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WINTER’S HERE:
ARB ADVANCES

Following on the heels of last
week’s first Birch winter ‘88
numbers come the initial advances
from Arbitron. Headline news
includes:

O®WHTZ wails in New York’s
Birch, edges WPAT in Arbitron
for dual market lead, while
WQHT clouts WWPR in both

® KPWR and KIS each off four-
tenths in L.A.’s ARB,
maintaining KPWR's three-
tenths lead — a contrast to the
KPWR Birch landslide last week

® WGCI-FM and WGN each up
8.0-9.2 to share Chicago ARB
lead

O®KKLQ holds off KSDO
challenge in San Diego ARB, as
B100 hits new high

®KKDA surpasses 11 in Dallas
Birch, but KEGL climbs two
shares to draw nearer

O WALK wins Nassau-Suffolk
ARB but plunges in Birch, with
WHTZ on top

Full details on these markets and

others inside.
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RTINS

ROCK OVER LONDON,
POLLSTAR DEBUT

With this issue R&R welcomes the world-
famous Rock Over London British music
news team, along with the return of
weekly top-grossing tour information and
a guide to the hottest new tours,
courtesy of the experts at the Pollstar
organization. As part of a more efficient,
more information-packed Music page,
along with. the popular Compact Data
column, they’ll help you stay up-to-the-
minute on the latest record, concert, and
artist developments.

Page 44

FAIRNESS GONE FROM
TRANSFER TAX BILL

Placing the Fairness Doctrine into law is
no longer part of Sen. Ernest Hollings's
transfer tax bill — in an attempt to focus
attention on the transfer tax itself.
Nonetheless, NAB is still adamantly
opposed to the proposal.

Page 6

D A R TR A B S AT

PROGRAMMERS FORUM
NEW OPINIONS

Joel Denver gathers four CHR
programmers from across the nation to
compare notes on promotion strategies,
record relationships, and the shifting
state of CHR itself.

Page 46

Newsstand Price $5.00

RADIO & RECORDS

KVIL STUNT

Chapman: Rakes In
Money For Nothlng

The whole thing began with
an off-thecuff boast. KVIL/
Dallas OM/morning man Ron
Chapman told a Dallas Morning
News reporter that he could

Ea

B

convince listeners to send in :'_

money simply by asking them.
Later, after giving the idea
more thought (and checking
with station management, the
legal department, and the
FCC), Chapman followed

Listeners were asked to mail
in $20 checks payable to “KVIL
Fun & Games,” with no expla-
nation of the money’s destina-
tion or purpose. The original
plan was to return the checks
with $2 interest and a station
T-shirt.

Farmore than the 300400
checks management expected
poured in. Four thousand
checks arrived the first day.
Figuring that was it, Chapman
was stunned the following day
when 5000 more checks arrived.
Following that day’s deluge,

Ron Chapman with windfall: a
voice listeners trust

Chapman asked listeners to
stop sending money. When 3000
more checks arrived the third
day, station officials scrapped
the idea of returning the money
with interest.

CHAPMAN/See Page 32

BUCH VP/ALBUM PROMOTION

Westwood One Buys
WYNY From Emmis

Stays Country, Switches Dial Spots With Hot 103

Emmis Exec. VP Steven Crane (left) and WWI President Bill
Battison sign the letter of intent for WWI's purchase of WYNY.

Westwood One has purchased
WYNY/New York from Emmis
Broadcasting for $39 million
and certain other considera-
tions. The acquisition is WWI’s
first radio station.

WYNY will keep its calls and
Country format, but will move

from 97.1 to 103.5 on the FM
dial, switching positions with
Emmis’s P1-A CHR WQHT
(Hot 103). WQHT will then be
located between its CHR com-
petitors, WWPR (Power 95)
and WHTZ (Z100).

WESTWOOD ONE/See Page 32

lenner Exec. VP/GM At Arlsta

Arista Sr. VP/Marketing &
Promotion Don Ienner has been
elevated to Exec. VP/GM. He
joined the company in 1983, and
has been a Sr. VP for the past
two years.

The appointment lays to rest
several weeks of speculation
that Tenner might accept a sen-
ior CBS Records post in the in-
coming Tommy Mottola admin-
istration. Mottola has managed
the careers of two Arista acts,
Carly Simon and Hall & Oates.

In his new post, Ienner will
oversee promotion, sales, artist
development, publicity, produc-
tion, and creative services, and
will be instrumental in helping
shape Arista’s overall executive
and creative direction.

Arista President Clive Davis
said, “Donny has consistently
proven himself to be that rare

Schulman Upped To Atlantlc Sr. VP/GM

Mark Schulman

In concurrent appointments
at Atlantic, Mark Schulman has
been promoted to Sr. VP/GM
and Danny Buch has advanced
to VP/National Album Promo-
tion.

e AN amiericanradiohistornvncom. o

Danny Buch

Schulman was VP/Creative
Marketing Services, and has
been with the company since
1968. Buch was Sr. Director/Na-
tional Album Promotion, and
joined Atlantic in 1979.

Schulman assumes responsi-
bilities previously held by Exec.
VP/GM Dave Glew, who re-
signed last week and is ex-
pected to take a senior CBS
Records post.

SCHULMAN/See Page 34

Don Ienner

breed of leader who, by exam-
ple and direction, inspires ex-
cellence, who settles for nothing
less than optimum performance
from himself and those he su-
pervises.”

IENNER/See Page 32

Teller Resigns
From CBS

In a four-sentence statement
issued Tuesday (4/19), CBS
Records Inc. reported — ‘‘re-
gretfully” — the resignation of
CBS Records Division Presi-
dent Al Teller. No reason was
given.

TELLER/See Page 34

M.L. Media Acquires WIN

M.L. Media Partners says it
has agreed to acquire Cleve-
land-based WIN Communica-
tions as part of an effort by the
investment partnership to be-
come a major radio broadcast-
ing company.

Financial terms of the trans-
actions were not disclosed, but
an industry insider said M.L.
Media would purchase all WIN

stock for approximately $48
million cash. Stations included
in the sale are WQAL/Cleve-
land; WIRE & WXTZ/Indian-
apolis; WEJZ-FM/Jackson-
ville; and KBEZ-FM/Tulsa.
The deal was brokered by Cecil

Richards.
“Our goal is to acquire the
maximum number of radio sta-
M.L. MEDIA/See Page 32
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Macejko Named VP/GM

At WFLA & WFLZ

David Macejko

MAY TAKE EFFECT IN FALL SURVEY

JACOR has tapped WEBN/Cin-
cinnati VP/GM David Macejko for
similar responsibilities atWFLA &
WFLZ/Tampa. The Cincinnati-
based company takes over the
Florida combo from Sconnix some-
time next month.

Macejko, a 16-year WEBN vet,
told R&R, “If I could clone myself,
I'd take the Tampa job and keep
this one, too. Ratings-wise and
sales-wise, I feel I'm leaving
JACOR’s most successful station.
The Florida stations are somewhat
of a turnaround. Some people have

MACEJKO/See Page 32

ARB, NAB Develop
New D|ary Format

New Arbitron “soft format” diary

eliminates heavy lines between
dayparts, with instructions also
simplified.

After several years of research,
a joint ARB-NAB committee has
approved a new Arbitron diary for-
mat it says will raise response
rates by as much as five percent,
and which could be used for the fall
’88 survey.

With assistance from Arbitron,
the NAB’s Commiftee On Local
Radio Audience Measurement
(COLRAM) tested two diary for-
mats with 13,000 people across 20

DIARY/See Page 34

ADVERTISING & MERCHANDISING

Wagner New WB VP

Jim Wagner

Warner Bros. Director/Advertis-
ing & Merchandising Jim Wagner

has been promoted to VP of the de-

partment. He’s been with the label
since 1978.

VP/Creative Services & Market-
ing John Beug commented, “Jim
has the kind of enthusiasm, energy,
and hands-on experience that are
invaluable to our entire marketing

WAGNER/See Page 32

Ray Harris

HEADS BLACK

PROMOTION
Harris VP
At WB

Ray Harris has been named VP/
Black Music Promotion at Warner
Bros. He joins from Avant Garde
Management, which has handled
Morris Day, Klymaxx, and George
Howard, among others.

Sr. VP/Black Music Marketing

: M_ﬁf?;:@,@w: & Promotion Ernie Singleton said,
S “Ray is an individual of integrity,

enthusiasm, and wide-ranging ex-
pertlse His exceptional talents and
vision make him the ideal choice

HARRIS/See Page 32

HESTER,
PHILLIPS JOIN

Anthony VP
At Research
Group

Mike Anthony

Mike Anthony has been named to
the new VP/Director of Program-
ming post at the Research Group.
He joined the company three years
ago, and will continue to work with
stations in the areas of program-
ming, promotion, and research.

Commented President Larry
Campbell, “The compliments on

ANTHONY/See Page 32

KHIH Drops Classic Rock For NAC

Last Thursday (4/14), Classic
Rock KHIH/Denver pulled the
plug on its rock programming in
favor of NAC. The Gary Guthrie-
consulted station had been day-
parting NAC between 7pm-4am.

Guthrie told R&R, “I think we’ve
got a winner here. The ratings, rev-
enues, and niche were all right for
the format switch. The audience
enjoyed both Classic Rock and the
dayparting, but there was a
heavier listener use of the night-
time programming.

“The reaction (to the change) in-
itially was 50/50,” he continued.
“The 50% negative came from
those who were shocked, who ex-
pected to hear CCR. It’s now about
90% positive. We're playing two or
three New Age songs per hour and
no heavy jazz. We don’t play the
typical Weather Report genre mu-
sic: our music tends to be very
hummable. I think we’ll share au-

alll Dodautuul  IVIWSIC sldauUily 1l
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MUSIC MAKES
THE FASHION STATEMENT

Popular music has always been a key
influence on the fashions of youth. A new
study points out today’s top rock role models
(Jon Bon Jovi, U2, and Suzanne Vega score
high), along with the latest in-crowd
accessories to be seen on the scene.

Page 18
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NEWS

Nugent Named OM At KOY

Former WKRC/Cincinnati PD
Denny Nugent is the new OM at
Full-Service KOY/Phoenix. He be-
gins his new duties May 16.

KOY VP/GMMichael Horne told
R&R, “I'm very impressed with
Denny and more impressed with
what people in the industry say
about him. He has a great back-
ground, and is one of the few guys
in the industry who has really com-
mitted himself to AM.”

Michael St. John had been OM of
both KOY-AM & FM. According to
Horne, “It was a matter of time be-
fore we hired a separate AM OM.
Mike’s real expertise is on FM.”

Denny Nugent

One of the projects Nugent may
get involved with is the city’s NFL
acquisition. The Cardinals recently
moved to Phoenix from St. Louis,
and begin their first season there
later this year. Said Horne, ‘“We
have a bid in for the Cardinals right
now. It’s been on the table for three
weeks, along with, I'm sure, every
other station in town’s bid.”

Nugent was with WKRC for
three years. Prior to that, he held
programuning positions at WHAS/
Louisville and WTVN/Columbus.

KOY’s 12+ fall '87 Arbitron
showing was a 1.2, putting the sta-
tion in 18th place.

Peterson Becomes WSTF VP/GM

Former KBEQ/Kansas City GM
Don Peterson has been appointed
VP/GM at Capitol Broadcasting’s
WSTF (Star 101)/Orlando. He suc-
ceeds Barbara Vardin, who exits
the Gold-Intensive AC.

Capitol Group VP Jon Coleman
commented, “Don did a terrific job
as the GM of our Kansas City sta-
tion. We wanted a GM who has pro-
ven himself in all areas of station
operation, and Don is the best
qualified.”

Peterson told R&R, “(Jim) Dun-
can rates this an A+ market, and
Star 101 is the premier AC station
and one of the top stations here.

Don Peterson

There are no changes planned.
This is a well-programmed, well-
researched, well-marketed
station.”

Prior to managing KBEQ, Peter-
son was GSM at KLTR/Houston
and had worked at WINN/Louis-
ville.

In the fall ’87 Arbitren, Star 101
ranked third 12+ with a strong 9.8.
The station easilv outdistanced its
closest AC competitors, Soft AC
WJYO (‘“Joy 108”’) and Full-
Service WDBO. Former AC chal-
lenger WOCL (which posted a 3.5
124 fall showing) recently switch-
ed to an all-Gold format.

Demand
the

est.

“Surrey’s professionalism, extreme flexibility and intelligent
approach to research has strengthened Magic 105’s position in the
contest for San Antonio’s adult listeners.”

1-800-952-1986
Ask for Mike Henry

Mike Samolis

Research Director
KSMG-FM, San Antonio

Roger Wimmer, PhD/President
Chris Porter/Vice President

Mike Henry/Director of Marketing
Fran Judd/Research Analyst
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WENDLING WAJI GM

Sarkes Tarzian Sets Vargo
As President/Radio Group

WAJI/Ft. Wayne President/GM
Geoffrey Vargo has been promoted
to President/Radio Group of par-
ent Sarkes Tarzian Inc. He will also
act as President/GM of company
CHR/Country combo WTTS &
WGTC/Bloomington, IN.

WAJI GSM Candace Wendling
has been named to replace Vargo
as GM at the AC-formatted station.
A 23-year broadcasting vet, she has
been with WAJT since 1983.

Vargo, who has been with the
company since 1981, will report
to Chairman Thomas Tarzian.
Vargo commented, “My promotion
is a tremendous opportunity to
work with Tom on the future
growth and development of the ra-
dio group. Though I'm based in

Geoffrey Vargo

Bloomington, I will closely work
with Candy at WAJI. I'm confident
she has the knowledge and leader-
ship abilities to keep us on our cur-
rent growth pattern.”

Walz, Cordero Upped At Sutra

Sutra Records VP Chuck Walz
has been promoted to Sr. VP/GM,
and National Promotion Director
Joanne Cordero has been named
VP/R&B & Pop Promotion at the
label.

Sutra President Art Kass said
the appointments reflect the New
York indie label’s crossover suc-

cess with the Cover Girls. “Every-
one’s been working 24 hours a
day,” he said. “For us, as an in-
dependent label, to break into the

pop area like this is special.”
Cordero has been with Sutra for
ten years, the last two as National
Promotion Director. Walz joined
WALZ/See Page 34
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 THE BAHI'E CRY

At Nova Pmd ons,

we understand the
battle for share of
market. Strategic

planning and tactical

‘maneuvering &re of
paramount
importance, Bat :
"PROMOTION’ 'is
the key.

Nova strives 'to pfov:de_

premium qualﬁy
television 5

commercials to radlo-

broadcasters-in the
US and Canada.
Promotional materials
that have realim pact
Nova is your ally in

‘the ratings war. Allow

‘us to customize one
of our proven concepts
for your statxon.
Remember,
“PROMOTION” i
the battle cry, and

~ victory is very sweet!

NOVA PRODUCTIONS, INC.

“WHITE GLOVE”-

The strongest music
positioner available!
Incredible message transfer;
remarkable ratings success.
Clean, powerful, classy!

“IDEAL COUNTRY”-
(Release date—May 1988)
Just what the name implies.
Idyllic scenery that allows
your station to take the
viewer “into the country.”
Strong call letter, dial
position and artist
recognition make this one
a winner.

ION"

“SISTER’ —Creates a
diversion so wildly different
that it renders your
opponents defenseless.
Establishes the “talk” that
focuses the market entirely
on your station, regardless
of format.

“RAINBOW”’ —(Release

date—May 1988) Described
as the “Polychromatic
Formula” for ratings success.
Its color and artistic
symmetry powerfully
demonstrate your music.
From subtle to brilliant,
this spot can define a variety
of music formats.

For more information on
these Nova products . . .

Call Cathy Collinske
Director of Marketing

(719) 576-6546

P.O. Box 60037, Colorado Springs, CO 80960

winwe=ameriecanradiohister—ecom
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PAT CLAWSON

WASHINGTON REPORT

Fairness Codification Dropped
From Transfer Tax Bill

Broadcasters Gear Up For Rematch Of Last Year’s Fight

A proposal to write the Fairness Doctrine into law has
been dropped from a proposed new version of Sen. Ernest
Hollings’s (D-SC) bill to levy a tax on broadcast station
sales. According to a staff member who helped draft the
new version of the bill, Fairness Doctrine codification was
dumped in order to focus debate on the transfer tax itself.

“We have really talked the
Fairness Doctrine to death,” said
Antoinette Cook, counsel to the
Senate Commerce Committee.
“We’ve discussed it in other hear-
ings and on the (Senate) floor. By
leaving Fairness out of the bill we
hope to make the transfer fee the
center of discussion.”

NAB Still Opposed

NAB, which led last year’s suc-
cessful fight against a similar

transfer tax proposal by Hollings,
remains adamantly opposed to the
current Doctrine-less bill. The pro-
ceeds of the transfer tax would be
channeled into a trust fund to pro-
vide a stable source of financial
support for public broadcasting.

“Taking out the Fairness Doc-
trine removes one element from
the legislative mix,” said NAB
chief lobbyist James May. “It does
not, however, change our opposi-

Direct Mail reaches, excites, and influences!
When stations are serious about increasing ratings, they implement
a BOOM MEDIA direct mail promotion as their main promotion

during a rating period.

Call or write for your free BOOM MEDIA information kit today!

300 Turner Rd. Suite 514 ¢ Richmond, VA 23225 * (804) 320-1137

tion to the concept of funding public
broadcasting on the backs of com-
mercial broadcasters.”

NAB officials, including Presi-
dent Eddie Fritts, have repeatedly
said they support continued gov-
ernment support for public broad-
casting. Asked if NAB might sug-
gest other ways to fund the public
broadcasting trust fund, May re-
sponded, “We do not have any al-
ternative suggestions, but we do
hope Senator Hollings will come up
with some creative methods.””

Hollings’s Two

Percent’s Worth
Hollings, however, remains com-
mitted to the transfer tax. In a
brief R&R interview last week,
Hollings said he was willing to lis-

www.americanradiohistorv com

ten to alternative proposals from
opponents of the transfer tax but
called such a levy “the best thing
we’ve got right now’’ to support the
trust fund.

Like its predecessor, the current
transfer tax proposal calls for a
two percent tax on broadcast li-
cense transfers. If a licensee has
owned the property less than three
years, the tax would increase to
four percent. A provision in last
year’s measure that would have
slapped station owners with an in-
creased transfer tax if their sta-
tions were found to be in violation
of the Fairness Doctrine has been
dropped from the current draft of
the bill.

Under the revised bill, which will
be considered at an April 27 hear-

‘‘By leaving Fairness
out of the bill we hope
to make the transfer fee
the center of

discussion.”’
—Antoinette Cook
Senate Commerce
Committee Counsel

ing before the Senate Telecomr
munications Subcommittee, some
station sales would be exempt from
the tax. Transfers from a bankrupt
broadcaster to a receiver or
trustee, for example, would be ex-
empt. However, when the trustee
sells the station, the tax would ap-
ply. The transfer of experimental
licenses would also be exempt, as
would the transfer of an education-
al station from one noncommer-
cial broadcaster to another.

Asked why he thought the trans-
fer tax had a chance of passage af-
ter being soundly rejected last
year, Hollings -said, “I think each
time we go around we increase
support (for the measure). We
have increased support this time
and we’ll keep on trying.”

Nader: Broadcasters Should
Give Up An Hour Of Drivetime

Consumer advocate Ralph Nader thinks the citizenry
needs more access to radio airwaves currently occupied
by commercial broadcasters. How much access? An hour

a day — during drivetime.

Nader is quietly preparing to
launch a major push for creation of
a Congressionally-chartered citi-
zen access group that would be en-
titled to one hour per day on every
broadcast outlet in the country. Ra-
dio stations would be required to
make time available during either
morning or afternoon drive, while
TV stations would have to sur-
render an hour of prime time.

In addition to programming this
hour in “the public interest,” the
“Audience Network,” as the hypo-
thetical group would be called,
would also represent “the interests
of its members” before Congress,
the FCC, and the courts on broad-
casting matters.

Larry Irving, a key member of
the House Telecommunications
Subcommittee staff, told R&R that
Nader submitted the Audience Net-
work proposal to the subcommittee
last year but there have been no
discussions regarding possible
hearings on the concept. Asked if a
proposal such as Nader’s might be
taken seriously on Capitol Hill, Irv-
ing said, “Everything has a chance
of being taken seriously on Capitol
Hill.,,

The Audience Network would be,
in some respects, similar to the ex-
isting public broadcasting system.
Individuals would pay a small anr
nual fee to become a member of
the organization. Members would

Ralph Nader

elect a board of directors with re-
sponsibility for deciding what types
of programming should be aired in
the group’s time slot.

The organization would not re-
ceive federal funds and would sup-
port itself primarily on member-
ship fees and money it would
receive by selling back to stations a
limited amount of the time they
would be required to give the net-
work.

In a recent speech to a group of
individuals involved in cable televi-
sion access projects, Nader ac-
knowledged there are problems
with the Audience Network con-
cept. Still, he insisted that with
time and public education the idea
is viable. He said the network may
need to be phased in over time until
a large portion of the public under-
stands and is ready to support the
concept.
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/\ They Came Together _g
7 4 nce... They Made

History Forever!

Let your listeners share that history free!

v, R\ Your listeners’ favorites! An incredible line-up of
= Music’s Greatest Living Legends -- available only ¥
) B on video. Three Video Super Sessions . . . once-in-a-lifetime concert
performances. Your listeners can win these great nights of rock 'n roll on
videocassette! An exclusive promotion in the Top 20 markets, from HBO Video.

&f’/ >

& with
+ PAUL BUTTERFIELD % + JACKSON BROWNE
> 4 + ERIC CLAPTOM «* « T-BONE BURNETT
s + PHIL COLUNS v « ELVIS COSTELLO
¢ o

+ ETTA JAMES DR JOH i « K.D. LANG « BONNIE RAITT
"f « CHAXA KHAN » ALBERT WI r o STEVEN SOLES « J.D. SOUTHER
e d .MYSW'“LYOCW
« STEVIE RAY VAUGHAN

« BRUCE SPRINGSTEEN
JENNIFER WARNES

¢ MARY WELLS « RONNIE SPECTOR
with BELINDA CARUISLE, GRACE SLICK

and CLARENCE CLEMONS

including Including Including

« THE THRILL IS GONE e ONLY THE LONELY o HEATWAVE

o IN THE MIDNIGHT HOUR ¢ IN DREAMS e YOU DON'T OWN ME
« LET THE GOOD TIMES ROLL e OH PRETTY WOMAN * BE MY BABY

GREAT STARS, GREAT MUSIC, GREAT PROMOTIONS!

A . . ho o
_WWWw.americanradiohistorv.com
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RADIO BUSINESS

TRANSACTIONS

M.L. Media Acquires

WIN Chain For $48 Million

Westwood One Buys First Station For $39 Million; Resort In Bankruptcy

T —
e
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Group Deal:

WIN Communications Stations
PRICE: $48 million

BUYER: M.L. Media' Partners L.P., an
investment group headed by Elton
Rule and I. Martin Pompadur. The
company also owns WEBE/Westport,
CT and several TV and cable opera-
tions.

SELLER: WIN Communications Inc.,
headed by Walter Tiburski.

BROKER: Cecil L. Richards Inc.

WEJZ/Jacksonville
FREQUENCY: 96.1 MHz

POWER: 100 kw at 984 feet
FORMAT: AC

COMMENT: This station was purchas-
ed in February 1987 for $6.5 million.

WIRE & WXTZ/Indianapolis
FREQUENCY: 1430 kHz; 103.3 MHz
POWER: 5 kw; 18 kw at 850 feet
FORMAT: AC

WQAL/Cleveland

FREQUENCY: 104.1 MHz

POWER: 11 kw at 1060 feet
FORMAT: AC

COMMENT: WQAL was purchased in
1984 for $5.3 million.

KBEZ/Tulsa
FREQUENCY: 92.9 MHz
POWER: 100 kw at 710 feet
FORMAT: AC

Group Deal

Resort Broadcasters Stations
PRICE: $9 million

BUYER: KAT Broadcasting Corp., a
subsidiary of AsTraKel International
Ltd. of Pinehurst, NC. The companies
are owned by Gardner Altman Jr.
SELLER: Resort Broadcasters Inc.,
owned by Ellek Seymour.
COMMENT: Resort and several of its
subsidiaries recently filed for protection
under Chapter 11 of the bankruptcy
laws in the US Bankruptcy Court
located in Fayetteville, NC.

WFLB/Fayetteville, NC
FREQUENCY: 1490 kHz

POWER: 1 kw days/250 watts nights
FORMAT: AC

WHCC & WQNS/

Waynesville, NC

FREQUENCY: 1400 kHz; 104.9 MHz
POWER: 1 kw; 1 kw at 1640 feet
FORMAT: AC; Country

WDSC & WZNS/Ditlon, SC
FREQUENCY: 800 kHz; 92.9 MHz
POWER: 1-kw daytimer; 100 kw at
604 feet

FORMAT: Urban; AC

WSVS-AM & FM/Crewe, VA
FREQUENCY: 800 kHz; 104.7 MHz
POWER: 5-kw daytimer; 100 kw at
404 feet

FORMAT: Country

KABK/Augusta

PRICE: $330,000

BUYER: Prescott-McGuire Broad-
casting Inc.,, owned by Sherwin
Prescott and Keith McGuire.
SELLER: Dixie Broadcasting Inc.,
owned by Harvey Fritts. He recently
announced plans to sell KMOA/Ken-
sett, AR.

FREQUENCY: 97.7 MHz

POWER: 3 kw at 300 feet

FORMAT: Country

COMMENT: A $219,000 sale of this
station was announced in March 1987.

PREMIER BROADCAST GROUP, INC.

$7,800,000

Corporate Restructuring
Acquisition Financing

The undersigned acted as financial advisor
to Premier Broadcast Group, Inc. and arranged
for the private placement of the notes.

BLACKBURN
CAPITAL MARKETS

1100 Connecticut Ave., NW
(202) 3319270

WASHINGTON, DC. 20036 ATLANTA, GA 30361
400 Colony Square
(404) 892-4655

BLACKBURN & COMPANY, INCORPORATED

(312) 346-6460

CHICAGO, IL 60601
333 N. Michigan Ave.

BEVERLY HILLS, CA 90212
9465 Wilshire Blvd.
(213) 274-8151

TRANSACTIONS AT A GLANCE

- Deals So Far In 1988:
$987,531,538

Total Stations Traded This Year: 375
This Week's Action: $109,039,812
Total Stations Traded This Week: 32
Deal Of The Week:
WIN Communications Stations $48 million
® WEJZ/Jacksonville
® WIRE & WXTZ/Iindianapolis
® WQAL/Cleveland
® KBEZ/Tulsa

Group Deal:
Resoris Broadcasters Stations $9 million
® WFLB/Fayetteville, NC
® WHCC & WQNS/Waynesville, NC
® WDSC & WZNS/Dillon, SC
® WSVS-AM & FM/Crews, VA

® KABK/Augusta, AR $330.,000

® KHTN/Placervitie, CA $925 000

# WCVCITaliahassse Undisclosed

® Kilday Statlons Mo cash consideration: foreclosure
4 WEBL UiHinosvilla, GA
& WEAAOcllla, GA

® WINSIYazoo City, M5 $312 500

® KUCY/Lincolin, NE Undisclosed [iabilty azsumplion

®KLTNfLos Ranchos de Albuquergue, NM $450,951

& WYNYINew York 39 milllon plus considerations

® WSSG/IGoldsboro, NC 204,800

*'WHME & W55ZiGreensburg, PA 51,124,757

® WMREKnoxyifle 200,000

® FM CPiMarshall, TX $36.000

® K5MG/San Antonlo 58 milion

& KDOK & KEYPTyler-Whitehouse, TX 51.4 million

® KBZEBountiful, UT (FM CP) 515,804 for 51%

S WIWS & WSHVISouth Hill, YA Undisclosed for 42.56%

SELLER: Foothill Broadcasting Corp.,
owned by J. Nevin Smith and Deanna
Smith.

FREQUENCY: 92.1 MHz

POWER: 1.2 kw at 446 feet
FORMAT: AC

KHTN/Placerville

PRICE: $925,000

BUYER: Spectrum Broadcasting Ltd.
Inc., owned by N. John Douglas and
W. John Grandy.

Continued on Page 10

Cash Positive
Radio Group

Dominant, medium market 4 station
radio group. Priced for expedited sale
at 9.5x actual trailing cash flow and
less than 7.5x 1988 projected cash
flow. Strong management in place and
superb facilities. Some terms possible
to qualified broadcaster.

Write:
Box 5
Riverside, Connecticut 06878

WWW.americanradiohisterv-com
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On the
Conceptual

Sell..

Radio stations must be sold on
their merit, not on their numbers.
Numbers come and go . . . concepts
remain constant.

It is perceptions we are selling,
it is opinions we are forming. Our
job is to educate the buying
community, to convince them to
buy radio — not numbers.

At Durpetti & Associates,
we feel that this conceptual
approach to selling radio results
in more effective advertising
decisions and higher shares for
our client stations.

Peggy Kafka
Account Executive
New York Office

DURPETTIGASSOCIATES

A Commitment To Excellence

& AN INTEREP COMPANY
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TRANSACTIONS

Continued from Page 8

on his son for failure to repay funds ad-
vanced for construction and operation

of the stations.

WCVC/Tallahassee

PRICE: Undisclosed FORMAT: AC
BUYER: Wendell Borrink

SELLER: WCVC Inc. stock owned by WKAA/Ocilla

John Vanderaa, Robert Cook, Coreen
Cook, Wendell Borrink, and Carolyn
Borrink. The group also owns interests
in WFOM/Marietta, GA and WSTI/
Quitman, GA.

FREQUENCY: 1330 kHz

POWER: 5-kw daytimer

FORMAT: Religion

COMMENT: At the conciusion of this
transaction, Wendell Borrink will ac-
quire 100% of the company’'s voting
stock, compared to the one-third in-
terest he currently holds. This station
was last sold for $500,000 in August
1985.

Group Deal: Kilday Stations
PRICE: No cash consideraton —
foreclosure by secured creditor
BUYER: E.L. Kliday Sr., the seller's
father.

SELLER: E. Lloyd Kilday Jr.
COMMENT: According to papers filed
with the FCC, Kilday Sr. is foreclosing

» Unique television commercials for
your radio station.

» Hollywood'’s hottest creative team
tailors unequaled production
values to your format. We use your
call letters, dial position and
slogan. It’s all quality, using the
best of today’s technology.

- QUALITY - TOP TALENT

AM 540 500 700 800

WEENE ENENNT AR ANEEEE FNNNY

WBLU/Hinesville
FREQUENCY: 92.1 MHz
POWER: 1.95 kw at 363 feet

FREQUENCY: 97.7 MHz
POWER: 3 kw at 300 feet
FORMAT: Country

WJINS/Yazoo City

PRICE: $312,500

BUYER: St. Pe Broadcasting inc.,
owned by Edward St. Pe and Deborah
St. Pe. Edward is a meteorologist at
WAFB-TV/Baton Rouge, LA.
SELLER: Gateway Broadcasting Co.
Inc., owned by Joel Netherland.
FREQUENCY: 92.1 MHz

POWER: 3 kw at 300 feet

FORMAT: Country

BROKER: Chapman Assoclates

KUCVILincoln
PRICE: Undisclosed liability assump-
tion

MEDIA HEADQUARTERS, INC.

Invites You To See

« FLEXIBLE TERMS

To receive a demo reel Dial

1-800-678-DEMO

MEDIA HEADQUARTERS, INC.

Los Angeles/Memphis/Cleveland/New York

AN FERNEE VNN SREENE AR AR ERE ARNNE|

BUYER: Nebraska Educational Tele-
communications Commission
SELLER: Union College
FREQUENCY: 90.9 MHz

POWER: 18.2 kw at 180 feet
FORMAT: Diversified

KLTN/Los Ranchos de Albu-
querque

PRICE: $490,951

BUYER: Sun Medla Corp., owned by
Anthony Malsel and Steven Hum-
phrles. Maisel is the former GM of
KSNW-TV/Wichita. Humphries is cur-
rently President/GM of KLLT/Grants,
NM; he previously was National PD of
WIFi/Phlladelphla, WEFM/Chicago,
and WHUE-AM & FM/Boston.
SELLER: Spanish Community Radio
Inc., owned by Joe Berumen, Henry
Espinosa Jr., Richard Chavez, and
Paul Parra.

FREQUENCY: 1050 kHz

POWER: 1 kw days/500 watts nights
FORMAT: Spanish

BROKER: Baugh & Assoclates
COMMENT: This transaction is subject
to the agreement of Broadcast Capltal
Inc. As further consideration, Berumen
will be employed as a sales consultant
for an unspecified period at a fee of
$3000 per month, or 30% of gross
collections above $8500, whichever is
higher.

100 102

* Quality filmed :30’s & :10’s to
deliver your audience.

» Recognizable talent such as
Gordon Jump of “WKRP In
Cincinnati,”’ nationally known
comedian and actor Ronnie Schell,
Roger Rose of VH-1 and Marla J.
Rubinoff of “Down To Earth”
deliver your message.

+ BARTER OPPORTUNITIES

{Spring '88)

1000 1200 1400 1600 KHz

www—armereanradiohiesterr-eom

RADIO BUSINESS

WYNY/New York

PRICE: $39 miillion plus considerations
BUYER: Westwood One inc., headed
by Chairman Norman Pattiz. Westwood
One owns Radio & Records, the Mutu-
al Broadcasting System, the NBC Ra-
dio Networks, and Westwood One
Radio Networks.

SELLER: Emmis Broadcasting, an Indi-
anapolis-based group operator principal-
ly owned by Jeff Smulyan. Emmis also
owns KPWR/Los Angeles, WFAN/New
York, WQHT/New York, WAVA/Wash-
Ington, WLOL/Minneapolis-St. Paul,
WENS/indianapolis, and KSHE/St.
Louls. In March Emmis entered into an
agreement to acquire five stations from
NBC: WNBC/New York, WJIB/Boston,
WKQX/Chicago, KYUU/San Francis-
co, and WYNY.

FREQUENCY: 97.1 MHz

POWER: 7.2 kw at 1300 feet
FORMAT: Country

COMMENT: WYNY will switch dial posi-
tions with Emmis's WQHT, moving
WYNY to 103.5 MHz and WQHT to
97.1 MHz, WYNY's call letters and
Country format will be retained.

WSSG/Goldsboro

PRICE: $204,800

BUYER: R Broadcasting Statlons inc.,
owned by Roland Reed.

SELLER: Creative Broadcasting Co.,
owned by Willie Strickland.
FREQUENCY: 1300 kHz

POWER: 1-kw daytimer

FORMAT: Nostalgia

BROKER: Snowden Associates
COMMENT: The purchase price for the
station’'s assets has been set at
$200,000. The buyer has also agreed
to lease the seller's studio and office
building for one year, with four one-
year renewal options, at $400 per
month. The buyer has also received an
option to purchase the studio and
building, the value of which is to be
established by a future appraisal.

WHJB & WSS2Z/Greensburg
PRICE: $1,124,757

BUYER: WHJB Corp., principally own-
ed by Melvin Goldberg, Norman
Slemenda Jr., Staniey Rosenbloom,
and J. Robert Myers. Slemenda aiso
owns an interest in WRIE/Waterford,

PA.

SELLER: WHJB Inc., headed by Nor-
man Slemenda Jr.

FREQUENCY: 620 kHz; 107.1 MHz
POWER: 2.5 kw days/500 watts
nights; 1.25 kw at 450 feet
FORMAT: AC; Country

COMMENT: This transaction has been
prompted by financial distress. This
combo was sold in October 1986 for
$2 million.

WMRE/Knoxville

PRICE: $200,000

BUYER: Hunter Broadcasting Co.,
owned by Edwin Hunter.

SELLER: Morgan Broadcasting Co.,
owned by Harry Morgan.
FREQUENCY: 1580 kHz

POWER: 5-kw daytimer

FORMAT: Religion

COMMENT: Morgan recently received
a CP for WHJM/Knoxville, a 10kw AM
station on 1180 kHz.

FM CP/Marshall

PRICE: $36,000

BUYER: East Texas Stereo Inc., own-
ed by Steve Carlile, John Gordon,
H.A. Bridge Jr., George Fitts, and F.
Wayne McWhorter.

SELLER: John Gordon

FREQUENCY: 92.3 MHz

POWER: 3 kw at 300 feet
COMMENT: In documents filed with
the FCC, East Texas estimates it will
cost $140,000 to construct the station
and another $136,000 to operate it for
the first year.

KSMG/San Antonio

PRICE: $8 million

BUYER: Rusk Corp., headed by J.H.
Jones. The company aiso owns KTRH
& KLOL/Houston and KWES/Mona-
hans-Midiand-Odessa, TX.

SELLER: American Media inc., own-
ed by Alan Beck and Art Kern. The
company also owns WALK-AM & FM/
Long island; WDJO & WUBEI/Cincin-
natl; WOCLIOrlsndo-Daytona Beach;
KCEE & KWFM/Tucson; and KMEN &

KGGI/Riverside-San Bernardino, CA.

FREQUENCY: 105.3 MHz

POWER: 93.9 kw at 1250 feet
FORMAT: AC

BROKER: Elliot Evers and Charles
Giddens of Media Venture Partners.
COMMENT: American Media purchas-
ed this station in January 1985 for
$4.2 million.

KDOK & KEYP/Tyler-

Whitehouse

PRICE: $1.4 million

BUYER: Tyler Broadcasting Co. inc.,
owned by Carolyn Vance, Willlam
Vance Jr., and Ben Downs. They aiso
own KEEE & KJCS/Nacogdoches, TX.
SELLER: Broadco of Texas Inc., own-
ed by W.R. Fritsch, Fred Morton,
Dennis Yeiton, and Linda Meyer. The
company aiso owns KMGZ/Lawton,
OK.

FREQUENCY: 1490 kHz; 99.3 MHz
POWER: 1 kw; 3 kw at 300 feet
FORMAT: Nostaigia; CHR
COMMENT: A $1.7 million sale of this
combo was announced in January
1986.

KBZE/Bountiful (FM CP)
PRICE: $15,804 for 51%

BUYER: D&B Broadcasting Co. Inc.,
owned by Starley Bush, which aiready
owns 49% of the CP. The company ai-
so owns KTKK/Sandy, UT.

SELLER: Shirlee Elliott Tischner is
selling her 51% ownership of Boun-
tiful Broadcasting Inc.

FREQUENCY: 99.5 MHz

POWER: 100 kw at 500 feet

WJWS & WSHV/South Hill
PRICE: Undisclosed for 42.56%
ownership

BUYER: Norman Talley, who already
owns 42.56% of the company. At the
conclusion of this deal, he will own
85.12% of the stations.

SELLER: Stock of Old Belt Broad-
casting Corp. owned by the Estate of
W.B. Hofler

FREQUENCY: 1370 kHz; 105.5 MHz
POWER: 5-kw daytimer; 3 kw at 230
feet

FORMAT: Country
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You got a fast car

! want a ticket to anywhere

Maybe we make a deal

Maybe together we can get somewhere
Anyplace is better

Starting from zero got nothing to lose
Maybe we’ll make something

But me myself 1 got nothing to prove

You got a fast car

And | got a plan to get us out of here

| been working at the convenience store
Managed to save just a little bit of money
We won’t have to drive too far

Just ‘cross the border and into the city
You and / can both get jobs

And finally see what it means to be living

You see my old man’s got a problem

He live with the bottle that's the way it is
He says his body'’s too old for working

I say his body’s too young to look like his
My mama went off and left him

She wanted more from Iife than he couid give

I said somebody’s got to take care of him
So I quit school and that's what | did

You got a fast car

But is it fast enough so we can fly away
We gotta make a decision

We leave tonight or live and die this way

! remember we were driving driving in your car

The speed so fast | felt like | was drunk

City lights lay out before us

And your arm felt nice wrapped ‘round my shoulder

And | had a feeling that | belonged

And | had feeling | could be someone, be someone,
be someone

You got a fast car

And we go cruising to entertain ourselves
You still ain’t got a job

And ! work in a market as a checkout girl
!/ know things will get better

You'll find work and I'll get promoted
We’ll move out of the shelter

Buy a big house and live in the suburbs

You got a fast car

And | got a job that pays all our bills

You stay out drinking late at the bar

See more of your friends than you do of your kids
1'd always hoped for better

Thought maybe together you and me would find it
1 got no plans | ain't going nowhere

So take your fast car and keep on driving

You got a fast car

But is it fast enough so you can fly away
You gotta make a decision

You Jeave tonight or live and die this way
© 1987 SBK April Music inc./Purple Rabbit Music

the debut album featuring

‘fast car’

Produced by David Kershenbaum
Management: Elliot Roberts/Lookout Management

Q-

P

ELEKRTRA

On Elektra Superior-Quality Cassettes,
Compact Discs and Records.

£ 1988 Eiekira/Asylum Records, ¢ Division of Worner Commumeations inc., ©°
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TERENCE TRENT D'ARBY

FC 40964

HE'S CROSSED THE LINE.

“INTRODUCING THE HARDLINE ACCORDING TO TERENCE TRENT DARBY." -
PLATINUM. ON COLUMBIA RECORDS, CASSETTES AND COMPACT DISCS.

O

Manogement PARC. “Columbia,” ® are trademarks of CBS Inc. © 1988 CBS Records inc.

wwwamericanradiohistorvy com
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OVERVIEW

SMALL MARKETS FARE BEST

45% Of Stations Find
Radio News Profitable

early 456% of all radio sta-
tions reported that their
news operations furned a

(1987) survey conducted by the
Washington, DC-based RTNDA.
Another 15% of all radio stations

Self-motivated employees are

a godsend to overworked, over-
wrought office managers. But
even the best workers need a
little incentive every now and
then

surveyed reported that their news

profit, according to the most recent
operations were breaking even.

Meanwhile, in medium markets
— defined as those with popula-
tions between 50,000 and 250,000 —
the percentage of radio stations
that claimed their news operations
were profitable was even greater
(48%). Another 36% of these sta-
tions said that their radio news
operation broke even.

And in small markets — those
with populations under 50,000 — the
majority (54%) of radio stations
. surveyed said that their news
' operation turned a profit. At
another 34% of these small market
stations, the radio news operation

Managers and office workers
aren't the only members of the
US workforce who are getting
a smaller piece of the pie each

|

g

:

E year. According to current sta- e

it tistics, annual pay increases

Ef are also declining for corporate While only 33% of major market
:g: executives, continuingadown- £ ;16 million or more people) radio
. ward trend that began in the | gations reported that their radio
§ iGIEE § news operations was making mon-
g Listed befow are the average | ey, another 53% of these stations
Z annual salary increases for © claimed that radio news was a
E business executives, covering break-even situation.

L the years 1980-87. (The fig- Z

£  ure for 1988 is projected.) % Although only 30% of the large
g ¢ market (250,000 to one million peo-
4 Percentage of ; ple) radio stations surveyed were
S inerease 1 able to claim a profit on their radio
4 1980 9.5% © pews operation, another 51% of
. 1981 10.25% & these stations noted that radio
§ 1982 9.0% 2 news broke even.

1983 6.5% &

i o84 6.75% & Finally, 53% of those stations
B 1886 5% whose radio news staff numbered
g 1986 B.0% 1§ three or more people reported that
;1987 5.5% &  the news operation turned a profit,
¢ 1988 5.25% & as opposed to 42% of the two-
e Source" Hewitt Associates & person radio news crews, or 43% of
T ————_[TN€ One-person operations.

F —\W
NATIONAL
| BROADCASTING SCHOOL

: Seattle
t
\'.- ||||||n||| Sacramento
100 50

| Portland
| Las Vegas

e Tape Mailed Same Day! e You Call:

Hollywood (213) 463-2492
Terry Flood

Portland (503) 242-3235 Seattie (206) 587-2346
Rusty Kimball Terry Draper

Las Vegas (702) 737-9400 | Sacramento (916) 487-2346
Dennis Mitchell George Allen

And what are corporate
America’s most popular work in-
centives? According to a recent
survey, the motivational re-
wards listed below are those
given most often to US employ-
ees. {Responding companies/
managers were able to choose
more than one item.)

% Of Companies
Giving Reward
56%
37%

Reward

Cash bonuses

Awards ceremony

Letter/Visit from top
executive

Gifts

Time off

Company-sponsored
trips

32%
22%
17%

12%
Source: Adia

- B

Survey Shows Radio
Gives Most Satisfaction

mericans reported that ra-
Adjo provided them with the

greatest amount of satis-
faction among all media, accord-
ing to a recent survey conducted on
behalf of the RAB by the Arbitron
ratings company.

When compared to newspapers,
television, or magazines, radio’s
overall satisfaction rating ranked
higher among adults 18+, men
18+, women 18+, and adults with
annual incomes of $45,000 or more.
Radio also scored the highest level

T —— e
-o-.-" e e .‘

i h-.-'

of satisfaction among managerial,
administrative or professional
adults, as well as those with college
or graduate educations.

As for those adults who claimed
to be “very satisfil
ately satisfied” with their available
sources of information and enter-
tainment, radio was again the
clear-cut choice of media. For fur-
ther information on the survey,
which took place in November
1987, contact the RAB at (212)
254-4800.

” or “‘moder-
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Catalog Of Authors And
Experts Available

catalog of authors and ex-
perts currently available
for interviews is published

e 2 5 B

What Makes A Workmg
Woman Successful?

loria Steinem must be

beaming. Respondents to a

recent survey conducted
by Working Women magazine re-
ported that ambition, rather than
aggression, is the most important
factor in the success of today’s ca-
reer women. Success is a relative
term, of course, but a walloping
80% of the women surveyed said
they feel successful, while a third
of all the women report that they
are very successful.

More than half of the women who
responded to the poll said that they
are ambitious, and 93% of this
group feel that this ambition has
helped their careers. Only a third
of the women label themselves ag-
gressive, and 23% of that group feel
that this aggression has been a hin-
drance to their careers.

On the other hand, aggression
probably shouldn’t be confused
with risk-taking, as “playing it
safe” just doesn’t cut it in today’s
working world. More than half
(63%) of the group feel that taking
on more authority and challenges
are the most effective ways to ad-
vance their careers. Nearly one-
third (29%) of the women label
themselves “risk-takers,” and re-
port that, on the average, they earn
twice as much as those who avoid
risks.

In addition, the survey found
that:

» Almost half of the respondents
have made radical career changes,
and 84% of them say it was an im-
provement.

* 8% of women working in
male-dominated fields say they
have no regrets, as opposed to 42%
of those in female-dominated
fields.

e Almost a fifth of the women
feel they need more training and
education.

* 39% believe that taking a year
off from work had a negative effect
on their careers.

e Almost two-thirds of career
women have tailored their appear-
ance to fit their jobs, while a third
have actually changed their per-
sonalities.

¢ 61% believe that being well-
liked and a teamplayer is more
beneficial to one’s career than be-
ing known as an aggressive, hard-
driving personality.
f‘if«§§;g§%§,s§£?§£;
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®May 10 — Kagan Seminar:
Radio Station Acquisitions. Park
Lane Hotel. New York, NY,

® May 11-15 — National Asso-
ciation of independent Record
Distributors and Manufacturers
Convention. Monteleone Hotel,
New Orleans, LA.

®May 17 — International Radio
& Television Society Annual
Meeting & Broadcaster Lunch-
eon. Waldorf-Astoria Hotel
New York, NY

®May 18-22 — National Public
Radio Annual Public Radio Con-
ference. Adam’s Mark Hotel. St
Louis. MO

® May 19-21 — Sixth Annual
T.J. Martell Foundation for Leu-
kemia, Cancer & AIDS Re-
search Golf, Bowl, Softball &
Tennis Charity Weekend. Vari-
ous Locations. Los Angeles,
CA

® June 8-11 — American Wom-
en in Radio and Television 37th
Annual Convention. Westin Wil
liam Penn. Pittsburgh, PA.

® June 811 — BPME & BDA
Association 32nd Annual Sem-
inar. Bonaventure Hotel. Los
Angeles, CA.
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and updated monthly by the Ha-
verford, PA-based Bradley Com-
munications firm.

Sporting more than 100 entries,
the April ’88 issue spotlights ex-
perts on subjects ranging from
media evangelists and breast feed-
ing to collecting baseball cards and
growing sensimilla.

Each entry in the cataleg fea-
tures a brief summary of the au-
thor or expert’s work, as well as
potential questions on the subject,
the author’s availability, and a
phone number at which he can be
reached.

The catalog is available free via
third-class mail to all qualified
radio stations and program pro-
ducers. For further information,
contact the company at (215) 89%-
6146.

OJune 13 14 — 22nd Bums i
Media Radio Studies Seminar 5
Westin Hotel, Dallas Galleria
Dallas, TX :
® June 16 — International Ra i
dio Festival of New York i
Awards. Sheraton Center. New
York, NY

® July 29-30 — Coast Seminars 1
Adult Radio Conference. Hotel
Le Meridien. Newport Beach,
CA.

® September 14-17 — Radio
'88, sponsored by NAB. Wash

(L o L s L

ington DC

® September 15- October 4 — £
Summer Olympics. Seoul

South Korea

T

® September 22-25 — Society
Of Broadcast Engineers Third
Annual National Convention
Denver Convention Center,
Denver, CO

® October 10 — CMA Awards
Opryland Hotel. Nashville, TN
®October 26 — Kagan Semi-
nar: Radio Station Acquisitions,
New York Heimsiey Hotel. New ;
York, NY B
®November 30 — December :
3 — RTNDA Annual International
Convention. Las Vegas Con-
vention Center. Las Vegas, NV %
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R SALES STRATEGY

OVERVIEW

Five More Steps To Make Yourself
A Better Sales Manager

aking the transition from salesperson to manag-
er isn’t always easy. This week, we’ll continue
our discussion of the most common mistakes
made by managers — new and old — and provide some

advice on how to avoid them.

Managing The Department
Vs. Managing Individuals

All too frequently, managers find
themselves managing the group as
opposed to managing the indivi-
duals. The difference between the
performance achieved by manag-
ing the individual versus managing
the group is staggering.

Always keep in mind that each of
your salepersons’ growth objec-
tives is different, and each sales-
person is motivated by different
criteria. Step back from the daily
pressures of the workplace for a
few minutes and ask yourself what
motivates each of your salespeople
to obtain maximum results in new
business.

Next, develop a simple, consis-
tent action strategy to use with
each member of your staff. You'll
find that some of your salespeople
are self-starters; your manage-
ment objective for these people
should be to consistently present
them with new business oppor-
tunities to pursue. Others are
strong conceptual salespeople —
give them an idea for a category
and they get results. Then there
are those who need to be shown
techniques in action before they’re
able to make the concepts work for
them.

The second question to ask your-
self about each of your staffers is
this: what one specific sales techni-
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que could be improved or acquired
by an individual salesperson to
make him a higher achiever? (In
other words, where does each per-
son bog down?)

The most frequent areas to look
for are time and income manage-
ment, profitable prospecting, tele-
phone skills, call strategy, and pro-

Once you've identified which of
these areas needs improvement for
each staffer, find out whether each

By Chris Beck

procedures. Is there a direct cor-
relation between the reporting
system with which you’re current-
ly working and tangible results? Is
the system’s paperwork manage-
able and useful to you? Does your
system help you quickly identify
problems, or do you find yourself in
the last quarter of the month before
you're faced with a variance pro-
blem? If you answered “yes’” to
any of the above questions, you
should consider augmenting or
altering your reporting system.

When revamping such a system,
your first priority should be that
the form used is simple enough to
allow you to ascertain usable in-
formation from a quick overview.

‘“‘Consider making the process of upselling
and tapping alternate budgets as well as
alternate decision-makers mandatory, rather
than mere ‘sales theory.’ Set a percentage
increase for sustaining historical and
seasonal advertisers that you expect.”’

salesperson agrees with your as-
sessment. Then figure out how you
will lead him to accomplish that
goal.

After youwve identified each
salesperson’s particular motiva-
tion and integrated these with the
specific technical areas in which
each person’s performance could
be improved, don’t forget to work
constantly at evolving your objec-
tives.

Monitoring The End Result
Vs. The Beginning Result

Another key area to be concern-
ed with is your sales accountability
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Labei) call Byron Crecelius, person to person, COLLECT

314-423-4411.
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Along with the standard pending
business or projections, the form
should provide answers to the
following two questions:

Who did we see (and what kind of
call was it)?

What actual closing calls are
scheduled for the coming week?

By taking the number of actual
active potential clients and factor-
ing in the industry closing ratio of
35% within four weeks, you will
have a much more realistic con-
cept of the amount of business that
will be written.

(If you would like to see a copy
of our weekly closing call analysis
and our weekly call analysis, R&R
has arranged for us to provide
them to you at no charge. Simply
call our office number to receive
one.)

Adding Or Updating
Account Exec Job
Descriptions

Whether you already have a job
description for your account ex-
ecutives or not, you should make
sure that such documents contain a
specific description of exactly what
you expect from each person.

In any case, your AE’s job de-
scription should include the annual
percentage increase that you ex-
pect from sustaining station adver-
tisers. Most salepeople have some
sustaining business that is assigned
to them.

Therefore, you should consider
making the process of upselling
and tapping alternate budgets as
well as alternate decision-makers
mandatory, rather than mere
“sales theory.” Set a percentage
increase for sustaining historical

www-americanradiohistorv-com

Update ﬁ)m’ Strategy

il'dlnnaga the Indiuidnars. not thn dapartmam ;
‘@ Change reporting systems to monitor end results
@ Add or update account execs’ job descriptions
® Include account strategy along with account

assignments

e hnpmw your list manag-arnant

and seasonal advertisers that you
expect. Most stations select be-
tween 15-20%. If this objective
isn’t met or exceeded, the ac-
count should be subject to review
and reassignment.

Yes, this sounds radical — but
when you consider that there are 12
months in which to penetrate an
account, I think you’ll agree that
this approach is more than realis-
tic.

Your account execs’ job descrip-
tion should probably also include
the minimum number of weekly
new business appointments that
are expected, the number of week-
ly planned closing calls expected,
and the required specifics for re-
taining an agency.

With regard to the latter, some
managers find it useful to include
the number of presentations made
to non-radio active accounts within
an agency, the number of contacts
made beyond the media buyer, and
the number of additional presenta-
tions made to active radio accounts
at an agency.

Talk Account Strategy
As Well As Account
Assignments

In addition to discussing target
accounts in general, your indivi-
dual account meetings should focus
on developing an action strategy
that includes actual potential con-
tacts to be made, as well as the
titles of actual decision-makers you
want each salesperson to pursue;
i.e., human resource directors,
directors of merchandising, zone
managers, etc. Because some of
these contacts may be new and
foreign to your staff, you should
discuss call strategy as regards

‘““Once an account has
been filed on, you’ll
see a 45 to 90-day
buying cycle.”’

these decisionmakers and set a
date to review the progress.

This kind of management stra-
tegy is virtually mandatory in 1988,
because there is no such thing
anymore as the decision-maker.
Instead, we now have numerous
decision-makers with a myriad of
budgets available. In fact, many
radio stations have taken this
mode of thinking one step further
and have taken to managing by
contact rather than by account.

If you really want to maximize
your revenues, youre going to
have to make sure that your staff is
multi-dimensional when it comes
to approaching and dealing with
accounts.

List Management

As we discussed a couple of
weeks ago, there are usually more
new business accounts on lists at
any given station than you’ll ever
be able to prospect. Try setting up
a “master list,” on which the ac-
counts must have had activity
within the last 12 months, and a
“secondary list,” on which the ac-
counts have been filed on and con-
tacted, but with which there has
been no activity.

These secondary lists should be
assigned for a period of 90 days,
after which time they should revert
back to you, the manager, for reas-
signment. While there are some ac-
counts that require a longer culti-
vation period, you'll find that, in
general, once an account has been

““There is no such
thing anymore as the
decision-maker.’’

filed on, you’ll see a 45 to 90-day
buying cycle. Besides, after that
amount of time, the salesperson
usually loses interest anyway.
Managing this type of system
isn’t really that much of a night-
mare. Master lists should be in-
cluded in a word processor pro-
gram, and a 5" x 7’ card file — in
which the cards are the account
data form — should be kept on the
sales assistant’s desk. The master
list should be updated weekly and
distributed, and the cards should
be filed by month of expiration.
One station even changes the col-
ors of the cards on a monthly basis
to make culling the cards easier.

Chris Beck is President of
Chris Beck Communications, a
sales consulting firm. if you have a
question you'd like this column to
address, he can be reached at
(818) 594-0851.
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We’ve created a new CHR package for WAVA in Washington, D.C. It has energy. It has
emotion. It’s unlike anything we’ve ever produced. Unfortunately, it doesn’t have a name

and we need your help.
Call us for a demo. Listen and tell us what you'd name it. If your name is chosen,
you'll be famous. And more importantly, you'll receive the package - fully customized for

your station plus an individual prize.
Order your demo today as all entries in our “No Name” contest must be received by

May 30, 1988. Call TM Communications at 214-634-8511 (in Texas) or:

1-800-527-7759
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KR mEDIA

OVERVIEW

Stereo Television Set
Sales Double In ‘86

t’s been described as the

“most exciting development

since the advent of color TV.”
As more and more network pro-
grams are being broadcast in
stereo, sales of stereo television
sets are booming (booming).

® MOONSTRUCK

©® STAND AND DELIVER

Single: Stand And DeliverMr. Mister (RCA)

]
| @JOHNNY BE GOOD (Atlantic)

Featured Artists: Judas Priest, Ted Nugent, Dirty Looks

@& SCHOOL DAZE (EMI-Manhdttan)
Single: Da ButtE.U.

Other Featured Artists: Phyllis Hyman, Pieces Of A Dream, Rays

® HAIRSPRAY (MCA)
Singles: HairsprayRachel Sweet

Madison TimeRay Bryant Combo
Other Featured Artists: Five Du-Tones, Gene & Wendell

® SHE’S HAVING A BABY (IRS)

Featured Artists: Dave Wakeling, Bryan Ferry, XTC

® DIRTY DANCING (RCA)
Single: YesMerry Clayton

Other Featured Artists: Bill Medley & Jennifer Warnes, Eric Carmen

©® MORE DIRTY DANCING (RCA)

Featured Artists: Otis Redding, Solomon Burke, Contours

® HIDING OUT (Virgin)

Single: Undress MeNanity

® SWEET LIES (Island)
Single: Sweet LiesRobert Palmer

CURRENT

Single: That's AmoreDean Martin (Capitol)
© GOOD MORNING, VIETNAM (A&M)
Featured Artists: Louis Armstrong, James Brown, Them
@ BRIGHT LIGHTS, BIG CITY (Warner Bros.)
Singles: Kiss And TellBryan Ferry (Reprise)
Century's EndDonald Fagen
Divine EmotionMNarada Michael Walden (Reprise)
Other Featured Artists: MIAIRIRIS, Prince, Depeche Mode

Single: You Don't Know/Scarlett & Black
Other Featured Artists: Pretty Poison, Boy George, All That Jazz
® ACTION JACKSON (Lorimar/Atiantic)

Other Featured Artists: Pointer Sisters, Madame X, Levert
UPCOMING

Other Featured Artists: Trevor James, Salif Keita, Gold
® THE BLUE IGUANA (Polydor/PolyGram)
Single: Sex Machine/James Brown
Other Featured Artists: Kurtis Blow, L.A. Guns, Del Vikings

Currently, there are more than
160 models of stereo television sets
on the market. In 1986, US sales of
stereo TV sets topped 2.8 million —
double the number of those sold a
year earlier.

PUD

C Service
th Heart

Health is a hot topic. The Heart of the Matter is

a hot radio series that deals with heart, health, and
quality of life issues. And it’s free.
The Heart of the Matter brings your listeners

credible professionals from sources such as Johns
Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS, to nutrition and sports medicine.

Adjacencies can be sold at the beginning and end
of each segment of The Heart of the Matter. And you

can choose the daily 4% minute program, or the 29
minute weekly magazine version.

Call us for more information and a free demo
at (301) 486-4624

DIAMOND COMMUNICATIONS, INC.

2835 SMITH AVENUE, SUITE 205, BALTIMORE, MD 21209
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TOP TEN SHOWS
APRIL 11-17

1 The 60th Annual
Academy Awards
2 A Different World
The Cosby Show (tie)
4 Cheers
5 The Barbara Walters
Special
6 Who'’s The Boss
7 Golden Girls
8 Murder, She Wrote
9 Wonder Years
L.A. Law (tie)
Source: Nielsen Media Research
All show times are EDT/POT; subtract
one hour for COT. Check listings for show-

ings in the Mountain Time Zone. All listings
subject to change.

¢ Some of the biggest names
from rock’s halcyon days will
perform their hits on ‘‘Show-
time’'s Rock & Roll Reunion,”
premiering on the cable network
Saturday (4/23, 10pm). The
90-minute special, hosted by
legendary air personality Bruce
‘“Cousin Brucie’’ Morrow, will
feature such artists as Jerry
Lee Lewis, Wilson Pickett, Bo
Diddley, Lou Christie, Gary
U.S. Bonds, Lesley Gore, Ben
E. King, the Platters, the
Coasters, and the Del Vikings.

4

JUST BE 'CUZ — Legendary air

personality Bruce ‘‘Cousin
Brucie" Morrow takes time off -
from his Showtime special to fill =
in for Dr. Ruth. £

(Note: many of these same
performers were seen in a re-
cent PBS show titled "Shake,
Rattle & Roll.” However, the :
Showtime special is an entirely :
different program.)

® Television viewers who re-
cently voted for their favorite
country music artists will be
able to see the final results on =
“The Nashville Network View- °
ers’ Choice Awards” (Tuesday,
4/26, 8pm EDT; 5pm PDT).
Wiilie Nelson and the Oak
Ridge Boys are just two of the ;
artists scheduled to host the
90-minute special, which will be
broadcast live from the Grand
Ole Opry. Winners in the eight
categories were chosen from
votes phoned in by network
viewers {to special 900 num-
bers) between February 8 and
April 3 of this year.

e Over-the-top popmeister
Del Shannon and doo-wop
semi-legends the Jive Five join
host Wolfman Jack on the
latest installment of “Rock 'N’
Roll Palace” {Nashville Network,
Saturday, 4/23, 8:30pm).

For The Record

The New Jersey Network radio
and television AIDS educational si-
mulcast will take place on May 19
instead of May 9 as reported last
week R&R, 4/15).

wwWwW-americanradiohistorv-com

NEW THIS WEEK

® ERIC CLAPTON AND FRIENDS (Vestron)

Just in time to coincide with the release of PolyGram's new
"Crossroads” boxed set, this is a 80-minute concert that “God" taped in
Birmingham, England during July 1986. The guitarist is joined by superstar
drummer Phil Collins, who performs his own “In The Air Tonight,” as well
as Nathan East andGreg Philliganes, who round out the rest of the band.
“Slowhand” runs through eight of his own compositions, spanning the gamut
from Cream to the present, including "Crossroads,” “‘White Room,” “Sun-
shine Of Your Love,” “Layla,” “Run,” “Miss You,” “Tearing Us Apart,” and
“Holy Mother."” (Street date: 4/27)

GOD AND MAN — Eric Clapton (I) does his best Jimi Hendrix impersona-
tion, while Lou Reed shows us the legend behind those Foster Grants.

® [ OU REED: CONEY ISLAND BABY, LIVE IN NEW JERSEY (Vestron)
This one-hour concert, featuring Sweet Lou performing tunes that range
from his Velvet Underground classics to his “New Sensations” solo LP,
was shot at New Jersey's famed Capitol Theater in 1984. Excerpts from this
were used on an MTV special celebrating New York rock, but this is the
concert in its entirety. Accompanied by the extraordinary Robert Quine (a
founding member of Richard Hell’s Voidoids) on co-lead guitar, Lou and
the band rip through “Sweet Jane,” “I'm Waiting For The Man,” “Marshall
Law,” Legendary Hearts," "There She Goes Again,” “Walk On The Wild
Side,” “New Sensations,” “Doing The Things We Want To,” I Love You,
Suzanne,” “Coney Island Baby,” and “White Light/White Heat.” (4/27)

® BRITISH ROCK: THE LEGENDS OF PUNK AND NEW WAVE (Vestron)

This 75-minute documentary features rare concert footage, conceptual
clips, and interviews — much of it never before seen in America — center-
ing on classic British rock 'n’ roll from the late '70s and early '80s. The
greatest bands of the turbulent punk era are showcased, including the Sex
Pistols, the Clash, the Pretenders, the Jam, the Boomtown Rats, the
Police, Madness, the Specials, lan Dury, Gary Numan, and punk-rock's
founding fathers, the Kinks, among others. (4/27)
® THE WITCHES OF EASTWICK (Warner)

This 1987 top ten box office smash, loosely based on John Updike's
confroversial, best-selling novel, features recent Academy Award winner
Cher in another non-musical role. (4/27)
®BILLY OCEAN: TEAR DOWN THESE HITS (Musicvision)

A video clip compilation, this includes Ocean's latest chartbuster, "Get
Outta My Dreams, Get into My Car,” as well as seven other earlier hits, in-
cluding “When The Going Gets Tough, The Tough Get Going” (from the
“"Jewel Of The Nile” soundtrack), “Caribbean ‘Queen,” “Loverboy,” and
“There'll Be Sad Songs.” (4/28)

COMING ATTRACTIONS:
This week's openers include
“Permanent Record,” which
shows how a group of high
school students react to the
suicide of a popular school-
mate, who just happens to be
the leader of a garage band.
Among the artists featured on
the upcoming Epi¢ soundtrack
are Lou Reed (who has a
cameo role as a big rock star),
the Godfathers, the BoDeans,
J.D. Souther, the Stranglers,
and exLlash frontman Joe
Strummer, who’s also respon-
sible for the film's score.

Also opening (only in NYC)
this week: "Stormy Monday,” a
thriller set in the jazz scene of
Newcastle, England, in which
Sting essays the role of a
seedy niteclub owner. Lots of
music, but no soundtrack

planned as yet.

WEEKEND BOX OFFICE
APRIL 15-17

1 Beetlejuice
(Warner Bros.)
2 Colors
(Orion) *
3 Biloxi Blues
(Universal)
4 The Last Emperor
(Columbia)
5 Return To $3.0
Snowy River (Buena Vista) *
6 Moonstruck $2.9
(MGM/UA)
7 The Seventh Sign
(Tri-Star)
8 Bad Dreams
(20th Century Fox)
9 Good Morning,
Vietnam (Buena Vista)
10 Bright Lights,
Big City(MGM/UA)
*First week in reloase
All figures in millions
Source: Exhibitor Refations Co.

$7.1
$4.7
$3.4

$3.3

$2.7

$2.2

$2.0

$1.8

i T
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BREAKAWAY

IS BIG AT:

WXKS 24-21
CKOI 33-30
PRO-FM 27-23
KEGL 29-28
Y95 12-11
KRBE add
Z95 19-18
WMMS 36-31
WCZY add
WKTI 13-11
KXYQ add
KZZB add
WZYP deb 38
WOKI 26-22
KBFM add
KWES add
KSAQ deb 37
WGTZ 26-22
WGRD 15-13
KKRD add
KNAN 35-27
WPFM 27-24
KIXY 11-8
KYYY 28-22
WBNQ 20-17
WCIL 22-17
Y94 deb 29
KPHR add
KFMW 15-13
KGOT add
KTRS 24-19
KZFN 15-10
KWNZ 27-21

SEVEN VOCALISTS
THREE DRUMMERS

TWO
PERCUSSIONISTS

ONE HARMONICA
PLAYER

ONE FEMALE SRI-
LANKAN LEAD
SINGER

NO GUITARS

NO STOPPING
THEM

{AM‘

oY

RECORDS

1988 ARM Records. Inc. All Rights Reserved

Produced By Nick Launay

___www.americanradiohistorv.com " ) N
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RR LIFESTYLES

OVERVIEW

OH YOU PRETTY THINGS!

Young Americans Turn To

Rock Music

‘ ‘ arning: the music
contained on this al-
bum may influence

your child’s taste in fashion.” No,
this isn’t the latest message being
championed by the PMRC, and
while this warning has not yet
found its way onto record covers,
the idea behind the message may
not be far from the truth.

According to recent issues of the
Zandl Slant — a quarterly newslet-
ter published by the NYC-based
Xtreme, Inc. youth marketing con-
sultancy firm — there is a direct
link between rock music and teen
fashion trends, as young fans of
rock stars try to emulate their
favorite performers.

While this concept is hardly new,
Xtreme has turned the concept into
a fine art by breaking out specific
musical styles and tracing the di-
rect influence that music has on
purchases made by trendy young
Americans. (The firm bases its
forecasts on surveys of 1000 teens
and young adults, ages 12-24.)

If this whole idea seems a bit
trivial, consider that advertising
and marketing firms spend mil-
lions of dollars each year to re-

R

Born To:

KSON/San Diego Promotions
Director Steve Sapp, wife Den-
ise, daughter Breana Rae,
March 25

WTWV/Chicago OM Kevin
Jay, wife Vickie, daughter
Christie Ann, April 7
Marriages:

WLAK/Chicago Production
Director George Briggs to
Laura Muscarella, March 26

KJNE/Waco, TX MD John
Swan to Tina Guhi, April 8

KKOW-FM/Pittsburg,

i
i
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morning personality Tim
Wallace to Gina £

“Bones"

CORE

search and promote products de-
signed specifically for the teen and
young adult markets.

So, for those parents concerned
their daughters will start strutting
around inMadonna-like lingerie, or
that their sons will dye their hair a
bright shade of Billy Idol blonde,
here are some fashion trends to
watch out for:

The ‘“New Hippies”

One of the two big musical styles
currently influencing teens is folk/-
message rock, as personified by
Suzanne Vega and U2. Kids who
listen to this style of music have
embraced the “Summer Of Love”
neo-hippie look, and tend to wear
the following types of clothing, ac-
cessories, and makeup:

« tie-dye fabrics in bright, psych-
edelic, or day-glo colors

¢ Indian prints

o leather sandals or moccasins

e anything in purple, as this is
the current “in” color for folkies

e accessories (belts, buckles,
earrings, pins, etc.) featuring a
peace symbol

o bracelets of colorful, woven
threads, which can be traced to Ja-
maican reggae music and fashion;
also, black rubber bracelets are
popular, especially with boys

o hair worn long and straight

e very liftle makeup (wearing
light shades, trying to achieve a
“natural’’ look)

ishion Tips

The Heavy Metal Kids

The other big musical influence
is heavy metal/hard rock (your
basic Bon Jovi or Motley Crue
types). Fans of this musical
“genre” enjoy conveying an image
of rebellion without actually being
a threat to anyone. Elements of
this neo-punk look include:

o safety pin accessories; also,
accessories in the shape of skulls or
crosses

* ripped jeans

e anything in plaid or black (the
current “in” look/color for head-
bangers)

« fingerless leather gloves

» Tshirts with “Safe Sex” slo-
gans and condom accessories (!)

o lingerie items worn as primary
clothing; also, stockings worn with
garters showing

¢ hair worn in masses of long
curls

e makeup that contrasts an
overall pale look with dramatic
eyes; very light foundation and
light frosted lipstick, worn in com-
bination with heavy eyeliner and
mascara

» for nighttime only, fire engine
red lipstick

. What do affluent Americans
§ — defined as those house-
| holds with an annual income of
{ $50,000 or more — buy with
¢ all that hard earned money?

| Listed below are the most
{l common items purchased —
i| and total dollar amounts spent
& — by affluent US househoids in
i 1987. All figures are in billions

¢ of dollars.

Annual
Expenditures

$43.7

| tom
. Home furnishings

¢ Women's apparel $18.0

¢ Home Improvement

&  materials $15.5

i Men’s apparel $13.1

i Entertainment

. appliances $12.6 |
& Jewelry $10.3
. Household appliances  $7.8 Q
¢ Artwork and collectibles $7.0
| Children’s apparel $3.7 E;
| Personal computers $3.7 |
i Cosmetics and £
| fragrances $30 ||
. Watches $27 &
| Athletic equipment $2.5 |
© Photographic equipment $2.3 |
| Books $2.3 |
: Source: Mendelsohn Media Research f.:
i e R R s

Most-Prescribed

Drugs In U.S.

ervousness, tension, anxie-

ty, and high blood pres-

sure. While these mala-
dies might not be the most com-
mon among Americans, they seem
to be the ones for which doctors
prescribe the most medications.

According to research compiled

by Pharmacy Times, the top ten
most-frequently prescribed drugs
in the US during 1986 — the most
recent year for which statistics are
available — are as follows:

1 Dyazide — a diuretic used to
treat high blood pressure (hy-
pertension)

2 Lanoxin — helps stabilize irreg-
ular heart rhythms

3 Amoxil — an antibiotic that’s
most often used to treat child-

hood ear infections

4 Tylenol (with codeine) — a
common painkiller

5 Tagamet — prescribed for peo-
ple with stomach ulcers

6 Xanax — used in treating de-
pression and anxiety; also
known as ‘“‘the new Valium”

7 Inderal — for nervous tension

8 Lasix — another diuretic pre-
scribed for high blood pressure

9 Motrin — an anti-inflammatory
drug that helps reduce the pain
of arthritis

10 Tenormin — used to reduce
high blood pressure

Microwave Oven Ownership On Rise

hen first introduced to
US consumers, micro-
wave ovens were consi-

dered a luxury item. However, de-
clining costs have placed micro-
waves in the same expense bracket
as many commonplace kitchen ap-
pliances, and a recent survey
shows ownership of microwave
ovens is growing at a dramatic
rate.

According to statistics compiled
by the Roper Organization, 57% of
all US consumers currently own a
microwave oven, up 17% over fig-

ures from two years ago. The sur-
vey also found that those demo-
graphic segments of the population
most likely to own a microwave
are affluent individuals (77%), in-
fluential Americans (76%), and
two-income couples (70% ).

But while the number of micro-
waves purchased by American
households continues to climb, the
ways in which the ovens are used
have not changed much over the
same two-year period. Currently,
the most common use of micro-
wave ovens (as it was two years

ago) is to reheat leftovers; 69% of
microwave owners use it for this
purpose on a frequent basis.

The other most common uses for
microwave ovens are:

» to cook side dishes and snacks
(51%)

« to reheat a cup of tea or coffee
(49%)

* to defrost food (44%)

» to cook microwave-ready froz-
en foods (43%)

» to heat water for instant tea or
coffee (41%)

® Finally there's a supersized radio every
station can afford! It's the BABY
BOOMER from Wiederkehr Enterprises,
the company that invented the inflatable

boom box.

m |deal for all station promotion/marketing
activities, the BABY BOOMER is self-
contained and can be set up by one
person, at any location, in less than

10 minutes.

® When inflated the BABY BOOMER is an
impressive 12 feet high, 16 feet wide and

Best of all-the BABY BOOMER is priced at only

Market exclusivity is guaranteed so place your $
order today—call IGC/West at 213-472-6027 1 2,250 !
www.americanradiohistorv.com

7 feet deep.

The BABY BOOMER is a product of
Wiederkehr Enterprises.
612-776-5776 - 612-774-5208
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ASsk Them

Your absolute insistence on quality and integrity makes a
persuasive case to broadcasters like me who want the best for their

companies. Thanks for your partnership.

Bob Hughes
V.P./Communications
Management National
WGHT Baltimore

"What a great job on our recent Strateqgic Market Study. You virtually
predicted what would happen in the Arbitrends the following week.
The analysis was extremely well done and your recommendations on

point.”

Stuart Layne
VP/GM
WQHT New York

About Us
EMMIS RESEARCH

Success Through Intensity And Integrity

---------------------------------------------------------------------------------------------------------------------

To put the Emmis Success Formula to work for you call Emmis Research. 317-630-2828.
Or fill out and mail to Emmis Research 1099 N. Meridian Suite 250, Indianapolis, 1IN 46204.

ATTN: Jon Horton

Name Station/Company
Title Street
City/State Telephone

Zip
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Great Gosh A’Mighty!

ek wgond 13Fle Richard rcenter) shows off every one of his pea:ly

white€ as hetxdds a portrait'of himself in his younger days. The p-

- - 3 wao was pant=d by Rolfing Sténe*Ronnle Wood (left), whose collac-

Suiing & pose tha: Jonteys conplets enthusiasm, Chrysalis Records PresidenfMke 8one (center) - & 0= pOnrAts is currently on toug in the US. The two rockers were
ta¥es a break from mapromoﬁonat fiF"n pfaaan{ed at the tec’ant NARM convenaors, Bore was jomned - £ - pavc br Crnegie Records President Carl Strube (right) at a recent

senel conced sponsored by the.AIDS Action Committee and Boston
ko stetons WBCN and Kiss 108 (WXKS). Wood's portrait of the
zalf- p'ochirisd"B*onze Liberace™ was auctioned, with the proceeds
*cmg' to-the ta/se

ns Ric ' Roll At The Hard Rock

The New Glimmer Twins?

Has the once-and-futurs Roling Stoae fould a repiacement for Keith
Richards? Onfy Mick Jagosr kfiows for sure: In this instancesJagyer's
- lates’ guitar flame is ABativity Recofs artist Jee Satnani tleN! shawn
here? wlelding his awe white Mick struts We steff Satriari — who
recenty relpased his own solo abum entifign Fuding With The
Alen” — joined Jagger Tor the Japenese leg of fis recentdour =

EWF Day In DC

" Enigima/Capitol recording artists the Smithereens stopped by the Los Angeles Hard Rock Cafe recently
to donate an autographed Rickenbacker guitar to the restaurant’s collection of rock 'n’ rofl memorabilia.
Pictured are (back row, I-r) Smithereens members Dennis Diken, Mike Mesaros, and Pat DiNizio, and
representative of the RPickenbacker company Der=i Davis, (front row, I-r) the group's Jim Babjak and the
Hara Rock Cafe’s Scott Floersheirmer.

Wren Columbia er.Oi@mg artists Earth, Windt & Fire performedsre-
cenfly at the CapnaliEenter in Wasnington DT, ‘the group eecelved a
Htle=samething extre om the city. Mayor Merioey Barry Jr. hongred
by procla'cmizp an Earth: Wid & Fire Day roughout the-na- -
% capital, To refieq the favor, *he group donated 44 lickets for
30 the mayors Youth Lpadership ins'itute. Pic-
tured at the presentéfion.ot.the proclamation arejFr} Darryl Brooks of
G Street Express-Soncer! promctions -~EWSF mambers Shedon
Reynolds, Maurice #ite, and Phid Bailey- Mayor Barry, and band
members Verdme WMe_ Andrew !Voolfolr ‘Raiph Joﬁnson-

\-igw !élowa'hcﬁer Henry Lee Summer to welcome the singer back o

4 3 j f haad {0 cosgratulate the CBS Associated artist on the success f

hrs naw sel’tled albua were va-iows Er®A staffers Pictured are (i) CBS Records Mid-Central Branch

- Manager Jim Hawn, C3S Mid-Cen ch ASA Dale Libby, Governor Orr, E/P/A Promotion Managst

~ Sheley Mo Summer, the 5/ PIE lazels' P‘ﬂtunspromorroq Harvey Leeds, VP/Sales Jim Capano ard
VP Icahona' Promotion
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Bruce Dickinson, who had been
Sr. Director/A&R East Coast at
Chrysalis Records since 1984, has
joined EMI-Manhattan Records as
Director/A&R. He will be responsi-
ble for finding and developing acts
for the label, as well as working on
the creative development of EMI-
Manhattan’s current roster of art-
ists.

EMI-Manhattan Sr. VP/A&R
Gerry Griffith, to whom Dickinson
will report, commented, “It’s a
pleasure to have an executive with
a solid creative and musical repu-
tation in both A&R and marketing.
Bruce’s addition to the EMI-Man-
hattan A&R staff further strength-
ens our commitment to quality
music and to building artists’
careers.”

Dickinson, who will be based in
New York, said, “I’ve admired
Gerry Griffith, (CEO) Sal Licata,
and (VP/National Promotion)
Jack Satter for their focus and

NEWSBREAKERS

Dickinson Director/A&R
At EMI-Manhattan

RN é@
Bruce Dickinson

determination to break new artists,
which is unmatched. It’s a grow-
ing, music-oriented company with
a variety of artists on the roster.”

Prior to his Chrysalis post, Dick-
inson was Marketing Director at
Columbia Records.

SR. DIRECTORS/MARKETING

RCA Ups Grunblatt, Miller

Randy Miller

As part of a realignment of RCA
Records’ marketing department,
Alan Grunblatt and Randy Miller
have been promoted to Sr. Direc-
tors/Marketing. Both will direct
creative marketing efforts for the
label, including advertising and
artist development as well as the
creation and execution of long-
range marketing plans for artists.

RCA Records VP/Marketing
Management Mike Omansky, to
whom both will report, com-
mented, “While both Alan and
Randy will continue to handle the
marketing and development of cer-
tain key acts for the label, the
teaming of these two gentlemen in
the day-to-day activities of our
business should prove to be a pro-

N

Alan Grunblatt

active force within the company
and the marketplace.”

Grunblatt joined RCA as Direc-
tor/Market Research five years
ago, and has been Director/Prod-
uct Management the past two
years.

Miller joined RCA three-and-a-
half years ago as a Product Man-
ager, and has been Product Direc-
tor in Los Angeles for the past 18
months.

In other promotions, Barbara
Sisilli-Higgins has been named Di-
rector/Media & Marketing Serv-
ices, Carol Chrenc has been named
Manager/Traffic, and Leslie Koep-
pel becomes Administrator/Media
& Consumer Promotions.

Susan Levin

Levin Directs
Blue Note
Jazz Promotion

Susan Levin has been named Di-
rector/Jazz Promotion & Market-
ing for Blue Note Records, based in
New York. She was Manager/Jazz
& AC Promotion for EMI-Manhat-
tan.

Levin will be responsible for su-
pervising the national promotion of
all Blue Note, Cinema, Intuition,
and Capitol jazz product to Jazz
and NAC radio formats. In addi-
tion, she’ll oversee the coordination
of retail jazz promotion, and de-
velop marketing plans for all
jazz and contemporary instrumen-
tal releases.

Levin’s appointment is related to
Blue Note’s switch from EMI-Man-
hattan to Capitol, concurrent with
Bruce Lundvall’s appointment as
Capitol East Coast GM and Blue
Note President. Lundvall, to whom
Levin reports, was President of
EMI-Manhattan.

T

Over 800 artists, radio, and industry personnel attended the Gospel Music
Association’s annual convention in Nashville last week. Sandj Patti's Artist
of the Year award for the second straight year highlighted the 19th annual
Dove Awards presentations at GMA.

Attendees were challenged by keynoters, with GMA speaker Dr. Anthony
Campolo of Eastern College encouraging Christian music to strive for social
change, and National Christian Radio Seminar speaker Brad Burkhart, pub-
lisher of Christian Research Report, warning that Christian radio must take
aggressive action soon or accept its inability to compete against secular
radio. NCRS Chaimman Joe Battaglia of WWDJ/New York (pictured right)
awarded Amy Grant (left) a plaque for her contributions to Christian radio.

Maxick Heads Chrysalis
Alternative Promotion

Jill Maxick has been elevated to
Manager/National Alternative
Promotion at Chrysalis Records,
based in New York. She was Na-
tional Field Promotion Coordinator
at the label.

Maxick, who reports to Sr. Di-

O’Brien Appointed
GSM At WWJ & WJOI

Federal Broadcasting’'s WWJ &
WJOI/Detroit have named Tom
O’Brien GSM, leading an 11-mem-
ber sales staff which sells the
News/Easy Listening stations in
combo. O’'Brien replaces Art Kir-
by, who remains at the combo as
an AE.

According to VP/GM Joe Arch-
er, “Tom possesses the local and
national experience and market
knowledge necessary to maintain
WWJ & WJOI's leadership in De-
troit.”

O’'Brien told R&R, ‘“This is an
excellent chance for me to get back
into local radio sales. I'll be work-

ing for two stations that are institu-
tions in Detroit. Our sales staff is
really doing a great job; there’s no
need for change.”

Prior to joining the stations,
O’Brien was Michigan/Ohio Re-
gional Manager for Hillier, New-
mark, Wechsler, & Howard for
three years. He previously spent
four years as LSM at crosstown
WWWW.

In the fall Arbitron, WJOI rank-
ed third 12+ with a 6.2; WWJ rank-
ed fourth with a 4.9. Both stations
are format-exclusive in the mar-
ket.

rector/Album Promotion Kevin
Sutter, will coordinate all alter-
native radio promotion and mar-
keting activities.

Jill Maxick

Sutter commented, “Jill reflects
our maximum commitment to
staff development. Along with her
music knowledge of the alternative
world, she has come to command
the attention of all in her path.”

Maxick succeeds Manager/Na-
tional Alternative Promotion Liz
Grove, who has left the company.
Maxick previously worked at the
label’s London headquarters.

* New Expanded Directory
o Top 100 Markets
e Latest Arbitron and Birch results

Need more copies of R&R’s New
Ratings Report & Directory?
Just call Kelley . . . at 213-553-4330

¢ Drivetime Dominators
e Format Leaders
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Romance Video Novels

he success of the romance
Inovel has moved to a new
medium. Introducing
Lorimar’s "Champagne For
Two’' starring soap-throb
Nicholas Campbell. It's part of

Lorimar’s “Shades Of Love"

made-for-home-video series.

R&R Marketing lovingly of-
fers you a perfect opportuni-
ty to embrace your 25-49

female audience. Court

your listeners’ aftention by

offering them free copies

Please call the
hopelessly romantic

Mary Fisher , e " /: .; “C of “Champagne For Two"
at R&R Marketing | NI

213-553-4330 JForTivo )‘ sunglasses ("Shades Of

Love' -- GET IT2?)

kS

LORIMAR
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a
© 19823 LORIMAR FILM ENTENTAINMENT COMPANY

and heart-shaped
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Radio

@ PHIL HARRISON has been upped
from GSM to GM at WSTZ/Jackson,
MS.

®MIKE FRAY has assumed GM
duties at WREF/Ridgefield, CT. He is
a 15-year vet of broadcast sales and
management.

® ANDREW WILDER has been ap-
pointed GM at WKZE/Sharon. CT. He
formerly held the same position at
WREF/Ridgefield, CT for three years.

John Beebe

Andrew Wilder

® BURKE KAPLAN has teen named
CEO at Radio Santa Barbara, owner
of KIST & KMGQ/Santa Barbara, CA.
JIM OLERICH has been named Presi-
dent, DONNA LEWOLT has taken on
LSM duties, and TRACY HORNICK
has been upped to Promotions Direc-
tor. Lewoit formerly served as Co-op
Marketing Director at KIRO/Seattle;
Hornick worked in sales at the combo.

©® ELLEN BERLINER DAVIS has been
appointed Manager/Entertainment
Programming at the ABC Radio Net-
work. She was previously Network
Clearance Coordinator at NBC Radio.
® CRAIG WARNER has been upped
to News Manager at the Mutual Broad-
casting System. He had been Sr. Pro-
ducer of the net's “America In The
Morning” show since its inception in
1984. ’

O® MARYANN McNERNEY has been
upped to Director/Sales Operations at
WWPR/New York. She had been
Sales Operations Assistant since
1983.

©® JOHN BEEBE has been promoted
to National/Agri Sales Manager at
WGN/Chicago and Tribune Radio Net-
works. He previously was an AE.

O®RUK ADAMS has been named
Sales Manager at KTAC & KBRD/Ta-
coma. He previously served four
years as GSM at KGOT/Anchorage.
®R.W. SCHMIDT, VP and GM of
WJQY/Ft. Lauderdale, has been
elected President of the South Florida
Radio Broadcasters Association.

Other appointments at the associa-
tion include WQAM/Miami & WKQS/
Boca Raton Sales Manager RAY PER-
RY to VP, WAXY/Ft. Lauderdale GSM
HARRY CALLAHAN to Secretary,
and WHQT/Orlando GSM SAUL ROS-
ENTHAL to Treasurer.

CHANGES

Brian Kuipers has been named an
account rep at WLQR/Toledo.

Tinsley Palmer, John Lynch, and
Andrea Ehlert have been named AEs
at KTAC & KBRD/Tacoma.

Mary Beth Ryan has joined the
sales team at WOMC/Detroit.

Records

® DONNA RUSSO has been upped.to
VP/Director of-New York Publicity for
Warner Bros. Records. She has work-
ed in publicity for the company for
seven years.

Donna Russo

Cledra White

® CLEDRA WHITE has been pro-
moted to Manager/East Coast Artist
Development at Virgin Records, bas-
ed in New York. She was a Regional
Promotion Manager for the label.

Concurrently, PAULE MICALLEF
has been named International’ Coor-
dinator and DONNA SIMMONS has
been appointed Tour Coordinator.
Both are based in Los Angeles.
Micallef was Office Manager at the
Virgin headquarters, and Simmons
was Artist Development Coordinator
for the company.

®EMMA TERESE has been ap-
pointed Exec. VP at Pathfinder Rec-
ords. She was previously Music Coor-
dinator of the RCA Roadshow at
BMG/RCA.

Also at Pathfinder, LINDY SHAVER-
SMITH has been named Director/Re-
tail and TOM MILMORE Direc-
tor/Distribution. Shaver-Smith
previously served as Production

Manager at Media Sound, while |

Milmore was an Asst. Engineer at the
Power Station. *

o5

Emma Terese Charles Horton

® CHARLES HORTON has been nam-
ed VP/GM of Sandstone Music, a new
division of Dunhill Compact Classics.
He was cofounder and VP of Dancing
Cat Records.

©® SHERRI TRAHAN has been named
Manager/National Radio Promotion at
Restless Records. MAUREEN Mc-
CORMICK, who formerly worked at
Enigma Entertainment's Alternative
Marketing Dept., has taken Trahan's
former post as National Retail Coor-
dinator. MARIA KLEINMAN, former
Talent Coordinator for "The Grammy
Awards” and "The Late Show,"” has
joined the label as National Publicity
Coordinator.

® ED OUTWATER has been upped
from Director/Quality Assurance to VP
of that division at Warner Bros. Rec-
ords. He joined the label in 1978.

® DAVID EVANS has moved to Direc-
tor of Marketing/Europe for WEA In-
ternational. He formerly served as the
tabel's Director/Strategic Marketing.
®DYAN STARR has been upped to
Manager/Administration & Business
Affairs at Capitol Records. She was
previously in the label's corporate law
department.

® UDO KORNMEIER has advanced to
Director/Business Affairs at CBS/Ger-
many. He previously served four
years as manager of that division.

Udo Kornmeier

Patricia Foley

Industry

®BOB SHANNON has been upped
from VP/Radio & TV Music to Sr. VP/
ID Division at TM Communications.
Also at the company, DAVE TYLER
has been upped from VP/Library Divi-
sion to Sr. VP of that division.

® DEE HARRIS has been appointed
Sales Manager/Eastern Region for
Media Monitors, Inc. She previously
served 12 years with CBS Radio.

® PATRICIA FOLEY has been upped
to VP/Management Information Sys-
tems at NewCity Communications.
She formerly was Business Manager/
Affiliated Broadcasting at WFAS-AM &
FM/White Plains, NY.

® MARC GORDON has taken on GM -

duties at G.A. Promotions, Inc. He
previously worked as a record pro-
ducer, music publisher, and personal

. .manager.
® JACK O’BRIEN has formed Jack

O'Brien Broadcast Services, a. pro-
gramming consultancy. He previously
was VP/Programming Services at
DMR Broadcast Consultants.

PROS ON THE
LOOSE

Al Brock — PD WHIT/Harrisburg, PA
(717) 944-7833

Wade Brown — OM/PD/afternoons
WSPB & WSRZ/Sarasota, FL (813)
753-3138

Tom Jordan — PD/mornings KFH/
Wichita (316) 684-5566

John Millinder — Mornings WQFM/
Milwaukee (414} 354-6265

Lee Nye — Overnights KRAK/Sac-
ramento (916) 722-5880

Gary Robbins — Air talent WTIX/
New Orleans (504) 738-5622

Rob Wells — MD/evenings KFH/
Wichita (316) 269-4159

Scott Wynn — Mornings WKHK/
Richmond (808) 320-4973

www.americanradiohistorv.com
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EDITED BY JIM DAWSON

The Post-Concert Sting

Following his L.A. Forum show, Sting (r) was congratulated backstage by A&M
President Gil Friesen.

Robert Myland began his career
with CBS Radio at WBBM/Chica-
go in 1950. He became NSM for
KMOX-AM & FM/St. Louis in
1952. Named the combo’s GM in
1955, he earned VP stripes in
1959 and became a CBS Regional
VP in 1973. One year ago today,
Hyland was elevated to CBS Radio
Division Sr. VP, and still oversees
KMOX & KHTR (formerly KMOX-
FM).

Robert Hyland

1 YEAR AGO TODAY

@ FCC takes obscenity stand against WYSP/Philadeiphia, KCSB/
Santa Barbara, and KPFK/Los Angeles

@ Andy Beaublen named KNX-FMiLos Angeles PD

® Gary King appointed PD at WIL-AM & FM/St. Louis

® #1 CHR: “(l Just) Died In Your Arms” — Cutting Crew (Virgin)

@ #1 AC: “The Finer Things” — Steve Winwood (Island/WB) (2 wks)

® #1 UC: “Always” — Atlantic Starr (WB)

@ #1 Country: “It Takes A Little Rain” — Oak Ridge Boys (MCA}

@ #1 AOR Track: “Jammin’ Me” — Tom Petty & The Heartbreakers
(MCA)

@ #1 AOR Album: “The Joshua Tree” — U2 (Island) (6 wks)

@ #1 Jazz: “Manhattan Burn” — Paquito D'Rivera (Columbia) (5 wks)

B YEARS AGO TODAY

® Rich Meyer named WMET/Chicago PD

® Mike Bone becomes Elektra/Asylum VP/National Promotion

@ Frank Cody named PD at NBC Source

@ J. Paul Huddleston appolinted KTSA & KTFM/San Antonio ND

@ #1 CHR: “Jeopardy” — Greg Kihn Band (Beserkley/E-A) (3 wks)
(3 wks)

@ #1 AC: “I Won't Hold You Back™ — Toto (Columbia) (2 wks)

®#1 UC: “Mornin"" — Jarreau (WB)

@ #1 Country: “American Made” — Oak Ridge Boys (MCA) (2 wks)

® #1 AOR Track: “Overkill' — Men At Work (Columbia) (2 wks)

@ #1 AOR Album: “Pyromania’’ — Def Leppard {Mercury/PolyGram})
(4 wks)

@ #1 Jazz: “The Hunter" — Joe Sample (MCA) (3 wks)

1 o YE ft -:*;,_}.:;

® Storer names Neil Rockoff VP/Radio Division, Ed Salamon
appointed National PD

@ Sky Daniels joins WWWW/Detroit as an air personality

® Tom Allen named PD at WDEE/Detroit

@ 1 CHR: “if | Can't Have You" — Yvonne Elliman (RSO)

® 51 AC: "Can’t Smile Without You” — Barry Manilow {Arista) (6 wks)

@ 1 Country: “Every Time Two Fools Collide” —
Kenny Rogers & Dottie West (UA)

@ #1 AOR Album: “Earth” — Jefferson Starship (Grunt) (5 wks)
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'g‘llg\ WESTWOOD ONE RADIO NETWORKS PRESENT
V/AY

never stops — American Dance Traxx, the exclusive three-hour countdown of America’s most scintillating contemporary
dance hits.

Each week, American Dance Traxx combines the formidable resources of two of radio’s most influential forces - host Jeff Wyatt
(program director and on-air personality of KPWR-FM/Los Angeles) and producer Joel Salkowitz (program director of WQHT-
FM/New York). Together, they make American Dance Traxx cook with a red-hot mix of today’s biggest dance hits and exclusive
revealing interviews with the major artists behind those hits. And, with just one host, there’s less talk and more emphasis on special
re-mixes, the newest domestic and imported releases and, most importantly, the musical punch that sets American Dance Traxx
apart from the competition.

To discover the sound that’s igniting the dance scene from coast to coast, RSVP to your Westwood One Sales Representative at
(213) 204-5000, FAX (213) 204-4375 or Telex 4996015 WWONE.

"‘*"’.,_WeStWOOd One is pleased to invite you and several million of your favorite listeners to a weekly celebration where the music

- WESTWOOD ONE RADIO NETWORKS
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- il ..'l - X 4 L] J | n a real shocker, recently-named Atco
=t oy s R L = 0 o g
President Jerry Greenberg resigned his
v = position effective June 1. Rumor has it
| 4 ( M €no something strong is brewing between
Greenberg and CBS.
_ e . - ,!' > | What DC programmer may “chuck” his
k > k ] i ; current PD gig and head 40 miles north to
J | AJ l ','_ lI' _, t! program B104/Baltimore?
" i is Old Suit’ :
8 | & MCA Records filed suit against Joe Isgro
{ 3 y 2 v Monday (4/18) in Los Angeles Federal Court,
4 A '.-' eight days before his antitrust case against the
company and Warner Communications was
" due to go to trial. ST hadn't seen a copy of
ENsY 2 @ the complaint at presstime, but it's said to
2_ g ; l ( .( 1 » ] include charges which MCA previously tried to
4 e 4 y introduce (unsuccessfully) into the antitrust
) case. Among the charges are that Isgro billed THE BIG PAYOFF — When Legacy'’s Carl Hirsch lost
> for radio stations that were never contacted or his $1000 weight loss bet with WWI Chairman Norm
) promoted. Pattiz (I}, WWI President Bill Battison {r) won his own
A A . $1000 side bet with Legacy's new partner Bob Siller-
incidentally, the RIAA — also an antitrust man (ST 4/15). Not to be outdone, Sillerman had his
defendant — is seeking its release from the payoff — all in pennies — delivered by an armored
case, and talking to Isgro’s attorneys. Neither car. According to Pattiz and Battison, after Sillerman’s
K ' ’ $300 million deal to buy the Metropolitan chain, it
side had any comment. was no wonder that all he could come up with was
Adding a somewhat ironic note to the “loose change.”
proceedings, the two remaining record labels '

that haven't settled with indie Joe Isgro, WCI

and MCA, have already ironed out their legal Tony Brown has been named interim PD
differences with indie firm BAMA over a suit at WYLD-AM & FM/New Orleans, retaining his
that was very similar to Isgro’s. on-air duties. Meanwhile, Vic Savage takes on
Meanwhile, Creed Taylor's CTl has won the MD position in addition to his on-air work.
the liability phase of its lawsuit against Warner Could the comic team of Ron Stevens &

' Brothers. In an action filed way back in 1977, Joy Grdnic, currently guest-hosting mornings
CTI charged that George Benson was unfairly 4 Hot 103/NY, wind up doing the gig on a
induced to leave the smaller label and join WB. permanent basis?

The damages portion of the trial begins next

week. S Ou 2

With OM Matt Farber leaving Power Word from everyone present was that T.J.
99/Atlanta to join Burkhart/Douglas & Martell honoree Al Teller went out like a pro
Associates as a consultant, there’s a prime at the awards dinner. Teller passed on the
opening in the Peachtree City. T&Rs to VP/GM  opportunity to make what some expected
Bill Phipen. would be some poignant parting remarks,

focusing instead on the charity itself and all the
good that it is doing. The dinner raised more

| the legal eagles at Edens have convinced . )
Arbitron’s powers-that-be not to list @105 :zzzafghm|lllon o iCErCmigaEaneen, andjAIDS

RBQ-AM & FM)/T below the line,
SOLD IN EUROPE ALREADY! L (::Ieviously announcel:in::aSTe(:/“el &e‘l fl)r;e = Continued on Page 29

ONE OF THE MOST TALKED ABOUT AP e T p— TR U,
: NEw ARTISTS ON HER way T0#115 | - AIR PRIORITIES: WEEK6

No official confirmation, but it looks as if

Listen to the selections listed below. Decide if each had the potential to attain Top 40, Top 25, or Top 10 in the

23 OUT OF THE Box ADDs R&R National Airplay Chart. Then call in your response to AIR at 301-381-6800by 6 pm Mon., April 25, 1988
c Artist A i Label
'NCLunlNG' Y1 08 H0T1 05 FE:RGAL SHARKEY |IF?H|S IS LOVE VIRGIN

: CLIMIE FISHER LOVE CHANGES CAPITOL
HOT103 PWR92 , LOE Shan

PWRQG MIDNIGHT OIL BEDS ARE BURNING COLUMBIA
UNDERWORLD UNDERNEATH THE RADAR SIRE/WB

wl AND_MANY MORE! JESSE JOHNSON LOVE STRUCK A&M

AIR (Active Industry Research) is a nationwide network of program and music directors
who assess CHR music for artist managers, producers and record companies.

ACTIVE INDUSTRY RESEARCH

— Sy T ! = — -3 — h—— 4
s P.O.BOX 1136 Columbia, Maryland 21044

(301) 381-6800
S S e " wwWwW.americanradiohistornv.com
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JULIO TGLESITAS

FEATURING

STEVIE WONDER .

M OES

and space
If all of everything about my love

e
“MY LOVE 4eorm Lt us Wit up human
THE DEBUT SINGLE FROM THE NEW, ALL-ENGLISH e,

JULIO IGLESIAS ALBUM, “NON STOP < coms

ON COLUMBIA RECORDS, CASSETTES AND COMPACT DISCS.
@ “Columbia,” ® are trademarks of CBS Inc. © 1988 CBS Records Inc.
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STREET TALK

Continued from Page 26

Among the evening’s highlights: a touching
film about youngsters afflicted with leukemia
and cancer, to which Barbra Streisand, John
Cougar Mellencamp, Neil Diamond, and
Dolly Parton also lent their talents.

Speaking of Teller, if it's true he’s headed
for the West Coast, it seems that he’ll have
more than one new opportunity to check out.
And with all the loose talk about who's staying
and who's leaving CBS, word is that E/P/A
VP/GM Ray Anderson will be staying.

Steve McCoy and Mike Roberts, morning
men at Power 99 and V103/Atlanta,
respectively, spent last weekend sunning in
L.A. and taping a session of the game show
“Win, Lose Or Draw.” The pair grabbed a
quick $1500 each for Muscular Dystrophy.
incidentally, look for McCoy in an upcoming
cameo as a prisoner on “Night Court.”

Atlantic’s 40th birthday bash in New York
next month will go better with Coke. The soft-
drink giant has signed up to be the worldwide
sponsor of the event, which will be broadcast
live by HBO and Westwood One. (There’ll be
a network TV special later.) Coke will also be
using the fete to kick off a national ad
campaign for Coca-Cola Classic.

It's official. WPGC/Washington has
rehired Jim Elliot as part of its morning show.
He'll team with current member Jeff Young.
Elliot last did wakeup service at ‘PGC in 1981,
before he and former partner Scott Woodside
crossed the street to do mornings at Q107
(WRQX). More than 350 tapes poured into
'PGC, including an audition tape from
Woodside, who'd reportedly like to patch
things up with Elliot.

Meanwhile, WPGC, along with lots of
other stations around the country, paid
listeners’ postage for last-minute income tax
filings. But 'PGC went one better by bringing
its own postal meter to the city’s main post
office lobby, from which the station also
broadcast live on the Day Of Reckoning (4/15).

What was Country consultant Rusty
Walker doing at CHR KKFR/Phoenix? Country
combo KNIX is number one 12+ and has
taken top honors 25-54 adults in 24 of the
last 25 Arbitrons, not including the soon-to-
be-released winter book.

What's this about Chuck Kaye, who's
headed Warner Music for years, resigning?
AT e O T &

MCA Music Group President Irving Azoff
and President/Black Music Division Jheryl
Busby were spotted having dinner with Diana
Ross at Jimmy'’s in Beverly Hills. Could Ms.
Ross be headed for Universai City?

Also on the lot, word is that Eiton John
will not be on Uni for the June release of his
new LP “Reg Strikes Back” after all. Look for
EJ to be on parent label MCA, as Uni commits
itself toward breaking and establishing new
acts.

Gina Suarez has been elevated from East
Coast Operations Director to GM for the
Global Satellite Network as Rachel Perkoff
exits the VP/GM position for a VP post at
Mac ’N’ Stein, a computer consultancy firm
headed by her fiance, Dan DiPaola.

WKDF/Nashville morning man Carl P.
Mayfield and his alter-ego Bubba Skynyrd
have been selected to dc an ad campaign for
New Coke. The ads, slated for radio, TV and

Continued on Page 31

-~

taxpayers hammer out their differences.

L s

THE ULTIMATE TAX DODGE — KZOU/Little Rock offered listeners and last-minute income tax filers a chance to work
out their aggressions and frustrations with a whack at a 1971 Dodge, which was conveniently parked at a local mall
where a major postal facility is located. For 50 cents a pop, or three for a buck, listeners could vent their pent-up
anger on the rolling wreck from 6pm to midnight last Friday (4/15). All proceeds went to the Sunshine Foundation, a
charity helping terminally ill children fulfill their wishes. Seen on the scene is the KZOU mascot as a couple of angry

April 22, 1988 R&R B 28

‘*‘SOMETHING

JUST AIN'T RIGHT''

The new single and video.

e Follow-up to
the top 5 I WANT HER"”

e From the platinum
MAKE IT LAST FOREVER LP.

Early Adds At:

, PRO-FM B93

| KITY KXX106

| KWOD WTNZ
KMEL KSAQ
PWR106 2102
WTIC KMGX
WRCK KKFR

UC Chart @Q
eV

©
ELEKTRA

ON ELEKTRA SUPERIOR - QUALITY
CASSETTES, COMPACT DISCS AND RECORDS

© 1988 Elektra/Asyium Records, a Division of Warner Communications Inc.,
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Continued from Page 29

point-of-purchase, will be tested locally with
the possibility of nationwide distribution to
follow.

Congrats to 92X (WXGT)/Columbus on
ten years as a winning CHR.

After nine months, KZEW/Dallas PD David
Grossman has resigned to pursue other
interests. Grossman’s resume includes PD
stints at WRXL/Richmond and WCCC/
Hartford as well as four years as Asst. PD
at KRTH/L.A.

KZEW Asst. PD/MD Jimmy Christopher
has been named interim PD by GM Bill
Knobler, who expects to name Grossman's
replacement shortly.

Z100/NY PD Scott Shannon was his usual

charming self when the industry roasted
WMMSI/Cleveland OM Kid Leo as part of the
T.J. Martell “Humanitarian Award Weekend,”
held aboard the super-yacht Princess. The
event raised upwards of $40,000 as more
than 200 industry notables showed up.
However, those who were there say it was
Cleveland Browns nose tackle Bob Golic who
stole the show with his standup routine.

In other news from the Buzzard’'s Nest,
15-year radio veteran Rich Piombino has
been named Promotion Director, with Scott
Strong assuming Assistant Promotion Director
duties.

Tom Evans, most recently PD at
KIYS/Boise, has landed the OM slot at News-
Talk/CHR combo WSPB & WSRZ
(Z106)/Sarasota. Scott ‘‘Not My Real Name’’
Chase remains as MD.

CHAM/Hamilton PD Jim Johnson has
replaced John Beaudoin as PD of AOR
CFOX/Vancouver. Beaudoin will remain at the
station in another capacity.

Congrats to MCA Distributing Exec VP
John Burns and his wife, Dancia, upon the
arrival of McKenna Margaret, born 4/12.

The Pollack Media Group has inked
another well-known AOR: KGON/Portland.
The announcement comes as Iris Harrison
prepares to relinquish her OM duties to devote
more time to her morning show. (She’ll
maintain her PD title.) GM Dan Hern and
Corporate PD Rick Scott have already

narrowed down the choice for a new OM and
are not accepting T&Rs.

Sad to report that an early morning auto
accident took the life of KHLT/Little Rock
Assistant Chief Engineer Shawn Peper. The
crash also left PD John Ramsey hospitalized
with serious injuries, but he’s expected to
recover. Ramsey, the driver of the vehicle,
was not charged.

Veteran Houston personality Colonel St.
James has landed on his feet as the new
MD/midday jock at WGTR/Miami. The Colonel
replaces the Bearman, who returned to his old
stomping grounds to do mornings at WZZO/
Allentown.

WIYY/Baltimore is dropping
Burkhart/Douglas & Associates after its
contract expires April 30.

Ooops. Typesetting gremlins caused the
telephone number for Bobby Ocean Inc. that
appears in the Spring '88 R&R ‘‘Ratings
Report & Directory™ to be printed incorrectly.
The correct number is (415) 472-5625.

In case you were wondering just exactly
who the two infants plastered on the buscards
used in WKLX/Rochester's recent contest (ST
3/25) were, ST's ear-to-the-crib reports that
‘twas none other than Marilyn Monroe and
Roger Daltrey.

2 ;»@,g;q:ﬁ« R

“Disc Jockey Fired While In Hospital” was
the headline in last Thursday's (4/14)
Milwaukee Journal. Turns out that WQFM
morning man John Millinder was at Columbia
Hospital's cardiac care unit last Wednesday
when he learned he was being given the axe.
But it wasn't as cold-hearted as it sounds.

Millinder, who had entered the facility
complaining of chest pains, was already aware
through past conversations with PD Brent
Alberts that his job was in jeopardy when he
called Alberts from the hospital and asked to
have his status clarified. Luckily, tests showed
Milinder’s heart is okay, and he seeks a new
challenge. Reach him at (414) 354-6265.

Tired of hearing who'll replace Casey
Kasem on “American Top 407" Then you'll
love this. KFl/Los Angeles PM driver Geoff
Edwards is one of the people up for Pat
Sajak’s job as host of daytime syndication
goldmine “Wheel Of Fortune.” Hellooooo,
Vanna!

L April 27.

NEWSWORTHY ANNIVERSARY — Group W's KFWB/Los Angeles celebrated its 20th anniversary as an all-News
outlet with a “time travel into the future” party held at the Griffith Park Observatory on March 24. Pictured among the
partygoers are (I-r) station VP/GM Steve Fisher, L.A. City Council President John Ferraro, KFWB Exec. Editor Bill
Yeager, Group W Radio President Richard Harris, and KFWB reporter Charles Sergis

Incidentally, crosstown rival KNX celebrated its 20th anniversary as a radio News operation on April 15.

And . . . while we're on the subject of anniversaries, WMMR/Philadelphia will be celebrating its 20th year as an AOR-
formatted station with a Big Time birthday party to be held at the Spectrum in the City of Brotherly Cheesesteaks on

o

|
|
|
|
|
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#1 Requests at: Z100 add 28 PWR96 18-11 (HOT)
K”S/LOS Angeles KRBE Cldd PWR]Oé 2-]
Y100 add 30 KEZB deb 30

KPWR/Los Angeles
KMEL/San Francisco KITY add 27
KZZP/Phoenix
PWR96/Miami

ATCO'S

Double Play!!

Sweet Sensation

“"TAKE IT WHILE IT'S HOT"
IS HOT AT:

WXKS KKLQ add WKQB 31-27
KRBE KMEL 7-7 7104 deb 38
B97 28-23 KATD add 25 KMGX 21-18
KITY 31-26 HOT103 16-15 KYNO 39-31
KZZP 793 deb 28 KQMQ add 27
FM102 26-22 PWR96 KYRK 37-29
KwOD 35-30 PWR106 KCAQ 26-23
KCPX 37-32 KXX106 37-30 Y97 35-29

)

ATCO

). FAD

YUPERIONIC

KLUC 7-6 (HOT)
795 28-22 KYRK add 34 (HOT)
KIS 10-6 (HOT) KKFR 2-1 (HOT)
KZZP 9-6 (HOT) KDON 27-19 (HOT)
FM102 add 26  KRQ 28-25

KMEL 3-3

HOT103 add

AL
et ATCO
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Westwood One
Continued from Page 1

‘“This is the ground floor of a ma-
jor opportunity,” commented WWI
Chairman Norm Pattiz. “I’'m ex-
tremely pleased our first station
acquisition is in New York. It’s
clear that there is a major place for
Country radio in the nation’s
number one market.”

Emmis President Jeff Smulyan
added, “We are very excited about
the opportunity this affords us for
WQHT as well as the opportunity to
welcome Westwood One into sta-
tion ownership in New York City.
We are confident that the listeners
of both radio stations will be well
served by this transaction.”

M.L. Media
Continued from Page 1

tions permitted by the FCC,” said a
statement issued by M.L. Media
general partners Elton Rule and
Martin Pompadur.

WIN cofounders Walter Tiburski
and Anthony Ocepek will manage
M.L. Media’s emerging radio
group as President and VP, respec-
tively.

“This will allow us to grow,” said
Tiburski. ‘“This deal allows us to
couple our management expertise
with the financial clout of Merrill
Lynch. We are now truly major
players in the radio opportunity
arena, and we’re especially lucky
to have such veteran broadcasters
as Elton Rule and Marty Pom-
padur as partners.”

M.L. Media, formed two years
ago with the financial backing of
top Wall Street investment banking
house Merrill Lynch, currently
owns WEBE/Westport, CT and
several cable TV systems in Cali-
fornia. Last summer the firm an-
nounced a proposed $65 million ac-
quisition of Annapolis, MD-based
Stoner Broadcasting System, but
the deal subsequently fell through.

WIN was founded in 1985 by
Tiburski and Ocepek. The com-
pany first acquired WQAL for ap-
proximately $5.5 million, then pur-
chased several stations from Mid-
America Group in 1986 for about
$23 million. Last year the company
acquired WEJZ for $6.5 million.

Chapman
Continued from Page 1

Instead, Chapman told R&R,
KVIL is considering using the
money to pick up excess restaurant
food and deliver it to the hungry,
furnish the Woman’s Haven of Fort
Worth, supply transportation vans
for the YWCA and Salvation Army,
provide beds for downtown Dallas
shelters, or all of the above.

The total haul at presstime was
slightly less than a quarter of a
million dollars (12,212 checks,
amounting to $244,240). As Chap-
man quipped, ‘“‘Ain’t broadcasting
ﬁul?”

lenner
Continued from Page 1

Davis continued, “Donny has
been a crucial factor in Arista’s
triumphs for the last half-decade,
and he has more than earned the
respect of the entire industry, the
loyalty of those who work for him,
and the expanded responsibility
that comes with this appointment.”

Ienner said, “What the last five
years have really been about is the
redevelopment of a major record
company, and the creation of what
is probably the best overall team in
the industry.

“With our R&B, Pop, and AC
divisions operating at top speed,
and our rock and alternative areas
ready to shift into high gear, we are
absolutely prepared to enter the
'90s with the roster and the staff
who'll set the pace for the next
decade.”

Ienner joined Arista as VP/Pro-
motion in 1983, advancing to Sr.
VP/Promotion in January 1986 and
Sr. VP/Marketing & Promotion
later that year.

Wagner
Continued from Page 3

effort. His new post will make even
better use of his unique abilities to
initiate and facilitate.”

Wagner has been Director/Ad-
vertising & Merchandising at War-
ner Bros. since 1986, when he was
promoted from Director/Ad-
vertising. He c¢ame to the label
from a field merchandising post
with WEA.

Michael Shows Off His Driz-A-Bone

In addition to receiving CBS'’s Crystal Globe Award, representing sales of more
than five million units outside the country of an album’s origin, George Michael
was also presented with an akubra and a driz-a-bone at the Sydney, Australia
ceremony. Pictured are (I-r) CBS/Australia’s Denis Handlin, Michael, CBS Rec-
ords President/CEQ Walter Yetnikoff, and CBS Records International Division
President Bob Summer. The akubra is on Michael’s head, and he's holding his

driz-a-bone . . . coat.

Arista and BMG execs greeted members of the Church backstage at New York’s Bottom Line. Shown are (I-r} group’s
Peter Koppes, Arista VP/Video and Artist Development Abbey Konowitch, BMG Music Co-Chairman Monti Lueftner,
group’s Steve Kilbey, Arista President Clive Davis, group’s Marty Willson-Piper, Arista VP/Album Promotion Sean Coak-
ley, and manager Mike Lembo.

Harris Joins Track As VP waceiio

Former Casablanca Sr. VP Lar-
ry Harris has joined newly formed
Track Record as VP/Marketing &
Promotion. He was recently a foun-
ding partner in syndicator Bullet
Productions.

Harris will base at the label’s Se-
attle headquarters. Independently
distributed Track will ship its first
album in May: “Back” by the Ohio
Players.

Label President Chip Wilson
commented, “Our goal has always
been to support our product and
artists to the utmost. The addition

Folga New GM
At WTAQ

Deborah Folga

WTAQ/Chicago AE Deborah
Folga has been appointed GM of
the Lotus Spanish outlet. She re-
places Joseph Newman, who has
formed an ad agency, and will re-
port to company Chairman How-
ard Kalmenson.

Folga observed, ‘“There are still
sectors that see us as second-rate,
and give publicity to the Hispanic
media as if it were a charity, and
that isn’t just; I insist that the
Hispanic media is first-class.”

Although the suburban station
broadcasts mostly music, it also
presents talk shows, health and
education fairs, and remotes.

Folga previously worked as as-
sistant to the GM at crosstown
WO0JO. She also has served as in-
terpreter and translator for the
North American and Spanish gov-
ernments in Madrid.

www-americanradiohistorv.com

1o
Larry Harris
to our executive staff of a respect-
ed record business veteran like
Larry insures our efforts.”

Harris stated, “I am proud to be
part of the Track Record family,
working with such artists as the
Ohio Players, the Average White
Band, and Kenny Day. It’s also go-
ing to be fun working with all my
old friends in independent distribu-
tion.”

Harris

Continued from Page 3
for this demanding and rewarding
post.”

Harris, who couldn’t be reached
for comment, has headed his own
independent production company
and, from 1982-85, was President of
Solar Records. Earlier, he held
senior posts within the black music
division of RCA Records.

Continued from Page 3

suggested I get my sanity checked,
but I know what I'm doing.”

Macejko has been WEBN’s VP/
GM the past two years. Prior to
that, he was the AOR station’s
GSM.

In the fall Arbitron, News/Talk
WFLA registered a 5.1 (12+) to
rank fifth overall. AC WFLZ had
its third successive upward trend
by garnering a 4.1, good for eighth
place overall, edging fellow AC
WNLT. The market’s other AC,
WUSA, had a 4.8.

Anthony

Continued from Page 3

Mike’s work have been steady
right from the beginning, and the
success of the stations with which
he works is testimony that this is a
well-deserved promotion.”

Anthony previously had worked
at Duffy’s KCNR/Portland, and
programmed KMJ1/Denver.

The Research Group also named
Joe Heslet and Mike Phillips as ex-
ecutives on its professional staff.
Heslet previously held GM posi-
tions at KHIH/Denver and KMJ &
KNAX/Fresno, and was GSM at
KFYE/Fresno. Phillips joins from
programming positions at San
Francisco’s KOIT, KYUU, and
KIOI, and at KGW/Portland.

Tiffany Stan

Following her performance for MCA’s NARM presentation, Tiffany received three

ding There, Not Alone Now

awards for Best-Selling New Artist and picked up her plaque for hitting the four-
million mark with her debut LP. On hand were (I-r) MCA Records President Myron
Roth, Tower founder Russ Solomon, Tiffany, and MCA Exec. VP Richard

Palmese.
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Schulman
Continued from Page 1

Atlantic Chairman Ahmet
Ertegun said Schulman has “an in-
timate knowledge of the inner
workings” of the company. He corr
tinued, “One of our most ex-
perienced and valued executives,
Mark has been a key player in the
label’s tremendous growth since
the late ’60s.”

President Doug Morris called
Schulman “ideally suited” to over-
see the company’s day-to-day oper-
ations. “Mark has been involved in
many different areas of the Atlan-
tic organization,” Morris added.
“He has also developed a close
working relationship with WEA
and the national retail
community.”

Schulman said, “Obviously this
is a great opportunity for me, and
hopefully we won't miss a beat.
I've worked for two people in my 20
years here, Nesuhi Ertegun and
Dave Glew, and both were great
teachers. Last year was the best in
Atlantic’s history, so we’re going to
make it continue.”

Buch assumes his VP responsi-
bilities after 18 months as Sr. Di-
rector/National Album Promotion.
Sr. VP Vince Faraci commented,
“A member of our promotion team
for nearly a decade, Danny has
been instrumental in making At-
lantic the #1 label at album radio.
In the process, he has become one
of the most knowledgeable and re-
spected promotion people in our in-
dustry.”

Buch said, “It’s a thrill to work
for Atlantic Records, the label
whose rock heritage is surpassed
by none. I'm very grateful to Doug
Morris and Vince Faraci for their
confidence and for giving me the
opportunity to work with the finest
staff in the business.”

KHIH

Continued from Page 3

town.”

The fall '87 Arbitron placed
KHIH 16th (12+) with a 2.5. The
station’s strongest demo was 18-34,
registering a sixth-place finish. In
four of the past five sweeps, KHIH
scored in the 2.0-2.5 range 12+ ; the
exception to this spread was a 4.3
showing in the winter ’87 book.

Walz

Continued from Page 4

the company 13 years ago.

In concurrent appointments,
Merrill Kass has been named Di-
rector/Marketing & Pop Radio/
Video Promotion, and Judy Hutson
has been named Director/Public-
ity & Artist Relations. Kass joined
Sutra in 1984 to work with distribu-
tors and retailers; Hutson came
aboard in 1985 to handle publicity.

Also, Ruth Linde has been ap-
pointed Controller, and George
Seitz takes over sales & retail pro-
motion. Kass said the company is
also adding staff in music publish-
ing, international, and production.

Teller
Continued from Page 1

“‘His contribution was enormous
and will be sorely missed,” said
company President Walter Yetni-
koff, noting that during Teller’s
tenure the division achieved “the
highest sales and profits” in CBS
history.

Teller stated that “the past
sevenrand-a-half years at CBS
Records have been gratifying,”
and that he was looking forward
“to exploring new challenges and
opportunities which have been
made available.”

Next week, CBS Records is ex-
pected to announce the appoint-
ment of Teller's successor, long-
time artist manager Tommy Mot~
tola.

Teller, who was named CBS Rec-
ords Division President in October

NEWS

1985, is thought to be leaving the
company with a settlement worth
at least $3 million. A CBS spokes-
man said the departure was to take
effect at the end of this week.

CBS Records has been Teller’s
employer for more than 11 years.
He joined in 1969 as Assistant to the
President, left the following year
for Playboy Enterprises, and
returned in 1971 as Direc-
tor/Marketing Development.

He left in 1974 for a two-year ten-
ure as President of United Artists
Records. In 1979, he was named
President of Windsong Records,
and in 1981 he rejoined CBS as VP/
Operations on the staff of Dick
Asher, who was then Deputy Presi-
dent/COO of the CBS Records
Group. Later that year, Teller ad-
vanced to Sr. VP/GM of the Colum-
bia label.

Scotland’s Big Country recently signed with Wamer Bros., and are currently re-
cording their label debut. Pictured are (I-r) the group’s Tony Butler and Bruce Wat-
son, WB Board Chairman Mo Ostin, group’s Mark Brzezicki, WB President Lenny
Waronker, and Big Country’s Stuart Adamson.

Atlantic Marks Devonsquare Debut

Shown celebrating the release of Devonsquare’s “Walking On Ice” Atlantic debut LP are (I-r) attorney Wayne Rooks, Zaymin
Music VP Bob Cutarelia, Volcano Productions VP Janis Roeg, producer Peter Galway, Devonsquare’s Tom Dean, Atlantic
Chairman Ahmet Ertegun, Atlantic’s Peter Koepke, Devonsquare’s Alana McDonald and Herb Ludwig, and Atlantic VP Tunc

Erim (seated).

Doing Fine On Cloud Nine

George Harrison recently presented the Wamer Bros. Records national promotion staff with signed platinum records com-
memorating sales of his “Cloud Nine” LP. Pictured are (back row, I-r) Rochelle Staab, Patti Oates, Greg Lee, Stewart Cohen,
Sue Emmer, Ed Nuhfer, and VP/Promotion George Gerrity; (front row, I-r) Dino Barbis, Kenny Puvogel, Harrison, and

VP/Promotion Carol Hart.

- sawra RSN
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Diary

Continued from Page 3

geographically dispersed markets.
The results were compared with
26,000 respondents who returned
conventional diaries.

The new diaries were designed to
be more attractive and easy to use.
Some of the changes include the
use of heavier stock paper, richer
colors, glossy inks, more modern
graphics, and easier-to-read type-
styles.

Time Vs. Soft Format

One of the two diaries tested,
called “time format,” resembles
the current diary but uses less im-
posing graphics separating the col-
umns and has easier-to-read in-
structions.

The other diary, known as “‘soft
format,” also uses simplified in-
structions, but eliminates the bold-
lined divisions between the day-

Arbitron Director/Research Jim
Peacock said, “Both the Arbitron
and COLRAM subcommittees con-
cluded that the soft-formatted ver-
sion met its objectives for improve-
ment ... The most significant
change we found was an increase
in away-from-home ‘other place’
listening. Average Quarter Hour
estimates for 12+ total week per-
sons rose almost a full rating point
for ‘at work/other place’
listening.”

Peacock added that the test con-
firmed an Arbitron suspicion that
most away-from-home listening
occurred in the workplace by a 3-1
ratio against other away-from-
home locations. He also said AOR
and Beautiful/Easy stations were
most likely to benefit from the
change, and that the greatest day-
part increases occurred in mid-
days.

Other findings that were uncov-
ered in the study showed that, us-
ing both new diaries, the number of
stations per diary increased, over-
night listening levels increased,
and 18-24 male returns increased.

Peacock said the information
will be shared with executives in
the radio and research industries,
and that the new diary can be im-
plemented for the fall survey if
agreement is reached by the end of
this month.
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If you've never felt the explosive
power of a YES concert before, get
ready lo take part in an incomparable
rock & roll experience. Because YES is
about to top off two decades of legend-
ary performances with an exclusive
90-minute edition of the Westwood
One Radio Networks' Superstar
Concert Series.

Recorded live last February during
the Texas leg of their triumphant U.S.
tour. the focus is on the musical magic
created by YES during the 1980's. You'll
have a front row seat as YES performs
the title track from their recent "Big
Generator” album, as well as mile-
stones including “Owner Of A Lonely
Heart", “Shoot High Aim Low", "Hold
On" and the Top S AOR smash,
"Rhythm Of Love".

So join us the weekend of May 6
when YES takes to the slage for an
outstanding edition of the Superstar
Concert Series. For further details.
contact your Westwood One rep-
resentative in Los Angeles at
(213) 204-5000. FAX (213) 204-4375
or Telex 4996015 WWONE.

7 SN
I/ S——

WMTSTWDOD ONC PRESENTS,

WESTWOOD ONE RADIO NETWOR
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RATINGS

Winter ‘88 Advances

New York

WHTZ remained comfortably on
top of both surveys with increases.
The station invested in heavy TV,
and gave away $10,000 every
Thursday to a birthday winner. Em-
| mis CHRWQHT is on anice recov-
| ery path (passing WWPR in both
ARB and Birch). The company has
opposite fortunes with its AMs,
however. All-sports WFAN drop-
ped to an ARB .8, while newly-
acquired WNBC is at an all-time
low.

ARBITRON
Fall ‘87 Winter '88
WHTZ (CHR) 6.0 6.2
WPAT-AM & FM
(B/EZ) 6.0 6.1
WINS (News) 5.0 4.9
WBLS (UC) 4.1 4.6
WLTW (AC) 4.7 4.6
WQHT (CHR) 3.7 4.6
WCBS-FM (Goid) 3.6 4.3
WWPR (CHR) 4.7 4.1
WRKS (UC) 4.6 4.0
WOR (Talk) 4.5 3.9
WNEW-FM (AOR) 3.3 3.5
WXRK (G/CR) 2.8 3.5
WCBS (News) 3.2 3.4
WYNY (Ctry) 2.7 3.0
WNSR (AC) 2.9 2.8
WABC (Talk) 2.4 2.6
WNEW (MOR) 2.0 1.6
WNCN (Clas) 1.3 1.6
WQXR-AM & FM
(Clas) 1.3 1.4
WADO (Span) 2.4 1.4
WPIX (AC) 1.4 1.3
WSKQ (Span) 1.2 1.3
WKDM (Span) 1.2 1.2
WALK-FM (AC) .9 1.1
WWRL (Rel) 1.0 1.1
WFAN (Sports) 1.2 1.0
WHLI (BBnd}) 1.0 1.0
WNBC (AC) 1.3 1.0
BIRCH
Fall '87 Winter '88
WHTZ (CHR) 6.3 7.5
WRKS (UC) 5.2 6.3
WBLS (UC) 5.4 57
WPAT-AM & FM
(B/EZ) 4.2 5.7
WQHT (CHR) 5.2 5.6
WINS (News) 4.1 4.6
WNEW-FM (AOR) 5.4 4.2
WXRK (G/CR) 4.4 4.2
WOR (Talk) 3.5 4.0
WWPR (CHR) 5.0 3.7
WCBS (News) 2.7 3.2
WCBS-FM (Gold) 4.4 3.1
WABC (Talk) 2.7 2.9
WLTW (AC) 2.4 2.4
WNSR (AC) 1.7 2.1
WQXR-AM & FM
(Clas) 1.6 2.0
WYNY (Ctry) 2.6 1.8
WNBC (AC) 1.1 1.2
WNCN (Clas) 1.4 1.2
WNEW (MOR) 1.6 1.2
WWRL (Rel) 1.3 1.2
WBAB (AOR) 1.1 1.1
WDRE* (AOR) 1.1 1.1
WFME ( ) 7 1.0
WLIB (N/T) 8 1.0

*Formerly WLIR

Los Angeles

The difference between KPWR's
market-leading Arbitron and Birch
figures was downright huge. lts
Birch share was an 11.5, a 4.4 dif-
ference. Although it's previously
come close, KOST became L.A.'s
first-ever AC to break a five share.
That gain probably came at the ex-
pense of competitors KBIG and
KiQQ, the latter missing an up book
in its last five tries. The six stations
using variations of AOR earned a
13.5, but new entrant KMPC-FM
could only muster a .5.

ARBITRON

Fall '87 Winter '88

KPWR (CHR) 7.5 71
KIIS-AM & FM

(CHR) 7.2 6.8
KABC (Talk) 5.5 58
KOST (AC) 4.5 53
KJOI (B/EZ) 4.3 3.9
KLOS (AOR) 3.8 3.6
KROQ (AOR}) 3.7 3.4
KBIG (AC) 4.0 3.3
KRTH-FM (Gold) 3.7 3.3
KFWB (News) 4.2 3.3
KLSX (G/CR) 3.6 3.0
KNX (News) 3.2 3.0
KTNQ (Span) 3.0 3.0
KLVE (Span) 2.5 2.8
KMPC (MOR) 2.5 2.7
KIQQ (AC) 2.8 2.5
KTWV (NAC) 2.3 2.4
KZLA (Ctry) 2.1 2.4
KJLH (UC) 1.8 2.3
KNX-FM (AOR) .3 1.9
KWKW (Span) 1.0 1.8
KDAY (UC) 1.5 1.7
KFAC-AM & FM

(Clas) 1.8 1.6
KRLA (Gold) 1.1 1.3
KFI (AC) 1.3 1.2
KKGO (Jazz) 1.0 1.2
KLAC (Ctry) 1.4 1.2
KNAC (AOR) 1.1 1.1
KALI (Span) .8 1.1
KACE (UC) 9 1.0

NOTE: Arbitron figures were not
confirmed at presstime.

© 1988 Arbitton Ratings Co. May not be
quoted or reproduced without Arbitron’s prior
written permission.

Format Legend

AC-Adult Contemporary, AOR-Al-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio,
Clas-Classical, Ctry-Country,
G/CR-Classic Rock, Gold-Oldies,
Jazz-Jazz, Misc-Miscellaneous,
MOR-Middle Of the Road, NAC-
New AC, News-News, N/T-News/
Taik, Rel-Religious, Span-Spanish,
Talk-Tatk, UC-Urban Contempor-
ary.

San Diego

Although mired in longstanding
ownership and management prob-
lems, KIFM has a strong Jazz-New
Age image, and rocketed in the
winter. The sateliite-fed KSWV also
did well, breaking a two share. Inits
second book as the market’s only
CHR. KKLQ robbed KGB of its
perennial first place showing in
Birch. AC/CHR hybrid KFMB-FM,
featuring the “Rich Brothers” in
mornings, pulled its best book ever.
KSDO earned its highest position
and share during the winter, with its
high profile talk hosts and close to
an 11-share in mornings. An eight-
month outdoor campaign contrib-
uted as well.

Chicago

Seems Tom Joyner’s touch is
pure gold. As morning man, he
helped KKDA-FM/Dallas to a rec-
ord Birch, and his afternoon show
at Chicago's WGCI helped that sta-
tion to its best-ever Arbitron. WGN
went up by the same margin to

ARBITRON

Fall '87 Winter '88

KKLQ-AM & FM

(CHR) 8.8 8.7
KSDO (News) 6.1 8.1
KJQY (B/EZ) 8.5 7.9
KFMB-FM (AC) 7.3 7.8
KGB (AOR) 7.0 6.3
XTRA-FM (AOR) 4.9 5.4
KFMB (AC) 4.8 53
KSON-FM (Ctry) 5.8 4.8
KIFM (NAC) 2.9 4.7
KCBQ-AM & FM

(Gold) 3.4 3.6
KYXY (AC) 36 34
KPOP (BBnd) 3.4 3.1
KFSD (Clas) 3.3 2.8
XHRM (UC) 4.1 2.8
KWLT (AC) 2.2 2.2
KSWV (NAC) 1.5 2.1
KGMG-FM (G/CR) 2.0 1.5
XHIT (CHR) 1.0 1.4
KKOS (CHR) 1.2 1.3
KSON (Ctry) 1.3 1.3
XTRA (Goid) 2.1 1.0

BIRCH

In its second book as the
market's only CHR, KKLQ robbed
KGB of its perennial first place
showing in the Birch. KPOP
bounced back from a bad fall.

Fall '87 Winter ‘88

KKLQ-AM & FM

(CHR) 96 11.3
KGB-FM (AOR) 10.2 111
XTRA-FM (AOR) 8.2 7.9
KFMB-FM (AC) . 6.8 6.5
KSDO (N/T) 56 5.3
KJQY (B/EZ) 4.9 5.0
KIFM (Jazz) 4.2 4.9
KSON-FM (Ctry) 5.1 4.5
XHRM (UC) 6.0 4.4
KYXY (AC) 3.1 3.5
KCBQ-AM & FM

(Gold) 4.3 3.0
KPOP (BBnd) 1.5 2.9
KSWV (NAC) 2.9 2.7
KFMB (AC) 3.8 2.5
KNX (News) 1.1 2.5
KXTA (Gold) 2.4 1.8
KFSD (Cias) 2.0 1.4
KOWF (Ctry) — 1.4
KPBS (Misc) 1.2 1.4
XHTZ (CHR) .8 1.4
KGMG-FM (G/CR) 1.6 1.3
KWLT (AC) 3.0 1.1

score its usually strong winter
book.
ARBITRON

Fall '87 Winter ‘88
WGCI-FM (UC) 8.0 9.2
WGN (Talk) 8.0 9.2
WBBM (News) 6.3 6.3
WLOO (B/E2) 5.4 4.8
WBMX (UC) 4.5 4.3

WBBM-FM (CHR) 3.9 4.2
WLUP-FM (AOR) 4.5 41

WYTZ (CHR) 3.9 3.8
WLAK (AC) 3.7 3.5
WCLR (AC) 3.0 3.4
WJMK (Gold) 2.7 3.4
WJJD (BBnd) 3.3 3.2
WCKG (G/CR) 3.4 2.6
WLUP (Misc) 2.1 2.6
WUSN (Ctry) 2.6 2.6
WFYR (AC) 2.0 22
WXRT (AOR) 2.5 2.2
WKQX (AC) 2.5 2.0
WOJO (Span) 1.1 2.0
WLS (AC) 1.8 1.7
WNUA (NAC) 1.8 1.5
WMAQ (Talk) 1.4 1.1
Houston-
Galveston

While KMJQ watched from its
market-leading perch (now five
points above the runner-up), the
CHR battles continued hot and
heavy. Under incoming PD BIill
Richards, KKBQ pulled to within
two-tenths of KRBE. Both competi-
tors’ AMs contributed only a tenth
of a point to each total. As the mar-
ket's only pure AOR, KLOL con-
tinued its rise despite a charge by
Classic Rocker KZFX. KIKK-FM
widened its lead over KILTFM in
the Country contest.

BIRCH

Fall ‘87 Winter '88
KMJQ (UC) 116 13.6

KRBE-AM & FM
(CHR) 92 87
KIKK-FM (Ctry) 77 85

KKBQ-AM & FM
(CHR) 78 85
KLOL (AOR) 58 6.7
KILT-FM (Ctry) 66 57
K2ZFX (G/CR) 44 52
KFMK (AC) 54 42
KODA (B/EZ) 49 39
KTRH (News) 45 38
KPRC (N/T) 29 33
KQUE (AC) 32 3.2
. KLTR (AC) 20 28
KKHT (AC) 34 23
KTSU (Jazz) 19 22
KSBJ (CC) 16 1.9
KJYY (AC) 10 13
KXYZ (Span) 9 1.2
KYST (Span) 5 1.2
KIKK (Ctry) 8 10
KLAT (Span) 14 1.0
KYOK (Gold) 12 10

3

Nassau-
Suffolk

WALK posted its best-ever
ARBs for a commanding lead
among local stations. In the ARB,
four CHRs are among the top 11
stations; in the Birch, the four are
among the top nine.

ARBITRON

Fall ‘87 Winter ‘88
WALK-AM & FM

(AC) 6.1 7.0
WHTZ (CHR) 6.3 6.5
WHLI (BBnd) 5.2 5.1
WBAB-AM & FM *

(AOR) 55 4.9
WBLI (CHR) 4.9 4.7
WCBS-FM (Gold) 4.6 4.2
WOR (Talk) 3.6 4.2
WXRK (G/CR) 2.8 4.0
WWPR (CHR) 4.4 3.9
WCBS (News) 3.8 3.8
WQHT (CHR) 3.0 3.7
WNEW-FM (AOR) 2.8 3.2
WINS (News) 3.3 2.8
WKJY (B/EZ) 1.5 2.8
WPAT-FM (B/EZ) 3.2 2.7
WNSR (AC) 2.4 2.6
WABC (Talk) 2.1 2.6
WYNY (Ctry) 3.0 2.1
WGSM (AC) 2.4 2.0
WDRE ** (AOR) 1.6 1.8
WCTO (B/EZ) 2.7 1.5
WEZN (B/EZ) 1.0 1.5
WNBC (AC) 2.0 1.5
WQXR-AM & FM

(Clas) 1.2 1.4
WNEW (MOR) 1.1 1.3
WNCN (Clas) .5 1.2
WBLS (UC) 1.1 1.1
WMCA (Tak) 4 1.1
WRKS (UC) 1.8 1.1
WPIX (AC) 1.0 1.0
WFAN (Sports) 1.0 .8

BIRCH
Fall '87 Winter '88
WHTZ (CHR) 7.5 7.9
WBAB-AM & FM*

(AOR) 5.9 7.2
WQHT (CHR) 5.0 6.0
WBLI (CHR) 6.5 5.1
WXRK (G/CR) 4.6 4.9
WALK-AM & FM

(AC) 5.9 4.5
WOR (Talk) 2.7 4.4
WNEW-FM (AOR) 4.0 4.0
WWPR (CHR}) 4.8 3.8
WCBS-FM (Gold) 2.9 3.0
WCBS (News) 2.7 2.9
WDRE* * (AOR) 3.2 2.7
WRKS (UC) 2.7 2.6
WINS (News) 2.2 2.5
WPAT-AM & FM

(B/EZ) 2.9 2.5
WABC (Talk) 2.8 2.4
WBLS (UC) 2.3 2.4
WHLI (BBnd) 2.1 2.3
WNSR (AC) 1.8 2.2
WLTW (AC) 2.1 2.0
WQXR-FM (Clas) 1.8 2.0
WYNY (Ctry) 2.5 1.8
WFAN (Sports) 1.3 1.6
WKJY (B/EZ) 9 1.4
WNBC (AC) .8 1.2
WRCN (AOR) 1.1 1.2
WGSM (AC) 1.3 1.0

*WBAB (AM) formerly WGBB (N/T)
* *Formerly WLIR

WWW.americanradiohistorn.com
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RATINGS

Winter ‘88 Birch Advances

Dallas- Denver
Ft. worth For the third Birch in a row,
KRXY-FM continued to lead, al-
Neither of the top two stations us- though not with double digits. While
ed TV in the winter, yet both regis- KAZY remained steady, AOR com-
tered their best Birch shares ever. petitors KBPl and KBCO-AM & FM
KKDA leaned on its music much managed to climb ahead. Classic
more than usual for its gain. KEGL Rocker KHIH, which began running
soared partly because of its key New Age programming at night in
song promotion, which netted its February, was level. In morning
listeners three Porsches and drive KRXY-FM went 14.5-9.7 but
$30,000. It established a decisive still led in 12+. KOAQ-FM's Mormn-
lead over rival KHYL. KMEZ re- ing Flakes team managed to go
bounded from a two-book ebb. Al- 2.8-4.0 and make the top ten.
though new WBAP & KSCS OM
Ted Stecker managed to inch his
Country stations closer to the lead, LD
KLPX remained the decisive format KRXY-FM (CHR) 139 9.6
leader. KBPI (AOR) 80 92
KBCO-AM & FM
(AOR) 6.4 85
Fal '87 Winter '8 KAZY (AOR) 82 81
KKDA (UC) 107 11.4 KYGO (Ctry) 36 7.5
KEGL (CHR) 7.5 9.4 KOA (Talk) 6.0 52
KPLX (Ctry) 9.3 84 KOSI (B/EZ) 53 50
KVIL-AM & FM KXKL-AM & FM
(AC) 88 79 (Gold) 57 46
KHYI (CHR) 6.7 6.6 KLZ (Ctry) 3.1 4.2
WBAP (Ctry) 42 51 KWBI (Rel) 12 39
KRLD (News) 6.0 5.0 KMJI (AC) 4.5 3.2
KSCS (Ctry) 44 49 KOAQ (AC) 27 31
KTXQ (AOR) 4.9 4.8 KHOW (AC) 2.3 2.6
KMEZ-FM (B/EZ) 2.2 4.4 KQKS (CHR) 2.3 2.6
KZEW (AOR) 39 38 KVOD (Clas) 38 26
KLUV (Gold) 37 23 KCFR (Clas) 22 22
KOAI (NAC) 2.2 2.3 KIMN (AC) 2.1 2.1
KOJO (Span) 26 23 KNUS (N/T) 28 2.1
KDLZ (UC) 1.6 2.0 KHIH (G/CR) 1.9 1.9
KZPS (G/CR) 2.6 1.9 KSYY (AC) 15 1.9
KQZY (AC) 2.1 1.8 KADX (Jazz) 5 1.6
KZRK (AOR) 13 1.7 KTCL (AOR) 3 12
KMGC (AC) 20 1.6
KLIF (N/T) 2.0 1.5
KHVN (Rel) .8 1.4
KERA (Jazz) 1.3 1.3
-
Providence
The WPRO combo continued to WBRU (AOR) 3.6 34
hold on to a fifth of the market, with WBSM (Talk) 22 3.3
the Full-Service AM increasing WHIM (Ctry) 26 25
slightly. The CHR FM had its best WXKS-FM (CHR) 28 23
winter Birch, nearly six points high- WBCN (AOR) 1.6 20
er than last winter and seven points WODS (Gold) 1.0 1.8
higher than two years ago. The WBZ (AC) 1.8 1.6
leading ACs — WWLI, WSNE, and WOTB (Jazz) _ 1.6
WPRO — are embroiled in a tighter WGBH (Jazz) 1.6 1.5
race. WODS performed very well. WWRX (AOR) 1.4 15
WMYS (AC) 1.3 1.4
Fall '87 Winter '88 WZLX (G/CR) 2.1 1.4
WPRO-FM (CHR) 18.6 17.7 WCRB (Clas} 4 1.2
WHJY (AOR) 101 10.8 WROR (AC) 1.0 1.2
WLKW (B/EZ) 8.1 8.1 wzOU (CHR) 2.1 1.2
WHJJ (N/T) 71 6.6 WNBH (AC) 5 1.1
WWLI (AC) 4.4 4.2 WWAZ (BBnd) 1.5 1.1
WSNE (AC) 4.1 3.9 WEAN (BBnd) 6 1.0
WPRO (AC) 3.1 3.5

Cleveland

WMMS advanced to one of its
highest Birches in a couple of
years. Using a blend of Contempor-
ary Country and Country-flavored
rock oldies such as CCR and
Johnny Rivers, WGAR registered
its best Birch ever. It was backed
up by a TV campaign featuring
listeners describing the music
mix. WNCX maintained a healthy
upward trend, and NAC WNWV
was up as well.

Fall '87 Winter '88

WMMS (CHR) 16.7 18.5
WZAK (UC) 12.1 10.9
WMJLFM (AC) 9.8 7.4
WGAR-AM & FM

(Ctry) 5.1 7.2
WQAL (B/EZ) 5.6 6.2
WNCX (G/CR) 4.7 6.1
WLTF (AC) 5.6 58
WWWE (N/T) 4.5 5.1
WRQC (CHR) 4.7 4.3
WDOK (AC) 4.6 3.9
WERE (N/T) 3.2 3.7
WNWV (NAC) 2.1 2.7
WPHR (CHR) 1.6 2.6
WCRF (Rel) 2.0 2.1
WONE-FM (AOR) 1.0 1.6
WCLV (Clas) 1.9 1.3
WJIMO (UC) 1.5 1.1
WRMR (B/E2) 1.5 1.0

Indianapolis

WFBQ rebounded, coming close
to last winter's 20 share in Birch.
While the moming team of Bob &
Tom were short of last summer's
dominating numbers in 18-49 men
(63.3-48.1-49.4), they were at
their best in 12+ (22.9-18.1-
23.0). WFMS, WZPL, and WIBC
also posted double digits; in adults
18+ WFMS and WIBC tied for sec-
ond at 13.7.

Fall '87 Winter '88

WFBQ (AOR) 156 197
WFMS (Ctry) 150 127
WZPL (CHR) 11.5 126
WIBC (AC) 120 121
WTLC (UC) 9.9 109
WENS (AC) 63 59
WKLR (G/CR) 67 50
WXTZ (B/EZ) 52 43
WTPI (AC) 37 28
WGRT (Rel) 16 20
WIRE (Ctry) 13 20
WNDE (Gold) 8 14
WIAN (Misc) 1.4 12
WTUX (BBnd) 13 1.0

San Jose

Five CHRs now battle for market
share, and new entrant KHQT did
not materially affect its competitors.
Of the four, only KATD was off, and
very modestly so. The long and furi-
ous battle between the market's lo-
cal AORs was reminiscent of the
old days. KSJO trailed KOME by
just a half-point. Bonneville- pro-
grammed KABL posted one of its
best Birch showings and was be-
hind local operator KBAY by just a
point.

Fall '87 Winter '88

KGO (N/T) 9.1 7.0 KGGI (CHR) 10.5 9.6
KWSS (CHR) 6.2 6.8 KIIS-AM & FM
KSOL (UC) 6.0 6.0 (CHR) 7.0 8.0
KMEL (CHR) 5.0 5.6 KLOS (AOR) 5.8 6.9
KOME (AOR) 7.6 5.4 KPWR (CHR) 3.9 4.7
KSAN (Ctry) 2.9 4.9 KROQ (AOR) 4.5 4.7
KSJO (AOR) 3.6 4.9 KRTH-FM (Goid) 6.1 4.5
KCBS (N/T) 4.4 4.0 KCAL-FM (AOR) 46 4.3
KATD (CHR) 4.1 3.8 KUOR (UC) 2.8 3.5
KITS (CHR) 2.6 3.5 KDUO (B/EZ) 3.6 3.3
KBAY (B/EZ) 2.5 3.4 KOST (AC) 4.2 2.7
KIOIl (AC) 1.8 3.2 KF1 (AC) 2.3 2.5
KFOG (AOR) 1.9 2.8 KNX (News) 2.5 2.5
KARA (AC) 29 2.2 KOLA (CHR) 2.8 2.4
KABL-AM & FM KQLH (AC) 1.9 2.3
(B/EZ) 3 21 KABC (Talk) 10 22
KEEN (Ctry) 1.7 2.0 KFXM (BBnd) 1.3 2.0
KHQT* (CHR) 2.0 2.0 KCKC (Ctry) 2.7 1.8
KYUU (AC) 2.6 2.0 KZLA (Ctry) 1.1 18
KBLX-FM (NAC) 11 1.8 KBON (Gold) .3 1.7
KEZR (AC) 1.3 1.7 KTWYV (NAC) 1.5 1.7
KKSF (NAC) 1.2 1.7 KWDJ (Ctry) .9 1.5
KNBR (Misc) 33 1.5 KNTF (Ctry) 2.0 1.4
KOIT-FM (AC) 1.7 1.5 KNX-FM (AOR} 1.6 1.4
KYA & KSFO KBIG (AC) 1.3 1.3
(Gold) 23 1.5 KLRD (Rel) 1.1 1.3
KAZA (Span) 8 1.4 KFAC-FM (Clas) 5 1.2
KLIV (BBnd) 2.3 1.2 KiQQ (AC) 6 1.2
KLOK (AC) 1.5 1.1 KFWB (News) .6 1.0
KQED (Misc) 1.3 1.1 KMEN (Gold) 4 1.0
*Formerty KLZE (B/EZ) KSGN (Rel) 1.0 1.0
Dayton
WTUE dropped two points but
kept a good lead over the rest of w;:; ((?D(t:r;) i; 2(7)
the market. WHIO-FM's slip to 10.4 ’ '
. . . \ WBLZ (UC) 5.9 4.7
is identical to last winter's perfor-
o WLW (AC) 3.4 4.1
mance. WDJK's Birch debut found
. . . . . WWSN (AC) 7.6 4.0
it playing CHR in mornings, oldies-
. WVUD (AC) 3.3 3.7
based adult rock during the rest of
f . WBVE (Ctry) 2.6 25
the day, and dance music on Friday
and Saturday nights WDROI (HC) 2L 28
WEEC (Rel) 1T 2.2
Fall '87 Winter 88 WING (Gold) 1.5 20
WTUE (AOR) 20.2 182 WFCJ (Rel) 1.1 1.7
WGTZ (CHR) 124 117 WDJK* (Misc) - 1a
WHIO-FM (B/EZ} 117 10.4 WPTW-FM (B/EZ) 3 1o
WHIO (Gold) 6.5 7.7 *Formerly WBZHFM (Ctry)

Riverside-San
Bernardino

Urban-based formats did well,
with KPWR, KUOR, and “Soul
Oldies” KMEN each posting close
to a one-point gain. KGGI con-
tinued to lead the market and kept
double-digit status in afternoons
and nights. KIS 's Rick Dees pulled
a perfect ten in mornings, up from
last Birch's 7.2.

Fall ‘87 Winter '88

WwWWW-arrerteantadiohistorv-eomm
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MIKE SHALETT

Music Consumers

Rate Ad Faves

California Raisins, Energizer Head Best, Worst Lists

Music is used constantly as an advertising draw in
commercials. To find out what music consumers think of
TV ads, the Soundata panel was asked to list its three
favorite — and least favorite — commercials.

The Best

One third of the panelists cited
the dancing California Raisins as
one of their favorite spots. The
commercial was particularly
strong among 2144 year-old music
consumers, and twice as many
women loved the spot as men.

Number two on the commercial
hit parade was the Bud Light cam-
paign, with and without Spuds
McKenzie. Men made up a majori-
ty of those who liked these com-
mercials.

Pepsi commercials were num-
ber three. The Pepsi folks have an
“event” mentality when it comes
to advertising, as was exemplified
during the Grammy Awards when
the company ran the four “acts’’ of
the Michael Jackson campaign.
The Pepsi commercials, including
those with Michael J. Fox, were
most popular among women and
older demos.

Music fans do seem to like
music-driven commercials: the
fourth most popular ad was for
Levis 501 blue jeans. The score was
again dominated by women. No
other jeans ads were cited by at
least a half-percent of the panel.

Five Best
Commercials

® California Raisins

® Bud Light

@ Pepsi

® Levi 501 Blue Jeans
@ Miller Lite

That’s probably a surprise, not to
mention a disappointment, to other
apparel manufacturers.

Rounding out the top five was
Miller Lite. This campaign’s popu-
larity is driven by the men it tar-
gets. There’s a considerable dif-
ference between the two beer cam-
paigns mentioned here when it
comes to gender appeal; Miller ads
were not cited by women.

Other highlights:
» Chevy ads were the most popu-
lar in the automotive arena

« Energizer scored 2.5 times the
mentions of Duracell
e McDonald’s was most popular

Five Worst Commercials
Distaste by Sex

Percentage of those who disliked

Energizer Pepsi

Nissan McDonalds Bud Light

[ ]votal

Males D Females

Souce: Soundata

fast food restaurant

¢ Coshy’s Jello Pudding spots
weren’t a hit — maybe his popular-
ity is waning.

The Worst

When asked to name the worst
commercials they've seen in the
past three months, the panel put
Energizer’s Jocko ads at the top of
the list. Dislike for the ads ran high
among all age groups, women, and
those in the South.

The Pepsi ads were the second
most unpopular commercials, es-
pecially among the under-18
crowd. And younger fans are twice
as likely to be negative toward the
spots, compared to the entire
panel. Kind of makes it tough on
the “New Generation” angle.

The third most unpopular com-
mercials belong to Nissan. These
ads show several people sitting at a
table, tossing around design ideas.
All the negative comments came
from people 21+. This is a bad
sign, since these are the folks the
ads are supposed to attract.

McDonalds notched fourth place,
getting 54% of its negative nods
from 25-44 year-olds. Next was Bud
Light, thanks to people 25+ . It's in-
teresting to note that three of the
five least liked commercials are
built around very identifiable per-
sonalities: Jocko, Michael Jack-
son/Michael J. Fox, and Spuds

The Scoop
On Radio
Contests

Are music consumers more
likely to listen to one radio sta-
tion over another because of
contests? The answer is no — by
a five-to-one ratio. Eighty-six per-
cent said they disagreed with the
statement.

Contests can influence younger
listeners, however. Twenty-five
percent of those under 18 years
said contests would affect their
listening habits. And, according to
the panel, contests are more ef-
fective in the South than in other
parts of the country.

Can bigger prizes do the
trick? The answer is no by almost
the same five-to-one ratio, only
slightly higher. Regionally speak-
ing, however, survey results indi-
cate that bigger prizes will do better
in the South.

VITAL SIGNS: MARKET RESEARCH

Frank Zappa Audience
' Age Clusters

22-24 years old 25.5%

March 1988

Frank Zappa and the Mothers of the League of Women
Voters. What a team! Zappa's current US tour has just end-
ed, and in its wake are 30,000 newly-registered voters. His
audience demographics were a great match to the “get out

the vote” campaign.

You might think Zappa — who’s been making music for more than 25
years — would primarily attract an older audience. Polling his concert fans,
however, we found that over haif were of college age: 23% fell between
18-21 years; another 26% were 22-24 years. As suspected, Zappa didn't
attract very young concert fans. The remainder of his audiences were
generally older. It could well be that Zappa’s involvement with voter registra-
tion, as well as his stance against censoring rock lyrics, have brought him re-
newed exposure among young fans.

However, not everyone in the crowd owned Zappa and/or Mothers of
Invention catalog, indicating that a percentage of his audience was made up
of new fans. Twenty-seven percent had never bought Zappa product, so
possibly at feast that many people were seeing him for the first time.

Zappa Recruits 30,000 New Voters

\\18-21 years old 29%

16-17 years old 8.3%

15 or

younger
1.4%

35 or older 4.8%

30-34 years old 9.7%

McKenzie. Their strong visibility
leaves little room for fence sitting
— you either like them or you

Five Worst
Commercials

® Energizer
® Pepsi

@® Nissan

® McDonalds
@ Bud Light

don’t. But very few people hold no
opinion whatsoever.

Other notes on negatives:

e Burger King earned thumbs
down, no positive scores

» Feminine products notched
many negative votes, more from
women than men

» Jeans makers Calvin Klein and
Jordache popped up on the nega-
tive list

» Kids disliked the Doublemint
chewing gum ads, which also net-
ted poor appeal among those in the
heartland.

Five Best Commercials
Attraction by Sex

Percentage of those who liked

40

so| |

20

10

0
Calit. Bud Light
Raisins

Pepsi

Levi 501 Miller Lite

D Total

Males D Females

Souce: Soundata
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“The Flame”
CHEAP TRICK

NOW ON 119 CHR REPORTERS -- 50%
. . . AND BREAKER BOUND!

CHECK THIS ACTION: 2104 22-13 (HOT)

4 WMJQ add KATD add G Sl
CKOI add KWSS deb 34 Wwinp 37.32 (Ho)
AOR TRACKS: © B97 add KUBE add KIXY 39-30 (HOT)
WMMS deb 36  WPST 35-27 WHSL 26-20 (HOT)
: ] KZ106 27-22 KYYA 25-14 (HOT)
g@@’ WCZY 29-24 K92 23-17 KUUB 21-13 (HOT)
KXYQ add KIIK 33-24 KZFN 33-23 (HOT)

: . KCPX 27-14 (HOT) wpDTx 25-20 (HOT)  SLY96 30-19

' “Nothing’s Gonna Be All Right”
COLORTONE

“27.2M) KCPX KKXL KTRS
WLOL 37-30) y7v7 kkee siyes

1 KN KSAQ WDBR 0K95
KIYS KFMW
KAKS KGOT

KPLZ KKYK W2z0K
WSPK KBFM KYYA

DISTRIBUTED BY CBS RECORDS

WWW.americanradiohistorv.com
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KEN BARNES

DOUBLE DECADE CLUB RETURNS

The Cher & Seger Stories

The Double Decade Club was recently devised here to
salute artists who have sustained successful careers for 20
years or more. (It’s also a great excuse to run quaint old
shots from the past and compare ’em to present-day pix.)

This week’s honorees are Cher
and Bob Seger. Cherilyn LaPiere
was starstruck long before she was
moonstruck, and sang background
vocals on Phil Spector productions
as a teenager, along with soon-to-
be-partner Sonny Bono. Sonny had
been an artist, A&R exec, and pro-
motion man since the late ’50s,
recording under pseudonyms like
Prince Carter and Don Christy
(‘“‘Christy” wrote a song for Larry
Williams called ‘“She Said Yeah”
which the Rolling Stones later
covered and turned into something
of a British and garage band stan-
dard).

So when Cher started recording,
it was with names like Bonnie Jo
Mason (a Spector-produced num-
ber called “Ringo I Love You‘‘),
Cherilyn, and (with Sonny) Caesar
& Cleo. The Cherilyn record,
“Dream Baby,” a rather magnifi-
cent Spectorian tune, was an L.A.
hit of sorts in late '64, but 1965 was

Cher Fare

First Record: “Ringo | Lova You’
{as Bonnie Jo Mason), 18684
First Record As Cher: “All { Really
Want To Do,” 1865
Highest-Charting Single: “Gyp-
sies, Tramps & Thieves,” 1971
(#1)

¥

the breakthrough year, with Sonny
& Cher’s “Baby Don’t Go” and
“Just You” paving the way in L.A.
for “I Got You Babe” to go all the
way nationally that summer.

Wring Those Bells

Sonny & Cher were truly hot, an
inescapable dual presence in bell-
bottoms (Cher) and fur vest (Son-
ny). They were so hot that Sonny,
who sang pretty well for a promo-
tion man (or a mayor) but was
barely passable by any other
standard, got a Top 10 hit,
“Laugh At Me,” inspired by an

Bob Seger from a '69 Noah-hitter and with band in 1986

ON THE RECORDS

Cher today: hits & Oscars
L.A. restaurant’s turning him
away for improper attire (the fur
vest failing to compensate for his
absence of necktie). And Cher, on
her first solo record under her pro-
fessional name, Bob Dylan’s “All I
Really Want To Do,” beat out a
version by a group just coming off
its first No. 1 record, the Byrds.

And the hits kept coming - spor-
adically. Sonny’s “Bang Bang”
gave Cher a big early ’66 solo hit,
the duo came back strong in early
1967 with the profound philosophi-
cal thesis ‘‘The Beat Goes On,”” and
Cher scored again with ‘“You Bet-
ter Sit Down Kids” later that year.
In between, solo efforts like the
978th version of “Hey Joe,” a cover
of South African singer Miriam
Makeba’s “Click Song” (sort of a
“Graceland’’ preview 20 years too
early), and “Mama (When My Dol-
lies Grow Up To Be Babies)” failed
to reap their fair share of acclaim.

After “You Better Sit Down
Kids,” both Cher’s solo and duo
careers foundered. S&C’s film
“Good Times” was right up there
with Roy Orbison’s ‘“The Fastest
Guitar Alive” in the rock stars’
cinematic hall of fame, and Cher’s
move from the Imperial label to
Atco (where the duo hits were) met
with no hits.

Gypsies Breed Hits

But in 1971 a new deal with Kapp
hit paydirt right away, as Cher
allied herself with ‘‘Gypsies,
Tramps & Thieves,” a profitable
image which produced two more
chart-topping dividends in “Half-
Breed” and “Dark Lady” two
years later. Sonny & Cher got a
couple of hits out of the comeback
as well, not to mention a TV series
which outlasted, by a slight mar-
gin, their marriage.

Following this renaissance, rec-
ord success was hard to come by
for Cher. She cut a pair of singles
for the Warner-Spector label, swit-
ched to Warners proper, and even
recorded with second husband
Gregg Allman under the feministi-
cally enlightened banner of Allman
& Woman. A switch to Casablanca
brought a hit of sorts, ‘“Take Me
Home,” but the disparity between

www-americanradiohistorv-ecom

Cher: The images — counter-
clockwise from top left, teenage
angst, serene at WB, punky at Co-
lumbia, rockin-role at Casablanca

its Billboard and R&R peaks (#8
BB, #20 R&R) indicates the hype
level surrounding the record.

At Casablanca, Cher submerged
her identity in a group called Black
Rose, with close friend Les Dudek.
Then the movies became her prior-
ity, with the recording career
mostly on hold until her 1988 Geffen
comeback, hitting with a Michael
Bolton song that Laura Branigan
had previously missed with and
now allying herself with the Bon
Jovi camp. A long way from flow-
ers and bellbottoms, to be sure, but
quite a career record.

Seger Section

Bob Seger has been one of rock’s
most eloquent, concerned articu-
lators of the average American’s
life and times for over 20 years.
Keeping that in mind, he got off to
a truly strange start in his record-
ing career.

His first record (pictured) came

ARE YOU
KIDDING ME?

berct  Records

Michigan

©
TSC107669

THE BALLAD OF THE

YELLOW BERET
1D Dedyert
THE BEACH BUMS

“D. Dodger” wonders where the
yellow went at draft time

out under the alias of the Beach
Bums, and was a 1966 takeoff on
Sgt. Barry Sadler’s jingo-jungle
tubthumper “Ballad Of The Green
Berets.” But the Beach Bums’
“Ballad Of The Yellow Berets”
was not an antiwar answer; in-
stead it ragged on conscientious ob-
jectors from a strict conservative
standpoint.

Seger. Two years later, for his
Capitol debut, he wrote what may
be the most effective anti-Vietnam

rock record ever. “2+'2="?" work-
ed because it brought the war issue
directly down to the individual, the
way Seger’s best songs always
have. His first record under his
own name, “East Side Story” in
fall 1966, concisely encapsulates
the grind of poverty, the need to
escape by any means, and the
sometimes tragic consequences;
as was recently said about Suzanne
Vega’s “Luka,” it's an entire
movie in three minutes.

Seger Bullets

First ‘Record ;. “Ballad ©Of The Yel-
low Berets” {by the Beach Bums),
1688

Highest-Charting Hit: “Shake-
down” (1987}
Biggest Album: ‘“‘Against The
Wind” {1980}

All this came before Seger even
had a hit outside his native Michi-
gan, along with gems like his 66
James Brown salute, “Sock It To
Me Santa’”; the Spring Break an-
them “Florida Time”’; the savage,
Dylanesque ‘‘Persecution Smith”;
and the prophetic, pre-metal
““Heavy Music.”

Systematic Breakthrough

Seger first broke through to the
nation at large in late 1968 with the
Top 20 “Ramblin’ Gamblin’ Man,”
as by the Bob Seger System. Sever-
al other Capitol LPs failed to
match its success; same sad story
for a few more for WB, despite
rock ravers like “Get Out Of Den-
ver.” 1975’s “‘Beautiful Loser”’ LP,
back on Capitol, made an impact
which was consolidated by the hit
“Live Bullet” LP the next year,
and capped by the Top 5 hit ‘“‘Night
Moves” in 1977.

From then on, Seger has estab-
lished himself as one of the
premier American rockers, with 11
Top 10 hits, including two No. 1’s,
one of them last year’s ‘‘Shake-
down.” If his first 11 years were a
struggle, the fame and acclaim
he’s accrued in the second 11 must
more than compensate him for his
estimable efforts.
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MUSIC DATEBOOK PAUL COLBERT

Rising Force

Yngwie J. Malmsteen’s

Funk Flunks Press Test

MONDAY, MAY 2

195 7/Elvis records "Jailhouse Rock."

1960/Ben E. King annouces he's leaving the Drifters and signs a solo contract with Atco.
1979/"Quadrophenia,” based on the Who's album, and costarring Sting, opens in London. Also, the Who play
their first concert with new drummer Kenney Jones, who replaced Keith Moon.

1980/After children boycotting “inferior” schools use the song as their anthem, Pink Floyd's “Another Brick In
The Wall" is banned in South Africa for being “'prejudicial to the safety of the state.”

1982/Atter Gary Tibbs and Terry Lee Miall head for a better picnic, Adam & the Ants break up and Adam
goes solo.

Born: Shannon 1957, Lou Gramm 1950, Larry Gatlin 1948, Lesiey Gore 1946

TUESDAY, MAY 3

1965/KHJILos Angeles makes its debut as "Boss Radio."

1968/The Beach Boys start a US tour in New York with the Maharishi Mahesh Yogi speaking on spiritual
regeneration. Maharishi flops and half the tour dates are cancelled. Yogi reportedly heads back to Jellystone.
1971/Despite consistent blasts by the press, Grand Funk Railroad invite 150 reporters and critics to a press
conference in New York in an effort to gain respect. Only six reporters show. The rest go to see Aretha in
concert.

1976/“Wings Over America” tour, Paul McCartney's first US stage appearance in ten years, begins in Ft.

Worth.
1986/ “Expo '86" concert for visiting Charles & Diana is held in Canada. Birmingham Palace pre-approves ' N GWIE J.

songs so Sheena Easton and Loverboy can’t do “Sugar Walls™ and “Hot Girls In Love.”

Born: Frankie Valli 1937, Engelbert Humperdinck 1936, James Brown 1928, Bob Seger 1945
WEDNESDAY, MAY 4

1957/"The Alan Freed Show” premieres on ABC-TV.
1959/The first annual Grammy Awards are held. Henry Mancini wins Best Album for “Peter Gunn,” Perez

Prado takes Best Record for “Nel Blu Dipinto Di Blu (Volare).” “
1964/The Moody Blues form in Birmingham, England.

1973/Led Zeppelin opens a US tour in Atlanta. John Paul Jones remarks, “C'mon people, bring us all your

lovely money.” ® 99
1981/“Rockline” debuts from the studios of KLOS/Los Angeles. nl
1987/Paul Butterfield, 44, is found dead in his North Holtywood apartment.
Born: Jackie Jackson 1951, Nickolas Ashford 1943, Tyrone Davis 1938, Marilyn Martin 1954
BR E‘ -

= . ——,

THURSDAY, MAY 5

1968/ After playing their iast gig in Long Beach, CA, the Buffalo Springfield break up. Stephen Stills & Neil
Young form a group with David Crosby and Graham Nash, and Jimmy Messina forms a duo with Kenny
Loggins (much later).

1984/Simple Minds frontman Jim Kerr marries Pretenders frontwoman Chrissie Hynde.

1986/Cleveland, OH wins the L-O-N-G battle to house the Rock and Roll Hall Of Fame.

1987/Pseudo Echo is literally pulled off the stage by fans(?) at LA's Roxy. Also, police in Milan, Iltaly are F rom the
forced to use tear gas to combat rock-throwing fans locked out of a free Neil Young concert.

Born: lan McCullough (Echo & the Bunnymen) 1959, Tammy Wynette 1942, Johnnie Taylor 1938

AT brand-new album

1965/In a Florida Hotel room, Keith Richards falls asleep while improvising on a new guitar. The next morning, €€ L L)
he frantically tries to remember a riff, notices a tape recorder he left on, and plays back ‘‘Satisfaction.” Od sse
1973/Paul Simon begins his first tour without Art Garfunkel in Boston.

1978/Bob Dylan sells 90,000 tickets in London in just under eight hours.

1984/Tina Turner’'s big comeback hit, “What's Love Got To do With It,” is released the same day as her . |
pseudo-anthem, ZZ Top’s “Legs.” O 200 000 t Id
ver , units so

1986/Isaac Hayes guests on “Hunter’’ as a vengeful ex-con. Also, Michael Jackson re-signs an endorsement

deal with Pepsi. ]
Born: Peggy Lee 1920 and exp|0d I ng !
SATURDAY, MAY 7

1960/Tony Orlando makes his chart debut with “Halfway To Paradise.”

n
1972/The Rolling Stones release what is arguably their best album, “Exile On Main Street.” Tou rl ng SOO n !
1983/Stevie Wonder hosts “Saturday Night Live.” Plays tennis and takes pictures in a Canon camera
commercial takeoff, and premieres “Go Home” and “Overjoyed” 2% years early. ly.
1986/Wayne Newton plays Captain Turner in Part 4 of mini-series “North and South.” Performs “Danke
Schén' to inspire troops. (Only one of these sentences is true).
1987/A Buddhist funeral is held for Paul Butterfield. His harmonica is placed at the altar.
Born: Janis lan 1951, Jimmy Ruffin 1939, Teresa Brewer 1931, Chris Frantz (Talking Heads) 1951

SUNDAY, MAY 8
1972/Billy Preston becomes the first rock act to perform at Radio City Music Hall, but has trouble getting his |
afro in the building. polvydor
1976/Willie Nelson joins Bob Dylan on stage in a Houston ybenefit for Rubin ‘‘Hurricane’’ Carter. After
leaving the stage, Willie's served a grand jury subpoena involving drug trafficking.

1977/0livia Newton-John makes her debut at the New York Metropolitain Opera house. Some observers say
her re-creation of the “‘slut"” routine from “Grease” went a bit too far.

1982/Former Casablanca chief Neil Bogart dies of cancer in Los Angeles at 39.

1987/Follow the flying fingers — Eddie Van Halen engages in a guitar duel with Steve Stevens at the Forum Management: Larry Mazer

in LA. Associate: Roni Jane Feldman
Born: Philip Bailey 1951, Toni Tennille 1943, Bonnie Tyler 1953, the late Rick Nelson 1940

James Brown, Tammy Wynelte, Lou Gramm, Philip Bailey

Produced by Jeff “‘Bjourn’’ Glixman and Yngwie J. Malmsteen
Engineered by Steve Thompson and Mike Barbiero
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Jackson, Superstar Show
Support Prince’s Trust

his year’s Prince’s Trust Concerts will take place
at London’s Royal Albert Hall on June 5 and 6, with
the Prince and Princess of Wales attending on the
second night. So far, the lineup will include ERIC CLAP-

TON & band; GEORGE

HARRISON with RINGO

STARR; RICK ASTLEY; WET WET WET; T'PAU; the
FOUR TOPS, who look like they’ll be performing with
PHIL COLLINS; JOE COCKER; PAT BENATAR; and
MIDGE URE'’s all-star band, which he’ll put together
especially for the event. Promoter HARVEY GOLD-
SMITH is also reportedly negotiating with two other major
international stars to appear. The Prince’s Trust has also
confirmed that MICHAEL JACKSON will play a special
concert to benefit the charity as part of his summer UK

...............................................................................................................................

Invasion Of The Club DJs

The British chart trend of the
year has undoubtedly been the rise
of home-produced crossover dance
singles. In many ways,
M/A/R/R/S set the ball in motion
when they stormed the chart last
September. Now we have a hot
club item crashing into the na-
tional Top 40 almost every week.
BOMB THE BASS, a studio vehicle
devised by a young London DJ
named TIM SIMENON, very near-
ly topped the chart with “Beat
Dis.” Club jock/record A&R man
DEREK B rapped his way into the
Top 20 with “Goodgroove,” with

CONCERT PULSE
Avg. Gross
Pos. Artist {in 000s)
1 BRUCE SPRINGSTEEN $717.9
2 J.C.MELLENCAMP $305.8
3 RUSH $209.2
4 DEF LEPPARD $205.6
5 WHITESNAKE $199.2
6 STING $194.8
7 INXS $182.1
8 BARRY MANILOW $175.7
9 AEROSMITH $175.0
10 YES $158.7
11 HANK WILLIAMS JR. $153.8
12 GEORGE STRAIT $142.6
13 ALABAMA $138.8
14 G. THOROGOOD $126.4
15 KISS $92.2
16 DIO $80.9
17 ALICE COOPER $65.0
18 FRANK ZAPPA $60.8
19 KENNY G. $51.5
20 ECHO & BUNNYMEN $50.9
New Tours

Among this week’s new tours:
BEACH BOYS
ROSANNE CASH
MORRIS DAY
DEPECHE MODE
BOB DYLAN
FLEETWOOD MAC
GUNS N’ ROSES
IRON MAIDEN
JuDDS
SMOKEY ROBINSON

The CONCERT PULSE Is a weekly computeriz-
ed report ranking each artist by their average
box office gross reported per venue. Courtesy
of Polistar, a publication of Promoters’ On-Une
Ustings, (800) 344-7383, or in California,
{209) 224-2631.

“Bad Young Brother,” the follow-
up, soon to come. Now it’s happen-
ing again with “Theme From
S-Express” by S-EXPRESS, the
creation of another London club
DJ,MARK MOORE, who assembl-
ed an unlikely team of dancers and
singers to perform on the track,
dreamed up the name — ‘‘because
I just liked the sound of it,”” he
tells us — and watched the
record fly.

Speaking of chart trends, we feel
it’s our duty to give R&R readers
the earliest possible warning re-
garding that great British institu-
tion, the novelty single. Don’t be
surprised to see a record called
“Loadsamoney (Doin’ Up The
House)”” by HARRY ENFIELD at
the top of the UK charts in the very
near future. Enfield is the hottest
club and TV comedian of the mo-
ment, and his latest character has
captured Britain’s imagination.
You can’t go into a London pub or
party without hearing someone
yelling “Loadsamoney!!” A hit
single seems inevitable . . .

A Book For Simple Minds

A new SIMPLE MINDS biog-
raphy is out this week in the UK,
penned by journalist and band
friend, ADAM SWEETING. It tells
the story of the band’s rise to fame
with particular emphasis on the
early days. Much of the book was
actually written a few years ago,
and Simple Minds’ management

Michael Jackson:
benefit for Prince!

“] Need A Man,” will be “You
Have Placed A Chill In My Heart”
from the “Savage” LP. The B-side
will feature a new acoustic version
of the same song, recorded a few
weeks ago when the duo did a ses-
sion for the TV show “‘Friday Night
Live.” The 12” will feature a dance
mix and “Wide-Eyed Girl,” while
the CD single will also include
“Here Comes The Rain Again.”

Baker Street Redux

After five-and-a-half years away,
GERRY RAFFERTY may have
been expected to come up with a
completely new direction, but
“North And South,” which will
finally be released after many
delays on May 9, has him sticking
to his old strengths, with perhaps
just a bit more obvious Celtic/folk
flavor on many of the tracks. The
singer’s worldwide album sales to

These Simple Minds can read!

says the band considers it to be
“very lightweight,” especially on
the last three LPs. Meanwhile, JIM
KERR and company are busy in a
studio just outside Glasgow with no
firm release date for the next LP in
sight yet.

EURYTHMICS have confirmed
they'll appear at Montreux on May
12. Their next British single, out in
mid-May to follow up the Top 20

date total some ten million, half of
those for the “City To City” LP,
which contained “Baker Street.”
That single was in the UK Top Ten
a decade ago this week.

“Rock Over London” news is a
service of Rock Over London Ltd.,
who can be reached at Giobe
Theatre, Shaftesbury Ave., London
W1V 7HD; phone 01-437-7122.

WWwW.americanradiohistorv.com

Scaggs Is Back!

Boz Scaggs has kicked off his fong-awaited comeback with a new
single, “Heart Of Mine,” recorded with Simply Red producer Stewart
Levine. “Other Roads,” Scaggs's first new LP since 1980, will hit the
streets May 16.

Guest performers on the album include his former band members, who
are now in Toto — Steve Lukather, Jeff Porcaro, and David Paich — as
well as Siedah Garrett, James Ingram, keyboardist/producer Peter Wolf,
andMadonna collaborator Pat Leonard. Scaggs cowrote some of the new
songs withMarcus Miller, Bobby Caldwell, and New York poet/songwriter
Jim Carroll. A world tour begins in Japan this July, hitting the US sometime
in August.

... And So Is Hiatt!

John Hiatt, fresh from making nearly every critic’'s 1987 year-end list
with his “Bring The Family,” has just finished recording his next album for
A&M withJohn Chelew behind the boards again. Nick Lowe was forced to
withdraw from the sessions at the last minute, so X's John Doe filled in.
Other guests on the record include David Lindley, Los Lobos’ David
Hidalgo, Peter Case, Fairport Convention drummer Dave Mattacks, and
three of the Chambers Brothers.

Those who missed Hiatt's recent solo tour shouldn't despair; he'll be
back on the road in late summer, after his wife delivers a baby in June

. . . Not To Mention Parker!

Graham Parker’s debut disc for RCA, “The Mona Lisa’s Sister,” will
be out May 3, preceded by the first single “Start A Fire” later this month.
Parker co-produced the LP with longtime collaborator Brinsley Schwarz,
formerly a member of the Rumour, Parker’s original backing band. The LP
also features a cover of Sam Cooke's classic “Cupid.”

‘“Sgt. Pepper’’ Revisited

An all-star remake of “Sgt. Pepper’s Lonely Hearts Club Band” has
been released in England to benefit a children’s charity. Entitled “Sgt. Pep-
per Knew My Father,” the LP features the Christians, Billy Bragg, Wet
Wet Wet, and other British acts doing their versions of songs from the
classic album.

The record was originally only available by mail order through Britain's
New Musical Express, butlsland recently picked up the rights. Proceeds
go to "Childline,” a hotline for kids needing help.

Columbia Salutes Berlin

In honor of composer Irving Berlin's 100th birthday this May 11,
Columbia Records will release a double-LP retrospective May 2 entitled
“Irving Berlin: A Hundred Years.” Opening with "'Let Me Sing And I'm Hap-
py” from the 1930Warner Bros. motion picture “Mammy"" and ending with
Johnny Mathis’s 1958 version of "White Christmas,” the LP also features
such artists as Eddie Cantor, Ethel Waters, the Boswell Sisters with the
Dorsey Brothers, Fred Astaire, Bunny Berigan, Biliie Holiday, Benny
Goodman with Peggy Lee, Dinah Shore, Rosemary Clooney, Judy Holli-
day, and Tony Bennett with Ray Conniff, among others.

Narada Says ‘Hear The Difference!’

MCA -distributed Narada Records recently launched a new marketing
campaign to give away 250,000 copies of its “Hear The Difference!”
cassette samplers. The six-song sampler showcases the spectrum of in-
strumental music available on the three Narada banner labels, including
Narada Lotus (acoustic), Narada Mystique (electronic), and Narada
Equinox (New Age fusion). In tandem with the campaign, the label is also
releasing “The Narada Collection,” a 70-minute CD and cassette compila-
tion of selections from all three labels.

................................................................................................................

Short Cuts

o Composers JERRY LEIBER and MIKE STOLLER, responsible for
“Hound Dog,” “Jailhouse Rock,” and a list of classics too long to mention,
were honored at Minneapolis’s Guthrie Theatre on Saturday (4/16) at a
gala tribute titled “Baby, That Was Rock 'N' Rollt”

e Motown enters the cassette single market with a $2.49 list price
cassette of STEVIE WONDER's “Skeletons” and "Get It.”

o The RIAA has established a new multiplatinum award category for
music videos. The new certification will honor videos that sell over
100,000 copies or generate $4 million in sales.

o DEE SNIDER has left TWISTED SISTER to devote his full energies to
a new group project.

+ SOUTHSIDE JOHNNY has signed a new contract with Cypress
Records. An album is expected soon.

« Enigma Records is beginning to look like an “old rockers' home.”
The labet recently signed AL STEWART, BILL NELSON, and metal group
SAXON.
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BRAD MESSER

And Today’s Topicls ...

Typing, typing. Just typing away over here, drinking
coffee, smoking like a fiend, fixating on the screen — and
they think I'm writing my column. Heh heh heh. Can’t
blame ’em for thinking that. It’s certainly logical. I
haven’t missed a deadline in over ten years. So if it’s dead-
line day and Messer is typing, a column will automatically
pop out. Virtually always.

Okay, delete “journalistic,” choose
topic, continue the loop.

Man, I have got to write me a
column quick because the deadline
is now pulling abreast and is doing
well in excess of 200mph. Boy,
could I use another cigarette. Peo-
ple 100 years old are always saying
how much they smoked and it

M
/ Vi el 7
’
MI’ /// it

M
i

But right this minute I'm in deep
fecal matter. Pressured. Forced to
function under a severe handicap
(i.e., ideas staying away by the
thousands.) Creativity has sudden-
ly deserted me faster than a Gary
Hart campaign volunteer, and for
the life of me I can’t imagine a
single interesting thing that hasn’t
already been written about a hun-

More fun than a snipe hunt! Vanna,
got a topic behind the curtain?
More coffee. Put the deadline out
of my mind. Fire up another ciga-
rette. Any luck, a Mack truck’ll hit
me first. Anyway, I need a topic.
Does English work on engineers?
My favorite receptionist? Bosses I
have admired? Bosses I haven’t?
Decorating with Dacron? No, no,

didn’t kill them. Maybe even peo-
ple 110 years old — it’s hard to
remember. Just relax. A topic will
come. It will.

Just keep sitting here, typing and
deleting, quietly cursing the tran-
sitory nature of creativity, and
eventually a column will charge
right up out of the keyboard and

H =
; | u!ww; I

dred times.

I'm locked into a closed loop,
which goes like this: choose topic,
type a line, reject topic, delete the
line, choose topic, write a line, re-
ject topic, delete ... and so on.
Endlessly.

Yes, it's that ever-popular,
world-renowned torture game for
writers, Searching For Subjects!

turbo across the finish line just in
time to beat that ol’ devil tdeadline.

Just as a column has emerged
here every week for the past 500
weeks (virtually). So I'll just leave
this here and take another little
coffee break. And when I come
back I'll replace this with some-
thing that has a real subject. Yeah,
a real subject, that's the ticket.

it’s all been written, I tell you.

Okay, how about a writen am-
bush on some sacred cow? Some-
thing tough, terse, journalistic.
Sounds okay to me. Hmmm, come
to think of it, what exactly does
“journalistic” mean? Something
more toward Tom Brokaw and less
toward Geraldo Rivera, I suppose.

‘““Womanizing’’ Issue Dogs Hart

MONDAY, MAY 2 — One year ago — when Gary Hart was on top of the preference polls in the race for the
Democratic presidential nomination — he tried to defuse the “womanizing’ issue by telling a New York Times reporter,
“If anybody wants to put a tail on me, go ahead. They'd be very bored.” The following day, the Miami Herald ran the
Donna Rice story. Before the week was over, Hart dropped out of the race.

Bobby Kempf set a world record in 1979 by eating three lemons (cut into quarters) in 15 seconds. One foot of hail
fell on Tuscaloosa, AL in 1829.

Birthdays: Larry Gatlin 40. Lesley Gore 42. Engelbert Humperdinck (Arnold Dorsey) 52.

NASA Rocket Explodes

TUESDAY, MAY 3 — NASA's bad luck streak continued in 1986 with the first launch since the Challenger disaster.
An unmanned Delta rocket went out of control after liftoff and had to be destroyed by controllers.

In the 1982 Falklands War, Argentina reported a British submarine had sunk the General Belgrano, the only cruiser in
the Argentine navy. Margaret Thatcher became Britain’s first female Prime Minister in 1979.

Birthdays: Doug Henning 41. Frankie Valli (Frank Castellaccio) 51. James Brown 60. Pete Seeger 69.

BLACK
AND BLUE

Toking Train Driver Charged

WEDNESDAY, MAY 4 — One year ago Conrail engineer Ricky Gates, who admitted smoking marijuana just
before his freight hit an Amtrak passenger train in Maryland, was charged in the deaths of 16 people. Last month,
Gates was convicted on a single mansiaughter count and was sentenced to five years in prison.

The Supreme Court ruled in 1987 that Rotary clubs must admit women. Four Kent State University students were

shot to death by Ohio national guardsmen in 1970. Al Capone went to prison for tax evasion in 1932. Rhode Island T H U R S D A Y ,

declared independence from England in 1776, exactly two months before the drafting of the US Declaration of

Independence.

Birthdays: Matador El Cordobes 52. Audrey Hepburn 59. A P R I L 2 8 ,
1 9 8 8

Alien Registration Rush

THURSDAY, MAY 5 — Under a new immigration law instituted in 1987, thousands of illegal aliens reported to
government centers to begin paperwork which may ultimately lead to full US citizenship.

Alan Shepard became the first American in space during a suborbital ride in 1961. John Scopes was arrested in
Tennessee in 1925 for teaching evolution.

Birthdays: Michael Palin 45. Tammy Wynette 46.

Ollie Accused Of Lawbreaking

FRIDAY, MAY 6 — PR man Richard Miller testified in 1987 that Oliver North had been involved in illegal !iclob
fundraising schemes on behalf of the Contras.

CIA Director William Casey died in 1987 at age 74. The Soviets revealed in 1986 that they hadn't started
evacuating people from the Chernoby! area until 36 hours after the nuclear accident. The zeppelin Hindenburg
exploded in 1937. The first postage stamp was introduced in England in 1840.

Birthdays: Bob Seger 43. Willie Mays 57.

© 1988 WARNER BROS. RECORDS INC.
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JOEL DENVER

WHAT’S ON TAP THIS SPRING

Programmers’

Roundtable

What's going on in the minds of CHR programmers?
To find out, R&R conducted another Programmers’
Roundtable. A cross-section of PDs from different regions
of the country was polled on a variety of subjects affect-

ing the format.

Taking part were WNVZ/Nor-
folk’s Chris Bailey, WZOK/Rock-
ford’s Mark McClure, B33 (KBTS)/
Austin’s Lisa Tonacci, and KWSS/
San Jose’s Mike Preston. This is
the first of a two-part column.

Everything’s Coming
Up Roses

R&R: As you enter the spring
book, how do you feel about your
stations and the format in general?

CB: I've never felt better about
anything. Our music sounds great,
and our promotions are topnotch.
We’re number one now and expect
to be number one by even greater
leaps and bounds by the time the
whole thing’s over.

““If the labels want to
do a promotion, that’s
all well and good. But

. there are no airplay

guarantees.’’
~— Mark McClure

MP: I'll echo his sentiments. We
feel good about where we're at in
San Jose. The market has changed
somewhat with new competitor
KHQT. But last week’s Arbitrend
showed KWSS at its highest point
ever. While we expect to see a little
fluctuation here and there, KWSS
is very solid promotionally. And
we’ve never had a hotter staff.

LT: Things are looking up for the

Chris Bailey

spring book. I'm proud of my on-
air lineup right now, as we just
hired Barry Kaye from K98
(KHFI). He used to program that
station and has a lot of market
recognition. Our direct mail piece
will be hitting soon, so there are a
lot of things to be excited about.

MM: We just completed music
research I feel good about. Also,
the music that’s available for pro-
gramming right now is damn good.
We’ve started to regain some of the
buzz and promotional sizzle that
were missing for a couple of
months. We currently have a
“smokescreen” promotion going
on, with our main promotion start-
ing in about a week.

Promotional Strategies

R&R: What’s a smokescreen
promotion?

MM: I don’t like to lead off with
my main book promotion. I want to
keep my competition off guard as
much as I can. So, for the past two
years, we’ve come up with a pro-
motion that runs anywhere from
ten days to three weeks into the
first part of the book.

We make it sound like this isthe
promotion to end all promotions.
But when we complete this, we
then kick in with our book promo-
tion. If there’s going to be any reac-
tion from the competition, they
normally react to the first thing

““If my competitor is
adding more music
than | am, the labels
tend to lean to it a little
more and swing all the
promotions to one

station.”’
~— Chris Bailey

in’ Good Time” and really playing

it up. The main promotion is going
to use our current image liner in a
‘“‘phrase-that-pays’” promotion

called “The More You Say It, The

More You Win.”

R&R: Besides cash, what are the
hot prizes this year?

CB: A close second to cash would
be trips to anyplace exotic, any-
place out of the country ...
Europe, Jamaica, Japan.

LT: I definitely agree with
Europe and the exotic places. But

I'm also sensing an attitude of

““What are you going to give me to-
day?”’ Listeners’ expectations are
very high, and times are very
tough in Texas. So free money goes
a long way.

MP: I tend to agree with Lisa.
The Bay Area is such a competitive
market. And with the changes that
have happened here, it’s really a
battle of the bucks. I'm lucky be-
cause Nationwide believes in sup-
porting its product promotionally.
When you have a station like
KMEL, which just started a
$106,000 giveaway, or K101, with its
“$1000 Phrase That Pays,” we
have to be able to play at that level.
Our research most recently show-

‘‘Radio has to be more
willing to say to
records, ‘Hey, I’ve got
an idea. Let’s do a
promotion.’’’

— Mike Preston

they hear.

WZOK is using a new image
liner, “Rockin’ Good Times.” We
just bought a “Power Trip” pack-
age, which is for the upcoming
Prince’s Trust Concert in England.
We're calling it a “Fantasy Rock-

Mark McClure

ed that cash is still king — but even
ahead of trips are cars. They’re
very much the status symbol in
California.

R&R: Speaking of cars, Mark,
how did your “Pink Cadillac” pro-
motion to lure Bruce Springsteen to

www-amereanradiohistorveon— -
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“':OCash still top giveaway, followed by
cars and exotic trips
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town work out?

MM: We collected thousands of
signatures on the car, but it didn’t
happen. Thankfully, Columbia sup-
ported our efforts or I'd have had
egg all over my face. They gave us
a number of tickets to the Chicago
show, LPs, CDs, an autographed
guitar, seven trips with tickets, and
hotel accommodations in various
cities hosting his tour.

CHR & Records:
Friends Or Foes?

R&R: Describe your relation-
ship with the record companies.

CB: Personally, it’s at an alltime
low. If my competitor is adding
more music than I am, the labels
tend to lean to it a little more and
swing all the promotions to one sta-
tion. In my area, they’ve also hired
many inexperienced people — a
lot of them call up just to read a
laundry list of chart moves. I'd like
some more constructive informa-
tion. While things aren’t at their op-
timum, we’re all working to make
them better.

MP: Although we have a few in-
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Mike Preston

experienced people in the work-
place, our relationship is excellent.
More labels are becoming respon-
sive to radio stations’ needs. By
talking to some of the record VPs
during the R&R convention, I
learned that all you have to do is
ask to get things done. Radio has to
be more willing to say to records,
“Hey, I've got an idea. Let’s do a
promotion.”

CB: But don't you find that if
they do go along with a promo-
tional idea, they then want things
in return?

MP: What I try to do is pick
records for promotions that I'm
already playing — or at least a pro-

Lisa Tonacci

ject we’'re supporting in some man-
ner. Most record people who deal
with me know that they shouldn’t
call Mike Preston and say, “Hey, if
you add such and such, you get the
promotion.” I don’t do business
that way.

CB: They know that with us too,
but they still do it. We like to ask
about a promotion after the record
is being played. Record people only
seem to want to do a promotion son
something they need us to play.

LT: [Rival] K98 has had a
longstanding relationship with
record people, and it takes time to
change that around. Beyond that, I
run a much tighter playlist than
K98 does, which sometimes can be
difficult. For the most part, the

““'m sensing an
attitude of ‘What are
you going to give me
today?’ Listeners’
expectations are very
high.”’

— Lisa Tonacci

labels here know our policy —
which is to be on something before
we do a promotion with an artist.
MM: Until recently, I was the on-
ly reporting station in the Rockford
market. I've had good relation-
ships with everybody as a result. If
the labels want to do a promotion
with me, that’s all well and good.
But I just remind them upfront that
there are no airplay guarantees.

NEXT WEEK: Part II will focus
on market competition, as well as
the counterprogramming strategy
that goes hand-in-hand with pick-
ing the hits.

L

~
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Taken from the Columbia Lp:
“DIESEL AND DUST”’ 40967

Produced by Warne Livesey
and Midnight Oil

A CHR
Nationally
MOST ACTIVE
Over 100
Stations:

Live 105 (KITS): #1

KEGL add
WGH add
WZPL add
WLOL add
KKRZ add
KATD 12-7
KWSS add 31
KUBE add
WXKS 26-23
294 deb 34
Y95 37

KRBE 30-26
B97 30-27
WMMS 28-21
KDWB 33
KXYQ 26-23
KPLZ 39-36

A.0.R. Tracks ©
A.0.R. Albums @

O
‘Columbia’ are trademarks of CBS Inc. © 1988, CBS Records Inc.
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MOTION

WNVZ/Norfolk grabs Y100/Miami
morning news personality Ron Hersey
as part of its Morning Zoo . . . Marvel-
ous Mark St. John joins KHTZ/Reno
for nights from KQMQ/Honolulu . . .
Wade Brown is no longer OM/PD/af-
ternoon driver at WSPB & WSRZ/Sar-
asota, FL KYNOQ/Fresno wel-
comes new PD Steve Owens from the
same slot at WBAM/Montgomery. He
replaces Jeft Davis, who remains with
KYNO's programming department.

WEGX/Philadelphia welcomes Max
Viera to overnights from WHIT/Harris-
burg ... Steve Brigandi exits the
News Director position at WAZY/La-
fayette as the station’s new anchor Jo
Ann Klooz steps up to ND . . . Hot
103 (WQHT)/New York City swing
personality Sonny Joe Stevens
leaves for 7pm-midnight duties at
99GFM/Schenectady Scott
Spina returns to KQCR/Cedar Rapids
for overnights/AM sports . . . Christie
Hart joins Q98 (WQSM)/Fayetteville
for overnights from crosstown WKML.

CONTEMPORARY HIT RADIO

Coming
Next
Week:

Programmers’
Roundtable
Part 2

West Coast With Sting

Here’s a couple of shots featuring Sting, taken during the West
Coast leg of his current tour.
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Prior to his Oakland concert, Sting tried on a KMEL/San Francisco
T-shirt.

Q106/San Diego’s midday personality Whitney Allen (r) shot the breeze
with Sting. Listeners were given a chance to chat with the ex-Policeman
when he stopped by the station before his show.

BIG APPLE BOSS — New York City’s flamboyant Mayor Ed Koch swung by WWPR (Power 85) to discuss current
events on-air. In the studios are (I-r) Power 85 morning crew members Jersey Joe and Jim Kerr, Mayor Koch, and
crew member Howard the Cabdriver.
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# ONE
MOST
ADDED

Across The Board!
CHR, AOR & AC!

Bruce Hornsby
& The Range

“The Valley Road”

CHR:
| BREAKERS. |

AOR:
| BREAKERS. |

AC:
#1 Most Added

44 Reporters
Out Of The Box!
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WITH OR WITHOUT SOUL?

Urban Radio
Says ‘Let’s Jingle’

UC radio went through a period when most stations
didn’t use jingles or musical beds with voice drops.
They’ve made a comeback at some stations during the
past three years, however, and three jingle producers’
reps discussed the reasons why.

Rosemary Sichi is Director/Op-
erations at Chicago-based Joe Kel-
ly Creative Services, which has
supplied production assistance to
several UC stations in different
parts of the country. “We offer a
music production library for the
Urban format, not a jingles pack-
age,” she explained. “We create
music libraries for radio stations.
‘LaserFresh,’ the library we've
been using specifically for Urban
stations, is cutting-edge music
created by Joe Kelly because Ur-
ban PDs seemed at a loss in this
department. We’d have PDs who
asked, ‘What are we going to use
for musical beds? Do I use the
same jazz album other stations
use? We want our station to sound
professional, too.” Even Don Kelly
of Don Kelly Associates, who con-
sults a number of UC stations, ask-
ed us where to find some musical
aids for his clients’ stations.

““After hearing this from a num-
ber of people, we decided to take a
crack at putting a library togeth-
er.”

An Ethnic Mix

“We used white, black, and His-
panic musicians from our staff for
the ‘LaserFresh’ library. They
composed and arranged all the

N CREATIVE SERVICES I®

music, and the end result was a fu-
sion of rock, R&B, and jazz — sort
of a modern urban sound. The
library ended up with 80 cuts. We
offer 60-, 45-, 30-, and 15-second
beds, and most stations are using
them for promos, IDs, sweepers,
and commercial production.”

Sichi pointed out that the music
in the library — which is digitally
mastered and available on either
CD or acetate — sounds like the hit
songs most UC stations program.
“It’s really like listening to Jody
Watley without the lyrics,” she ex-
plained. “It has a dance music
beat, and is very consistent with

Rosemary Sichi

what Urban stations are playing.
The idea is to keep people listening
during the station breaks.”

WXYV/Baltimore and KPRR/
El Paso are two Urban clients us-
ing Joe Kelly Creative Services.
One FM station per MSA can lease
exclusive rights to the library for a
period of ten years. Sichi can be
contacted at (312) 645-8241.

Music Experimentation

Bob Shannon, VP/Radio & Tele-
vision Music at Dallas-based TM
Communications, described his
company’s Urban radio music
package by saying, “Most radio
jingles traditionally had a similar
sound, generally using a vocal
group of five or six singers. In fact,
the same 15 or so people have been
doing the jingles in Dallas for
years. About two years ago, I
started experimenting by adding
black singers to the mix. This

‘‘We used black
singers not so much to
create a black sound as
to create a more
emotional sound . ..
but we didn’t set out
to create an Urban
package of jingles.’’
— Bob Shannon,
TM Communications

URBAN CONTEMPORARY

‘‘We offer a music
production library for
the Urban format, not a
jingles package ... It’s
really like listening to
Jody Watley without
the lyrics.”’

— Rosemary Sichi,
Joe Kelly Creative Services

wasn’t so much to create a black
sound as it was to create a more
emotional sound. We were looking
for something with feeling, but we
didn’t initially set out to create an
Urban package of jingles.

<

Bob Shannon

‘““The first package we did using
black singers was for KMEL/San
Francisco. They’re a CHR station,
but they air a lot of urban music,
recognizing that there is no color
barrier in music — or at least there
shouldn’t be.”

Shannon said TM will soon in-
troduce a package that uses all

Il

genres of music. “There are five or
six cuts based on the urban sound,
but there are also rock and pop
sounds. We used traditional singers
for the vocals, and then we brought
in some gospel singers from a
church here in Dallas to lay down
tracks on top of them. It ended up

Www-americanradiohistorv.com

PD J.J. Cook, KFRX/Lincoln and WXYV/Baltimore PD Ray Sampson in
Chicago at jingle session at Kelly Services.

as eight voices, and it’s a very ex-
citing project. It has an energy
that’s consistent with today’s UC
radio.

“I don’t think most companies
really delivered for Urban radio in
the past, but I think the time has
finally come. More and more, I see
the music all coming together in

jam

PRODUCTIONS

the various formats. We're cur-
rently working on some new things
that will feature solely black
singers.

“If you can achieve a sound that
expresses the energy and excite-
ment of the radio station, then
you're doing what the jingle is sup-
posed to do.”

Contact Shannon at (214) 634
8511.

Urban . .. Or CHR?

Jon Wolfert, President of Jam
Creative Productions, commented,
“Our company has developed
some packages specifically for Ur-
ban stations, but we’ve found that
most Urbans want mainstream,
straight-ahead jingles like you hear
on CHR stations. They may want to
change a lyric here and there, but I
think we actually do more CHR-

type things than specific Urban ap-
proaches for our Urban clients. I
don’t know why this is, but to each
his own.

“We've done jingles for the
BBC’s Radio 1 and Radio 2. Our
‘Music Now’ package for Radio 1 is
rock-oriented, but — for whatever
reasons — this package has be-

‘“‘Our company has
developed some
packages specifically
for Urban stations, but
we’ve found that most
Urban radio wants
mainstream jingles like

you hear on CHR.”
— Jon Wolfert,
Jam Creative Productions

come a favorite with some of our
Urban clients. It wasn’t originally
developed with Urban purposes in
mind, however.

“Since every PD has his own
philosophy about how and where to
use jingles, we just do what he
wants and aim to please. For a
jingle to be successful, however,
the client first has to know what he
wants. Our job then is to help him
communicate that idea to our
musicians, our singers, and our
production people.”

Atlanta’s Urban Assault Vehicle.

URBAN ASSAULT — Here’s the latest in Urban radio warfare — WEKS/
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ASIF

A PLATINUM

DEBUT ALBUM

ISN'T PROOF
ENOUGH. ..

“ILL PROVEIT TO YOU?”

IPACT DISCS.

iGregory Abbott for
Productions, Inc.
es Koppelman

ks of CBS Inc. © 1988
CBS Records Inc.
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"This Is Love”

From the smash album Cloud Nine
e e 21 Produced by Jeff Lynne and George Harrison
..... *y B0 ¥ 4 Loka Productions S.A. © 1988 Ganga Distributors, B.V.
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Early CHR Action:

KEGL deb 37 KSND add WJAD add Track @

WSPK add KZZU add WDBR add Track Breaker

WNYZ add WTHT add 40 KTMT add . .

KIYS add WFXX add SLY96 add AC One Of The ‘““Most Added
0K95
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“Stand Up”

Produced By David Lee Roth
From The Album Skyscraper

CHR NEW & ACTIVE |

WXKS add KWES add
794 deb 33 KLQ add
PRO-FM deb 34  KIKX add
KEGL 31-22 KSND add
KRBE add PWR92 add
WMMS 31-23  FM104 add
WCZY deb 40 95XIL add
KHTR add KQIZ add 40
K104 add WJIMX add
WKEE add B98 add
Track © WNYZ add KYYY add
WINK add
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KEGL 37-25 WWEX 27-22 KKXL 34-28
KXYQ deb 30 95XXX 37-30 KOZE 26-17
K104 deb 38 95XIL deb 38 0K95 36-33
KIYS deb 40 WBNQ 34-30
CHED 25-21 WBWB 37-34  Track O
© 1988 Warner Bros. Records Inc. W
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AL B. SURE!

“Nite And Day”
Produced By Kyle West ]

From The Album In Effect Mode -\
AIB. Sure! Is The Winner Of The o
SONY =ormrses Award.

CHR NEW & ACTIVE |
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PWRS5 add 21
Y95 deb 33
KKBQ 32-26
KRBE 37-28
KITY 20-15
WCZY add
WHYT add
WKBQ add 34
KZZP add

“Love Changes Everything”

Produced By Ted Templeman and
Jeff Hendrickson
From The Album Racing After Midnight

UNDERWORLD

FM102 12-8 WAEB add KQMQ add
KW0D 14-9 WTIC 19-17 KYRK add 38
KCPX deb 40 WNYZ add WZKX add
KMEL 10-9 WBBQ add WCGQ add
KATD 24-19 KXX106 32-19 KNAN add
KWSS add WBCY add KNIN add
HOT103 14-10 WROQ add KTRS add
WPGC 7-3 KBFM add Y97 add

Z93 15-8 KMGX 17-12 Urban ©
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"“Underneath The Radar”

Produced By Rupert Hine

From The Album Underneath The Radar CHR NEW & ACTIVE |
CKOI 25-20 KXX106 add WWEX 40-33  KKRC 33-28
KRBE deb 35 WZYP add WJAD add KUUB 32-26
WMMS add KQKQ 30-28 WCGQ 39-31  KOZE 1-1
KCPX 18-11 KSND deb 38 KNAN add 33 KZFN 13-9
KATD 33-30 PWRQ2 deb 29  WPFM 11-8  KHTZ deb 39
KPLZ 20-15 KCAQ 13-12 KIXY add Y97 deb 35
KITS 6-6 KZZU 30-28 KKXL 25-18  OK95 17-15
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RIGHT NIGHT ~-- While in Boston, Barry White paid a visit to WILD PD Elroy Smith (r); joining the duo was A&M'’s Don
Sellers.

W
'{:T'I-‘.'i""t‘.rﬂn'?_-
& x|

FOXY WINNERS — WFXM/Macon rewarded a lucky listener with a “Get-
Away Weekend” in New York City to see Michael Jackson perform at Mad-
ison Square Garden. Foxie 100 PD Earl Boston (I) awards the prize.

MANTRONIX MADNESS — During a swing through the Baltimore-Washington area, Mantronix visited Crazy
Gumps Records. Shown (I-r) are Mantronix, V103/Baltimore PD Roy Sampson, Mantronix's DJ D and M.C. Tee,
Capitol’s Frank Murray, Mantronix manager Steve Shapiro, Capitol's April Washington and Ron Hughbanks.

| S B |

]

b

SMOKEY HEATS UP DC — WDJY/Washington’s Bree Taylor got the latest
scoop on Smokey Robinson during a recent visit.

KFOX GOES BACK TO SCHOOL — KKFX/Seattle sponsored the Seat-
tle premiere of Spike Lee’s “School Daze.” Lee took time out to pose SHADES OF LACE — Wing/PolyGram’s Lace took time to drop by WDKX. APD Jeff Grant () and MD Kevin Morrison

with KFOX MD Nasty Nes (r). were on hand to roll out the red carpet.
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oN
Love Is Il The Air

What’s the dang deal? Has AOR gone soft? Isn’t this
the format that primarily caters to drug-addled, skirt-
chasing heathens who only react to promotions involving
beer and wet T-shirts? Since when does rock radio have

anything to do with love?
Well, if recent developments are
any indication, AOR listeners are
just as hopelessly romantic as you
probably are (and as I know I am).
Statistics continue to show that,
despite depressing divorce rates,
marriages are on the rise. And sta-
tions have found that marriage
makes for some good, fun promo-
tions. Here are some of the recent
on-air nuptials we’ve heard about:

Marry Us — Today!

When WYMG/Springfield, IL
morning matchmakers Don (Mur-
phy) & Liz (Willis) invited women
to phone on Sadie Hawkins Day
(February 29) with on-air mar-
riage proposals, one of the first
callers surprised the duo by re-
questing an early morning wed-
ding instead. Patricia and Mike
Mussatto, whose first marriage to
each other had ended in divorce,

Mike and Pat Mussatto get remar-
ried at the 'YMG studios.

were ready to give it another try.
“Would it be possible,” Patricia in-
quired, ‘“to marry us today?”

Swinging into action, then-PD
Bryan Jeffries and company ar-
ranged for a cake, champagne, a
bridal suite, and a Baptist minister
to perform the service — all in time
for the happy couple to exchange
vows at the 'YMG studios at 9am,
less than three hours after they
first called in their marriage re-
quest.

“The best part was the live wed-
ding reception,” said Jeffries, who
is now PD of WNOR/Norfolk. “We
played ‘Color My World’ and
‘When I’'m 64’ while they asked
listeners for dollar donations for
dances.” No one was willing to
shell out any dough, but the happy
couple didn’t seem to mind.

Monkeyin’ Around
In Milwaukee

'YMG was not the only station
which used Leap Day as an excuse
to have some fun. WQFM/Milwau-

kee’s then-morning man John
Millinder decided to do his best
Miles Standish on the 29th, chal-
lenging marriage-minded Mil-
waukee women to call him with
proposals for their unsuspecting
boyfriends. Four listeners respond-
ed, and one of the guys Millinder
called actually said “yes.” Little
did he know what he and his wife-
to-be were getting into.

Millinder’s partner Susie Austin
got things rolling when she sug-
gested the perfect locale for the
nuptials: the Milwaukee County
Zoo’s picturesque Monkey Island.
The date, of course, would have to
be April 1. Millinder figured an ap-
propriate ring-bearer would be a
four-legged Texas chicken named
Leggs, for which a sponsoring
bakery paid $500. Unfortunately,
Leggs couldn’t make the ceremony
because of an untimely death, but
mascot “Chuck the Wonder Chick-
en” was a worthy substitute. To of-
ficiate, the station enlisted the ser-
vices of the county commissioner,
and a local TV meteorologist was
brought in as best man to ensure
good weather (whether he was suc-
cessful depends on your definition
of “sunny, 38 degrees”).

The cold temperatures didn’t
deter a good crowd from showing
up for the live broadcast, which got
underway at 7am. “As baboons
snorted and the Aloha Nui hula
dancers grew goose bumps under
their coconut bikinis, Todd Smith
and Erica Schwarz promised to
love, honor, and trust,” was the
way Milwaukee Journal reporter
Jaequelyn Mitchard described the

The Milwaukee Zoo provided a
unique venue for the 'QFM-spon-
sored wedding of Todd Smith and
Erica Schwarz.

scene. “The Don Fleury Polka
Band struck up the ‘Beer Barrel
Polka’ and everyone hugged ex-
cept the snow monkeys, who turn-
ed their backs and looked bored.”

Syracuse: Seven Grand
. .. And Sting

Compared to the Milwaukee
madness, WAQX/Syracuse’s
“Free Wedding”” promotion of-
fered a more traditional approach.
Of course, saying one’s vows on the
radio isn't a tradition in most
families I know, but at least no
monkeys, mascots, or meteorolo-
gists were in attendance.

e

Dean McNitt & Lisa Klaisle, win-
ners of a $7,000 wedding pack-
age from WAQX.

95X had couples submit letters of
95 words or less explaining why
they should win the $7000 package,
which included gowns, tuxes,
shoes, rings, limos, flowers,
decorations, a four-hour reception
(hors d’oeuvres, soft drinks, wine,
and brewskies), a photo album,
and an allexpense paid Cancun
honeymoon (co-sponsored by
A&M). The record company also
threw in a pair of front-row Sting
tickets.

As has been the case with all
these radio weddings, local cover-
age was plentiful (the media, like
the audience, just eat up this
matrimonial stuff). The couple en-
tered into marital bliss in front of
then-PD Simon Jeffries (who is
now PD of WKLR/Indianapolis)
and over 125 guests while thou-
sands listened in, undoubtedly
fighting back tears of joy.

“Gee, Since We're Going
To New York Anyway .. .”

When WEBN/Cincinnati gave
away a trip to the Grammys in
New York, no one had marriage on
his mind. No one, that is, except the
winner, who thought the Big Apple
would be a great place for a honey-
moon. Although she and her fiance
hadn’t planned to wed until the fall,
they decided to move the nuptials

www-americanradiohistorv-com

THE ULTIMATE LEAP — Just before we went to press, yet another wed-
ding photo arrived, this one from KATS/Yakima, WA. The station married
five couples in luxury at the local Holiday Inn’s “Route 66" lounge. In ad-
dition to a $3000 wedding package, the grand prize consisted of a sur-
prise Egg McMuffin breakfast-in-bed served by morning man Dave Han-
son. The standing-room-only event was covered by all three local TV sta-
tions.

Ken Dashow and Bonnie Ann Comley share their vows with the WNEW-
FM audience. L-r: Comley, Dashow, best man and WNEW-AM “Sports
Connection” host Richard Neer, and Judge Ira Harkavey.

up to take advantage of the free
trip (they obviously have their
priorities straight). When the win-
ner called back to find out if the
station was willing to put together

Groom Arlyn Scott on the 'EBN air-
waves with Dawn Patrol vet Robin
Wood.

an on-air wedding, naturally the
answer was ‘“‘yes.”

"EBN staffers sprung into action,
arranging all the necessary ele-
ments for a successful ceremony.
As 'EBN'’s legendary ‘“Frog” look-
ed on, Cincinnati Mayor Charles
Luken joined the love birds in holy
wedlock as the “Dawn Patrol”
morning show provided play-by-
play of the blessed event while
making predictions on the upcom-
ing consummation of the mar-

riage. Shortly thereafter, the
newlyweds were whisked away via
limo to the airport, where they
boarded a plane and headed east.

Footnote: Following the Gram-
my-turned-honeymoon promotion,
the station gave away a trip to
Jamaica. This time, the winner re-
quested a live broadcast of her
preliminary divorce hearing. She
wanted to speed up the process to
make it easier to go on the trip with
somebody else.

'NEWlyweds

It's doubtful that WNEW-FM/
New York personality Ken Dashow
gets nervous behind the mike too
often. After all, he’s a vet who
regularly speaks to hundreds of
thousands of people. But if he had
just a small case of the jitters dur-
ing one particular recent broad-
cast, it’s understandable. That’s
because Dashow and Bonnie Ann
Comley decided to tie the prover-
bial knot on the air during the Den-
nis Elsas program.

“When I told Dennis I was just
planning to get married at City
Hall, he suggested we do it on his
show instead,” Dashow recalled.
“In a way it was what we wanted
all along — just the immediate
family in the studio. And the au-
dience reaction was great. Listen-
ers called with congratulations and
last-minute advice, which we put
on the air. It was<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>