PROGRAMMING |
BLUES DELUXE

Pleasing audiences for 2 years. Blues Deluxe ©

is a weekly one hour program devoted to the

blues greats of today and their roots. In-

cludes artist interviews & giveaways. All spot
| breaks are yours. Ask for Special R&R
offer: Music Unlimited
763 Taft Dr., Suite G
Arlington, TX 76011
(817) 261-3520

The R&R

READER SERVICES

/ about
[ ]

@ Pegple & Evens |

c;s}dlgic

Ideal companion for Big Band, Nostalgia or any
Adult Format! You will never want to be without it!
Write for a sample issue or call (617) 749-9189. We
have a four year success story with a high ratio of

All the hits 1974-1986 $20

"Year End
Review Pack” o

Qv:",:z‘o

nly

renewal subscribers.

Call Kelley at R&R 213-553:4330

today!

Call Kelley at R&R
213-553:4330

SHOW PREP

FREE S AMPLE ' RADIO JOCKS & PRODUCERS: Galaxy
) o gives you up-to-the-minute facts about
Radio's Daily Air Preparation Service the current music artists and their latest
hits! In easy to use, single item "bits™
written in broadcast-ready copy. Read one on the air right after you play the record. Or, include
them into you special salutes, countdowns and production specials. Plus, every Issue includes
fascinating facts & bits on TV & Movic stars, a complete daily calendar/almanac, 1 package of
humorous news stories & bits, and more!! Used by hundreds of leading jocks worldwide since
1973. We'll make you sound more interesting and informed !t
For a free Contemporary or Country edition sample {specify which), just write:

Post Office Box 3482

FREE!
ONE MONTH SAMPLE OF JOCK TALK

“The newsletter that keeps them listening!”
Why?
More Birthdays — More Trivia — More Inside Dope.

And Now FREE Sound-Clips Every Month.

Send for your FREE issue today to Jock Talk,
Suite 200, 550 Burrard St., Vancouver, B.C.
Canada V6C 2J6 or Phone: (604) 687-4774 —

SHOW PREP

Brent D. McAllister, MD, Storm Lake, Idaho: **Juck
Talk is of great help in our programming because
everyone at our station wears more than one hat "’
Jerry Kristafer, AM Drive, WDRC-FM, Hartiord-New
Haven: *‘As an oldies station your facts and
backgrounders lend more credence to our expertise
and knowledge about the music and the artists we
feature.”

Dick Curtis, PD and AM Drive, KVI, Seattle: "‘Have
used it every morning since | first read Jock Talk —
Excellent Publication.”

GALA{V} Rubidous, CA 92509 J Save Now!
L_
OPENINGS OPENINGS OPENINGS OPENINGS

) NATIONAL

LYRIC WRITER
Media General Broadcast Services, Inc., subsidiary of a Fortune 500 Company, needs a lyric writer to
create musical images for its clients. Learn advertising the right way, hands on experience.

The successful applicant will have a solid music foundation and education. Must have exceptional
listening and communication skills in order to understand a client's needs and fo procuce the music
and lyrics package that will sell the product. Demo tape helpful.

RETAIL JINGLE SALES POSITION

Markets available now for a super seif-starter seeking 6-figure income. Must be wiliing to travel
extensively. Auto furnished, high commissions, all expenses paid. Experience in syndication sales,
radio and/or TV sales or sales management. Must have outstanding sales frack record.

Jack Adkins,
(%%%
Broadcast Services, Inc.

To apply in confidence
send resume or call
901/320-4301.

Vice President Human Resources
Medic General Broadcast Services, inc.
2714 Union Avenue Extended

Memphis, TN 38112 EOE M/F

10,000 RADIO and TV JOBS!

The most complete list of job openings ever published by anyone! Up to the minute, com-
puter printed, and mailed to the privacy of your home. As many as 300 weekly. All formats,
all market sizes, all positions! Many jobs for beginners and minorities.

SPECIAL SIX WEEKS $15.95 . . . SAVE $20.00
MONEY BACK GUARANTEE

HAprezicarn Radio

JOB MARKET
1553 N. Eastern, Las Vegas, NV 83108

One week $7.00 —
Yearly $120.00

Student Radio Task Force seeks used studio equipment to
start radio station at University of Texas. Tax deductible.
Please call: {512) 471-3166. {7/3}

TALENTED TALKERS
SJS ENTERTAINMENT

needs experience affiliate rela-
tions people. Salary and bonus.
Call (212) 370-9460.

Opportunity knochs in the pages of
RE&ER every Friday . . . call (213)
553-4330 to make it happen for you!

www.americanradiohistorv. com
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OPPORTUNITIES

OPENINGS OPENINGS

Due to the large number of placements of our registrants
and the increased demand of radio stations across the
country, NATIONAL is in need of qualified personnel for vir-
tually all radio positions, particularly news people and an-
nouncers, for small, medium, and major markets. We are
also short of qualified female personnel. If you are serious-
ly seeking a move, contact NATIONAL now. For complete
information including brochure and registration form

enclose $1 postage/handling to: ACT NOW!

NATIONAL BROADCAST TALENT COORDINATORS
Dept. R., P.O. Box 20551 * Birmingham, AL 35216 * (205) 822-9144

OPENINGS OPENINGS

WNOK-FM seeks Production Director with experience and I—
creativity. Great facilities. We have Joe Kelly, need you, too.
T&R: Leo Windham, Drawer 50568, Columbia, SC 28250.
EQE (7/10}

FREEDOM ],

Country KIKK/Houston seeks morning news anchor/reporter:
Conversational, creative, and major market experience. T&R:
Chuck Wolf, 6306 Gulfton, TX 77081. EQE (7/10} To be ... creoﬁvel innovaﬁve’ oufrageousl
zany, topical, shocking, funny & different!
Join the winning team and be part of a
growing, expanding company with super

compensation and great benefits

The Dittman Group seeks personalities for all
positions including morning drive for future
acquisitions. Mail T&R to Randy Lane, PO Box
10886, Blrmingham, AL 35202. EOE

Two prime openings: Morning zoo-keeper/night time jock,
possible MD. Rush T&R: Power 83, Box 2338, San Antonio,
Tx 78298. EOE (7/10)

MORNING TALENT NEEDED

Looking for ‘‘SUPERSTAR' morning

Baltimore’s top rated FM talent! Creative, humorous, entertaining! =
FMm 102 seeks morning news an- Hot phones and super production skills
WLIF chor. Minimum 4 years ex- | Excellent salary! Send tape & resume to
Tony Brown, 1204 Dauphin Street,

WLIFE

FLORIDA GULF COAST
Morning drive, strong personality, country
on air talent. Above average compensation.
Send Tape & Resume to P.O. Box 278, Fort
Myers, FL 33902. All replies confidential.
EOE

perience. Speed tape,

resume, writing sample and Mobile, AL 36604. "“No phone calls

please.”” EOE

Celeb sound alike? Streisand, i
Rivers, Mae West, Kate Hep- | | WLIFE iiii’;fprﬁfi;ﬂ"“&i’“fs"’n?.i?
burn, Jane Fonda, Taylor, LIFE tor, WLIF, 1570 Hart
Monroe. Desperately seeking ’ Road, Baltimore, MD
Tammy Faye! We sell — We pay 201, EOF

| — We need you right away! Only
celebs, call collect (817) 926-9916

EIXTEIREEEEXEEXXEEXE]

|
l STAR SEARCH
|
l

SUPERSTAR MORNING
TALENT NEEDED

Looking for creative, funny & entertaining
person! Hot phones and super creative

COUNTRY MORNINGS

KRYS AM/FM K99, Corpus Christi seeks
morning air personality for 3 person Morn-

NORTHEAST MORNINGS

Somewhere there’s an aspiring, talented,

IS RADIO YOUR LIFE?

budding personality with a solid news
background to round out our morning

production skills. Excellent salary! Send
tape & resume to Tony Brown, 1204

[ ing Crew.

T&R to J.D. Gonzalez, 702 McBride, Corpus

it bl’ﬂaﬂc:ﬂﬁ.ﬂﬂﬂ. 15 morg than just Qo 10 .. Je .
show. Existing ‘‘better half'’ leaving to

sail the Bahamas and run up her credit
card. Medium sized Northeast market.
Prefer female. Tapes, resume, photo
IMMEDIATELY to Radio & Records, 1930
Century Park West, #734, Los Angeles,
CA 90067. EOE M/F

SH{—

Syracuse’s Rock "N Roll Legend needs just
the right mix of lunacy and spontaneity with a
rock 'n roll attitude for nights! Rush T&R’s to
Simon Jeffries, WAQX, Box 95,

you, and you're a serious team player, WE Dauphin Street, Mobile, AL 36604. ‘‘No

MEED ¥OU NOW! Send your best TER 1o
Records, 1930 Century Park

Christt, TX 78408. EOE
phone calls please.”” EQE '

KARN
Newstalk 92

Our strong News-Talk station wants to be
stronger. If you can lead and motivate while tak-
ing care of administrative duties, we are looking
for you. Successful candidate has News and/or
programming experience, and understands
ratings, promotions, news, programming and
sales. Some air work involved. Rush T&R and

r--------------------------‘
WANTED!

America’s best female country jock. Top
10 market, afternoon drive. Must be
great on air & on the streets. Send
cassette tape, resume & picture to Radio
& Records, 1930 Century Park West,
#750, Los Angeles, CA 90067. EOE

Radio &
West, Box “'C;'" Los Angeles, CA 300
EQE

Vermont news bureau chief needed for Middiebury office.
T&R: Buzz Brindle, WGY, Box 1410, Schenectady, NY
12301. EOE (7/3)

r-----

Medium market news leader seeks anchot/raporter. Features
a plus. T&R: Joe Corcoran, WCAP, 243 Central St., Lowell,
MA 01852. EQE (7/3)

URBAN/SOUTHEAST
Seeks gifted, hardworking air personali-
ty. Send tape & resume to Radio &
Records, 1930 Century Park West,

Iimmediste future CHR full and parttime announcers’ positions
open. Room for advancement in station chain. T&R: Paul De-

mille. 95XIL, Box 1228, Parkersburg, WV 26101. EQE (7/10)

14 Karat Gold seeks AM driver. Besides live Oldies on AM,
you'll be Asst Operations Director for Powerhouse FM. T&R:
WRAK, 15568 W. 4th St., Williamsport, PA 17701. EOE
(7/10)

Medium sized markst seeks promotionally-oriented PD. Ex-
perienced, but stili hungry. T&R: Jay Sterin, WKFM, 1022,
Wwillis Ave., Syracuse, NY 13204. EOE (7/10)

Working fulitime? Seek extra income, national exposure?
Love sports? At The Game Network seeks reporters and
sportscasters, all markets. {516) 422-7777. EQE (7/10}

WHIT

Central PA's newest FM has immediate openings
for air talent. Excellent facilities, benefits, and
compensation. Come and be a part of a winning
team. RUSH C&R to:

Al Brock, PD

WHIT
P.0. Box 3433
Harrisburg, PA 17105

For overnight delivery:
360 Poplar Church Road
Camp Hill, PA 17011

WHIT is proud to be an equal opportunity

Syracuse, NY 13250. EOE

TOP RATED ADULT
CHR STATION

outside Baltimore/Washington area
seeks experienced, hardworking and
talented Drive Personality. Must be
creative and entertaining. No beginners.
Solid company, heavy promotions. Rush
tape and resume to Radio & Records,
1930 Century Park West, Box #742, Los
Angeles, CA 90067. EOE

cover letter with philosophy to Neal Gladner,
KARN, PO Box 4189, Little Rock, Arkansas
72214. EOE MF

waHr

Afternoon Drive/Music Director for full
service station. Great opportunity in a
beautiful city. Fantastic company. T&R to
Jack Evans, PD, WBHP, 2101 Governors
Dr., Huntsville, AL 35807 EOE

CHR MORNINGS

Top 50 Market CHR seeks personable

ing show. If you can do it in and out of
the studio you may be the person we're
looking for. Jock, half a team, or
newsperson. |f you've got the personali-
ty, we've got the job. Rush T&R to Radio
& Records, 1930 Century Park West,
#749, Los Angeles, CA 90067. EOE

I team member to join highly rated morn-

EASTERN CHR

Great station, great market (Top
100) seeks dynamic personality
for daytime shift. Looking for
mature voice, ability to entertain.
Must have minimum of three
years fulltime experience. Right
person could be our assistant PD.
¥ T&R and salary requirements to
Counterpoint Consulting, 129
Brookside, Danbury, CT 06811.
EOE

On-air/production/appearances; Florida Keys' leading CHR is
accepting T&Rs for all shifts. Seek energy, creativity, and
professionalism. Charlie Phillips PD, WAIL, Key West 33040.
EOE (7/10)

We'll commit to someone who'll make a commitment to be-
ing the best in the morning. T&R: KLS FM, Box 7407, Amaril-
lo. TX 78114, EOE (7/10)

New Texas Country station ready to go up against the big boy
and win. PD plus all dayparts needed. T&R: Box 787, Wichita
Falls, TX 76307. EQE (7/10}

Need now! An aggressive anchor/street reporter. T&R: Bill
Dennis, WPVA, Box 87, Petersburg, VA 23804. EQE {7/10)

KFQX-FM seeks strong evening CHR personality. Good
phones a must. Photo and T&R: Scott Michaels, KFQX FM,
Box 178, Abilene, TX 79604. EQE (7/10)

———

-------------1

““WE’'RE SEARCHING
THE NATION
for the most Energetic Team
Players for our 100,000w CHR/
URBAN STATION . . . Hard work-
ing, creative, EXPERIENCED peo-
ple need only apply. Great Pay and
BENEFITS for the best. T&R to
Radio & Records, 1930 Century
Park West, Box #747, Los

One of America's hottest CHR stations
seeks a midday/production killer im-
mediately! Great promo voice, multi-track
ability, with three to five vyears
medium/large CHR experience. If you're
afraid of heights (as in ARB's), you need not
apply. Send aircheck, production demo,
photo, references, salary needs, ASAP to
Steve Kelly, PD, KISS-FM, 221 W.
Meadowview Rd., Greensboro, NC 27406.
EOE No calls please.

#751, Los Angeles, CA 90067. EOE

MIDWEST

AC leader seeks afternoon powerhouse for future openings.
Great area, benefits, and station. T&R: John Sebastian,
WABJ, 121 W. Maumee, Adrian, Mi 49221. EOE (7/10)

WAYY seeks experienced sales representative to sell radio
advertising. Position offers established account list. Resume:
WAYY, Box 6000, Eau Claire, WI 564702. EOE (7/10)

Losing news pro with great delivery. writing. and news
sense. Think you can fill her shoes? T&R: Sheree Olson ND,
WNFL & WKFX, Box 11907, Green Bay, WI 11907. EOE
(7/10}

Central Wisconsin AM Country station seeks T&Rs for future
openings. Some experience and production skills necessary.
James P. Schuh, WXYQ, Box 247, Stevens Pt., Wi 54481.
EQE (7/10)

““Today‘s Easy Listening’’ station seeks fulitime air talent
with good production! T&R: Jack Robbins, WJIM, Box
30124, Lansing, Mi 48909, EOE (7/10)

AM drive announcer needed for fulitime opening for AC Warm
98. Initiative and music knowledge a must. Team player. T&R:
WRRM, 205 West 4th St.. Ste. #1200, Cincinnati, OH
45202. EOE (7/10)

KWSE is a great Full Service AM looking to get even better.
Heip us grow. News and/or air talent. T&R: PD, Box 10, Bea-
trice, NE 68310. EQE (7/10)

employer. (M) " NSNS AEEAEEERES

Angeles, CA 90067. (EOE/MF) = MIDWEST MEDIUM =

S m '-------------J a MARKET AOR a
= needs someone for mornings/production. s

| need fun/creative/team player. Send g
cassette/resume/current salary to Radio B
& Records, 1930 Century Park West, B

& Box #748, Los Angeles, CA 90067. EOE :
rdEEEEEEDESEEEEEEEDEEEES

ALL POSITIONS OPEN

Work for the best. Al positions open.
Must be a team player, relate to com-
munity and music, warm, sincere, hip, a
communicator. No acts or egos. Rush
T&R plus cover letter today. Radio &
Records, 1930 Century Park West,
#752, Los Angeles, CA 90067. EQE

Wwww americanradiohistorv com
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Are you the George Lucas or
Stephen Spielberg of radio pro-
duction? WANTED IMMEDIATE-
LY: A great voice talent with craft-
sman’s hands to produce promos
for one of America’s great radio
stations! T&R to Jed Duvall,
WIBC, 9292 N. Meridian Street,
Indianapolis, IN 46260. EOE

ANNOUNCER/

OPERATIONS

100 kw FM radio station serving MN/ND
seeks jazz announcer and operations
director. Requires bachelor’s degree or
equivalent combination of education and
experience, 1-2 years experience as on-air
host. Experience in station operations and
strong knowledge of jazz preferred.
Salary $15,288. Send application,
resume, three letters of reference and
audition tape including announcing and
newscast to PO Box 5227, Fargo, ND

58105. AA/EOE
}

Stellar radic station in Spokane is accepting C&Rs for future
full and parttime openings. T&R: Randy Robbins, KZZU, 5505
S. Regal, Spokane, WA 99223. No calls please. EOE (7/3)

Central California AC seeks mature ND. Good company and
benefits. T&R: Russ, Box 80658, Bakersfield, CA 93380.
EOE (7/10)

Possible future openings. 50,000w station, great company
and dominant Country. Great state. T&R: Bil! Fink, KYAK,
2800 E Dowling Rd., Anchorage, AK 99507. EOE {7/10)

AM-FM in Alaska’s capital city seeks dedicated, talented per-
son. Seek another start, this may be it. Females encouraged.
T&R: KJNO, 3161 Channel Drive, Juneau 99801. EOE (7/10)

Ski Utah! Wanted: Experienced AEs for top 40 growth mar-
ket. Resumes: GSM, 180 South 300 West, Ste #400, Salt
Lake City, UT 84101. EOE {7/10)

Y97/Santa Barbara’s CHR powerhouse seeks weekend air tal-
ent. T&R: Steve Smith, Box 20250, Santa Barbara, CA
93103. EOE (7/10)

Unique, experienced, morning personality for small market
AOR serving world-class resort community. T&R: Operations
Manager, 620 E. Hopkins, Aspen, CO 81611. EQOE {7/10)

N. CA coast variety FM seeks team players. Artistic freedom,
beautiful areal Must have good production skills. T&R: KO2T,
Box 1459, Fort Bragg, CA 95437. EQE (7/10)

Sacramento needs bright, witty female who can write for
morning zoo. T&R: Chris Collins, FM 102, 1750 Howe Ave.,
CA 958265. EOE (7/10)

KAAR/Portiand, OR seeks reliable, experienced board opera-
tors. Must be sharp with current references. Contact Bob An-
cheta: (206) 696-1480. EOE (7/10)

MORNINGS

Can you be funny, creative,
topical, responsible, and follow
the station formatics? If the
answer is yes, and you are an ex-
perienced Morning Man, Woman,
or Team ... we want to hear
from you. We're a new and fast
growing CHR in a Top 30
Western market, the facilities are
excellent as will be the promo-
tional support for your efforts.
Salary commensurate with
experience and ability, plus a big
bonus plan based on your ratings.
This is your chance to be a star
and get paid like one. T&R to
Radio & Records, 1930 Century
Park West, #746, Los Angeles,
CA 90067.
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OPPORTUNITIES

OPENINGS

s U

v
KBUL/Reno, TM Communications Con-
temporary Country FM accepting T&R for
future openings. Hardworking team PROS
only! Dan Mason, PD, 90 West Grove,
Suite 500, Reno, NV 89509. EOE/FM

Transtar Radio Network currently has
an opening for a morning personality
for the Oldies Channel. If you love the
music of the 50’s, 60’s, and 70's and
can relate to a nationwide 30+ audience
in a fun-loving, upbeat, and topical
presentation, RUSH a tape and resume
to Bill Michaels, Program Director,
6430 Sunset Bivd., Suite 401, Los
Angeles, CA 90028. EOE M/F

Westwood Personalities

Membership does have its privileges
. . . when you’re with Westwood Per-
sonalities! We staff many of America’s
greatest radio stations! Small and major
markets. T&R’s to: Westwood: 279 S
Beverly Dr., Beverly Hills, CA 90212

PHOENIX
#1 AC preparing for future growth. Must
have cassette, resume, picture and strong

production. NO CALLS. R.T. Simpson,
KMEO, 3719 N. 32nd Ave., Phoenix, AZ
85017. AAR/EOE

POSITIONS SOUGHT

Dedicated team player with seven years’ experience seeks PD
position with UC/CHR station. Currently employed with lead-
ing UC station. Will relocate. MIKE: (704) 864-3593. (7/3)

Tatk show producer-host available. Experienced black male,
multi-talented, articulate, educated with wide professional
background. Will relocate. MARIO: {509) 663-0043. (7/3)

Great ''personality,”’ even when there’s only ten seconds in-
tro to do it. Want to be a part of your community. Excellent
tape and resume. JOHN BACH: (305} 389-0712. (7/3)

No bull plop! Great-sounding morning man with large market
success. Want larger stable market, AM/FM. Endorsed by
Gary Burbank. Call MACY: (419) 666-6943. (7/3)

Sports addict seeks bigger fix| If you've got a serious sports
commitment that can increase my dosage, fet's talk. I'll go
anywhere. {216) 255-8143 after 6pm. (7:3)

This is loud and proud, long-haired, seldom scared, bearded
and weirded SCHADY DAN, flappin’ my lips and pumpin’ out
the hits with Mr. Microphone: (818) 986-5916. (7/3)

The voice of authority. | believe in scanners and hard news for
breakfast. A unique writing style. Try me. BRIAN: (619}
234-2642. (7/3)

Bags packed, tank filed. Major market jock getting ulcers
from unemployment. Seek any size market and format. Need
work now. MIKE: {(519) 451-7658. {7/3}

Friendly, energetic female seeks fulitime on-air position in
medium market. CHR/AC. Previously with KVI/Seattle and
KKFX. SHAWN COLLINS: (206) 932-6414. (7/3)

Victim of format changs. Family man with 11 years’ experi-
ence seeks Eastern medium/major Country/Oldies/AC. MARK
ANDERSON: {302) 994-3934. (7/3)

Three years’ small markst experience. PD/MD/continuity,
news. Seek airshift in medium market. A great find waiting to
be discovered. JAY: {904) 584-7074. (7/3)

POSITIONS SOUGHT

| write the commerciais. Excellent production with voices.
Funny girl in the mornings. Medium/majors. TERRI: (703)
366-4080. (7/3)

Excelt in voice itable. Deep. resonant, network guali-
ty. New York material. {201) 445-5331. (7/3)

Experienced, talented, and creative. Ready to move. Current-
ly holding daily eight-hour airshift and write commercial copy.
RAY: (914) 271-8724. (7/3)

Small market Asst. MD/announcer with five years’ ex-
perience seeks next step up in PA/OH/MD area. AL: (412)
793-9508. (7/3)

MD/announcer/Jazz/Classics. Experience with CHR/AC/
AOR/Country and production. KIM GREHN: {(414) 354-3592.
(713)

15 years’ experience, all major markets. CHR/Oldies/Urban.
Have worked for Scott Shannon, Don Benson, Ray Boyd, and
Larry Zachery. {404) 766-8036. (7/3)

Mature, experienced sportscaster with strong sales back-
ground seeks medium market in Midwest. STEPHEN CULLIN:
(602) 732-9072. (7/3)

15-year AOR/CHR programming veteran seeks position. Ex-
cellent production and on-air skills. WKFM, WBEN, WPHD,
and WAYS. Call WAYNE SUMMERS: (516) 768-2470. (7/3)

Career-oriented team player, ready to command nights in hot
rockin’ CHR format. Will take on additional duties. BOB: (602)
325-1436 anytime. (7/3)

News/morning man/production and PD with 19 years’ experi-
ence. Good voice, dedicated worker. No small markets consi-
dered. LARRY KAY: {717) 653-2500. {7/3)

Full or parttime air shift outside Chicago area. Three years’
experience. Call BOB: (312) 254-1327/434-1956. (7/3)

High output, low ego, stable 11-year pro. Country/ Western
format seeks lasting Midwest on-air/sales opportunity. Excel-
lent references. L.J. (913) 827-8375. (7/3)

12 years’ experience. Dependable. Seek middays or after-
noons AC/CHR. JACK: (219) 464-99565. (7/3)

PD/MD/drivetime pro seeks station with winning attitude.
Seek longterm home. Eight years’ experience. RANDY: {(303)
6544-7020. (7/3)

Want a meteorologist? Give me a call. | can help! Experience/
references. TOM: (606} 271-0827. {7/3)

Experienced DJ! Willing to relocate. Adult/MOR/Top 40 and
good production. HENRY: (201) 836-5166. {7/3)

Seek evening/late night or overnight position in EZ/AC for-
mats. First-rate production. Will consider all offers. Seven-
year vet. ALAN: {314) 474-7058. (7/3)

Gotta be a DJ! Broadcasting school graduate needs a break.
Will relocate. ALLEN SPOHN: {602) 351-7944. (7/3)

Formerly of KILT/Houston, seek full or parttime position as
jock. Dependable, good voice, willing to work. Team player.
CLAY: (713) 771-6533. (7/3)

Top notch PD seeks same capacity in top 200 market. Experi-
enced, creative, resourceful. (615) 883-5900. (7/3)

Reduce unemployment! Experienced jock/ND seeks position.
Want a more informative news program? Call JOHN: (314)
341-5473. (7/3)

Sharp, snthusiastic announcer seeks entry level position with
a station in the Denver, Los Angeles, Pensacola, Hot Springs,
Arizona, or Kansas areas. GENE: (713) 524-3912. {7/3)

We'll cover your entire sports scenel Excellent reporting,
PBP, and sports talk. We’ll even go out and sell it all. Call us:
{216) 255-8143 evenings. {(7/10)

“’Do-it-all guy’’ (airshift/production/PBP/promotions) for
smalt/medium upper Midwest sports-oriented station. Hon-
est, responsible, and experienced. RAY: {505) 437-1505.
(7/10)

Experisnced, talented, creative, and ready to move. Currently
holding eight-hour airshift. Continuity experience also. RAY:
(904) 271-8724. (7/10}

Adult i / icologist who can relate to your
AC/Gold audience with current events, music-sports trivia,
and fun. ROB: (312) 577-5771. (7/10)

Female disc jockey with experience in audio/video, access
TV, seeks challenge in Pacific Northwest. DEBBIE WRIGHT:
(206) 377-2404. (7/10}

Eleven-year pro, total team player seeks relocation. Prefer
PD, on-air, or combination of both. All markets considered.
Available immediately. BILLY: (405) 774-1036. {7/3)

Attention PDs, OMs, NDs, GMs
Searching for Talent? CALL NATIONAL!

It's Quick ... Easy . .. and your only cost is a telephone call . . . 205-822-9144. National
represents hundreds of professional broadcasters for all size markets and all formats. An-
nouncers, news, sports, production. We can schedule a complete presentation within 24
hours of your call. Call Now — 205-822-9144.

NATIONAL BROADCAST TALENT COORDINATORS

4
Cr IVOu,,

Dept. R., P.O. Box 20551 ¢ Birmingham, AL 35216 * (205} 822-9144

WA gmericanractohistorv com .

POSITIONS SOUGHT

Lady DJ for six years seeks change. Prefer sales position with
established organization, medium/major market. Prefer Cali-
fornia. JILL: (805) 735-7880. {7/10}

Promotion-orisnted, Country/Western PD with ovar ten
years' experience large/medium markets seeks positign. AN-
DY CARR: (702) 733-8310. {(7/10)

Program Directors: |f you seek an upbeat, experienced air per-
sonality, you're in luck. Call CRAIG: (614) 335-1322. (7/10)

Two years at KMO/Tacoma from all-nights to afternoens and
MD, seeks medium/small market affiliate to grow with. KEG:
(206) 328-1723. (7/10)

Jock of ail trades! Phlash Phelps’ Phunny Pharm! Insane,
cracked, and nuts! Medium/small CHR anywherei Phone
PHLASH: (301) 435-7523. (7/10)

Top 100 market, afternoon drive, Country personaiity, with
AC/AOR/News/sports (PBP) experience seeks positinn. Have
talent, will travel. SCOTT: (309) 764-4911. {(7/10)

KZOK/S i der seeks fuilti airshift/production

position. GOLD/AC/CHR/AOR experience. Prefer West Coast.
Ready when you are. STEVE: (206) 281-8769. (7/10)

WENDY WHITE, 13-year professional, black female with
great voice desires on-air position. Experienced parsonality,
newscaster, talk host, and engineer. (213) 292-80C2. (7/10)

Creative production whiz: write/voice/produce. A 17-year pro
with multi-track experience. Own 16/24 track setup. Call for
Demo: (409) 899-9160. (7/10)

Seek Sports Director,(PBP) producer/announcer? Five years’
experience news background. Will relocate. SEAT: (702)
368-2115. (7/10)

Revised budget forces me out of US97 Hot Springs. Will relo-
cate to major market Country station in Texas, Okiahoma, or
Arkansas. MARK TAYLOR: {501) 623-2380. (7/10)

KVi/Seattle, previously KKFX/Seattie. Friendly, energetic fe-
male seeks fulitime on-air position in medium/large market.
CHR/AC. SHAWN COLLINS: (206} 932-6414. (7/10)

Graduate AOR MD who is market-oriented, creative, organiz-
ed with no ego problem seeks position. Will relacate. Have
the feell MIKE BRANDVOLD: {507) 388-2697. (7/10)

Recent graduate seeks full or parttime position as on-air per-
sonality in Newark, NJ area. Three years' on-air experience.
MAGGIE: (513) 621-5198. (7/10)

MISCELLANEOUS

AM stereo lives in Mississippi: 60-year AC station welcomes
records from all labels. ATTN: Willie Glasper PD, WQBC, Box
8010, Vicksburg, MS 39180. (7/10)

Country service needed from Capitol and Wamer Brothers
records. Attn: David Huneycutt, Wilkes Broadcasting, Box
938, North Wilkesboro, NC 286589. (7/10)

Top 50 CHR seeks record service from all labels. ATTN: Kevin
Rogers, WJRZ, 1001 Beach Ave., Manahawkin. NJ 08050 or
call (609) 597-1100. (7/10)

R&R Opportunities
Display Advertising

Display: $40 per inch per week tmaximum
35 words per inch). Includes border
and logo.

Blind Box: $50 per inch per week (maxi-
mum 35 words per inch). In-
cludes border, box namber and
postage/handling.

Payable In Advance!

Display & Blind Box advertising orders must be
typewritten or printed and accompanied by check
mailed to our office in advance.

Deadline

To appear in the following week's issue, we must
receive your ad by Thursday noon {PST) prior to
issue date. Address all ads to: R&R:Opportunities,
1930 Century Park West, Los Angeies, CA 90067.

R&R Opportunities
Free Advertising

Radio & Records provides free (24 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought. All
other advertising must run display.

Deadline

To appear in the following week’s issue, we must
receive your ad by Thursday nocn (PST) prior to
issue date.

For opportunities you must place your free listings
by mail only. Address all 24-word ads to:
R&R/Opportunities, 1930 Century Park West, Los
Angeles, CA 90067.
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R:R NATIONAL AIRPLAY

URBAN CONTEMPORARY

BREAKERS.

ISLEY, JASPER, ISLEY

Givin’ You Back The Love (CBS Associated)
78% of our reporting stations on it. Rotations: Heavy 0/0, Medium 11/2, Light 61/29,
Total Adds 31 including WXYV, WDJY, K94, WZAK, KPRS, WDKX, WWDM, WCIN,

KBUZ, KMYX.
FORCE M.D.’S

Love Is A House (Tommy Boy/WB)
77% of our reporting stations on it. Rotations: Heavy 2/0, Medium 27/0, Light 42/17,
Total Adds 17 including WBLK, WTMP, OC104, KQXL, KPRR, WQFX, KlIZ, KHYS,
WTLC, KMYX. Debuts at number 36 on the Urban Contemporary chart.
DIMPLES

Tell It Like It Is (Columbia)
71% of our reporting stations on it. Rotations: Heavy 1/0, Medium 11/0, Light 53/17,
Total Adds 17 inctuding WXYV, WILD, WBLK, WUSL, WVEE, K94, KSOL, WKND, KiiZ,
KPRW.

CHART EXTRAS

MINI CURRY

I Think I’'m Over You (Total Experience/RCA)
65% of our reporting stations on it. Rotations: Heavy 1/0, Medium 27/0, Light 32/4,
Total Adds 4, WILD, WYLD-FM, K94, WBMX.

NEW & ACTIVE

MILLIE SCOTT ‘“‘Love Me Right’" (4th & Broadway/Island) 54/2

Rotations: Heavy 8/0, Medium 21/1, Light 25/1, Total Adds 2, WQQK, KDKO. Heavy: WEDR, WTMP, WPAL, JET94, WJMI,
WDIA, WBLX, WTLC. Mediums include: WBLK, WHUR, K104, KRNB, WHRK, WBMX, WGCI, WENN, WWDM, WQFX.

J. BLACKFOOT featuring ANN HINES ‘‘Tear Jerker (Edge) 52/8

Rotations: Heavy 5/0, Medium 24/0, Light 23/8, Total Adds 8, WDAS, WDJY, KRNB, WYLDFM, KDLZ, KHYS, WKWM,
KATZFM. Heavy: WBMX, WZAK, WXOK, WZAZ, WTLC. Mediums include: WAMO, K104, WTMP, WGCI, KPRS, KMJM,
KSOL

AL JARREAU ‘‘Moonlighting”” (MCA) 52/6

Rotations: Heavy 6/0, Medium 19/0, Light 27/6, Total Adds 6, XHRM, KSOL, WZAZ, KJCB, WBLX, WORL. Heavy: WDAS,
WHUR, WLUM, OC104, WDKX, KIIZ. Mediums include: WOWI, WTMP, WZAK, KPRS, WZFX, KOKY, WQQK, WTLC
PATTI LaBELLE “Just The Facts’’ (MCA) 52/6

Rotations: Heavy 0/0, Medium 24/0, Light 28/6, Total Adds 6, KQXL, WKGN, 216, WLOU, WORL, KDKO. Mediums include:
WBLK, WDAS, WAMO, WVEE, K104, WTMP, WGCI, KDAY, KSOL, WDKX, WPAL, WPEG, WDIA, WBLX.

KLYMAXX ‘‘Divas Need Love Too' (Constellation/MCA) 50/17

Rotations: Heavy 0/0, Medium 18/1, Light 32/16, Total Adds 17, KRNB, WTMP, WZAK, KPRS, WNHC, WJIZ, WFXA, KQXL,
WXOK, WQFX, WJYL, WDIA, WBLX, WQIM, WTLC, KDKO, KKPW. Mediums inciude: WBLK, WGCI, WJLB, KMJM, KSOL
JETS *‘Cross My Broken Heart” (MCA) 50/10

Rotations: Heavy 2/0, Medium 28/2, Light 20/8, Total Adds 10, WZAK, WVKO, OC104, WJiZ, WATV, WWDM, WFXC, WZFX,
KDLZ, WJMI. Heavy: WPEG, KPRR. Mediums include: WBLK, WUSL, K104, KRNB, K94, WBLZ, KMJM.

VAL YOUNG “Private Conversations’ (Amherst) 50/4

Rotations: Heavy 3/0, Medium 26/0, Light 21/4, Total Adds 4, WXYV, K94, KSOL, WXLA. Heavy: KJLH, WDKX, WTLC
Mediums inciude: WAMO, WHUR, KMJQ, WEDR, WYLDFM, WOW!, KPRS, WPAL, 293, WFXC, WQFX, WPDQ, WKGN.
GENERAL KANE *‘Girl Pulled The Dog’’ (Motown) 45/6

Rotations: Heavy 0/0, Medium 11/1, Light 34/5, Total Adds 6, WZAK, KJLH, WATV, KIiZ, KJCB, WJYL, Medium: K104,
WTMP, KPRS, WFXA, WENN, WZAZ, Z16, WBLX, WANM, KKPW.

ROBBIE NEVIL “Wot's It To Ya’ (Manhattan) 43/2

Rotations: Heavy 3/0, Medium 23/0, Light 17/2, Total Adds 2, WTMP, KPRS. Heavy: WAMO, WTLC, KKSS. Mediums include:
WDAS, WBLZ, WLUM, XHRM, KSOL, OC104, WFXA, WFXC, KPRR, WAQMG, WJYL, WALT, WBLX, KHYS, KMYX.
DeBARGE ““Dance All Night” (Striped Horse) 37/19

Rotations: Heavy 0/0, Medium 7/1, Light 30/18, Total Adds 19, WXYV, WHUR, WVEE, WOWI, WZAK, WJIZ, WENN, WPAL.
793, WPEG, WFXC, KPRR, WJMI, WPDQ, WDIA, KHYS, WANM, Z103, WGPR

COLONEL ABRAMS *‘How Soon We Forget”” (MCA) 34/27

Rotations: Heavy 0/0, Medium 5/2, Light 29/25, Total Adds 27. WDAS, WDJY, WYLDFM, WOWI, WTMP. WBMX, KDAY,
WKND, WJIZ, KQXL, WXOK, 293, JET94, WUMI, WPDQ, WZAZ, Z16, WJYL, KHYS, WGPR, WKWM, WTLC, WXLA, KPRW,
WWWS, WvOI, KBUZ

RAMSEY LEWIS ‘“7-11"" (Columbia) 33/6

Rotations: Heavy 2/0, Medium 8/0, Light 23/6, Total Adds 6, WDAS, K94, WOWI, WGCI, WPEG, WFXC. Heavy: WNHC,
WDKX. Medium: WHUR, KRNB, KDLZ, WZAZ, WKGN, WBLX, WANM, WXLA

FAMILY DREAM “‘Rescue Me’ (Motown) 31/4

Rotations: Heavy 5/0, Medium 11/1, Light 15/3, Totai Adds 4, K104, WDKX, WPAL, Z16. Heavy: WOWI, KDAY, WPDQ, KIiZ,
KMYX. Medium: WAMO, KQXL, KDLZ, WQIS, WJYL, WJJS, WTLC, KPRW, KDKO, KKPW

CLAUDJA BARRY “‘Secret Affair’’ (Epic) 31/3

‘Rotations: Heavy 0/0, Medium 6/1, Light 25/2, Total Adds 3, WWDM, WHYZ, KHYS. Medium: WJiZ, WJMI, KOKY, WBLX,
WORL.

JAMES INGRAM “‘Better Way’' (MCA) 30/4

Rotations: Heavy 1/0, Medium 14/0, Light 15/4, Total Adds 4, WHUR, 793, WANM, KKSS. Heavy: WJMI. Medium: WDAS,
WAMO, WTMP, WJIZ, WFXA, WPEG, JET94, WFXC, WZFX, KIZ, WDIA, KHYS, WTLC, KKPW.

LIVING IN A BOX ‘“Living In A Box’' (Chrysalis) 28/9

Rotations: Heavy 1/0, Medium 7/2, Light 20/7, Total Adds 9, WUSL, XHRM, WFXA, WWDM, WHYZ, WZAZ, WQQK, WWWS,
KKPW. Heavy: WILD. Medium: WDAS, WAMO, WBLZ, WDKX, KKSS

MASON ‘‘Pour It On” (Elektra) 27/1

Rotations: Heavy 1/0, Medium 11/0, Light 15/1, Totai Adds 1, Z93. Heavy: WDKX. Medium: WEDR, WBMX, WBLZ, KMJM,
WJIMI, WJYL, WLOU, WTLC, WXLA, KPRW, KKPW.

JOHN WHITE ““(Cant) Get You Out Of My System™ (Geffen) 25/16

Rotations' Heavy 0/0, Medium 2/0, Light 23/16, Total Adds 16, WDAS, WYLDFM, KPRS, WNHC, WJIZ, WJML, KiIZ, KOKY,
2103, WGPR, WKWM, WXLA, KPRW, WWWS, KATZFM, WVOL. Medium: K104, WXOK

| SIGNIFICANT ACTION

HERB ALPERT '‘Making Love In The Rain” (A&M) 24/18

Rotations: Heavy 2/1, Medium 7/3, Light 15/14, Total Adds 18, WDAS, WVEE, WTMP, WBLZ, WJLB, KSOL, WJIZ, WATV,
WENN, WPAL, 293, WWDM, WZAZ, WLOU, WORL, WANM, Z103, KMYX. Heavy: WILD.

JAMES ROBINSON ‘““Can We Do It Again’’ (Tabu/CBS) 24/3

Rotations: Heavy 0/0. Medium 9/0. Light 15/3. Total Adds 3, WTMP, KJLH, KOKY. Medium: WZAK, Z16, WLOU, WBLX,
WKWM, WTLC, WXLA, WWWS, wvOlI.

SLAVE “‘Juicy 0"’ (Ichiban) 24/2
Rotations: Heavy 0/0, Medium 7/0. Light 17/2. Total Adds 2, WZFX, WQIM. Medium: KPRS, WJiZ, WENN, WFXC, WZAZ,
WWWS, KDKO

MOST ADDED

ISLEY JASPER ISLEY (31)
COLONEL ABRAMS (27)
ANITA BAKER (19)
DeBARGE (19)
WARWICK & OSBORNE (19)
HERB ALPERT (18)
DIMPLES (17)
FORCE MD’S (17)
KLYMAXX (17)
JOHN WHITE (16)
PATRICE RUSHEN (14)

HOTTEST
ISLEY BROTHERS (61)
REGINA BELLE (61)
ALEXANDER O'NEAL (61)
STEPHANIE MILLS (39)
JANET JACKSON (34)
WHITNEY HOUSTON (25)
L.L. COOL J. (24)
LILLO THOMAS (16)
JONATHAN BUTLER (14)
PRINCE (13)
FREDDIE JACKSON (10)

ANITA BAKER ‘“No One In The World" (Elektra) 22/19

Rotations: Heavy 0/0, Medium 2/2, Light 20/17, Total Adds 19, WVEE, KRNB, K94, WOW!, WBMX, WGCI, WBLZ, WZAK,
WJLB, KJLH, WENN, Z93, WPDQ, WBLX, WORL, WANM, WTLC, KATZFM, WVO:.

NAJEE ““Betcha Don't Know™’ (EM! America) 22/8

Rotations: Heavy 1/0, Medium 3/0, Light 18/8, Total Adds 8, WXYV, WDJY, XHRM, WXOK, JET94, WZFX, WHYZ, KPRW
Heavy: WJMI. Medium: WAMO, WJLB, WALT

ROMEQ “‘Ooh Baby Baby™ (Triple T) 20/7

Rotations: Heavy 0/0, Medium 3/0, Light 17/7, Total Adds 7, WOWI, KPRS, WENN, JET94, WQFX, WPDQ, KPRW. Medium:
KRNB, WPAL, WANM

BE BE & CE CE WINANS ““1.0.U. Me” (Capitol) 20/1

Rotations: Heavy 1/0, Medium 12/0, Light 7/1, Total Adds 1, WJMI. Heavy: WANM. Medium: WBLK, WYLDFM, WGCi, WJLB,
KJLH, WDKX, WFXC, WZAZ, WJYL, WKWM, WXLA, wWVOI.

MOSES TYSON ““My Body Keeps Changin’ My Mind"' (Curb/MCA) 19/2

Rotations: Heavy 0/0, Medium 2/0, Light 17/2, Total Adds 2, WPAL, WQFX. Medium: WPDQ, WZAZ.

ELLA BROOKS “It’s Easy When You're On Fire" (QMI/MCA) 19/1

Rotations: Heavy 0/0, Medium 7/0, Lignt 12/1, Total Adds 1, WTLC. Medium: WDAS, K104, WHRK, WXOK, WKWM, WXLA,
WVOL.

SALT & PEPA ““Tramp'’ (Next Plateau) 18/8

Rotations: Heavy 1/0, Medium 2/2, Light 15/6, Total Adds 8, WTMP, WZAK, KSOL, WXOK, WPAL, WWDM, KPRW, WwwsS.
Heavy: KDAY.

GIVENS FAMILY “‘I'mStill Waiting” (P.J.) 18/4

Rotations: Heavy 0/0, Medium 7/0, Light 11/4, Total Adds 4, WJIZ, JET94, WFXC, WPDQ. Medium. WDAS, KRNB, WHRK,
WTMP, WDIA, WBLX, WTLC.

COVER GIRLS ‘‘Spring Love” (The Fever/Sutra) 18/3

Rotations: Heavy 0/0, Medium 6/1, Light 12/2, Total Adds 3, WZAK, JET94, WDIA Medium: WDAS, WGCI, KPRS, KSOL,
WPAL.

JOCELYN BROWN ‘‘Whatever Satisfies You™ (WB) 18/3

Rotations: Heavy 0/0, Medium 3/0, Light 15/3, Total Adds 3, WHYZ, WDIA, WORL. Medium: WDAS, WTMP, KSOL.
JESSE JAMES “| Can Do Bad By Myseft” (T.T.E.D.) 18/1

Rotations: Heavy 3/0, Medium 7/0, Light 8/1, Total Adds 1, WILD. Heavy: WAMO, WFXC, WHYZ. Medium: WDAS, WHUR,
WOWI, WZAK, WJIZ, KOKY, WPLZ.

WAR “‘Low Rider” (Priority) 18/1

Rotations: Heavy 1/0, Medium 8/0, Light 9/1, Total Adds 1, WHUR. Heavy: WQQK. Medium: WDAS, WHRK, WEDR, XHRM,
JET94, WALT, KDKS, WANM.

GROVER WASHINGTON ‘‘Summer Nights’* (Columbia) 17/10

Rotations: Heavy 0/0, Medium 3/0, Light 14/10, Total Adds 10, WILD, WBLK, WHUR, WTMP, WVKO, WATV, WENN, JET94,
WJYL, WWWS. Medium: WAMO, WBLZ, WANM.

PATRICE RUSHEN ‘“‘Anything Can Happen™ (Arista) 15/14

Rotations: Heavy 0/0, Medium 4/3, Light 11/11, Total Adds 14, WHUR, WYLDFM, K94, KJLH, WDKX, WXOK, WENN, WFXC,
WZFX, WJMI, KJCB, Z16, KDKS, KATZFM. Medium: KKPW.

SHERRICK ““Just Call” (WB) 14/8

Rotations: Heavy 0/0, Medium 2/0, Light 12/8, Total Adds 8, WILD, K104, WBMX, WNHC, WDKX, WENN, KIIZ, WQIM.
Medium: WKGN, WBLX.

DAVY D ‘“‘Have You Seen Davy'’ (Def Jam/Columbia) 14/6

Rotations: Heavy 0/0, Medium 3/1, Light 11/5, Total Adds 6, WDJY, WOW!, KSOL, WJIZ, WZAZ, WANM. Medium: WDAS,
KDAY

LITTLE SHAWN ‘‘Heartbreak Hotel’”’ (Select) 13/4

Rotations: Heavy 0/0, Medium 1/1, Light 12/3, Total Adds 4, WTMP, WJIZ, WQFX, WANM.

JAMES KEE “‘Sounds Of The City” (Critique) 13/2

Rotations: Heavy 0/0, Medium 2/0, Light 11/2, Total Adds 2, WXOK, WPAL. Medium: KRNB, WTMP

FULL HOUSE ''Communicate’’ (Epic) 13/1

Rotations: Heavy 0/0. Medium 6/0, Light 7/1, Total-Adds 1, 293, Medium: WGCI, WNHC, WDKX, KOKY, WGPR, WXLA.
IAN FOSTER ‘‘Out For The Count” (MCA) 13/0

Rotations: Heavy 0/0, Medium 8/0, Light 5/0, Total Adds 0. Medium: WILD, WDAS, K104, WBLZ, WNHC, KDLZ, WHYZ,
WTLC.

DEELE ‘‘Can-U-Dance (Solar/Capitol) 12/6

Rotations: Heavy 0/0, Medium '5/1, Light 7/5, Total Adds 6, KSOL, WPEG, WPDQ, KIIZ, Z16, WCIN. Medium: K104, K94,
WZAK, KDAY.

GLORIA ESTEFAN & MIAMI SOUND MACHINE “'Rhythm Is Gonna Get You’' (Epic) 12/2

Rotations: Heavy 3/0, Medium 8/2, Light 1/0, Total Adds 2, WAMO, WQQK. Heavy: XHRM, KPRR, KKSS. Medium: WHRK,
WLUM, KJLH, OC104, 2103, KKPW.

AARON ALLEN ‘Do The Whop (Drop The Bomb)'’ (Profile) 12/1

Rotations: Heavy 0/0, Medium 1/0, Light 11/1, Total Adds.1, KJCB. Medium: WZAZ

WILL TO POWER *‘Dreamin’" (Epic) 11/3

Rotations: Heavy 2/0, Medium 4/0, Light 5/3, Tatal Adds 3, WBLZ, KJLH, WANM. Heavy: KPRR, KMYX. Medium: XHRM,
WDKX, KIIZ, KKPW

JAMES “D-TRAIN WILLIAMS ‘‘Let Me Love You'' (Columbia) 11/2

Rotations: Heavy 0/0, Medium 1/1, Light 10/1, Total Adds 2, WUSL, WANM.

TRAMAINE ‘‘The Rock” (A&M) 10/7

Rotations: Heavy 0/0, Medium 1/0, Light 9/7, Total Adds 7, WDAS, WBMX, WENN, WFXC, WKWM, WWWS, wvOI. Medium:
KOKY.

VITAMIX ““That's The Way Girls Are”’ (Profile) 10/0

Rotations: Heavy 0/0. Medium 2/0, Light 8/0, Total Adds 0. Medium: WZAZ, WANM.

NEW ARTISTS

ReportstAdds

1 RAMSEY LEWIS/7-11 (Columbia) 33/6
2 FAMILY DREAM/Rescue Me (Motown) 31/4
3 LIVING IN A BOX/Living In A Box (Chrysalis) 28/9
4  MASON/Pour It On (Elektra) 27/1
5 JOHN WHITE/(Can't) Get You Out Of My System (Geffen) 25/16
6 JAMES ROBINSON/Can We Do It Again (Tabu/CBS) 24/3
7 NAJEE/Betcha Don't Know (EMI America) 22/8
8 ROMEOQ/Och Baby Baby (Triple T) 20/7
9 BEBE & CE CE WINANS/.0.U. Me (Capitol) 20/1
10 MOSES TYSON JR./My Body Keeps Changin’ My Mind {Curb/MCA) 19/2

New Artists are those who have not previously been reported as a Breaker by reporting stations.
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Sailin’ Straight To The Top.

BTHE ISLEY BROTHERS

“Smooth Sailin’Tonight”

L

R&R’s #1 Urban Contemporary Single - July 3, 1987

From the hit album Smooth Sailin’

After “Tonight,” Check Tomorrow’s #1 Records.

ATIANTIC @ erese
SIARR

““ONE LOVER AT A TIME"’

¢ 1987 Warner Bros, Records Inc.
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N CONTEMPORA

DS & HOTS

EAST

WXYV/Baltimore
Roy Sampson

VAL YOUNG
DIMPLES

KOOL & THE GANG
TSLEY JASPER ISLE
NAJEE

PEGGI BLU
DEBARGE

Hottest:

ISLEYS

REGINA BELLE
JANET JACKSON
WHITNEY HOUSTON
ALEXANDER O°'NEAL

WiLD/Boston
Elroy Smith

MINI CURRY
GEORGE MICHAEL
DIMPLES
SHERRICK

JESSE JAMES
GROVER WASHINGTON
Hottest:
STEPHANIE MILLS
BABYFACE
ALEXANDER O'NEAL
ISLEYS

REGINA BELLE

WBLK/Buffslo
Deborah Sims

JANET JACKSON
GROVER WASHINGTON
FORCE MD'S
ALISHA

L.L.

Hottest:
ALEXANDER O'NEAL
STEPHANIE MILLS
WHISPERS

REGINA BELLE
KLYMAXX

WKND/Hartford
Jordan/McLean

ISLEY JASPER ISLE
DIMPLES

COLONEL ABRAMS
MELBA MOORE
LEVERT

Hottest:
ALEXANDER O°NEAL
ISLEYS

JANET JACKSON
LILLO THOMAS
ARETHA FRANKLIN

WNHC/New Haven
David Dickenson

KLYMAXX

SHERRICK

ISLEY JASPER ISLF
JANICE BULLUCK
JOHN WHITE
Hottest:

REGINA BELLF

WUSLPhlisdeiphis
Tony Quartarons

O'JAYS
D TRAIN
DIMPLES
LIVING IN A BOX
MADONNA

Hottest:
STEPHANIE MILLS
PRETTY POISON
WHITNEY HOUSTON
JANET .TACKSON
ISLEYS

WDAS/Philadeiphia
Jos Temburro

COLONEL ABRAMS
TRAMAINE

HERB ALPERT

J. BLACKFOOT
JOHN WHITE
RAMSEY LEWIS
Hottest:
TSLEYS
JONATHAN BUTLER
JANET JACKSON
DONNA ALLEN
LILLO THOMAS

WAMO/Pittsburgh
‘Woodson/Anthony

MIAMI SOUND MACHI
Hottest:
ALEXANDER O'NEAL
PEGGI BLU

REGINA BELLE

MIKI HOWARD
WARWICK & OSBORNE

WDK X/Rochesler
Andre Marcel

TIMEX SOCIAL CLUB
ISLEY JASPER ISLE
FAMILY DREAM
SHERRICK
BABYFACE

PATRICE RUSHEN
Hottest:

ISLEYS

L.L. €OOL J
REGINA BELLE
MASON

GEORGIO

WHUR/Washington
Mike Archle

PATRICE RUSHEN
JAMES INGRAM
THIRD WORLD
WARWICK & OSBORN}
GROVER WASHINGTO!
DEBRARGE

WAR

Hottest:

REGINA BELLE

WJIZ/Albany
Tony Wright

HERB ALPERT
JETS

JOHN WHITE
DAVY D
COLONEL ABRAMS
DEBARGE
KLYMAXX
PRINCESS
GIVENS FAMILY
LITTLE SHAWN
Hottest:
REGINA BELLE
1SLEYS

JANET JACKSON
ALEXANDER O'NEAL
LILLO THOMAS

WVEE/Atisnta
Rey Boyd

DIMPLES

ANITA BAKER
DEBARGE

HERB ALPERT
Hottest:
STEPHANIE MILLS
JANET JACKSON
REGINA BELLE
WHITNEY HOUSTON
ISLEYS

WEK S/Atianta
Dee Perry

none

Hottest:

ISLEYS

JODY WATLEY
STEPHANIE MILLS
REGINA BELLF
ALEXANDER O'NEAL

WFXAJAugusta
Carl Conner

ISLEY JASPER ISLE

KLYMAXX

DIMPLES

PEGGI BLU
LIVING IN A BOX
Hottest:
ALEXANDER O'NEAL
WHITNEY HOUSTON
ISLEYS

TAWATHA
STEPHANIE MILLS

WXOK/Baton Rouge
Neal/Morton

ATLANTIC STARR
PATRICE RUSHEN
DAVID ALEXANDER
KLYMAXX
COLONEL ABRAMS
GUCCI BOYS
SALT & PEPA
JAMES KEE
NAJEE

JANICE BULLUCK
Hottest:

REGINA BELLE
ISLEYS
ALEXANDER O'NEAL
VANEESE THOMAS
SMOKEY ROBINSON

KQXL/Baton Rouge

WENN/Birmingham
Dave Donnell

ROMEO

TRAMAINE

HERB ALPERT
DEBARGE
SHERRICK

ANITA BAKER
PATRICE RUSHEN
GROVER WASHINGTON
RAY GOODMAN & BR
Hottest:
STEPHANIE MILLS
WHITNEY HOUSTON
1SLEYS

JONATHAN BUTLER
REGINA BELLE

WPALI/Charleston
Don Kendricks

DIMPLES

ISLEY JASPER ISLE
HERB ALPERT
DEBARGE

MOSES TYSON

DOUG E. FRESH
FAMILY DREAM

SALT & PEPA
JAMES KEE
Hottest:

REGINA BELLE
DONNA ALLEN
TIMEX SOCIAL CLUB
JANET JACKSON
CHERYL LYNN

293/Charleston
Clitt Fietcher

NONA HENDRYX
JAMES INGRAM
MASON

FULL HOUSE
DEBARGE

ANITA BAKER
COLONEL ABRAMS
JENNIFER HOLLIDAY
HERB ALPERT
Hottest:

ISLEYS

REGINA BELLE
ALEXANDER O'NEAL
JANET JACKSON
PRINCE

WPEG/Charlotte
Michael Saunders

DEELE

DEBARGE

NORWOOD

RAMSEY LEWIS
Hottest:

REGINA BELLE
NATALIE COLE
JANET JACKSON
ALEXANDER O'NEAL
LUTHER VANDROSS

JET94/Chattanooge
Tony Scott

ROMEO

COVER GIRLS

ISLEY JASPER ISLE
NAJEE

GIVENS FAMILY
COLONEL ABRAMS
BARBARA COLEMAN

WASHINGTON
WHITNEY HOUSTON STePHANTEIMITES Welch/Clay GROVER ¥
L.L. COOL J ESiive Hottest:
ALEXANDER O'NEAL eV LEVERT SELLE
ISLEYS o) FORCE MD'S REGINA
LD CLLLIAY ALEXANDER O'NEAL
ATLANTIC STARR
JANET JACKSON
KLYMAXX PRINCE
PATTI LABELLE
:ﬁwgﬁ)cu?l City WDJY/Washington COLONEL ABRAMS WWOM/Columbia
o Flllppel LEEWBATES Andre Carson
Brute Balley CLAUDETTE POLITE
ABC Hottest:
£ nors mome o | S e g e
WARWICK & OSBORNE ALEXANDER O NEAL BABYFACE
o J. BLACKPOOT e SALT & PEPA
Sive COLONEL ABRAMS TAWATHA
o DAVY D bl oh s Tl ISLEY JASPER ISLE
FORCE MD'S JANET JACKSON .
ISLEY JASPER ISLE  NAJEE DIMPLES
ATLANTIC STARR :22‘;:?‘:_“‘““ :g‘;!CK & OSBORNE
Hottest :
REGINA BELLE STEPHANIE MILLS w‘T}”B'""'““""" CLAUDJA BARRY
WHITNEY HOUSTON Ron Janusry LIVING IN A BOX
JONATHAN BUTLER
STEYs 1SLEYS . SHALAMAR
ALEXANDER O'NEAT ';EM"A e GROVER WASHINGTON LIS 140
JANET JACKSON RINCE GENERAL KANE L.L. CooL J
Svsten FAT BOYS
ExTlaoTS STEPHANIE MILLS
ISLEYS
HERR ALPERT suovs
LAKESIDE (8
FORCE MD'S
ISLEY JASPER ISLE :
Hottest:
STEPHANIE MILLS
WHITNEY HOUSTON
L.L. CoOL J
REGINA BELLE
ISLEYS
s KSOL/San Francisco KMY X/Ojei
Robinson/Moody Howard ‘*“HT” Thomas
DAVY D LEVERT
AL JARREAU HERB ALPERT
KKSS/Albuquerque KJLH/Los Angelss DEELE FORCE MD'S
Bill Thomas (Winstonirorss WARWICK & OSBORNE ISLEY JASPER ISLE
BAK DIMPLES BOBBY .JIMMY
JAMES INGRAM ANITA ER VAL YOUNG TIMEX SOCIAL CLUB

WARWICK & OSBORNE
JANIS SIEGEL
BREAKFAST CLUB
BANANARAMA
Hottest:

WHITNEY HOUSTON
CLUB NOUVEAU
ROBBIE NEVIL

LOS LOBOS

PSEUDO ECHO

KDKO/Denver
Danny Harris

PATTI IABELLE
NONA HENDRYX
MILLIE SCOTT
KLYMAXX

Hnttest:

1SLEYS

REGINA BELLE
ALEXANDER O'NEAL
JANET JACKSON
TAWATHA

WARWICK & OSBORNE
JAMES ROBINSON
WILL TO POWER
GENERAL KANE
PATRICE RUSHEN
Hottest:

ISLEYS
STEPHANIE MILLS
FREDDIE JACKSON
LILLO THOMAS
REGINA BELLE

KDAY/Los Angelas
Pattarson/Mack

SPOONIE GEE
BABYFACE
SHALAMAR
NATALIE COLE

E
COLONEL ABRAMS
BISHOPF REED
Hottest:
L.L. COOL J
ERIC B
PRINCE
HEAVY D & BOY?7
KOOL MOE DEE

KOOL & THE GANG
HERB ALPERT
ATLANTIC STARR
PRINCESS

SALT & PEPA
Hottest:

REGINA BELLE
STEPHANIE MILLS
L.L. COOL J
WHITNEY HOUSTON
FOUR BY FOUR

KKPW{Tucson
Royce Blake

NONA HENDRYX
JELLYBEAN
KLYMAXX

LIVING IN A ROX
MADONNA

L.r.. COOL J
Hottest:

JANET JACKSON
GEORGE MICRAEL
ALEXANDER O'NEAL
REGINA BELLF
GEORGIO

Hottest:

JANET JACKSON
WILL TO POWER
STEPHANIE MILLS
ISLEYS

REGINA BELLE

XHRM/San Diego
L.D. McColium

LIVING IN A BOX
AL JARREAU
NAJEE

THERESA

MELBA MOORE
Hottest:

L.L. COOL J
EXPOSE

JANFT JACKSON
REGINA BELLE
ALEXANDER O'NEAL

K104/Dallas
Terri Avery

FAMILY DREAM
FREDDIE JACKSON
DAVID ALEXANDER
MELBA MOORE
SMOKEY ROBINSON
SHERRICK
SYSTEM

Hottest:

JANET JACKSON
PRINCE

ISLEYS

LUTHER VANDROSS
BABYFACE

WFXCiDurham
Doc Hollidae

POINTER SISTERS
PEGGI BLU

ISLEY JASPER TSLE
RAMSEY LEWIS
JETS

DOUG E. FRESH
GUCCI BOYS
PATRICE RUSHEN
TRAMAINE

GIVENS FAMILY
DEBARGE

TEEN DREAM
Hottest:
ALEXANDER O'NEAL
REGINA BELLE
JESSE JAMES
JANET JACKSON
ISLEYS

KPRR/El Paso
Hanson/Brock

REGINA BELLE
KOOL & THE GANG
FREDDIE JACKSON

FORCE MD'S
DEBARGE

PEPSI & SHIRLEY
Hottest:

JANET JACKSON
WILL TO POWER
JETS

MIAMI SOUND MACHI
SMOKEY ROBINSON

WZF X{Fayetteville
Tony Lype

SLAVE

NAJEE

JETS

PATRICE RUSHEN
Hottest:

ISLEYS

WHITNEY HOUSTON
REGINRA BELLE
JANET JACKSON
ALEXANDER O'NEAL

KDLZIFt. Worth-Dalias
Tucker/Madison

WARWICK & OSBORNE
J. BLACKFOOT
JETS

FORCE MD'S

JANET JACKSON
Hottest:

REGINA BELLE
ISLEYS
ALEXANDER O'NEAL
JONATHAN BUTLER
STEPHANIE MILLS

WQOMG/Gresnsboro
Mike Wheeler

DONNA ALLEN
JOYCE SIMS
WARWICK & OSBORNE
JELLYBEAN

LEVERT

Hottest:

GEORGE MICHAEL
ALEXANDER O'NEAL
ISLEYS

ONE WAY

DONNA ALLEN

WHYZ/Greenvilia
Walker/Mason

L.L. COOL J
CLAUDJA BARRY
JOYCE SIMS
BABYFACE
JOCELYN BROWN
NAJEE

LIVING IN A BOX
Hottest:

JESSE JAMES
STEPHANIE MILLS
PRINCE

L.L. COOL .7
FAT BOYS

WQF X/Gultport-Biloxi
Al Luv

1LEVERT

WARWICK & OSBORNE
GUCCI BOYS
MOSES TYSON
ROMEO

LITTLE SHAWN
WILSON PICKETT
FORCE MD'S
KLYMAXX

Hottest:

ISLEYS

WHITNEY HOUSTON
ALEXANDER O'NEAL
REGINA BELLE
JONATHAN BUTLFR

KMJQ/Houston
Ron Atkins

none

Hottest:

L.L. COOL J
ISLEYS

WHITNEY HOUSTON
STEPHANIE MILLS
DONNA ALLEN

WJIMi/Jackson
Carl Haynes

PATRICE RUSHEN
ETS

COLONEL ABRAMS
BE BE & CE CE WIN
DEBARGE

JOHN WHITE
JENNIFER HOLLIDAY
Hottest:

NATALIE COLE
ALEXANDER O'NEAL
LUTHER VANDRQOSS
FREDDIE JACKSON
STEPHANIE MILLS

WKXi/Jackson
Dwaina Tanner

none

Hottest:
STEPHANIFE MILLS
WHITNEY HOUSTON
JONATHAN BUTLER
ISLEYS

REGINA RELLE

WZAZlJacksonvilla
Nat Jackson

JANET JACKSON
ATLANTIC STARR
LIVING IN A BOX
PRINCESS

DAVY D

ISLEY JASPER ISLE
HERB ALPERT
COLONEL ABRAMS
AL JARREAU
KHALIQ

Hottest:

REGINA BELLE
FREDDIE JACKSON
LILLO THOMAS
ALEXANDER O'NEAL
ISLEYS

WISILy 9

Lad Goins

JOYCE SIMS

MELBA MOORE

ISLEY JASPER ISLE
Hottest:
ALEXANDER O'NEAL
ISLEYS

LILLO THOMAS
JONATHAN BUTLER
DONNA ALLEN

KRNB8/Memphis
C.J. Morgen

BRANDI WELLS
NONA HENDRYX
AVA CHERRY
ANITA BAKER
KLYMAXX

MILES JAYE

J. BLACKFOOT
Hottest:

L.L. CoOL J
ALEXANDER O'NEAL
ISLEYS

FREDDIE JACKSON
REGINA BELLE

wpnﬂl WDIA N
Crumbiey/Henry Bobby O’Jay

GIVENS FAMILY COVER GIRLS
DEBARGE ISLEY JASPER ISLE
DEELE

COLONEL ABRAMS
ANITA BAKER
ROMEO

Hottest:

REGINA BELLE
JANET JACKSON
LILLO THOMAS
ALEXANDER O'NEAL
L.L. COOL J

KliZiKilleon
Bill St. John

FORCE MD'S
DIMPLES
GENERAL KANE
DEELE
SHERRICK
MIKI HOWARD
CHERYL LYNN
JOHN WHITE
Hottest:
REGINA BELLE
L.L. COOL J
ISLEYS
SHEILA E
FAMILY DREAM

WKGN/Knoxville
Wayne Swann

TIMEX SOCIAL CLUB
PATTI T.ABELLE
SYSTEM

WARWICK & OSBORNE
POINTER SISTERS
JOYCE SIMS
Hottest:

WHITNEY HOUSTON
REGINA BELLE
ALEXANDER O'NEAL
‘TAWATHA

LILLO THOMAS

KJCBiLafayette
Handy/Davis

PATRICE RUSHEN
DAVID ALEXANDER
AL JARREAU
WARWICK & OSBORNE
AARON ALLEN
CHUCK STANLEY
GENERAL KANE
Hottest:

REGINA BELLE
ISLEYS

ALEXANDER O'NFAL
PRINCE

NATALIE COLE

KXZZ/Laka Charlas
Manuei/Moore

PATTI LABELLE
COLONEL ABRAMS
DAVID ALEXANDER
PATRICE RUSHEN
FAMILY DREAM
DEELE

FORCE MD'S

FAT BOYS
Hottest:
STEPHANIE MILLS
WHITNEY HOUSTON
ISLEYS

TAWATHA
ALEXANDER O'NEAL

WQiS/Laurel
Ron Davis

none
Hottest:
STEPHANIE MILLS
FOUR BY FOUR
REGINA BELLE
TAWATHA

LUTHER VANDROSS

KOKYiLittla Rock
George Frazier

JOHN WHITE

JAMES ROBINSON
WARWICK & OSBORNE
JENNIPER HOLLIDAY
JANICE BULLUCK
Hottest:
STEPHANIE MILLS
ISLEYS

WHITNEY HOUSTON
ALEXANDER O'NEAL
REGINA BELLE

WLOU/Louisville
Angs Canessa

DIMPLES

PATTI LABELLE
HERB ALPERT
Hottest:

ISLEYS

L.L. COOL J
LILLO THOMAS
ALEXANDER O'NEAL
NATALIE COLE

JOCELYN BROWN
KLYMAXX

SYSTEM

DEBARGE
PRINCESS
Hottest:

REGINA BELLE
ISLEYS
ALEXANDER O'NEAL
STEPHANTE MILLS
DONNA ALLEN

WALT/Merldian
Aundra Russell

LUTHER VANDROSS
ISLEY JASPER TSLE
DAVID DEE
Hottest:
ALEXANDER O'NEAL
STEPHANIE MILLS
ISLEYS

FREDDIE JACKSON
JODY WATLEY

WEDR/Miami
Jackson/Jones

none

Hottest:
STEPHANIE MILLS
ISLEYS

DONNA ALLEN
JANET JACKSON
VESTA WILLIAMS

WBLX/Moblile
Tony Brown

KOOL & THE GANG
SYSTEM

KLYMAXX

AL JARREAU
ANITA BAKER
GEORGIO
Hottest:

REGINA BELLE
JANET JACKSON
ISLEYS

LILLO THOMAS
ALEXANDER O'NEAL

WQIM/Montgomery
Frencha Be

SLAVE
KLYMAXX
SHERRICK
FORCE MD'S
GABRIELLA
Hottest:
FOUR BY FOUR
PRINCE

L.L. COOL J
NATALIE COLE
GEORGE MICHAEL

WQOK/Nashvilia
Cy Young

ISLEY JASPER ISLE
LIVING IN A BOX
MILLIE SCOTT
MIAMI SOUND MACHI
BABYFACE

CHUCK STANLEY
WARWICK & OSBORNE
L.L. COOL J
Hottest:
STEPHANIE MILLS

WAR

REGINA BELLE
ISLEYS

FREDDIE JACKSON

WYLD-FM/New Orisens
Dal Spencer

LEE BATES
COLONEL ABRAMS
SHALAMAR

J. BLACKFOOT
JOHN WHITE
PATRICE RUSHEN
MINI CURRY
Hottest:

ISLEYS
JONATHAN BUTLER
L.L. COOL J
REGINA BELLE
ALEXANDER O'NEAL

K94/Norfolk
Dave Allan

ANITA BAKER
PATRICE RUSHEN
VAL YOUNG
DIMPLES

ISLEY JASPER ISLE
RAMSEY LEWIS
MINI CURRY

RAY GOODMAN & BR
Hottest:

REGINA BELLE
JANET JACKSON
ALEXANDER O'NEAL
PRINCE

ISLFYS

WO
Stephen Crumblay

RAMSEY LEWIS
ZOLONEL ABRAMS
ROMEO

DEBARGE

ANITA BAKER
DAVY D
dottest:
REGINA BELLE
LILLO THOMAS
ISLEYS
ALEXANDER O'NEAL
TAWATHA

WHRK/Memphis
Pam Wells

none

Hottest:

ISLEYS

STEPHANIE MILLS
ALEXANDER O‘NEAL
JONATHAN BUTLER
REGINA BELLE

WJYLiLoulsville
Philip David March

GENERAL KANE
ISLEY JASPER ISLE
GROVER WASRINGTON
KLYMAXX

JOYCE SIMS
COLONEL ABRAMS
BABYFACE

Hottest:
STEPHANIE MILLS
ISLEYS

JONATHAN BUTLER
ALEXANDER O'NEAL
PRINCE

WORLIOrlando
Earl James

LEVERT

JOCELYN BROWN
GRACE JONES

PATTI LABELLE
KOOL & THE GANG
AL JARREAU
ATLANTIC STARR
FORCE MD'S

ISLEY JASPER ISLE
HERB ALPERT
DIMPLES

WARWICK & OSBORNE
ANITA BAKER
Hottest:

WHITNEY HOUSTON
REGINA BELLE
DONNA ALLEN
ISLEYS

LILLO THOMAS

KHYS/Port Arthur
Steve Hedgwood

CLAUDJA BARRY
ISLEY JASPER ISLE
FORCE MD'S
COLONEL ABRAMS
DEBARGE

KOOL & THE GANG
FAT BOYS

J. BLACKFOOT
Hottest:
STEPHANIE MILLS
ISLEYS

WHITNEY HOUSTON
L.L. COOL J
ALEXANDER O'NEAL

WPLZ/Petersburg
Debbia Parker

WARWICK & OSBORNE
ISLEY JASPER ISLE
CHUCK STANLEY
Hottest:

WHITNEY HOUSTON
STEPHANIE MILLS
ALEXANDER O'NFAL
DIANA ROSS

SHEILA E

KDK S/Shreveport
C. Erwin Daniels

KOOL & THE GANG
PATRICE RUSHFN
DAVID ALEXANDER
SMOKEY ROBINSON
Hottest:

ISLEYS
ALEXANDER O'NEAL
JONATHAN BUTLER
NATALIE COLE
WHITNEY HOUSTON

WANM/Tallshassee
Joe Bullard

HERB ALPERT
ANITA BAKER
DAVY D

D TPAIN
GABRIELLA
LITTLE SHAWN
JAMES INGRAM
WILL TO POWER
DEBARGE
NORWOOD
Hottest:
STEPHANIE MILLS
ISLEYS

JANET JACKSON
ALEXANDER O'NEAL
L.L. COOL J

WTMP/Tampa
Chris Turner

HERB ALPERT
FORCE MD'S
COLONEL ABRAMS
KLYMAXX

GROVER WASHINGTON
HOWARD HEWETT
JANICE BULLUCK
SALT & PEPA
ROBBIE NEVIL
JAMES ROBINSON
LITTLE SHAWN
EXOTIC STORM
Hottest:

REGINA BELLE
DONNA ALLEN
L.L. COOL J
ISLEYS

FREDDIE JACKSON

MIDWEST

WGCHChicago
Sonny Taylor

MIKI HOWARD
THERESA
RAMSEY LEWIS
ANITA BAKER
NONA HENDRYX
Hottest:
ISLEYS
REGINA BELLFE
ALEXANDER O'NEAL
FAT BOYS
L.L. COOL J

WBMX/Chicago
Michaels/Davis

COLONEL ABRAMS
SHERRICK
TRAMAINE

MINI CURRY
ANITA BAKER
Hottest:

REGINA BELLE
ISLEYS
ALEXANDER O'NEAL
JANET JACKSON
JONATHAN BUTLER

WCIN/Cincinnati
Steva Harris

DEELE

ISLEY JASPER ISLE
KOOL & THE GANG
SYSTEM

BABYFACE
Hottest:
STEPHANTE MILLS
1SLEYS

FREDDIE JACKSON
TAWATHA
ALEXANDER O'NEAI

WBLZICincinnati
Brisn Castla

HERB ALPERT
WILL TO POWER
ANITA BAKER
Hottest:

ISLEYS

REGINA RELLE
ALEXANDER O'NEAL
JANET JACKSON
GEORGIO

WZAK/Cleveland
Lynn Totliver

GENERAL KANE

U VEE HAYES

SALT & PEPA
ANITA BAKER

BOYS ON THE BLOCK
MELBA MOORE
COVER GIRLS
KLYMAXX

DEBARGE

ISLEY JASPER ISLE
ETS

Hottest:
L.L. CcooL J
EVERT

R
LUTHER VANDROSS
TAWATHA
REGINA BELLE

WVKO/Columbus
KC Jones

WARWICK & OSBORNE
VANEESE THOMAS
KOOL & THE GANG
CHERYL LYNN

MIKI HOWARD
SYSTEM

JETS

GROVER WASHINGTON
Hottest:

ISLEYS

JONATHAN BUTLER
LILLO THOMAS
ALEXANDER O'NEAL
FREDDIE JACKSON

WJLB/Detroit
Briggs/Alexander

HERB ALPERT
ANITA BAKER
WARWICK & OSBORNE
Hottest:
STEPHANIE MILLS
L.L. coOL J
ISLEYS

JODY WATLEY
JANET JACKSON

WGPR/Detroit
Joe Spencer

ISLEY JASPER ISLE
COLONEL ABRAMS
FORCE MD'S

CHUCK STANLEY
JOHN WHITE
DEBARGE

Hottest:
STEPHANIE MILLS
LILLO THOMAS
ISLEYS

FAT BOYS
ALEXANDER O'NEAL

WKWM/Grand Rapids
GrantiFranklin

VESTA WILLIAMS
THERESA

DIMPLES

TSLEY JASPER ISLE
TRAMAINE

JOHN WHITE

J. BLACKFOO'
COLONEL ARRAMS
Hottest:
ALEXANDER O'NEAL
ISLEYS

REGINA BELLE
STEPHANIE MILLS
PRINCE

WTLClindianapolis
Jay Johnson

CYNTHIA ROUNTREE
KLYMAXX

U VEE RAYES
COLONEL ABRAMS
FORCE MD'S
JENNIFER HOLLIDAY
TEEN DREAM
ANTTA BAKER

ELLA BROOKS
Hottest:

WHITNEY HOUSTON
REGINA BEILE
ISLEYS

ALEXANDER O'NEAL
DONNA ALLEN

KPRS/Kansas City
Del Rice

ROBBIE NEVIL
ISLEY JASPER ISLE
LEVERT

KLYMAXX

JOHN WHITE
EXPOSE

ROMEO

Hottest:

L.L. ¢cOoOL J
ALEXANDER O'NEAL
REGINA BELLE
STEPHANIE MILLS
ISLEYS

WXLA/Lansing
Sammy Jordan

COLONEL ABRAMS
BABYFACE

WARWICK & OSBORNE
FORCE MD'S
DIMPLES

VAL YOUNG

JOHN WHITE

AVA CHERRY
Hottest:

ISLEYS

REGINA BELLE
STEPHANIE MILLS
ALEXANDER O'NEAL
JANET JACKSON

WLUM/Milwaukes
Jimmy Smith

none
Hottest:

LISA LISA
WHITNEY HOUSTON
L.L. CoOL J
JANET JACKSON
JONATHAN BUTLER

2103/Columbus
Tom Reynolds

REGINA BELLE
MIKI HOWARD
ISLEY JASPER ISLE
DEBARGE

JOHN WHITE

HERB ALPERT
Hotteet :

ISLEYS
ALEXANDER O'NEAL
JANET JACKSON
LILLO THOMAS
TAWATHA

KPRW/Oklahoma City
Fred Elkins

ROMEO

COLONEL ABRAMS
SALT & PEPA
MILES JAYE
NAJEE

JOHN WHITE
DIMPLES
Hottest:
REGINA BELLE
ALEXANDER O°'NEAL
ISLEYS

JANET JACKSON
LILLO THOMAS

WWWSiSaginaw
David Rosas

TRAMAINE

TIMEX SOCIAI CLUB
SALT & PEPA
GROVER WASHINGTON
LIVING IN A BOX
JOHN WHITE
COLONEL ABRAMS
GUCCI BOYS
Hottest:
ALEXANDFR O'NEAL
FDR

REGINA BELLE
FREDDIE JACKSON
STEPHANIE MILLS

KMJM/St. Louis
Mike Stradford

none
Hotteat:

L.L. COOL J
ALEXANDER O'NEAL
ISLEYS

REGINA BELLE
DIANA ROSS

KATZ-FMISt. Louis
Cheryl Winston

ANITA BAKER

J. BLACKFOOT
JOHN WHITE
PATRICE RUSHEN
TIMEX SOCIAL CLUB
Hottest:

ISLEYS
ALEXANDER O'NEAL
JANET JACKSON
GEORGIO

NATALIE COLE

WVOI/Toledo
Paul Brown

TRAMAINE
COLONEL ABRAMS
JOHN WHITE
JANICE

1SLEY JASPER ISLE
ANTTA BAKER
Hottest:
STEPHANIE MILLS
JODY WATLEY
ISLEYS

REGINA BELLE
WHITNEY HOUSTON

KBUZ/Wichits
Rochel Wright

COLONEL ABRAMS
JENNIFER HOLLIDAY
ISLEY JASPER ISLE
WARWICK & OSBORNE
JOYCE SIMS
Hottest:

PRINCE

REGINA BELLE
JANET JACKSON
NATALIE COLE
ALEXANDER O'NEAL

92 Total Reports

84 Current Reports

WLUM/Milwaukee, KMJM/St. Louis,
WEKS/Atlanta, KMJQ/Houston,
WKXI/Jackson, WQIS/Laurel,
WHRK/Memphis and WEDR/Miami
reported frozen piaylists this week.

WWIN-FM/Baltimore is no longer a

reporting station.
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LOVE IS A HIL.

 BREAKERS. |

“LOVE IS A HOUSE”

1 Produced by Martin Lascelles and Geoff Gurd
| for De-Mix Productions, Inc,

a \ From the Forthcoming Album Touch And Go

Jernny

©1987 Warner Bros Records Inc.
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62 m R&R July 10, 1987

R&R NATIONAL AIRPLAY

TOP 30
JULY 10, 1987

week

+ € EDDIE DANIELS/To Bird, With Love (GRP)

MANHATTAN TRANSFER/Live (Atlantic)

YELLOWJACKETS/Four Corners (MCA)

CHICK COREA ELEKTRIC BAND/Light Years (GRP)

DUKE ELLINGTON ORCHESTRA/Digital Duke (GRP)

ANDY NARELL/The Hammer (Windham Hill)

CARLA BLEY/Sextet (ECM)

DAVID BENOIT/Freedom At Midnight (GRP)

GEORGE BENSON/EARL KLUGH/Collaboration (WB)

BOBBY HUTCHERSON/In The Vanguard (Landmark)

JANIS SIEGEL/At Home (Atlantic)

JOANNE BRACKEEN/Fi-Fi Goes To Heaven (Concord)

RANDY BRECKER/In The Idiom (Denon)

ACOUSTIC ALCHEMY/Red Dust & Spanish Lace (MCA Master Series)

JOHN BLAKE/Adventures Of The Heart (Gramavision)

LESLIE DRAYTON & FUN/Innuendos (Esoteric/Optimism)

DUKE ROBILLARD/Swing (Rounder)

JONATHAN BUTLER/Jonathan Butler (Jive/RCA)

ERNESTINE ANDERSON/Be Mine Tonight (Concord)

ROB McCONNELL/Boss Brass & Woods (MCA)

CABO FRI0/Cabo Frio (Zebra/MCA)

JUSTO ALMARIO/Plumbline (Meadowlark)

JOE SAMPLE/Roles (MCA)

NANCY WILSON/Forbidden Lover (Columbia)

KEIKO MATSUI/A Drop Of Water (Passport Jazz)

BILL BRUFORD/Earthworks (Editions E.G.)

MICHAEL BRECKER/Michael Brecker (MCA Impulse!)
24 28 RAMSEY LEWIS/Keys To The City (Columbia)

€5 MODERN JAZZ QUARTET/Three Windows (Atlantic)

€ ELEMENTS/Blown Away (Passport Jazz)

lslrban Contemporary stations contributing to Jazz: KJCB/Latfayette, Tyrone Davis; WYLD-FM/New Orleans, Dell
pencer.
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16 27

NEW & ACTIVE

PAT KELLY ‘‘Views Of The Future” (Nova) 14/5.

Rotations: Heavy 4/0, Medium 6/4, Light 4/1, Total Adds 5, WEBR, WBBY, KJZZ, KUOP, KLSK. Heavy: WNOP, WFSS, WVPE,
KIFM. Medium: WLVE, WHRO.

DAVE GRUSIN “Cinemagic’ (GRP) 14/3.

Rotations: Heavy 5/1, Medium 6/2, Light 3/0, Total Adds 3, KBEM, WVPE, KJCB. Heavy: KTCJ, KKGO, KJZZ, KIFM. Medium:
WEBR, WFSS, WLVE, WHVE.

JOHN JARVIS ““Something Constructive’’ (MCA Master Series) 14/2.

Rotations: Heavy 6/0, Medium 4/0, Light 4/2, Total Adds 2, WFSS, KXPR. Heavy: WLOQ, WBBY, WVPE, KLCC, KIFM, KLSK.
Medium: WEBR, WAER, WFPL, WLVE.

JIMMY McGRIFF “The Starting Five’’ (Milestone/Fantasy) 12/4.

Rotations: Heavy 1/0, Medium 7/2, Light 4/2, Total Adds 4, WDET, WFSS, WHRO, KKUL. Heavy: WJAZ. Medium: WNOP,
WBBY. WJZZ, KLON, WNEW

DAVE BRUBECK, 1987 QUARTET “Blue Rondo’’ (Concord) 12/1.

Rotations: Heavy 4/0, Medium 6/0, Light 2/1, Total Adds 1, WHVE. Heavy: WJAZ, WBEE, KADX, WHRO. Medium: WBFO,
WOTB, WMOT, WUWM, WUSF, KLSK

GRANT GEISSMAN ‘‘Snapshots” (TBA/Palo Alto) 11/5.

Rotations: Heavy 4/1, Medium 4/2, Light 3/2, Total Adds 5, WFAE, KJZZ, KBEM, KLCC, KLSK. Heavy: WJAZ, WNOP, KKGO.
Medium: WAER, WLOQ.

JOSHUA BREAKSTONE QUINTET “Echoes” (Fantasy) 10/0.

Rotations: Heavy 5/0, Medium 5/0, Light 0/0, Total Adds 0. Heavy: WBFO, WBEE, KANU, WUSF, KBEM. Medium: WJAZ,
WJZZ, WUWM, KADX, WHRO.

HANK CRAWFORD ““Mr. Chips’ (Milestone/Fantasy) 9/4.

Rotations: Heavy 2/1, Medium 5/2, Light 2/1, Total Adds 4, KERA, WBBY, WJZZ, WFSS. Heavy: KBEM. Medium: WNOP,
KLON, WNEW

MAX ROACH DOUBLE QUARTET “Bright Moments™ (Soul Note) 9/1.

Rotations: Heavy 1/0, Medium 6/0, Light 2/1. Total Adds 1, WDET. Heavy: KWMU. Medium. WGBH, WBGO, WBEE, KANU,
KMHD, KXPR

THE HAMMER

TO THE STREET
R&R Jazz Chart:

BB Jazz Contemporary:
Debut €0

AVAILABLE ON WINDHAM HILL JAZZ A
DISCS AND TAPES ® K£

HSTRIMU IULENY ASAT R CORDS

0 WINDHANLTHED PROGDY §TONS 1N

" 1

. MOST ADDED H?H%SI

YELLOWJACKETS (16)

| mEaLp:v i"e:sn(f()s; EDDIE DANIELS (13)

\ BENSON & KLUGH (5) BENSON & KLUGH (11)
MICHAEL FRANKS (5) MANHATTAN TRANSFER (10)

GRANT CARLA BLEY (9)
PATGKEEIEEYM (‘5'1 ) ACOUSTIC ALCHEMY (7)

st G N i
|\ JANIS SIEGEL (5) e :'fnm"(:;)""n @

TERRY GIBBS DREAM BAND “‘Sundown Sessions, Vol. 2" (Fantasy) 8/4.

Rotations: Heavy 3/0, Medium 4/3, Light 1/1, Total Adds 4, WMOT, WDET, WNEW, KWMU. Heavy: KLON, KBEM, KKUL.
Medium: KANU.

BENNY CARTER “‘Wonderland’’ (Pablo/Fantasy) 8/2.

Rotations: Heavy 4/0, Medium 3/1, Light 1/1, Total Adds 2, WUWM, KKUL. Heavy: WJAZ, WBEE, KADX, KKGO. Medium:
WBGO, WUSF.

DAVID LANZ & PAUL SPEER “Natural States’’ (Narada/Equinox) 8/2.

Rotations: Heavy 2/1, Medium 4/1, Light 2/0, Total Adds 2, WOTB, WVPE. Heavy: KIFM. Medium: WLOQ, WLVE, KLCC.
ETTA JONES “Fine & Mellow’’ (Muse) 8/1.

Rotations: Heavy 3/0, Medium 2/0, Light 3/1, Total Adds 1, WUWM. Heavy: WJAZ, WBEE, KBEM. Medium: WJZZ, KANU.
SONNY STITT with HANK JONES “‘Good Life” (Black-Hawk) 8/0.

Rotations: Heavy 2/0, Medium 4/0, Light 2/0, Total Adds 0. Heavy: KANU, WUWM. Medium: WMOT, WBEE, WBBY, KWMU.
JIMMY HEATH ‘‘Peer Pleasure’’ (Landmark) 7/6.

Rotations: Heavy 0/0, Medium 5/5, Light 2/1, Total Adds 6, KERA, WDET, KLON, WNEW, KWMU, KLSK.

ETTA JAMES/EDDIE ‘‘CLEANHEAD’ VINSON ‘‘The Late Show™ (Fantasy) 7/3

Rotations: Heavy 1/0, Medium 2/1, Light 4/2, Total Adds 3, WFPL, KKUL, KJCB. Heavy: KLON. Medium: KANU.
BIRDS OF A FEATHER “Birds Of A Feather” (Optimism) 7/3.

Rotations: Heavy 1/0, Medium 4/2, Light 2/1, Total Adds 3, WDET, KJZZ, KMHD. Heavy: KiIFM. Medium: WLOQ, KKGO.
KENNY PORE “‘At This Moment’* (TBA/Palo Alto) 7/2.

Rotations: Heavy 3/1, Medium 3/1, Light 1/0, Total Adds 2, KTCJ, KLCC. Heavy: WAER, WNOP. Medium: KJZZ, WLVE.
SLOW BURN “Slow Burn" (Fractal) 6/3.

Rotations: Heavy 0/0, Medium 3/2, Light 3/1, Total Adds 3, WDET, KLCC, KLSK. Medium: KBEM.

FRIEDEMANN “‘Indian Summer"’ (Narada/Equinox) 6/2.

Rotations: Heavy 1/0. Medium 2/0, Light 3/2, Total Adds 2, WAER, WMOT. Heavy: KLCC. Medium: WLOQ, WNOP.
ELLA FITZGERALD & JOE PASS “Easy Living” (Pablo/Fantasy) 6/0.

Rotations: Heavy 1/0, Medium 3/0, Light 2/0, Total Adds 0. Heavy: WJAZ. Medium: WBEE, WUSF, KKUL.

MICHAEL FRANKS ‘‘The Camera Never Lies” (WB) 5/5.

Rotations: Heavy 3/3, Medium 2/2, Light 0/0, Total Adds 5, WLOQ, WDET, WJZZ, KTCJ, KIFM.

LARRY CARLTON ‘‘Discovery’” (MCA Master Series) 5/4.

Rotations: Heavy 4/3, Medium 0/0, Light 1/1, Total Adds 4, WAER, WLOQ, WJZZ, KIFM. Heavy: KKGO.

CHARLIE HADEN ‘‘Quartet West"” (Verve) 5/4.

Rotations: Heavy 0/0, Medium 5/4, Light 0/0, Total Adds 4, WFPL, WNOP, WDET, KLON. Medium: WNEW.

BUD SHANK QUARTET ‘At Jazz Alley” (Contemporary/Fantasy) 5/2.

Rotations: Heavy 2/0, Medium 1/1, Light 2/1, Total Adds 2, WMOT, WHRO. Heavy: KANU, KKUL.

CHET ATKINS, C.G.P. “Sails” (Columbla) 5/2,

Rotations: Heavy 0/0, Medium 2/0, Light 3/2, Total Adds 2, WDET, KTCJ. Medium: WNOP, KIFM.

IMAGES ‘“‘Viewpoint” (Redstone) 5/0.

Rotations: Heavy 2/0, Mediur 31, Light 0/0, Total Adds 0. Heavy: WAER, KBEM. Medium: KJZZ, WNEW, WHRO.
SONYA ROBINSON “‘Sonya” {Columbia) 5/0.

Rotations: Heavy 0/0, Mazium 3/0, Light 2/0, Total Adds 0. Medium: WGBH, WEBR, WOTB.

SUN RA ARKESTRA ‘‘Reflections In Biue'' (Black Saint) 5/0.

Rotations: Heavy 0/0, Madium 3/0, Light 2/0, Total Adds 0. Medium: WGBH, WOTB, KLSK.

REGIONALIZED ADDS & HOTS

STEEL JAZZ FROM THE CARIBBEAN

I - . — e e — o
EAST SOUTH | MIDWEST Hama
K b MODERN JAZZ QUART
BENSON & KLUGH
Y Hottest:
3 WEFPULoulsvitie o . TAC
© ™ “ ack HNETTE
Eric Jackson Steve Blanchi Paul Stribiing WestorvStewsrt Geoft Nimmo Darian Paster Bop pROWGH
DUKE ROBILLARD DURE ELLINGTON CHARLIE HADEN
WEBR/BUFFALO NANCY WILSON CABO_FRIO ANDY NARELL MAYNARD PERGUSON RY CARLTON
30-AL WALLACK CRICK COREA CRANT GETSSMAN BENSON & KLUGH PETE ESCOVEDO MICHAEL FRANK: KBEMMinneapolls
. UANZ ¢ SPEER MODERN JAZZ OUAPT  JAMES & VINSON SCHONHERZ & SCOTT  MANK CRAWFORD 4D, Ball
EATAKELLY Hottesats Hottest: ROB MCCONNELL ISHAM L LANDE DUXE RORILLARD
Hottest: LESLIE DRAYTON MANHATTAN TRANSPE  Hottaest: CHARLIE HADEN ACUSTIC AICHEMY  Goup Lre
RAMSEY LEWIS YELLOWIACKETS YELL YeL SPHERE HoEEa st GRANT GEISSMAN
MANHATTAN TRANSPE CARLA BLEY BOBBY HUTCHERSON WINDHAM HILL B O TIM HEINTZ
JANIS SIPGEL WJAZ/Stambord (*) ANDY NARELL 8ILL BRUPORD (IO YBLAKE] DAVE STAHL
IR { WLVEMiam| Besch (°) HENRY ROBINETT GRC MARK WINKLER ShveRcaus T
WEBFO/MBuitslo KERADalas-Ft. Worth Geolt Fisher Bottest: YELLOWJACKETS ACOUSTIC ALCHEMY
John Werick WARREN VACHE' | Craig Asen MAYNARD FPERGUSON ~ MANHATTAN TRANSFE  seor” souprn
GERRY MULLIGAN Hottest KENNY PO Hottest)
ELEMENTS ERNESTINE ANDERSO HANK CRAWFORD BENSON & RLUGH BOBBY HUTCHERSON KANWLawrance, KS DAVID BENOIT
JANIS STEGEL IAN DOGOLE KNOBEL & GERBER ACOUSTIC ALCHEMY Bob Hamemond BENSON & KLUGH
ROB MCCONNELL WAER/Syracuse JIMMY HEATH KEIKO MATSUL ANDY NARELL
Rottest: JoAnn Urotsky Hottest: ANDY NARELL WBBY/Columbus () Hottast: HANK CRAWPORD
ERNESTINE ANDERSO CARLA BLEY YELLOWIACKETS Miks Porking Lisis
CHICK COREA BILL BRUFORD KTCJMnneapolis (*}
ettt JOE SAMPLE WMOTMashvilke 5
WNEW-AM/New York (*)  pp7epEMANN BIG TWIST & MELLOW  Rick Forset AL JARREAU WUWMANtwaukes
John Plett DUKE ROBILLARD WFSSF te ROR MCCONWELL Kim Grehn KENNY PO
Hottest: ayetten TERRY GlaBS MAJEE o MICHAEL
BOBBY HUTCHERSON EDDIZ DANIELS John Haynes FRIZDEMANN HANK CRAWPORD BENNY CAR CHET ATKINS
JIMMY REATH ACOUSTIC ALCHENY BUD SHANK JOYRIDE BENSONNCRKLUSH Hotteat:
TERRY GIBBS MANHATTAN TRANSPE | JIMMY MCGRIFP BIG TWIST & MELLOW PAT KELLY CEIgNIEE EODIE DANTELS
RANDY BRECKER JOHN BLAKE HANK_CRAWFORD ELEMENTS MODERN JA7Z QUART  JOE JACKSON JTOE SAMPLE
BLEMENTS KENNY PORE JANIS SIEGEL Hottast: DUKE ROBILLARD ETTA JONES RAMSEY LEWIS
Hottest: NANCY WILSON DAVID BENOIT JANIS SIEGEL Hottest: YELLOM,
JONATHAN BUTLER JOHR JARVIS Kottest: MANHATTAN TRANSPI  MrcmapL BRECKER
EDDIE DANIELS Hottest: WHROMNortoh CABO PRIO somy sT1
BENSON & KLUGH CHICK COREA Jon Lowrey CARLA BLEY Ve e
JANTS SIEGEL MANHATTAN TRANSPE AL JARREAU Jon Keutmann-Kennel
YELLOMIACKETS YELLOWIACKETS JIMMY MCGRIPP LICHNEIARVES on
JONATHAN BUTLER BUD SHANK D D orEns
WBGOMNewark ABO FRIO Judy Adems DAVE GRUSIN
Aoltine/Xirk KJCB/LAFAYETTE Hottest: WHVE/Sarssots (*} LANZ & SPESP
MED/15-TYRONE DAVIS MANHATTAN TRANSFE OLATUNJL
Al Santana ANDY NARELL
Hottest: DAVID BENOIT MODERN JAZZ QUART  Janls SIEGEL
HILTON RUI7 EDDIZ DANIELS DUKZ ROBILLARD JUSTO ALMARIO ISHAM & LANDE
JONATHAN BUTLER DAVID BENOIT EDDIE DANIELS DAVE BRURECK JIMMY HEATH KWMISH, Louls
EPNESTINE ANDERSO YQNARELL) AL i Hottest: [ELEMENTS Sim Wallece
