ISSUE NUMBER 708

THE INDUSTRY'S NEWSPAPER

OCTOBER 16, 1987

I N S I D E:

NEW AGE CHICAGO STYLE

As R&R readies expanded New
Age music coverage, Mike
Kinosian concludes his three-
part look at the hottest adult
radio format with a profile of
WNUA/Chicago and PD Bob
O’Connor.

Page 57

RADIO’S CMA AWARD-WINNERS

Just as the CMA announces its winners,
R&R salutes its choices for best Country
radio stations, managers, programmers,
and music directors.

Page 60

HEAT STILL ON WITH
SUMMER RATINGS

More major market Arbitron and

Birch ratings results:

® San Francisco: KGO boosts
lead, KMEL & KITS each up a
share in ARB

® Philadelphia: WMMR opens big
Birch leaa, but WUSL narrows
ARB gap

® Detroit: WJR six points ahead in
ARB, WJLB extends Birch lead

@ Washington: WDJY tops Urbans
in ARB as WKYS leads market in
Birch

® Boston: WBCN narrows WXKS-
FM's ARB edge

©® Houston: Top five all up in Birch
as KMJQ nears 15 share

® San Jose: KGO, KWSS, KBAY
rank 1-2-3 with solid ARB gains

Page 36, 38

Q107 OVERCOMES
RESISTANCE IN AIDS
RADIOTHON

without much aid from other local media
or politicians, Q107/Washington
managed to pull off a highly successful
AIDS radiothon that raised $100,000.
Page 48

KSHE, WXRT CELEBRATE
AOR ANNIVERSARIES

Two of AOR'’s most prominent heritage
stations are commemorating momentous
anniversaries, as KSHE/St. Louis hits 20
and WXRT/Chicago reaches 15.
Pictures, mementos, and stories for both
this week.

Page 52

ARBITRON DIARY RESPONSE

Arbitron and NAB researchers

responsible for the diary’s new design

explain their new refinements and ideas.
Page 34

Newsstand Price $5.00
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Summer Arbitrends
Invalid, Book OK

3500 Diaries Not Counted In July Survey

Arbitron has admitted that an
estimated 3500 Arbitrend di-
aries were not counted for the
month of July. This affects ev-
ery station in the 79 subscribing
markets. Although the July Ar-
bitrends are invalid, Arbitron
maintains the error was caught
in time to fix the summer book.

“When you make a mistake
you have to admit it,” said Arbi-
tron spokeswoman Nan Myers.
“It was basic human error. Sev-
eral trays of diaries were sim-
ply not entered. It may have in-
convenienced some clients, but
it’s not as bad as it could have
been. We plan to reissue the
right information to our clients
and have informed all of the sta-
tions in the markets involved.
The summer book contains the
correct information.”

Arbitron Marketing VP Rho-
dy Bosley told R&R several

managers and employees have
been let go or suspended be-
cause of the error.

Arbitron auditor David Tate
of Rantel Research told R&R
the misinformation negates the
Arbitrend survey from May-
June-July and June-July-Aug-
ust. He gave a few examples:
out of the missing 3500 diaries,
as many as 186 went uncounted
in New York, 33 in Seattle, 100 in
Miami, 81 in Chicago, 79 in De-
troit, one in Baton Rouge, 81 in
Los Angeles, 53 in San Francis-
co, 4 in Pittsburgh, 18 in Allen-
town, and 31 in Providence.

Malrite VP/Research Jhan
Hiber advises stations to think
seriously about sending their
own people out to Arbitron
headquarters in Laurel, MD to
audit the diaries in the interest
of “monitoring their own quali-
ty control.”

GANNETT'S $100,000 HELPS RED CROSS TAKE THE QUAKE —
The Gannett Foundation, through KIS-AM & FM/Los Angeles and
Gannett Outdoor Media, donated $ 100,000 to help offset the Red
Cross’s $1 million earthquake relief effort expenses. Shown with
the check are (I-r): Gannett Outdoor of Southern California Presi-
dent/CEQ John Martin, American Red Cross District Manager Frank
Medina, and KIIS President/GM Lynn Anderson-Powell. The contri-
bution is the largest the Red Cross has received to date for victims

of the quake.

CAN YOUR AUDIENCE READ DIARIES?
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Gronek Gets WHK &

WMMS VP

WHK & WMMS/Cleveland
GM Lonnie Gronek, a ten-year
Malrite veteran, has been nam-
ed VP. Gronek moved back to
Cleveland over a year ago from
sister station Z100/New York,
where he was LSM.

Malrite Exec. VP and Radio
Division President Gil Rosen-
wald said, “It is with great
pleasure and pride that we rec-
ognize Lonnie Gronek for his
contributions and achievements
over the years.”

Gronek, told R&R, “I spent
six years here and three with
Z100. It’s nice to come home
again and meet such success.
The opportunity to move up in

Hank Jr. Wins, Reba Sets Record

Hank Williams Jr. (left) won the Country Music Association’s Entertainer

Stripes

Lonnie Gronek

rank is quite satisfying. I'm
looking forward to the next ten
years with Malrite.”

Of The Year award Monday night (10/12), while Reba McEntire snared
an unprecedented fourth Female Vocalist nod. More CMA photos on

Page 66.

Schutt VP/GM At WRIF

Great American Communica-
tions Corp. (formerly Taft
Broadcasting) has appointed
Bob Schutt VP/GM of WRIF/
Detroit, replacing Abe Thomp-
son. Schutt is currently VP/GM
of Great American’s WDVE/
Pittsburgh. He will assume his
new duties once the sale of
WRIF from Silver Star Com-
munications receives FCC ap-
proval.

Schutt told R&R, “As a big-
ger property, WRIF presents an
enormous challenge, and I'm

looking forward to getting up
there and doing the best I can to
make it a big success.” Schutt
has been with the company for
11 years, the last five as WDVE
GM.

Thompson commented,
“Whenever you buy something
it’s your perogative to do what-
ever you want with it. I have an
excellent relationship with
Great American and under-
stand the decision.” He said he
is pursuing ownership possibili-
ties.

Dawson Leaves FCC

The FCC has another vacan-
cy at the top: Mary Ann “Mimi”
Weyforth Dawson has been
nominated to be Deputy Secre-
tary of Transportation at the
Department of Transportation.

President Reagan announced
the nomination last Thursday
(10/7) at a Rose Garden cere-
mony. Dawson’s FCC term ex-
pires June 30, and Reagan’s ac-
tion means that two seats will
soon be available on the five-
member Commission.

Dawson reportedly has been
looking around for another job

ever since she lost her fight for
the Chairman’s posl. to Dennis
Patrick last spring. If confirm-
ed by the Senate, Dawson would
succeed James Burnley IV in
the Transportation Depart-
ment’s number-two spot. Burn-
ley has been nominated to suc-
ceed Elizabeth Dole as Secre-
tary of Transportation; Dole re-
signed last month to work on
husband Robert Dole’s cam-
paign for the Republican
Presidential nomination.

DAWSON:;See Page 30
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Co Leitenel

from her 5x
platinum album,

Whitney.

Going for
adds Monday,
October 19th.

Produced by Narada Michael Walden
for Perfection Light Productions
Executive Producer: Clive Davis

Vocal Arrangements: Whitney Houston

ARISTA

© 1987 Arista Records, Inc.,
a Bertelsmann Music Group Company
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Jones VP/Black Music
Promotion At Motown

‘ PAGE THREE I

OCTOBER 16, 1987

Ronnie Jones has been appointed
VP/Black Music Promotion at Mo-
town, based in Los Angeles. He has

Ronnie Jones

NO PD NAMED

been VP/Black Promotion at Capi-
tol since June 1985.

Reporting to Motown Records
President Skip Miller, Jones will be
responsible for the promotion and
marketing of all black-oriented
product on the label and its sub-
sidiaries.

Miller commented, ‘“Ronnie is
one of the heavyweights in our
business, and we are thrilled that
he has accepted our invitation to
become a member of the Motown
family.”

Jones, who couldn’t be reached
for comment, spent six years as
East Coast R&B Regional Promo-
tion Manager for EMI America/
United Artists before joining
Capitol.

WMRQ Switches To
‘Oldies 103’ WODS

CBS 0&0 FM WMRQ/Boston
has changed from soft AOR to
“Oldies 103” WODS. PD Barbara
Temple has left to write a play, and
a replacement has not been named.
The format change took place last
week (10-7) under the supervision of
GM John Gehron and WCBS-FM/
New York PD Joe McCoy, who will
consult.

“Everybody in the market has
been dabbling in oldies, but no-
body’s made the commitment,”
Gehron said. “There’s a great deal
of music that hasn’t been exposed
here for a while. That’s what we’re
capitalizing on.”

“Oldies is a tremendously viable
format in cities like Boston that
have a great tradition of rock ‘n’
roll. It’s a fun format and we plan
to give our audience great nonstop
rock ’'n’ roll.”

Gehron, who told R&R most of
the airstaff will stay on, is no
stranger to the format. He was PD
of WCBS-FM when it switched to
Gold in 1972 and also helped install
Oldies on WCAU-FM/Philadelphia
in the mid-"70s.

Boston has a long FM Oldies tra-
dition. WROR/Beston, now AC
with a heavy complement of gold,
was one of the earliest Drake-
formatted Oldies outlets through
the ’70s. Suburban WCGY/Lawr-
ence changed to Classic Rock
earlier this year. And still-

Brady Upped
To WQAM PD

Steve Brady has been upped
from MD to PD at AM Country out-
let WQAM/Miami. The four-year
station vet replaces Johnny Holi-
day, who is relocating to Portland,
ME.

““This has been my first job in ra-
dio,” said Brady, who started at
the station as a parttimer and later
became Music Coordinator.

“Steve has done a tremendous
job assisting me with the music on
Kiss (sister WKQS), and I have ev-
ery confidence in his ability to do a

BRADY/See Page 24

successful WZLX was consultant
Gary Guthrie’s first “Classic Hits”
AOR/Gold client two years ago.
Currently, the only mainstream
Gold source is Greater Media’s AM
WMEX, which runs Transtar’s
Oldies Channel in some dayparts.

Knight Tapped
As WLVQ PD

WRKI/Danbury, CT OM Buzz
Knight (a.k.a. Bob Kocak) has
been named PD of WLVQ/Colum-
bus. He replaces Lee Randall, who
continues in morning drive.

WLVQ@ GM Tom Thon remarked,
“One particular element of this
search was the ability of the pro-
grammer to fit into the WLVQ
‘glove,’ if you will, and we think
Buzz will make a nice ‘thumb.’””’

Knight leaves WRKI after nine
years at the station, the last seven
as PD. He told R&R, ‘“LVQ is a
station I've admired for many
years, so getting this gig is really
thrilling. The station’s in excellent
shape, and I’'m looking to help con-
tinue its great tradition.”

Knight takes over on October 26.

—
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BUMPER-TO-BUMPER BROADCAST — KAEC/Los Angeles's Ken Min-
yard (l) and Bob Arthur braved the wild and woolly world of commuter traffic
during their first four-hour “Ken And Bob Freeway Safari” last week (10/8).
The personalities took their morning show on the road, broadcasting live
from Los Angeles and Orange County freeways, streets, and parking lots.

Whiteside Heads Geffen AC

Dede Whiteside is joining Geffen
Records in Los Angeles to head the
label’s new AC promotion depart-
ment. She was previously National
Director/Pop Promotion for MTM
Records in Nashville.

Geffen promotion chief Al Coury
commented, ‘“Dede comes to us
with fantastic experience and an
impeccable reputation in national
promotion. We feel very honored.”

Whiteside said, “Is this love?
The Geffen staff is the tightest ship
in the record business. Their ability
to combine professionalism and
personal charisma with a great
roster makes this position un-
matchable. I look forward to
launching Geffen’s new AC depart-
ment with much vigor.”

Before MTM, Whiteside served
as National Director/Album & Vid-

Dede Whiteside

eo Promotion for Fantasy and
headed the Aspen Group of labels’
prometion/marketing unit.

www.americanradiohistorv.com

WXKE’S AC/DC JAG FOOLS

SWAT TEAM

Playing ACIDC’s “Highway To Hell” ten times
in a row was supposed to clue WXKE/Ft.
Wayne'’s listeners that the AOR was rocking
harder at night. But the local SWAT team
garbled the message and all hell broke loos:=2

on the highway. See Street Talk for details.
Page 2S
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NEWS

Howard Becomes WPDS PD

Les Howard has been named PD
at Sconnix-owned WPDS/Tampa.
Howard has served as interim PD
of the soft AC since January.

According to VP/GM Peter Han-
dy, “Les is a bright, efficient pro-
grammer. He digs in and gets
things done quickly and well. He’s

a real ‘take-charge’ guy.”

Howard told R&R, “I've been in
Tampa for ten years, at WSUN,
WFLA, and now WPDS. I can hon-
estly say I've never seen the kind of
commitment that Sconnix is mak-
ing. With all their resources and
those of the Research Group, I

Posing In A Box

5

know we’ll succeed.”

In the Spring Arbitron, WPDS
ranked 11th (12+) and was #6
adults 25-54. Fellow ACs WNLT (#5
12+4) and WUSA (#6 12+) ranked
third and second, respectively, 25-

Living In A Box and Chrysalis executives gather in close quarters during a party at New York’s Tunnei. Pictured (i-r bottom)
are co-managers Jerry Jaffe and Chris Morrison, Chrysalis artist Elisa Fiorillo, LIAB's Tich Critchlow, Chrysalis artist/producer
Jellybean Benitez, label’s Laura Kuntz and international President Doug D'Arcy; (I-r top) Chrysalis’s Derek Graham and Sr.
Director Kevin Sutter, group’s Richard Darbyshire and Marcus Vere, and label Sr. VP Jeff Aldrich.
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KELLY PD FROM WLVE

WKAT Cruises To Oldies

Ten-year WLVE/Miami air per-
sonality Jim Kelly has segued to
PD/pm drive duties at crosstown
WKAT, which dropped its longtime
Big Band format Monday (10-12)
for mainstream Gold. Jim Dunlap,
another Miami veteran, will con-
sult from Atlanta. Former WKAT
PD Jack McDermott has moved to
Big Band WSBR/Boca Raton.

On-air, Big Wilson has been re-
placed in mornings by Reby Yonge
(ex-WABC/New York and Miami’s
WQAM and WMYQ). Lisa Ford is
handling middays, while the Wolf-
man Jack and Larry King shows
run evenings and overnights.

WKAT was up 1.7-2.4 in the sum-
mer Arbitron. Kelly conceded,
“For a station that was playing
‘Music of Your Life,’ this one was
doing pretty darn well. It was a
typical problem of the demos being

too high to attract the prime ac-
counts. We had to bring the demos
down to 2549.

“There was also an opening for
an Oldies station that played ’50s
and early ’60s. The other stations
play a watered-down version.
WKAT is reflecting the sound of
that era — we're using Drake
jingles, and we even have a little
reverb. As far as I’'m concerned,
it’s 1964 and a new Top 40 station
has just gone on the air in this

city.”

WKAT’s format change pits it
against WMXJ, which has evolved
from CHR to AC to Classic Rock to
straight Gold in its two-and-a-half-
year history. WAXY/Miami, an-
other of the origina! Drake “solid
gold” FMs in the '70s, also uses
gold titles heavily.

A&M, BET Raise Money

For Children’s Defense Fund

‘ MAr-ArY Yol £nn

A&M donated $ 10,000 to the Children’s Defense Fund, along with several promo-
tional spots run on Black Entertainment Television, which raised another
$5000-plus for the cause. Pictured is BET President Bob Johnson (left) being

presented with A&M’s § 10,000 check by the label’s Exec. Director/Black Music

Field Operations Boo Frazier.

LETTER

llliteracy &
Ratings

One-Fifth Of Listeners
Can’t Read This

The value of ratings data direct-
ly depends on its accuracy.
Today’s illiteracy rate, however,
holds significant implications in
the diary/telephone controversy:

 “Today, 75 million adults . . .
can’t read adequately.”

(Ad Council, Coalition

For Literacy)

¢ “Up to vs of the adult popula-

tion — perhaps 60 million men and

women — cannot read the front
page of a newspaper.”

(Publisher’s Weekly)

* “47% of black teenagers are
functionally illiterate and the fig-
ure will go to 50% by 1990.”

(Vital Speeches)

e “25 million American adults
cannot read the warnings on a can
of pesticide, a letter from their

child’s teacher, or the front page of

a daily paper. An additional 35 mil-

lion read only at a level which is

less than equal to the full survival
needs of our society’

(Jonathan Kozol,

“Iliterate America’)

So for at least one in five people

(by conservative estimates) it's

perhaps not a matter of declining

ILLITERACY/See Page 24
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“SOMEONE TO LOVE ME FOR ME”

It’s the third srmash single in a row
from Lisa Lisa And Cult Jam's platinum-pius alburn, “Spanish Fly"—
the follow-up to their two No. 1 urban and pop singles,
“"Head To_loe” and “Lost In Emation™
With over 200,000 12" singles and 1 millian 7” singles sold to date,
Lisa Lisa And Cult Jam are on the move!

See therm on tour, selling out shows coast to coast!
And key in on “SOMEONE TO LOVE ME FOR ME” featuring FULL FORCE.
On Columbia Records, Cassettes and Compact Discs.

Ui! Proouced end erranged by FULL FORCE. Menagerenrt —FULL FORCE Productions. and "Easy” Steve Salem “Coiumbia,” ¥ ere tredemancks of CBS inc. © 1987 Ca¥'S inc.
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Baker Now KJAA GM

KJAA/Phoenix Sales Manager
Jim Baker has been upped to GM
at the AM Country outlet. He joined
the station two months ago as a
general media consuitant, before
which he was Sales Manager at
KTPI1&KDOL/Mojave, CA for nine
months. Baker previously spent
seven years at all-Talk KORL/
Honolulu.

Baker said, “We think it would
be very foolish to think we’re out to
be number one against a station

like (Country competitor) KNIX.
What we hope to do is find a certain
niche in the marketplace by con-
centrating on local Arizona talent
in the mornings, afternoons, and
weekends, along with the old-time
country music.”

Regarding any new strategies,
Baker said, “We will remain status
quo. Whenever we run an on-air
contest, our phones light up. We're
really starting to pick up
headway.”

|

Bryan and Rosalie Bibens.

7 X & E: e S N

ON A CAROUSEL — wWQQY (102QQ)/Albany intervened to save
Saratoga’s historic carousel when it was about to go on the auction block.
PDy/afternoon man Ken Bensen rode the merry-go-round for 102 hours,
garnering much media coverage and enough donations to save the
carousel. Bensen (center) is pictured, still spinning, with morning team Jim

NEWS

HighTone artists Joe Ely and the Delgado Bros. recently played L.A.’s Roxy. Pic

HighTone Affair

Bruce Bromberg and Larry Sloven, Delgados Billy Steinway and Steve Delgado, Ely, HighTone’s Dennis Walker, and Joe and

Bob Delgado.

Nothi

n’ But A ‘“House’’ Party

Tommy Boy’s Force MD’s visited WB’s Burbank HQ to commemorate the release of their “Touch And Go" LP, featuring the
single “Love Is A House.” Pictured (I-r) are group’s Mercury and Trisco, WB President Lenny Waronker, Tommy Boy Presi-
dent Monica Lynch, and group’s T.C.D. and Stevie D.

1-800-952-1986
Ask for Mike Henry

“I've found Surrey Research to be extremely professional. Their
methodology is thorough and the presentation of the research
findings is well organized and detailed.”

Chris Mays

Program Director
KLSY-AM/FM, Seattle

Roger Wimmer, PhD/President
Chris Porter/Vice President

Mike Henry/Director of Marketing
Fran Judd/Research Analyst
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Lindsay KMGR Station Manager

Sunny Lindsay has been promo-
ted from Business Manager to Sta-
tion Manager of Transcom’s
KMGR-AM & FM/Salt Lake City.
She has been with the stations for
the past two-and-a-half years after
working for a local hotel chain.

Lindsay told R&R, “I've been
sort of handling the job without the
title. My goals include getting our
sales figures commensurate with
our programming and format. We
also need to have our story told in
the marketplace. Another area of
concentration will be the sales de-

partment.”

Transcom President Eric Hauen-
stein told R&R, “I’'m the acting
GM of the stations and Sunny will
be my assistant. She is effectively
running all operations of the sta-
tions from sales to programming.
She’s grown from a responsible
business manager to an all-around
professional broadcaster with a
good grasp of the day-to-day re-
quirements of running a competi-
tive large market radio station.”

KMGR-AM programs Transtar’s
AM Only format while the FM is a
Format 41 affiliate.

Epic Singles Out Singleton

Former Cameo member Charlie Singleton has signed with E/P/A, with the
“Nothing Ventured, Nothing Gained” single released recently. Pictured (I-r) are
Epic/Portrait Sr. VP Don Grierson and VP Bernie Miller, Singleton (foreground),
E/P/A Sr. VP Ray Anderson and VPs Jim Caparro and Don Eason.
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SALLY’S MOVING
To ABC.

J v 0. i ! e . = i
¢ s ¥ 1] S + Pl 4 r ; ! Sl = “
i o w - d ol ’
av g e [ i . [
- o - .‘n by 3 5 ¥
i " [] - Ly 4 A : = ¥
i e . | ; . o o
- = | 3

SALLY JESSY RAPHAEL...In a class by herself.

EXL". US ] Ve !"y’ Premieriﬁg Cali

y January 11, 1988 Mavurice Tunick
Fl‘t}m 7 pm-10 pm Eastern at

ABC. 10 pm-1 am Pacific 212-887-5638

SABC RADIO NETWORKS
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WASHINGTON REPORT

PAT CLAWSON

FCC Indecency Clarification
Expected Next Week

Next Tuesday (10/20) should be a hot day at the FCC.
Commissioners are holding their monthly meeting then,
and the controversial topic of indecency is on the agenda.

The Commission is slated to take
action on petitions from NAB and
Action for Children’s Television
that request a clarification of in-
decency enforcement standards.

Broadcasters have severely crit-

icized the FCC’s indecency policy,
adopted last April, as vague and
unconstitutional. The new policy
statement to be released next week
may provide additional guidance
for programmers who want to
know how far they can go on the
air.
Rosemary Kimball at the Com-
mission’s Office of Congressional
and Public Affairs said, “The poli-
cy will be clarified, and a couple of
things made more specific.”

Call Sign Rules

To Be Amended
Another item up for considera-
tion is a proposal to amend the
rules regarding call sign assign-
ments. Commission staffers pro-
posed several months ago to lift
restrictions on the use of “K’ and

“W” call signs, and to allow sta-
tions in different geographic areas
to use identical call signs. That
idea ran into intense opposition
from the broadcasting industry,
which claimed that widespread
confusion would develop among
the public and complicate the FCC
filing system already thought by
many to be inept.

AM Stereo On Hold

The FCC was all set to announce
a major policy statement on AM
stereo next week, but the item got
pulled from the agenda at the last
minute. While sources at the Com-
mission were evasive about when
the statement would be given, out-
side sources — including a Motoro-
la spokesman — are virtually cer-
tain that a statement is imminent.

Originally, FCC Policy Analysis
Chief Alan Stillwell confirmed to
R&R that the Commission would
take a long-awaited position on AM
stereo at its October open meeting.
But this week Stillwell assistant

Judy Herman said, “It got pulled
for revisions.”

At a recent meeting of the Com-
mission’s Advisory Committee on
Radio Broadcasting, FCC Audio
Services Division Chief Larry Eads
said, “It’s not likely that the Com-
mission will adopt a standard at
this late date. The litigation that
would ensue would be horren-
dous.” Eads did not comment on
whether the Commission would
protect the Motorola pilot tone, as
recently urged by the National
Telecommunications & Informa-
tion Administration, but he did say
that such protection is “open to
question at this point.”

Motorola’s Chris Payne told
R&R the FCC’s announcement
“will put an end to the question of
whether there will be any proceed-
ings on AM stereo.” He said he
believes three pending petitions
calling for FCC standardization
will be turned down by the Com-
mission.

When asked to confirm a forth-
coming decision, FCC Director/
Public Affairs John Kamp said, “I
don’t see any great fervor here to
make a bad situation worse.”

& YA FIRST CLASS
&/ NATIONAL REP

CBS Radio Representatives
puts more time into your business,
so you get more share out of your market.

A First Class rep firm is the only way fo go in foday’s
highly competitive market. You'll find that CBS Radio

Representatives pulls more money out of major mar-
kets than anyone else, because we're more than
just arep firm

CBS Radio Reps is a full-service independent, with

the best ratio of AEs to stations in the industry. Full-
time new business, sports, research and promotion
departments at your disposal. And a 50-year rela
tionship with national advertisers and agencies
who make CBS Radio Reps a must buy.

For the services you expect and the results you
demand, contact Tony Miraglia at (212) 975-1877.
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NEWS BRIEFS

Six-Year Battle Ends For

Long Island License

After six years of being operated by
temporary licensee Phoenix Media
Corp., WLIR/Garden City, NY is
losing its frequency to Jarad Broad-
casting. The FCC ended the battle for
the station’s 92.7 MHz spot by award-
ing a construction permit to Jarad in-
stead of contender Spectron Broad-
casting Corp. In its decision, the
Commission denied an application for
review filed by Spectron which claim-
ed that GM Elton Spitzer has an in-
terest in one of the companies com-
peting for the license. Spitzer did not
return phone calls from R&R.

Last year the FCC granted Jarad's
application over Spectron’s because
of its “superior proposal for integra-
tion of ownership and management.”
Although all of Spectron’s voting
stock is held by a female, Angela
Shaw, the Commission decreased
Spectron’s minority enhancement
credits because it said Shaw was not
strong enough on ownership and fi-
nancing points. Jarad, on the other
hand, was given 100 percent credit
for the integration of its sole principal,
Ronald Morey. Spectron is not includ-
ed in the settlement agreement be-
tween Jarad and five other competing
applicants.

International
Broadcasters Promote
AM Improvement,
AIDS Education

The NAB Executive Committee and
its counterparts from Canada and
Mexico met in Quebec City, Canada
recently to thrash out broadcasting
issues affecting all three countries.

AM improvement was a major item
on the agenda, with broadcasters
agreeing to support the NRSC volun-
tary standards. Delegates also agreed
to encourage stations to adopt AM,
but no particular system was recom-
mended.

Copyright payments were also on
the broadcasters’ minds. They resolv-
ed that their respective governments
“should refrain from introducing a per-
forming right in a sound recording into
legislation, as this would have pro-
found negative implications on the
relationship between the broadcasting
and recording industries.” Delegates
said broadcasters aiready make ‘‘sig-
nificant financial contributions” to the
music industry by purchasing, alring
and promoting its product.

The group also called on govern-
ments to avoid tax changes that would
discourage advertising.

Congress Gives FCC Grief
With Its 88 Budget

House Telecommunications Subcommittee members
pounced on the FCC budget bill’s introduction to the House
this week (10/13), using it as a chance to tell the Commis-
sion they expect it to obey Congressional orders from now

on.

The House approved an FCC
budget of $107.25 million for fiscal
year 1988 (a bit over $5 million
more than the 1987 budget), and
$109.25 million for 1989.

In a House Commerce Commit-
tee report on the bill, Chairman
John Dingell (D-MI) sent a tough
warning to FCC commissioners to
straighten up and fly right when it
comes to a number of issues. Din-
gell issued a laundry list of de-
mands intended to handcuff the
Commission’s decision-making lat-
itude. Among Dingell’s marching
orders to the Commission:

¢ Don’t hold spectrum auctions.
Dingell says Congress has not
granted this authority, which
would “‘represent a fundamental
change in the Communications Act
and national telecommunications
policy by establishing ability to pay
as the dominant criterion for the
award of communications li-
censes.”

* Don’t waive ex parte rules for
federal agencies — except Con-
gress — during regulatory pro-
ceedings, except in matters involv-
ing national security.

e Commissioners are “directed
to take more responsibility’”’ on
regulatory and enforcement is-
sues, rather than delegating re-
view decisions to staff members.

» Within the next 30 days, recom-
mend ways to expand nighttime
operation hours for daytime sta-
tions in cities with over 100,000
population.

« Speed up procedures by getting
all final texts of notices and orders
“which the Commission has consi-
dered in a public meeting” to the
printer by 5pm on the last business
day of the week they are consider-
ed or adopted.

¢ Compile a study on the feasibil-
ity and costs of translating Com-
mission documents into Spanish or
other foreign languages and send it
to the Congress within 60 days.

e Correct FM interference by
developing improved signal propa-
gation methods by 1990.

In summary, the report states,
“The FCC appears to doubt its
obligation to receive, and to give
appropriate weight to Congres-
sional views on its proceedings . . .
FCC'’s resistance to Congress’ le-
gitimate role would raise serious
questions regarding the system of
checks and balances by which the
commissioners of an unelected and
potentially unaccountable body ex-
ercise their delegated authority.”

No mention was made in the re-
port of the Commission’s repeal of
the Fairness Doctrine in August.
However, House Telecommunica-
tions Subcommittee Chairman Ed-
ward Markey (D-MA) followed his
introduction of the bill and some
minor amendments to it by com-
menting on his concern about the
FCC'’s attitude toward Congress,
and said his committee will con-
tinue to “closely monitor” the
FCC’s activities.
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Nationwide Media Brokers

soclates

Chapman Associates, one of the
largest and oldest national media brokerage
companies, has brought thousands of buyers
and sellers together tor over three decades.
Chapman is based in Washington, DC, and
has offices in major cities across the country.

Founded in 1954, Chapman blends
hands-on broadcast expertise with specific
media brokerage skills to provide our clients
with positive results.

If you are interested in selling, buying, or
financing a station, call for the name of
the Associate nearest you.

Chapman Associates, Inc.

2300 M Street NW, Suite 900
Washington, DC 20037
(202) 822-1700  FAX: (202) 331-8634
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TRANSACTIONS

Venture Capitalists Take Driver’s Seat
Of $5.275 Million San Jose FM

KLZE/Los Altos, CA

PRICE: $5,275,000

BUYER: ‘Anaheim Broadcasting
Corp., headed by Brian Applegate
and Tim Sullivan. Applegate is head of
Burr, Eagan, Deleage & Co., a venture
capital firm based in San Francisco and
Boston. Anaheim Broadcasting also
owns KEZY & KPZE/Anaheim, CA and
KCAL/Riverside-San Bernardino.
SELLER: Mountain Communications
Inc., a subsidiary of Parket Com-
munications Inc. The company is prin-
cipally owned by John Parket and
Kathleen Parket. They also own KTCJ
& KTCZ/Minneapolis; KIKI & KMAL/
Honolulu; KZTZ/Las Vegas; and KHYL
& KAHl/Sacramento.

DIAL POSITION: 97.7 MHz

POWER: 3 kw at 300 feet

FORMAT: AC

BROKER: Elliot Evers and Peter
Stromquist of Chapman Associates
inc.

WAGG & WENN/Birmingham
PRICE: $3,404,213 for controlling in-
terest

BUYER: Kirkwood Balton and Louis
Willle, trustees of the Booker T. Wash-

Ington Insurance Co. Employee
Stock Ownership Plan. The insurance
company is a subsidiary of A.G. Gas-
ton Corp.

SELLER: A.G. Gaston Sr.

DIAL POSITION: 1320 kHz; 107.7
MHz

POWER: 5-kw daytimer;
640 feet

FORMAT: Religion; AC
COMMENT: Through this transaction,
Gaston will sell out his 85% interest in
the combo to the insurance company,
which in tum is owned by the ESOP.
Gaston will no longer have any owner-
ship interest in the radio stations or the
insurance company.

100 kw at

KBLS/Santa Barbara

PRICE: $490,000

BUYER: Anacapa Broadcasters Inc.,
owned by Allen Potts and Fred Hall.
They also own KTEE/Idaho Falls, ID.
SELLER: Premier Broadcasting inc.,
headed by Robert Yamin.

DIAL POSITION: 990 kHz

POWER: 1 kw days; 117 watts nights
FORMAT: Big Band

BROKER: James Mergen of Chapman
Associates Inc.

WWCO/Waterbury

PRICE: $450,000

BUYER: Winthrop Broadcasting
Corp., owned by Richard Barbieri Jr.,
Douglas Duncan, Ralph Carpinelia,
James O’Hearn, and Jo Ann Corpaci
Rander.

SELLER: Greater Radio Inc., headed
by President Sam Brownstein.

DIAL POSITION: 1240 kHz
POWER: 1 kw days/250 watts nights
FORMAT: AC

WDMJ/Marquette

PRICE: $150,000

BUYER: CJL Broadcasting Inc., own-
ed by Leon Felch and James Callow.
They also own WCJL-AM & FM/Men-
ominee, MI-Marinette, WI.

SELLER: First National Bank & Trust
Co. of Marquette, MI.

DIAL POSITION: 1320 kHz

POWER: 5 kw days/1 kw nights
FORMAT: News/Talk

WCPS & WKTCITarboro
PRICE: $3,187,000

BUYER: Great American East Inc.,
owned by Donald Curtis and J.D.
Longfellow. Curtis and Longfellow also
own WTAB & WYNA/Tabor City, NC
and WMBL & WRHT/Morehead, NC.
Curtis also is a shareholder of Durham
Corp., a publicly-traded holding com-
pany, which owns WPTF-AM-TV &
WQDR/Raleigh-Durham, NC; and
WEWO & WSTS/Laurinburg, NC.
SELLER: Coastal Plains Broadcasting
Co. Inc., owned by Robert Harper.
DIAL POSITION 760 kHz; 104.3
MHz

POWER: 1-kw dayhmer 100 kw at
650 feet

FORMAT: Urban; Country

Diane Healey Linen,

Kent Phillips, Glenn Serafin
202-778-1400

1133 20th Street NW

Suite 260

Washington, D.C. 20036

“Have you seen CEA's
offering memorandum
on our station?”

/

“Yes. For brokers, they
sure know a lot about the
broadcast business B

COMMUNICATIONS
EQUITY
ASSOCIATES

Station purchases, sales
and financings.

Member: National Association of Securities Dealers, Inc. and SIPC

Rick Michaels,

Harold Ewen
813-887-8844

5401 W. Kennedy Blvd,
Suite 851

Tampa, Florida 33609
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BUSINESS OVERVIEW

WRR/Dallas: Any Other
Buyers Out There?

The Dallas City Council is consider-
ing a citizens’ group bid to buy WRR for
$6.6 million, but an investment banker
is warning the city could take a financial
bath in the deal.

WRR is the only commercial radio
station in the nation owned by a city
government. Dallas municipal officials
bought it in 1948. Despite its choice
frequency (101.1 MHz) and ample
power (100kw at 1510 feet), the sta-
tion is a  financial liability to Dallas. it's
expected to post a $275,000 oper-
ating loss this year.

Concert Communlcations, a group
headed by Paul Gleiser, is lobbying ci-
ty officials to get support for the sale.
As part of the campaign, Gleiser is pro-
mising to post a performance bond and
will retain the station’s Classical music
format.

Keeping Beethoven on the air may
cost the city a bundle. First Southwest
Company, a Dallas investment banking
firm, estimates the property is worth $6
million if city officiais require buyers to
keep the Classical format —and $11.5
million if it's placed on the open market.

Broadcasters Take
On Strapping $21 Billion Debt

Financial leveraging in the broadcast
industry is zooming, with outstanding
loans now topping $21 billlon, accord-
ing to California broadcast consuiting
firm Paul Kagan Assoclates. The com-
pany says new research data indicates
radio and TV stations have added about
$2 billion in debt to their balance
sheets during the first six months of
1987.

“The broadcast industry's debt load
has tripled in only three years and, atits
current pace, could top $30 billion by
year-end 1988," said Kagan analyst
Bruce Cheen. “But the broadcast busi-
ness remains underieveraged at an
estimated 4.1 times cash flow.”

According to a recent lender survey,
the June 30 debt total represents a
10% rise over the estimated $19.7
billion in outstanding broadcast debt at
the end of 1986 — and a whopping
26% increase over the mid-1986
figure of $17.3 billion.

Where's all the money coming from?
Cheen says institutions — 117 banks,

Continued on Page 15

September 1, 1987

has acquired
Durham, North Carolina
from

330 Emery Drive East
Stamford, Connecticut 06902
203/327-2800

Pinnacle Broadcasting Incorporated

WDUR (AM) and WFXC (FM)

Great American Media Limited 1

The undersigned initiated the above, assisted in the negotiations and
acted as exclusive broker for the transaction.

Richard A. Foreman Associates
Media Brokerage & Consulting
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Call (212) 664-4193
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THE SECOND SINGLE

(888 943-7)

FROM
THE LONESOME JUBILEE

(832 465-1 Q-1)

PRODUCED B Y JOHN MELLENCAMP A N D D oN GEHMAN

MANAGEMENT: TOMMY MOTTOLA. CHAMPION ENTERTAINMENT ORGANIZATION. INC.

Mansachsed an Marsewd Oy

ON MERCURY RECORDS. CASSETTES & COMPACT DISCS PolyGram Records$
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RADIO BUSINESS

BUSINESS OVERVIEW

Continued from Page 10

22 insurance companies, and eight-in-
termediate lenders — financed an
estimated $12.2 billion at midyear
1987, up 37 percent from the same
point a year ago. Seller paper provided
$1.35 billion, up 10% from last year,
Public-market financing, in the form of
stock and junk bond offerings, rose
14% to $8.2 billion in the past year.

BROADCAP Shakes Money
Tree for Two Deals

Broadcast Capital Inc. (BROAD-
CAP) executives are doling out cash
again to help needy minority en-
trepreneurs.

At the group'’s recent quarterly board
meeting, directors gave the nod to
commitments totalling about
$400,000 for two minority-owned
companies. Cambridge Broadcasting
Corp. was funded for acquisition of an
AM station in Cambridge, MA, and Vie-
tory Broadcasting Corp. of Baton
Rouge received financing for an FM
located in that city.

“BROADCAP promised an aggres-
sive lending posture for 1987, and
we're proud of our record this year,”
said Chairman Donald Thurston. “We
have invested $2.89 million in the mi-
nority-owned companies this year, with
the number of stations in our portfolio
growing from 27 to 41. This repre-
sents significant strides toward in-
creased minority ownership in the
broadcast industry.”

BROADCAP has invested about $11
million in 37 radio stations and four TV
stations. The group is a private, non-
profit venture capital company founded
by NAB in 1978 to help minorities ac-
quire broadcast properties.

Third Quarter Financials:
So Far, So Good

Third-quarter report cards are trickl-
ing in for leading broadcasters, and
two major players have pleasant
stories to tell:

¢ General Electric Corp. reported a
16% increase in third-quarter earnings,
with a 1% increase in revenues. Net in-
come was pegged at $703 million or
77 cents per share, compared with
$604 million or 66 cents per share
during the same period a year ago. *
Revenues totalled $9.4 billion, an in-

crease from $9.28 billion during the
same period in 1986. GE officials say
NBC enjoyed a healthy third-quarter
P&L, with record operating profits on
higher revenues compared to a year
ago. GE refuses to get more specific,
citing a policy of not providing financial
breakdowns on its subsidiaries.

* Westwood One Inc. reported rec-
ord third-quarter and nine-month rev-
enue net income and earnings per
share. Revenue for the nine-month
period ended August 31 increased 39
percent to $59,338,000 from
$42,691,000 in 1986. Net income in
that period rose 40% to $7,009,000
from $5,018,000. Eamings per share

SELF-REGULATION WINS OUT FOR NOW

Congress Keeping An Eye
On Religious Broadcasters

Religious broadcasting leaders
expressed resistance to Congres-
sional investigation into their tax-
exempt status at last week’s Con-
gressional hearings (10/6), saying
that TRS requirements meant gov-
ernment intrusion into their First
Amendment rights.

The House Ways and Means

BROADCAP BESTOWS $400K — Pictured after approving $400800 in
financing for two minority-owned broadcast companies are (I-r) Bamett
Bank of Miami's Nancy Marquez, Covington & Burling’s Wesley Williams,
BROADCAP Chairman Don Thurston, and BROADCAP President John Ox-
endine, plus unidentified interested parties.

increased to 57 cents from 44 cents
as average shares outstanding increas-
ed 8% to 12,307,000 from
11,403,000.

Revenue for the third-quarter period
ending Aug. 31 rose 40% to
$23,972,000 from $17,165,000 in
1986. Net income in that period rose
13% to $2,798,000 from
$2,476,000. Eamings per share in-
creased to 23 cents from 20 cents.

Company officials attribute the reve-
nue surge to several factors, including
an increased market share through bet-
ter use of commercial inventory and
the August acquisition of the NBC
Radio Networks.

“We believe that the NBC Radio Net-
works, which were not operating at a
profit prior to being acquired by West-
wood One, will be converted into a pro-
fitable :tontributor to our business, as
the Mutual Broadcasting System was
in 1986,” said Westwood One Presi-
dent Bill Battison.

be put to work for you.

oS e oy

Brokers work for the seller.
But who works for the buyer?

We do.

From identifying target properties to closing, we fill a
unique void in the acquisition chain. . .we work for the
buyer. We assist during the most critical phases, like
due-diligence inspections, writing business plans,
securing debt and raising capital. Nearly $200,000,000
of acquisition experience during the past five years can

STERLING
o CONSULTING

&

RESEARCH

Larry Parrick (301) 992-7500 Len Shackelford

Oversight Subcommittee, chaired
by Rep. J.J. Pickle (D-TX), heard
from half a dozen broadcast evan-
gelists, including Oral Roberts and
Jerry Falwell, as well as National
Religious Broadcasters Associ-
ation Chairman Ben Armstrong
and IRS officials.

Jerry Edwards, GM at WRVL/
Lynchburg, VA, a 50,000-watt sta-
tion and one of the Falwell broad-
cast outlets, calls the hearing “a
mixed bag.

“I'm shocked by what has been
made public in certain areas of
religious broadcasting,” Edwards
continued. “There has to be some
policing of that, some kind of
credibility and accountability. But
then on the other hand, I'm very
concerned about Congress getting
involved in that First Amendment
rights area.”

NRB CEO Dr. Ben Armstrong
assured subcommittee members
that religious broadcasters can
regulate themselves. Last March,
NRB established the Ethics and

Financial Integrity Commission
(EFICOM) to create a veluntary
code of self- regulation. This would
include keeping Congress informed
of fund-soliciting activities by
religious broadcasters.

However, subcommittee mem-
bers were surprised to find out that
NRB sent out a letter last July us-
ing the hearings to raise additional
funds. The letter said the hearings
were reason to “sound the alarm”
that the ““liberal element” in Con-
gress is threatening the rights of
religious broadcasters, anc asked
for a $25 donation toward a $1
million goal for a lobbying “war
chest.”

Armstrong told R&R, “The letter
really had nothing to do with the
hearings themselves, except to
raise some questions. Originally, I
thought there would be some kind
of problems for religious broad-
casters, but after conversations
with the Congressmen I thought
the hearings were very helpful and
mutually beneficial.”

October 1987

$10,700,000

Malrite Communications Group Inc.

has sold

KMVP-AM and KRXY-FM

Denver

to

Capital Cities/ABC, Inc.

The undersigned initiated this transaction and acted as financial advisor
to Malrite Commaunications Group Inc.

WERTHEIM SCHRODER & CO.

WWW.americanradiohistorv.com
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RR SALES STRATEGY

OVERVIEW

Setting Individual Sales Budgets

uestion: As I finalize my 1988 budget, I'd like to tions. Every station has a cancella-

. . . tion percentage, some as low as 4%
know if you have any suggestions or observations and some as high as 18%. Compen-

wr ON thg budgeting process for sales departments, ;¢ or these cancellations by ad-
especially individual salespeople’s budgets. I feel that my  ding a cancellation “pad” to each
sales staff is agreeing with the new budgets rather than  budget. . _
believing them. Armed with these figures, sit
down with each salesperson and —

nswer: The most important technique in based onthesalesperson’s average

. : schi order — calculate the total number
the budgeting process is establishing a " " = "= " o

strategy instead of simply budgeting i make up the deficit between the
numbers with each staff member. Having each sales- ‘budget base” and the new budget.
person assist with the budgeting process is an extremely Together you can figure out the
important first step, because he or she then feels an mechanisms necessary to achieve

s sen?? ar that number of new orders. Specif-
ownership ‘“franchise” with the new budget. ically, you should compute the time

Although such strategy sessions  crease as realistic. they will need to invest on the tele-
are a frequently overlooked step in In addition, here are a couple of  phone for new appointments. Once
the budget process, they are where  simple formulas that will help you  you calculate each person’s aver-
the new budget becomes tangible establish a new business strategy:  age closing ratio you’ll be able to
for each salesperson, and where he To start the process, calculate determine the total number of new
can identify actual ways to obtain  each salesperson’s previous year’s  appointments necessary to achieve
the new figures. billing by month, then subtract the new business orders needed.

Quite often you'll find that this  35%, which is radio’s average lost- When you hold these meetings,
strategy step is the major dif- revenue percentage. The remaind- don’t forget to brainstorm ways to
ference between stations where er will be your “projected budget develop weekly strategies to
staffs perceive a 7% increase tobe  base.” achieve budgets. Get as specific as
unobtainable, and stations where Next, calculate your station’s possible; e.g., yow'll need to see five
staffs perceive a double digit in- average percentage of cancella- new people or contacts every week

INTENSE.

(in-téns) adj. 1. Force in Radio
Market. 2. Does not compromise.
3. Buys the Slicker Sticker.

INTENSE BUMPER STICKERS'!
THE SLICKER STICKER!

1-800-331-4438

SRR e ammuni_catian
raphics Inc

(ke-myoo na-ka shan graf iks) n. The Best.

PO BOX 54110 TULSA. OKLAHOMA 74155 (518)258-6502
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By Chris Beck

to close one new order. This will
provide your salespeople with
much-needed focus while providing
you with a tool to use for monitor-
ing their progress.

Chris Beck is VP/Sales for the
Wally Clark Company. He also
hosts the weekly sales training pro-
gram “Video Sales Meeting” and
serves as a sales consultant for a
number of major corporations and
radio stations.

E [
: Copy Tip
£ One alternative used by many ad-
. vertisers around the country to ¢
% counteract the minimal impact gen- |
erated by putting telephone num- &
% bers in radio ad copy is to place #
i greater emphasis on the company’s #
§ name, in some cases including it up
i to six or seven times. Then give the &
' phone number once (if at all), fol-
£ lowed by “Call {company name) for #
tecﬁons."

R e U T e e b 2

PT lii: OVERCOMING ROADBLOCKS

to the decision-maker.

‘‘He’s On
The Phone’’

¢ “May | hold? Otherwise,
we’ll just end up playing ‘tel-
ephone tag,” and no doubt
drive you crazy in the pro-
cess..."”

e “That's great. I'll just
hold; I'll be able to catch up
on some paperwork while
I'm holding. Thank you . . .”

‘‘He’s Away
From The Desk’’

* “Could you please have

him paged? I'll hold. Thank
you..."”
e “We're both away a
great deal. Could you sug-
gest when might be the best
time to reach him?”

* “I'm sure you could
help. Could you check his
calendar and see if he's
available on (day and/or
time), or if (day and/or time)
would be better for our ap-
pointment? Then you could
just call me back with the
best time.”

¢ |f these don't work, ask
to speak to another deci-
sion-maker in the building.

““May | Tell Him
Who’s Calling?’’
® “Oh, I'm sorry. This is
(your name). Thank you.”
(Try not to identify your sta-
tion.)
® “This is (your name).
Frankly, he won’t know who
| am. I'm calling to share my
success in sales with similar

Telephone Tips

This last in a three-part series on maximizing
your telephone effectiveness covers specific
methods for overcoming the stumbling blocks
that surface when you're trying to get through

products. He is always inter-
ested in talking with suc-
cessful salespeople, isn't
he? I'm sure he will be hap-
py he took the call.”

¢ “This is (your name).
The reason for my call is be-
cause | was told that he
could help me with some re-
search I'm gathering on
(sales category), such as
when the trade shows are
scheduled, what the latest
major changes are in your
industry, and so forth. Do
you think he could help
me?”’

Messages

e Try not to leave them.
Instead, find out the best
times for you to call so you'll
be most likely to speak with
the decision-maker.

e If you must leave a
message, try leaving both
your business and home
phone numbers. This will at-
tract the decision-maker’'s
attention, because home
phone numbers frequently
signify importance or urgen-
cy.

® You can also create a
sense of urgency by ex-
plaining that you will only be
in for 45 minutes and asking
the decision-maker to call
back before that time.

¢ |n all cases, get the sec-
retary’s name, and ask her
to personally give him the
message. (And don't forget
to tell her how helpful she
has been.)

R
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An unbeatable combination

from the unbeatable
talk network. =

Neil Myers

Now, when you program Talknet from
7 to 10pm and 10 to lam (NYT), Monday
through Friday, you get two of nighttime
radio’s hottest personalities—each with a
broad-based following of loyal listeners.

Bruce Williams—the top-rated host in all
of talk radio—starts the night off with his
always-stimulating conversations about a
wide range of everyday problems, includ-

Bruce Williams

ing some very straight talk about money.
Then, Neil Myers keeps the momentum
going, with his easy-to-understand, down-
to-earth advice about everything from the
marketplace to the workplace.
Together, Bruce and Neil give you the

best one-two punch in all of nighttime radio.

But that's not all. On weekends, Talknet
serves up still another solid twosome—

Source: RADAR' 335, Yol, 3, Audiences to Commercials within
Programs. AQH, M-S, 7PM-12MID.

www americanradiohistorv. com

Dr. Harvey Ruben and Bob Madigan.
Great weeknights. Great weekends. Great
radio. On Talknet.

For more information call:
(212) 664-2045.

&g lalknel

"~ ADivision of Westwood One, Inc.

licensed trademarks and NBC peacock are trademarks owned by
Notional Broadcasting Company, Inc. and are licensed to Westwood One, Inc.
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& WESTWOOD ONE PRESENTS

FEATURING

Turn back the clock and turn up some great rock & roll as the Westwood One Radio Network presents the BBC Concert
Classics series, direct from the BBC archives and featuring unforgettable rock performances spanning the Rock Era. The
week of November 2, BBC Concert Classics presents Jethro Tull.

Recorded live at London’s Hammersmith Odeon in 1984 during the band’s Under Wraps tour, this 30-minute perform-
ance features founder/leader/flutist lan Anderson and Martin Barre, Dave Pegg, Peter Vitesse and Doane Perry delivering
spirited versions of tunes spanning Tull's two decades — including “Locomotive Breath,” “Living In The Past,” * Thick As A
Brick,” “Aqualung” and “Too Old To Rock & Roll, Too Young To Die.”

BBC Concert Classics — a special edition of Westwood One’s In Concert series available to all In Concert affiliates. To be
a part of it, contact your Westwood One Representative today at (213) 204-5000 or Telex 4996015 WWONE.

BBC Concert Classics, exclusively from Westwood One - it’s revolutionary!

NI |
WESTWOOD ONE RADIO NETWA
N/f "VESTWOOD ONE RADIO NETWORKS

wWwWw-americanradiohistorv.com
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R MANAGE'MENT

OVERVIEW

Effective Cost Cuts Take Teamwork

or a cost-cutting drive to be
F effective, the company
must enlist the active sup-
port of executives and rank-and-

file employees alike. By positioning

Do you ever get tired of tele-
phoning a business executive
and having the receptionist tell
you “he’s in a meeting”? While
most people would assume

% they're getting the brush-off, §
: the figures below show chief %
'g executives actually spend an £
& average of 17 hours per week g
% in meetings %
_E Time Spent Percentage I
5 in Meetings Of Executives ?
§ 0-9 Hours 20% é
Z 10-19 Hours 37% §
20-29 Hours 26% #

& 30 OrMore 18%
3 Source: Heidrick & Struggles

such cost-cutting plans as being
part of a team effort, a company is
not only more likely to identify
ways in which to cut costs, but also
more likely to implement any cost-
cutting measures that result.

In a recent interview published
by Boardroom Reports, Ronald
Doades outlined several steps to-
ward more effective cost-cutting:

» Establish a task force. This
task force should include line man-
agers who are directly responsible
for cost control in their areas as
well as younger managers. Not on-
ly does the inclusion of the latter
make the task force more likely to
generate new ideas, but it also
gives you the opportunity to see
how well your younger managers
work with others.

* Give clear directions. For ex-
ample, tell your task force that you
want to slice operating costs by
10% in six months and to not let

costs rise more than inflation for
the next 14 months.

* Take it from the top. It is ab-
solutely essential that you or your
CEQ attend as many task force
meetings as possible, as this is the
most efficient way to show that the
company is truly committed to
achieving the goals.

¢ Keep the focus on cost contain-
ment. Forget short-term rewards.
Make sure your employees view
cost-cutting efforts as an ongoing
process by giving them significant
cash awards for suggestions that
result in cost savings for the com-
pany. This has been found to keep
employees continually searching
for ways to reduce costs.

e Make your senior managers
set examples. Sure, this is easier
said than done, but don’t let some-
one redecorate their office when
you're still using 10-year-old
copiers in an effort to hold down ex-
penses.

RADIO EXPENDITURE REPORTS INC.

740 West Boston Post Road « Mamaroneck, NY. 10543 «

(914) 381-6277

THE INDUSTRY SOURCE

National Spot Radio Expenditures

Market By Market
Account By Account

There is but one source for comprehensive,
detailed advertising expenditure information

in National Spot Radio. . .

For information as to how we can serve your needs,
call account executive Jane Zack at 914-381-6277.

Most Managers Burned Out? A recent
survey of US managers found that 57 %

of the 344 executives polled said they
suffered from burnout.

Source: A

g Societ; I

One of the most important
skills needed in the business
world is knowing how to con-
struct a good job resume. In a
survey conducted just last
month, VPs and personnel di-
rectors from 100 of America’s
1000 largest corporations cited
the biggest flaws found in appli-
cants’ resumes

Problem Cited Percentage
. Distortions/Lies 36%
Too fong 21%
ErrorsiMisspellings 19%
Lack of specifics 12%
Irrelevant material 1%

10% %
accomplishments g
Too short 2% &

Source: Burke Marketing Research

% Failure to list job
i
&
=

MediaScan Radio
Research Firm
Changes Name, Base

wo-year-old radio program-
ming monitoring service Me-
diaScan has changed its
name to the Mediabase Research
Corp. Concurrently, the firm,
which emphasizes computerized,
custom-designed tracking material
for the radio, record, and enter-
tainment industries, has moved its
base of operations from Arlington
Heights, IL to Farmington Hills,
MI.
For further information, contact
the company at (313) 737-0027.

I Heard It
Through

The Grapevine

dle office gossip, especially

that which isn’t true, 2an often

cause major disruptions and
strained working relationships
among employees. But at least one
business expert believes gossip, if
channeled properly, can b used as
an effective management tool.

Executive search consultant
Robert Half says office managers
should identify and get o know
those people who are the ringlead-
ers of the staff’s gossip grapevine.
By selectively leaking sensitive or
“confidential” informatior. to these
respected sources of ship talk,
managers can develop an =ffective
way to communicate with people
who work directly for thern.

This process of behind-the-
scenes communication can also
work effectively in reverse. Em-
ployees who feel uneasy giving in-
formation to their bosses are usual-
ly more comfortable wher talking
to co-workers. Therefore, as the
gossip mavens pass along news
and information to other workers,
employees become more comfor-
table about sharing infcrmation
with these grapevine leaders.

Perhaps even more important,
gaining the gossip leader’s confi-
dence gives a manager ar: unoffic-
iel hotline to what’s really going on
in the workplace . . .

® October 22-24 — National
Religious Broadcasters Eastern
Chapter Meeting. Sandy Cove
Bible Conference Center. North
East, MD.

® October 29-31 — College
Media Journal 7th National
Music Marathon Convention,
Roosevelt Hotel. New York, NY

® November 19-21 — Loyola
Radio Conference. Holiday Inn
Mart Plaza. Chicago, IL.

® January 23-25, 1988 — RAB
Managing Sales Conference.
Hyatt Regency. Atlanta, GA.

@ January 25, 1988 — 15th
Annual American Music
Awards. Shrine Auditorium. Los
Angeles, CA.

® January 30 - February 3,
1988 — National Religious
Broadcasters 44th Annual Con-
vention. Sheraton Washington
and Omni Shoreham hotels
Washington, DC

® January 31, 1988 — Super
Bowl XXIlI. Jack Murphy Stadi
um. San Diego, CA

®February 11-13, 1988 —

CRS. Opryland Hotel, Nashville,
TN

® February 12-13, 1988 —
Gavin Convention. St. Francis
Hotel. San Francisco, CA

® February 13-28, 1988 —
Winter Olympics. Calgary, Al-
berta, Canada.

N B R N
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®March 2, 1988 — National
Association of Recording Aits
and Sciences 30th Annial
Grammy Awards. Radio Cty
Music Hall. New York, NY,

® March 3-5, 1988 — R&R Ccn-
vention. Loews’ Anatole. Dalics,
™

® March 21, 1988 — Acadeny
of Country Music 23rd Annual
Country Music Awards. Knoti's
Berry Farm. Anaheim, CA

® April 9-12, 1988 — NAB 6€th
Annual Convention. Las Vegas
Convention Center. Las Veges,
NV

® April 11, 1988 — Academy ot
Motion Picture Arts and Sei-
ences 60th Annual Academy
Awards. Shrine Auditorium. Los
Angeles, CA.

® June 8-11, 1988 — American
Women in Radio and Television
37th Annual Convention. Wes-
tin, Wiliam Penn. Pittsburgh,
PA

® June 8-12, 1988 — BPME
Association 32nd Annual Semi-
nar. Bonaventure Hotel. Los
Angeles, CA

©® September 14-17, 1988 — i
Radio '88, sponsored by NAB
Washington, DC

©® September 15 — October 4
1988 — Summer Olympics
Seoul, South Korea

® October 10, 1988 — CMA
Awards. Opryland Hotel. Nasn-
ville, TN

e B e S I i P
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KA MEDIA

OVERVIEW

$500 Stereos: The average American’s
stereo system cost its owner $498.

MOTORVATIONAL MESSAGE

Berry’s Autobio Is Prime Chuck

was the first in my family to
try smoking, the first to play
hooky from school, the first to

venture away from home, and the
first to go to jail. On the other hand,
I was the first child in the family to
own a Cadillac, the first to have a
formal wedding, the first to fly to
Europe, first to earn a half-million

WEEKEND BOX OFFICE
OCTOBER 9-11

1 Fatal Attraction
(Paramount)
2 Like Father, Like Son $5.6
(Tri-Star)
3 The Princess Bride
{20th Century Fox)
4 Someone To Watch
Over Me (Columbla)*
5 Surrender
{Columbia) *
6 The Principal
(Tri-Star)
7 Dirty Dancing
{Vestron)
8 Stakeout
(Buena Vista)
9 Three O'Clock High $1.3
{Universal)
10 Baby Boom
(MGM/UA)*
* First week in release
All figures in millions
Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
This week’'s openers include
“Whales Of August,” which
stars Bette Davis and Lillian
Gish and features a score by
ex-Animals keyboardist Alan
Price. The film opens in NYC on
10/16, rolling into L.A., Seattle,
SF, Toronto, and Boston on
11/6, and going national in Jan-
uary. Also opening in NYC on
10/16, in LA on 10/23, and go-
ing national in December, is
“Barfly,” which stars Mickey
Rourke and Faye Dunaway in
the film version of hard-drinking
poet Charles Bukowskli's life.
No soundtrack, but fotsa rhythm
'n’ booze music from the likes of
Booker T. & the MGs, Albert
King, Jimmy Smith, and, ap-
propriately enough, the Lounge
Lizards.

$9.4

$4.1
82.6
82.1
$1.9
$1.8

81.6

81.2

:%:i
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dollars, and the last one to admit I
was wrong.

So closes the second chapter of
“Chuck Berry: The Autobiog-
raphy” (Harmony Books, NYC),
which is almost worth the $17.95
hardcover price soul-ly for the baby
grand manner in which rock ’n’
roll’s all-time poet laureate knocks
the Queen’s English back on its
assonance every three paragraphs
or so.

Truthfully, Berry expresses him-
self with about as much candor as
you might expect from a man who
turns 61 on Sunday (10/18). The
three incarcerations, the family, the
fame, the women, the racial
botherations, the songs, the early

title track. Street date: (10/17)

Y oW
The Beatles: Proving th
rock band.

® WILD GUITAR (Rhino)

Kilter”? (10/21)
® VIDEO DEAD (Nelson)

LAUGHS COME FIRST: Ac-
cording to data compiled by the
Video Software Dealers Asso-
ciation, comedies accounted
for 17.9% of all the videocas-
settes sold or rented in 1986.
Action/adventure videos placed
E a close second with 17.8% of

the sales and rental market,
followed by dramas (13.5%),
adult fiims (12.7%), horror
movies (10.7%), and *kid vids"
(9.5%). Science-fiction films
were the least popular style,
gathering only 7% of the sales
and rental market. “Other”
videos made up the remaining
10.9%.

® The first issue of Video Sig, a
unique video mail order catalog,
is currently available from the
Sunnyvale, CA-based company
PC Sig. The catalog lists 375
unusual films covering sports,
art, how-to (and how-not-to)
videos, and much, much more.
Cost: $1.25 per issue.

NEW THIS WEEK

® YELLOW SUBMARINE (MGM/UA)
The Apple/Capitol soundtrack from the Beatles’ 1968 animated film
features such hits as "All Together Now," “All You Need Is Love,” and the

ey could be as two-dimensional as any otf;er

® THE BEST OF THE CUTTING EDGE (Rhino)

Hosted by the Fleshtones’ Peter Zaremba, this two-volume set contains
highlights from the monthly MTV series produced by IRS Records. Vol-
umes One and Two feature music and interviews with the Alarm, R.E.M.,
the Blasters, the Fleshtones, the Hoodoo Gurus, ex-Black Flag frontman
Henry Rollins, Jonathan Richman & the Modern Lovers, Dave Alvin,
Willie Dixon, the Red Hot Chili Peppers, Stan Ridgeway, Tom Waits,
Robyn Hitchcock, and the Smithereens. (10/21)

This early '60s cult classick spotlites adventures of a greaseball guitar-
slinger, his greasy motorcycle and his unscrupulous manager. (10/21)
® SLUMBER PARTY MASSACRE Il (Nelson)

What happens when an all-girl rock band meets the dreaded "Driller

Jennifer Miro of the Nuns stars in this comedy/horror flick which sports
music from the Convictions and Candy. (10/21)

daze, the women, the press, the
fans, the real estate, the women,
they’re all here, along with some
nifty pics and a discography that in-
cludes such long distance informa-
tion as the fact that “Roll Over
Beethoven,” “Too Much Monkey
Business,” and “Brown Eyed Hand-
some Man” were all recorded at the
same session in April 1956 (!).

At the risk of campaign shoutin’
like a Southern diplomat, reading
this book will likely make every
Sweet Little Sixteen and every
Johnny B. Goode that ever duck-
walked in front of a mirror wanna
come groovin’ up slowly to the Pro-
mised Land in a V-8 Ford.

R

Slumber Party Massacre Ii:
Trying out for the drill team.

® Michael Nesmith will key-
note the first American Video
Conference, November 19-20
at the Hollywood Roosevelt
Hotel.

wWWW.americanradiohistorv.com
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Source: Electronic Industries Association

Mail-Order Catalogs
To Hit The Newsstands

r-r hanks to brisk sales at Wal-
denbooks outlets more than
50 catalogs that were once
exclusively mail-order items will
be available to consumers at more
than 42,000 newsstands, drug-
stores, and supermarkets begin-
ning this fall.

According to the Stamford, CT-
based Catalog Retail Corp., sales
of the $1 to $3 catalogs at Walden-
books alone are expected to jump
from 100,000 units per month to a
total of 1.6 million by the end of
1988. The number of titles available

ELEVISION

TOP TEN SHOWS

OCTOBER 5-11
1 The Cosby Show
2 Murder, She Wrote
3 Growing Palins
4 Who's The Boss
5 Moonlighting
6 Dallas
7 Newhart
8 CBS Sunday Movie
(“After The Promise’'}
9 Head Of The Class
9 American League
Championship Game #2
(Thursday Night)

Source: Nielsen Media Research
® Musical guest Sting and host
Steve Martin are featured in the
season premiere of Saturday
Night Live (NBC, 10/17,
11:30pm). The show is begin-
ning its 13th year.

All show tmes are EDT/PDT; subtract
one hour for COT. Check listings for show-
ings in the Mountain Tirme Zone. Al listings
subject to change.

® DIRTY DANCING (RCA)

®BABY BOOM

® LA BAMBA (Slash/wB)

® THE LOST BOYS (Atlantic)

® BEVERLY HILLS COP Ii (MCA)
® PRINCESS BRIDE (WB)
®DOGS IN SPACE (Atlantic)

® SLAM DANCE

I ST e G

® WHO'S THAT GIRL (Sire/WB)

o
S

st

£
¢ OPENITENTIARY lil (RCA)

® GHOULIES Il

Single: Scream Until You Like It/W.A.S.P. (Capitol)

® HIDING OUT

Single: Catch Me (I'm Falling)/Pretty Poison (Virgin)

®DUYDES (MCA)

MUSIC & MOVIES

CURRENT

Single: I've Had The Time.../Bill Medley & Jennifer Warnes
Featured Artists: Blow Monkeys, Tom Johnston, Zappacosta

Single: Everchanging Times/Siedah Garrett (Qwest/WB)

Single: Come On Let's Go/Los Lobos
Other Featured Artists: Brian Setzer, Marshall Crenshaw, Bo Diddley

Featured Artists: Lou Gramm, INXS & Jimmy Barnes
Featured Artists: Bob Seger, Jets, George Michael
Single: Storybook Love/Mark Knopfler & Willy DeVille
Featured Artists: Michael Hutchence, Iggy Pop, Brian Eno §
Single: High Hopes/Tim Scott (Island)

® THE DISORDERLIES (Tin Pan Apple/PG)
Single: | Heard A Rumor/Bananarama (London/PG)
Other Featured Artists: Bon Jovi, Gwen Guthrle
Singles: Causing A Commotion/Madonna

24 Hours/Duncan Faure

Other Featured Artists: Scritti Politti, Coati Mundi, Ciub Nouveau

Featured Artists: Gap Band, New Choice
UPCOMING

is expected to climb to more than
200 within the next several months
as well.

While such catalog heavyweights
as outdoors outfitter L.L. Bean Inc.
and travelwear titan Banana Re-
public have thus far resisted the
move to newsstand sales, it’s in-
teresting to note that at Walden-
books the best-selling catalogs are
“Victoria’s Secret” (the ultimate
“wish book” for fans of sexy under-
wear) and “The Cockpit” (which
specializes in aviation apparel).

® Jazz vocalist Bobby McFer-
rin provides the music for the
latest episode of the Showtime
series “Children's Storybook
Classics.” Narrated by Jack

Nicholson, the premiere show-
ing of "How The Rhinoceros
Got Its Skin/How The Camel
Got Its Hump" will air Monday,
10/19, at 7:30am and 4pm.
The soundtrack for this episode
is available on Rabbit Ears/

Windham Hill Records.
®Rock 'n’ rolt legend Chuck
Berry appears on the Tonight
Show Starring Johnny Carson,
with guest host Jay Leno (NBC,
Monday, 10/19, 11:30pm).

® INXS, the Bee Gees, Richard
Marx, Gloria Estefan & Mlami
Sound Machine, Bourgeois
Tagg, the Housemartins, Gary
Numan, Natalle Cole, and
Westworld will perform on this
week’'s “Top Of The Pops”
(CBS, 10/16, 11:30pm).

Featured Artists: Keel, Megadeth, Little Kings
® THE SECRET POLICEMAN’S THIRD BALL (Virgin)
Faatured Artists: Kate Bush, Peter Gabriel, Lou Reed
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MASON WILLIAMS &
MANNHEIM STEAMROLLER

MANNHEIM STE AMROLY

MASON WILLIA MS

CLASSICAL

CHIP DAVIS MASON WILLIAMS

CLASSICAL GAS

NEW FROM
AMERICAR GRRMRPACHE
AMERICAN GRAMAPHONE RECORDS
(402) 457-4341
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RR LIFESTYLES

OVERVIEW

Fidget Your Weight Away:

Spontaneous physical activity — that’s
fidgeting, to you — burns off 400 to 800
calories in a 24-hour period.

Air Travelers’ Tips

Dressing For Disaster

ou’'ve heard of dressing for
success, but what about
dressing for disaster?
According to Greg Jarrells, fly-
ing safety expert and consultant to
the Aviation Safety Institute, if the
plane in which you are traveling
crashes there is a 90% chance you
will survive. However, if a fire
breaks out your chances of sur-
vival drop to 65%; although only
15% of plane crashes result in fires,

=
K
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Born To:

Doug Dombrowski, partner in
the Could Be Wild promotion &
marketing firm, wife Margie, son
Evan Douglas, September 9.

Toto bassist Michae! Por-
caro, wife Cheryl, daughter
Brianne, September 23

MCA local promotion rep Pat
Martine, wife Talitha Embry-
Martine, personal assistant to
MCA Exec. VP/Marketing &
Promotion Richard Palmese,
son Anthony Joseph,
September 26

Joff Green, Marketing Direc-
tor with Film House TV produc-
tion company, wife Belle,
daughter Laura Faye, October
1

E/PIA local promotion rep
George Weinberg, wife Pam,
son Seth Mason, October 5

e S R R
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Marriages:

KFMW/Waterloo, 1A MD
Mark Hansen to Christine
Wilson, September 5

MCA Associate Director/A&R
Gene Sandbloom to Yvonne
Olson, September 26

WOMP/Wheeling PD Bob
Forster to Debbie Ferguson,
September 28

s e e i o
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60% of all air travel fatalities occur
when these events take place in
combination.

Nevertheless, Jarrells claims
that if you know what you’re doing
there is no reason you shouldn’t
survive the crash. He offers the
following tips on dressing for
disaster:

¢ Dress smartly. Wear multiple
layers of light-colored, fitted
clothing made of natural fabrics
such as cotton or wool. Avoid syn-
thetic materials, as not only are
they in poor taste, they usually
melt, causing serious burns. Leath-
er, though stylish, is the worst
thing you can wear, as extreme
heat will turn even the most
fashionable jacket or pair of pants
into the human equivalent of Saran
Wrap.

¢ Don’t drink alcohol. Those in-
flight cocktails may calm your jan-
gled nerves, but they’re also likely
to slow your reaction time to the
point where you’ll be ancient his-
tory if disaster should strike.

¢ Don’t count on anyone else to
save you. Devise your own escape
route before you even take off.
Memorize the location of the near-
est exit, visualize yourself making
your way to it, listen to the flight at-
tendant’s presentation before
takeoff, read the emergency cards,
and don’t forget to wear your seat
belt strapped tightly across your
pelvic area.

Incidentally, Jarrells claims the
idea that there is a ‘“‘best place” to
be seated on an airplane if it
crashes is complete fiction. While
it’s true that airplanes don’t back
into mountains, people seated in
the tail section are just as likely to
be trapped by fire and smoke as
those seated anywhere else in the
cabin.

Source: Boardroom Reports

The “Good Cause”’
Credit Card

'B0s can now stay true to their socialiy-conscicus roots. thanks to

Thnse children of the '60s who have become the yuppies of the

Working Assets, a2 San Francisco-based money-marke! fund that
recently began offering a unique VISA credit card informally referred to

a5 an “ethicard.”

Each time the holder uses the charge card, Working Asseis donates
fivé cants to a nonprofit organization, regardiess of the amount of the pur-

chase.

To date Working Assets has contributed mora thdn $32. 000 1o 16
arganizations, including Amnesty International, Greanpeacs, Planned
Parenthood, Oxfam, and the Children’s Defense Fund.

Working Assets charges an initial fee of 516 for the credit card. (A
$2 donation is mads when & new cardholder is signed up ) The interest
rate of 17.5% is comparable to olhar major charge cards.

Drinking,
Breast
Cancer
Linked

he negative effects of alco-
Thol abuse have been well-

documented by health and
social experts in recent years. Now
a pair of recent medical studies
show a direct link between the
amount of alcohol a woman drinks
and the likelihood of her developing
breast cancer,

Current findings indicate that
women who consume at least three
alcoholic beverages each week in-
crease their chances of getting
breast cancer by 30%, according to
separate studies conducted by Dr.
Walter Willett of the Harvard
School of Public Health and Dr. Ar-
thur Schatzkin with the National
Cancer Institute.

Furthermore, these studies
found that if a woman consumes
more than nine drinks per week,
the likelihood that she will develop
breast cancer is increased by 60%.

’87 PC Sales Up 25 Percent

mericans purchased more

than four million personal

computers in the first half
of 1987, a 25% increase over the
corresponding period for 1986 and
the first significant rise in PC sales
in two years.

According to analyst Peter Tiege
of Dataquest Inc., the first six
months of 1987 showed the biggest
first-half sales figures ever record-
ed by the PC industry.

The biggest single month for PC
sales was June, with one-month
sales figures up 46%. (All sales

figures are based on those PCs
which cost under $10,000; the
average cost of a personal com-
puter is $2264.)
One In Six Americans
To Own PCs
If sales trends for the second half
of 1987 follow the pattern set during
the first six months, total year-end
sales could jump 24%, for a total of
8.7 million machines sold.
Projected sales for 1988 also
paint a rosy future for the PC in-
dustry. By the end of next year, an
estimated 37.5 million PCs will be

in use in American homes, a figure
that works out to nearly one com-
puter for every six US residents.

There are two major reasons cit-
ed by industry experts for the
dramatic turnaround in PC sales.
One is new technological advances
in PC hardware and software,
which are inspiring current owners
to upgrade their existing systems.
The other is the introduction of
easy-to-use features in new lines of
equipment, which are attracting
first-time users at home and in the
workplace.

his glasses?

Don't be thick as a brick!
B Which Jethro Tull album was intended to be a movie soundtrack?

B Which Tull album contains a tale about a rabbit who lost

B Who was the original Jethro Tull?

IAN ANDERSON HOSTS

Find out all the answers—and more—when IAN ANDERSON hosts
ROCK QUIZ the week of October 26, featuring 10 quizzes on Jethro
Tull and their music. We'll also be giving away copies of Tull's new
album “Crest Of A Knave.”
Give your listeners Tull Tales to talk about!
From MJI Broadcasting...of course!
For more information, call {212} 245-5010
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[ TEGHNOLOGY

OVERVIEW

Plant These
Now, Dig 'Em
Forever

he Weyerhauser Company

recently announced plans to

market what it terms ‘“‘eter-
nal” plants that require no water,
no pruning, and no exposure to sun-
light. Instead, all they require is a
little dusting now and then.

Preserved by non-toxic chemic-
als that are absorbed by the plants’
cells, these never-say-die botanic-
als look, feel, and sometimes even
smell like their living brethren.

Audio Furniture

D esigned along the same lines as a ’57 Chevy Bel-Air, this backseat

According to the Wireless Flash
radio news service, the preserva-
tion technique was actually devel-
oped in Europe a decade ago and
has been used to preserve more
than 40 varieties of plants since.

loveseat comes equipped with an AM/FM stereo Cassette player.
Along with a power antenna, tailfin chrome, and tatlights, this fine,
fine, super-fine example of now-stalgia can be kustom kolored and
upholstered according to the buyer's tastes.
The “Car's The Star’ line of furniture/promation items is available from
the Topeka, KS-based 508 Auto Art, etc. company. For further informa-
tion, call (913) 888-5761.

However, before all you brown-
thumbed gardeners rush out to
stock your greenhouse with these
true perennials, be advised that the
preservation process doesn’t work
with the majority of flowering
flora.

The alternatlve to our
“double isolation” headsets.

The Shure SM1 and SM2 Headsets isolate you from sound in
two exclusive ways.

First, these headsets use extra-large, pillow-soft ear pads for superior
noise isolation and comfort. Second, they feature a noise-reducing mic,
with a precision cardioid polar pattern, to leave background noises where
they belong. . .in the background. The mic’s tailored frequency response
insures outstanding voice reproduction. . ;

Other features include: an all-metal
boom and double-braced, all-metal head-
band for greater durability and comfort;

a patented boom mount for total mic
position flexibility; detachable cable; and
a stylish matte chrome and black finish
that looks great “on camera’

The SM2 is a dual-ear headset, the
SM 1 —single. For complete information,
write or call Shure Brothers Inc.,

222 Hartrey Avenue, Evanston, IL.
60202-3696. (312) 866-2553.

SHURE
Brating Sund Baveies

No Success Like Failure: Of the 5400
new products introduced in 1986, only
20% were successful.

Source: New Products Showcase & Learning Center

First Just-For-Trucks
Stereo System Arrives

ne of the biggest letdowns

encountered by stereo-

philes is buying a new car
that has a generic sound system,
designed to be played in any type of
car and in any type of setting. Since
not all cars (or sound systems) are
created equal, Pioneer has de-
veloped what is reportedly the first
stereo system designed specifically
for trucks, vans, and RVs.

The complete system includes an
in-dash AM/FM receiver/cassette
deck (at a cost of $380). The re-
ceiver has an output of 25 watts per
channel, and also features digital
readout, Dolby B, auto-reverse,
and 24 station presets.

The system’s showpiece is the
$370 pair of 16” x 12" x 6” box
speakers that mount behind the
driver’s seat. Each speaker is
equipped with a 6.5” cone woofer, a
horn tweeter, and a 6.5"" passive ra-

Electronic
Fingerprinter

method of obtaining a per-

son’s fingerprints requires
inking a suspect’s fingers and roll-
ing them onto paper. However, this
process often produces unreadable
smudges. (Law enforcement offic-
ials say that up to 40% of all ink fin-
gerprints cannot be used.)

T he traditional, long-standing

Now, thanks to a new device
manufactured by the White Plains,
NY-based company Fingermatrix
Inc., police officers can book a sus-
pect without fear of unusable re-
sults.

Currently being tested by the
FBI, the “Veridex” machine can
produce electronic fingerprints
that are ten times clearer than ink
prints. The device employs an op-
tical scanner that’s connected to a
laser printer. When a finger is plac-
ed under the scanner, the “Veri-
dex” will reproduce a digitized
topographic finger “print” that can
be copied onto standard law en-
forcement records or electronical-
ly transmitted to an automated
fingerprint file.

Each print takes approximately
one minute to produce, and the de-
vice can produce up to 15 copies ev-
ery 30 seconds. There is one draw-
back to using the ‘Veridex':
Price. Currently, the system will
set you back nearly $100,000, mak-
ing it too expensive for many
small-town law enforcement agen-
cies.

www.americanradiohistorv.com

diator, and can handle up to 150
watts of music power.

In addition, each speaker is de-
signed for the bass to play into and
through the front seats, allowing
the lows to bump against your
body. Meanwhile, the highs are an-
gled toward the roof to achieve a
surround-sound effect. The user
can also take advantage cf the sys-
tem’s blend control feature that al-
lows you to move the high: to a pair
of dashboard speakers while keep-
ing the bass in back.

Modem
Surge
Protector
Available

he “TLP-2" is the latest
Ttelephone line/modem
‘W voltage surge protector
to be developed by the Bethle-
hem, PA-based Kalglo Elec-
tronics Co. Inc. fim. Sporting
modular phone jacks anc inter-
tace modular phone cables, the
unit plugs into any standard
three-prong AC wall outiet, thus
protecting your computet’s mo-
dem from potential voltage
surges and lightning spikes on
your phone fine. (if your compu-
ter has an internal modem,
these phone line spikes can
wreak havoc with not only the
modem, but aiso the computer
itself.}

The unit is capable of dissi-
pating up to 6000 voits of surge
energy, discharging these high
energy surges safely to the
ground wire of your electrical
system. With a reaction tine of
one nanosecond, the “TLP-2"
features two-stage protection.
The first is MOV-based; the se-
cond uses gas discharge kibes.

The “TLP-2" installs in less
than five minutes and is retail
priced at $39.95. For further in-
formation, contact Kalgo at
{800) 524-0400.

October 16, 1987 RaRt m 23
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Radio

® LARRY KIRBY has been named VP/
GM at WWHT-AM & FM/Charleston.
He previously managed stations in
Washington, DC and Cincinnati.

®ROD PRAHIN has replaced DICK
OLSON as GM at WKQZ/Saginaw.
Prahin previously was an air talent at
WGFX/Nashvilie.

® LON ACHENBACH has been named
GM at KSRN & KiiQ/Reno.

O KEITH HILL has been named PD at
WMYl/Greenville. He was most recent-
iy OM at WGLD & WOJY/Greensboro,
NC.

® STEVE NICHOLL, formerly PD at
KMGC/Dallas, has joined KSKS &
KVLT/Tuisa in the same capacity.

-
eyl

J.C. Futrell

Records

@ J.C. FUTRELL has been named VP
of Magic City Records. He was previ-
ously President of Rockwell Futrell
Productions, Inc. in Atlanta.

Debbie Campisi

® DEBBIE CAMPISI has been upped
from National Promotion Asst. to Man-
ager/National Secondary Promotion at
Capitol Records. She joined the iabel
three years ago.

PROS ON THE
LOOSE

Charlie Austin — Production Dir.
WGLD/Greensboro, NC (408) 384-
4559

Captain Fogel — Nights KS103/San
Diego (619) 268-8244

Andy Kelly — OM/AM Drive WBSN-
FM/New Orleans (504) 486-1827

Steve Mason — AM Drive WRQN/To-
ledo (412) 366-9471

Bruce Mitchell — Asst. Prod.
Dir./Air Talent KSLX/Phoenix (602)
947-8932

Bill Morse — GM/PD KJAA/Phoenix
(913) 294-4974

Dorian Paster — MD WJZZ/Detroit
(313) 545-6464

Lawrence Tanter — PD/PM Drive
KUTE/Los Angeles {213) 936-0343

Lee Ann Wolf — Promo. Dir. KLZ/
Denver (303) 752-0536

NEWSBREAKERS

Linda Fox

Larry Kirby

Industry

O LINDA FOX has been upped to VP/
Operations at FairWest. The 15-year
radio vet joined the company three
years ago.

® CINDY TOLLIN, most recently with
Global Satellite Network, has formed
her own company. Stroliin’ Tollin Pro-
ductions is located at 3397 Wight-
wood Dr., Studio City, CA 91604;
(213) 650-4318.

@ CINDY KIMBROUGH has been nam-
ed VP/Radio Sales Software, KRIS
ROBBINS has been appointed VP/Ra-
dio Programming Software, and LISA
FARMER has been named VP/Busi-
ness Administration at Tapscan. Kim-
brough and Robbins were previously
salespersons there, and Farmer was
the company's Business Manager.

®FRANK DIGIOIA has been named
VP/GM at Katz Radio Group Sports/
New York. He had been GSM at WABC/
New York since 1983.

Also, BRIAN WATSON has been up-
ped to Director/Corporate Benefits and
Taxes for Katz Communications, inc.
He joined the company last year.

CHANGES

Jason Liebowitz has joined Banner
Radio/Los Angeles as an AE.

Barbara Chambers has joined Chris-
tal Radio/Dallas as an AE.

Debra Cain has been named a Mem-
bership Rep for ASCAP.

Brady

Continued from Page 3

great job with a legendary radio
station,” commented WQAM &
WKQS OM Bob McKay. Although
WQAM is a Transtar affiliate,
McKay said he and Brady will fine-
tune the station to “sound as live as
possible. That’s our whole goal
here.”

They anticipate no format
changes with Brady’s appoint-
ment.

llliteracy
Continued from Page 4

to fill out a diary — but rather that
they cannot fill it out or even read
it.
Diary’s Sixth-Grade Level
Too High

To find out if the Arbitron diary
presents a significant barrier to
those with no, or limited, reading
skills, a sample diary (dated
5/28/87) was submitted for anal-
ysis to two experts to determine its
“readability level.” This was as-
certained to be approximately at
the sixth grade level. While this
seems to indicate a relatively low
level of necessary reading skills,
the generally held definition of the
“functionally illiterate” is that they
are operating at below a fourth
grade level of reading competency.

‘‘For at least one in five
people it’s not a matter
of declining to fill out a

diary — but rather that

they cannot fill it out or
even read it.”’

A common stereotype is that illit-
eracy is limited to the inner city,
to minorities, or to those to whom
English is a second language. But
illiteracy is an ‘“‘equal opportunity”
affliction found everywhere, in all
age groups, and among all ethnic
segments.

The most recent study by the
California State Department of Ed-
ucation indicates 3.1 million adults
in that state have literacy prob-
lems. Of these, 43% are white and
native-born. Areas of high per cap-
ita income also are not exempt.
Palm Springs area literacy project
said 20% of its sample was func-
tionally illiterate. In Marin County,
CA, 15-20% are said to be function-
ing at below fourth grade reading
levels. 75% of these are white, and
many are high school graduates
from middle class backgrounds.

Stories of high school graduates
who are unable to read or write are
all too common, and an estimated
15% of recent urban high school
graduates read at less than the
sixth grade level. It’s speculated
that as the school dropout rate ap-
proaches 40% on a national level,
the situation may be worsening.

Illiterates Not Likely
To Seek Diary Help

Whether illiteracy really is a po-
tent factor in determining accurate
ratings also depends on whether il-
literate diary recipients seek help
to complete the forms. The US

Census Bureau and other govern-
mental agencies have experienced
increasing difficulty in obtaining
responses on official and manda-
tory forms. It’s hardly likely that a
voluntary activity such as an Ar-
bitron survey would receive high
priority.

Prescreening by telephone for
literacy unfortunately is not a feas-
ible alternative because many illit-
erate persons try to hide from the
stigma of their disability. There’s
also the matter of how a question
could be adequately worded to
elicit such highly personal infor-
mation.

Those who lack reading/writing
skills undoubtedly do listen to the

Edited by Jim Dawson

radio, and buy goods and services.
Their illiteracy may even make
them more reliant on the radio for
advertising information. Yet by
their inability to function in a writ-
ten medium, they are largely ex-
cluded from Arbitron’s figures.
This might be tolerable if they
were fewer in number, but figures
for adult illiteracy represent too
large a population segment to be

disregarded.

Citations available upon request;
call (916) 922-9468.

Carolyn Moyer
Moyer & Associates Research
Sacramento, CA

. Ten years ago Ric Lippin-
. cott was a disc jockey at
. WNDE/Indianapolis. By
. 1982 he was PD at WLS-
AM & FM/Chicago. He went
to KHTZ/Los Angeles in
1983 and KYUU/San Fran-
cisco in 1984, and one
year ago today he returned
to WYTZ (formerly WLS-
FM) as PD.

R

1 YEAR AGO TODAY

R

R

BT

® Joel Salkowitz named WQHT/New York PD

@ Bjll Bennett named MCA VP/AOR

® WGCL/Cleveland becomes WNCX, names John Gorman VP, Denny

Sanders PD
® Paul Harvey re-signs with ABC

® #1 CHR: “Typical Male” — Tina Turner {Capitol)

® #1 AC: “Coming Around Again’ — Carly Simon (Arista}

® #1 UC: “A Little Bit More” — Melba Moore f/Freddie Jackson {Capitol)
® #1 Country: “That Rock Won't Roll” — Restiess Heart (RCA)

® #1 AOR Track: “Hip To Be Square” — Huey Lewis & The News

(Chrysalis)

® #1 AOR Album: “Third Stage” — Boston (MCA)} (3 wks}
@ #1 Jazz: “Face To Face” — Kevin Eubanks (GRP) (3 wks)

B YEARS AGO TODAY

@ Larry Coates named WCAO/Baltimore PD

©® Bert Gould named WPIX/New York PD

@ KOST/Los Angeles switches to AC, WUSL/Philadelphia goes UC, and
WEEI-FM/Boston becomes CHR WHHT

® #1 CHR: “| Keep Forgettin’ — Michael McDonald (WB) (3 wks}

o #1 AC: “The One You Love” — Glenn Frey {Asylum)

® #1 UC: “Love Come Down” — Evelyn King (RCA) (6 wks)

® #1 Country: “He Got You" — Ronnie Miisap {RCA) (2 wks)

o #1 AOR Album: “It's Hard” — Who (WB) (5 wks})

® #1 Jazz: “Off The Top” — Jimmy Smith {(Musician/Eiektra)

Coni gy - X
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® Ronnie Milsap takes top honors at CMA awards

@ Jim Kerr joins WPIX/New York mornings

® #1 CHR: “You Light Up My Life" — Debby Boone (WB)

® #1 AC: “Nobody Does It Better” — Carly Simon (Elektra) (4 wks)

® #1 Country: “Heaven’s Just A Sin Away” — Kendalis (Ovation) (3 wks)
® #1 LP: “Aja” — Steely Dan (ABC)

EXPERIENCE HOLOPHONICS"

10 Vol. CD Sound Effects Library

10 Vol. CD Music Library
FOR A FREE COMPACT DISC SAMPLE

CONTACT:

27TH DIMENSION, INC., P.O. BOX 1561, JUPITER, FLORIDA 33468

FLORIDA COLLECT — 305/746-2222

OUTSIDE FLORIDA — 800/634-0091

(HOLOPHONICS IS A TRADEMARK OF ZUCCARELLI HOLOPHONICS, INC.)
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CHR CHART: @®  ACCHART:®-O®

WXKS 10-7  KWSS 14-10  WPST 17-12 95XIL 10-6 (HOT) KRBE
PRO-FM 2022 WFLY 4-3 (HOT) WBBQ 21-17  WBNQ 6-2 (HOT) KCPW
KOWB 17-13  WVSR 17-13  WLAP 27-21 204 WLOL
KCPX 20-17  WERZ 43 Y107 26-21 WCAU KZZP
KMEL 1411  WSPK 31-25  WKDD 11-6 (HOT) B94 KROY

ONE OF THE MOST ACTIVE! KW0D

|Columbia

\
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Broke!

The Smash Single
From The Gold Album,

DOCUMENIT

Produced by Scott Litt And R.E.M.

CHR BREAKER
Debut )

See Page 102 for Details

-t om T W

WCI Pays $100 Million For Chappell

The WARNER COMMUNICATIONS
acquisition of CHAPPELL MUSIC has been
completed in the US — the deal still has some
foreign hurdles to clear — for about $100
million in stock, plus the assumption of $100
million in Chappell debt.

Yes, MCA VP/Black Music Promotion
ERNIE SINGLETON will move to Burbank.
Among his other responsibilities, he'll head up
the WB Black Music promotion team. Ernie's
replacement in Universal City is expected to
be MCA’s own A.D. WASHINGTON, who
currently handles national duties out of Dallas.

Meanwhile, RON ELLISON, former head of
WB Black Music Promotion, has taken up his
post as West Coast Director/Urban Promotion
for POLYGRAM. His East Coast counterpart is
former WNJR/INEWARK PD/MD FRED MILLS.

HANK TALBERT will be switching to
CAPITOL from HUSH PRODUCTIONS to
replace RONNIE JONES as VP/Black Music
Promotion. Hush, of course, has various acts
with the label, including FREDDIE JACKSON
and MELBA MOORE.

JACK HOPKE will relocate from NY to the
West Coast when he becomes WINDHAM
HILL’s Manager/National Promotion.
was most recently with AUTOGRAPH, a
video/TV production firm, and previously
worked at WB, RCA, and WQBK/ALBANY.

Stone Rolls Down The Rhodes
Though not officially notified, it looks as if

WQFM/MILWAUKEE’s morning team of
PERRY STONE & RANDI RHODES are out.
Their anti-gay antics snowballed into a two-
week suspension, but an interview (10-13)
with WABCINY’s BOB GRANT sealed their
fate. Grant asked Stone, “Why does
(WXRK/NY morning man) HOWARD STERN
get support from his management and you
don’'t?” To which Stone replied, “How do you
compare INFINITY with SHAMROCK
COMMUNICATIONS?”®

At presstime, ST spoke with Stone
& Rhodes, who learned of their demise
from an inter-office memo taped
to the newsroom door. In the just-released
ARBITRON, 'QFM’s morning show bounded
4.3 to 6.6, making it the number one FM
music show in mornings. And, on the bright
side, they’ve already got three hot major
market offers.

CLARENCE BARNES has been promoted
from weekends to Assistant PD/MD at
Z94/BOSTON for PD HARRY NELSON.

Hopke

Rumors about WHYT/DETROIT
President/GM JOHN CRAVENS leaving are
false! But across the hall, WJR President/GM
RON PANCRATZ is leaving the CAP
CITIESIABC full-service AM powerhouse to
pursue other interests — ST hears ownership.
Meanwhile, JIM LONG, President/GM at sister
WPRO-AM & FM/PROVIDENCE and former
GSM at WJR, returns to fill the vacancy. This
reunites Long and former ‘PRO programmer
GARY BERKOWITZ, now WJR’s OM.

Country Cost-Cuttin’

WBOS/BOSTON PD MARK TUDOR has
resigned, effective October 23. The
SCONNIX station will be staying Country, but
in @ much altered form, with a new positioning
statement: “Country Favorites Without The
Twang.” It'll aiso be minus the morning team of
DAVE COOMBS, CHRIS SHIRER, and B.J.
SHEA, as well as afternoon personality
MICHAEL J. O’BRIAN, all of whom have been let
go. Other staffers will cut liners that will be on
cart and inserted between the music by board
ops on Beantown’s solo Country outlet.

POWER 106/L.A. is presenting
“Powerhouse 4" to celebrate Hollywood's
100th anniversary on October 25. On the
rooftop of the world-famous Hollywood Holiday
Inn, 4000 guests will dance to the live music
of special guest SMOKEY ROBINSON. The
party people will be getting down in a “Blade
Runner” setting, circa the 24th Century. $5
from the sale of each ticket will go to benefit
AIDS Project L.A.

If you'd like to produce the Z100/NY
Morning Zoo, have a nose for what's
happening on the street, and can push the
buttons to make it come alive on the air,
contact Ops Mgr. STEVE KINGSTON.

... Only A Mother Could Love

“At 10:00 AM on October 8, people
started singing a familiar tune . . .”’ No, not the
new WHITNEY HOUSTON single, but “Happy
Birthday” to ARISTA Sr. VP/Marketing &
Promotion DON IENNER, who celebrated his
35th last Thursday (10/8). Fellow VP KEN
LEVY had 3000 special posters of lenner’s
mug printed and plastered around Manhattan.
And you know Arista threw a BIG party.

B95 (KBOS)/IFRESNO will be rotating
morning personalities in an effort to find the
right one. Look for the legendary JACK
ARMSTRONG (who's been everywhere),

Continued on Page 29
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JOHN GORMAN

INDUSTRY TRAILBLAZER

This no-frills, no-nonsense maverick consultant:

¢ can work with your present staff to build
desirable ratings;

¢ can effectively integrate programming, promo-
tions and sales;

¢ has the proven track record of success —14 years
heading programming at WMMS Cleveland.

Contact GORMAN MEDIA 216-572-1171
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NOT RHETORIC

A lot of radio station managers are getting fed up with research companies.
Why? Because they've come to realize that most companies give them very
little information and a whole lot of “boilerplate” rhetoric.

Here's what we believe at Strategic Radio Research: If you want consulting,
hire a consultant. But if you want clear, factual information about the attitudes
and tastes of your audience, call Strategic Radio Research.

We'll give you a fast, accurate. customized research study that tells you exactly
what you need to know about your audience. We won't give you pages of
amateurish recommendations straight out of a word processor

If you've had it with consulting-disguised-as-research, you'll find our approach
refreshing. And useful. Call Kurt Hanson collect at (312) 280-8300 for more
infermation. You'll be glad you did. Thats a fact.

211 E. Ontario
Chicago. IL 60611
(312) 280-8300
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www.americanradiohistory.com

MARTHA DAVIS

(formerly of The Motels)

here with DON’T TELL

ME THE TIME the first

single from her debut solo

album POLICY

Tim Neece Management

Produced by Richie Zito

© 1957 Capriol Records. Inc



www.americanradiohistory.com

Continued from Page 26
PETER B. of WLS-FM/CHICAGO and
KAZY/DENVER fame, and SLIM NELSON of
KKFR/PHOENIX, KKHR/L.A., and KFRC/SF to
be competing for the gig.

All the potential legal hurdles must've been
cleared, as DAVID SIMONE has been officially
named to a senior executive position at MCA.
The former PHONOGRAM RECORDS UK
Managing Director will report directly to
IRVING AZOFF, with a UNIque job description
to be announced shortly.

In the wake of JIM MADDOX'’s recent
arrival, the corridors of KACE/L.A. have been
very busy of late. This week, PD PAM
ROBINSON and MD PAUL PERRODIN got
their walking papers, with former Maddox
associate PAM WELLS, currently PD at
WHRK/MEMPHIS, said to be the leading
candidate for the 'ACE programming gig. ST
hears there’ll be more changes — musical as
well as personnel — to come.

WMMS/CLEVELAND's RUBY CHEEKS
moves from the Buzzard Morning Zoo to her
own show, “Prime Time,” from 6-10pm.
Joining the Zoo is ROBERTA GALE from
KRQ/TUCSON, while DIA moves from nights
to special projects in the music department.

Along with WNUA and WLNR, the Windy
City will get its third “‘Adult Alternative” station
when current Z ROCK Daffiliate WZRC
switches to SMN’s “The Wave” and changes
calls to WTWYV on Friday (10/16).

There's another new Country consultancy
on the horizon, as WTQR/WINSTON-SALEM
PD LES ACREE and KXXY-AM & FM/OKC
OM JAY PHILLIPS open their doors in
January. The tandem’s company will be called
— appropriately enough — ACREE-PHILLIPS.

CINDY TOLLIN has left GLOBAL
SATELLITE NETWORK to form STROLLIN’
TOLLIN’ PRODUCTIONS, with initial projects
to be announced shortly. Call her at (213)
650-4318.

Two well-known West Coast personalities
have found new AC homes. GEOFF
EDWARDS is the new PM driver at KFI/L.A.,
replacing STEVE LABEAU, who left to
program crosstown Country KLAC. And the
legendary DR. DON ROSE is doing mornings
again in San Francisco, this time on K101.
New GM JOHN HAYES called for the good
Doctor, who had been part-owner/morning
personality on suburban KKIS/ICONCORD, CA
for the past year.
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’XKE Goes On AC/DC Jag

WXKE/FORT WAYNE PD RICK WEST
recently decided to muscle up his nighttime
show with a fresh jock, so he instructed new
7pm-mid rocker ELLEN SCOTT to do a very
special “10 at 10" last Friday night. Ellen
played AC/DC’s immortal “Highway To Hell”
10 times in a row. After the fourth play, Ellen
heard someone pounding on the station door,
a sound she ignored, until it grew so loud a<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>