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I N S I D E:

FAIRNESS, TRANSFER
TAX TORPEDOED

NAB won a big lobbying victory
last week, as the top two items
on its hit list were defeated by
Congress . . . for now. Also, an
interview with a disappointed
Doug Bennett, President of NPR,
which stood to gain from the
transfer tax.

Page 12

$84 MILLION OUTLET
LBO SET UP

The management of Outlet, owner of
four major market radio stations, has cut
a deal to buy back up to 74% of the
company’s shares from two leading
stockholders.

Page 14, 18

1987: THE YEAR
IN RADIO & RECORDS

In our last issue for the calendar

year 1987, R&R editors look back

on the key trends and events of

the year. Coverage includes:

® CHR's new musical balance

® Urban ups and downs as the
format matures

® “Crystal Ball Persuasion”
forecasts from AOR PDs

® New AC trends open up a new
adult radio ballgame

® Country’s controversial comments

® Technology and legal matters fail
to sidetrack a bonanza records
year

® Gold comes of age

Plus much, much more: the humor,

the heartbreak, the format

changes...

Page 36, 38, 40, 45, 47, 48, 50

CATCHY NEW LIFESTYLE
CLASSIFICATIONS

Just when you're getting used to (or sick
of} yuppies, grumpies, dinks, and all the
other clever psychographic shorthand
terms of today, along comes the
Stanford Research Institute’s Values &
Life Styles index. It divides the US
population into eight new meaningful
categories, from Achievers to Survivors.
Page 25

CD PLAYER SALES DISAPPOINT

Ownership of CD equipment seems to
be levelling off, at least for the moment,
while the erosion of the vinyl
configuration has halted. Details on these
developments, plus a Vital Signs
breakdown of who buys records,
cassettes, and CDs.

Page 32
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World’s Largest Bra Generates
| Station Support

KLOL/Houston's “Change Your Life Sweepstakes, " which awarded
a listener $5000 for a breast enlargement operation, was not uni- |
que. But the station brought new dimensions to its support of the

| promotion, creating a 40-foot, 400ib bra labelled the “Bazoom-
| erang” by morning team Stevens & Pruelt. The bra made its public

debut hanging from a station billboard (top), but was removed by the
city owling to an ordinance against “spectacular” signs. Then it had
a guest shot during comedian Sam Kinison's local appearance. The
following week KLOL aired its lingerie from a hot air balloon during

| moming rush hour. To cap it off, the station convinced the First
Republic Bank to designate the garment as the official “pace bra” in
its Symphony Classic 10k run (bottom), where it earned countless
bravos from avid symphony fans. KLOL is donating the mega- [

brassiere to Frederick's of Hollywood, despite rumored competing
bids from the Guggenheim Museum of Modern Art and Dollywood.
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REGISTRATION THE KEY

Urban Radio Organizes
For Jackson Campaign

Democratic Presidential can-
didate Rev. Jesse Jackson met

last Saturday (12/12) with ap- !

proximately 50 supporters from
Urban radio and the music in-
dustry to emphasize the impor-
tance of Black and Urban sta-
tions in spearheading voter edu-
cation and registration drives
nationally.

The informal two-hour ses-
sion, which was closed to the
general media and not intended
for direct quotation, was organ-
ized by Jack The Rapper pub-
lisher Jack Gibson as ‘‘Black
Radio for Jesse.”

SCHUON KAZY PD

PLANNING THE DRIVE — Rev.
Jesse Jackson (left) and R&R Ur-
ban Contemporary Editor Walt Love
at Atlanta meeting.

JACKSON/See Page 31

Reeb New PD At 91X

KAZY/Denver OM Trip Reeb
has been named OM of Noble
Communications’s XETRA-FM
(91X)/San Diego. He replaces
Mad Max, who recently resign-
ed his PD post at the modern
music AOR. DKM Broadcast-
ing (which becomes Summit
Communications January 4)
has upped KAZY Asst. PD An-
dy Schuon to PD at that station.

Reeb programmed the Den-
ver AOR for eight months, fol-
lowing a year and a half as PD
at KISS/San Antonio. This will
be his first foray into modern
music. Noble COO Norm Feuer
commented, “An outstanding
PD can program anything. Bas-
ics such as creativity. leader-

Trip Reeb

ship ability, and strategic plan-
ning don’t change by format.
Trip has all those qualities, and
if he has to learn some new mu-
sic then that’s what he’ll do.”
REEB/See Page 9

PolyGram Ups Leach
To Sr. VP/Promotion

PolyGram National Direc-
tor/Pop Promotion David
Leach has been elevated to Sr.
VP/Promotion. He’s been with

| the label since 1977.

Leach becomes responsible

| for all of PolyGram’s popular

music promotion activities, in-
cluding CHR, AOR, AC, Urban,
Dance, Alternative, and Video.
He succeeds John Betancourt,
who has left the company.
Exec. VP/Marketing & Sales
Bob Jamieson said it was “a

| point of pride” that PolyGram
| was able to make the appoint-

ment from within. “David has

\_Ning NJminafe;l_To ;:CC Seat

It’s official. President Rea-
gan has formally nominated
Washington communications
attorney Susan Wing to replace
Mimi Weyforth Dawson on the
FCC.

THE “New AC” AGE

Wing, a partner in the law
firm of Hogan & Hartson, is
considered by her peers to be
hard-working and a staunch
supporter of the Reagan admin-
istration’s policy of deregula-

tion. She was first mentioned in
mid-November as a likely FCC

nominee.
With her formal nominhtion.
Wing joins Bradley Holmes in
WING/See Page 31

David Leach
established himself as one of
the industry’s most influential
and successful young promotion
executives,” he noted. ‘“His
track record . . . speaks for it-
self, as he has placed one Poly-
Gram artist after another on
the charts. He has also demon-
strated the ability to break our
new acts, at the same time sup-
porting and maintaining our
established artists.”

LEACH/See Page 31

See Page 47
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Heiden WPHR’s New GM

After almost two years as GSM
at Nationwide’'s WGAR-AM &
FM/Cleveland, Mark Heiden has
been named GM crosstown at Ard-
man Broadcasting’sWPHR. He re-
places Charles Slavik, who left the
station.

Heiden, who also served as GSM
at WKZL/Winston-Salem and VP/
GM at WRJZ/Knoxville, told R&R,
“Our plans right now are to find out
what the people in Cleveland want
in a radio station. Once we know
that, we plan to give it to them.
We’re in an early formative stage
to determine what more we can do

EXITS WAGONTRAIN

Adkins Forms
Radio, Etc.

Wagontrain Communications
Exec. VP/COO Denny Adkins has
resigned effective December 31 to
launch his own company, Radio,
Ete.

Adkins told R&R, “There are a
number of products and services I
feel are vital to the radio industry.
Tv develop those areas, I'm form-
ing this company. My plan is to
have the first product sometime in
the first quarter of 1988.” Radio,
Etc. will be based in the Los An-
geles area.

Wagontrain Chairman Bill San-
ders told R&R, “Denny decided he
wanted to go into business for him-
self and do some new things. He’ll
develop noncompetitive projects.
He’s not leaving us, because we're
his first customer. We have a firm
one-year deal, with options to re-
new on both sides.

“Denny will continue working on
projects like our non-broadcast

to position ourselves more compet-
itively.”

WPHR had previously been
known as Urban Contemporary
WDMT until switching to CHR sev-
eral months ago. The station was
formerly consulted by Burkhart/
Abrams.

Heiden said, “We're currently
without a consultant, but are in the
process of hiring a firm to do some
comprehensive testing. All formats
and approaches are being consid-
ered. WPHR isn’t here for the stat-
us quo. We're here to do something
exciting.”

k

e = R
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Denny Adkins

CD,” Sanders continued. “He’s
played a vital role in our growth
outside the traditional syndication
business the past years. We're very
pleased to have him continue as
our consultant. If given an oppor-
tunity, I'd be the first person to in-
vest in his company.”

Adkins had been associated with
the Albuquerque-based company
for 12 years, and had served in a
variety of upper-management jobs
for Wagontrain subsidiary Drake

ADKINS/See Page 9
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John Piccillo

FORMAT TO GO

Piccillo PD
At WBYR

Eight months after exiting the
WBYR/Buffalo PD job, John Pic-
cillo has returned to that position,
as the Devine Communications
outlet prepares to abandon AOR
for an as yet undetermined format.
PD Mike Bensson, who replaced
Piccillo last April, was dismissed,
along with several members of the
sales staff. WKLC/Charleston, WV
OM Brian Krysz had accepted the
WBYR PD post in late November,
then changed his mind the follow-
ing week.

“We’re reviewing a number of
options, not the least of which is a
real Gold format with part of the
day automated,” explained Devine
President Chris Devine. “But I
really don’t know what we’ll do. As
far as AOR goes, the trends show
we’re out of it. There’s no room for
us. Hopefully next time we go to
number one we’ll be able to hold
the spot.”

PICCILLO/See Page 9

Davis Directs E/P/A Black Music Promotion

Larry Davis has been appointed
Director/National Promotion,
Black Music, atE/P/A. He was the
division’s Local Promotion Manag-
er for the mid-Atlantic market.

Based in New York, Davis now

becomes responsible for the pro-
motion of E/P/A product at Black/
Urban radio and clubs, and direct-
ly supervises the unit’s black mu-
sic field staff. He reports to VP/-
Black Music Promotion Don

Stein, Malloy Take Aim
With Apache Label

Former Gold Mountain Exec.
VP and Elektra VP/Promotion
Burt Stein has formed Apache
Records with songwriter/producer
David Malloy.

The Los Angeles-based label has
a pressing and distribution deal
with CEMA, the Capitol/EMI
branch system. First releases will

be a single (“Desolation Angel’’)
and album (“Mystery Street”) by
newcomer John Brannen.

Apache’s A&R focus will be rock
& roll, said Stein, and he expects
the label to develop three acts in its
first year. Co-President with Mal-

APACHE/See Page 9

APACHE GATHERING — Pictured after signing Apache Records' distribution deal
with the Capito/EMI group are (I-r) CEMA President Dennis White, Apache Co-
President Burt Stein, Capitol Industries President Joe Smith, Apache Co-President
David Malloy, and label’s first signing, John Brannen.

e .

Larry Davis

Eason.

Eason said, “Larry is one of the
most exciting, hardworking young
executives in the business. He
brings new ideas, he motivates the
staff, and most of all he’s my right-
and left-hand man.”

Davis commented, ‘“Going na-
tional is something I've looked for-
ward to for a long time. I've beenin
the business for 13 of my 30 years.
I've learned a lot, but I have a lot
more to learn. This directorship
will be a challenge.”

Prior to becoming an LPM for
CBS two years ago, Davis was a
Territory Sales Manager for Capi-
tol in Atlanta. He’s also worked at
A&M and LAX Records/Far Out
Productions, and held on-air and
programming posts at WAUC/At-
lanta.
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THIS ONE GOES OUT
TO THE ONES WE LOVED

Which artist had the most No. 1 records in
19877 Who spent the most time at the top of
the charts? Which records were the longest-
running No. 1 hits? Answers in the On The
Records column, but this sentence has a
clue for you, too.

Page 34
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Enigmatic Lineup

At a recent performance at L.A.’s Roxy, (I-r) Enigma artists Marti Jones and Don

Dixon were greeted by label CEQ William Hein and Dixon manager Harry Sim-

mons.

This Girl’s Back

v
=g b

At a party marking the release of her ““This Girl's Back in Town" single, Raquel
Welch is flanked by CBS Records International President Bob Summer (I) and
CBS/Records Group President Walter Yetnikoff.

Pidcock VP/GM At WBBY

Twenty-four year Taft Broad-
casting veteran Jim Pidcock will
become VP/GM of Mid-Ohio Jazz
outlet WBBY/Columbus at the first
of the year. For the past four years
he has managed Taft’s Cleveland
sales office, which represents the
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company’s 12 radio and five TV
stations.

Pidcock previously spent 15
years at Taft’s WTVN/Columbus
as air personality, PD, Sales Man-
ager, and GM. Mid-Ohio Chairman
Carl Nourse commented, “We’re
delighted to have someone with
Jim Pidcock’s experience at the
helm of WBBY, especially because
of his market knowledge and the
market’s respect for him.”

Pidcock said the chance to re-
turn to Columbus and to station op-
erations were primary factors in
his leaving Taft, and added,
“WBBY is a fine station with lots of
growth potential. Our challenge
will be to continue fine-tuning the
format to give it an even broader
audience appeal.”

Jarvis To
Program
WGTZ

WVSR/Charleston PD/OM Jay
Jarvis has resigned to accept the
PD chair at Great Trails CHR out-
let WGTZ/Dayton. He replaces
John Robertson, who left about a
month ago.

Jarvis, using the name Cat Sum-
mers, was Asst. PD at KWK/St.
Louis before joining WVSR. He told
R&R, “It’s going to be fun pro-
gramming in a top 50 market. The
city is pretty nice, and I've heard
some great things about Great
Trails. WGTZ has been very suc-
cessful the last few years, so it’s
going to be a good challenge to con-
tinue its growth.”

A replacement for Jarvis is be-
ing sought.

NEWS

New Sex Arrest For Willie B.

The tangled saga of former B104/
Baltimore afternoon drive person
ality Willie B. (aka Robert Naftel)
added a new complication last
week. Naftel, who was arrested
December 2 and charged with the
alleged sexual molestation of a
minor on four separate occasions
(R&R, 12/11), was arrested again
December 10 in connection with a
new set of alleged sex charges in-
volving a minor. He is free on $5000
bail, and has resigned his position
at B104.

Naftel is now charged with two
third-degree sex offenses in addi-
tion to the previous charges. If
found guilty of all charges he
could face up to 41 years in prison.

The newest allegations are from
a 17-year-old female who said she
was “fondled, caressed, and kiss-
ed” in her home and in a car at a
local mall in January and/or Feb-
ruary 1984.

Naftel’s counsel, Tom Morrow of
the Baltimore-based Soudry &
Morrow, told R&R the new allega-
tions are ‘“‘something I've predict-
ed and anticipated all along. Once
the publicity on an event like this
hits the street, it seems there’s al-
ways some sort of bandwagon ef-

fect. There’s a fascination with oth-
er people’s tragedy . . . a tendency
for people to want to participate in
some manner.”

Morrow said the first set of
charges was made in Baltimore Ci-
ty, but that the new allegations
were filed in Baltimore County,
necessitating a separate hearing
January 7.

“I’d be very interested to find out
if this girl knew or knows of the oth-
er girl,” he noted. “I’'m very con-
cerned over the viability of a fair
trial in this area, with so much pub-
licity surrounding it. It’s my hope
that careful investigation will clear
Naftel so we can avoid the bearings
and expense surrounding them.”

Discussing his new accuser, Naf-
tel told R&R, “I recall seeing this
girl one time. She used to call the
station and had asked to meet me
on several occasions, and I'd re-
fused her. On one occasion I men-
tioned in passing I'd be at the Hunt
Valley Mall, and she staked out the
mall. She approached me in a book
store, and began small talk. My
wife walked in and I introduced
them. The girl went into a rage
about not knowing I was married,
and stormed off. I swear nothing

ever happened. My wifeJamie was
there as my witness.

“All T want to do is get cleared of
this mess and put my life back to-
gether,” Naftel continued. “My
wife and entire family have been
very supportive through this entire
ordeal. I just wish all of this was
over.”

Gray PD
At KMGR

KCPX/Salt Lake City AM drive
personality Pat Gray has been
named PD of TransColumbia’s
crosstown KMGR-AM & FM, and
will do morning drive on the FM.
He replaces Andy Fuller, who left
to program WJQI/Norfolk.

KMGR Station Manager Sunny
Lindsay told R&R, “We’re delight-
ed to have Pat as our new PD. He
has an easygoing style that I think
will be perfect for our format. We
feel getting Pat is a real coup for
us. With him doing mornings, we’ll
be able to grab listeners’ attention

on their way to work.”
GRAY/See Page 31
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« Registration

* Format Sessions
Provocative panels assembled and hosted by R&R
editors to probe the vital issues in CHR, AOR,
UC, AC, Country and Gold-formatted radio.

+ Sales Strategy Seminars
Wally Clark and Chris Beck have designed a
special set of meetings to cover the latest concepts
for maximizing your sales team.

* Creative Production
A complete high-tech studio, hosted by some of
radio’s hottest production talents . . . a great
sharing and learning opportunity.

+ Air Personalities
Dan O’Day hosts two sessions; the first is a panel
of top programmers commenting and critiquing
airchecks, explaining what they look for when

hiring. Second is “Creating Radio Comedy, ” with

top comedy creators showing the audience how to
make most things funny.

E * COCKTAIL PARTY &
BUFFET SUPPER

* Evening “Hot Box”

Format Sessions

R&R format editors host radio and music
industry panels dealing with the hottest issues on
both sides of the industry.

 Hospitality Suites

* BUSINESS « PROGRAMMING ¢ MARKETING/PROMOTION e PERSONAL DEVELOPMENT

onald Kegan

Dennis Patrick

+ Keynote Addresses
FCC Chairman Dennis Patrick will take this
opportunity for a major address to the industry on
the future of broadcast freedom. Donald Regan,
former White House Chief of Staff, Secretary of
the Treasury and CEO of Merrill Lynch, will
discuss the near '90s economy and its effects on
the radio and record industry.

High Tech — High Touch

Audience Participation:
Industry/Consumer Comparisons
Find out how well you know near '90s music
consumers and radio listeners. Via the latest
technology, convention participants will be
“linked” to produce “instant interactive opinions
and comparisons” with the exclusive results of a
major national survey. Mike Shalett hosts this
unique presentation.

» Stimulating Creative Thinking
The latest research suggests people can be taught
to be more creative. Roger von Oech is an inter-
nationally recognized leader in stimulating
creativity and innovation in business. Convention
participants will have two opportunities to catch
what will surely be one of the most popular
sessions.

R & R President’s Panel

Chief executives from Radio and Records discuss
their mutual concerns.

How To Raise Investment
Capital And Buy A Station

Want to step up to radio ownership but don’t
know how to put it all together? R&R’s Pat
Clawson has assembled a panel to help you learn
how to raise up to $1 million and then how to
actually do the deal.

Budgeting — How To Do It
Everyone on the management team has to do it

.. . Gary Stevens uses his wide range of experi-
ence (programmer to group president to deal maker)
to help you learn the strategies and shortcuts.

- Hospitality Suites

www americanradiohistorv com

« Morning Personality Panel
America’s top morning personalities discuss pro-
gramming, comedy, morning audiences, manage-
ment relationships, contests, and much more.

Marketing In The Near °90s

Ted Chin, award-winning creative strategist, with
exciting insights, case studies and ideas on how to
stand out from the pack.

The Radio Research Created:
Positioning-Programming-
Promotion/Marketing

John Parikhal and the industry’s leading
researchers examine successes and the lessons
learned, as well as analyze the overall changes
in radio brought on by the wide-scale use of
research.

Effective & Efficient Ways
To Market Radio On TV

This session covers it all . . . developing a TV
based marketing strategy, budgeting for effective
TV campaigns, media planning and buying,
creative technology and testing.

Moment-To-Moment
Market Testing

Jhan Hiber and convention participants explore
another new leading edge technology that
automatically tracks responses to music, jingles,
spots, and programming.

« SUPERSTAR SHOW

+ Hospitality Suites

Watch RER for more sessions and
events being added to the program.
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which will be smuggled to Afghan resistance fighters. Top right, WINZ/Miami's Frank Mottek on the job. Pictured (I-r
bottom) are Group W's Stan Brooks (left, WINS/New York) and Richard Maloney (K YW/Philadelphia) broadcasting live,
while Pacifica’s Tara Siler collects man-on-the-street reaction from a typical Washingtonian.

¥
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The Russian-American summit kept radio hopping in Washington. Above is a pictorial sampler of the action. The BBC [

! World Service had to scramble to assemble a makeshift studio, using the Hotel Washington'’s mattresses for sound-
proofing. Shown (top left) broadcasting all the news that mattress is correspondent Michael Vestey. Note logo at top.

\ Top center, Radio Voice of Afghanistan reporter Farouqg Tamiz provided reports for KFOX/Redondo Beach (L.A.)
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Apache

Continued from Page 3

loy, he estimates start-up costs at
between $1-2 million.

Apache has a promotion staff of
five, which Stein said will be aug-
mented by independents, initially
in AOR for Brannen. Marketing
will be handled by indie Babs Stock
out of San Francisco.

The new venture is being funded
by a silent partner with real estate
interests, according to Stein. “Dav-
id and I have complete creative
control,” he noted.

Malloy is known as co-writer of
such Eddie Rabbitt hits as “I Love
A Rainy Night” and “Drivin’ My
Life Away,” and Kenny Rogers’s
“Love Will Turn You Around.” He
has also worked with Rosanne

Cash, Jason & the Scorchers, and
Roy Orbison.

“David decided earlier this year
that it was time for him to widen
his horizons and use his experience

to develop a new label,” concluded
Stein. “What’s also important to us
both is that Apache never gets too
big that we can’t be personally in-
volved.”

Adkins

Continued from Page 3

Chenault before being promoted to
his current position in February.
When the syndication/consultation
company was headquarted in Los
Angeles, Adkins had been VP/Re-
search & Development, Sr. VP,
and VP/GM. He became President
of the company when it moved to
Albuquerque.

Sanders said a replacement for
Adkins has not yet been named.

Piccillo
Continued from Page 3

“The Bear” debuted with a 7.4 in
the summer ’86 ARB, but plum-
meted following the arrival of
Classic Rock WHTT and WPHD’s
subsequent switch to AOR last
summer. The station dropped to a
1.7 in the summer ’87 book.

Devine expects to change format
sometime in mid-January.

Kim Pyle has been named GSM
at Signature Broadcasting AC
WTMG/Nashville. She previously
performed similiar duties at AC
WMAG/Greensbore.

Pyle told R&R, “I'm delighted
because I've known (WTMG VP/
GM) Dick deButts for about ten
years. Good things usually happen
where he goes. There’s a research
project going on right now at
WTMG, and a lot of work needs to
be done. The station needs build-
ing.”

According to deButts, “Kim’s
track record is proof of her profes-
sionalism and dedication. We are

~ Pyle Joins WTMG As GSM

Kim Pyle

delighted to have her as part of our
team in Nashville.”

Stein RCA Distribution VP

RCA/A&M/Arista Distribution
National Director/Branch Market-
ing & Video Sales Allan Stein has
been promoted to VP/Sales, based
in New York. He’s been with the
company 12 years.

Stein will oversee all aspects of
Distribution’s sales and marketing.
Its regional sales directors, as well
as single and video sales manag-
ers, will report to him, and he re-
ports to RCA/A&M/Arista Distri-
bution President Pete Jones.

Jones said, “Allan has proved
himself more than equal to a num-
ber of tough managerial assign-
ments. He is street-smart, product-
knowledgeable, aggressive, liked,
and respected by people both inside
and out of the company. On top of
that, he’s a workaholic; clearly, I

Allan Stein

had to promote him before some-
one else did!”

Since joining the company as a
field merchandiser 12 years ago,
Stein has held various regional and
national posts in video sales and
branch marketing.

Reeb

Continued from Page 1

“One of my strengths is that I
know what I don’t know, and I'm
not afraid to admit when I need
help,” Reeb told R&R. “While ’'m
familiar with most of the music
91X plays, I'll certainly need some
help in the beginning.”

Feuer became acquainted with
Reeb during Noble’s unsuccessful
attempt to purchase KISS. Reeb
had been competing with the com-
pany’s Denver outlet, KBCO. His
San Diego AOR competitor, KGB,
is programmed by Ted Edwards,
who worked under Reeb at
WCMF/Rochester.

Feuer, Reeb, and VP/GM Tom
Jimenez unanimously stated that
the 91X format will not change.

Schuon One
Of The Youngest

At 23, first-time PD Schuon is one
of the youngest PDs in the country.
KAZY GM Bill Struck remarked,
“Andy has already been handling a
lot of PD-type responsibilities. He’s
been grooming for this job ever
since he’s been here, and I’'m confi-
dent he’ll do a great job.”

Despite his age Schuon is a
seven-year AOR vet, with stints at
KOZZ and KISW under his belt. He
worked with Reeb at KISS before
the pair moved to KAZY last
spring. He predicted no immediate
changes at the station.

“Musically we’re very much on
target,” Schuon said. “I believe
we’re about to enter the glory days
of KAZY — it’s just unfortunate
Trip won’t be here to celebrate!”

70's & 805.

More than 195 of your favorite
TV themes of the 50's, 60’s,

Titles like: Miami Vice, Taxi,
Kojak, Hill Street Blues
and Love Boat {Volume Ill)

to Pink Panther, Rawhide,

(Volume II) and The Flintstones,

Odd Couple and Mary Tyler Moore

The Jetsons, Bonanza, Green Acres, Mission
Impossible and Star Trek (Volume ).

TO ORDER: Call TeeVee Toons {212) 929-0570 for sales and promotion information.

Wwww americanradiohistorv com
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Metropolitan Broadcasting Corporation

has sold the assets of

WASH (FM)

Washington, DC

to

Outlet Broadcasting, Inc.

The undersigned acted as financial advisor to
Metropolitan Broadcasting Corporation in this transaction.

MORGAN STANLEY & CO.

Incorporated

December 3, 1987
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Metropolitan Broadcasting Corporation

has sold the assets of

WIP (AM)

Philadelphia, PA

to an affilrate of

Spectacor, Inc.

The undersigned acted as financial adwnsor to
Metropolitan Broadcasting Corporation in this transaction.

MORGAN STANLEY & CO.

Incorporated

December 8, 1987
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WASHINGTON REPORT

PAT CLAWSON

Transfer Tax, Fairness Cut From Budget Bill

Fight May Not Be Over Yet

Bowing to an intense lobbying blitz by the broadcast-
ing industry, the Senate has dumped by a 66-28 vote two
measures attached to the federal budget bill that would
codify the Fairness Doctrine and tax radio station sales.

The action came during a bitter
political showdown late Thursday
night (12/10) between Senate Com-
merce Committee Chairman Ern-
est Hollings (D-SC) and NAB
President Eddie Fritts.

The outcome marked a disap-
pointing legislative defeat for Holl-
ings, who aggressively had pushed
for the creation of a public broad-
casting trust fund and increased
public accountability by commer-
cial broadcasters. But it marked a
decisive victory for Fritts, who has
come under intense attack in re-
cent months for running what has
been publicly criticized as one of
the weakest lobbying shops in
Washington.

“We regret that this issue found
broadcasters and Senate Com-
merce Committee Chairman Holl-
ings on opposite sides,” Fritts said.
“We have great respect for the
chairman and his strong leader-
ship record. It is a confrontation we

did not seek and did not relish. We
also regret that the transfer tax
had to come to a floor vote in the
Senate after the White House budg-
et summit had eliminated it. We
wish now to put this issue behind us
and resume our historically con-
tructive working relationship with
Senator Hollings on the broadcast-
ing issues under his committee’s
jurisdiction.”

Fritts and other NAB officials
pulled out the stops in their cam-
paign to defeat the measures, with
an intense lobbying blitz of Capitol
Hill power brokers and waves of
grass roots support from home-
town broadcasters who turned the
heat up under their legislators.

“If the local broadcaster calls,
you are going to do him a favor,”
Hollings said during the Senate de-
bate. “You are not worried about
the President. You are worried
about your own reelection. That is
common sense,”

Reagan Veto
Was Threatened

Adding to the pressure on law-
makers was a last-minute message
from President Reagan that he in-
tended to veto the budget bill if it
contained the broadcast measures.
Reagan vetoed similar legislation
last July.

“Why codify the Fairness Doc-
trine when it is veto bait as far as
the President of the United States
is concerned?” asked Sen. John
Danforth (R-MO). Danforth, a sup-
porter of codification, later voted
against it on procedural grounds.

The measure to codify the Fair-
ness Doctrine eventually was drop-
ped from the budget package by a
voice vote, which means individual
Senators did not have to state their
positions for the record.

National Public Radio President
Doug Bennett said he was disap-
pointed with the defeat of Holl-
ings’s proposal to tax station sales
and use the money to fund public
broadcasting. “I think this would
have been a good way to augment
and stablize funding for public

Boston, MA

WQGN

Groton, CT

WYAY

Atlanta, GA

Stay

Best radio

ya

WBVR WKPE WAPI

Orleans, MA

Russellville, KY

WZII0 KRLB KEZY

Lubbock, TX

WOJY WWKX KSJO

Greensboro, NC

Allentown, PA

At Fleet's Communications Group, we've provided financial services
to broadcasters for many years. Not only group owners, but we've
also helped many operators become first-time owners. Now we'd like
to do the same for you. To see how fast we get you onthe arr,
call Colin Clapton, Sr. Vice President, at 401-278-6267. Or write
Fleet National Bank, 111 Westminster Street, Providence, Rl 02903.

out in front

with Fleet

el

Nashville, TN

Birmingham, AL

Anaheim, CA

San Jose, CA

broadcasting,” he said. “If this
doesn’t work, something else will. I
think that we eventually will suc-
ceed in having permanent federal
funding.”

Despite the Senate defeat, Fair-

ness codification is not dead. A
House version of the spending bill
includes codification language, and
proponents such as Rep. John
Dingell (D-MI) are expected to
make another push.

REACTS TO SENATE VOTE !

NPR’s Doug Bennett
Interviewed

R&R: How will the Senate vote affect public broadcast-
ing’s financial fortunes in the next year?

DB: The short-term impact is
neutral; we're no worse off than we
were before. Over the longer term,
I think the impact will be positive be-
cause the issue of predictable long-
term funding of public broadcasting
is now clearly on the agenda. | have
the feeling that all of the parties in
this fight are going to be anxious to
find a way to do that.

R&R: Why didn’t you win this bat-
tle?

DB: There are lots of different
reasons. The legislative process is
in a state of real chaos. There's
great exhaustion on Capitol Hiil.
Our provision was attached to a
budget resolution, which arguably
in normal times would not have
been used as a vehicle for public
broadcasting.

On one hand, | think those fac-
tors allowed us to get as far as we
got, and on the other hand, that
also killed it at the end. A letter
threatening a veto from the White
House in that environment was the
coup de grace; it just was not
possible after that.

R&R: Were you outmaneuvered
by NAB?

DB: | don’t think so. The NAB
position obviously prevailed, but it
was kind of a mismatch. The NAB is
a highly organized, well-funded
commercial lobby. We are pretty
well unorganized and virtually un-
funded for these purposes, but we
have a grass roots constituency
that | think they don’t have.

There’s a big difference between
a hometown broadcaster, which is
NAB's last bastion of defense, and
the listener, which is our last bas-
tion of defense.

R&R: Why does public broad-
casting need to be federally fund-
ed? Why can't it be supported
through private means?

DB: The federal contribution is
15% of the total. It's very important
to keep that in mind. Funding for
public broadcasting requires partici-
pation by lots of different funding
sources. The federal government is
just one, but it happens to be a ter-
ribly important one. If you pull out
15% of the team effort, it's not ob-
vious how that money is going to be
replaced. Without federal funding
you would see a fragmentation of
the system, and you'd end up back
where you were before the Public
Broadcasting Act 20 years ago —
with a lot of educational-type sta-

Doug Bennett

tions all struggling to make it on
their own and lacking the kind of
central programming that we pro-
vide.

R&R: Could public broadcasting
support itself by a limited commer-
cialization?

DB: Our listeners are very clear
about that. One of the reasons they
like public broadcasting is no com-
mercials. The other factor is an
ethical one: in my view, 1 don't think
a commercial broadcaster should
have to face competition for com-
mercial dollars from us.

If you want public broadcasting to
become commercial broadcasting,
you can do that by cutting off the
public funding. | think you will then
lose a lot of the quality that marks
public broadcasting.

R&R: Why should commercial
broadcasters support public broad-
casting?

DB: Commercial broadcasters
should carry some of the load be-
cause they use the broadcast
spectrum, which | believe is a pub-
lic resource. Also, | think they think
that public broadcasting is a very
important adjunct to broadcasting in
general. We provide services they
can't provide and don't want to pro-
vide.

R&R: Will you go back to the Hill
and seek a spectrum user fee?

DB: We have to look at all possi-
bilities. User fees are very unpop-
ular with commercial broadcasters,
and we can respect that. | don't
know what the formula is, but | think
it's something we do need to dis-
cuss with our commercial friends.
None of us wants to put the people
on Capitol Hill who are interested in
broadcasting in a bind constantly
with some kind of legislative fight if
we can avoid it.
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; NOT RHETORIG

A lot of radio station managers are getting fed up with research companies.
Why? Because they've come to realize that most companies give them very
little information and a whole lot of "boilerplate” rhetoric.

Here’s what we believe at Strategic Radio Research: If you want consulting,
hire a consultant. But if you want clear factual information about the attitudes
and tastes of your audience, call Strategic Radio Research.

We'll give you a fast, accurate, customized research study that tells you exactly
what you need to know about your audience. We won't give you pages of
amateurish recommendations straight out of a word processor

If you've had it with consulting-disguised-as-research. you'll find our approach
refreshing. And useful Call Kurt Hanson collect at (312) 280-8300 for more
information. You'll be glad you did. Thats a fact.

FARCH

211 E. Ontario
Chicago. IL 60611
(312) 280-8300

www americanradiohistorv com
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RADIO BUSINESS

wtlet $84 Million Stock

Buyout Plan Leads Week

Henry, Daytona On Buying Sprees;
Chicago News Legend Dean Steps Into WI Ownership

GROUP DEAL:

OUTLET COMMUNICATIONS
STOCK BUYOUT

PRICE: $84 million

BUYER: Managers of Outlet Commun-
ications, headed by Bruce Sundlun.
SELLER: Stock owned by Wesray
Capital Corp. and Mutual Benefit Life
Insurance Corp., which together own
approximately 74% of the company.
COMMENT: Not completely a done
deal. See Business Overview, Page
18.

WTOP & WASH/Washington
FREQUENCY: 1500 kHz; 97.1 MHz
POWER: 50 kw; 22 kw at 690 feet
FORMAT: News; AC

KIQQ/Los Angeles
FREQUENCY: 100.3 MHz

POWER: 5.3 kw at 3005 feet
FORMAT: AC

WIOQ/Philadelphia
FREQUENCY: 102.1 MHz
POWER: 30 kw at 650 feet
FORMAT: AC

GROUP DEAL:

RAGAN HENRY PURCHASES
PRICE: $14.85 million

BUYER: Ragan Henry National Radio
Associates Inc., owned by Ragan
Henry. He also owns WXTR/Washing-
ton, DC; KDIA/Oakland, CA; and
WWIN & WGHT/Baltimore. He recent-
ly announced plans to buy KCWV-AM
& FM/Kansas City and WKSG/Detroit.

WZ2ZT/Johnstown, OH

PRICE: $1.85 million

SELLER: Black River Broadcasting
Co. Inc, owned by Robert Casa-
grande and Mark Litton. The company

also owns WQTL/Ottawa, OH.

FREQUENCY: 103.1 MHz
POWER: 1.5 kw at 444 feet
FORMAT: Urban

WEZS/Richmond

PRICE: $13 million

SELLER: EZ Communications Inc.,
headed by Chairman Arthur Kellar.
The company also owns KMYL &
KAMJ/Phoenix; KFYE/Fresno; KRAK-
AM & FM/Sacramento; WHQT/Miami;
WOKYV & WAIV/Jacksonville; WEZB/
New Orleans; KYKY/St. Louis;
WEZC/Charlotte; WBZZ/Pittsburgh;
and KMPS-AM & FM/Seattle.
FREQUENCY: 103.7 MHz

POWER: 20 kw at 750 feet
FORMAT: AC

BROKER: H.B. La Rue Media Brokers

NEWCITY COMMUNICATIONS ‘INC.

has acquired

KRMG (AM), Tuksa, OK
KKYX (AM)/KLLS-FM, San Antonio, TX
KKNG-FM Ohlshoma City OK
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Media Brokers & Appraisers Since 1947

WASHINGTON, D.C. 20036 ATLANTA, GA 30361
400 Colony Square
(404) 892-4655

(312) 346-6480

CHICAGO, IL 6060t BEVERLY HILLS, CA 90212
333 N. Michigan Ave. 9465 Wilshire Blvd.

(213) 274-8151
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TRANSACTIONS AT A GLANCE

$2,588,615,649
Deals Of The Week:

Buyout $84 million

Daytona Group Purchases $5.35 million
® WSOR/Ft. Myers, FL $2.6 million
| ® KIKO & KEYX/Miami-Globe-Phoenix,

| AZ $2.75 million

® WGTT/Alabaster, AL $75,000
® WKNI/Lexington, AL $111,554

Deals So Far In 1987:

This Week’s Action: $107,886,631

Outlet Communications Stock

Ragan Henry Purchases $14.85 million

® WZZT/Johnstown, OH $1.85 million
® WEZS/Richmond, VA $13 million |

. @ KIKO/Miami-Globe-Phoenix, AZ $200,000 |
® KRRA/Huntsville, AR (CP Sale) $90,000

® KRVV/Vail, CO $215,000

® WKZi/Casey, IL $260,077
OKDAL-AM & FM/Duluth, MN $2 million
® KBTO/Bottineau, MN $130,000

® WRSS/San Sabastian, PR $220,000
® WOLS/Florence, SC $20,000
©® WBMW/Powell, TN $265,000
©® WiBU/Poynette, WI $100,000

GROUP DEAL:
DAYTONA GROUP

PURCHASES

PRICE: $5.35 million

BUYER: Daytona Group, a company
headed by Norman Drubner and Carl
Como Tutera. They also own KIVA-
AM & FM/Albuquerque; KRIX &
KRGE/Brownsville, TX; KXYQ/Port-
land; and KSLM/Salem, OR.

WSOR/Ft. Myers, FL

PRICE: $2.6 million

SELLER: Riverside Baptist Church,
headed by Byron Campbell.
FREQUENCY: 95.3 MHz

POWER: 3 kw at 360 feet; the station
has Class C1 authorization

FORMAT: Religion

KIKO & KEYX/
Miami-Globe-Phoenix, AZ
PRICE: $2.75 million

SELLER: Allison Broadcasting, head-
ed by Steve Alllson.

FREQUENCY: 1340 kHz; 100.3 MHz
POWER: 1 kw; 100 kw at 8000 feet
FORMAT: AC; AOR

COMMENT: At the conclusion of this
transaction, KIKO will be spun off and
sold to Ross Brown, its current GM, for
$200,000.

Alabama

WGTT/Alabaster

PRICE: $75,000

BUYER: Fanning Broadcasting Com-
pany Inc., owned by Robert Fanning
Sr. and Shirlee Fanning.

SELLER: MetroSouth Broadcasting
Inc., owned by W.M. Farris.
FREQUENCY: 1500 kHz

POWER; 1-kw daytimer

FORMAT: AC

WKNI/Lexington
PRICE: $111,554

BUYER: Country Boy Communica-
tions Inc., owned by Eugene Hutch-
ens and Betty Hutchens.

SELLER: Allen Carwile
FREQUENCY: 620 kHz

POWER: 5-kw daytimer

FORMAT: Country

o T

___Arizona |

KIKO/Miami-Globe-Phoenix,
AZ

PRICE: $200,000

BUYER: Ross Brown, the station’s cur-
rent GM

SELLER: Daytona Group (see group
deal above)

FREQUENCY: 1340 kHz

POWER: 1 kw

FORMAT: AC

KRRA/Huntsville (CP Sale)
PRICE: $90,000

BUYER: Demaree Media Inc., owned
by Patrick Demaree, Reba Demaree,
and Charles Demaree. The company
also owns KFAY & KKEG/Fayetteville,
AR; KXUSISpringfield, MO; KZNG &
KQUS/Hot Springs, AR; WMBH &
KKUZ/Joplin, MO; KWCK & KSER/
Searcy, AR and KKID-AM & FM/Salli-
saw, OK.

SELLER: Lovelle ‘‘Jack’’ Beasley
FREQUENCY: 95.9 MHz

POWER: 3 kw at 300 feet

FORMAT: Station is currently dark

Colorado

KRVV/Vail
PRICE: $215,000
BUYER: Vall Broadcasting Co., prin-
cipally owned by Robert Scott, G.
Lane Ernest, David Wood, and Samu-
el Chapman. They also own KSPNJ/As-
pen, CO.

Continued on Page 18
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SALLY JESSY RAPHAEL TOM SNYDER
7 PM - 10PM EASTERN 10 PM - 1 AM EASTERN
10 PM - 1 AMPACIFIC 7 PM - 10 PM PACIFIC

Every day major radio stations are
moving to Tom Snyder and Sally Jessy
Raphae.

Stations like WABC, New York;
WTKN, Pittsburgh; KPRC, Houston;
WISN, Milwaukee; KOY. Phoenix, and
more than a hundred others from coast
to coast.

Now it's your move to the new
choice In nighttime radio....Tom Snyder
and Sally Jessy Raphael.

Call Maurice Tunick at (212)
887-5638.

SABC RADIO NETWORKS
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 14

SELLER: Mountain Wireless Ltd.,
owned by Catherine Dobson.
FREQUENCY: 610 kHz

POWER: 5-kw daytimer

FORMAT: AC

WKZI/Casey

PRICE: $260,077

BUYER: John McDaniel and Joyce
McDaniel.

SELLER: Paul Ford and Eleanor Ford
FREQUENCY: 800 kHz

POWER: 250-watt daytimer
FORMAT: Country

KDAL-AM & FM/Duluth

PRICE: $2 million

BUYER: Shockley Communications
Corp., owned by Terry Shockley. The
company also owns WILV/Madison-
Baraboo, WI.

SELLER: Duchossois Communica-
tions Co., principally owned by Rich-
ard Duchossols and Rolland John-
son. The company also owns WASK-
AM & FMiLafayette, IN; KAIR &

KJYK/Tucson; KEBR/Sacramento;
WBWB/Bloomington, IN; and WNAV
& WHFS/Annapolis.

FREQUENCY: 610 kHz; 95.7 MHz
POWER: 5 kw; 100 kw at 803 feet
FORMAT: AC

BROKER: Howard Stasen of
Blackburn & Company Inc.

KBTO/Bottineau

PRICE: $130,000 for 50% of stock
BUYER: Alan Henning

SELLER: Dennis Danielson is selling
his 50% interest in D&H Broadcasting
Inc.

FREQUENCY: 101.9 MHz

POWER: 51.5 kw at 492 feet
FORMAT: Country

WRSS/San Sabastian

PRICE: $220,000

BUYER: Occidental Communications
Group Inc., owned by Eulogio Car-
dona Beltran, Hector Acevedo Soto,
Arturo Soto SCardona, Jerges Car-
dona Cruz, and Raul Mendez Ser-
rano.

SELLER: Radio San Sebastian Corp.,
headed by Otilio Serrano.
FREQUENCY: 1410 kHz

POWER: 1 kw

FORMAT: CHR

WOLS/Florence

PRICE: $20,000

BUYER: Marion Christian Radio Inc.,
owned by L.E. Willis. He also owns
WPCE & WFTH/Richmond; WPDQ/
Green Cove Springs, FL; WSVE/Jack-
sonville; WZAZ/Jacksonville; WWCA/
Gary, IN; WSAY/Salem, VA; WESL/
East St. Louis, IL; WTJH/East Polnt,
GA; WGTM/Wlison, NC; WOWI/Nor-
folk, VA; KFTH/Marion, AR; WAYE/
Birmingham; WIMG/Ewing, NJ;
WBOK/New Orleans; WGSP/Char-
lotte; WKWQ/Batesburg, SC; WSRC/
Durham, NC; WBXB/Edenton, NC;
WKXS/Marion, SC; WSFU/Union
Springs, AL; WXSS/Memphis; and
WTNC/Thomasville, NC.

SELLER: Florence Broadcasting

Company Inc., owned by Terrl
Dunkle.

FREQUENCY: 1230 kHz

POWER: 1 kw

FORMAT: Gold

TE

Harris Communications would like to congratulate our client, WMMR,
on ranking #1 in TEN CONSECUTIVE Arbitron Quarteriies.*
WMMR stands as one of many examples of radio excellence, and we, at
Harris Communications—the Home of AdultRock™, are glad to be associated
with the people who work so hard to make WMMR #1.
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(215) 525-0933
HARRIS

COMMUNICATIONS CORP.
NATIONAL RADIO PROGRAMMERS

*Spring 1985 through Summer 1987. Mon-Sun, 6am-Mid. 12+, MSA and TSA.

WBZW/Powell

PRICE: $265,000 (approximate)
BUYER: Kevin Littieton and Sam Lit-
tleton. They also own WIZO/Franklin,
TN.

SELLER: GMX Communications Inc.,
headed by Jack Norman. The company
also owns WHBB & WTUN/Selma, AL;
KLCL & KHLA/Lake Charles, LA;
WIIS/Key West, FL; and WKXC &
WWKZ/New Albany, MS. The com-
pany recently announced plans to
sell WLOR & WHMJ/Thomasville, GA.
FREQUENCY: 1040 kHz

POWER: 2.5 kw-daytimer

FORMAT: Gold

WIBU/Poynette

PRICE: $100,000

BUYER: WIBU Inc., owned by Harry
Jacobs, Lyle Dean Lebsack, and Dav-
id Bornstein. Jacobs owns an interest
in WKTT/Cleveland, WI. Lebsack is
GM of the Tribune Radio Networks/
Chicago. Bornstein is a producer/an-
nouncer for the Tribune Radio Net-
works.

SELLER: Weinbrenner-Olson Inc.,
owned by Randall Weinbrenner and
Robert Olsen.

FREQUENCY: 1240 kHz

POWER: 1-kw daytimer

FORMAT: AC

BUSINESS OVERVIEW

Outlet Execs Plan
$84 Million LBO

Executives of Outlet Communica-
tions say they have cut a deal with ma-
jor institutional investors to buy back up
to 74% of the company's shares in a
deal valued at more than $84 million.

The company's managers have en-
tered into an agreement with the com-
pany’s two leading stockholders, Wes-
ray Capital Corp. and Mutual Benefit
Life Insurance Co., allowing them to
buy the approximately 3.7 million
shares held by the institutional in-
vestors for $22.50 a share by June
30, 1988.

The price of the management buy-
back offer is well above the current
trading value of Outlet shares, which
were listed Monday (12/15) on
NASDAQ at $7.75 ask, $7.50 bid. Fi-
nancing plans for the management
buyout are still up in the air, but an in-
vestment banker is expected to be se-
lected by the end of the month.

If Outlet managers don't go ahead
with the full buyback, Wesray and
Mutual will have the right to buy
management's shares for the same
$22.50 price until February 1989 in
order to sell the company off to out-
siders.

Separately, Outlet said it's increased
its bank line of credit from $140 million
to $155 million. The company has also
obtained a waiver of a loan default in-
volving Atlin Communications, an af-
filiated TV company.

Outlet posted a $6.22 million loss in
the third quarter. The company owns
WTOP & WASH/Washington; KIQQ/-
Los Angeles; WIOQ/Philadelphia;
and two TV stations.

Osborn Stock Turns
Up The Volume

Somebody out there is a big believer
in Osborn Communications. A whop-
ping 126,154 shares of the company’s
stock were traded December 12 on
the NASDAQ exchange, more than
twice the number of Osborn shares
traded during all of November and
many times the number traded during a
typical session. The radio group’s
stock has been trading at 3% bid, 4%
asked in recent weeks, down from the
May initial public offering price of $8.

“There haven’t been any announce-
ments or developments (that would
prompt such activity),” said Osborn VP
Barry Wolper, who professed puzzle-
ment at the trading surge. ‘.‘“vpuld tend

to think that our stock is an attractive
buy because of the price, which has
been artificially depressed since the
October.market meltdown.”

Analyst Bishop Cheen of Paul
Kagan Assoclates speculated that the
trading was in some way tied to the
Shearson Lehman Brothers takeover
of E.F. Hutton. The acquisition of Hut-
ton, which was the primary underwriter
of Osborn’s initlal public offering, was
announced just days before the one-
day surge in Osborn trading. “it's not
unusual for the underwriter to hold two
to five percent of the outstanding
shares,” said Cheen.

E.F. Hutton could not be reached for
comment.

Florida Ad Tax Repealed

Florida Gov. Bob Martinez signed a
bill last Friday {12/11) repealing the
state’s five percent tax on services and
replacing it with a one percent hike in
the state’s sales tax, boosting that levy
to six percent.

NAB lost no time in trumpeting the
broadcasting lindustry's role in secur-
ing repeal of the tax. Said NAB board
member George Hyde of WOBA-AM &
FM/Miami, “(Broadcasters) were, no
question, the principal catalysts. We
were able to demonstrate that the ad
tax was not only devastating to our in-
dustry, but also had an enormous neg-
ative impact on our state economy.”

Bob Foss, Exec. Director of the Flor-
ida Association of Broadcasters, said
the service tax was doomed to repeal
because it was adopted too quickly
and incorporated too many inequities.
“Broadcasters were taxed on every-
thing we bought and sold while some
industries weren't taxed at al,” he
commented.
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