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I N S I D E:

NAB, TRANSFER TAX
FAIL ... FOR NOW

Proposals to tax broadcast station
sales and codify the Fairness
Doctrine have failed to make the
initial deficit reduction package in
Washington. Still, the NAB is
warning that the battle is far from
over.
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BIRCH-SCARBOROUGH:
STATE OF THE UNION

The opportunity to unlock dollars from
retail accounts is one benefit of the
recent Birch-Scarborough merger. Jhan
Hiber talks about this and further
implications for broadcasters.

Page 23

AOR TODAY: RADIO PDS
RESPOND TO LABELS

The tables are turned in the second
installment of a series on AOR’s
radio/record relationship as four
prominent PDs tackle record execs’
gripes. They conclude that:

® | abels must understand changing

priorities
. ® AOR will continue to rely on
oldies
® The format does break acts/sell
records
©® New artists aren’t as important as
before
Next week: possibie solutions.
Page 44
THIRD-QUARTER

FINANCIAL ROUNDUP

Despite revenue increases, many
publicly-traded broadcast companies are
reporting third-quarter losses. Most peg
the red ink to paper losses stemming
from acquisitions.

) Page 12

KEEPING YOUR WITS

The competitive situations in today’s
radio markets provide more incentive
than ever to push the panic button.
However, there are methods to the
madness which can help PDs and GMs
maintain their “cool.”

Page 40
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DEFINITION STILL VAGUE

VP/GM At

from GSM to VP/GM at WNBC/
New York. She replaces John
Hayes, who exited the Full-Ser-
vice AC for a similar post at
KIOI/San Francisco.

NBC Radio President Ran-
dall Bongarten said, ““In her six
years with WNBC, Kelly has
performed extremely well in
areas of increasing responsibili-
ty. She has excellent skills to do
a great job.”

Kelly told R&R, “WNBC’s
personality format gives me the

FCC “Clarifies” Indecency

The FCC says broadcasters
can now air indecent program-
ming from midnight to 6am
without fear of government ac-
tion. However, industry officials
say the decision offers them lit-
tle guidance through a legal
minefield.

On Tuesday (11/24) the Com-
mission unanimously issued a
long-awaited ‘“clarification” of
the indecency policy it original-
ly announced last April, but did
little to change the policy itself
despite pleas from broadcasters
who criticized its constitutional-
ity and scope.

Several groups, including

New FCC
Guidelines

® ‘“Indecent’’
programs allowed
midnight-6am

@ FCC won’'t prejudge
programs

@ Program context
critical

©® Broad standards for
judging indecency

@ Artistic or literary
merit doesn’t exempt
indecent ruling

Mardit Directs WCXI &

WCXI & WWWW/Detroit PD
Barry Mardit has been pro-
moted to Director/Program-
ming Operations for the Sham-
rock Country outlets. He joined
WWWW as PD in January 1982,
and added AM PD duties when
Shamrock purchased WCXI in
May 1986. Prior to that he was
PD/personality at WEEP/
Pittsburgh.

WWWW Prog_r_amming

VP/GM Phil Lamka said,
“Over the years, Barry has
demonstrated a dedication to
excellence in both program-
ming and personnel manage-
ment. I'm extremely pleased to
recognize Barry for his many
accomplishments.”

Mardit told R&R, ‘“The past
six years have provided many
rewarding experiences for me.
Perhaps our best resource is
our superb team of talented in-
dividuals. We've got a great
Country combo, and I'm looking
forward to the next chapter in
the WCXI/WWWW success sto-

Iy.,,
His first move will be to hire a

PD for WCXI: ‘“I’'m looking for
someone with good production

MORE R&R CONVENTION DETAILS

Barry Mardit
and people skills and a great
knowledge of country music.”

RADIOTHON FOR HUNGER — Adopting the slogan “Together we can

NAB, had requested that a
10pm ‘‘safe harbor” for risque
broadcasts be restored, but the
Commission refused on the
grounds that children might be
in the audience.

FCC/See Page 30

Peg Kelly has been promoted !

Peg Kelly Named

WNBC

\3\5 .

Peg Kelly

chance to work with our roster
of nationally-known talent as
well as a great staff. This is a
terrific opportunity for all of us
to make a contribution to NBC
Radio, our audience, and our
clients. I'm looking forward to
it.”

She joined the statiom as an
AE in 1981, was named L.SM the
following year, and assumed
the GSM position in 1934. Her
previous experience includes
two years as an AE al cross-
town WCBS-FM.

YETNIKOFF AND TEAM STAY

Sony Buys

“It is nice,” said Walter Yetni-
koff, “to be wanted again.”

The CBS/Records Group
President made the comment
Monday (11/23) in an internal
memo distributed to employees
five days after CBS Inc. said it
had signed “a definitive agree-
ment” to sell the division to
Sony for approximately $2 bil-
lion.

Yetnikoff’s remark refers to
both the 11-month effort of CBS
President Laurence Tisch to
dispose of the Records Group
and to its future under Japanese
ownership. For Yetnikoff and
around 20 of his most-valued
lieutenants, it’s a future made
more pleasant by a $50 million
incentive package (see separ-
ate story, Page 29.

In the November 23 memo,
the CBS Records chief also as-
sured employees that “there
are no plans to change your jobs

make a difference,” artists raised $260,000 during a four-hour Children
Of The Americas Hunger-thon (11/21). Monies from the live satellite
broadcast were donated to UNICEF/World Hunger to fund immunization
programs and provide food for needy children. Hosts Graham Nash (L.A.)
and Pete Fornetale (NY) introduced a star-studded lineup that included
Jethro Tull, Jackson Browne, the Hooters, and James Taylor. Encourag-
ing listeners to keep the phone lines busy are (I-r) Nash, UNICEF national
spokesperson Pat Benatar, and David Crosby.

CBS Group

and any talk about layoffs as a
result of this transaction is pure
nonsense.”’

Yetnikoff added, “The people
who have managed and worked
for CRG will continue in place.”

Behind The
CBS/Sony Deal

©® Review of events
leading up to the sale

©® How top management
will share $50 million
Page 29

And, he noted, there are “no
plans” to move the company’s
offices or locations.

Deal To Close
In January

Final closing of the deal is ex-
pected in January, subject to
government approval. Sony will
acquire all of the CBS/Records
Group assets, including manu-
facturing plants, subsidiaries,
joint ventures, and licensing
agreements in more than 50
countries, as well as the record-
ing contracts of hundreds of art-
ists worldwide — and the DAT-
defeating technology known as
“copycode,” which CBS devel-
oped.

Last year, the Records Group
reported profits of $162 million
on revenues of $1.5 billion. This
year, profits of almost $200 mil-
lion are expected.

SONY/See Page 29
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Johnson Tapped As
WDOK Station Manager

Wilson Named PD; Switch From

Easy Listening To Soft AC Anticipated

Marianne Johnson will become
Station Manager and Sue Wilson
will assume PD duties at WDOK/
Cleveland on November 30, when
new owner Independent Group
Limited Partnership takes over.
The partnership is headed by Tom
Wilson, Larry Pollock, and Tom
Embrescia. A format change from
Easy Listening to soft AC is an-
ticipated.

Johnson, formerly Sales Manag-
er at WBBG/Cleveland, told R&R,
“This is a marvelous opportunity
for us to make lots of money. Tom,
Larry, and Tom are expert broad-
casters, salespeople, and business-
men. They’'ve been successful in
radio and are true winners.”

Wilson comes from four years at
soft AC WLTF/Cleveland, most
recently as MD/Asst. PD, and suc-
ceeds exiting Pete Irmiter. Her
previous experience includes on-
air work at WKDD/Akron and
WCPZ/Sandusky, OH. “I'm ex-
cited about staying in the market I
know so much about,” said Wilson.
“I'm glad I didn’t have to go to a

Sue Wilson
much smaller town to land my first
PD job.”

Johnson and Wilson were reluc-
tant to give specific information
about their plans for WDOK, which
placed eighth in the summer Ar-

bitron. However, Johnson sug-
gested the station will not be direct-
ly positioned against WLTF and
AC WMJL. “We’ll fill a niche in the
market that nobody is serving,”
she said. ‘“The changes that will be
made will be done by the 30th.”

Cole Appointed KIOI
Program Manager

Shank Manager/Advertising & Promotion

Bobby Cole has been named
Manager/Programming at K101/
San Francisco. He succeeds Russ
Morley, who exited two months
ago.

GM John Hayes said, ‘“‘Bobby
Cole is uniquely qualified to pro-
gram K101. His understanding of
K101’s audience, his promotional
abilities, and his rapport with
talent are the qualities that make
him perfect for this job.”

Said Cole, ““As the most powerful
FM station in the West, K101 has

been a sleeping giant. We will be
the dominant, Adult Contempor-
ary, high-profile personality sta-
tion in the Bay Area.”

Cole previously programmed
KKIS/Concord, CA. His San Fran-
cisco market experience includes
seven years as PD at KMEL and a
programming stint at KYA.

In addition Joyce Shank was
named Manager/Advertising &
Promotion. Most recently a report-
er at WABC-TV/New York, she has
worked at San Francisco’s KGO
and KSAN.

Redd Named WKDF PD

Twelve-year market personality
Kidd Redd has been upped from
APD to PD at Dick Broadcasting’s
WKDF /Nashville, where he has
worked for four years. He will re-
tain his afternoon drive shift. Redd
replaces Judy McNutt, who exited
the market’s 12+ ratings leader af-
ter 11 months.

VP/GM Steve Dickert told R&R,
“Judy and I had been discussing
the change for a while. It’s certain-
ly no surprise to anyone in the

R&R Observes
Thanksgiving

R&R's Los Angeles, New York,
Washington, and Nashville offices
will be closed Thursday and Fri-
day, November 26 and 27, in ob-
servance of the Thanksgiving holi-
day. Regular business hours will
be resumed Monday, November
30.

Kidd Redd

building. Kidd has been in line for
the position, and has the knowledge
and skills necessary to do the job.
In keeping with company tradition,
we promoted from within.”

Redd remarked, “I'm as happy
as a pig in slop. When I first got in
radio, I used to listen to this station
and say, ‘What a great place!’ Get-
ting a PD position has always been
a longterm goal, and this couldn’t
be a better company.”

Bonnie Simmons

Simmons
Heads
HighTone
Promotion

Longtime Bay Area radio per-
sonality Bonnie Simmons has been
appointed Director/National Pro-
motion at HighTone Records. She
joins the indie after three years as
an air personality for KFOG-FM/
San Francisco.

Simmons will coordinate all the
label’s national promotion activi-
ties, working out of its Bay Area
base. She’ll continue doing on-air
work at KITS-FM/San Francisco.

Simmons told R&R, “I'm de-
lighted to be working with High-
Tone because I think the records
(President) Larry Sloven chooses
to put cut have a great deal of in-
tegrity. The job also fits my second
most important criterion: that I
not have to drive across the bridge
in rush hour traffic! The combina-
tion of working for HighTone and
continuing to do weekends on
Live-105 will allow me to be all over
the map musically, where I prefer
to be.”

Prior to joining KFOG, she spent
three years at Bill Graham Pro-
ductions; from 1978-82, she was
Warner Bros.’ National Album
Promotion Director.

Balaban
Programs

WLTE

Former Country WMZQ-AM &
FM/Washington PD Gary Balaban
has been named PD at Midwest
Communications AC WLTE/Min-
neapolis, effective December 7. He
succeeds former programmer Bob
Christy.

WLTE VP/GM Rand Gottlieb
told R&R, ‘“We’ve converted from
Lite CHR to Soft AC and have
achieved quite a bit of success in
the past 15 months. The search for
a new PD hasn’t been easy. Gary
seems to have the perfect back-
ground for this position.”

Balaban told R&R, “WLTE is in
a fantastic position. They’ve done
very well while still having room
for growth.”

Balaban spent two years as PD
of the WMZQ combo, before which
he was PD of the AM for six
months. He programmed ‘Lite
Rock’” WLTT/Washington from
1981-84.
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THE GOSPEL ACCORDING
TO URBAN RADIO

Although Urban Contemporary has often
fought a losing battle on the AM dial, some
stations are solving problems with Gospel
programming. Does it really deliver?

Page 49
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NEWS

"Tones Up With WB

P

Bay Area rock 'n’ soul combo the Dynatones have pacted exclusively with the Warner Bros. diskery. The sextet is currently
polishing off its platter bow, skedded for early '88. Congregating hiply on the WB ot are (I-r rear) manager Rico Tee and WB's
Jeff Fenster, VP Bob Merlis, Steve Baker, Fred Brown, and Kevin Laffey; (I-r front) group’s Larry Dunn, C.C. Miller, Tony
Perez, Parris Bertolucci, and Randy McDonald, WB topper Mo Ostin, group’s Big Walter Salwitz, WB VP Michael Ostin, and
producer Jim Gaines.

Best radio
erformance
yabanker.

WBVR WKPE WAPI

Boston, MA Russellville, KY Orleans, MA Birmingham, AL
WQGN WZZO KRLB KEZY
Groton, CT Allentown, PA Lubbock, TX Anaheim, CA
WYAY WOIJY WWKX KSJO
Aflanta, GA Greensboro, NC Nashville, TN San Jose, CA

At Fleet's Communications Group, we've provided financial services
to broadcasters for many years. Not only group owners, but we've
also helped many operators become first-time owners. Now we'd like
to do the same for you. To see how fast we get you on the air,
call Colin Clapton, Sr. Vice President, at 401-278-6267. Or write
Fleet National Bank, 111 Westminster Street, Providence, Rl 02903.

Stay out in front
with Fleet
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DUBARD TAPPED AS PD/PM DRIVER

Brown Named WIZF
General Manager

Reggie Brown has been appoint-
ed GM and Jay DuBard has been
named PD/afternoon driver at In-
ter-Urban UC WIZF/Cincinnati.
Brown replaces Bill Chapman, who
left the station earlier this month.
Veteran air talent DuBard suc-
ceeds Ty Bell, who exited for PD/
mornings at WYLD/New Orleans
several weeks ago. Marv Hank-
ston, who had been handling pro-
gramming on an interim basis, is
now Asst. PD/MD.

Brown was Chief Financial Offi-
cer of I-U parent Inter-Urban
Group for two years, prior to which
he worked in strategic planning
for General Electric Credit. He told
R&R, “I'm coming at this business
from a totally different angle. I'm
excited about working with a lot of
high-potential, highly-motivated
people like Jay.”

DuBard, “The Wiz” ’s third PD in
four months, has worked at several
major Urbans including KATZ/St.
Louis, WWRL/New York, KKDA-
FM/Dallas, KMJQ/Houston, and
WJMI/Jackson. He most recently
handled afternoons at WBMX/Chi-
cago.

Winston
Directs
Columbia
Nat’l Jazz

Sherry Winston

Sherry Winston has been ap-
pointed Director/National Jazz
Promotion at Columbia, based in
New York. She joins the label after
five years of operating her own in-
dependent promotion firm.

VP/Black Music & Jazz Promo-
tion Ruben Rodriguez commented,
“Sherry is a very hard worker. She
knows the music well and is very
aggressive. I'm proud to have her
as a member of my team.”

Winston told R&R, “I’m present-
ly restructuring the entire jazz
department. More qualified sta-
tions will be serviced by Columbia,
and I'll be working closely with all
stations which program jazz -
R&B, AC, AOR, etc.”

Before helming her own indie
enterprise, Winston was National
Director/Promotion at GRP and
Manager/National Promotion at
Arista.

Jay DuBard

“We have a good, professional
staff,” DuBard said. “I'm just
rearranging and realigning the sta-
tion so there’s no clutter. We're
moving in a very strong, communi-
ty-oriented direction with a lot of
promotional activity.”

He added that WIZF’s music,
which had included a sizable
amount of LP cuts, “will be more
focused. We’ll be moving into a
research mode with a lot of at-
titudinal study, and a highly ad-
vanced computer and production
system.”

DuBard, who will also consult
I-U’s KATZ, is already at WIZF.
Brown arrives at the station on
November 30.
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INSIDE WALL STREE

WASHINGIC
THE WHITE HC USE

For nearly two decades, as Vice
Chairman of the New York Stock
Exchange, CEO of Merrill Lynch,

Now he brings these same char-
acteristics to a lively and insightful,
Monday-through-Friday commentary
Secretary of the Treasury, and White on national and international business,
House Chief of Staff, Donald Regan finance, social issues, and politics—
has been as close to the sources of REPORT exclusively onthe NBC Radio Network.
power—economic and political—as The Donald Regan Report on the
any one can get. , 2 NBC Radio Network. Imporfant.

This outspoken ex-marine has olwoys been Newswor’rhy And always entertaining. Call

a provocative and controversial personality. (212) 664-2577 today.
a"’ NBC RADIO
a 7@ NETWORK
A Division of Westwood One, Inc.

licensed trademarks and NBC peacock are trademarks owned by
National Broadcasting Cempany, Inc., and are licensed to Westwood One, Inc
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LETTER

NEWS

Hispanic Radio Listeners

The following excerpt is from a
letter written in response to ‘‘Cul-
tural Segmentation: The New Age
Of Hispanic Marketing” (R&R,
7/31).

The Hispanic market can be
segmented, but a constantly
changing market must be seg-
mented based on facts. Home
surveys of more than 10,000 house-
holds in Chicago, Houston, San An-
tonio, El Paso, McAllen-
Brownsville, and Corpus Christi in-
dicate that we can no longer as-
sume Hispanics who speak only
Spanish are traditional low-wage
earners with no education. There
are significant numbers of Hispan-
ics throughout the nation with high
levels of education and higher in-
comes who speak only Spanish,
listen to Spanish radio, and read
Spanish print. Miami is a prime ex-
ample.

Analyses demonstrate that Span-

ish language radio covers Hispan-
ics at all income and education

are rock-oriented, they are not
totally unaware of — nor do they
stay away from — Spanish radio.
After settling down, this younger
segment tends to go back to
Hispanic culture and its music.

Lifestyles Differ
By Market

The “hit” radio formats are
preferred by some Hispanics — but
certainly not 77% of them. Spanish
language radio in Texas draws
over 1.1 million Hispanics who tune

37.5% of the city’s Hispanics. The
reason is because Spanish lan-
guage radio takes into account,
rather than ignores, the Hispanic

ity; in essence, it’s a part of the
community — a member of the
family.

Those Hispanics who prefer Eng-
lish language/English music for-
mats are catered to by general
market stations, not Spanlish lan-
guage/English music stations.
Spanglish only serves to further
downscale the Hispanic population
and degrade the language.

On a final note, there’s substan-
tial difference in the lifestyles of
Hispanics from market to market.
Hispanics in Chicago are different
from Hispanics in San Antonio, and
both are different from Los Ange-
les Hispanics. This does not mean
that we need to apply different
marketing techniques for each
market; rather, it means that ef-
fective marketing requires a better
understanding of each market-
place and its backgrounds.

— Manuel Escalante
Director/Marketing
Tichenor Spanish Radio

— M. Naghi Namakforoosh
President

Hispanic Marketing Research
And Communications

1-800-952-1986
Ask for Mike Henry

Demand

the

best.

“I like a music test to be very comprehensive. I was very
happy with the results I received on my music test from
Surrey Research.”

Guy Zapoleon

Program Director
KZZ7ZP-AM/FM, Phoenix

Roger Wimmer, PhD/President
Chris Porter/Vice President

Mike Henry/Director of Marketing
Fran Judd/Research Analyst
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FERGUSON, FREEDMAN UPPED

UPI Restructures
Broadcast Operations

In a move UPI officials said em-
phasizes their commitment to
broadcast news, Managing Edi-
tor/Broadcast Operations William
Ferguson has been named Manag-
ing Editor/National. Mike Freed-
man, previously Director/UPI Ra-
dio Network, now oversees all UPI
broadcasting operations.

Ferguson's promotion comes
during a period of ongoing turmoil
at the 80-year-old news service.
UPI owner Mario Vazquez Rana
has stated that the service is losing
an average of $1 million a month.
Ferguson’s predecessor Barry
Sussman was one of three senior
editors who resigned last month in
anticipation of layoffs which were

expected to follow the November 1
expiration of UPI's contract with
the Wire Service Guild. Such lay-
offs have not been implemented,
however, and UPI denies it ever
planned such a move.

Freedman, who joined UPI al-
most two years ago after 15 years
in reporter and ND posts at WCAR/
Detroit and WCXI-AM & FM/De-
troit, said he hopes to oversee num-
erous changes and improvements
to UPI’s broadcast services and
network. “We're going to be asking
ourselves what will sell, and what
PDs will put on the air. In the net-
work business, if you are standing
still you are falling behind.”

ABC To Rep SMN

Satellite Music Network has dis-
solved its sales department and
signed ABC Radio as its sales rep.
SMN spokesman Marianne Bellin-
ger said recently-hired Advertising
Sales Manager Barbara Crooks
will be retained to act as a liaison
between SMN and ABC.

In a separate transaction, Cap
Cities/ABC has purchased a one-
year warrant from SMN entitling
Cap Cities to acquire a million
shares of SMN common stock at $4
per share. ABC said it will seek to
acquire no more than 20% of SMN.

The deal materialized two days
after SMN issued its third quarter
results, which showed a 20% de-
cline in quarterly ad revenues
compared to last year. SMN Chair-
man John Tyler attributed the loss
to a soft advertising market, which
he said began in June '86 and which
he expects will last through the end
of this year.

ABC Radio Network President
Aaron Daniels commented, “We're
delighted to represent Satellite
Music Network under our exclu-
sive arrangement. This relation-
ship will be beneficial for both com-
panies.” With the acquisition of
SMN’s 504 weekly 30-second com-
mercial units, Daniels said ABC
will now have 2594 units to sell each
week.

This is the third fusing of major
network sales forces this year.
Last month, SMN rival Transtar
contracted with United Stations to
sell its commercial inventory. At
the same time four US principals,
including Dick Clark, purchased a
20% stake of Transtar. In July,
Westwood One purchased the NBC
Radio Networks outright from GE.

At presstime (11/24), SMN stock
on the over-the-counter market
closed at 3 1/4, down one-quarter.

Showing Good Faith

ecutives. Pictured (I-r) are CBS Records International President Bob Summer,
Michael, and CBS UK Managing Director Paul Russell.

Two Heartbeats

Following his NYC Radio City Music
backstage with ASCAP’s Debra Cain.

Hall appearance, Smokey Robinson met
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This is the movie you're gonna laugh yourself sick over.

WARNER BROS. presents s MICHAEL SCHULTZ » “DISORDERLIES”
sms THE FATBOYS RALPH BELLAMY TONY PLANA as ANTHCNY GEARY
rosees CHARLES STETTLER & JOSEPHE. ZYNCZAK %) MARK FELDBERG & MITCHELL KLEBANOFF

"o MICHAEL SCHULTZ, GEORGE JACKSON as MICHAEL JAFFE
Py MICHAEL SCHULTZ
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AN ARNER COP» MUNICATON§ COMPANY
'SOME MATERIAL MAY NOT BE SUITABLE FOR CHILDREN] (R) ©1987 V r Bros. lnc. All Rights Reserved

tion

‘@

Treat them to
videocassettes
of The Fat BoysS
comedy
“DISORDERLIES" —
compliments of
warner Home
Video.

Your listeners can

win videocassettes of
“Disorderlies,” featuring
The Fat Boys, plus official
Disorderlies surgical scrubs.
This free promotion is
available January 28 thru
February 21 on an exclusive
basis in the Top 20 markets.

Call today.
This laugh’s
on us.

Call Henry Mowry or
Mary Fisher at R&R
Marketing.

(21 3) 553-4330
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WASHINGTON REPORT

Transfer Tax Not In Budget Package

NAB Warns Issue Not Dead; White House Supports Industry

Proposals to tax broadcast station sales and codify the
Fairness Doctrine failed to make the initial deficit reduc-
tion package released by the White House and Congress,
but NAB is warning that vigilance is still the watchword
because the battle is far from over.

“We’re not out of the woods yet,”
said NAB spokesperson Susan
Kraus. “It’s still too early to tell
how it might end up.”

While Congressional and White
House budget conferees have
struck a tentative deal to cut the
federal deficit, Congress still has
ten legislative days to make ad-
justments. That is expected to get
underway when the Thanksgiving
recess ends November 30. Under
the deficit reduction package, the

‘‘Broadcasters aren’t
amused . .. at the
assumption that all
broadcasters are cash
cows waiting to be

milked.”’
—Eddie Fritts

FCC may find $8.7 million slashed
from its $102 million budget in the
upcoming fiscal year.

Senate Commerce Committee
Chairman Ernest Hollings (D-SC)
continues to insist that his proposed
station transfer levy is a fee and
not a tax, thus permitting its inclu-
sion with the budget package. He
wants all station trades to be sub-
ject to a two percent charge, esca-
lating to as much as five percent if
the station is traded in less than
three years and had violated the
Fairness Doctrine, which would
also be codified as part of his meas-
ure. Monies raised would be placed
in a trust fund to bankroll public
broadcasters.

“Soak the Rich’”’ Scheme

NAB President Eddie Fritts
came out swinging last Wednesday
during a speech before the Federal
Communications Bar Association,
where he criticized the Hollings
proposal as a misguided scheme to
“soak the rich broadcasters.”

“It does not recognize that
thousands of radio stations and
hundreds of television stations are
not meeting bottom line projec-
tions because they operate in an in-
tensely competitive environment.

Broadcasters are not amused at
the lack of knowledge of our in-
dustry that leads to the assumption
that all broadcasters are cash cows
waiting to be milked,” Fritts said.

He went on to criticize the man-
ner in which the Hollings proposal
was dumped into the legislative
mainstream, at a hastily-called

White House
Voices Opposition

The Reagan Administration has
voiced its opposition to the propos-
ed transfer tax in a letter to Fritts
from Office of Management and
Budget Director James Miller.
Noting the President’s recent veto
of Fairness Doctrine codification
legislation, Miller said the adminis-
tration is standing fast on its posi-
tion of freedom for broadcasters.

“The Administration continues
to believe that broadcasters should
be afforded their full First Amend-

Testifying before the House Tele-
communications Subcommittee,
executives said that while public
radio has lived up to its mandate
under the Public Broadcasting Act
of 1967 the system has numerous
programming and equipment
needs that will have to be funded if
the system is to maintain its stand-
ards.

William Kling, President of Min-
nesota Public Radio, called a li-
cense transfer tax ‘‘perhaps the
most rational and most palatable”
alternative to provide a stable
source of funding for public radio.

Eddie Fritts

William Kling

markup session with only two
hours’ notice to Senators and their
staffs. The legislation was reported
out of committee with no public de-
bate, no hearings, no public com-
ment, and no official record, Fritts
charged.

‘‘We believe auctions to
be a better method than
the existing lotteries and
comparative hearings
process for allocating
licenses.”’

—James Miller

“It was just like Fritz Hollings
pulled a rabbit out of a hat and
said, ‘Here it is, now go play with
it,”” Fritts added. He said some
committee members who attended
the spontaneous markup session
didn’t realize the measure involved
public broadcasting in any way un-
til they read it a few days later in
USA Today. Still others were una-
ware of that fact until hometown
broadcasters tipped them off.

ment rights and we oppose this ef-
fort to codify the Doctrine,” Miller
wrote. He added that the White
House is “not enthusiastic” about
the tax, and is also concerned that
it has not received full Administra-
tion review or public hearings. He
suggested that non-broadcast spec-
trum auctions would be more de-
sirable.

“We believe auctions to be a bet-
ter method than the existing lot-
teries and comparative hearings
process for allocating licenses. It
would also be a better method for
raising revenues, which is the in-
tent of the Senate Commerce Com-
mittee transfer tax legislation,”
Miller wrote.

Pubcasters Laud Measure,
See Cash Rainbow

Despite industry opposition, rep-
resentatives of public radio told
Congress last week that a license
transfer tax, or some other form of
taxation on the increasing value of
commercial broadcast properties,
is a desirable way to ensure public
radio and television are adequately
funded.

PAT CLAWSON

‘‘Growth in value of
commercial broadcast...
licenses is the primary
reason why those sta-
tions can no longer
afford to provide the kind
of...services that public
radio now provides.”’

— William Kling

“The license user fee (transfer
tax) is particularly important in
that the growth in value of com-
mercial broadcast station licenses
is the primary reason why those
stations can no longer afford to pro-
vide the kind of program services
that public radio now provides,”

said Kling.

William Siemering of public sta-
tion WJHU-FM/Baltimore also
pushed for adoption of the transfer
tax, observing that per capita gov-
ernment funding of public radio in
1987 was $.19, considerably lower
than the support such systems re-
ceive in other countries.

NEWS BR

NAB Launches
AIDS Campaign

NAB is enlisting member and non-
member radio stations in the fight
against AIDS by satellite-delivering brief
programming “modules” containing in-
formation about the disease. The one-
to-two-minute segments are designed
for use as news features or in different
combinations as part of talk show or
public affairs programming. The cam-
paign, dubbed “AIDS: Let’s Give Amer-
ica the Facts,” was developed by the
US Dept. of Health and Human Serv-
ices and its Centers for Disease Con-
frol.

A dual-satellite feed is scheduled for
12/2 at 1pm EST on Westar 4, trans-
ponder 2D, 64.9 mHz, channel 12,
wideband 3:1, no deemphasis; and
SAT-COM 1R, transponder 23, DATS

15.
FCC Amends AM

Technical Rules

The FCC has amended its AM
technical rules to allow certain Class Il

EFS

daytime-only AM stations on regional
channels and on 940 kHz and 1550
kHz to operate on a fulltime basis, pro-
vided their operation complies with ap-
plicable interference protection re-
quirements.

The daytimers will be allowed to op-
erate during nighttime hours with a
maximum power of 500 watts, reduc-
ed as necessary to avoid interference
with existing fulltime stations.

Stations proposing to modify their li-
censes to include nighttime operation
have been issued a Show Cause Order
by the FCC and will not be required to
file an application. The permissible
nighttime power level is included in the
Show Cause Order.

The FCC will no longer authorize
daytime-only stations on the regional
channels and on 940 kHz and 1550
kHz, and has reduced the generally ap-
plicable minimum power for unlimited-
time Class Il stations on regional chan-
nels to 250 watts.

EXPERIENCE HOLOPHONICS™

10 Vol. CD Sound Effects Library
10 Vol. CD Music Library
FOR A FREE COMPACT DISC SAMPLE

CONTACT:

27TH DIMENSION, INC., P.O. BOX 15641, JUPITER, FLORIDA 33468

FLORIDA COLLECT — 305/746-2222

OUTSIDE FLORIDA — 800/634-0091

(HOLOPHONICS 1S A TRADEMARK OF ZUCCARELL! HOLCHHOMICS, INC)
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l NEW & ACTIVE

ONE OF THE
“MOST ADDED”
120/50

Fleetwood Mac A/C BREAKER
/s DEBUT €

“Everywhere”

THE NEW SINGLE FROM THE HIT ALBUM TANGO IN THE NIGHT

Produced by Lindsey Buckmgbam and Rickard Dashut

TANGO IN THE NIGHT Tour Now ON ‘EVERYWHERE'!
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TRANSACTIONS

RADIO BUSINESS

First Sierra Makes Group Deal,
Liberman Buys Combo

Burkhart Buys Into Midwestern Group,
Talknet’s Williams Invests In Texas AM

GROUP DEAL:

Wiskes/Abaris Stations

PRICE: $6.2 Million

BUYER: First Sierra Communications
Inc., headed by President Jack
McSoriey. He is the former Senior VP
of Price Communications Corp.
SELLER: Wiskes/Abaris Communica-
tions Inc., owned by Jack Higgins and
Don Wiskes.

BROKER: BIll Prikryt and Terrill
Fischer of Norman Fischer &
Associates Inc.

KWIZ-AM & FM/

Santa Ana, CA

PRICE: $6.25 million

BUYER: Liberman Broadcasting Inc.,

owned by Jose Liberman and Lenard
Liberman.

SELLER: KWIZ Ltd., a limited partner-
ship headed by Phillip Davis and Bar-
bara Holland, who serve as trustees
under the will of the iate M. Philip Dav-
is. A limited partner is William Weaver.
Davis and Weaver also own interests in
KLOLU/San Jose and KFIG-AM & FM/
Fresno.

KIKX/Colorado Springs
FREQUENCY: 102.7 MHz
POWER: 100 kw at 2000 feet
FORMAT: CHR

FREQUENCY: 1480 kHz; 96.7 MHz
POWER: 5 kw; 3 kw at 120 feet
FORMAT: AC

BROKER: Chapman Associates Inc.

KQlZ/Amarillo, TX
FREQUENCY: 93.1 MHz
POWER: 100 kw at 700 feet
FORMAT: CHR

GROUP DEAL:
Main Street

Communications Stations
PRICE: $4.5 milion for 50% owner-
ship

BUYER: A new company to be formed
by Kent Burkhart, the chairman of
Atlanta-based radio consulting firm
Burkhart/Abrams/Douglas/Elllott.
SELLER: Main Street Communica-
tions, an investment partnership head-
ed by Washington, DC financier Ran-
dall Blair. He will own 50% of the new
company being formed by Burkhart.

WLNZ/Lansing
FREQUENCY: 92.1 MHz
POWER: 3 kw at 300 feet
FORMAT: AOR

WINW & WRQK/Canton, OH
FREQUENCY: 1520 kHz; 106.9 MHz
POWER: 1-kw daytimer; 27.5 kw at
340 feet

FORMAT: Gold; AOR
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RESULTS

When these broadcasters wanted
maximum value for their stations,
they turned to Blackbum & Company.
They knew they would get results,
and personal service that is the
standard of the industry.

In the vast majority of cases, only
a handful of buyers were approached,
and the deal was dosed with maxi-
mum value for the seller. The stations
were not “mass marketed” or over-
exposed. They were sold with the

| ro

same confidential efficiency that has
been a Blackburn & Company hall-
mark for four decades.

Since 1947, when broadcasters

want results, they turn to Blackburn
& Company.

BLACKBURNGCOMPANY

Media Brokers ¢5 Appraisers Since 1947

1100 Connecticut Ave., NW. 333 N. Michigan Ave. 9465 Wilshire Bhvd.
Washington, DC. 20036 Chicago, IL 60601 Beverly Hills, CA 90212
(202) 3319270 (312) 3466460 (213) 274-8151

400 Colony Square
Atlanta, GA 30362
(404) 8924655
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TRANSACTIONS AT A GLANCE

Deals So Far In 1987:
$2,443,417,368

This Week’s Action: $25,738,759

Deals Of The Week:
® KWIZ-AM & FM/Santa Ana, CA
$6.25 million
Group Deal: Wiskes/Abaris Stations
$6.2 million
® KIKX/Colorado Springs
® KQIZ/Amarillo, TX
Group Deal: Main Street Communications
Stations $4.5 million
for 50% ownership
® WLNZ/Lansing, MI
® WINW & WRQK/Canton, OH
® WJLD/Birmingham-Fairfield, AL $515,000
©® KENR/Flagstatf, AZ $490,000
® KVNA/Flagstatf, AZ $370,000
@ KYLD/Shafter (Bakersfield), CA $975,000
® WZAZ/Jacksonville $325,000
o WBIT & WDDQ/Adel, GA $340,431
® WMOR-AM & FM/Morehead, KY $347,179 for 70.4% of stock
® WNTR/Silver Spring, MD (Washington) $1,101,149

® KEES/Gladewater, TX $375,000
® WJJR/Rutland, VT $3.95 million

KENR/Flagstaff

WJLD/Bimingham-Fairfield ~ HcE: $490.000

PRICE: $515,000

BUYER: Richardson Broadcasting
Corp., owned by Gary Richardson
and Sandra Richardson.

SELLER: American Trust Communi-
cations Corp., owned by Earl Hilliard.
FREQUENCY: 1400 kHz

POWER: 1 kw

FORMAT: Urban

-

KENR & KVNA/

Flagstaff Combo Deal

BUYER: Voice of Northern Arizona
Limited Partnership, headed by gen-
eral partner KVNA Inc., a firm owned
by Steven Herman. Limited partners
include Richard Herman and Walter
and Becky Raabe.

Robert Hyde.

FREQUENCY: 97.5 MHz
POWER: 100 kw at 1460 feet
FORMAT: AC

KVNAI/Flagstaff
PRICE: $370,000

Paul Seyler, and Rosa Seyler.
FREQUENCY: 690 kHz

FORMAT: AC

SELLER: Santa Rosa Broadcasting
Inc., owned by Presciliano Mares and

SELLER: Communications Ltd., own-
ed by Walter Raabe, Becky Raabe,

POWER: 1 kw days/500 watts nights

Continued on Page 12

October 27, 1987

WOMP Incorporated

(a wholly owned subsidiary of Heritage Broadcasting Group)
has acquired

WOMP AM & FM
Bellaire, Ohio

from
Robert Dodenhoff and Daniel Wachs
The undersigned initiated the sbove. assisted in the negotiations and

acted as a hroker for the transaction.

Richard A. Foreman Associates
Media Brokerage & Consulting

330 Emerv Drive East
Stamford, Connecticut 06902
203/327-2800
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SUPPORT
YOUR

PROGRAM
DIREGTOR

One of the tragedies of radio is when a good Program Director gets overruled
(or even kicked out) on the recommendation of the research company he hired
to help him.

The correct role of a research firm should be to give programmers and
managers a cleat unbiased view of the attitudes and tastes of the members
of their target audience.

Unfortunately, most research firms feel obligated to try to enforce their own
conclusions on the client station. As a result. you can get a researcher who has
never been a successful programmer outvoting a skilled PD who just needed
audience feedback.

This tragic event never happens when you hire Strategic Radio Research. We'll
give you clear accurate information presented without biases and without bad
recommendations. It's research done right. For details. call Kurt Hanson collect
at (312) 280-8300 today.

'STRATEGIC
X/ RADO

211 E. Ontario
Chicago. IL 60611
(312) 280-8300

WAWW.americanradiohistory com
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RADIO BUSINESS

Third-Quarter Earnings Roundup

Many Broadcasters Report Losses Despite Revenue Increases

Thirdquarter financial report
cards are being sent out to stock-
holders by major publicly-traded
broadcasters, and many com-
panies are reporting losses for the
period despite increases in reve-
nue. Most of the companies pegged
their red ink on paper losses stem-
ming from acquisitions.

¢ Infinity Broadcasting Corp. re-
ported a glowing financial picture.
Net revenues for the third quarter
are $22.2 million compared to $11.8
million last year, an increase of
88% . Earnings for the third quarter
of 1987 increased 222% compared
to last year, from $333,000 or $0.04
per share in the corresponding
quarter of 1986 to $1.11 million or
$0.12 per share.

¢ Qutlet Communications Inc.
reported a mixed bag for its third-
quarter financial performance.
The company said it will post a net
loss of $6.2 million or 95 cents per
share. This compares with last
year’s net loss of $5.76 million or 88
cents per share. Outlet officials at-
tributed the loss to an affiliated TV
company. Quarterly revenues dip-
ped slightly to $14.28 million com-
pared to revenues of $14.88 million
for the same period last year. Op-
erating earnings for the third quar-
ter were up 3.7% to $2.675 million,
compared with $2.58 million a year
ago.

e Despite a huge increase in
earnings and broadcast cash flow,
Sage Broadcasting Corp. posted a
third-quarter loss of $556,000, as
compared with a $377,000 net loss
for the same period last year. CEO
Gerald Poch attributed the loss to
increased depreciation and amorti-
zation expenses resulting from the
purchase of additional stations. Net
loss per share decreased to 15
cents, as compared to a loss of 34
cents for the comparable period in
1986. Quarterly revenues increased
to $2,395,000, as compared with
$838,000 for the comparable period
in 1986 — a whopping 185% in-
crease. Broadcast cashflow in-
creased from $75,000 in 1986 to
$500,000 in 1987. Broadcast cash
flow per share for the period in-
creased to 13 cents from 1 cent for
the prior year’s period increase.

¢ Olympic Broadcasting Corp.
reported a quarterly net loss of $2.1
million or 89 cents per share, com-
pared to a loss of $2.9 million or
$1.79 per share in 1986. President
Ivan Braiker said both the revenue
gains and net losses were due to the
acquisition of eight additional sta-
tions. He attributed the losses to
depreciation and amortization off-
set by an increase in interest ex-
pense. Olympic reported third-
quarter revenues of $3.7 million, an
increase of 8% from the company’s
revenues of $3.5 million for the

same period in 1986, despite reve-
nue decreases at the company’s
San Francisco and Alaska stations.
Broadcast cash flow improved to
$478,000 for the 1987 quarter from
$426,000 a year earlier.

¢ Riding on the crest of its new
“Wave” format, Satellite Music
Network Inc. reported that reve-
nue from affiliation fees was up —
but the company will post a third-
quarter loss. The network reported
a net loss of $167,578 compared with
a profit of $265,522 for the same
period last year. Total revenues de-
clined to $3,767,170, compared to
$4,356,105. That translated to a loss
of 2 cents per share, compared to a
3 cents per share profit last year.
Affiliate fees jumped 5.5 percent to
$1,364,894, compared with
$1,293,920 for the third quarter of
1986. While the company said its
operating expenses dropped 6%,
advertising revenues were also
down at $2,402,276, vs. $3,062,185
last year. Chairman John Tyler at-
tributed the decline in ad revenues
to a soft market which began in
late 1986 and may affect the net-
work through the end of this year.
SMN now has over 950 station affil-
iates under contract.

» With the financial effects of its
massive leveraged buyout by Sum-
ner Redstone beginning to show up,
Viacom Inc. is posting a net loss
of $37.5 million in the third quarter

Diane Healey Linen,

Kent Phillips, Glenn Serafin
202-778-1400

1133 20th Street NW

Suite 260

Washington, D.C. 20036

“...that guy promised us the
moon, then delivered excuises
when we couldn’t get our price.
From now on, we'll use CEA”

COMMUNICATIONS

EQUITY
ASSOCIATES

Statlon purchases, sales
and financings.

Member: National Association of Securities Dealers, Inc. and SIPC

Rick Michaels,

Harold Ewen
813-877-8844

5401 W. Kennedy Blvd.
Suite 851

Tampa, Florida 33609

www-americanradiohistorv com

despite gains in revenue. The com-
pany reported a third-quarter pro-
fit of $3.4 million, or 10 cents per
share, in 1986. Revenue in the third
quarter of 1987 was $256.5 million,
up from $233.3 million a year

earlier. Viacom reported acquisi-
tionr-related expenses for amortiza-
tion and depreciation have soared,
and interest expenses have sky-
rocketed to $68.7 million from $23.1
million a year earlier.

TRANSACTIONS

Continued from Page 10
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KYLD/Shafter (Bakersfield)
PRICE: $975,000

BUYER: Clayton Communications
Inc., owned by Rick Dames and Steve
Bunyard. Dames is the GM of Emmis
Broadcasting's KSHE/St. Louis and is
the former manager of WHN/New York.
Bunyard is the owner of Clayton-Web-
ster Corp., a St. Louis-based radio
syndicator. He also owns an interest in
WSJC-AM & FM/Magee (Jackson),
MS.

SELLER: Community Service Broad-
casting Inc., controlled by Alex Klein
Jr. He also owns KYLD-AM/Shafter,
CA.

FREQUENCY: 97.7 MHz

POWER: 3 kw at 300 feet

FORMAT: AOR

BROKER: Chapman Associates
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WZAZ/Jacksonville

PRICE: $325,000

BUYER: Florida Christian Radio Inc.,
owned by L.E. Willis. He also owns
WOWI/Norfolk, VA; WIMG/Ewing, NJ;
WBOK/New Orleans; WGSP/Char-
lotte; WBXB/Edenton, NC; WKWQ/
Batesburg, SC; WSRC/Durham, NC;
WSFU/Union Springs, AL; WKXS/Ma-
rion, SC; KFTH/Marion, AR; WTNC/
Thomasvllle, NC; WAYE/Birming-
ham; WPCE/Portsmouth, VA; WFTH/
Richmond; WPDQ/Green Cove
Springs, FL; WWCA/Gary, IN; WSAY/-
Salem, VA; WESL/East St. Louis, IL;
WTJH/East Point, GA; and WGTM/Wil-
son, NC.

SELLER: Pres-Jas Inc., owned by
Mark Pincus.

FREQUENCY: 1400 kHz

POWER: 1 kw

FORMAT: Urban

COMMENT: This transfer has been or-
dered by a Duval County, FL circuit
court judge to resolve a lawsuit. Willis
announced the purchase of this prop-
erty last year, but later sued Pres-Jas
for breach of contract when it failed to
consummate the deal. Although the cir-
cuit judge ruled in Willis’s favor on Oc-
tober 20, Pres-Jac has appealed the
decision and the transfer is subject to
the outcome of that appeal.
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WBIT & WDDQ/Adel

PRICE: $340,431

BUYER: DRR Broadcasting Inc., own-
ed by Dr. Russell Acree.

SELLER: Timberland Communica-
tions Inc., owned by Ralph Deen.
FREQUENCY: 1470 kHz; 92.1 MHz
POWER: 1 kw; 3 kw at 300 feet
FORMAT: Country; AC
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WMOR-AM & FM/Morehead
PRICE: $347,179 for 70.4% of stock.
BUYER: James Forrest and Dreama
Forrest.

SELLER: Morehead Broadcasting Co.
stock owned by William Whitaker Jr.,
William Whitaker 1ll, and Philip Lewis.
Another owner, Kathryn Mauk, is re-
taining her 29.6% ownership.
FREQUENCY: 1330 kHz; 92.1 MHz
POWER: 1-kw daytimer; 2.8 kw at 288
feet

FORMAT: AC; CHR

R
?:- ;"W“ «s:-
e

e e ity “z SRR

WNTR/Silver Spring

(Washington)

PRICE: $1,101,149

BUYER: WNTR of Siiver Spring Inc.,
owned by James McCotter, Rogers
Kirven Jr., Robert Ripamonti, Roland
Ripamonti, and Rosanna Ripamonti.
McCotter and Kirven also own WITH/
Baltimore, and have announced plans
to buy the Florida Network, an Orian-
do-based state radio network.
SELLER: Alpha Capital Corp., a divi-
sion of the Great Commission Inc.
The company is owned by Dennis
Clark, John Toner, David Bovenmyer,
and John Hopler.

FREQUENCY: 1050 kHz

POWER: 1 kw days/500 watts nights
FORMAT: News/Talk
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KEES/Gladewater

PRICE: $375,000

BUYER: Blue Jay Productions Inc.,
d/b/a Williams Communications. The
company is owned by NBC Talknet air
personality Bruce Williams.

SELLER: All Communications Inc.,
headed by President D.W. Attaway.
FREQUENCY: 1430 kHz

POWER: 5 kw days/1 kw nights
FORMAT: Country

B

WJJR/Rutland

PRICE: $3.95 million

BUYER: Caravelle Broadcast Group,
owned by Howard Schrott and Bob
Beacham. The company also owns
WIOU & WZWZ/Kokomo, IN; WSFL-
AM & FM/New Bern, NC; and WKCN
& WDXZI/Charleston, SC.

SELLER: Media Concepts Inc., owned
by John Long Jr. He recently purchas-
ed WNYJ/Albany-Rotterdam, NY.
FREQUENCY: 98.1 MHz

POWER: 50 kw at 2593 feet
FORMAT: Beautiful

BROKER: Americom Radio Brokers.
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Four years ago, the odds were against Los Lobos achieving commercial acclaim while
retaining artistic credibility. The week of December 14, the Westwood One Radio Networks’
In Concert series focuses on the formidable rock & roll band that has accomplished that
difficult goal by emerging from the barrios of East Los Angeles to win a Grammy and
score a Top 10 album.

In an exclusive 90-minute program recorded by the BBC at the Kentish Town & Country
Club on the outskirts of London, In Concert captures the essence of the group that tied
for #1in Rolling Stone magazine’ 1985 Band Of The Year poll and went on to propel the
platinum La Bamba soundtrack into becoming one of 19875-best selling records.

In Concert offers a stimulating musical evening with Los Lobos. From sweet, melodic
folk offerings to raw, uncompromising rock & roll, their performance features songs from
all of their albums, including “La Bamba.’ “Come On, Lets Go.’ “How Will The Wolf Survive
“Shakin’ Shakin’ Shakes. “Don’t Worry Baby" and “Farmer John' To get involved, call
Westwood One at (213) 204-5000, FAX (213) 204-4375 or Telex 4996015 WWONE.

\/
(e‘/{‘\ WESTWOOD ONE RADIO NETWORKS

WWW-americanradiohistorv.com
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OVERVIEW

Making Qualitative

Information

Affordable & Effective

By Chris Beck

uestion: What are your thoughts on
qualitative information and how sta-
tions are using it? Also, what other
types of non-quantitative station research do

you consider helpful?

A

nswer: Qualitative information and lo-
cal market research are both vital sell-
ing elements that are used by many

successful stations around the country to help
make an investment in radio tangible for non-us-
ers and to negotiate maximum rates and inclu-
sion on out-of-demo buys.

The three types of re-
search most often used for
these purposes are national
services, local market re-
search, and locally-coordin-
ated station research.

National services (such
as Simmons) are used by
many stations in conjunc-
tion with ARB scores to
help position their formats
and to overcome inherent
client objections, such as
Urban Contemporary being
too downscale, News/Talk
skewing too old, etc. One
reason Simmons research
can be such a valuable
sales tool is because many

Chris Beck is VP/Sales for the
Wally Clark Company. He also
hosts the weekly sales training pro-
gram “Video Sales Meeting” and
serves as a sales consultant for a
number of major corporations and
radio stations.

retailers have now become
aware of the service from
reading articles about it in
various retail trade publi-
cations.

Local market research is
now available to stations
via several national
sources. In the Top Ten
markets, many radio sta-
tions use the Scarborough
study.

One station in particular
that’s had great success
with this method is Z-100/
New York. Sales Manager
Jeff Dinetz and Research
Director Stu Naar have pro-
duced a massive research
project they call “Quali-
Tap,” based upon data
from Scarborough and Ar-
bitron.

This information is pack-
aged in loose-leaf binders
and made available to ad-
vertisers at the agency and

FOR EXPERT HANDLING
OF YOUR
BROADCAST PROPERTY ...

HEEEN

b

w@g

LOOK TO THE MARK OF
THE PROFESSIONALS

FOR A LIST OF NAMB MEMBERS WRITE OR CALL VINCENT A. PEPPER
AT THE LAW OFFICES OF PEPPER & CORRAZZINI
200 MONTGOMERY BLDG. 1776 K STREET, NW
WASHINGTON, OC 20006 (202) 296-0600
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Local & Regional Hotels
Family visit packages
Pre-sell of New Year's

Eve packages

Local Restaurants
Designated driver
programs
Take-out service
Catering

Private Airport Parking
Carpet & Drapery Cleaning
Services
Local Media
Local print subscription
drives
Media coverage of holiday
events & bowl games

CPAs & Financial Services
Tax planning

Office Supply Stores
Typewriters
Dictaphones
Party supplies

Auto Alarms & Car Stereos
Auctions
Estate sales
Autos
Public & Self-Storage
Dental Care
Last-minute work prior to
new deductible
Cosmetic dentistry
Moving Companies
Hardware Stores
Power tools
Christmas lights &
decorations
Housewares
Paint
Taxi Companies
Holiday “Don’t Drink And
Drive” promotions
Churches
Promoting special
services
Colleges & Universities
January enroliment

Continuing education

Retail Prospecting:
The Non-Christmas List

Rather than spotlighting the obvious Yuletide categories, this month’s
retail prospecting guide highlights some areas that are frequently overlooked,
but with which many stations have had great success in generating new reve-
nues come holiday time.

Home Exercise Equipment
The Arts
Local theatre
performances &
musicals
Movie Theatres
New releases
Special holiday hours &
matinees
Child Care & Clothing
Camera Stores
Film sales
Photo developing

Tobacco Stores
Automotive Dealers
inventory reduction sales
Leasing
Fleet sales
Antique Stores
Computer Stores
Accessories
Music Stores
Pianos & organs
Electronic keyboards

the direct level, with each
category presented in
clean, easy-to-analyze,
ranked form. ‘‘Quali-Tap”
has now become Z-100’s
most important positioning
tool, because it allows the
station’s sales staff to over-
come many objections to
the CHR format —
especially in the 35-44
demos.

For most markets, prob-
ably the fastest-growing
service has been the IM-
PACT Resources ‘‘MART”
studies, which combine
mall intercept and call-out
surveys to arrive at qualita-
tive information. These
studies are widely used by
retailers as well.

To get the most out of this
type of qualitative informa-
tion, my recommendation
is for stations to combine
the specific research with a
retailer’s market share to
arrive at a projected re-
sponse. This simple for-
mula has generated signifi-
cant new radio orders due

wwyww-americanradiohistorv. com

to the information being
presented to the client in a
tangible form. Some sta-
tions take the concept one
step further and calculate
projected sales by obtain-
ing a business’s average

Olympic
Sponsorship
Opportunities

Now is the time to begin ap- &
proaching companies that are &
corporate sponsors of the up- &
coming winter and summer &
Olympic Games. You should &

. specifically target local distribu-
| tors and the retailers them-
selves. Corporate sponsors
have invested millions to be a
part of the Olympics, and con-
sequently offer their retailers
additional co-op and promo-
tional dollars during the period
immediately preceding and &
throughout the games in an ef- &
fort to localize their Olympic in-
volvement. i

R

closing ratio and average
ticket.

While local market re-
search conducted by sta-
tions is not yet a widely-
used tool, it can be in-
credibly powerful. The
most successful that I've
seen have used either a sta-
tion’s ongoing program-
ming callout research or
mall intercept surveys.
Most of the time this infor-
mation is used by stations
to show added values for
new advertisers.

Normally, this specific
local research would be
financially out of reach for
agencies and in-house ad-
vertisers. However, be-
cause a station can co-op
several of these studies
together and because most
stations already have a con-
sistent callout service (to
which the sales department
is only adding a few ques-
tions and calculations) in
place, such qualitative in-
formation can be as afford-
able as it is effective.
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_ “TARGET TU
— PAYS ‘OFF FOR 2

Scott Shannon
Program Director, Z100 NY
And Star Of The Morning Zoo

“Our Target Tuners look
great and the sound is
amazing. Best of all,
they’re quartz-locked
foreverto Z210Q.”

WHAT'S SCOTT SO EXCITED ABOUT? TARGET TUNER — the
“Walkman'-style radio that gets only your station. TARGET TUNER is
the first and only quartz crystal locked, fix-tuned promotional radio. It's
the most innovative radio promotion item in years! TARGET TUNERS
are inexpensive, but make no mistake — they’re NOT cheap radios.
High sensitivity and quality audio circuitry let your sound come
through loud and clear. When we designed the TARGET TUNER,

we did it right!

“We put Z100’s logo
on one side and
merchandized the
other side with Pepsi.”’

SMART THINKING, Z100! Advertiser tie-ins are a natural with
TARGET TUNER, and they can bring your cost way down. The radios
feature mini-billboards on both sides — so you can promote toth your
station and a key account, with colorful graphics right on the radio.
Aggressive stations have already scheduled TARGET TUNER
promotions with fast-food chains like McDonald’s, Wendy's, and
Arby’s; beverage clients like Budweiser, Pepsi, and Mountain Dew,
Department Stores; Auto Dealers and other key advertisers. Contests,
gift-with-purchase, retail point-of-purchase sales — your promotional
options are unlimited with TARGET TUNERS.

Ph e o
Otos by Caroy g, .

“The instant we saw the
Target Tuner, we knew
it was a winner. It’s a
perfect promotion item.
Our listeners love them.’”

EVERYBODY LOVES TARGET TUNER. It's the one and only
promotional item that delivers all the excitement of your station, right to
your listeners. No T-shirt or other comparably priced item has the high
perceived value of TARGET TUNER. Most important, listeners USE
their TARGET TUNERS. That's why the sponsor tie-in potential of
these unique new radios is so valuable. It can help you get

thousands and thousands of radios out there, all tuned forever

to only your station.

“Target Tuners build
listener loyalty while
they lock out the
competition. What more
could you want?”’

THANKS, SCOTT, you've said it all. Z100 was the first station to
recognize the fantastic potential of TARGET TUNERS, and now they've
got lots of company. In less than six months, over 100,000 TARGET
TUNERS have been ordered by scores of savvy stations. They're
available in FM and AM versions (and for AM’ers, TARGET TUNER is
“the great equalizer”). TARGET TUNER is perfect for every music
format and for talk and all-news stations as well.

@ Your Next Move? Call 201-935-8880 Right Now And
TTARGET TUNING INC.  Find Out How TARGET TUNER Can Pay Off For You!

6 Caesar Place, Moonachie, NJ 07074

Walkman 1s a registered trademark of SONY Corp.
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OVERVIEW

IMMEDIA Asks Radio
To Get Involved

he Burbank-based IMME-

DIA Broadcast Media Pub-

lic Service Foundation is
currently organizing American
and overseas broadcasters to ad-
dress such important world social
issues as drug abuse, voter apathy,
AIDS, hunger, and the homeless.

Headed by longtime radio per-
sonalities Jerry Longden and Da-
mion, IMMEDIA plans to supply
stations with public service infor-
mation through copy and produced
announcements, as well as organi-
zing national radio concerts and

campaigns. The foundation also
plans to develop a celebrity speak-
ers bureau.

The IMMEDIA Foundation ex-
tends an invitation for membership
to all radio, records, and media
personalities. Membership is free
of charge to any professional inter-
ested in addressing major social
problems, either through local
broadcast facilities or by obtaining
recorded public service announce-
ments to be included on forthcom-
ing IMMEDIA albums and CDs.
Call (213) 464-3565 or (818) 841-5289
for more information.

- E et - S

BACK TO SCHOOL DAYS

Business Spurs Adult

Education

ou may never be able to go
home again, but you can
always go back to school.
Enrollment in adult courses has

Have you ever been tempted
to sneak a peek at your peers'
paychecks, just to see how
much of a raise they received?
The average pay increase earn-
ed this year by middle managers
working for US corporations

was 5.2%. The figures below
show the average managerial
pay raise, broken out by job ti-
tle.

Managerial position Average raise

5.6%
5.5%

Personnel
Finance/
Administration
Data processing
Marketing/Sales
Engineering/Research 4.8%
Manufacturing 4.6%
Source: The Wyatt Co

5.4%
4.9%

Boom

risen by 79% since 1969, and the
number of adult courses available
in America has increased by more
than 100%.

Who’s taking these classes? Ac-
cording to a recent report from the
Center For Education Statistics,
the average adult pupil is most
likely to be female (55% ), age 17-34
(50%), and has completed at least
some college education (62%).

For the majority of these Ameri-
cans, the primary motivation for
their return to the classroom is to
get ahead, which goes hand in
glove with an increased willingness
among today’s employers to pay
for their workers to take classes —
as long as these courses benefit the

company.

At least half of today’s 40 million
adult education courses were taken
by students who wanted to advance
at their present place of employ-
ment. Another 12% enrolled in an
adult education course hoping it
would help them get a new job. On-
ly 25% of the students who were
taking an adult education course
claimed they were doing it for per-
sonal or social reasons.

B T R bl [ E

write a company report or

presentation, you should de-
vote the majority of your time to
making sure you've written a
comprehensive summary, rath-
er than the report itself. The re-
sults of a recent study, listed
below. show the amount of time |
managers spend reading the |
© different sections of a business |
| report |

I f you've been assigned to

1L .

ERE s s - o Pl e By oo e

Section Percentage

100%
65%
55%

Summary

Introduction
' Conclusion
| Body 22%
Appendix 15%

Source: Chemical Engineenng

It Ain’t What You
Ask, It’s The Way
That You Ask It

ere’s a brain teaser you
might want to try out on
one of your company’s de-
cision makers: if the water level in
a glass reaches the mid-way point,
is the glass half full or half empty?

Posing that type of question to
executives and managers will yield
a surprisingly varied set of an-
swers. However, according to a
study by the Chicago-based Center
For Decision Research, how a busi-
ness-related question is presented
can greatly influence an execu-
tive’s decision.

Presenting a situation in a posi-
tive manner will most often sell a
person on the idea. If you present a
proposal to your boss that shows an
80% success rate, chances are he
will go along with your idea.

In contrast, framing the presen-
tation in a negative light (‘‘there’s
a one in five chance this idea will
fail”’) will more than likely cause
your boss to turn thumbs down on
the project.

veryone knows there are

“gwi" m aI]d “bad”

bosses. Almost everyone
has dealt with both kinds at one
time or another, and it’s rather ob-
vious that the good bosses always
seem to get more — and higher-
quality — work from their em-
ployees. So how do these good
bosses do it?

According to the Accountemps
temporary employment agency,
which recently published a mana-
gerial handbook titled ‘“52 Good
Ideas On Hiring, Firing, And
More,” the following 12 tiny steps,
once taken, will enable you to get
the most out of your employees.

* Don’t keep secrets. Let every-
one in your company know of new
developments before you tell the
general public.

o Listen to your employees. Ask
your employees questions and lis-
ten to what they have to say.

¢ Make her your assistant, not
“your girl.” Make a dedicated, effi-
cient secretary your assistant and
suggest that employees deal with
her regarding routine matters.

e Make workers feel wanted.
Make sure new employees feel wel-
come, not confused and bored.

® December 3, 1987 — Ameri-
can Association of Sportscast-
ers Fourth Annual Hall Of Fame
Awards Dinner. Marriot Mar-
quis;, New York, NY.

eJanuary 23-26, 1988 — RAB
Managing Sales Conference
Hyatt Regency. Atlanta, GA

® January 25, 1988 — 15th
Annual American Music
Awards. Shrine Auditorium. Los
Angeles, CA

® January 30 - February 3,
1988 — National Religious
Broadcasters 44th Annual Con-
vention. Sheraton Washington
and Omni Shoreham hotels
Washington, DC

® January 31, 1988 — Super
Bowl XXII. Jack Murphy Stadi-
um. San Diego, CA

® February 11-13, 1988 —
19th Annual Country Radio
Seminar. Opryland Hotel. Nash-
ville, TN.

® February 12-13, 1988 —
Gavin Convention. St. Francis
Hotel. San Francisco. CA.

® February 13-28, 1988 —
Winter Olympics. Calgary, Al-

berta  Canada

" How Good Bosses Do It

* Admit your mistakes. When
criticizing an employee, you should
try to set a positive tone by re-
counting a past mistake of your
own.

¢ Keep an open mind. Listen to
your employees’ suggestions, and
look for merit in them.

¢ Don’t mix messages. Don't fol-
low a compliment with a criticism;
the latter will negate the positive
comment.

¢ Praise pays. If employees are
doing a good job, tell them . . .im-
mediately.

* Be the bad news bearer. Take
the responsiblity for telling your
employees any bad news, such as
the loss of a promotion, yourself.

* Promote your in-house promo-
tion program. Make it known that
promotion from within the com-
pany is your standard operating
procedure.

¢ Emphasize the positive. Look
for good work habits and reward
them, rather than criticizing and
punishing the bad ones.

* Shhhhhh. Criticize your em-
ployees in private.

® February 18-20, 1988 — Mi-
norites and Communications
Conference. Sponsored by
Howard University. Howard Inn
and Blackburn Center. Howard
University Campus. Washing-
ton, DC.

®March 2, 1988 — National
Association of Recording Arts
and Sciences 30th Annual
Grammy Awards. Radio City
Music Hall. New York, NY

® March 3-5, 1988 — R&R Con-
vention. Loews' Anatole. Dallas,
X

® March 21, 1988 — Academy
of Country Music 23rd Annual
Country Music Awards. Knott's
Berry Farm. Anaheim, CA.

® Aprll 9-12, 1988 — NAB 66th
Annual Convention. Las Vegas
Convention Center. Las Vegas,
NV

® April 11, 1988 — Academy of
Motion Picture Arts and Sci-
ences 60th Annual Academy
Awards. Shrine Auditorium. Los
Angeles, CA

\
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GET IN TOUCH WITH THE FUTURE!

BURNS MEDIA RADIO STUDIES SEMINAR

January 11 & 12, 1988 Registry Hotel, Los Angeles

|ssues

PERSONALLY CONDUCTED
BY GEORGE A. BURNS

gducation®! "" iing
With progr Discount for Burns Media Management Access Network aftiliates

For further information:
Burns Media Consultants Inc.
3054 Dona Marta Drive, Studio City, CA 91604

Outside California: 1-800-821-8035

(818) 985-8522
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People are Radio’s future. At the
Radio Advertising Bureau developing
people is a primary mission. From the
Radio Sales University to the
Managing Sales Conference and from
the CRMC program to the Wharton
School, RAB offers more top-flight
radio sales and management training
than anyone.

RAB meetings and materials develop
professional skills, positive attitudes
and productive staff.

Join RAB. Get the professional edge.
Call 1-800-232-3131.

.
Radio Advertising Bureau, Inc. a Io
304 Park Ave. So., New York, NY 10010 @

www.americanradiohistorv.com
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’&3 Elections:

$168 Million
he 1988 Presidential election
could generate $168 million
in political advertising for
radio: stations, according to recent
estimates from the NYC-based Ra-
dio. Advertising Bureau (RAB).

In truth, the projected $168
million may be a little low, as
RAB’s VP/Marketing Information
Ken Costa arrived at this estimate
partially based upon statistics
showing that radio ads for the 1978
and 1982 elections increased by
158% and 187%, respectively, as

TOP TEN SHOWS
NOVEMBER 16-22

1 The Cosby Show
2 A Ditterent World
3 Cheers
"4 Night Court
§ Growing Pains
- 5 60 Minutes
7 Murder, She Wrote
8 Who's The Boss
9 Golden Girls
10 NBC Monday Night Movie
(“Poor Little Rich Gin,
Part 1"}
Source: Nielsen Media Research

Al show times are EST/PST; subtract
one hour for CST. Check listings for show-
ings in the Mountain Time Zone. Al listings
subject to change.

* November seems to be the
month for anniversaries. First it
was the 20th anniversary of
Rolling Stone; now the
Showtime cable channel will
present a special 25th anniver-
sary tribute to ‘‘Island Records’
All Stars — From ‘My Boy Lolli-
pop’ To ‘The Joshua Tree"
(Saturday, 11/28, 10pm).

Included are interview and
performance clips featuring U2,
Bob Marley & The Wailers,
Steve Winwood, Robert Paim-
er, Roxy Music, Jethro Tull,
Free, Joe Cocker, Cat Stev-
ens, Millie Small, and other
Island artists past and present.
The one-hour program, an ex-
clusive Showtime presentation,
is hosted by that sleek tigress
Grace Jones. The special was
produced by the British label’s
founder and chairman Chris
Blackwell, in conjunction with
Showtime.

ROOTS, ROCK, REGGAE —
For 25 years, Island Records
has been a hothouse of musical
cross-fertilization, under which
no single performer has bios-
somed as brightly as the late
i} Bob Marley.

R
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well as using the RAB’s 1984 rule of
thumb that political advertising re-
flects slightly more than one per-
cent of the “average station’s total
time sales.”

‘Without clear-cut frontrunners in
either political party and with in-
numerable local elections contrib-
uting to the media war chest as
well, the possibility for radio to
garner an even larger slice of the
political advertising pie seems

SING IT 'TIL IT HURTS — Bob
Dylan, wrapping his legendary
vocal cords around an
unspecified page from the
George Gershwin songbook.

¢ Bob Dylan sings George
Gershwin? That's right, the
poet laureate of the '60s is just
one of the artists who will be
“Celebrating Gershwin,” a two-
part special to air this coming
week on the PBS network.

The two 90-minute segments
will pay tribute to one of Ameri-
ca's legendary composers. The
program will include newsreel
clips, home movies, and stills,
as well as music and dance per- ;
formances by such artists as ﬂ
Dylan, Liza Minnelii, Christo-
pher Walken, Maureen McGov-
ern, and Mikhail Baryshnikov.

(This special, part of PBS's
"Great Performances” series,
will air during one of the net-
work’s periodic fundraising
weeks. Most PBS affiliates are i
scheduled to air the shows Fri-
day, 11/27, and Friday, 12/4,
both evenings at 9pm. Check
local listings for times in your
market.)

* “The Genius,” Ray Char-
les, will lend a little bit of class to
an evening of what promises to
be the ultimate in showbiz dlitz
as he performs "What'd | Say,” i
the finale to ABC’s “Las Vegas |
75th Anniversary” (another an- .
niversary? — Sunday, 11/29,
9pm). The two-hour extrava-
ganza salutes the gambling cap-
ital of the world (which actually
celebrated its 75th anniversary
last year—but who's counting?)
The highlight of the evening just
might be a rendition of “Rock-A-
Bye Your Baby With A Dixie
Melody” by none other than the
dynamic duo of Jerry Lewis and
Sammy Davis Jr., who've
always said “our first show
together won't be our last!”

. L o

Buddy Holly Lives!

ontrary to what Don

McLean wrote and sang in

“American Pie,” Buddy
Holly lives.

Nearly 30 years after his death,
interest in Holly appears to be at an
all-time high. In fact, there may be
more interest in the rock ’n’ roll pi-
oneer today than there was when
he, J.P. “The Big Bopper” Rich-
ardson, and Ritchie Valens died in
a plane crash on Feb. 3, 1959.

MCA Records has reissued “The
Chirping Crickets,” Holly’s ’57
debut LP that featured his original
back-up band, with his second LP
(“Buddy Holly”") soon to follow.
Meanwhile, Sony Video has just re-
leased ‘“The Real Buddy Holly
Story,” an in-depth documentary
that Paul McCartney originally
produced for British television.
“The Buddy Holly Story,” the 1978
film starring Gary Busey in an Os-
car-nominated portrayal, is sched-
uled for release to the home video
market in January.

Updated Bio Available

More recently, rock star Mar-
shall Crenshaw played Holly in last
summer’s hit film, “La Bamba.”
Now comes an update of John
Goldrosen’s groundbreaking Holly
biography, which has been retitled
“Remembering Buddy: The Defin-
itive Biography Of Buddy Holly”
(Penguin Books, $12.95 paperback)
this time around.

Rock aficionado Goldrosen first
published a Holly biography in 1975
under the title “Buddy Holly: His
Life And Music.” The book was re-
issued as ‘““The Buddy Holly Story”

WEEKEND BOX OFFICE
NOVEMBER 20-22

1Running Man $5.6
(Tri-Star)
2 Cinderella $5.1

(Buena Vista)* *
3 Flowers In The Attic
(New World)*

$5.0

4 Fatal Attraction $4.9
(Paramount)
5 Nuts $4.6
(Warner Bros.)*
6 Hello Again $2.6
(Buena Vista)
7 Baby Boom $1.6
(MGM/UA)
8 Dirty Dancing $1.4
(Vestron)
9 Suspect $1.2
| (Tri-Star)
'!j 10 The Princess Bride  $1.1
(20th Century Fox)
§ * First week in release
E * *Re-release
1 All figures in millions
ié Source: Exhibitor Relations Co

COMING ATTRACTIONS:
This week's openers include
“Planes, Trains & Automobiles,”
a Steve Martin and John Can-
dy vehicle that's written and di-
rected by John Hughes. His
Hughes/MCA label will carry
the film's soundtrack, which
features Emmylou Harris,
Steve Earle, and Dave Ed-
munds and is slated for late De-
cember release.

www-americanradiohistorv.com
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in 1979 to capitalize on the success
of the motion picture (which, iron-
ically, had used Goldrosen’s origin-
al book as a basis for its screen-
play).

For this new edition, Goldrosen
has employed the aid of British
Holly fan club founder John
Beecher, who not only collected the
book’s astonishing photographs,
but also compiled complete US and
UK discographies, chart placings,
and tour dates.

Along with exploring Holly’s

childhood and adolescence in Lub-
bock, TX, as well as his diverse
musical background and primary
country roots, Goldrosen’s book
contains interviews with everyone
close to the artist, ranging from his
wife, family, friends, and fellow
musicians to the late Norman Pet-
ty, Holly’s mentor, producer and
(by the end) nemesis.

New View Of Personality

What he unveils is an incredibly
driven young man, much more
complex than many may have pre-
viously imagined based on the
beautiful simplicity of his music. In
truth, the Holly that emerges is
close to the one that Gary Busey
portrayed in the film, no matter
how much that film may have devi-
ated from historical fact.

Buddy Holly left behind a re-
markable musical legacy. He was
a profound influence on almost ev-
ery major rock star to follow in his
wake, from the Beatles (whose “in-
sect” name evolved from Holly’s
Crickets) and Rolling Stones (their
first major hit was a cover of Hol-
ly’s “Not Fade Away”) to Bruce
Springsteen and Elvis Costello.

Not bad for a nice kid from Lub-
bock who was only 22 when he died.

CURRENT

® BABY BOOM

Single: Everchanging Times/Siedah Garrett (Qwest/WB)

®DIRTY DANCING (RCA)

Singles: I've Had The Time...BIll Medley & Jennifer Warnes

Hungry Eyes/Eric Carmen

Other Featured Artists: Blow Monkeys, Mickey & Sylvia, Zappacosta

©® PRINCESS BRIDE (WB)

d Featured Artists: Mark Knopfler, Willy DeVille
§ O LESS THAN ZERO (Def Jam/Columbia)
;| Singles: Hazy Shade Of Winter/Bangles

® FATAL BEAUTY (Atlantic)

the “Hiding Out” soundtrack.
® HIDING OUT (Virgin)

Live My LifeBoy George
O MADE IN HEAVEN (Elektra)

® LA BAMBA (Slash/wB)

® WHO'S THAT GIRL (Sire/wB)

O HEARTS OF FIRE (Columbia)

Featured Artists: Levert, Shannon

Are You My Woman?Black Flames
Other Featured Artists: Joan Jett, Aerosmith, Roy Orbison

THE BIG “O'’ MEETS THE LITTLE k, LITTLE d — Roy Orbison and k.d.
Lang shake hands and come out cry-y-y-y-ing on the latest single from

Singles: Catch Me (I'm Falling)Pretty Poison
Crying/Roy Orbison & k.d. Lang

Other Featured Artists: All That Jazz, P.LL., Black Britain
Featured Artists: Martha Davis, Ric Ocasek, Neil Young

Single: Come On Let's Golos Lobos
Other Featured Artists: Brian Setzer, Marshall Crenshaw, Bo Diddley

Single: Causing A CommotionMadonna

Other Featured Artists: Scritti Polittl, Coatl Mundi, Ciub Nouveau
O HAIL! HAIL! ROCK 'N’ ROLL (MCA)

Featured Artists: Chuck Berry, Eric Clapton, Robert Cray

UPCOMING

Featured Artists: Bob Dylan, Fiona, Rupert Everett g
® DUDES (MCA)
Featured Artists: Keel, Megadeth, Little Kings §
. O TELEPHONE
Single: Happy Endings/Beach Boys & Little Richard (Critique/Atco) §
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Since his murder seven Decembers ago, it’s been an
annual Westwood One tradition to reflect on the
enormous impact John Lennon had on popular
music, ard on our lives in general. This year, Mary
Turner hosts John Lennon Remembered, a threa-
hour celebration of Lennon’s legacy, airing
December 4-8 on Westwood One affiliates
throughout the world.

It's a fascinating behind-the-scenes look at Len-
non’s life, music and wit in his own wards, and the
words of Yoko Ono, Paul McCartney, producer
George Martin, friend and confidant Elliot Mintz,
and others who shared John’s experiences.

And you'll hear the classic songs that both reflected
and sparked a generation — from “| Want To Hold
Your Hand” to “Starting Over,” from “Girl” to
"Woman,” from “Revolution” to “Give Peace A
Chance.”

John Lennon Remembered: the legend burns
brighter than ever. Contact your Westwood One
Representative now for details. Call (213) 204-5000.
FAX (213) 204-4375. Or Telex 4996015 WWONE.

{8 WESTWOOD ONE RADIO NETWORKS
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TALKING TURKEY AND ALL THE TRIMMINGS

Holiday Meals Can Be Hearty
As Well As Healthy, Too

f you're reading this article

the day after your big Thanks-

giving feast, you may have
more to be thankful for than you re-
alized.

Many foods associated with a
traditional Thanksgiving dinner,
when served in moderate propor-
tions, are not only low in calories,
but also good for you. They often
contain quantities of vitamins and
minerals which exceed the estab-
lished government levels for daily
nutritional requirements.

Equally as important are recent
findings by physicians and nutri-
tionists which indicate that many
of the foods we eat at holiday time
contain elements that have been
proven to not only help lower a per-
son’s cholesterol level, but also to
decrease the risk of developing cer-
tain types of cancer.

So listen up all you gravy glut-
tons who’ve gobbled up the turkey,
mopped up the mashed potatoes,
crammed down the yams, swiped
all the sweet potatoes, stuffed
yourselves with stuffing, and
pigged-out on purmnpkin pies. Here
are some nutritional holiday food
facts:

Soup/stock/broth: Meat, fish, or
poultry stocks are a good source of
protein, niacin, iron, and B vita-
mins. (A one-cup serving of chick-
en broth contains a surprising 150%
of the US required daily amount of
riboflavin.) If you chose to make
your own stock, you can cut down
on the amount of sodium, thereby
also reducing the number of
calories.

Turkey: The bird that is synony-
mous with Thanksgiving is an ex-
cellent source of animal protein,
minus the large amount of fat
found in other types of meat. A
three-and-a-half ounce serving of
white breast meat totals only 115
calories and contains just one
gram of fat; dark turkey meat con-
tains a little more fat — four

grams. (In comparison, the same
serving of white chicken meat con-
tains two grams of fat.) By avoid-
ing the skin or meat from the tur-
key’s abdominal regions, you can
further decrease your fat intake.

All this turkey talk about fat is
important when you consider the
American Heart Association’s
recommendation to limit one’s cho-
lesterol intake to 300 mg a day; a
three-and-a-half ounce serving of
white meat turkey contains just 85
mg.

Potatoes: Potatoes are misun-
derstood. Mashed potatoes heap-
ed with globs of butter contain tons
of calories, as do baked potatoes
stuffed with sour cream, chives,
and everything else in the salad
bar.

However, potatoes without all
the trimmings are excellent
sources of carbohydrates, iron,
potassium, and vitamin C. Dieters
should note that a large baked
potato has approximately 220
calories, and alternate toppings
(yogurt, mustard, horseradish),
while perhaps not the most appetiz-
ing, can help you watch your waist-
line.

Vegetables: Vegetarians al-
ready know the benefits of eating
lots of green, leafy foods. A half-
cup of sweet potatoes (with skins
still attached) is rich in vitamin C,
and contains four times the aver-
age daily requirement of vitamin
A. Also, a half cup of Jerusalem ar-
tichokes has only 57 calories.

An oft-neglected vegetable is the
collard green. A long-time favorite

Portiand
Las Vegas

100

NATIONAL
BROADCASTING

\

SCHOOL

Seattle
Sacramento

e Tape Mailed Same Day! e You Call:

Portland (503) 242-3235
Rusty Kimball

Las Vegas (702) 737-9400
Dennis Mitcheil

Hollywood (213) 463-2492
Terry Flood

Seattle (206) 587-2346
Terry Draper

Sacramento (916) 487-2346
George Allen
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in recipes from the Southern Unit-
ed States, this member of the cab-
bage family is rich in vitamin C, as
well as fiber and beta-carotene,
which doctors have cited as impor-
tant anti-cancer agents.

Other members of the cabbage
family (broccoli, Brussels sprouts,
cauliflower, kale, mustard greens,
turnips, radishes, and watercress)
may also help rid the body of toxic
chemicals. These vegetables are
also low in calories; one cooked
cup of broccoli has 45 calories, and
a cup of collard greens contains on-
ly 25 calories.

Garlic: People hailing from the
Mediterranean or Far Eastern re-
gions of the world know the culin-
ary benefits of garlic. While the
taste and smell may be overpower-
ing to some, using garlic as a
seasoning in foods can also be ben-
eficial.

In addition to being rich in the
mineral selenium, garlic can be
helpful to your cardiovascular
system. The chemical that pro-
duces garlic’s heavy odor (ajoene)
helps reduce the tendency to form
blood clots or develop blocked
arteries. Recent studies show that
in this respect garlic can be as ef-
fective as aspirin. Also, eating
average portions of garlic on a
regular basis can help lower biood
cholesterol levels.

Pumpkin: When most people
think of pumpkins, they think of
Halloween or pies. But pumpkins,
which are part of the winter squash
family, are low in fat, calories, and
sodium, which most Americans al-
ready eat too much of in their
everyday diet. They are also high
in carbohydrates, and are a good

b e

Hollyweird and Zoo York City
may be home to the majority of
America’s mousse abusers, but
for shear numbers of slightly
less au courant bouffants hair-
stylists cut out for even cheesi-
er burgs, where the amount of
hair spray sold far exceeds the
per-city average g

Chty Percentage in excoss

of average ssiles

Salt Lake City 122% 2
Los Angeles 50% £
Grand Rapids, Ml 53% §
Charlotte, NC 49% &
Greenville, SC 47% ¢
Atlanta 32%

San Antonio 30%

Source: Aerosol Age
R R e e S e

source of fiber and potassium.

Another bonus to eating mem-
bers of the squash family is their
high beta-carotene content. The
human body converts beta-caro-
tene, and related substances called
carotenoids, into Vitamin A. These
antioxidant substances help pro-
tect the body from free radicals, a
form of unstable oxygen that has
been identified in medical studies
as contributing to certain forms of
cancer. Surveys show that people
who eat large amounts of dark-
green and yellow vegetables have
a lower rate of certain types of
cancer. (Other good sources of
beta-carotene include apricots,
papayas, mangoes, and carrots.)

So for those of you who had the
willpower to stick to your diets and
refrain from the usual turkey day
food fest, you can still look forward
to Christmas and New Year’s to
reap the nutritional benefits of holi-
day foods.

here Th'exa BM Ws Are

re you the type of person

who starts seething with re-

sentment every time a
BMW whizzes by while you're
chugging along in your second-
band compact? If that’s the case,
try to avoid the cause of your
resentment by not driving through
Atlanta or most parts of California,
as those two areas have some of
the highest concentrations of BMW
drivers in the country.

Based on sales figures for 1986,
18 of the top 50 US BMW dealer-
ships were found in California,
followed by Texas (seven), Florida
(five), New Jersey (four), and
three each in New York, Illinois,
and Georgia.

Although only three of the Geor-
gia dealerships were represented
in the top 50, all three Atlanta
outlets placed in the top ten, ac-
cording to Carl Flesher,
GM/Market Strategy for the Mont-
vale, NJ-based BMW' Of North
America. As Flesher puts it,
“Atlanta has more successful
young people” than many other US
cities.

Other statistics provided by

WWW-.americanradiohistorv.com

BMW give a general description of
typical “Beemer” buyers: based
on 1985 figures, the average owner
of the $27,000 BMW 325e two-door
sedan is 34.8 years old, with an an-
nual income of $72,000 and a house-
hold size of 1.99. Men make up 72%
of the 325¢ market; 55% of all
owners are married and 46% are
part of a two-income household.

Owners of the 7351 model, priced
at $48,500, average 45.9 years of
age, with a household size of 2.39
and an annual income of $137,000.
An overwhelming 93% of the 735i
owners are male, while another
large majority of these owners are
married (83%) and belong to a two-
income family (40%).

Two factors typical of most
BMW owners is that they are ac-
tive individuals and are classified
as ‘“affluent” at an early age.
However, buyers of the 325¢ are
generally younger, less affluent,
and more likely to be female than
buyers of other sports cars
(Porsche, Saab), while buyers of
Nissan or Toyota sports cars are
usually older, but also less affluent
and more likely to be female.

Running Up
The Stress

or many years, doctors

have prescribed exercise

as a cure for daily stress.
Nevertheless, sometimes you can
get too much of a good thing.

The results of a recent National
Institute of Health study show that
runners who rack up mile after
mile in their Reeboks may be in-
creasing their stress hormones to a
dangerous level.

The study found that at increas-
ed levels of exercise, the pituitary
and adrenal glands produce a high
level of two substances that help
the human body adapt to stress:
cortisol and adrenocorticotropic
hormone (ACTH).

However, the study also demon-
strated that the hormone levels of
high-distance runners did not re-
turn to a normal level after they
ceased running, creating a chemi-
cal imbalance that may impair
runners’ sex drives and reproduc-
tive functions. (Whoa!)

While researchers say such an
imbalance is similar to those found
in patients with depression or
eating disorders and urge runners
to stick to moderate distances,
many people may prefer to stick to
more traditional forms of stress-
fighting activity. Namely, sex.
Followed by a cigarette, of course.

Born To:

Starship lead singer Mickey
Thomas, wife Sara, daughter
Taylor Noel, November 4

WCHY/Savannah Continuity
Director Jimmy Tapley, wife
Flo, son Matthew, November 8

KTXQ/Dallas PD Andy Lock-
ridge, wife Kelly, daughter Mol-
ly Evelyn, November 9

Westwood One Westemn Re-
gional Account Manager Wayne
Aaronson, wife Amy Gruberg
i (VP/Media for the DeLaurentiis
. Entertainment Group), daugh-
& ter Jessica Lauren, November
13.

WQCB/Bangor, ME ND Sus-
an Patten, husband Geel,
daughter Brooke Michelle, No-
vember 14

WGLL/Mercersburg-Green-
castle, PA Sales Manager Ran-
dall Ackerman, wife Mary Ann, |
son Scott Randall, November |
15 1

Dire Straits lead singer/gui-
tarist Mark Knopfler, wife
Lourdes, twin sons Benjamin
and Joseph, November 17

Transtar air personality Greg
Crawford, wife Anne, daughter
Barbara, November 17
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@ Marriages:

i  WPDH/Poughkeepsie, NY

& Asst. PD Bill Palmeri to Laura

# Pallini, October 25

3 KEZO/Omaha MD Joe Blood

to Carol Vacek, November 7
B-93/Austin PD Lisa Tonacci

to B-93 morning drive personal-

ity Mike Butts, November 19

T
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ONE OF THE
“MOST ADDED”
107/32

FM102 15-10 (HOT)
KROY 13-6 (HOT)
KMEL 6-6 (HOT) FR
KWSS 25-20 (HOT)
KEZB 27-19 (HOT)
WANS 20-13 (HOT)
WAPE 25-19 (HOT)
WFMI 17-8 (HOT)
KF95 38-27 (HOT)
KMGX 15-8 (HOT)
KYNO 38-33 (HOT)
KLUC 10-7 (HOT)
KDON 31-25 (HOT)
PRO-FM add
WAVA add
PWR997 deb 28
293 deb 35

Y95 deb 23

KRBE 35-27

BO7 add

WNVZ 30-27

0105 add 28

295 add

WNCI deb 34
WCZY add 33
KBEQ add

KCPW add

KDWB deb 34
Y108 deb 27

KZZP 24-15

KKRZ 35-31

KKLQ add 27

KATD 35-27

KUBE deb 28

URBAN ©

Ay 8

=== 1 Wal To Be Your Man"

Produced by Roger Troutman
From The Album Unlimited! ' -

© 1987 Reprise Records
Management: Troutman Enterprises, Inc.

www.americanradiohistorv.com
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® RON SHANNON has been named
GM at WLNZ/Lansing. He was previ-
ously GSM at KMJX/Little Rock.
®BILL JENKINS has joined WTAN/
Clearwater, FL as Station Manager. He
was previously Operations Director at
WYQK/St. Petersburg, FL.

®BOB CASEY has been named Direc-
tor/Programming for Jones-Eastern Ra-
dio's WWHT-AM & FM/Charleston-
Goose Creek, SC; WRSF/Nags Head,
NC; WYAK-AM & FM/Myrtle Beach,
SC; and WVBS-AM & FM/Wiimington,
NC. His previous experience includes
10 years at WCSC & WXTC/Charles-
ton, SC, most recently as VP/Opera-
tions. )

®MARK LAPIDUS has been upped
from OM to PD at WMJR/Manassas,
VA. He retains morning drive duties.

Bob Casey Paul Del Campo
©® VINNIE LEWIS has been named OM
at WKRI/Warwick, RI. He replaces PD
JOHN MANZI.

® STEVE DINARDO has been named
NSM at WCBS/New York. He was pre-
viously Sr. AE at CBS Radio Represen-
tatives.

0 J.J. “HITMAN” McKAY has return-
ed to the MD post at KHI/Ocean City,
MD. He replaces LANE JERNIGAN.

PROS ON THE LOOSE

Patti Cheeks — Morning Sidekick

Y106/Orlando (305) 767-5372

Chuck Jackson — Overnights K92-

FM/Orando (904) 622-9105

Tom Johnson — Talk Host PIA Net-

work/Chicago {(312) 784-8650

Jeft Left — PD WHEB/Portsmouth,

NH (603) 431-5372

Fred Leemhuis — OM KGRQ/Cas-

par, WY (307) 237-3288

Buck & O’Connor — Mornings

KDWB/Minneapolis {612) 222-5094

Chillin’ Out At WB

F

The Cold Chillin’ iabel has inked a worldwide distribution deal with Wamner Bros.
On hand for the contract signing were (back row, I-r) WB'’s Chairman Mo Ostin and
VP Benny Medina; (front, I-r) Coid Chillin’ principals Tyrone Williams and Len

Fichtelberg.

NEWSBREAKERS

Records

® JAY EDELMAN has been upped
from Controller to VP/Finance at CBS
Records International. He joined CBS
in 1966.

In other company news, 12-year vet
PAUL GILBERT has been upped from
Director/Systems Planning and Devel-
opment to Director/Royalty Systems.

©® PAUL DEL CAMPO has been named
Director/Special Projects at PolyGram.
He was previously Director/Special Im-
ports at the label.

® IVAN GAVIN has been named Con-
troller and MARTY STEINLAUF has
been upped to Asst. Controller at
Chrysalis. Gavin joins from the public
accounting firm Laventhal & Horwath.
Steinlauf, a four-year label vet, was
most recently Manager/Accounting.

© CARRIE ANNE SVINGEN has been
named Director/Publicity at Rykodisc
USA. She was previously Marketing Di-
rector at Rose Displays, Ltd.

®LOUIS HEIDELMEIER has been
named Southeast Regional Director/
AOR Promotion at Elektra. He was pre-
viously a local promotion marketing
manager in the label’'s Chicago office.

Industry

®BOB MOORE, VP/GM at KRLA &
KLSX/Los Angeles, has been elected
Chairman of the Board/CEO of the
Southern CA Broadcasters Associa-
tion. Other officers elected include:
KLOS/Los Angeles GM BILL SOM-
MERS, Vice Chairman; KNOB/Long
Beach President/GM JEANNETTE BA-
NOCZI, Secretary; and KIQQ/Los An-
geles VP/GM TOM MOSHER, Treas-
urer.

CHANGES

Connie Kyle has been named Re-
gional Trade Manager at the Houston
office of Metro Traffic Control. Addi-
tions to the company's marketing de-
partment include Sharon Moran, Or-
lando; Robert Miliman, Boston; and
Stephen Jaworski, Denver.

Elaine Dugary has joined Hiliier,
Newmark, Wechsler & Howard/Phila-
delphia as an AE.

Sharon White-Glibert has been ap-
pointed Local Promotion Rep at RCA
Records.

Jim Conley has joined the sales staff
at KROY/Sacramento.

Lisa Turesky has joined WSSH-AM &
FM/Woburn, MA as an AE.

Lewis LaGrant has been named
WEA Sales Representative for the
Carolinas. ’

PROTECT YOURSELF. CALL RADIO'S LAWYER. BUILDING A REPUTATION FOR EXCELLENCE.

BARRY SKIDELSKY
132 E. 45th Street, New York, NY 10017 (212) 370-0130

ATTORNEY/CONSULTANT

CONTRAC'IlS, CONTACTS, COLLECTIONS AND MORE. INITIAL CONSULTATION IS FREE.

wwWw.americanradiohistorv.com

® A. RICHARD MARKS will succeed
ROY SCHWARTZ as President of
Shadow Traffic Network/New York De-
cember 4. Marks is President of new
company owner Shadow Communica-
tions Corp. and its Philadelphia net-
work. Schwartz will become a consult-
ant to the new ownership.

@ J).D. MacKAY has been appointed
VP/Sales & Marketing at RAB. He was
previously VP/Management Supervisor
at Wells, Rich, Greene/Detroit.

o,

~ i
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Ivan Gavin J.D. MacKay

© DOREEN SULLIVAN and ELEANOR
KEESECKER will head the new New
York and Nashville offices, respective-
ly, of Secret Identitee Merchandising.
Sullivan has been based at the com-
pany’'s Los Angeles office for more
than two years, and Keesecker was
formerly Sr. Merchandising Buyer for
Manhattan Records.

¢ Ten years ago today the
i Bee Gees' “How Deep Is
Your Love” achieved the
number one slot in both AC
and CHR. It was the only hit
from “Saturday Night Fever”
to do so, and began RSO’s
dominance of the CHR num-
ber one slot for 18 of the
next 20 weeks.

John Travofta

Band (Capitol) (3 wks)

® #1 AOR Album: “Live/1975-85" — Bruce Springsteen & The E Street

Band (Columbia) (3 wks)

1 YEAR AGO TODAY

® Bob Kardashian named MCA Radio Syndication President

©® Beau Phillips promoted to KISW/Seattle GM

©® Gannett names Steve Rivers KIIS-AM & FM/Los Angeles PD
©® Peter Abell named WTIC-FM/Hartford PD

WKRC/Cincinnati’'s Nancy McCormick dies in chopper crash
® #1 CHR: "The Way It Is” — Bruce Hornsby & The Range (RCA) @
® #1 AC: “Love Is Forever” — Billy Ocean (Jive/Arista) &
® #1 UC: “Goin’ To The Bank” — Commodores (Polydor/PG)
o #1 Country: “Give Me Wings” — Michael Johnson {RCA)

® #1 AOR Track: “| Want To Make The World Turn Round” — Steve Miller

EDITED BY JIM DAWSON

F N
Howard Levitt

Nick Solberg

©® HOWARD LEVITT has been named
Editorial Director at BMI, and will over-
see all aspects of its publications. He
was previously Senior Editor/Produc-
tion Manager at Billboard for four years.

® NICK SOLBERG has joined Concept
Productions as Systems Division Direc-
tor. He previously spent 20 years at
IGM Communications, Inc., most re-
cently as Director/Technical Marketing
and International Sales Manager.

® MICHELLE HIGGINS, former TVT
Records Manager/Radio Promotions,
has formed New York-based radio pro-
motion firm Boomerang Productions.

® #1 Jazz: "Royal Garden Blues” — Branford Marsalis (Columbia) (2 wks)

B YEARS AGO TODAY

©® Phil Newmark named Hillier, Newmark, & Wechsler President

© Capitol Broadcasting buys KBEQ/Kansas City

©® Quincy McCoy named KMJM/St. Louis PD

® #1 CHR: “Maneater” — Daryl Hall & John Oates (RCA)

®# AC: “Truly” — Lionel Richie (Motown) (4 wks)

® #1 UC: “Sexual Healing” — Marvin Gaye {Columbia) (4 wks)

® #1 Country: “You And I’ — Eddie Rabbitt & Crystal Gayle (Elektra)

o #1 AOR Album: “Long After Dark” — Tom Petty & the Heartbreakers

{Backstreet/MCA)

® #1 Jazz: “Incognito” — Spyro Gyra (MCA) (3 wks)

10 vEARS AGO TODAY

® Henry Droz named WEA President

©® Michael Spears resigns as KHJ/Los Angeles PD

® John Tyier named KLiF/Dallas GM

© Jonathan Brandmeler starts WYNE/Appleton moming drive
® #1 CHR: “How Deep Is Your Love” — Bee Gees {RSO)

®#1 AC: "How Deep Is Your Love” — Bee Gees (RSO)

® #1 Country: "“Blue Bayou” — Linda Ronstadt (Asylum)

® #1 AOR: “Foot Loose And Fancy Free” — Rod Stewart (WB)
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Birch-Scarborough:
What The Union Means To Radio

Unlocking Of Retail Dollars A Key Benefit

The recent Birch-Scarborough merger car-
ries important implications for broadcasters.
The marriage makes both companies stronger
and better enables Birch to compete with Arbi-
tron as a one-stop research center.

Dutch media conglomer-
ate VNU was the match-
maker. Already a large
stockholder and investor in
Birch, it purchased 100% of
Scarborough. Birch’s Coral
Springs, FL headquarters
will now serve as the pro-
cessing center for Scarbor-
ough data.

There will also be bene-
fits in terms of both compa-
nies’ telephone operations,
since the Scarborough
WATS center in New York
can also be used to collect
Birch radio listening infor-
mation. Likewise, the Birch
WATS centers in Florida
and Texas (with another
soon to open in Tucson) can
be used to implement Scar-
borough studies.

Broadcaster Benefits

Why would Birch and
VNU want to bring Scarbor-
ough into this relationship?
Besides operational effi-
ciency, this is the latest sig-
nificant move toward what
researchers call “single
source data.”

For years, Harold Isra-
el’s Scarborough product
has been the accepted qual-

“Our goalfis to spread
Scarborough sales
research product into
the top 50 markets over

the next 18 months.”’
— Birch President Bill Livek

itative/product usage re-
search medium. In the 11
markets where Scarbor-
ough has conducted tele-
phone-based interviews
(the top ten plus Tampa-St.
Petersburg), its product
has been the Bible, used
and respected by advertis-
ers, newspapers, and radio
and TV broadcasters.
However, there’s an ex-
plosion of research tools be-
ing thrown at advertisers
and agencies today. The
quality of these products
varies widely. In addition,
good research is becoming
increasingly expensive.
One way to address these
concerns is by making one
company — and one re-
search technique — the sin-
gle source for a variety of
media research informa-

tion. The Birch-Scarbor-
ough union allows them to
trumpet the utility of the
phone interview. It can also
help Birch subscribers pre-
sent not only telephone-
based ratings data, but also
a respected telephone-
based qualitative story.

This follows an important
industry trend. Arbitron
has been purchasing other
companies lately with an
eye toward becoming more
of a useful single-source
outlet.

Growth Plans

Birch President Bill
Livek commented, ‘‘Our
goal is to spread the Scar-
borough sales research
product into the top 50 mar-
kets. We hope to do this
over the next 18 months.”
He added that Birch would
like to conduct Scarborough
surveys every 12 to 18
months in each market.
(Currently, Scarborough
reports are issued every
two years.) Birch will no
doubt be touting the credi-
bility of Scarborough and
its effectiveness as a retail-
oriented sales tool in these
new markets.

According to Livek, any
current Scarborough con-
tract and rate will be honor-

ed. There will be a two-
tiered pricing formula for
new subscribers. If the sta-
tion is a Birch subscriber,
there will be ‘“economies
passed along to broad-
casters who want to sub-
scribe to both Birch and
Scarborough.”” Stations
may continue to subscribe
to each service individual-
ly; for some, the current
level of qualitative informa-
tion contained in the Birch
quarterly ratings report
will still suffice.

““There will be a two-
tiered pricing formula
for new subscribers.’’

Big Retail Benefit

The key benefit in the
Birch-Scarborough synergy
is that it gives radio a
tremendous opportunity to
unlock dollars from retail
accounts. While Scarbor-
ough will maintain its posi-
tion as a prominent supplier
of newspaper ratings infor-
mation, radio broadcasters
will be able to use the com-
pany to attract more money
into the medium. As Livek
put it, “The challenge is to
get broadcasters to realize

“Only time wil tell
where broadcasters
and advertisers prefer
to do their one-stop
research shopping.’’

how the detailed, store-by-
store data from Scarbor-
ough can be turned into
sales. Breaking out product
consumption by station us-
age will give many stations
the qualitative story they
can use to generate higher
rates and revenues.”

This media research
merger is a big step in the
right direction for Birch. It
will undoubtedly derive ad-
ditional acceptance and
credibility at the agency
level through its Scarbor-
ough association. And only
time will tell where broad-
casters and advertisers
prefer to do their one-stop
research shopping.

Jhan Hiber

WAAN-americanradiohistorv.com
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“I FOUND SOMEONE”

N
- :

The Believers Are Everywhere!

NOW YOU “‘HEAR” IT!

WXKS 18-15 Y108 add
294 add KWOD on
PRO-FM 24-21 KCPX add
KKBQ deb 35

KRBEQED36  acn
WMMS add WERZ add
WCZY deb 39 WBBQ add

KWES add
WKDD add
2104 add
0K100 add
WOMP add
KSMB add
WCIL add
WDBR add
WSPT add

WFLY 38-33
WSSX 29-24
KZOU 26-11 (HOT)
KBFM 29-23
KCAQ 28-23
KiXy 32-27 (HOT)
KQCR 39-35
KTRS 40-30
KZFN 22-15 (HOT)

Check Out CHER On
The Cover Story
Of Newsweek Nov. 30

“ONLY THE FOOL
SURVIVES”

Lk
-\
. & i

o N

L. S
A Perfect Duet For Any Format!

NO FOOLS AT:

WXKS  KIYS
PRO-FM WJAD
WNNK  WJIMX
99GFM KNAN
KF95 KQCR

¢ STREET TALK

Is That A Subpoena In Your Pocket...?

While a number of major labels have
settled with indie JOE ISGRO — RCA,
ARISTA, MOTOWN, and POLYGRAM are the
most recent additions to a list that began with
CAPITOL and EMI-FMANHATTAN — ST has
learned the RIAA has every intention of
pressing the investigation. More subpoenas
are on the way.

For weeks now, the rumors of
POLYGRAM Sr. VP/Promotion-Marketing
JOHN BETANCOURT's departure to another
label have been making the rounds. This
week, ST even heard that “he left in a huff
after trashing his office.” Not true, interior
decorating-breath. As R&R went to press,
Betancourt was still at PG. Stay tuned.

Yes, 294 (WZOU)/BOSTON PD HARRY
NELSON is out, but no, the station won't be
going AC. So sayeth GM PETER CRAWFORD,
who'’s actively searching for a CHR
programmer. Meanwhile, Nelson plans to go
into business for himself, with details to come
after the first of the year.

WMMR/PHILADELPHIA sent out a
“Listener Loyalty” direct mail piece featuring
an entry blank, which to a number of
observers looked strikingly like a page from an
ARBITRON diary. Based on broadcasters’
complaints, Arbitron investigated and got
‘MMR’s side of the story.

Now, Arbitron’s Special Station Activities
Committee has made a recommendation to
President RICK AURICHIO. At presstime
Aurichio was on a plane, but insiders indicate
there's a good chance WMMR could be
removed from the upcoming fall results.
Coincidentally, ST learned the agreement
between Arbitron and WMMR parent
METROPOLITAN is currently up for renewal.

ST also hears that a major group may take
Arbitron to court. Why? There are 2 million
good reasons in the form of alleged
overpayments to Arbitron.

Whose cumes are correct? Arbitron’s
recent attack on BIRCH's weekly exclusive
cume methodology may have backfired.
Arbitron’s report to advertisers and clients
itself was incorrect because the data shown
were actually Birch daily cume figures. Ooops!
Reportedly Birch is readying a counter-report,
highlighting Arbitron’s faux paux.

tessen. 69 XTRA/San Diego’s morning team of Paul
Bloom (left) & Irv Harrigan have had a sandwich nam-
ed after them that'll be available at all area 7-11s for
$1.69. The pair's pictured inspecting that 'wich is
theirs for its proper ingredients — three and a half
weenies, lots of ham and plenty of cheese — all care-
fully chosen to reflect the elements of the show itself.

WKLC/CHARLESTON, WV OM BRIAN
KRYSZ has done an about-face, deciding not
to add the WBYR/BUFFALO calls to his
lengthy resume. Krysz reached an agreement
last week with DEVINE COMMUNICATIONS to
program 'BYR, but changed his mind after
MARTIN COMMUNICATIONS offered him
Group PD responsibilities.

Meanwhile, a Buffalo judge has ordered
DEVINE to pay $58,000 to BURKHART/
ABRAMS for breach of contract. B/A had a two-
year agreement to consult WBYR and KBER/
SALT LAKE CITY.

WMRY/ST. LOUIS MD KIM POOL has
been named local promo rep for REPRISE in
the Gateway City.

After far more than a decade, the
challenge to WLIR/LONG ISLAND's license is
over, and the longtime AOR outlet is now in
the hands of JARED BROADCASTING.
Veteran WLIR VP/Programming DENNIS
McNAMARA has already signed on with the
new ownership, which hopes to take over in
January '88. Former owners PHOENIX MEDIA
will retain the WLIR calls for use on another
Long Island station that they’re hoping to buy.

On Monday (11/23), a federal jury
convicted two neo-Nazis of violating
KOA/DENVER talk show host ALAN BERG's
civil rights when the self-proclaimed “man you
love to hate” was machine-gunned to death
outside his apartment in 1984. The pair face
life sentences.

Continued on Page 26
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19 YEARS STRONG IN SACRAMENTO
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GEFFEN RECORDS

Jeff Pollack Communications, Inc.
The Programming & Marketing Leader
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FEAST YOUR
EARS ON
THESE!

Give thanks for the tastiest
stuff we can serve up.

THE CURE
“JUST LIKE HEAVEN”
from the Kiss Me, Kiss Me, Kiss Me LP

Back ror THE ATTACK

DOKKEN
“BURNING LIKE A FLAME”

from the Back For The Attack | P

MOTLEY CRUE
“YOU’RE ALL | NEED”
from the Girls, Girls, Girls LP.

THE SCREAMING BLUE MESSIAHS
“] WANNA BE A FLINTSTONE”
from the Bikini Red LP.

10,000 MANIACS
“DON'T TALK”

from the In My Tribe LP.

ON YOUR DESK MONDAY!

®
ELEKTRA

All prime cuts...
n Elektra
superior-quality
cassettes.
compact discs
and records.

KDWB/MINNEAPOLIS’s morning team of
BUCK & O’CONNOR went the way of all tape
last week. PD DAVE ANTHONY is now
heading up mornings with TONY LEE, newly
hired from crosstown AOR KQRS; TIM
WALKOE, most recently with WRXR (now
WNUA)/CHICAGO; and News Director LINDA
EVANS.

1100 (WNFI))DAYTONA BEACH, FL’s
entire morning team of air personality MARK
ROSS, news personality RICK JEWELL, and
producer/voice talent BILL LUBY wiii all be
moving into the morning slot at @107/
WASHINGTON. The Q'’s current, but interim,
morning team of CHRIS JAGGER & MAD
MIKE will return to evenings, effective
December 14.

HOT103 (WQHT)/NY is about to enter the
high profile morning personality sweepstakes.
PD JOEL SALKOWITZ is looking for a killer
team. T&Rs ASAP. Also, KOST/L.A. OM JHAN
KAYE needs your tape yesterday for a prime
weekend slot.

Morning dude HOWARD HOFFMAN,
formerly with KHIT/SEATTLE, has resurfaced
doing wake-ups at KKFR/IPHOENIX.

in the wake of CBS RECORDS’ sale to
SONY, several CBS 0&0 GMs told ST they're
“feeling jittery.” But it wasn't so long ago that
CBS head honcho LARRY TISCH toid
reporters the record division “wasn’t for sale”
either.

TOM CUDDY, who'’s leaving the OM post
at WPRO-AM & FM/PROVIDENCE to become
the ABC NETWORK VP/Programming, told ST
that a decision on his replacement is at least
two weeks away.

More belt-tightening at CAP CITIES, as
KLOSIL.A. lengthens airshifts to five hours,
except for morning personalities MARK &
BRIAN. Parttimers had been handling
overnights, so no one was blown out.
Meanwhile, rumors of pay cuts at KLOS were
vociferously denied.

Look for consultant TED STECKER to take
the WBAP & KSCS/DALLAS OM post. He’ll
continue to service those clients already
signed to STECKER-THOMPSON &
ASSOCIATES, and the firm will move its
headquarters from San Antonio to the “Big D.”

= r 4
r
- S

J%Qm»-

WAKE-UP SERVICE — B93 (KBTS)/Aust/n moming
man Mike Butts and PD Lisa Tonacci were married in
an on-air ceremony last week (11/19). Wonder what
those aircheck critique sessions are like now?

Veteran NY personality PAT ST. JOHN
has joined WNEW-FM for weekends and fill-
ins. St. John spent almost 15 years at 'NEW’s
former crosstown rival WPLJ before getting
the axe a couple of months back.

THOMAS LYTLE is upped from MD to PD
at K94/NORFOLK. He replaces DAVE
ALEXANDER, currently programming
WUSL/PHILLY.

PAUL DANITZ has resigned his VP/GM
post at KTAR & KKLT/PHOENIX. BOB
CHRISTOPHER, OM for KTAR, has been
appointed interim GM for the PULITZER -owned
stations.

SANDUSKY VP/Programming JEFF
SATTLER is still looking for a PD to run
KDKB/PHOENIX. T&Rs ASAP.

KENNY ROGERS and wife MARIANNE
have filed a $10 million suit against their
former accountants and business managers
over a variety of alleged financial improprieties.

HANDS ACROSS AMERICA has donated
the last $3.8 million it raised on behalf of the
nation’s homeless around 18 months back to
61 charity programs in 28 states.

WLS & 295/CHICAGO swing personality
JUDY PUENTE is compiling a book based on
women's experiences in the radio and record
industries. Got a juicy story? Make a
confidential call to Judy at (312) 528-2465.

R&R National Airplay Chart. Then call in your response to

@© 1987 Elektra/Asylum/Nonesuch Records, o Division of Warner Communications Inc., @@

AIR (Active Industry Research) is a nationwide

il =

who assess CHR music for artist managers, producers an

ACTIVE INDUSTRY RESEARCH

Listen to the selections listed below. Decide if each had the potential to attain Top 40, Top 25, or Top 10 in the

AIR at 301-964-5544 by 6 pm Wed., Dec. 2, 1987

Artist Title Label

ALARM RAIN IN THE SUMMERTIME IRS/MCA

BOY GEORGE LIVE MY LIFE VIRGIN

FLEETWOOD MAC EVERYWHERE W8

EUROPE CHEROKEE EPIC

SWING QUT SISTER TWILIGHT WORLD MERCURY/POLYGRAM

network of pro grom and music directors
record companies.

= =——
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A Thanksgiving Feast
From Capitol

T H E
KANE
GANG

T CHR/AC BREAKER!! MOTORTOWN
@ Produced by Peter Wingfield and the Kane Gang

© 1987 FIRR Records Ltd (trading as 1.

don Records) under exciusive license to Capitol Records 1nc

. CHR BREAKERS | Chart Debut @
AC Chart® - O

NO CONVERSATION

Produced by Stewart Levine

“I've heard the best ballad of the
holiday season and it's by View From
The Hill. "

Chris Collins - FM102
FM102

WBBQ

KOZE

KTMT

[N

DON'T TELL ME THE TIME

Produced by Richie Zito

M A R T

Check These PlI’s:

WXKS WGH WKTI KPLZ
294 WMMS  KKRZ KITS
PRO-FM  KCPW KCPX

H A
S

NEW & HAPPENING!
“POSTCARDS FROM PARADISE”
nUG!{l

BEGGARS O BANOUET

YiES

wwWw-americanradiohistorv com
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Registration

Format Sessions

Provocative panels assembled and hosted by R&R editors to
probe the vital issues in CHR, AOR, UC, AC, Country and
Gold-formatted radio.

Sales Strategy Seminars
Wally Clark and Chris Beck have designed a special set of meet-
ings to cover the latest concepts for maximizing your sales team.

Creative Production
A complete high-tech studio, hosted by some of radio’s hottest
production talents . . . a great sharing and learning opportunity.

Air Personalities

Dan O’Day hosts two sessions; the first is a panel of top pro-
grammers commenting and-critiquing airchecks, explaining
what they look for when hiring. Second is “Creating Radio
Comedy, ” with top comedy creators showing the audience
how to make most things funny.

Cocktail Party & Buffet Supper

Evening “Hot Box” Format Sessions
R&R format editors host radio and music industry panels

dealing with the hottest issues on both sides of the industry. Y

Hospitality Suites

Registration
must be received
by February 15th

hsacdos -
e Keynote Addresses

MARCH 3-5 ¢« LOEWS AN

FCC Chairman Dennis Parrick will take this opportunity for a
major address to the industry on the future of broadcast freedom.

High Tech — High Touch

Audience Participation: Industry/Consumer Comparisons

Find out how well you know near '90s music consumers and
radio listeners. Via the latest technology, convention partici-
pants will be “linked” to produce “instant interactive opin-
ions and comparisons” with the exclusive results of a major
national survey. Mike Shalett hosts this unique presentation,
the likes of which has never been experienced before.

Stimulating Creative Thinking

The latest research suggests people can be taught to be more
creative. Roger von Oech is an internationally recognized leader
in stimulating creativity and innovation in business. He is also
the author of two best sellers, “A Whack on the Side of the
Head” and “A Kick in the Seat of the Pants.” Convention par-
ticipants will have two opportunities to catch what will surely
be one of the most popular sessions.

Radio & Records President’s Panel

Chief executives from Radio and Records discuss their mutual
concerns.

How To Raise Investment Capital

And Buy A Station

Want to step up to radio ownership but don’t know how to
put it all together? R&R’s Pat Clawson has assembled a panel
to help you learn how to raise up to $1 million and then how
to actually do the deal.

Budgeting — How To Do It
Everyone on the management team has to do it . . . learn the
strategies and shortcuts.

Hospitality Suites

o BUSINESS ¢« PROGRAMMING  MARKETING/PROMOTION e PERSONAL DEVELOPMENT

OLE HOTEL ¢ DALLA

/,

Z}

7 A

Morning Personality Panel
America’s top morning personalities discuss programming,
comedy, morning audiences, management relationships, con-
tests, and much more.

Marketing In The Near ’90s

Ted Chin, award-winning creative strategist, with exciting in-
sights, case studies and ideas on how to stand out from the pack.
The Radio Research Created:
Positioning-Programming-Promotion/ Marketing

The industry’s leading researchers examine successes and the

lessons learned, as well as analyze the overall changes in radio
brought on by the wide-scale use of research.

Effective & Efficient Ways
To Market Radio On TV

Moment-To-Moment Market Testing

Jhan Hiber and convention participants explore another new
leading edge technology that automatically tracks responses to
music, jingles, spots, and programming.

SUPERSTAR SHOW
Hospitality Suites

Watch RER for more sessions and
events being added to the program.

Mail to:

LOEWS ANATOLE HOTEL
2201 Stemmons Frwy., Dallas, TX 75207

\\\\\
or call (214) 748-1200

Wednesday, March 2 to Sunday, March 6, 1988

NAME

Hotel reservarions received after 2/2/88 will be confirmed on a space available basis.

To Register

Mail this form

to Hotel

Send completed form with check
(made payable to Radio & Records,
Inc.) or your credit card details. Mail to R&R Convention/88,
1930 Century Park West, Los Angeles, CA 90067.

Convention activities begin Thursday {3/3) and conclude Sarurday (3/5) evening.

[ Mail this form—i

I to R&R |

American Express, or Diners Club Card.
1 will guarantee by
[ Advance Deposit

Card No.
MC Interbank #

Rescrvations are not transferable and are heid until 6 P.M. unless guaranteed by advance deposit, MasterCard, VISA,

[} MasterCard [} American Express
Exp. Date

Lant First Middle

FIRM — . . .
Registration is $250 (must be received by 2/15/88)
STREET __
CITY STATE ZIp ® Registration includes all sessions, Cocktail Party and Buffet Supper, Superstar Show,
PHONE ( \ - all hospitality suites and exhibits.
® Badges must be worn for admission to all sessions, events and hospitality suites.
Sharing with _ -
First Middle

OVISA I Diners Club NAME

o Additional tickets to the Cocktail Party/Buffet Supper ($50) and the Superstar Show
($50) can be purchased at the convention on a first come basis.

! STATION/COMPANY (tor badgeid)
! ADDRESS

Signature

CITY

STATE zIp

Please check type and rate of accommodations requested.

Arrival Date Time

O Single O Double [J Conceirge Floors O Suites
— Attium $95 — Arrium 3105 — Single $145 From $175
— Tower 3105 — Tower $hs ... Double 3165

[ Specially Priced Small Market Radio Rooms (limited availability) Single or Double $75
AM/PM  DepanureDate . Time

If room or sulte Is not available at requested rate, nearest avatlable rate will be assigned, All reservations are
confirmed subject to failure of prior guest 1o vacate, or other causes beyond our control. Check-our times is 12
noon. Rooms may not be available for occupancy uatil after 4 P.M. For VIP services try out Concierge Floors.

PHONE ( )

oo NI GALLOG DNOTY LOD

[0 Check enclosed: $
01 VISA

Crednt card info:

AM/PM Card Nuriber:

Multiple registrations may be submitted on @ scparate sheet of paper. Refunds available, only f requested by 2/18/88
Registrations received after 2/15/88 . . . $288, on a first come svailable basis. (Credis cards or cash only — no checks)

G Mastercard

A a

O American Express

Exp. Date: _

Signature:

wwww-americanradiohistorvy com
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NEWS

Sony
Continued from Page 1

Commenting on the agreement,
Sony President/COO Norio Ohga
said, “Sony’s involvement with the
software industry dates to 1968,
when CBS Inc. and Sony establish-
ed CBS/Sony Records, now called
CBS/Sony Group Inc., as a 50/50
joint venture in Japan.

“CBS/Sony is now firmly estab-
lished as the largest record com-
pany in Japan, with sales of about
$600 million. Based on our ex-
perience with CBS/Sony, we are
confident of Sony’s ability to
achieve equal success worldwide.”

For CBS, founder and Chairman
William Paley called the deal “in
the best interests of the corporation
and its shareholders,” and Laur-
ence Tisch said “it also provides an
important source of capital and
allows us to focus all of our ener-
gies and resources on our core
business of broadcasting.”

When the acquisition is com-
plete, CBS/Records Group will be-
come CBS Records Inc., with Sony
licensing the CBS name for an un-
specified period.

CBS EXEC PAYOUT

Who Gets The
$50 Million?

In buying the CBS/Records Group, Sony wanted Presi-
dent Walter Yetnikoff and his management team to stay in
place — and came up with a $50 miillion bonus package by
way of insurance.

Yetnikoff's share has been widely reported as $20 million, which
sources say he'll be paid over three years, and is separate from the salary
and benefits in his new, longterm employment contract with Sony. CBS
Records President Al Teller is another major beneficiary, with speculation
that his take could be up to $10 million.

Which other executives will share in the bounty? One source estimated
that they'll number around 20, including division presidents and senior
VPs. Among those who could qualify:

* Bob Sherwood, Mickey Eichner at Columbia

* Ray Anderson, Don Grierson at Epic

* Nashville's Rick Blackburn

¢ Marketing's Paul Smith

* Masterworks' Joseph Dash

Additional Beneficiaries

Other possible beneficiaries are CBS Records International President
Bob Summer, senior Group execs Seymcur Gartenberg and Walter
Dean, Columbla House's Richard Wolter and Nell Keating, and Al
Shulman of Special Products.

Keeping this team together under Sony and rewarding them was a key
Yetnikoff objective during the acquisition talks, according to his attorney
Stanley Schlesinger. “He went out to make sure he properly took care of
management, his people, and he did — and they feel that way, too.”

Yetnikoff's efforts extended to ensuring that his cadre would also not
lose what was due from CBS, according to one insider. “People here were
absolutely convinced they were going to get screwed by Tisch,” he said,
“and Walter went to the mat on that.”

CBS BOARD FLIP-FLOPPED

CBS/Sony: A Long, Hard Year

CBS Back To Table

When the CBS board assembled at 5pm November 18
to approve the Records Group sale to Sony, the meeting
capped 11 months of uncertainty for the division — to say
nothing of the frustration of its President Walter Yetnikoff.
For much of the year he reportedly felt CBS Inc. President
Laurence Tisch and the directors were either unwilling or

unable to decide upon a proper course of action.

Yetnikoff, who declined requests
for comment about the deal, was in-
volved with the first bid by the
Japanese company in December
1986 to acquire the Records
Group via a $1.25 bilion offer,
which the board uitimately rejected.

Insiders say his anger intensified
after the corporation agreed to sell
its magazine division for a price Yet-
nikoff considered comparable to
that which Sony had first offered for
the Records Group.

‘‘Bad’’-Mouthing
The Board

That anger was on display this
past summer at a listening party for
Michael Jackson's “Bad” album, to
which the nation’s top retail ex-
ecutives were invited. To a small
group of those retailers, according
to one who was present, Yetnikoff
“systematically went down the
board of directors and destroyed
them in turn. It was hysterical, and |
couldn’t believe what he was say-
ing about his bosses, including
Tisch.”

Similar sentiments were not evi-
dent at Sony. Michael Schulhof, a
director of Sony Corp. of America
and the company’s lead negotiator
in the acquisition talks, said conver-
sations were “always friendly and
highly cordial.”

The initial contacts came from
CBS, Schulhof said, “but the board
couldn't make up its mind.” The
topic stayed on the tabte, however.
At one meeting, Schulhof said,
“The board decided they needed
more information. At another, they
decided they couldn’t make up their
minds. At one point, we withdrew

+our offer. Then they came back to
us in writing and said, ‘Would you
please resume the discussions?’ "

The withdrawal was after the CBS
directors’ October 14 meeting, by
which time Sony's bid was in the re-
gion of $1.8 billion. 'They said they
were fooking for more than we were
prepared to offer, and we said there
was no sense leaving an offer on
the table for consideration if we're
too far apart,” he sald. “A public
company can't just leave open an
offer forever.”

After Stock Crash

CBS wrote to ask for the resump-
tion of talks after the stock market
turmoil of mid-October.

Schuihof added that Sony has
had a joint venture with CBS in
Japan for 20 years that could not
be transferred to anybody else. "It
was a major part of CBS's earnings,
so we were the logical buyer.”

Schulhof confirmed the accuracy
of the Wal Street Journal report
that Sony sought the Records
Group's operating earnings for the
last half of this year, while its offer
was on the table. But that was
"blown up out of proportion. [And]
we would not have bought the com-
pany without management.”

Schuihof said the issue of digital
audio tape {DAT) never came up for
discussion during the talks. “All of
the media that has speculated
about our reasons for our acquisi-
tion are totally off-base. We have
said from the beginning that we
would give total freedom of choice
to the people who manage the rec-
ord company. Even in Japan,
where we have the joint venture,
Sony has never put any pressure
on the record company to in-
troduce DAT, and they have not.
The tast thing we're going to do is
jeopardize a $2 biltion investment.
So the record people will have to
decide what's in their best in-
terests.”
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THE NEW SINGLE
T e * &

‘ESP

Warner Bros. Records is dedis
$ated to making sure “E'S-E}

is h?ard§ by music lovers
everywhere ® Produced by
ARIF MARDIN with
BARRY GIBB, ROBIN
GIBB and MAURICE
GIBB » Co-Produced by
Brian Tench » From The

\i}arnerBros. Album, E-S-P

<

‘"WXKS add
794 add
PRO-FM add
KCPX add
K104 add
KF95 add
KIYS*add 38"
95XIL add
KNAN add

£ 4
4
®
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FCC
Continued from Page 1
“All the Commission said in this
decision is that . . . after midnight
we will rely on parents to supervise
any children that remain in the
audience,” FCC General Counsel
Diane Killory said. “What that
means is that if a program is an
adult program — not an obscene
program — and appropriate warn-
ings are put on with the program-
ming, then it can be aired after
midnight. If the programming
meets the definition of obscenity,
then it cannot be broadcast at any

time.”

Indecency Not Clear

Among key points of the FCC’s
“clarification”:

*e The Commission refused to
provide a comprehensive list of
words or pictorial depictions that
would be considered indecent in all
cases. “There is no way to con-
struct a definitive list that would be
comprehensive and not over-inclu-
sive in the abstract, without refer-
ence to the specific context,” the
FCC stated.

* Even if a program otherwise
has literary or artistic merit, it
may still be deemed indecent. The
Commission ‘“rejected any ap-
proach that would automatically
preclude a finding of indecency if a
work, taken as a whole, has such
merit.”

¢ The broadcast industry will be
held to a broad national standard of
indecency, rather than more nar-
rowly restrictive local standards,
when matters of indecency are
considered. The Commission said
it would judge indecency cases by
using the standards “‘of an average
adult broadcast viewer or listener”
and that each Commissioner would
draw upon his “general expertise
in broadcast matters.”

¢ The Commission will not pre-
screen programs to determine if
they are indecent, and will not
adopt an enforcement policy to im-
pose sanctions on broadcasters on-
ly when they air material that had
previously been found to be inde-
cent.

FCC Chairman Dennis Patrick
defended the indecency policy
against critics, and insisted it was
harmonious with the Commission’s
belief in protecting broadcast
freedoms.

“I would put this Commission se-
cond to none in terms of our fidelity
to the First Amendment, and I
think that’s manifest in a number
of actions in the recent past,” said
Patrick. “I expect it will be true of

Just Say So

us in the future as well. The fact is,
however, obscenity is not protected
by the First Amendment — and in-
decency is now subject to reasona-
ble time, place, and manner
restrictions even within the print
media.”

Industry Skeptical, Puzzled

Members of the radio communi-
ty have greeted the FCC’s action
with skepticism and a shrug, say-
ing it offers them little guidance.
NAB took a wait-and-see attitude in
its initial statement on the FCC ac-
tion.

“Based on what was said at to-
day’s meeting, we have grave con-
cerns as to whether or not the
FCC’s indecency policy is too
vague, and we will have to ex-
amine the document very closely
to determine whether legal action
is in order,” said NAB Sr. VP/Gen-
eral Counsel Jeff Baumann.

William Byrnes, a Washington
attorney who represents Pacifica
Broadcasting, said he too will have
to take a close look at the text of the
FCC’s decision before making a
final judgment, but indicated he
found the clarification somewhat
vague.

“You can't tell what is indecent
and what is not,” said Byrnes.
“(The FCC) may consider any-
thing (obscene) and it might not
consider anything. We’ll have to
wait and see the full text. Maybe
that will be a little more illum-
inating.”

Karmazin Says Stern
Not Affected

Infinity Broadcasting President
Mel Karmazin sees the clarifica-
tion as a disappointment. “Regard-
ing what constitutes indecency,
they didn’t give us broadcasters
any help at all,” he said. “We were
hoping (the FCC) would provide a
clarification of what they consider
to be indecent, and they haven’t.”

Despite the fact that Infinity per-
sonality Howard Stern was singled
out by the Commission last April as
a purveyor of unsavory broadcast
material, Karmazin took issue with
the F'CC’s suggestion that racy ma-
terial be limited to the midnight-
6am period.

“The way I interpret this thing,
they are saying you can do inde-
cent broadcasting after midnight,”
he said. ‘“We don’t believe indecent
broadcasting belongs on the air at
any time.”

Karmazin said the clarification
will have no effect on Stern or the
two Infinity stations that carry his
morning program, WYSP/Phila-
delphia and WXRK-FM/New York.

Sheila Walsh (¢} debuted her upcoming “Say So” album for Myrrh Records’ ex-
ecutives and staff. Flanking Walsh are (I-r) Myrrh’s Lorri Seidensticker, GM Debra
Rhodes, VP Lynn Nichols, and Mark Maxwell.

NEWS

WFBQ Under
‘‘Active Investigation’’

But while broadcasters were
scratching their heads over the
FCC clarification, one anti-obscen-
ity group was declaring the action
a win in its battle against what it
deems “raunch radio.” John Price,
the Indianapolis attorney who
heads Decency in Broadcasting,
Inc., views the clarification as just
the tool his group needs to silence
WFBQ-FM’s “Bob & Tom” morn-
ing show. He said FCC staffers
have called his group’s complaint
the best documented on file with
the Commission.

FCC Enforcement Chief Chuck
Kelley said the number of poten-
tially actionable complaints now
pending total “less than 50.” He
said one case under “active re-
view” involves WFBQ/Indianapo-
lis, but declined to say if the case is
actionable.

WFBQ executives were unavail-
able for comment on the FCC ac-
tion.

All DAT Jazz

; T e

_ WIAZE

o

Q

WJAZ/Stamford, CT was the first on its block to play two R-DAT cassette recor-
dings from Digital Music Products. 'JAZ PD Rick Petrone (seated) and DMP Presi-
dent Tom Jung listen to Flim & The BB’s “Big Note” and cuts from the yet-to-be-
released “Thom Rotella Band."

Cars PullUp In NY
= AR £ V -

Backstage after the Cars' Madison Square Garden concert were (I-r) the Cars’ David Robinson and Ric Ocasek; Elektra's VP
Howard Thompson, Greg Hawkes, Suzanne Berg, and Sr. VP Brad Hunt; manager Elliot Roberts; Elektra’s Marcia Edelstein
and Chairman Bob Krasnow; the band’s Elllot Easton and Ben Orr; and Elektra’s Ray Carlton and Lisa Frank.

Everyone was all smiles when Richard Marx (second from right) accepted his first gold album. Offering congratulations were
(-r) EMI-Manhattan's Rich Tamburro, John Hey, VP Ira Derfler, CEO Sal Licata, VP Ken Baumstein, VP Geoff Bywater, and

Sr. VP Gerry Griffith.

Larry Carlton and the Yellowjackets recently celebrated the end of their tour. Gathered for the occasion were (back row, I-r}
KKGO/Los Angeles’s Jim Gosa, the band'’s Jimmy Haslip, MCA Jazz’s Randall Kennedy, and the band’s Russell Ferrante and
Marc Russo; (front, I-r) MCA's Jim LaFrance, the band'’s William Kennedy, and former Yellowjacket Ricky Lawson.

www.americanradiohistorv com

Yellowjackets Fly Back To Hive
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RATINGS

' Summer 12 + Results

Charlotte-
Gastonia-
Rock Hill

WPEG was the Arbitron leader
here for the first time since spring
'85, when it was still semi-auto-
mated. Even in the summer, Power
98 was in transition, with a new PD,
several jock changes and anew TV
spot happening in recent weeks.
WPEG won afternoons and nights
(with nearly a 22 share in the latter).
WSOC still took mornings and
WEZC won middays. WEZC, which
had summer boards promoting its
mornings, rebounded this book,
taking back some of its women from
WWMG; after an amazing debut
last spring, the latter station tapered
off overall but was up 18-34.
WROQ, an AOR-turned-CHR which
rocked very hard this summer,
moved 8.8-7.6-8.4. In Birch,
WPEG held a five-share lead, both
Countries were up in a tight WSOC
vs. WLVK battie, and the FM ACs
all rose.

ARBITRON

Spring '87  Su '87

WPEG (UC) 1.9 137
WSOCFM (Ctry) 12.2  10.8
WROQ (CHR) 76 84
WRFX (AOR) 78 7.7
WLVK (Ctry) 71 73
WEZC (AC) 65 7.2
WBT (AC) 80 71
WBCY (CHR) 51 53
WWMG (AC) 56 5.1
WLIT (AC) 45 34
WWDM (UC) 11 23
WGIV (UC) 1.1 1.8
WRDX (AC) 1.1 1.2
WSPA-FM (B/EZ) 8 1.2

BIRCH

Spring '87 Su '87

WPEG (UC) 159 157
WSOCFM (Ctry) 9.8 112
WLVK (Ctry) 70 107
WROQ (CHR) 11.2; 99
WRFX (AOR) 86 9.0
WEZC (AC) 62 7.2
WWMG (AC) 61 6.3
WBCY (CHR) 6.4 48
WBT (AC) 66 4.1
WFAE (Jazz) 26 26
WLIT (AC) 20 22
WWDM (UC) 1.2 186
WGIV (UC) 15 1.3
WAME (Rel) 3 1.0
WQcce (Rel) 14 1.0
WSPA (B/EZ) 7 10

Dayton

More than 22% of the Arbitron
belonged to WHIO-AM & FM, as
the latter retook the top slot it held
in the winter. In mornings, the AM
was #1 and the FM was right be-
hind it, with the two controlling 25%
of the radios between them. And as
long as we're into combo percent-
ages, the Reds had a 14 on WHIO
at night and more than a 13 on
WLW. Those stations all had good
Birches too, but WTUE and WGTZ
held the top slots. Another Cincin-
nati outiet, WBLZ, was up sharply
for fourth with its best Dayton
showing in a year. WYMJ also
made its first big move since tough-
ening last year.

ARBITRON

Riverside-San
Bernardino

This was a good book for the ma-
jor locals, despite a fair amount of
personnel flux. Jerry Clifton-con-
sulted CHR/AC/Urban KGGI was
up and in control of both surveys
despite a PD change. KCAL also
changed PDs and'was programmed
by owner Joff Salgo for awhile, but
had a respectable Arbitron and a
great Birch. KDUO was jumped by
KGGI in the Arbitron but grew any-
way; in the Birch, it came bursting
out of the high threes where it
spent the last several books. KFl,
which (because of its major power)
was a major power here well after
its L.A. influence dwindied, topped
sister KOST for a third straight
book. KTWYV, which had a great
transition book, was down sharply,
but Jazz KKGO cracked a one.

Spring '87 Su '87
WHIO-FM (B/EZ) 11.5 13.2

ARBITRON

WTUE (AOR) 13.9 124
WGTZ (CHR) 12,5 121
WHIO (AC) 65 9.2
WONE (Ctry) 72 6.0
WWSN (AC) 52 53
WLW (AC) 41 50
WYMJ (CHR) 44 47
WVUD (AC) 32 33
WBLZ (UC) 37 31
WBVE (Ctry) 42 30
WING (Gold) 26 23
WDAO (UC) 36 20
WBZIFM (Ctry) 8 18
WPTW-FM (BEZ) 1.1 1.5
WFCJ (Rel) 8 1.2
WAZU (AC) 8 10
WBLY (Ctry) 1.7 1.0
BIRCH

Spring '87 Su '87

WTUE (AOR) 153 16.9
WGTZ (CHR) 139 153
WHIOFM (B/EZ) 10.8 10.9
WBLZ (UC) 6.0 86
WHIO (AC) 50 7.0
WYMJ (CHR) 41 65
WONE (Ctry) 75 46
WWSN (AC) 6.0 4.0
WLW (AC) 33 4.0
WBVE (Ctry) 26 3.1
WDAO (UC) 26 20
WING (Goid) 32 19
WBZIFM (Ctry) 21 1.7
WEEC (Rel) 13 1.3
WVUD (AC) 26 1.3
WBLY (Ctry) 12 1.0
WPTW-FM (B/EZ) 1.2 1.0

Format Legend
AA-Aduit Aiternative, AC-Adult Contemporary, AOR-Album Oriented
Rock, BBnd-Big Band, B/EZ-Beautiful/Easy Listening, CC-Contemporary
Christian, CHR-Contemporary Hit Radio, Cias-Classical, Ctry-Country,
Gold-Oldies, Jazz-Jazz, Misc-Miscellaneous, News-News, N/T-
News/Talk, Rel-Religious, Span-Spanish, Talk-Talk, UC-Urban Contem-

porary.

Spring '87 Su '87

KGGI (CHR) 7.4 8.5
KDUO (B/EZ) 7.7 8.3
KRTH-FM (Gold) 7.2 7.4
KIS-AM & FM

{CHR) 55 6.5
KLOS (AOR) 4.2 3.6
KNX (News) 2.3 3.3
KFI (AC) 3.8 3.2
KOST (AC) 3.4 31
KBIG (AC) 2.7 3.0
KCAL-FM (AOR) 2.5 2.9
KCKC (Ctry) 2.9 2.5
KFXM (BBnd) 3.2 2.5
KROQ (AOR) 2.2 2.5
KQLH (AC) 3.1 2.4
KNTF (Ctry) 1.4 21
KPWR (CHR) 2.8 2.1
KOLA (CHR) 2.3 2.0
KABC (Talk) 1.7 1.6
KMPC (BBnd) 1.2 1.6
KBON* (AC) 7 1.5
KKGO (Jazz) .8 1.5
KLAC (Ctry) 1.4 1.4
KCAL (Span) .8 1.3
KIQQ (AC) 1.6 1.1
KTWV (AA) 3.0 1.1
KZLA (Ctry) 9 1.1

*Switched to (Gold) at end of rating period

BIRCH

Spring '87 Su '87

KGGI (CHR) 10.4  10.8
KIS-AM & FM

(CHR) 101 9.9
KLOS (AOR) 71 72
KCAL-FM (AOR) 61 7.0
KRTHFM (Gold) 46 6.0
KDUO (B/EZ) 36 53
KPWR (CHR) 28 36
KOLA (CHR) 22 32
KCKC (Ctry) 28 28
KOST (AC) 21 27
KABC (Taik) 1.3 22
KNX (News) 29 22
KROQ (AOR) 46 21
KFI (AC) 19 18
KTWV (AA) 12 17
KBIG (AC) 14 16
KLAC (Ctry) 7 18
KZLA (Ctry) — 16
KQLH (AC) 20 15
KUOR (Misc) 20 15
KFXM (BBnd) 26 1.3
KMEN (Gold) 9 10
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TR T Y
TODAY’S FORECAST:

RAIN IN THE

SUMMERTIME

All season long. Highs expected when-
ever the new single from THE ALARM
comes on the radio. Expect a flood of
requests, followed by torrential sales.
No relief in sight.

Hurricane Warnings

Remain In Effect.

WMMS WQCM

WBBQ KAKS
7104 KQLZ

96KFMY Rixy
CKOI

KKXL
KITS WDBR
KDWZ

KDVV
PWR92 KUUB
KZZU

KZFN

AOR TRACKS (¥

N

il
RAIN IN THE SUMMERTIME

The first single from the new album.

Floods Of Telephone
Requests
Expected.
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LERECHE

Summer 12 + Results

Hartford-
Roche vs s
ster New Orleans New Britain-
-
There was so little contesting this M ’ dd’ eto wn
summer that the stations which It's WQUE's third book on top of
gave something away usually saw both services, but WYLD-FM gets There was more ARB movement
rewards. WPXY gave away a little closer with each Arbitron. in Hartford than usual . . . which is
$11,000 to one person in July, Q93 beat WYLD mornings, after- still not very much. Leader WTIC
then awarded a Suzuki Samurai on noons, weekends, teens, and racked up its third AM drive ata 30
Labor Day after qualifying winners 18-34, the latter having been a share or higher. its FM, which did
all summer. The result was a lead in WYLD stronghold. FM98 won the an unusually heavy summer pro-
all DPs and the market lead for the battle middays, nights, and 25-54. motion with a car and boat in its
first time since last summer. Sec- WBYU led middays overall, with a “96 Days of Summer,” was in its
ond-place WCMF was still five strongly resurgent WLTS a tenth usual spot five shares behind.
points ahead of its summer '86 behind. WWL took back all but a Gold WDRC-FM had effectively
share. WBEE improved to fourth in tenth of what it lost in the spring. been the AC leader (aside from
its second book. WHAM went For the first time since going AOR, WTIC) for a few books, a title that
8.4-7.7-8.7; in mornings and even- WCKW made itself clearly felt in WIOF reclaimed this time. WIOF
ings it's over a ten. WPXY also New Orleans. WCKW had a good won 18-34; 'DRC-FM still took
picked up five points in the Birches Birch also, but it's an interesting 25-54. WCCC's AM gave the
but WCMF increased again to hold case of an AOR doing better in combo a one-tenth format lead
its lead there. WEZO picked up 3% ARB. In Birch, both WQUE and over WHCN; in Birch, the two trad-
shares. WYLD added 1.2 shares. ed places, with WHCN leading.
WRCQ, usually in the 3-4 range,
has been volatile during the sum-
mer. Last year it fell to a 2.9; here
ARBITRON ARBITRON it hit a five for the first time since
fall '84.
Sping '87  Su°87 Spring ‘87 Su'87 ARBITRON
WPXY-AM & FM WQUEFM (UC) 132 124
(CHR) 133 15.9 WYLD-FM (UC) 122 115 Sorng 87  Su'87
WCMF (AOR) 148 140 \‘zf:: (‘ES)R) 2-6 9.7 | wric (ac) 190 18.4
= ‘ L WVOR (AC) 102 91 9 81 WTIC-FM (CHR)  14.1 13.7
NEVER LET ME DOWN AGAIN WBEE (Ctry) 74 88 | WBYU(BEZ 94 7.7 1 WRCH (B/(EZ) ! 93 83
WHAM (AC) 77 87 WWL (N/T) 43 58 WKSS (CHR) 55 6.0
The New Single WEZO (AC) 77 68 WRNO (CHR) 49 52 WIOF (AC) 47 59
. W2SH (B/EZ) 70 58 | WNOEFM(Cry) 49 48 WDRC-FM (Gold) 7.3 5.7
Produced by Depeche Mode and David Bascombe WDKX (UC) 56 53 | WCKWFM(AOR) 28 46 | wrca (B8nq) ST
WKLX (Gold) 47 48 | WBOK (Rel) 62 45 WCCC-AM & FM
WNYR (Ctry) 22 29 | WSMB (Tak) 24 38 {AOR) 5.1 5.0
WBBF (Gold) 1.4 1.8 WAJY (AC) 48 35 WHCN (AOR) 46 49
WTIX (Goid) 3.1 2.2 WPOP (N/T) 3.4 3.4
l]) WWIwW (BBnd) 2.3 2.3 WDRC (GO|d) 20 26
WNOE (Ctry) 17 15 | wwyz (AC) 11 25
WYLD (UC) 1.2 1.4 WPLR (AOR) 11 1.7
WAQY (AOR) 13 1.0
WKCI (CHR) 1.1 1.0
Froem Vhe ealbairm BIRCH BIRCH
BIRCH
MUSIC FOR THE MASSES Y1 1e0 | wauesmuc Spﬁ:g;: 106 T
: _ . WCMF (AOR) 181  19.0 (UC) . - WTICFM (CHR)  18.3  20.0
WPXY-AM &FM WYLD-FM (UC) 145 157 WTIC (AC) 164 149
(CHRY) 11.9 170 WEZB (CHR) 118 116 WKSS (CHR) 7'8 7'9
WDKX (UC) 11.7  10.0 WRNO (CHR) 6.4 6.2 ) )
KCPX 27-19 WHAM (AC) 74 715 WLTS (AC) 5.1 5.9 agg:f: i)FM 68 76
KITS 5-5 WVOR (AC) 80 7.2 WBYU (B/EZ) 54 46 (AOR) 76 6.7
94TYX on WBEE (Ctry) 60 68 | WSMB (Talk) 44 44 1 \DRCFM (Gold) 94 6.3
WEZO (AC) 39 65 WWL (N/T) 30 39
KITY add WRCH (B/EZ) 6.1 43
WKLX (Gold) 5.1 5.6 WCKW (ACR) 30 39 WIOF (AC 52 40
CKOI on W2ZSH (B/EZ) 50 3.4 WNOE-FM (Ctry) 59 35 WRCQ((Bénd) 20 29
KF95 add WXXI-FM (Clas) 42 3.1 WBOK (Rel) 37 34 WO " 5
WBBF (Gold) 12 23 | waJr(ac) 27 32 (Gold) = 5
KYNO add WPOP (N/T) 31 25
WNYR (Ctry) 34 18 WTIX (Gold) 31 27 ey 6 20
KXYQ deb 35 WXXI (Jazz) 14 15 | WWNO (Cry) 19 17 ) : :
KZZU on WBSN (CC) LR WPLR (AOR) 1.1 2.0
WNOE (Ctry) S WAQY (AOR) 20 19
KTMT 31-24 o 15 13 WFCR (Misc) 9 15
Y97 19-14 wey : 3 | wwyz (ac) 16 1.4
WKHT (Ciry) 5 12
WKND (UC) 5 12

The sold out tour begins this Tuesday 12/1 at the
Cow Palace in San Francisco

£ 1987 SIRE RECORDS COMPANY

Gold-Oldies,

Jazz-Jazz,

Format Legend

News-News,

AA-Adult Alternative, AC-Adult Contemporary, AOR-Album Oriented
Rock, BBnd-Big Band, B/EZ-Beautiful/Easy Listening, CC-Contemporary
Christian, CHR-Contemporary Hit Radio, Clas-Classical, Ctry-Country,
Misc-Miscellaneous,
News/Talk, Rel-Religious, Span-Spanish, Talk-Talk, UC-Urban Contem-
porary.

N/T-

WWWaamericanradiohistorv-com
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NETWORK FEATURE FILE

MUSIC FEATURES

 WEEKLY

American Country
Countdown

Crystal Gayle/Michael Johnson/Kathy Mattea/
Ronnie Milsap/Dan Seals/Hank Wiliams Jr./
Kenny Rogers/Highway 101/T.G. Shep-
pard/Steve Wariner

American Top 40

Michael Jackson/Madonna/John Cougar Mel-
lencamp/Stevie Wonder/Squeeze/Steve
Martin/Bill Mediey/Billy idol-live # 1s/
Teenagers in the countdown/Heart

Lee Arnold
On A Country Road
Wilfie Nelson/Highway 101/Alabama

Backtrack
Music
Dick Clark’s

Peter & Gordon
Classlc Call
Joe Cocker

Rick Wakeman

The Countdown

Angela Winbush/Alexander O'Neal
Countdown America

George Harrison
Countdown USA
Elton John

Country Calendar

T.G. Sheppard/Bobby Randell/Anne Murray/
J.P. Pennington/Bily Joe Royal

Rubaje & Hemandez/Earth, Wind & Fire/Al Di-
Meola/Sarah Vaughan/Victor Feldman

Jean-Luc Ponty

Lamy Cartton

(ABC)

(ABC)

(WOIM)

(WO/M)

Rock, Roll & Remember (USP)
(PRN/CSN)
Classic Cuts (MJI)

(WOIM)

With Dick Clark (us)
(CUSA)

Weekly Special (CW)

Country Report Countdown(WRN)

Steve Wariner

Country Today (MJI)
Rosanne Cash

Crulsin’ America

With Cousin Brucie (CBS)
Rick Dees’ Weekly Top 40 (RDP)
Belinda Carlisle

Direct Hits (MJN)
Whitney Houston

Dr. Demento (WOM)
Bames & Bames

Terry Dorsey’s

Country Countdown (DD)
Tanya Tucker

Encore With Jim Lange (WO/M)
1956: Kitty Kallen

Fusion 40 (TP)

Future Hits (WOIM)
Eurythmics/Tina Tumer

Great Sounds (USP)
Frank Sinatra

Highlights (BP)
Shalamar

Hot Rocks (USP)
Sting

In Concert (WOIM)
Supertramp

Jazz Show

With David Sanborn (NBC)

Jazz Trax With Art Good (E1))

November 30 - December 6

B.B. King Blues Hour (BP)
Howiin Wolt/Eddie Harris

King Biscuit Flower Hour (DIR)
Gregg Allman

John Lander’s Hit Music USA (US)
Danny DeVito

Legends Of Rock (NBC)
Who Pt. 2

Let The Good

Times Roll (GSN/ABC)
Association/Graham Nash

Line One (WOIM)
Lynyrd Skynyrd

Live From Gilley’s (WOIM)
Ricky Skaggs

Metalshop (MJI)
Triumph

Miller Sound Express (WOIM)
O'Jays

Motor City Beat (USP)
Motor city quintets

Scott Muni’s

Ticket To Ride (DIR)
Tribute to John Lennon

Musical! (WOIM)
Sheldon Hamick/King & |

Musical Starstreams (FF)
Richard Burmer

Nashville Live (MCA)
Rosanne Cash

National Music Survey (WOIM)
Sade/Harry Chapin

Off The Record Special (WO/M)
Steve Winwood Pt. 2

On The Move (CBS)
On The Radio (OR)
Starship

Gary Owens’

Music Weekend (DIR)
Efton John

Plain Rap Countdown (PRN)

AC: Elton John/Michael Bolton/Bourgeois Tagg/
Cutting Crew/Swing Out Sister

CHR: George Michael/ Arrosmith Bangies!
Whitesnake/Richard Marx

Urban: Stevie Wonder/Whitney Houston/Belin-
da Carlisle/Jets/Cure

Pop Concerts/

Star Trak Profiles (WOIM)
Bruce Homsby & Range concert
Powercuts (GSN/ABC)

Bodeans/Robbie Robertson
Reelin’ In The Years (GSN/ABC)
Cream/Janis Jopiin

Rock & Roll

Never Forgets (WO/M)
Mitch Ryder & Detroit Wheels/Them/Bob Dylan/

Yardbirds
Rock Chronicles (WOIM)
R.E.M./Tom Petty/Sting
Rock Over London (RI)
John Martyn
Rock Today (MJI)
Lynyrd Skynyrd
Rock Watch (USP)
Mick Jagger
Rockline (GSN/ABC)
Def Leppard
Romancin’ The Oidies (TS)

Top 5 Beatle iove songs

Scott Shannon’s Rockin’
America Countdown (WOIM)
Debbie Gibson/George Michael/Squeeze
Sittin’ In {(WRN)
Moe Bandy

Solid Gold Saturday Night  (US)
Tommy James & the Shondeils

Special Edition (WOIM)
Dionne Warwick

Star Beat (MJI)
Full Force

Sunday Country (Cl)
Lynn Anderson

Super Gold (TS)

Motown all-stars’ greatest hits/Superstars
command performances

Superstars Rock Concert (WO/M)

Journey

Top 30 USA (CBS)

A Touch Of Jazz (MCA)
Mannheim Steamroller/Mason Williams
Weekly Country

Music Countdown (USP)
T.G. Sheppard

December 7 - December 12

Steve Allen Show (WOIM)
Jay Leno/llles & Stein

British Wax Museum (RI)
ELO/John LannorCraamMindbarders
Country Calendar (CW)

Gary Morris/Tanya Tucker/Ronnie Milsap/Jeff
~anna/Tom Wopat/Judy Rodman/John

Anderson
Country Comments (WO/M)
Waylon Jennings/Vince Gill/Judy Rodman
Country Datebook (US)

Gary Morris/Marty Robbins/Waylon Jennings/
Charlie Rich/John Denver

Country Report

With Chris Lane {(WRN)

Craig Bickhardt/Fred Knoblock/Steve Wariner

Rick Dees’

American Music Magazine (US)

Expose Banges Hanr Elicn John/Wang Chung

Earth News (WOIM)

Courtney Co/David Wolper/Emmanuelle Beart/
Okver Stone/Billy Crystal

Oft The Record (WOIM)

Sting/Cars/icehouse

Psychedelic Psnack (WOIM)

Fleetwood Mac/CCR/Donovan
Rock & Roll Never Forgets (WO/M)
Taj Mahal/Little Richard/Who
Rock Notes (NP)
Stevie Nicks/Silencers/Sting/lcehouse/Bon Jovi
Shootin’ The Breeze (WOIM)
Anita Pointer/Tony Terry/Pretty Poison
Solid Gold Country (USP)
1979/Marty Robbins/December Gold/

The Biues/Brenda Lee

Solid Goid Scrapbook (US)

Beatles '64-66/0On my own/Platters/
Broad/1967

Star Trak (WOIM)

Def Leppard/Aerosmith/Bourgeois Tagg

NEWS & INFORMATION FEATURES

November 30 - December 6

American Focus (FY)
George Wil
Auto Report (ME)

Report from Japan/Taurus goes to the orient/
The truth about gasoline/'88 Mercury
Tracer/Nissan 200 SX/Update-
passive restraints
Car Show Coast-To-Coast  (SC)
Car review: '88 Toyota Tercel/Car questions
from around the country

Discovering Tomorrow (JPB)

Mysteries of deep/Headaches and heart attack
machine/CD Video/Challenger's after-
math/Inteligence of homes

Health Care (PIA)
Focus II; Coping with Uicers and Parkinson’s
disease

Like Only Yesterday (WOIM)

McCarthy runs for President/1st nuclear chain
reaction/Ford gives speech in China

Personal Finance Digest (JPB)
Tip for first-time home buyers/Holiday shopping
by mail/Courterfeit merchandise
Public Affairs (PIA)
Terrorism: More Than a Foreign Product
Radio Links (RL)
“Barfiy": Mickey Rourke/Faye Dunaway
Reviewing Stand (PIA)
*Amtrak,” Debbie Marciniak, Prof. Doug

Hagestad/Listener forum/“New Ann
Landers,” Jeff Zaslow, Diane Crowley

Travel Hollday Magazine (CW)

Destination: Tahiti

Wireless Flash

Jerry Faiwel/Michael E. Knight & Tom
Wi Laughin Whoop Goldberg/Loverboy/ira
Davies of icehouse

(CRN)

Working Out (J8B1)
Aerobics/Sports Medicine/Warmups/High per-
formance training/Pumping iron

“SPORTS

Costas Coast To Coast (CW)
Bart Starr

Inside Sports Report (CW)

Bernard King/Joe Theisman/Stan Fischier/Rick
Bay/Bobby Knight/Wile Lanier/Brent
Musberger

John Madden’s Sports Quiz (CW)

Cavaliers’ last NBA title/Team that won with
good fainting/Top pick in '83 NFL draft/Bud-
dy Baker's real-ife comedy nightmare/Mad-
den's advice on superbowl prepara-
tion/Coaches in the press box

Major College Football
(12/5)
Army-Navy (3:10pm ET)

(WOIM)

National Football League
(11/30)

Raiders at Seattle Seahawks (8:45pm ET)
(12/6)

Chicago at Minnesota Vikings (7:45pm ET)

(CBS)

National Football League (WO/M)

Sports Flashback (CW)
1966 NFL championship/Giants’ coach in early
'60s/1987 world series/Colt hatfback that
played ouarteroackPacker with 4 kickoft

retum touchdowns

All My Children Update (PRN)

Nina nags Matt/Matt crouches on couch/Brooke
drops nuptial bomb/Stewart spills the
beans/Natalie reruns nightmare

Amatellin U (DD)

Lobotomies for fun and profit/Selling classroom
toots/Used car maintenance & refunds/
Square dancing for dollars/Frofessional
camival barking

Bobby Jo Ambergy’s

Bar ’N Grill (DD)

Grumpy hour is up your alley/Tiny Kelier the
bouncer/Bobby Jo's bumperstickers/New
breakfast plate/Charity beneft

Comedy Hour (MJI)

Live guest: Julie Brown/Woody Allen/Monty
Python/Smothers Bros./Father Guido
Sarducci

Comedy Show
With Dick Cavett (CW)

Subject: Football. Andy Grifith/Mitton Berle/Don
Knotts/Bill Dana/Simmons & Hodges

Comedy Spot (Cw)
Robert Klein/Jack Benny/Bill Casby/Bob & Ray/
Pat Chett & Tarses

Daily Feed (DCA)

Summit menu leaked/Where you shouid
cut/Sunday moming political «ar-
toon/Dangerous toys/Gorbachev's chemical
quiz game

Hiney Wine (DD)

Romantic evening of Hiney/Roses in your oid
Hiney/Night is right for Hiney’Shake your
Hiney down/Titus & Seymou Hiney move in

Mel Blanc’s

Blankety Blancs (ASR)

Tarzan/Attila the Hun/School of the air/Leave
that dial/Today’s astro forecast

National Comedy Wireless (DD)

Wormgear mall-Frederick’s bra museum/
Startine-Reagan/Dial e'clair/Boring station
test/Pon Dardo drops

National Lampoon’s

True Facts (PRN)

Dirt tastes better with a little salt Two places you
should never stick your finger/Monkey
business/Bare truth/What's uD your sleeve

Red Neckerson (SYN)
Pre-Thanksgiving sales
Radlo Hotline (ASR)

Campus DJ/My sister is in town'm a lineman for
the county/My 3rd grade class/Never talked
to a DJ before

Stevens & Grdnic’s

Daily Comedy Exclusive

Election '88-the movie/Ozzie & Harriet
special/Octopus pie/Christmes shopping in
the '80s/Maybe it's your coffae/Bonus:
Don'’t drop the bomb

(ASR)

DRAMA/

NOSTALGIA
Campbell’s Playhouse (PIA)
“Amowsmith”

Dragnet (CMS)
"Big Sisters”

Gangbusters (CMS)
"“Case of Ray Eamest”

Golden Age Of Radio (PRN)

NBC short story/Nightwatch/Haunting hour/
Weird circle/The chase

Lone Ranger

“Flaming Arrow"

Same Time... Same Stetion (RRC)

A day in the life of your radio: Dec. 7, 1941-Day
of Infamy

(CMS)

NETWORKS/PROGRAM SUPPLIERS

ABC — ABC Radio (212) 887-7777
AP — Associated Press {202) 955-7200
ASR — All Star Radio (213) 850-1169

ATGN — At The Game Network (516) 422-7777

BBS — Bailey Broadcasting Services (213)
969-0011

BP — Bullet Productions (818) 760-3800

CBS — CBS Radio (212) 975-4321

CCA — Christian Countdown America (312)
820-1369

Cl — Cart Inc. (509) 534-7090

CMS — Charles Michelson & Sons 648-4546

CN — Copley Radio (619) 293-1818

CP — Cutier Prod./Special Prog. Network (213)
478-2166

CSN — Classic Satellite Net (213) 859-8706

CUSA — Countdown USA (415) 383-7302

CW — Ciayton Webster (314) 725-5070

DCA — DC Audio (202) 638-4222

DIR — DIR Broadcasting (212) 371-6850

DD — Dorsey & Donnally (214) 631-7934

FF — Frank Forest Productions (415) 383-7827

FY — Focus On Youth Radio (609) 452-1150

GSN — Global Satelite Net (818) 906-1888

JT — Art Good's Jazz Trax (619) 233-9228

JBI — Jameson Broadcast (202) 328-3283

JPB — James Paul Brown Entertainment (800)
345-2354

MCA — MCA Radio (818) 777-5775

ME — Mealticket Entertainment (818) 892-7101

MJI — MJI Broadcasting (212) 245-5010

NBC — NBC Radio (212) 664-4444

NP — Narwood Productions (212) 755-3320

OHR — Off Hour Rockers (516) 628-1490

OR — On The Radio Network (213) 306-8009

PM — ProMedia (212) 585-9400

PIA — Public Interest Affiliates (312) 943-8888

PRN — Premiere Radio Network (213) 467-2346

RDP — Rick Dees Productions (818) 843-0687

REMN — REMN Communications (212) 302-9120

Rl — Radio Intemational (516) 358-2250

RL — Radio Links (213) 454-0488

RRC — Real Radio Company (818) 795-4800

S$C — Starstream Communications (713) 781-0781

SMN — Satellite Music Network (800) 527-4892

SYN — Syndicom (415) 366-1781

TP — Teleprograms (213) 854-4475

TS — Transtar (213) 460-6383

US — United Stations (212} 575-6100

USP — United Stations Programming (703)
276-2900

WRN — Weedeck Radio Network (BOO) 548-7474

WO/M — Westwood One/Mutual (213) 204-5000

WWAW-americanradiehistorv.com
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MORRIS AND FRIENDS — Warner Brothers recording artist Gary Morris
took time after his recent LA concert performance to greet some network
staffers. Pictured are ABC Watermark's Neil Haislop and Linda Kelly,
Morris, American Country Countdown host Bob Kingsley, and Westwood

One’s Nan Heller.
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PROGRAM SUPPLIERS

NATIONAL MUSIC FORMATS

Bonneville Broadcasting
Kevin McCarthy {800} 631-1600

Alpha

LANZ & SPEER “Behind The...”
M. TOMLINSON “Dawning On..."
BARRY MANILOW “Brooklyn..."
CARLY SIMON “Alll Want Is...”
SMOKEY ROBINSON "“What's..."

Broadcast Programming
Jeff King/Jay Albright (800} 426-9082

Aduit Contemporary

KANE GANG “Motortown™
FLEETWOOD MAC “Everywhere”
CARLY SIMON “All | Want...”
MICHAEL JACKSON “The Way..."

Easy Listening

ALABAMA “Face To Face”
FOSTER & LLOYD “Sure Thing”
MERLE HAGGARD “Twinkle,..."”
M. MURPHY “'m Gonna Miss..."”
STEVE EARLE “Sweet Little '66”

Century 21

Greg Stephens (214) 934-2121

The Z Format

FOREIGNER “Say You Will"

MEN WITHOUT HATS “Pop..."
FLEETWOOD MAC “Everywhere”
DONNA SUMMER "“Only The...”
B. SPRINGSTEEN ‘Tunnel...”
ROGER "} Want To Be Your Man”

The AC Format

SQUEEZE “Hourglass”

EXPOSE “Seasons Change”
BRYDGE “Another Day Gone”
MANHATTAN TRANSFER “Soul..."”

Super-Country

SAWYER BROWN “This Missin’..."

Concept Productions
Elvin Ichiyama (916} 782-7754

CHR

MADONNA “Spotiight”

EXPOSE “Seasons Change”
CURE “Just Like Heaven"
TIFFANY “Could've Been”
FOREIGNER “Say You Will”
PRINCE "I Could Never..."
FLEETWOOD MAC “Everywhere”

CONCEPT PRODUCTIONS

Country

SKB “This Oid House”

ORBISON & LANG “Crying”

B. MANDRELL “Sure Feels Good"
JOHN CONLEE ‘“Living Like..."
JOHN W. RYLES “Louisiana...”
TAMMY WYNETTE “Talking To...”

AC

EXPOSE “Seasons Change”
DONNA SUMMER “Only The...”
MANHATTAN TRANSFER “Soul...”

Drake-Chenault
Phil Barry (800) 247-3303

XT-40

KANE GANG “Motortown”
FOREIGNER “Say You Will"
FLEETWOOD MAC “Everywhere”

Contempo 300

FLEETWOOD MAC “Everywhere”

Great American Country

ALABAMA “Face To Face”
JUDY RODMAN “| Want A Love...”
NITTY GRITTY... “Oh, What...”

Supersoul

WELL RED “Get Lucky”

RAY PARKER “Over You”
CHRIS JASPER “Superbad”
JODY WATLEY "Some Kind...”
DONNA SUMMER “Only The..."”

Hot AC

EXPOSE "Seasons Change”
FOREIGNER “Say You Will"
RICHARD MARX “Have Mercy"”
ERIC CARMEN “Hungry Eyes”
FLEETWOOD MAC “Everywhere”
PRINCE "I Could Never..."”
LAURA BRANIGAN “Power Of..."

Media General

Broadcast Services
John Lentz (901) 320-4433

ACtion

MR. MISTER "The Border”
ORBISON & LANG “‘Crying”

FLEETWOOD MAC “Everywhere”
MIAMI SOUND MACHINE “Can't...”
MICHAEL JACKSON “The Way...”
J.C. MELLENCAMP “Cherry Bomb”

MEDIA GENERAL BROADCAST

Your Country

ALABAMA “Face To Face”
ORBISON & LANG “Crying”
RANDY TRAVIS “Too Gone...”

M. MURPHY "I'm Gonna Miss..."”
SAWYER BROWN “This Missin’..."

Hit Rock

ICEHOUSE “Crazy”

EXPOSE "Seasons Change”
BANGLES '"Hazy Shade Of..."
ERIC CARMEN “Hungry Eyes”
FLEETWOOD MAC “Everywhere”
PRINCE I Could Never..."”
LAURA BRANIGAN “Power Of...”

Radio Arts

John Benedict/Joe Patrick {818) 841-0225

Country'’s Best

ALABAMA “Face To Face”
FOSTER & LLOYD “Sure Thing”

Soft Contemporary

NATALIE COLE “l Live For...”
WHITNEY HOUSTON “So..."”

Sound 10

ERIC CARMEN “Hungry Eyes”
RICHARD MARX “Should've...”

American Rock

DEF LEPPARD “Animal”
EXPOSE “Seasons Change”

Satellite Music Network
Pat Clarke {214) 991-9200

Country Coast-To-Coast

RANDY TRAVIS “Too Gone...”
DWIGHT YOAKAM ‘“Please,...”

The Starstation

FLEETWOOD MAC “Everywhere”
NATALIE COLE | Live For...”
M. TOMLINSON “Dawning On..."

Rock ‘N’ Hits

RAINMAKERS “Snakedance”
FOREIGNER “Say You Will”

G. HARRISON *“Devil's Radio”
JODY WATLEY “Don'’t You...”
BILLY IDOL “Hot In The City”
BREAKFAST CLUB “Never Be...”
TAYLOR DAYNE “Tell it To...”

Z-Rock

TRIUMPH “Surveiliance”
DAMEON “Every Dog Has..."”
METAL ONSLOT “Cease To..."
BANGLES “Hazy Shade Of Winter”

MUSICAL STARSTREAMS

AND THE

EDITED BY RON RODRIGUES

ABC, CBS ANNOUNCE ’'88 PLANS

Olympics,
Osgood
In Spotlight

ABC Radio is making the most of its role as the only
radio network covering the ’88 Winter Games in Calgary
(Westwood One/NBC has the rights to the summer
games). ABC Radio Network President Aaron Daniels
said his networks will feed 560 live reports, ranging
from one to three minutes in length, to affiliates during

the games.

The reports’ length and content
will vary according to which of
the six ABC networks are being
fed. There will also be 97 Olympic
Sportscalls during the 16 days of
the games, which commence
February 13. Additionally, the
network will make extensive use
of its recently-installed hard copy
data service to announce break-
ing results and developments.

About a month before the
games start, ABC will also air 60
feature reports highlighting
specific events and spotlighting
various athletes. Executive Pro-
ducer-Director/Sports Shelby
Whitfield said the net will also
shift into play-by-play coverage if
any of the team events warrant
such attention.

CBS Format Changes

CBS Radio Networks has an-
nounced several programming
changes for the coming year.
VP/GM Robert Kipperman said
the net will increase the number
of affiliate newsfeeds, begin a
hard copy communications ser-
vice, and provide local avails
within its top-of-the-hour news-
casts. The jewel in the crown of
changes involves the expanded
role of veteran correspondent
Charles Osgood.

According to Kipperman, the
“Osgood File” will be featured
four times in morning drive be-
ginning in January. It’s currently
heard once in that daypart. Os-
good began the program in 1971.
Correspondent Judy Muller’s

Charles Osgood

“First Line Report,” which is be-
ing displaced by Osgood, will
move to middays under the new
title ‘‘Correspondent’s Notebook."’

CBS plans to expand its hourly
newsfeed service to 18 times each
weekday. A producer will be hir-
ed to act as a liaison between af-
filiates and the net, as well as ar-
range individual reports. It will
also establish an audio archive
service and provide commercial-
free business updates.

Much like ABC earlier this
year, CBS will install teleprinters
in its affiliate newsrooms and
transmit closed-circuit informa-
tion. And for the first time, CBS
said it will allow affiliates to sell
the inventory inside its newscasts
and in such features as the ‘“Os-
good File”” and ‘““Dan Rather Re-
porting.”

CLOSED CIRCUIT

The new age Breeze format has an*
nounced its airstaff: Craig Clark to
mornings, Ray Peterson middays, J.
Thomas Lejewski afternoons, Jools
Brandt evenings, Stewart Hunt over-
nights, and Robbie Moore PD . ..
Tom Powell joins Radio Today in its
production department ... Drea
Besch named Producer/"Let The
Good Times Roll” for Global Satellite

STARSTREAMS FORMAT

Network. Also there, Mark Felsot is
now producing “Rockline” . . . Bill Gal-
ther signs on as co-host of the Con-
temporary Christian "'Heartsounds”
show . . . At AP, Dan Lubeski is nam-
ed Broadcast Executive for Arizona
and New Mexico, Rick Mossing for
Alabama and Georgia, Matthew Hoft
as General Broadcast Exec. for the
Eastern US, and Francis Martin to its
board of directors ... Westwood

All we do Is New AGE music.
WE'VE been doing IT LONGER
THAN ANYONE ELSE [N RAdIO.

WE WERE HERE FIRST.
we know THE music besT.
now HeARd In A TOTAL METRO AREA
of over 40 million people!
WHETHER YOU WANT 2 HOURS A WEEK
oR A Full-Time FORMAT, cHeck us ouT!

Matthew Heff

One promotes Joni Dixon-Reitz to Di-
rector/Data Processing Chris
Lane has been named new host of
Weedeck's “Country Report,” replac-
ing Ron Martin, who passed away last
month. Lane will also host the com-
pany's “Country Christmas '87."

PO BOX 44, MILL VALLEY,

CALIFORNIA 94942
(415) 183-STAR

wwanv-americanradiohistorv com
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VIDEO MUSIC I
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MUSIC TELEVISION”
37.1 million households
Tom Hunter, VP/Music Programming

Information current as of November 24, subsequent changes not reflected.

ERIC CARMEN/Hungry Eyes (RCA)

VIDEQ HITS ONE
22.9 million households

B S
I

Sal LoCurto, Director/Music Programming — Jessica Faicon, Director/Talent & Artist Relations

e e e e e e
i AR R

& R e SRR
S

MICHAEL BOLTON/That's What Love Is All About (Columbia) ................. 8
BANANARAMA/I Can’t Help It (London/PG) ... ... ...t 2 GEORGE HARRISON/Got My Mind Set On You (Dark Horse/WB) ............... 4
EUROPE/Cherokee (EPIC/CBS) . . . . . oot aas 3 MICHAEL JACKSON/The Way You Make Me Feel (Epic) ..................... 4
EURYTHMICS/Beethoven (I Love To Listen TO) (RCA) .. oo ooiiiiiiiiiiannn 7 BILL MEDLEY/JENNIFER WARNES/The Time Of My Life (RCA) . . .. ........... 12
GRATEFUL DEAD/Throwing Stones (Ashes Ashes) (Arista). ................... 7 GEORGE MICHAEL/Faith (Cofumbia) ... ...
WHITNEY HOUSTON/So Emotional (Arista). . .. ..oooeeviieiiiiieee e 2 B i
LOVERBOY/Love Will Rise Again (Columbia/CBS) - . .. ... ... ... T HEAVY -
JOHN COUGAR MELLENCAMP/Cherry Bomb (Mercury/PG) . . . ....coovvnnnn. 4 o
ROBBIE ROBERTSON/Showdown At Big Sky (Geffen) . . ... .....oovveeeenn... 4 BOURGEOIS TAGG/ Don't Mind At Alf(Island) .. ...t

NATALIE COLE/ Live For Your Love (EMI-Manhattan) . . ..................... 5
T —— CUTTING CREW/I've Been In Love Before (Virgin) . ......................... 5
e EXPOSE/Seasons Change (AMista) . . . .. ...vvnere et 2
) DEBBIE GIBSON/Shake Your Love (Atlantic) . . .. ...t 5
WHITNEY HOUSTON/So Emotional (Arista) . .. ... eeneennnn.. 7
BANGLES/Hazy Shade Of Winter (Columbia). . ......... ..o, 4 ELTON JOHN/Candle InThe Wind (MCA) .. ... ... i, 12
AEROSMITH/Dude (Looks Like a Lady) (Geffen) . ......................... 10 JODY WATLEY/Don't You Want Me (MCA) . .........coovneineerenn... 5
BELINDA CARLISLE/Heaven Is A Place OnEarth (MCA) . ................... 10 S S e s
CUTTING CREW/I've Been In Love Before (Virgin) . . ....................... 14 wEl Bt >
DEF LEPPARD/Animal (Mercury/PG) ... ... ..o iiiee 70 '
INXS/Need You Tonight (AHaNtC) ... ........covurnerrrneerieeeennn.. 7 TAYLOR DAYNE/Tell It To My Heart (Arista) ............................. 2
BILLY JOEL/Back In The USSR (COIUMDIa) . . . ..o oeeeee e 5 MARTHA DAVIS/Don't Tell Me The Time (Capitol) ......................... 5
GEORGE HARRISON/Got My Mind Set On You (Dark Horse) .. ................ 5 GLORIA ESTEFAN & MIAMI SOUND MACHINE/Can't Stay Away From You (Ep:c) . .4
GEORGE MICHAEL/Faith (Columbia) . ... .........ovvinininenenennn. 4 SIEDAH GARRETT/Everchanging Times (Qwest/WB). ....................... 6
PINK FLOYD/Learning To Fly (Columbia) . . . ...« o e v, 7 JETS/I Do You (MCA) ... .. L R PR R R R 5
PRINCE/! Could Never Take The Place Of Your Man (Paisley ParkWB). . . ... .. .. o 7 KANE GANG/Motortown (Capitol) . . .. ... 10
R.E.M./The One | Love (IRS/MCA) .. ...ttt 13 BARRY MANILOW/Brooklyn Blues (Arista) .......................... ... 7
BRUCE SPRINGSTEEN/Brilliant Disguise (Columbia) . . ..................... 4 ROGER/I Want To Be Your Man (Reprise) . . ........................... ADD
SQUEEZE/Hourglass (ABM) . ... ... oui ettt 12 CARLY SIMON/AIl | Want Is You (Arista) ......................ooo ... 7
STING/We'll Be Together (A&M) . .. ..o oottt et e 6 SWING OUT SISTER/Twilight World (Mercury/PG) .. ................... ... 3
WHITESNAKE/IS This Love (GEffen) .. ... .......oeueeeeeeeanaennn. 6 DIONNE WARWICK/KASHIF/Reservations For Two (Arista) .................. 7
STEVE WINWOODValerie (11and) . . . .. .......ooveeeneeeeannnn.. 8 STEVIE WONDER/Skeletons (Motown) . ...t 4
YES/Love Will Find A Way (AICO) . . . .. oot e e A R R DS S i
S Will Find A Way (Atco) 6 LIGHT :: 2
R COCK ROBIN/Biggest Fool Of Al (Columbia) ......................... ... 2
177 JOE COCKER/Unchain My Heart (Capitol) ...t 4
BUZZ BIN REGINA BELLE/So Many Times (COlumbia) . .+« « v vevveeennnnn.. ADD
RICK ASTLEY /Never Gonna Give YouUp (RCA) .......... .. ...t ADD
CURE/Just Like Heaven (EIBKIra) . . ..........ooverrneenniennneen o, 5 BEE GEES/ESP(WB) ............. R ADD
DEPECHE MODE/Never Let Me Down Again (Sire) . ............oooovunonnn. 3 DANNY WILSON/Girl | Used To Know (Virgin) ...t 4
LOVE AND ROCKETS/No New Tale To Tell (Big Time/RCA) ................... 2 DEJA/You & Me Tonight (Virgin) . ...t ADD
PUBLIC IMAGE LIMITED/Seattle (Virgin) .. . .......oovvreeenneeennnnn.. 1 gg'\‘(:x g@gw%héehgogﬁp S(tmw N AD g
irlfri B/WB) . o e 4 ight Stuff (WB) ...
UL AL DAVID SANBORN/The Dream (WB) ... .......erreeeiieeeiin e 4
CARLOS SANTANA/Bella (COIUMDIA) . . .. oo eveeeeeeeeeiee e 2

TEMPTATIONS/I Wonder Who She's Seeing Now (Motown) . .............. ... 2
MILLIONS LIKE US/Guaranteed For Life (Virgin)

MTV Most Requested

1 TIFFANY/l Think We're
Alone Now (MCA)

2 STRYPER/Honestly (Enigma)

3 GEORGE MICHAEL/Faith
(Columbia)

4 WHITESNAKE!/is This Love
(Geffen)

5 EUROPE/Cherokee (Epic)

6 BILLY IDOL/Mony Mony
(Chrysalis)

7 DEF LEPPARD/Animal
(Mercury/PG)

8 BELINDA CARLISLE/Heaven Is A
Place On Earth (MCA)

9 AEROSMITH/Dude (Looks Like A
Lady) (Geffen)

10 RICHARD MARX/Should've
Known Better (EMI-Manhattan)

Aerosmith guest VJs on MTV December 1.

TRAFFIC COURTS LISTENERS;
EUROPE COUNTS DOWN: MTV
will air a vintage 1972 Trafflc con-
cert (“Live From Santa Monica"),
featuring Steve Winwood, at mid-
night (ET) 11/28. Europe’s "Final
Countdown Concert,” recorded
live at Hammersmith Odeon in Lon-
don, airs 12/2 at 10pm.

GOOD ROCKIN’ IN THE US AND
USSR: VH-1 traces the evolution of
rockabilly from Buddy Holly, Carl
Perkins, and Eddie Cochran
through CCR and the Stray Cats on
“Good Rockin’ Tonight” (11/28).
Clips from Billy Joel's recent tour
of Russia are featured during the
"Billy Joel Weekend,"” which begins

" PROGRAMMING NOTES

12/4 at 4pm and rums through
12/6, 10:30pm.

OTHER FEATURES: Pete Best,
former drummer for the Beatles, is
interviewed on VH-1's “Celebrity
Hour” (11/28, 8pm).

MTV's “Week In Rock” segment
will cover the "Children of The
Americas Hunger-thon,” which fea-
tured CS&N, Jethro Tull, the Hoo-
ters, and Jackson Browne.

GUEST HOSTS

VH-1
11/29 Hiroshima, “New Visions”

MTV
12/1 Aerosmith

wwWwW.americanradiohistorv.com
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COMMERCIAL THREE-INCH CD

Frank’s Subcompact Rolls Out

‘ 7 ou’'ve seen those promo-
tional three-inch CDs by
Stevie Wonder, Squeeze,

and Fleetwood Mac, among others.

Now there’s a commercial three-

inch — also called the ‘‘subcom-

pact disc” — in stores, the first to
feature a name known in rock:

Frank Zappa.

Zappa’'s “Peaches en Regalia” is
the lead cut of three on this disc,
which CD-only label Rykodisc ship-
ped last week to retail via indie dis-
tributors. It has a running time of
about 13 minutes and a suggested
list price of $4.98.

Rykodisc Director/Marketing
John Hammond said he expects to
service the subcompact to AOR
(including Classic Rock stations)
and New Age. He feels the label’s
promotion efforts will be helped by
the fact that many programmers
in those formats cut their profes-
sional teeth in the late ’60s and ear-
ly *70s, when Zappa made his first
impact.

““This is a major part of a cam-
paign on our new batch of Zappa

D bt Bstrrn S oy

Flexi Fields

| FRANK ZAPPA

PEACHE

is being marketed with a 98-cent
adaptor, which allows drawer-type
CD players to handle the three-
inch.

Hammond said Rykodisc plans
to release more commercial sub-
compacts next year. Zappa's pre-
orders topped 20,000, he noted.

PARTON'S
CBS DEBUT

Zappa CD cover: the original Valley Girl?

CDs,” continued Hammond.
“Peaches . ..” is a digital remix
from “Hot Rats” — which he said
is “the classic early Mothers
record for many people.”

The subcompact’s other cuts,
“I'm Not Satisfied” and “Lucille
Has My Mind Messed Up,”” come
from “Cruising With Ruben & The
Jets” (1968) and “Joe’s Garage”
(1979), respectively.

It’s packaged on a 3%x12” card,
which includes a 3x3” cardboard
sleeve for disc storage. The release

ven in a world of three-inch CDs and other new software, an old idea
— the Eva-Tone flexidisc — gets good mileage. RCA has used it re-
cently for Pseudo Echo and Grim Reaper, among others, and now

for Flelds of the Nephilim.

A flexi excerpling music from the “spaghetti metal” bard's new Beg-
gars Banquet/RCA album “Dawnrazor” has been distributed for giveaways
to trend stores in select markets, inclueding Boston (where the label has set
a fig-in with the Strawberriaz chain), Chicago, Mew York, and Los Angeles.

The Fields of the Nephilim name, incidentally, is said to come from a
biblical reference to a race of giants. But you probably knew that.

‘Rainbow’ On
The Horizon

R

i W

Dolly: a little bit country, a lot more pop.

atings woes or not, “Dolly”

draws more than 10 million

people to ABC-TV Sunday
nights. For its part, CBS Records
would probably be pleased if just
10% of that audience bought the
singer’s Columbia debut, “Rain-
bow,” released this week.

The album is basically “a pop
record” with some country con-
tent, according to Columbia Direc-
tor/Marketing Peter Fletcher.
Songwriters include George Mer-
rill & Shannon Rubicam, Dean
Pitchford, Mike Chapman, and
Parton herself.

There's also a two-time Smokey
Robinson connection: Parton duets
with him on “I Know You By
Heart” (likely to be the second sin-
gle), and revives “Two Lovers,”
the Robinson-written Mary Wells
oldie. The album was produced by
Steve “Golde” Goldstein.

The radio thrust for ‘‘River”
will focus first on AC, then CHR,
said Fletcher, noting that Colum-
bia’s Nashville division will also
be involved in the campaign.

Promotion for the release —
aside from Parton’s performance
of the music on her show — will in-
clude national print buys and pre-
Christmas TV advertising, to max-
imize the holiday-gift selling oppor-
tunities.

Get A Jump On The
Industry’s Hottest Job Listings!

Get R&R’s weekly Opportunities/classified
section before the paper’s published. R&R
Job Hotline is mailed to you separately.
Call 213-553-4330 to subscribe today. Use
Visa/MasterCard /AmEx.

HotLine

213-553-4330

November 27, 1987

D«

The ‘Black’ Prince

A party package for the holiday season: that's thought to be the con-
cept of “The Black Album,”a new Prince release which could arrive in ear-
ly December.

It may even be marketed without any artist identity, although sources
say several of the songs will lyrically leave no doubt as to their originator.

Raquel’s Winter Portrait

Which came first: the poster or the record? The sleeve of Raquel
Welch's new Columbia release, “This Girl's Back In Town,” features a
rather provocative photo of the lady. Turns out that the Winterland Pro-
ductions division of CBS is marketing this portrait as a full-color poster, in
conjunction with the single.

Going To The Dogs

R.E.M. manager Jetferson Holt has launched a new indie venture, Dog
Gone Records, with partner Mac Euliss.

The label bases in Athens, GA, and its first release is an album, “Rebel
Shoes,"” by the Squalis. Group was featured in the “Inside/Out” movie (and
IRS soundtrack) about the Athens scene.

DGR's second act is Snatches Of Pink from Chapel Hill, NC. Their
debut album, “Send In The Clowns,” will be released in January.

Television Comes To CD

Albums by Television (“Marquee Moon”’), Love (“Forever Changes”),
the Stooges (“Fun House"), and Harry Chapin (“Heads And Tales") are
among the first releases on Elektra’s new midprice CD line.

Also coming are titles by Carly Simon, Judy Collins, David Lindley,
and Steel Pulse. The eight albums have been digitally remastered, and
original album graphics are used.

Very Hip, Late Night Set

Paul Shaffer, keyboardist and musical director/band leader for David
Letterman, is joined by an eclectic mix of musicians on his upcoming Capi-
tol album “Coast To Coast.”

No word on a release date, but the label says some of those partici-
pating are Eric Clapton, Dave Edmunds, Tony Joe White, Paul Wester-
berg of the Replacements, Fats Domino, Allen Toussaint, and Willie Mit-
chell.

Rhino Bankrolls Rhino

Rhino Records’ “Save The LP" campaign netted $5000 for the Rhino
Rescue USA organization (and you thought it was just a publicity stunt).

Label principais Richard Foos and Harold Bronson presented a check
to RRU chief Thom Schneider at the Los Angeles Zoo November 16.
Rhino is sponsoring the zoo’s black rhino for the next year.

Mitsubishi Backs GRP

Five GRP acts, including Diane Schuur and Chick Corea, played eight
concerts in Japan last month, in a tour sponsored by Mitsubishi to promote
its new A&D high-end audio line.

Results will be heard next year when the label issues a live double al-
bum drawn from those concerts. Aside from Schuur and Corea, the artists
involved were Tom Scott, Lee Ritenour, and Dave Grusin.

US/USSR Music Summit

Just in time for the scheduled December 7 US/Soviet summit is the re-
lease of “Far Away Lands,” a duet featuring David Pomeranz and Russian
singer Sasha Malinin. The Cypress Records 7-inch was shipped this
week to CHR and AC formats, and the track will also appear on a Cypress
sampler due mid-January. The “A"-side of the single is sung in English,
with the flip side in Russian.

=

CASH ADVANCES — island Records of Canada has made its first
domestic signing, Toronto singer/songwriter Andrew Cash. Previously in
the group L'Etranger, Cash is recording his solo debut with John Switzer,
co-producer of Jane Siberry’s flirst two albums. A spring release in Canada
and the US is anticipated. Pictured at the signing (I-r) are Istand UK A&R
Director Dave Hill, Cash’s manager William Tenn, Island Canada President
Lee Silversides, Cash, Island Chairman Chris Blackwell, Island US A&R
Director Joel Webber, and Island UK Managing Director Clive Banks.
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Lennon, Redding Remembered NEW

MONDAY, DECEMBER 7
1956/Rock comes to London as Tommy Steele and his Steelmen piay their first show at the Finsbury Park
Astoria, now the Rainbow.

1968/Eric Burdon announces he'li break up the Animals in two weeks, move to California, and pursue acting.
1973/“Abra-Ca-Dabra,” the DeFranco Family's follow-up to “Heartbeat, it's A Lovebeat,” is released.
1983/“Islands in The Stream” by Rogers & Parton becomes a platinum single, something which was increasingly
rare even four years ago.

1986/At aBruce HornsbylJohn Fogerty doubie bill in San Francisco, Huey Lewis joins Bruce on stage; 49er -
Dwight Clark joins Lewis in the audience. Neil Young is there. So is Tom Fogerty's son, although dad and the
other CCR members aren't.

Born: Gary Morris 1948

TUESDAY, DECEMBER 8

1980-86/0n the first anniversary of John Lennon’s murder, Yoko Ono writes to Rolling Stone, describing her
husband as a “casualty (in the) war between the sane and insane.” On the third, a crowd chants “give peace a
chance” outside the Dakota all day; Sounds suggests they should've left Yoko alone. In 1986, 400 people in
Prague march to commemorate the death until cops disperse them.

1983/Annie Lennox flies to Vienna to visit a throat doctor.

1985/Tina Tumer wins the NAACP best actress award for “Mad Max Iil,” but not before she renounces her
South African shows. Luther Vandross gets best male artist and best LP.

1986/At an American Cancer Society dinner for Clive Davis, Air Supply, Dionne Warwick, Jermaine Jackson,
Patrice Rushen, and Pee Wee Herman join Clive for “That's What Friends Are For.” At WSTH/Alexander City,
AL, convicted forger Randall Maurer puts on a long tape and walks off his work-release job. And Journey's
Randy Jackson falls off a stage in Biloxi and spralns his foot.

Bormn: Gregg Aliman 1947, Jerry Butier 1939, Dan Hartman 1950, the late Jim Morrison 1943

WEDNESDAY, DECEMBER 9

1967 /Police mace Jim Morrison before a Doors show in New Haven; when he complains about it onstage, he’s ‘ ‘
charged with breach of peace and resisting arrest.
1981/Ear! “‘Sonny T’ Tlighman dies in Washington of a heart attack at 56. His Orioles had played, with

various lineups, into the mid-'70s.
1984 /The final Jacksons show runs an hour and 45 minutes at L.A.'s Dodger Stadium. On the same night, Larry

Gatlin checks himself into a hospital for cocaine addiction. .
1985/Bryan Adams gets the first Canadian “Diamond Award” for a million copies sold by a native artist. ’ ’
1986/Elton John collapses onstage in Sydney but continues after a few moments. Folk singer Hamilton Camp

guests stars on “Hill Street Blues” as a mortuary salesman.

Born: Joan Armatrading 1950, Rick Danko (Band) 1943, Donny Osmond 1957
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The New Single

Produced by
Stephen Hague and New Order.

"

Brend ) ! R : : i
THURSDAY, DECEMBER 10 renda Lee, Paul Rodgers, Chad Stuart, Joan Armatrading

1967/ Otis Redding and several Bar-Kays are killed in a plane crash near Madison, WI. In 1986, WZEE/Madison
organizes a show by the Otis Redding Band and the Pinetoppers to raise money for a memorial.

1976/Blily Idol’s Generation X plays its first show at London’s Central Art School.

1983/In the year of the 80/20 AOR new music doctrine, KZEW/Dallas solicits tapes from new British bands for C I l R C] 1 ART
its “Rock & Roll Alternatives” program through NME.

1985/Johnny Cash'’s tenth Christmas special features Rosanne Cash, Larry Gatlin, and Jerry Lee Lewis.

1986 /The Human League cuts short its comeback visit to America because Phll Oakey has the fiu. And the
American-Arab Anti-Discrimination Committee holds its first meeting with Elektra over the Cure’s “Killing An Arab.” 120 / 20
Born: Jack Hues (Wang Chung) 1954, Chad Stuart (+ Jeremy) 1943

FRIDAY, DECEMBER 11

1957/Jerry Lee Lewis and third wife/third cousin Myra Gale Brown married in Hernando, TN.

1964/Sam Cooke is shot to death under mysterious circumstances by L.A. motel manager Bertha Franklin.
1972/So open up the cell and let a man come in and do the popcorn: James Brown is arrested in Knoxville for
“disorderly conduct” when police see him talking to fans after a show and accuse him of trying to incite a riot.
After he threatens to sue the city, charges are dropped. Also, Genesis plays its first American show in Boston.
1977/Elton John's manager John Reid walks into a robbery at New York's Carlyle Hotel.

Born: Booker T. Jones 1944, Brenda Lee 1942-43, Jermaine Jackson 1954, David Gates 1939, Nikki Sixx
(Motley Crue) 1958

SATURDAY, DECEMBER 12

1957/KEX/Portland DJ Al Priddy is fired for playing Elvis Presley’'s version of “White Christmas.”

1964 /The Supremes record the still-unreleased track “Bikini Party.”

1975/David Geffen becomes Vice Chairman of WEA's movie-making arm.

1981/Smokey Roblinson’s 25th anniversary show on “American Bandstand.”

1986/David Lee Roth’'s mom, Sybil, sees her son’s new band perform for the first time in San Francisco. The
Roths also hold a dinner for Ted Templeman and Lenny Waronker.

Born: Charlie Rich 1932, Dionne Warwick 1940-41, Paul Rodgers 1949, Frank Sinatra 1915, Cy Curnin
(Fixx) 1957, Connie Francis 1938, Grover Washington, Jr. 1943

SUNDAY, DECEMBER 13

1960/"It's Now Or Never” becomes England’s fifth million-seller to date and its fastest, until the Beatles. It
remains the biggest Elvis record ever in that country.

1963/The Beatles finish their third British tour at the Southampton Gaumont. They have the top two 45s and LPs.
1984/Ahmet Ertegun hosts a gala for Forelgner's “Agent Provocateur” LP on the 165-foot Empress of New
York yacht.

1985 /Shortly before the celebrity appearances get out of control, Phil Collins appears as a sleazy game show
host on “Miami Vice.”

Born: Ted Nugent 1949, John Anderson 1954, Randy Owen (Alabama) 1949, Jeft Baxter (Doobies) 1948

Direction: Tom Atencio

T

€ 1987 Qwert Recaordy

wwwW_americanradiohistorv. com -


www.americanradiohistory.com

38 m R&R November 27, 1987

BRAD MESSER

Radio News
Immediacy Eroding?

There are dedicated newspeople all across the nation dios, not to mention cable TV serv-
whose Christmas wish would be a simple one: more re- ice to provide radar. After all, it's
sources in the workplace. America’s radio newsrooms, de- 50 much cheaper to rip the forecast
spite certain counterclaims, give every appearance of g&narmvse;vm“:rand simply call it
shrinking. Insidious staff and budget cuts are shriveling '

0 ) rs There are a great many stations
wh_at was once radio’s greatest claim to competitiveness where newspeople have long ceas-
— immediacy. ed to be journalists. The station

Radio listeners responding to a In their reputation-building for- that actually originates any jour-
current industry poll said they ap- mer years several top stations in  nalism is increasingly rare.
preciate live news updates and bul-  each market subscribed to both AP It is true — and it saddens me to

letins, but how many newsrooms
have a network affiliation or a
news audio service? Poll respon-
dents also indicated a strong pref-
erence for stations which offer lo-
cal news, but at stations without
solid news staffs the best that can
be offered are hasty rewrites of the
morning newspaper.

Mobile news from the scene?
Many stations have no rolling stock
whatever. At stations which do
purchase or trade vehicles, news
mobile units are too often the very
lowest priority.

and UPI, but two-wire stations are
now as rare as outside street and
beat reporters. It is my opinion
that if a station has UPI these days,
there’s a good chance that lower
cost influenced the decision; the
dominant AP traditionally charges
slightly more. The situation is so
miserable that not long ago one
GM asked me, in all sincerity,
“Does a station really have to have
a wire service?”

Weather is a surefire tune-in, say
the listener surveys, but budgets do
not commonly provide weather ra-

point out — that the typical inde-
pendent news staff no longer con-
sists of reporters, editors, and news
anchors. Instead it is composed on-
ly of rewrite men and news
readers.

Newspeople as a group tend to be
sincere in their desire to present
up-to-the-minute, accurate infor-
mation. Lacking the tools and re-
sources which once built radio’s
reputation for immediacy, they are
left only to dream and wish . . . as
they rip the wire and rewrite that
morning paper.

From the Columbia Lp:
“Introducing the Hardline according
to Terence Trent D'orby” 40964

Produced by Howard Gray
Arranged by Terence Trent O'arby

Soon To Be Released

Watch for Terence Trent D'arby
on NBC TV's

""Showtime at the
Apollo"

Saturday Night, November 28th

[Check Local Listings)

First Approval Of Constitution

MONDAY, DECEMBER 7 — 200th anniversary of the first popular endorsement of the US Constitution. In
1787 Delaware became the first of the original 13 states to ratify the Constitution, and thus became the first
state. The Delaware vote was unanimous.

Five years ago Texas abandoned its electric chair and became the first state to execute a convict by drug
injection {1982). Pearl Harbor Day, based on the 1941 Japanese attack on America’s Hawaiian bases.
Birthdays: Basketball vet Larry Bird 31. Actress Ellen Burstyn 55.

Shuttle Computer Foul Up

TUESDAY, DECEMBER 8 — The space shuttle Columbia, on a planned nine-day mission, landed after a
record ten days in space in 1983. Touchdown at Edwards AFB occurred eight hours after a series of
malfunctions in the navigational computers.

John Lennon was murdered seven years ago {1980). Los Angeles surpassed Philadelphia in population in 1953.
America declared war on Japan in 1941, with only one dissenting vote in Congress. Winter arrives in two weeks
(12/22).

Birthdays: Musician Duane Allman 40. Comedian Flip Wilson 54. Actor Maximilian Schell 57. Entertainer
Sammy Davis Jr. 62.

Christmas Seals Turn 80

WEDNESDAY, DECEMBER 9 — The first Christmas Seals were distributed by the American Lung
Association 80 years ago in Wilmington, DE {1907). Those first stamps raised money to fight what was then the
nation’s top killer disease, tuberculosis.

The world’s heaviest turkey weighed in at 77.25 pounds in 1979. In World War ll, China declared war against
Japan, Germany, and Htaly in 1941. Roller skates with ball-bearing wheels were patented in 1884.

Birthdays: Singer Donny Osmond 30. Football vet Dick Butkus 45. Actor Beau Bridges 46. Football vet Deacon
Jones 49. Actor Dick Van Patten 59. Comedian Redd Foxx 65. Actor Kirk Douglas 71. Former House Speaker
Thomas ‘‘Tip"’ O'Neill Jr. 75

Fastest Piston Airplane

THURSDAY, DECEMBER 10 — Female pilot Jackie Cochran set a still-unsurpassed world speed record
40 years ago (1947). In a souped-up WWII surplus P-51 Mustang, she flew a 100 kilometer course at an
average speed of 469 miles per hour — the {long course) world record for a piston-driven airplane.

American Medical Association delegates voted in 1985 to campaign for a total ban on tobacco advertising.
America's first law giving women the right to vote and hold office was passed by the Wyoming territorial legislature
in 1869. Mississippi became the 20th state in 1817.

Birthdays: Actress Susan Dey 35. Musician Johnny Rodriguez 36.

Roller Skating Marathon

FRIDAY, DECEMBER 11 — Isamu Furugen laced up his skates and glided onto the floor of Naka Roller
Skate Land in Okinawa in 1983 and didn't quit until two days after Christmas, having set the world marathon
record of 344 hours and 18 minutes. (Marathon rules allow an hourly five-minute break.)

JFK ordered the first direct American military intervention in Vietnam in 1961. The Supreme Court ruled in 1950
that people cannot be forced to testify against themselves in criminal cases. Germany and Italy declared war on
the US in 1941. Indiana became the 19th state in 1816.

Birthdays: Singer Jermaine Jackson 33. Shipping heiress Christina Onassis 37. Singer Brenda Lee 43. Nobel
Prize novelist Aleksandr Soizhenitsyn 69.

www.americanradiohistorv.com


www.americanradiohistory.com

November 27, 1987 RaR m 39

DAN O’'DAY

AIR PERSONALITIES

Receptionists: Making Friends
With The Job-Seeker’s Foe

A veteran jock in the Midwest, presently between gigs
due to a format change, offered some tips on the art of con-
vincing a radio station receptionist or secretary to route
your phone call to the PD. As our anonymous contributor
pointed out, ‘“More often than not, you’re the exact person
they’re there to screen out from a superior’s busy schedule
— and your desire to defeat their whole raison d’etre puts

them off.

“What can you do? Be cordial,
friendly, patient, understanding,
and appreciative — especially with
those receptionists who don’t show
you the same consideration. Intro-
duce yourself. Don’t try to withhold
information because it's ‘none of
their business.” Don't give them
a<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>