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I N S I D E:

MASS MEDIA BUREAU
ATTACKS RKO AGAIN

The FCC'’s Mass Media Bureau
came out strongly against allowing
RKO to sell its radio and TV
stations, and the company is
concerned that several of its
pending deals may be
jeopardized.
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RADIO BARGAIN BONUS DAYS
— RIGHT NOW

Brokers conferring at the Sillerman-
Magee TV & Radio 1988 Outlook
Seminar in New York last week agreed
that good radio deals are in excellent
supply this year.

Page 12

ABRAMS ON AOR: GIVE IT
EXCITEMENT OR
GIVE IT DEATH

Influential AOR architect Lee

Abrams is convinced the format is

desperately ill. In an exclusive

interview, he lays it all on the line.

Sample salvos:

® “The format is unbelievably
boring.”

® “Five years from now, when the
libraries are cooked, we're going
to be really stuck.”

® “We better get our shit together.
We've got great numbers. But |
can see the red flags . . . and |
don’t want to go down with the
Titanic."”

Plus more controversial comments

on his relationship with his

Burkhart-Abrams cohorts, his ideas

for fresh formats, and his future

plans. It's must reading for rockers

and radio theoreticians alike.

Page 44

BRITISH, RUSSIAN
RADIO REVOLUTIONS

The UK government plans to auction off
spectrum allocations for new commercial
radio stations to the highest bidders in a
groundbreaking decision. Meanwhile,
WAVA/Washington and other Emmis
stations hook up American kids with their
Soviet counterparts via Radio Moscow.
Page 9

IN RATINGS

Highlights from the latest installment of
combined Arbitron/Birch ratings show
WMMS increasing its Cleveland lead as
WDOK improves greatly. KMOX still rules
St. Louis but KMJM is blazing. WCCO
owns Minneapolis but KQRS pulls off a
twin double-figure parley. WRBQ is up to
22.5 in Tampa’'s Birch, as WQYK adds
to Country’s fall surge. WLIF and WXYV
are thriving in Baltimore. And KIRO rolls
to a Seattle ARB triumph.

Page 35

Newsstand Price $5.00 J

THE INDUSTRY’S NEW/SPAPER
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$150 MILLION VALUE

NBC Planning To
Sell Radio Group

NBC Radio officials say dis-
cussions are underway to sell
all the company’s radio proper-
ties, a move that could result in
a potential $150 million transac-
tion and the company’s depar-
ture from the business.

“We have been talking to a
number of people concerning
the possible purchasing of the
NBC radio group,” the com-
pany said in a terse statement
released last week. “No price
has been set and all discussions
are only in a very early stage.”

NBC started as a radio com-
pany in 1926, and acknowledge-
ment of a possible sale marks a
strategic shift for the company.
Last summer, following the sale
of the NBC Radio Networks to
Westwood One, company of-
ficials said they planned to reor-
ganize their radio holdings. Sta-
tions in Chicago, San Francisco,
and Washington were placed on
the block, but NBC officials said
at the time they expected to ac-
quire additional properties.

NBC Mum, Security
Analyst Not

The identities of the parties
involved in purchase talks have
not been disclosed, and NBC
Radio President Randall Bon-
garten had ne comment on the
possible sale. Kidder Peabody
VP Richard Intrater, whose
firm is handling the sale, also
declined comment.

NBC/See Page 32
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Hall Of Fame Jammers:
They Was Fab

Mick Jagger, George Harrison, and Bob Dylan hit the stage of New
York’s Waldorf Astoria during the Rock & Roll Hall of Fame dinr.er
Jan. 20, and a music business crowd of 1200 cheered, danced dn
chairs, and sang along. Also jamming that night: Bruce Springsteen,
John Fogerty, Billy Joel, Little Richard, Elton John, and Neil Yourg,
among others. Earlier in the evening, Atlantic Records Chairman
Ahmet Ertegun inducted Motown founder Berry Gordy into the Hall
of Fame’s non-performer category. More photos and recap, Page

32.

(Photos: Star Fil2).

Bell Promoted To GM At KFMK

Jim Bell has been elevated
from GSM to GM at oldies-bas-
ed ACKFMK/Houston effective
Monday (2/1). He succeedsDan
Mason, who has been named
President of KFMK parent
Cook Inlet Radio, formerly
First Media, before that com-
pany changed hands last week
(full details on Mason'’s eleva-
tion next week).

Mason said, “‘Jim has demon-
strated leadership over the past
two years. It's a great promo-
tion for a deserving individual.”

Roth Party Conquers Mt. Sunset
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Jim Bell

Bell told R&R, “I'm humbled
by Cook Inlet’s confidence in
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David Lee Roth has scaled many heights in his career, but it will be hard to top going down in history as

the first mountaineer to climb a Sunset Strip billboard in full regalia with three similarly attired models in
front of 10,000 people. The lavish promotion for Roth’s “Skyscraper” LP peaked when Roth and his
party released 25,000 balloons amid smoke and neon as the vast throng (including many partygoers
from a Jeff Pollack reception across the street at Spago) looked on. KNAC did a live remote and KLOS ‘
reported live from the Tower Records site, while the models remained on top of the board for several
days afterward, adding local color and just a jiggle or two to the natural glory of the mountain.

WAAMAA - Mericanradiohistornv-com.

my ability. We’re proud of what
we’ve built here and will zon-
tinue with its success.”

Bell joined KFMK in 1985 af-
ter serving as LSM at KHJ/Los
Angeles.

Mitchell
Programs
WPGC

Bob Mitchell has resigned his
post as OM at WKSS/Hartford
after three and a half years to
become PD at Jerry Clifton-
consulted Urban-leaning CHR
WPGC/Washington. He fills a
longstanding vacancy; Ero-
gramming has been handled
since the format change from
AC last year by GM Ben Hill
and MD Albee Dee.

Mitchell told R&R, “WP3SC
has got to be one of the fastest-
growing major market stations
in America today, and I'm here
to help see that this trend con-
tinues. Fortunately we have the
hottest consultant in the coun-
try, a great GM, and one of the
best MDs in Albee, whom I
worked with at WKSS, plus a
top-notch airstaff. WPGC has
an energy all to itself and the
market is certainly responding
toit.”

Mitchell was formerly PD at
WCOL/Columbus and KBFIM/
McAllen-Brownsville, and serv-
ed as Asst. PD at WICC/Bridge-

port.
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HENRY LEE SUMMER

...NOT JUST ANOTHER TALs, LANKY KID £ROM INDIANA.

“When Henry Lee plays in town, he owns the clubs.
His- musicianship and charisma are undeniable. At
WMEE we don't generally play acts that haven't
achieved natmnafstatus Henry Lee Summer is a
proud exception” - —Tommy Allen, 0.M., WMEE

“Far years the clubs have
house, you book Henry Lee
hold of his records, we realized the same rule
applies for radio.” — Jim Clouse, PD.,WBWB
s

Leg gacks the clubs, blows out the phones
;hterany has them in line at the stores. Our
Henry Lee drew 72,000. These folks
knuw Hency Lee Summer is an emerging star”
—Steve Louizos, P.D.,WAZY

“In%e middle of all the sound-alike dance songs
anq,sleepy ballads,"Henry Lee Summer’is a shot in
for CHR radio. His music and | persona appeal
men and-women. We've been playing Henry
Two years and he has a proven track record.”
—Scott Wheeler, PD. WZPL

i ]
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Martin Takes WLIF
Programming Reins

Lee Martin, who has been PD at
WEZA & WFIL/Philadelphia since
1980, will join WLIF/Baltimore as
Director/Programming on Mon-
day (2/1).

Noted WLIF VP/GM Winnie
Brugman, “This new slot in
WLIF’s management team is just
part of the station’s long-range goal
to keep up with its rapid growth.
The operation of this area’s num-
ber one radio station is an extreme-
ly delicate procedure, and Lee
Martin’s expertise with an Easy
Listening format will be fully utiliz-
ed in his new position.”

Martin started his broadcasting
career in 1968 at WFSP/Kingwood,
WV. On vacation at presstime,

Frank Turner
MCA Records has upped Frank
Turner and Billy Brill to VP/Pro-
motion posts. Turner was National
Promotion Director and has been
with the label five years. Brill was
National Singles Promotion Direc-
tor, having joined MCA in 1982.

Sokusky VP
At CBS AMs

Anna Mae Sokusky

CBS Executive Director/News,
CBS Owned AM Stations Anna Mae
Sokusky has been promoted to the
newly-created post of VP/News &
Programming for the group.

Radio Division President Robert
Hosking said, ‘“Anna Mae's cre-
dentials and track record in AM
station programming are superb.
She’s been an integral member of
our management team for the past
six years and we're delighted to
have her continue with us in this
new capacity.”

Sokusky will act in an advisory
capacity at the company’s AM fa-
cilities in all areas of news, and she
will continue to supervise the CBS
Radio Stations News Service in
Washington.

Prior to her current position, So-
kusky had been reporter/producer
for the “Byline Magazine’’ feature
“Lifestyle Reports.” She joined the
company in 1970 where she served
in a number of positions at its
KCBS/San Francisco, including
Managing Editor.

Lee Martin
Martin was unavailable for com-
ment.

WLIT ranked first 12+ in the fall
Arbitron with a 9.8.

Turner,Brill Now CAVPs

Billy Brill

Sr. VP/Promotion Steve Meyer
said, “Billy and Frank’s contribu-
tions to our success have been both
innumerable and invaluable. They
have earned this well-deserved
recognition.”

Brill will continue to base out of
Sun Valley, CA, and Turner will re-
main headquartered at MCA'’s At-
lanta office.

Praising the unconventional ap-
proach of the label’s senior man-
agement, Turner said, ‘This
enables us to maximize each in-
dividual and/or situation to its
fullest. With this kind of latitude,
Billy, the staff, and I are able to in-
stigate reaction to our records and,
in turn, respond instantaneously to
radio’s needs.”

Brill said, ‘““As usual, I have an
open-door policy towards any pro-
grammer, and my home number is
(213) 457-2569. 1 appreciate all the
support given me.”

Commenting on the appoint-
ments, Exec. VP/Marketing &
Promotion Richard Palmese said,
“This is a brilliant time for MCA
artists on the charts. Billy and
Frank play a big part in not only
getting our artists there, but most
importantly, keeping them there.”

LN
Ron Reeger

Reeger PD
At WMYG

Citing family reasons, WNOR/
Norfolk VP/Programming Ron
Reeger is leaving the Saga Com-
munications AOR after ten years
for the PD position at Classic Rock
WMYG/Pittsburgh. Current
WMYG PD Chuck Brinkman has
been upped to OM at the WHYU
Associates station.

“Signing Ron is the second mira-
cle we’ve had happen to this sta-
tion. The first was bringing Jimmy
& Steve on,” said WMYG VP/GM
Stu Cohen, referring to the former
longtime morning duo of crosstown
AOR competitor WDVE. They join-
ed WMYG last August after nine
months at WSHE/Miami.

REEGER/See Page 31

Berger
Upped At
WWPR

Larry Berge
Larry Berger, PD at WWPR
(formerly WPLJ)/New York for
the past 14 years, has been pro-
moted to Operations Director at

the Cap Cities/ABC CHR outlet.
Cap CitiessABC Group I Presi-
dent Don Bouloukos stated, “There
are very few PDs who have been
successful for 14 consecutive years.
Larry is included in this small but

very elite group of individuals.”
Berger joined the station when it
was an AOR outlet, and successful-
ly changed it to CHR in 1982. He
BERGER/See Page 31

REGIONAL TEAM RECRUITED

Wilkins Named Solar VP

Doug Wilkins has been appointed
VP/Promotion & Marketing at So-
lar/Constellation Records, based in
Los Angeles. He was National Pro-
motion Director/West Coast for
A&M’s B/U division.

The appointment coincides with
the recruitment of a six-strong re-
gional promotion team at Solar,
signalling the label’s intention to
expand. Wilkins said, “This is the
first time that Solar has had its own
promotion/marketing team, solely
responsible for handling its own
product.”  WILKINS/See Page 31

Doug Wilkins
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DANCE TRACKS JOIN WORLD
MUSIC LINEUP

R&R's new World Music Overview adds the Top 20
tracks from Dance Music Report’s survey of the
nation’s clubs. This biweekly chart will alternate with
CMJ'’s Top 20 new music tracks, which also publishes
on a biweekly schedule. Added to our up-to-the-minute
British, Australian, and Canadian charts every week,
these features make the World Music Overview page
the handiest one-stop source for new hit music.
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BUSINESS ¢ PROGRAMMING e

FRIDAY, MARCH 4

e “Instant” Research & Analysis
Industry/Consumer Comparisons

Join us on the leading edge of “instant polling.” Using the latest technology

MARCH 3-5
|0 AV |
ANATOLE HOTEL

e DALLAS e

... you’ll be able to “instantly” compare your opinions against your peers and
a nationwide panel of music consumers and radio listeners. Mike Shalett
hosts this hi-tech, hi-touch audience participation session which will reveal
the exclusive results of a major national music consumer survey.

Stimulating Creative Thinking

The latest research suggests people can be taught to be
more creative. Roger von Oech is an internationally
recognized leader in stimulating creativity and innovation
in business. Learn new skills to generate, manage, and ap-
ply ideas. Gain insight into your own particular creative
thinking style, and how to improve creative weaknesses and
enhance strengths.

Convention participants will have two opportunities to catch

whar will surely be one of the nost popylar sessions. Reredenis

THUR , MARCH 3

e Registration
e FORMAT SESSIONS

The action starts Thursday at 3pm. R&R’s Editors explore radio’s hottest

issues during informal Thursday afternoon and evening sessions. It’s a golden
chance to question, debate, and learn from today’s top broadcasters at panels
of unparallelled magnitude.

CHR: Joel Denver will be “Creating The Ultimate Radio Station” with Scott Shannon,
Buzz Bennett, Steve Rivers, and Sunny Joe White strategizing and counterprogramming on
the spot. You help determine the ultimate station. “Winning CHR Promotions” will be brought
to life in an afternoon session featuring WMMS’s Kid Leo, KKBQ’s John Lander, and Q105’s
Mason Dixon & Randy Kabrich. The CHR menu is topped off by an evening music panel
featuring WPL] PD Larry Berger, KPWR PD Jeff Wyatt, KZZP PD Guy Zapoleon,
KCPX PD Lou Simon, WAVA PD Mark St. John and Z93 PD Bob Case squaring off on the
hottest topics with Charlie Minor-A&M, John Fagot-Capitol, Judy Lebow-Atlantic, Dan
DeNigris-EPA, Rick Bisceglia-Arista and Phil Quartararo-Virgin.

UC: Walt Love tackles Urban Contemporary’s most important issue Thursday: “How To
Get General Market Advertising Dollar$.” Jim Hutchinson of NABOB, Burrell
Advertising’s Nick Howse, Tom Joyner of Joyner Communications, and other concerned experts
will analyze the problem and offer solutions. Afternoon sessions will also cover how to find and
develop talent in UC radio. Featuring KACE PD Pam Wells, WRKS VP/GM Barry Mayo,
WUSL PD Dave Allen, All Pro Exec. VP Jim Maddox and KKDA VP Michael Spears.
The evening session will feature UC radio & record heavies in an open discussion of music
issues. The panel includes: WGCI PD Sonny Taylor, WJLB PD James Alexander, KMJQ
PD Terri Avery, J.C. Floyd of Don Kelley & Associates, Jheryl Busby Executive VP-MCA,
Skip Miller President-Motown, Rubin Rodriguez VP-Columbia and Sylvia Rhone VP-
Atlantic.

COUNTRY: Lon Helton begins the Thursday sessions with a unique and exciting
opportunity to watch — and participate — as the format’s winners “Battle For Your
Marketplace.” You'll observe two full radio teams — a President, GM, PD, and consultant —
work through ever-changing scenarios, discussing strategies on positioning, marketing,
advertising, promotion, contesting, talent, and more. You help decide the winners. Team
A: Norm Schrutt, President, Cap CitiessABC Group 2, Michael Owens, VP/GM KNIX,
Ted Stecker, WBAP & KSCS OM/Consultant, and Moon Mullins, WSM-AM PD/Consul-
tant. Team B: Bob Longwell, VP/GM and New City VP/Programming, Bob Green, VP/GM
WYAY, Mike Chapman, PD WUBE, and Rusty Walker, Consultant. The evening finds
PD’s, MD’s and label reps candidly discussing today’s Country radio and its effect on the evolv-
ing music scene.

«l-*C.’ Z “ : g
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AOR: Harvey Kojan promises “not the same old panels,” starting things off Thursday
with “Are These Guys After Your Job?” With some of AOR’s fastest rising programmers . . .
WRKX PD Greg Mull, KRZQ PD Daniel Cook and WAQX PD Simon Jeffries. Sessions con-
tinue with an in-depth look at “AOR’s Top Promotions” with Doug Harris, Promotion Director
at KLOL and Jim Marchyshyn, Promotion Directgor at KSHE. The “Consultant’s Influence”
with Dwight Douglas and Jeff Pollack. The evening music panel will feature programmers, pro-
motion execs, managers and A&R reps. It should be livelier than ever.

AC: Mike Kinosian covers the full range of today’s AC on Thursday: “From Full-
Service To NAC.” The format’s most successful top management teams discuss formatics and
music, and the late afternoon session spotlights a// the pioneering programmers of the emerging
NAC format, providing the most in-depth look at this phenomenon yet. Panelists include
Frank Cody, WBMW PD John Sebastian, WNUA PD Bob O’Conner and KKSF PD
Steve Feinstein.

e Sales Strategy Seminar

Chris Beck will focus his evening session on management techniques, new
business opportunities and answering your questions on the latest concepts
for maximizing your sales team.

e« COCKTAIL PARTY & BUFFET SUPPER

The R&R “Supper Parties” are legendary. This year’s culinary offerings will
far surpass anything before . . . come hungry.

« Hospitality Suites and . . .

< S

Beginning Nightly at 11pm!

The Jets, Jody Watley,

Breakfast Club . . . and more
Presented by .MCA RECORDS

If you miss this one . . . You’ll have to wait
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KEYNOTE ADDRESSES

FCC Chairman Dennis Patrick
will take this opportunity for a
major address to the industry on

e 10 Major Trends Shaping The Future Marketplace

the future of broadcast freedom.

Donald Regan, former White
House Chief of Staff, Secretary of
the Treasury and CEO of Merrill
Lynch, will discuss the near ’90s
economy and its effects on our in-
dustry.

Donald Regan

e« How To Raise Investment Capital

And Buy A Station

A unique opportunity to hear Tom Miller, Editor of the Roper
Organization’s “Public Pulse” newsletter on Americans’ attitudes, lifestyles,
and behavior. You'll learn the latest trends forecast by one of the world’s most
respected public opinion research firms. Session presented in association with
Jeff Pollack Communications.

Budgeting — How To Do It Right

Everyone on the management team has to do it . . . Gary Stevens with his
wide range of experience (programmer to group president to deal maker) of-
fers special insight and tips on the budget process.

« Hospitality Suites and . . .

Want to step up to radio ownership but don’t know how to put it all together?
R&R’s Pat Clawson has assembled a panel to help you learn how to raise up
to $1 million and then how to actually do the deal. Panelists are: Robert
Maccini, Chapman Financial Services/Boston, Bob Nelson, President
Spokane Stock/Exchange, George Nadel Rivin, partner with the broadcast
accounting firm of Miller, Kaplan, Arase/Los Angeles and Barry
Skidelsky, New York communications attorney.

" LIVE IN CONCERT!

SATURDAY, MARCH 5

JOHN COUGAR MELLENCAMP

R&R and Westwood One join forces to present John Cougar

o “Creating Radio Comedy”

Jay Thomas/KPWR, Ross Brittain/Z100, Gary Owens/KFI, Stevens &
Grdnic/Allstar Radio and the Real Bob James/ACN . . . radio’s top comedy
creators show how it'’s done. R&R’s Dan O’Day moderates what will certainly
be an entertaining morning session, covering comedy, management of creative
talent and client relations.

Marketing In The Near ’90s

Ted Chin, award-winning creative strategist, with new
and exciting insights, case studies and ideas for radio and
records, on how to stand out from the pack. One of the
convention’s most important sessions for succeeding in
our industry’s highly competitive environment.

The Radio Research Created:
Positioning- Programming-Promotion/Marketing

John Parikhal and four of the industry’s leading researchers examine successes
and the lessons learned, and analyze the overall changes in radio brought on by
the widescale use of research. Panelists include Kurt Hanson, President of
Strategic Radio Research, Jim Riggs, President of Emmis Research, Jon
Coleman, President Coleman Research, and David Oakes, President
For/Cast Communcations Research.

Effective & Efficient Ways
To Market Radio on TV

This session covers it all: How to develop a successful TV marketing strategy
for your radio station, budgeting for effective TV campaigns, media planning
and buying, creative technology and testing. Tony Quin, Executive VP of
Filmhouse, chairs a panel featuring Viacom Radio President Bill Figenshu,
noted programming and marketing consultant E. Karl, researcher Bob
Harper and Century Media President Charlie Scimeca.

‘until 1990for th{ next R&R Convén;ioil!

Mellencamp at Convention '88. A live concert of Mellencamp’s
“hits” will entertain -convention-goers and also become a live
satellite broadcast heard around the world, on the Westwood
One Radio Network.

o Radio & Its Advertisers

What They Want -- Where Their $ Will Go

Norm Pattiz, Chairman of the Westwood One Companies, hosts a dynamic
panel of radio’s leading advertisers in a candid discussion of radio’s importance
in '90s advertising strategies.

Moment-To-Moment Market Testing

Jhan Hiber and convention participants explore another new leading edge
technology that automatically tracks audience responses to music, jingles,
spots, and programming.

o Hospitality Suites and . . .

Begins at 11 pm!

‘ Buster Poindexter
and his Banshees of Blue

Presented by R£H @gﬁb

AL americanradiohistorns.com..
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Davidman
VPIGM
At WSHE

Joe Davidman has returned to
the VP/GM job at TK Communica-
tions” WSHE/Miami. He previous-
ly worked at the AOR from 1980-84,
the last two years as VP/GM. Dav-
idman replaces Allen Stieglitz, who
resigned to take the GSM position
at Sconnix Gold outlet WMXJ/Mi-
ami.

TK Exec. VP Steven Dinetz said,
“Timing is everything. Joe's just
concluded two very successful
deals, and he wanted to stay in the
area. Our relationship goes back to
1975. He was part of the original
team, and we're happy to have him
back.”

Davidman, the third WSHE GM
in the last four months, most re-
cently served as President of Radio
Intermart. “I really never left
WSHE, because I've never lost
contact with the station,” David-
man told R&R. “I hired and train-
ed practically everyone here. The
past two GMs were both my pro-
teges, so I'm not coming in blind.”

Davidman rejoins WSHE follow-
ing the station’s lowest 12+ share
in its 17-year AOR history (1.7).

Teller, Lundvall Earn
Industry Charity Honors

Two record label heads were honored by longstanding industry charities.
CBS Records President Al Teller is the 1988 honoree at the 13th annual
T.J. Martell Foundation for Leukemia, Cancer & AIDS Research dinner, to
be held April 16 in New York. Pictured at top during a kickoff affair are (I-r)
Foundation Chairman Floyd Glinert, Scientific Director Dr. James Holland,
Al and Jennifer Teller, and Foundation President Tony Martell.

EMI-Manhattan President Bruce Lundvall recently won the 1987 AMC
Cancer Research Center's Humanitarian Award at the 19th annual AMC
Entertainment Industry celebration in New York. Pictured below (I-r) are
Blue Note artists Dexter Gordon and Dianne Reeves, and Bruce and
Katherine Lundvall.

Research.”

Demand
best.

“Surrey Research’s Alpha & Omega Music Testing system is
completely user friendly. The colorized Alpha portion tells
you at a glance what’s what in your music library, the
Omega portion tells you why! I recommend Surrey

1-800-952-1986
Ask for Mike Henry

the

I

SURREY
RESEARCH

Gary King
Operations Manager
WWDE-FM, Norfolk

Roger Wimmer, PhD/President
Chris Porter/Vice President

Mike Henry/Director of Marketing
Fran Judd/Research Analyst

winakeadaekearntradiohistorycom

CHURCH PD

KLZI Becomes KESZ

AC KLZI (*Classy 100”')/Phoe-
nix has adopted the new calls
KESZ and a new identity as “EZ
Rock 99.9.”” The new station prom-
ises “no punk, no funk, and no ele-
vator junk,” combining currents
and music from the ’70s and ’80s
and, to a lesser degree, the 60s.

Two former crosstown ACKKLT
staffers, PD Sam Church and mor-
ning driver Barry Chase, have
joined KESZ. Church told R&R,
“The station is a very uptempo AC,
and we’re running as fast as our
legs will carry us. We’re position-
ing ourselves between KKLT,
KOOL, andKSLX. This a crowded

Silhan KOAI
VPIGM

KOAI/Dallas GSM Gailya Silhan
has been promoted to VP/GM at
the NAC outlet. She succeeds Al
Brady Law, who transferred to
similar duties at Gannett’s
KKBQ/Houston.

Gannett Radio Division Presi-
dent Jay Cook said, “Gailya has
played a key role in our successful
repositioning of KOAI and is well
qualified to lead our station to even
higher achievements. We are very
pleased that she has accepted this
new responsibility.”

Silhan told R&R, “We’re pointed
in the right direction; we just need
to keep on track. (PD) Randy
Brown has us right where we
should be and I trust him complete-
ly.
“We'll be doing focus group re-
search,” she continued. ‘“Research
we've seen so far indicates people
don’t want to hear announcers.”

Silhan began her radio career as
an AE atKPLX/Dallas. She joined
Gannett in July of last year after
serving as LSM at KTXQ/Dallas.

McGeary Upped
To VPIGM
At KGIL

Richard McGeary has been pro-
moted from GM to VP/GM at
Buckley News/Talk and AC combo
KGIL-AM & FM/San Fernando
(L.A.).

Buckley Regional Exec. VP
Stanley Warwick said, “Richard
has taken KGIL (AM) News/Talk
and been a leader to the people
there, making sure the format suc-
ceeds. We feel very happy about
what he has accomplished.”

McGeary commented, “I’'m ex-
cited about our AM station taking
off. It has been News/Talk for
about two years, and the last two
books have shown we are gaining
audience. Also, we have great staff
people at both stations who are
very dedicated, and that helps
lighten the burden.”

McGeary joined the stations in
1983 as GSM, was upped to Station
Manager in 1985, and was named
GM of the combo last year. He was
previously VP/Western Sales Man-
ager at Mutual and GM at KHJ/
Los Angeles.

Sam Church

radio dial with no giant holes, but
we feel there’s a real opportunity to
present an adult station that can be
uptempo and contemporary.”

Church spent three years as
KKLT PD, prior to which he pro-
grammed WEZS/Richmond for
more than two years.

Chase debuted Monday (1/25)
alongside Beth McDonald in AM
drive.

Former midday announcer
Geoff Erb has been named Asst.
PD/morning show producer. The
rest of the lineup will bow Febru-
ary 1, featuring midday personali-
ty Marty Manning and PM drive
announcer Dave Cooper, who joins
from crosstown KZZP as a part-
timer. Mark James will do over-
nights and the station will soon
name an evening personality.

KLZI experienced downward
trends in the summer and fall Arbi-
tron books, registering a 2.1 share
12+ this fall.
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NOT JUST
- ANOTHER
PRETTY FACE

Meet Sister. She's hip, she’s “saucy,”
 she's ecentri¢, and she s got clout,
because she personally "customizes”
your TV campaign.

Unlike any TV spots you've seen for

radio stations

- A totally customized TV campaign de-
signed for long-term use

- Can be used for virtually any format

- Generates strong viewer/listener
involvement

- Clearly differentiates your station
from your competition

- Character also available for
call-ins and personal
appearances

“. .. #1 18-34 Adults, #1
18-24 Women, #2 12-24
Women . . . It's the first time we've
won in the younger demos, and we
credit those gains entirely to the “Sister”
campaign . . .”
Mike Hammond, Program Director
WIVK AM/FM, Knoxville, Tennessee
Source: Arbitron Fall ‘87

For a sample reel and market
availabilities, call
Cathy Collinske, Director of
Marketing at

(303) 576-6546

NOVA PRODUCTIONS, INC.

P.O. Box 60037, Colorado Springs,
CO 80960

MWAAM-aericantadiohistons.com
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estwood One is pleased to invite you and several million of your favorite listeners to a weekly celebration where the music
never stops — American Dance Traxx, the exclusive three-hour countdown of America’s most scintillating contemporary
dance hits.

Each week, American Dance Traxx combines the formidable resources of two of radio’s most influential forces — host Jeff Wyatt
(program director and on-air personality of KPWR-FM/Los Angeles) and producer Joel Salkowitz (program director of WQHT-
FM/New York). Together, they make American Dance Traxx cook with a red-hot mix of today’s biggest dance hits and exclusive
revealing interviews with the major artists behind those hits. And, with just one host, there’s less talk and more emphasis on special
re-mixes, the newest domestic and imported releases and, most importantly, the musical punch that sets American Dance Traxx
apart from the competition.

To discover the sound that's igniting the dance scene from coast to coast, RSVP to your Westwood One Sales Representative at
(213) 204-5000, FAX (213) 204-4375 or Telex 4996015 WWONE.

\/
%ﬁ@ WESTWOOD ONE RADIO NETWORKS
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PAT CLAWSON

FCC Staff Opposes

RKO Sales

Flip-Flop Jeopardizes Washington,

Memphis Deals

The FCC Mass Media Bureau, which last year pushed
RKO General to sell its 14 broadcast properties in order to
settle a 20-year-old legal dispute involving RKO and its
parent Gencorp, has weighed in with opposition to the four
sales proposed thus far by the company.

Earlier this month, the bureau
filed its opposition to RKO’s peti-
tion for approval to sell WGMS-AM
& FM/Washington. Nearly iden-
tical comments were filed in op-
position to the proposed sale of
KHJ-TV/Los Angeles, WRKO &
WROR/Boston, and WHBQ/Mem-
phis. All four transactions are
awaiting FCC approval.

Much of the bureau’s opposition
to the sales stems from its belief
RKO is not eligible to transfer its
broadcast licenses because ques-
tions concerning the company’s fit-
ness as a licensee remain unre-
solved.

In its opposition to the WGMS
sale, the bureau’s lawyers wrote:
“RKO has been adjudicated by an
(FCC) Administrative Law Judge
to be unfit to remain a Commission
licensee. Under these circum-
stances, it would be totally con-
trary to longstanding Commission
and court precedent to permit RKO
to sell its stations.”

The judge's opinion, handed
down last summer in a case involv-
ing a challenge to KHJ-TV's li-
cense, has been appealed by the
company. RKO President Pat Ser-
vodidio said the judge's decision
should not be weighed by the FCC
as it considers the radio deals.

The bureau also opposes the
“third party” nature of the WHBQ
and WGMS sales. In both deals,
RKO proposes a train of transac-
tions that would result in the sta-
tions passing through the hands of
a competing applicant to a third
party buyer as “bare’’ construction
permits.

Such an arrangement, according
to the bureau’s filings, violates an
FCC regulation that prohibits the
sale of a construction permit to a
party that does not intend to oper-
ate a station and another that for-
bids selling a construction permit
at a profit.

Servodidio admitted to some
frustration at the bureau’s opposi-
tion to the proposed deals, which
came about with the encourage-
ment of former Mass Media Bur-
eau Chief Jim McKinney. ‘“The
Commission itself encouraged
these settlements,” said Servodi-
dio. “We are just picking up on
their encouragement.”

In its WHBQ filing the Bureau
acknowledged that the proposed

sale was “an outgrowth of the me-
diation/facilitation process com-
menced as a consequence of the
Commission’s action” but added
that “serious policy questions re-
main if such settlements are to be
approved.”

FCC officials insist that the Mass
Media Bureau’s opposition is not
always fatal to a proposed sale,
and that the Commission weighs
the bureau’s input no more heavily
that that of the other parties. But
Servodidio said some of the four
deals could be jeopardized if the
Commission drags its feet on their
approval.

“Companies don’t want to tie
their money up forever,” he ob-
served.

WASHINGTON REPORT

RED DAWN

WAVA, Radio Moscow Share Airwaves

WAVA/Washington had an extra 110 million listeners
in its morning audience this past Sunday (1/24). Don’t look
for the increase to show up in the next ratings book, how-
ever; Arbitron doesn’t survey the Soviet Union.

For 105 minutes that morning
WAVA was heard live on Moscow’s
Channel Five radio, which serves
listeners across the USSR. The oc-
casion for the simulcast was “Kids
To Kids,” a satellite rap session
between six Washington area high
schoolers and a group of their
peers in Moscow.

“Kids,” hyped by WAVA as per-
haps “the most significant radio-
exclusive broadcast in history,”
was the brainchild of GM Alan
Goodman, who said he conceived
of the exchange as an opportunity
to further the spirit of superpower
cooperaticn spawned by Decem-
ber’s Reagan-Gorbachev summit.
It took four weeks to obtain ap-
proval from senior Soviet broad-
casting officials and finalize the
complex transmission setup.

No Easy Chore

WAVA was linked to Soviet radio
via two satellites and numerous
fiberoptic and broadcast lines. The
station’s ocutput moved via broad-
cast loop to AP Radio’s Washington
office, from which it was sent on a
fiberoptic line to IDB Communica-
tions’ New York teleport, where it
was bounced via a Galaxy satellite
to Montreal. It was uplinked there

by Teleglobe Canada to Moscow
via the Primary satellite. The
Soviets used the same path to
reach WAVA.

WAVA'’s broadcast link with Em-
mis stations WFAN & WQHT/ New
York, KPWR/Los Angeles, KSHE/
St. Louis, WLOL/Minneapolis, and
WENS/Indianapolis, all of which
carried “Kids To Kids” live, prov-
ed equally complex. That signal
went from WAVA's studios to Multi-

com’s suburban Virginia facilities,
where it was uplinked to Westar 4
and downlinked by IDB in Los
Angeles. IDB bounced the signal
back to its New York facility via
Galaxy II. IDB then fed the signal
via fiberoptic line to the ABC Radio
Network’s facility, where it was
placed on Satcom 1R for retrieval
by the stations.

Perhaps not surprisingly, there
were a few technical glitches at the
outset of the broadcast, most of
which were traced back to a partial
failure of the Teleglobe uplink. But
20 minutes into the broadcast ev-
erything was operating smoothly.

S
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WAVA HELLO TO SOVIET KIDS — Three participants in
WAVA/Washington’s “Kids To Kids" live linkup with Soviet children hear
Russian slices of life along with listeners of several other Emmis stations
and Radio Moscow.
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UK Plans Spectrum Auctions,
Radio Deregulation Drive

Up To 500 New Commercial Stations Expected

British government officials have announced plans to
auction broadcast spectrum as part of a revolutionary
shakeup of commercial radio broadcasting. The move is
believed to mark the first attempt anywhere in the world
to sell commercial radio frequencies to the highest bidder.

Home Secretary Douglas Hurd
said the government plans to offer
listeners across the country more
choice by introducing the United
Kingdom’s first national commer-
cial service with up to three fre-
quencies being’ made available to
the highest bidders. In addition, the
government plans legislation that
would deregulate broadcasting and
authorize up to 500 new radio sta-
tions.

“All these services will be free of
the existing constricting statutory
requirements which have applied
to independent local radio. They
will instead be subject to light
regulation designed to protect the
consumer rather than direct the
broadcaster,” Hurd told the British
House of Commons last week.
However, according to British in-
dustry sources, a new commercial
challenger to the dominant BBC

Radio One pop service is unlikely
owing to requirements for appli-
cants to provide a ‘“diverse pro-
gram service.”’

The development of commercial
radio broadcasting in England lags
considerably behind that in the
United States, with only about two
dozen commercial stations serving
a population in excess of 60 million.
Under current British law, Ameri-
cans may be allowed to purchase
up to 49% of any broadcast proper-
ty in the UK.

FCC Chairman Dennis Patrick,
as well as his predecessor Mark
Fowler, have proposed limited
spectrum auctions of non-broad-
cast frequencies in the United
States as a revenue-raising meas-
ure, Trade groups such as the NAB
have resisted such auctions for

commercial broadcasters on
grounds that it would not properly
serve the public interest.

Not Cheap, But Great PR

According to Goodman, ‘“Kids To
Kids” cost WAVA between $10,000
and $12,000 in out-of-pocket ex-
penses. WAVA picked up Radio
Moscow’s portion of the telecom-
munications costs with the urder-
standing the Soviets will pay the
entire cost of the next simulcast,
tentatively scheduled to take place
just prior to President Reagan’s
spring visit to the USSR.

“I think it was worth it, from
both a public service and image
point of view,” said Goodman ‘It
was also very satisfying to kmow
we had done something good.”

PUD

C Service
\With Heart

Health is a hot topic. The Heart of the Matter is

a hot radio series that deals with heart, health, and
quality of life issues. And it's free.
The Heart of the Matter brings your listeners

credible professionals from sources such as Johns
Hopkins, NIH, and the National Cancer institute. They
talk about everything from heart attack prevention, to
AIDS, to nutrition and sports medicine.

Adjacencies can be sold at the beginning and end
of each segment of The Heart of the Matter. And you

can choose the daily 412 minute program, the 29
minute weekly magazine version, or 80 second format.

Call us for more information and a free demo
at (301) 486-4624

DIAMOND COMMUNICATIONS, INC.

2835 SMITH AVENUE, SUITE 205, BALTIMORE, MD 21209
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RADIO BUSINESS

TRANSACTIONS

McCormick Back In Radio Biz
With $3.5 Million Savannah Combo

Small Deals Continue To Dominate Trading Market,
Salem’s Atsinger Sells Santa Barbara FM For $1.45 Million

Gl Ot e
Aty 1.-:.:-.'&

WBMQ & WIXV/Savannah
PRICE: $3.5 million

BUYER: McCormick Broadcasting
Corp., a new company owned by
Witliam McCormick. He is the former
head of McCormick Communications,
which previously owned stations in
Boston, Providence, Buffalo, and Nor-
folk. In the 1960s and early 1970s, he
was the VP/GM of RKO's WNAC-TV/

Boston.

SELLER: Savannah Broadcasting
Co., a subsidiary of Burbach Broad-
casting Co., which is owned by Jack
Laubach, Robert Burstein, and Larry
The company also owns
WMRN-AM & FM/Marion, OH; WEYZ
& WCCKI/Erie, PA; and WXIL/Parkers-

Garret.

burg, WV.

FREQUENCY: 630 kHz; 95.5 MHz
POWER: 5 kw; 100 kw at 390 feet
FORMAT: AC; CHR

BROKER: Blackburn & Co.

Weelk:

COMMENT: Burbach acquired this
combo in April 1983 for $2.1 million.

Akabam ]
Ffﬁ}ﬂ' i |-1.- ot &
WZEW/Fairhope (Mobile)
PRICE: $1.2 million liability assumption
BUYER: Proud Country Inc., owned
by Mack Sanders, the spouse of the
seller. He is a ten percent stockholder
of REBS Inc., a group operator now in
bankruptcy proceedings. REBS owns
WVOK & WLTB/Birmingham; WLRQ-
AM & FMI/Nashville; and WNOX &
WNKX/Knoxville.

SELLER: All American Media Inc.,
owned by Sherry Sanders.
FREQUENCY: 92.1 MHz

POWER: 3 kw at 288 feet

FORMAT: AOR

COMMENT: All America acquired this
station in August 1984 for $675,000.

WKAX/Russellville
PRICE: $100,000 plus assumption of
liabilities totalling $9,378

BUYER: William Perkins, who is GM
of the station.

SELLER: Cumberland Foundation
Inc., owned by Ronald Lane, who also
owns an interest in WFWL/Camden,
TN; and Robert Hudson, who also
owns WHZZ/Huntingdon, TN.
FREQUENCY: 1500 kHz

POWER: 1-kw daytimer

FORMAT: Country

S A T = T T R
R Califania: T
KGFT/Carpinteria

{Santa Barbara)

PRICE: $1.45 million

BUYER: Great Electric Communica-
tions il Inc., owned by Michael
Relchert, Charles Whatley, Mark
Blencowe, Nathan Roth, and Fred
Blencowe. They also own KUHL &
KXFM/Santa Maria, CA.

SELLER: Edward Atsinger lll, who is a
50% stockholder in Salem Communi-
cations Corp. He owns interests in
KSLR/San Antonio; KFAX/San Fran-

5 brand-new alternatives
to Film House.

Best Mix of 60's, 70’s & 80's

‘Dial Rider’ Home of Rock 'n Roll.
Viewers say ‘wow’ and defi- “The best spot we'’ve ever run  “Rosler’ created one of the
nitely get the not too hard, — Rosler knows how to cre- best-looking rock ’n roll spots

not too soft me e. FPve seen.”
RICHARD HARKER,
Coleman Research

atively define the me:
4 BARBARA %RDIN
VP & GM, STAR 101, Oriando

BILL KNOBLER,
VP & GM, KZEW, Dallas.

Listener Testimonials.
“Rosler has the uncanny abil-
ity to translate research into

very effective commercials.”
MARK BENCH,
VP & GM, WNSR, New York

50 Minutes of Music.
‘A perfectly clear communica-
tion that is perceived as more

music than 10-in-a-row.”
JON COLEMAN,
Coleman Research

Introducing Rosler Creative:

TV commercials that inform and entertain, that clearly communicate a
benefit, that raise CUME and awareness. You work directly with Peter
Rosler, who personally supervises every production, and also creates
custom campaigns strictly for your marketing objectives. Call for the
reel, and see for yourself.

CALL NOW 1-#{({)-558-5580.
In Texas call collect (214) 934-2222.

FirstCom ... First again
FirstComv13747 Montfort Drive/Suite 220/Dallas, Texas 75240/Jim Long Compares, Inc.

Windd=aiaescanradiohistorvycom

TRANSACTIONS AT A GLANCE

$38,416,072

Deal Of The Week:

@ KSKR/Whitsfish, MT $20,000
& WMMH/Marshall, NC 599 256

® WDVADanville, VA $375.000

Deals So Far In 1988:

Total Stations Traded This \faar. Eﬂ
This Week's Action: sm,aaﬁ,asu :
Total Stations Traded This Week: 22

® WMBQ & WiXViSavannah $3.5 million

® WZEW(Fairhope (Mabile) $1.2 milion kahilty assumption

® WKAX/Russeliville, AL $100,000 plus $9,378 liablity assumption
® KGFT/Carpinteria (Santa Barbara), CA £1 45 miflion

| ®WSHY-AM & FMiShelbyville, IL $250.000

*#WFEAU & WHKCGIAcgusta, ME 51.1 million
$WCEG/Middleborough Center, MA (CP Sals) $20,000

& WYGRWyoming, Ml 5135,000

®KKJCIBius Springs (Kansas City) $200.000

® KADHCamdenton. MO (AM CP) $25.000

# WFIS/Fountain inn, SC $160,000

® WGSWiGreenwood, SC 350,000

® WHRIT/Monleray, TN $400,000 plus llabilty assumptions for 51%
@ KACO/Belivilla, TX $235 000 plus $34, 726 lsase assumplion:

® WRJO/Appleton, WI $203,000
- ®KMTN/Jackson, WY $500,000

cisco; KKLA/Los Angeles; KAMM/
Delano, CA; KPDQ-AM & FM/Port-
land; KLFE/San Bernardino, CA;
KHAA/Port Sulphur, LA; KGNW/Seat-
tle; KGER/Long Beach, CA; KAVC/
Rosamond, CA; KCFO/Tulsa; KDAR/
Oxnard, CA; WEZE/Boston; WRFD/
Columbus; KPRZISan Marcos, CA;
and WNYM/New York. He recently ap-
plied for permission to buy WKPA &
WYDD/Pittsburgh.

FREQUENCY: 101.1 MHz

POWER: 3 kw at 810 feet

FORMAT: Religion

BROKER: Blackburn & Co.

WSHY-AM & FM/Shelbyville
PRICE: $250,000

BUYER: Kin Do Communicatlons Inc.,
owned by Robert Kincaid, Pauline
Kincaid, Robert Doll, and Barbara
Doll. The Dolls are also applicants for a
new FM station at Attica, IL.

SELLER: Orville Graham, who is GM
of WSOY-AM & FMI/Decatur, IL.
FREQUENCY: 1560 kHz; 104.9 MHz
POWER: 500-watt daytimer; 3 kw at
162 feet

FORMAT: AC

WFAU & WKCG/Augusta
PRICE: $1.1 milion

BUYER: Seacoast Broadcasting Inc.,
owned by Raymond Wardynski, Rich-
ard Fors Jr., Charles Mund, William
Devine I, Morton Stavroff, and An-
thony Frandina.

SELLER: Tanist Broadcasting Inc.,
owned by T. Barton Carter and C.B.
Wismar.

FREQUENCY: 1340 kHz; 101.3 MHz
POWER: 1-kw days/250 watts nights;
4.8 kw at 315 feet

FORMAT: AC; Country

BROKER: New England Media Inc.

WCEG/Middleborough
Center (CP Sale)
PRICE: $20,000

BUYER: Steven Callahan,
WFTI/St. Petersburg.

the GM of

SELLER: South Shore Media Corp.,
owned by Donald Moore. He also
owns WCVX-TVI/Vineyard Haven, MA.
FREQUENCY: 1530 kHz

WYGR/Wyoming

PRICE: $135,000

BUYER: Roland Rusticus and Mary
Rusticus.

SELLER: Stuart Noordyk, who also
owns WSHN-AM & FM/Fremont, MI.
FREQUENCY: 1530 kHz

POWER: 500 watts days/250 watts
nights

FORMAT: News/Talk

BROKER: Jack Aldworth

COMMENT: Noordyk acquired this sta-
tion in October 1986 by assuming its li-
abilities.

KKJC/Blue Springs

PRICE: $200,000

BUYER: Noble Broadcast Group Inc.,
headed by John Lynch andNorm Feu-
er. The company also owns KBEQ/
Kansas City; WMRE & WSSH/Boston;
WAVZ & WKCI/New Haven, CT;
WGBB & WBAB/Long lIsland, NY;
KBCO-AM & FM/Boulder-Denver; and
XETRA-AM & FM/Tijuana-San Diego.
SELLER: Eastern Jackson County
Broadcasting Corp., headed by Dick
Pryor.

FREQUENCY: 1030 kHz

POWER: 1 kw days/500 watts nights
FORMAT: AC

KADI/Camdenton (AM CP)
PRICE: $25,000

BUYER: Lake Broadcasting Inc., own-
ed by Michael Rice, Kenneth Kuen-
zie, andDennis Klautzer. Kuenzie also
owns KSLQ/Washington, MO. Rice al-
so owns KFMZ/Columbia and WBOW
& WZZQ/Terre Haute.

SELLER: Osage Broadcasting, owned
by Dennis Benne, Cheryl Benne,
Kenneth Kuenzie, and Linda Kuen-
zle.

FREQUENCY: 1520 kHz

POWER: 2.5-kw daytimer

Continued on Page 12
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- FEEDBAGK FROM
YOUR LISTENERS

Overwhelmingly, the largest problem facing radio programmers and managers
is the reality of how removed they are from their listeners.

Your typical listener never calls your request line or appears at a station
promotion. You never hear from him until he fills out a diary—and then its
too late.

Strategic Radio Research provides the most useful tool any management
team can have—a system that gives you feedback from your listeners. You'll
know instantly if your listeners think your jocks are talking too much. If your
spot load is getting too high. If your TV commercials are ineffective. If your
music is on-target or off-base.

Feedback really helps. Thats why almost every Strategic Radio Research client
is the dominant station in its format. Call Kurt Hanson collect at (312) 280-8300
today. It will be the first step toward the smartest management decision you'll
make this year
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"STRATEGIC

211 E. Ontario
Chicago. IL 60611
(312) 280-8300
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RADIO BUSINESS

SILLERMAN-MAGEE SEMINAR OVERVIEW

Brokers Say Good Radio Deals Abound

Radio station prices have dipped
slightly since last October’s stock
market crash but values are ex-
pected to remain high through 1988,
according to a group of America’s
top radio brokers.

Speaking last week at the Siller-
man-Magee Television and Radio
1988 Outlook seminar in New York,
broadcast financiers said lending
institutions have become more
cautious but good deals abound.

“They haven’t made a radio sta-
tion you can’t sell,” said Wertheim

POST-CRASH PROGNOSIS — Ameri-
com President Tom Gammon outlines
how radio station values have changed
since October’s stock market crash.

Introducing Jingle Warfare.

Schroder investment banker Gary
Stevens. “What we’ve had a great
deal of trouble with over the past
three months is matching sellers’
expectations with buyers’ percep-
tions.”

Other panelists said seller finan-
cing has become much more im-
portant since last October’s stock
market crash, but there’s no sign of
any crippling effect on station
trading.

“We don’t see any drop in
values,” said Washington broker
Cecil Richards. “We find private
financing continues to be no prob-
lem, and we see no problem in put-
ting money together.”

Despite fears of a reduction in
consumer spending, RAB Presi-
dent Bill Stakelin projected overall
radio revenues in the US will in-
crease seven percent in 1988 for a
market value of $7.839 billion com-
pared with only a 4.3 percent in-
crease for 1987. The greatest gains
will come in local radio revenues,
with a 7.5 percent increase over the
next year. He estimates national
spot revenues will jump 5.3 per-
cent, and network revenues will go
up 5.5 percent.
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Sillerman-Magee Co. CEQ Robert F.X.
Sillerman hosted the broadcast finan-
cial conference in New York.

Westwood One President Bill
Battison said radio networks ex-
perienced flat revenues in 1987, de-
spite strong growth in the preced-
ing seven years.

Katz Radio Group PresidentKen
Swetz said his company is pegging
its projections on an estimated na-
tional growth rate of eight percent,
predicting local radio revenues will
increase nine percent in 1988 and
network revenues will increase
about seven percent. He said Katz
estimates that 1987 rep firm bill-
ings dipped one percent in 1987 to
$917 million from $926 million the
year before.

STEVE RIVERS, PROCGHRAM DIRECTOR, KIIS-FM, LOS ANGELES

FiretCom is first again. Not a jingle factory.

This time, with a new  Other guys may ‘phig-your
generation of station I[¥s calls-m-here,” bt FirstCom
that sound bigger and custom produces every sin- i
cleaner ... gle ID package using state- gcallorcwnteforaCl{R,

| ID5 so powerful they of-the-art digital technology. ' ©F Country demo.

blast your calls through all ~ Right price.
the dlutter. You'l find us competitive R

Here’s why: and very affordable, despite FirstCom ... First again

i our high-end production fnal% lwmh

Hollywood Production.  value. So you can have (21495";';;4_2233_
There’s no better sound powerful new ID’s, totally
than Hollywood music, pro-  custom produced m Hol-
duced and recorded by John lywood, for the same rates
Bahler. as the ordinary run-of-the-

Your ID’s feature new vo- mill stuff you've probably
cal sounds from the cream  been buying.
of LA’s top session singers. Until now.

FirstCon/13747 Montfort Drive/Suite 24T kilke, Texas 75240Jan Long Comparies, Inc.
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TRANSACTIONS

Continued from Page 10

KSKR/Whitefish

PRICE: $20,000

BUYER: Comcast Media Services
Inc., owned by Dennis Widmer, A.J.
Beard, and Wayne Hammersly. The
company also owns KEXI/Walla Walla,
WA,

SELLER: North Valley Radio Inc.,
principally owned by W.L. Holter. He
also owns KBLL-AM & FM/Helena,
MT; KPRK/Livingston, MT; KLTZ &
KLAN/Glasgow, MT; and KMMR/Mai-
ta, MT.

FREQUENCY: 1450 kHz

POWER: 1 kw

FORMAT: AC

COMMENT: This transaction involves
the purchase of the transmitter and
FCC license only.
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WMMH/Marshall
PRICE: $99,256
BUYER: Hurley Buff and Karen Buff,
d/b/a Jewel Hill Broadcasting Co.
SELLER: Marshall Broadcasting Co.
Inc., owned by Allie Shields and
Shelby Shields.
FREQUENCY: 1460 kHz
POWER: 500-watt daytimer
FORMAT: Country
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WFIS/Fountain Inn

PRICE: $160,000

BUYER: Golden Strip Broadcasting
Inc., owned by Steven Blair. He also
owns WKCB-AM & FM/Hindman, KY
and WRLV/Salyersville, KY.

SELLER: Fountain Inn-Simpsonville
Enterprises Inc., headed by President
Ben Davis Jr.

FREQUENCY: 1600 kHz

POWER: 1-kw daytimer

FORMAT: AC

WGSW/Greenwood

PRICE: $350,000

BUYER: WGSW Inc., owned by Alex
Kinlaw and Charles Watt.

SELLER: Radio Greenwood Inc., own-
ed by in part by Orson Woodall of the
Favor Broadcast Income Fund. He al-
so owns interests in WJPD-AM & FM/
Ispheming, MI; WDVA/Danville, VA;
WFVR/Valdosta, GA; and WSTI/Quit-
man, GA.

FREQUENCY: 1350 kHz

POWER: 1-kw daytimer

FORMAT: AC

BROKER: James Jennings
COMMENT: This station was acquired
in December 1985 for $170,000.

WRJT/Monterey

PRICE: $400,000 cash plus liability
assumptions for 51%

BUYER: Gerald Roberts, who current-
ly owns 48% and is the spouse of the
seller.

SELLER: Jennifer Roberson-Tollett,
who is selling her 51% interest in First
Media of Monterey Inc.
FREQUENCY: 107.1 MHz

POWER: 1.5 kw at 482 feet
FORMAT: AC

COMMENT: According to documents
filed with the FCC, this transfer is oc-
curring because "certain disputes have
arisen between Roberson-Tollett and
Roberts over the ownership of the cor-
poration.”

KACO/Bellville

PRICE: $235,000 plus lease assump-
tion valued at $34,726

BUYER: W. Steve Baker Jr.

SELLER: J. Lee Dittert Jr. and Dinah
Dittert.

FREQUENCY: 1090 kHz

POWER: 250-watt daytimer
FORMAT: Country

2915

WDVA/Danville

PRICE: $375,000

BUYER: Danville Broadcasting Inc.,
owned by Denny Tincher, James
Croy, Derric Burr, Ethridge Burr, and
Hazel Burr. They also own WKEY '&
WIQO/Covington, VA and a cable
TV system in Hot Springs, VA.
SELLER: Faver Broadcasting Income
Fund Ltd. |, headed by William Wood-
all and Orson Woodall. The company
also owns WJPD-AM & FM/Ishphem-
ing, MI; WFVR/Valdosta, GA; WSTI/
Quitman, GA; and WGSW/Green-
wood, SC.

FREQUENCY: 1250 kHz

POWER: 5 kw

FORMAT: Country

COMMENT: This station was previous-
ly sold in January 1986 for $700,000,
and was resold in a combo deal with
WJLC/Danville in October 1986 for
$2.3 million.

e

WRJQ/AppIeton
PRICE: $203,000

BUYER: Gamark Inc., owned by
George Sattler, Robert Weber and
Randall Miller.

SELLER: Fox Valley Broadcasting
Inc., owned by Thomas Bookey, Dex-
ter Card, and Harry Bookey. Card also
owns WRJN & WHKQ/Racine and re-
cently applied for permission to buy
WYNE/Kimberly, WI.

FREQUENCY: 1570 kHz

POWER: 1-kw daytimer

FORMAT: AC
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KMTN/Jackson

PRICE: $500,000

BUYER: Crecelius-Lundquist Com-
munications Corp., owned by Edward
Crecelius and Jerroid Lundquist. The
company also owns KSGT/Jackson,
WY; KMER/Kemmerer, WY; andKLZY
& KPOW/Powell, WY.

SELLER: Teewinot Broadcasting Inc.,
owned by Newbold Morris.
FREQUENCY: 96.9 MHz

POWER: 48 kw at 940 feet
FORMAT: CHR

COMMENT: Under the terms of this
transaction, Crecelius-Lundquist has
entered into an unusual lease-pur-
chase arrangment with Teewinot. Cre-
celius-Lundquist has agreed to pur-
chase the assets of the station by the
year 2008 for $500,000, but will
lease them in the interim for an annual
rent of six percent of the combined
gross revenue of KSGT & KMTN. Of
the six percent, five percent shall be
paid in cash and the remaining one per-
cent shall be paid in advertising time on
any station owned by Crecelius-Lund-
quist. If any portion of the $500,000 is
prepaid, the rent shall be reduced pro-
portionally. Morris will be paid a $2000
annual consulting fee through the year
2004.
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SONG OF THE YEAR
MICHAEL MASSER
Didn't We Almost Have it All
U2 (PRS)
§ Stilt Haven't Found What I'm Looking For

SUZANNE VEGA
Luka
JAMES HORNER
Somewhere Out There

BEST RHYTHM & BLUES SONG
JIMMY GEORGE
LOU PARDINI
Just To See Her
STEVIE WONDER
Skeletans

PRINCE
U Got The Look

BEST COUNTRY SORG

DON SCHLITZ
Forever And Ever, Amen
TODD CERNEY
I'll Stitt Be Loving You
BETSY COOK (PRS)
LINDA THOMPSON (PRS)
Telling Me Lies

BEST MUSICAL CAST
SHOW ALBUM

ALAIN BOUBLIL (SACEM)
HERBERT KRETZMER (PRS)
CLAUDE-MICHEL
SCHONBERG (SACEM)

Les Miserables

DOUGLAS FURBER (PRS)
NOEL GAY (PRS)
L. ARTHUR ROSE (PRS)
Me and My Girl
ALAN JAY LERNER
FREDERICK LOEWE
My Fair Lady
CHARLES HART (PRS)
RICHARD STILGOE (PRS)
ANDREW LLOYD WEBBER (PRS)
The Phantom Of The Osera
OSCAR HAMMERSTEIN I
RICHARD RODGERS
South Pacific

WE CONGRATULATE
OUR MEMBERS WHO ARE
1988 GRANIMY AWARD NOMINEES

IN SONGWRITING CATEGORIES.

NOTES

& Pubilishers

w\WW-americanradiohistern-com

BEST INSTRUMENTAL COMPOSITION
HENRY MANCINI
The Blues In Three

CLAUDE BOLLING (SACEM)
Suite No. 2 For Flute And Jazz Piano Trio

FRANK ZAPPA
Jazz From Helt

BEST ORIGINAL INSTRUMENTAL
BACKGROUND SCORE,
MOTION PICTURE OR TV

JAMES HORNER
An American Tail
HENRY MANCINI
The Glass Menagerie
MARK KNOPFLER (PRS)
The Princess Bride
ENNIO MORRICONE (SIAE)
The Untouchables

BEST SONG FOR
MOTION PICTURES AND TV
JOHN DENICOLA

DONALD MARKOWITZ
FRANKIE PREVITE

(I've Had) The Time Of My Life  Dirty Dancing
LEE HOLDRIDGE
Moonlighting  Moonlighting
ALBERT HAMMOND
DIANE WARREN
Nothing's Gonna Stop Us Now  Manneguin
JAMES HORNER
Somewhere Out There  An American Jail
MADONNA
Who's That Girl  Whe's That Girl

BEST CONTEMPORARY COMPOSITION
(CLASSICAL FIELD)

KRZYSZTOF PENDERECKI (GEMA)
Cello Con. No. 2

MICHAEL TIPPETT (PRS)
The Mask Of Time

AND WE LOOK FORWARD TO
CELEBRATING THEIR ACHIEVEMENTS
AT A SPECIAL ASCAP RECEPTION

IN THEIR HONOR ON MARCH 1.
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R SALES STRATEGY

OVERVIEW

Skill-Sharpening Tips
To Liven Up Sales Meetings

ales meetings
should be short,
upbeat, and di-
verse. Beyond those

basics, here are some .. -
other sales meeting .

ideas for the new year.

¢ “Rotisserie Accounts’’:
Present salespeople with a
list of potential accounts.
Allow them to think about
the accounts for a week,
then ‘draft” them NFL
style. Order of picks is de-
termined by going from
most inexperienced to most
experienced.

e ‘““Idea-thons’’: Give
salespeople five categories
and have them think about
creative ideas for each. At a
subsequent meeting, pre-
sent these ideas and brain-
storm them. Then put the
best ones on the street.
When a piece of business is

Chris Beck is President of
Chris Beck Communications, a
sales consulting firm. If you have a
question you'd like this column to
address, he can be reached at
(818) 594-0851.

closed by using such an
idea, consider an incentive
for not only the salesperson
who developed the idea, but
also the one who put it to
use.

s
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] “Flashcard Feud” De-
velop flashcards of the
most frequent phone objec-
tions. Divide the staff into
three groups, two to play
and one to serve as judges.
The Sales Manager serves
as the MC. Each team is
given 30 seconds to discuss
the objection and give an
answer. The judges rate the
responses from one to ten,
and prizes are awarded for
best total score.

e ““Telephone Roles’’:
The staff is broken into
groups of two. One sales-
person plays an account,
reenacting an actual scen-
ario he encountered recent-
ly on the phone. The other
person plays the AE who
tries to overcome the objec-
tions and get the appoint-
ment.

e ‘““Group Telephone
Workshop”: Spend the first
ten minutes of a meeting re-
viewing telephone techni-

Y | ’S'I"i o &Eahel
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.
14 m R&R January 29, 1988

By Chris Beck

ques, then retire to the bull-
pen where salespeople use
the phone to see how many
appointments they can get.
Awards work well, such as
ten dollars in scrip or cash
for each appointment
made.

e “Call Strategy”’: Pre-
sent five new questions for
each salesperson to ask ac-
counts during a two-week
period, then have them dis-
cuss advertiser responses
and feedback. (Tip: give
each AE a 5x7 card to use
as a cue card until they re-
member the questlons )

e “Copy Clinic”’: Invite
salespeople, copywriters,
and air personalities to a
meeting where copy needs
and ideas are discussed.
Participants have one week
to prepare spec scripts.
Consider info-mercial con-
cepts, underutilized cate-
gories, etc. If a schedule is
later sold using an idea
from the session, the origin-
ator should be given an in-
centive.

¢ “Devil’s Advocates”:
Assign salespeople to a pro-
ject that involves research-
ing and preparing a pitch to
the group — not on radio,
but on another medium.
Everyone works on a hypo-
thetical account. Then posi-
tion that medium’s
strengths, costs, and rec-
ommended schedule.

“How Do We Sound

From There?”’: Invite a
panel of agency buyers,
planners, and AEs to a Q&A
exchange where your staff
and the panelists ask ques-
tions and discuss frustra-
tions. At the next panel dis-
cussion, invite five non-ra-
dio accounts. You’ll be
amazed at some of the out-
comes.

WWWamericanradiohistorycom
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~ be reminded of their goal.
! Cash .
- ® Bonus days off
. canww phuneta

. .iﬁeagasﬂmmcam ;

- ® Small electronics

® Catered party
® Limo for a day (or night)

8 VP fille

Sales Incent:ves

Frarn tha grandloaa to the simple, here are some mm-- -
225 iar sales incentives to ca:!nalﬁer The mﬁ::rr‘ity can i:ae tmderf

- When possible, have thaa prize or incentive available at
the introduction of a sales uunteat s0 the st&ffnm saa itand

‘®Car payment foramonth

. ® Good quality designer briefcase e
_ tMmthly trophies/annual Prasident s Gup
@ Savings account with menhg l}&lﬂma ;

® Lunch with mrpcrrate honcho
® Maid service for a year, month, etc.

e “Beyond The Qualita-

tive”’: Let your salespeople

(or national reps) meet real
station listeners. Invite ten
listeners to tour the station
and answer questions about
their habits, purchases, and
frustrations. If you can vid-
eotape the proceedings, all
the better

¢ “Tips Of The Week”
Present five time manage-
ment tips for the staff to
concentrate on during the
coming week, and ask them
to contribute some of their
own time-saving steps that
could conceivably be imple-
mented in the department.
Those ideas that wind up
getting used should receive

All-Terrain Vehicles

Now that an agreement between the Justice Department and the

some sort of award, such as
sav1ngs bonds

s “:v s
S B

ff%ﬂﬁnsjdar

¢ Closing Ob]ectlons

» Agency Objections

¢ Marketing & Sales Book
Reviews

e RAB Monthly Packet
Overview

¢ Proposal Writing & Cre-
ation

e Selling Benefits For
Out-Of-Demo Advertisers

e Selling Benefits For
Non-Radio Advertisers

e Negotiating Skills &
Techniques

e “Dress For Success”
Field Trip With Fashion
Consultant

¢ Other Station Research
& Presentations

;5;: manufacturers of all-terrain vehicles (ATVs) has been reached, the time
© has come to boost your station's visibility with local ATV dealers, and
i thus become part of their thought processes on how they are going to

fulfil their obligations under the agreement

Basically, manufacturers have agreed to buy back the remaining un-
sold retail stock of three-wheel ATVs from the dealers as well as to pro-
vide a significant amount of consumer education

This latter part of the agreement is a natural hook for radio. Approach
your local ATV dealers and find one who is willing to use this opportunity
Try “info-mercials,” free safe-riding clinics, or meet-the-expert work-
shops that are open to anyone regardless of which brand they own or i
where they purchased their ATV ‘

Manufacturers participating in this agreement are Honda, Yamaha,
Suzuki, Kawasaki, and Polaris.

&
e e e st
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HERE'S WHAT

THE BEST HAVE
TO SAY ABOUT

SELECTOR.

(4 IN A SERIES)

“Selector does exactly what it is supposed to do and more. For the
first time in years everyone on our staff is happy with the sound of
our music rotation.”

“Selector does everything that I ask of it and more!”

“It’s the only system! The original is still the greatest. No other
system has the flexibility and control that Selector provides.”

“I have been responsible for the installation of over a dozen
Selector systems. It is the only system I have ever bought and I have
checked them all. In 1980 we bought version 11 and last week I
installed version 11.18. It is the fastest most elegant music system
and the back-up service is exemplary Most importantly, Selector
makes your station sound exactly the way you want it to!”

Ron Chapman
Program Manager
KVIL Radio—Dallas

Joel Folger
Program Director
KJYO-FM—Oklahoma City

Charlie Kendall
Operations Manager
WSHH/WSRF—Ft. Lauderdale

Walter Sabo
President

WR Sabo, Inc.
Management Consultant
to RKO Radio

eans SUCCCSS

RADIO COMPUTING SERVICES, INC.
One Chase Road « Suite 206 « Scarsdale, New York 10583 « (914) 723-8567

wWAirAN-aerecanradiohistors—ecom
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RR MANAGEMENT

OVERVIEW

Communications Industry Report Predicts
Double-Digit Growth In Radio Ad Rates

he fifth edition of the Com-

munications Industry Re-

port is now available from
Veronis, Suhler & Associates, Inc.,
a New York City-based investment
firm for the entertainment and in-
formation industries.

This latest, 200-page, softcover
edition provides a detailed and
comprehensive analysis of the
financial standings of all major
publicly-reporting communica-
tions companies spanning the
years 1982-86. Among the ten major
industry divisions covered in the
report are radio and television
P 3 i

3

® January 30-February 3 —
National Religious Broadcasters
44th Annual Convention. Sher-
aton Washington and Omni
Shoreham hotels. Washington,
DC

® January 31 — Super Bowl
XXII. Jack Murphy Stadium. San
Diego, CA.

® February 7-12 — NAB 23rd
Annual Management Develop-
ment Seminar for Broadcast En-
gineers. University of Notre
Dame. South Bend, IN.

®February 11-13 — 19th An-
nual Country Radic Seminar.
Opryland Hotel. Nashville, TN.

®February 12-13 — Gavin
Convention. St. Francis Hotel.
San Francisco, CA

@®February 13-28 — Winter
Olympics. Calgary, Alberta,
Canada.

@ February 18-20 — Minorities
and Communications Confer-
. ence. Sponsored by Howard
University. Howard Inn and
Blackburn Center. Howard Uni-
versity Campus. Washington,

R 1 G A e e L SR L

broadcasting companies, cable
television, and major record
labels.

Other features found in the
report are an executive summary
section and a cross media com-
parison of industry trends. One
new feature — included for the first
time in this edition — forecasts the
growth rates for each of the in-
dustry segments covering the five-
year period from 1987 to 1991.

Among the highlights of this lat-
ter section is the prediction that as
new audio technologies grow in
popularity, out-of-home radio lis-

® March 2 — National Associa-
tion of Recording Arts and Sci-
ences 30th Annual Grammy
Awards. Radio City Music Hall.
New York, NY.

®March 3-5 — R&R Conven-
tion. Loews' Anatole. Dallas,
X

®March 21 — Academy of
Country Music 23rd Annual
Country Music Awards. Knott's
Berry Farm. Anaheim, CA.

® April 9-12 — NAB 66th An-
nual Convention. Las Vegas
Convention Center. Las Vegas
NV

® April 11 — Academy of Mo-
tion Picture Arts and Sciences
60th Annual Academy Awards.
Shrine Auditorium. Los Ange- .
les, CA. :

—

®May 10 — Kagan Seminar:
Radio Station Acquisitions. Park
Lane Hotel. New York, NY

®May 17 — International Radio
& Television Society Annual
Meeting & Broadcaster Lunch-
eon. Waildorf-Astoria Hotel.

New York, NY.

tening will continue to increase.
Considering that at least half all
radio listening is done out-of-home
now, this increase should cause
radio station advertising to grow at
double-digit rates.

For additional information con-
tact Veronis, Suhler & Associates
at (212) 935-0877.

US Execs:
Weekends
Were Made
For Overtime

n the words of an all-toco-famil-

iar commercial, “Weekends

were made for Michelob.”
However, a recent survey shows
that as far as corporate executives
are concerned, weekends were
made for taking home work.

In a poll conducted by the Good-
rich & Sherwood Co., a NYC-based
business consulting firm, corporate
executives were asked if they
spend part of their weekends
catching up on office work.

A whopping 92% of the respon-
dents said they take work home
with them over the weekend, and
many of them devote up to 15 hours
of overtime on homework. Still,
most hard-working execs average
just five hours or less on take-home
work.

WBLI Promo Item
Comes In Handy

cue up records, work the phones, and put the carts in the machine

Those overtaxed air personalities at small-market stations who must

simultaneously will be interested in the new promo item from CHR-
formatted WBLI (FM 106)/Nassau-Suffoik, NY.
The “Helping Hand,” a flesh-colored beanbag complete with red fin-
gernails, comes with an instruction bookiet describing its various uses.
Suggestions include using the “hand” to hold a flashlight; to hold a
watch, jewelry, or glasses while you sleep: and to hold down an open
cookbook or map. The item can also be shaped and adjusted to perform
certain gestures, making it a handy aid Iin non-verbal communication
The booklet also suggests using the “hand” in the bedroom — just
warm the five-fingered beast over a heating vent and use It as a substitute

for a hot water bottle.

Distributed by the Port Jefferson, NY-based Crackerjack Advertis-
ing Specialties Corp., the “Helping Hand"” can be customized with any
station’s call letters or logo. For more information contact Steve Oil at

(516) 331-1587.

Learn Sales Techniques Via Videocassette

multi-hour series of video-
cassettes detailing various
sales techniques is current-
ly available from longtime radio
salesperson and current Radio

Marketing Concepts, Inc. Presi-
dent Norm Goldsmith.

Finally...

The “Norm Goldsmith Sales De-
velopment Program” consists of
videos designed for station
managers as well as veteran and
rookie salespeople. Topics covered
in the series include developing a
positive self-image, understanding

MMIS

today’s changing marketplace,
dealing with  advertiser expecta-
tions and measurements of effec-
tiveness, and qualifying prospects.

For more information contact
the Dallas-based firm at (214)
490-3311.

For the confidence of knowing it’s done right

Efl

1099 N. Meridian Suite 250, Indianapolis, IN 46204
ATTN: Jon Horton

Call today 317-630-2828

Emmis Research

16 = ReaR January 29, 1988
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“"TALKING BACK TO THE NIGHT"
THE NEW SINGLE
PRODUCED BY STEVE WINWOOD

AND TOM LORD ALGE

STEVE WINWOOD

FROM THE HIT ALBUM

CHRONICLES

MANAGEMENT:

NUVISIONS MANAGEMENT, LTD.

RON WEISNER

BENNEYY FREED

L]

93 A2

© 1988 ISLAND RECORDS. LTD.

*TM OWNED BY ISLAND ENTERTAINMENT GROUP, INC.
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RR mEDIA

OVERVIEW

Talking Heads’ Songs
. « » In Pictures

emember that “Beatles II-

lustrated Lyrics’” book

from the mid-"70s? You'd
think the Fab Four would be the
only rock band worthy of such at-
tention. Ah, but now comes a new
twist for the '80s — an illustrated
lyrics book built around Talking
Heads, featuring contemporary
avant garde artists’ visual inter-
pretations of songs such as “Life
During Wartime,” “Burning Down
The House,” and ‘‘Psycho Killer.”

TOP TEN SHOWS
JANUARY 18-24
1 The Cosby Show
2 A Different World
3 Cheers
4 Night Court
5 60 Minutes
6 Growing Pains
7 Murder, She Wrote
8 Who's The Boss
9 LA Law
10 Golden Girls

Source: Nelsen Media Research

e Paul Shafter, Sid
McGuiness, Will Lee and An-
ton Fier, collectively known as
“the most dangerous band in
this little thing we like to call
show business,” will become
the most star-studded band in
show business when a host of
rock 'n’ roli reinforcements join
the fearsome foursome on the
“Late Night With David Letter-
man " sixth anniversary special.

This is the first time NBC has
scheduled Letterman’s anniver-
sary program during prime time
(Thursday, 2/4, 9:30pm). The
90-minute special — which was
taped in New York January 24
— will feature highlight clips of
guests who appeared over the
last year, in addition to the all-
star jam.

Among the performers sched-
uled to sit in with the band are
Billy Joel, Warren Zevon, Rob-
ert Cray, Duane Eddy, Joe
Walsh, Clarence Clemons,
David Sanborn, Robbie Rob-
ertson, Curtis Mayfield, Ben E.
King, Freddie Hubbard, Cyndi
Lauper, Ashford & Simpson,
and Carole King.

&
|

SOLO CAN HE GO? — Former
Band-leader Robbie Robertson,
coming to your tube twice this
week.

* Robbie Robertson also
shows up as a musical guest, as
do the BoDeans, on this week'’s
“Saturday Night Live” (NBC,
1/30, 11:30pm).

18 m RaR January 29, 1988

“What The Songs Look Like”
(Perennial Library; $14.95, paper-
back) was conceived by graphic
designer Frank Olinsky — who’s
been responsible for album cover
art for the Cars, Billy Idol, and
Duran Duran, as well as creating
MTV's original logo — and head
Talking Head David Byrne, who
wrote the book’s introduction and
contributed a few brushstrokes of

his own.

The book features the illustra-
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A VERY HIP PRIME-TIME SET
— Paul Shaffer, back when the
all-star additions to his usual
quartet were just a gleam in this
registered alien’s eye.

e After 18 years of irreconcil-
able differences, CBS and the
Smothers Brothers have decid-
ed to kiss and make up. The
network canceled the brothers’
comedy-variety show in 1969
— because of the show’s irrev-
erent humor, political satire, and
negative comments about the
Vietnam War — despite the high
ratings the show received each
week.

Now CBS will air the *'Smoth-
ers Brothers’ Comedy Hour
20th Reunion” (Wednesday,
2/3, 10pm). Many of the origin-
al show's regular performers will
appear with the brothers, in-
cluding Jennifer Warnes, Glen
Campbell, Mason Williams,
John Hartford, and Steve Mar-
tin.

¢ Rosanne Cash and the
Desert Rose Band (featuring
exByrds member Chris Hill-
man) will perform on the nextin-
stallment of “Austin City Limits”
(PBS, Saturday, 1/30, 8pm
EST, check local listings for re-
gional air time).

e The artists who last week
had the top three CHR songs in
the country — INXS, Tiffany,
and the Bangles — will perform
their hits this week on "“Top Of
The Pops” (CBS , Friday, 1/29,
11:30pm). Also scheduled are
Eric Carmen, Natalie Cole,
Great White, and one of the
forefathers of today's heavy
metal kidz, Steppenwolf.

¢ Dolly Parton will play host
to fellow country singers Glen
Campbell and Brenda Lee on
her weekly variety show “Dolly”
(ABC, Saturday, 1/30, 8pm).

All show times are EST/PST; subtract
one hour for CST. Check listings for Show-
ings in the Mountain Time Zone. All listings
subject to change.

tions of more than 50 contempor-
ary artists, including such heavy-
weights as Gary Panter, Keith
Haring, Lynda Barry, Jean-Paul
Goude, and Victor Moscoso, each
of whom were personally commis-
sioned by the Heads themselves to
contribute something. The works
include paintings, photographs,
drawings, and mixed media hodge-
podges. While they tend to be as ab-
stract as most of Byrne's lyrics,
they tend to be as intriguing as
well, running the gamut from hum-
orous to horrifying.

This book will undoubtedly have
its greatest appeal to Talking
Heads fans (Heads heads?) and
patrons of contemporary art, but
when you consider the commercial
success of such LPs as “Stop Mak-
ing Sense’” and ‘‘Little Creatures,”
there are obviously more than a
few people out there who are inter-
ested in at least a glance through
this ideal coffee table item.

WEEKEND BOX OFFICE
JANUARY 22.24

1 Good Morning $10.8
Vietnam (Buena Vista)
2 Three Men And $6.0
A Baby (Buena Vista)
3 Moonstruck $4.8
(MGM/UA)
4 For Keeps $2.8
(Tri-Star)
5 Broadcast News $2.6
(20th Century Fox}
6 Braddock: Missing $2.2
In Action Il (Cannon)*
7 Throw Momma From $2.1
The Train (Orion)
8 The Couch Trip $2.0
(Orion)
9 Return Of The $1.8
Living Dead Il (Lorimar)
10 Fatal Attraction $1.76
(Paramount)
*First week in release
All figures in millions
Source: Exhibitor Relations Co

COMING ATTRACTIONS
Absolutely nothing of signifi-
cance in the pipeline this Super
Bowl weekend. Stay home and
play the radio, rent a video, read
a book, or buy arecord instead.
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