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Lesourd Transfers
To Q107 Pres./GM

Maureen Lesourd, GSM at |
WPLJ (now WWPR)/New |
York, has transferred to Cap
Cities/ABC sister CHR outlet }
WRQX (Q107)/Washington as
President/GM. WMAL/Wash- -
ington President/GM Fred °
Weinhaus had been managing
Q107 on an interim basis since
previous WRQX GM Ernie
Fears retired six months ago,
and now returns fulltime to
WMAL.

METROPOLITAN’S
BRAZELL ON WMMR/ARB
FLAP

WMMR/Philadelphia’s diary-like
promotion, and Arbitron’s decision not to
delist the station over it, aroused much
controversy. Metropolitan President Carl
Brazell explains the intent and effects of
the promotion, and discusses why he
feels R&R's coverage has been unfair.
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Lesourd is a six-year com-
pany veteran who held various
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BROADCASTERS REACT
TO FAIRNESS DEFEAT

Following the Fairness Doctrine’s most
recent defeat over the holidays,
broadcasters are taking pains to reassure
the nation that balanced coverage will be
maintained.
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UPDATE: RADIO’S STARS SPARK
OPENING DAY SESSIONS

Thursday (March 3) sessions start R&R
Convention 88 on an exciting note, as
radio’s most burning issues are treated in
brand-new ways by the industry’s leading
executives. Some examples:

® A spontaneous CHR strategy session
with Scott Shannon, Buzz Bennett,
Steve Rivers, and Sunny Joe White.

® Winning promotions from Kid Leo,
John Lander & Ron Parker, and
Mason Dixon & Randy Kabrich.

® How Urban stations can go after
general market ad dollars, with Tom
Joyner of Joyner Communications
and NABOB's Jim Hutchinson.

® A comprehensive look at NAC with the
format's trailblazers — Frank Cody,
Steve Feinstein, Frank Forest, Bob
O’Connor, and John Sebastian.

® "“Are These Guys After Your Job?” —
a different kind of AOR session with
the hottest new PDs on the horizon.

@ Complete Country radio teams —
President, GM, PD, consultant — deal
with real-life radio situations that you,
the audience, help set up.

e Frank, no-holds-barred radio/record
discussions on the key topics involving
both sides in each format.

And that's just part of Thursday. Watch

R&R for more details and more name

attractions. Convention registration forms

on Page 31.

Newsstand Price $5.00

Cody Forms New Consultancy

Exits Wave, Teams With Leach In New Pyramid Division

Frank Cody, VP/Program-
ming at KTWV (The Wave)/
Los Angeles and at Satellite
Music Network's Wave Net-
work, has left both posts to form
Cody/Leach Broadcast Archi-
tecture with former Leach Re-
search head Owen Leach. The
new company will be a division
of Pyramid Broadcasting,
which recently acquired Leach
Research.

Headguartered in Princeton,
NJ, Cody and Leach will
develop ideas for radio pro-
grammers and provide re-
search to Pyramid stations, as
well as to other clients, in-
cluding food companies.

Cody told R&R, “I'd like to
apply the same kind of thinking
and creativity that went into the
Wave to other products and ser-
vices beyond broadcasting.
We’ll have our hands full in
satisfying the needs of Pyramid
and our first clients. I've been in
radio 25 years, and wanted to
get out of the day-to-day ac-
tivities of running a station. The
most satisfying thing that came

Roof Is
Raised To
WDVE GM

WTVN/Columbus GSM Bob
Roof has been named GM at sis-
ter Great American AOR
WDVE/Pittsburgh. He replaces
Bob Schutt, who took the VP/
GM post at WRIF/Detroit.

“I’'m absorbing Pittsburgh as
fast as I can,” Roof comment-
ed. “I feel really fortunate to be
here, with the great heritage
this station has. We've got some
very tough and good competi-
tors, and I'm looking forward to
meeting their challenge. We
will be taking an aggressive
promotional posture in the new
year‘"

Roof worked in sales at
WTVN for ten years, the last
three as GSM. He previously
held AE posts at WSPD/Toledo
and WSCR/Scranton.

Frank Cody
out of the Wave was the process
of creating it.”

Cody added, “Working with
Owen Leach’s vision-perception
approach to research will be an
inspiration.”

Pyramid CEO Richard Bals-
baugh said, “This is the first

Owen Leach
time any radio company has
established an official think
tank structure. We’ll deal with
major questions confronting
radio and develop formatic ap-
proaches that will help us as we
pursue station acquisitions.
CODY/See Page 21

CINNAMON,DeLUCATORBET SR.VPs

Guild Promoted To
Interep PreS|dent

Interep Exec. VP/GM Marc
Guild has been named Presi-
dent of the firm. In addition, two
of the company’s Torbet divi-
sion executives, Kandice Cin-
namon and Mariann DeLuca,
have been given Sr. VP appoint-
ments.

Guild will have complete re-
sponsibility over the ad nets In-
ternet and Supernet, as well as
the rep firms Durpetti & Associ-
ates, HNW&H, Major Market
Radio, McGavren Guild, and
Weiss & Powell.

Interep Chairman Les Gold-
berg noted, “Marc has done a
superb job of building and im-
proving our networks. This pro-
motion not only recognizes a job
very well done, but is consistent
with our philosophy of looking
ahead to future challenges.”

Guild joined Interep’s
McGavren Guild 12 years ago in
its research department. He al-
50 held the position of Manager,
Network/Research & Opera-
tions, Internet Manager/Mar-
keting & Research, and VP/Re-

Marc Guild
search & Operations.

Cinnamon will be Sr. VP/Los
Angeles Regional Manager. She
joined Torbet four years ago as
an AE, and has since held posi-
tions in the company’s San
Francisco and New York of-
fices.

DeLuca will serve as Sr. VP/
New York Regional Manager.
She joined in '82 as a Research
Director and was most recently
Sr. VP/Research & Marketing.
She was also a Research Man-
ager for RKO Radio Sales for
five years.

Maureen Lesourd

sales positions at WPLJ, with
prior sales experience as an AE
at Grey Advertising. She said
her new post is “something
that’s really been a goal of
mine. I've got a staff full of
great people who will teach me
well. Format-wise, I'm quite fa-
miliar with the competitive en-
vironment. We’re going to work
hard as a team to make it all
happen for Q107.”

In her new duties, Lesourd
will report to Cap Cities/ABC
Group II President Norm

- Schrutt. Her replacement in

New York has not been named.

McGREGOR MD

Still
Tapped As
WRIF PD

Immediately upon assuming
ownership of WRIF/Detroit
from Silver Star Communica-
tions December 16, Great
American Broadcasting made
some long-expected changes.
PD Michael Mayer and APD
Joe Urbiel have exited. Mom-
ing personality Pat Stili has
been upped to PD, and fermer
WLZR/Milwaukee PD Bruce
McGregor was named MD. In
addition, the station has signed
with Burkhart/Abrams.

New WRIF VP/GM Bob
Schutt commented, “We felt the
station needed some fresh
blood. The company is well
aware of Pat’s pmg:'anmung
savvy from his years in Colum-
bus, and I'm confident he’ll pro-
vide the leadership the station
needs.” )

Still spent five years as PD of
Great American’s WLVQ/Co-
lumbus before joining WRIF
last year. He told R&R, “Idon’t
foresee any significant changes.
We've got a veteran airstaff,
and they know what they’re do-
ing. They just needed someone
in the chair who could direct the
movie a little bit better.”

Still will continue to do the
Pat & Wags morning show with
Mark Wagner.

NAC DEBUTS NEXT WEEK

vy americanradiohistornv. com.
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Osborne Programs
WPRO-AM & FM

Mike Osborne, PD at ACWXLO/
Worcester, has taken the program-
ming chair at Cap Cities/ABC AC/
CHR combo WPRO-AM & FM/
Providence. He replaces Tom Cud-
dy, who became ABC Radio Net-
work VP/Programming late last

year.

WPRO President/GM Mitch Dol-
an told R&R, “Mighty Mike began
his fulltime professional career
here in 1974, and left after three
years to join WVBF/Boston as an
air personality, later moving to
WROR. For the past four years

he’s been programming at WCOD/
Cape Cod, and most recently at
WXLO0. He’s a native of the area,
and it’s exciting to have him come
back to the stations he knows so
well. Everything will stay the same
under Mike, and in time will only
get better.”

Osborne was part of the original
WPRO-FM airstaff when it drop-
ped Easy Listening for CHR. ‘‘This
is just like going home,” he re-
marked. “I got my start under
(thenrPD) Gary Berkowitz, so it is

OSBORNE/See Page 21

CBS/Sony Purchase
Okayed By US, Japan

The proposed purchase of CBS
Records by Sony has been approv-
ed by both the US and Japanese
governments. The $2 billion acqui-
sition is now expected to be final-
ized Tuesday (1/5).

The Federal Trade Commission
rubber-stamped the deal Decem-
ber 17, and the Japanese Ministry
of Finance did the same five days

later. Neither Sony nor CBS made
any official comment.

After the January 5 transfer, the
CBS/Records Group (its identity
as part of CBS, Inc.) becomes CBS
Records, Inc. In its final year of
American ownership, the division
is predicted to contribute almost
$200 million in profits to parent
CBS on revenues of more than $1.5
billion.

Bill Weston

Weston PD
At WHTT

WIXV/Savannah OM Bill Weston
is heading back north to program
WHTT/Buffalo, the nation’s high-
estrated Classic station. He re-
places Jim Pastrick, who is stepp-
ing down to resume Production Di-
rector duties after leading the
Pyramid Broadcasting outlet to a
9.5 in the summer ARB. WIXV MD
Virgil Thompson has been named
interim PD at the Burbach Broad-
casting AOR.

Weston, who worked with Past-
rick at the old WGRQ/Buffalo from
1981-83, is leaving Savannah after
three years. “I can’t wait to get
back there, although I've got some

WESTON/See Page 20
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Jackson Radio Summit

The “Black Radio for Jesse” conclave December 12, as reported in R&R’s 12/18 issue, gathered top Black/Urban
radio and industry executives with the Rev. Jesse Jackson to plan a drive for black voter registration. Pictured at
the meeting are (I-r) longtime programmer Jerry Boulding, WRKS/New York PD Tony Gray, Lee Bailey of Lee Bailey
Communications, Jack The Rapper Fublisher Jack Gibson, Rev. Jackson, WTLC/Indianapolis PD/MD Jay Johnson,
WDAS-FM/Philadeiphia PD Joe Tamburro, and R&R Urban Contemporary Editor Walt Love.

KMJQ, KMJM Drop Arbitron

MSI’s Houston Black Population At Issue

KMJQ/Houston and sister Urban
KMJM/St. Lounis will not renew
their Arbitron subscriptions follow-
ing a decision by Arbitron’s popula-
tion data supplier Market Statis-
tics, Inc. (MSI) to stand behind a
lower estimate of Harris County
(Houston)'s black population.

This Week’s
Charts

R&R's chart information this
week, as always on the first issue
of the year, is condensed. While
more than enough stations have
continued to change their playlists
to create valid chart movement from
December 18 to January 1, the
New & Active/Significant Action list-
ings of records moving up would be
affected by the relatively large num-
ber of stations freezing their lists
over the holidays.

Therefore, this week only we're
publishing charts in all formats,
records which have reached
Breaker for the first time, and Most
Added/Hottest boxes. Complete in-
formation, including station adds
and hots, playlists, Parallels, New &
Active/Significant Action listings,
and New Artists charts, will return
next week.

According to a KMJQ statement,
two Houston competitors, Viacom
Country outlet KIKK and Group
W’s Beautiful Music KODA, “peti-
tioned Arbitron to lower its esti-
mates of Houston’s black popula-
tion. Pressure by these two major
broadcast groups led to an an-
nouncement in August [1987] that
Arbitron would lower the black
population estimates’ in the fall ’87
report.

Amplifying the sequence of
events, Arbitron VP Rhody Bosley
said KIKK and KODA petitioned
MSI to lower the estimate on the
basis of new 1987 data from the
Texas Department of Health.
KMJQ contends that data actually
stemmed from a 1984 survey. MSI
officials were unavailable for com-
ment.

KMJQ Survey
‘“‘Not Considered”

KMJQ protested the new lower
estimate, and at a meeting with Ar-
bitron and MSI officials, presented
a population report from Houston’s
Dept. of Planning & Development,
endorsed by the city of Houston
and Harris County. This data,
KMJQ states, “showed the black
population to be greater than the
MSI estimates and is information

more current than any MSI has
been using.”

Arbitron turned the decision over
to MSI, which wrote KMJQ that it
was satisfied with its estimates and
would not take into consideration
the new data KMJQ had submit-

KMJQ/See Page 21

Wave Hits
Detroit As
WNTM
Becomes WVAE

WNTM/Detroit, which program-
med syndicated AC product from
Drake-Chenault and most recently
Concept Productions, has switched
to Satellite Music Network’s
“Wave’ format around the clock.
The station adopted the new calls
WVAE (‘‘The Wave”) at noon Mo
day (12/28).

Station Manager Joseph Baca-
rella told R&R, ‘“We've had calls
from people who are excited about
being able to get a steady diet of
this type of music. One New Age
listener called saying he’s put notes
around his office urging everyone
to tune in. We'd been watching
“The Wave’ for some time, and felt

WVAE/See Page 20
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KEEP SELLING THOSE
SPONSORSHIPS

Chris Beck provides sales strategies for
selling sponsorships of special shows and
static promotions (movie premieres, Toys for
Tots, etc.). He provides plenty of examples
and adds ideas to keep the sponsorships
fresh and enticing for advertisers.

Page 12

TAKING A FLYER
AT A ROLLING DONUT

Can the size of donut holes indicate
economic prosperity? Do teenagers tell the
truth about their sex lives? How old is that
coin-fed classic construction, the jukebox?
These and other questions of vital interest are
answered on R&R Overview’s unique
Lifestyles page, the only place in the
radio/record universe you can get this stuff.
Page 18
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LETTER

Metropolitan States WMMR’s Case
In ARB Controversy

Dear R&R:

In your December 11, 1987 issue,
you printed a long article by Jhan
Hiber discussing a complaint be-
fore Arbitron over a promotional
contest conducted by Metropolitan
Broadcasting’s WMMR. Unbe-
knownst to your readers, the auth-
or filed the complaint on behalfofa
competing station owned by his
company. Thus Mr. Hiber’s view-
point was hardly objective, and his
assertions require a response.

WMMR conducted a three-tier-
ed, almost year-long promotional
effort to build listening times and to
assist in-house audience research.
The campaign began with on-air
announcements of rewards for
“loyal listeners,” added television
spots promoting the reward pro-
gram, and culminated with a di-
rect mailing to some 200,000 ad-
dresses in the Philadelphia area.
The direct mailing included a
WMMR promotional poster gift, a
loyal listener computer-generated
number, and a form for entry of
typical listening times, all promin-
ently displaying the WMMR logo
and symbols. The entry form con-
tained an address for WMMR on
one side and a grid for entry of lis-

tening times on the other side. The
sample printed by Mr. Hiber con-
tained only one side of this form.

Mr. Hiber’s company complain-
ed to Arbitron about the loyal lis-
tener information form on behalf of
its competing station, WEGX, and
Mr. Hiber’s article argued strenu-
ously for the most drastic action
against WMMR, delisting from the
next Arbitron book. Though Mr. Hi-
ber reported increasing numbers
of complaints to Arbitron over pro-
motional contests, he discussed on-
ly the complaint affecting his com-
pany’s competitor.

In fact, Arbitron has decided to
list WMMR with an asterisk calling
attention to the loyal listener pro-
motion. Arbitron’s action was bas-
ed on its inability to show any dis-
tortion in ratings as a result of
WMMR's campaign or any actual
confusion between the WMMR
formand the Arbitron diary among
those few persons who received
both. Indeed, Arbitron found, “Be-
cause of this similarity (between
the diary and WMMR's form), it is
possible that people who have re-
ceived and filled out the ‘Loyal Lis-
tener Card’ will be more familiar
and more comfortable with the Ar-

bitron diary when they receive it
and will thereby be more apt to
complete the diary and return it at
a rate higher than that for the
general public.”

In response to competitive com-
plaints, WMMR contended suc-
cessfully that its promotional cam-
paign was no more responsible for
ratings distortion than other major
efforts during a measurement peri-
od, whether by on-air announce-
ments, television spots, billboard
and transportation ads, or the like.
All of those efforts attempt to keep
a station’s call sign or slogan be-
fore the public in the hope that Ar-
bitron diarykeepers will remember
this information when filling out
the diary. Contrary to competitive
assertions, moreover, WMMR be-
lieves any ordinary person can tell

Hunter Captured ByKWOD

Jeff Hunter, PD at KDON/Salin-
as-Monterey for the past year, has
returned to KWOD/Sacramento as
PD. Previously a consultant to the
station, he has also spent time in
the market as an air personality at
KX0OA-AM & FM and PD at

MAKIN’
WAVES!

In 1987 Contemporary Marketing made over-the-airwaves waves with
splashy promotions on radio stations all across the country. We jammed
with nearly 100 stations with progressive programs that included Mystery
Minutes, the Budweiser Comedy Tour and Michelob Presents Genesis
trips to Los Angeles and Montreux, Switzerland—And every promotion
we launched increased station awareness and listenership.

Contemporary hits the beach in 1988 with more ratings raisers—
including the return of the new and improved Budweiser Comedy Tour
and the dial-bolical Diet Coke Mystery Minutes program—And you'll
soon be seeing and hearing about our latest ventures with Universal
Studios Tour and Lever Brothers.

Innovative. Fresh. Zany. Wild. All describe the promotions
that Contemporary Marketing is planning for stations

this year. If you’d like to make waves with CMlin 1988,
give Greg Hagglund or Bruce Florine a call—or visit
with them at the upcoming Radio

& Records Convention in Dallas.

Contemporary Marketing, Inc.
680 Craig Road e Saint Louis, Missouri 63141

314-567-9650

CMi
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the difference between promotion-
al literature, with a station’s call
sign and logo prominently and con-
tinuously displayed, and a diary
not so adorned. Thus WMMR'’s pro-
motion was singled out for special
treatment on the basis of competi-
tive complaints, surmise, and dis-
comfort with the thought that
WMMR listeners might be filling
out their diaries more accurately,
and more willingly.

I appreciate the opportunity to
respond to the self-serving piece
written by Mr. Hiber. For the fu-
ture, I believe you owe your read-
ers a disclaimer whenever an os-
tensible objective piece pushes one
competitor’s point of view.

Carl C. Brazell Jr.
President
Metropolitan Broadcasting

KNDE. Hunter replaces Tom
Chase, who moved crosstown to
program competing CHR KROY.

Hunter, whose programming ex-
perience also includes posts at
XETRA/San Diego and KITS/San
Francisco, told R&R, “My first job
is to fine-tune KWOD, and in the
process stimulate and motivate the
entire airstaff. Coming off of a
great book, we feel KWOD is on the
right path and we’re looking to im-
prove our numbers rapidly.

“The deciding factor is under-
standing the weaknesses of the rest
of the market,” he continued. “I
think KROY is most vulnerable as
‘third man’ into the format. When I
consulted KWOD before, we took
the then-third CHR entry, KPOP,
and ran them into another format,
AOR. I'm looking for history to re-
peat itself.”

Hunter’s replacement is pend-

WNBC Ups
Fenston
To GSM

Stuart Fenston has been promo-
ted from Sales Manager to GSM at
Full-Service AC WNBC/New York.
He succeeds Peg Kelly, who was
elevated to VP/GM last November
when John Hayes exited to K101/
San Francisco.

Kelly told R&R, “Stu’s excep-
tional leadership qualities, which
made him a successful Sales Man-
ager, along with his market experi-
ence, were all the reasons I needed
to appoint him GSM.”

Fenston said, “I am very pleased
to continue working with one of the
most professional sales depart-
ments in the country. I look for-
ward to continued sales successes
at WNBC in the years to come.”

Fenston had been Sales Manager
since February 1986. Prior to that
he was NSM for one year and an
AE for four years. He previously
held AE posts at crosstown WABC
(from 1978-81) and WHN (from
1973-78).

ek
Brian Philips

Philips PD
At WBJW

After a year as Program Manag-
er at Malrite’s market-dominant
CHR WMMS/Cleveland, Brian
Philips has resigned to accept the
PD post at Nationwide’s top-rated
CHR, WBJW (BJ105)/Orlando. He
replaces Brian White, who became
OM/PD atFM102/Sacramento last
month.

BJ105 GM Rick Weinkauf said,
“Brian has an incredible back-
ground and track record — not only
at WMMS, but in Charleston at
WSSX. A native Floridian from
Boca Raton, he’s ready to escape
the snows of Cleveland for the
warmth of Florida.”

Explaining why he left for a
smaller market, Philips told R&R,
“This is an opportunity to go back
to my home state. Nationwide was
there with the right position at the
right time in Orlando, one of the
fastest-growing radio markets in
the country. Two new counties soon
will be added to the metro, which
will make Orlando a top 25 market.
This move allows me a shot at
creating a legendary station, not
just helping to maintain one.”

Philips begins his new duties
January 6.
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HERE'S WHAT

(#3 IN A SERIES)

“Simply put, Selector is the undeniable standard by which all other
systems are judged. Programmers have confidence in Selector
because they know the system was written by people who under-
stand radio and the business of music selection.”

“One of the first questions we ask a new station is “Do you have
Selector?” If the answer is “no”, the next question is “When are you
going to get it?”

“I've just finished with day three of using Version 11X of Selector.
Somehow you have improved on perfection! 11X is the fastest
program I have used and the manual scheduler defies description.
It sure has come a long way since I first used it in 1983. Thanks for
giving Hot 103 the edge we're always after!”

“By managing the complex rotations in use at KRTH, Selector
makes my job much easier and really helps me control the sound of
my radio stations.”

“Selector is the single most valuable programing tool I've worked
with in over 19 years.”

THE BEST HAVE
TO SAY ABOUT
SELECTOR.

Brian Christopher
Asst. Program Director
Q-105—Tampa

Dwight Douglas
President
Burkhart/Abrahms/Douglas/Elliot & Assoc.

Steve Ellis
Music Director
Hot 103—New York

Phil Hall
Program Director
KRTH-FM/AM—Los Angeles

Shadow Stevens
Regional Programming Dir.
E-Z Communications
B-97—New Orleans

RADIO COMPUTING SERVICES, INC.
One Chase Road « Suite 206 « Scarsdale, New York 10583 « (914) 723-8567

cfc mMeans success.

waany amaricanradiohiston..com
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BUSINESS AS USUAL IN BROADCAST NEWSROOMS

WASHINGTON REPORT

PAT CLAWSON

Broadcasters Promise Fairness, Tell Congress Not To Worry

Congressional proponents of Fairness Doctrine codifi-
cation say they’ll grit their teeth and go back in the ring for
another fight despite a stunning defeat shortly before the
holidays. But broadcasters surveyed by R&R unanimous-
ly said their commitment to fairness will not waiver —
with or without the Doctrine as law.

“The President and this adminis-
tration have not heard the last of
the Fairness Doctrine,” said Rep.
Edward Markey (D-MA). An aide
to the Congressman predicted the
House Telecommunications Sub-
committee will quickly resurrect
the issue in 1988.

Sen. Ernest Hollings (D-SC),
Chairman of the Senate Commerce
Committee, vowed vengeance in
future Congressional sessions.
‘“(The FCC staffers) don’t know
what they’re doing. You've got a
bunch of children over there,”
Hollings told the Los Angeles
Times.

Congress eventually gave up on
the hard-fought issue during the
wee hours of December 21, after
President Reagan refused to back
down on threats to veto the $600 bil-
lion appropriations bill if it contain-
ed the Fairness Doctrine provi-
sions. Legislators, worried about
ruining their holiday plans if forced
to remain in session to overturn a
veto, quickly threw in the towel.

Other matters affecting the
broadcasting industry remained
attached to the budget bill Presi-
dent Reagan eventually signed into
law. Lawmakers prohibited the
FCC from wiping out restrictions
on cross-ownership of newspapers
and broadcast properties in the
same market. Minority ownership
preferences were given a big boost
by language that requires the FCC
to stop its year-long reassessment
of minority policies. The Commis-
sion was also instructed to increase
efforts to help minority owners by
lifting the suspension of distress
sales which permit the use of mi-
nority tax certificates.

Broadcast Lobbyists
Happy, On Guard

Despite those setbacks, the
President’s steadfastness on the
Fairness Doctrine issue cheered
broadcast industry lobbyists. But
NAB President Eddie Fritts and
RTNDA President Ernie Shultz
warned that the victory may be
short-lived if the issue picks up
steam again on Capitol Hill.

“Broadcasters strongly believe
in fairness and will continue to pro-
vide it as part of their professional
responsibility,” said Fritts. “They
have now been afforded the oppor-
tunity to continue presenting all
sides of controversial issues
without the chilling effect of
government oversight. The result,
we believe, will be more diversity
of viewpoints on the airwaves —
not less.”

“Broadcasters cannot yet cele-
brate a final victory,”’ added
Shultz. “The Doctrine has powerful
supporters in both houses of Con-
gress. It should come as no sur-
prise if the Fairness Doctrine reap-
pears in some form in the next ses-
sion. In the meantime, broadcast
journalists should continue to do
what they have always done: cover
the news fairly, accurately, and as
completely as possible by their own

personal and professional ]mrf-., 7

nalistic standards.”

Broadcasters:
“No Effect”

Broadcasters across the nation
interviewed by R&R echoed Shultz,
saying the defeat of Fairness Doc-
trine codification would have no ef-
fect whatsoever on their news and
public affairs operations.

“It's business as usual around
here, despite a change in the letter
of the law,” said WTOP/Washing-
ton OM Holland Cooke. ‘“That’s the
way we do business anyway, in the
spirit of the law.”

Despite worries by Congression-
al Democrats that the public inter-
est is being shortchanged by the
lack of a Fairness Doctrine, Cooke
says lawmakers needn’t worry
about a sudden rash of unfairness
and biased reporting on the air.

“The Founding Fathers never
sought to ensure a fair press so
much as a free press. When you do
what we do as a living, you always
try to be fair,” Cooke said.

“It won’t affect us in the slight-
est,” said WBBM/Chicago ND
Chris Witting Jr. “Our policy has
always been to present a balanced
picture of the news. I think that’s
true of broadcasting stations in
general.”

NEWS
BRIEFS

New FM Booster

Radiation Regs

The FCC has proposed adding FM
booster stations to the list of facilities
requiring analysis for environmental ra-
dio frequency radiation. The Commis-
‘%lnn sald environmental analysis was

inacessary because of its recent relax-

ation of power limitations for this class
of station. The Environmental Policy
Act of 1969 requires government
agencies to evaluate the significance of
such regulatory actions on the human
environment.

FM boosters are a special class of
FM transiators that provide service to
areas normally unable to receive satis-
factory service due to terrain obstruc-
tions.

Fairness An Unfair Name

Witting said CBS News long ago
established responsible reporting
standards, and the staff at his all-
News station sticks closely to
them. “To me the biggest problem
with Fairness is its name,” he con-
tinued. “It implies that we are go-
ing to be unfair. The public is con-
fused as to exactly what it does or
what effects it might have. It’s in
the best interests of any radio sta-
tion to present a balanced view of a
story. The Fairness Doctrine
hasn’t been needed for newspa-
pers, so I don’t know why it’s need-
ed for broadcast stations.”

Group W Still
Backs Doctrine

A dissenting note was struck by
WINS/New York ND Jeri Love,
who backed the position taken by
Group W executives that the Doc-
trine is needed to protect the public
interest.

“Westinghouse has always been
an avid supporter of the Doctrine,
and company policy will continue
to adhere to its principles,”’ Love
said. “Personally, I think that the
media as a public service have a
responsibility to provide John and
Mary Q. Public with as broad a
perspective as possible on issues.
The Doctrine helps with that.”

KOBE/Las Cruces, NM owner
Ken French said he’s not entirely
convinced that the Doctrine should
be done away with, because he be-
lieves some broadcasters ‘‘want to
get rid of as much stuff (regula-
tion) as possible” and would not
act in the public interest. He's told
his staff to follow the old guidelines
regardless of what Congress does.
“I continue to operate under most
cases as if we were still under reg-
ulation, just for our protection so no
one can come in and challenge my
right to operate. We always try to

operate our radio stations for the
public good,” he said.

Budgetary Considerations

At Seattle all-News powerhouse
KIRO, ND Andy Ludlum warned
that while major market broad-
casters aren’t often affected by
Doctrine-caused problems, codify-
ing the measure could have chilling
effects on less well-heeled stations.
“I don’t have a problem because I
feel we have the resources — legal
and otherwise — to pursue any
story we want,” Ludlum said.
“Smaller stations with less re-
sources might feel they are inhibit-
ed, so they might opt to not do such
stories at all. That hurts what the
public gets. Idon’t think having the
Fairness Doctrine on the books is
going to stop some of the things
that political animals such as Con-
gressmen like to complain about.”

In one of America’s smallest me-
dia markets, KATL/Miles City,
MT (population 13,0000 GM Don
Richard said the Fairness Doctrine
hasn’t been a burning issue be-
cause of a lack of intense local con-
troversies. Like other broadcast-
ers, he said his reporters always
try to cover both sides of an issue
and would do so whether the Doc-
trine was federal law or not. But he
still doesn’t want Congress to make
it into law.

“I think it’s a good idea not to
codify it because most stations try
to be fair,” he said. “Codifying it
restricts our freedom of speech and
the freedom to editorialize on local
issues.”

He believes lawmakers are wor-
ried that they’ll lose out on their
chance to get equal time during
elections, but he notes the equal
time law has not been repealed so
they shouldn’t worry about getting
a chance ‘‘to speak their piece.

“Our forefathers weren’t wor-
ried about freedom of speech —
they put it in the Constitution,”
Richard added.

Mutual ::}f Omahas

Nature New

Hosted by leading wildlife educator Jim Fowler

5

A daily, one-minute radm feature
on nature, wildlife and our living planet,

Produced by the
NATIONAL WILDLIFE $\\\‘,

FEDERATION

Nation's largest conservation organization

For More Information Call Rosemary Walker (202) 637-3754

Presented by

Mutual
7(Omaha

People you can count on. ..

wWWW BTFErTAnradiohictorvy o


www.americanradiohistory.com

é aaesl 48

Carlisle
d [ Get WeakF

~ 'The New
Single From
 The Gold

. n:?",llk .‘ l} !

-;". 3 vlf:i F' I‘gf , "

: H,,\ B R

MCA RZCORD

v americanradiohistorvy.com


www.americanradiohistory.com

8 B RaR January '1,1988

——

L

TRANSACTIONS

RADIO BUSINESS

RKO Sells DC Classical
Combo For $34 Million

Narragansett Scores $8.5 Million Omaha Combo, Hepburn Engineers Indiana Tax-
Free Flip-Flop, Elton Spitzer Back In Action On Long Island

WGMS-AM &FM/Washington

PRICE: $33,885,000

BUYER: Classical Acquisition Part-
nership, headed by John VerStandig.
He is the head of VerStandig Broad-
casting, which owns WCEM-AM &
FM/Cambridge, MD and WAYZ-AM &
FM/Waynesboro, PA.

SELLER: RKO General, a division of
GenCorp. The radio division is headed
by Jerry Lyman, who previously was
VP/GM of the stations.

FREQUENCY: 570 kHz; 103.5 MHz

POWER: 5 kw/1 kw days; 47 kw at
510 feet

FORMAT: Classical

I N C O R P

KAFM/Payson

PRICE: $108,000

BUYER: Pleasant Valley Broadcast-
ing Corp., owned by Jeffery Morris
and Jane Morris. Mr. Morris is the
VP/GM of KPNX-TVIPhoenix, AZ.
SELLER: High Country Broadcasting
Corp., owned by the estate of Millard
Orick Jr. and C.R. Crisler. Crisler also
owns interests in KJJJIClifton, AZ and
KBSVIRed Lodge, MT.

FREQUENCY: 103.9 MHz

POWER: 1.6 kw at 393 feet
FORMAT: Country

BLACKBURN @5®MPAN\/

O R A T

Station Sale & Frequency

Swap/Bloomington

PRICE: $8.75 million

COMMENT: In a complicated transac-
tion, New Barnstable Corp. proposes
to acquire WBWB, a Class A FM sta-
tion operating at 96.7 MHz, from In-
diana Communications for $3.5 mil-
lion. During a simultaneous closing of a
second deal, New Barnstable will up-
grade its property by swapping fre-
quencies and transmitting plants with
WTTS, a Class B FM station operating
at 92.3 MHz that is owned by Sarkes
Tarzian. The swap has been structured
as a tax-free exchange valued at $5.25
milion. WTTS will then operate at the

1100 Connecticut Ave., NW
(202) 33t1-9270

WASHINGTON, D.C. 20036 ATLANTA, GA 30361
400 Colony Square
(404) 892-4655

Media Brokers & Appraisers Since 1947

(312) 346-6460

CHICAGO, IL 60601
333 N. Michigan Ave.

BEVERLY HILLS, CA 90212
9465 Wilshire Blvd.
(213) 274-8151

www-americanradiohistorv com

TRANSACTIONS AT A GLANCE

Deal Of The Week:

@ KAFMIPayson, AZ $108,000

® WJCO/Jackson, Ml $150,000

®KLSC/Lamesa, TX {CP Sale)
® KUFO/Lamesa, TX

Deals Announced As
Of 12/29/87: $2,653,247,424

This Week’s Action: $64,631,775

® WGMS-AM & FM/Washington $33,885,000

® Frequency swap, Bloomington, IN $8.75 million

® WBWB/Bioomington $3.5 million

® WTTS/Bloomington $5.25 million for frequency & transmitter
® WL JC/Beattyville, KY No cash consideration
® WQXY-AM & FM/Baton Rouge, LA $5 miliion

®KRAR/Walte Park-St. Cioud, MN $175,000

@ KBIT & KOOK/Billings, MT $800,000

® KEZO-AM & FM/Omaha $8.5 miilion

® WIZR & WSRD/Johnstown, NY $56,250 for 12.5% ownership

® WRCN & WRHD/Riverhead, NY $4.5 million

® KBIX/Muskogee, OK $282,524 debt assumption

® WEEO/Waynesboro, PA $150,000

® Frequency Swap, Lamesa, TX $30,000 and engineering charges

® WKTR/Eartysville, VA (CP Sale) $1
® WLVA/Lynchburg, VA $345,000
® WAMX-AM & FM/Huntington, WV-Ashland, KY $1.9 miliion

96.7 MHz frequency, and WBWB will
operate on 92.3 MHz. See below for
details.

BROKER: Todd Hepburn of Ted Hep-
burn Co.

WBWB/Bloomington

PRICE: $3.5 million

BUYER: New Barnstable Corp., prin-
cipally owned by Albert Kaneb. He
also owns WHLI & WKJY/Hempstead,
NY; WGKX/Memphis; KSSNiLittle
Rock; WSLR & WKDD/Akron; and
WHOM/Mt. Washington, NH.
SELLER: Indiana Communications
Inc., headed by Rolland Johnson. He
is the President of Duchossois Com-
munications Co., and owns interests
in WASK-AM & FMiLafayette, IN;
KDAL-AM & FM/Duluth; KAIR &
KJYK/Tucson; KEBR/Sacramento;
and WNAV & WHFS/Annapolis, MD.
FREQUENCY: 96.7 MHz

POWER: 3 kw at 280 feet

FORMAT: CHR

BROKER: Ted Hepburn Co.

WTTS/Bloomington

PRICE: $5.25 million, of which $1.75
million will be paid in cash and the bai-
ance by swapping frequencies.
SELLER: Sarkes Tarzian Inc., prin-
cipally owned by Thomas Tarzian. The
company also owns WGTC/Biooming-
ton, IN; WAJIIFt. Wayne, IN; and two
TV stations.

FREQUENCY: 92.3 MHz

POWER: 37 kw at 1090 feet
FORMAT: AC

5&' " .w‘ = 4 et ,:?‘
oo RSB RY
WLJC/Beattyville

PRICE: No cash consideration
BUYER: Hour of Harvest Inc., a non-
profit corporation headed by Forest
Drake.

SELLER: Forest Drake

FREQUENCY: 102.3 MHz

POWER: 1.7 kw at 400 feet
FORMAT: Religion

Continued on Page 10

WHEN YOU NEED
THE EXPERTISE OF
THE VERY BEST ...

LOOK T0 THE MARK OF
THE PROFESSIONALS

FOR A LIST OF NAMB MEMBERS WRITE OR CALL VINCENT A. PEPPER
AT THE LAW OFFICES OF PEPPER & CORRAZZINI
200 MONTGOMERY BLDG. 1776 X STREET, NW
WASHINGTON, DC 20006 (202) 296-0600
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Finally...

EMMIS
RESEARCH

For the confidence

of knowing
it’s done right
* Format Search * Promotional Evaluation
* Perception Study * Personality Evaluation
* Media Buyer Perception * Audience Qualitative
* Auditorium Music Test * Focus Groups

We do them all. We do them well. We can do them for you.

CALL TODAY 317-630-2828

- —— " = - - - - - -

To put the Emmis Success Formula to work for you call Emmis Research. 317-630-2828.
Or fill out and mail to Emmis Research 1099 N. Meridian Suite 250, Indianapolis, IN 46204.

ATTN: Jon Horton

Name Station/Company

Title — S Street

City/State S Telephone _
Zip

______waww americanradiohistary.eem R
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TRANSACTIONS

Continued from Page 8

WQXY-AM & FM/Baton
Rouge

PRICE: $5 million

BUYER: Vetter Communications Co.
Inc., owned by Cyril Vetter. The com-
pany also owns KFXZ/Maurice, LA
and WVLA-TV/Baton Rouge.
SELLER: Encore Communications
Associates L.P., headed by Ronald
Greenberg. The company also owns
KIXL/Del Valle, TX; KHFI/Austin;
KBFMI/Edinburg, TX; KOKY & KZOU/
Little Rock; and KOKA & KVKI/
Shreveport, LA.

FREQUENCY: 910 kHz; 100.7 MHz
POWER: 1 kw; 100 kw at 690 feet
FORMAT: AC

T hwmm“ _;;;{“ *_ﬁ
;'|§’ -, w-ts'(\ I ?
WJCOlJackson

PRICE: $150,000

BUYER: Russell Mumaw

SELLER: James McCluskey and Mary
Sue McCluskey. They also own
WAAQ/Big Rapids, MI and
WWTG/Stanwood, MI.

T

Direct mail ups station ratings

0

FREQUENCY: 1510 kHz

POWER: 5.4 kw-daytimer

FORMAT: AC

BROKER: Chapman Associates and
Bob Brown & Associates.

KRAR/Waite Park-St. Cloud
PRICE: $175,000

BUYER: Genesis Broadcast Profes-
sionals Inc., owned by Ronald Linder.
He also owns an interest in KWLM &
KQIC/Willmar, MN.

SELLER: Kleven Broadcasting Co.,
owned by  Leslie Kleven and
Marguerite Kleven. They also own
KBHB & KRCS/Sturgis, SD; KKOJ/
Jackson, MN; and KRRB & KLTC/Dick-
inson, SD.

FREQUENCY: 1390 kHz

POWER: 2.5 kw days/1 kw nights
FORMAT: Station is currently dark
COMMENT: This is the second pro-
posed sale of this station in 1987.
Plans to sell the property to West Side
Communications collapsed when fi-
nancing did not materialize.

RADIO BUSINESS

KBIT & KOOK/Billings

PRICE: $800,000

BUYER: Citadel Associates Ltd. Part-
nership, owned by Lawrence Wilson
and Fritz Beesemyer. They also own

KKFMIColorado Springs, CO and
KBOZ-AM & FM/Bozeman, MT.

SELLER: KOOK Associates Ltd.,
headed by John Hough. He also owns
KUUY & KKAZ/Cheyenne, WY and
KQIL-AM & FMI/Grand Junction, CO.

FREQUENCY: 970 kHz; 102.9 MHz
POWER: 5 kw; 100 kw at 500 feet
FORMAT: AC

BROKER: Richard Chapin of R.C.
Crisler & Co.

R R
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KEZO-AM & FM/Omaha
PRICE: $8.5 million

BUYER: Narragansett Broadcasting,
headed by President John Franks.
The company also owns KSJO &
KHTT/San Jose; KAYl/Tulsa; WYNK-

Research » Strategic Planning * Direct Mail Marketing * Mental Weaponry.
3340 Erie Avenue * Cincinnati, Ohio 45208 « 513-871-6928

for everyone else,

why not make it

fouks

Direct mail works. While eight out of ten TV promotions fail, direct mail
results in ratings increases 95% of the time. And the stronger your
programming, the greater the increase. The fact is, direct mail has proven to
be the best way to reach diary keepers. Because their personality profiles
are virtually identical to people who respond to station sweepstakes and
game promotions by direct mail.

Critical Mass Media can deliver a total, turnkey direct mail package —
objectives, concept, production, printing, lists, addressing and mailing.
Competitive prices, fast turnaround. Just say Yes and watch your mailbox.

Up your ratings. Reach Critical Mass at 513-871-6928. Ask for Gary Stephens.

CRITICAL M ASS MEMA

WWW-aekieanradiohistorv-com

AM & FM/Baton Rouge; and KLVI &
KYKR/Beaumont-Port Arthur, TX.
SELLER: Albimar Communications,
owned by Bertram Lee and E.W.
‘‘Skip’’ Finley. They also own KDAD/
Ogden, UT.

FREQUENCY: 1490 kHz; 92.3 MHz
POWER: 1 kw; 100 kw at 1250 feet
FORMAT: AOR

BROKER: Richard Chapin of R.C.
Crisler & Co.

Naw Vark
i:ss..-,%w fis

WIZR & WSRD/Johnstown
PRICE: $56,250 for 12.5% ownership
BUYER: Joseph Caruso and Robert
Higgins

SELLER: Hometown Broadcasting
Corp., owned by Matthew Mataraso,
Joseph Reilly, and Robert Higgins.
Reilly also owns WBZAI/Glen Falls, NY
and WAYI/Hudson Falls, NY. His wife
is VP/GM of WTRY & WPXY/Albany,
NY.

FREQUENCY: 930 kHz

POWER: 1-kw daytimer

FORMAT: AC

WRCN & WRHD/Riverhead
PRICE: $4.5 million

BUYER: Williams-Spitzer Media
Corp., owned by Robert Williams and
Elton Spitzer. Williams also owns an in-
terest in WKAP/Allentown, PA. Spitzer
previously operated WLIR-FM/Garden
City, NY. He also owns WLIR/Spring
Valley, NY; WYUT-AM & FM/Herki-
mer, NY; and WXXP/New Kensing-
ton-Pittsburgh, PA.

SELLER: East Shore Broadcasting
Corp., headed by President Richard
Adrian.

FREQUENCY: 1570 kHz; 103.9 Mhz
POWER: 1-kw daytimer; 3 kw at 466
feet

FORMAT: AC; AOR

KBIX/Muskogee

PRICE: $282,524 debt assumption
BUYER: Embody Broadcasting Co.,
owned by Richard Embody and Pa-
tricia Embody.

SELLER: Muskogee Broadcasting
Corp., owned by Michael McKee,
Jack Brewer, and W.0. Moon Jr.
Brewer also owns an interest inKWCO
& KXXK/Chickasha, OK. McKee also
owns KMYB/Pawhuska, OK.
FREQUENCY: 1490 kHz

POWER: 1 kw

FORMAT: AC

WEEO/Waynesboro

PRICE: $150,000

BUYER: Homes By Keystone Inc.,
owned by Guy Miller Jr., Mary Mlller,
Paul Dunlap Jr., and Bonnie Duniap.
SELLER: Cumberland Valley Broad-
casting Co., owned by Richard Fister,
Virginia Fister, and Dan Parker. They
also own WCMY & WRKX/Ottawa, IL.
FREQUENCY: 1130 kHz

POWER: 1-kw daytimer

FORMAT: AC

Frequency Swap

KLSC (CP Sale) &
KUFO/Lamesa

PRICE: $30,000 plus engineering
charges payable to Giraffe Commun-
icatlons.

COMMENT: These stations are swap-
ping frequencies and call signs. West
Texas Broadcasting, owner of KLSC,
initiated the transaction in an effort to
acquire greater signal strength and
coverage.

KLSC (CP). Owned by West Texas
Broadcasting Inc.,, owned by C.
Wayne Dowdy, Charles Dowdy, and J.
Morgan Dowdy. They aiso own inter-
ests in WPET/Lamesa, TX; WAPF &
WXLT/McComb, MS; WSUH &
WWMS/Oxford, MS; WMLT & WQZT/
Dublin, GA; WKKY/Moss Point, MS;
KNWA/Bellfonte, AR; KCWD/Harrk
son, AR; KPFM/Mt. Home, AR;
WROA/Gulfport, MS; WRPM &
WZKX/Poplarville, MS; and WMCG/
Milan, GA.

FREQUENCY: 100.3 MHz

KUFO: Owned by Giratfe Communi-
cations Inc., debtor-in-possession. The
company is principally owned by Dick
Fields arid Albert Hajny.
FREQUENCY: 104.7 MHz

POWER: 100 kw at 794 feet
FORMAT: AC

WKTR/Earlysville (CP Sale)
PRICE: $1

BUYER: Edward Baker, d/b/a Rural
Radio Service. He also owns WSGH/

Winston-Salem, NC; WCXNIClare-
mont, NC; and three other AM CPs.
SELLER: Vernon Baker, d/b/a Rural
Radio Service. He also owns WBZI &
WLGY/Xenia, OH; WKGM/Smithfield,
VA; WSGH/Winston-Salem, NC; and
four other AM CPs.

FREQUENCY: 840 kHz

WLVA/Lynchburg

PRICE: $345,000

BUYER: Stereo 59 Inc., owned byLou-
Is Kessler.

SELLER: Laurence Morin, trustee in
bankruptcy for WLVA of Lynchburg
Inc.

FREQUENCY: 590 kHz

POWER: 1-kw

FORMAT: AC

WAMX-AM & FM/
Huntington, WV-Ashland, KY
PRICE: $1.9 million

BUYER: Fifth Avenue Broadcasting,
owned by Tom Wolf. He is a Hunting-
ton-based owner of McDonald’s res-
taurant franchises.

SELLER: Stoner Broadcasting Sys-
tem, headed by Chairman Tom Stoner.
FREQUENCY: 930 kHz; 93.7 MHz
POWER: 5 kw days/1 kw nights; 100
kw at 741 feet

FORMAT: AC; CHR



www.americanradiohistory.com

\/
9,;‘;} WESTWOOD ONE RADIO NETWORKS PRESENT
(\

ar PAUL ¢
o RINGO =

Do you
remember a time
when your favorite rock &
roll songs were more than just
tunes to tap your feet to? A time when

most of the major events of your life had that

special song attached to them? If so, the Westwood

One Radio Network invites your weekly participation in

Backtrack — the exclusive two-hour musical odyssey recalling

those moments from the 60’s and 70's when rock music — and many of those

who listened to it — were fast coming of age.

Hosted by Jim Ladd, one of AOR radio’s most authoritative voices, Backtrack is the lifestyles

and the politics; the significant and the silly - it's the names of those that we’ve long forgotten as well

as the names that we will never forget. And Backtrack drives it all home through a series of crafted montages

and music sets featuring the top tracks of the day; as well as audio bites from the television shows that we all loved and

can’t believe we ever watched, the commercials that ushered us into the world of consumerism, the news flashes that shocked
us and the humor of the day that helped make it all a little better.

Backtrack. It's dramatic. Unpredictable. And always great fun. Who says you can’t go home again! For more information on how to make

Backtrack a part of your line-up, call a Westwood One Representative today at (213) 204-5000, FAX (213) 204-4375, or Telex 4996015 WWONE.

WHERE THE SIGHTS AND SOUNDS OF THE 60's
& EARLY 70's COME ALIVE ON YOUR RADIO!
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RR SALES STRATEGY

OVERVIEW

Radio Sponsorships:
Hoisting The Sales

I'm putting together some 1988 spon-
sorship ideas for my sales department.
Any recommendations?

A

Speaking from a revenue
and sales perspective, it’s
better to do several non-sus-
taining sponsorships during
the year, as these generally
generate the most sales en-
thusiasm and revenue.

The reason for doing sev-
eral non-sustaining promo-
tions during the course of a
year is the same reason
that you wouldn’t leave the
same liner card in the stu-
dio all year long. When the
cards are new, it’s easier
for your airstaff to sound
enthusiastic than when the
card has begun to yellow
around the edges.

The same holds true for
salespeople. Usually, when
you first give a new sales
opportunity, it’s something
different and receives en-
thusiasm, which translates
into sales. However, the
longer it’s offered, the less
it’s pitched.

There are two kinds of sponsorships to
consider. One is the sustaining or an-
nual sponsorship; the other is the non-
sustaining sponsorship.

Regardless of whether
you decide to do a sustain-
ing or non-sustaining pro-
motion, you should try to in-
clude as many ‘‘value-add-
ed” items as possible. Print
collateral is important,
especially if the sponsor-
ship is being used to gener-
ate new account dollars.

You should also try to of-
fer as many static promo-
tional possibilities as you
can. Static promotion pro-
vides your clients and spon-
sors with the opportunity to
showcase their businesses’
names or products at a new
location that they probably
couldn’t get on their own.
This can be done easily by
creating tent-cards or pos-
ters that feature the spon-
soring companies’ logos, or
in a more complex manner
by setting up a booth and
banners at a particular
event.

Right now, you’re proba-
bly wondering how you're
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.
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By Chris Beck

going to find the time to put
all these events together.
The answer is that you
probably already have sev-
eral possibilities on your
station’s promotional calen-
dar for 1988.

For example, many sta-
tions are co-sponsoring
movie premieres with a
third client. Similarly, if
you're planning a “Toys For
Tots” campaign, get a third
party to underwrite your ef-
forts. Banks are but one ex-
ample of a category that
carries a significant public
relations budget for just
such an opportunity.

Finally, when you’re out
searching for co-sponsors,
make sure programming
and sales agree upon the
types of accounts whose im-
age would be compatible
with not only your station,
but also the event. (For a
list of additional non-sus-
taining sponsorship ideas,
check out the adjacent side-
bar.)

As for sustaining sponsor-
ships, the most popular and
fastest-growing sector lies
in the area of business in-
formation. These segments
should not be just a bunch
of boring Wall Street facts
and figures, but more along
the lines of USA Today’s
business coverage. Shows
that offer a survey of na-
tional trends, supplemented
by local business news or
interviews with business
leaders and entrepreneurs,
have already proven profit-
able in this area.

Another popular sponsor-
ship area is sports. Every-
thing from traditional
sports reports and sports
commentaries to sports in-
terviews and scoreboard
shows is fair game here.

Two other sponsorship
areas to consider are enter-
tainment and lifestyle cov-
erage, and health and fit-
ness. However, any spon-
sorship you can tailor to
your station’s format and
needs can — and should —
be sold.

wwWwW.americanradiohistorv.com

Four Tips For
Non-Sustaining
Sponsorships

The following are 'some

popular and profitable non-
sustaining sponscrship cat-
egories for you to consider
in 1988. The four main cat-
egories  are  event-based,
print collateral, direct mail,
and telephone-originated.

EVENTS

@ Recruitment & job fairs

® Franchise fairs
® Concerts
® Art shows
® Sports
Sanctioned or charity runs
Bicycle races
® Free information
workshops
Financial
Legal
Real estate
® Bridal fairs

PRINT COLLATERAL
e Handbooks & leaflets
Medical
Tax
Emergency preparedness
Dining guides
Sports schedules
Commuter maps
(Highlight altemale
routes)

DIRECT MAIL CONTESTS
® Business
® Residential
(Include cents-off
colupons)

TELEPHONE-ORIGINATED:
# Entartainment hotline

e Spoﬁsline

& Free fime & temp

& Maobile reporters

® Traffic

® News
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Polo On The Rad:o

Once viewed as an elite sport for biuebloods, polo is
currently experiencing a tremendous mass market growth in
popularity Stations are capitalizing on this growth, not only

via general market advertising but also through third-party ':}

promotional tie-ins. To locate the polo club in your area, look

;

for equestrian centers
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e

Chris Beck is President of
Chris Beck Communications, a
sales consulting firm. If you have a
question you'd like this column to
address, he can be reached at
(818) 594-0851.
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MARY ESTES

THE HOT PRODUCT FOR 1988

PREDICTIONS FOR 1988

GIANT BOOM BOX"BRINGS
NEW LIFE TO RADIO

The GIANT BOOM BOX was introduced in February ’87 at the RAB
Managing Sales Conference and local market promotions haven’t been
the same since. An immediate success, The GIANT BOOM BOX sold in
over 130 radio markets in less than eight months. The concept, developed
by radio entrepreneur Eric Rhoads, is a GIANT-sized fiberglass boom
box that dominates a space of 27-ft. long, 16-ft. tall, and 8%-ft. wide.
Mounted on a trailer, it can be easily transported and hooked-up by sta-
tions at events and promotions.

Q105/Tampa’s Giant Boom Box is a Pepsi co-sponsorship
crowd with their Giant Boom Box.)
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. (Insert: KﬁBE/Houston draws a

Even greater success is
predicted for 1988. As the
first such promotional vehi-
cle of its kind in the radio in-
dustry, the GIANT BOOM
BOX has placed the sta-
tions who use it exclusively
in each market in an envia-
ble position. These stations
now have several promo-
tional advantages that no
other competitive station in
their market can offer. Be-
cause of the enormous size
of the radio giant, stations
who have it can dominate
every event they attend.
They can’t avoid being no-
ticed ... and making an
impact. Where other sta-
tions blend into the crowd
with conventional vans and
RV’s, the GIANT BOOM

BOX commands attention.
It also provides a comfort-
able, climate-controlled en-
vironment for the station’s
talent to work . . . as a stu-
dio, a mobile dance ma-
chine, a parade float, a re-
mote, or just an attention
getter.

Sponsors are enamored
with the GIANT BOOM
BOX and have underwrit-
ten its cost in virtually ev-
ery market. This arrange-
ment has ensured that sta-
tions are incurring no costs
to themselves and profit-
ting from co-sponsorship
agreements.

We spoke with many sta-
tions who have had major
soft drink bottlers sponsor
the GIANT BOOM BOX be-

cause it is such a powerful
image tool. Rhoads told us,
“One GM had his AE pre-
sent the package to a na-
tionally recognized con-
sumer product on a Monday
morning and asked them
for a decision by noon Tues-
day. Knowing the decision-
makers were hot on the
idea, he decided to pitch it
to their biggest competitor
and give them a chance too.
He had another AE pitch
the competitor Tuesday
morning. Since he felt the
first client was going to
commit, he told the AE to
double the price of the
package and the accompa-
nying spot rates. The com-
petitor bought it on the spot
and the AE came back with
i ADVERTISEMENT]

an order at the higher pack-
age price. Unfortunately,
while the AE was getting
the order, the first client
had called and bought the
package.”

Stations who had the
GIANT BOOM BOX in '87
increased revenues consid-
erably by increasing
rates, packages, appear-
ances and remotes. Sur-
prisingly enough, the
GIANT BOOM BOX has
been equally successful in
all size markets ... from
the majors to the non-rated.
Rhoads said that though
over 130 markets have been
sold, it’s not just the top 130.
‘“People call daily, wanting
to know if their market is
still available. Many are
surprised to discover that
some of the larger markets
are still open. Though we
published lists of sold mar-
kets, even some of those
have become available
again. If you are not 100%
sure, it’s best to check with
us.”

In 1988, more attention
will be focused on radio be-
cause of the GIANT BOOM
BOX, and it’s predicted that
a GIANT BOOM BOX will
be based in almost every
market, large and small.
Stations across America
are recognizing the success
of stations like POWER
106/Los Angeles, Q101/Chi-
cago, KRBE/Houston, Y95/
Dallas, Hot105/Miami,
WSM/Nashville, WRBQ/
Tampa, Q106/San Diego,
and more than 130 others.
Major advertisers like
Coke, Pepsi, Bud, Miller,
McDonald’s, Dr. Pepper,
Arby’s, and Kodak will con-
tinue to commit to the
GIANT BOOM BOX in
markets throughout the
U.S. The new year will
bring many new challenges

to radio, however, we pre-
dict that the GIANT BOOM
BOX will bring a higher
share of success and visibil-
ity to those stations that
commit to the concept.

“Now that 1988 budgets
are available, we are re-
ceiving calls from stations
we never knew were inter-
ested,”” said Rhoads.
“Though we love it, many
have called and learned
that their market has been
already sold or reserved by
a competitor.”

Buffalo's Giant Boom Box bslongs
to WMJQ/Majic 102.

An expense item is turned into a
profit center as Coca-Cola spon-
sors the Giant Boom Box for
WZYP/Athens, AL.

Rhoads encourages peo-
ple who have put the
GIANT BOOM BOX in their
budget or have an interest,
to contact him immediate-
ly, so they don’t end up los-
ing a profitable opportunity
to their competition. Sta-
tions interested in learning
more about market availa-
bility or sponsors who may
be targeting specific mar-
kets this year should con-
tact Eric Rhoads or Steve
Butler at GIANT EOOM
BOX INDUSTRIES in
Palm Beach Florida at
(305) 626-3774.

© 1988 Electronic Media
Consultants, Inc.

The WABB Giant Boom Box sports various options, including banner,
backlit logo, LED programmable sign, on-air Sign and video monitor.
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RR MANAGEMENT

OVERVIEW

How To Honor Your Heros

Six Rules For Recognizing
Employees’ Accomplishments

ne of the most important

aspects of management

is giving your employees
positive reinforcement for a job
well done.

Many people confuse monetary
compensation with recognition —
but there is a big difference, per-
haps best illustrated by the follow-
ing rule of thumb: compensation is
an employee’s right; recognition is
an employer’s gift.

According to Harvard Business
School professor Rosabeth Moss
Kanter, when it comes to handing
out positive reinforcement, you
should keep these six rules in
mind:

» Give recognition and rewards
in public. If the recognition is kept
secret, it defeats the purpose.

o Timing is important, and rec-
ognition should eccur throughout a

project. Delaying praise negates
its value.

» Model the recognition to fit the
needs of specific employees. Have
several reward options available to
best serve this purpose.

« Give recognition in a realistic,
personal, and honest manner.
Don’t turn it into an overblown pro-
duction.

¢ Make sure employees under-
stand exactly why they’re being
recognized and rewarded. Along
with a clear connection between
accomplishments and rewards, be
sure your employees know the
standard on which these rewards
are based.

* Recognize those in your com-
pany who recognize other em-
ployees for a job well done. In other
words, reward those who reward
others.

:'. Region

The beginning of a new year
often brings changes in the
workplace. According to a re-
cent national survey of more
than 13,000 employers, cor-
porate America plans to in-
crease hiring by 21% during
the first quarter of 1988, up
from 19% in the first quarter of

'87. The following percentages :

break out the projected US
corporate hiring increases by
geographic region:

Percentage

Northeast 23%
South 23%
West 20%

© Midwest 19%

Source: Manpower Inc.

Be recognized for the work you do. Enter the 1988 RTNDA
national news awards competition.
Compete for regional awards in five categories:

e QOverall excellence
e Continuing coverage
¢ Spot news

e Investigative reporting

New
* News series/documentary ¢ategoty:

Regional winners advance to compete for national RTNDA
Edward R. Murrow awards. Open to all radio and television
stations. Deadline: February 1, 1988. To find out more, contact:

Radio-Television News Directors Association
1717 K St. NW e Suite 615 e Washington, D.C. 20006

14 m RaR January 1, 1988

(202) 659-6510
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Corporate Perks
Show Healthy Growth

he most important bargain-

ing point for a new em-

ployee is the amount of his
or her starting pay. However, for
many new hires, the perks and fr-
inge benefits offered by the com-
pany can be just as important.

Currently, the fastest-growing
corporate perk is a company-paid
membership in an athletic club.
According to the Monterey, CA-
based Small Business Report, 17%
of US businesses are offering this
perk, up from a mere 1% of the
American companies who offered
it in 1983.

® January 11-12, 1988 — 21st
Burns Media Radio Seminar
Registry Hotel. Los Angeles,
CA

e®January 23-26, 1988 — RAB
Managing Sales Conference
Hyatt Regency. Atlanta, GA

® January 25, 1988 — 15th
Annual American Music
Awards. Shrine Auditorium. Los
Angeles. CA

® January 30 - February 3,
1988 — National Religious
Broadcasters 44th Annual Con-
vention. Sheraton Washington
and Omni Shoreham hotels
Washington. DC

® jJanuary 31, 1988 — Super
Bowl XXI. Jack Murphy Stadi-
um. San Diego, CA

® February 7-12 — NAB 23rd
Annual Management Develop-
ment Seminar for Broadcast En-
gineers. University of Notre
Dame. South Bend, IN

The fringe benefit showing the
greatest decline is a paid member-
ship in exclusive clubs. Over the
past few years, fewer corporations
have footed the bill for member-
ships in luncheon clubs (down from
53% to 43%), or that last vestige of
the old boys’ network, the country
club (down from 46% to 43%).

Industry analysts see this trend
as a reflection of American society
in general, as the baby boomers
and young executives who jumped
onto the health-and-fitness-craze
bandwagon of the late *70s and ear-
ly '80s are more interested in fre-
quenting health, rather than coun-
try, clubs.

® February 11-13, 1988 —
19th Annual Country Radio
Seminar. Opryland Hotel. Nash-
ville, TN

®February 12-13, 1988 —
Gavin Convention. St. Francis
Hotel. San Francisco, CA

® February 13-28, 1988 —
Winter Olympics. Calgary, Al-
berta, Canada

® February 18-20, 1988 — My
norites and Communications
Conference. Sponsored by
Howard University. Howard Inn
and Blackburmn Center. Howard
University Campus. Washing-
ton, DC

®March 2, 1988 — National
Association of Recording Arts
and Sciences 30th Annual
Grammy Awards. Radio City
Music Hall. New York, NY

® March 3-5, 1988 — R&R Con-
vention. Loews' Anatole. Dallas,
X
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Health is a hot topic. The Heart of the Matter is

a hot radio series that deals with heart. health, and
quality of life issues. And it’s free.
The Heart of the Matter brings your listeners

credible professionals from sources such as Johns
Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS. to nutrition and sports medicine.

Adjacencies can be sold at the beginning and end
of each segment of The Heart of the Matter. And you
can choose the daily 4% minute program, the 29
minute weekly magazine version, or 90 second format.

Call us for more information and a free demo
at (301) 486-4624

DIAMOND COMMUNICATIONS, INC.

2835 SMITH AVENUE, SUITE 205, BALTIMORE, MD 21209
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" A Promotion That
Goes For The Jugular

Your listeners can win videocassettes of Warner Home Video’s hip
vampire movie ‘“The Lost Boys,”’ plus grand prizes -- official “‘Lost Boys”’
denim jackets and other prizes. This free promotion is available in February

on an exclusive basis in the Top 20 markets.
Call today for a taste.

‘[OST-BOYS

WARNER BROS. rresents a RICHARD DONNER rropuction a JOEL SCHUMACHER #im
“THE LOST BOYS” COREY FELDMAN JAMI GERTZ COREY HAIM EDWARD HERRMANN
BARNARD HUGHES JASON PATRIC KIEFER SUTHERLAND ano DIANNE WIEST 1]‘? WARNER HOME VIDEG
music sy THOMAS NEWMAN  epireo sy ROBERT BROWN  pirector of protocrarHy MICHAEL CHAPMAN py) WIS TRAVE VIR
execuTive ropucER RICHARD DONNER  story sy JANICE FISCHER & JAMES JEREMIAS
screenpLay By JANICE FISCHER & JAMES JEREMIAS ano JEFFREY BOAM gy
°® PRODUCED BY HARVEY BERNHARD pirecTep BY JOEL SCHUMACHER PHOCERSED
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Rock History . . . By The

People Who

ome people have a hard time

justifying the “Q & A’ for-

matted interview in print.
Quite often, it looks as though a
tape recorder did all the work —
and the writer simply got a free by-
line out of the deal. There are nota-
ble exceptions, of course. Playboy
is famous for its interviews, and
Musician magazine has built its
reputation by running some of the
best “Q & A” interviews in the con-
sumer music press.

Bill Flanagan is the Executive
Editor of Musician, and “Written
In My Soul: Conversations With
Rock’s Great Songwriters’ (Con-
temporary, $11.95 paperback) is a
collection of some of his best inter-
views. A lot of these have appeared
in the magazine, as well as other
places — but several (most notably

Wrote It!

the first interview Bruce Spring-
steen has given to anyone aside
from Dave Marsh in several years)
appear here for the first time.
Flanagan’s approach is conversa-
tional in tone, and he manages to
pull each interview off intelligently
and entertainingly.

Featuring interviews with 29
songwriting greats (and it’s a
strange mix), the book is almost a
history of the music through the
eyes of those who created it. The
contents range from Willie Dixon,
Chuck Berry, and Carl Perkins to
Mick Jagger, Keith Richards, Bob
Dylan, and Van Morrison to
Springsteen, Elvis Costello, Sting,
and Bono.

In addition to the interviews,
Flanagan includes some interest-

This week'’s listing of the top ten television shows was unavailable at

presstime.

All show times are EST/PST, subtract one hour for CST. Check listings for showings in the Moun-

tain Time Zone. All listings subject to change.

*» Bruce Springsteen, Elvis Costello, Tom Waits, and Jackson
Browne are just a few of the performers who lend a musical hand to rock 'n’
roll legend Roy Orbison in the world premiere of “Roy Orbison & Friends: A
Black And White Night,” airing on Cinemax (Sunday, 1/3, 9pm).

Other members of the all-star backup band include T-Bone Burnett,
K.D. Lang, Bonnie Raitt, and longtime session guitarist James Burton.

The title of the one-hour special, which was taped before a live au
dience at the Coconut Grove in Los Angeles last year, comes from its hav-
ing been shot on 35mm black-and-white film instead of the color videotape
that’s used in the majority of television productions these days.

L o

THE BIG ““O,” THE BOSS, & LITTLE “E” —
formances, legendary rocker Roy Orbison simply stands and commands
the stage, even when he’s sharing it with Bruce Springsteen (c) and Elvis

Costello (r).

* The dynamic, albeit unlikely, duo of Willie Nelson and Shaun

When it comes to live per-

Cassidy takes on the guys in the white hats in the world premiere of “Once
Upon A Texas Train,” a made-for-television movie airing on CBS (Sunday,

1/3, 9pm).

Nelson portrays a train robber, fresh from a 20-year prison term, who
wants to get back to his old line of work. Cassidy plays a young outiaw who

kidnaps Nelson.

Wynette and Ricky Skaggs.

AT A

* “Top Of The Pops" will air part two of its three-part countdown of this
year's top 100 songs (CBS, Friday 1/1, 11:30pm). Included are perfor-
mance clips featuring Janet Jackson, L.L. Cool J, Swing Out Sister, Ken-

ny G., and Debbie Gibson.

=
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* Bruce Springsteen and Frank Sinatra together on the same show?!
No, it's only Joe Piscopo, doing his best imitation of the two Jersey
crooners when he guests on Dolly Parton’s weekly variety show “Dolly”
(ABC, Sunday, 1/3, 9pm). Dolly’s other guests are country singers Tammy

* America’s favorite street punks, the Beastie Boys, will host this week's
“It's Showtime At The Apollo” (NBC, Sunday, 1/3, 1am). Guests include
Regina Belle, the Breakfast Club, and Stephanie Mills.

|
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ing historical and critical perspec-
tive. But it's the interviews that
make this book, and the quotable
quotes one can find within:

Chuck Berry: “That (‘Johnny B.
Goode’) riff comes from ideas that
influenced me. 1t all comes from
somebody else. I've been stealing
all these years, man.”

Keith Richards: “I don’t think
you can say that drugs ever inspir-
ed or made anybody better musi-
cians.”

Lou Reed: “I'm a happy person
... Which is not to say I'm happy
about the state of the world. I'm
just happy about my personal situ-
ation.”

Elvis Costello: ““The simple truth
is some of them (his songs) are not
that good. Some of them are a load
of wank.”

WEEKEND BOX OFFICE
DECEMBER 25-27

1 Three Men And $10.3
A Baby(Buena Vista)

2 Eddie Murphy Raw  $8.6
(Paramount)

3 Throw Momma From $6.7
The Train (Orion)

4 Broadcast News $5.4
(20th Century Fox)

5 Wall Street $4.4
(20th Century Fox)

6 Batteries Not $4.08
Included (Universal)

7 Pianes, Trains & $4.02

Automobiles (Paramount)

8 Fatal Attraction $3.0
(Paramount)

9 Overboard $2.908
(MGM/UA)

10 Empire Of The Sun $2.904
(Wamer Bros.)

All figures in millions
Source: Extibitor Relations Co.

~ COMING ATTRACTIONS:
~  “Good Morning Vietnam,” which
_ stars Robin Williams as a
~ manic, Armed Forces Radio air
personality stuck in Saigon circa
‘65, moves into wider release
this week. The film will be
available in more and more mar-
kets over the next couple of
weeks, going national by the
middle of January — about the
same time its period soundtrack
hits the stores.

o st
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Survey Finds Ads More
Offensive Than Ever

hat with Buddy Holly
selling cars, the Beatles
selling running shoes,

and Marvin Gaye selling raisins, it
should come as little surprise that
more people claim they are more
offended by advertising today than
they were even two years ago.

In a recent survey conducted by
the Ogilvy & Mather advertising
agency, it was discovered that only
59% of people today ‘like advertis-
ing a lot or a little,” as compared to
68% in a 1985 survey.

Even more disheartening for ad-
vertisers is that half of those sur-
veyed felt most ads to be in poor
taste, compared to 43% in 1985.

As for the claim that advertising
provides consumers with useful in-
formation, 76% of those surveyed
in ’85 said that this was true, but
that figure has dropped to 71% in
the 87 survey.

However, another survey con-
ducted this year by Video Story-
board Tests, Inc. found that 29% of
consumers claimed today’s com-
mercials were an insult to their in-
telligence.

While that’s not exactly comfort-
ing to the button-down minds that
line Madison Avenue, it is an im-
provement over an ’85 survey by
the same firm in which 31% of the
Americans polled said they found
advertising insulting.

the Animals. (Street date: 1/5)
®DIRTY DANCING (Vestron)

(Released 12/23/87)

i £\

® [ EONARD PART Vi

® DIRTY DANCING (RCA)

® HIDING OUT (Virgin)

UPCOMING

® TELEPHONE

Single: Happy EndingsBeach Boys & Little Richard (Critique/Atco)

S e s e S

NEW THIS WEEK
® HOUSE OF THE RISING SUN (Prism)

Based around the plot outlined in the hoary blues song from whence the
film takes its title, this made-for-video thriller sports a soundtrack from the
likes of such fabulous artistes as Tina Turner, Bryan Ferry, and, of course,

Set in the early '60s, this dance-oriented love story of a poor boy and a
rich girl was one of the surprise box office hits of '87. The fim'sRCA sound-
track also went platinum, largely on the strength of such hit singles as the
Bill Medley & Jennifer Warnes duet “(I've Had) The Time Of My Life” and
Eric Carmen’s “Hungry Eyes.” (1/6)

Also available is “Van Morrison In Ireland” (Hendring/Jem), which was
released during the Christmas holiday. This concert/documentary/life-on-
the-road video catches Van The Man returning to his native Eire for a series
of live performances based around his 1978 “Wavelength” LP. Additional
songs include “Moondance,” "St. Dominic’s Preview,"” “Tupelo Honey,”
“Cypress Avenue,” and, from his days as leader of Them, “Gloria.”

THEM AND NOW — Van Morrison, caught one more /me way up on, way
up on, way up on Cypress Avenue.

CURRENT

Single: Without You/Peabo Bryson & Regina Belle (Elekira)

Singles: Hungry Eyes/Eric Carmen
She's Like The WindfPatrick Swayze
Other Featured Artists: Bill Medley & Jennifer Warnes, Mickey & Sylvia
®LESS THAN ZERO (Def Jam/Columbia)
Singles: Hazy Shade Of WinterBangles
Are You My Woman?Black Flames
Other Featured Artists: Aerosmith, Poison, Roy Orbison

Singles: Catch Me (I'm Falling)Pretty Poison
CryingRoy Orbison & K.D. Lang
Live My LifeBoy George
Other Featured Artists: All That Jazz, P.l.L., Black Britain
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THE GAVIN SEMINAR
FOR MEDIA PROFESSIONALS
CELEBRATING 30 YEARS OF

the GAVIN REPORT

WESTIN ST. FRANCIS HOTEL,
SAN FRANCISCO

| FRIDAY, FEBRUARY 12th, 1988 § SATURDAY FEBRUARY 13th, 1988

o KEYNOTE ADDRESS by
LINDA ELLERBEE

o THE INEVITABLE TOP 40 AND
URBAN CONTEMPORARY
FACE-OFF!

Hosted by Lee Michaels,
Operations Manager of WBMX— Chicago

e THE THIRD ANNUAL
CUTTING EDGE SHOW
Starring Sire Records Vice President/
General Manager Howie Klein

o STATE-OF-THE-ART PRODUCTION
ON A STATE-OF-THE-ECONOMY
BUDGET
Hosted by Mark Driscoll, Bobby Ocean
and Ron Hummel

o THE GAVIN CELEBRITY
COCKTAIL PARTY

$195.00 Before January 29th

CONTACT THE GAVIN REPORT FOR SPECIAL

REGISTRATION AND ROOM
RATE INFORMATION: (415) 392-7750

wwwe.americanradiohistorv.com

o URBAN CONTEMPORARY:
RATINGS & REVENUE
Are you getting your fair share?

o MARKETING COUNTRY
Hosted by Don Langford,
regional PD of EZ Communications, Inc.

o ADULT/CONTEMPORARY: THE
FIRST 15 YEARS AND THE NEXT
GENERATION
Hosted by the Gavin Report’s Ron Fell
and Diane Rufer

o THE LEANING TOWER OF
TOP FORTY
Hosted by Gavin Top 40 Editor Dave Sholin

o THE GAVIN MEDIA
PROFESSIONALS ACHIEVEMENT
AWARDS BANQUET

MORE EVENTS TO BE ANNOUNCED SOON!

- ki XA 2,
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OVERVIEW

WHAT EVERY PARENT SHOULD KNOW

US Teens’ Sexual Habits Polled

Happy, Happy
Birthday Baby

‘ ‘ L‘ike a virgin/Touched
for the very first
time’' coos Madonna.

While the blond bombshell of the

’80s doesn’t reveal exactly when

her ‘“first time” occurred, there

are plenty of American teenagers
who could reveal exactly when
they lost their virginity.

The results of a recent ““People
magazine Teen Sex Poll”’ show the
average teenager loses his or her
virginity at age 16 years, nine
months. However, parents tend to
be a little suspicious of teenagers,
assuming that their children ac-
tually lost their virginity a full ten,
months earlier.

Are Teenagers Honest
With Parents?

Despite the parental suspicion,
81% of the responding parents
believe their teenage children are
honest about their sexual ac-
tivities. Nevertheless, only 22% of
the teenagers who answered the
survey said they are completely
honest with their parents when

better communication between the
two parties. While only 20% of the
parents said they rarely or never
talk to their kids about sex, a ma-
jority (51%) of the teenagers said
their parents rarely broach the
subject.

Sex And AIDS
Although AIDS is currently the
most important issue facing sexu-
ally-active adults, it’s difficult to
tell from the survey results just
how this issue is afferting teenag-

it

THE HOLE TRUTH

ers. According to the survey, only
15% of teenage college students
have made any change in their sex-
ual habits due to AIDS, while 26%
of high school students have taken
extra precautions.

Those “‘extra precautions” are
usually contraceptives, with 39% of
high school students using some.
type of contraceptive whenever
they have sex; 58% of college
students under the age of 21 also
claim to use a contraceptive each
time they have sex.

Donuts As Economic Indicators

inancial analysts rely on

numerous methods to pre-

dict US economic trends.
Changes in the stock market and
monthly consumer sales figures
are two such indicators.

donut experts. Her grandfather,
Adolph Levitt, invented the donut
machine.

However, considering that nine
out of ten Americans eat donuts
and that the average US per capita
donut consumption stands at two

discussing their sexual conduct.
Part of the suspicion could
possibly be alleviated if there was

Mike Catena, station relations
for Cutler Productions, wife
Gail, son Anthony Joseph, De-
cember 13.

KIK-FM/Anaheim, CA news-
man Terry Driscoll, wife Shar-
on, daughter Jennifer Jo, De-
cember 10.

KIK-FM/Anaheim, CA eve-
ning personality Christine Mar-
tindale, husband Brian, son Ry-
an Matthew, December 11,

But can the state of the economy
be predicted by the size of a donut
hole? The answer is yes, according
to Sally Steinberg, author of “The
Donut Book,” who claims that
when bakers start baking larger
donut holes the economy is headed
for trouble.

If Steinberg sounds like she has
holes in her head, take into account
that she comes from a long line of

per day, Steinberg’s theory takes |
on a certain democratic weight.

After all, Americans eat 10 bil-
lion donuts a year, although by far
the biggest consumers are men,
especially those between the ages
of 18 and 34 with annual incomes of
$15,000 or less.

“Drop the coin right into the
slot

You've gotta hear something
that's really hot”

Chuck Berry (“School Day")

ut on your black leather
P jacket and your blue
suede shoes and get
ready to start boppin’ the blues
as that icon of pop and youth
cultures, the jukebox, prepares
to celebrate its 100th birthday.
The members of the Amuse-
ment & Music Operators As-
sociation (AMOA) are planning
more than a year's worth of
events and celebrations to com-
memorate the jukebox’'s cen-
tennial anniversary. (Truthfully,
the first coin-operated jukebox
was invented by Thomas Edi-
son in 1889, but the AMOA
wanted to start the fun a little
early.)

declared November 1988 to be
official National Jukebox Month,
to be followed by 12 months of
special activities and events.
The first major media publicity
event is rumored to be sponsor-
ed by Rowe, manufacturers of

——TFo-this—end,the AMOA-has——

Jukebox To Celebrate 100th Anniversary in ‘88

video jukeboxes. While details
are still sketchy, word has it that
the project will coincide with a
“super” sports event, held
somewhere in Southern Califor-
nia on January 31, 1988.

o
¢

et el s

Survey “ho ws' 'S

S hotels and motels oper-
U ate at an average capacity

of only 68%, according to a
recent survey conducted by the
NYC-based Laventhol & Horwath
firm on behalf of America’s limit-
ed-service lodging industry.

What’s more, the number of va-
cancies has been steadily increas-
ing, due to a rise in the construction
of available rooms. Nevertheless,
this poses no problem for hotel
management — to break even, the
average hotel requires only that

till Room At

2

The Inn

54% of its rooms are occupied.

Perhaps the most interesting
fact uncovered by the survey is
that more than half of the guests at
any given hotel or motel still pay
their bills in cash.

CreatiVe
ID’s for
, qrticular
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vasvy WESTWOOD ONE RADIO NETWORKS PRESENT
VIf

A PROMISE TO SURPRISE

Dear Radio Listener:

Perhaps I’'m a product of the times in which I came of age, but I’ve always wanted to
discover the story behind the story. Whether it was the Space Race, the Cold War, the
British Invasion or Anarchy in the U.K., I grew up eager to understand the key figures
behind the offensives. I decided to go into journalism because the rhythmic prose I read in
Crawdaddy and Rolling Stone seemed to vibrate with the beat of the era. The conventional
wisdom about rock posits that it’s a music form—and an outlook-based on rebellion, but
I’ve always believed it has much more to do with personal reinvention. Rock and roll is the
soundtrack for those who have an insatiable curiosity about the world and their place in it.

When I joined the Roliing Stone staff as a feature writer in the autumn of 1978, the
desire to report music stories fully and with responsible flair had seemingly fallen to a
select few. I know that by the time I resigned my Rolling Stone senior editorship in 1982 (in
order to write several books), my cohorts at both Rolling Stone and then Musician
magazine strongly depended on each other for encouragement. The thinking was: if
magazine and broadcast journalism cannot truly remove the distance between the subject
and the audience, then the efforts miss the essence of rock and roll.

Radio is such an inzimate medium, yet this capacity for intimacy has never been fully
utilized in the service of rock and its practitioners. In 1986-87, my initial intention with
the nationally syndicated Timothy White’s Rock Stars (the radio series having been inspired
by my 1984 coffee table book), was to create exclusive 90-minute interview & music
programs that gave fans informed talk and genuine insight into the creative process—plus
providing some passionate rock and roll. This was done over the last two seasons by
including live-in-the-studio performances, as well as the heretofore unheard-of practice

ROCKSTARS

=

Contact your Westwood One Representative now for details. Call (213) 204-5000, FAX (213) 204-4375 or Telex 4996015 WWONE.

{’,’(ﬁ} WESTWOOD ONE RADIO NETWORKS

WWW.americanradiohistorv.com

of having the artist play original demos of hits and/or previously unreleased material in
order to illustrate the individual method behind the music.

Ultimately, I felt my new edition of Timothy White’s Rock Stars should expand still
further the realm of broadcast music journalism. So it only made logical sense that the
Westwood One Radio Networks and I should team up. After all, it was Westwood One
that breathed bold new life into modern radio programming, bringing the transmission of
rock and roll into the 1990’ with superb live concert tour coverage, on-location music
reporting and solid interview-integrated music newsfeatures. For my part, I believed I
had fresh strengths to contribute to the network, but I also sought the skilled support
necessary to better my best.

With this third edition of Timothy White’s Rock Stars, I’ll be striving to present an often-
live series of monthly specials in which each and every installment is Radio As Event. By
dint of journalistic zeal, extraordinary performance segments, and enthusiastic respect
for the creative musical process, the goal will be shows that help reinvent the immediacy
of music radio.

The best quality that any form of entertainment can have is the promise of surprise.
I vow that each installment of Timothy White’s Rock Stars will be something you have

never heard before
o«
Best, w #
ﬁ ( Mo -

Timothy Wlute
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DIRECTS MUSIC & ENTERTAINMENT

Cammarata Promoted
At CBS Radio Nets

CBS Radio Networks Manager/
Music & Entertainment Programs
Frank Cammarata has been pro-
moted to Director of that depart-
ment, where he will be responsible
for all non-sports programming
and program services.

CBS Radio Networks VP/GM
Robert Kipperman commented,
“Frank has been applying his tal-
ents to our music and entertain-
ment programs for the past year,
moving us through the launch of
‘Cruisin’ America’ and ‘On The
Move’ as well as a host of new affil-
iate feed services. We're delighted
that these efforts will continue
under Frank’s seasoned hand.”

In addition to overseeing the net-

DAVIS PD

WRMR

Switches
To MOYL

Booth Broadcasting’s WRMR/
Cleveland has dropped Transtar’s
Format 41 in favor of Al Ham’s
syndicated nostalgia format “Mu-
sic Of Your Life,” effective today
(1/1). Jim Davis, former PD at
crosstown WBBG, will program
and handle middays at WRMR.

Davis, who spent seven years at
WBBG, told R&R, “I'm looking
forward to a long and very prosper-
ous association with WRMR. We
won't make the same mistake
WBBG made of superserving the
wrong demo, and we’ll have good
support here. The entire staff is as
anxious as I am to succeed.”

WBBG had been the city’s
MOYL outlet until two months ago,
when it dropped the format to si-
mulcast sister Music Intensive AC
WMJL

WRMR & WLTF Operations Di-
rector Dave Popovich told R&R,
“WRMR has always been designed
to be a 35+ adult music radio sta-
tion. It only made sense to fill a
hole in the market. The success Al
Ham had with WBBG and his fa-
miliarity with Cleveland led us to
make the decision to go with Music
Of Your Life.”

WRMR morning and afternoon
drive personalities Ray Marshall
and Dennis McGovern will con-
tinue in their present capacities.

In the summer Arbitron, WBBG
registered a 3.2 (12+) while
WRMR'’s 12+ mark was 1.1.

Frank Cammarata

work’s weekly programs, Cam-
marata will also be in charge of its
comedy and library services, in-
cluding “Hot Off The Press”’ and
“Celebrity Audio Feed.”

Cammarata previously served as
Manager/Programming and Man-
ager/Affiliate Relations for CBS
RadioRadio, and had also been
Manager/Affiliate Clearance for
the net.

WVAE
Continued from Page 3

very strongly that Frank Cody’s
version of the format was the one
with which we should align our-
selves.

“We saw research showing the
format could succeed in Detroit,”
he continued. “There are some sta-
tions dabbling with this format for
a few hours a week, but we’re the
first station in the market doing it
fulltime.”

WNTM had a 0.6 12+ share in the
summer Arbitron.

Weston
Continued from Page 3

qualms about leaving the current
music biz,” he said. “We all know
that there’s a certain erosion factor
built into a Classic station, and
you’ve really got to have it together
to prevent that from happening.
Having Jim as Production Director
will be a great help — he’s the best
in town, and will keep us sounding
fresh and exciting.”

Pastrick told R&R, “I had the
option when I took the PD job to go
back to production. It’s what I en-
joy most about the business. I'll
still be here to advise and counsel
Bill, should he need it.”

Weston officially takes over Jan-
uary 11.

Rod West

West OM
At ABC
Watermark

Rod West has been named OM at
L.A.-based ABC Watermark, one
of the principal program suppliers
to ABC Radio, where he will over-
see the day-to-day operations of the
unit.

Commented ABC VP/Entertain-
ment Programming Tom Cuddy,
“We’re happy to have Rod at Cap
Cities/ABC. His 12 years of experi-
ence in radio and syndication make
him the perfect candidate for this
position.”

West was most recently with
Premiere Radio. He’s also served
in air talent positions at KIIS-AM &
FM/Los Angeles, WHTZ/New
York, and KZLA/Les Angeles.

He replaces 1l-year veteran
Johnny Biggs, who recently left the
company to pursue outside inter-
ests.

Reed New PD At WWDJ

WOCL/Orlando MD/air person-
ality Frank Reed will assume his
first programming job February 1
at Contemporary Christian outlet
WWDJ/New York (Hackensack).

Reed told R&R, “I've been fol-
lowing this type of music the past
five years. It's come a long way,
and is nothing like it was ten years
ago. I'm at the point of my life that
if ’'m going to do this, I need todo it
now. If it were anywhere other
than New York, I wouldn’t have
gone.”

WWDJ airs music in AM and PM
drive. Other dayparts are covered
by teaching ministries such as
“Focus On The Family.” Reed
noted, “I’ll be concerned with mu-
sic progranuming and promotions.
The teaching programs take care

Al
Frank Reed
of themselves.”’ Reed will be on the
air from 7-9am.
Prior to his two-year stint at
WOCL, Reed spent eight years at
WNBC/New York doing middays.

‘FLASHBACK’ VS. ‘BACKTRACK’

Radio Today Sues
Westwood One

Program supplier Radio Today
and its President Dan Formento
are seeking $7.6 million in damages
against NBC Radio Entertainment
and its parent company Westwood
One.

The suit charges Westwood One
with passing off its new series
“Backtrack” as the creative work
of Radio Today and Formento.
Westwood One had been the dis-
tributor of the Formento-produced
“Flashback” until recently, when
the program was dropped from the
company’s lineup. Radio Today is
now distributing “Flashback,” and
has brought in LBS Communica-

tions as its ad rep.

The suit further alleges that
Westwood One attempted to force a
substitution of “Backtrack” on sta-
tions which previously had been
contracted to carry “Flashback.”

In addition to monetary dam-
ages, Radio Today is seeking to in-
junct Westwood One from further
distributing ‘‘Backtrack,” claim-
ing the program copies the format
and content of “Flashback,” in-
cluding its distinctive audio logo.

Westwood One Inc. President
Bill Battison said his company’s
policy is not to comment on mat-
ters in litigation.

On The Turning To Face The Camera

Following their Madison Square Garden show, Pink Floyd'’s Richard Wright, Nick Mason, and David Gilmour were feted at a label
reception. Pictured (I-r) are Columbia VP Jack Rovner and Sr. VP Mickey Eichner; Wright and Mason; CBS Records President Al
Teller; Gilmour; EMK Productions’ Steve O’Rourke; and Columbia Sr. VP Bob Sherwood.

EXPERIENCE HOLOPHONICS"

10 Vol. CD Sound Effects Library
10 Vol. CD Music Library
FOR A FREE COMPACT DISC SAMPLE

CONTACT:

27TH DIMENSION, INC., P.O. BOX 1564, JUPITER, FLORIDA 33468

FLORIDA COLLECT — 305/746-2222

OUTSIDE FLORIDA — 800/634-0094

(HOLOPHONICS 1S A TRADEMARK OF ZUCCARELL) HOLOPHOMICS, INC)

WYY e rncanradiohistorycom
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Radio

®BILL PADDICK, previously GM at
KTFX/Tulsa, has been named GM at
crosstown KMOD. He replaces JIM
SMITH, who leaves for a Regional VP
post at Clear Channel Communica-
tions.

® JOEL FRIEDMAN has been upped
to Station Manager and BILL SAURER
has been named Sales Manager at
WSEN-AM & FM/Syracuse. Friedman
was previously GSM for two years.
Saurer joins from WHEN & WRRB/
Syracuse, where he was an AE.

Joel Friedman Dan Shanahan
®DAN SHANAHAN has been promo-
ted to Station Manager at KRDO-AM &
FM/Colorado Springs. He had been
PD/ND at the stations for the past four
years.

® BERNIE FLORIE has been named
Station Manager at WBBQ/North Aug-
usta, GA. He replaces ED DUNBAR.
® MIKE EDINGER has been appointed
GSM at KAPT/Austin. He joins from
KSCS/Dalias.

Mike Edinger Mark McGoffin
®BARB KING has been promoted to
NSM at KMJI/Dallas. She has been at
the station two years.

® GEORGE KENYON JR. has been
upped from AE to LSM at WLLZ/De-
troit.

®MARK McGOFFIN has joined KBTS
(B-93)/Austin as Local Sales Manager.
Prior to this he was an AE at Denver
outiets KIMN & KYGO and KRZN &
KMJI.

®BARRY KEEFE has been upped
from ND to Director/News and Public
Affairs at WCLR/Chicago.

Lauper’s Flying Colors

v tisatais ce e Sy o
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NEWSBREAKERS

Rod Butler

Bruce Resnikoff

Records

® BRUCE RESNIKOFF has been up-
ped to VP/Special Markets & Products
at MCA Records. He was previously
Director/Speciai Markets & Products.

®ROD BUTLER has been upped to
National Director/East Coast Promotion
at Capitol Records. He was formerly
Regional Manager/Promotion.

® MARK ABRAHAMS has formed
Fourem Records, Inc. The new label
will be based in New York.

® STEVE SCHNUR has been appoint-
ed National Director/Video Marketing
and Promotion at Elektra Records. He
was previously the label's Northeast
Regional Director/AOR Promotion.

Steve Schnur Noberto de la Rosa
®NOBERTO de la ROSA has been
named Director/Latin Music Marketing
at PolyGram Records. He was previ-
ously Northeast Regional Manager of
Sales, Promotion, and Artist Relations
at Discos CBS International since
1981.

O KELLY IRWIN has joined Bronx-
based B-Boy Records as Director/Mar-
keting & Promotion. She previously
handled all phases of operations at
Public Records.

® WARNER COMMUNICATIONS has
reached agreement to acquire long-es-
tablished TELDEC RECORDS of Ger-
many for an undisclosed sum. The
deal, made through a German subsid-
iary of Warner, is subject to German
government approval. Once acquired,
Teldec will operate independently as
part of WEA International.

Cyndi Lauper accepted Japan's Gold Disc award for Rock Album of the Year by a
solo artist for “True Colors.” She’s flanked by (I-r} co-producer Lennie Petze,
manager David Wolff, and Epic/Sony Sr. Managing Director Shigeo Maruyama.

Industry

®ED O’CONNOR has been named
VP/Major Market Specialist for Tran-
star. He had been Corporate Retail
Sales Manager for Legacy Broadcast-
ing.

®HENRY HURT has been appointed
VP/Nashville at Arista Music & Publish-
ing/Nashville. He will report to Arista
Music Publishing President BILLY
MESHEL.

® AVIVA BERGMAN has been named
VP/Business Affairs at Dick Clark Pro-
ductions. She was previously Direc-
tor/Business Affairs.

® LORRAINE McCONNELL has been
named Manager/Marketing & Promo-
tion for CBS Radio Networks. She was
previously Manager/Promotion and
Publicity at ABC Radio since 1985.

®DOUG JONES has been named Di-
rector/Research for all DKM Broad-
casting properties. He was previously
VP/Research at King Broadcasting.

Henry Hurt Aviva Bergman

® PHYLLIS WHEAT has joined Green-
wood Performance Systems as a VP.
She previously worked with direct mail
sales at Yancey Marketing Corp.

EDITED BY JIM DAWSON

CHANGES

Susan Rivieccio has joined KFBK/
Sacramento as an AE.

Marge Failcon-Gonzalez has been
named Publicist/National Ticket Coor-
dinator for Warner Bros. Records.

KMJQ

Continued from Page 3

ted. According to Bosley, MSI felt
it was unable to validate the new
survey’s numbers. “In any kind of
research, there’s some kind of lag
period,” Bosley added.

KMJQ states that Arbitron refus-
ed to postpone the implementation
of the new lower estimates pending

Osborne
Continued from Page 3

a dream come true to program
here. Both stations are dominant
because they have the best calls,
staff, and company to keep them
on top. There's little to fix at either
station, since nothing is broken.”

Osborne begins his new duties
this week. His replacement at
WXLO is being sought.

further studies. Sr. VP/GM Barry
Drake commented, ‘“When the bur-
den of proof was placed on our
shoulders, we responded by furn-
ishing the most accurate, up-to-the-
minute data available. Obviously,
Arbitron could not face those other
stations and reverse their decision
to lower the black population. This
is a sad day for our industry.”

In response, Bosley emphasized
that the decision was MSI’s,
stating, ‘“We accept the data that
MSI supplies, so we’ll [stick with
it].” He pointed out that MSI sup-
plies population data not only to Ar-
bitron in all markets, but to Birch
and two other major research or-
ganizations. Bosley also said the
lower black population estimate
was calculated to affect KMJQ's
12+ share by at most a tenth of a
point, and expressed disappoint-
ment at KMJQ and KMJM'’s deci-
sion.

PROS ON
THE LOOSE

Jack Daniels — Mornings KFXE/Lit-
tle Rock (501) 851-4869

Robert Lindsey — PD WHVE/Sara-
sota, FL (813) 493-3706

Chuck Manning — Mornings
KRAM/Las Vegas (702) 871-7595

Bobby Mercer — Mornings KGG!/
Riverside, CA (714) 887-1533

Barney Pip — Air talent WKEBV/Rich-
mond, IN (317) 842-8849

Bill St. John — PD KliZ/Killeen, TX
(817) 698-6263

Julie Singletary — Promotion Direc-
tor WSJS & WTQR/Winston-Salem
(919) 760-1652

Cody

Continued from Page 1

We've admired Frank Cody’s ac-
complishments since his days at
NBC.”

Leach noted, “After four years of
service to Pyramid, I welcame the
opportunity to fully join with Rich
Balsbaugh, Chief Progra}mrﬂng
Officer Sunny Joe White, and all
the talented people at each station
to build a highly unified team ap-
proach to problem-solving. I feel
Frank Cody’s special imagination
and futuristic orientation will be of
enormous benefit to Pyramid and
our clients.”

Cody made the transition from
PD of AOR KMET to PD of KTWV
when the station changed calls and
adopted the Wave format in Febru-
ary 1987. He was named VP/Pro-
gramming at the station in Novem-
ber, and Music Director Chris Bro-
die was elevated to the PD slot.
Last week Brodie added the new
post of VP/Music Director at the
SMN Wave Network to her KTWV
duties.

Whitesnake Brings Home The Platinum

To celebrate the multiplatinum success of Whitesnake’s most recent album, Geffen President Ed Rosenblatt brought the
band to his home to celebrate. Pictured (I-r) are Geffen’s Marko Babineau; group’s Adrian Vandenberg and David over-
dale; Geftfen promotion chief Al Coury; and Whitesnake's Rudy Sarzo, Vivian Campbell, and Tommy Aldridge.
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She’'s OUR

ELIS

Two years ago, we found
astounding new singer
ELISA FIORILLO.
Last year, you found
“Who found who”,
Elisa’s international
smash hit with
Jellybean Benitez.

Our new year celebration
begins with the release of Elisa’s
brilliant debut album featuring
her new hit song
“How Can I Forget You”.

One listen and you'll never
be able to forget our
ELISA FIORILLO,
the first unforgettable
event of 1988.

On Chrysalis.

&
Chrysalss.

¢/t STREET TALK

Walker Granted Limited
Immunity In FCC Payola Probe

As ST went to press, we learned that
former Y100/MIAMI PD ROBERT W. WALKER
has been granted limited immunity by FCC
Chief Administrative Law Judge THOMAS
FITZPATRICK in order to obtain information
about the use of drugs and possible payola
practices.

Meanwhile, that payola story in the current
Rolling Stone turned out to be rather explicit
(ST 12/18), especially concerning the
activities of indie promoters JOE ISGRO and
RALPH TASHJIAN.

ST hears that the Stone’s key source was
a former Isgro secretary who has also testified
before the Los Angeles Grand Jury. While
advance proofs of the RS piece were
circulating in the industry, the L.A. Times
reported that the same grand jury has “turned
up evidence of systematic payments™ by
several indies to various PDs. But the
newspaper said those payments — which
came in the form of “consultancy fees” — may
not actually be illegal. The Times also states
the indies are back doing big business . . . but
now the doliar flow is from the record
companies to others (managers, video
budgets, tipsheets that also do promotion)
who employ the indies.

Will two of FRANK CODY''s clients in his
new business venture (see story Page 1) be
KTWVIL.A. and SMN? Only the lawyers know
for sure.

That NATIONAL BUREAU OF
STANDARDS DAT report should be delivered
to Congressional subcommittees in about a
month, according to an agency spokesperson.
It't spell out whether the copycode anti-home
taping system degrades sound quality when
applied during the r

rding proces

Looki

WLIR/LONG ISLAND, the station without a
frequency, has applied for a new home. The
WILLIAMS-SPITZER MEDIA CORP. has
reached an oral agreement to buy EAST
SHORE BROADCASTING's Riverhead, Long
Island Big Band/AOR combo WRHD/WRCN for
$4.5 million (see Radio Business, Page 8).

President ELTON SPITZER says he hopes
to buy “several more stations and simulcast all
over the region — Jersey, Westchester,
Connecticut — from one location.” Should the
deal go through — challenges are expected —
WLIR is expected to keep its studios in
Nassau County, outside the coverage area of
WRCN. Because of the distance involved,
WDRE, the JARAD station that now

occupies ‘LIR’s old 92.7 frequency, would
not be a competitor.

THE ENTERTAINMENT NETWORK (TEN),
producer of the “Top Of The Pops” TV show,
declared bankruptcy last week, leaving the
future of the program, currently airing Friday
nights on CBS, in doubt.

You knew it was bound to happen —
SQUEEZE's latest single, “853-5937," is
wreaking havoc at the phone company. The
first report of real trouble comes from
WRCKI/UTICA, which suspended play for a
short period to allow a dentist to have his
“aching digits” removed.

VICKI LEBEN, MOTOWN's National
Promotion Director, has resigned to pursue
other interests. She’ll be announcing her plans

HotJobs

U e T S NS P A T Sl e,
Middays at Z93/ATLANTA s still open
call PDBOB CASE . . . WMMS/CLEVELAND
is looking for a new PD to replace BRIAN
PHILIPS who left to program
BJ105/0RLANDO (see Page 4), so contact
OMKID LEO . ..KZEWIDALLAS still needs
an Assistant PD/MD/air talent, so call DAVID
GROSSMAN at (214) 522-9898 . . . Also, a
rare midday opening at WOOD/GRAND
RAPIDS is about to come up, so call PD SKIP
ESSICK at (616) 459-1919.

Former dance label whiz RAY CAVIANO
is back in the biz, handling promotion for the
NY indie label SLEEPING BAG. He'd held
high-profile jobs with TK, WB, and ATLANTIC
before drug problems netted him a prison
sentence. Out on a work-release program,
Caviano says he’s appreciative of the support
he's received from friends in the industry and
is enthusiastic about the future.

Continued on Page 26

A BUZZ AROUND TOWN — When Power 99.7/At-
lanta’s morning cutup Steve McCoy (right) recently
hosted a “Truth Or Dare” night at a downtown water-
ing hole, offering $500 to the person who agreed to
perform the most hair-raising stunt, the winner was a
local computer programmer who allowed the station’s
frequency to be chopped into his coif, as pictured.

If you are a computer programmer, any software will do. If you are a
music programmer, get Music DataBase.

The only music scheduling software for the Macintosh.
Call Steve Warren** THE PROGRAMMING CO-OP.**(501) 521-1435

wiwAv-amereantradiohistorv-com
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o THE SINGLE
MOST IMPORTANT
MUusICAL DISCOVERY
IN MORE

THAN A DECADE.

THE LOST LENNON TAPES

John Lennon captured the hearts and minds of a generation, and his music forever
changed the sound of rock & roll. Lennon was the most documented figure in rock history, and
he was also among the most creative and prolific. We're all familiar with what’s been released
commercially to date, but there are still literally hundreds of hours of interviews, music,
alternate takes and actual songs that have never been heard. Until now.

By exclusive arrangement with the Lennon Estate, the Westwood One Radio Networks
proudly present The Lost Lennon Tapes, premiering with a three-hour preview airing the week of
January 18, then airing in one-hour editions each week throughout 1988.

As host of The Lost Lennon Tapes preview and series, celebrated radio/television talk show
personality and John & Yoko confidante Elliot Mintz mines many priceless moments from the
Lennon archives.

You'll hear demos, early in-studio run throughs and alternate studio takes of Lennon
songs we all know and love, as well as songs John recorded but never released. Recently
discovered performances by John and his bandmates dating back to The Quarrymen. Rare
performances from the Beatles era. Recordings made in the intimacy of The Dakota, John's New
York City residence. Original versions of Lennon songs he wrote for others to record, including
Ringo Starr and Harry Nilsson. And much, much more.

And, in rare interviews conducted throughout his career, you'll hear Lennon himself talk
about the people, places and events that inspired his music. You'll also hear from many of
those who worked with him, and the one person who knew him best, Yoko Ono.

Adding to the fascinating blend of music and interviews are special features, including
spotlights on each week’s events in Lennon history, as well as Lennon-related Beatles history.

The Lost Lennon Tapes — Lennon without tears, a celebration of the man, his music and the
times in which he lived. Exclusively from Westwood One. For details, contact your Westwood
One Representative now at (213) 204-5000, FAX (213) 204-4375 or Telex 4996015 WWONE.

. , ~ , \/
e v (Ho St Ko {%’é} WESTWOOD ONE RADIO NETWORKS

Bate
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YOUR AUDIENCE IS

READY FOR
FREDDY

CAPTURE YOUR SHARE OF

FREDDY KREUGER’S

5,000,000 FANS

”NIGHTMARE ON ElM STREET"’

MOVIES
THE HOT NEW SINGLE BY

FREDDY & THE ELM STREET GROUP

‘DO THE FREDDY'’

“IN THE MIDNIGHT HOUR"’

1984 THE SECOND ELM STREET VENTURE, ALL RIGHTS RESERVED.

A PRODUCT OF THE MOSS MUSIC GROUP, INC.

PRINTED IN THE U.S.A.

Perfect for all programming, epeciully morning, night

& late night shows.

Arriving on your desk now. For copies of the single or
album or promotional information call Marla Roseman at
RIC Records (212) 243-4800 (in N.Y.)/(800) 422-4869

(outside N.Y.).

Hall (extreme right) and family.

HALL-IDAY GREETINGS — Former Billboard radio editors don't disappear, they just become Assistant Professors of
Communications for the State University of New York at Brockport, as evidenced by this seasonal snapshot of Claude

Continued from Page 22

Big changes at 94Z (WZZU)/RALEIGH. Sr.
VP PETER JORGENSON turns day-to-day
managerial duties over to BILL IRWIN, formerly
GM at crosstown WPTF & WQDR, but most
recently an in-house consultant at 94Z.

Meanwhile, 94Z GSM BILL WHISENANT
becomes VP/GM at sister WCHL/CHAPEL
HILL and WCHL VP/GM HENRY HINTON
becomes GSM at 942, leaving LARRY
MELNICK in the Local Sales Manager’s slot.
Also at 94Z, STEVE CHRISTIAN, most
recently at Easy Listening WWMY/
GREENSBORO, returns to CHR programming,
replacing GEORGE DENNOS.

WPLJ/NY s on-air slogan, "POWER 95,”
now has accompanying new calls, WWPR,
effective 12/17. However, crosstown
neighbor Z100’s SCOTT SHANNON had a bit
of fun with those new calls, claiming they
stood for “World Wide Puerto Rican Radio.”
Shannon also hinted at a corresponding format
change, a jibe that reportedly upset some of
Power 95’s advertisers, until some equally
upset AEs could caim them down

Ltitle Rock Actnon '

KFXE/LITTLE ROCK has dropped Country
to become “POWER 92,” with a new
Urban/CHR approach consulted by DON
KELLY. The new PD is KEVIN BROWN from
WIGO/ATLANTA, who indicates the calls will
be changing.

After two years at KZOU/LITTLE ROCK,
PD JERRY LOUSTESAU transfers to sister
station KHFI (K98)/AUSTIN as its new PD.
This elevates current K98 PD MICHAEL LEE
SCOTT into the OM slot. Loustesau’s
replacement is being sought.

KHYT/TUCSON PD JIM BEDNAREK and
airstaffers MARK ROMAN and STEVE
KELLOG were let go due to budgetary
reasons. Merry Christmas!

Former MTV VJ J.J. JACKSON, most
recently with KROQ/L.A. on the weekends,
moves across town to do MD/afternoons at
KMPC-FM.

After only two broadcasts, the neo-Nazi
“Aryan Nations Hour” that aired over
KZZI/WEST JORDAN, UT is Memorex.
Sources claim the decision to give the
controversial radio talk show a forum cost the
station virtually all its advertisers.

KISIL.A.'s parent company, GANNETT,
has launched the GANNETT FOUNDATION's
COMMUNITY SERVICES RESOURCE
CORPORATION. It will create an adopt-a-
shelter program aimed at raising $1 million
each year to benefit the 114 shelters for the
35,000 homeless in the area. Gannett is
kicking in two separate $250,000 donations
to get things moving.

POWER 106/L.A. morning mouth JAY
THOMAS is getting married this weekend to
SALLY MICHELSON, Assistant Manager of
Saks 5th Ave. in Beverly Hills.

E/P/A National AOR Director HARVEY
LEEDS and wife ANNIE announce their “debut
release,” ANNIE SATCHMO, who arrived
12/26.

Condolences to CHAPMAN ASSOCIATES
broker MITT YOUNTS, whose father, JACK
SPURGEON YOUNTS, passed away last
week. The senior Younts was President/owner
of WEEB/SOUTHERN PINES, NC until 1981,
former Director of NAB from 1965 to 1980,
and was also President of the DAYTIME
BROADCASTERS ASSOC. from 1959-61.

HERBERT S. DOLGOFF, President of
DOLCOM COMMUNICATIONS, which owns
WTNZ/KNOXVILLE and WTHZ/
TALLAHASSEE, passed away suddenly last
week. Dolgoff’s colorful past includes a long
tenure as Chief Legal Council to Top 40
legend TODD STORZ as well as having put
Miami’s first Country and Spanish stations
(WWOK and WCMQ, respectively) on the air.

Local Dude Makes Good: Congratulations
to R&R’s former Gold Editor and all-around
walking encyclopedia SEAN ROSS, who lands a
plum gig at new modern music AOR WDRE/
LONG ISLAND, handling creative and some
airwork.
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YOU'LL FEEL FINE WHEN YOU PLAY

/o

ITS THE
END /OF

THE WORLD
AS WE KNOW IT
(AND | FEEL FINE)

THE NEW SINGLE FROM THE PLATINUM ALBUM, DOCUMENT

:&
LR.S.
§ ionat Record Syndicate. Inc. Manufactured and Distributed by MCA Records. Inc
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DATEBOOK

SEAN ROSS

£
7

Goodbye To Frankie

| MONDAY, JANUARY 11

1969 Jethro Tull’s first LP, “This Was," released in UK.

1979/“She Came To The Valley” premieres in Brownsville, TX. Freddy Fender, who plays Pancho Villa,
escorts Villa's 85-year-old widow to the screening.

1984 Michael Jackson gets 12 Grammy nominations.

1986 Ake Turner is arrested in West Hollywood for cocaine before he can be tried for a 5/85 arrest. Turner
claims police harrassment. Also, the Pet Shop Boys’ "West End Girls" goes to #1 in Britain.

1987 Frankie Goes To Hollywood opens their final tour at Manchester's G-Mex center. Their second LP sells
60,000 copies, compared to a million for the first one.

Born: Vicki Peterson (Bangles) 1958, Naomi Judd 1946

TUESDAY, JANUARY 12

[ 1952 Aittie Richard records an early track, “Thinkin’ 'Bout My Mother,” in Atlanta. l
1975/A package tour of WB artists that unites Montrose, Graham Central Station, and Littie Feat, among
others, starts across Europe. ’

ood

J

t
i

- -
=
=
P
o

1979/The Bee Gees get a star on the Hollywood Walk of Fame, and “Too Much Heaven™ goes #1 CHR. Also,
| Aynsley Dunbar becomes Starship’s drummer.
1980/"Brass In Pocket” goes to #1 in Britain. In the states, “Taxi” star Jeff Conway performs his new single,
“City Boy,"” on the Cerebral Palsy Telethon. )
1987/Polistar names ZZ Top the #1 concert artist of 1986; the Monkees are 7th. Micky Dolenz and Gloria
Loring, meanwhile, fiim an episode of “Mike Hammer.” George Strait's “Ocean Front Property” goes gold.
Born: Arlo Guthrie 1947, Ray Price 1926, Glenn Yarbrough 1930, Wiiliam Lee Goiden 1939

WEDNESDAY, JANUARY 13 |

1968 Berry *‘Pops’’ Gordy, Sr. and his wife Bertha celebrate their 50th anniversary by renewing their vows at

Detroit’s Bethel AME Church with many Motown family members present.

1979 Ponny Hathaway dies at 33 by falling from the 15th floor of New York's Essex House.

1986 John McCollum’s father sues Ozzy Osbourne and CBS, claiming that John killed himself over Ozzy's

“Suicide Solution.” McCollum loses eventually. In other legal briefs, John Lydon, Steve Jones, Paul Cook, and
| Sid Viclous's mom sue Malcom McLaren for a million pounds. Eventually, they settle out of court.

THURSDAY, JANUARY 14

1960 /Perhaps they thought he'd re-up: Elvis Presley is promoted to Sergeant.

1969 /“Monterey Pop,” the movie, opens in L.A.

1970/The final Diana Ross & the Supremes show takes place a the Las Vegas Frontier Hotel.
1978/The final Sex Pistols show in San Francisco.

1983 /The final episoe of “M*A*S*H" shot in Century City.

1984 Madonna makes her debut on “American Bandstand.”

b el '

Vhen The Love Is (

|

.

L)
) On CBS Records, Cassettes And Compact Discs.

Ronnie Milsap, Sade, Susannah Hoffs, Vicki Peterson, Naomi Juddl |

1985/“Do They Know It's Christmas” becomes the best selling British single of all time.

f 1987 Columbia hosts a party to celebrate Dolly Parton’s signing. Guests include Andy Warhol, Grace Jones,
Calvin Klein, and David Brenner.
Born: Allen Toussaint 1938, T-Bone Burnett 1948

FRIDAY, JANUARY 15

1975/An allRCA/Country show on "in Concert” features Charley Pride, Gary Stewart, Chet Atkins, Jerry
Reed, Ronnie Milsap, and Dolly Parton.

1979 /Sammy Davis Jr. holds a wine and cheese party for Jesse Jackson’s PUSH at his Beverly Hills home.
Davis donates $50,000; Republican politician Mlke Curb donates $5000.

1982 KC is severely injured in a head-on collision in Miami; he spends the rest of the year recovering.

1987 /Because of a TV crew, it takes four hours to hand out eight Alabama Music Hall of Fame awards. l

Winners are Alabama, Lionel Richie, Hank Williams Jr., and the Temptations. Hank Jr. is joined for “Mind I
l Your Own Business” by Percy Sledge and Kathy Forester. Hall of Fame inductee Sam Phillips complains

about the pace, but then talks for 15 minutes. Also, the Detroit News reports that Bob Seger's fiancee |
auditioned for Playboy and lost.
:Born: Lisa Lisa 1967, Captain Beefheart 1941, Ronnie Van Zant 1948, the late Martin Luther King 1929

|  SATURDAY, JANUARY 16

1975/Synth whiz Paul Beaver, heard on film scores for “The Graduate” and “Catch 22,” dies of a stroke.
1979/She found someone: Cher finally dissolves her nine-day marriage to Gregg Allman after four years.
1985 UUSA For Africa becomes a real project. Stevie Wonder is initially thought to be a co-writer.

1987 /The Beastie Boys dump water on Creem's Chuck Eddy in a week that includes being the first group
censored on “American Bandstand” and getting evicted for tossing chairs from their hotel window. In the UK,
Squeeze's Jools Holland muffs a live plug for his TV show by inviting “all the groovy fuckers” to watch. He's
suspended for six weeks and “The Tube” is eventually cancelled.

Born: Ronnie Milsap 1946, Sade 1960

SUNDAY, JANUARY 17 |
, 1967 /The Boston Tea Party opens, becoming that city's best-known club for its four-year run. It's also the site
of the first WBCN live broadcast.
1970 Billy Stewart is killed in a car crash.
1972/Elvis Presley Blvd. dedicated in Memphis. ‘
1979 Linda Ronstadt, Emmylou Harris, and Dolly Parton announce their joint LP. They finally record it seven
years later.
1981 £cho & the Bunnymen play a mystery show in London’s Peak District. Ticketholders are bused in and ‘
the show filmed
| 1987/Apple Computers makes a $200,000 charity donation so that Huey Lewis & the News will play its 10th
birthday party. 1
Born: Susannah Hoffs (Bangles) 1957, Paul Young 1956 |

San Francisco

Denver

New York

Boston
(leveland

Los Angeles Washington  Chicago
With More

Houston
Dallas
Atlanta

BIG HIT
BIG VIDEO
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ADAM WHITE

Warlock, WQHT Team
For Hot Fundraiser

tacey Q, the Cover Girls,
Monet, TKA, Sa-Fire, Joyce
Sims, and Timex Social Club
are among those on the WQHT/
New York first anniversary
album newly shipped by indie
Warlock Records. ‘“Hot 103: The

SAY AMEN!

Arista’s

Promo Item

For Fans

Of ‘Lady Soul’

oots rock has been an im-

portant musical trend in

AOR and CHR the past few
years. Now Aretha Franklin, the
first lady of soul, has gone back to
her roots for the new Arista release
“One Lord, One Faith, One Bap-
tism.”

The album was recorded last
summer at the New Bethel Baptist
Church in Detroit. Highlights of the
two-record set include guest per-
formances by Mavis Staples, Joe
Ligon of the Mighty Clouds Of Joy,
plus some words of inspiration
from the Rev. Jesse Jackson.

Anniversary Album” was pro-
duced by Warlock’s Adam Levy.

Available on LP and cassette, it
consists of dance remixes of pre-
viously released tracks.

A portion of the sale proceeds
from ‘“Hot 103,” 15 cents per rec-
ord, will go to the Children With
AIDS Care Program.

The program is a special pro-
ject coordinated by Northern
Lights Alternatives, an interna-
tional charity organization. Ac-
cording to Sandy Weinberger,
director of marketing and public
relations at WQHT, the money
raised will be used to help finance
medical treatment for the 700
children in New York City cur-
rently suffering from AIDS.

The album should also be avail-
able in Los Angeles the first week
of January, KPWR/Los Angeles
is sponsoring the album in the
Southern California market,
where it will be titled “Power
106/L.A. Power Mix ’87.” Pro-
ceeds will also be donated to a
local AIDS program.

Franklin: spreading the gospel.

Since the new release is a depar-
ture from Franklin’s last few com-
mercially-successful R&B albums,
the label is spreading the word to
Urban programmers with a promo
item — a hand-held fan, similar to
those used by churchgoers in many
a Southern Baptist parish.
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Adapting

'To The

Subcompact
Disc

The latest spin on the three-inch
CD single is this packaging piece
from Dunhill Compact Classics,
which incorporates an adapter for
the subcompact disc as well as the
disc itself.

It's being used for two releases,
the first offering Harry Chapin’s
"Remember When The Music” and

- “I Miss America,” the second featur-

ing Ray Charles’s “America The
Beautiful.”

The three-inch CD can accommo-
date up to 20 minutes of music. The
Chapin disc clocks in at 9:20 and
the Charles title at 3:38. Each has a
$4.99 list price.

£ -

Joni's Idol Platter: Billy Idol, Willie Nelson, Peter Gabriel and more guest
on Joni Mitchell's new LP.

Odd Couples

Joni Mitchell and Billy Idol? It may be hard to top that musical odd
couple, unless you pair Mitchell with Willie Nelson. As it turns out, both
Idol and Nelson will be featured guest artists on “Chalk Marks In A
Rainstorm,” Mitchell’s new album due on Geffen in February. Other per-
formers who will lend their talents to the album include Peter Gabriel,
Don Henley, Wendy and Lisa, Thomas Dolby, the Cars’ Benjamin Orr,
and saxophonist Wayne Shorter.

Digitalized Presley

The King is back, this time in the form of “Essential Elvis — The First
Movies.” It's a 23-song, digitally remastered RCA package of music from
the Presley movies.

Included are unissued, alternate takes of “Loving You” and “Love
Me Tender,” among others. The label is also digitalizing some of
Presley's live recordings, for eventual release in this “Essential’ series.

Short Cuts

e Ex-CLASH frontman JOE
STRUMMER is touring with the
POGUES on the band's current US
tour. Strummer is a temporary
stand-in for PHILIP CHEVRON,
who was forced to skip the tour
because of treatment for an uicer.

Strummer: Rum, sodomy, but not
the Clash.

¢ BUSTER POINDEXTER (aka DAVID JOHANSEN) has a role in the
upcoming BILL MURRAY movie “Scrooge.”

* PINK FLOYD filmed a recent concert in Atlanta for possible use in a
proposed tour film.

® LESLIE WEST has signed to Passport, and his debut album,
“Working,” is due in a couple of months. JACK BRUCE is among guest
musicians.

* TED NUGENT reunites with producer Tom Werman for his next
Atlantic album, due at the end of this month.

* AIR SUPPLY’s GRAHAM RUSSELL is writing the music and lyrics
for “Sherwood,” a musical based on the story of Robin Hood.

* CLUB NOUVEAU's THOMAS McELROY and DENZIL FOSTER are
producing new Wing Records act TONI, TONE, TONY.

® Music by JO-EL SONNIER (now on RCA) and BUCKWHEAT ZY-
DECO (an Island artist) is on a new Rounder CD compilation from Ryko-
disc, “Louisiana Scrapbook.” Aliso included: IRMA THOMAS, MARCIA
BALL, and JOHNNY ADAMS, among others.

* AGNETHA FALTSKOG, once of ABBA, will have her new Atlantic
album, *I Stand Alone,” available next month. It was produced by PETER
CETERA, and Bruce Gaitsch (*“La Isla Bonita”) co-produced.

* CARMINE APPICE makes his movie debut in ""Black Roses” as the
drummer of a zombie rock band which terrorizes a small town.
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Newspaper Rewrite Trap

Rewriting from the newspaper to be sure you haven’t
missed a local story is considered a necessary part of the
morning routine at many stations, even though some
newspeople privately feel they are merely scavenging.
They wish they had their own staffs of reporters to cover
the news, rather than having to lift it secondhand from a

printed page.

Newspaper editors and their ra-
dio counterparts do share one atti-
tude — they hate to carry stale
news. That lofty attitude, although
it may be wonderful in itself, has a
dark flip side. Faced with a hopper
full of old news and running short
on fresh stuff, some newspaper-
men simply deemphasize or elimi-
nate any reference to ‘“when.”
They’ll print a story in the Friday
morning paper without bothering
to mention it happened on Tues-
day.

If the radio rewrite man doesn’t
keep himself current on local news,
he’ll fall for the trap and use the old

story on the assumption it just hap-
pened.

However, here’s one that goes
light-years beyond the normal
watch-out-for-old-news caveat.
Check out this letter from Jimmy
Lane at KYKZ/Lake Charles, LA:

“Driving to work the morning of
November 19th, 1987, I happened to
catch the 8:30 newscast of compet-
ing stationKEZM. The newsperson
related a story about an air show —
the first of its kind! — coming to

Lake Charles. He went on to report:

that the show would be held at the
East Broad Street Airport this Sun-
day. Describing in great detail the

many performers and events, he
ended the story by saying that
passengers would be carried in a
giant tri-motor Stinson on Sunday
morning, Sunday night, and Mon-
day.

“The story caught my attention
because I was not aware of any air-
port on East Broad Street, and
Lake Charles is known for having
an annual airshow — so how could
this be the first of its kind?

“T thought nothing more of it un-
til I was leafing through the paper
later that morning and saw the
same story (word for word) in a
feature entitled “Fifty Years Ago.”
Not only did the newsperson steal
the story from the local newspaper,
he reported a story that happened
50 years ago as if it were to happen
this Sunday.

“The same story was repeated
[on KEZM] at 10:30am.”

First US/Contra Casualty

MONDAY, JANUARY 11 — Nicaragua shot down a helicopter in Honduras in 1984, kiling US Army CWO Jeft
Schwab, the first American soldier to die under enemy fire in the Contra conflict in Central America.

The Supreme Court ruled in 1984, in the Karen Silkwood /Kerr-McGee case, that states can impose damages for
nuclear safety violations. The Surgeon General first reported in 1964 that cigarettes are a “definite health hazard.” 25th
anniversary of the opening of America's first discotheque, the Whisky A-go-go in Los Angeles.

Birthdays: Swim champ Tracy Caulkins 25. Golfer Ben Crenshaw 36. Musician Bobby Goldsboro 47.

Train Killed Old Shep

TUESDAY, JANUARY 12 — Oid Shep, a sheepdog waiting for his master at the Fort Benton, MT raliroad station,
was struck and killed by a train in 1942. Shep was a very faithful dog — newsworthy because he had been hanging
around the train depot for five-and-a-half years. His master had died in 1936. The body was shipped away on a train for
burial elsewhere, and Old Shep had simply refused to leave the train station.
21 years ago in the first Superbowl, the Packers beat the Chiefs 35-10 in Los Angeles (1967). America's longest rail
tunnel, running eight miles through Washington's Cascade Mountains, was completed in 1929.

Birthday: Singer Glenn Yarborough 58.

Stephen Foster Memorial Day
WEDNESDAY, JANUARY 13 — stephen Foster, composer of dozens of hit songs including “Swanee River,”
“Beautiful Dreamer,” and “My Old Kentucky Home," died at age 37 in 1864 — flat broke, in a charity hospital.

Elvis cut “Suspicious Minds” in 1969. The “Steve Canyon” comic strip by Mitton Caniff premiered in 1947. James
Oglethorpe and 130 settlers established Charleston, SCin 1733.

Birthday: Actor Robert Stack 69.

Contact Lens Advance

THURSDAY, JANUARY 14 — A major breakthrough in contact lens technology was made available in 1981
when the FDA approved the first extended-wear lens, the Hydrocurve-ll, which could be worn up to two weeks.

The first docking of two manned spacecraft was in 1969. Performer David Jones changed his name to David Bowie in
1966. The NBC-TV “Today" show premiered in 1952. Traditionally this is winter's coldest day. Ratification Day, the
official end of the American Revolution in 1784.

Birthdays: Actress Faye Dunaway 47. Novelist Thomas Tryon 62.

Gorbachev Disarmament Plan
FRIDAY, JANUARY 15 — Soviet leader Mikhail Gorbachev proposed a plan in 1986 to completely eliminate

nuclear weapons by the year 2000.

A brief ceasefire took place in Afghanistan in 1987, the first break in seven years of fighting between Soviet occupation
forces and Afghan rebels. The Pentagon building was completed in 1943. The official rules of basketball were published
in 1892. Federal Income Tax quarterly return deadline. Martin Luther King Jr.’s birthday {observed next Monday in

some states).

Birthdays: Actress Maria Schell 62. Actor Lloyd Bridges 75.
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MARCH 3-5
LOEWS ANATOLE HOTEL
DALLAS

Registration

must be received

by February 15th |§

To Register

Mail this form
to R&R

Inc.) or your credit card details. Mail to R&R Convention/88,
1930 Century Park West, Los Angeles, CA 90067.

Send completed form with check
(made payable to Radio & Records,

Convention activities begin Thursday (3/3) and conclude Saturday (3/5) evening.

Registration is $250 (must be reccived by 2/15/88)

o Registration includes all sessions, Cocktail Party and Buffet Supper, Superstar Show,
all hospitality suites and exhibits.

® Badges must be worn for admission to all sessions, events and hospitality suites.

® Additional tickets to the Cocktail Party/Buffet Supper ($50) and the Superstar Show
($50) can be purchased at the convention on a first come basis.

NAME

STATION/COMPANY (for badge id.)
ADDRESS
CITY
PHONE ( )

Multiple registrations may be submitted on @ separate sheet of paper. Refunds available, only if requested by 2/15/88
Registrations received after 2/15/88 . .. $285, on a first come availabie basis. (Credit cards or cash only — no checks)

O Check enclosed: $

Credit card info: (3 VISA [ Mastercard  [J American Express

CardNumber: _ Exp. Date:

Mail to:
LOEWS ANATOLE HOTEL

2201 Stemmons Frwy., Dallas, TX 75207

\\\\
or call (214) 748-1200

Mail this form
to Hotel
Wednesday, March 2 to Sunday, March 6, 1988

Hotel reservations received after 2/2/88 will be confirmed on a space available basis.

First Middle

FIRM

STREET
CITY
PHONE ( )

Shari ith
aring with

ast Furst Muddle

Reservations are not transferable and are held unul 6 P.M. unless guaranteed by advance deposit, MasterCard, VISA,
American Express, or Diners Club Card

I will guarantee by.

[ Advance Deposit (] MasterCard (] American Express [0 VISA [ Diners Club

Card No. Exp. Date

MC Interbank #

Signature

Please check type and rate of accommodations requested.

[ Double
—_ Atrium $105
— Tower $It5

) Conceirge Floors Suites
__ Single $145 From $175
__ Double $165

01 Singie

Atrium $95
_.. Tower $105
|

[ Specially Priced Small Market Radio Rooms (limited availability) Single or Double $75

Arrival Date Time AM/PM.  Departure Date Tme____ AM/PM

1f room or suite is not available at requested rate, nearest available rate will be assigned. All reservations are
confirmed subiject to faiture of prior guest to vacate, or other causes beyond our controt. Check-out times is 12
noon. Rooms may not be available for occupancy until after 4 P.M. For VIP services try out Concierge Floors.



www.americanradiohistory.com

January 1, 1988

32 s RsR

~ JOEL DENVER

PHOTO ROUNDUP

Picture This

Is it really 1988 already? The holidays, the fun times,
the lights, the parties . . . all gone (sigh) until next year.

But that’s part of the fun . . . the anticipation of it all.

Holidays also mean great radio
promotions, and here’s the run-
down on a few you’ll see covered in
this section when the pictures come
in:

eHot 103/New York held a
skating party to benefit the Chil-
dren’s Aid Society, a local charity
helping the area’s neediest fam-
ilies. Recording stars Debbie Gib-
son, TKA, Nancy Martinez, and the
Latin Rascals were on hand.

¢ KMEL/San Francisco’s third
annual Christmas Concert, which
this year featured EMI-Manhat-
tan’s Natalie Cole, benefitted the

¢ KIIS/Los Angeles’s Hollywood
Hamilton & Dr. George Brothers,
along with MCA artists the Jets,
visited the McLaren Children’s
Center to sing Christmas carols to
the more than 200 children housed
there.

¢ KWK/St. Lounis midday person-
ality Chris Knight has kicked off a
106-hour nonstop broadcast to ben-
efit “Toys For Tots.”

* WZYQ/Frederick, MD raised
$45,000 in its ‘“Cash For Kids Radio-
thon” from 5am December 7 until

San Francisco AIDS Foundation. 7pm December 12.
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PET SHOP SHOT — During the Pet Shop Boys' stay in New York City
they stopped by Z100 to chat with afternoon jock Magical Matt Alan (mid-

early moming interview.

WATCH YOUR STEP, MARY — That's what KLUC/Las Vegas morning man

Mike O'Brien said when “Entertainment Tonight”
lion dollar-insured legs walked into the studios. Hart was in town for a show
celebrating Las Vegas's 75th anniversary and dropped by the station for an

‘.

'S Mary Hart and her mil-

—

ormt iDL

BEEFCAKE BASH — WiIL! (198)/Willimantic, CT recently sent a busload
of contest winners to New York's Chippendales Club. 198's Jamie West
is shown enjoying the scenery with one of the boys.

LOVIN’ IT WITH LOS LOBOS — Los Lobos visited WPST/Trenton for an on-air interview prior to their concert at a
local college. Shown are (I-r) WPST Station Manager/afternoon personality Tom “TC" Cunningham, Los Lobos’
David Hidalgo, station night rocker Trish Merelo, Lobos’s Conrad Lozano, and Warner Bros. reps Karen Moss and
George Stone.

. = v -

MAC ATTACK — Mick Fleetwood stopped at WMMS/Cleveland before a Fleetwood Mac concert for an interview
with ‘MMS OM Kid Leo. QOutside the studios are (I-r) Fleetwood, Leo, and Warner Bros.’Dale Cononne.

with some of the industry’s locals. Shown (I-r) are B104/Baltimore PD Brian Thomas, Columbia’s Lisa Wolfe,
Michael, WAVA/Washington MD/Asst. PD Gene Baxter, and Q107/Washington MD Pam Trickett.

WHAT A JOB! — 100KH/!/Ocean City’s new morning sidekick Jill Heart is working hard on her tan when she’s not
in the studios working with “Hitman & Company.”

wwaaLamericanradiohistorv.com
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HARVEY KOJAN

AOR’s Full
Of Hot Air

Interest in Pink Floyd really ballooned in 1987. After
years of maintaining low profiles, band members were
suddenly showing up at stations and mingling backstage
after concerts. And the group’s pig mascot — previously
viewed by only a privileged few — hammed it up for thou-
sands in a variety of locations. As a result, photos of both
the group and pig have been plentiful. Some are featured
below, along with other pics from the wide world of AOR.

HEARD GLEN ON THE RADIO — On KGB/San Diego, to be exact, where
Glen Burtnick stopped by for an interview and gourmet burger lunch. Tak-
ing a hands-on approach are (I-r) Burtnick, MD Pam Edwards, PD Ted Ed-
wards, and A&M’s Sue DeBenedette.

SEVERAL SPECIES OF FPADIO AND RECORD TYPES GATHERED TOGETHER IN A CONCERT HALL AND
GROOVING WITH A BAND — Pictured at the Capital Centre in Landover, MD are: (kneeling) DC 101 production/-
swing jcck Rich Levinson {l) and WWWYV latenighter Rob Davis; (standing, I-r) WRXL concert reporter Chris Virani-
an, WYY PD Tom Evans, WRXL MD Paul Shagrus, Pink Floyd’s David Gilmour, WIYY Promotion Director Tom Mey-
ers, Columbia's Lisa Walfe, WIYY MD Chris Emry, VP/Album Promotion Paul Rappaport, and the band’s Nick
Mason.

shes only rock n roll
T m

FM 103.5

HOOT AIR BALLOON? — What better way to mark a Hooters concert than a live broadcast from the Hooters

Restzurant balloon? WSIHE/Miami morning man Joey Reynolds did just that before joining some “friends” in a unique
depicticn of “Moon Over Miami.” I

Loggins sponsored the first Christmas Unity Concert, a fundraiser that
brought together local charities to support the city's needy. Guest per-
formers included Jim Messina, Michael McDonald, and Joe Cocker. Pic-
tured (I-r) are KTYD APD Jane Asher, Cocker, morning personality David
Hefferdude, and PM driver Terry Jaymes.

LEARNING TO FLY — You never know where that damn pig's gonna show up. Here the pink porker rests on top of
“Fred Zeppelin,” KLB./Austin’s balloon. Turns aut PD Jeff Carrol is a licensed instructor and had no trouble cenvinc-
ing Pink Floyd members David Gilmour and Nick Mason to “learn to fly. " Pictured following the flight are (I-r) Columbia 's
Tommy Chaltas, Mason, Carrol, singer Rachel fury, and Gilmour.

US AND THEM — The suddeniy photogenic Pink Floyd dropped by the WYNF/Tampa siudios for a pre-show inter-
view. Posing in front of the wall (I-r) are 'YNF PD Carey Curelop, APD/MD Charlie Logars and Floyd members David
‘ Gilmour and Nick Mason.

THE HONORABLE CHRIS RIVERS?? — Not quite. But the WCCC/Hart-
forc morning man (r) did wage a tough battle for the office of “mayor of
the morning.” Several hundred supporters showed up at a downtown ral- |

ly, including the real Hartford mayor-elect, Carry Saxon Perry.

J
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WALT LOVE

Looking Through
A Winter Pictureland

You made it through the holiday traffic jams, the long
dinners, the gifts that you really don’t need, and the 24
hours of nonstop Christmas music. Sorry to see it pass,
right? Before the season grows dim, here are some year-
end shots of Urban in action.

¥

KYEA/Monwoe, LA, In conjunction with local clvic groups and churches, raised over $5000 to pay the medical
expenses of two local girls with severe liver disorders. In addition to soliciting donations, the station held two car
washes at which they washed over 400 cars. Shown (I-r) accepting the donations are Flora Williams and daughter
Tammy, KYEA's Joe Hughes and OM Julian Davis, and the Neathery family.

LOVE CONFESSIONS BY THE SEA — After her third sold-out perfor-
mance at Concerts By The Sea in Los Angeles, Atlantic artist Miki Howard
received a warm welcome from XHRM/San Diego PD Gene Harris (I).

COLD SWEAT IN BOSTON — WILD/Boston welcomed Keith Sweat, who
stopped at the station to support his debut album. Standing (I-r) are
Elektra’s Barry Roberts, WILD PD Elroy Smith, Sweat, and WILD’s William their first stop was New York. Standing (I-r) are the group’s Valerie Victoria, Alisa Randoiph, and lIris Parker;
“Coach” Maye. Atlantic’s Clarence Bullard; and WBLS/New York’s Mary Thomas.

ACTION

Greg Anthony joins WEKS/Atlanta
for morning drive . . . Lincoln Ware,
long-time WCIN/Cincinnati jock, moves
crosstown to do morning drive for
WIZF ... KNBQ/Tacoma's Romie
Cole joins KKFX/Seattle for morning
drive . . . Paul Butler rejoins OC104/
Ocean City for middays while retaining
his weekend duties at WKYS/Washing-
ton.

Brian Carter and David Sanborn
have joined WUSL/Philadelphia as the
morning team, replacing Mike Love,
who moves back to PM drive . . . Mike
Wheeler adds PD duties to his MD job
at WQMG/Greensboro; former WFXC/
Durham PD Doc¢ Hollldae joins the sta-
tion for PM drive . . . At WHRK/Mem-

THE COLONEL HITS SEATTLE — phis, Mike Wiggins is upped to MD,
Colonel Abrams brought his soulful replacing Stan Bell, who will continue
THE BIG BEAT OF MILWAUKEE — The Fat Boys stopped by WLUM to throw their weight around before their dance sound to the greater North- to do 7pm-midnight . . . WQIM/Mont-
Milwaukee concert. Pictured (I-r) with the group are WLUM's Shadow Daniels, MD Gary Young, and Fromotions Direc- west and joined KKFX/Seattle MD gomery OM Frenche’ Be retires after

) Nas -air.
tor Bobby Wroblewski 37 ST 10 years and Michael Long is upped

to PD.

wWWwWALamekecanradiohistorv-com
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MIKE KINOSIAN

Fond Foto
Farewell To 87

Although the calendar reads 1988, let’s take another
look at some ’87 station photos. But before you check out
the pictures, make a New Year’s resolution. Don’t be irri-
tated when you see pictures of competing stations inR&R.
Send us your promotional photos — black & white prefer-
red — and we’ll print as many as possible. Associate Edi-
tor Hurricane Heeran and I hope to hear from you. Happy
New Year!

:' L .;.‘_i,'ﬁ S, -
PERFECT TIMING — B-100/San Diego's morning crew “The Rich Brothers" presented contest winner Rosalinda

Mendoza with a $10,000 check. Talk about timing — the money came in handy as she had just lost her job. Pic-
tured (I-r) are Scott Kenyon, Mendoza, PD Bobby Rich, Frank Anthony, and (front) Pat Gaffey.

S - |

QUEENLY INVITE — WEZC/Charlotte’s Chuck Boozer pleaded with
Mayor Harvey Gantt to sign a card inviting Queen Elizabeth to visit their
| town, also known as the “Queen City.”

RUB-A-DUB-DUB — That’s

KAEZ/Longview, TX morning man [ g ; A i
Jay McKay soaking up a record — 2 ; :
i futim ol B i o) HOUSTON CRUISER — KKHT/Houston PD Chuck Crane recently
beating his previous mark of 72' awarded the keys to an ‘88 RX-7 to Catalog Sweepstakes winner Chris-
hours. ‘ te Johnson.

r

MANILOW OVER WINGS — Barry Manilow (c) took his Big Fun tour to
Michigan, performing at Kalamazoo’s Wings Stadium. WLHT/Grand Rap-
ids morning team Geri Jarvis and Dave Jagger chatted with Manilow
[ backstage.

e : : . E
I T E 1 o i o/ ¥
. o . RINGIN’ IN THE HOLIDAYS — WNBC/New York’s Radio City Music Hall concert was a real blast. Headlining were
WHEELIE'.WORTHY CHMUSESS WE_NS/In'd/anap 9/’5 ra/se_d app roxlma‘te_a/y Ben E. King, Lou Christie, Ronnie Spector, and Grass Roots; concertgoers donated gifts for Toys For Tots. Pic-
$70,000 in donations for a local children’s hospital. Station personalities tured (I-r) at a rehearsal are WNBC Manager/Advertising & Promotion Janlce Peni Kii Rockette Stephanie
(-r) Kevin Burris, Dennis Jon Bailey, and Mark Patrick did 500 laps e S e .gﬂ SEE S g e S T
around an oval track in wheelchairs to soliclt pledges. G~ CEMMEP OIS (SEUTELRe (akllh (ARSI & Hoopy;

~ uywww.americanradiohistorv.com
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LON HELTON

The Picture Bowl

As a public service to those who still have blurry vi-
sion from watching too many holiday bowl games, this
week’s fare should be a little easier on the eyes.

RTR AT WDXE — Members of Ride The River stopped by to chat with the folks at WDXE/Lawrenceburg, TN. Pictured
(I-r) are RTR'’s Brian Harrington, WDXE MD Mike Harris, RTR’s Gary Wolke, WDXE’s Andrea White, and RTR’s Samimy
Wray.

BUCKAROO BIRTHDAY — The stars were out for KNIX/Phoenix’s 20th
anniversary client appreciation party. Station owner Buck Owens () and
VP/GM Michael Owens (r) welcomed Eddy Raven to the festivities.

A YR 1

KPLX FLEXES ELSEWHERE — The popping corks from the KPLX/Dallas
party could be heard all the way to Odessa, as staffers and a host of out-of-
town luminaries gathered to celebrate the station’s move to new facilities.
Captured in the midst of a good time were (I-r) MD Mac Daniels and wife
Kathy, CBS/Dallas’s Phil Little, KPLX Promotions Director Tawny Rekamp,
and CBS/Nashville's Jack Lameier.

COLORADO RAZZIN® — Razzy Bailey talked with KSPK/Walsenburg, CO jocks befare a local concert. Pictured (I-r)
are Joe Matthews, Bailey, Erich Von Kelley, and TR Knight.

KLaZzy WEDDING — The KLZ/Denver studics recently served as a wedding chape! for two listeners. The on-air

WGAR-ATEFUL — Anne Murray knows the importance of many layers of

clothing in warding off those cold Nova Scotia winters. While in Cleveland nuptials were followad by a reception in the station’s conference room, and the honaymoon was also provided by
she collected yet another outer garment, this one from from WGAR OM Jay the station. Smiling after the show . . . er, services are (I-r) KLZ middayer Lyn Stevens, PD/moming co-host “Slash”
Christian (). Capitol’s Cleveland rep Jack Snyder looks on. Gramzay, newlyweds Rocky and Mary Seaman, and morning co-host “Jockey Joe.”

- e = — \WWWALamericanradiohisteopscom
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MARKETPLACE
T AiRchECKs

NEW!

“Just CHR” Z-100/Power 95/Hot 103 Fall 87 60 min, $5.
WAPE Reunion 3/86 incl. Jay Thomas, Greaseman $7.00.
Best of Imus #1 $5.50. “Boston 92-108” includes WFNX,
Oldies 103 and AMs WHDH, WMEX, WILD (Fall 87)
$5.00. Best of Z-100/Zoo #1, 2 60 min $5, #3, 4 90 min $6
each. NYC & vicinity Sets 1,2, 3, or 4 are 3 hours, $11. New

free catalog. # 4 MARKET AIRCHECKS
P.O. Box 568 @ East Hanover. New Jersey 07936

——Audio And——
Video Airchecks!

Current Issue §93 features NY's WCBS-FM/Max Kinkel plus CHRs
Z100 & WPL, LA’s KIS/M.G. Kelly, KF{/Gary Owens & Al

WSNI, Urbans WDAS-FM & WUSL plus Gold WFIL. Cassette,
$5.50.

Special Issue #5-119 features NEW YORK! CHRs WPL), Z100 &
WQHT, Urban WRKS & WBLS, Gold WCBS-FM, AORs WXRK &
WNEW-FM plus ACs WNBC & WNSR. 90-min. cassette, $5.50.
STILL AVAILABLE: #5-117 (CHARLOTTE/GREENVILLE), #5-116
(PROVIDENCE/BALTIMORE), #S-115 (WASHINGTON), #5-114
(BOSTON), #5-113 (PORTLAND), #5-112 (VANCOUVER) at
$5.50 each.

ALL NEWS! Issue #N-4 features uncut newscasts from NY's WNBC,
WYNW, WNEW.FM, & WNSR, LA's KFWB, Montreal’s CFGM &
CHOM-FM & San Diego's KCBQ, Cassette, $5.50.

Classic Issue #C-86 features KFRC/Howard Clark-1966, KFY/Eric

BROADCAST SOFTWARE

~ VIDCOMM

Video Text Intercomm
VIDCOMM turns any Commodore 64 into a

‘yuot For LD

FUNNY - CLEAN - USABLE (JFREE SAMPLE!
MONTHLY JOKE SERVICE USE LETTERHEAD

P.O. BOX 126, RICHMOND, MO 64085

OR CALL 24 HR. 816-776-8241

Hundreds renewed again!
Contemporary ' 9
Free sample!
Write on station letterhead to
Contemporary Comedy
5804-D Twineing
Datlas. TX 75227

INFO-BIIS ]

NEW! Famous Birthday Bio's Almanac. Indexed!

PLUS! “The best dally radio content sheet ever!” Only
$5 for Info-Bits 2-wk. trial. Or more info: Info-Bits,
P.O. Box 112576, San Diego, CA 92111

7194/Hichmond- WBVR/Russelville, KY===Z104/Norfol

+ DROPINZ - 50 wild tracks each month only $20. Semi-
annual and yearly rates too. Sample cassette $4.

« SHO-PREP - Daily weather, sports, birthdays, almanac
and trivia on a single sheet. Write for free sample.

* RIRCHECK - Critique and production by a 24-year
broadcast veteran. Call or write for rates.

6171 342-1074

ROGER MALONE'S
HOT AIR MALOONS

Very topical jokes, bits, fake commercials, more, every
two weeks. Write for TWO FREE SAMPLES! Pius! AUDIO
MALOONS. Monthly pre-recorded bits, one-liners, in-
teractives. Full Version Sample: $3.00. Roger Malone,

=

e ————

Lohman, KLOS/Mark & Brian, KBOS/Jack Armstrong, KKLQ/JoJo 9 n,a i

Kincaid plus Cincinnat’s Q102 & WWNK. 90-min cassette, $5.50. 0 L H )

Current lssue #92 features WLUP/Steve Dahi & Gary Meier, KilS/ \ner S B ‘ STU COLLINS BROADCAST SERVICES
Rick Dees, XETRA/Wolfman Jack, Kansas City CHRs KBEQ & . g :174 King Henry Court
KCPW, Toronto's CHUM-FM & QI107, WDVE/Scott Paulsen, FREE SAMPLE ISSUE Palatine, IL 60067 312-991-1522
KFXX/Rich Brother Robbin. 90-min. cassette, $5.50. of radio’s most popular humor service 0y,

Special Issue #5-118 features PHILADELPHIA! CHRs WCAU-FM & For sample, write on station letterhead to 0 Lmer Ky

B I R 1237 Armacost Ave., Suite #6-R Los Angeles, CA 90025 FEATURES

Terry Marshall's

ity insidie-

* All Your Music Needs *

CHR AOR AC
Call for a free trial subscription

(415) 564-5800

Chase-1978, WCFULarry Lujack-1974, WDGY/).J. Bowman-1968, -
KH}E e &L;"zoy‘g:;m e Ay ;ower 99/Atlanta=KGGO/Des Molnes=KSON/San Dieg; =
VIDEO #13 features NY CHRs Z100/Z Zoo, WQHT/Bill Lee, plu 2 o ./ ‘
WNBC/Dan 'F:ylor:s BALTIMORE CHR B 104/8rian & OBrien, SAN £| Susan B. Anthony-Jones S 2 2 N - é//l/ f/
DIEGO’s Q106/jojo Kincaid & SAN FRANCISCO AC KYUU/Jeff - . 2y FJ / -
McNeal. 2 incredible hours, VHS or BETA, only $20.00! :=: iIs a Celebnty. S Presents
CALIFORNIA AIRCHECK 3 And Available Everywhere! g “GOOD MORNING, VIETNAM"”

Box 4408 — San Diego’ CA 92104 J g For demo tape, or to order service, g starring Robin Williams

;—(6 19) 460-6104 S call (804) 231-9861 9A-6P EST... = No Cash — No Inventory — No Barter

Free Satellite Delivery Hard Copies Available
Contact Lori Lerner at (213) 457-5358
Call for list of interviews available

VIDEO INTERCOMM KeepS phone prOdUC- > - oS S5 N G5 SN S5 N S5 S5 S5 S5 S5 O 6D 6D S5 5D SN OO S5 OO 00 S G 6D & a5 aB .
ers in touch with talent or hosts. $45 NG SAImie Foxciigh B FUSELE T SISt { "RADIO’S BIGGEST JOKE SINCE 1970 1
i ; ; YOUR GESW COMENYIXAL L picx DEES, KS-FM: *(Guys) you really are The Best : H
Nic St. John EnnCee Radio Services L Really ook forward 1o the artval of The Weerie, !
Box 1086 LaGrange Park, IL 60525 OF D ED ED ED GD S D G5 D =D S S G =D G =N e : ﬂashorinthearmforgﬂMomimTeaml" : 1
312/352-0911 i BEIGE CAVE e best fuly producad " : ;o;! Br;e zszamples Call TOLL FREE e
original comedy service - - = ]
] COMEDY NETWORK s b 5-5061 Ext. #248 (8 \ |
Computer Music Rotation without . N . ¥ .
hardwars or software. | Freelibrary LA -~ ! i the Elec,t ne WEENE E :
*MarketExclusive  “Consistent Quality — “geame "1 . ] ] P.0. Box 2715, Quincy, MA 02269 '
5 c I © § JINGLESKOMMERCIALSANTERACTIVES/ .E‘Tr i GG i i R SRR |

martClock e s
\ (213) 469-0157 J

* Subscription Service*

Call or Write
Lea Mye

Box 1441 Citrus Heights, CA 95621,
{916} 722-5880

oL R AV,

Disk Jockey Comedy

25 pages of original comedy matertal each month |
everything from funny commercials to ridiculous TV

& Movie reviews to Soap Operas and much, much
more. For FREEBEE, write: HYPE, INK., 7B05 Sunset
Blvd., #206, Los Angeles, CA 90046,

-----------------’

OR

’-----------------‘

\

GRAMMING! (213) 469-0157 '

~-----------------'

But he doesn’t have to write a new
show five days a2 week. For FREE

DETAILS ‘write: Ghostwriters,
2301 Unity Ave. North, Dept. ],
ancafohs, MN 55422 or call
(612) 522-6256-24 hours.

Jingles, jocks and jokes -- they’re all in

the RER Marketplace --

www. americanradiohistorv.com
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BEIGE CAVE “LIVE LINE”
: ¥ : MARKETPLACE ADVERTISING
Ly Daily Phone Service. The hilarious ultra-topical . . .
(Jock) is next, who advises us: Limit nepotism to your ! . gy 1o have fun with headine.makers every day 3 Payable in advance. Orders must be typewritten and ac
. ’ " | of the week! Our writers & voices + your ] companied by check. One-inch minimum; additional space
immediate family. ] personalities = ATTENTION GRABBING PYRO- i up to six inches available in increments of one-incn. Rates

for R&R Marketplace {per inch):

Per insertion

e —— — = 1 Time $60.00

P\E- 5468 DUMORE DR. S.E., Diagel Diiariinis 6 Insertions $55.00
SPN\ AUMSV".LE, OR 97325 JAY LENO . . . 13 Insertions $50.00
. doesn’t use Ghostwriters. 26 insertions $45.00

Will include logo or other line art on ads of two inches or
more if camera-ready art provided. Deadline for Market-
place ads is 6pm Thursday. one week prior to publica-
tion date. Marketplace ads are non-commissionable.
Submit to:

Marketplace

RADIO & RECORDS 1930 Century Park West

Los Angeiles, Calif. 90067 {213) 553-4330
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GAG SHEETS
/ Radio is burning with
the industry‘§ best
QWER, mons

ﬂEE s SHEETS and POWER

SHEETS.
You'll never go back

once you've used the
FREE SAMPLE: best.
Power Sheets, Box 4858, Dept. D, St. Louls, MO 63108

/" DIGITAL DREAMS DAZZLES . . .

Our new digital music will make
your productions come alive.
Uptempo and Hot.
Send request on station letterhead for free demo.
DIGITAL DREAMS
9 Harrison Ave., Glens Falls, NY 12801

Muddy Mitch Productions
Personalized Show Opens & Novelty Songs

AVOID “PACKAGE” PREDICTABILITY!
Each piece custom written to promote your show—all original music—no song parodies
Write on station letterhead for free sampie

Muddy Mitch Productions
4315 Azalea - Suite 220, Lisie IL 60532, 312-971-3830

B J R Nelson |

production §$ s

Congratulations to Jim Gillie and his
bunch of wackos at KKFR/Phoe-
nix, for kickin® some serious butt!
Glad we could help!

ID’s /Sweepers /Promos/
Novelty Songs/Promo Beds
AND MORE!

CALL (201) 866-2638
for demo

MUSIC SERVICES

60’s GOLD LIBRARY

IN STEREO
* The Top 800 Hits From 1960-1969
¢ Over 600 In Stereo

Call for more information and special year-end prices
Call 1-918-492-7222

Custom orders available
AN\ SN CCCCRCKECRCKNSN

MUSIC SERVICES

RECORD SERVICES

AFFORDABLE MUSIC FORMATS!
AC e Country e Oldies ® CHR e Classic Rock

on cart & reel to reel tape —

1a dlo with weekly updates.

program
Ler prces 103030574-8628

2 Day Media Kits

Custom Presentation Folders for the Entertainment Industry
9"x12"+3" Pockets * Foil Stamp/Emboss

FOLIO KING ¢ 714-253-4666
Ask for Mike

PREMIUMS/PROMOTIONS

—WATCH YOUR RATINGS SOAR!—

It’s worked for 40 stations.
Let Hazel's Fantesy Factory Custom Mascots work for yout

o 15 years experience ® quality craftsmanship
o nationally known e affordable prices e

for FREE info cali or write:
Hazel’s Fantasy Factory
1515 N. Portland #6A
Oklahoma City, OK 73107
(405) 942-9960

PROGRAMMING

MUSIC RESEARCH

EVERYONE CAN AFFORD!
Auditorium tested safe list for AC & CHR formats
available NOW. CHR list contains the 335 best
testing titles. AC list contains the 725 best
testing titles. Priced according to market size.

301/997/73117.
[ 3 N

Adult/ Contemporary
Music Supply Service

FREE OLDIES tapes for new subscribers to our AC
MUSIC SUPPLY SERVICE. You'll get 12 new

releases each week. Bonus LP cuts too. Call collect
for info or write:

O‘Tnz MusiC DIRECTORY

PROGRAMMING SERVICE
Box 103 s IndianOrchard.
Massachusetts 01151 ¢ 413-783-4626

KIIS-FM in LA. is
New Year with our
343 Bells & Wlustles!

Call 804-547-4000 for our demo and get blown away with

TECHSONICS

The All New Affordable Techsonics Electronic Production Library from SP Sound Productions.

Ringing in the

wWWwWw-americanradiohistorv-com

OLDIES BY THE THOUSANDS

NEW EXPANDED UP-TO-DATE CATALOG of 45-rpm
oldies from the past 40 years. Pop, R&B, Classic Rock,
| Country & Jazz included. Send $2 to:
ég E * g' l
Box 88455, Dept. #RR, Los Angeles, CA 90066
| (213) 391-4088 [

:‘ﬂ AUDIENCE BUILDER —
$ MAKER on 65 stations!
* Kk &
on-air staffl
Call today for tree demo pkg.
Cross indexed trivia & Q&A
Book.

S\MUSIC FAGTS FAST! ¢

GALAXY keeps you constantly updated with reliable music in-

formation about the artists and records you play. Plenty of it,

in easy-to-use single item “bits”, ready to read on the air. Used

TRY A FREE SAMPLE ISSUE!
Just write or call. Specify Contemporary or Country music edition:
= P.O. Box 3482R
GALAXY/ ) Rubidoux, CA 92519 >
}V (714) 685-1942 \,«
1987 guest on: WKQQ, WZZU, WKDF, wWKaB,
WLAC, WBT, WBSM, KFYI.

| predict I’li boost your ratings with my call-in
psychic shows! In-person or by phone, barter, etc.

Add the Gredatest Stars to your
PPA/USA . Professional Radio Networks 503/687-2068 |
by hundreds of leading jocks worldwide since 1973.
English Psychic and Radio Personality
Have crystal ball, will travel!

1-800-992-1942

——==

DIALECT TAPES FOR DISC JOCKEYS
“I just can't do dialects,”' you say. Wrong! With this 90-minute
cassette and a little bit of effort, you'll add an entire new stable of
characters to your show. We take you step-by-step through
French, Japanese, Irish, Spanish, Italian, German and three types
of British dialects! Send $20 to:

£ 1237 Armacost, Suite #6-R
0 L \n els i Angeles, Caliornia 90025,

EMPLOYMENT SERVICES

e Get a jump on the hottest
job listingsl Get R&R's weekly
Opportunity/classifieds before

e
the paper’s published. R&R

Job Hotline is mailed to you T R ——

separately. Call 213-553-4330 H 0 tLI n e

to subscribe today. Visa/Master-
WEATHER SERVICE

Card/AmEx.

The Weather’s Chnging...

To Custom Format, Personalized Forecasting
Now. get an accurate, localized weather forecast
fram meteorologists with professional radio experience

¢ Interaction with on-air talent

e Daily taped presentations
e Backed by color radar M
e AM/FM package discounts DEMO

To find out how SKYWATCH can custom PE
fit a forecast package to your station.

" SHY WAICH

"WEATHER CENTER
347 Prestiey Road. Bridgeville, PA 15017 ¢ 412-221-6002
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OPENINGS

OPPORTUNITIES

OPENINGS

NATIONAL

10,000 RADIO and TV JOBS!

The most complete list of job openings ever published by anyone! Up to the minute, com-
puter printed, and mailed to the privacy of your home. As many as 300 weekly. All formats,
all market sizes, all positions! Many jobs for beginners and minorities.

One week $7.00 —
Yearly $120.00

SPECIAL SIX WEEKS $15.95 ... SAVE $20.00 pe
MONEY BACK GUARANTEE

Hmrezicar Radio

JOB MARKET
1553 N. Eastern, Las Vegas. NV 89108

D.J.’s NEEDED!

Announcers needed to fill the many
openings heard daily on Medialine.
Get a jump on the competition by find-
ing out aboukjobs in a daily telephone
report. We're so sure you'll like what
you here, we want you to try a week . . .
for FREE! Call MediaLine, 800-237-8073.

eee MORNING TALENT ®®®

SEARCH!

Medium market opportunities. If you're a
creative, entertaining, mature communicator,
team player, with CHR or AC success in any
size rated market, send T&R to CAL
CASEY, RADIO PROGRAM CONSUL-
TANT, 1910 Kensington Dr., Carrollton,
TX 75007. EOE

20

WRITERS
PERFORMERS

PRODUCERS

The American Comedy Net-
work is expanding in 1988 and
we're looking for the best of each
to help us grow. We're committed
to keeping ACN the premiere
comedy service in America and
we're looking for talented people
with the same commitment to
quality. If you're ready for ths
creative challenge of your life
and the best environment in
which to work, please send
samples of your work to:

Andrew Goodman
President/GM

American Comedy Network
Park City Plaza
Bridgeport, CT 06604

neo .

American Comedy Network

ACN is a division of NewCity Communications. EOE

[ WESTWOOD JOB TIP #14
Always professtonally lay out or typeset
your resume. It's inexpensive and im-
pressive ... and it works! For the
country’s hottest jobs, send a T&R for
immediate membership consideration.

WESTWOOD PERSONALITIES

279 S. Beverly Dr., Suite 1170
Beverly Hills, CA 90212
(213) 851-5769

Conrporarion
Livired

PRODUCTION ENGINEER

The XS Corporation seeks an =x-
perienced creative wizard capable
of engineering top commercials
and promo’s in Nuclear Free New
Zealand.

8 track facilities, CD libraries,
plenty of effects gear, 50,000 watt
CHR FM, 2000 watt nostalgia/AC
AM.

Airmail your tape and resume to:
The Operations Manager
XS Corporation
P.O. Box 446
Palmerston North
New Zealand

(Wil be in the U.S. mid-late January
sO send your tape now).

Get A Jump On The Industry’s
Hottest Job Opportunities!

Get R&R’s weekly Opportunities/
classified section before the paper’s
published. R&R Job Hotline is mailed
to you separately. Call 213-553-4330
to subscribe today. Use Visa/Master-
Card/AmEx.

HotLine

WVIP-FM/New York seeks AT for suburban AC. Smooth de-
livery. No beginners. T&R: Bruce Owens, Radio Circle, Mt.
Kisco, 10549. EOE (12/18)

Growing AM/FM combo seeks Creative Director. Five day
week in four season recreation area. Writing sample and T&R:
Fred Caruso, Box 99, Frankiin, NH 03235. EOE (12/18)

WFGM/Fairmont seeks AT for future openings. T&R: Mark
Mayhugh, 1101 Fairmont Ave., WV 26554. EOE (1/1)

Can you entertain within a format? Possible mornings at uptem-
po modern country. Production and appearances. T&R: Kevin
Kasey, Box 479, Chambersburg, PA 17201. EOE {1/1)

AC seeks creative PM AT with good production. ASAP. T&R:
92.1 Gold, Box 92, Mercersburg, PA 17236, EOE (1/1)

WRAU/Ravenswood now accepting T&Rs for future openings.,
Mark Mayhugh, 1101 Fairmont Ave., Fairmont, WV 26554,
EOQE (1/1)

OPENINGS

Vermont's leading Country station seeks AT. Live and work
minutes from the best skiing East of the Rockies. T&R: Ed
Stokes, Box 249, Randolph Ctr., 05081. No calls. EOE (1/1)

Hartford's leading rocker WCCC seeks morning
sidekick/newsperson. Rush T&R: Harve Allen, 243 S. Whitney,
CT 06605, EOE (1/1)

New Hampshire AM seeks midday AT with strong produc-
tion/copywriting skilis. T&R: Box 349, Littieton, 03561, EOE
(1/1)

g AT LIRS,

AN,
56

AM RADIO

Seeking major market full-service talent
of tomorrow, ready for a Top 75 market
leader today. Friendly sound, with phones &
light humor. T&R TODAY to: Bill Hess,
WHYN-AM, Box 9013, Springfield, MA
01101. EOE

S
RONNN OO ORANENNARLE BREEN
. WANTED: .

B Aggressive entry level program-opera- B
& ons manager for an expanding FM &
@ AM satellite operation. Located on the East g
@ coast beach. Opportunities are endless for the @
8 right person. Send tape & requirements to FJ, @
PO Box 644, Seaford, DE 19973. EOE a
a0 00ASNeNENAENEEREEN

PROGRAM DIRECTOR/MORNING
MAN FOR WCTO LONG ISLAND

Manager-administrator type with good voice.
Disciplined beautiful-music morning man. In-
telligent, concerned, meticulous, ability to
manage people. Computer knowledge helpful.
Minorities and women urged to apply. Send full
information and tape first letter to Richard J.
Scholem, WCTO, Box 697, Long Island, NY
11747. EOE

FM

WXTU
Igll_%ELPHIA Couny

-

ENGINEER

Country 92 WXTU Philadelphia is looking
for an engineer excelling in studio and
transmitter maintainence . . . plus equipment
installation. Please send resume and salary
requirements to: Bob Young, WXTU
Radio, 23 West City Ave., Bala Cynwyd,
PA 19004. EOE M/F

92 %
PHILADELPHIA

-

MAJOR MARKET
PRODUCTION DIRECTOR
WXTU, Philadelphia, one of America's
fastest growing country FM stations,
seeks experienced production director.
Applicant should be experienced with
muiti-track studios, be able to create and
produce award winning promos, assist with
creative copy writing, direct and motivate
talent in production areas. Min. three
years. Tape, resume and copy samples to:
8ob Young, PD, WXTU Radio, 23 West
City Ave., Bala Cynwyd, PA 19004. EX-

TO7KYN

! 97.5 M Slreo

: 97 KYN/NW PA’s leading 50
|
1

- en en o®

KW CHR has full time air posi-
tion and part time positions i
available. T&R: Bob Stevens, ]
\ Box 777, St. Marys, PA 18887.'

e en o o o e EOFE »®

_ywww.americanradiohistorv.com

OPENINGS

Sidekick/Morning News. Hartford’s Top AOR
seeks creative, aggressive, and credible in-
dividual. Team players only! Rush T&R to Harve
Alan, 243 S. Whitney St., Hartford, CT 06105.

m
NEWS DIRECTOR

NE small market leader seeks top news
director to anchor and interact with drive
leader. Big signal, so you pick the best
local news and become the voice of
authority. Team atmosphere here. Send
T&R to Radio & Records, 1930 Century
Park West, #918, Los Angeles, CA
90067. EOE

M

92WXTU
PHILADELPHIA &;MG&;

-

MORNING SHOW CO-HOST
Country 92 WXTU Philadelphia is looking
for a morning show co-host to fit in with a
“lotta fun, lotta music” approach. Singing
females a plus. If you can ad lib quickly and
topically ... and your idea of show prep is
writing and helping produce killer skits,
please rush a sample of work you can live up
to: Bob Young, Program Director, WXTU
Radio, 23 West City Ave., Bala Cynwyd,
PA 19004. EOE M/F

NEWS DIRECTOR

Hardworking ND needed now. Must be
B able to anchor, write & gather lccal
¥ news. Also, possible air talent needsd.

§ Must be good on phones. Pleass, no
music jocks. Send T&R plus references
to Pat Desmarais, PD, WKBK, Box 707,
Keene, NH 03431. EOE

ON-AIR OPERATIONS
New Northeast FM, soft AC looking for
take-charge, innovative leader for air
shift and operations manager. Tapa &
Resume to Radio & Records, 1930 Cen-
tury Park West, Box #868, Los Angeles,
CA 90067. EOE

- - - - - - - - - = = = o el

r-----1

Legendary BOk watt giant, KB Buf?alo,
seeks innovative Program Director who
believes AM has a future and not just a
rich heritage. A rare opportunity to
blaze new trails under the watchful
eyes of the entire broadcasting indus-
try. Win this and you write your ticket
to the future. Let me know your philos-
ophy and credentials in writing, confi-
dential, of course. Jim Meltzer,
VP/GM, WWKB-AM, 695 Delaware
Ave., Buffalo, NY 14209. EOE M/F

S R S S

SOUTH

Street reporter needed. Strong writing/air skills. WrTting sam-
ple and C&R: Darrell Hosack, 900 Commonweaslth Fi_, Virgina
Beach, VA 23464. EOE {12/18)

Wanted yesterdayl Morning man st Raleigh-Dustham UC.
C&R: Wayne Walker, WFXC, 2616 Apex Hwy, Durham, NC
27713. EOE (12/18)

Central VA’s WCHV & WWWYV wants to add to its award-

winning news team. Experience necessary. T&R: ND, 1140
Rose Hill Dr., Charlottesville, 922901. EQE {12/18)

Treneneemas
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WVOT-AM seeks News Director. T&R: Andrew Scott, Box
2528, Wilson, NC (919) 243-5157. EOE (12/18)

Full Service AM needs second person for two-person news
staff. Contact: Mark or Kelly, K.I.D., Box 1549, Idaho Falls, ID
83403. ECE (1/1)

SPORTS

Radio sportscaster or sports producer
needed for

CREATIVE MORNING PERSON
Coastal Sunbeit Resort’s top rated CHR
needs a personality with personality.
Great facility, great working conditions,
and good $$. No blue homor. R&R by
Jan. 6th to Radio & Records, 1930 Cen-
tury Park West, #923, Los Angeles, CA
90067. EOE M/F

South

nost radio ion In the USA has great opportuni-
ties for you. Rush T&R: Box 4500, Key West, FL 33040. EQE

112/18) innovative telephone

sports project in Minneapolis.
$18,000/year. Call Stephen Prior,
612-854-5668. EOE

Experienced/hardworking CHR PD needed to maintain Northern
CO leader. T&R: KUAD, 600 Main Windsor, CO 80550. EOE

Hot CHR sesks News Director and future AT. T&R: Jeff Mc- am

Murdy, WKZQ, Box 2389, Myrtle Beach, SC 29578. EOE
(12/18)

Southemmost radio station in the USA has great opportunities
for you. Rush T&R: Box 4500, Key West, FL 33040. EOE {1/1)

95.9 KEZY/Anaheim needs kend C&R: Craig Powers,
OM, 1190 E. Ball Road, CA 92805. EOE (1/1}

MW News Anchor/Reporter
Midwest large market Full-Service AM.
Experienced news anchor/street reporter.
Send T&R to Radio & Records, 1930 Cen-
tury Park West, #928, Los Angeles, CA
90067. EOE

KYYA-FM/Billings now accepting applications for newsperson
to join morning team. T&R: Jack Bell, PD, 1645 Central Ave.,
Montana 59102. EOE (1/1)

WOQXY/Baton Rouge seeks experienced morning AT. Warm, -
topical, with good phones and production. T&R: Andy Holt, diinde . Gttt dasinde—ia

100 St. James St., Ste. K-100, LA 70802. No calls. EOE (1/1)
THREE CHR TALENT NEEDED

Group-owned, Deep South 100,000
Watt dominant CHR, in major University
city, seeking three talented individuals.
Lots of air work and production. Com-
plete benefit package paid. A great op-
portunity, with an outstanding company.
Send cassette resume and photo to
Radio & Records, 1930 Century Park
West, Box #920, Los Angeles, CA
90067. Females and minorities en-
couraged. EOE

CHR/AC KNVR seeks PD/moming man ASAP. Plus possible
news opening. T&R: Rob Cheal, 574 Manzanita Ave., Ste. 1,
Chico, CA, 95926 or (916} 895-1197. EQE (1/1)

FL East Coast AM/FM seeks ND. Three person department.
Good voice/reporting skills. T&R: Max Hopkins, Box 1329, Vero
Beach, 32961. EQE (1/1}

Y103/SC seeks morning AT. T&R: Bob Casey, Jones Eastern
Radio, 1 Carriage Ln., Ste. C-2, Charleston, 29407, EOE (1/1)

Continuous Country KFM seeks T&Rs for future openings. Ran-
dy Hood, Box 15223, Las Vegas, NV 89114. No calls. EOE
AC MIDDAYS am *
Major group-owned station expanding.
Needs team player with great pipes for
music-oriented shift. A super home
awaits you in ‘88 with us. Send your best
to: Radio & Records, 1930 Century Park
West, Box #925, Los Angeles, CA
90067. EQOE

Coastal NC resort area seek AT /production. Full Service AC.
Salary 12-14K. T&R: Mary Stewart, Great American Media,
Box 17964, Raleigh, 27619. EQOE (1/1) Medium market KCLB-FM seeks aftemoon AT for Christian AC.
T&R: Richard Jenkins, GM, 50 W. Springs Rd. # 3, Santa Rosa,
92.1 FM seeks Production Director with mature voice. Strong CA 95403. EQE (1/1}
technical/organizational skills a must. T&R: Ross Block, Box

669, West Palm Beach, FL 33402. EOE (1/1)

Central VA's leading CHR seeks AT ASAP. No beginners. T&R:
Slade, Box 271, Orange 22960. ECE (1/1)

— .~ N

S S e S

MIDDAYS AND
EVENINGS IN CA

Los Angeles AOR/CHR seeking
experienced midday and evening
personalities. Good production
skills a plus. Send T&R to Radio &
Records, 1930 Century Park
West, #919, Los Angeles, CA
80067. EOE

[ = e e e e et

TN AM/FM combo seeks ND. Must be agressive/hardworking.
Local news commitment a must. T&R: R.M. McKay Jr, WKRM
& WKOM, Box 1377, Columbia 38402. EOE (1/1)

e e

Urban PD

Major group seeks Urban PD for Top 20
market. #2 Urban station needs ex-
perienced motivator and leader. If you're
looking to be #1 in 1988 send professional
T&R to Radio & Records, 1930 Century
Park West, #927, Los Angeles, CA
90067. EOE

~ FM96KRAV |

If you do outstanding production and like I
to have fun on the air I want to hear your tape
A.S.A.P.! KRAV is an uptempo A/C in search

Mid-Atlantic Top 50 CHR
Looking for adult morning entertainer.
Proven ratings track record a must. This
growing broadcast company wants an In-
dividual who wants to work hard at self
promotion, community involvement and

Legendary FSA needs moming co-anchor/reporter. Solid jour-
nalist committed to excelience. T&R: John Stokes, ND, WBT,
One Julian Price P1., Charlotte, NC 28208. EOE (1/1)

KKDA/Dallas-Ft. Worth seeks technical sound engineer. T&R:
Joycelyn Johnson, 621 NW 6th St., Grand Prairie, TX 75050.
EOE (1/1)

entertaining the 18-34 audience. Money is
negotiable for the right person. If you ain’t
great, don’t apply. Send tape, resume,
salary history and photograph to Radio &
Records, 1930 Century Park West, #829,
Los Angeles, CA 90067. EOE

Joyner | URBAN/CHR NIGHTS

MIDWEST

Communications f,f a :?l‘l’n-f’;;Rl:"sg'{a“% ::: Pg’d“:- 990NE, leading Southern California
oL ol €, Lpera- Urban/CHR needs night jock who does
9ncorporated AT needed for small Country AM ASAP. T&R: Mark Ediger, tions Manager, Box 746, Tulsa, OK 74101 | | personality in 15 secon?:is a£1d [eves todl?iess

KJCK, Box 789, Junction City, KS 66441. EOE (12/18)

EQE |

KIDX-FM seeks AT for seven-mid eirshift. Minimum two
years’ AC experience. Production sample and T&R: West
McShay, Box 30198, Billings, MT 59107. EOE {12/18)

babies. T&R to Shawn Demory, KGGI/FM,
2255 E. Bessant, San Bernardino, CA
92404. EOE

Joyner Communications continue to
expand and is looking for Super Ur-
ban air talent, as well as sales per-
sonnel. If you like to be with a winner
and have what it takes, send tape and
resume to Tom Joyner, PO Box 1125,
Cary, NC 27512. EOE

Love PBP? Can you handle an airshift? T&R: WQIO, Box 348,
Mt. Vernon, OH 43050. EOE {12/18)

Top reted CHR saeks NDI T&R: KCGQ & KUGT, Mark Roil-
ings, Box 1654, Cape Girardeau, MO 63702. EOE (12/18)

Small AC/AOR FM seeks fulltime AT and Sales Manager. T&R:
Susan Starr, KWDQ. 2315 Downs Ave., Woodward, OK
73801. EOE {1/1)

MORNINGS IN DENVER

KXKL -- A Shamrock Broadcasting Station
Denver’s new KOOL 105 is seeking the VERY
best morning talent or team for contemporary

KLKT/Nevada seeks fulitime ND. Minimum two years’ on-air
experience. T&R: Box 6063, {Lake Tahoe) Incline Village,
89450. No calls please. EQE (12/18)

WPCO-AM seeks AT, news/writing skills a plus. T&R: 601 Up-
ton Rd., Mt. Vernon, IN 47620. EOE (1/1)

sounding oldies station. Must be warm, friendly,
articulate, and have a good sense of humor. Ma-
jor market pros only. NO PHONE CALLS PLEASE.
David Allen, KXKL, 1165 Delaware Street,
Denver, CO 80204 EOE MF

WPHR/Cleveland seeks AT/news. All dayparts. T&R: Jeff Kelly,
Box 298, Newbury, OH 44605. EQE (1/1)

Riverside/Sen Bernardino AM/FM seeks experienced sales
people for fast growing company. GSM: (714) 882-2575.
EQE (12/18)

- L
1 Brand New AC/Classic Rock
seeks experienced personalities for all
shifts and news director. Send T&R and
salary requirements to Radio & Records,
1930 Century Park West, Box #922, Los
Angeles, CA 90067. EOE

WXGT/Coiumbus seeks CHR morning news anchor for talented
show. T&R: Adam Cook, PD, 195 East Broad St., OH 43215.

ECE (/1) Orange County’s KSBR seeks ND. Apply for radio/tv program-

ming specialist. T&R: Personnel, Saddleback College, 28000
Marguerite Pkwy, Mission Viejo, CA 82692. EQE {12/18)

KXEL & KOKZ seeks salesperson for established list. Interest-
ed? Resume to: Ken Hensley, GSM, Box 1540, Waterioo, |A
50704. EQE (1/1)

Top-rated Rocky Mts. Country station seeks AT for PM drive
ASAP. Females encouraged. T&R: Robin Perry, KVOC, Box
2090, Casper, WY 82602. EOE (12/18)

Opportunity knocks in the pages of
R&R every Friday . . . call (213)
553-4330 to make it happen for you!

T U S W o " e e S e e > [
Palm Beach, Florida
Talk Show host for established News/
Talk station, beckons Quality Talent for
Explosive market. Topical, involved, enter-

taining, able to touch listeners, and superb
controversial conversationalist. T&R to R&R

FSA WHLS-AM seeks agressive anchor/reporter. T&R: Gary
Girard, ND. Box 807, Port Huron, Ml 48060-0807. EOE (1/1)

Experienced AE needed for leading radio stations. Minimum
two years’ experience. Bob Ridzak, KDUO & KFXM, Box
50005, San Bernardino, CA 92412 or {714) 825-5555. EQE
(12/18)

92X/Columbus seeks experienced newsperson with creative
writing ability. T&R: 195 E. Broad St.. OH 43215. EOE (1/1)

m‘m
LOOKING FOR THE BEST!

c/o WPBR, 3000 S. Ocean Blvd., Palm Major opportunity for a Morning Partner
Beach, FL 33480. EOE for already successful show! Seek

creative, funny, positive person to lead
L e e e =
[IELT - C— - S— =S|

ENGINEER NEEDED

i Engineer with background in R.F.

i and audio excellence. Tired of the

! cold weather and snow? Want a
great future in a warm weather
climate? Send resume and refer-
ences to Radio & Records, 1930
Century Park West, #895, Los
Angeles, CA 90067. EOE
R e e ——

Hot rockin’ Sacremento CHR seeks AT for seven-mid shift.
T&R: Box 2152, Citrus Heights, CA 95611, EQE (12/18)

KKBN-FM seeks weekend AT. Live AC format. T&R: Box

the way. Great voice and track record re- EE v pliianedC o538 SEORIUIZ 8]

quired. New AC station ready to spoil
you! C&R’s to: Radio & Records, 1930
Century Park West, Box #926, Los

Angeles, CA 90067. EQE

FLASHER SOUGHT
IN RADIO SHOOTOUT

| ARE YOU A SUCCESSFUL, BRIGHT AND
TOPICAL MORNING MAN? DO YOU LIKE
MAKING GREAT MONEY AND HAVING

Seek T&Rs for all dayparts at leading AC in Montana. Box
3129, Great Falls, 53403. EQE (12/18)

MORNING DRIVE

Alan Burns & Assoc. CHR client needs
upbeat & bright morning drive talent. Sta-
tion needs topical, conversational team
player to complete great staff. Send T&R
to 11705 Sumacs St., Oakton, VA 22124,

-:_:—:—:d

Killer female for hot rockin’ new FM in Tennessee. Don‘t
sound cutesy. T&R: Consultant. Box 352, Potterville, MI
48876. EOE (12/18)

Traffic Director needed at KYYA-FM/Montana. Computer skills
a must. No calls. Resume to: John Albright, 1645 Central lAve.,
Billings 59102. EOE {1/1)

EEMREEE AR E R EER R REEEF

GROUP PROGRAM DIRECTOR
M Southern California FM Country Stations
M seeking experienced country PD to pro-
™ gram our expanding group of stations

w
b

KMJ. California‘’s leading News/Talk station, seeks PD. Rush
T&R: John Broeske, GM, Henry Broadcasting, 3636 N. First
St., Ste. 106. Fresno, 93726. EOE (1/1)

KKYK LITTLE ROCK

Aggresstve Top Forty looking for midday
atr talent with production skills. Rush
T&R to Greg Rolling, KKYK, PO Box 4189,
Little Rock, AR 72214. EOE

THE TIME OF YOUR LIFE "PUTTING ON
A REAL SHOW'’ {yes, GREAT MONEY)
TALENTED PROS ONLY. T&R TO Radio
& Records, 1930 Century Park West,
Box #917, Los Angeles, CA 90067. EOE

KCAL-FM seeks PM AT. Three years’ AOR experience. Produc-
tion/appearances a must. C&R: Dana Jang, 525 New Jersey,
Ste. A, Redlands. CA 92373. No calis. EQE ({1/1)

KIK-FM has immediate opening for fillin/PT AT. Minorities
strongly encouraged. No calls. T&R: Chris Adams, 2 City Blvd.
| E..#183, Orange, CA 92668. EOE (1/1)

WAMA=-aRercantadiohister-eem

£ 4 On-air production experience necessary
11 Good salary, benefits. T&R to Radio &
W Records, 1930 Century Park West,

: #915, Los Angeles, CA 90067. EOE

LR EES RS EESES RSN
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OPENINGS

MORNINGS IN CA
Southern California CHR. Top 100
market. Looking for a high profile morn-
ing personality/team to replace morning

act with poor attitude. Great stepping
stone to the majors. T&R to Radio &

Records, 1930 Century Park West,
#903, Los Angeles, CA 90067. EOE

POSITIONS SOUGHT

I’'m looking for a five-minute farm show to run Monday — Fri-
day. Carmen James, WWWC, Box 580, Wilkesboro, NC
28697. (12/18)

Remember WABX? CKLW? WDRQ? If you worked in Detroit
in the 70’s, don’t miss this reunion May 7th. Millie Bostick-
Felch, 2920 Berkshire Dr., Birmingham, Ml 48010 (313)
644-7030. (12/18)

WQIM seeks CD service from all labels. Contact Frenche Be:
(205} 365-0393. (12/18)

KWFM/Tucson’s new mailing address: Box 5886, AZ 85703,
{12/18}

Hot CHR/AC/Urban AT seeks small/medium market. Prefer
mornings or seven-mid shift. Many veices and bits. JOHN:
{312) 325-7688. (12/18)

Terrific voice seeks production job in top 100. Good writing/
multi-track. Understand salespeople. STU: (217} 525-8105.
(12/18)

Eight-year pro wants to leave the Midwest. Help me find the
sun. AOR/CHR only. BUD: {314) 364-6405. {12/18)

Funny, factual, flexible. AOR/CHR PD with promotions exper-
ience seeks long-term mutual commitment. D.L.: (314)
443-6979. (12/18)

Former Nashville Country morning man seeks airshift. Seven
year pro with great references. DENNIS: (615} 331-2621.
12/18)

Waeather costs have you down? | can help! Years of broadcast
experience. AMS/NWA certified Meteorologist. TOM: (606)
271-0827. (12/18)

Major market quality, small market expense. OM/Morning
man in top 100 seeks position. Hearing is believing. ROB:
{606) 273-3325. {12/18)

Dynamic Talk/News: A white Oprah, female Phil, with track
record as conversational, production-oriented ND seeks posi-
tion. Very intelligent. HELEN: {505) 883-3794. {12/18)

MO-SHO on the prowl. Original, entertaining theater of the
mind. Great phones. Must escape Northiand tundra. TOM
BERRY: (218) 728-6421/727-0508. (12/18)

Positive attitude, not afraid to work. Currently working Coun-
try format. One year experience. KENT: (308}
282-0232/2500. {12/18)

Very hot morning man seeks to relocate to the West. 11-year
veteran at 30. Currently working in Fresno. STEVE ALLISON:
(209) 225-6242. {12/18)

e

B0B BOLTON

LA AR R R R R R RN RRER,]

Broadcast professional is now
searching for a new challenge!
Track record includes: WFBR,
WKIX, KXYZ, WOWO, WHK,
WFUN, WQXI, WBBQ. Recently
O.M. with WIZARD-104. Mobile,
AL./Pensacola, FL. Experienced
for 27 years in programming, pro-
motions, music, sales, on-air and
management. Fully qualified to pro-
gram a major market station, pro-
gram a chain of stations or manage
medium market facility. Write: BOB
BOLTON, 703 ARTILLERY
RANGE SPANISH FORT, AL
36527. Better yet, call (205)
626-7875.

Dear Santa: All | want for Xmas is a CHR gig. Will relocate.
SCOTT: (605} 247-3323. (1/1)

Versatile, valuable AT wants middays ard PBP. Great
pipes/production with news background. CHUCK: (319)
277-1741.(1/1)

Ten-year major market pro seeks gig. Proven winner in
Gold/AC/CHR/AOR. BUDDY GARRETT: {904) 733-9430. {1/1)

I've programmed/promoted and joked my way into the hearts of
millions. Seek midsized AOR with sense of humor, Any market.
D.L.: (314) 443-6979. (1/1)

POSITIONS SOUGHT

Weather costs have you down? | can help! Years of broadcast
experience. AMS/NWA certified meteorologis. TOM: (606)
271-0827. (1/1)

100 % pure personality with great production skills waiting for
your call. Five years” AC/CHR/Urban. Medium/large markets on-
ly. LAURYN NICOLE: {312) 734-7042. {1/1)

50kw WKFM seeks AOR Promotions Director/midday AT. Must
be organized/creative. Short promo philosphy and T&R: Brian II-
les, 1022 Willis Ave., Syracuse, NY 13204. (1/1}

12-year AC pro (PD/MD/AT) currently with dominant Country
FM in Salt Lake City, prefers Wasatch Front. Will relocate.
DAVE: (801} 977-0248. (1/1}

Beware NY/NJ, I'm radio-active. with one year's experience as
AT/production. Creative/hardworking. Seek small/medium
market. JOE: {718) 346-0655/235-3574. (1/1)

Seven-years behind me, but looking forward. How about your
station? Multi-format experience. Prefer Northern CA. KELLY:
{816) 527-4112. (1/1}

Not quite a virgin, nor a veteran. Hardworking AT/copywriter
seeks small market AC/CHR position. Will relocate. NORRIS
REID: {602) 828-0177. {1/1)

Former Nashville Country morning man seeks airshift. Seven-
year pro with great references. DENNIS: {615) 331-2621. (1/1})

Let’s form a winning team. Young Midwest sparts AT seeks to
move up. Five years’ reporting/interviewing/PBP. 0.C.: {216)
255-8143. (1/1)

KEMOSABI JOE

Top 5 rated afternoons in Dallas, award-
winning morning man & P.D. at Z-104,
Frederick, MD is looking for a P.D. and/or
morning position immediately. Call
anytime: 214-790-5364.

Columbia graduate (5/87) seeks airshift. Hardworking/enthusi-
astic. Will relocate. {304) 366-6060. (1/1)

Five years in CHR/Urban. Seek medium markets and up.
Smooth, personable, and upbeat. Love tight formats. SCOTT:
{312) 238-0755. (1/1)

Hardworking AC/CHR team player seeks medium/large market.
Eight years’ experience. DAVE: (507) 354-4424 {1/1)

Need great promos? Production Director seeks cChallenge in top
50 market. 12-year pro with great pipes. CHARLIE AUSTIN:
(319) 996-7788. (1/1)

Notre Dame grad seeks AT/talk host position. Business/mil-
itary/writing/political background. Wit and wisdom. (216}
758-6362/788-9612. (1/1)

Four-year pro seeks challenging media position. Production/mu-
sic/air experience. All offers considered, GREG: (606)
522-4534. (1/1)

RATINGS WINNER
AC Morning Jock, ARB #1 18+, 88-84.
Eleven Years MAJOR MARKET, wants
to move to CAL, N.E. or Coastal MA-
JOR. Topical, Letterman humor, no
canned joker. Great refs, track record.
DAVE (303) 879-8140.

P.S. Santa: All | want for Xmas is a new job. Major market pro-
gramming/AT with numbers. Will relocate. PHIL STEVENS:
{305) 584-5326. {1/1}

Replaced by satellite. Fun, energetic AT witl brighten your medi-
um/major market Classic rock/Oldies station. Afternoons/mid-
days. Available ASAP. DAVE: (715) 258-30498. {1/1)

Top news! Award-winning pro with eight years’ experience, ex-
cellent PBP seeks position ASAP. Prefer CO/MN/WI/iL or SD.
JIM WILLIAMS: {303) 948-6008. (1/1)

Staff opening after Xmas? 24-year pro with 15 years in Country
seeks OM/PD/MD/AT position. Rockies/far West only. DARREL
WILSON: (602) 775-5618. (1/1}

Not an AE nor AT. Host of talk show who reports news or plays
music. Seek better than OK. ANDY: {918) 42€-5733. {1/1}

Jay Leno., Will Rogers and Mick! Topicaliirreverent. No joke
sheets, just four papers a day. Great phones. Today's absurd
news. MICK: {312) 849-0404. (1/1)

AOR/CHR are just letters without the right AT. I'm your man.
Programming/promotions my specialty. TIM CRAMER: (317}
247-4661. {1/1)

AT seeks CHR/AOR airshift. Will relocate fiom NY. (718)
544-9347. (1/1)

You want aggressive? You want numbers? You want voices,
stunts, bits and personality in a female package? Where do |
sign!? BIG MAMA SUMMER: (217} 446-6080. (1/1)

Production alchemist; award-winning writer; 15-year pro seeks
full/parttime position infaround L.A. JOHN: (818) 955-8928.
am

Nashville station went under, I'm driving a cab. Country morn-
ing man seeks gig. Any shift. DENNIS: {615) 331-2621. {1/1)

A shepherd not a sheep. Country/AC OM/PD/AT available. At-
tention to detail/people/marketing. STEVE: (305} 273-3159.
(1/1

POSITIONS SOUGHT

Musician with AT/MD experience seeks AOR shift. Extensive
music knowledge. Available ASAP. DON: (201} 670-0414.
(1/1)

Evening AT with four years’ experience, Top 40 to Jazz, seeks
change. Great production, writing, and voices. TOM: (907)
279-6031. (1/1)

DM/PD seeks AC/ADR/CHR that needs help to grow. Prefer MI
or Midwest. DWAYNE: (517) 879-2566. (1/1)

Female AT seeks full/parttime in metro NY. Experienced in
news/production/copywriting. Relocated from New Orleans.
REBECCA: (718} 768-2452. (1/1}

............Q’,«v_’...........

CREATIVE D]J!
KVIL's Prize Catalogue, KVIL's Auto
Show, & computer generated Peoples’
Chotce calls were just some of my ideas
Ron Chapman asked permission to
develop in 1982!! (My letter was
copyrighted.) Joe King (214) 221-0881.

000000000000 0000600000000

19-year pro seeks AC station. Five years’ AT experience in ma-
jor markets plus programming. MATT CAESAR: (912)
746-6286. (1/1)

Crazy Ron Goss. 12 years’ experience {(WTRS, WROM), seeks
PD/MD/AT at Southeast AC/Country stations. Want an enter-
tainer? (904) 694-7992. (1/1}

Experienced sales manager/promotions/marketing pro who real-
ly likes programming people seeks position. Increased billing
over 50%. MAGGIE: {619} 223-42B0. {1/1)

14-year vet currently programming small Texas station seeks
medium/major challenge. Years of on-air/production/fremote ex-
perience. ALLEN: {409) 258-9019. {1/1)

Five years in CHR/Urban. Seek medium markets and up.
Smooth, personable, and upbeat. Love tight formats. SCOTT:
(312) 239-0755. (1/1)

On-air OM in Top 75 ready to stimulate your AC/CHR/Country
audience. Reasonable and will relocate. ROB: {606) 273-3325.
(1/1)

7 YEAR CHR PRO :
Great production and voices. Looking
for a jock, PD, or MD gig in a top 100
market. LEAVE A MESSAGE 203-877-
8432.

Experienced AT currently in CHR, best in AOR/sports, is ready
to go. JEFF: (316) 689-1567. (1/1}

Experienced news reporter seeks news/sports position. Will
relocate. DAVID HICKS: {417) 882-6086. (1/1)

PD with ten years’ programming experience (WTHT, WFLY,
WIXV) and great track record now available. i know how to
win. TODD MARTIN: {207} 767-2157. {1/1}

Ten-year pro with conversational personality seeks morning air-
shift/news/production or Promotion Director duties. 1'm
dedicated, | deliver. ERIC: (505) 294-6584. {1/1}

Experienced PBP/sports/AT seeks small/medium market. Would
fove o relocate. ARNIE: (213) 472-9964. {(1/1}

Heip! Eight-year pro seeks AOR/CHR position in warm climate. |
can’'t take another Midwest winter. BUD: (314) 364-6405.
{1/}

Big-voiced AT with five years’ AM/PM drive experience seeks
top 35 CHR station. Available ASAP. {517) 789-6225. {(1/1)

ONE OF THE TOP MORNING MEN
IN THE SOUTH

28 Year Pro - 4 Time Billboard Winner
Now Available
Contact Pat Patterson - Raleigh, NC
(919) 848-9350
Major Markets Only

Personality plus! You won't be disappointed. I'm a great
employee and you're probably a great station. Five years’ Coun-
try experience. J. WESTON: (303} 751-8788. (1/1)

Satisfied audiences are loyal. Great numbers since ‘66. Looking
for security, morality, fantastic integrity. Four corners and up.
{505) 292-7940. (1/1)

Talented female AT with six years’ experience seeks major
Midwest market. Turned Miami down. RUTH: (319} 588-1350.
{11)

Young, experienced AT Seeks opportunity in program-
ming/promotions. | need an exciting station. JOHNNIE BROCK:
(618) 254-0056. (1/1)

Radio warrior to fight for ratings be it day or night. Good for us,
bad for them. Fields of battle include AC/CHR/Qldies. LEIBO:
(703} 328-1271. {1/1}

Are you looking for a Production Diractor with major market ex-
perience? Last seven years in Miami, big pipes and great promo-

tions. BEAU: (305} 296-6722. (1/1)

2wwwwamericanradiohistorv..com

POSITIONS SOUGHT

Reporter/Anchor seeks small or medium
market. Versatility means | cover county
and city government, local news in 36
different municipalities for a suburban
NYC station. One aircheck says it all. In-
quiries to Radio & Records, 1930 Cen-
tury Park West, #924, Los Angeles, CA

90067. :

Experienced PD with outstanding track record s2eks position.
Great leadership/organizational. skills. Forget the rest, go with
the best. STEVE: (210) 991-4602. {1/1)

Newswoman has the parttime blues. News digger with years of
experience ready for fulltime position ASAP. STEPHANIE: {801}
753-7483. (1/1)

Give your listeners the bird! Rich Flamingo, five-y2ar pro, seeks
Western AOR as Asst. MD/AT. Rough diamond needs polish.
(415) 835-6132. {1/1)

Kelly & Company. The competition terminator. Madium market
pro/voices/bits/phones. JIM KELLY: {216} 256-1B37. (1/1}

Available ASAP, 19-year pro with PD/ND/AT experience. Seek
medium/large market. Good voice, stable and hardworking. Will
relocate. LARRY KAY: (717) 653-2500. {1/1)

F--------\

l START 1988 THE RIGHT WAY \
l I have spent the last three years in a
Top 10 Market as a programming SEC-
OND BANANA making the NUMBER l
ONE BANANA look good. NOW IT'S MY l
TURN AT BAT! Tell me what your target
and goals are and I’ll get them for you. l
AOR preferred but will consider other .
formats.

Leave message at (818) 449-5688. '

\--------J

MISCELLANEOUS

Experienced recording engineer with video background
available. Ray Fister, 38280 Union St., Willoughbv, OH 44084,
{216} 951-8949. (1/1}

’--

Desperate. Country record service required at Spanish radio sta-
tion ASAP. Capt. Pete, Antena Tres, Paseo Mallorca 32, Paima
De Matiorca, Spain. {1/1})

American Media Inc. :.nas moved to 1700 Montgomery St., Ste.
324, San Francisco, CA 94111,

The Raleigh Group. Ltd. ‘s new address is P.O. Box 631600, !.os
Angeles, CA 30069.

R&R Opportunities
Display Advertising

Display: $40 per inch per week {maximum
35 words per inch). Includes border
and logo.

Blind Box: $50 per inch per week (maxi-
mum 35 words per inch). In-
cludes border, box number and
postage/handling.

Payable In Advance!

Display & Blind Box advertising orders must be
typewritten or printed and accompaniec by check
mailed to our office in advance.

Deadline

To appear in the following week's issue, we must
receive your ad by Thursday noon (PST) prior to
issue date. Address all ads to: R&R/Opportunities,
1930 Century Park West, Los Angeles, CA 90067.

R&R Opportunities
Free Advertising

Radio & Records provides free (24 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought. All
other advertising must run display.

Deadline

To appear in the following week's issue we must
receive your ad by Thursday noon (PST) prior to
issue date.

For opportunities you must place your free listings
by mail only. Address all 24-word ads to:
R&R/Opportunities, 1930 Century Park West, Los
Angeles, CA 90067.
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COUNTRY

N - . B S ~ _ _
% ]
TOP 50 I JANUARY 1, 1988 |
Three  Two  Last Total ‘
Weeks weeks weex ReportsiAdds Heavy Medium  Light I MOST ADDED
w s + @ KATHY MATTEA/Goin’ Gone (Mercury/PG) ... ... .. e ........168/1 136 28 4 ‘
5 1 1 2 DAN SEALS/One Friend (Capitol) . . ... ..o o oo 159/0 136 17 6 RICKY VAN SHELTON (43)
8 4 3 3 RONNIE MILSAP/Where Do The Nights GO (RCA) . ... ..o ... 164/0 130 26 8 , BELLAMY BROTHERS (37)
2 9 5 € RESTLESS HEART/WNEelS (RCA) . ... ..o\ oo 1620 123 32 7 nglﬁfﬂ‘mﬁr"éﬁ)
19 14 10 € ROSANNE CASH/Tennessee Flat Top Box (Columbia) . .. ... ... .. .. ... .. ..., 164/3 104 51 9 BAILLE & THE BOYS (30)
15 12 9 @ MICHAEL JOHNSON/Crying Shame (RCA} . .. .. .. .. ... ... ... i 159/0 103 44 12 | GEORGE JONES (26}
3 2 2 T EXILE/I Can't Get Close Enough (Epic) . ..................... AN . 145/0 102 35 8 STEVE EARLE & THE DUKES (24)
n 1 13 © DESERT ROSE BAND/One Step Forward (MCA/Curb) .. ... ... ... ... ........ 163/1 77 76 10 MCCARTERS (24)
% 13 11 € CRYSTAL GAYLE/Only Love CanSave Me Now (WB) ... .. ... ... ... .. ................ 155/0 89 59 7 RONNIE McDOWELL (24)
8 15 12 @ O'KANES/JustLovin' You (COMDIa) .- - .\ oo 153/2 86 56 17 sc:g’;'L‘E‘:ESLEY RYLES (20)
5 10 7 11 GLEN CAMPBELL/St! Within The Sound Of My Voice (MCA) ... ... .. ..o oo 149/1 90 48 11 - KNOBLOGHE - (20)
25 18 14 ) FORESTER SISTERS/Lyin’ InHis Arms Again (WB) . .. ... ... ... ... ..., 160/2 64 86 70
24 19 15 @ DON WILLIAMS/I Wouldn't Be A Man (Capitol) ... ... ... 156/0 58 89 9 {
30 2 16 ) MERLE HAGGARD/Twinkle, Twinkle Lucky Star (Epic) ................. .. ... ... .. ... 163/3 46 96 21
26 20 v @ BILLY JOE ROYAL/I'll Pin A Note On.. (Atlantic America) . . 150/2 61 69 20
31 26 18 @ TANYA TUCKER with P. DAVIS & P. OVERSTREET/| Won t Take Less Than Your Love (Capxtoi) . 164/4 34 107 23
33 27 19 (D ALABAMA/Face ToFace (RCA). ... ... ..o 16572 29 119 17
28 23 20 O FOSTER & LLOYD/Sure Thing (RCA) P s o o VP oY ¢ ... 160/2 35 105 20 |
7 5 5 19 HANK WILLIAMS JR./Heaven Can't Be Found (WB/Curb) . ... ...... ... .............. . 136/0 89 32 15
27 20 22 € DWIGHT YOAKAM/Please, Please Baby (Reprise) .. ....... ..., 155/3 29 107 19 | HOTrEST
29 25 23 € NITTY GRITTY DIRT BAND/Oh What ALove (WB) . ........ ... ... ............. ... 158/0 27 103 28 | DAN SEALS (72)
2 31 2 € RANDY TRAVIS/TooGoneToo Long (WB) ... .. ... ... ..., ... 165/2 20 116 29 ‘ RONNIE MILSAP (55)
2 29 27 € JUDY RODMAN/I Want A Love Like That (MTM) ... ... .. 155/10 21 90 44 KATHY MATTEA (53)
2 3 8 24 KENNY ROGERS/I Prefer The Moonlight (RCA) ... .. ... . .ooiiiiiiii i 109/0 52 38 19 ROSANNE CASH (52)
% 2 2 € JUICENEWTON/Tell MeTrue (RCA) .. oo\ 150/11 6 101 43 nssng:lsunsam 47
38 35 30 @ CONWAY TWITTY/That's My Job (MCA) .. ... ... 139/8 24 71 44 GLEN CAMP&EL)L (31)
40 3B 3R @ MICHAEL MARTIN MURPHEY/{'m Gonna Miss You, Girf (WB) .......... .. E & e SEIE 4G T . 153/16 10 80 63 MERLE HAGGARO (23)
35 33 31 €9 VERN GOSDIN/Do You Believe Me Now (Columbia) . ... ........... .o 125/8 22 65 38 0’KANES (23)
8 8 3 € KEITH WHITLEY/Some Oid Side Road (RCA). ... ... ..o 135/13 9 64 62 HANK WILLIAMS JR. (23)
45 39 u € SAWYER BROWN/This Missin' You Heart Of Mine (Capitol/Curb) .. ........ ... .......... 143/13 2 68 73
23 21 21 31 RICKY SKAGGS/I'm Tired (EPIC) . ... .. o 97/0 26 48 23
s0 a2 36 € SCHUYLER, KNOBLOCH & BICKHARDT/This Oid House (MTM) ... . ................... 122/20 2 58 62
1 7 s2¢ 133 KT OSLIN/DOIYal(RCA) ke swmar mvmam 2 4w e e A6 o 1 10 0 008 0D B SHT 0 e I i o .t B 75/0 25 33 17
4 8 25 34 HIGHWAY 101/Somewhere Tonight (WB) . ... ... ... ... ... .. .. ... . 64/0 27 24 13
— 4 4 € TAMMY WYNETTE/Talkin' To Myself Again (Epic) . . .. .............................. . 94/16 3 38 53
s 43 40 € JO-ELSONNIER/ComeOnJoe (RCA). ... .. ... ... ... ... 87/8 4 42 41
45 €Y GEORGE JONES/TheBird (EPiC) .. .. ... ..ot 95/26 17 33 61
49 46 € CHARLEY PRIDE/Shouldn't It Be Easier Than Th (16th Avenue/Capitol) . ... ................. 88/18 1 35 52
s 44 € JOHN WESLEY RYLES/Louisiana Rain (WB) . ... mznn N ey e B 95/20 0 34 61
a7 43 @ JOHN ANDERSON/Somewhere Between Ragged And Rnght (MCA) X = D X - EOE . 92/14 0 33 59 . ;
o @ BAILLIE & THE BOYS/Wilder Days (RCA) ... ......... ... %230 1 26 65 T e
17 17 28 42 LYLE LOVETT/Give Back My Heart (MCA/Curb) .. ... ... ... ... ... eiiii......... b6/0 17 22 23 “hottest complied from all our reporters. The number
% @ JOHNNY RODRIGUEZ/! Didn't (Every Chance | Had) (Capitol) . ... ........ ... .......... 80/16 Y 4 52 in parentheses immediately following the songs in
0« @ ROYORBISON & K.D. LANG/Crying (Virgin) ... ................ e 78/9 0 32 46 e e b
| 6 t1 45 WAYLON JENNINGS/Rough And Rowdy Days (MCA) . ............... ... .......... 43/0 8 21 14 noting that the song is among their five hottest.
| [ DEBUT _ } @ LEE GREENWOOD/Touch And Go Crazy (MCA) . ... ... ... 83/35 0o 14 69 g
o @) EMMYLOU HARRIS/Back InBaby's Arms (MCA) ... .. ... . ... ... .. ... 56/9 4 16 36
m @ RICKY VAN SHELTON/Life Turned Her That Way (Columbia) . ........................... 58/43 0 16 42
2 37 41 49 REBA McENTIRE/The Last One ToKnow (MCA) . ... . ... ... ... .. ... .. ... ... .... 25/0 10 9 6
14 28 37 50 T.G. SHEPPARD/One For The Money (Columbia) . . . .......... ... .. ... ... . ... .. 23/0 12 6 5 |
e e ———
BREAKERS.
Breakers are those records that have achieved concurrent airplay at 60% of our reporting
stations. New & Active records are those receiving airplay at 30-59% of the stations. Records
—_ in Significant Action are receiving airplay at 5-29% of the stations. Records do not have to
No reco rds qua|lf|ed reach Breaker in order to chart. However, once a record charts, it must reach the 60% airplay
level within the two following weeks to achieve Breaker status.
for Breaker status this week.

Available Now! e The Sound Effects
We All Love

Hanna-Barbera -swere

List price: $200.00

LIBRARY OF SOUNDS  QOnly $150.00 ...

To order . . . send a check made payable to Interlock Mfg. Corp. to. Hanna-Barbera Productions, ATTN: MUSIC DEPT., 3400 Cahuenga Bivd., Hollywood, CA 90068

WWWeamericanradiohistorv. com
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| BREAKERS. I  CHARTEXTRAS ]I

PEABO BRYSON & REGINA BELLE
, MANHATTAN TRANSFER
Without You (Elektra) Soul Food To Go (Atiantic)

61% of our reporters on it. Rotations: Heavy 0, Medium 17, Light 42, : : : ;
Total Adds 16 including WALK, WMJI, WNIC, KLCY, WQXY, WTFM, -?g:ﬁl c;:d%l;r;e\‘;vop?;rf/v?r%g. :géaht’;o‘rzi:oHBeavy S e =

WLAC-FM, WSLQ, WTRX, WTNY. Debuts at number 30 on the AC

chart. DOLLY PARTON
TIMOTHY B. SCHMIT . The River Unknown (Columbia) _
Don't Give Up (MCA) Tota A 4, WAMF, WLHT, WFMK, WHRN. o

55% of our reporters on it. Rotations: Heavy 0, Medium 17, Light 36,
Total Adds 10, WPIX, WTFM, WLAC-FM, WSLQ, WNAM, WTRX,

KKOB, WQNY, KRLB, WMJC. K
BRUCE SPRINGSTEEN MOST ADDED HOIFFEST
. PATRICK SWAYZE (19) NATALIE COLE (59
. Tunnel 0f Love _(c°|umb|a) . _ BRYSON & BELLE (16) DAN HILL (sé) )
55% of our reporters on it. Rotations: Heavy 2, Medium 28, Light 23, MICHAEL JACKSON (16) GEORGE MICHAEL (54)
Total Adds 9, WPIX, KLCY, U102, WRMF, KKOB, WQNY, WFPA, KHOZ, SWING OUT SISTER (15) FLEETWOOD MAC (42)
KSTR. Debuts at number 28 on the AC chart. ;I:U%TEH\S!P%I :gmgn(}g; tisonss HARRISON (38) 1
MICHAEL TOMLINSON (23
PATRlCK SWI.\YZE ROGER (7) BELINDA CARLISLE (18))
She’s Like The Wind (RCA) ERANAC WHITHEVHOUSTORAT)
54% of our reporters on it. Rotations: Heavy 0, Medium 23, Light 29, RICK ASTLEY( ()s) umsmﬁﬁ'ffo%s)
Total Adds 19 including WSNI, WSNY, KOST, WAEB, WZNY, WTCB, RUFFIN & KENDRICK (6)
WRKA, WNAM, WTNY, WKSB, KSTR.

ROTATION BREAKOUTS [ —

Total 3 g T
Reports/Adds  Heavy Medium  Light

@ NATALIECOLE...............ooooiiiiiinnn 94/2 83 8 3
© FLEETWOODMAC ..........ooeeeeeennninnnns 9%6/2 68 26 2 MOST ADDED HOTTEST |
3 DANHILL © oot ettt 90/0 75 12 3 BRYSON & BELLE (7) DAN HILL (25)
4 GEORGEMICHAEL . ...\ ovoeeeoneeeaneeeaeanenes 86/0 66 19 1 HERB ALPERT (5) GEORGE HARRISON (20)
§ GEORGE HARRISON ... oo o ovoeeeeeneanannnaenns 79/1 51 23 5 TIFFANY (5) NATALIE COLE (17)
PATRICK SWAYZE (4) MEDLEY & WARNES (14)
o TIFFANY .. oo oo climacrrianrmescsmsnguosanons me 92/7 23 58 11 SWING OUT SISTER (3) BARRY MANILOW (12)
© GLORIA ESTEFAN & MIAMI SOUND MACHINE ............. 89/1 3 4 9 NATALIE COLE (2) GEORGE MICHAEL (12)
© KANEGANG ........ccoovvvnmnnnniinnaienunennnes 86/0 43 34 9 JOHN COUGAR MELLENCAMP (2) MICHAEL TOMLINSON (12)
CARLY SIMON ..o eeeereeee e eeneecaieeeans 85/1 44 36 5 SUPERTRAMP (2) FLEETWOOD MAC (11)
10 MICHAEL TOMLINSON .. .onvooonnneeennneacainneens 78/0 54 19 5 STCE‘:’E W';‘IWOOD (9
11 BARRY MANILOW . v veoe e e canenaenee 81/2 50 24 7 RLY SIMON (8)
© ERICCARMEN ... ......cooomimniiieninnens 85/2 27 52 6
13 BELINDAGARLISLE ... vvnnenneenneenneeennens 64/0 47 19 4
14 SMOKEY ROBINSON .. ... .oovoereennsennneennnnns 78/0 42 31 5
© DANFOGELBERG .............ovorenmnrnaenieene. 78/1 23 48 7
16 WHITNEY HOUSTON ..o eineeenieeaeens 70/0 34 27 9
(17013 (11 DU 81/5 17 53 11
18 BOURGEOIS TAGG . - ..o vvoveenneeanneeenneeannnns 67/0 3 30 4
MICHAEL JACKSON . . .. .o e e anienes 6916 14 37 18
g JOHN COUGAR MELLENCAMP ... o\ eeeeenannns 71/2 23 34 14 MOST ADDED HOTTEST
21 STEVEWINWOOD ...........oovnriiinivneinnnnnces 53/0 13 29 11 GEORGE HARRISON (19
22 BILL MEDLEY & JENNIFER WARNES ... ................. 40/0 9 20 11 S TonoN m MICHAEL BOLTON (25))
€E) SWINGOUTSISTER ......oovnenenennennennanenn 69/15 1 28 40 TIFFANY (4) DAN HILL (16)
€ ROY ORBISON & K.D. LANG ...............ccoooomnne. 63/0 4 41 18 MIAMI SOUND MACHINE (3) FLEETWOOD MAC (14)
25 TEMPTATIONS ..o vvooenneeeenee e eeneeeeeees 60/0 8 35 17 FLEETWOOD MAC (2) NATALIE COLE (12)
) DONNA SUMMER with MICKEY THOMAS ............... 67/3 3 36 28 ORBISON & LANG (2) T & A“:'"‘L’:J'ws(ﬂ;")
@ BRYDGE ..........ci ittt i 57/1 9 21 17 f?AoT'g:éngerEZRE ((22)) STEVE WINWOOD (11)
€D BRUCE SPRINGSTEEN ... ..........ccoveuereninnnt 53/9 2 28 23 GEORGE MICHAEL (10)
€0 SUPERTRAMP ... ...........ooviiiiiieiiccnneninnn 52/3 2 35 15
& PEABOBRYSON & REGINABELLE .. .................... 59/16 0o 17 42

Three hours of light Fusion Jazz,

BBCOme pal‘t i with just a touch of New Age.

The perfect sound for Sunday morning.

0 f anew Join the growing number of stations

that already have their
Sunday Side Up!

[ ]
Sunday morning
Available now on a market exclusive, barter basis
by Broadcast Journeys, Inc.

tradition... | (d03) 958.3411

WA -SReReaREadiehister-com
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'Rz:R NATIONAL AIRPLAY

AOR TRACKS.

' MOST ADDED b i 171 REPORTERS wepotsAses  power Heny vesum
GEJ(E;::?J:";"';J(;:';&Q'(’:G) « 1+ 1+ 1 FOREIGNER/Say You Will (Atlantic) 152-/0 80+ 145- 7+ |
FOREIGNER/Hsart (15) 0 s « € PINK FLOYD/On The Turning Away (Columbia) 153-/1 35+ 113+ 37-
KINKS/Road (14) 8 5 3 3 GEORGE HARRISON/Devil's Radio (Dark Horse/WB) 151-/0 30— 109- 471- ‘
ERUCE %:'&%%Eﬁm:‘?(%) |5 s 2 4 YES/Rhythm Of Love (Atco) 134-/1 50— 121- 13- |
RADIATORS/Doctor (13) 1n s 5 5 PAUL CARRACK/Don't Shed A Tear (Chrysalis) 7136-/4 41+ 105- 28- ‘
| :JENG/SHII (13) ) | 4« v n @ JOHN COUGAR MELLENCAMP/The Real Life (Mercury/PG) 146+/7 20+ 95+ 48—
JOE mng:“’v:l";;'g;‘ (12) w 2 s @ U2/n God's Country (Island) 136-/0 39+ 98+ 34— |
| 1 s 8 BRUCE SPRINGSTEEN/Tunnel Of Love (Columbia) 113-/0 47— 103- 8+ |
5 [ 1 u w @ DEF LEPPARD/Hysteria (Mercury/PG) 128-/0 26- 95+ 32— |
‘ | 7 7 7 10 ALARM/Rain In The Summertime (\RS/MCA) 135-/0 17— 76- 59- |
HOTTEST i 1 1 ) ROBBIE ROBERTSON/Sweet Fire Of Love (Geffen) 141-/4 12+ 75+ 60-
FOREIGNER/Say (80) 3 20 16 &) GEORGE HARRISON/When We Was Fab (Dark Horse/WB) 136+/16 9+ 69+ 61+
YES/Rhythm (50) 2 1 1 @ HEART/There’s The Girl (Capitol) 115-/1 27+ 79+ 33-
"““.E:ui"’c“;:,%fé.f,'#,”a“,“&ﬂ',‘“’ 2 2 o 14 ROBBIE ROBERTSON/Showdown At Big Sky (Geffen) 106-/0 25— 78- 26+
U2/Country (39) 2 15 13 15 AEROSMITH/Hangman Jury (Geffen) 124-/5 9- 62- 60-
PINK FLOYD/Turning (35) 39 2 27 ® BRUCE SPRINGSTEEN/One Step Up (Columbia) 123+/14 9+ 53+ 68—
GEU“GEH::”:;‘E%"(/;‘;')"'“ (30) % 2 (g FOREIGNER/Heart Tums To Stone (Atlantic) 119+/15 3+ 46+ 67+
DEF LEPPARO/Hysteria (26) z 19 1 18 RICHARD MARX/Have Mercy (EMI-Manhattan) 123-/1 = 43- 78-
ROBBIE ROBERTSON/Showdown (25) 2+ 20 19 19 DOKKEN/Burning Like A Flame (Elektra) 118-/1 13+ 49- 60=
» 2 » €@ YES/Shoot High Aim Low (Atco) 118+/7 = 46+ 66-
s 1 1 21 R.E.M./its The End Of World As We Know It... (IRS/MCA) 127-/1 4+ 40+ 76-
35 2 22 22 LOVE & ROCKETS/No New Tale To Tell (Big Time/RCA) 130-/5 2- 34- 78+
w 3 2 €O RUSH/Lock And Key (Mercury/PG) 123-/2 2= 33+ 83-
1 3t 2 €% GRATEFUL DEAD/Throwing Stones (Arista) 124=/4 1= 36+ 76=
o 1 2 ¢ FLEETWOOD MAC/Everywhere (WB) 102-/1 8+ 48+ 48-
% % 2 26 WHITESNAKE/Give Me All Your Love (Geffen) 117-/4 = 32- 77+
9 13 15 27 INXS/Need You Tonight (Atfantic) 82-/0 21- 61- 18-
’ 3 33 € EURYTHMICS/ Need A Man (RCA) 110+/5 3= 23+ 79+
6 10 22 29 JETHRO TULL/Farm On The Freeway (Chrysalis) 79-/0  7- 43— 34-
5 9 2 30 BOURGEOIS TAGG/ Don't Mind At All (Istand) 75-/0  7- 48- 25-
s« 35 €) MICHAEL BOLTON/(Sittin' On) The Dock Of The Bay (Columbia) 773-/4 3+ 21+ 771-
9 w0 3% € STING/Lazarus Heart (A&M) 86-/7 2- 28+ 51-
% % % € KISS/Reason To Live (Mercury/PG) 104-/2 = 20= 66- |
2« ¥ @ GREAT WHITE/Save Your Love (Capitol) 109+/9 = 12= 78+
u 22 31 35 JOHN COUGAR MELLENCAMP/Cherry Bomb (Mercury/PG) 54-/0 19- 45- §&-
v 2 2 36 STING/Little Wing (A&M) 67-/1 4- 33- 32-
7 2w 37 RAINMAKERS/Snakedance (Mercury/PG) 88-/0 = 19- 55-
| — 4 « @ JETHRO TULL/Jump Start (Chrysalis) 73+/17 3+ 24+ 40+
st 52« € INXS/Devil Inside (Atlantic) 67+/12 2+ 24+ 35+ |
53 « @ WHITE LION/Wait (Atlantic) 87=/2 2+ 12+ 43+
— — « & RADIATORS/Doctor Doctor (Epic) 82+/13 0= 10+ 46+
2 xu 3 42 |CEHOUSE/Crazy (Chrysalis) 46-/0 = 31- 12- |
a7 &1 « 43 BANGLES/Hazy Shade Of Winter (Def Jam/Columbia) 60-/1 6- 23- 33-
1 2 3 44 PINK FLOYD/One Slip (Columbia) 43-/0 4- 32- 8- |

55 4 4 ) TESLA/Gettin' Better (Geffen) 75+/3 3+ 6= 45+

e S O l a n e l o % s @ PETER HIMMELMAN/Waning Moon (Isiand) 70-/1 1+ 7+ 39-
s9. o7 47 47 HOOTERS/Karla With A K (Columbia) 68-/1 = 10- 44-
® 3 4« 48 GEORGE HARRISON/Got My Mind Set On You (Dark Horse/WB) 28-/0 10— 24- 3-

| 1 2 « 48 JOE COCKER/Unchain My Heart (Capitol) 39-/0 = 15- 21-
| % w « 50 TRIUMPH/Long Time Gone (MCA) 50-/0 0= 8- 31-
[oeauT @ STEVE WINWOOD/Talking Back To The Night (Island/WB) 41+/14 0= 10+ 29+
| % 5 @ BRUCE SPRINGSTEEN/Spare Parts (Columbia) 31-/1 = 15- 15-
| a7 « 52 53 AEROSMITH/Rag Doll (Geffen) 29-/0 2- 12- 16- |
[oeBuT & JOE COCKER/Two Wrongs {Capitol) 45+/12 1= 7+ 31+ i
s @ DEF LEPPARD/Pour Some Sugar On Me (Mercury/PG) 39+/5 = 11+ 21=
55 51 s+ 56 SQUEEZE/Trust Me To Open My Mouth (A&M) “-/0 1+ = 25- ]
2 4 s 57 STEVE WINWOODDValerie (Island/WB) 24-/0 5- 15- §-
0 @ MSG/Love Is Not A Game (Capitol) 47+/4 2+ 3+ 25+ |
| & 4 s 59 CARS/Double Trouble (Elekira) 33-/0 = 5- 25

| [oeBuT p» @ AERDSMITH/Rocking Pneumonia And The... (Def Jam/Columbia) 37+/8 1= 3= 27+

Hl l)EB( TT RACK FROM

GARISNAREE | __BREAKERS. |

THE DEBUT ARTIST ON

No records qualified for
PA( f | Breaker status this week.
|

WWWeamericanradiohistornv-com
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36

35

@ ~w O o s W N

25
28
27
23
3
34
30
2
26
29
K]
20
36
35
39

_ 40

38

Three Two Last

Weeks Wees Week 171 REPORTERS

FOREIGNER/Inside Information (Atlantic)
GEORGE HARRISON/Cloud Nine (Dark Horse/WB)
BRUCE SPRINGSTEEN/Tunnel Of Love (Columbia)
YES/Big Generator (Atco)

ROBBIE ROBERTSON/Robbie Robertson (Geffen)
PINK FLOYD/A Momentary Lapse Of Reason (Columbia)
0 JOHN COUGAR MELLENCAMP/The Lonesome Jubilee (Mercury/PG)
8 DEF LEPPARD/Hysteria (Mercury/PG)

© PAUL CARRACK/One Good Reason (Chrysalis)

10 INXS/Kick (Atlantic)

11 STING/..Nothing Like The Sun (A&M)

@® U2/The Joshua Tree (Island)

13 AEROSMITH/Permanent Vacation (Geffen)

14 ALARM/Eye Of The Hurricane (IRS/MCA)

15 JETHRO TULL/Crest Of A Knave (Chrysalis)

16 R.E.M./Document (IRS/MCA)

17 RUSH/Hold Your Fire (Mercury/PG)

{® HEART/Bad Animals (Capitol)

19 WHITESNAKE/Whitesnake (Geffen)

¢ DOKKEN/Back For The Attack (Elekira)

21 RICHARD MARX/Richard Marx (EMI-Manhattan)
¢® LOVE & ROCKETS/Earth Sun Moon (Big Time/RCA)
€0 GRATEFUL DEAD/In The Dark (Arista)

€ EURYTHMICS/Savage (RCA)

¢D FLEETWOOD MAC/Tango In The Night (WB)

26 BOURGEOIS TAGG/YoYo (Island)

¢ MICHAEL BOLTON/The Hunger (Columbia)

¢® GREAT WHITE/Once Bitten (Capitol)

& KISS/Crazy Nights (Mercury/PG)

€ LESS THAN ZERO/Soundtrack (Def Jam/Columbia)
31 RAINMAKERS/Tornado (Mercury/PG)

32 JOE COCKER/Unchain My Heart (Capitol)

33 1CEHOUSE/A Man Of Colours (Chrysalis)

34 VERY SPECIAL CHRISTMAS/Compilation (A&M)
€D RADIATORS/Law Of The Fish (Epic)

36 STEVE WINWOOD/Chronicles (Island/WB)

€ WHITE LION/Pride (Atlantic)

€ PETER HIMMELMAN/Gematria (Island)

39 SQUEEZE/Babylon And On (A&M)

N W N =

oesuT p @ TESLA/Mechanical Resonance (Geffen)

JANUARY 1, 1988

“Say” (152) “Heart” (119) "Wait" (23)
“Radio” (151) “Fab” (136) "Mind” (28)
“Step” (123) “Tunnel” (113) “Parts” (31)
“Rhythm” (134) "Shoot” (118) “Find" (14)
"Fire" (141) “Showdown” (106) “Angel” (7)
“Turning” (153) "“Slip” (43) “Dogs” (20)
“Real" (146) “Bomb” (54) “Hard” (9)
“Hysteria” (128) “Pour” (39) “Animal” (13)
“Tear” (136) "Double” (4) "Reason” (3)
“Need” (82) “Devil” (67) "“Sensation™ (18)
“Heart” (86) “Wing" (67) “Still” (23)
“Country” (136) "“Trip” (3) “Where™ (1)
“Hangman” (124) “Doll" (29) “Dude” (29)
“Rain” (135) “Rescue” (5) “Presence” (3)
“Farm’ (79) “Start” (73) “Monkey" (6)
“End” (127) “One" (16) "Worksong" (
“Lock” (123) “Time"” (14) “Secrets” (2
“Girl” (115)

“Give"” (117) “Is” (19) “Crying” (1)
“Burning” (118) “Prisoner” (6) “Kiss” (3)
“Mercy” (123) “Should've” (2) “Don’t” (1)
“Tale” (130) “Mirror” (2) “Lazy” (2)

“Stones” (124) “Touch” (1) “Hell” (1)

“Man’” (110) “Lover” (4) “Beethoven” (2)
“Everywhere” (102) “Tango" (1)

“Mind” (75) “Pencil” (2) “Cry” (2)

“Sittin"” (113)

“Save” (109) “Lady” (2) “All" (1)

“Reason” (104) “Hell” (1) “"Good" (1)

“Hazy” (60) “Rocking” (37) “Rock N’ Roll” (3)

15)
)

“Snakedance’(88) “Wages" (7) "Talk™ (2)

“Wrongs” (45) “Unchain” (39) “Stand” (2)
“Crazy"” (46) "Blue” (21) “Nothing” (5)
“Christmas" (16) “Run” (13) “Christmas” (11)
“Doctor"” (82) “Dreamers” (11) “Tangle” (2)
“Talking” (41) “Valerie” (24) "Help” (3)
“Wait" (87) “All" (2)

“Moon” (70) “Feel” (3) "Salt” (2)

“Trust” (44) “853-5937" (17) "Hourglass” (3)
“Getting” (75) “Love Me" (1)

ReportslAdds

157 -/2
163 -/1
157-/17
155-/0
7159-/0
159-/0
156 -/1
142 -/0
740-/4
134-/3
733-/4
137-/0
138-/3
738-/0
7124 -/3
736 -/17
730-/17
115-/17
127 -/4
7127-/2
7126-/7
132-/5
124 - /4
7113+/5
703-/1
77-/0
113 -/4
710+/8
105-/2
89+/5
95-/1
78-/7
€9—/1
41-/0
Q2+/11
62+/11
&8+/2
74—/1
60—-/2
75+/2

Power

871+
49—
56 —
54 -
36 —
39—
39 +
30 -
417+
24 +
8-
39+
14 -
17 -
10—
77+
5=
27 +
77—
14 +
6__
2 =
1=
4+
8+
7_
3+
2=
2=
7—
1=
1=
10=
5=
0=
5_
2+
2+
1_
3+

Heavy

7149 —
137 -
133 -
135 —
126 —
125 -
124 +
108 +
106 —
78—
56 —
98 +
75—
76 -
58 -
51—
42 =
79 +
42—
49—
45—
34 -
36 +
26 +
49+
49—
27+
i3=
21=
27—
20 -

Medium

7+
26 +
24 +
18—
37+
37—
37—
32—
30—
49+
77+
35—
61+ |
67—
63—
80 -
81—
33 -
76 +
63+
79—
79+
77=
78=
48_
2€ —
71—
78+
66 —
53+
59—
48—
29 -
13-
53+
35+
44 +
40 -
35—
45+

__ BREAKERS. |

No records qualified for
Breaker status this week.

MOST ADDED HOTTEST
FOREIGNER (81)
RADIATORS (11) BRUCE SPRINGSTEEN (56)
STEVE WINWOOD (11) YES (54)
BROADCASTERS (8) GEORGE HARRISON (49)
GREAT WHITE (8) PAUL CARRACK (41)
JOE COCKER (7) JOHN COUGAR MELLENCAMP (39)
EURYTHMICS (5) PINK FLOYD (39)
LESS THAN ZERO (5) U2 (39)
LOVE & ROCKETS (5) ROBBIE ROBERTSON (36)

DEF LEPPARD (30)

Sting

“Be Still
My Beating
Heart”

CD Single On
Your Desk Now.

Produced by
m Neil Dorfsman and Sting.
| =i

RECORDS

JAAN-aRekicakkadiohisters=com:
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__BREAKERS. |

PATRICK SWAYZE

She’s Like The Wind (RCA)..

61% of our reporters playing it. Moves: Up 14, Debuts 29, Same 73,
Down 0, Adds 26 including 92X, WCZY, WNNK;, WKEE, Q106, KZ106,
WLAP, PWR92, 100KHI.

SQUEEZE

853-5937 (A&M)

61% of our reporters playing it. Moves: Up 13, Debuts 17, Same 99,
Down 0, Adds 12 including KHTR, WAEB, 98PXY, FM100, KRNQ,
CHED, KYNO, WLRW.

'MOST ADDED

PATRICK SWAYZE (26)
RICK ASTLEY (22)
MEN WITHOUT HATS (14)
STRYPER (14)
MADONNA (13)
ROGER (13)
SQUEEZE (12)

YES (12)

BOY GEORGE (10)
STING (10)

MOST ACTIVE

MADONNA (38)
RICK ASTLEY (29)
BANANARAMA (28)
SALT-N-PEPA (27)

BILLY 1DOL (25)

YES (22)
MARRS (18)
2 (15)
COVER GIRLS (14)
DEJA (14)
EURYTHMICS (14)

HOTTEST

TIFFANY (125)
GEORGE HARRISON (100)
WHITNEY HOUSTON (82)
WHITESNAKE (82)
MICHAEL JACKSON (77)
INXS (74)
BANGLES (60)
GEORGE MICHAEL (60)
ROGER (46)
ELTON JOHN (35)

Most Active = Ups + Debuts — Downs

URBAN CONTEMPORARY

f CHART EXTRAS |

BOY GEORGE
Live My Life (Virgin)
67% of our reporting stations on it. Rotations: Heavy 0/0, Medium 15/0, Light 49/6,
Total Adds 6 including WBLK, WHRK, WLUM, WWDM, WCKX, KKPW.

' BREAKERS. ]

GLENN JONES
Oh Girl (Jive/RCA)
62% of our reporting statlons on it. Rotations: Heavy 0/0, Medium 33/0, Light 26/4,
Total Adds 4 including Z16, WBLX, Z103, WKWM. Remains at number 36 on the Urban
Contemporary chart.
GARRY GLENN featuring SHEILA HUTCHINSON
Feels Good To Feel Good (Motown)
61% of our reporting stations on it. Rotations: Heavy 1/0, Medium 23/0, Light 34/4,
Total Adds 4 including WJTT, KWTD, WQIM, WPLZ. Debuts at number 40 on the Urban
Contemporary chart.

STACY LATTISAW (17)
TEMPTATIONS (17)
BRYSON & BELLE (12)
JOYCE SIMS (8)
JODY WATLEY (8)
SHANICE WILSON (8)
ANGELA WINBUSH (8)

MOST ADDED

HOTTEST

MICHAEL JACKSON (78)
LEVERT (57)
MELI'SA MORGAN (57)
GLADYS KNIGHT (54)
ROGER (32)
WHITNEY HOUSTON (29)
NATALIE COLE (20)
KASHIF (18)
KEITH SWEAT (15)

wwWwW.americanradiohistorv.com
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Michael Bolton's version is my

all-time favorite of my husband’s classic.”

—Z2elma Redding

THE NEW Sl[gglg.Eo‘ FEATURING JOURNEY S NEIL SCHON AND JONATHAN CAIN. FROM “"THE HUNGECRA&‘“
THE ALBUM THAT INCLUDES THE TOP-20 HIT. "THAT'S WHAT LOVE IS ALL ABO%{L:

ON COLUMBIA RECORDS. CASSETTES AND COMPACT DISCS.

Columbia Records—Radio’s Best Friend!

T tor Can Street Procacnons  T8raducec by Kemh Diaemond  Dirnection Lous Lven 107 Contemporany Communecaaior
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| CONTEMPORARY HIT RADIO I

Four Three Two
Weeks Weeks  Weeks

© WHITNEY HOUSTON/So Emotional (Arista)

€© GEORGE HARRISON/Got My Mind Set On You (Dark Horse/WB)
3 GEORGE MICHAEL/Faith (Columbia)

O MICHAEL JACKSON/The Way You Make Me Feel (Epic)

5 WHITESNAKE/Is This Love (Geffen)
© INXS/Nesd You Tonight (Atlantic)
© TIFFANY/Could've Been (MCA)
© BANGLES/Hazy Shade Of Winter (Def Jam/Columbia)
© TAYLOR DAYNE/Tell It To My Heart (Arista)

& ELTON JOHN/Candie In The Wind (MCA)

11 DEBBIE GIBSON/Shake Your Love (Atlantic)

® EXPOSE/Seasons Change (Arista)

13 JODY WATLEY/Don't You Want Me (MCA)

@ PRINCE/l Could Never Take The Place Of Your Man (Paisley Park/WB)
O HEART/There’s The Girl (Capitol)

O ROGER/I Want To Be Your Man (Reprise)

17 JOHN COUGAR MELLENCAMP/Cherry Bomb (Mercury/PG)
® ERIC CARMEN/Hungry Eyes (RCA)

® ICEHOUSE/Crazy (Chrysalis)

20 PRETTY POISON/Catch Me I'm Falling (Virgin)

€D PAUL CARRACK/Don't Shed A Tear (Chrysalis)

22 STEVE WINWOODValerie (Island/WB)

€9 BRUCE SPRINGSTEEN/Tunnel Of Love (Columbia)
NATALIE COLE/! Live For Your Love (EMI-Manhattan)

NEW ORDER/True Faith (Qwest/WB)

FOREIGNER/Say You Will (Atlantic)

FLEETWOOD MAC/Everywhere (WB)

STRYPER/Honestly (Enigma)

29 AEROSMITH/Dude (Looks Like A Lady) (Geffen)

€ CURE/Just Like Heaven (Elektra)

€p PET SHOP BOYS w/D. SPRINGFIELD/What Have | Done... (EMI-Manhattan)
i € LAURA BRANIGAN/Power Of Love (Atlantic)

2 s 2 33 BELINDA CARLISLE/Heaven Is A Place On Earth (MCA)

34 DEF LEPPARD/Animal (Mercury/PG)

: € MEN WITHOUT HATS/Pop Goes The World (Mercury/PG)

s 1 2 36 STING/We'll Be Together (A&M) :
(DEBUT P> € G. ESTEFAN & MIAMI SOUND MACHINE/Can't Stay Away From You (Epic)
(oeaur_» € CHER/I Found Someone (Geffen)

1?E81l7” 3 % RICHARD MARX/Should've Known Better (EMi-Manhattan)

© 2 3 40 B. MEDLEY & J. WARNES/ (I've Had) The Time Of My Life (RCA)

w
>
@ N o~ s W

24
D
2]
27
2]
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NATIONAL AIRPLAY/JANUARY 1, 1988

| ~ AORTRACKS: '

Three Two
Weeks Weeks

1 FOREIGNER/Say You Will (Atlantic)

© PINK FLOYD/On The Turning Away (Columbia)

3 GEORGE HARRISON/Devil's Radio (Dark Horse/WB)

4 YES/Rhythm Of Love (Atco)

5 PAUL CARRACK/Don't Shed A Tear (Chrysalis)

© JOHN COUGAR MELLENCAMP/The Real Life (Mercury/PG)
© U2/In God's Country (Island)

8 BRUCE SPRINGSTEEN/Tunnel Of Love (Columbia)

© DEF LEPPARD/Hysteria (Mercury/PG)

10 ALARM/Rain In The Summertime (IRS/MCA)

15 14 12 ROBBIE ROBERTSON/Sweet Fire Of Love (Geffen)

s & GEORGE HARRISON/When We Was Fab (Dark Horse/WB)
14 @ HEART/There's The Girl (Capitol)

2 2 9 14 ROBBIE ROBERTSON/Showdown At Big Sky (Geffen)

2 15 13 15 AEROSMITH/Hangman Jury (Geffen)

22 O BRUCE SPRINGSTEEN/One Step Up (Columbia)

@® FOREIGNER/Heart Turns To Stone (Atlantic)

18 RICHARD MARX/Have Mercy (EMI-Manhattan)

19 DOKKEN/Burning Like A Flame (Elekira)

23 € YES/Shoot High Aim Low (Atco)

% 1 e 21 R.EM./ts The End Of World As We Know It... (IRS/MCA)
% 20 2 22 LOVE & ROCKETS/No New Tale To Tell (Big Time/RCA)
2« €® RUSH/Lock And Key (Mercury/PG)

» €0 GRATEFUL DEAD/Throwing Stones (Arista)

20 ¢ FLEETWOOD MAC/Everywhere (WB)

% 2 2 26 WHITESNAKE/Give Me All Your Love (Geffen)

9 1 15 27 INXS/Need You Tonight (Atlantic)

13 €0 EURYTHMICS/I Need A Man (RCA)

6 1 20 29 JETHRO TULL/Farm On The Freeway (Chrysalis)

s 9 2 30 BOURGEOIS TAGG/I Don't Mind At All (Island)

Four
Weeks

4 1

@ N W e

_ ADULT CONTEMPORARY |

» & NATALIE COLE/| Live For Your Love (EM|-Manhattan)
s € FLEETWOOD MAC/Everywhere (WB)
3 DAN HILL/(Never Thought) That | Could Love (Columbia)
4 GEORGE MICHAEL/Faith (Columbia)
5 GEORGE HARRISON/Got My Mind Set On You (Dark Horse/WB)
7 @ TIFFANY/Could've Been (MCA)
1+ € GLORIA ESTEFAN & MIAMI SOUND MACHINE/Can't Stay Away... (Epic)
11 @ KANE GANG/Motortown (Capitol)
2 @ CARLY SIMON/AIl | Want Is You (Arista)
2 1 s 10 MICHAEL TOMLINSON/Dawning On A New Day (Cypress/PG)
1 10 9 11 BARRY MANILOWY/Brooklyn Blues (Arista)
s & ERIC CARMEN/Hungry Eyes (RCA)
s 7 7 13 BELINDA CARLISLE/Heaven Is A Place On Earth (MCA)
1 13 13 14 SMOKEY ROBINSON/What's Too Much (Motown)
15 { DAN FOGELBERG/Seeing You Again (Epic)
s 6 10 16 WHITNEY HOUSTON/So Emotional (Arista)
2 ) EXPOSE/Seasons Change (Arista)
s 4+ 5 18 BOURGEOIS TAGG/! Don't Mind At All (Island)
x ) MICHAEL JACKSON/The Way You Make Me Feel (Epic)
21 €9 JOHN COUGAR MELLENCAMP/Cherry Bomb (Mercury/PG)
s 8 18 21 STEVE WINWOOD/Valerie (Island/WB)
« 9 19 22 BILL MEDLEY & JENNIFER WARNES/(I've Had) The Time Of My Life (RCA)
(DEBUT p» €9 SWING OUT SISTER/Twilight World (Mercury/PG)
30 27 €2 ROY ORBISON & K.D. LANG/Crying (Virgin)
%9 27 25 25 TEMPTATIONS/I Wonder Who She’s Seeing Now (Motown)
— » € DONNA SUMMER with MICKEY THOMAS/Only The Fool Survives (Geffen)
2 » € BRYDGE/Another Day Gone (Avatar)
BREAKER ¢ BRUCE SPRINGSTEEN/Tunnel Of Love (Columbia)
- % € SUPERTRAMP/I'm Beggin' You (A&M)
BREAKER» PEABO BRYSON & REGINA BELLE/Without You (Elekira)
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s+ @ MICHAEL JACKSON/The Way You Make Me Feel (Epic)
7« € GLADYS KNIGHT & THE PIPS/Love Overboard (MCA)
+ 3 @ MELI'SA MORGAN/If You Can Do It, | Can Too (Capitol)
4 2 2 4 LEVERT/My Forever Love (Atlantic)
s 7 @ KASHIF & MELI’SA MORGAN/Love Changes (Arista)
s 5 6 WHITNEY HOUSTON/So Emotional (Arista)
s s @ MIKI HOWARD/Baby Be Mine (Atlantic)
s @ LISA LISA & CULT JAM.../Someone To Love Me For Me (Columbia)
u €@ MICHAEL COOPER/To Prove My Love (WB)
15 @ KEITH SWEAT/I Want Her (Vintertainment/Elektra)
s & PEBBLES/Girlfriend (MCA)
6 6 1 12 NATALIE COLE/l Live For Your Love (EMI-Manhattan)
@ STEPHANIE MILLS/Secret Lady (MCA)
14 VANEESE THOMAS/I Wanna Get Close To You (Geffen)
15 FULL FORCE/Love Is For Suckers (Like Me And You) (Columbia)
13 16 FORCE MD’s/Touch And Go (Tommy Boy/WB)
2 @) DEELE/Two Occasions (Solar/Capitol)
19  LILLO THOMAS/Wanna Make Love (All Night Long) (Capitol)
2 @ PRINCE/Hot Thing (Paisley Park/WB)
2 €3 CHRIS JASPER/Superbad (CBS Associated)
€0 GERALD ALBRIGHT/So Amazing (Atlantic)
22 ROGER/ Want To Be Your Man (Reprise)
RAY PARKER JR. with NATALIE COLE/Over You (Geffen)
C. SINGLETON & MODERN MAN/Nothing Ventured, Nothing Gained (Epic)
SURFACE/Let's Try Again (Columbia)
WHISPERS/In The Mood (Solar/Capitol)
WELL RED/Get Lucky (Virgin)
0’JAYS/Let Me Touch You (PIR/Manhattan)
M/A/R/R/S/Pump Up The Volume (4th & Broadway/Island)
NAJEE/Mysterious (EMI-Manhattan)
KOOL MOE DEE/How You Like Me Now (Jive/RCA)
JODY WATLEY/Some Kind Of Lover (MCA)
JOYCE SIMS/Come Into My Life (Fresh/Sleeping Bag)
PEABO BRYSON & REGINA BELLE/Without You (Elekira)
BARRY WHITE/For Your Love (I'll Do Most Anything) (A&M)
GLENN JONES/Oh Girl (Jive/RCA)
] v € BABYFACE/Mary Mack (Solar/Capitol)
(08Ut €D SHANICE WILSON/No 1/2 Steppin’ (A&M)

[Desur € ANGELA WINBUSH/Run To Me (Mercury/PG)
BREAKERQ GARRY GLENN f/SHEILA HUTCHINSON/Feels Good To Feel Good (Motown)
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