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WALK & ROLL
STEREO JACKET

Toshiba’s new “Sonic Jacket”
places a high-quality stereo sound
system into a wearable coat, with
no need for headphones and
increased mobility and freedom.
Now you can hear your favorite
artists in your personal “album
jacket.” This innovation and much
more in a special expanded R&R
Overview section this week.
Overview starts Page 14

RN

NEW BUYERS FOR OLD HITS

Almost half the active listeners for
Classic Rock stations are under 24, and
they're buying the classics of the
previous generation. Mike Shalett
wonders if labels shouldn’t treat their
classic rock catalogs as frontline
releases.

Page 54
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THE R&R INTERVIEW:
TONY BERARDINI

As GM of both WBCN, which plays
considerable new music, and KROQ,
which plays almost nothing but, Tony
Berardini knows how to generate sales
success from an unusual, youth-skewing
format. He shares some techniques and
other pointed observations in a style
unique to the world’s only bicoastal
GM/heavy metal air personality.

Page 49
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TEEN STARS
WITH ADULT APPEAL

Much has been written about the rise of
teenage sensations Tiffany, Debbie
Gibson, et al., but a key factor in their
success is their ability to attract adult
fans as well as their contemporaries.
Adam White explores the phenomenon
in depth.

Page 60
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HOTTEST NEW
SALES CATEGORIES

As part of a two-page Sales Strategy
section, Chris Beck identifies a bumper
crop of new sales opportunities for
aggressive radio stations to pursue, from
hair transplants and wrinkle cream to fax
machines.

Page 16
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ANTI-DAT SYSTEM

RATED DEFICIENT

Federal Report Kills

Copycode

Copycode has been erased.
The system developed by CBS
to prevent consumers from
home taping with DAT ma-
chines was judged “inadequate”
and “deficient” in a special
report issued Tuesday (3/1) by
the National Bureau of Stand-
ards.

The same day, RIAA Presi-
dent Jay Berman acknowledg-
ed that Copycode is “no longer
politically viable” as a means to
fight DAT. But he emphasized
that the music industry remains
committed to preventing the

PAYOLA PROBE JOLTS INTO HIGH GEAR

System

spread of home taping, and said
that a $1 million legal fund has
been accumulated for that pur-
pose.

“It's our intent to sue any
manufacturer who attemgts to
import DAT machines into the
US before this issue is
resolved,” Berman stated.

For its part, the consumer
electronics lobby declared itself
pleased with the outcome and
called the report a victory for
consumers.

COPYCODE/See Page 52

Tashjians, Craig, Wilson Indicted

Labels Not Targeted,
PDs Not Charged;
Defendants Deny
Charges, Face

Stiff Penalties

An L.A. federal Grand Jury
last week indicted four people,
including the former GM of
KIQQ/Los Angeles and two in-
dependent record promoters,
with income tax and payola-re-

Further Payola
Fallout

® Tax evasion main
charges
©® More indictments
- Bkely
@ Olympic bans indies

lated violations, following a
two-year investigation. The in-
dictments also named seven
PDs as payola recipients, but
they were not charged.

Light Jacket For KC Evening Wear

US Attorney Robert Bonner
said the independents ‘promo-
ted records on behalf of virtual-
ly all” the major labels, but ad-
ded, “There is no evidence at
this point in time that the record
companies themselves were
aware these independent pro-
moters were illegally making
payments to radio station per-
sonnel.”

The indicted are Ralph Tash-
jian, an independent promoter
accused of tax evasion, payola
in the form of cash and cocaine,
and obstruction of justice; his
wife Valerie Tashjian, named a
co-conspirator to her husband
on the tax charge; William
Craig, an independent promoter
charged with payola and tax
evasion; and former KIQQ
VP/GM George Wilson Crowell
(aka George Wilson), for failing
to file three years’ worth of tax
returns and reportedly receiv-
ing “illegal payments” during
two of those years.

INDICTMENTS/See Page 50

Tashjian Arrest
Termed ‘Government
Pressure Tactics’

In an exclusive R&R inter-
view Monday (2/29), Ralph &
Valerie Tashjian and their at-
torneys related their account of
the couple’s arrest by federal
agents at their San Mateo, CA
home, in the presence of their
children and an NBC News
truck. The attorneys blasted

Tashjian’s

Key Points :

® Government coerclon
the motive

@ Judge outraged at
arrest procedures

® Strike force leaking .
data o press

government handling of the
couple’s indictment and arrest
on tax evasion and payola
charges (see separate story).

Michael Jackson kicked off the American leg of his world tour at Kemper Auditorium in Kansas City
last week, unveiling a show loaded with magic, moonwalks, and hi-tech special effects. Radio station
mobile units ringed the auditorium for live remotes, as Jackson performed a pair of startling disap-
pearing acts, half a dozen costune changes, and a full complement of his hits. He's shown above in
the 1988 version of his famous red “Beat It” jacket — when the stage lights go down, this model
lights up spectacularly in constantly moving patterns. For those February nights in Kansas City, a
man needs a light jacket.

www americanradiohistorvy com
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. Ralph Tashjian

i

No punches were pulled in
castigating government tactics.
A sampling of comments:

“Somehow, despite the fact
that the indictment was sealed
and no one should have known,
NBC News was there to film
their arrest.”

“This came from the strike
force: ‘We want [Valerie] to
have a taste of jail so she will
convince Ralph that he ought to
say whatever the governmert

~ wants him to say.”

“A triple play. From Valerie
to Ralph to [independent pro-
moter] Joe Isgro is what the
government is trying to do.”’

“The government is groping.

| The cherry on the sundae is the

arrest of these people. That ab-
solutely galls me. It was un-
necessary and it was heavy-
handed.”

“If we attempted to influence
or coerce testimony of a witness
the way the government has
tried to coerce and influence the
testimony of Ralph and Valerie,
we’d be indicted for obstruction
of justice and for intimidation of
a witness.”

The government was also
criticized at the couple’'s bail
hearing by US magistrate Fred-
erick Woelflen, who called its
conduct ‘‘reprehensible.”

David Kenner and Anthony
Brooklier, representing Valerie
and Ralph Tashjian respective-
ly, denied all charges but de-

TASHJIAN/See Page 51
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HIRES O’HAIR FOR PROGRESSIVE RETURN

Gabbert Rebuilds ‘City’

Thom O’Hair (1) and Jim Gabbert

San Francisco broadcaster Jim
Gabbert, who says he will lose $1
million as of April 17 if the FCC
stands firm in its opposition to his
bid to acquire KHIT (formerly
KKCY “The City’’)/San Francisco,
announced an agreement Thurs-
day (2/25) with the Coalition to
Save the City in which the group
will drop its opposition to Gabbert's
purchase. Gabbert agreed to a pro-
gressive music format for the sta-
tion, and retained veteran progres-
sive programmer Thom O’Hair.
The Coalition also received a right
of first refusal to purchase Gab-
bert’s contract for KHIT if the FCC
does not grant his application.

Four days later, Gabbert settled
with Thomas Ballantyne, a San
Francisco businessman who also
filed a petition to deny. Ballantyne

United Stations
Shows Gains
iIn RADAR 36

Statistical Research, Inc. has
reported a rise in network radio
listening with the release of its
RADAR 36 results. The figures
reflect listening between Novem-
ber '86-October 87 and the process-
ing of two million network
clearance records on some 5000 af-
filiated stations.

United Stations was this period’s
big winner, posting a 33% increase
in listening on its US-2 network,
and an 11% rise on US-1. The in-
creases turn around two- and three-
year downtrends on US-2 and US-1
respectively.

US Sr. VP/Research Ron Worth
credited the company’s aggressive
attitude for the rise. He said, “We

strengthened our affiliate base, im- -

proved the nimber of clearances
on those affiliates, and saw good
ratings growth among those sta-
tions.” . RADAR/See Page 52

WPAT
Promotes
Mackenzie

WPAT/New York air personality
Ken Mackenzie has been promoted
to Operations Director. He re-
places Ken Lamb, who left the sta-
tion last October. Mackenzie had
been serving as Acting OD and will
continue as PM drive announcer
and host of station feature “Sin-
atra’s Music And More.”

WPAT GM Gene Hobicorn said,
“Ken has served WPAT in many
capacities over the past five years.
I can’t think of anyone else in the
industry who better understands
the Easy Listening format  and

MACKENZIE/See Page 39

_With Rock & Roll

had suggested their differences
might be settled if, among other
things, an “office of the om-

GABBERT/See Page 52

Smith VP/
GMAtWLLZ

KDWB/Minneapolis Station
Manager Kevin Smith has been up-
ped to VP/GM at Legacy Broad-
casting sister WLLZ/Detroit. He
replaces Dana Horner, who took
the President/GM post at Cap
Cities/ABC’s WWPR (Power
95)/New York.

Legacy VP/Group Operations
Doug Brown commented, ‘“Kevin
has done a fantastic job in Minne-
apolis. He’s an old rock and roller
from New York and is delighted to
get the chance to work for a format

leader like WLLZ.”
SMITH/See Page 52

Young
Programs

KHTR

WCOL/Columbus PD Kevin
Young has been named PD atCBS-
owned KHTR/St. Louis, effective
mid-March. He replaces OM Dave
Robbins, who left to program Na-
tionwide’s WNCI/Columbus.

CBS Radio Sr. VP Robert Hy-
land told R&R, ‘“We’re delighted to
have Kevin. He’s from St. Louis or-
iginally, and age-wise he’s right in

YOUNG/See Page 52

Bruce undvall

BLUE NOTE
PRESIDENT

Lundvall
Capitol East
Coast GM

Bruce Lundvall is leaving his
post as President of EMI-Manhat-
tan to become East Coast GM for
Capitol and President of Blue Note,
effective April 1.

In this new post, Lundvall will be
responsible for establishing a
strong East Coast presence for
Capitol and for attracting and sign-
ing new and established artists.
He'll report to label President
David Berman.

Concurrently, Blue Note will
switch from EMI-Manhattan to
Capitol. In addition to his role as
President of the jazz label, Lund-
vall will supervise all jazz and con-

LUNDVALL/See Page 39

Nationwide
Ups Moody

WPOC/Baltimore PD Bob
Moody has been named Director/
Group Programming Services for
Nationwide Communications. In
addition to his WPOC duties, he’ll
now be working with Country
WGAR-AM & FM/Cleveland and
CHR WKZL/Winston-Salem.
Moody will report to VP/Radio
Steve Berger.

Moody’s promotion comes on the
heels of former Nationwide Co-Na-
tional PD and WNCI/Columbus PD
Bill Richards’s departure for the

MOODY/See Page 39

HAM-FAIRWEST MERGER

Transtar Beams

g

Music Of Your Life

¢

Announcing its third new format
in six months, Transtar has con-
tracted with Al Ham Productions
to distribute Ham’s popular ‘‘Mu-
sic Of Your Life” service via
satellite. Additionally, Al Ham
Productions has merged with con-
sulting firm Fairwest“to develop
new formats for Transtar...

Principals in the new company
will be Al Ham and Joe Restifo,

Pictured (l-r) Al Ham, Al Ham
Productions’ Exec. VP Joe Restifo,
Transtar’s Chairman C.T. Robin-
son and President Gary Fries, and
Fairwest’s Bill Yde.,

.along with Fairwest’s George

Johns, his brother Reg, and Bill
Yde. Said Ham, “We're already
TRANSTAR/See Page .52 -
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LETTERMAN’S RADIO IMITATORS:
STUPID JOCK TRICK?

David Letterman may be a beacon of comic
invention on TV, but lame imitations on radio
lead to listener tuneout. So says Dan O’Day

- in a passionate attack on an often-overlooked

radio crisis: “The Letterman Glut.”
Page 76

FEATURES

WASHINGTON REPORT: Decency committee
afterWFBQagain . . .. ..... ... ... . ..... . .. 9
RADIO BUSINESS: FCC mulls national AM channels .10
OVERVIEW:

® SALES STRATEGY: Time management,

new categories . ... ... ... ... .. ... ... 14
® MANAGEMENT: Doubts about workaholics . . . . . 19
® MEDIA: Elvis as he should be remembered . . . . . . 20

O LIFESTYLES: Air drumming & mobile rap modules .24
® TECHNOLOGY: Stereo jackets & living room lasers 30
® PEOPLE: Double dose of out-of-the-ordinary

photo opportunities . . . . ... ... ... ..., 34
NEWSBREAKERS . . . . ... . ... ... . .. ..... q
STREET TALK: Stone cansradioawards . . . . . . . .. 42
R&R INTERVIEW: WBCN & KROQ'’s

TonyBerardini . . .. ..... ... ... ... ... .... 49
VITAL SIGNS: Teens digclassicrock . . . ... .. ... 54

ON THE RECORDS: Rock’s double-decade club . . . .57
MUSIC: Expanded section includes look

behind the teen star phenomenon . . . . . .. ... .. 58
RATINGS: More fall Arbitron/Birchresults . . . .. . .. 64
DATEBOOK .. ... .. . . ... .. ... .......... 73
CALENDAR: Whitewashingabadbook . . . . ... ... 72
NETWORK FEATUREFILE . . . . . ... .. .. ... ... 74
AIR PERSONALITIES: A plague of Lettermans . . . . . 76
MARKETPLACE . . ... .. .. . ... . . .. ... .... 94
OPPORTUNITIES . . . . ... . .. .. .. ... ...... 97

FORMATS

CHR: KZZP & the new Phoenix battleground . . . . .. 78
AOR: Little 'GTR races ahead

of Miami competition . . . ... ... ... L. 84
AC: New approaches for the night shift . . . . . ... .. 88
URBAN CONTEMPORARY: Morning men take pride
inratings . . ... ... 91
COUNTRY: Ratings scoreboard and

Country Ratingsindex . . . ... ... ... ... ... ... 92
MUSIC INFORMATION
‘WORLD MUSIC OVERVIEW: Hot, current

international, CMJdancecharts . . . .. ... ... ... 100
MUSIC VIDEO: MTV, VH-1 playtists . . . ... ... . 101
URBANCONTEMPORARY . . . . ... .. ... .. .. 102
COUNTRY . . . . . .. 106
MUSIC-INTENSIVEAC . ... . ... .. .. ... .. .. 109
FULL-SERVICEAC ... . .. ... . . ... . .. ... .. 111
GOLD-INTENSIVEAC . . . ... . ... ... .. .. ... 11
NAC..... ... PR 112
CONTEMPORARY JAZZ .. . ... . . .. .. ... ... 112
MAINSTREAM JAZZ . . . . .. R 112
AORALBUMS . . . . ... .. .. ... . ... . .. ... 115
AORTRACKS . .. ... . .. . ... .. . . . ... .. .. 116
CHR . . . ... 122
AC, AOR, CHR, URBAN CHARTS . .. ... . .. . . 136

R&R is published weekly, except the week of December 25th, for $235 per year. or $425 for
overseas subscriptions (U.S. funds only), by Radio & Records, Inc., at 1930 Century Park
West, Los Angeles, California 90067. Annual subscription plan includes the weekly newspa-
per plus two Ratings Report & Directory issues and two New Music Programming Guides.
Refunds are prorated based on the actual value of issues received prior to cancellation.
Nonrefundabie quarterly rates available. All reasonable care taken but no responsibility as-
sumed for unsolicited material. R&R reserves all rights in material accepted for publication.
All jetters addressed to R&R or its Editors will be assumed intended for publication reproduc-
tion and may therefore be used for this purpose. Nothing may be reproduced in whole or in
part without written permission from the Publisher. The terms AOR, AOR Tracks, Back Page;
Breakers, Most Added, National Airplay/30, Parallals, Radio & Records, and Street Talk are
registered trademarks of Radio & Records. © 1988. POSTMASTER: Send address changes
to R&R, 1930°Century Park West, Los Angeles, California 90067.



www.americanradiohistory.com

ABG Radio Network |
stations that win...h

PAUL HARVEY NEWS The #1 rated radio program in
the U.S.A.—over 1,300 stations carry Paul Harvey
News!

AMERICAN TOP 40 WITH CASEY KASEM The #1
countdown program in America, aired on nearly 500
radio stations coast-to-coast!

AMERICAN COUNTRY COUNTDOWN The #1
Country Music countdown program in the nation, on
over 650 stations!

TRIPLE CROWN Horseracing's most prestigious
events—The Kentucky Derby, The Belmont Stakes and
The Preakness Stakes—exclusively on ABC!

ABC DATA A major programming and
communications enhancement giving you faster and
more convenient access to a/l the audio resources of
ABC.

ABC NEWS The world’s largest news gathering
organization.

TODAY’S PEOPLE Daily celebrity actuality and
correspondent reports.

TV/MOVIE CLIPS 100 original clips and one-liners
from classic movies and cartoons—as well as original
TV theme music!

Radar 35, Vol. 3 and Arbitron, Spring 1988, Persons 12 + Avg. Persons.

WWAW=americanradiohistorv.com T
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AKE A DIFFERENGE

‘'rogramming Is the 1st cheice for
ig audiences, ratings and profits.

USA TODAY RADIO A daily morning show prep
service featuring the hottest stories from the nation’s

#1 newspaper.

BOB RIVERS’ TWISTED TUNES Demented parodies
of the day’s top hits—and topical news stories—from
one of the most talented satirical tunesmiths around!

LAUGHS ON US A classic comedy library of up to 300
cuts and comedy bits!

TOM SNYDER...THE RADIO SHOW Live radio talk at
its unpredictable best—starring one of America’s most
dynamic and respected talk personalities!

SALLY JESSY RAPHAEL The First Lady of Radio is
the first choice with stations, audiences and
advertisers! Exclusively on ABC!

BOB KINGSLEY WITH AMERICA’S MUSIC
MAKERS Lively conversations with America’s top
Country Music artists, songwriters and producers
telling their favorite stories. A two minute feature.

GORDON WILLIAMS BUSINESS REPORT Up-to-the
minute business and economic reports delivered daily
by one of the nation’s leading business journalists.

AUDIO DATEBOOK Each day in history comes alive
for baby boomers with historic actuality feeds.

SABCRADIO NETWORKS

wwav americanradiohistorv.com
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Island Appoints Berger
Executive VP/GM

Island VP/Marketing Bill Ber-
ger has been promoted to the new
post of Exec. VP/GM. He joined
the label one year ago from Elek-
tra.

Berger will report to Island
President Lou Maglia and be
responsible for overseeing the
company’s daily operations. Re-
porting to him will be VP/Promo-
tion Bob Catania and VP/Black
Music Division Greg Peck, among
others.

Berger told R&R that the Exec.
VP/GM post was created because
the label’s artist roster has grown
significantly. He will continue to
direct the marketing department.

“I consider it a great honor and a
vote of confidence from both Lou
Maglia and (Island Chairman)
Chris Blackwell for allowing me
this opportunity to share in the suc-
cess of Island’s future,” he said.

Maglia commented, “Bill has
been a valuable asset to Island, and
in his new position I am certain he
will continue to be an instrumental
part of our success.”

Before joining Island last Febru-
ary as VP/Marketing, Berger
spent ten years at E/A. His last
post there was VP/International.

Bill Berger

ACT STAYS WITH INDIE

Profile, Run-DMC Settle Lawsuits

Run-DMC isp’t running from
Profile Records. The rap group’s
management firm, Rush Produc-
tions, and the indie label have
reached an out-of-court settlement
in their six-month legal battle.

Run-DMC have agreed to con-
tinue recording exclusively for
Profile, according to the label,
which says the group has commit-
ted to delivering ten albums over
an unspecified period of years —
three more albums than the seven
remaining under the original Run/
Profile contract.

Mann GSM At KBSG

Hank Mann has been tapped as
GSM at Oldies-formatted KBSG/
Tacoma-Seattle. TheViacom outlet
(formerly CHR KNBQ) debuted

February 1.

Mann told R&R, “I perceived the
niche for oldies here six years ago
when I owned KSPL. In research
we did back then, we found there
was a need for oldies on the FM
band; it’s what adults 35+ were
looking for. With Toby Arnold’s

help, we built a format called
‘Adult Music Radio.” The current
reaction we’ve had [with this for-
mat] has been very positive. We
get calls from kids complaining we
pulled their CHR station off the air.
Then the parents get right back on
the phone to praise us.”

Mann worked in cable TV man-
agement for the past two years.
He’s one of the original founders of
Seattle radio stations KUBE,
KSPL, KKMI, and KMGI.
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..We'll increase listenership in more than 60
cmes with side-splitting, rib-tickling campaigns |
supporting the Budweiser Comedy Tour. .

GO AHEAD,

CALL US NAME-DROPPERS...

We're proud of it! Because when it comes to creating radio-driven promo-
tions, we're riding the airwaves with the big guys...

ﬁﬁ i
S“DT@‘?J?@-

...Ratings will jump lightyears ahead with our pro-
motion package for the new Universal Studios Tour
“Star Trek Adventure” attraction. ..

...Plus, you can hold your audiences hostage with diet
Coke Mystery Minutes—A whodunnit contest that sends
clues over the air with a chance to win a trip aboard the
renowned Orient Express. . .

W' Iy
oW 3owe e

...We've even gone so far as to drop our own name! Formerly CMI, we've
merged three key divisions resulting in our new name, Contemporary Group.

...Score a hole-in-one with Michelob Night Golf |
and stations in thirty cities will clean up with the
Lever Brothers “Singin’ In The Shower” promotion.. ..

That's a sampling of what Contemporary Group can do—Deliver zany,
I one-of-a-kind, corporate-sponsored events to your station. To find out
more, drop by Tower Suite 9189 during the R&R Convention. Or contact:

Contemporary Group
680 Craig Road Saint Louis, Missouri 63141

314-567-9650

Greg Hagglund Bruce Florine

WAA-adRericanradiohistorv-cem

For its part, Rush Productions
says that Profile has agreed to a
40% increase in Run-DMC’s royal-
ty rate, and to ‘“substantial” in-
creases in advances due upon de-
livery of each new album by the
group.

Profile and Rush traded breach
of contract lawsuits in New York
State Supreme Court last summer.
The label was charged with non-
payment of royalties and fraudu-
lent accounting. It counterclaimed
that payment of royalties was sus-
pended because of the non-delivery
of a new Run-DMC album.

According to Profile President
Cory Robbins, the out-of-court set-
tlement was reached Saturday
(2/27). He confirmed that Run-
DMC will receive a higher royalty
rate, and said that the dispute has
ended amicably.

A statement issued Tuesday
(3/1) by Rush Productions chief
Russell Simmons confirmed the
settlement. However, Simmons
said, “It’s a shame that the only
way you can get a fair deal out of

Profile is to sue them. They’re the
worst kind of Delancey Street-type
characters.” He had no further
comment.

Robbins told R&R that he was
delighted with the outcome. “My
personal relationship with Russell
was friendly throughout,” he said,
‘‘but now we’re anxious to get back
to normal in terms of business.”

Robbins said a new Run-DMC al-
bum, ‘“Tougher Than Leather,”
will be released in mid-May, pre-
ceded by a single, “Run’s House.”
The album contains the title song
from the upcoming Run movie and
three others from the soundtrack,
but Robbins noted that it is not a
soundtrack album.

There will not be a “Tougher
Than Leather” soundtrack pack-
age, the Profile chief continued. A
Rush spokesman, however, said an
album of songs from the movie —
excluding Run-DMC — will be re-
leased by Def Jam through Colum-
bia.

Robbins said that in addition to
other aspects of the settlement,
Rush has agreed to pay Profile’s
legal fees.
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“We've climbed from a4.0 (12 +)*
toa 10.8** in two years!”

“Over two years ago, when we took over
KKAT in Salt Lake City, the station was #10*
with adults 25 to 54. Today, we’re #1** and
have been since the summer book.

Research may be fundamental to most
successful broadcasters these days, but it still
comes down to interpretation and developing
the right strategic plan. Working with The
Research Group provides a clear definition of
our marketplace and lends confidence to what
we instinctively feel about ourselves. We enjoy
a frank, one-to-one relationship. Through
continued audience and music research we
have been able to check our pulse and that of
our market.

We came to Salt Lake City with a definite
mountain to climb and, as a part of our team,
The Research Group has provided us with an
objective, yet realistic, task. Their methods of
analysis and goal setting are vital to the success
of any broadcaster who comes to the arena not
just to compete, but to win.

We’re here to win, as our track record
shows, and that’s why we work with The
Research Group.”

Dennis Gwiazdon, General Manager
John Marks, Program Director
KKAT-FM

* Fall 1985 Arbitron M-S, 6A-12M, MSA.
** Fall 1987 Arbitron M-S, 6A-12M, MSA.

The Research Group is the choice of America’s most successful
broadcasters for a good reason. Anyone can do ‘‘research’’ and bring a station
answers to questions. The Research Group brings the right information to do the
job and then uses a special system of strategic planning—based upon advanced
techniques of marketing warfare—to help improve and solidify your ratings in
desirable demographics. That makes The Research Group uniquely qualified to
help you win—and stay strong—in tough, competitive environments.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY e SEATTLE, WA 98101  (206) 624-3888

wwasLamericanradinohistorvy.com
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HIGHLY OUTRAGEOUS,
NEVER EVER CONTAGIOUS,
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For information on Scott Shannon’s Rockin’ America Top 30 Countdown radio program —
please contact a Westwaod One representative. Call (213) 204-5000, FAX (213) 204-4375 or Telex 4996015 WWONE.
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PAT CLAWSON

WASHINGTON REPORT

‘Decency’ Group Urges
FCC Crackdown On WFBQ

Decency in Broadcasting, an Indlanapohs-based citi-
zens group, is stepping up its pressure campaign to force

the FCC to act on what it alleges are indecency violations

by morning personalities Bob Kevoian and Tom Griswold

of WFBQ/Indianapolis.

In a full-page ad scheduled to run
in the March 2 Washington Times,
the group criticized the duo “for
talking dirty on the radio” during
the top-rated “Bob & Tom Show”
— and accused the FCC of drag-
ging its heels on numerous com-
plaints about blue humor on the

program.

“If the F'CC is serious about (its)
new standards, what more does it
take?” asked the group’s head, at-
torney John Price, during a Tues-
day (3/1) news conference. “We
want to know why they won’t do
anything.”

Group Constantly
Recording Shows

Price contends that from June
15, 1987 through February 19, 1988,
the Bob & Tom show violated FCC
indecency standards 6429 times.
“In order to bring that down to
more understandable figures,
that’s a thousand times a month,”
Price said while standing next to a
mound of tapes and transcripts.
“They’re on the air from six to ten

g A ot e "
R R R S S  a

Decency In Broadcasting Presi-
dent John Price

in the morning, five times a week.
The average, then, comes to some-
thing like 17 times an hour that
they have offensive material.”
The group’s volunteers constant-
ly monitor the station, and thou-
sands of hours of programming
have been taped and transcribed
over the past year. Price said his
group is filing approximately 1600

e

pages of transcripts every week
with the FCC for its review, an act
that has caused Commission staff-
ers to nickname the group “the col-
ored tab people” because of the
carefully indexed files they submit
in colorcoded tab binders.

Price wants the FCC to issue an
enforcement letter, fine the station
$2000 a day, or revoke the station’s
license. He believes the station
could face a potential fine of
$360,000. The group has considered
filing a lawsuit to force FCC action
on the matter, but has not done so
because of the cost.

WFBQ Mum,
Patrick Annoyed

Price told reporters in a news re-
lease that Rep. Dan Burton (R-IN)
would appear at the news confer-
ence to lend support, but the law-
maker didn’t show up. Burton’s
press secretary, Kevin Binger, told
R&R later that the lawmaker was
never scheduled to appear, despite
Price’s claims to the contrary.
Binger said the Congressman has
taken no position on the WFBQ
case.

WFBQ GM Chris Wheat did not
return R&R’s phone calls seeking
comment, although in the past he
has denied any indecency viola-

e i L

Dingell Suggests Broadcasters
Back Off On Fairness Doctrine

Over 200 state broadcasting association officials at-
tending the NAB’s State Leadership Conference in Wash-
ington got some friendly advice Tuesday (3/1) from Rep.
John Dingell (D-MI), who said the broadcast industry’s
opposition to the Fairness Doctrine “is shortsighted and
could prove disastrous, for (broadcasters) and for the pub-

lic interest.”

Dingell, chairman of the power-
ful House Energy and Commerce
Committee, took issue with those
who contend the Fairness Doctrine
is no longer necessary because
there is no scarcity of broadcast
outiets. As long as someone who
wants to broadcast must be denied
a license, scarcity exists, he
argued.

If broadcast outlets were no long-
er considered scarce, said Dingell,
radio and television stations would
eventually be freed from all their
public trustee responsibilities.
Elimination of the Fairness Doc-
trine would be a move in that direc-
tion. While the absence of candi-
date access, local service, sponsor-
ship indentification, and other
rules might be seen by some broad-
casters as a good thing, it would in

reality lead to fundamental
changes in the relationship be-
tween broadcasters and govern-
ment, Dingell warned.

“If (broadcasters) no longer
have (public) responsibilities,
should they still be entitled to free
access to the nation’s airwaves?”
asked Dingell. ‘“Without public
trustee responsibilities, doesn’t the
broadcast spectrum fee come to re-
semble offshore oil leases, or graz-
ing fees?

“Broadcasters face a choice,” he
concluded. “You can be unregu-
lated, or you can be special. But
you can’t be both.”

Dingell, a last-minute substitute
for scheduled speaker Rep. Tony
Coehlo (D-CA), also told the broad-
casters he hopes to work ‘““in har-
mony” with the industry and the

FCC to fight what he called “the
scandalous abuse of the FCC’s peti-
tion to deny process by hold-up art-
ists seeking only to enrich them-
selves or fund their causes.”

FCC Chairman Dennis Patrick,
who made some brief remarks to
the conference on Monday (2/29),
also addressed abuse of the petition
process. In response to a question
from the audience, Patrick said he
has long felt the comparative pro-
cess is flawed, takes too long, and
is abused. He indicated he will talk
with his fellow Commissioners and
the FCC staff about possible ways
to ‘“‘advance the ball” on process
reform. That marks a switch in his
previous position that the Commis-
sion wouldn’t make any changes in
the process.

Patrick said he recently had re-
ceived a letter from Reps. Tom
Tauke (R-IA) and Billy Tauzin
(D-LA), who told him Congress is
unlikely to act on the comparative
renewal issue this year. The Con-
gressmen urged the FCC to do ev-
erything within its statutory au-
thority to improve the process,
Patrick said.

YW=arereartradiohistorv.com

tions by station personnel. A sta-
tion secretary said Bob & Tom
would not be made available for
comment because only Wheat was
authorized to speak for the station.

FCC Chairman Dennis Patrick

told R&R that Price’s group “ob-
viously hasn’t studied the reco:
He said the current Commission
has done more in the area of inde-
cency enforcement than has been
done in the past 12 years.

While Patrick would not com-
ment on the specifics of the WFBQ
complaint, he denied that the Com-
mission is footdragging on the in-
decency issue.

“I think there are a number of
broadcasters out there who would
say there is bite in the
Commission’s responses,” Patrick
said. “We've taken action where
we thought it was appropriate, and
we will continue to do so.”

A fierce Congressional critic of
Patrick, Rep. John Dingell (D-MI)
told NAB members meeting in
Washington Tuesday (3/1) that
while he favors regulating broad-
casters, he’s not a big fan of the in-
decency policy. “It’s not altogether
clear what it is,” he said. “I sus-
pect if I were a broadcaster, I
would be very much concerned
about that . . . I do think it is very
hard to define what constitutes in-
decency. I personally think that a
broadcaster should not be subject
to the peril of having to respond to
guidelines, standards, and require-
ments which are so vague as to not
make them fully informed either of
what is right or what is wrong, or
the sanctions that might lie against

JUST WHAT IS THE FCC? — A
rampaging cyclops or trembimg lap-
dog? That was the question FCC
General Counsel Diane Killory ad-
dressed February 24 at a Federal
Communications Bar Association
luncheon. Killory said US District
Judge Harold Greene, who has
overseen the breakup of AT&T,
sees the Commission as “a stam-
peding, deregulatory cyclops, with
its only eye fixated on the e#mina-
tion of all restrictions.” By compar-
ison, Killory said, US Appeals
Judge Laurence Silberman — one
of three jurists who heard Fupert
Murdoch’s appeal of a law that
wiped out his TV-newspaper Cross-
ownership waiver — seems to think
the FCC is terrified to cross Con-
gress and is too willing to back off
positions when it comes under po-
litical fire.

NEW/S
BRIEFS

Three Stations Hit

With FCC Fines

KKSOI/Carisbad, CA has been fined
$4100 by the FCC for a variety cf rule
infractions, including failure to make
daily tower light observations, failure to
conduct a weekly test of the Emer-
gency Broadcast System, numerous
erroneous log entries, implementing an
unauthorized antenna height in-
crease, and failing to maintain the sta-
tion log for four months during 1983.

KSKE/Kremmling, CO, owned by
Middle Park Communications Carp.,
has been fined $10,000 for failure to
obtain Commission consent before
fransferring control of the station.

Brownfleld Broadcasting Corp. has
been ordered to forfeit $2000 for re-
peated violations of the Commission’s

!:hem if they make a bad anti-lottery rules at KKTC/Brownfiald,
Judgment.’ ’ X,
i NATIONAL h

| Portland
| Las Vegas

| BROADCASTlNG SCHOOL

?}t:l.......
_— 100

Seattle
= | Sacramento

l GRADUATE DEMO TAPE

o Tape Mailed Same Day! e You Call:

Hollywood (213) 463-2492
Terry Flood

Portland (503) 242-3235
Rusty Kimball

Las Vegas (702) 737-9400

Dennis Mitchell
e —

Seattle (206) 587-2346
Terry Draper

Sacramento (916) 487-2346
George Allen
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RADIO BUSINESS

TRANSACTIONS

Metropolitan Sells Motor City
FM To Infinity For $23 Million

Taylor Acquires Second Florida FM; Sage Moves Into Scranton Combo

WOMCI/Detroit

PRICE: $23 million

BUYER: Infinity Broadcasting Corp.,
headed by Gerald Carrus and Mel
Karmazin. The company also owns
WXRK/New York; KROQ/Los An-
geles; WJDD & WJMK/Chicago;
KOME/San Jose-San Francisco;
WYSP/Philadelphla; WBCN/Boston;
KXYZ/Houston; KVIL-AM & FM/Dal-
las-Ft. Worth; and WCBF & WQYK/
Tampa-St. Petersburg.

SELLER: Metropolitan Broadcasting
Corp., headed by Carl Brazell. The
company also owns WNEW-AM & FM/
New York; KTWViLos Angeles;
WMMR/Philadelphia; KRLD/Dallas;
and WWBA/Tampa-St. Petersburg.
FREQUENCY: 104.3 MHz

POWER: 190 kw at 360 feet
FORMAT: AC

BROKER: Morgan Stanley & Co.

WYNI/Monroeville

PRICE: $175,000

BUYER: Harold Harris and Vivian Tub-
erville.

SELLER: Hub City Broadcasting
Corp., owned by Fred Kelley andJack
Bates.

FREQUENCY: 930 kHz

POWER: 5-kw daytimer

FORMAT: AC

KDJl/Holbrook

PRICE: $55,000

BUYER: Roy Friedman

SELLER: Max Busby and Walter
Lowe, who are selling their 50% in-
terest in Navajo Broadcasting Co. Inc.

FREQUENCY: 1270 khz

POWER: 5-kw daytimer
FORMAT: CHR

KZAL/Desert Center

PRICE: $190,000

BUYER: Desert Broadcasting Corp.,
owned by Wolfram Dochtermann,
Thomas Root, Eugene White, and Dr.
Ralph Savage. They also own
KPSL/Palm Springs, CA. Dochter-
mann has applied for a CP to build a
new FM in Rancho Mirage, CA. White
is an applicant for a CP for anew FMin
Swanton, OH. White and Savage re-
cently announced plans to buy WAAH/
Houghton, MI and are partners in CP
applications for new FMs in Ft. Valley,
GA and Scotland Neck, NC. Root is a
Washington communications attorney
who owns WSWR/Shelby, OH.

OH.

SELLER: Janice Murphy, d/b/aDesert
Center Broadcasters.

FREQUENCY: 102.3 MHz

POWER: 50 kw at 1900 feet
FORMAT: AC

WENO/Chattahoochee

PRICE: Undisclosed

BUYER: Paul Schumacher and Nancy
Schumacher. They also own WSJL/
Cape May, NJ; WLNL/Horseheads,
NY; and are applicants for a CP for a
new AM in Faimouth, VA.
SELLER: Erwin O’Conner,
Soundway Broadcasting Co.
FREQUENCY: 1580 kHz
POWER: 5-kw daytimer
FORMAT: Country

d/b/a

WTANIClearwater (Tampa)
PRICE: $650,000

BUYER: Wagenvoord Advertising
Group Inc., headed by David Wagen-
voord.

SELLER: Brosig Broadcasting Corp.,
owned by Rod Brosig.

FREQUENCY: 1340 kHz

POWER: 1 kw

FORMAT: Oldies

BROKER: Terrlll Fischer of Norman
Fischer & Associates.

WLQY/Hollywood (Miami)
PRICE: $1.9 million

BUYER: Genesls Communications I
Inc., owned by Bruce Maduri andRob-
ert Sterling Nl. Maduri, who already
owns 27.5% of WLQY, recently an-
nounced plans to buy WKLS/Atlanta.
SELLER: Global Broadcasting Inc.,

WOUR (M

PREMIER BROADCAST GROUP, INC.
(William ]. Selwood, Jr., President)

has acquired

Utica, New York
for

$3,000,000

from

DEVLIN & FERRARI BROADCASTING, INC.
(Rick Devlin, Jr., President; Jon Ferrari, Executive Vice President)

We are pleased to have served as exclusive
broker in this transaction.

BLACKBURN@@MPAN\/

N C O R P

) and WUTQ (AM

O R A T

WASHINGTON, DC. 20036
1100 Connecticut Ave.,, NW
(202} 331-9270

ATLANTA, GA 30361
400 Colony Square
(404) 892-4655

Media Brokers & Appraisers Since 1947

(312) 346-6460

CHICAGO, IL 60601
333 N. Michigan Ave.

BEVERLY HILLS, CA 90212
9465 Wilshire Blvd.
(213) 274-8151
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TRANSACTIONS AT A GLANCE

Deals So Far In 1988:
$274,704,383

~ This Week’s Action: $3s, 789,225 o
Total Stations Traded This Week: 25 ‘

- Deal Of The Week:

‘,  Totat Stations Traded This Year: 168
|

® WOMC/Detroit $23 Million |
& WYNIMonrosvitle, AL 5175000 1

@ KDJMHotbrook, AZ 555,000

# KZIALiDosart Conter, CA $190,000 |
® WENO/Chattahoochls, FL Undisclosad
#& WTANClaarwater (Tempa), FL. 5850,000
8 WO Hollywood (Miami), FL $1 .9 million
& WiVYilacksonyille $8.13 million
. ®WPSO/New Port Richey, FL $360,000
® KSEK & KFRB (FM CPYPhtsburg-Giard, K5 5220.000

SKWCL-AM & FMiOak Grove, LA 550,000
s WCMDILa Plats, MD $232 225
. mWKYLiLeurel, M& 580,000

- # KBCCiCuba, MO Undiaciosed

. BKZIA-AM & FMIAIbuquerqua §1,889,000
‘@ WCDL & WLSP/Scranton-Carbondale, PA $?m 0oo
‘@ WHOY/Salinas, PR Undisclosed
S WATPMarion, 5C $125,000

- WTNXLynchburg, TN $28,000
2 WEBZW/Powsll (Knoxville), TN $225 000

- 8 WHMYPIGreantisld (Milwaukea), W1 $750,000

owned by Carl Maduri, Bruce Maduri,

and Angel Fernandez.
FREQUENCY: 1320 kHz
POWER: 5 kw
FORMAT: Spanish

WiVY/Jacksonville

PRICE: $8,130,000

BUYER: J.J. Taylor Companies Inc.,
principally owned by President John
Taylor. He recently purchased WEAT-
AM & FM/West Palm Beach, FL and
also owns WCOD/Hyannls, MA.
SELLER: Gilmore Broadcasting
Corp., headed by Chairman Jim
Gilmore Jr. and President Fred
Fielding. The company also owns
WLVE/Miami and two TV stations.
FREQUENCY: 102.9 MHz

POWER: 100 kw at 1050 feet
FORMAT: AC

BROKER: Blackburn & Company-Inc.
COMMENT: Gilmour acquired this sta-
tion in November 1984 for $6.5 mil-
lion.

WPSO/New Port Richey
PRICE: $360,000

BUYER: Stanley Broadcasting Inc.,
owned by William Stanley.

SELLER: Lowrey Communications
Inc., owned by Thad Lowrey.
FREQUENCY: 1500 kHz

POWER: 250-watt daytimer
FORMAT: Talk

KSEK & KFRB (FM CP)/

Pittsburg-Girard

PRICE: $220,000

BUYER: Lowell Communications L.P.,
headed by David Winegardner and
Ann Winegardner. They also own
KBTN/Neosho, MO.

SELLER: Heartiand Broadcasting Inc.,
owned by Timothy Menowsky and
Francis Bell.

FREQUENCY: 1340 kHz;

POWER: 1 kw days/250 watts nights
FORMAT: AC Continued on Page 12

Over $600 million in radio deals
in the last two years.
That’s more than anyone in history.

That’s no accident.

GARY STEVENS & CO.
jwa

Broadcast Mergers - Acquisitions - Investment Banking Services

230 Park Avenue Suite 2740 New York, NY. 10169
(212)697-0240
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DON’T GO IT ALONE.

Your job is programming your network. Our job
is to eliminate the hassles of your satellite link.
Be a part of the SCS Radio Network System and
take advantage of satellite technology that sets
the standard for audio delivery. Check out what
SCS has to offer:

More Affiliates — More than 2000 radio stations
receive audio from Westar V.and SCS.

More Power — The SCS carrier operates at 39 dBw
— that’s about two hundred times stronger than
a typical 16 dBw SCPC system.

Less Cost — SCS downlink costs are low. As low
as $1200 per site for a complete downlink —
delivered.

More Punch — Up to 90 dB S/N and dynamic
range.

Less Interference — SCS was designed to cut
through terrestrial interference so installation
problems are practically nonexistent.

More Possibilities — Our network capabilities
allow you the flexibility to uplink from any-
where, using Ku or C-Band terminals.

Less Hassle — Our small 2 Meter downlink is easy
to ship, install and use.

n A D

A4
VICES
Don'tgoitalone... Call 1-800-331-4806.
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RADIO BUSINESS

BUSINESS OVERVIEW

JACOR Doubles Fourth
Quarter Revenue But
Shows Loss

Cincinnati-based JACOR Commun-
ications has reported broadcast rev-
enues of $16.3 million for the fourth
quarter of 1987, more than double the
revenue generated in the same quarter
of 1986. However, the company
showed a net loss of $642,929 for the
quarter as compared to a profit of
$338,600 for the same period in
1986.

The company said the loss was at-
tributable to large non-cash charges for
depreciation and amortization and in-
creased interest expense associated
with JACOR's acquisition of Republic
Broadcasting in December of 1986,
and its purchase of KOA & KOAQ/
Denver in August of last year. JACOR
owns 11 radio stations in seven markets
and has doubled in size over the past
year.

For all of 1987, broadcast revenues
increased to $50 million, a jump of

87% over 1986. Broadcast cash flow
for 1987 was $12.1 million, up 69%
over 1986. The company had a net
loss of $3.3 million compared to net in-
come of $2315 for 1986.

Sage Gets $10 Million

Financing From GE

Sage Broadcasting Corp. says it
has a new financial partner from a just-
completed $10 million financing pro-
vided by the General Electric Master
Retirement Trust.

The company has received a nine-
year loan at 8.5% interest. The loan is
subordinated to senior indebtedness,
and is convertible into Sage common
stock.

Sage President Gerald Poch said
the funds will be used to finance the
company's previously announced ac-
quisitions. In recent weeks, the com-
pany has filed for FCC permission to
buy a TV station and radio combos in
Florida and Pennsylvania. in less than
three years, the company has acquired
17 radio stations across the nation.

FCC Considers AM
Superstations
For Expanded Band

The FCC is exploring the possi-
bility of creating up to nine national
AM radio channels within the next
two years, and is considering licen-
sing a single entity to operate each
channel on a nationwide basis.

At its meeting last Thursday
(2/25), the Commission voted to
open a fourth public inquiry into a
possible expansion of the AM band
from 1605 kHz to 1705 kHz. The
FCC Mass Media staff suggested
the possible licensing of “AM su-
perstations” to operate on the
band, a move lauded as ‘‘creative”
by Commissioner Patricia Diaz
Dennis.

FCC Commissioner James Quel
lo called the inquiry ‘potentially
one of the most far-reaching” ac-
tions by the FCC this year. A move
to create national radio licenses
would be a radical departure from
the Commission’s 50-year practice

of “local” licensing of broadcast
frequencies.

“Under this approach, a single
entity would be able to guide the
development of a channel on a na-
tionwide basis,” a Commission
statement said. “‘Such a national li-
censee could operate the stations
itself or could lease the frequency
to others.”

Expanding the AM band an ex-
tra ten kilohertz would open up ten
new channels, but Commissioners
said they would probably reserve
one for exclusive use by the
Travelers Information Stations
which provide road and traffic in-
formation.

Global broadcast regulators will
gather in June for a meeting of the
International Telecommunications
Union to hash out uses for an ex-

s

II508
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Lifkils

Ted Hepbum. President

(305) 863-8995

e

Exclusive Listing

WROQ-FM & WAES-AM
Charlotte, NC

Asking Price: $16,000,000
CASH BUYERS ONLY

For more information contact Ted or Todd Hepburn

D THIEIPIBUIRN]
C@ﬁiﬁ“' N

Todd
325 Garden Rd., Palm Beach. Florida 33480 PO Box 42

panded AM band.

burn. Vice-President
1, Cincinnati, Ohio 45242
(513) 7918730
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FNN, Starstream Kick Off Biz News Net

Financial News Network says it
will launch a full-service national
business radio network by mid-
summer in a joint venture with
Starstream Communications.

“We think there’s an excellent
market for information about busi-
ness and money on the radio,” said
FNN Executive VP Mike Wheeler.
“People are more concerned since
the stock market crash on October
19 about their money and where
they should put it.”

Under terms of the joint venture,
FNN — which already operates a
national cable TV news network —
will be responsible for news produc-

tion. Infomedia, an FNN subsidiary,
will oversee advertising sales. Star-
stream will handle distribution and
programming of the network.

“There aren't a lot of people in
our organization who have ties to
radio,” said Wheeler. ‘‘Starstream
has an aggressive managerment
team. They're very much like
FNN; they’re young and aggressive
and it's a nice mix of corporate
cultures.”

Stations participating in the net-
work will be fed two-minute reports
hourly between 6am and 7pm, Mon-
day through Friday. The network
will also prov1de customized local
business reports in select markets,

an actuality service, and live
“crisis” coverage of special news
events.

“In our survey of radio stations,
we found a very strong, significant
support for an FNN radio netwo
said Starstream CEO Gary Firth,
“Radio broadcasters are ready for
a news network that serves radio’s
needs for local reports, news actual-
ities, and exciting, vibrant radio
newscasts.”

‘The network has been dubbed
“FNN Business Headline News.”
Its sign-on is expected in July or
August, and executives anticipate
70% coverage of the nation.

TRANSACTIONS

Continued from Page 10

KWCL-AM & FM/Oak Grove
PRICE: $90,000

BUYER: Baker Broadcasting Co.,
headed by Keith Baker.

SELLER: Heart of Dixie Broadcasting
Co. owned by Bennett Strange.
FREQUENCY: 1280 kHz; 96.7 MHz
POWER: 1-kw daytimer; 3 kw at 306
feet

FORMAT: Country

WCMD/LaPlata

PRICE: $232,225

BUYER: Charles Country Broadcast-
ing Inc., owned by Michael Burns.
SELLER: Southernwood Media Corp.,
owned by C. William Simms and
Michaei Burns. The firm recently an-
nounced plans to buy WCTDIFeder-
alsburg, MD.

FREQUENCY: 1560 kHz

POWER: 1-kw daytimer

FORMAT: AC

WKYL/Laurel

PRICE: $90,000

BUYER: Robert Stevens

SELLER: Mid Delta Company Inc.,
owned by W.B. Holloway.
FREQUENCY: 1430 kHz

POWER: 5-kw daytimer

FORMAT: Religious

KBCC/Cuba
PRICE: Undisclosed
BUYER: Missouri
Broadcasting Inc., headed by Presi-
dent James Goggan. The group is an
applicant for a new FM in nearby Wash-
ington, MO.

SELLER: KBCC 1410 Corp., owned by
Glennon Pellet.

FREQUENCY: 1410 kHz

POWER: 5-kw daytimer

FORMAT: Station is currently dark.
COMMENT: KBCC Corp. is donating
this station to the buyer, and will take a
charitable deduction on its federal in-
come tax.

River Christian

KZIA-AM & FM/Albuquerque
PRICE: $1,869,000

BUYER; AM-FM Communications
Inc., owned by Timothy Rich, Garret
Haston, and Jack Rich. The firm is a

www=americantradiohistorv.com

wholly-owned subsidiary of Broadcast
Enterprises Inc. Haston owns KJON-
AM & FM/Ogden, UT.

SELLER: Zia Telecommunications,
principally owned by John Deme.
FREQUENCY: 1580 kHz; 101.7 MHz
POWER: 10-kw daytimer; 3.2 kw at 99
feet

FORMAT: News/Talk

WCDL & WLSP/

Scranton-Carbondale
PRICE: $700,000
BUYER: Sage Broadcasting Corp.,

headed by Leonard Fassler and
Gerald Poch. The company also owns
WKOL & WVMQ/Amsterdam
(Albany), NY; WZFM/Brlarcliff Manor,
NY; WTAX & WDBR/Springfield, IL;
WLVH/Hartford; WKHT/Manchester,
CT; WNAQ/Naugatuck, CT; WBSM/
New Bedford, MA; KMNS & KSEZ/
Sioux City, IA; and WACO & KHOO/
Waco, TX. it recently announced
plans to buy WAMT & WSCF/Titus-
ville, FL and to sell two combos, WJJK
& WBIZ/Eau Claire, Wi and WXYQ &
WSPT/Stevens Point, WI.

SELLER: Lifestyle Productions, a
company principally owned by Noble
Blackwell.

FREQUENCY: 1440 kHz; 94.3 MHz

POWER: 5-kw daytimer; 3 kw at 770
feet

FORMAT: Country

BROKER: Barry Sherman

WHOY/Salinas

PRICE: Undisclosed

BUYER: Juan Ortiz, who currently
owns 25% of the station.

SELLER: The 75% share of Island
Broadcasting Corp. owned by Luis
Morales, Pedro Conesa Maldonado,
and Irma Osuna.

FREQUENCY: 1210 kHz

POWER: 5 kw

FORMAT: Spanish

WATP/Marion

PRICE: $125,000

BUYER: J. Mitchell Russell, d/b/a
Russell Communications. He has also
applied for permission to buy WXLX/
Blowing Rock, NC.

SELLER: Marion Christian Radio Inc.,
owned by L.E. Willis. He also owns
WOWI/Norfolk, VA; WIMG/Ewing, NJ;
WBOK/New Orleans; WGSP/Char-
lotte; WBXB/Edenton, NC; WKWQ/

Batesburg, NC; WSRC/Durham, NC;
WSFU/Unlon Springs, AL; WKXS/
Marion, SC; WAYE/Birmingham;
KFTH/Marlon, AR; WTNC/Thomas-
ville, NC; WPCE/Portsmouth, VA;
WFTH/Richmond; WPDQ/Green Cove
Springs, FL; WSVE/Jacksonville;
WWCA/Gary, IN; WSAY/Salem, VA;
WESL/East St. Louis, IL; WTJH/East
Point, GA; and WGTM/Wilson, NC.
FREQUENCY: 1430 kHz

POWER: 1-kw daytimer

FORMAT: Religious

WTNX/Lynchburg

PRICE: $28,000

BUYER: Michael Glinter, who also
owns WQCC/Charlotte, NC. Glinter is
the President of Satellite Radio Net-
work Inc., which owns KGOL/Humbie

(Houston), TX; WLQV/Detrolt; and
WBIV/Natick (Boston), MA.

SELLER: Moore County Radio Com-
pany Inc., owned by James Martin.
FREQUENCY: 1290 khz

POWER: 1-kw daytimer

FORMAT: Country

WBZW/Powell (Knoxville)
PRICE: $225,000

BUYER: Southern Diversified indus-
trles Inc., owned by James Staley and
Elizabeth Richards.

SELLER: GMX Communications Inc.,
headed by Jack Noman. The com-
pany also owns WHBB & WTUN/Sel-
ma, AL; KLCL & KHLA/Lake Charles,
LA; WIIS/Key West, FL; and WKXC &
WWKZ/New Albany, MS.
FREQUENCY: 1040 kHz

POWER: 2.5 kw-daytimer

FORMAT: Nostalgia

COMMENT: In December GMX an-

nounced the saie of this property for
$265,000 to Kevin and Sam Littleton,
the owners of WIZO/Franklin, TN. The
deal subsequently fell through.

WMVP/Greenfield
(Milwaukee)

PRICE: $750,000

BUYER: Suburbanaire Inc., owned by
Willie Davis. He also owns WLUM/
Greentield, WI and KACE/Los An-
geles.

SELLER: Pinnacle Broadcasting
Corp., owned by George Johns, Reg
Johns, and William Yde. They also
own WBGK/Milwaukee.
FREQUENCY: 1290 kHz

POWER: 5 kw

FORMAT: Gold
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"GIVE THEPUBLIG
WHAT IT WANTS"

Every great GM and PD knows that the secret to success in any business
endeavor lies in those six simple words.

Radio stations fail, or at least decline, when they lose track of what their
audience wants from them. Stations succeed when they're in tune with popular
tastes and responsive to the needs of their listeners.

That's why almost every Strategic Radio Research client is the leading station
in its format. Their music is on-target. Their advertising is effective. When their
listeners are unsatisfied about something, managers learn it immediately and
they fix it quickly.

If you've been ignoring your listeners for too long, call Kurt Hanson collect at
(312) 280-8300 today. We'll help you get back in touch with them tomorrow,

211 E. Ontario
Chicago. IL 60611
(312) 280-8300

WAAM-aaekicartadiohistorv. com S


www.americanradiohistory.com

RR sSALES STRATEGY

OVERVIEW

Basic Time Management Techniques
For Too-Busy Salespeople

Any suggestions on how a salesperson

can better manage his time? Between

old clients, new clients, copy, paper-
work, etc., I'm finding my time is getting
stretched to the breaking point these days.

A

But seriously, rather than
discussing grandiose theo-
ries of time logs, prioritiz-
ing appointments, and all
that kind of stuff, I'll try to
stick to some day-to-day
techniques that a busy
salesperson can integrate
into his everyday schedule.

To begin any reality-
based discussion of time
management we have to
admit two things: there is
always something to keep
us busy, and we will always
do the things we don’t mind
over the things we don’t
like.

For salespeople, this lat-
ter category usually in-
cludes prospecting and us-
ing the phone for new busi-
ness appointments — or
proposals or collections or
any of a myriad of other el-
ements in our job descrip-
tions. By putting off these
little things, we wind up
with major problems. At
best, this translates into
proposals that get turned in
at the last minute. At worst,
you find yourself looking at
no new business in an indus-
try with a 35% attrition
rate.

Chris Beck is President of
Chris Beck Communications, a
sales consulting firm. If you have a
question you'd like this column to
address, he can be reached at
(818) 594-0851.

N

I saw a great time management tool
last week. It was called the ‘‘Executive
Clock” — it had 13 hours a day on it.

e S R

‘““‘Now consider
abolishing your ‘things
to do today’ list, as
more often than not it
becomes the ‘things
we were going to do
yesterday’ list.”’

Therefore, my first rec-
ommendation is for you to
start your day by doing two
sheets. On the first, list all
the phone calls you need to
return. The second list
should consist of all the pro-
jects you need to do.

Split the list of projects
into those that will ulti-
mately make you money
and those that are going to
cost you money. Take the
items that will cost you
money and try to assign
them to someone adminis-
trative, thus leaving you
free to concentrate on reve-
nue-producing projects.

Now consider abolishing
your “things to do today”
list, as more often than not
it becomes the ‘things we
were going to do yester-
day”’ list.

Instead, use the daily ap-
pointment schedule section
of your notebook to sched-
ule appointments with

1:“\31\"1‘11\“

By Chris Beck

yourself and limit these to
priority revenue-generating
projects. In other words,
those items that we know
we need to do, but which we
generally put off — pros-
pecting, telephone appoint-
ments, proposals, etc. The
secret to making this work
for you is to keep these ap-
pointments as religiously as
you would those for your
biggest client.

As for the overflow work,
assign it to someone else to
do, or do it in the evenings
or on the weekends. It’s not
unusual for individual
salespeople to hire tempor-
aries on a one or two days
per week basis to help or-
ganize the salesperson’s pa-
perwork, to do filing, to
make ranker copies, etc.

You may also want to
consider using a messenger
service to pick up copy. If
the station won’t pay for it,
the $18 could be well worth
your investment, as just
three tape pick-ups a week
can rob you of a least three
hours of prime time.

Send In The Clones
The second most impor-

Childbirth
Specialists

%
©  Target hospitals that special- g
| ize in childbirth. Present them &
| with the idea that for every fami-
i 1y that signs up for their child- &
| birthing classes, the father will
| receive afree pager for 30 days  §
| prior to the child's delivery date. &
% You can usually get the pagers |
¢ for promotional consideration
| from a local pager company, :

A Complete, Concise and Cost Efficient

Surf Clothing Shops

i All over the country, in cities thousands of miles from the nearest
beach, “surf shops’ are becoming part of the suburban landscape
These stores use surfing themes and interior designs to seli teens and
young adults on the ever-increasing lines of surf and beach clothing that
# make up the bulk of their merchandise

:;: Also experiencing similar growth: sales of bicycle fashion clothing,
which have turned out to be an unexpected source of major profits at

| bicycle stores nationwide

save time is to clone your
efforts. All too frequently
we try to reinvent the
wheel, when all that’s real-
ly needed is some retreads.
For example, those ideas
that you work on formulat-
ing for a specific account
category should be present-
ed to several people until
they’re sold. Can you ima-
gine the revenue that’s lost
from great ideas that go un-
sold because they were only
presented to one person?

The same holds true for
sales proposals. As a rule,
you’ll find that most pro-
posals and letters include
the same elements, all the
way up to the schedule rec-
ommendations.

So don’t do a new propos-
al every time. Instead,
work on two or three solid,
simple proposals and clone
them. (Hint: For any
changes you need to make,
Scotch tape makes a great
product that consists of a
one-inch wide, white, con-
tinuous, sticky pad. Use this
to make your changes or
additions, covering up those
lines in a proposal that are
no longer relevant and giv-
ing you room to add those
that are.)

Furthermore, you should
make new business pros-
pecting a regular part of
your daily routine, rather
than a special project. Look
for alternate decision-mak-
ers at every account with
which you’re already work-
ing.

tant thing you can do to

For example, at a car
dealer these people would
be the parts, service, and
leasing managers. These
department heads fre-
quently place their co-op
themselves, even if there is
an agency involved. They
rarely buy radio if they
haven’t been called on by
radio.

““Clone your efforts. All
too frequently we try to
reinvent the wheel,
when all that’s really
needed is some
retreads.’’

You should also try to
capitalize on areas in which
you've already been suc-
cessful. For instance, build-
ing directories are a great
prospecting tool. You're al-
ready there. You’ll be there
every 30 days or so. Better
to have a new account in the
same building than to have
to drive 30 minutes out of
the way. So save yourself
some time by checking
your existing clients’
building directories for ob-
vious leads.

Finally, you should use
every account that you call
on for referrals. It’s a lot
easier to get new business
appointments using this
method than by calling new
accounts cold.

There are a lot of other
techniques you can use, but
I tried to just stick to a cou-
ple of basics. Besides, I'm
out of time (and space).

Programming Analysis.

PETERSON

MEDIA SERVICES

14 m R&R March 4, 1988
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YOUR NEXT REMOTE

From One of England’s Premiere Recording Studios—MOLINAIRE
Located just off Carnaby Street in the heart of London’s West End

PREVIOUS GUESTS HAVE INCLUDED:
Roger Daltrey

Peter Gabriel

David Gilmour

Elton John

Mark Knopfler

Michael Palin

Pete Townshend

Roger Waters
YES

PACK YOUR BAGS

DENNY SOMACH PRODUCTIONS has set the precedent for what an

overseas broadcast can be. Let us show you—and your
listeners—London like never before.

Now with transatlantic digital audio transmission by

IDB COMMUNICATIONS GROUP, INC., your remote broadcast will
sound better than ever before, at reduced rates,

received on your existing satellite equipment!

LONDON’S CALLING

Join those who've answered the call, like:

Mike Kakoyiannis— WNEW —New York
Mike Craven—WMMR —Philadelphia
Chuck Ducoty—WIYY —Baltimore

Tony Salvadore—KFOG—San Francisco

Call: KEVIN GUNN or SHERI GILLIS
215-446-7100

d S p Satellite Transmission By
PRODUCTIONS

' a4y
DENNY SOMACH
WE CREATE EVENTS oSS A STl 2 S
812 W. Darby Road 10525 W. Washington Bivd.
Havertown, PA 19083 Culver City, CA 90232
PH: 215-446-7100 PH: 213-870-9000
FAX: 215-446-7721 FAX? 213-838-6374

Wi aea aricanradinhictory com
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OVERVIEW

Radio’s Hottest New Categories

ver the last eight months, the following categories
have proven to generate the most new business
revenues at radio stations in America’s 20 largest

markets.

Since in many cases the potential radio advertising
market for these products and services has only begun to
be tapped, stations can expect these categories to remain
lucrative sources of new business revenue for at least

the next two years

HEALTH & BEAUTY

e Men’s Skin Care: As sales soft-
en for women’s skin treatments,

¢ Men’s Hair Growth Aids: Cur- manufacturers are focusing on

rent growth centers on over-the-
counter treatments, most of which
are sold at cosmetic counters. Ex-
pect more new products to be in-
troduced shortly, among them Up-
john’s “Rogaine,” which the com-
pany estimates will sell more than
$100 million worth of inventory
once FDA approval is granted in
mid-'88.

» Hair Re-Growth Clinics: Offer-
ing hair transplants and therapy,

selling skin cleansing agents to the
men’s market.

¢ Facial Creams & Lotions: The
biggest growth has come from skin
repair ‘‘cosme-ceuticals,” as
Americans are currently spending
more than $1.5 billion on such
items. Look for several new prod-
ucts to be rolled out in the near
future, among them Johnson &
Johnson’s “Retin-A’’ complex,
which the firm estimates will

these companies are targeting become a $300 million product

those 30-to40-year-old youngsters
who’ve begun balding.

¢ Hair Care Products: At a num-
ber of salons across the country,
the amount of floor space devoted
to professional hair care products
has increased from less than 5% to
more than 40%. Much success has
come from targeting distributors
rather than the individual salons.
These distributors are primarily

following FDA approval in 1991.

‘HIGHTECH = .
‘' TELECOMMUNICATIONS

T iy sz

i !% :
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o Cellular Phones: Although the

total number of new users is grow-

ing by more than 40,000 per month,

companies are far from maximum
market density as only 0.5% of all

concerned with getting their pro-  US autos are currently equipped

ducts out of salons exclusively and
into additional outlets. Suggest con-
sumer education programs.

with cellular phones. Dealers re-
port strong growth in hand-held
portable models as well.

Potential Kentucky
Thoroughbred
Combo/Terms/Property
$1.3MM
L]

West Texas Opportunity
$925K/0ffer/Terms
)

Reno Area
Full Time AM C-P
$75K

OWN A RADIO STATION!

Affordable properties available now or
wel find what you're looking for...

For information on these properties and more,
please call Craig Chambers during R & R Convention 88
at the Anatole Hotel (214) 748-1200.

CLIFTON GARDINER

& ASSOCIATES

Communications Brokers, 433 Park Point Drive,
Golden, Colorado 80401, (303) 5261458

Oklahoma AM-Full Time
FM Possible
$300K/Excellent Terms
)

Texas Gulf Coast Sleeper
AM (FM Possible)
$325K/Offer/Terms

)

Anadarko/Lawton, OK

AMClass C FM
$750K/Terms

I N C
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e Fax Machines (Sales): The
market for fax machines has
grown from virtually zero in 1986 to
an estimated one million units over
the next three years.

e Fax Machines (Rentals): In
addition to sales of the devices, a
number of businesses (copy cen-
ters, mail box rental locations,
etc.) are providing consumers with
the opportunity to rent the fax
technology.

 HOTELS & REGIONAL
RESORTS

With the over building that has
occurred in the past several years,
owners are now faced with a
dramatic over supply of hotel
rooms. Weekend packages are the
most frequently promoted.

THE CONVENIENCE MARKET

¢ Home Delivery & Take-Out:
For every dollar spent at restau-
rants, 41 cents comes from take-out
food, a figure that’s expected to
climb to 63 cents in the coming
years.

¢ Quick Lube: There are now
more than 2000 quick lube centers
across the country, and more than
15% of all car owners are using
these services. As fewer and fewer
gas stations offer customers a full
range of services, this category is
expected to experience continued
growth, particularly among wom-
en.

 MARRIAGE & WEDDING

The number of weddings is cur-
rently at an all-time high, as 1987
saw the greatest growth rate in
weddings in the last 20 years. Sug-
gested target categories include
jewelry, bridal gowns, catering
services, photographers, and gen-
eral retailers that offer registration
services.

I # A P

Afeiiiimmaastea et ANy, COT

FUR SALES

Despite the protests of animal
rights organizations, fur sales have
been rising steadily since 1977, with
1988 sales hitting the $2 billion
mark. Furriers have also experi-
enced a dramatic shift in buyer’s
demographics, as now more than
50% of the furs sold in the US are
purchased by women under 30
years of age.

GREETING CARDS

Sales are no longer limited to
specialty stores, as 1987 saw greet-
ing cards become the fastest-
growing segment of store space in
grocery stores. Currently, the US
market for greeting cards stands
at more than $3 billion annually.

SPORTS

 Corporate Sports Marketing:
Corporate sponsorship of local
sporting events has soared by
more than 400% since 1983, with
more than 400 US companies cre-
ating in-house event planners and
setting up budgets exclusively for
this purpose. Today’s biggest ex-
penditures include the ’'88 Olym-
pics ($350 million), auto racing
($276 million), golf ($126 million),
tennis ($49 million), and marathon
running events ($32 million), but
look for polo, volleyball, and
fishing to be the growth markets of
the future.

* Sports Medicine: With more
than half the country’s citizens cur-
rently participating in some form
of active athletics, sports-related
injuries have swelled to more than
one million cases per year. A vir-
tually non existent category five
years ago, sports medicine clinics
now number more than 1000 outlets
nationwide, a figure that's ex-
pected to double within the next
five years.

¢ Health & Fitness Clubs: The
number of health clubs has grown
nearly 30% since 1985. Since almost
nine out of ten new memberships
only use a club from three to five
times, the clubs are faced with a
constant need to recruit new mem-
bers. Also, the demographic base
for these clubs is growing, as more
and more clubs begin targeting
their efforts toward the senior
citizens’ market.

¢ Scuba Diving: Last year an
estimated 300,000 Americans learn-
ed how to scuba dive. While scuba
education used to be confined to
coastal or lakefront areas, the

sport’s mushrooming popularity

has caused courses to be offered all
over the country. Consider target-
ing the following three areas:
scuba education (which normally
costs from $150 to $300), scuba
equipment sales, (the average
diver invests about $1200 in equip-
ment), and scuba travel packages.

¢ Ski Areas & Equipment: Al-
though this industry’s annual
growth rate has slowed from 15%
to about 3% , the decline has lead to
an increasingly aggressive ap-
proach to marketing and advertis-
ing. New targets for ski areas in-
clude first-time skiers, families
with children, and non-skiing
families. Look for co-op arrange-
ments between ski resorts,
airlines, and credit cards.

AROUND THE HOUSE

¢ Blank Audio & Videotape: For
makers of blank audio and video-
tapes, the competition for retail
shelf space is at an all-time high.
More than 20 companies are cur-
rently trying to sell their brand of

blank tapes to consumers.
e Pet Food & Supplies: The
growth in this category can be ex-

plained by the following statistics:
more than 30% of US homes have
dogs, and 23% of US homes have
cats. The three primary areas
generating the most revenues are
gourmet pet food, pet supplies, and
pet services — including, in the lat-
ter case, pet insurance.

¢ Gardening Products & Sup-
plies: Gardening is one of Ameri-
ca’s most popular recreational ac-
tivities. Retail sales of gardening
products are not only growing by
18% per year, but also boast annual
US sales of more than $14 billion.
Sales are no longer limited to tools
and plants, as significant growth
has come from self-help videos,
books, and consumer education in
general.

 FINANCIAL SERVICES

¢ Pre-Paid Legal Insurance:
There are 15 million Americans
who are already covered by some
form of legal insurance, and the
number has grown by 1.5 million in
the last two years.

e Mortgage Brokers: With
Americans experiencing a 30%
decline in available leisure time
over the last couple of years, many
home buyers have turned to in-
dependent mortgage brokers for
help. These brokers not only shop
for the loans, but also coordinate
the majority of the paperwork.

e Trade Associations: Once
limited to fruit boards and hard-
ware buying groups, this category
is now expanding to accommodate
organizations in the areas of real
estate, pharmaceuticals, elec-
tronics, and medicine.
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Announcing DATGOLD.

The most dramatic development
in music programming since the
invention of the Cart Machine.

DATGOLD, from FirstCom,
is the first gold library on
DAT (Digital Audio Tape).
DATGOLD makes an immedi-
ate and obvious improvement in
the sound of your station.
Here’s why:
With the help of internationally
recognized audiophile Paul Ward,
FirstCom has gained access to an
incredible archive of original mas-
ters and source material.
DATGOLD has been mastered di-
rectly to DAT from the original
source material. The result?
Stunning sonic clarity and vastly
expanded dynamic range for your
format. Here are the advantages:
DATGOLD sounds great played
next to a current or recurrent.
You won’t cringe when
DATGOLD is played next to cur-
rents; every DATGOLD cut has
been EQ’d to modern specs. So
you have the most consistent,
highest quality sound reproduc-
tion across your station’s entire
format.
The benefits of DATGOLD
over CD.
Experts agree that Digital Audio
Tape is the most highly-advanced
technology for radio, offering
playback quality equal to or
greater than CD.

Unlike CD, however, DAT

1s a recordable medium. —&“ '

So you can do digitally o — s

recorded production and voicework
to further enhance your
on-air sound.
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LI BRARY™
e greatest hits of all time on Digital Audio Tape.

;O

1888, DATGOLD Oldies Library 1s a Service Mark of FirstCom, a division of Jim Long Companies, Inc.

DATGOLD sounds absolutely
perfect.
There’s no noise, tape hiss, dis-
tortion, wow and flutter, or phase
problems. It won't skip or miscue,
and isn’t sensitive to vibration. A
snap to use.
9 out of 10 PD’s agree.
In preview market tests, 9 of 10
program directors found
DATGOLD to sound superior to
CD oldies.
Take their word for it.
Get all 2,000 cuts ... or just
enough for your format.
The choice is yours. DATGOLD
is divided into 4 musical eras:
1954-1963, 64-72, 73-80, and 1981
to 1987. So you can select exactly
what era(s) fit your format. That’s
convenient. And cost-effective.
For a free test, complete with
Sony DAT player, call
1-800-858-8880.
No risk. No cost. No obligation.
Simply call FirstCom toll-free. (In
Texas, call collect 214-934-2222.)
Can you honestly think of a rea-
son not to call?
FirstCom ... First Again.

Yes! I want to be first to hear: [[] DATGOLD Oldies Library

I'm also interested n: ] The Digital Production System
Please send (] cassette or [] compact disc.

[] Digiffects SFX Library [ Rosler Creative TV spots
(] FirstCom CD Sales Library  [] IDs [(JAC [JCHR [J Country

7] Other

NAME TITLE

COMPANY

ADDRESS

cITY STATE 2P

TELEPHONE

//éﬁvrm

FirstCom/13747 Montfort Drive/Suite 220/Dallas, Texas 75240/Jim Long Comparies, Inc.

WW-adnericankadiohistorv.com
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If your listeners are more alive than dead, they can win Lorimar Home
Video's “Return of the Living Dead Part 1" videocassettes, I-shiris and
other valuable prizes. Plus, your station gets to host a Return of the Living
Dead party at a favorite local nightspot. This free promotion is available in the
top-25 markets on an exclusive basis to in May 1988

LORIMAR MOTION PICTURES "= GREENFOX PRODLCTION “RETURN OF THE LiviNG DEAD PART 11
JAMES KAREN THOM MATHEWS Davs ASHBROOK MARSHA DIETLEIN PHILIP BRUNS MICHAEL AEYWORTHY
vy J. PETER ROBINS0Y 225254 KENNY MYERS 5577 EUGENE C.CASHMAN ruco s WILLIAM 8. GILMORE
LORIMAR o T FoX s KES WIEDERHORN ) : P

€3 ULT=SA'S—ERED]
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K MANAGEMENT

OVERVIEW

New Looks In Office Design

he design and environment

of the workplace has not

always been an important
issue to many corporate manag-
ers. Often the only consideration
made when designing office space
is where to place the desks and
potted plants.

e

Recently, however, the trend in
office design has been to structure
the workplace so that employees
are in a relaxed atmosphere, with
the emphasis on the employees’
needs.

According to a recent report
issued by the American Society of

S

Workahollcs. Are They
Bad For Business?

very office has at least one

workaholic — that loyal

and dedicated employee

who averages 12-hour workdays,

continues to work right through

lunch, and even finds time on the

weekend to catch up on a project or
two.

However, having too many

workaholics in one office can be

bad for your company, says Dale
Meyer, business professor at the
University Of Colorado.

To begin with, workaholics can
be deceptive. Many overzealous
employees who appear to have
their nose to the grindstone may
actually be accomplishing very lit-
tle. (Meyer calls this act of decep-
tion “face time.”)

In addition, many workaholics
try to do everything themselves,
which not only destroys the “team
spirit” attitude held by other office

""" ; S

Database System
Links Stations To
Core Audience

outing itself as the first

database management

marketing firm to target
radio stations, the Overland Park,
KS-based Audience Direct Inc.
company is currently offering a
computerized system, called the
“Listener Link,” to help radio sta-
tions identify their core audiences
for advertising purposes.

The ‘‘Listener Link” uses a com-
bination of sources (direct mail,
personalized and computerized tel-
emarketing, and radio and televi-
sion advertising) to determine a
station’s core audience. This com-
puterized and catalogued list pro-
vides the station with a listener
database that can then be used to
reduce mass market advertising
budgets by allowing the station to
focus its advettising efforts direct:
ly on its core audience. :

For information on the ‘‘Listener
Link” system, contact Audience
Direct at (913) 345-1655.

workers but also slows down pro-
duction.

Meyer suggests that managers
who want a more efficient office
should first encourage workaholics
to become part of the team. The
manager should then make an ef-
fort to distribute work to all
employees, while at the same time
promoting team spirit by asking
workers for their input and ideas.

..,,_,-L.-q,,-\q. -q.-{{v.'.. o
LR

Interior Designers, nine out of ten
office designers claim they
currently receive requests to in-
clude an employee lounge in the
workplace, while almost one-third
of their corporate clients ask for
the inclusion of a employee fitness
center.

Furthermore, the study reports
that the most frequent employee
complaints with regard to office
environment are poor lighting
(68% ), lack of privacy (49%), and
excessive noise (46% ).

However, it appears that cor-
porate management has begun to
take these complaints seriously,
as the three leading design con-
siderations of corporate America
are lighting (45%), noise pollution
(48% ), and traffic flow (48%).

In addition, specific employee
health problems frequently or
sometimes addressed by manage-
ment include eyestrain (74%),
backaches (62% ), and headaches
(39%).

R e ey R R Vi R T
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Monthly SenesW(H)f Radle
Sales Videos Available

T he March edition of
“Monthly Video Salesmeet-
ing,” an hour-long video-
cassette presentation geared for
station sales staffers, is currently

available from San Francisco-
based AdVentures International.

Delivered by Federal Express,
the videos are designed to be
shown the first Monday of every
month. Featuring host Jason Jen-
nings, the presentations address

issues important to station sales-
people. Topics covered in previous
videos include motivational tips,
creative campaign ideas, and tips
on getting appointments with pros-
pective clients.

Station general managers or
sales managers can request a comnr
plimentary copy of the ‘“Monthly
Video Sales Meeting.” For more
information call AdVentures Inter-
national at (800) 541-0505; in
California call (800) 548-5511.

® March 11-13 — South By
Southwest Music & Media Con-
ference Il. Waller Creek Plaza
Hotel. Austin, TX.

® March 11-14 — National As-
sociation of Recording Mer-
chandisers 30th Annual Con-
vention. Century Plaza Hotel.
Los Angeles, CA

® March 20 — 2nd Annual Soul
Train Music Awards. Santa
Monica Civic Auditorium. Santa
Monica, CA.

®March 21 — Academy of
Country Music 23rd Annual
Country Music Awards. Knott's
Berry Farm. Anaheim, CA

® March 22 — Arrericar Wom-
en In Radio & Television 13th
Annual Commendation Awards
Waldorf-Astoria Hotel. New
York, NY.

® March 24 — National Associ-
ation of Black Owned Broad-
casters 12th Annual Spring
Broadcast Management Confer-
ence. Hyatt Regency Hotel. Hil-
ton Head, SC

® April 9-12 — NAB 66th An:
nual Convention. Las Vegas
Convention Center. Las Vegas
NV

® April 11 — Academy of Mo-
tion Picture Arts and Sciences
60th Annual Academy Awards
Shrine  Auditorium. Los Ange-
les CA

® April 16 — Michigan Associ-
ation of Broadcasters 11th An-
nual Great Lakes Radio Confer-
ence. Central Michigan Univer-
sity, Mi

®May 10 — Kagan Seminar
Radio Station Acquisitions. Park
Lane Hotel. New York, NY

®May 17 — International Radio
& Television Society Annual
Meeting & Broadcaster Lunch
eon. Waldorf-Astoria Hotel
New York, NY

®May 18-22 — National Public
Radio Annual Public Radio Con-
ference. Adam's Mark Hotel. St
Louis, MO

® June 8-11 — American Wom
en in Radio and Television 37th
Annual Convention. Westin Wil-
liam Penn. Pittsburgh, PA

®June 8-12 — BPME Associa-
tion 32nd Annual Seminar. Bon-
aventure Hotel. Los Angeles,
CA

® June 16 — Intemational Ra-
dio Festival of New York
Awards. Sheraton Center. New
York, NY.

®September 14-17 — Radio
'88, sponsored by NAB. Wash
ington DC

®September 15 - October 4 —
“Summer Olympics. Seoul
South Korea

YWideasekcarkadiohistorv-com

Coastal California
160k pop.
FM/AM-Top Ratings
$1.6MM Total

ELLIOT B. EVERS
415-391-4877

TOP 50
Southwestern Market
Exclusive Format

Full Power C
10x1988 projected C/F
$4.8MM

CHARLESE. GIDDENS
202-785-4333

SW-FM
Growth Mkt.-Upgrade
$550k Total

RAYMOND ]. SCHONBAK
214-869-7643

Midwest
Independent TV
with Satellite
$3MM

BRIANE. COBB
202-785-4333

Florida Coastal
Class C-dominant
$1.5MM/terms.

RANDALLE. JEFFERY
305-295-2572

RADIO and TELEVISION BROKER AGE
FINANCING - APPRAISALS

V,
|

MEDIA VENTURE
PARTNERS

WASHINGTON, DC
ORLANDO - DALLAS
SAN FRANCISCO
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OVERVIEW

GOOD READIN’ TONIGHT

Elvis: Hillbilly Cat Years

Elvis Presley as afat guy in a

white jumpsuit going through
the motions for the dinner crowds
in Las Vegas.

That’s why we should be grateful
for people likeGer Rijff. A self-pro-
claimed Elvis fanatic from Hol-
land, Rijff was saddened to find
that most of the photos that ap-
peared following Presley’s death in
1977 were either from those painful
final concerts or from those famil-
iar movie years, which often could
be just as painful. It was very rare
to see a picture of the “Hillbilly
Cat” in all his ’50s glory.

With that in mind, Rijff founded
Tutti Frutti Productions. In the
months following the King’s death,
Rijff collected thousands of rare
photos of the young Elvis, as well

I t’s all too easy to remember

WEEKEND BOX OFFICE
FEBRUARY 26-28

1 Good Morning, $5.2
Vietnam (Buena Vista)
2 Frantic $4.3
(Warner Bros.)*
3 Shoot To Kill $3.5
(Buena Vista)
4 Moonstruck $3.3
(MGM/UA)
5 Three Men And $2.8
A Baby (Buena Vista)
6 A NightIn The Life  $2.7
Of Jimmy Reardon
(20th Century Fox)*
7 Action Jackson $2.4
(Lorimar)
8 Broadcast News
(20th Century Fox)
9 She’s Having
A Baby (Paramount)
10 Serpent And $1.32
The Rainbow(Universal)
* First week in release
All figures in millions
Source: Exhibitor Relations Co.

$1.349

$1.340

COMING ATTRACTIONS:
Nothing on the horizon this
week. Go to a convention in
Dallas instead

as an assortment of newspaper ar-
ticles, concert reviews, and Pres-
ley interviews from the years
1954-57. The result was a book en-
titled “Long Lonely Highway,”
which Rijff published in 1985. It
was an immediate hit among Elvis
cultists, but not the easiest book to
find outside of Amsterdam.

Now Rijff’s work is finally avail-
able in the US, thanks to the efforts
of the Ann Arbor-based Pierian
Press. Featuring several additions
and now titled “Long Lonely
Highway: A 1950's Elvis Scrap-
book” ($19.50, hardcover), this
fascinating document is a must not
only for Presley aficionados, but
for serious students of rock 'n’ roll.

The book is a genuine reflection
of mainstream America’s early at-
titudes toward Presley and this
new ‘‘jungle music;" it’s intriguing
to see how often the performer was
portrayed as a wild, weird, and tal-
entless (!) threat to the very moral
fiber of the country. In fact, he
often resembles the Conrad Birdie
character that would be used later
to parody '50s rock in the Broad-
way musical and film “Bye Bye,
Birdie.”

It’s all here — the riots, the mass
hysteria, the spectacle . . . thebril-
liance.

And the world would never be the

TOP TEN SHOWS
FEBRUARY 22-28

1 XV Winter Olympics
(Saturday, 2/27, 7-11pm)

2 The Cosby Show

3 XV Winter Olympics
(Tuesday, 2/23, 8-11pm)

4 XV Winter Olympics
(Monday, 2/22, 8-11pm)
A Ditferent World (tie)

6 60 Minutes

7 Cheers

8 XV Winter Olympics
(Thursday, 2/25, 8-11pm)

9 Murder, She Wrote

10 Matlock

Source: Nielsen Media Research

* PBS PUTS ON ITS ROCK-
IN’ SHOWS: On Saturday (3/5,
9pm), PBS will air “Shake, Rat-
tle, & Roll,” a two-hour-and-20-
minute all-star concert salute to
the movers 'n’ shakers of early
rock 'n’ roll. Filmed December
15, 1987 at the Ritz in New
York City, the show is hosted by
legendary local air personality
“Cousin Brucie” Morrow.

Performers include Jerry Lee
Lewis, Wilson Pickett, Carl
Perkins, Bo Diddley, Chubby
Checker, the Coasters, the
Drifters, Ben E. King, Gary
U.S. Bonds, Lesley Gore, and
Brenda Lee.

B R T e B

KILLER ON THE LOOSE —
Jimmy Swaggart’s cousin

preaches his own 100 proof
brand of salvation.

® Performers as varied as
Rick Astley, Eric Camen,
Gloria Estefan & Miami Sound
Machine, and Chuck Berry
share the spotlight with wrestier
Capt. Lou Albano, piesidential
son Ron Reagan, and the Kroft
Puppets (!} on the one-hour
comedy-variety special “Red-
eye Express” (CBS, Wednes-
, 3/9,

e Red-Headed Stranger
Willie Neison will star in the
one-hour special “Willie Nelson:
Texas Style” (CBS, Saturday,
3/6, 9pm). Willie takes the audi-
ence on a travelogue of the
Lone Star State, stopping from
time to time to play a little music
with guestsRay Charles, Bruce
Hornsby & the Range, Asleep
At The Wheel, and jazz guitarist
Jackie King.

WAYLON’S SMOKIN’ BUDDY
— Mr. Jennings and Mr. Holly,
all lit up and a plane to catch.

* Also on PBS this week is
‘Buddy Holly And The Crick-
ets — A Tribute” (Tuesday, 3/8,
9pm). The one-hour-and-50-
minute rockumentary/concert
combines live performances,
rare biographical film footage,
and excerpts from the British
documentary “The Real Buddy
Holly Story,” which was pro-
duced by long-time Holly fan
{and, not coincidentally, owner
of most of Holly's songs) Paul
McCartney.

Hosted by Kris Kristoffer-
son, featured performers in-
clude original Crickets Jerry Al-
lison andJoe B. Mauidin, John
Fogerty, Carl Perkins, Duane
Eddy, Brian Setzer, Marshali
Crenshaw (who portrayed Holly
in the recent bio-pic “La
Bamba”), and fellow Lubbock,
TX-native Joe Ely.

o Chuck Berry also makes an
appearance on the “Tonight
Show Starring Johnny Carson”
(NBC, Thursday, 3/10,
11:30pm).

PARTON PARTNER — Smokey
Robinson and Dolly Parton duet
right.

¢ Smokey Robinson, Barba-
ra Mandrell, and the Tempta-
tions will join Dolly Parton in a
tribute to the music of Motown
on her weekly variety show
“Dolly” (ABC, Saturday, 3/5,
8pm).

Highlights include the world
tetevision premiere of the video
for Parton and Robinson’s new
single “I Know You By Heart.”
The tribute to Motown will fea-
ture the Temptations performing
“Can’'t Get Next To You” and “I
Wonder Who She's Seeing
Now,” while Robinson will sing
“Love Don't Give No Reason.”

e The next installment of
“Top Of The Pops” features a
full slate of current hitmakers,
including lcehouse, Tony Ter-
ry, Pebbles, Oingo Boingo, Be-
linda Carlisle, and Tiffany.
Blood, Sweat, & Tears is the
flashback artist of the week
(CBS, Friday, 3/4, 11:30pm).

® Get ready for some swing-
in' sounds as Barry Manilow
stars in his very own special,
“Barry Manilow: Big Fun On
Swing Street” (CBS, Monday,
3/7, 10pm).

The one-hour program high-
lights the jazz, big band, and
swing musical styles prominent
on Manilow’s new Arista album
“Swing Street.” Musical guests
include jazz greats Staniey
Clarke, Carmen McRae, Tom
Scott, Diane Schuur, and Ger-
ry Mulligan, plus those krazy
kats Kid Creole & the Coco-
nuts. And, yes, Barry and the
Kid will be performing their new
single, “Hey Mambo.”

20 m RaR March 4, 1988

\ | 'I'he szdventure Congnues

Jom host Jlm Fowler on

A daily, one-minute radio feature
on nature, wildlife and our living planet.

Now in its third year on the air!

Produced by the

National Wildlife Federation %

Nation's largest conservation orgamzatlonw

For more information call
National Wildlife Federation Public Affairs (202) 637-3754

NA

Presented by

Mutual

7(maha

People you can count on...
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A PLAN THAT WORKS

Coleman Research
is One of Radios
Top Two Research
Companies because
We Develop
Plans that Work

n Coleman, President . Richard Harker, Vice President

For research to be meaningful it must be more than
gathering data — it must lead to an action plan.
Coleman Research 1s recognized as a research leader
because it offers action plans that work.

Coleman Research develops a strategy and lays out
a series of steps that turn research into action. The
Plan encompasses both marketing and programming
— developing a position for the station as well as
specific programming elements.

The Plan has worked for stations like KZZP-
Phoenix; WNSR- New York; KISS-San Antonio;
WCXR-Washington, D.C., and KBIG-Los Angeles.
And, The Plan can work for you. Call us for more
information.

COICman ReseﬂfCh .. . a recognized leader

PO. Box 13829 e Research Triangle Park, NC 27709 « (919) 790-0000
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opular music books have

been a thriving market for

the last decade or so. Un-
fortunately, most of these books
have concentrated primarily on the
stars of rock 'n’ roll, and — with the
exception of a rare biography here
and there — country music has
been relatively ignored by the but-
ton-down minds of the publishing
business.

“Country Musicians’’ (Grove
Press, $12.95, paperback) is one re-
cent exception — and a fine one it
is. Compiled by Judy Eremo from
interviews that appeared in Guitar
Player, Keyboard, and Frets mag-
azines, the book features “Q&A”

Paut Randait

With photos ranging from John-
ny Cash to Rosanne Cash (looking
mighty precocious at five years
old), it’s loads of fun to see them

“the way they were.” For more in-
fo (such as the book’s price), write
to Union & Confederacy at P.O.
Box 11, College Grove, TN 37046.

format interviews with not only
some of the biggest stars in the
country field, but also some of its
slickest pickers, rounding out the
remainder with historical/bio-
graphical sketches of a few of the
greats who are no longer with us.

A partial list ranges from down
home oldtimers Mother Maybelle
& The Carter Family and the Sons
Of The Pioneers to latter-day su-
perstars Willie Nelson and Waylon
Jennings to country-rockers Ricky
Nelson and Don Everly to session-
aires James Burton and Albert
Lee. Fans of country, rockabilly, or
just plain fine musicianship will eat
this with a parfait spoon.

On the lighter side, there’s
“Baby Photos Of The Country
Stars” (Union & Confederacy, Inc.,
paperback) by Paul Randall. Ran-
dall, formerly Manager/Artists &
Press Relations for RCA Records
and now a morning man at WSIX/
Nashville, did a lot of digging to un-
cover some of the gems to be found
here.

Randall presents the book in the
standard trivia quiz format, de-
voting the first half of the book to
various baby and kiddie snapshots
of the stars with hints as to their
true identities. Pictures of the stars
as they look today make up the sec-
ond half of the book.

R TR

NEW THIS WEEK
®BEVERLY HILLS COP Il (Paramount)

In his guise as Detroit peace officer Axel Foley, Eddie Murphy returns to
Rodeo Drive, where the A-B-Cs of murder lead him straight to the feet of
shapely terrorist Brigitte Nielsen. Talk about your legwork. The MCA
soundtrack to this unqualified box office smash sports such '87 chart-
busters as Bob Seger’'s “Shake Down,” the Jets’ “Cross My Broken
Heart,” and George Michael's “| Want Your Sex," as well as performances
by the Pointer Sisters, James Ingram, Pebbles, and Charlie Sexton.
{Street date: 3/9)
® AMAZON WOMEN ON THE MOON (MCA)

This loosely-related collection of comedy skits spotiights the thespian
talents of Rosanna Arquette, Ralph Bellamy, Carrie Fisher, Steve Gut-
tenberg, Michelle Pfeiffer, and “The Boss of the Blues,” MisterB.B. King.
(3/10)

SHAKE DOWN ON THE MOON — Motor City favorite son Bob Seger
wraps his steel-belted vocal cords around his first CHR number one; noted
bluesician B.B. King acts likes it's no big deal.
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CURRENT

® GOOD MORNING VIETNAM (A&M)
Singles: What A Wonderful WorldLouis Armstrong
Baby Please Don’t Go/Them (12-inch promo only)
Other Featured Artists: James Brown, Martha & Vandellas, Beach
Boys
® FRANTIC (Elektra)
Featured Artist: Simply Red
® ACTION JACKSON (Lorimar/Atiantic)
Singles: He Turned Me OutPointer Sisters (RCA)
Action JacksonMadame X
Other Featured Artists: Vanity, Levert, Herbie Hancock

® SHE’'S HAVING A BABY (IRS)
Single: She'’s Having A Baby/Dave Wakeling
Other Featured Artists: Bryan Ferry, Love & Rockets, XTC
® SCHOOL DAZE (EMI-Manhattan)
Single: Da ButtE.U.
Other Featured Artists: Phyllis Hyman, Pieces Of A Dream, Rays

® SATISFACTION (AJKIK-tel)
Single: (I Can't Get No) Satisfaction/Justine Bateman & Mystery
Other Featured Artists: Chantels, John Kaye & Steppenwolt

® HAIRSPRAY (MCA)
Featured Artists: Rachel Sweet, Five Du-Tones, Gene & Wendell

® PLANES, TRAINS & AUTOMOBILES (Hughes Music/MCA)
Single: Six Days On The Road/Steve Earle & Dukes
Other Featured Artists: Dave Edmunds, Emmylou Harris, Book Of Love

® DIRTY DANCING (RCA)
Singles: Hungry Eyesfkric Carmen
She's Like The WindPatrick Swayze
YesMerry Clayton
Other Featured Artists: Bill Medley & Jennifer Warnes, Mickey & Sylvia

® MORE DIRTY DANCING (RCA)

Single: Do You Love Me/Contours

Other Featured Artists: Otis Redding, Solomon Burke, Four Seasons
® LESS THAN ZERO (Def Jam/Columbia)

Singles: Goin' Back To CaliL.L. Cool J

Bring The NoisefPublic Enemy

Other Featured Artists: Bangles, Poison, Aerosmith
® HIDING OUT (Virgin)

Single: You Don't Know/Scarlett & Black

Other Featured Artists: Pretty Poison, Boy George, All That Jazz
® LEONARD PART VI

Single: Without YouPeabo Bryson & Regina Belle (Elektra)
® PENITENTIARY Iii (RCA)

Single: 1 Know You Areflotti Dotti

UPCOMING

® BRIGHT LIGHTS, BIG CITY
Single: Kiss And TellBryan Ferry (Reprise)

® JOHNNY BE GOOD (ATLANTIC)
Single: Johnny B. Goode/Judas Priest (12-inch promo only)
Other Featured Artists: Ted Nugent, Saga, Dirty Looks

® SWEET LIES
Slngle Sweet Lnesﬂoben Palmer (Is|and)

-

.
.
.
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.
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"THE MOST COUNTRY MUSIC

ALLOWED BY LAW’

For information please contact Bill Figenshu 212-382-6132

Is a service mark of Viacom International for use on KIKK-AM/FM,

Houston and WMZQ-AM/FM, Washington.

This unique campaign is available for license in select markets. If you or
your competitors are using this phrase please call us and let us know.

All unlicensed usage will be subject to enforcement.

\/A

Viacoms
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COMMITMENT
IS MORE

THAN JUST
A SONG

AND DANCE.

That’s right, the TMCI ID Division won’t just
give you the old softshoe. Our commitment is to
give you creative jingles in the quickest
turnaround time possible. As a matter of fact,
we guarantee a quality product in just two weeks.
If you're not satisfied — we’re not satisfied.

Let the TMCI team go to work on your next ID’s
and hear the sound of commitment.

While In Dallas, Take the TM Studio Tour.
For reservations call:
Cindy Kessinger
634-8511

A

TM Communications, Inc.
Broadcast Services Radio Stations Corporate Communications Training Programs
1349 Regal Row Dallas, Texas 75247 214-634-8511 1-800-527-7759
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Auto Insurance
Rates Accelerating

or the last six years, the av-
F erage national rates for

auto insurance have in-
creased faster than the US inflation
rate.

In fact, the 1987 auto insurance
component of the US Consumer
Price Index jumped 8.3%, more
than double the 3.7% increase in
the overall index.

Top Ten
States

(Average Premiumj}

New Jersey ($603)
Alaska ($602)
California ($588)
Massachusetts ($555)
Arizona ($553)
Nevada ($549)

New York ($522)
Louisiana ($514)
Pennsylvania ($512)
Maryland ($506)

Rankings determined by private-passenger auto
insurance premiums per registered car.

_

e

Four New Telephone

Bottom
Ten States

(Average Premium)

Maine {$332)*

New Hampshire ($330)*
Ohio ($327)

Nebraska ($323)*
North Dakota ($307)
Mississippi {$297)*
Tennessee {$292)*
Alabama ($278)*

South Dakota {$255)*
lowa ($243)*

* State does not mandate auto coverage
Source: A.M. Best Co.

However, this runaway rise in
auto insurance rates has not affect-
ed all Americans equally, and in
some states a citizen can wind up
paying more for his auto insurance
premiums than he does for his car.

For a look at the most-expensive
states for auto insurance as well as
the least-expensive, check out ad-
jacent charts.

Area Codes Forthcoming

or the first time since New
F York was assigned the 718

code in 1984, four new area
codes will be added to the nation’s
telephone system during the next
several months. The reason? The
US is simply running out of phone
numbers, and this is the best meth-
od the telephone companies can
use to deal with the situation.

Here’s where the new area codes
will be:

e Colorado will add a 719 area
code on March 5. The state has pre-
viously used 303 for all locations,
but the new code will now include
the southeastern portion, including
Pueblo and Colorado Springs.

» Florida will add 407 to its list of
area codes on April 16. The new
code will handle the central part of
the state, including Orlando and all
cities located between Debarry and
Boca Raton.

» Massachusetts will get a 508
area code, beginning July 16. The
new code will serve the central
part of the state, including such
major cities as Worcester and
Framingham.

» Chicago will also receive an ad-
ditional area code — it presently
has only the 312 code — sometime
in 1989. The new number is yet to
be determined.

BEAT THIS!
“Hit Stix”’
Produce
Drum Sounds

You've probably hesrd of air
guitar contests — made popular
in bars and on college cam-
puses acress fhe counly —
where the contestants play im-
aginary guitars: while the sound

. systam blasts out their faverite

~ blistenng soio from the fkes of

©Jimi - Hendrix o Eddie Van
Halen. '

But while air guitarists have to
be safisfied with their fantasies,
air grummers will soon. be able
to purchase a portable dum
system that actuslly enables a

- person to produce drum sounds
Gt of-thin airl 4

o The Hit St slectmnio dram

system, manufackired by New
York City-based Nasta Indus-
trles, reproduces & modulated
percussion  sound - when  the
“sfix" are hit. agalnst any sur-
face. including your body or just
plain air. Powerad by a nine-voll
haﬂe@‘ (ol separately), the
only assembly raquired is plug-
ging the bright orange "stix” into
thia - belt-attachable, bright
yellow ampiifier

“Hit Stin," priced al anprosd-
mately S25 will be avaitable in
toy stores nationwide by the
and of May, For more informa-
tion; contact Nasta Industries at
(212) 029-8085,

Champagne Sales Losing Fizz

ales of champagne declined
last year, as the price of the
imported bubbly climbed in
response to the weak US dollar. Ac-
cordingly, many champagne
makers and importers are taking
smaller profits in order to combat
the rise in price per bottle.
However, many brands upped
their price per bottle by as much as
10% in 1987, and industry sources

expect similar price hikes this
year. Nevertheless, San Francisco-
based wine analyst Jon Fredrikson
anticipates sales of imported
champagne to drop anywhere from
five to ten percent in 1988.

Still, champagne remains the li-
bation for celebration, and the in-
dustry does have its bright spots.
According to theChampagne News
and Information Bureau, sales of
such $50-and-up brands as Dom

Perignon continue to be strong, as
do the champagne-process brands
made in California by the French
champagne houses.

One reason for the latter’s sales
rising anywhere from 15-20% in
1987 is their price — between $8 to
$12 a bottle as opposed to $15 for the
authentic French article. Ah, but
as one Champagne News and In-
formation Bureau official notes,
“Unlike a BMW, champagne is still
an affordable luxury.”

#  US cigarette sales have been
£ declining for the past several
@ years, largely due to an increas-
% ed public awareness of the
% health hazards associated with
@ smoking

§ Back in 1978, the average
i

| American adult smoked nearly
4000 cigarettes a year By
1986, that figure had fallen to
© less than 3300 coffin-nails an-
5 nually.
i Nevertheless, nearly 30% of
. Americans continue to enjoy
i the stress-fighting capabilities of
| the killer weed. When they light
i up, these are their top ten favor-
ite brands
Brand (Company) 1987 Market Share
! Marlboro (Philip Morris) 23.6%
| Winston (RJR Nabisco) 11.1%

. Salem (RJRNabisco)  7.7%

& Kool (Brown & Williamson)6.0%

¥ Benson & Hedges 4.3%
(Philip Morris)

© Newport (Lorillard) 4.2%

¢ Camel (RJR Nabisco) 4.2%

Merit (Philip Morris) 3.9%

I Vantage (RJRNabisco) 3.1%

Virginia Slims 3.1%
{Philip Morris})

Source: John C. Maxwel, Wheat

First Securities
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When your promotional needs call for

a “Homegro wn’’

Call BILL RILEY or MARTY WEISS at

*A Service of KM RECORDS, INC.

or Special Compilation Music Album

to maitch your station format,

Phone:
Fax:

KM SPECIAL PROMOTIONS*
2980 N. Ontario Street
Burbank, California 91504

818 841-3400
818 845-6478
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If Youte
Ready To

Reach For
The Top...

Some Stops.
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Our commitment to growth

continues on its singular
course — continually expand-
ing into those areas that will
help us better serve our adver-
tisers and the thousands of affiliated

WESTWOOD ONE RADIO NETWORKS

This is where it all began. And this is where
we’ve grown to become radio’s biggest single
resource for exclusive programs, concerts
and specials. In fact, the Westwood One Radio
Networks produces and broadcasts more pro-
grams than anyone else in the radio business.

radio stations airing our programs.

More than ABC and CBS combined. More o

than all of the remaining networks and. .~
syndicators combined. And with «

over 5,000 U.S. affiliates as well ¢ |
as numerous outlets in countries - =y
around the world, Westwood One "%
can deliver audiences that its com-

petitors can’t even dream of. ;" . * o

Westwood One reaches out
with hit weekly shows — including . 4"
Scott Shannon’s Rockin’ America * ..
Top 30 Countdown and The Superstar g
Concert Series, network radio’s © = "
premiere live concert package. Since_"_
1983 The Superstar Concert Series 1
has presented exclusive, outstanding

WAAWAW-adRericanradiohistorv.com
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¥
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performances from artists like Tom Petty,
Billy Idol, YES, Aerosmith, Huey Lewis and
the News and Bryan Adams. Our benchmark
performance series — In Concert — has been
responsible for cementing the repu- (7
tations of some of music’s |
biggest names including |
INXS, Los Lobos,
George Thorogood,
Starship, REO Speed-
wagon and BoDeans.
And through
exclusive arrange-
ment with the British
Broadcasting Corp-
oration, we present
each month a BBC
Concert Classic —
featuring vintage
Led Zeppelin, i
Pink Floyd, Police and many more.

A'k NErCWRAD’O

¢ f‘f 7  Off The Record With Mary Turner
s features such stars as
.. The Rolling Stones,

Van Halen and Earth, Wind
"+ & Fire in an intimate and
R candid setting. And
"o & Westwood One also

means the best in special
¢ programming including
> the landmark Lost Lennon
Tapes, Kenny Rogers — Today
4" . and Tomorrow and The
Y- ¢ == Dguvid Lee Roth Live
Y AN Y- 1 Album Party.

@C?%’
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MUTUAL BROADCASTING SYSTEM

When the Mutual Broadcasting System
joined Westwood One in 1985, we expanded
our strengths into three important new areas.
The Mutual PM Network made us tops in
Talk with the legendary Larry King and radio’s
foremost psychologist Dr. Toni Grant.
Mutual’s respected international team of
reporters gave us an important foothold in radio
news, highlighted in 1988 by the most com-
prehensive package of coverage of our nation’s
most cherished tradition — the election of its
next President. And we also hit the sports scene
running with live and direct coverage of major
football action including
match-ups from the NFL,
NCAA and Notre Dame.

NBC RADIO NETWORKS

In 1987, we strengthened our share of
all formats by acquiring the NBC Radio
Networks. Talknet gave us the biggest
block of Talk programming on radio, fea-
turing sound advice and good con-
versation to help its millions of listeners
get more out of life. The Source brought its
number-one-ranked youth radio program-
ming to the party and the NBC Radio Net-
work, in addition to its roll as an international
leader in radio network news, serves up its
own special brand of coverage of the Rose,
Orange and Fiesta Bowls. And, in September
of this year, you’ll be a part of another great
tradition when we take you to Seoul, Korea

for the exclusive U.S. network radio coverage of |

Y '-'t DS, TR
£ -3 '--J-r 'I

the Summer Olympic Games — live and direct
from the venues where the action will be taking
place. World class coverage of a world class event.

RADIO & RECORDS

We’ve also enhanced our position in the music
and entertainment marketplace W1th the 1987
acquisition of Radio & [rmm= “{
Records — the radio and
music industry’s leading |/
publication. Each week
R & R offers its readers
an unmatched combination of tlmely
news, management and sales informa-
tion and the most comprehensive music
airplay data available.
Now in its 15th year of publication,
R & R continues to develop new
and innovative means of reporting
on all matters essential to the
industry’s positive growth.

e

WELCOME TO DALLAS!

If you’re reading this ad at R&R’s
Convention ’88, you’re already part of
. something else we’re very proud of. And
.~ we hope you’ll find time to stop by the
- Westwood One Companies’ Hospitality
' Suite to say hello. If you can’t be with us
in ’88, we’ll see you next time. In what
direction will Westwood One be heading by
then? We’ll give you a hint...it won’t be down!

WESTWOOD ONE COMPANIES

MUTUAL NBC RADIO WESTWOO0D ONE RADIC
aBHUADCASﬂNB SYSTEM s k NETWORKS u RADIO NETWORKS M & RECORDS

AL oo anradinhictornve—com. S -
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another
Super Spot //

Do 1255 ? I

&
a8
"""""

COMING SOON!

@ A revolutionary new music production litrary source for radio!

® Produced by Joe Kelly for . ..

WATCH FOR THE CD DEMO!

A division of Chicago AV Inc. (312)645-8242

R — www-americanradiohistorv com
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RR LIFESTYLES

OVERVIEW

Valium —
A Tranquil
Anniversary

s far as 20th anniversaries

are concerned, you might

consider this one a bit of a
“downer,” but Valium — that once-
heralded ‘‘miracle” tranquilizer of
the late '60s/early '70s — turns 20
this year.

Valium was thought to be a scien-
tific breakthrough upon its arrival
in 1968. It was the top-selling pre-
scription drug in America three
years later, and 61 million pre-
scriptions for the product were dis-
pensed in the year 1975 alone.

In 1979, however, the US Senate
heard testimony on the debilitating
effects of the so-called miracle
drug, and sales have continued to
decline ever since.

Even so, Dr. Rodney Burbach of
the Bethesda, MD-based Addiction
Treatment Center estimates that
there are as many as 2.5 million
tranquilizer addicts in this country,
as there are still 20 tranquilizers
similar to Valium being dispensed
to approximately 86 million Ameri-
cans each year.

WHACK ATTACK

‘“Body Rap’ Turns
Into Mobile Sound

Wanna-tia rap masters looking for some mobile heat box accompani-
ment should check out the “Body Rap,” a portable rhythm and sound
maching manufaciured by the Pawtucket, Pi-based Hasbro Inc,

Trie “Body Rap” consists of eight pressure-sensitive pads — aachwith
adjustable straps and detaschable clips — that can be wormn on varous parts
of the body (head, legs, arms, waist, efc.). Each pad, when hit or slapped,
emits a different drum or cymbal sound, or says the words “body” or "rap.”

The “Body Rap” is powered by four AA batteries {sold sepaiately), and
the built-in jack is compatible with most heedsets and scund systems. itis
currently available in toy ‘stores nationwide and retails for approximately

$59.99.

For further information, contact Lela Katzman of the publicity firm

Cohn & Wolfe at (212) 951-8316.

GA MD
Bruce Stevens, wife Joan, son
Christopher Edward, February

Global Pacific Records Di-
rector/Radio Promotions Daisey
husband Bobby,
son Aaron, February 24

KUZZ/Bakersfield, CA MD -
Jeff Woods to Donna Marier,

WLLZ/Detroit Asst. PD Jim
Pemberton to Monday Morning
Replay staffer Cheri Van By-

#
? Born To: WBBQIAugusta
§ WMTR/Morristown, NJ Asst
OM Tom Mongelli, wife Sandy, 18
son Thomas John. December
% 27
. WSBA-FM (Warm 103)/York, EfanbeRg.
B PA PD Mark Baker, wife Deb )
& Turner, parttime announcer at Marriages:
: WIYY-FM (98 Rock)/Baltimore,
? daughter Jaclyn Marie, Fetru-
i ary 2 February 6
5 Henry Broadcasting Exec
gi VP Greg Reed, wife Leann, son
& Matthew Chambers, February
% 16 nen, March 5
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IT TAKES TWO

Dual Incomes: Ticket To
America’s Middle Class

ore than ever, entry into

America’s middle class

has become dependent on
whether your household sports two
or more wage earners.

According to the US Bureau of
Labor Statistics, 36% of America’s
jobholders earned between $15,000
and $30,000 last year. However, on-
ly 17.7% of the nation’s individual
workers earned more than $30,000
in 1986 — a situation that has led to
Americans’ measuring their eco-
nomic.status in terms of joint fami-
ly income,

In 1987, 40% of US families (ap-
proximately 26 million households)
sported combined annual incomes
greater than $35,000 — the figure
that most experts agree is a mini-
mum level for entry into America’s
middle class.

Although the majority of these
middle class Americans earned be-
tween $35,000 and $75,000 per year,
the real secret to their success was
that 80% of these 26 million
households were home to two or
more wage-earners.

Not surprisingly, those families
on the high-end of the income scale
tended to be headed by a male ina

New AT&T Dévfce May
Cut Long-Distance Costs

ong-distance telephone

rates could drop in the near
future, as AT&T has re-

cently developed a device that will

allow a phone company to ‘‘throw”’
a call further over its lines.

Currently, when you make a
long-distance phone call, the tele-
phone signal is boosted and kept
crisp-sounding by “‘repeaters” that

are spaced 167 miles apart along
the line. The new repeaters can be
spaced as much as 230 miles apart.

While the new device will cut
AT&T’s costs, because the com-
pany will need fewer repeaters to
cover its millions of miles of phone
cable, there’s no telling as yet
whether the savings will be passed
along to consumers.

high managerial position, and 20%
of these men were married to a
woman who had a similar job.

gv 3 *‘ﬂ? ? vf
e *Ggf;’i;m %@ e

Last year, the average Ameri-
can drank the equivalent of 475
12-ounce cans of soft drinks, a
4.5% increase in per capita
consumption over 19€6 and a
1200 ounce per person in
crease over 1980 levels,

This trend shows no signs of
slowing, as industry estimates
expect the average American to
down more than 480 12-ounce
cans of soft drinks in 1988.

While Coca-Cola and Pepsi-
Co iInc. command the lion's
share of the market, together
accounting for nearly 70% of all
soft drinks sold in the US, there
are substantial differemces be-
tween individual brands

In 1987, America’s ten most-
popular brands of soft drinks
were
Brand (Brewer) Murket Share
Coke Classic 19.8% |

{Coca-Cola) i
Pepsi (PepsiCo Inc.) 18.8% 3
Diet Coke (Coca-Cola) 7.7%
Diet Pepsi (PepsiCo In¢.) 4. 8%
Dr. Pepper 4. 3% -3

(Hicks & Haas) @
Sprite (Coca-Cola) 3.5% 4
Seven-Up (Hicks & Haas) 3.4% 1§
Mountain Dew 2.9% §

{PepsiCo Inc.)

Caffeine-Free Diet Coke 1.7%

{Coca-Cola)

R.C. Cola

{Royal Crown Cos.)
Coke (Coca-Cola) 1.6%
Source: Beverage Digest
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The Fastest Format Improvement Ever:

100% of Your Music from Century 21 CDs

Get a free sample HitDisc®
week at the R&R Convention in

Suite #2272

This week, Century 21’s Compact Disc
music can give your station the clear,
clean & Impressive sound you’'ve. been
CDs have no surface
noise, never fiutter, don’t rumble, and

searching for!

won’t get cue-burned.

this

CDs

GoldDiscs give your
station all the CHR,
AC, Meiiow AC, Top
40 Oidies, or Country
music you want on
Century 21's pristine

Century 21 Programming has radio CDs
with consistent audio levels, super-tight
starts, trip cues, and 100% hit songs.

Iﬂ@ COMPACT

including

found on CD anywhere eise!

www.americanradiohistorv.com

hundreds
research-proven oldies that can’t be

deliver the new hits of
the week with digital

Century 21’s HitDiscs® Ilil @ﬂtﬁg@

QIGITAL AUOIO

quality for CHR, AC,

and Country.

582-2100.

of

Call for a free sample Century 21
HitDisc® or GoldDisc®

toll-free at (800)

century 2]

4340 Beltwood Parkway, Dallas, TX 75244-3225

March 4, 1988 RsR & 29
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OVERVIEW

Living Room

Lasers!

bringing Pink Floyd home
to play in your living room.

No, it's not an inflatable flying
pig, but a laser light show de-
signed for the home. A Chats-
worth, CA-based company
called With Design In Mind
has come up with “Laser FX,"
a box device that connects to
your home stereo, projecting
huge multiple color laser im-
ages on walls and ceilings, all
synchronized to the beat of the
music.

This is the first time lasers
have been availabie for home
use, and it took With Design In
Mind four years of develop-
ment to perfect the concept.

Retail price: $229. For more
information, call the company
at (818) 407-1286.

I t's the next best thing to

KENNY RYBACK

o “FROM THE STREETS TO THE AIR '

Selling
Electronic Data
On The

FM Band

he FM airwaves have long

been used for everything

from foreign language pro-
gramming to almost every type of
music imaginable. Now unused
portions of the FM band are being
used to broadcast electronic data
between various businesses.

One company selling this recent
development is the Salt Lake City-
based Mainstream Data firm,
which sends data communications
ranging from news feeds to maga-
zine-length features to a national
network of subscribers that in-
cludes UPI, Reuters, and McGraw-
Hill by leasing space on 12 FM
radio channels.

The major advantage of using
such FM linkups as opposed to con-
ventional telephone delivery is the
former’s cost. When using the FM
band system, the sender pays one
price — ranging between $3000 and
$100,000 per month, depending on
the volume of information involved
— no matter how many points on
the network he wants to reach.

Yamaha Unveils Digital
Audio Tape Recorder

A

Ithough the digital audio tape (DAT) controversy continues to
rage within the industry, the Yamaha Electronics Corporation
recently demonstrated its first digital audio tape deck at the Win-

ter Consumer Electronics Show. The “DTR-1" is a pre-production model
of the new DAT units that will reportedly deliver a higher quality of tape
reproduction than previously possible via conventional tape recorders.
For the DTR-1, Yamaha created proprietary LSls that provide signal
processing on a single chip as well as digital servo, digital metering, and

digital inputs and outputs.

Other features exclusive to this unit include Hi-bit audio processing,
18-bit digital filtering circuitry, eight-times oversampling, and twin D/A
converters that allow simultaneous sampling and A/D conversion for both

the right and left channels.

The player uses high performance Sendust/ferrite rotary heads, opti-
cal cable input and outputs with gold-plated connectors, a heavy-duty
power transformer, and a copper-plated chassis structure.

Among the unit’'s additional features are a user-programmable
U-TOC, fast forwarding to a blank portion of the tape, 200x high speed
search, and 5x cuing search. The unit can be operated by the front panei
controls or with a 27-key wireless remote.

Yamaha has yet to release an official introduction date for the player
{the prototype of which is pictured here), and no estimated retail price

has been given.

Kodak Brings Color To Photocopies

ired of photocopying a
beautiful page, full of strik-
ing colors, only to end up

with black, white, and grays?
Hey, it’s a great big colorful
world out there, so this month
Eastman Kodak is introducing two
new high-speed color copiers that’ll
reproduce exceptionally vivid col-
ors. The machines even promise to

INDEPENDENT
MUSIC PROMOTION

THE PROMOTION DEPT. I

(213) 468-1010

30 m RaR March 4, 1988
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create colors within black-and
white originals!

These new copiers operate by
means of a “sound pad.” All you
have to do is put the document on
this pad, then touch the first and
last corner of the area that you
want colored. The places touched
make sounds that pinpoint the
area. Microphones pick up the
sounds, and a microprocessor tells
the copier what to do. You then
choose the desired colors from a
menu.

The basic copier will retail for a
hefty $54,000. For $595,000, you can
get the advanced machine which

Teflon-Coated
Floppy Discs

f you thought Teflon was only

good for keeping the eggs from

sticking to the bottom of your
frying pan, guess again.

The Charlotte, NC-based Verba-
tim Corp. has recently developed a
process whereby Teflon is being
used to protect floppy discs for
computer systems from such con-
taminants as fingerprints, coffee,
cold cigarette ashes, and even cor-
rection fluid.

The company claims that when
tested, the Teflon-coated discs suf-
fered only 5% data loss, compared
to the 70-99% data lost by non-
coated discs.

wWWL.americanradiohistorv.com

can reproduce full-color originals,
including 35mm slides that can
then be enlarged, providing you've
purchased an optional attachment.
Both machines make copies for
less than 50 cents a shot.

Real-Sound
Effects Library

Available
Library” is currently

“S
available in the US

through an exclusive distribution
deal with the New York and Los
Angeles-based Associated Pro-
duction Music (APM).

Consisting of 25 compact discs,
each with an average of 60
minutes of effects per disc, the
library is the first sound effects
package to incorporate recent
technology, such as Mid and Side
(M-S), O.R.T.F., and Stereo-
sphere, thus enabling users to
alter sounds with greater creative
freedom at no loss in reproduction
quality. )

“Sound FX — The Library” is
recorded and mastered digitally
in stereo and includes all real-life
sounds; nothing has been re-
created synthetically.

For more information, call Phil
Spieller at APM, New York (212)
977-5680, or Cassie Gorieb at APM,
Hollywood (213) 461-3211.

ound FX — The

DIC Offers DAT

complete selection of
A R-DAT tape cassettes and
pancake reels is now
available from the Hackensack,
NJ-based DIC Digital Supply Corp.
Along with the pancake reels
used for duplication, the firm’s
line includes DAT cassettes in
46-, 60-, 90-, and 120-minute for-
mats.
For further information, contact
the company at (201) 487-4605.

Orban Intros Latest
Stereo Spatial Enhancer

casts, a new, stereo spatial enhancer is now available from the

D esigned to add dimension and depth to AM and FM stereo broad-

San Francisco-based Orban Associates Inc. firm.

The “222A" uses exclusive, patent-pending technology to detect and
enhance those psychoacoustic directional cues that are present in all
stereo program material, thereby increasing brightness. transient defini-
tion, and clarity in the stereo soundstage.

The 222A, which operates solely on attack transients and is fully
mono-compatible, does not increase sensitivity to vertical tracing distor-
tion during disc playback, nor does it exaggerate reverberation, nor does
it increase multipath distortion. all of which were major problems of earlier

stereo spatial enhancement units.

For further information, contact Orban at (415) 857-1067.
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HERE'S WHAT
THE BEST HAVE

TO SAY ABOUT

SELECTOR.

(7 IN A SERIES)

“With the limited number of artists and songs in the Country
format, you need a music scheduler that keeps the music sounding
freshand alive. I've been down the road with other systems and
there’s nothing that compares with Selector. It makes doing music a
pleasure instead of a chore!”

“I have used several music scheduling programs over the last few
years, and none of them were in the same league with Selector.
We've just signed on as a Sampler client, as well, and I have no
reservations about getting started, because [ know that the
support is as close as my telephone!”

“Version 1118 is the hottest thing going! Just when you think the
system can'’t get any better, RCS improves it. The ability to look at
the history of a song in the manual scheduler is, for me, the hottest
feature. I use it often and it gives me great confidence in what I do”

“Congratulations on Selector release 11.18. The best keeps getting
better! You've come a long way in the nine years I've been using
your software. We're glad to be continuing our corporate
relationship with you for another year. Our program directors are
very pleased with your support and service”

Les Acree
Operations Manager
WSJS/ WTQR—Winston-Salem, NC.

Kris Blake
Operations Manager
W YAV-FM—Myrtle Beach, SC.

Jay Phillips
Operations Manager
KXXY.-FM—Oklahoma City

Bill Thomas
VP/Programming
Capitol Broadcasting
Corporation

RADIO COMPUTING SERVICES, INC.
One Chase Road * Suite 206 » Scarsdale, New York 10583 = (914) 723-8567
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R TECHNOLOGY

OVERVIEW

HEAVY METAL JACKET

The Incredible Walking Stereo System

e're all familiar with the

“Walkman’’ and its vari-

ous imitations, but now
comes a new development that will
literally transform the consumer
into a genuine walking sound
system.

Toshiba recently introduced a
“TOSBAX Sonic Jacket” that in-
corporates a high-quality sound
system into an attractive garment,
eliminating the need for head-
phones and offering the user more
freedom of movement than is pos-
sible with other personal audio
systems.

Made of durable 40/60 cot-
ton/polyester fabric, the jacket in-
cludes four slim speakers in spe-
cially-designed padded shoulder
and chest enclosures, a stereo

amplifier, a battery pack (four “C”
cells are required), and a color-
coded wiring assembly. All com-

ponents and wiring can be easily
removed for cleaning, and the unit
connects easily to virtually any
portable AM/FM stereo radio, cas-
sette, or CD player.

The jacket — surprisingly light
due to its evenly-distributed weight
— is available in either black or
white, and comes in the three
standard small-medium-large
sizes. The jacket’s sleeves are also
removable, so that the garment
can be turned into a vest for warm
weather wear.

Because of the placement of the
speakers — fullrange in the
shoulders, bass in the chest —
Toshiba claims that the full sonic
impact of this heavy metal jacket
must be worn to be experienced.
Retail price: $200.

ATTENTION GIANT BOOM BOX
STATIONS ONLY!

Don’t Miss the Giant Boom Box Seminar
March 16-18 at Club Med --Stewart, Florida

SPECIAL GUESTS:

PLUS:

Boom Box
FOR:

e AL RIES, author ‘‘Marketing Warfare’’ and
“Positioning: The Battle for Your Mind”’

o KEPNER TREGOES, nationally acclaimed for
“Executive Decision Making”’

» SPECIAL SESSIONS on increasing effectiveness &
visibility, promotions and sales using the Giant

e GMs, PDs, SMs and Promo Directors of Giant
Boom Box Stations

For Reservations and Information Call

BEV STALEY

305-626-3774

Advance reservations required, attendance limited

© 1988 Electronic Media Consuftants, Inc.
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Tascam Debuts Eight-
Track Cassette Recorder

asement fecording enthusiasts take notal The Los Angeles-
based Tascam company recently unveiled America's first eight-
track multitrack cassette recorder for use with standard-audio cas-

settes.

Yascam. a professkonal division of TEAC, was the first company to in-

treduce four-track multitrack standard cassette recording. Now, with the
Tascam “238 Syncasel,” the company has supplied twice the fracks
previously avaitable, alcng with state-of-the-arl conlrol.

The new unit includes such fealures az 3 34 ips tape speed, full-
functin remacte control, auto punch in‘out. auto revarse, dbx i noise re-
duction, and MDY [FSK} compatibility. :

The Tascam 238 is also SMPTE-friendly, giving it the ability 1o lock
up with other decks and synchronize with video A serial connactor is
also includad for external computer control, as well as open architacture
for future software development,” such as the upcoming Tascam
“MIDEZER” synchronizar that wil enable easy integration between MIDI
instruments and SMPTE-machine synchronizatiari.

‘Retail price: $2296. For more information, call Tascam at (213}

726-0303.

T . .
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New Harris AM, FM

Transmitters On Horizon

T he Quincy, IL-basedHarris
Corp. recently announced
plans to introduce several
new AM and FM radio transmit-
ters.

In the high power FM family,
Harris is bringing out a 20 and a 30
kilowatt transmitter, each of
which is available in dual con-
figurations. The company will
also make available an enhanced
air cooling system to its current 25
kilowatt model FM transmitter.

At the same time, Harris will be

:
5

debuting its new “DX-25" digital
solid state 25 kilowatt AM trans-
mitter. This particular unit in-
cludes Harris’s patented digital
amplitude modulator, which pro-
vides signal clarity from low har-
monic and intermodulation distor-
tion with essentially no audio
overshoot, tilt, or ringing.

The “DX-25" also provides high
overall AC to RF efficiency, which
could conceivably save the station
some money when those monthly
power bills come around.

s s

Computerized Dressing Rooms

veryone knows what a
chore it can be to try on
clothes in a department
store, especially when you have a
lot of items and not a lot of time.

Well, the New York-based Fash-
ion Systems Corp. may have
found just your solution, as the
company is currently negotiating
with some major US retailers to
install computerized ‘“Magic Mir-
rors” in dressing rooms.

These *“Magic Mirrors” allow
people to “‘try on’’ as many as ten
outfits in 60 seconds. The com-
puter flashes images of the clothes

on the mirror at the touch of a but-
ton, revealing how they will look
on the customer.

Of course, the mirror can’t ac-
count for the various lumps and
bulges a person may be carrying
around, but “it gives a good idea
of how you would look,” says
Fashion Systems President Bruno
Lansing.

The mirror, however, isn’t a
completely new idea. It was
developed in Paris, and is current-
ly in use at stores in France,
Japan, and Australia.
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GENERATION II

The music scheduler
that responds to today’s
programming demands

Generation II Solves Programmers’
Toughest Scheduling Problems In Ways
You Never Thought Possible:

® Increased categories for more flexible scheduling

® Eliminates hand scheduling with twofers,
threefers, blocks ... now you let the computer
do it

® Automatic category changes improve daypart
control

® Keeps your inventory fresh by automatically

RadioWare’s Carl Barringer
is the foremost expert on
music scheduling systems.
Barringer pioneered the first
music scheduling system for
microcomputers and has
refined music systems for
MTV and many top stations
during the past six years.

resting and reintroducing your songs
® Can't lose control of your format because
Generation I is so easy to understand and modify

Join the smart broadcasters who have already purchased GENERATION I1:

Drake-Chenault, Albuquerque
KFMG, Albuquerque
WDJQ, Alliance, OH
WSFM, Asheville
WKHX, Atlanta

KKM]J, Austin

WLIFE, Baltimore
WWMX, Baltimore
WKIJN, Baton Rouge
WMJX, Boston

WVBFE, Boston

WKSE, Buffalo

WYRK, Buffalo
WKHQ, Charlevoix, MI
WCLR, Chicago
WTCB-FM, Columbia
Cal Casey Consultants, Dallas
KZEW, Dallas

KPLX, Dallas/Ft. Worth
KSCS, Dallas/Ft. Worth
WBAP, Dallas/Ft. Worth
WWSN, Dayton
KXKX, Dubuque
WLHQ), Enterprise, AL
WIKY, Evansville
WLAYV, Grand Rapids

KAAK, Great Falls, MT
WMYI, Greenville
WSSL, Greenville
WNNK, Harrisburg
KVRP, Haskell, TX
KIKK, Houston
WEMS, Indianapolis
WIBC, Indianapolis
WMSI, Jackson, MI
KBEQ, Kansas City
WBPM, Kingston, NY
WGHQ, Kingston, NY
KORK, Las Vegas
KYRK, Las Vegas
KMJX, Little Rock
MTV Europe, London
KBIG, Los Angeles
KLSX, Los Angeles
KRLA, Los Angeles
WGKX, Memphis
WREC, Memphis
WRVR, Memphis
KDWB, Minneapolis
Progressive Music Network,
Minneapolis

WCCO-AM, Minneapolis

RadioWare

Software Specialists for Radio

P.O. Box 36385
Dallas, Texas 75235
(214) 350-7216

WLTE, Minneapolis
WSM-AM, Nashville
WSM-FM, Nashville
MTYV, New York
VH-1, New York
WLTW, New York
WNVZ, Norfolk
WSKX, Norfolk
Keymarket Communications,
North Augusta
WSTE, Orlando
WMGYV, Oshkosh
KCAQ), Oxnard, CA
KKFR, Phoenix
KGW, Portland
KINK, Portland
KSGQO, Portland
WRAL, Raleigh
WRNL, Richmond
WRVA, Richmond
WRXL, Richmond
WKMQ, Rockford
KISS, San Antonio
KMMX, San Antonio
91X, San Diego
XTRA, San Diego

wasALamericanradiohistory. com

KNBR, San Francisco

KSFO, San Francisco

KYA, San Francisco

KWSS, San Jose

WDOQY, San Juan, PR

KZST, Santa Rosa

WGFM, Schenectady

WGY, Schenectady

Broadcast Programming, Inc., Seattle
KJR, Seattle

KLTX, Seattle

KNBQ), Seattle

WIRX, St. Joseph, MI

WSIM, St. Joseph, MI

KWK, St. Louis

KGTO, Tulsa

KRAYV, Tulsa

Richardson Programming Services, Tulsa
WMZQ-AM, Washington, DC
WMZQ-FM, Washington, DC
Radio Windy, Wellington, NZ
WRME, West Palm Beach
KEYN, Wichita

KFH, Wichita

KLZS, Wichita

KQAM, Wichita
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RR PEOPLE

OVERVIEW

A Royal Recepfion

{-r; 'Good Morring. Vietnam’, star Robin Wikars. MUA recerding arlis
Prince Charles, and Chuck 'sidate for'ihie: eviningPengess: Dipna

Saturday
ng arbist

The staffs of Gold-formatted CBS 0&0s WQDS/Boston and WOGL/Phlladelphia were seen twistin’ the

night away at a recent party hosted by the CBS Radio Representatives. Also present were over 200

- \ \ : members of the New York, Boston, and Philadelphia advertising community, including Young &
All-news KNX/Los Angeles recentiy graniea 102 ywar old karen Car- Rubicam’s Jamie Rhind, winner of the grand prize drawing for the Wulitzer jukebox shown here. Pictured
ter a special birthday wish —~ a rde aboard the sfafion’s "Choppef among the party animals are (from left) CBS Radio Representatives VP/GM Tony Miraglia, WOGL GSM
1070 " The 45-minute heticopler thght [Carter s firsf over-the City of Marianne Zaren, WOGL VP/GM Vince Benedict, Rhind, WODS VP/GM John Gehron, and WODS GSM

the Angels proved so enjoyabie she agreed to do iEall over again on Andy Mars.
her next birthday. Carter was alsa hbnored By the stdtion gs one of iis
1987 "Cuzens Of The Week'™ tor her 60 yedrs of volunleer work

The Class of '88

Several EMI-Manhattan Records BMOCs attended the premiere of director Spike Lee's latest flick,

“School Daze,” the soundtrack to which has (not coincidentally) been issued on the EMI-Manhattan
label. Pictured are (I-r) Slack Johnson, Bruce Lundvail, Lee, Sal Licata, Gerry Griffith, and Varnell

Johnson.
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Go Team!

No, Capito! recording artist Melt'sa Morgan wasn't modeling a stylish
cheerleader outfit when she showed up‘to Jend her support to the
New York City area radio personalities who tearmed up to participate
in the annual Black United Fund Basketball Game that was held at
Madison Square Garden recently. Shown lending Morgan some sup-
port as she' reacts to the news that their vinyl teaming, “Love
Changes," went to number one on the Urban.chart s Ansta recording
artist Kashif.
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RISTA'S HIT SQUAD!

A PRESENT AND ACCOUNTED FOR.
Mgy | WHITNEY HOUSTON

“WHERE DO BROKEN HEARTS GO”
From her Grammy-nominated, 6x platinum album, Whitney.

Top 40: Debuts at 32-@ R&B: BREAKER Debuts at @
A/C: #1 Most Added! Debuts at 18-

(B B B e ©¢ & ¢ & &6 & ¢ & ¢ o & © & O ¢ o o O o O O o O O O © O 6 © O 0o © o © 0 © © © © O o O o O O o o o

vociany IBILLY OCEAN

e “GET OUTTA MY DREAMS, GET INTO MY CAR”
Unquestionably the hottest new single in the street.
From the strongest album of his career, Tear Down These Wallis.

TOP 40: 29-20-10-@) R&B: 31-24-) A/C: Debuts at ) o

?}
et TAYLOR DAYNE
:*@l “PROVE YOUR LOVE”
From her explosive almost gold debut album, Tell It To My Heart.
Top 40: Breaker Debuts £

BARRY MANILOW witH KID CREOLE

“HEY MAMBO?” Don't miss the CBS-TV special,
Barry Manilow; Bia Fun On Swing Street, premiering Monday night, March 7th.

Top 40: Over 35 early believers including KHTR, KCPX and WBBQ, plus PWR 106.
A/C: #4 Most Added!

THE CHURCH

“UNDER THE MILKY WAY”
From their Arista debut album, Starfish.
Album breaking in: Minneapolis, Dallas, Boston, Los Angeles, Pittsburgh and San Francisco.

AOR TRACKS: 52-42-@ AOR ALBUMS: Debut at 37-@ NEW ARTISTS TRACKS: 5-1

LRESER v iy

 pionss | DIONNE WARWICK
L S HOWARD HEWETT

Hoewarp
e e ) “ANOTHER CHANCE TO LOVE”

At From her outstanding album, Reservations For Two.

ok 72 R&B: €9 A/C: 6th Most Added! Breaking Big!
NEX'I' uP KASHIF JERMAINIE RriB: ALREADY ON:
“LOVE ME ALL OVER” STEWART WRKS, WUSL, WPEG

“SAY IT AGAIN”
TOP 40: GOING FOR ADDS MONDAY MARCH 7th. H;j

Shipping March 25, the lead single from a debut album that was 7 years in the making. It's been well worth the wait.

e ARISTA RECORDS WELCOMES YOU TO DALLAS

—uany americanradiohistorv.com -
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OVERVIEW

Champagne For Every (Number) One

BM! recently raised a toast to songwriter Ritchie Cordell and Publisher:ABZ Music President Phil Kahl.
presenting them with engraved champagne buckets in honor of the back-to-back number one hits for Tif-
fany (1 Think We're Afone Now"} and Bily ldoi (*Mony Mony’}. Both songs orginally were hits for "60s
chart-toppers Tommy James & the Shondels. Pictured at the presentation are {I-r) BMI VP Stan Catron,
Cordeli, BMI President: CEQ Frances Preston, Kahi. and BMI Asst. VP Bobby Wemnstem.

An All-Star Lineup

Singer Al Jarreau shares the spotlight with basketball heavyweights
Michaet Jordan of the Chicage Bulls (I} and the Boston Celtics’ Larry
Bird (r}. The Warner Bros. recording artist not only performed at a
special gala concert heid prior to the Nationa! Basketball
Association's 38th Annual Ail-Star Game in Chicago. but also sang
the natiosal anthem at the game's opening ceremonies

Tﬁe Original Orange Crush Can | Have Your Avtograf?

When officially-sanctioned Soviet rockers Avtograf journeyed to Los Angeles racently, the local enter-
tainment community rolled out the red carpet with a party held in honor of the rockin’ Rooskis. Seen at
the soiree are (top row, I-r) ex-Doobie Brother turned session guitarist Jeff Baxter, Avtograf's Viktor
Mikhalin and Leonid Gutkin, KLSX/Los Angeles air personality Damion, Avtograf’s Leonid Makarevich
and Artur Micheyev, and “La Bamba" star Esai Morales. Seated are Avtograph's Alexander “Sasha”
Sitkovetskiy and US singer Meri D.

The Super Bowl may be fong over, but the memories of Super Bow!
promotions linger on For example. take station WCXR Washington.
DC. which conducted a “Pamnt The Town Redskins ' promotional con-
test. Listeners were asked. “What would you do to win a tnup to the
Super Bowi?' The winning answer was provided by Matt and Debbie
Dillon of Fafls Church. VA, who had the station call letters and team
name paited on ther bodies, stomped on 150 pounds of oranges
then drank the fresh-squeezed 1or s that tresh-stomped?) pnce, all to
win a pan of ducats to the big game in San Diego

Howard Looks Statuesque

Goldberg, Friedan Debate Rock Lyrics

Artist manager (and a chair of the American Civil Liberties Union Foundation of Southern California) Dan-
ny Goldberg squared off with Betty Friedan, founder of the National Organization of Women, at a recent
California Copyright Conference meeting. “Rock Lyrics —Is Total Freedom Too Muci " proved to be a lively
topic for debate, as Goldberg defended lyricists’ right to freecom of speech, while Friedan commented that
some rock music glamorizes violence as well as degrades and demoralizes wormnen. Pictured at the mesting
are (I-r) Goldberg, Friedan, and CCC President Marv Mattis.

Atlantic Records: recording artist Miks Howard proudiy displays the
“Best New Artist” award she recently racewved from the NAACP at its
annual awards ceremony in Los Angeles
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Be The OFFICIAL RADIO STATION In Your Market For A Unique
Anti-Drinking-and-Drug Campaign

D Deie wndl Docga op LAk

*TH!NK...Don’t Drive with Drugs or Drink!” is a major, national, (races against-the-clock over a short, serpentine course), featuring
multi-media public service program that will rely heavily on RADIO  newsmakers and media personalities from your city—including
for its success on a market-by-market basis. your station!

Aretha Franklin has generously agreed to record a new music video All of the radio stations in your market are invited to be an

of her popular song “Think,” with revised lyrics aimed at discourag- important part of “TH!NK FAST!” Make it a station event, by

ing driving while under the influence of alcohol or drugs. The music - entering up to three air personalities in the driving competition: the

driver with the best time among all media competing will have
$100 donated to Mothers Against Drunk Driving in his/her
station’s name!

And, The Official “TH!NK ™ Radio Station in your market will be
named, on the basis of brief promotional proposals which alt
stations in your market are invited to submit. The privileges that go
along with that distinction include: celebrity interviews and custom
ID’s; VIP access to artists at the Celebrity Race; prizes for on-air
giveaways; and more!

Listed below are the markets “TH!NK FAST!” will visit in 1988.
Join us! The “TH!NK™ Campaign just might be the most
rewarding activity your station could get involved with this year!

video will feature an all-star cast of popular recording artists from
all formats: CHR, A/C, AOR, Country, and Urban. The program
is a natural follow-up to Stevie Wonder’s highly successful “Don’t
Drive Drunk” music video and public service campaign.

A key part of the “TH!NK” program is a series of four regional
celebrity auto races, featuring many of the recording artists
performing in the music video.

And we’re “takin’ the ‘“TH!NK’ program to the streets” with
attention-getting local media events in 12 major Radio markets
surrounding each of our celebrity races.

Titled “TH!NK FAST!", these events are celebrity gymkhanas

ROAD ATLANTA MID-OHIO LIME ROCK, CT CALIFORNIA
RACE RACE RACE CHAMPIONSHIP
Miami/Ft. Lauderdale Chicago New York Los Angeles
Atlanta Detroit Philadelphia San Francisco
Tampa/St. Petersburg Pittsburgh Boston Seattle-Tacoma
New Orleans St. Louis Washington, D.C. San Diego
Charlotte/Gastonia Minneapolis/St. Paul Baltimore Denver/Boulder
Birmingham Cleveland Providence/Warwick/ Phoenix
Nashville Milwaukee/Racine Pawtucket Portland
Memphis Kansas City Buffalo/Niagara Falls San Jose
Greensboro/Winston-Salem Cincinnati Hartford/New Britain Sacramento
Orlando Columbus Rochester Salt Lake City/Ogden
Jacksonville Indianapolis Monmouth/Ocean City Riverside/San Bernardino
Norfolk/VA Beach/Newport* Louisville Albany/Schenectady/Troy Tucson
Richmond* Dayton* Wilkes-Barre/Scranton Anaheim/Santa Ana*
*Tentative *Tentative Nassau-Suffolk* *Tentative
*Tentative
Supported by:
NGtonat Association of "
Get involved in “TH!NK...Don’t Drive with Drugs or Drink!” MADD %B Ug .
S. Departmen

Call Program Headquarters at 1-800-521-7186 —or—
See the “TH!NK?” presentation, March 4th at the R&R Convention!

Dodge Cars
Chrysler Motors

of Transportation

Funding Provided by:

Lipton Iced Tea in Cartons
Thos. J. Lipton, Inc.

_nany amaricanradiohistorv..com
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IT SIZZLES!

The hottest collection of its kind on CD.

No other production library is as fresh.

More than 400 original 60’s and 30’s
plus 15 edits and power parts.
And they all sizzle.

= _|- %4 e = -
I':'E-i- —
Broadcast Services, Inc.
Put LAZER power in your production. For demo call 1-800-527-2514.
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40-COUNT SUIT

NEWSBREAKERS

Randolph Sues WBZZ &
Morning Team For Defamation

Former WBZZ (B94)/Pittsburgh
ND/morning personality Liz Ran-
dolph has filed a defamation of
character suit against station own-
er EZ Communications, VP/GM
Tex Meyer, PD Jim Richards, and
morning personalities Jim Quinn
and Banana Don Jefferson. The
suit asks for unspecified compen-
satory and punitive damages be-
cause under Pennsylvania law a
judge determines the award. Over
40 counts are listed in the com-
plaint, including wrongful dismiss-
al. Randolph had been affiliated
with B94’s morning show for two
years.

The matter came to a head in
late January after comments
made by Quinn and Jefferson.
Randolph claims these comments
implied she “is promiscuous with
and has engaged in indiscriminate
oral sex with large numbers of per-
sons ... and has sexually trans-
mitted diseases.”

The pair also said on-air that
Randolph bears a tattoo on her
head reading, “Don’t pull on my
ears, I know what I'm doing.” Af-
ter that remark Randolph walked
out, telling officials she couldn’t
even tape her next newscast. PD
Richards fired her for leaving her
duties in midshift.

Meyer told R&R, “The lawsuit is
absurd. Our intention is to fight this
suit as fully as possible, and we're
confident our situation will be vin-

Moody

Continued from Page 3

KKBQ/Houston PD slot. Richards
had handled the group’s stations
east of the Mississippi, with Co-
National PD Guy Zapoleon handl-
ing the stations west of the river.
As part of the move, Zapoleon adds
WBJW-AM & FM/Orlando and
WNCI/Columbus to his respon-
sibilities.

Berger told R&R, “I wasn't
ready to give Guy the whole coun-
try because we're not quite finish-
ed doing what we have to do in
Phoenix. Bob’s a bright guy who
has an extensive background in
Country and every other kind of ra-
dio. This is an opportunity for Bob
to take over the Country stations
while also giving him a shot at
helping manage WKZL. In time we
will be making some further an-
nouncements about the way we
manage our programming.”’

Moody, who joined Nationwide
only nine months ago, said, “I'm
incredibly happy with this com-
pany and the great people here. I
went to them very early and said I
wanted to stay with Nationwide for
a long time, making it clear I
wanted to expand my role
wherever possible. But I didn’t ex-
pect to be given corporate respon-
sibilities this soon — it's an unex-
pected pleasure.”

Moody came to WPOC after 18
months as KRMD-AM & FM/
Shreveport OM. The ten previous
years were spent at WAKY/Louis-
ville, where he was PD during the
last three years.

dicated. Ms. Randolph was aware
she was an integral part of the en-
tertainment team when she accept-
ed her position. She knew and ac-
cepted the fact that she would be
the foil for what all listeners knew
were humorous, other-than-real-
life comments made by her fellow
team mémbers. On various occa-
sions she made her coworkers the
foil of her own comments. It's
ludicrous to believe any member of
the listening audience believed,
with even the slightest degree of
certainty, that the banter between
the morning team was based on
fact.”

Duffy New B94 ND

B94 attorney Frederick Polner of
the Pittsburgh firm Rothman, Gor-
don, Foreman & Groudine remark-
ed, “After a thorough investiga-
tion, the station was within its
rights to dismiss her. It’s highly un-
usual for one performer to sue an-
other performer with whom he
works on the basis of an on-air per-
formance.”

Randolph’s attorney, Samuel
Kamin of Pittsburgh-based Gold-
berg & Kamin, commented,
“These events, occurring over a
two-year period, culminated on
January 22. We're suing for inten-
tional infliction of emotional dis-
tress, negligent emotional distress,
breach of contract, defamation of
character, negligence (as they
were warned before about these
types of remarks), invasion of pri-
vacy, injurious falsehood, and
wrongful discharge.

“T hope they don’t ever have to
go through what Liz has gone
through on this,” he continued.

Lundvali

Continued from Page 1

temporary instrumental artists
and repertoire for Capitol, in-
cluding the Cinema, Intuition, and
World Pacific lines.

“This move encompasses all the
areas of Bruce’s expertise,” Ber-
man told R&R, “which obviously
includes his knowledge of, and love
for, jazz. But certainly as impor-
tant is the profile Capitol will now
have on the East Coast in terms of
A&R and artist relations.”

Lundvall said, “I'm very proud
of our accomplishments in starting
a new label with Manhattan, and in
bringing Blue Note back. Now it’s
time to move on, and this job is
ideally suited for what I want to do:
number one, I'll be signing pop art-
ists for Capitol, hopefully including
some major artists, and number
two, I'll be able to concentrate on
my first love musically, which is
jazz.”

Lundvall joined Capitol In-
dustries in 1984 to-launch Manhat-
tan and reactivate Blue Note. Last
year, Manhattan was combined
with EMI America, and Sal Licata
was appointed Chief Executive of
the amalgamated labels. Licata
continues in that post.

“When you consider an audience
the size of B9%4’s in general, who
knows what kind of response this
type of talk could bring about in
certain individuals? We don’t treat
this type of talk in as cavalier a
manner as they do.”

A formal response to the charges
from B94 is pending, as is a trial
date. In the meantime, B94 has
hired crosstown KQV’s Shelley
Duffy as Randolph’s replacement,
and Randolph has been hired as
ND at crosstown Urban outlet
WAMO.

BECOMES KSKQ-FM

Betancourt Suit Amended

Charges Label With Siander Over Drugs

John Betancourt’s lawsuit
against PolyGram has been
amended to include allegations of
slander — specifically, that com-
pany employees told industry pro-
fessionals Betancourt was addicted
to drugs and dealt in drugs.

Betancourt was Sr. VP/Promo-
tion for PolyGram until last De-
cember 4, when his employment
was terminated. Subsequently, he
filed suit in New York State Su-
preme Court, charging breach of
contract and damage to his busi-
ness reputation (R&R 2/26). The
company denied the charges.

KNOB Drops AC For Spanish

“Love Song"-formatted KNOB/
Long Beach signed off the air at
12:05am last Thursday (2/24). Tak-
ing over the frequency ten hours
later was KSKQ-FM (FM98), with
a format described as ‘‘Contem-
porary Spanish.” The shift follows
last year’s acquisition of the station
by Radio Centro Cadena Nacional.

To launch the new format,
KSKQ-FM is giving away $1000 a
day for its first 98 days. According
to LSM Peter Bellas, “We're a hip
station — not a traditional maria-
chi/Mexican music station.”

Prior to the format change, AC
KBIG/Los Angeles bought an ad
campaign on KNOB advising lis-
teners to make the switch to KBIG.
“It was a very smart move on
KBIG’s part,” Bellas said. ““Listen-
ers who liked KNOB for its Love
Songs format would probably want
to go to another station that had
that type format. We were more in-
terested in the advertisers who
would stay with us, who wanted to
tap the Hispanic market.”

The new station will be sold in
combination with sister AM Span-
ish outlet KSKQ. Said Bellas,
“We’re selling it as a Los Angeles/
Orange County package. The FM
is more contemporary; the AM
more traditional — more talk,
more contests, and heavy morning
news block. The stations will have

Mackenzie
Continued from Page 3

knows how to make it work. Over
the years, WPAT listeners have
come to identify Ken with WPAT.
His creative energy and program-
ming skills have helped make
WPAT the benchmark for Easy
Listening stations across the counr
tI'y-”

Prior to joining WPAT, Macken-
zie was OM at WEZN/Bridgeport.
“There’s a lot of work ahead for
us,” Mackenzie told R&R. “And I
certainly look forward to meeting
the challenge. One thing we've
changed is the announcers’ shifts.
They used to run from 6am-noon
and noon-6pm. Now we have a real
morning man who's on from 5-
10am, a midday guy from l0am-
3pm, and I'm on from 3-8pm.” The
station also has two announcers
covering the night and overnight
periods.

ww\w.americanradiohistorv.com

two different audiences.”

KSKQ-FM will target 18-34s.
Noted Bellas, ‘Hispanic stations
skew young. We feel confident we’ll
make a major dent in the FM com-
petition (KLVE), but hate to make
a prediction of what our share will
be.”

In the most recent Arbitron,
KNOB registered a 0.5 share 12+.

Allie Joins
KHIH
As GSM

WICC/Bridgeport, CT GSM Ross
Allie has been named GSM at SRO
Broadcasting’s Classic Rock
KHIH/Denver. The position had
been open since Keith James was
upped to GM several months ago.

“Ross has had a strong record of
success everywhere he’s been,”
James remarked. “I’'m looking for-
ward to having him lead our sales
team to that same level of achieve-
ment and professionalism.”

Allie is quite familiar with the
Mile-High City. Prior to spending
the last year at WICC, he worked in
Denver at KOSI and KPKE.

In the amended complaint, filed
February 25 with the court, Betan-
court alleges:

¢ That on or about January/Feb-
ruary 1987, PolyGram employees
and/or representatives — in the
presence of several independent
promoters — said, ‘“‘Don’t deal with
Betancourt, he is a drug addict.”

e That on or about last April,
PolyGram employees and/or rep-
resentatives — in the presence of a
manager of ‘‘several recorting art-
ists and the owner of a record com-
pany” — said, “As long as you
work with John Betancourt, you're
going to be a loser, he's a drug ad-
dict.”

¢ That on or about last August,
PolyGram employees and/or rep-
resentatives — in the presence of a
recording artist — said, ‘‘Be care-
ful of Betancourt, he’s known to
provide drugs to his artists.”

Betancourt contends the state-
ments were false and defamatory,
and that they were made to dam-
age his professional gooc name,
reputation, and credit. Nore of the
individuals said to have heard the
remarks about him were named in
the court papers.

Attorney Bill Turkish of Wallach,
Turkish & Wallach, representing
Betancourt, said the original com-
plaint was amended because the
law requires allegations of damage
to a business reputation to be more
specific.

In his suit, Betancourt is seeking
a total $2.6 million in damszges, in-
cluding $1 million in punitive dam-
ages.

In its response to Betancourt’s
original complaint, PolyGram said
he was dismissed for cause under
the terms of a three-year employ-
ment contract signed February 1,
1986. In a counterclaim, the label
charged the executive with breach
of contract and misappropriation
of company property.

Protect Yourself.

Call the Industry’s Lawyer.

BARRY SKIDELSKY

Afforney at law

132 East 45th Street
New York, NY 10017
(212) 370-0130

Al R&R/Dallas. Contact via loews Anatole
hotel or call ahead to schedule free and
confidential consuliation.
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Radio

®DON WALKER has joined WAVH/
Mobile as VP/GM. He was previously
GM at KLZZ/San Diego for five years.

® ROSANNE BERKEY has been up-
ped to GM at KLSQ/Las Vegas. She
was previously GSM.

©® RICHARD YANKUS has been named
GM at WIOU & WZWZ/Kokomo, IN. He
previously was VP/GM at WHND &
WMJC/Detroit for four years.

® HAROLD BURDESS has been nam-
ed GSM at WMBD & WKZW/Peoria. He
had been an AE at the station since
1978.

®BRAD LaROCK has been upped
from afternoon personality to PD at
KFMS/Las Vegas. He succeeds RAN-
DY HOOD, who left to work for a local
ad agency. LaRock has been with
KFMS two years.

® BRIAN KING has been upped from
midday personality to PD at Country
WYNK/Baton Rouge. He's been with
the station for two years, and fills the
vacancy created when RAY MASSIE
left to program WIL/St. Louis.

@ JULIE FINKEL has joined KLSX/Los
Angeles as Promotions Director. She
replaces NANCY ROBBINS, who went
to Larry Bruce Communications. Finkel
was formerly Publicity and Promotions
Asst. at Front Line Management for
two years.

At the station's AM sister KRLA,
SUZY PETERS has been named Pro-
motions Director. She was previously
with Kenny Ryback Promotions.

Don Walker Chuck Oliner

Records

® CHUCK OLINER has joined Elektra
Records as Northeast Regional Direc-
tor/Album Promotion. He was previous-
ly East Coast Regional Promotion Di-
rector at Motown.

® MARY HENDRICK has been named
to head operations at Catero Records.
She continues to run Phangue Man-
agement.

® AL HARRISON has been named Di-
rector/Western Division and GREG
BARKLEY has been named Regional
Manager/Alberta, Saskatchewan for
A8&M/Canada. Harrison is a 15-year la-
bel vet, and Barkley has been a sales
rep for the label for seven years.

® DENNIS WHEELER has been named
Director/Promotion & Marketing at the
West Coast office of Jellybean Rec-
ords. He was previously head of dance
promotion at Warner Bros.

Also, DOREEN DORIS has been
named VP/Operations at Jellybean
Productions’ East Coast office.

NEWSBREAKERS

® WEA International has acquired UK
independent label Magnet Records
and its publishing arm Magnet Music.
The label's roster includes CHRIS REA,
SIMON DARLOW, THE MEN THEY
COULDN’T HANG, and the LIFT. Mag-
net founder MICHAEL LEVY may be
involved with WEA International in
future projects, according to the com-
pany.

® SUSAN SILVERMAN has been up-
ped to Manager/Home Video Opera-
tions at Warner Bros. Records. She
joined the label in 1981, and was most
recently Marketing and Production Co-
ordinator.

Domenique Leomporra  Jack Bivans

© DOMENIQUE LEOMPORRA has
been promoted to the new post of
Manager/Tour Media Relations at At-
lantic Records. She was previously
Manager of Artist Relations/Television.

CHANGES

Jonathan Cousar has joined the
sales team at WARM/Atlanta.

Sara Weaver has been named
KOSMIC Systems rep for Katz Media
Data/New York.

SBK And Jobete Re-Signing

Marking the re-signing of a multi-year publishing administration arrangement between SBK Entertainment and Jobete
Music are (I-r) Motown VP/General Counsel Vince Perrone, SBK President Charies Koppelman, Jobete President Lester
Sill, SBK Vice Chairman Martin Bandier, and Jobete VP/Administration, International Operations Frank Banyai.

Susan Silverman

Jim Rhea

Industry

® JIM RHEA has been upped from Sr.
VP to President of Greenwood Per-
formance Systems, Inc. He succeeds
JIM TASZAREK, who was named VP/
GM at KTAR & KKLT/Phoenix.

® JACK BIVANS has joined Darrel Pe-
ters Productions as National Marketing
Manager. He was previously Manag-
er/Marketing, Advertising, and National
Sales at Century Broadcasting.

O RICK RICCOBONO has been ap-
pointed Asst. VP/GM for BMI's Los An-
geles office. He was VP/Development
& Productions for L/A House Entertain-
ment.

® CHUCK CHACKEL, JACK LEE, and
DON TOOL have been appointed to
the Arbitron Radio Advisory Council.
Chackel is GM at KUGN-AM & FM/Eu-
gene, OR, and represents Country for-
mats, markets 51+. Lee is GM at
WEMP/Milwaukee, and represents
MOR/Personality formats, markets
1-50. Tool is GM at KRNT/Des
Moines, and represents Contemporary
formats, market 51 +-.

® CHRIS KERR, previously Manager/
National Dance Promotion at A&M
Records, has been named head of tal-
ent acquisitions/music department at
Asher/Krost Management.

EDITED BY JIM DAWSON

® JODI GOALSTONE has been named
Communications Manager of Broad-
cast Promotion & Marketing Executives
(BPME), based in Los Angeles. She
was President of her own marketing
and editorial consuiting firm, The Write
Idea.

®BILL WOLKEY has been promoted
to Director/Client Services at Broad-
cast Programming. He succeeds JEFF
KING, who was upped to Director/Pro-
gramming earlier this year. Wolkey has
been with the company for nine years.
® JEFF DASHEV, Exec. VP/Western
Division for Interep, has been elected
National Sales Representative Director
by the Southern California Broadcast-
ers Association.

PROS ON THE
LOOSE

Mike Abrams — Overnights WJLK-
FM/Monmouth-Ocean, NJ (718) 615-
0235

Pat Banks — MD/afternoons WIAV/
Virginia Beach, VA (804) 456-9637

Dr. Grady Brock — Afternoons
KKYK/Little Rock {501) 227-7511

Muriel DeCunzo — Nat'l Promotion
Coord./Motown (818) 891-8226

Jim Elliott — Middays WAVA/Wash-
ington {(703) 273-7651

Wayne Fogle — Mid-Atlantic Region-
al/Motown (704) 664-6164

Kevin Kei — MDv/air talent FM102/
Sacramento {208) 362-6891

David Lee — Asst. PD/afternoons
KSLX/Phoenix (602) 863-6306

Richard Mock — ND KBUC/San An-
tonio (512) 590-1790

Charlie O’Douglas — PD/mornings
KKXL/Grand Forks, SD (701)
772-3231

Steve Wilkins — MD/nights OK100/
ithaca, NY (607) 257-2970

D’Arby, Moyet Win BPl Awards

1988 British Phonographic Industry Awards went to CBS's Michael Jackson as
Best International Solo Artist, George Michael as Best British Male Artist, Ter-
ence Trent D'Arby as Best International Newcomer, and Alison Moyet as Best
British Female Artist. Pictured are D'Arby, Moyet, and CBS/UK Managing Direc-
tor Paul Russell.

KISSongs
CHRID'S

just released for
WXKS-FM/Boston
NOW AVAILABLE

{Our clients have. )

from the original creators of music for

“THE WAVE"™

Had any requests for your jingles lately?

station id’s that sound like your programming

é“:Lars Clutterham Music

NUA Songs
NACID’S
WNUA-FM/ Chicago
KNUA-FM/ Seattle
NOW AVAILABLE

call for a demo
619-561-8815

WWW=adnericanradiohistorv.com


www.americanradiohistory.com

ey

Win the latest in Digital Technology—

A DAT (Digital Audio Tape)Record/Playback
Unit From FirstCom. . .First Again

REGISTER
TO WIN

The most dramatic development in music programming and
production since the cart machine is here and you can have it at
your station now.

DAT will make an immediate and obvious improvement in the
sound of your stations music programming and production.

DAT sounds absolutely perfect. It won't skip or miscue, and isn’t
sensitive to vibration. A snap to use.

Now you can originate digitally recorded production and voice-
work, as well as your music programming, with DAT.

DAT will give you stunning sonic clarity and vastly expanded
dynamic range to transform the music programming and produc-
tion of your station.

FirstCom is first again, with a chance for you to win a DAT
SONY DTC-1000ES record/playback unit or a Technics SL-P520
CD Player® the industry standard in CD technology.

See a demonstration of DAT and register to win a DAT or a CD
unit at the FirstCom Booth or Suite at the Radio & Records
Convention.

Here’s what the experts say about Digital Audio Tape:

“R-DAT 1s everything that has been “Small size, fast and accurate cuing, so-

attributed to if, and probably more” phisticated deck control and digital audio
MIX Magazine, September 1987 record/play capability. I'm excited about
“Superior quality audio tape knoun as Wd@sformngDATatm

DAT will replace analog cassette tape and
cart machines. DAT will be the required
technology for consumers and radio
stations alke”

INSIDE RADIO, January 18, 1988

PULSE Magazine, Mark Hutchins, Tech Tak

NAME

STATION

ADDRESS

CITy STATE rd o

PHONE

Official Contest Rules

1. No purchase necessary. The prizes to be
awarded are one Somy DTC-1000ES Digital
Audio Tape Deck (estimated retail value $2,500)
and one Technics SL-P520 Compact Disc Player
(estimated retail value $500). Only one of each
wrll be awarded. Odds of winning are deter-
mined by the number of valid entries recetved.

2. Offwial contest entry blanks will be available
at the Loew'’s Anatole Hotel during the Radio &
Records Convention March 2nd thru March 5th
at the FirstCom suite or the FirstCom booth on
the Tower Mezzarune Level. To be eligible, en-
tries must be recetved by 5:00 p.m. on March 5,
1988. FirstCom is not responsible for lost, late
or misdirected entries. Mechanically reproduced
or computer generated entries not accepted. One

winmer for the RDAT unit and one winner for
the CD player will be determined by a random
drawing to be held at 9:00 a.m. on Maych 7th.

3. By submitting an entry, entrants accept and
agree to these Rules and the decisions of the
Judges, which shall be fimal tn all matters relat-
ing lo this contest. The winner will be notified
by mail. To obtatn the name of the winning
contestant, send a stamped, self-addressed en-
velope by March 15, 1988 to FirstCom, 13747
Montfort Drive, Suite 220, Dallas, TX 76240.
4. The contest is offered nationwide to any
radio station or any full-time employee of a
radio station or broadcast group. No employee
or agent of FirstCom may participate.

vy amaericanradiohistorv.com B
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THE SISTERS OF MERCY
FLOODLAND |

MMS/Cleveland took quite a bit of
heat upon winning Rolling Stone’s
major market “Station Of The

Year” for the ninth year in a row. A station
memo published in the Cleveland Plain Dealer
led to charges of baliot box stuffing being
leveled at the “Buzzard.”

To the surprise of many, WMMS VP/GM
Lonnie Gronek confirmed the charges, saying
“it's been done each year. We've aggressively
pursued the award each year, and have
always filled out ballots as part of our
marketing efforts.”

'"MMS went so far as to take out an open-
letter, full-page advertisement in the paper that
broke the story, denying the station “rigged”
the contest by mailing in an extra 800 baliots,
noting that the contest rules did not prevent
anyone from sending in more than one entry.

Meanwhile, RS has announced it’s going
to discontinue the “Local Station Of The Year”
awards section in next year's readers’ poll.

Look for Margo Knesz to be named
VP/GM for Atco Records’ East Coast
operations.

~ Alive & Talking

Joe Isgro’s former bodyguard David
Smith, who many people thought died in
London, is apparently alive and in protective
custody . . . and supposedly ready to talk. ST
also hears he has an agent shopping a book
deal.

KWKI/St. Louis is now WKBQ, and will
operate under the identity of “The New
Q106.5."” VP/Programming Tom Barsanti told
ST there are no format or staff changes
planned at the CHR outlet, and that “we just
changed calls because the old ones had been
knocked around for so long with so many
format changes that people didn’t know what
we were.”

The shift will be supported by an extensive
TV and outdoor campaign. Curiously, the
change makes the station the only one in the
area with a “Q” in its calls, as the last local
outlet to have a “Q” was KSLQ, now KYKY.

After 12 years at KVIL/Dallas, PM driver
Larry Dixon gets a crack at mornings at
WFYR/Chicago.

~ Hattrik Murder Case Reopened

WOL & WMMJ/Washington VP/GM Allan
Ginsburg has exited the Black/Soft Rock
combo “because | was told they can’t pay me
anymore.” The stations are owned by Cathy
Hughes, an outspoken community activist who
bought the combo from Outlet for $7.5 million
last year.

When asked for her side of the story,
Hughes responded, “If anyone would believe |
can't afford an Allan Ginsburg, then that's the
story that should go around. He was fired.
There are no money problems here.”

The January 1986 St. Louis stabbing
murder of radio consuitant Bobby Hattrik has
taken yet another bizarre twist:

Steven Ferndo Jr. — who'd admitted the
crime and had been convicted — has been set
free, claiming pressure from the police and his
history of drug abuse made him go along with
the charges. Lawyers for Ferndo are looking
into filing charges of coercion against the
cops.

Now, 23-year-old Douglas Weems of
Jefferson County, MO has been charged with
second degree murder, following a tearful
confession to authorities last week (2/25).
Weems is currently awaiting trial in custody.

Kevin Patrick has been promoted to
Director/A&R at Elektra, having previously held
an A&R rep position with the label for the past
four years.

Continued on Page 45

MEDIA
GROUP

' POLLACK »CALL
~ SUITE 1465

AT R&R '88
TOMEETUS

s Dc;rii"r Mlss
"TOM MILLER

ROPER ORGANIZATION

FRIDAY, 1:00 PM
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Ask Them

The fact is that the recent research project Emmis Research did for
WAVA was one of the best | have ever seen in my 17 years experience
in this business. Not only was your data base unquestionably
accurate, but your interpretation of the data was the most professional

and meaningful that I have ever seen.

Alan Goodman

V.P./G.M.
WAVA — Washington, D.C.

A sincere thank you for the fine job done by Emmis Research for
WKQX. The answers to our questions were clear and the study is, at

present, our most useful tool.

Michael D. Lonneke
V.P./G.M.
WKQX — Chicago

About Us
EMMIS RESEARCH

Success Through Intensity And Integrity

To put the Emmis Success Formula to work for you call Emmis Research. 317-630-2828.
Or fill out and mail to Emmis Research 1099 N. Meridian Suite 250, Indianapolis, IN 46204.

ATTN: Jon Horton

Station/Company

Name
Street

Title

City/State Telephone

Zip

www americanradiohistorv.com
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Henry Lee
Summer

|
“| Wish
| Had
| A Girl”
‘ Now On 125
CHR Reporters

And Breaker Bound!
- #1 Most Active!

Check These Moves:

| KEGL 22-14 WIXX 37-31
' WMMS 34-26 WZPL 27-22
KDWB 25-21 KJ103 39-32
KCPX deb 34 KIYS 12-10
KPLZ deb 31 (HOT) FM104 27-17
K104 37-32 KZZU 30-20
WKEE 35-29 KFBQ 39-32 (HOT)
WMEE 20-16 KOZE 21-13 (HOT)
| 0K95 26-19
I
~ AOR Tracks: @
CBS ASSOC.
RECORDS

Gloria
Estefan
and Miami
Sound
Machine

“Anything
For You”

NEW & ACTIVE

WAWW-aleticanradiohistors—com

Wthir, <

¢ B

Cellartul
Of Noise

“Samantha
(Whatcha
Gonna Do?)” |

| NEW&ACTIVE |

Now On 51 CHR

Reporters
Including:
WXKS add KIYS 32-27 |
WMMS deb 36 KZZU 40-27 .
WCzZY 95XIL 40-29
KKRZ deb 35 Y94 deb 29
KCPX KKRC 39-33

KPLZ 31-26 (HOT) WDBR add
KUBE deb 30 WSPT add

JET-FM add KYYA deb 29
K104 40-31 KTRS add
WNYZ add KOZE 29-24 (HOT)
WKDD deb 40 0K95 deb 35
WZPL add

CBS ASSOC.

RECORDS

L o r—— e ———— g


www.americanradiohistory.com

STREET TALK

Continued from Page 42

ST's all-seeing eye looks for Carol Hart to
be named VP/Promotion for WB/Reprise in the
near future. The Bunny’s been handing out the
VP stripes recently, what with Carl Scott and
Lou Dennis upped to WB Sr. VP/Artist
Relations and Sr. VP/Director Of Sales,
respectively.

Meanwhile, Jim Wagner has been
promoted to VP/Creative Services and Robert
Peterson has been elevated to VP/A&R.

Former Parker Communications
VP/Programming Bobby Christian is setting up
his own consulting/research firm, “Sound
Decisions.” You can reach him at (719)
471-4125.

Word is former KIIS/L.A. PD Mike
Schaefer is going to be the in-house
consultant for Y97/Santa Barbara.

WLTI/Detroit MD Rosalie Trombley
segues into the same position with
CKEY/IToronto. For years, Trombley was
associated with “The Big Eight,” CKLW.

While Q105/Tampa’s “Q-Zoo Tube”
morning show has been carried live via cable
for the past year, it's about to begin airing for
a 30-day trial period over local UHF TV
channel 50. The TV station sports a five-million
watt signal that blankets 1.5 million
households.

ST also hears that B-100 (KFMB)/San
Diego’s the Rich Brothers, KKBQ/Houston’s
John Lander, Z100/NY 's Scott Shannon,
WHJY/Providence’s Carolyn Fox, and ex-
baseball player Steve Garvey are very close to
getting the go-ahead to make the pilot episode
of what would be a nationally syndicated TV
show, based around a “Morning Zoo"”
concept.

Can you replace MD Jeff McCartney at
KSD-FMISt. Louis, now that he's become PD
at WMMS/Cleveland? If so, T&Rs to PD Jim
Morrison.

WLVE/Miami PD John Moen leaves for
similar duties at AC KEZR/San Jose. Full
details next week.

~ AIRPRIORITIES: WEEK 25

Listen fo the selections listed below. Decide if each had the potential to attain Top 40, Top 25, or Top 10 in the
R&R National Airplay Chart. Then call in your response to AIR at 301-381- 6800 by 6 pm Wed., March 9, 1988

Artist Title Label

TIMES TWO STRANGE BUT TRUE REPRISE

NOEL LIKE A CHILD 4th & BROD./ISLAND
PAUL CARRACK ONE GOOD REASON CHRYSALIS

JERRY HARRISON REV IT UP SIRE/WB
BANANARAMA LOVE IN THE FIRST DEGREE LONDON/POLYGRAM

AIR (Active Industry Research) is a nationwide network of progrom and music directors
who assess CHR music for artist managers, producers an

IH.-. .1\

%

P.O.BOX 1136 Columbic, Maryland 21044 (301) 381-6800

ACTIVE INDUSTRY RESEARCH

HAM AND EGG — When the temperature in Kansas
[ City climbed to an unseasonrable 28 degrees recent-
ly, KBEQ (Q104)’s Chuck Nasty somehow got it into
his scrambled brain that the local sidewalks had be-
come cold enough to freeze an egg. To the delight of
thousands of curious onlookers and several K.C. TV
news teams, the hardboiled jock donned bathing
trunks, tennis shoes, and shades in a vain effort to
lend credence to his culinary skills. No word on
whether he was successful, but a devilish good time
was had by all.

With last week's departure of KJOl/Los
Angeles PD Bob Darling, rumors circulated
that the Legacy Easy Listening station would
be switching formats. Given KJOI's exclusive
lock on the format, a change is not likely, and
Pete Ladd is now serving as interim PD.

Meanwhile, KJOI GM Robert Griffith says
he will “buy ST dinner in Paris” if KJOI
switches formats while he’s in charge.

The Fall '87 Arbitron for Nashville has
been reissued, with Classic rocker WGFX as
the prime beneficiary. VP/GM Earl Younker
told ST that some 30 diaries mentioning
“104" — the station’s former CHR handle was
Kicks 104 — were not credited to 'GFX, which
is located at 104.5.

Thanks to the added mentions, WGFX's
124 number jumps from 5.8 to 6.4, while
picking up 20,000 in cume, moving it from
seventh to fourth in the market.

Two other stations’ 124 figures were
affected by “rounding” changes: AOR-
formatted WKDF dropped from 11.3 to 11.2
and Urban outlet WQQK rose from 6.4 to 6.5.

Continued on Page 46
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ONE GOOD REASON

/
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JAY JARVIS, pp, WGtz Radio, Dayton, Ohio
“It's gonna be hard to find one good reason not to play this record. "

J.D. RYAN, Asst. PD & MD, KEGL Radio Daflas, TX
““Carrack’s first was a number one for us --One Good Reason's early
action shows this one is following in the same footsteps.

DOM TESTA, MD, Y108 Radio, Denver, CO
“‘One Good Reason Y108 plays Paul Carrack is because the first single
went to number one."’

ANONYMOUS MUSIC DIRECTOR southwest

““More fun than getting a real cute 3" CD in a tipsheet.”

(SALES

STEVE CORBIN, sales Manager, CBS Branch, Boston, MA
““One Good Reason is one of the best records to come out this year.”

JEFF COHEN, Buyer, Strawberries, Boston, MA *Paul Carrack’s
sales at Strawberries have given us one good reason to smile."’

RETAILER, DAVE ROY - Buyer - Transworld Music

“‘Paul’s album is a breakout from Maine to Miami...Its jam packed
with six hit singles. Consumers love this record."

LA TIMES *Strong songs, strong voices, strong band...
what more could you ask for?

TUBE
"*One Good Reason’’ Video debuts on MTV March 2nd.
Paul Carrack
ONE GOOD REASON M
On Chrysalis Chg’S&llSo

wwLamericanradiohistorv.com
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pOULLY

- Smokey Robinson

Duet with

KNOW
~ YOU BY

EART

A really different pairing, worthy of
the attention it’'s now getting thanks
to these trendsetters:

PRO-FM
Y95 deb 39
KATD 28-25
K104 deb 37
KXX106

KF95

KSND

103CIR
0K100

95XIL deb-40
WZKX add
WPFM deb 35
KUUB add
KYRK

KOZE add

AC CHART:

CoEBUT P €D

Smokey Robinson appears courtesy
of Motown Records

Dolly Parton Management:
GALLIN « MOREY ¢ ASSOCIATES

Continued from Page 45

Jim Elliott, middays at
WAVA/Washington, is out. PD Mark St.
John’s comment was “Jim is an excellent
morning personality and that's where he
belongs.” Meanwhile, St. John is looking for
an MD to replace Gene Baxter, who joined
KZZP/Phoenix.

Condolences to the family of Memphis
Slim (born Peter Chatman), who passed away
(2/29) at the age of 72. Although he recorded
more than 40 albums in his lifetime, the blues
pianist/vocalist is perhaps best known as the
composer of B.B. King's signature tune,
“Every Day | Have The Blues,” and the song
that launched Tracy Nelson’s career, “Mother
Earth.”

Ooops. In last week's story about
KMJX/Little Rock, the GM’s name should read
Dick Booth, not Dick Wood. The “wood”
belongs to PD Tom Wood.

KKSF/SF PD Steve Feinstein is stil
looking for a mere mortal to become ‘“the
world’s first New AC morning personality.”

Willie B., formerly with B104/Baltimore,
has landed the afternoon drive slot at
WYCRI/York, using the handle Peter
Huntington West.

Get-well wishes to veteran radio
programmer Paul Drew, who is currently laid
up in L.A.'s Good Samaritan Hospital,
recuperating from a recent heart attack.

Delco Electronics, which makes in-car
audio systems for General Motors, has
announced that it'll provide DAT equipment for
some GM vehicles by the time summer rock 'n’
rolls around. And . . . although DAT tapes are
not as yet commercially available, Delco says
it'l be giving three free to each customer who
orders the digital decks.

Cap Cities Chairman/CEO Thomas
Murphy makes a rare public appearance as
the guest speaker at the March 15
“Newsmaker" luncheon of the International
Radio & Television Society in New York. Call
(212) 867-6650 for details.

s

|

' DIP, DIP, DIP ... GET A JOB — When FM100 }
(WMC-FM)/Memphis sponsored its 3rd annual
“Chocolate Fantasy” at the local Peabody Hotel re-
cently, midday air personality Steve Conley agreed to
jet himself be splashed from buckets of white, dark,
Jrmitk chocolate by attendees who paid $1 a shot for
the privilege. As a finishing touch, the five-galfon
buckets were auctioned off at $50 apiece with the
winners invited to drown the clown in the brown
sticky stuff. Pictured getting triple-dipped at an event
that raised $20,000 for the National Kidney Founda-
tion is Conley his sweet self.

A tip of the ol’ ST Stetson to RCA/
Nashville BVP/GM Joe Gallante, whose
division's Succe$$ earned him a profile in the
Business section of USA Today last week
(2/25).

KSKS/Tulsa recently threw its cowboy hat
in the ring, becoming that market'’s fifth
Country outlet. The change from Transtar's
“Format 41" to “Kiss Country” came after
2732 consecutive airings of Don Williams's
“Tulsa Time.”

For those interested, the Cooper Room at
Loews Anatole this weekend will serve as a
meeting place for the “Friends of Bill W.” See
the Convention bulletin board for specific
meeting times.

wwWw-americanradiohistorv com

LISTENER LOVES KOME’S HARD ROCK MIX — AOR-formatted KOME/San Jose is currently sponsoring a “Show \
Us Your KOME And We'll Show You America” contest, the object of which is to encourage listeners to display the sta- |
tion’s famous diamond-shaped logo with as much creativity as they can muster. So far the station reports receiving

snapshots of a Honda Civic completely covered in KOME decals, a KOME-customized car crusher, and the attempt to |

cement listener/station relations pictured above.
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MAJOR ADDS INCLUDE: MAJOR ACTION AT:
92X KEZB 294 17-13 (HOT) WPST 34-27
HOT105 K92 @ - @ Frehs il G
\'5/3V9F7MF i 11_%20 oy e

WAEB 23-16  KXYQ 25-15 (HOT)
16217 — 69%  WKEE 2822  KZZU 15-11 (HOT)

wTESaE

~ . "GIVE ME ALL YOUR LOVE"

i S S
s

OVER 105 CHR STATIONS HEAVY SUPPORT AT:
+2 AVERAGE MOVE ;VQEKS WSC'Z WKTI
#3 MOST ACTIVE 294 1 WNvZ

 OVERS! WITH NATALIE COLE

"OVER YOU”
WFLY Y106

WNYZ  KF95
WRCK  KIYS
WANS KQMQ

PWR92 KTRS

WJAD 194

WAZY  KYRK

KDWV Y97 @

.......
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STEP UP TO THE FUTURE

10 Vol. CD Sound Effects Library
10 Vol. CD Music Library

FOR A FREE COMPACT DISC SAMPLE
CONTACT:

27TH DIMENSION, INC., P.O. BOX 1561, JUPITER, FLORIDA 33468
FLORIDA COLLECT — 305/746-2222  OUTSIDE FLORIDA — 800/634-0091

(HOLCPHONICS iS A TRADEMARK OF ZUCCARELLI HOLOPHONICS, INC.)

WWw-americanradiohisterv-com
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Tony Berardini:
Sales Success With New Music

s General Manager of

Infinity's WBCN/Bos-

ton and KROQ/Los
Angeles, Tony Berardini is in
the unique position of manag-
ing two of the most successful
new music-intensive stations in
the country. He is also unusual
among GMs in holding down an
airshift at WBCN and playing an
active role in music decisions.
In the following interview, he
talkks to R&R’s Harvey Kojan
and Ken Barnes about the ap-
proaches his stations take
toward new music, and the
strategies they use to self ad-
vertisers on the formats.

R&R: Both WBCN and KROQ
have been key stations in exposing
new music while sustaining sales
and ratings success over the years.
As the manager responsible for the
bottom line at both stations, how do
you view new music’s role in the
stations’ sound?
TB: For the most part new music
equates in a listener’s mind to un-
familiar, and unfamiliar for the
most part is a tuneout. People
listen to the radio for music. They
want to hear their favorite songs.
That’s why the ‘“‘mass audience”
listens to the radio. If you're a very
narrowly focused format, that kind
of station can get away with play-
ing all kinds of music, but then you
don’t have those mass numbers.

In general the role of radio
changes in people’s lives as they
grow older. It goes from being the
driving force in people’s lives when
they’re at ages 15-19 . . . “Did you
hear the latest record?” to “Oh
yeah, that’s the disc jockey that
I've known since I was 17.”” And
now they're getting their kids
ready for nursery school.
R&R: WBCN is a perfect example
of the type of station where you’re
pretty much appealing to every-
body. There are very few, if any,
stations where you're trying to hold
on to the people whose attitudes
about radio are changing, but also
wanting to keep attracting the
younger audience.
TB: It’s a delicate balance. You
have to have a real commitment
and consciousness toward staying
contemporary with music, which
means exposing new acts and play-
ing new music. But you have to un-
derstand the audience who’s listen-
ing to you ... and at what time.
You need to be aware of when
you’re focusing that new music and
how often you're playing it. It’s go-
ing to be different at night than
afternoons or mornings.

I think that Oedipus does an ex-
tremely good job of working with
the jocks on an individual basis to

tailor their shows and focus them
properly. WBCN is a unique station
in the sense that from 6am to 6pm
we have disc jockeys who've been
on the station for nine years in their
slots. They are well-recognized fig-
ures in the city of Boston. The un-
aided recall of Charles Laquidara
is phenomenal. It’s the same for
Mark Parenteau and Ken Shelton.
These people add a continuity to
the radio station. First of all,
they’re good enough in their own
right to keep a younger demo-
graphic entertained, and to the
older demographic it’s a link with
what they were when they were
younger.
R&R: At KROQ, some of the air
personalities, by whatever objec-
tive standard the industry uses,
might not be regarded as top of the
line . . .
TB: Idon’t know if there are objec-
tive standards. I think you have to
listen to them and see how their
audience relates to them. The only
report card that matters is what
comes out in Arbitron or Birch.
We've got to remember that the ra-
dio station’s not here for the trades,
not here for me, not here for the
record companies. It’s here for the
listening audience.
R&R: How do you pick the music?
Research or gut?
TB: A combination. We’ve done re-
search for the past eight years. All
the Infinity stations do research.
R&R: How do you research new
music?
TB: You don’t. Well, you can get
the feel of what the audience likes
and doesn’t through some re-
search. Then you have to plug in.
That’s why you have a music and
program director. If your MD and
PD are just going to look at a tip-
sheet and tell you what to play . . .

““If your MD and PD are
just going to look at a
tipsheet and tell you
what to play, what good
are they?”’

SRR

what good are they? You've got to
have people who spend the time lis-
tening to the music, have a feel for
the community, and an awareness
of what’s happening on the street.
They need to know the music and
more importantly how to format it,
where to place it in the hour, where
to daypart it, move it, and how long
to stay on it.

R&R: What about testing once
you're on the air? Do you have call-
out research?

TB: No. Neither station. There are
too many opportunities for error. It
would be good if you had a large li-
brary of records that you wanted to
narrow the focus on. But after that,

O

‘‘(Selling an 18-24
format) is more difficult
compared to a station
that has 25-54
demographics that just
sits there and waits for
the agencies to call for
avails. The more
accurate question is
‘Can you make lots of
money with a lower-
skewing demographic?’
And the answer is
‘absolutely.’ You’ve got
to really bust your butt.
That’s why they call it
work.”’

you can start to burn the library of
records to the point that you be-
come more and more narrow and
you eliminate the scope of your
music, and I don’t think it works at
all for new music.

R&R: KROQ has established a
multitude of bands as “KROQ
bands” — the Cure, Depeche
Mode, etc. How was that accom-
plished . . . obviously not from re-
search?

TB: That was gut. It wasRick Car-
roll, Larry Groves, and the jocks
pooling their input and striking a
note in the community that didn’t
exist. It was a segment of music
that wasn’t being dealt with.
R&R: Can stations that don’t have
the longevity and consistency of
KROQ be successful at playing
new music?

TB: That depends on what your
definition of successful is, because
doing a format like a KROQ you’re
going to get a certain age demo-
graphic. It's not a demographic
that’s desirable to a lot of people.
Everybody wants 25-54; that’s
what most advertising agencies
target, that's where your buys
come from. We're not that but
that’s OK. We decided that as long
as we can dominate our target
demographic we can make money
from a strong sales force and all
the other things that we surround
the music with. We don’t have to be
number one 12+.

R&R: Could a new music format
happen in other markets or is
KROQ as peculiar to L.A. as
WBCN is to Boston?

TB: I think KROQ is extremely pe-
culiar to L.A. Rick and I debate
this all the time, because Rick
thinks it can work in a lot of other
markets. I'm not sure that’s true.
Rock of the '80s-type formats have
been tried in other markets and for
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the most part they haven’t done
very well. I think you have to have
someone who has a real feel for the
music and has his hands on it all
the time. I also think it’s got to be in
a major market for it to work.
R&R: Getting back to the demos, is
it tougher to create a format that’s
going to be topheavy in 18-24s and
generate revenue?

TB: Yes, it’s more difficult, but
that’s a relative answer ’cause it’s
more difficult compared to a sta-
tion that has 25-54 demographics
and just sits there and waits for the
agencies to call them for avails. If
someone tells me that it’s more dif-
ficult, I'd say “Yeah, but so what.”
You play the cards you're dealt.
The more accurate question is
“Can you make money . . . lots of
money with a lower-skewing demo-
graphic?”’ And the answer to that
is also “absolutely.”

You have to go out and hustle and
be creative on the sales end. You've
got to really bust your butt. That’s
why they call it work. You can
make money in any format. It’s
just a matter of figuring out how
... as long as you’re dominant in
the format.

R&R: What are some of the cre-
ative ways that some of the sales-
people have resorted to?

TB: You resort to conceptual sell-
ing. You work off the strengths of
the radio station. This format and
the format at WBCN have a great
deal of listener loyalty and an ex-
tremely active audience. You can
play off that in getting people to re-
spond in retail situations.

S——— T —
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‘‘Radio stations don’t
break records. Record
companies break
records, and radio is
one element of that.”’

PR
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R&R: That should be a big plus in
overcoming some of the minuses,
working for a station which is so
top-of-mind for your listenership,
the way AOR used to be. Do you
agree with Lee Abrams that AOR
stations are in danger now because
they’ve let that slip away, there’s
no more appeal to the younger
demos, particularly teens?

TB: Absolutely. I find most AOR
radio to be incredibly boring and
unimaginative.

R&R: What'’s interesting is that on
KROQ in particular you break so
many rules of everything from
sweeps to back-sells and front-sells
to talking over the music. Is that by
design?

TB: Some of it’s by design, some of
it’s by fuckup. I think there’s a cer-
tain element that people relate to
because they are human. Great
comedy has a lot of discipline to it.

wawww americanradiohistorvy com

Tony Berardini

S 3

“‘l find most AOR radio
to be incredibly boring
and unimaginative.’’
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Great unstructured radio has a lot
of discipline to it. I can’t tell you
what it means but I know it when I
hear it.

Dusty Street and Freddie Snake-
skin are good examples of that
here. I’ve run into some of the most
talented disc jockeys I've ever
worked with in my life at these two
radio stations. It’s the difference
between someone who’s working at
a college radio station who comes
off like he’s trying to be funny and
someone who is funny and still hits
all the elements and still sounds
unstructured.

R&R: Do record companies still
hype you personally on music?
TB: If they’re smart they do, be-
cause I sit in every music meeting.
Not because I demand it, because I
want to. I have something to con-
tribute. I just contributed a couple
of songs that I was hot to trot on
and which we added to rotation.
Same way at WBCN.

R&R: How many people of your
position, with your background,
are sitting in on music meetings?
TB: I don’t know of that many peo-
ple who are general managers who
still do an airshift either. I look on
that as something that’s very im-
portant to me both personally and
professionally. It's up to me to keep
up on the music.

R&R: Do record companies pro-
mote new artists effectively to your
stations?

TB: I think they do an OK job. With
stations they feel have an inclina-
tion toward exposing new music,
they throw a lot of things and don’t
tend to support it as well as they
should. I think they believe the old
hype that radio has the ability to
break a record, which of course is a
crock of shit. Radio stations don’t
break records. Record companies
break records, and radio is one ele-
ment of that along with their mar-
keting, publicity, live appearances,
and all those sorts of things. I think
they put too much emphasis on
having radio pick up a lot of things
they should be doing themselves.
Airplay isn't a goal, it’s a means to
an end. The goal for the label is to
sell records.
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Indictments
Continued from Page 1

Charges Denied

Tashjian and his wife were ar-
rested at their San Mateo, CA
home last week but are now free on
a property bond. Both categorical
ly deny the charges against them
(see story, Page 1). Craig and
Crowell were expected to have sur-
rendered by today (3/4). Craig’s
attorney said his client conducted
business within the law. Neither
Crowell nor his attorney offered
comment.

At a heavily-attended L.A. news
conference, Bonner was flanked by
a prosecutor from the IRS and two
from the Justice Department’s Or-
ganized Crime Strike Force. Each
of them stressed that the inquest is
continuing, and they clearly left
open the possibility of more indict-
ments. Bonner stated, “It’s fair to
say there continues to be a signifi-
cant payola problem in the indus-
try.” They also announced that the
investigation has spread from L.A.
to the Grand Juries of ‘“‘roughly
half a dozen” other cities, but
refused to identify them.

Three PDs were named in the
Tashjian indictment, along with the
amounts of payola they allegedly
accepted: John Lee Walker, $40,000
in cash plus cocaine while working
at KYNO-FM/Fresno; Edward
Carey (aka Carey Edwards), “a
quantity” of cocaine when MD at

KMGX/Fresno; and Robert Brulte
(aka Bob West), $18,000 and co-
caine at KAMZ/EI Paso. From the
Craig indictment, Sidney Kennedy,
$22,700 while at WCIN/Cincinnati;
Odell Rice, Jr., $31,300 at KPRS/
Kansas City; Larry Tinsley,
$61,550 at WAOK/Atlanta; and
Chris Turner, $97,150 when at
WJAX/Jacksonville, WLOK/Mem-
phis, and WGIV/Charlotte. Only
Rice and Tinsley are still at the sta-
tions mentioned.

Organized Crime Force Acting
Attorney Richard Stavin said the
cocaine was distributed “frequent-
ly . . . if not weekly, (then) month-
ly,” in “multi-gram’ amounts.

Rice Suspended

Upon hearing of the indictments,
KPRS VP/GM Prim Carter sus-
pended Rice with pay upon the ad-
vice of the station’s attorney. Car-
ter said her mother, who owns
KPRS, will announce Rice’s future
with the station next week.

Although Walker has received
immunity for his testimony, he
could not comment on the payola
matter. An admitted recovering
cocaine addict, he is currently PD
at AOR/Gold KCLQ/Fresno. He
told R&R, “I am married, have a
child, and teach classes at church.
I’'m now as boring a family man as
you could find.”

Bonner would not confirm that
Walker or any of the other PDs re-
ceived immunity, only saying
“most of them have been coopera-
tive.”

NEWS

Carey, now PD at KFIV/Modes-
to, CA, commented, “All I can say
is that I've not been charged with
anything, and the management
here is very supportive of me. It
seems my position is very secure.”

KMGX VP/GM Robert Sieloff
said he was “shocked and embar-
rassed” at news of the allegations.
“Carey never lived like he was re-
ceiving outside money,” he noted.
Sieloff said the station and its own-
ers Olympic Broadcasting have
since instituted a policy of not deal-
ing with independent promoters.

Brulte was PD at KROY/Sacra-
mento until late last year and most
recently assisted consultant Jerry
Clifton at WPGC/Washington on a
temporary basis. He could not be
reached for comment.

Tinsley is still at WAOK but the
station has switched to a gospel for-
mat. Turner is now at WTMP/
Tampa and offered no comment.
Kennedy’s employment status
could not be determined.

Craig Payments Called
“Consultant Fees”’

Craig’s attorney David Derick-
son admitted his- client- made
payments to the programmers. He
said Craig even went as far as issu-
ing IRS 1099 forms to the PDs and
deducted those amounts from his
tax returns as ‘“‘consultant fees.”
Derickson refused to elaborate on
the consulting relationship.

The indictment accuses Tashjian
of eight offenses. In addition to the

payola counts, he is suspected of al-
tering documents that had been
subpoenaed by the Grand Jury. Al-
so, both Tashjians are alleged to
have underreported their corpor-
ate income by $303,988 for fiscal
years '83-85, which would have re-
sulted in additional taxes of
$107,713. If convicted on all counts,
Ralph Tashjian could be sentenced
to a maximum 23 years in prison
and fined $1.5 million. Valerie Tash-
jian faces a possible 15 years in
prison and fines of $1.5 million.

Craig is charged with eight
counts. Aside from the four payola
allegations, he is accused of over-
stating business expenses on his
corporate tax returns. He claimed
$344,205 in expenses in fiscal 83,
$679,836 in ’84, and $1,045,602 in '85.
Craig is also accused of under-
reporting his corporate income,
which he stated to be $816,084 in
fiscal '84, and $1,401,033 in '85; and
he is charged with filing a false
personal return for '84. Craig faces
a possible 18-year prison term and
$1.64 million in fines.

Isgro Not Implicated

Both Tashjian and Craig were
contractors to independent promo-
ter Joe Isgro during the period cov-
ered in the indictments, but Attor-
ney Bonner said his team has not
uncovered any wrongdoing by Is-
gro at this time.

Crowell’s charges are misde-
meanors. The IRS said he received
gross incomes of $180,856 in ’84,
$133,015 in ’85, and $121,903 in ’86,

but filed no personal returns for
any of those years. They accuse
him of receiving $100,000 in ‘‘illegal
undisclosed cash payments’ in ’84
and ’85, which were the last two
years he managed KIQQ. If con-
victed, Crowell could receive the
maximum three-year term and
$75,000 in fines.

The federal payola law (Sec. 47
of the United States Code, para-
graph 508) prohibits payments for
airplay that occur undisclosed to
the station’s licensee or its listen-
ers. As a misdemeanor offense, the
penalties for payola are smaller
than the more serious, sometimes
felonious, tax charges that some of
the indicted face.

No FCC Action Yet

FCC Chairman Dennis Patrick
told R&R he was aware of the in-
dictments but said the commission
has not planned any specific action
against the stations involved. “It’s
our rules that deal with payola. If
we became aware of problems in
this area, we would take some cor-
rective action. We're happy the US
Attorney is pursuing the matter
and we’re simply following the de-
velopments.”” According to
sources, Patrick is expected to ad-
dress the issue at theR&R Conven-
tion later this week.

These are the first payola indict-
ments in more than a decade. At
that time, several East Coast PDs
and DJs, including former WBLS/
New York PD Frankie Crocker,
was indicted by a Newark federal

Where we aren’t.
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N NEWS :

grand jury on payola charges.

Some of the evidence for the cur-
rent payola inquiry was uncovered
at the Grand Jury’s probe of reput-
ed organized crime figure Sal Pi-
sello, who has been accused of
evading taxes on income he re-
ceived from business dealings with
MCA Records. Pisello’s trial be-
gins March 21 in L.A.

Tashjian

Continued from Page 1
clined to comment more specifical-
ly. They did, however, detail their
perspective on the sequence of
events leading up to the indict-
ment, the arrest itself, the govern-
ment’s strategy, the events of the
bail hearing, and alleged press
leaks from the federal strike force.
Ralph Tashjian also offered his
personal account of the arrest. This
is their side of the story:

The Background: “If They
Didn’t Cooperate, They
Were Going To Be
Indicted”’

Anthony Brooklier: My repre-
sentation of Ralph and David’s of
Valerie started back in September
or October 1986 when records
were subpoenaed by the Organ-
ized Crime Strike Force. Both Mr.
& Mrs. Tashjian, as well as David
and myself, have made ourselves
available to the strike force to
listen to what they had to say on
three or four occasions. Both of

these people were told by the strike
force attorneys that if they didn’t
cooperate, they were going to be in-
dicted. They were [also] told what
they were going to be indicted for.

David Keller: The government
made it very clear to them, and to
us, that they had no real interest in
Ralph and Valerie. They were in-
terested in other people. On De-
cember 11, 1987, Tony and I sent a
letter to Rick Small [strike force
attorney subsequently transferred
back to the Justice Dept. in Wash-
ington] indicating that when the
indictment came down, we want-
ed to surrender them, and they
wouldn’t need to arrest them. On
December 18, we had a meeting
with Ralph and Val and we arrang-
ed, and in fact executed, deeds to
secure the bail we anticipated
there would be.

From December 18-January 2,
Ralph and Valerie Tashjian were
vacationing in England, having
cleared the trip with the govern-
ment . . .

DK: When they got back, our
perception was that the indictment
was imminent. We told Ralph and
Val, “Let’s not take any chances.”
Thursday is the principal indict-
ment day [for the L.A. Grand
Jury], so we want you to come
down and sit in the courthouse all
day. When the indictment comes
down, we’ll walk you into the court,
there’ll be no question that you're
here to surrender. We did that for
two or three successive Thursdays.

AB: The only thing these people
didn’t do in an attempt to show
their good faith to the government
was try and break into the mar-
shal’s lockup to be processed.

The Arrest: “We Don’t
Want To
Inconvenience You”

DK: On February 24, Ken Shep-
herd, the agent in the case, tells
Ralph he wants to serve a subpoe-
na on them in connection with
another case. He says, ‘“When can
we do that? We don’t want to incon-
venience you. Ralph calls us and
says, “Hey, what do I do?” We
made arrangements for them to
come to Ralph and Valerie’s house
the next day, February 25, for the
purpose of serving this subpoena.
Of course, they show up on Febru-
ary 25 and they arrest them, with
NBC News . . .

Ralph Tashjian: When they ar-
rested us at our house, there was a
van across the street, with the
cameras shooting right outside the
window as the agents were at our
front door arresting us, with the
children in the house. They put us
in two separate cars. As we got into
the cars, the cops handcuffed us.
The van followed us to City Jail in
San Francisco, and there was not
only a van with cameras in it, but
also a car. When we went down into
the basement, the van couldn’t
make it, so the car did. They had
all bases covered.

As we were being booked and

printed, there was somebody look-
ing for the arresting agent. He
went out and met with this person
for five minutes and said it was an
NBC news reporter. It was show-
biz. We spent the night in jail [that
was a whole other scene], but then
as we leave the next morning, to go
over to the Federal Building, hand-
cuffed like hardened criminals,
wouldn’t you know that the car we
got in — parked right next to it was
the NBC news cameras. Before the
indictment was even opened up,
right next to the car we were to get
into, not three cars away, but right
next to it, was the NBC news crew.
And the cameras were this far
from our faces.

AB: There were ways to do this.
They could have gone out to Ralph
and Val’s in the morning, called us
up and said we’ll meet you at the
courthouse, get them arraigned
and get them out of here. But their
motive would not have been served
by anything less than the nefarious
means which they used to make
this arrest.

The government is groping,
they’re reaching, and they’re doing
everything they can. The cherry on
the sundae is the arrest of these
people. That’s something that ab-
solutely galls me. It was unneces-
sary. It was heavy-handed, and it’s
not just me saying that. You have
an independent judicial officer who
knows no one, who was absolutely
outraged, who was almost flying
off the bench at the government.

It was also observed that the
other defendants indicted, Bill
Craig and George Wilson, were
permitted to surrender instead of
being subject to arrest.

The Bail Hearing: ‘“These
People Are No More Of A

Flight Risk Than I Am”

US magistrate Woelflen, spurn-
ing government prosecutors’ argu-
ments that the Tashjians were a
“danger to the community” and
“flight risks,” released them Fri-
day (2/26), allowing them until
Monday to post bail of $400,000 for
Ralph and $85,000 for Valerie.

AB: The bottom line is the judge
trusted them. What he said was,
“These people are no more of a
flight risk than I am.”

DK: If you want to underscore
the significance of what he did, you
have to understand the relatively
new laws to do with detaining a
person without bail are such that
the government has an automatic
right to a three-day hold of that
defendant in custody, and a conti-
nuance for three days, if they utter
the magic words — either “they
are a flight risk” or “a danger to
the community.”

It’s three court days. By staging
the arrest on Thursday afternoon,
you don’t count Thursday. You
don’t count Friday; Friday is
“zero.” You've got the weekend of
Saturday and Sunday. That means
he would have been in custody until

TASHJIAN/See Page 66

us at 213-46-RADIO/213-467-2346.

Not here.

Which is fine, since there’s enough Time and Space to
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Copycode

Continued from Page 1

Thomas Friel, Chairman of the
Home Recording Rights Coalition
and a VP of the Electronic Indus-
tries Association, said, ‘“‘Now that
Copycode is finally and fully
discredited, we don’t think anyone
in Congress could reasonably ask
that DAT be delayed any further.”

Test Results Released

The National Bureau of Stand-
ards, an agency of the Commerce
Department, issued its report after
several months of analyzing Copy-
code. The tests were requested by
Congressional subcommittees in-
vestigating DAT and its impact on
the US music industry. The main
conclusions:

o Copycode doesn’t always do
what it’s supposed to. The system
prevented the copying of notched
(encoded) material “much of the
time” — but it also failed to record
some unnotched material and even
recorded some notched material.

» Copycode affects audio quality.
The system’s use degrades the
audio signal enough to result in a
“discernible difference” between
prerecorded notched and unnotch-
ed material.

« Copycode can be easily bypass-
ed. NBS engineers came up with
five different ways of circumvent-
ing or defeating the system. The
circuits to do this could be built “by
a competent electronics techni-
cian’’ for about $100.

Aside from its laboratory tests,
the bureau conducted listening
studies with the aid of an acoustical
evaluations expert, using subjects
drawn from the local section of the
Audio Engineering Society, NBS
staff, and ““a few’’ local audiophiles
and musicians.

RIAA’s Berman expressed sur-
prise and disappointment at the
outcome, and criticized the agency
for presenting a summary which
was more conclusive — negatively
— than the actual test results in-
dicated.

He said the association would ac-
cept the report, but would continue
to pursue a solution to the home
taping problem ‘‘on any and every
front — in the Congress and in the
courts if necessary.”

“Solo-Copy”’ Alternative

However, Berman did express
“our hope . . . that the DAT copy-
right problem will be resolved in
another way — across the ne-
gotiating table, at which the hard-
ware and software industries can
together craft a legislative solution
to be proposed to Congress.”

Among the possibilities, say in-
dustry insiders, are a Copycode al-
ternative (such as the Philips-de-

veloped “‘solo-copy” system, which
would allow some limited home
taping) or a royalty on blank tape.

Whether or not an accommoda-
tion between the two sides can be
reached, the release of the NBS re-
port prompted the consumer elec-
tronics lobby to take its shots at
music industry interests.

“We testified before Congress
time after time,” commented
Friel, “‘saying, ‘It distorts the mu-
sic.’” RIAA said, ‘It does not; we
would never propose anything that
could distort music.’ They even
asked recording artists to testify
for Copycode, without ever listen-
ing to it themselves. The recording
industry asked a lot of people to
take things on faith. I would expect
those people to be more reluctant
the next time.”

Transtar
Continued from Page 3

working on a Country version of
‘Music Of Your Life,” and I know
George is developing a new ‘Super
AC’ format.”

Current “Music Of Your Life”
affiliates will have the first option
to carry the satellite version of the
format, but Ham said they will be
welcome to continue with the taped
version as well. The feed will orig-
inate from Transtar’s Hollywood
studios.

Transtar Chairman C.T. Robin-
son noted, “We’re extremely pleas-
ed to enter into this arrangement
with Al, whose unique program-
ming talents have been turning
ratings losers into winners for
years.”

Young
Continued from Page 3

the middle of our demographic tar-
get. Formatically, we intend to
stay on our present course, and
Kevin will bring us to new levels of
success.”

Young, who was previously Na-
tional PD for Contemporary Media
Group, commented, “I’m proud to
be working at one of America’s
great CHRs and excited about
working with two of the industry’s
best managers, Robert Hyland and
(KHTR GM) Bob Fulstone. It’s al-
so reassuring to have the support of
CBS and its resources.”

Smith

Continued from Page 3

Smith, a five-year Legacy staffer
who managed KDWB since 1986,
told R&R, “I'd like to thank Doug
Brown for the opportunity to con-
tinue my career advancement. I'm
proud to be the first person inside
Legacy to be promoted from with-
m‘??

WLLZ is currently involved in a
tight three-way rock radio battle
with longtime AOR rival WRIF
and Classic Rock WCSX. Only six-
tenths of a point separates the
three (12+).
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Other networks showing signifi-
cant changes are ABC-D, going up
14.9%, and National Black, which
rose 14.6%. Showing the largest
decreases were SMN-1, 16.4%,
Talknet, 11.8%, and CBS, 11.7%.

Among 18-34 audiences, two net-
works showing significant in-
creases were ABC-C, up 25%, and
National Black up 26.9% . For 25-54
audiences, US-2 rocketed 42.5%,
US-1 was up 28.5%, ABC-D, and
National Black gained 24.2% and

21.2% respectively.

Gabbert
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budsman’ were created by Gab-
bert and filled for the first two
years by Ballantyne, who sug-
gested the two-person office be
funded at $50,000 a year. Ballan-
tyne settled for the creation of an
ombudsman job to be filled by an
employee of Gabbert’s broadcast
group. Gabbert also will pay Bal-
lantyne $7500 in legal fees, con-
tribute $1000 to an AIDS relief fund,
and sponsor an annual six-hour tel-
ethon designed to raise money for
various direct assistance charity
programs.

Ballantyne told R&R, “Calling
the letter a shakedown attempt is a
crock. I don’t need a job. I know
broadcasters won’t be happy that a
citizens group got these kinds of
things from a licensee, but, hey,

tell them to go lobby the FCC or-

Congress. They are in a regulated
industry where the rules say I can
do this, and if the rules say I can do
it, I'm going to.”

By settling on a progressive for-
mat, Gabbert addressed the chief
concern of the Coalition, which was
created to fight for the continued
existence of the progressive AOR
format Olympic aired for two
years on KKCY. Olympic dropped
the format last month, citing poor
ratings.

New Format Full-Service
Progressive

O’Hair said he could not offer
specifics regarding the format,
other than that he would like to
create a “full-service progressive
station.”

Under the terms of his contract
with KHIT owner Olympic Broad-
casting, Gabbert will forfeit $1
million if he cannot overcome the
FCC’s one-to-a-market opposition
by April 17. If the Commission re-
jects the deal for any other reason,
he will keep the money. Gabbert
said he is confident that with both
petitioners out of the picture the
FCC will approve his petition for
reconsideration before his April 17
financial deadline.

However, Barbara Kreisman,
Asst. Director of the Audio Ser-
vices Division of the FCC Mass
Media Bureau, took a different
view: “While we certainly con-
sidered what the petitioners had to
say, the transfer application was
denied based on the one-to-a-mar-
ket rule — so I don’t see how the
petitioners’ withdrawal has any ef-
fect on (the decision).”
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Avg. persons per commercial

All broadcasts except 12m-6a

12+ persons
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