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NAB, NPR CLASH
VER TRANSFER TAX

: & ;
Eddie Fritts & Douglas Bennett: transfer tax trauma

NAB President Eddie Fritts and
National Public Radio head
Douglas Bennett exchanged
barbs via letter and testimony
over the Senate’s proposed station
transfer tax, which NAB claims will
be defeated.
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BEHIND THE RATINGS

Ratings tell the cold, hard story, but
R&R’s editors delve into the human
factors behind the Arbitron and Birch
results. This week, fierce format
competitions in Urban, Country, and AC
are spotlighted.

Page 50, 56, 59

AOR TODAY: RECORD
REPS ON THE OFFENSIVE

Kicking off an in-depth look at
AOR’s radiofrecord relationship, a
number of record exacs air their
gripes about the format, including:
® Too many cldies
® Weak support for new artists
@ Unrealistic expeactations for
record label promotions

® Oim future prospects.
And much, much maore, making for
provocative reading. Next week:
radio replies

Page 47

MUSIC OF YOUR OLDER
BROTHER’S LIFE

Younger music fans are attending
concerts by Woodstock era artists, Mike
Shalett finds — but is it because that's
all they can hear on AOR radio?

Page 33

A&M’S SPECIAL CHRISTMAS

The most ambitious seasonal LP in many
years has to be “A Very Special
Christmas,” the superstar anthology of
Christmas songs benefitting the Speciai
Olympics and released by A&M. Inside,
an interview with Vicki lovine, who
sparked and coordinated the project, and
A&M’s appeal for radio’s help.

Page 38, 41

Newsstand Price $5.00

along with his supporting cast.

A

BODY CAST BROADCAST — When ordinary citizens have to be fit-
ted for a body cast, they're usually allowed months to recuperate.
Not radio people — KRZN/Denver morning man John Gleason was
rushed into the hospital at 3am one morning and encased in a full
body cast, then wheeled out to a busy street corner to complete his
entire shift. The live 'cast benefitted United Way, and Gleason has
since cast off his wrappings. John and a well-wisher are pictured

MELTZER TO NEW VP POST

Appleton Price’s
Broadcast Exec. VP

Price Communications VP/
Television Dick Appleton has
been promoted to the new posi-
tion of Exec. VP/Broadcasting,
in charge of the company’s ra-
dio and TV holdings. Former
VP/Radio Jack McSorley ex-
ited last summer to form First
Sierra Communications. Price
VP Kim Meltzer, who has been
named VP/Broadcasting, will
work with Appleton.

Price President Bob Price
commented, ‘“Dick Appleton
has done a superb job of build-
ing and improving the cash flow
of our existing television group.
Both the broadcasting group
and our shareholders will bene-
fit from his experience, and we

are enthusiastic about his ex-
panded duties.”

Triple Play For
Cassette Single

Arista Proposes Three-Tracker

The two-track cassette single
is still playing in stores nation-
wide, but be prepared early
next year for the sequel: cas-
sette triples.

Several top labels are evalu-
ating the concept of a $2.98
three-track cassette single; one
of them, Arista, has already be-
gun casting. First-quarter re-
leases by Hall & Oates, Billy
Ocean, and Whitney Houston
are likely to be available in this
format — which would, in Aris-
ta's view, supersede the $1.98
two-song cassette.

A number of major retail ac-
counts appear receptive, in-
cluding the country’s largest,
Musicland. The chain’s Sr. VP/
Merchandising & Marketing,
Gary Ross, said, “The cassette
single is definitely the way to go
to replace vinyl down the road.
So we're for anything that gets
it into mass production and into

our stores, because the sales
rate has been very positive.”
Ross continued, “There has
been resistance from CBS and
PolyGram because they say
they can’t make any money on

Three To
Get Ready

® Three-track cassette
single would list fcr
$2.98

® Aetailers, many labels
optimistic

@ Convincing CBS
considered a must

it. If the three-track cassette
solves that problem — and also
gives the consumer the extra
value — we’re all for it.”
CASSETTE/See Page 30

R&R Convention ’88:
The Best Is Back

Focus On Business, Marketing
Promotion, Personal Development

R&R’s first Convention since
the legendary Los Angeles spec-
tacular in 1979 takes place in
Dallas March 3-5, 1988. (Regis-
tration details inside.) The
scope of the event is broader
than ever before, encompassing
every stage of the radio and
music business, along with
presentations designed to give
professionals an edge in their
advancing careers.

“The array of topics and ses-
sions,” says R&R Publisher
Bob Wilson, “reflects R&R’s ex-
panded editorial coverage and
depth of readership among the
industry’s top-level manage-
ment teams.”

Here are just some of the key
sessions already set:
®FCC Chairman Dennis Pat-
rick on broadcast freedom
® Roger Von Oech, internation-
ally recognized leader in stimu-
lating creativity and innovation
in business
o Ted Chin, strategic advertis-

APPLETON/See Page 30 ing expert, with exciting ideas

Christian Selected
For WHRK PD Post

KSD/St. Louis overnighter
Mark Christian has returned to
Urban as the new PD/morning
man at UC powerhouse WHRK
(K97)/Memphis. His appoint-
ment follows a three-week PD
search triggered when Pam
Wells became PD at KACE/Los
Angeles.

Ironically, Christian was PD
of WDIA/Memphis, now K97's

sister station, from 1978-81. He
also programmed WAWA/Mil-
waukee (now WLUM), and was
an announcer at WZEN/St. Lou-
is (nowKATZ-FM) andWJPC/-
Chicago among others. WDIA &
WHRK GM Ernest Jackson told
R&R that Christian was
selected from a field of more
than 55 applicants.
CHRISTIAN/See Page 30

for marketing in the near-nine-
ties

o The Radio Broadcast & Rec-
ord Label Presidents’ Panel,
allowing chief executives from
both fields to discuss frankly
their mutual concerns

@ Provocative panels assembl-
ed and hosted by R&R editors to
probe the vital issues in music-
formatted radio

®Sessions on “Sales Strate-
gies,” “Budgeting,” “How To
Raise Less Than A Million &
Buy A Station,” “Efficient & Ef-
fective Ways For Radio Te Use
TV,” and more.

Getting On Your

Audience’s Wavelength

In one special session, in
dustry leaders can learn in dra-
matic fashion how well they
know their audiences. Via the
latest electronic technclogy,
participants will be linked to
produce instant interactive opi-
nions and comparisons with the
exclusive results of a major na-
tional survey of radio listeners
and music consumers. Iit’'s a
presentation the likes of which
has never been experienced be-
fore.

Another key seminar, ‘‘The
Radio Research Created,” spot-
lights the industry’s leading re-
searchers, who will examine
success stories and techmiques
used for positioning, program-
ming, promotion, and market-
ing . . . as well as analyzing the
overall changes in radio
brought on by wide-scale use of
research.

CONVENTION/See Page 30
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Tunnel Of Love. The New Single.

FROM THE COLUMBIA LP, “TUNNEL OF LOVE/’

0L s

Produced by Bruce Springsteen, Jon Landau, Chuck Plothin. “Columbia, ' are trademarks of CBS Inc. 1987 Bruce Springsteen
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® Registration
® Format Sessions

® Marketing Sessions

e Sales Strategy Seminars
® Creative Production

® Air Personalities

® Cocktail Party
& Buffet Supper

¢ Evening “Hot Box”
Format Sessions

® Hospitality Suites

¢ Hospitality Suites

Mail to:

LOEWS ANATOLE HOTEL ~\\\\

2201 Stemmons Frwy., Dallas, TX 75207
or call (214) 748-1200

Wednesday, March 2 to Sunday, March 6, 1988
Horel reservaiions recerved afier 2/2/88 will be confirmed on a space available basis.

NAME

Last First Middle
FIRM . _
STREET
CITY STATE ZIP
PHONE( )

Sharing with
Last First Midcle

Reservations are not transferable and are held until 6 P.M. unless guaranteed by advance deposit, MasterCard, VISA,
American Express, or Diners Club Card.

I will guarantee by:

[0 Advance Deposit  [] MasterCard [J American Express [ VISA [ Diners Club
Card No. Exp. Date

MC Interbank #

Signature
— — = — = = _ _ —
Please check 1ype and rate of accommodaiions requested. I
[ Single 0 Doubie O Conceirge Floors O Suites |
_ Auiom  $95 _ Atrium  $105 __ Single $145 From $175 |
| — Tower $105 __ Tower $115 — Double $165
[ Specially Priced Small Market Radio Rooms (limited avalability}) Single or Double $75
|
[ Arrival Dare Time AM/PM  Departure Date Time - AM/PM

If room or suite is not available at requested rate, nearest available rate will be assigned. All reservations are
confirmed subject to failure of prior guest to vacate, or other causes beyond our control. Check-out times is 12
noon. Rooms may not be available for occupancy until after 4 P.M. For VIP services try out Concierge Floors. |

e BUSINESS ¢ PROGRAMMING ¢ MARKETING/PROMOTION e PERSONAL DEVELOPMENT

® Keynote Addresses

® “Live On Line’. . .
Audience Participation
Industry/Consumer Comparisons

o “Stimulating Creative Thinking”
® Radio & Records Presidents’ Panel

®* How To Raise Investment Capital
And Buy A Station

¢ Effective & Efficient Ways
To Market Radio On TV

® Sales Strategy Seminars
¢ Budgeting — How To Do It

To Register
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¢ Morning Personality
Panel

® Keynote Addresses
e Marketing In The Near *90s

® “The Radio Research Created”
Positioning-Programming-
Promotion/Marketing

¢ SUPERSTAR SHOW

¢ Hospitality Suites

Watch R&R for more sessions and
events being added to the program.

Mail this form
to R&R
Send completed form with check

(made payable to Radio & Records,
Inc.) or your credit card details. Mail to R&R Convention/88,
1930 Century Park West, Los Angeles, CA 90067.

Convention activities begin Thursday (3/3) and conclude Saturday (3/5) evening.

Registration is $250 (must be reccived by 2/15/88)

® Registration includes all sessions, Cocktail Party and Buffet Supper, Superstar Show,
all hospitality suites and exhibits.

* Badges must be worn for admission to all sessions, events and hospitality suites.

® Additional tickets to the Cocktail Party/Buffet Supper ($50) and the Superstar Show
($50) can be purchased at the convention on a first come basis.

NAME __

STATION/COMPANY (for badge i.d.)

ADDRESS

CITY STATE Z1r
PHONE ( ) ——

Multipie registrations may be submitted on a separate sheet of paper. Refunds available, only if requested by 2/15/88
Registrations received after 2/15/88 . . . $285, on a first come available basis. (Credit cards or cash onlv — no checks)

[0 Check enclosed: $

Credit card info: [ VISA [ Mastercard (] American Express
Card Number: _— — —— Exp. Date: R —
1 Signature: _ — - e S — S
)
i
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The promotion
your listeners

w7l |¢lll'|| themselves

The FAT BOYS are...

This is the movie you're gonna laugh yourself sick over.

WARNER BROS. sresens s MICHAEL SCHULTZ s “DISORDERLIES'
surng THE FATBOYS RALPH BELLAMY TONY PLANA ans ANTHONY GEARY
mossces CHARLES STETTLER & JOSEPH E. ZYNCZAK ™) MARK FELDBERG & MITCHELL KLEBANOFF
oty MICHAEL SCHULTZ, GEORGE JACKSON ans MICHAEL JAFFE
ey MICHAEL SCHULTZ

{[Orgra Sountiace A on T o Apoi /Pl Records Gasetes 05 |
PG [PARENTAL GUIDANCE SUGGESTED <2 A WARNER COMMUNICATIONS COVPARY
SOME MATERIAL MAY NOT BE SUITABLE FOR CHILDREN] (B) ©1987 Warner Bros. tnc. All Righu Reserved

Treat them to
videocassettes
of The Fat Boys
comedy
“"DISORDERLIES" —
compliments of
warner Home
Video.

Your listeners can

win videocassettes of
“Disorderlies,” featuring
The Fat Boys, plus official
Disorderlies surgical scrubs.
This free promotion is
available January 28 thru
February 21 on an exclusive
basis in the Top 20 markets.

Call today.
This laugh'’s

on us.

oy [ g;__.{!lf;;:‘_h.lf l ARAZRTRS MR
F‘r.ﬁf?}w | tl-ll“.l‘ at R K
Marketing.

(213) 553-4330

www.americanradiohistorv com
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FORMAN, PINKA, CRONIN NAMED

Isquith Directs E/P/A
East Coast Pomt

Jack Isquith has been appointed
Director/National Promotion,
East Coast, at E/P/A. He’s been
Assoc. Director/National Album
Promotion for the past 15 months.

In concurrent E/P/A appoint-
ments, Lynn Forman has been
named Assoc. Director/National
AC Promotion and Edward Pinka
has been appointed Manager/Pop
Promotion, Secondary Markets.
Bryan Cronin has joined the label
as Director/National Dance Music
Promotion.

Isquith will be primarily respon-
sible for overseeing the promotion

Yeager Now
KFWB'’s
Exec. Editor

Bill Yeager

KFWB/Los Angeles ND Bill Yea-
ger has been promoted to Exec.
Editor at the Group W-owned all-
News outlet. Yeager replaces Dave
Forman, who returns to indepen-
dent video production.

KFWB VP/GM Steve Fisher
commented, “Bill's a super jour-
nalist. He’s dedicated to the news
product and brings a wealth of ex-
perience with his varied back-
ground. In the year and a half he’s
been here, he’s been tremendous.”

Yeager was previously ND at
Group W-owned KYW-TV/Phila-
delphia. He told R&R, “This
basically means I'll be doing less of

YEAGER/See Page 32

Scheppke PD
At KISS

: s
Tom Scheppke

KISS/San Antonio has upped
Asst. PD Tom Scheppke to PD. He
replaces Jimmy Christopher, who
exited the AOR after six months.

Rick Guest, newly-appointed
VP/GM of the Adams Communica-
tions outlet, said the change had
been discussed by management
prior to Guest’s arrival two weeks
ago. “It was something that was
coming on. Certainly I wouldn’t
come in here in five days and make
a change like that if there hadn’t

SCHEPPKE/See Page 32

Jack Isquith
of E/P/A singles product at CHR,
and will work closely with the la-
bel’s field staff. Before joining CBS
he was National Manager/Rock
Radio at PolyGram.
VP/Promotion Dan DeNigris
said, ‘‘Jack came to us with a great

ISQUITH/See Page 30

Campbell PD
At WBVE

WSIX-FM/Nashville afternoon
personality Stan Campbell has
been named PD at Country outlet
WBVE/Cincinnati effective De-
cember 1. He succeeds Mark Wil-
liams, who has resigned after be-
coming PD in May.

WBVE VP/GM Neil Kearney
told R&R, ‘‘Stan’s knowledge of
country music and WBVE’s ap-
proach to the Cincinnati Country
battle make him a superb choice.
He has all the talents we need to
push us over the top.”

Said Campbell, “Cincinnati is a
great town and home to one of the
best fights in Country radio.

CAMPBELL/See Page 32

Town New
KAMJ PD

Jon Town

EZ Communications has promo-
ted Production Director Jon Town
to PD at AC KAMJ-AM & FM
(Magic 101)/Phoenix. He replaces
Pete Owen, who left to become
PD/OM at WYST/Baltimore last
month.

KAMJ-AM & FM GM Tommy
Vascocu told R&R, “Jon has been
in the market for quite some time,
and has a great deal of knowledge
which will be incredibly helpful in
our ongoing AC battle.”

EZ VP/Programming Dan Val-
lie said, “It's always great to pro-
mote from within, but it won't work
unless you have someone deserv-
ing of the promotion. In this case it
was easy to make this choice,
because Jon has displayed great
skills as interim PD in the last
month.” TOWN/See Page 32

Brian Krysz

Krysz VP
At WBYR

WKLC/Charleston, WV OM Bri-
an Krysz has been named to the
new VP/Programming position at
WBYR/Buffalo. He will oversee all
operations at the Devine Commun-
ications AOR, which has under-
gone constant change since falling
7.4-1.7 following its summer '86
debut. Recently the station began
moving in an AOR/CHR direction
under consultant John Gorman.

Group President/CEO Chris De-
vine labelled the station a ‘hy-
brid,” but insisted, “I can’t see us
going full-blown Top 40.”” He de-
scribed Krysz as “the final cog in
the wheel. We’ve got Gorman, Bri-
an, and a pocketful of money, and
we're ready to attack that market
like we should have done when we
first arrived.” Devine said he gave
Krysz a 13-month contract, and ex-

KRYSZ/See Page 32

Burns To
Program
KLTY |

Brian Burns
Brian Burns has resigned as
Drake-Chenault's National Pro-
gramming Consultant to program
“Lite Rock” KLTY/Kansas City.
He assumes his new post when the
sale of the station from Transco-
lumbia Communications to Olym-
pic Broadcasting is approved.
Olympic VP/Operations Tim
Roberts expects a takeover around
February 1. He told R&R, “‘Our
outlock is open-minded, and we
may even keep our current AC ap-
proach. But whatever approach we
take, Brian Burns is right for the

job. BURNS/See Page 32

R&R Observes
Thanksgiving

R&R's Los Angeles, New York,
Washington, and Nashville offices
will be closed Thursday and Friday,
November 26 and 27, in obser-
vance of the Thanksgiving holiday.
Regular business hours will be re-
sumed Monday, November 30.

www.americanradiohistorv.com
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AM TRANSMISSION
STANDARD URGED

NAB and the Department of Commerce
contend that AM radio’s survival depends on
the adoption of the transmission standard
devised by the National Radio Systems
Committee. Details in the Washington
Report.

Page 10
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NEW NAME: ‘ARYAN NATIONS HOUR’

White Supremacy Show On KZZ|

The specter of racist radio
broadcasts has materialized once
more, as KZZI/Salt Lake City talk
show host Dwight McCarthy plans
to rename his weekly white su-
premacist forum the “Aryan Na-
tions Hour”’ December 5. The Sat-
urday morning show, which debut-
ed last July, is currently called the
“Counter-Marxist Hour.”

McCarthy commented, “When I
started the show it was primarily
anti-Marxist in nature. Now I want
to discuss more of the religious
aspects of Jesus Christ Christian
Aryan Nations. I ran it by the own-
er of the station and he said OK.”
McCarthy said he also plans to
relay messages from Rev. Richard
Butler, the leader of the Northern
Idaho-based Aryan Nations group.

KZZI owner and GM John Hinton
explained that he charges $100 per
hour for the brokered time. He told
R&R, “Dwight decided to come out
of the closet and change the name
of his show to reflect his true be-
liefs. There’s nothing in his con-
tract that says he can’t do that.
Dwight pays for the show out of his
own pocket. He simply wants to
have a forum. If he uses the hour to
organize any violent action or

breaks any laws I'll take him off
the air. I'm personally opposed to
white supremacist views, but I sup-
port the right to freedom of
Wh.”

Hinton added that the station al-
so airs other kinds of religious and
philosophical shows. ‘“We run
several hours of Latter Day Saints
programming, have a black talk
show host, and run a Bahai show.

“Talk radio is all about con-
troversy. I'm frankly surprised at

the huge response the show’s been
getting. Some outraged listeners
have threatened our advertisers
and written letters. On the other
hand, Dwight has been getting of-
fers of support from people all over
the country who agree with his be-
liefs and his right to air them.”

Hinton switched KZZI's format
from Spanish to brokered Talk last
March. The station has not yet
been rated under the new format.

THIRD CINCINNATI CONTENDER

WCVG Switches
To Country Format

WCVG/Cincinnati switched for-
mats from Easy Listening to Coun-
try November 9. Though the sta-
tion is in the Cincinnati metro,
Marketing Director Denis Burke
said it would target Covington, a
segment of that metro, in both pro-
gramming and sales.

WCVG will be programmed by
Plessinger Radio Group PD Steve
Parton, who also programs the
group’s Format 41 WJOJ/Cincin-
nati and Country WAXZ/George-

town, OH. The new format com-
bines local talent with the regular
mix of currents and oldies.

John Stolz, who has been with the
company since September, is the
GM for all three properties. Mark
Jordan, GSM of WJOJ, will be
WCVG’s GSM as well.

WDJO/Cincinnati personality
Marty Thompson has come over
for mornings, and former WAXZ
talent Leah Burns is new to mid-
days.

RADIO EXPENDITURE REPORTS INC.

740 West Boston Post Road * Mamaroneck, NY. 10543 « (914) 381-6277

THE INDUSTRY SOURCE

National Spot Radio Expenditures

Market By Market

Account By Account

There is but one source for comprehensive,
detailed advertising expenditure information

in National Spot Radio. . .

For information as to how we can serve your needs,
call account executive Jane Zack at 914-381-6277.

wWWWeamerticanradiohistorv.com

Lennartz Takes Over
As KHYL Programmer

Mark Lennartz has replaced
John Chappell as PD at AC KHYL/
Sacramento, and will also handle a
PM drive airshift. Lennartz was
formerly OM at KLOK/San Fran-
cisco, having worked at the station
from its 1984 sign-on to this past
August, when it changed formats
and became KKSF. He previously
programmed stations owned by
KHYL owner John Parker in the
Lake Tahoe area.

“I stayed in touch with John af-
ter I left Lake Tahoe because we
worked so well together,”’ Lennartz
told R&R. “We have the same pro-
gramming philosophy that says it’s
not bad to have fun on radio — take
chances and live a little. Sacra-
mento is the market to put some-
thing like that together.”

KHYL VP/GM Ken Cunningham
told R&R, “Mark’s strong pro-

Mark Lennartz

gramming skills and creative pro-
motional abilities will be of great
assistance as KHYL continues to
grow. We'll continue to be a good
uptempo station.”

In the summer Arbitron KHYL
was flat from last summer (3.1). It
improved 25-54 from both last sum-
mer and this past spring, ranking
eighth.

Polish Appointed
WCCO’s News Director

Satellite Music Network news
anchor Bill Polish has been named
ND at Full Service AC WCCO/Min-
neapolis. Prior to SMN, Polish
spent six years as a correspondent
for KCBS/San Francisco. He re-
places former ND Curt Beckman,
who left last June to form City
Radio News Service.

The move reunites Polish with
WCCO Director of Broadcast Oper-

Hogan Set
As KJR &
KLTX GSM

Bob Hogan

Bob Hogan, previously GSM at
KKHT/Houston, has been appoint-
ed GSM at Full-Service/soft AC
combo KJR & KLTX/Seattle. He
replaces Jim Bentley, who moved
crosstown to KIRO as Marketing
Director.

“The timing for me was per-
fect,” Hogan told R&R. ‘‘When you
have the Seattle Supersonics, an
AM, and an FM to sell, everything
is great. Plus (station owner) Ac-
kerley owns all the billboards in
town. It’s our own little empire.

“KJR is fine on its own and
KLTX is fine on its own, but when
you put the combo together we're
no less than number three in every
female demo and no less than num-
ber three in most adult demos.
We’re in the top four in most male
demos. Together, the combo is a
monster.”

Hogan previously held NSM and
LSM posts at KKHT, prior to which
he was an AE at WRNO/New Or-
leans.

ations Vic Bremer, who hired him
in 1976 at (now-defunct) KXRX/
San Jose.

Bremer commented, “Bill is an
outstanding writer and an excep-
tional air talent. He’s got a diverse
background, from rock to News/
Talk, and he works well with peo-
ple.”

Polish told R&R, “WCCO is one
of the few real broadcast giants
still around. It has tremendous
prestige and a great reputation
throughout the Midwest. I know it’s
going to be a lot of fun.”
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E-S'P Bee Gees

WINNING ALL OVER THE WORLD!
THE INTERNATIONAL STORY:

“E. S'P,,
The New Single
OnYour Desk

G 19487 Wirncriros. Reawdsine,  Managstient: Cary Borman and Harrict Seernberg, Borman/Secrnberg Entertainment
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NEW CALLS KKSA

KIOQ Moves To Adult Standards

After several months off the air,
KIOQ/Sacramento has returned as
KKSA, with an Adult Standards
format billed as “The Legends.”
VP/GM Allen Hotlen, who previ-
ously programmed a similar for-
mat at KSFO/San Francisco, is
handling those duties at KKSA dur-
ing the station’s transition.

Licensed to Folsom, KIOQ at-
tracted a lot of attention from
Northern California media people
this summer when it began run-
ning a Gold format with unusual ti-
tles and ’70s-styled formatics. The
AM outlet was taken off the air in
late September for techniczl ad-
justments and is still not expected
to operate at its full 50,000-watt po-
tential until February.

‘“The station was aimed at peo-
ple under 35 who don’t spend any
time on AM,” said Hotlen. “Since
it's older adults who tend to listen
to AM, we looked at what was
available to them.” KKSA’s MOR
format will be “fresh, foreground
standard music without a Jot of
compromises.” Hotlen said that
means avoiding AC-image artists
such as Lionel Richie or the Car-

penters played on similar stations.

KKSA hit the air Monday (11-16)
with a ‘“teaser” week. Its airstaff
includes a number of ex-Bay Area
people, among them Tom Brown
(KNBR/San Francisco) in morn-
ings, Jeff Rollins (KLZE/San Jose)

middays, Larry Ickes (KNBR) PM
drive, and Julie Stevens (KEEN/
San Jose) nights. John Clarke
Fortner has been named ND and
former San Francisco/Sacramento
TV anchor George Redding will do
PM news.

Robertson PD At WRKA

After five years as PD at CHR
WGTZ/Dayton, John Robertson
has resigned to become PD at Cap-
itel Broadcasting Corp. AC outlet
WRKA/Louisville. Robertson re-
places Kevin Kenney, who joined
KBEQ/Kansas City as PD.

Capitol VP/Programming Bill
Thomas told R&R, ‘““The station’s
past success is based on being a
foreground AC. We talked to a lot
of CHR PDs about the opening be-
cause we think the crowded Louis-
ville contemporary battle needs
fresh ideas and high energy from
its programmer. John is a master
strategist, and I know he’ll build on
the base Kevin Kenney has estab-
lished.”

Robertson said, “WRKA is such
a fun-sounding AC that it’s not that
much of a departure. Because of
the fine staff I'm leaving, WGTZ is
in excellent shape to continue dom-
inating the Dayton market.”

In" other Capitol news, Scott
Johns, Asst. PD at Country WLVK/
Charlotte, becomes PD at WKSJ/
Mobile. Current WKSJ PD Carter
Davis moves to WMJJ/Birming-
ham as Production Director. Also
new to WKSJ is GM Wayne
Gardner, promoted from Station
Manager. Also, Jay Childress is the
new GSM at WGFX/Nashville (see
separate story).
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CBS Radio Representatives
puts more time into your business, i
so you get more share out of your market. &

A First Class rep firm is the only way fo go in today’s
e highly competitive market. You'll find that CBS Radio
Bt Pepresentatives pulls more money out of major mar-
; lets than anyone else, because we're more than
just arep firm

CBS Radio Reps is a full-service independent, with
the best ratio of AEs to stations in the industry. Full-
ime new business, sports, research and promotion
departments at your disposal. And a §0-year rela
fionship with national advertisers and agencies
who make CBS Radio Reps a must buy.

For the services you expect and the results you
demand, contact Tony Miraglia at (212) 975-1877.
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KC AT THE BASH — KCMO & KCPW (Power 95FM)/Kansas City
celebrated the opening of their new studios with a lavish party. Pictured at
the festivities are (I-r) Capitol Nat’l Promotion Director Tom Gorman, Power
95 PD Dene Hallam, Capitol artist Martha Davis, Power 95 MD Tracy
Johnson, and Capitol's Leo Geiger and Justin Fontaine.

Powers Picked As
Chameleon President

Capitol Manager/Pop A&R
Stephen Powers has been named
President of Chameleon Music
Group. He will oversee all aspects
of the label’s operations and direct
A&R for its 15 independent labels,
including VeeJay, Posh Boy,
Mountain Railroad, Innovative
Communications, Independent
Projects, and his own new logo Dali
Records.

Bob Marin, President of parent
Sounds Good Music Co., said, “We
are pleased to have Stephen join
the Chameleon crew. His presence
in the music industry and experi-
ence in the record business are
positive additions to our ever-ex-
panding music company.

Powers told R&R, “At Capitol I
signed and worked with a lot of art-
ists (Billy Vera, Fetchin’ Bones,
the Reivers, and Duane Eddy),
but now I'll be able to sign acts that
I felt were good but just not appro-
priate for Capitol’s roster.”

a

Stephen Powers

He added, ““I also want to make a
distribution deal with a major label
for our top bands who are ready to
break into the mainstream, and ex-
pand our worldwide licensing.”

Powers’s background includes
working as an independent pro-
ducer and founding Mountain Rail-
road. In 1983 he became Director of
Entertainment for the 1984 Olym-
pics, and he joined Capitol in 1985.

Childress Transfers
To WGFX GSM

WKSJ-AM & FM/Mobile GM
Jay Childress has transferred to
the GSM post at Capitol Broadcast-
ing Corp.’s AOR/Gold WGFX/
Nashville. He replaces Elizabeth
Yoder, who recently took a similar
post at crosstown WLAC.

WGFX GM Earl Younker told
R&R, ‘“Jay will bring sales man-
agement depth to the station, with
a high-energy management style
that will fit very well here. It was
an opportunity for him to return to
Tennessee, which he’s wanted to do
for some time, and do something
he’s very good at.”

Childress joined WKSJ in 1983 as
GSM and became PD 14 months
later. He previously spent three
years as GSM at WHBQ/Mempbhis
and was an AE for crosstown WMC
and WEZI.

“This is without a doubt where I
wanted to be, and it’s a market
that’s getting ready to explode,” he
said. “The lifestyle of the ’80s and
’90s reflects a format like this more
than it does Country, where my

Jay Childress
background was.”

Childress’s transfer set off a
chain reaction at WKSJ, where OM
Wayne Gardner was upped to GM
(see “Newsbreakers”). In addition
WGFX, which switched from CHR
in August, has turned over its air-
staff in recent months. New arriv-
als include Charlie Walker, Chris
Corley, and Cathy Miller. Keith
Conners is handling AM drive until
March 1, 1988, as the search for a
new morning person continues.
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One of the tragedies of radio is when a good Program Director gets overruled
(or even kicked out) on the recommendation of the research company he hired
to help him.

The correct role of a research firm should be to give programmers and
managers a clear unbiased view of the attitudes and tastes of the members
of their target audience.

Unfortunately, most research firms feel obligated to try to enforce their own
conclusions on the client station. As a result. you can get a researcher who has
never been a successful programmer outvoting a skilled PD who just needed
audience feedback.

This tragic event never happens when you hire Strategic Radio Research. We'll
give you clear accurate information presented without biases and without bad
recommendations. It's research done right. For details. call Kurt Hanson collect
at(312) 280-8300 today.

RESEARCH

211 E. Ontario
Chicago. IL 60611
(312) 280-8300
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WASHINGTON REPORT

PAT CLAWSON

NAB Says Senate Will Reject Station Transfer Tax

As a result of an intense lobbying blitz, NAB says a
majority of senators on Capitol Hill are now planning to

vote against a proposed station transfer tax.

FCC Urged To Adopt
NRSC AM Standard

NAB and the Department of Commerce, arguing that
nothing less than the fate of AM radio is at stake, are urg-
ing the FCC to officially adopt the transmission portions of
the technical standard for AM radio developed by the Na-
tional Radio Systems Committee.

Proponents of the NRSC stand-
ard say it improves AM radio
sound by reducing intermodulation
interference, commonly referred
to as listener fatigue, and by pro-
viding a standard reference curve
against which manufacturers can
design new AM receivers.

NAB believes the reduction in in-
terference that would result from
FCC adoption of the standard
would benefit the listening public
by enhancing AM listeners’ ability
to receive the programs of their
choice, increasing daytime service
areas, and fostering a more com-
petitive industry.

According to Michael Rau of
NAB’s Dept. of Science and Tech-
nology, more than 441 stations have

voluntarily converted to the NRSC
standard since January.

In a November 6 letter to FCC
Chairman Dennis Patrick, Asst.
Commerce Secretary for Com-
munications and Information Al-
fred Sikes observed, “It is neces-
sary, I believe, for the Federal
Communications Commission to
adopt this . . . standard in the form
of a regulation in order to ensure
that all AM broadcasters will abide
by its specifications. The deterior-
ating economic condition of AM
broadcasting is largely due to the
poor comparison of AM’s sound
quality with FM service. This im-
provement is too important to be
left to voluntary compliance by the
AM industry.”

“Over 50 senators are in agree-
ment with our position,” said NAB
spokeswoman Susan Kraus. The
transfer tax issue is still on hold be-
cause of the ongoing budget sum-
mit, and Kraus said NAB has re-
ceived indications from budget
conferees that the transfer tax will
not be included in the group’s final
recommendations.

The proposal, sponsored by Sen-
ate Commerce Committee Chair-
man Ernest Hollings (D-SC),
would levy a 2% “fee” on station
transfers. That would jump to 4% if
the station was traded within a
three-year holding period, and an-
other 1% if the licensee had vio-
lated the Fairness Doctrine. Holl-
ings wants money from the trans-
fer fees placed in a special trust
fund to bankroll public broad-
casting.

An Illegal Tax?

NAB, calling the Hollings meas-
ure an ‘“illegal tax,” counterpro-
posed that a 1.5 or 2% sales tax be
applied to television sets, radios,
and videocassette recorders. As an
alternative, NAB has suggested
auctioning non-broadcast spec-
trum to raise funds for public
broadcasters.

Nationwide Media Brokers

man

Associates

1987

2nd Q

IdQ Ist Q

Average Radio Sale Price per Quarter

Bull Market or Bear Market

Good Times or Bad Times

Low Interest or High Interest

2nd Q

Seller's Market or Buyer's Market

Through each of these cycles, one thing remains constant:
Chapman's leadership role in media brokerage. For over thirty years
broadcast owners have looked to us for the latest stratagies and
innovations in broadcast acquisition and divestiture.

Chapman Associates is based in Washington, DC and has offices in
maijor cities across the country. Call us for the name of the Associate

nearest you.

2300 M Street NW « Suite 900 « Washington, DC 20037 » (202} 822-1700
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Hollings Levels
Both Barrels At NAB

Hollings lashed out the NAB dur-
ing a Senate hearing on public
broadcasting last Thursday
(11/12), accusing the association of
having “‘a deficit of intellect” and
spreading ‘‘disinformation’”’ on
Capitol Hill.

“They’re a very, very selfish
group if I've ever seen one,” said
Hollings. “Can you imagine the
audacity of saying there should be
a spectrum fee for anyone but us?”’

He challenged public broadcast-
ers to get “charged up” to win ap-
proval of his plan, and warned that
NAB lobbyists were swarming
Capitol Hill to defeat the measure.

“Commercial broadcasters are
all over here now,” Hollings said.
“They’re ready to kill. In fact, Tun-
derstand they have a commitment
from the White House to kill this if
it passes.”

NPR President Douglas Bennett
called a receiver tax ‘“‘regressive”
and rejected NAB’s arguments
that a charge on station transfers
would be an illegal tax. He said the
measure would provide a stable
source of federal money for public

broadcasting.

Mail Stream Heats Up

That Senate testimony has now
resulted in an angry exchange of
letters between NAB and NPR. On

Tuesday (11/17) NAB President
Eddie Fritts and Bennett swapped
letters concerning what Fritts be-
lieved was NPR’s intention to use
federally-allocated funds to lobby
in favor of the transfer tax.

In his letter to Bennett, Fritts
wrote, ‘‘The transcript (of
Bennett’s testimony before the
Senate Communications Subcom-
mittee) reads as though you plan to
use National Public Radio’s
resources to encourage the public
to contact Congress in support of
the Hollings transfer tax/fairness
doctrine proposal. That could raise
serious questions concerning your
use of federal funds. Using govern-
ment progranuning money to lob-
by — whether on the air or by the
use of facilities, staff, and the mail
— violates the insulation which
public broadcasters have always
advocated.”

Before the day was through,
Bennett had responded with a let-
ter to Fritts in which Bennett
reconfirmed NPR’s support of the
Hollings measure but denied that
he had said or implied in his testi-
mony that NPR would use ““its air-
time or any program resource to
influence this or any other legisla-
tion.”

However, Bennett did not deny
that NPR would make every effort
to rally its member stations to the
transfer tax cause.

Wing Tops White House
List Of FCC Candidates

Washington communications attorney Susan Wing ap-
pears to be at the top of the White House list of candidates
to replace Mimi Weyforth Dawson at the FCC.

Wing, 40, is a partner in the law
firm of Hogan & Hartson. She said
through a spokeswoman Monday
(11/16) that she has been told by
White House staffers she is ‘‘under
serious consideration” for the com-
mission slot made vacant by Daw-
son’s nomination as Deputy Secre-
tary of Transportation. The nomi-
nation is expected to be made of-
ficial upon completion of the stand-
ard FBI background check.

During her eight years with Ho-
gan & Hartson, Wing has handied
radio, TV, and cable clients. She
has a reputation in the communica-
tions law community for compe-
tence, hard work, and toughness.

Former FCC Chairman Mark
Fowler gave the impending nomi-
nation a favorable review. “(Wing)
has a broad grounding in commun-
ications, which is something the
Commission needs,” he said. “She
is fair-minded, hard-working, and
will carry out the President’s phil-
osophy.”

Wing should be familiar with
that philosophy. She is married to
former Reagan White House lobby-
ist M.B. Oglesby, who is now a
partner in the political consulting
firm of Hecht, Spenser & Oglesby.

Congressional proponents of the
Fairness Doctrine and opponents
of broadcast deregulation are ex-
pected to use confirmation hear-

ings for recent nominee Brad
Holmes to air their displeasure
with recent FCC policy in those
areas. However, staff members on
both sides of Capitol Hill said they
have yet to formulate an approach
to the hearings.

Rep. Edward Markey (D-MA)
has made public his opposition to
the Holmes nomination. But Larry
Irving, senior counsel to the sub-
committee for mass media, said
the subcommittes “presently has
no plans’’ to hold hearings or other-
wise raise objections to approval of
Holmes. But Irving added the pre-
sent lack of plans ‘“doesn’t mean
we won’t have any plans.”

Senator Ernest Hollings (D-SC),
a leading advocate of the Fairness
Doctrine, opted not to raise that is-
sue during Dawson’s brief Trans-
portation confirmation hearing,
which was held Tuesday morning
(11/17). Some observers had ex-
pected Hollings and other Senators
to vent their rage against the FCC
at Dawson's expense. However,
following a glowing introduction of
Dawson by Sen. Robert Packwood
(R-OR), Hollings — the only Sena-
tor in attendance for the hearing —
opted to ask the nominee only a few
perfunctory questions regarding
the Transportation Dept. before
ending the proceeding. - -
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SUPER SIZE...

e A giant self Conta
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* A terrific station and sales promotion vehicle
o Simply park it and plug it in

* Designed by Broadcast Enginecrs

* 20 feet long and 1% feet high

* Air conditioned interior

* Seats six pcople comiortably

* Enough room to build a complete studio ...
Console Boards

Cassette Decks
Turntables
Microphones

Cart Machines
Compact Disc Players
Equipment Racks

SUPER REALISTIC...

* Mcticulously detatled after a portable
AM/FM Sterco

* So realistic your audience will want to carry
it home

SUPER DEAL...

* We will install your broadcast equipment or you

Reel to Reel Tape Machines may install 1t yourself

Wireless Microphone Receiver

SUPER QUALITY...

¢ Two inch thick, insulated side walls ...

* 4 to 6 week delivery

¢ For more information contact us Today!
Super Roving Radio

Carpet/Plywood/Insulation/Steel Frame and 2915 Maples Road

Aluminum Exterior
¢ Nationwide Network of Dealers
Ready to service all Trailers
¢ Customized to fit Individual needs
* Available in any General Motor’s

paint color

M

cDbonald’s

Fort Wayne. IN 46816
219/447-0412

Simply park it and plug it in.
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RADIO BUSINESS

TRANSACTIONS

Henry’s Buying Spree Continues
With Detroit Purchase

Z-100’s Shannon Leaps Into Ownership With WV Combo

WKSG/Detroit (Mt. Clemens)
PRICE: $6.75 million

BUYER: Ragan Henry National Radio
Associates Inc., headed by President
Ragan Henry. He also owns WXTR/
Washington and WWDB/Philadel-
phia. Last week Henry announced
plans to buy KCWV-AM & FM/Kansas
City for $8.7 million.

SELLER: Inner City Broadcasting
Corp., headed by Percy Sutton. The
company aiso owns WLIB & WBLS/
New York; KSJL & KSAQ/San An-
tonio; KBLX-AM & FM/Berkeley, CA;
and is the permittee for WWFE/Miami.
FREQUENCY: 102.7 MHz

POWER: 50 kw at 500 feet
FORMAT: AC

BROKER: The Mahiman Company

<§ '.g

KPLA/Riverbank
PRICE: $550,000

Lynne Bernald as co-trustees of the
‘“Bernald 1983 Family Trust.”
SELLER: Radio Riverbank Inc. stock
owned by David Williams.
FREQUENCY: 770 kHz

POWER: 50 kw days/1 kw nights
FORMAT: AC

COMMENT: Wwilliams is selling his en-
tire 50% interest in Radio Riverbank,
which serves as General Partner of the
KPLA Limited Partnership, the licen-
see of the station. His co-partner, John
Gardner, will continue to own 50% of
Radio Riverbank.

ICE
ok S i

WJCM/Sebring

PRICE: $590,000

BUYER: Gerald Seltzer and Niki
Seltzer. Mr. Seltzer is currently NSM at
WMTW-TV/Portland, ME.

SELLER: E.E. Eshleman Jr.
FREQUENCY: 960 kHz

POWER: 5 kw days/1 kw nights

WAMR & WCTQ/Venice
PRICE: $3 million

BUYER: Asterisk Radio Inc., principal-
ly owned by President Fred Ingham.
SELLER: Hall Communications Inc.,
owned by Bob Hall.

FREQUENCY: 1320 kHz; 92.1 MHz
POWER: 5 kw days/1 kw nights; 3 kw
at 300 feet

FORMAT: AC; Country

BROKER: Stan Raymond & Associ-
ates Inc.

20019

WGML/Hinesville

PRICE: No cash consideration; cancel-
lation of indebtedness

BUYER: E.D. Steele Jr.

SELLER: Andrew McGowan Jr. He al-
so owns WKTM/Soperton, GA.
FREQUENCY: 990 kHz

POWER: 250-watt daytimer

TRANSACTIONS AT A GLANCE

Deal Of The Week:

® WJICM/Sebring, FL $590,000

® WSRGI/Elkton, KY $100,000
® KDKS/Shreveport $2 million
®KLTY/Kansas City $4 million
® KBVB/Crete, NE $450,000

® WCRE/Cheraw, SC $285,000
® WTNZ/Clinton, TN $800,000

Deals So Far In 1987:
$2,417,678,609

This Week’s Action: $23,114,303

® WKSG/Detroit (Mt. Clemens) $6.75 million
® KPLA/Riverbank, CA $550,000

® WAMR & WCTQ/Venice, FL $3 million

©® WGML/Hinesvllle, GA Cancellation of indebtedness
® KEZJ-AM & FM/Twin Falls, ID $970,000

® WIRV/irvine, KY $66,303 for 51% of stock

® KKBJ-AM & FM/Bemidji, MN $1.05 million

©® KLHO/Thayer, MO (CP Sale) $3000

® KTCR/Wagoner, OK $350,000

O WXIT & WVCM/Charleston, WV $1.4 million
® KTWO/Casper, WY $750,000 (approximate)

KEZJ-AM & FM/Twin Falls
PRICE: $970,000

WIRV/irvine

PRICE: $66,303 for 51% of stock
BUYER: Kelly Wallingford
SELLER: Marshall Sidebottom

BUYER: Eugene Bermnald and Mary- FORMAT: AC FORMAT: AC BUYER: B & B Broadcasting Inc., FREQUENCY: 1550 kHz
owned by George Broadbin and Rob- POWER: 1-kw daytimer
ert Barron. FORMAT: Country
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(WA WWHE-TM KAIT-TY KBVLFM KASAKFKF WPLIFM WLLX WLER  WKMZ-FM WIMA- PN KREO-FM WAFMIM KFXD AMTM  WIBN-IM WOTY-rM KTCR AMTM  RQDEAMIM . HIH
AT i re KLDHTY  WOMAWTM WIXATM  woavwinY  krpbasn  wemn  wememr Namein morrTM e STRAMTM R0t PRICE: $2 million
m: WRAWINT ﬁ,:‘wm WAVLWDAD 'Iu‘:r'u WWKX P 'A.l,/:ll] KECY.TV KZZLIM WMTH/WAR) KEVIIM MFE-AM KEEZ/ROTE WRAK'WKTQ NOHLXIDX
BEITY  wio worery  whaam  wealerog weime Wmem Ko Omawme whmban  merr Semoll  pMDAn TN e TOTIS xmend BUYER: Dowe Communications Inc.,
T e ATOEAGYO  KOMAAM THALWYC wkMPaAM WPRTY WMLOPM  aNTRNGY  KGRSPM oM wyoRne WYXWAM
v ™ v Raotaars N ANIAM  warweny kbsoam  RRATY  WEmE  maorn e LMMTM Ten  ComAd wnowma owned by Ken Dowe. He also owns
KLAD N THAVELOM wixAMM  WEARTM WIAX AMTM wmend KABTFM  WALOWKAK  WVOGAM KUUVKAM — WOUSAMTM  WLVErM WENE M ACEBQAMTM  WRISIM WSRGIE"(‘I
DT Uiier miabo e Thwwady DR ThoTie M LnRo  BRNR Dt mad IRl MaN tiite SR on KRLB-AM & FM/Lubbock, TX.
frovingiie e i o] bt o e = s gl e pr oy vl v s
o T Theas Teweni Toaw, femay e mmpe Dhon ) mewee T e meart Snelt TIURD Dol PRICE: $100,000 SELLER: Benton Broadcasting Corp.,
e woase - wisa WATMWIR  WETG-TY woyr AR KFABAMYM  WRIK.A KOO
T Dumee T vemme  Eemaumd wirnd  maewag Kioe e e Kasliine S T e T T e BUYER: Ashworth-Blanton-Gosser  owned by Henry Cotton, Billy Sims,
TmoTv WY msoma weevwrco anry ean wbmrws Ly - Broadcasters Inc., owned by Paul BIill Mo d Wesley Godf
T Ymm mem e T Emw fowmoomn I DR T Tk Tl W mmers mera ., OWI y nroe, an esley rey.
Tt et Thame Mo whvaM VAL whe weain  beeen emens  nNOnd TTUM  wumne Koo wrcwios eens Ashworth, Howard Gosser, and Odis  Godfrey also owns KTRY/Bastrop, TX.
wamstr worrrd xcmmTV woncr werLAM wanwr ymywDar  woaaM TATOWOR)  NTCRAMTM  KMLWPM  KIZLOM wEDQH WOUS AMTM WL AMTM  WANIWAN] . . . N
LA Ekbor meme Gmmmwes WAL TTian womh  NAAM  wowewur wemmim erar  SmThed Mmanm Mamnd wesne | kvery Blanton. Gosser also owns an interest  Sims is a former star running back for
TARAN T rvwhgn BESTVT  wanemd . ManaM  whiTe  WAMRATE A  rr e rmITUN wmaAM  mucrwey 3 woraaM  wherme?  Maoven in WRVK/Mt. V KY and WJKM/ it Ui
wrEwaAM A wwqg e WX WMS  WITTV  WEARLWAMA WPST P WOIKAMTM  EFXDAMTM  WLHG-IM AWABTV WPHCWVEY  WCIG-FM wIoU wIwz wuvkaM n - emon’ an the Detro't Llons fOOtba" team'
TVIIM wmmire wawweon womwen  wap . wavia  eeca™ paOTM  TIADM | WMDaw  wamaw  MSTIAX  Eram el whiwELY  wiekwean  westamwT™ Hartsville, TN FREQUENCY: 92.1 MH
TRt enlin Tmoln DL S Dera Dmm oo rhan. iotame mmal wmmne I Waen siewal mind SO . z
= TR ILD  DEMOUILS DER iR Ml Hova DD A EAme vewaw | WBvvIac imwe SELLER: B & E Broadcasting of Ken- POWER: 3 kw at 300 feet
AR WK wRRC KILTM | WPETAN  Nowaan  Woeman e Mome  imwne wamwaw  womaw  womnd AR wAN]  WORSWEYY wivite weenn tucky Inc, owned by Ernie and FORMAT: Urban
LrpaMmM wrUcAM WEIaane WEYwDRX RKOMXPM Miotrd XoTHM WHALWYCD  WIIKAM KYRATM WRERWPCM  KZZL] ™~ wARywQIE ™
A D MU i wivkw  AhabTe . MRien  Nwwuye  weeee  mALWYQ wrmTy KA wmovwses wawa o okmmoe KDOU AT woUR AT Elizabeth Ashworth. BROKER: Norman Fischer & Associ-
WOICOWORE WVCLAN  WPTWAGE  whnk ARl AT WM woMANML GweTPM  WIOWhe  wavweow  wooLrM  mNoEme i e o .
TOIED TR moamlr weecT M mowan pvim aml  TAXaemd meeT Twrve s sl e e B FREQUENCY: 1070 kHz ates Inc.
WRMY-FM XTONKIYO  MAZZIM wOTMAM WHEBSWIUN WIGM FM  WEIKAM wrTE P WRUSWAKD ! waaLrM WAVDWOR]  KNWAFM WALOWMAK  KPLLTV WIAD-AM =
WNMIM  WELUWQUE  wZSwsM  WKQEWRGM WATMWENE  WLLETM WEHIM  WWHBTM  WDXWMSI  WALTIM  WITNIY | WIBOWUGA  KIOLTM xArrTY wocT POWER: 250-watt daytimer
o weus amTM xaxa wazDwasv Teasn nu)x :::-Am wl.rI'r‘_v' wLTaM TELAMT WEPMAM  WUNNWUPRD WRXWME lm:: WATRAM  WERRAM .
Eonnt WU Mt Seen™ et TR T T wmr S mH T TR e Kb . FORMAT: Country Continued on Page 14
weTM.AM wmTeTY [Ty 9 WHALWYIT) WRITFM  WETW.TV REND-AM RNU-T™ wrel M w06-rM WINIM WRULWAXQ WD-PM NTOKKITO  WWRZ M
WPHCWVEY WO M WEDIAM WIADAM MUXIAMIM  WMREAM TV WLLLTM waTw TV WIOU WIwZ KPOLFM WROXWHKN  WTG. P WXG-AM WELIWQUE
RYXD AMYM  WAAVAM ] wOCY - RLAF AM XKEBRQAM WXTRAM EAMAAM KIMT-TY WISP WQDW WMLD-PM WRNWIKZ WIOU WIWZI WEBEM'WPCM WOMAMTM WRY.M
WELWXLY RORS W WEBA-AM RKCI FM KBRQ-FM ™ KAME-PM WEDY-AM wLoR KRG M Qo WX AMIPM  KFXD-AM
KCRR.TV wons M weTe.ne WA AM M KisAPM  WPDLTV KCMX-AM  WRNT.FM WXCMWIBM  KOGO-AM. ¢ WKIN-AM KD
MEBQAMTM  WDRV/WLYY  WUFK AMTM  WLHG-PM WTBCWUOA WDVHIFM  wpov' KCMX P woev.aM WIHUAM preet Wos M waeM: KNDE M wciw AM
e m‘:‘“ tied 'm": ..’;-m e " e T bl ot TR e oy Irind _
= s el e v e SRl oM o et LT T ool
WOIK AMTM  WTMA M WPITWAQK  WisgAM WEFMIM  KOCM M WMTNWAZL  MBELTM WIAX AMTM ™ KT TM WHALWYCQ  KSUMAM WAYD/WOR) WAVIWDAO  KLLY7M
WRLT.IM ™ HCRY M - WIDELAM KR wivirM KESC v WHAI WETY P WITM TV WWWEWPFM WLLLAM
TmaM  EELIM  wmare Mmre e e ween TATwAM Kawae  mANWUE xders  suveas e VI v e 3
IV, ke ar™ weenme e TV WISRAM  WTMATM  wicsTd  wamaneTM  KDOLAWTM  NmOBIM Wi o e e Lol ol L 1) September 15, 1987
m’:v.,' mnﬂm et 'l)]":v 'l'll': :lu':m IIIQ:‘I: o - RDOL WHVAM WALGWEAK  KDOL AMFM  WOIN AMPM™ ™ WEA) P
s - oy nocan o ema T e W ARy Ko™ T eer s I et v
mmm AWABTY WHMO AMTM XLLY P :mnl“ 'm WWHETM 'Ith,: 'Il:lwlllrnl mf’v!l ALON.TY ::'H:“ m.A': 'I”G:'IWFN:I 'm:“uﬂ WEFM.AM
nta FREI T M et e warein wemoaire o e ] e
mrm b DNER BRE MK TR SRR cha IRNS SRR M in Don ot D oo KEZB Incorporated
A wTxam wrzAan wens. WEECFM  WAAXWQEN KBRQAM  KOMAAM NCBQAMTM  WHMPAM KSR AMFM  WXTRAM o) U woGTM e . . -
WATOWMG  WEANWRR  KDAWY  wAIVM  WIDXWMQ kot Nrecaw ke rg e Mot woand oo T TRLAWIM mANwEm  xroiTM (a wholly owned subsidiary of Heritage Broadcasting Group)
WRUNWAKD WYCB-AM WEPMAM 'lnAu‘m Kllulu ™~ WOVH M HRABPM KTOR/KJYO MHYLIM KIHI-W WUTV-TY WHRALWYCG WIMA M KBRG M
el = R o e B s s SRR e e o v ek win M et e Rl =nas wrca e o o
has acquired
‘ )\ | ;l I | I ;’ El Paso, Texas
When these bmadgstms wanted In the vast majority of cases, only same confidential efficiency that has from
maximum value for their stations, a handful of buyers were approached,  been a Blackburn & Company hall- hl c H H
they turned to Blackburn & Company.  and the deal was closed with maxi- mark for four decades. Pasa Del Ol‘te OllllllunlcatIOHS Inc-
They knew they would get results, mum value for the seller. The stations Since 1947, when broadcasters ) .
and personal service that is the were not “mass marketed” or over- want results, they turn to Blackbum The undersigned initiated the above. assisted in the negotiations and
standard of the industry. exposed. They were sold with the & Company. acted as a broker for the transaction.
B]_A( KRI IRNCG@MPQ\N\)/ Richard A. Foreman Associates
3 Medi i
edia Brokerage & Consulting
N C O R P R A T
. . - . 330 Emery Drive East
de B‘d(ﬂs 31 Apptajsers 947 ~ .
ia . Sincel Stamford. Connecticut 06902
203/327-2800
1100 Connecticut Ave., NW. 333 N. Michigan Ave. 9465 Wilshire Blvd. 400 Colony Square
Washington, DC. 20036 Chicago, IL. 60601 Beverly Hills, CA 90212  Atlanta, GA 30362
] A3 aat [ FLALE LR IR A R _-J'
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Stay tuned for more major artists, mega-promotions,
many surprises and much much more as HITLINE
continues to turn up the heat. From coast to coast

HITLINE USA is the undisputed ratings champ!

HITLINE USA, Where the
superstars shine for your
listeners every Sunday Night.

EINITRIRE SSH
Produced by ISINC Executive Producer Dana Miller.
ENTERTAINMENT

1-800-345-2354

©1987 James-Paul Brown Entertainment
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In-teg-ri-ty...

1: soundness 2: adherence to
a code of moral values: utter
sincerity, honesty and candor
syn. see honesty.

~

MVP, a discreet brokerage
and financial service
with integrity, whose princi-
pals have initiated over
$350,000,000 in transactions.

For a strictly confidential dis-
cussion about buying, selling,
financing and appraising. . .
call Media Venture Partners.

MEDIA VENTURE
PARTNERS

Integrity and Discretion
... the difference!

RADIO and TELEVISION BROKERAGE
FINANCING - APPRAISALS

SAN FRANCISCO
1700 Montgomery St., Suite 322
San Francisco, CA94111-1024
415-391-4877

ORLANDO
7479 Conroy Rd., Suite C
Orlando, FL 32811-3409
305-295-2572

WASHINGTON, DC
1255 23rd St., N.W., Suite 890

Washington, D.C. 20037-1125
202-785-4333

DALLAS
6311 N. O’Connor Rd.
L.B. 97, Irving, TX 75039-3510
214-869-7643

Birch Responds To NBMC Charge

Officials of Birch Radio have re-
acted with anger and dismay to a
charge that they did not bother to
respond to an invitation to partici-
pate in the National Black Media
Coalition’s convention held in
Washington earlier this month.

‘‘We never had the

chance to respond.”
—Tom Birch

In an R&R story about the
NBMC convention (11/13), NBMC
Chairman Pluria Marshall was
quoted as saying Birch Radio had
not been included on a ratings pan-
el discussion because “those tur-
keys at Birch never called us
back.”

Birch President Tom Birch said
this week that the appropriate peo-
ple in his organization were never
contacted by Marshall’s staff and
thus never had the chance to re-
spond to the invitation.

“The NBMC did send a letter to
Phil Beswick, who at the time was
an AE in our New York office,” he
said. “But before he could pass it
up the line he got a call (from the
NBMC) saying there was no need
to respond because the panel was
filled.”

Marshall said the affair “looks
like a mix-up in communications,”
and that he had verbally apologiz-

ed to Birch. He ruled out a written
apology, saying, “We don’t work
that way.” He added that the
NBMC plans to ““get Birch involved
in some of our future activities.”

‘‘It looks like a mix-up
in communications.
NBMC plans to get

Birch involved.”’
—Pluria Marshall

seas s o

R Y

The National Association of
Black-Owned Broadcasters
(NABOB) recently voted to en-
dorse Birch over Arbitron because
of its belief that Birch research bet-
ter represents black listenership.

TRANSACTIONS

Continued from Page 12

1]

KKBJ-AM & FM/Bemidji
PRICE: $1.05 million

BUYER: CD Broadcasting Corp., own-
ed by Christopher Dahl and Russell
Cowles Il. The company also owns
KLGR-AM & FM/Redwood Falls, MN
and KLIZ-AM & FM/Brainerd, MN. The
company's secretary, Lance Riley, al-
so owns an interest in KXRA-AM &
FM/Alexandria, MN.

SELLER: Bemidji Radio Inc., principal-
ly owned by Justin Holberg. He also
owns KJKJ/Grand Forks, ND.
FREQUENCY: 1360 kHz; 103.7 MHz
POWER: 5 kw days/2.5 kw nights;
100 kw at 460 feet

FORMAT: Country; AC

BROKER: Johnson Communications
Properties Inc.

Al Sl RN

KLTY/Kansas City

PRICE: $4 million

BUYER: Olympic Broadcasting Corp.,
headed by Ivan Braiker. The company
also owns KRPM-AM & FM/Seattle;
KMZQ/Las Vegas; KZZU-AM & FM/
Spokane;KSRN & KHQ/Reno; KKCY/
San Francisco; KMGX/Fresno; KYAT
& KGOT/Anchorage; and KIAK &
KQRZ/Fairbanks, AK.

SELLER: Transcolumbia Communica-
tions Ltd., headed by Robert Herpe.
The company also owns WTMG/Mur-
freesboro, TN and KMGR-AM &
FM/Orem, UT.

FREQUENCY: 106.5 MHz

POWER: 100 kw at 850 feet
FORMAT: AOR

KLHO/Thayer (CP Sale)

PRICE: $3000

BUYER: A partnership owned by
Meyer Gottesman, Kenneth Mahoney
and Aurora Mahoney.

SELLER: Thayer Community Radio
Inc.

FREQUENCY: 99.3 MHz

POWER: 3 kw at 328 feet

SERPY 42 Pt
KBVBICrete

PRICE: $450,000
BUYER: Star City Broadcasting, own-

waArAL-americanradiohistory com

ed by Roger Agnew and Douglas Ag-
new. Roger also owns a 50% interest
in a Class C FM CP in Honolulu.
SELLER: Saline County Radio Inc.,
owned by E. Louise Gleason. She also
owns an interest in KAWL/York, NE.
FREQUENCY: 103.9 MHz

POWER: 3 kw at 255 feet

FORMAT: AC

KTCR/Wagoner

PRICE: $350,000

BUYER: Superior International Com-
munications Inc.,, owned by John
Cranston, Walter Cranston, and Jeft
Dunn.

SELLER: Telemonde Corp., principally
owned by Ellen Durfey and Thomas
Durfey.

FREQUENCY: 1530 kHz

POWER: 1-kw daytimer

FORMAT: Religion

(AIELIEHTAE

WCRE/Cheraw

PRICE: $285,000

BUYER: DeHope Communications
Inc., owned by Albert William
DeHope Ill. He also owns an interest in
WPCNI/Mt. Pocono, PA.

SELLER: Orr Broadcasting Inc., own-
ed by Michael Orr. He recently applied
for an FM CP in Hartsville, SC.
FREQUENCY: 1240 kHz

POWER: 1-kw daytimer

FORMAT: AC

WTNZ/Clinton

PRICE: $800,000

BUYER: Ryad Ltd., principally owned
by Herbert Dolgoff, Howard Dolgoff,
and Barbara Agran.

SELLER: REBS Knoxviile Inc., headed
by President Richard James. The
company, currently in bankruptcy pro-
ceedings, also owns WVOK & WLTB/
Birmingham; WNOX/Knoxville; and
WTNZ/Franklin, TN.

FREQUENCY: 95.3 MHz

POWER: 3 kw at 674 feet

FORMAT: CHR

Mg

WXIT & WVCM/Charleston
PRICE: $1.4 million

BUYER: Empire Broadcasting System
inc., owned by MusicRadio of Ne-
braska Inc. and Penguardia Produc-
tions Inc. MusicRadio, which also
owns KZKX/Seward, NE, is principally
owned by Donald Cavaleri and Steven
Kushner. Penguardia is owned by
WHTZINew York air personality Scott
Shannon and his wife Patricia.
Kushner is also employed at WHTZ.
SELLER: Kanawa Broadcasting Corp.
and Boone Broadcasting Co., both
principally owned by Francis Blake
and Richard Callaway. They also own
WWBB/Madison, WI. Blake is the ND
at WVAH-TV/Charleston-Huntington,
wv.

FREQUENCY: 1490 kHz; 107.3 MHz
POWER: 1 kw days/250 watts nights;
24 kw at 675 feet

FORMAT: Religion; Country
COMMENT: The purchase price is allo-
cated as follows: $350,000 for the AM
and $1.05 million for the FM. The FM
is licensed to Miami, WV,

Vuomi gg?.. :

KTWOICasper

PRICE: $750,000 (approximate)
BUYER: Clear Channel Radio Inc., a
new company formed by Jack Rosen-
thal and Bob Price. Rosenthal is the
President of KTWO-TV/Casper, and
Price is the TV station's GM.

SELLER: K2 Radio Corp., a limited
partnership operated by lrving and
Burt Harris, the former principals of
Harriscope Broadcasting Corp.,
which was dissolved last year.
FREQUENCY: 1030 kHz

POWER: 50 kw

FORMAT: Country

COMMENT: MDM Broadcasting,
which purchased KTWO-TV from Har-
riscope last year, announced plans to
purchase the station in February. MDM
applied to the FCC for a cross-
ownership waiver, but the request was
recently withdrawn after the Commis-
sion had failed to take action. Rosen-
thal and Price may leave the TV station
if their purchase application is approv-
ed by the FCC.
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FOR DETAILS (242) 581-3962 LBS GOMMUNICATIONS INC.
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Rock radio’s original time machne....Hosted by Bill St. James ... Produced by Dan Formento and Ben Manilla
for Radio Today....Beginning January 4, 1988, distributed by kadio Today Entertainment.

b Ay
e
e



www.americanradiohistory.com

RR sALES STRATEGY

OVERVIEW

Key To Co-Op:
High-Volume Products

By Chris Beck

uestion: When it comes to new business
development — especially co-op — I
know the dollars are there, but so far
all I've experienced is frustration. Any sugges-

tions?

A

nswer: Let’s start from the top with
prospecting. A good deal of success in
the field of co-op comes from selecting

the right categories. Certain categories seem to
lend themselves to quicker success than others,
and certain times of the year are better than

others.

Because most of the peo-
ple you call on are probably
print and/or direct-mail ad-
vertisers who use their pri-
mary product accruals to
support their price points in
the paper, you’re much bet-
ter off trying to sell them on
high-volume secondary
products. Some examples
that have been successful
for radio stations are get-
ting electronics stores to
advertise blank audio and
video tapes, computer
stores to promote software
or blank discs, and toy
stores to spotlight batteries.

The secret is to pick cate-
gories with either mass,
high-volume sales or a high
repeatability of purchases.

Chris Beck is VP/Sales for the
Wally Ciark Company. He also
hosts the weekly sales training pro-
gram “Video Sales Meeting” and
serves as a sales consultant for a
number of major corporations and
radio stations.

Many radio sales people
have become disillusioned
because they persisted in
pursuing products that ap-
pealed only to a limited
sales market.

By using this secondary,
high-volume products con-
cept, you'll find it much
easier to position and sell
radio. It’s only logical for a
retailer to advertise sec-
ondary items on a secon-
dary medium, rather than
trying to compete head-on
with print.

Even though they’re
busy, you should also try to
involve manufacturers’
reps with this new ap-
proach to co-op. You’ll find
it’s much easier for them to
direct you to accounts that
have accrued unused dol-
lars, instead of you at-
tempting to locate these
accounts through trial and
error. In the case of non-

retail business:

Prime Retail Targets For
New Business Opportunities

Here are 16 sweet little leads to help you increase your station’s new

¢ Grand opening budgets

* Anniversary budgets ]
* Expansion budgets |
¢ Remodeling budgets ,
* Recruitment (grand openings) |
¢ Recruitment (competitive categories)

¢ Inventory sales |
¢ Expansion & franchise goals

* Major event marketings

® Pre-season

¢ Immediately after returning from trade shows
® Expiring co-op
* Major store events

l
l
‘ * End of season
l
[

¢ National manufacturers’ promotions with local tie-ins

¢ End of month sales |

radio accounts, a manufac-
turer’s rep has helped
many a station convince a
retailer to invest in radio
for the first time. (In return
for these reps’ cooperation,
try to obtain some addi-
tional in-store visibility for
the manufacturer’s prod-
ucts.)

Try these suggestions,
but keep in mind that al-
though co-op is not a cure-
all, it sure can help increase
your new business develop-
ment, closing ratio, and ul-
timate success. Of course,
the real key to making co-
op pay off is persistence.
Don’t give up.
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,,;? iﬁ ~AT W TO | "“’f‘@"%,, :
L7 O e @oﬁ*ﬁ%wﬁ;«@“ﬁ*‘&ﬁﬁfﬁ%‘w “Y*ﬁw

Corporate Apartments

Topping the list of categories that capitalize on the tran-
sient nature of our society is corporate short-term rentals,
Ever-increasing numbers of apartments and condos are
© now catering to the travelling businessman and the relocat-
ed family that needs short-term living quarters. In some
complexes, more than half the total occupancy is short-
" term.

i While you'll probably find locations in your area that are
already capitalizing on this trend, don’t overlook the remain-
| ing apartments and condos in your metro. If the owners
haven't considered this profit center, you should try to con-
vince them to convert one or two apartments to test the
feasibility of the idea and invest in a schedule to promote it,
This category has been particularly successful for stations
# that skew older and have not traditionally been considered

¢ for apartment advertising.
e e e SO S S S S0,
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— The Urban Radio Highlight For January 1988
— Proven overwhelming listener response
— From the producers of RadioScope

The Number One Urban News and
Information Service

From Atlanta
to the Mountaintop

Coming for Black History Month, February '88 -

T i Ll
This hlghh acclaimed and award WInn]ng three The American Radio Newsreel / The Black Experience

hour docudrama recreates in vivid detail the heart of
the Civil Rights movement.

From the bus boycott of Muntgnmer}r to the
tr:umphant march on Washington . . . to that fateful
day in Memphis ...

BAILEY Xk ¥ XK
BROADCASTING

£ RV

Call your Bailey Broadcasting Services
Representative at 213/969-0011 Today.

{‘ wlhhe?

/ .0 frebet g
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he Westwood One Radio Netwcerk is proud to presenta very special edition of

l the Superstar Concert Series featuring one of the Eighti2s' most powerful
musical influences - Journey, captured live befor2 a packed house at the

Spectrum in Philadelphia.

Airing the weekend of November 27, veteran Journey members Steve Perry, Jonathan
Cain and Neil Schon join forces with 2 stper-driven rhythm section in a performance
of the ultra-tight-bright album sounds of their multi-platinum cata og of songs.
Soaring with Perry’s crystal clear vocals, the event includes such Journey classicsas
“Anyway You Want It “Send Her My Love) “Wheel In The Sky, “Don’t Stop
Believin’ ” and “The Girl Can’t Help it” &s weli as standout 30lo performances and a
daringly dangerous version of “Jailhous2 Rozk”

ebhio0d O resont Jurny o e SupartarConcrt S, o1 'g"llg\ WESTWOOD ONE
o 28 e sono. P o 2 orn. o e sosecns wwone. VNP RADIO NETWORKS
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GERALD
ALBRIGHT

JUST GOT ANOTHER
TERRIFIC BREAK
FROM RADIO!

URBAN CONTEMPORARY

__BREAKERS. |

"SO AMALZING”

(7-89183) (0-868637) (DMD 110)

FROM THE ALBUM

“"JUST BETWEEN US” ...
60/17-63%

ONE OF THE
MOST ADDED

CHECK THIS P-1 POWER PLAY:

WILD KRNB  WOWI
WDAS WDIA  WBMX
WAMO WHRK  WGCI
WDJY  WYLD WZAK
WHUR K94 KJLH
WVEE

PRODUCED BY GERALD ALBRIGHT FOR BRIGHT MUSIC
MANAGEMENT AND DIRECTION: RAYMOND A. SHIELDS, Il
ON ATLANTIC RECORDS, CASSETTES AND COMPACT DISCS

|
I 87 Atlantic Recording Corp. @ A Worner Communications Co
i
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OVERVIEW

Managers
Follow The
Leaders

B ack in the ’60s, Bob Dylan
sang, “Don’t follow
leaders.” But if he were re-
cording the song today, he might
consider changing those words to
“don’t follow managers.”

According to Dr. Thomas Brown,
head of the Vector Inc. manage-
ment consultant firm, managers
are concerned with planning and
organizing, while leaders provide a
company with vision and purpose.

In addition, managers imple-
ment systems that conform to the
company’s goals, but leaders
shake up the status quo to make the
systems function more efficiently.

Furthermore, managers assign
people to tasks, but leaders
motivate people to work as a team.
In short, managers control, while
leaders inspire.

However, Brown notes that all
companies need a combination of
managers and leaders. Neverthe-
less, the optimum situation for a
corporation is when it can employ
those rare birds who combine both
skills to become “‘managerial lead-
ers.”

£

TRUE CONFESSIONS

Pop Goes

The Corporate Mindset

porate mind after the tatest Wall Street fiasco? Although America’s

C an Prince, Madonna, and Michael Jackson calm the average cor-

corporate executives spend a great portion of their leisure time
watching news on television, they spend an even greater amount of time

listening to pop music on the radio.

According to a recent survey by the Accountemps personnel firm, ex-
ecutives of both sexes spend an average of 7.6 hours every week listening
to the radio, but only an average of 6.5 hours weekly watching television.

When executives listen to the radio, 42% of their time spent listening is
devoted to pop music. Execs are next most likely to spend their radio time
listening to news (28%) or classical music {18%).

As for executives' TV viewing habits, news (48% of the time spent
watching) and sports (32% of the time spent watching) are the top ex-

ecutive attention-getters.

Pay Raise Impossible?
Offer Perks Instead

free meal, tickets to a hoc-
key game, and other perks
can often take the place of
that employee pay raise your com-
pany can’t afford. So says Good-
year Tire & Rubber production ex-
ecutive W.H. Weiss, in his book
“The Supervisor’s Problem Solv-
er,” published by the American

Bosses Should
Admit Mistakes

“ T oerr is human,” as the
saying goes. But many
business execs and

managers perceive themselves as
superhuman. They never admit to
doing anything wrong, because
they never make mistakes. Just
ask them the next time you see
them down at the unemployment
office.

According to the Blackwood, NJ-
based monthly publication Com-
munications Briefings, bosses who
make mistakes without admitting
to them swiftly lose the respect of
their employees.

This causes the staff to start
thinking the boss is trying to hide
things from them, and in turn leads
to widespread suspicion that the
boss is trying to cover up his ac-
tions.

Not suprisingly, this sort of be-
havior creates a climate of distrust
in the workplace, resulting in de-
creased productivity from a staff
that can’t be motivated by a boss
who lacks good leadership quali-
ties.

However, those executives who
freely admit to their mistakes be-
come leaders by example, encour-
aging employees to admit their
own errors. There’s also an addi-
tional benefit in that all employees
— staff and management alike —

wwWWw.americanradiohistorv.com

can learn from mistakes, turning
what was once a negative into a
positive, reinforcement tool.

® December 3, 1987 — Ameri-
can Association of Sportscast-
ers Fourth Annual Hall Of Fame
Awards Dinner. Marriot Mar-

quis. New York, NY

® January 23-25, 1988 — RAB
Managing Sales Conference
Hyatt Regency. Atlanta, GA.

® January 25, 1988 — 15th
Annual American Music
Awards. Shrine Auditorium. Los
Angeles, CA.

® Janvary 30 - February 3,
1988 — National Religious
Broadcasters 44th Annual Con-
vention. Sheraton Washington
and Omni Shoreham hotels.
Washington. DC.

® January 31, 1988 — Super
Bowl XXIl. Jack Murphy Stadi-
um. San Diego, CA

R

® February 11-13, 1988 —
19th  Annual Country Radio
Seminar. Opryland Hotel. Nash-
ville, TN.

e February 12-13, 1988 —
Gavin Convention. St. Francis
Hotel. San Francisco. CA

® February 13-28, 1988 —
Winter Olympics. Calgary, Al-
berta, Canada.

GRS N S R

SR

Management Association.

Noting that special treatment
can often make up for lower sal-
aries, Weiss cites such examples as
weekly achievement awards, in the
way of tickets to the theater or
sporting events, or a meal at a fine
restaurant.

Other recommended perks in-
clude: giving employees a day off
with pay for an increase in produc-
tivity or in recognition of service
above-and-beyond-the-call-of-duty,
and cash bonuses for dedicated ef-
fort.

Weiss claims the aim of these
perks should be to not only show
employees that you appreciate
their contributions, but also that
they should not measure their own
self-worth strictly on the basis of
salary.

® February 18-20, 1988 — Mi-
norities and Communications
Conference. Sponsored by
Howard University. Howard Inn
and Blackburn Center. Howard
University Campus. Washing-
ton, DC.

® March 2, 1988 — National
Association of Recording Arts
and Sciences 30th Annual
Grammy Awards. Radio City
Music Hall. New York, NY.

® March 3-5, 1988 — R&R Con-
vention. Loews' Anatole. Dallas,
TX.

® March 21, 1988 — Academy
of Country Music 23rd Annual
Country Music Awards. Knott's
Berry Farm. Anaheim, CA.

BESS T

® April 9-12, 1988 — NAB 66th

Annual Convention. Las Vegas }
Convention Center. Las Vegas,
NV

.
@ April 11, 1988 — Academy of i
Motion Picture Arts and Sci- ]
ences 60th Annual Academy
Awards. Shrine Auditorium. Los é
Angeles, CA. .

L
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RAB...RADIO’S SOURCE

o™

The ideas, the concepts, the studies, RAB conceives, collects, analyses and
the comparisons and the numbers that  shares the facts, figures and

power radio’s sales effort originate at arguments that sell radio.

the Radio Advertising Bureau. RAB

has the only regular program of Join RAB. Tap the source.

original radio research, maintains the Call 1-800-232-3131.
industry’s most extensive marketing
information center, employs leading

research talent and operates -
RABCOOP, radio’s only national Radlo
on-line computer network. TR M S

www.americanradiohistorv.com
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OVERVIEW

NEW THIS WEEK

® CELEBRATING BIRD: THE TRIUMPH OF CHARLIE PARKER (Sony)

This documentary commemorating the life and times of the legendary
jazzman features rare footage of Louis Armstrong, Lester Young, Count
Basie and his band, and the high-flying “Bird" himself. Also on hand in ex-
clusive interviews and vintage musical segments are musical colleagues
Dizzy Gillespie, Roy Hayes, Frank Morgan, Jay McShann, members of
Parker’s family, and his first and last wives. A soundtrack LP will be issued
on Columbia Records the week of the video’s release. (Street date:
11/23)
® THE REAL BUDDY HOLLY STORY (Sony)

Paul McCartney produced and hosts this rocumentary look at the
famous '60s four-eyed Fender-bender, which features clips of the late
great's TV appearances, films of such pioneering contemporaries as Elvis
Presley and Jerry Lee Lewis, and interview segments with Holly’s family,
the Crickets, and many, many more. (11/23)

O LITTLE MATCH GIRL (Academy)

Former Who frontman Roger Daltrey and Twiggy co-star in this full-
length fiim of the Hans Christian Anderson yuletide classic. (11/24)
® ELVIS: THE MOVIE (Vestron)

Kurt Russell stars and Ronnie McDowell sings the King’s songs in this
first-time video release of the Presley biopic that became one of the
highest-rated made-for-TV movies in recorded history. (11/25)
® SMOKEY MOUNTAIN CHRISTMAS (CBS/Fox)

This video release of last year's Dolly Parton TV special has been
described as a heartwarming drama of love and the Christmas spirit.
(11/25)

BUDDY & THE BIRD — While Buddy Holly displays his mastery of the
musical Stratocaster, Charlie Parker displays his mastery of the musical
stratosphere.

ROCK’S ROOTS REPRICED: Concurrent with the release of the Buddy
Holly title, Sony Home Video will be repricing 14 classic rock 'n’ roll
videocassettes sporting performances from such artists as James Brown,
Jo# Cocker, the Everly Brothers, Jimi Hendrix, B.B. King, Otis Redding,
Red Stewart, Pete Towshend, Tina Turner, and Bill Wyman. Also includ-
ed in $30 to $8 repricing are the landmark “Montery Pop” documentary,
the British TV show “Ready Steady Go" 's Motown tribute, and “Super-
show,” a rare 1969 studio collection of performances and jam sessions
between the likes of Led Zeppelin, Buddy Guy, Jack Bruce, Roland Kirk,
and the MJQ. The promotion is supported by radio quizzes at top stations
around the nation.
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT
314-423-4411.
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Urban Radio & The Ballot Box

usic is an extremely ef-

fective way to reach

black consumers and
black voters, claims Bethel Na-
than, Sr. VP for Baton Rouge, LA-
based The Nathan Group.

Nathan's firm specializes in cre-
ating favorable perceptions among
black voters through radio advertis-
ing, mostly for what Nathan terms
“conservative” candidates.

As reported in the latest issue of
American Demographics, Nathan
says he considers it a victory if he
can get more than 10 percent of
blacks to vote Republican — and
that, by this standard, he has yet to
lose an election.

Once surveys have been taken to
determine black voters’ attitudes,
Nathan gets to work writing songs
to fit those perceptions. For Repub-
lican Carroll Campbell’s 1986 South
Carolina gubernatorial campaign,
which he won with 14% of the black
vote, Nathan concocted black radio
ads set to an “urban contempor-
ary” backbeat. The ads asked the
musical question, “What good is a
label, when it’s a person you ought
to know?”

Playing no political favorites,
Nathan also turned out radio ads
on behalf of Austin Democrat May-
or-elect Annette Strauss. She garn-
ered 97% of the black vote, thanks

WEEKEND BOX OFFICE
NOVEMBER 13-15

1 Running Man $8.1
(Tri-Star) *

2 Fatal Attraction $6.3
(Paramount)

3 Hello Again $4.0
{Buena Vista)

4 Baby Boom $2.4
(MGM/UA)

5 Suspect $2.0
(Tri-Star)

6 Less Than Zero $1.9

(20th Century Fox)
7 Like Father, Like Son$1.72
(Tri-Star)
8 Dirty Dancing
(Vestron)
9 The Princess Bride
(20th Century Fox)
10 Fatal Beauty
(MGM/UA)
*First week in release
All figures in millions
Source: Exhibitor Relations Co.

$1.70

$1.6

$1.5

COMING ATTRACTIONS:
This week's openers include
“Sign 'O’ The Times,” a live!-in-
concert film directed by the little
Prince his bad self.

SON 'O’ THE TIMES — Love
god spelled backwards is dog
evol.

www.americanradiohistorv.com

“Strauss for Mayor” and “Annette
equals action” over what the too- beat.”

TELEVISION

TOP TEN SHOWS

NOVEMBER 9-15

1 The Cosby Show

2 Cheers

3 Growing Pains

4 Night Court

5 60 Minutes

6 Who's The Boss

7 Golden Girls

8 NBC Monday Night Movie

(“Biflionaire Boys Club,
Part II”)
9 CBS Sunday Night Movie
(“Mayflower Madam”)
10 Murder, She Wrote
Source: Nielsen Media Research

All show times are EST/PST. subtract
one hour for CST. Check listings for show-
ings in the Mountain Time Zone. Al listings
subject to change.

® A veritable “who's who” of
the past two decades in rock
music will be presented when
ABC airs “Rolling Stone Maga-
zine’s 20 Years Of Rock ‘N’
Roll,”” (Tuesday, 11/24,
9-11pm).

Virtually every major artist and
style of music will be represent-
ed in the tribute, hosted by ac-
tor Dennis Hopper. David Bow-
ie, Sting, Mick Jagger, George
Harrison, Tina Turner, and
Cyndi Lauper will be seen in
exclusive interview segments
conducted specifically for the
program.

Interspersed with the current
interviews will be footage of his-
torical and cultural events of the
past 20 years, and rare news-
reel and performance clips of
major musical artists, including

MUSIC & MOVIES

to ads that repeated the slogans hip staff of American Demograph-
ics termed ‘“an uptempo funk

HIP HOPPER HOST — Dennis
Hopper proves the last 20
years have been a gas-gas-gas
for “Rolling Stone.”

the Beatles, Bob Dyian, the
Rolling Stones, Jimi Hendrix,
the Doors, the Police, Michael
Jackson, Bruce Springsteen,
U2, Marvin Gaye, Elton John,
Otis Redding, Aretha Franklin,
Elvis Costello, Joni Mitchell,
Jefferson Airplane, and the
Gratetul Dead.

® Look for Kenny Rogers to
stretch his acting instrument
when he stars in the CBS mini-
series “The Gambler’ {ll: The
Legend Continues.” (Part One
airs Sunday, 11/22, 9-11pm;
the series concludes Tuesday,
11/24, same time, same sta-
tion).

In this third appearance of the
character based on Rogers’s
song of the same name, the
Gambler finds himself in North
Dakota during the 1890s, trying
to protect the Sioux Indians
from government corruption.
They just don’t make heroes like
that anymore.

CURRENT

® BABY BOOM

Single: Everchanging Times/Siedah Garrett (Qwest/WB)
O LESS THAN ZERO (Def Jam/Columbia)
Single: Hazy Shade Of Winter/Bangles
Other Featured Artists: Joan Jett, Aerosmith, Roy Orbison

®DIRTY DANCING (RCA)

Singles: I've Had The Time...BIll Mediey & Jennifer Warnes

Hungry Eyes/Eric Carmen

Other Featured Artists: Blow Monkeys, Mickey & Syivia, Zappacosta

® PRINCESS BRIDE (WB)

Featured Artists: Mark Knopfler, Willy DeVille

® FATAL BEAUTY (Atlantic)
Featured Artists: Levert, Shannon
@ HIDING OUT (Virgin)

Single: Catch Me (I'm Falling)/Pretty Poison
Other Featured Artists: Roy Orbison & K.D. Lang, All That Jazz

® MADE IN HEAVEN (Elektra)

Featured Artists: Martha Davis, Ric Ocasek, Neil Young

® LA BAMBA (Slash/wB)

Single: Come On Let's Go/Los Lobos
Other Featured Artists: Brian Setzer, Marshall Crenshaw, Bo Diddley

® WHO'S THAT GIRL (Sire/WB)

Single: Causing A Commotion/Madonna
Other Featured Artists: Scritti Polittl, Coati Mundi, Club Nouveau

@ PENITENTIARY Ill (RCA)
Single: Do The PrepMidnight Star

Other Featured Artists: Gap Band, New Choice
® HAIL! HAIL! ROCK 'N’ ROLL (MCA)
Featured Artists: Chuck Berry, Eric Clapton, Robert Cray

® THE BIG EASY (Antilles)

Featured Artists: Dixie Cups, Professor Longhair, Buckwheat Zydeco

UPCOMING

® HEARTS OF FIRE (Columbia)

Featured Artists: Bob Dylan, Fiona, Rupert Everett

® DUDES (MCA)

Featured Artists: Keel, Megadeth, Littie Kings

® TELEPHONE

Single: Happy Endings/Beach Boys & Little Richard (Critique/Atco)
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OVERVIEW

Women Doing Less, But
Still Most Of Housework

he women’s liberation

movement that began in the

1960s seems to have hit a de-
tour, at least when it comes to the
amount of housework men are will-
ing to share with their spouses.

Although women of the 1980s are
spending fewer hours on household
chores than women of the 1960s,
they still have not reached the
desired 50/50 split with their hus-
bands, claims University of South
Carolina business professor B.F.
Kiker.

Kiker based his observations on
two separate studies of 5000 US
families. The studies were con-
ducted 14 years apart, in 1969 and
again in 1983.

Born To:

WBFO/Buffalo Production §
Manager Mark Wozniak, wife g
Karen, son Alexander Stephen,
October 14 ¥
KMJl/IDenver PD Chris Elli-
ott, wife Laurel, daughter Sara
Christiana, October 26.
KJQ-FM/Ogden-Salt Lake
City PD Paul Wilson, wife Jo-
Ann, daughter Marquesa, Octo-
ber 29
KQLH/RIverside, CA PD/MD [
Danny Gilcrest, wife Lisa Ann, &
son Kenneth Jordan, November &
1

WZZO/Allentown, PA Pro-
duction Director Mike Au, wife [:
Cindy, son Jonathan Michael, #
November 4

WQIS/Laurel, MS air person-
ality Alice B., husband Charles
Stevens, son Charles Jr.. No-
vember 5,

KLPR-FM/Houston VP/GM
Miles Sexton, wife Cathy,
daughter Lauren Elizabeth, No-
vember 6,

Marriages:

WRVW/Hudson, NY PD/
morning drive personality Bill
Williams to WRVW air person-
ality Vallery Aims, September
25,

WYNG/Evansville, IN PD/air
personality Jeff Walker to
WYNG air personality Cyndi
Spear, November 7.

WBNJ-FM, Cape May, NJ
Promotion Director/air personal
ity Laura Brosnan to Dr. Scott
Gregory, November 14

KNX/Los Angeles AE Lance
Jackson to Karen Cretsinger,
November 14

T ———————
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The results show that in 1969 a
working woman — in addition to
her hours at the office — spent 1660
hours a year on housework and
child care, while her husband
devoted 129 hours per year to kids
and household chores. The 1969
fulltime homemaker put in 2457
hours at the “office,” while hubby
logged all of (count 'em) 59 hours a
year around the house.

14 Years Later . . .

In contrast, the results of the 1983
follow-up survey showed that the
number of hours the average work-
ing woman spent on housework
and child care dropped to 1174 a
year (or approximately 22 hours
each week). At the same time,
those husbands of working women
were now pitching in just a little bit
more, up to 383 hours a year. (Why,
that’s seven hours a week, darlin’.
An hour each 'n’ every day.)

Meanwhile, the 1983 fulltime
homemaker spent less time on
housework than her 1969 counter-
part, putting in 1852 hours a year
(or 35 hours a week). Nevertheless,
husbands of homemakers still
spent only 338 hours a year helping
their spouses with the dirty dishes
and the laundry. You don’t have to
be a mathematician — or even be
married to one — to figure that
works out to less than an hour a
day.

S R S

HIGH ANXIETY?

Not too long ago, when con-
i sumers went to a grocery store,
i they went there to purchase
# food. If you wanted to buy cos-
® metics, you went to a drug
i store, and cookware was found
¢ at appliance stores
But nowadays, grocery shop-
pers are buying more non-food
items from their local super-
markets than ever before. Many
food stores have always stock-
ed a limited selection of general
merchandise items. However,
recent trends show that a mark-

ed increase in the availability of
non-food items has turned many
supermarkets into one-stop
shopping centers

Listed below are the largest-
selling non-food items found in
supermarkets:

Percentage
of increase
Aseptic packed juice & drink
concentrate 324%
Contact lens care
products
Home pregnancy tests 36%
Liquid soap 32%
Other fruit drinks & juice 32%
Bubbie bath 28%
Blank videocassettes 28%
Fruit rolis & bars 27%
Packaged unpopped
popcorn 26%
Microwave cookware 26%

Source: Supermarket Business

Category

38%

New Stress-Relief Drug
Hits The Shelves

he fast-paced lifestyle of the

’80s can prompt almost ev-

eryone to encounter stress-
ful situations now and again. But
for those people who suffer from
chronic anxiety attacks, a new,
non-prescription medication may
offer welcome relief from life’s lit-
tle ups and downs.

Developed in Europe for the
Bristol-Meyers US Pharmaceuti-
cal Group, Buspirone HCL (trade-
name: BuSpar) is the latest, anti-
anxiety drug to be authorized for
over-the-counter sales in America.

The new drug has proven effec-
tive in relieving tension without
causing drowsiness, fatigue, or
dependency: all-too-common side
effects among people who require

regular dose of such antihyperten-
sive medications as Valium or Ati-
van.

In addition, BuSpar does not im-
pair the user’s psychomotor per-
formance or physical coordination.
Users taking the prescribed dosage
can drive, work — and even drink
alcohol — without negative results.

And for all you hosts and hostes-
ses dreading the Christmas on-
slaught of marathon cooking ses-
sions and hordes of uninvited rela-
tives — not to mention mall traffic,
overdrawn credit cards, office par-
ties and other such traditional
manifestations of the true holiday
spirit — don’t despair. ‘“BuSpar”
should be cn drugstore shelves by
December.

PROTECT YOURSELF. CALL RADIO'S LAWYER. BUILDING A REPUTATION FOR EXCELLENCE.

BARRY SKIDELSKY

132 E. 45th Street, New York, NY 10017 (212) 370-0130

ATTORNEY /CONSULTANT

AT NAB'S "RADIO ‘87" — STAYING AT ANAHEIM HILTON — SPEAKING SATURDAY ON STATION
ACQUISITIONS — CALL AHEAD TO SCHEDULE FREE INITIAL CONSULTATION

“IT’S A BIRD, IT'S A PLANE . . .”

Celebrating 50 Years
With The Man Of Steel

t's been a long struggle for
“truth, justice, and the Ameri-
can way!”

Although the strange visitor
from Krypton doesn’t look a day
older than he did upon his original
newsstand arrival, Superman -
America’s first and most famous
superhero — will celebrate his 50th
birthday in June of 1988.

DC Comics, the Man of Steel’s
publisher for most of those years,
is already gearing up for an assort-
ment of birthday festivities. The
promotional opportunities for radio
are not only boundless, but also a
natural, as the airwaves were ex-
tremely important in developing
the Superman myth during the
1940s.

Radio Roots

While Superman made his debut
in the first issue of Action Comics
in June 1938, it was on radio that
some of the most famous lines and
actions associated with Superman
originated. The radio show began
broadcasting nationally from New
York over the Mutual Network in
1940. There were three 15-minute
episodes on Monday, Wednesday,
and Friday of each week, between
five and six pm, which was then re-
garded as “the children’s hour.”
Here was where such memorable
cliches as “Up, up, and away!”
and “This looks like a job for . . .
Superman,” as well as the concept
of Superman actually flying like a
jet, came into being.

The radio show was also where
the now legendary “Faster than a
speeding bullet” lead-in was first
heard. The same introduction was
used for the Superman TV series
starring George Reeves, which
debuted during the spring of 1953

JHNE 5

Copyright: DC Comics, 1938. Used by pemslon.
Since then, there have been Su-

perman Saturday mornirg car-
toons, a Macy’s Thanksgiving Day
Parade balloon (which will get spe-
cial play this year due to the birth-
day), a 1966 Broadway rusical
starring the late Jack Cassidy, and
even Superman peanut Dbutter.
During the last decade, the charac-
ter lit up the silver screen when
“Superman — The Movie”’ debuted
in December 1978, an idea that pro-
ved to be so successful it spawned
three sequels.

Upcoming Events

Some of the Superman events
DC is planning for this special year
include a CBS television sperial, a
nationwide treasure hunt with a
Superman theme that will begin in
February, and a special celebra-
tion in Cleveland — birthplace of
Jerry Siegel and Joe Shuster, who
dreamed up the character — which
will include a tickertape parade,
the unveiling of a Superman statue,
the opening of a permanent Super-
man exhibition, and a major comic
book convention in June. Even Ar-
mour hot dogs will be getting into

and ran for four years and 104 epi-  the act by featuring the Superman
sodes — all of which remainin syn-  logo prominently on its packages.
dication to this day. Should be a Super year.
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you

Get The Hottest R&R
Classified Listings
Early!

The R&R Job Hotline mails separately to
three days before R&R. Call
213-553-4330 to subscribe today. Use
Visa/MasterCard /AmEx.

HotLine

213-553-4330
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Avoid Auto Accidents Within-Car Radar

ow much would you be

willing to pay for an auto-

mobile radar system that
would prevent you from driving
your car into every parked car,
passing truck, post, or pothole on
the road?

Such a safety device could only
set you back about $100, according
to the San Diego-based Radar Con-
trol System Corp., which is cur-

rently working to perfect a collis-
ion-avoidance system for automo-
biles.

Although there have been sever-
al past attempts to develop and
perfect a radar warning system for
automobiles similar to the devices
that may soon be mandatory on
airplanes, these prototype systems
usually have had an error factor of
at least 10% due to an inability to

EVERCHANGING MOOD CLOTHES

Skisuits Turn Color As

Fast As Th

irst there were mood
F rings, then mood bathing

suits (R&R, 10/23). Now
there are mood skisuits.

Toray Industries of Tokyo
has developed a material called
“SWAY” that changes color
with corresponding changes in
temperature.

Skisuits made from this fabric
tum red if the temperature
drops below 50 degrees Fahr-
enheit. When the temperature
rises to between 50 and 66 F,
the suit becomes pink, chang-
ing to a deep blue color when
the thermometer tops 66 de-
grees Fahrenheit.

"SWAY" skisuits are also
available in other color
schemes, depending on the
types of dyes used. For exam-
ple, the company currently mar-
kets a version that remains pris-
tine white indoors, but will
change to orange or blue out-
doors, or when the temperature
drops below 52 F.

The colorful clothing will be
available to Japanese consum-
ers in time for the upcoming ski
season. (Price: $400 per suit).
Consumers can also look for
“"SWAY" swimsuits to appear on

S
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the market next summer, by
which time the mood suits
should be avaitable in the US as
well.

However, Toray reps believe
the future of “SWAY" lies in the
field of interior design. Never-
theless, the current market for
the product is showing healthy
retuns, with 1887 year-end
sales of "SWAY" products esti-
mated to top $2 million, and a
projected $6 million in sales by

- the end of 1890.

handle the clutter of radar echoes
bouncing off parked cars, roadside
signs, and other non-threatening
false alarms. The Radar Control
radar system claims an error fac-
tor of only 1%.

What makes the Radar Control
system unique is a ‘‘tunnel vision”
device that enables it to scan and
“see” only what is on the road.
When your car heads into a curve,
this “tunnel vision” device will
pivot to match the angle of the
wheel.

Four-Second Warning

The Radar Control system is
triggered by a small computer
placed beneath your car’s dash-
board. This computer calculates
the distance and rate-of-closure of
upcoming objects, and issues a
beep four seconds before possible
impact.

Unfortunately, the system won't
be available to consumers for an-
other two years, as Radar Control
needs to conduct additional testing.
In the meantime, the California
Transportation Department hopes
to start conducting its own tests of
the device beginning next year.

As for all you pedal-to-the-metal
types: unlike a fuzz-buster box, the
Radar Control system will not
warn you if there’s a police car
ahead.

‘“Blaster ea z
Produces Sci-FiSounds

hanks to technology, the creation of music has been a consistently
Tevolutionary process. One could take it back as far as, say, 19th

Century inventor Adolphe Sax, without whom Boots Randolph
and Clarence Clemons probably wouldn't be drawing a paycheck today.
And where would most rock stars be today without Les Paul and Leo
Fender and their innovations in electric guitars?

The invention of new musical instruments continues to this day, and
many of these creations are already being used the recording industry.
One such instrument is the Blaster Beam, which California musician/in-
ventor Craig Huxley developed 10 years ago.

The Blaster Beam — which you've heard its inventor playing on the
soundtrack of TV's “Knots Landing,” as well as on the “Star Trek” movie
soundtracks — is a hollow aluminum beam, ranging from two to 21 feet
long, with 24 bronze wires strung tightly across its upper face.

The instrument is played through an amplifier, using a mallet and an
empty artillery shell casing that glides along the strings. The sounds
emanating from the Blaster Beamrange from the ethereal to deep, rever-
berating metallic chords; one source described it as "like God playing a
cello strung with high-voltage wires.”

Search For To

Leads To Fingerprint Simulator

ince this is the age of the

computer, it was only a mat-

ter of nanoseconds before
someone developed a floppy disc
that could take a lickin’ and keep
on . .. well, workin'.

The Verbatim Corp., a division of
the Eastman Kodak Co., recently
unveiled a Teflon-coated floppy
disc that not only stores as much
data as a standard floppy, but also

withstands spills, fingerprint
smudges, Wite-Out (!), and other
hazards of the workplace.

Interestingly, to make sure the
Teflon-coated disc would be able to
survive constant handling, Ver-
batim developed a machine that
electronically placed fingerprints
onto tester discs.

The resulting device, created
solely for testing the discs, proved

to be so sophisticated that it could
duplicate the exact ‘feel” of a
human fingerprint, complete with
all the perspiration, oils, and acidi-
ty found in the average person’s
skin.

While the Teflon-coated discs are
now available to consumers,
there’s no word yet as to when Ver-
batim plans to market its remarka-
ble fingerprint simulator.

FAGTS,

A lot of radio station managers are getting fed up with research companies.
Why? Because theyve come to realize that most companies give them very
little information and a whole lot of "boilerplate” rhetoric.

Here's what we believe at Strategic Radio Research: If you want consulting,
hire a consultant. But if you want clear factual information about the attitudes
and tastes of your audience, call Strategic Radio Research.

we'll give you a fast, accurate, customized research study that tells you exactly
what you need to know about your audience. We won't give you pages of
amateurish recommendations straight out of a word processor

If you've had it with consulting-disguised-as-research. you'll find our approach
refreshing. And useful. Call Kurt Hanson collect at (312) 280-8300 for more
information. You'll be glad you did. Thats a fact.

211 E. Ontario, Chicago, IL 60611

RESEARCH

(312) 280-8300
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To date, 80 leading radio stations across the country have purchased the market

exclusive Giant Boom Box. Thev were quick to realize that once a station buys a

Giant Boom Box that the market is theirs forever. This means vou have only one

chance to be the only station in your market with this giant radio promotional tool
the true Godzilla of beat boxes.

This larger-than-life portable promotional vehicle is as impressive to your listen-
ing audience as it is to your bottom line. Mason Dixon, VP/Edens Broadcasting, Q105
Tampa, America’s #1 CHR, was one of the first to jump on this enormous promo
tional opportunity. Through a co-sponsorship with Pepsi, the Giant Boom Box has
given his station powerful exposure and impact. He explains:

On Exclusivity:
“You've got to jump on it immediately—when you're battling it out with another
station, the one that gets there first with the Giant Boom Box gets the Golden Egg.’

On Revenue:

“Since buying the Boom Box we've increased our remote rates from $4.000 to
$6.000, and we're getting it! This is definitely a revenue-producing tool.”

On Sponsorships:

“Q105 and Pepsi teamed up to buy a fully loaded Boom Box. Why? We knew it was
exactly what we and Pepsi needed to successfully co-promote each other. .. S0 we
jumped at it.”

On Promotions.

“It's so different, so unlike anything we've ever seen for promotions. What you

can do with it is limited only to your imagination. It's a complete package; from: a
promotional standpoint, vou can’t beat it.”

On Public Kelations:

“You've got to be wherever the people are. If the station is not visible it’s only going
to be marginally successful. We don't believe in being marginalty successful. The
Boom Box takes the station to the listeners, which is where it belongs.

ATION THAT GETS
THE GIANT BOOM BOX FIRST,
GETS THE GOLDEN EGG.”

Mason Dixon, VP/Edens Broadcasting

On Size:

[t's larger than life. people are
astounded when they see it...but it'’s
what they expect from the most out-
rageous station in Tampa Bay—Q105.
On Himself:

“l don’t let any station get anything
before I get it... We saw it, and we
bought it. [ think it is the greatest
promotional tool I've seen in ail my
years in broadcasting.”

The Giant Boom Box is fully self-
contained, is ready for housing your
station’s equipment, needs virtually
no set-up time, and is designed for indoor and outdoor use in all types of weather.
Permanently mounted on its own trailer. all you do is pull it up and plug it in.

Remember, stations have had their purchase price completely covered by a soft
drink, beer or fast food sponsor—which means the unit can come at no cost to
your station whatsoever.

So act now! Don't join the growing list of stations who wished they had catled
sooner. For up-to-the-minute information on your market's availability and informa-
tion on how you can get a Boom Box at no cost to your station, call 305-626-3774.

GIANT BOOM BOX " INDUSTRIES

1208 United States Highway One
North Palm Beach, FL 33408

A Division of Electronic Media Consultants, Inc.

| ® ?,s-:
'El

{aMpa BAY
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® WAYNE GARDNER has been upped
from OM to GM at WKSJ/Mobile. He
succeeds JAY CHILDRESS, who went
to Capitol Broadcasting sister station
WGFX/Nashville as GSM.

Also, former WKRG GM and 30-year
Mobile radio vet ROCKY REICH has
joined WKSJ as LSM. Sister station
WLVK/Charlotte's Asst. PD/MD and
former WKSJ Asst. PD SCOTT JOHN-
SON will return to 'KSJ as PD Decem-
ber 1. He replaces CARTER DAVIS,
who goes to Capitol's WMJJ/Birming-
ham as Director/Production and will
handle corporate programming and
production duties for the Capitol chain.

Wayne Gardner
O PATTIE KELLY has been named
Sales Manager at KROY/Sacramento.
She previously held the same position
at KTTY-TV and KJQY, both in San
Diego.

Pattie Kelly

Robert Emmer

Bev Davis
®BEV DAVIS has been named PD at
WEBC & WAVC/Duluth, MN. She was
previously Director/Promotions at
WPVA & WKHK/Colonial Heights, VA,
and did afternoon drive on WKHK.

® SHARON KLEIN has been named
Marketing Manager at KFAC-AM &
FM/Los Angeles. She was previously
Promotions Asst. at KIQQ/Los An-
geles.

® CHRIS ACKERMAN has been pro-
moted from AE to LSM at KISW/Seat-
tle.

® BOB LIMA has been named VP/GM
at WPMO-AM & FM/Gulfport-Biloxi-
Pascagoula, MS. He was previously
OM at WVMI & WQID/Biloxi.

® LEWIS LEE has been upped to Sta-
tion Manager at WBOP/Pensacola, FL.
He had been PD there since 1981.

NEWSBREAKERS

Records

® ROBERT EMMER has been appoint-
ed to the new position of Exec. VP/
Business, Legal Affairs at Rhino Rec-
ords. He previously worked at a Los
Angeles entertainment law firm.

® JOHN AZZARO has been named Di-
rector/National Marketing and PAULA
SAMONTE has been named Asst.
Manager/Promotion and Publicity at
Narada Productions. Both join the label
from Living Music Records, where Az-
zaro was VP and Samonte was West
Coast Director/Promotion and Publici-

ty.

John Azzaro Dwayne Alexander

O®DWAYNE ALEXANDER has joined
Capitol's National Secondary Promo-
tion/Black Division. He comes from two
years at A&M, where he did regional
promotion for the Mid-South area.

BROADCAST JINGLES
HOLLYWOOD

Call For Our Free Demo Reel

(213) 464-6333

WwWw.americanradiohistorv.com

Ron Fair

Maureen Hindin

® MAUREEN HINDIN has been ap-
pointed Director/Production at island
Records. She joins from Atlantic Rec-
ords, where she was most recently
Production Coordinator.

Also at the label, RON FAIR has
been appointed A&R/Staff Producer.
He was previously Sr. Director/A&R at
Chrysalis.

®TIM HYDE has been named Manag-
er/College Promotion at PolyGram
Records. He was previously Program
Coordinator at KUSF/San Francisco.

® GENE RUMSEY has been appointed
New York District Manager for Capi-
tol/EMI-Manhattan/Angel. He previous-
ly served as CEMA's Director/Video
Marketing & Licensing and Midwestern
Video Regional Manager.

Industry

® MANFRED BORMANN has been up-
ped to VP/Licensee Administration at
WEA International. He was most re-
cently VP/Product Administration.

®BARRY GRIEFF has been named VP
at Evergreen Entertainment Group, Inc.
He was previously President/CEO of
IntraVision, Inc., prior to which he was
VP/Marketing at ABC Records from
1973-77.

EDITED BY JIM DAWSON

® MELVIN TRAUNER has joined Buck-
ley Broadcasting in the new position of
Director/Marketing & Research. He
was previously VP/Director, Research
at the Jack Masla Co. for six years.

® LARRY DuBOIS has joined On-Fone
Marketing/Erik St. John and Associ-
ates, an audio marketing/production
firm, as Director/Operations. He is a
nine-year radio vet whose experience
includes posts at KROQ/Los Angeles,
KSXO/Redding, CA, and KWOD/Sac-
ramento.

® SUSAN WAGNER has been named
to head KRG Marketing, a new busi-
ness sales development unit of the
Katz Radio Group, as VP/Director. She
was previously an AE for Katz.

Also at Katz Radio Group, eight-year
company vet BETH BaROSS has been
upped from Administrative Asst. to
Manager/Business Administration.
® HOLLY HARTZ and GORDON HOPE
have been elected to the board of di-
rectors of Broadcast Promotion & Mar-
keting Executives. Hartz is Director/
Corporate Communications for KQED/
San Francisco, and Hope is Director/.
Advertising & Promotion for the CBS
Radio Network.
® JOE KELLY, Chairman of Chicago AV
Inc., has launched LaserFresh, a music
recording company. The Chicago-bas-
ed firm will open in January 1988.

CHANGES

Gerry Sher has been named Retail
Sales Manager and Carol Fritz and
Richard Rojas have been named AEs
at KABL/San Francisco.

Warren Kurtzman has been named
a Client Service Rep at Arbitron.

Margaret Belden has joined the
ABC Radio Network as an AE.

Estie Davis has joined WODS/Bos-
ton as an AE.

PROS ON THE LOOSE

Bob Brown — Mornings KRIX/McAI-
len-Brownsville, TX (612) 541-4631

Cadillac Jack — Nights Y 100/Miami
(305) 474-5225

Jimmy Christopher — PD KISS/San
Antonio (512) 558-4905

John Cinnamon — Evenings WEAG/
Indianapolis (317) 297-1892

Joff Curtis — Mornings KRIX/McAI-
len-Brownsville, TX (512) 541-4631

Dennls Elliot — PD WKLR/Indianap-
olis (317) 545-1155

Chaz Kelley — Air Talent Sateliite
Music Network/Dallas (214)
517-8065

Gary Shaw — Air Talent Satellite Mu-
sic Network/Dallas (214) 578-9180

Larry Snider — MD KXRX/Seattle
(206) 630-2349

Rob Tonkin — National Promotion
MEGA (619) 280-7625

Moss Teams With Winter

R~ T WA

The Moss Music Group will market and distribute Paul Winter’s Living Music label.
Signing the deal are (I-r} Winter, and MMG’s GM/RB international Rick Bleiweiss

and President Ira Moss.
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““No Conversation’ is a classic

D)

f1t to meet God naked,

—Sounds

o frow the f1id

No Conwversation thefirstsingle from their debut American album, In Time.
“...nothing short of a masterpiece”
New Musical Express

“Inspivational”
Melody Maker

“There's no need for conversation. . .their gently resonant

music’s allowed to speak for itself-which it does in volumes.”
Sounds

No Conversation Produced By Stewart Levine

M ©1987 EMI Records Led

wawnny americanradiohistory com
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W\
RCA, Arista, Isgro Settle Out Of Court

ST has it on good authority that RCA and [
ARISTA have reached out-of-court settlements
with indie JOE ISGRO as regards his
ongoing antitrust case.

Isgro responded with a “no comment”
when contacted by R&R, as did RCA Exec.
VP RICK DOBBIS. Arista Sr. VP DON IENNER
was unavailable at presstime.

Meanwhile, BMG MUSIC boss MICHAEL
DORNEMANN has given Dobbis and RCA
RECORDS President BOB BUZIAK a new vote
of confidence. The label reports both
executives have re-upped.

Although the CBS board’s next officially
scheduled meeting is December 9, most
people expect the SONY deal to be
announced before then. After all, an

MANNHEIM STEAMROLILER
T ANtT e

A-TISKET, A-TASKET, HOW MUCH IS IN THAT
CASKET? — Y107/Nashville kept everyone guess-

eXtraord'nary meeting of the directors — who ing as listeners tried to nail down the exact amount
must vote on any buyout proposal — could be ($1071.07) in the station's “Cash Coffin."” The week- |
assembled virtually overnight. You can bet all long Halloween contest caught everyong's attention

. . as it was hearsed around the city to different loca-
the statements announcing the sale are written tions, leaving losers mourning their incorrect guesses
and ready. in its wake.

Without warning, WKLX/INDIANAPOLIS
PD DENNIS ELLIOTT found himself out at the
SCONNIX Classic Hits outlet. Station Manager
BILL GAMBLE will handle programming for the
time being. That makes three Sconnix PDs out
in six weeks. WBOS/BOSTON's MARK
TUDOR and KFKF/KC's TOM CASEY were
the others. Insiders deny it, but some say
such wholesale changes have to be After a nationwide talent search, KAER-
“monetary” in nature. FM/SACRAMENTO personalities PAUL

S . ROBINS & PHIL COWAN will be starring in

their own comedy-news TV show, which will
replace JOAN RIVERS s ill-fated “Late Show”
on the FOX network. The pair are no
strangers to the tube, having previously
appeared on a local show called “TV Lite.”

CHRs 195 (now AOR WZTA) and 96X (now
POWER 96). Curry will replace CADILLAC
JACK, who comes with Perun’s highest
recommendations. Meanwhile, B104 PD
BRIAN THOMAS is ready to haul out the big
bucks for a hot night rocker. ST hears Cadillac
Jack has the wheels for the deal.

Next week Los Angelenos will believe that
pigs can fly when PINK FLOYD’s famous
floating mascot will be tethered to the top of
the KLOS studios for the duration of the

veteran rock group’s So Cal concert stand. CHARLIE BENNETT, most recently with
The porker’s eyes will light up at night for WNAM/APPLETON-OSHKOSH, gets the
improved viewing of the KLOS building, which morning show at WOGL (OLDIES-98), formerly
COLUMBIA'’s PAUL RAPPAPORT convinced WCAU-FM/PHILLY. This leaves MALRITE's

the AOR outlet to paint pink for the promotion. WEGX as the solo player of the hits in the City
WARNER BROS. new black music chief Of Brotherly Cheesesteaks. With market

. observers noticing AC WSNI has picked up its
ERNIE SINGLETON has apparently brought his musical tempo, some think it's one short step

Sivimonm i hebltsHiom fMCA' U”d‘f; e for "SNI to go CHR, giving PYRAMID

lESHOy 1 WES L L VP/Programming and WXKS-FM/BOSTON PD
Burbank black music promo team now comes SUNNY JOE WHITE the chance to “rock out”
at 6am PST every Wednesday. Pass the Jolt

in his hometown.

Eaia. And what of speculation surrounding CBS -
Y100/MIAMI PD STEVE PERUN brings owned FMs, ratings-troubled KNX-FM/L.A. and

KID CURRY back home to his night rocker's KLTR/HOUSTON, switching to Gold a la

roost after a couple of years at B104/ WODS/BOSTON or WOGL? Group VP/

BALTIMORE. Curry is a South Florida star, Operations GEORGE SOSSON called the ST

having previously done nights at the ““Y" for “format fun-fone” to scotch those rumors.

several years as well as stints at crosstown Continued on Page 28 ‘

COMPACT DISC W DIGITALLY DUPLICATED CHROME TAPE
2SO a2 4

l’ e
D A A
Over an hour of great new music from
eight dynamic American composers. 9 R A ATIO
Ride the wave of the new musical mix nmeningn

New Age — Jazz — AC Vocal Rock — Light Classical

—
VST

BRI

M.US. K

A NEW MUSIC AND VISUAL ARTS LABEL (402) 672-9214

www.americanradiohistorv com
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Someone”

* The *David Letterman Show** received
its highest ratings of its history when
Cher made her appearance on Friday.
Now. 13th. Came in three (3) points
higher than the preceding “Johnny
Carson Show**

* Cher is the special musical guest
on “Saturday Night Live’ Nov. 21st

» Continues to be one of the most
requested where played

* The females love this record:!

* M.T.V. generating major interest

* Sales are exploding with airplay

Every sign of going all the way

Produced By: Michael Rolton. Management: Bill Sammeth.
Wailable on Geffen Records, Tapes & Compact Dises.

| CHR NEW & ACTIVE I

53/15 — 23%

KRBE
WCZY
KWOD

WXKS 25-18 (HOT)
PRO-FM 29-24
KKBQ

MOVES & DEBUTS:

WFLY deb 38 KRNQ 32-28 KQCR deb 39

WSSX deb 29 KCAQ 32-28  KTRS deb 40

KZOU 36-26 WJUMX deb 38 KZFN 30-22 (HOT)

KBFM 32-29  KIXY 36-32  SLY96 deb 40
KNIN 40-35

i A i Vo o T i iR Sl N 0 e A B e SO RN s o 0 e TNy

STREET TALK

TEXASBEST Rock &

e —
e

WEARIN’ NUTHIN’ BUT A BUTTON AND A BOW — When KTXQ/Dallas launched a $300,000 campaign touting the
morning talents of Bo Jackson with such bo-dacious billboards as the one pictured above, at least one Lone Star resi-
dent took his beef all the way to the Plano City Council, which — in a stunning display of your tax dollars at work —
drafted a letter of complaint. Bo, who had been encouraging listeners to call in while naked, decided to hold a “Keep
The Billboards” party, at which more than 200 presumably dressed listeners drove away with bows attached to their
cars. incidentally, the male version of the billboards reads “Early Risers Love Bo,” but we're keeping that one for the

archives.

Continued from Page 27

MARK SCOTT, the seven-year talk
veteran of WXYT/DETROIT who was turfed at
crosstown WWJ after less than two weeks,
has surfaced doing afternoons at WOR/NY.

When a local club contacted KLBJ/
AUSTIN about doing an pre-concert interview
with the STANDELLS, newsman ED
MAYBERRY said, “Sure.”

While the band was taping in the
production studio, a longtime friend of lead
singer DICK DODD, GUITAR magazine writer
DAN FORD, stopped by. Ford did an about-
face, as this Dick Dodd was an imposter.

After contacting the real Dick Dodd in
California, Ford learned that this imposter had
been at it for years, even going so far as to
collect some of Dodd'’s royalty checks.

When the Standells’ show went on as
advertised, Texas lawmen came in and the
imposter was hauled offstage after playing a
couple of tunes. As an encore to the bizarre
situation, the real Dick Dodd, who flew in to
identify his evil twin, got up and favored the
crowd with a rendition of “Dirty Water” and
other Standells classics.

WLTF/CLEVELAND MD SUE WILSON
moves into the PD’s chair at crosstown
WDOK.

JOHNNY BIGGS, ABC/WATERMARK 's
Sr. Management Executive, has resigned after
almost 12 years, effective January 8. Biggs is
also co-producer of “American Country
Countdown.”

CALIFORNIA 94942
(415} 383-STAR

www.americanradiohistorv com
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The six TRANSTAR networks and the
SATELLITE MUSIC NETWORK will link up for
a nationwide simulcast (2:30pm EST, 12/7),
feeding more than 2000 stations the title track
from the late HARRY CHAPIN’s “Remember
The Music” CD. That same day, the
singer/hunger activist will be honored with a
posthumous Congressional Goid Medal.

WWCN/ALBANY went dark six months
ago, but returned to the air November 12 as
WOKO, carrying Transtar’s “Oldies Channel.”
WALT ADAMS, PD for FM-Country sister
station WGNA, has been named PD for
WOKO as well.

KNBRI/SF Public Affairs Director JANE
MORRISON calls it quits after 35 years of
inkstained fingers and 700 interns.

Get well to KYYY/BISMARCK PD BOB
BECK, who suffered a heart attack but is
recovering nicely.

LITTLE RICHARD & THE BEACH BOYS
are donating the royalties from “Happy
Endings,” from WHOOPI GOLDBERG's new
movie “The Telephone,” to benefit the
homeless in America.

By day, MIKE KEITH is a mild-mannered
college professor and author of radio
textbooks. By night, he’s a raving radio
maniac, ready to compile your true radio
stories into a book, tentatively titled “The
Radio Bizarre.” Send your favorites to the prof
c/o Dean Junior College, 99 Main Street,
Franklin, MA 02038.

MUSICAL STARSTREAMS
AND THE
STARSTREAMS FORMAT

All we do Is New AGe music.
WE'VE Deen doing IT LONGER
THAN ANy ONE ELSE I RAdIO.

WE WERE HERE FIRST.
WE know THe music besr.

NOW HEARd IN A TOTAL METRO AREA
of over 40 million peopled
WHETHER YOU WANT 2 HOURS A WEEK
OR A Full-TIMe FORMAT, cHECk Us ouT!|
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AV YOU WL

(7-891€9) {PS.2159)

the first single by

DRELGNER

from the forthcoming album
INSIDE INFORMATION

[8-8CE

Produced twy Mick Jones
Co-producer- Fra-k Filipetti
Management: Bud Prager!=S.P. Management

g4
— A
On Atlanfic Records
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[F THESE RECORDS
ON YOUR STATION

THE CURE
“JUST LIKE HEAVEN"

Back rorTHE ATTACK
DOKKEN

from the Back For The Attack LP.

THE CARS
“STRAP ME IN”

from the Door To Door LP.

MOTLEY CRUE

“YOU'RE ALL I NEED”
from the Girls, Girls, Girls LP.

from the Bikini Red LP.

CJTERETS
NOJUSI

ICE...

AREN'T BEING PLAYED

CHR
CHART
DEBUT

from the Kiss Me, Kiss Me, Kiss Me LP.

AOR
TRACKS

“BURNING LIKE A FLAME”

THE SCREAMING BLUE MESSIAHS
“I WANNA BE A FLINTSTONE”

WHERE GREAT MUSIC RULES SUPREME. ...
ON ELEKTRA SUPERIOR-QUALITY
CASSETTES, COMPACT DISCS AND RECORDS.

© 1987 Eiektral/Asylum Records, a Diviston of Warner Communicotons lnc. @°

Cassette
Continued from Page 1

The Musicland executive con-
ceded, however, thatthe config-
uration may not succeed with-
out CBS support. “It would be
difficult to work without them,
because they’re such a big part
of our business. I really would
like to see them get on board.”

A spokesman for CBS Sr. VP/
GM of Marketing Paul Smith com-
mented, “We have made no deci-
sions about the cassette single, but
we're watching developments.”

Arista Sr. VP/Marketing & Pro-
motion Don lenner said he’s confi-
dent that the $2.98 cassette triple
can be established. At recent
NARM meetings in Palm Springs,
he noted, retailers said price would
not be a problem. “They want the
singles business to continue, and
this configuration at this price is
the answer.”

In Ienner’s opinion, the third cut
represents a valuable marketing
tool. “It can be a non-LP song, a
gold hit, or even an artist interview
segment. Obviously, we wouldn’t
want cuts from the same current
album.”

For example, the Arista exec
said, the third track on a Whitney
Houston triple could be “All At
Once,” which received heavy air-
play from her first album but was
not released as a 45.

Record Bar:
The Right Thing

Record Bar VP/Marketing Steve
Bennett observed, “It’s a little ear-
ly to know what consumers will or
won’t pay, and the issue is proba-
bly not so much the difference be-
tween $2.98 and $2.49 or $1.98 as
how much music is on there. Since
the configuration came out. I've
felt the way to deal with it was by
getting another cut on there, so I
think Arista is doing the right
thing.”

Bennett said the NARM study
group of which he’s a member in-
itiated some consumer research
earlier this year. “The main rea-
son some people weren’t interested
in pursuing the cassette single was
because they didn’t think it had
enough music. So anything is good
which adds music, which adds val-
ue and allows you to get more
money for it.”

Like Musicland’s Ross, however,
Bennett acknowledged that the
cassette single, double or triple
has a questionable future without
CBS. “If they don’t really go with
this, I'd have to say it probably
doesn’t have a chance,” he stated.

At PolyGram, Exec. VP/Mar-
keting & Sales Bob Jamieson said
the label looked at the three-track
cassette previously, but is not con-
vinced. “We continue to look, and
we're running some additional
costings,” he stated, “but why go
into a configuration that doesn’t
make money? All I can do is lose
more money.”’

Nevertheless, Jamieson favors
ongoing industry efforts to sustain
the singles business. At NARM's
Palm Springs meeting he suggest-
ed a summit conference of records,
radio, and retail. ““I wanted to talk
to radio, for one thing,” he explain-
ed.

“A reasonable meeting could be
put together to discuss this mutual
problem, to try and brainstorm a

www.americanradiohistorvy com
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solution.” There was little enthusi-
asm for the proposal, Jamieson
conceded.

RCA Exec. VP Rick Dobbis said
RCA/A&M/Arista Distribution
President Pete Jones is an advo-
cate of the cassette triple. “He’s
been selling this to me for some
time, and that’s a plus.”

But Dobbis himself professed
doubts. “I don’t know if people buy
a single, whether it’s disc or cas-
sette. because of the second song,
or the second and third song.”

One of the reasons RCA consid-
ered cassette singles, Dobbis con-
tinued, ‘“‘was not to better serve
those people buying singles, but to
expand the group of people who
would buy them. It’s ludicrous to
look at current consumers of sin-
gles and assume what we know
about their buying habits trans-
lates into our goals for cassette
singles.

“It’s the same kind of nonsense
which has radio stations so influ-
enced by singles sales when, in
fact, their station demographics
and singles-buyer demographics
have only a little bit in common.”

The WEA labels, A&M, and MCA
have supported the $1.98 cassette
single, and reportedly have been
pleased with the results. MCA VP/
Marketing Lou Mann said, “It
started out as a test, and all the re-
search coming back directly from
the retailers indicates this thing is
working. I'm getting reports that
cassette singles are outselling vinyl
three- and sometimes four-to-one.”

Nevertheless, Mann has some
reservations about the triple. ‘“‘For
one, $298 is a bastard price;
there’s no such price point. I have
to consider what effect that will
have at the street, because retail-
ers don’t have it in their systems.

“The second problem is one of
royalties. What impact will that
have?

“Thirdly. is this going to replace
the cassette single, which, as I say,
seems to be working very well?”

Mann summarized, “I'm going
to do everything I can to support
Arista’s efforts, but only if it makes
sense. My concern is we're getting
too complex, that we're going to
start confusing the consumer
again.”

Both Ienner and Arista VP/Sales
& Distribution Jim Cawley appear
unequivocal in their belief that the
cassette triple can work. Cawley
said, ‘“We hope the cooperation be-
tween WEA, MCA, RCA, and A&M
in the initial rollout will continue,
and that the triple will bring in
CBS, PolyGram. and Capitol.”

Ienner concluded, ““The problem
is more urgent than ever. Vinyl sin-
gle sales continue to decline, but
radio still needs them for research.
Stations need to feel the excitement
of a hit, and we need to maximize
that for our business.”

Convention
Continued from Page 1

More keynoters and unique ses-
sions are being added; watch R&R
in the weeks to come for details.
And of course, in the R&R Conven-
tion tradition, the accent will be on
entertainment and a relaxed atmo-
sphere to allow attendees to ex-
change ideas with our industry’s
foremost visionaries and winners
.. . and to have a great time!

Appleton
Continued from Page 1
Appleton, who was VP/GM at
Cap Cities/ABC’s WTVD-TV/Ra-
leigh-Durham before joining Price
two years ago, said, “I'm looking
forward to regrowing the radio side
of Price Communications. I know a
lot of people thought we were going
to get out of radio when we sold off
four of our markets, but that’s just
not the case. We accepted a super-
tor financial situation, and in reali-
ty still own 27% of those stations.”
Price sold KIOI/San Francisco,
WMTG & WNIC/Detroit, WLAC-
AM & FM/Nashville, and KKOB-
AM & FM/Albuquerque to Fair-
field Broadcasting last month. The
company currently owns and oper-
ates WOWO & WIOE/Ft. Wayne;
WTIX/New Orleans; KOMA &
KITY/Oklahoma City; WPLG &
WIRK/Oklahoma City, WWKB &
WKSE/Buffalo; and ten TV sta-
tions.

Christian

Continued from Page 1

“There were top-notch people
from all over the country, PDs
from top ten markets all the way
down to the 150s. There were other
candidates with comparable ex-
perience, but Mark’s knowledge of
the marketplace, and the fact that
he’s an outstanding morning man,
finally weighed in his favor.”

Christian will assume his new
duties on November 30. He told
R&R, “Memphis is like a second
home for me and my lady. The op-
portunity to program an FM facili-
ty that’s already #1 is a feeling that
can't be described. The stationisn’t
broken, so there’s not a whole lot to
fix. I'm just trying to bring it a lit-
tle consistency, make it a little
more mainstream, and we’ll be
fine.”

WHRK topped an 18 share 12+ in
summer ’86 before levelling to 13.5
a year later. It still leads its near-
est competitor, CHR WMC-FM, by
more than two shares.

Isquith

Continued from Page 3

deal of promotion experience from
PolyGram, and has since done a
spectacular job for our album ra-
dio division. His enthusiasm, ener-
gy, hard work, and respect for ra-
dio made him an obvious choice as
our candidate for National Direc-
tor of Promotion, East Coast.

“While Jack is new to the CHR
format, I have all the confidence
that within a very short time he
will be one of the best on the
streets.”

Forman, who'll base in Los An-
geles, has been a national indepen-
dent marketing consultant for vari-
ous labels since 1981. Previously
she worked for Macey Lipman
Marketing.

Pinka, headquartered in New
York, joins E/P/A/ from syndicator
Radio International, where he’s
worked in affiliate relations for the
past three years.

Cronin, based in New York, has
ten years’ experience promoting
and programming music in dance
clubs, most recently as a partner in
Strike Force Promeotion. He also
worked for Pavillion Promotion.
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B8 . The weeks of November 23 and 30, the Westwood

One Radio Network will present a very special

== two-part Off The Record featuring the timeless

talents of Steve Winwood. Mary Turner is host for a reveal-

ing glimpse into the life and music of this enduring super-

star, now celebrating his 25th successful year in the musical
spotlight.

You'll travel a road that is part of musical legend — as the
program traces the vocalist/keyboardist's early days in the
Spencer Davis Group, through his stints with Tratfic and
Blind Faith to several of his current chart topping solo hits
including “Higher Love” from his Grammy award-winning
album Back In The High Life.

From “Gimme Some Lovin’” to “Freedom Overspill, Off
The Record with Steve Winwood is two entertaining and
insightful hours with one of modern music’s greatest natural
resources. And it's available exclusively on the Westwood
One Radio Network. For more information, contact your
Westwood One Representative now! Call (213) 204-5000.
Fax (213) 204-4375. Or Telex 4996015 WWONE.

NuVisions Entertainment Lid. ¢S
Ron Weisner/Bennett Freed = ’ \*]]{é} WESTWOOD ONE RADIO NETWORKS

www.americanradiohistorv.com S—
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]ﬁe Membership of the
Neil Bogart Memorial Laboratories

invites you to join us for a

ecord“Breaking
Holiday ¢Party

At the Charlie Chaplin Sound Stage
A&M Records

1416 North LaBrea

Hollywood, California

Wednesday, December 2, 1987
7:00 P.M.

Holiday Faire and Entertainment
By A Muajor Recording Star

Festive Attire

¥ J
U,{iEMBERS ONLY

HOLIDAY PARTY
Membership Dues

General - $100.00
Silver $500.00 (includes 2 tickets)
Gold - $1,000.00 (includes 4 tickets)

Platinum- $5,000.00 (includes 6 tickets)

Holiday Party - $50.00 Per Person
For existing & new General members

Limit two tickets per General
Membership

Please reserve tickets for me.

| cannot attend, but

enclosed are my Membership

Dues and/or my contribution.

Open And Limited Seating
Tickets Held At The Door

Name
Street
City _State__Zip
Daytime Phone
#ﬁ*—.‘e e e e S e S s
R S T s

Pj

Contact Beth Zimmerman

(213) 556-4733
R.S.V.P. by November 25, 1987

THE NEIL BOGART MEMORIAL LABORATORIES
1801 Century Park West, 10th Floor . Los Angeles, CA 90067

Town
Continued from Page 3

Town, whose experience also in-
cludes programming Phoenix
Country outlets KEZC & KJJJ and
KMZK during his five years in
Phoenix, said, “As a Format 41
affiliate, we take all of their pro-
gramming from the bird, with the
exception of mornings. Our biggest
step forward will be toward localiz-
ing our programming a bit more.
Our position is already strong, and
I’'m looking to keep it on course and
improve things where needed.”

Krysz

Continued from Page 3
pects the station to get “back into
the fives” by next spring.

Krysz will be competing against
people he knows well. Both WPHD
PD John Hager and Classic Hits
WHTT PD Jim Pastrick worked
under Krysz during his brief 1983
PD stint in the market at therrAOR
WGRQ (now AC WRLT). In addi-
tion, WMJQ PD Kevin Belcastro
worked with Krysz at WPDH/
Poughkeepsie in 1979.

“Basically I'm just going to ig-
nore everybody else and make the
station the best it can be,” Krysz
remarked. “I loved Buffalo the
first time I was there, and I always
felt I never got the chance to com-
plete the job I set out to do.”

Krysz currently consults AOR
WJXQ/Lansing and is looking to
expand his clientele. When asked
whether Krysz will have any input
at other company properties, De-
vine replied, “Not right away.”

Burns
Continued from Page 3

Burns commented, “Olympic is
a very program-oriented company.
There’s an incredible braintrust
within the programming ranks. It’s
a nice resource to draw upon, espe-
cially when entering a competitive
market like Kansas City.

“At this point I only know we’ll
be a music station of some sort.
The genre ends up being a function
of market research and intuition.”

Roberts also announced the
transfer of KZZU/Spokane Promo-
tions Director Bruce Demming to
KLTY in the same capacity, and
the promotion of KZZU Asst. Pro-
motions Director Mike Ellis to
Demming’s former position. He in-
dicated other staff changes are on
hold until the takeover and a direc-
tion decision for the station.

Burns’s prior programming ex-
perience includes KFMY/Salt
Lake City, KSND/Eugene, and a
National PD stint at Constant Com-
munications. He’s been with D-C
for almost a year.

Yeager

Continued from Page 3
those moment-to-moment aspects
of the job and having more respon-
sibility for maintaining the overall
sound of the operation. I'll also be
taking on some extra administra-
tive duties and developing special
programming to fit the format.”

Both Yeager and the KFWB
news department recently won
high praise in Southern California
for their intensive coverage of last
month’s 6.1 Richter-scale earth-
quake.

www americanradiohistorv.com
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Campbell

Continued from Page 3

WBVE's starting to make some
noise, and I look forward to the
challenge.”

Campbell was at Country CFGM/
Toronto from 1973-1980, the last
year as OM. It was there he work-
ed with Joint Communications con-
sultant Dave Charles, now
WBVE’s consultant.

Campbell left radio in 1980 for
artist management and partici-
pated in the formation of Acclaim
Records, a company with Toronto
and Nashville offices. He moved to
Nashville as its VP/A&R in 1984. At
that time, he began working swing
shifts at WSIX, where he became
the fulltime afternoon personality
six months ago.

David Fleischman

Scheppke

Continued from Page 3

been some previous activity in that
regard. We were fortunate to have
a guy like Tom on the staff who
could just step in. He’s virtually a
household name in San Antonio,
and his obvious strengths made
him the natural choice.”

Scheppke, an eight-year KISS
vet, told R&R, “I don’t envision
any major changes. KISS has a
true identity that allows us the flex-
ibility to be more than just a con-
sulted-list jukebox. We run the
gamut, from R.E.M to Motorhead,
and I hope we can continue to do
that.”

Danny Buch

In 1977, David Fleischman became Atlantic’s regional rep

for Dallas. In 1982, Danny Buch was named Atlantic’s Na-
. tional Secondary Album Promotion/Special Project Manag-
& er. One year ago today Fleischman became Director/Na-
& tional Album Promotion and Buch was made Senior Direc-
i tor/National Album Promotion.

1 vEAR AGO TODAY

@ Howard Stern becomes target of FCC obscenity investigation
® Tom Yates named KLSX/Los Angeles PD
® Waylon Richards named KWK/St. Louls PD

® John Roberts named KEGL/Dallas PD

® Judy McNutt named WKDA & WKDF/Nashvllle PD

® #1 CHR: “Hip To Be Square” — Huey Lewis & The News (Chrysalis)

®#1 AC: “The Way It Is" — Bruce Homsby & The Range (RCA) (2 wks)

®#1 UC: “Love Will Conquer All” — Lionel Richie {(Motown)

® #1 Country: “Hell And High Water" — T. Graham Brown

® #1 AOR Track: “| Want To Make The World Turn Round” — Steve Miller
Band (Capitol) (2 wks)

®#1 AOR Album: “Live/1975-85" — Bruce Springsteen & The E Street
Band (Columbia) (2 wks)

@ #1 Jazz: “Royal Garden Blues” — Branford Marsalis (Columbia)

o TODAY

® Lee Fowler named WGBS/Miami OM

@ Bill Campbell named WMJX/Boston VP/GM

® Sharon Allen named R&R Nashville Bureau Chief

®#1 CHR: “Truly” — Lionel Richie (Motown)

# #1 AC: “Truly” — Lionel Richie (Motown) (3 wks)

®4#1 UC: “Sexual Healing" — Marvin Gaye (Columbia) (3 wks)

& #1 Country: “We Did But Now You Don't” — Conway Twitty (E<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>