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I N S I D E: 
BIRCH WINTER ADVANCES: 
THE FIRST MARKETS 
The first round of winter '88 ratings, 
Birch advances for nine top markets, 
included these highlights: 

KPWR is up two to 11.5 and a three - 
point L.A. lead over KITS 

WGCI -FM tops a 12 while WYTZ wins 
Chicago's CHR war 
KMEL nears the double -digit hump 
with a gain of three, opening a solid 
SF edge 

WUSL inches past WMMR in Philly 
WODS explodes with Gold format in 
Boston 
DC's top three back into virtual tie 

WVEE nearly hits 15; WAPW edges 
Z93 for Atlanta CHR crown 

Full results, Page 34 

GUIDE FOR THE FIRST -TIME 
SALES MANAGER 
Making the transition frcm salesperson to 
manager can be perilous. Chris Beck 
charts the most common mistakes and 
advises how to avoid them. 

Page 14 

SETTING UP FOR SUMMER 
The winter books are just coming out, 
the spring book is underway, and that 
means prudent radio stations should be 
planning their promotions and research 
for summer. Joel Denver and Lon Helton 
go to CHR and Country's primo 
promotion experts for some tips. 

Page 44, 53 

HOT TRENDS IN GROUP NAMES 
A group's name can tell you a lot about 
that group - for one thing, it can often 
tell you they picked a dumb name. On 
The Records analyzes today's hit groups' 
names by categories, with surprising 
conclusions and exaggerations galore. 

Page 36 

FCC DROPS FIVE 
INDECENCY COMPLAINTS 
The Commission dismissed three 
radio and two TV indecency 
complaints, but indicated it would 
still vigorously pursue future 
instances. The latest radio cases 
centered on a song called "I Want 
To Kiss Her, But "; the enigmatic 
term "clocksucker "; and the novel 
"Ulysses," otherwise known as the 
"freedom of Joyce" issue. 

Page 8 

LAMEST EXCUSES FOR 
GETTING A RAISE 
Along with a serious set of tips on the 
right way to ask for a raise, R &R's 
Management Overview also excerpts 
some of the most ridiculous reasons 
actually offered - for instance, "It's 
getting very expensive to feed all of my 
birds. 

Page 12 

Newsstand Price $5.00 

RADIO & RECORDS 

Sillerman Merges 
With Metropolitan 
For $300 Million 
Brazell To Stay, Wave May Be Sold 

Robert F.X. Sillerman and Metropolitan's Carl Brazeli 

PATRICK PROPOSES RENEWAL RULE OVERHAUL 

Fairness Debate Dominates NAB 
FCC Chairman Dennis Pat- 

rick called for a sweeping over- 
haul of the comparative renew- 
al process in his keynote speech 
Tuesday (4/12) at the NAB Ccn -_ 

vention in Las Vegas. "A con- 

The Buzz 
At NAB 
Comparative renewal 

reform advocated 
*Broadcasters divided 

on Fairness 
Fritts warns of future 

threats 
*Panasonic DAT 

recorder draws crowds 

sensus clearly exists at the 
Commission, on the Hill, and in 
the industry that there is a 
pressing need for reform," he 
said. Patrick admitted the cur- 
rent system encourages extor- 
tion, and legal costs often make 
payoffs cheaper than defense. 

NAB /See Page :31 

#'%'y 3.'. 

AWARDING EXPERIENCES - President Reagan addressed the 
NAB Convention and was presented with a special award recogniz- 
ing him as "one of the 20th century's most outstanding and effec- 
tive communicators." In photo two, former FCC Chairman Mark 

Fowler (c) received NAB's Distinguished Service Award from NAB 
Joint Board Chairman Wally Jorgenson (I) and NAB President Eddie 
Fritts. 

New Lineup For 
Burkhart Consultancy 
Abrams Exits; Burns, Farber Join; 
New Name Burkhart/Douglas & Associates 

'lb the surprise of absolutely 
no one, AOR pioneer Lee Ab- 

rams has officially announced 
his departure from Burkhart/ 
Abrams /Douglas /Elliot & Asso- 
ciates, effective August 1. He's 

Milner Upped To Great 
American VP /Radio 
Sly KEX VP /GM; KKRZ Names Gardner 
VP /GM, Lynch OM; Hayes WKRC PD 

Great American has promo- 
ted KEX & KKRZ (Z100) /Port- 
land VP /GM Dave Milner to the 
new post of VP /Radio. He'll 
oversee the company's 16 radio 
properties, and will relocate 
from Portland to manage Full- 
Service AC WKRC /Cincinnati. 
Also at WKRC, WMAQ /Chicago 
talk show host Drew Hayes has 
replaced Denny Nugent as PD. 

In other changes, KEX GSM 
Clint Sly has been upped to VP/ 
GM of the Full- Service AM. 

KEX Station Manager Carl 
Gardner becomes VP /GM at 
CHR KKRZ, where PD Sean 
Lynch has been promoted to 

OM. 
Milner, who's been with KEX 

since 1984 and added the KKRZ 
duties a year and a half ago, 
told R&R, "Our group has tradi- 

Dave Milner 
tionally done well because of the 
fine people running the various 
properties. Most are in substan- 
tial ratings /revenue positions. 
As far as WKRC goes, it's got a 
lot of heritage and is well-posi- 
tioned in the market with a well- 
known staff, which I'm looking 
forward to joining." 

MILNER/See Page 32 

expected to reveal plans for a 
satellite- delivered rock format 
in the "next couple of weeks." 
Abrams's move, along with Bob 
Elliot 's scheduled exit at the 
end of this month, is part of a re- 
organization at the Atlanta -bas- 
ed consultancy. Former consul- 
tant Gary Burns and WAPW 
(Power 99 /Atlanta OM Matt 
Farber have joined as associ- 
ates, and the company name 
has been changed to Burkhart/ 
Douglas & Associates. 

Abrams told R&R, "I've been 
bored with the existing state of 
AOR, and thought now was the 
time to do something about it - 
to get back to the streets and do 
some damage. I have some 
pretty amazing things being so- 

lidified that I'll be talking about 
in a couple of weeks. I feel like 
I'm 18 again." 

Abrams said he's been seri- 
ously planning to leave for 
"over a year, but we just 
started talking about it here in 
the last month or so. It's been 
real amiable. But we've been 
going in different directions, 
and instead of getting frus- 
trated, I want to go for it. It's 
not the other partners as much 
as spending 17 years talking 
about the same hot clocks." 

BURKHART /See Page 31 

Metropolitan Broadcasting 
says it will merge with Siller- 
man Acquisition Corp. in a $300 
million transaction believed to 
be the largest radio deal in his- 
tory. 

"I like the stations, the mar- 
kets, and the people involved," 
Sillermai. r .ii iai 'CEORob- 

-ert. F.X. Sil!trrna" It1 PS r? 

"Our `-i esources and 
strong broadcast opt rating ex- 
pertise will provide .rletropoli- 
tan with a solid foundation for 
renewed growth." 

SILLERM.AN,See Page 31 

Shaughnessy 
Leaves TM, 
Takes Stations 

Pat Shaughnessy 
TM Communications, Inc. 

says it has agreed to sell the 
company's broadcast division 
to current President/CEO Pat 
Shaughnessy, who is leaving to 
found Marathon Broadcasting 
Corp. 

Jim Taylor will become 
Chairman/CEO of TMCI; Don 
Turner, currently the com- 
pany's Sr. VP /CFO, will be- 
come President /COO. 

"This is what I've wanted to 
do all along," said Shaughnes- 
sy, an eight -year veteran of the 
company. "It lets me focus on 
what I really want to do - mn 
radio stations." 

Stations affected by the deal 
include KHAT -AM & FM /Lin- 
coln, NE; KBL'L /Rene, NV; 
and WAVH /Mobile, AL. Total 
price on the deal is approxi- 
mately $7.1 million, which in- 

cludes the assumption of $5.5 

million in debt by Marathon. 
Shaughnessy has also agreed to 
transfer one million shares of 
TMCI stock back to the com- 
pany's treasury. 

SHAUGHNESSY /See Page 31 
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Albimar Buys WKYS; 
Feldman Acquiring Dorton 

It took longer than expected, but 
NBC Radio has finally struck a 
deal to sell WKYS /Washington to 
Boston -based Albimar Communi- 
cations. The minority- controlled 
limited partnership will pay $49.5 
million for the Urban powerhouse. 

In another major radio transac- 
tion, Myer Feldman, President of 
Animan Broadcasting Corp., said 
this week that he plans to acquire a 
majority interest in Detroit -based 

OPERATIONS 
DIRECTOR 

Mainelli 
Joins 
WABC 

KCMO /Kansas City PD John 
Mainelli has been named Opera- 
tions Director at News /Talk -for- 
matted WABC /New York. He re- 
places Mark Mason, who was with 
the station when it changed to its 
current format in 1982. 

Commented WABC VP /GM Fred 
Weinhaus, "I'm extremely happy 
to announce John's appointment. 
In Kansas City, he took a station 
with shares in the threes to shares 
in the sevens. I don't know if he'll 
be able to duplicate his KCMO ex- 
perience, but WABC will become 
the most exciting Talk station in 
New York." 

Mainelli had also been VP /News 
& Programming forKSDO /San Di- 
ego, and ND and PD at crosstown 
KCNN. 

In the fall '87 Arbitron, WABC 
earned a 2.4 12+ share, compared 
to competitor WOR's 4.5 share. 

Dorton Broadcasting, which owns 
five stations. 

Albimar Finalizes 
Financing 

NBC began final negotiations 
with Albimar early last month. The 
group, led by Bertram Lee and 
E.J. "Skip" Finley, ran into some 
problems finalizing its financing 
package and was given at least one 
extension to get its money matters 
in order, according to a source 
close to the deal. 

NBC Radio President Randall 
Bongarten acknowledged Albimar 
had fiddled with its financing, but 
denied the adjustments were made 
out of necessity or desperation. 
"They had some (financing) lined 
up, but they wanted to make sure 
they had the best possible arrange 
ment," he said. 

ALBIMAR /See Page 31 

Irwin VP /GM 
At WBZ 

After six months managing Capi- 
tol 's WLVK /Charlotte, John Irwin 
is moving to the VP /GM post at 
Group W Full- Service AC WBZ/ 
Boston. He replaces Bill Hartman, 
who has taken the new Group W 
position of VP /Sales Development. 

Irwin told R&R, "It's great for 
me because it allowed me to return 
to Group W. While people say you 
can't go home, I'm definitely doing 
it and am elated about it. 

"With the talent WBZ has, it's 
like a dream come true," he con- 
tinued. "There's as good talent 
here as anywhere in the business, 
and this is one of the strongest AM 
markets in the country." 

IRWIN /See Page 32 

Nash, Bobb Promoted 
To Atlantic VP Positions 

Richard Nash 
Richard Nash has advanced to 

VP /National Promotion within At- 
lantic Records' black music divi- 
sion, from Director of the depart- 
ment. He has been with the label 
since 1980. 

Concurrently, Director /A &R 
Merlin Bobb has been promoted to 
VP /A &R within the division. He 
joined Atlantic 18 months ago. 

Sr. VP Sylvia Rhone com- 
mented, "Both individually and as 
a team, Merlin and Richard have 
played an essential part in the on- 
going revitalization of Atlantic's 
Black Music Operations." 

She added, "In their respective 
areas, they have demonstrated tre- 
mendous professionalism, ability, 
and dedication. I'm very ff -tunate 
to have them on my team. 

Nash has been Director /National 
Promotion since September 1986, 
when he joined Atlantic's national 
black music team from a regional 
promotion post in Cleveland. 

Merlin Bobb 
Bobb served as Music Consultant 

for WBLS /New York for two years 
before coming to Atlantic in Octo- 
ber 1986. 

ONE OF THREE COU 

Jim Fifield 

Fifield EMI 
Music 
President 

Jim Fifield has been named 
President /COO of EMI Music 
Worldwide, based in New York. He 
joins the company from CBS /Fox 
Video, where he has been Presi- 
dent /CEO for the past two-and -a- 
half years. 

Fifield will be responsible for the 
day-to-day operations of EMI Mu- 
sic, reporting to Chairman/Chief 
Executive Bhaskar Menon. Citing 
Fifield's "wealth of experience in 
both the entertainment and con- 
sumer marketing fields," Menon 
called the appointment "a signifi- 
cant step in further strengthening 
the top management of EMI Music 
both now and for the future." 

The move also creates a new 
management layer at the com- 
pany, and among those reporting 
to Fifield will be Capitol Indus- 
tries /EMI President /CEO Joe 
Smith. FIFIELD /See Page 32 

KYGO NEW CALLS 

KIMN Drops 
AC For 
Country 

At noon on Tuesday (4/26) an era 
will come to an end, as one of the 
nation's legendary rockers, 
KIMN/Denver, makes the switch 
to Country. With new calls KYGO, 
it joins its FM sister station (now 
KYGO -FM) in the format after 
almost 34 years as a Top 40 and 
(more recently) oldies -based AC. 

KIMN & KYGO OM Bob Call 
said, "This is simultaneously an 
exciting yet disappointing project, 
what with the heritage of KIMN, 
what it's meant to Denver, and 
what's been going on lately." 

Call described the decision to 
drop the KIMN calls as "especially 
gut -wrenching" and one that was 
made with input from the highest 
levels of owner Jefferson -Pilot. 

KIMN /See Page 32 

NTS DROPPED 

Pisello Convicted On 
Tax Evasion Counts 

The two-week tax evasion trial of 
Sal Pisello ended last Friday (4/8) 
with the reputed mobster being 
convicted on two of the three 
counts against him. He faces a pos- 
sible $100,000 fine and five years in 
prison on each conviction. 

Pisello, free on $50,000 bond and 
scheduled for sentencing May 9, 
plans to appeal the verdict. 

Fingered by federal investiga- 
tors as a member of the Carlo 
Gambino crime family, Pisello 
was accused of hiding income he 
received through dealings which 

involved MCA Records between 
1983 -85. 

Defense Claims Rejected 
Although defense attorney David 

Hinden characterized much of the 
near -$600,000 that Pisello made 
from those deals as "non -taxable 
loans," US District Judge William 
Rea said he found no evidence sup- 
porting that claim, or that Pisello 
intended to pay "one dollar back to 
any of these people." 

Rea dismissed a third count, an 

PISELLO /See Page 32 
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NEXT WEEK: ROCK 
OVER LONDON 
COMES TO R &R 
The most widely -read and 
well- respected source of 
advance information on the 
ever -changing British music 
scene, "Rock Over 
London," will appear in 
R &R every week starting 
with the April 22 issue. 
You'll know everything 
that's going on in the UK, 
before you can find out 
anywhere else. Look for it in the Music section. 
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STATE OF THE ART INFORMATION SERVICES 

Morning Jocks Waking Up 
To ABC DATA. 

It's 4:00 AM in Detroit. Morning personality Jim Kerr heads down the hall at 
POWER 95 coffee in hand, to the ABC DATA printer. He scans the billboards and 
verbatims of the cuts for that mornings audio feeds. Item: a London animal expert says 
monkeys become more sexually aggressive as they age - and Michael Jackson could be 
in physical danger from his soon -to-be -four year old chimp, Bubbles. Grinning, Jim 
tears off the copy and pulls the audio bit. As New York wakes up and tunes in, "Jim 
Kerr and the Morning Crew" are telling monkey jokes and hoping for Michael's sake, 
Bubbles isn't too BAD. 

With ABC DATA, audio 
that had been strictly news 
material is finding its way to 
morning jocks. "Having ABC 
news stones on hard copy really 
opens up so many more creative 
and clever uses of their stuff' 
Kerr says. Jocks are realizing 
that some of this news stuff can 
be pretty funny - whether it's a 
soggy apology from Jimmy 
Swaggart, or a report about 
George Michael's injury from 
a purple padded bra at his 
Sydney concert. 

JIM KERR 

Networks have always pro- 
vided stations with audio - but 
the printed word? That's exact - 
ly what ABC has done with 
ABC DATA -a new program- 
ming and communications ser- 
vice that sends hard copy 
information to stations via sat- 
ellite to a printer located at the 
station. 

ABC DATA also makes 
using the network easier. 
Before DATA, selecting an 
audio cut meant listening to the 
entire feed - that could run ten 
minutes or more. Now, a quick 
glance lets you choose the right 
cut. "Anything that saves the 
POWER 95 Morning Crew 
time is great' says Kerr. Plus 
the billboards and verbatims 
can be used as show prep for 
jocks. ABC has stories which 
are not on the wires or in USA 
TODAY, like the story about 
Michael Jackson's chimp. The 
verbatim lets jocks rewrite the 
story so that it's right for the 
local audience. 
"The only way to get 
USA TODAY" 

USA TODAY is the one 

newspaper used most by morn- 
ing shows. ABC has an exclu- 
sive deal with the paper to give 
its affiliates an advance look at 
USA TODAY using the data 
service. 

Todd Pettengill, morning 
man at WFLY, Albany likes the 
mix of lifestyle, trends, health 
and money stories. "I use USA 
TODAY radio feeds for morn- 
ing show prep. It gives me a leg 
up on the competition. ABC 
DATA lets me have it first - 
because USA TODAY doesn't 
hit the streets here until 7:00 
AM. This way it looks like we 
have the paper before anyone 
else does. I use the USA 
TODAY stuff for phoners and 
to localize bits I use on my 
morning show'.' 
Getting it first 

Immediacy is what radio is 
all about. DATA lets stations 
know about programming 
changes in a flash. Eric Seidel of 
WGST, Atlanta tells about 
a recent PR coup. "We first 
learned that ABC was going to 
feed "The Ballad of Gary Hart" 
(an irreverent song spoof per- 
formed live by John Denver) on 
ABC DATA. Within an hour of 
the feed we had the song on the 
air. Almost immediately lis- 
teners called in wanting to 
know when we were going to 
play it again. Because of the 
attention the song generated 
we got calls from local TV sta- 
tions, newspapers and CNN on 
the song. Because we had 
DATA, we got it on the air first 
in Atlanta :' 

DATA played a prominent 
role in ABC's exclusive cover - 
age of the 1988 Winter Olym 
pics. DATA was used to update 

TODD PETTENGILL 

stations on major Olympic sto- 
ries. "When Pam Fletcher had 
her freak skiing accident we got 
the story on ABC DATA almost 
an hour before it appeared on 
the wire; explained Rod Col- 
vin, News Director at WOW, 
Omaha. 

ERIC SEIDEL 

Saves valuable news time 
Heavy news stations have 

already come out strong for 
DATA. Steve Swenson, Execu- 
tive Director of 1010 WINS, 
New York, said, "Because we 
program news 24 hours a day, 
we need to be efficient. We have 
lots of different audio sources. 
ABC DATA lets us quickly han- 
dle ABC feeds. Written notifi- 
cation of upcoming program- 
ming is more convenient than 
having to listen to it. ABC 
DATA alerts our editors to 
important actuality bites. We 
can make faster decisions as to 
whether a piece of sound needs 
to go on the air immediately 
when we see the verbatim: 

The competitive edge 
Jeff Pollack, of Pollack 

Media Group, consultants to 
over 70 stations around the 
world, predicted that "ABC 
DATA will change network 
radio forever. It gives the local 
affiliate flexibility and instan- 
taneous access to a diverse 
amount of information -and lets 
the station respond more quick- 
ly to stories that interest their 
target audience. DATA gives 
stations a competitive edge :' 

DATA also helps stations 
be more people efficient. Dave 
Barrett, VP, Hearst Radio 

ABC DATA GIVES YOU... 

ENTERTAINMENT: From the Mega -tours to the Grammy nominees, ABC DATA 
gives you the rundown first. 

BIO EVENTS: ABC Data provides 
extra coverage on the big events, like 
recent exclusive coverage of the 1988 
Winter Olympics. 

BREAKING NEWS: Speed matters 
most when hot news is breaking and 
ABC DATA gives you the news instantly 
in convenient written form. 

Group and General Manager of 
WBAL /WIYY in Baltimore 
comments 'We've received a lot 
of great things from the net- 
work. But this has generated 
the most excitement. It's freed 
up our manpower resources and 
we've been able to reassign one 
whole news person: 

STEVE SWENSON 

Easy to use 
As Joe Busch, Manager of 

ABC DATA says, "We put 
together a system designed to 
require the least amount of 
effort for the user:' ABC DATA 
transmits by satellite to a high 
speed printer which is equipped 
with a specially encoded card. 
The card acts as the address for 
the. station - allowing ABC to 
send information to a single 
individual within a station, to a 
group of stations or to all ABC 
DATA affiliates. Each station 
receives only the information it 
needs. Messages regarding 
commercial schedule changes, 
news & propamming adviso- 
ries and technical information 
are communicated to stations 
on a daily basis over DATA on 
ABC express mail feeds. With 

DATA, ABC stays in constant 
touch with affiliates. 

State of the art services 
ABC chief Aaron Daniels 

summed up the thinking behind 
DATA'S creation. "lb stay com- 
petitive, stations must con- 
tinually expand their informa- 
tion resources, and tailor 
information to the needs of 
their local listeners. ABC 
DATA addresses this challenge 
by providing, not just more 
information, but an easier more 
effective way to use that infor- 
mation. As stations continue to 
look for ways to stand out in the 
crowded marketplace, services 
like DATA will be a crucial fac- 
tor in their success. We're 
proud to be helping our affili- 
ates with a system that really 
works to make them the best 
they can be 

JEFF POLLACK 

ABC DATA is available to 
all ABC RADIO NETWORK 
affiliates. For information on 
obtaining DATA, call Susan 
Moran, Director of Network 
Programming at (212) 887 -5131. 



NOW 
IT'S 

YOUR 
MOVE. 

SALLY JESSY RAPHAEL 
7 PM - 10 PM EASTERN 

10 PM - 1 AM PACIFIC 

TOM SNYDER 
10 PM - 1 AM EASTERN 
7 PM - 10 PM PACIFIC 

Every day major radio stations are 
moving to Tom Snyder and Sally Jessy 
Raphael. 

Stations like WLS, Chicago; 
WRKO, Boston; KSTP, Minneapolis; 
KSDO, San Diego; WJNO, West Palm 
Beach, Florida, and mote than a 
hundred others from coast to coast. 

Now it's your move to the new 
choice in nighttime radio ...Tom Snyder 
and Sally Jessy Raphael. 

Call Maurice Tunick at (212) 887 -5638, 
or Francie Forman at (212) 887 -5464. 

ZABC RADIO NET WORI(S 
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NEWS 

Reker Named GM /PD 
At KOPA & KSLX 

Reid Reker 
Reid Reker, most recently VP/ 

Programming for Hicks Communi- 
cations, has been named GM/PD 
at Cook Inlet Radio Partners' Nos - 
talgia/Classic Hits combo KOPA & 

KSLX /Phoenix. He replaces Carl 
Hamilton, who transferred to sister 
WUSN /Chicago as its GM. 

CIRP Exec. VP Michael O'Shea 
told R&R, "First Media/ Cook Inlet 
has been trying to recruit Reid for 
about three years. We all think 
Reid will be one of the great undis- 
covered talents in the area of man- 
agement. Both stations are already 
on a solid course, because Carl did 
a great job with them. I expect 
Reid to continue to improve upon 
our base in his duties as both GM 
and PD." 

Reker, who was with Hicks for 
two years, also served as Fair - 
west 's VP/Programming and was 
formerly PD at WMET /Chicago. 
He told R&R, "It's great to work 
for a company that's so product -or- 
iented. I can't imagine, at this point 
in my career, not having my hands 
involved in the programming. If I 
had a PD, I don't know what he'd 
do." 

Brinkman Appointed PD At KLUV 
Classic Rock WMYG /Pittsburgh 

Operations Director Chuck Brink- 
man has been tapped to fill the 
long- vacant PD slot at Gold - 
formatted KLUV /Dallas. Brink- 
man had been at WMYG for eight 
years. 

GM Gil Rozzo told R &R, 
"Chuck's been around this type of 
music most of his broadcast life. 
He understands the format and the 
people that listen to it. He wants to 
make sure all the pieces fit togeth- 

Norton KWJJ Combo PD 
FM Now 'New Music Intensive' 

KWJJ -FM /Portland morning 
man Brian Norton has been named 
PD for both KWJJ -AM & FM, re- 
placing Mark Andrews, who be- 
comes the AM MD /morning per- 
sonality as the stations change si- 
mulcast times from midnight - 
l0am to 7pm-6am. 

KWJJ -AM & FM GM Dave Ped- 
erson toldR&R, "We've reposition- 
ed both radio stations, the AM 
moving traditional and the FM be- 
coming more new music -intensive. 
Brian has experience in both types 
of formats, and we felt he'd do a 
fine job for us in this capacity." 

Regarding the FM format shift, 

Pederson went on to say, "We're 
playing more currents, including 
album cuts by the younger, hipper 
country artists. We're also more 
uptempo." 

Norton said, "We're trying 
something totally different and ap- 
proaching the market a little dif- 
ferently as well. If it works I'll be a 
champion among PDs; if not, I'll 
be back in Minot." 

Norton has been with KWJJ the 
last ten months, coming from 
KIZZ /Minot, ND where he was 
morning personality for two years. 
Prior to that he was 0M atKPAT & 

KSOO /Sioux Falls, SD. 

leg a cy \ leg 'a sé\ n, p pl -cies [ OFr. legacie 
AML. <L. legatus: see LEGATE] anything 
handed down from the past, as from an 
ancestor or predecessor: as in our legacy from 
ancient Rome. 

This month we celebrate the 
continuation of a dream -a 
dream that became a reality two 
short years ago. Built upon a 
foundation of hard work and a 
commitment to excellence, a new 
broadcasting tradition began 
with the acquisition of KJOI FM 
in Los Angeles, KHOW AM and 
KSYY FM in Denver, WLLZ FM 
in Detroit and KDWB AM /FM 
in Minneapolis. Less than one 
year later, KILT AM /FM in 
Houston was added. Our most 
recently acquired stations, 
WCXR FM and WCPT AM, 
serve the nation's capital -the 
very cornerstone of our country's 
traditions. 

Our dream is not about just 
stations. It is about people and 
it is about the future. A future 
filled with dedicated, respon- 
sible and productive people; 
people committed to making our 
company the very best it can be. 

So, with the weighty responsi- 
bility of carrying on the very 
best traditions of a wonderful 
industry, with love and gratitude 
to all those who contributed to 
the traditions of our past, we 
turn to the future. 

We celebrate, therefore, the 
building of our dream team and 
fittingly, our very own name... 

LEGACY 
BROADCASTING, INC. 

6430 Sunset Boulevard Los Angeles, California 90028 (213) 465 -1700 

KJOI FM WCPT AM WCXR FM KILT AM KILT FM 
Los Angeles Washington, D.C. Washington, D.C. Houston Houston 

WLLZ FM KDWB AM KDWB FM KHOW AM KSYY FM 
Detroit Minneapolis /St. Paul Minneapolis /St. Paul Denver Denver 
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er perfectly - that's why he's 
here." 

Brinkman told R&R, "I kind of 
grew up on this format. I'm play- 
ing all the pick hits today that I was 
player years ago. When I was 
bumped up to Operations Director 
at WYMG, I realized I missed the 
daily hands -on activities at the sta- 
tion. 

"Dallas is a very expansive, im- 
pressive market, and it's fun learn- 
ing about it," he continued. "This 
station has a clearcut oldies posi- 
tion. What usually happens when a 
station doesn't have a PD for five 
months is the incoming PD does a 
lot of tightening. That's what's hap- 
pening right now." 

Chuck Brinkman 
The last "active" PD at the sta- 

tion was Dave Van Dyke, who left 
for oldies outlet WODS /Boston. 

In the fall Arbitron, KLUV rank- 
ed 11th 12+ with a 3.6 share, and 
was fourth among 25 -54s. 

Superbad Trio 

Pictured at a recent CBS party at New York's Four Seasons are E/P /A Sr. 

VP Ray Anderson (left) with CBS Associated "Superbad" hitmaker Chris 

Jasper (right) and his wife Margie. 
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