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BIG-MARKET
RATINGS RESULTS

As the major market ratings pour

in, these are some of the notable

results:

€ CHRs biaze to a strong 1-2 in Houston
ARB

& WVEE hits double figures in Atlanta
ARB, as WSB-FM beats WSB for the
first time and the Country outlets rise

#WPOW wins the Miami Birch by plenty
but is aimost caught by WHYI in the
ARB

@KUBE wins both surveys in Seattle,
with double digits in Birch; KBRD
almost doubles in ARB

Pius Arbitron results for Detroit, Dallas,

and Washington previewed last week but

cut at the last minute owing to space

considerations.
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CAN COUNTRY CONQUER
THE NEAR-'90s AUDIENCE?

If Country radic and music can
update their images, they may be
poised, according to researcher
John Parikhal, to tap the mood of
the nation perfectly as the '90s
approach.

Page 54

CHR’S TOP THREE
MARKET BATTLES

The stories and programmers’
perspectives behind the CHR ARB battles
for New York, where Z100 won and Hot
103 moved up to second; L.A., where
KPWR took its third straight; and Chicago,
where B96 broke its tie with WYTZ.

Page 42

SOUND THINKING
AT CEMA CONCLAVE

The EMI/CEMA empire held its first
convention in 11 years, with executives
worldwide flocking to L.A. Joe Smith,
Dennis White, and Bhaskar Menon join
hands in front of the convention’s
“Breaking Sound Barriers” theme display.
More photos and details, Page 4

FRITTS GOES FOR BROKERS
ON TRANSFER TAX

NAB President Eddie Fritts rallied
brokers to take a stand against the
proposed broadcast transfer tax, and
most were of a mind to join the fight . . .
but not quite all.
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Fax Wins Landmark
WHUR Grievance

Station Fails To Warn DJ After
Ratings Drop; Judge Nullifies Firing

Former WHUR/Washington
morning man Jesse Fax, who
was fired in April 1987 because
of his show’s sinking ratings,
has won a wrongful termination
grievance against the station.

As the result of the
arbitrator’s decision, WHUR, a
commercial station owned by
Howard University, must
reinstate Fax as morning drive
host or offer him another on-air
job that pays equivalent wages
and benefits. The station has
also been ordered to provide

Noble Shatters Record Book
With $65 Miliion KMJQ Buy

Spends $100 Million Totai; Also Buys KMJM, WMHE

Noble Broadcast Group says
it will buy Keymarket Com-
munications’ top-rated Urban
powerhouse KMJQ/Houston for
$65 million, the largest price
ever paid for a stand-alone FM.

The transaction is part of a
$100 million package of FM ac-

quisitions announced Friday
(4/29) by Noble, which also ac-
quired Keymarket’s Urban-for-
matted KMJM/St. Louis for $16
million. In a separate transac-
tion, the company purchased
market-dominant AC WMHE/
Toledo and its local Muzak fran-

EX-GM BEACK TO PROGRAMMING

Spangler Becomes
WUSN PD/Midday Man

KJJY/Des Moines morning
man J.D. Spangler has been
named PD/midday talent at
WUSN (US99)/Chicago. He suc-
ceeds Doug Wilson, who joined
the station a year ago from
WPOC/Baltimore and will stay
on as afternoon drive personali-
ty.

Spangler’s appointment

comes one month after Carl &%

Hamilton transferred from
Cook Inlet sister KOPA &
KSLX/Phoenix to replace Drew
Horowitz as WUSN’s GM
(R&R, 4/8). Horowitz left for
VP/GM duties at WFYR/Chi-
cago.

Hamilton told R&R, “J.D. is
one of those unique individuals
who is gifted in the art of
building a fine Country product.
He loves the responsibility that
goes along with leading by
deed, as displayed by his pref-
erence to be on the air.”

Spangler said, ‘“The oppor-
tunity to go back to Chicago is
too good to pass up, and the po-
tential of US99 is unlimited.”
Explaining why he decided to
return to the programming
ranks, Spangler said, “I always
wanted to be a GM and I enjoy-
ed it. However, my first love is
programming and performing,
and that’s what I have to do.”

Spangler had returned to
KJJY a month ago as “Execu-
tive Entertainer’” (Spangler
claims that's what’s on his
card), having been the station’s
GM/morning personality from

4" L

A PR
J.D. Spangler

early 1985 to late 1987. He left
there for the GM spot at WMEE
& WQHK/Ft. Wayne, where he
spent six months.
SPANGLER/See Page 30

chise from Osborn Communica-
tions for $19 million.

“We want to create some his-
tory in this broadcasting indus-
try,” said Noble Chairman
John Lynch. “We want to be-
come the biggest and the best.
Radio is what we know and
where we want to remain.”

The deals place the company,
founded in 1979, in the top ranks
of American broadcasting. No-
ble is financing the acquisitions
with loans from a consortium of
blue-ribbon institutions in-
cluding Prudential-Bache Se-
curities, Bank of New England,
Toronto Dominion Bank, and
Mutual of New York. Lynch
said he expects the rapidly-
growing company will continue
to remain in private hands, and
said no public securities offer-

. ing is now contemplated.

Lynch told R&R he expects to
announce additional acquisi-
tions in as many as three mar-
kets within the next two weeks.

Noble earlier this year an-
nounced plans for a $100 million
purchase of 14 radio stations
owned by EZ Communications,
but that deal later collapsed
following reports of sellers’

NOBLE/See Page 28

Bresnahan WMAL Pres./GM

Cap Cities/ABC Full Service
AC WMAL/Washington has
named five-year KFKF/Kan-
sas City VP/GM Tom Bresna-
han to fill its President/GM slot,
which had been open sinceFred
Weinhaus transferred toWABC/
New York in January.

Cap Cities/ABC Owned Radio ¢

Stations Group Two President
Norm Schrutt told R&R,
“Christmas came early for

Tom Bresnahan. He’s always !
wanted to manage WMAL, and ~

his wish has come true. I'm
sure he’ll do a sensational job.
Tom listens to the station, is a
WMAL fan, and is the perfect
manager for this great radio
station.”

Bresnahan began his radio
career 14 years ago as an AE at

wwwWe.americanradiohistorv.com

Tom Bresnahan
crosstown WWDC. He moved
to WIMD/Washington (now
WLTT) two years later as an
AE. He was named LSM and
GSM there before joining

KFKF.
BRESNAHAN/See Page 28

Jesse Fax

Fax with approximately $47,000
in back pay for the 11 months he
has been off the station payroll.
“I feel vindicated,” said Fax.
“The AFTRA people told me
this was a crapshoot, but I was
willing to take the chance in
order to clear my name.”
Arbitrator Renec Kamm
found that while poor ratings is
a legitimate reason for ter-
minating an announcer, WHUR
failed to provide Fax with ade-
quate warning that his job was
in jeopardy because of the drop
in his numbers. In the winter 87
Arbitron,- WHUR’s morning
show pulled a 3.7 with persons
25-54; down from 5.5 one year
earlier. The numbers have not
improved under Fax’'s suc-
cessor, Gerry Bledsoe. In the
spring '87 survey the morning
show dropped to a 3.3 in persons
25-54. The show climbed to a 3.8
in the summer book and has
stayed there ever since.
FAX/See Page 28

GlewE/P/A

Dave Glew

Dave Glew has been appoint-
ed Sr. VP/GM of Epic/Portraii/
CBS Associated Labels. He
joins CBS after 19 years withAt-
lantic, most recently as Exec.
VP/GM.

Glew will oversee the entire
E/P/A operation, including
A&R, promotion, product devel-
opment and marketing, press
and publicity, and its interac-
tion with the CBS core market-
ing unit. Among those reporting
to Glew will be Sr. VP/Market-

" ing Ray Anderson and Sr. VP/

A&R Don Grierson.

The appointment of Glew re-
introduces a Sr. VP/GM man-
agement structure to E/P/A.
The last occupant of that post
was Don Dempsey, who left
CBS in February 1986.

GLEW/See Page 30
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Bender New WRIF PD

Marty Bender

Great American has filled a ma-
jor opening at its troubled Detroit
AOR, naming WFBQ/ Indianapolis
PD Marty Bender (Sobolewskil to

the same job atWRIF. He replaces
Pat Still, who was fired last month
for log irreglﬂarities.

WRIF VP/GM Bob Schutt told
R&R, “We always prefer to pro-
mote from within the company,
and we’re delighted to have Marty.
He’s got a great sense of humor
and a glibness about him that I en-
joy. He knows it’s a big challenge,
and we’re real optimistic we can
make it work.”

Bender’s appointment still
leaves WRIF without a permanent
morning show. Still’s former part-
ner Mark Wagner left for WLVQ/
Columbus last week. Karen Savel-
ly and Lynne Woodison are handl-
ing AM drive in the interim, giving

BENDER/See Page 30

BROADCAST MARATHON ENDS

Orioles Win, WIYY’s

Two hundred and fifty-esght hours
alter vowing 1o stay on the air until
the Oricles won 3 basebali game,
WIYY (98 RockiBaltimore marning
man Bob Rivers finally ‘got o go
homa |last Friday [4/29) as Balfi-
more snded s histordc 21-gams
Ipsing streak with & 2-0 thrashing of
the Chicago White Sox.

““For  some  reason mwm

night, although | didn't betieve i,"
me-olm W, it's earty.’ |

Wi <mww¢mm¢-
- Rivers needl have worred. The

seemed to sense that was the.
 Rivers said. “Even when the scors

‘wmmmmmy mda

| Rivers Goes Home

short time later, atter placating the
horde of reporters gathered at the
studic, Rivers wasin a kmo heading
towerd a much-needed rendezvous
with the sandman. After spending
the bulk of the weekend In bed,
Rivers was back on tha air Monday
morning, ready fo “convert some
cuma. if my numbers don't go up
big-time, 'l look Tike & real fallira!”
. Rivers Eamns
Orioles Jersey
Later that night, Rivers pnad
50,000 of his close personal
Mmmmﬁwm
; mwm

KYUU Commlts To CHR

After years as a hybrid, leaning
toward CHR or AC depending upon
current product, NBC-owned
KYUU/San Francisco has an-
nounced a fullfledged commit-
ment to a mainstream CHR pres-
entation. The format shift comes
prior to and with the blessing of
future owner Emmis Broadcast-
ing, under the consultancy of Alan
Burns & Associates.

VP/GMTerry DeVoto toldR&R,
“We see a tremendous opportuni-

Crane Named
PD At WNLT

Chuck Crane

Metroplex has tapped KKHT/
Houston PD Chuck Crane for simi-
lar duties atWNLT/Tampa, where
he will start May 16. He succeeds
Al Casey, who left to pursue other
interests.

Crane told R&R, ‘“This is the
saddest I'll ever be leaving a sta-
tion; Houston’s a great city and
KKHT is going through a real

CRANE/See Page 30

ty in the marketplace. (Market
leader) KMEL has continued to
emphasize the Urban/Dance prod-
uct and the lifestyle that goes with
it. We feel there is an opportunity
to serve the needs of the straight-
ahead CHR audience.

“Client reaction has been fabu-
lous. We're very happy NBC was
aggressive enough to pursue the
change in the middle of the station
being sold to Emmis.”

KYUU’s new on-air positioning
statement is ‘‘Continuous Hits, 99.7
KYUU,” and the station promises
50 minutes of music an hour. An
ongoing buscard and billboard dis-
play features morning man Don
Bleu.

PDJoe Alfenito, who transferred
to KYUU from the lvianager/Oper-
anons & Promotions post at sister
WKY' Q/Wasmngmn 14 months ago

|
S “Ti
saia ne r 0 ODVIOUS 10

aumence tnat perceives us as CHR
awready, so we re basically puiid-
1ng on a large part ot our curne an

KYUU officialiy flipped formats
at midnight last Thursday (4/28)
by playing “Lights” by Journey,
the last record played by the mar-
ket’s last mainstream CHR,
KFRC, before that station changed
format to Big Band a year and a
half ago. “We've also got Bobby
Ocean doing our voiceovers,”
Alfenito said. ““He was at KFRC at
the end. While we aren’t going to be
a clone of KFRC, there will be a
good battle to be fought. KMEL is a
good station, and so are we.”

Charlie Seraphin

Seraphin
KNX-FM
VP/GM

KCBS/San Francisco PD/ND
Charlie Seraphin has been upped to
VP/GM of sister Los Angeles AOR
KNX-FM. He replaces Robert Nel-
son, who retired last week after 17
years at the CBS station. Seraphin
will report to CBS Owned Radio
Stations VP Nancy Widmann.

CBS Radio Division President
Robert Hosking remarked, “Char-
lie is clearly one of our most in-
sightful and resourceful program-

SERAPHIN/See Page 30

Clark Upped
To XHRM PD

Hal Clark has been upped from
middays to PD/afternoon drive at
Urbanformatted XHRM/San Di-
ego. Former XHRM PDy afternoon
driver Gene Harris remains with
the station in middays.

According to XHRM GM Daryl
Cox, “Hal comes to us with years
of experience, and I'm confident
that XHRM will retain its rightful
stance in the San Diego market.”

Clark commented, ‘“We’re look-
ing to give the station more organ-
ization internally, as well as for-
matically. Once we get the people
disciplined to the format, I really
believe this station will be back up
to where it was.”

In other changes at XHRM, L.D.
McCollum has returned to the MD

CLARK/See Page 28

Brumm GM
At WEBN

Jaqui Brumm

Jaqui Brumm has been upped
from GSM to GM at WEBN/Cin-
cinnati. She succeeds David Mace-
jko, who recently assumed GM
duties at JACOR Communications
sister stations WFLA & WFLZ/
Tampa.

JACOR President Frank Wood
commented, “I think Jaqui
Brumm is a great radio success

BRUMM/See Page 30

waany amaricanradiohistorv.com

PAGE THREE I

MAY 6, 1988

STATIONS GET CREDIT
FOR LISTENERS

More and more stations are offering listeners
credit cards cosponsored by the station and
cooperating banks. In the AC section, WMJI/
Cleveland and WFOX/Atlanta explain how
they do it, while on the Management
Overview page, a comprehensive service is
offered for this new way for stations to get
credit for listeners . . . in the long run, in the
ratings.
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MCA LAUNCHES LABEL

NEWS

Simone Set As Uni President

Uni Records, more than six mon-
ths in the making, has been official-
ly launched by MCA Records and
its executive lineup has been con-
firmed. The label will have a roster
of 20-25 acts, combining new Brit-
ish talent with American rock and
urban music.

David Simone, previously Man-
aging Director of Phonogram Rec-
ords UK, is President of Uni. Bill
Bennett, formerly VP/Album Pro-
motion at MCA, is Sr. VP/GM.
Simone bases at Uni's New York
headquarters, and Bennett works
out of the MCA home office in Los
Angeles.

Uni’s promotion thrust is headed
by Sr. VP/Promotion Sam Kaiser,
whose team includes two National
Directors of Promotion: Jeff
Backer in New York and Mark
Gorlick in Los Angeles. At the local
level, Uni will rely on MCA'’s field
promotion staff. It will also use the
parent company’s sales and distri-
bution resources.

Kaiser was VP/Music Program-
ming at MTV, Backer was Direc-
tor/National Singles Promotion at
Arista, and Gorlick handled West
Coast regional promotion for At-
lantic.

David Simone

The balance of the Uni team —
plus an A&R chief, to be appointed
— comprises VP/Marketing Rob-
ert Smith, Director/Artist Devel-
opment Marty Diamond, and Pub-
licity Manager Cindy Gray. They
are all based in New York.

Simone said the label’s emphasis
will be on a limited roster, in tune
with his preferred philosophy of
“quality, not quantity.” He added,
“My way of working is not to have
100 artists and know that 10 will
come through, but to have between
20 and 25, and work towards a 100%
batting average.

“I know that’s not often possible,
but it just about did happen at
Phonogram. I'd be a very happy
person if we hit 70% . The key thing
is not to have an overburdened re-
lease schedule, so we get time to
work and stay with records.”

Uni’s initial projects, including
its first release by British band Wet
Wet Wet, will have a UK bias, ac-
knowledged Simone. “But that’s
because we need a product flow,
and because the UK acts are in the
studio now and will deliver first,
whereas we're just starting to sign
American talent.”

At present, he said the roster
comprises Wet Wet Wet, New York
rap act Eric B & Rakim, MCA-UK
signing Transvision Vamp, Cactus
World News (switching from
MCA), exFrankie Goes To Holly-
wood singer Holly Johnson, Walk
On Fire, and Big Bam Boo, plus
Busy Bee, Don Barron, and Ice
Cream T via a deal with New
York’s Strong City Records.

Bennett's appointment as Sr.
VP/GM is pivotal, Simone con-
tinued, especially in relation to the
staff and distribution resources

SIMONE/See Page 30
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happy with the results I received on my music test from

Surrey Research.”
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Program Director
KZZP-AM/FM, Phoenix
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CEMA Convention Cheers Company |

CEMA (Capitol/EMI-Manhattan/Angel) hosted its first convention in 11 l

years at Los Angeles’s Registry Hotel last weekend (4/27-5/1). The con-

vention brought together over 400 attendees under the theme of “Break-
| ing Sound Barriers,” including national promotion and sales personnel, key
label and CEMA executives, and representatives from numerous interna-
tional EMI territories. The meetings were opened Thursday moming by EMI
Music Chairman Bhaskar Menon, who stressed subsequently that the com-
pany was not for sale. Capitol Industries President Joe Smith and CEMA
President Dennls White also spoke at the opening, with product presenta-
tions, panel discussions, and artist showcases through Saturday con-
tributing to a thoroughly upbeat mood. The final night was highlighted by an
awards banquet honoring the company's field personnel.
Pictured at top (I-r): Capitol VP/Promotion John Fagot, Tracle Spencer
manager Stan Plesser, Menon, newly signed Capitol artist Spencer, and
Capitol VP Wayne Edwards. Below (I-r). Capitol Nashville VP Lynn Shults,
Capitol/Canada President Richard Lyttelton, Capitol Records President
David Berman, recording artist Dan Seals, Joe Smith, and Capitol/Nashville:

President Jim Foglesong.

Davis Promoted To GM
At WCIl & WDJX

Jack Davis has been upped to
GM at Great Trails Gold/CHR
combo WCII & WDJX/Louisville.
He succeeds Walt Broadhurst, who
resigned.

Davis, who joined WCII & WDJX
as GSM last December from the
VP/GM chair at WOVV/Ft.
Pierce, FL, commented, “One of
my first jobs is to make both facili-

ties dominant, so we're going to
step up the visibility on all fronts.
Success boils down to good man-
agement, people, product, strong
marketing, visibility, and com-
munity involvement. I will mix
this with a positive attitude and
contagious enthusiasm. When you
know your product and you know it
works, it becomes contagious.”

Beck Takes KLTQ PD Post

Four-year KCFX/Kansas City
Asst. PD/Production Director
Mike Beck has been named PD at
Citadel’s Classic Hits KLTQ/Salt
Lake City. He begins his duties
Monday (5/9).

Beck told R&R, “The station is
headed in the right direction; I'll
work on refining the rough edges.

The station has been in a holding
pattern, and we need to get going
promotionally.”

Before joining KCFX, Beck was
a PM drive personality at WKDF/
Nashville and WIMZ/Knoxville.

KLTQ ranked 14th overall (12+)
in the fall ’87 Arbitron with a 1.7.
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““We came to The Research Group because
we wanted to develop our radio properties to
their fullest potential as quickly and as profitably
as possible. The Research Group has a proven
track record of success
with many of the

broadcasters I know “ We needed

and that’s what we

wanted for our stations. improved

The Research A v
Group worked with us t
to make their services ra lngs .
affordable and to do
the job right. We might be able to find someone
who would charge less for mere data collection,
but the value of what we receive from The
Research Group goes way beyond the research. oL
The superior service and working relationship we
have with the people at The Research Group
makes all the difference and they bring a
discipline and cold objectivity to the table that
is invaluable.

The Research Group works in partnership
with us, our consultants, and our management
teams and they are a major contributor to this
corporation’s success.”’

David Gingold
President
Barnstable Broadcasting, Inc.

The Research Group develops the right information, then uses a
special system of strategic planning to help you win—and stay strong—in
tough, competitive environments. Some managers have the perception that
using the best is prohibitively expensive. With The Research Group, that is
not true. Call today about our availability in your marketplace and for
prices which will fit your budget.

For more information, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY ¢ SEATTLE, WA 98101 « (206) 624-3888
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Fritts Whips Brokers Into Line
On Transfer Tax Proposal

NAMB Sends Letter To Senate, Promises More Action

DYK PLEADS RKO’S CASE — Washington communications attorney Tim
Dyk urged FCC commissioners to allow RKO to retain its broadcasting
licenses last Thursday (4/28). Last year an FCC administrative law judge

said RKO was ‘“unfit” to be a broadcaster because of several cases
of false billing, fraud, and false statements to the Commission. Dyk said no
one in top RKO management deceived the FCC, and he disputed claims of
any “significant impropriety” in RKO's licensed broadcast operations. FCC
Chalman Dennis  Patrick commented that RKQO brass seemed to
demonstrate “chronic unwillingness” to effectively manage the company.
Attomeys for several license challengers urged Commissioners to Strip
RKO's licenses, on grounds that corporate dishonesty was “institutionaliz-
ed.” The FCC, which had been expected to issue a quick decision,

The National Association of Media Brokers, fresh
from a trip to the woodshed with NAB President Eddie
Fritts, has weighed in with its opposition to Sen. Ernest
Hollings’s (D-SC) latest proposal for a broadcast license
transfer tax designed to support public broadcasting.

The NAMB voiced its opposition
to the measure (S. 1935) in a letter
to Senate Commerce Committee
Chairman Daniel Inouye (D-HI).
That letter was prompted by
Fritts’s appearance at a recent
NAMB meeting during which he
chided the brokers for a lack of in-
volvement in the fight against a
transfer tax. Fritts also expressed
his displeasure with unnamed
brokers who last winter told trade

publications that a transfer tax
would have no impact on station
trading. Fritts said those com-
ments had been used against the
NAB last December inits eventual-
ly-successful battle to scuttle Holl-
ings’s first tax proposal.

“Eddie lit a fire under us and he
was right to do it,” NAMB Presi-
dent Robert Mahlman said.
“That’s his job.”

EDUCATION SECRETARY AT WASH — Secretary of Education William
Bennett, who swears he once dated Janis Joplin, dropped by the
WASH/Washington studios Friday (4/29) to defend his reputation as a
rock & roller. Bennett showed up in response to a challenge from WASH
morning cohost David Burd, who told listeners Bennett had cheated dur-
ing an on-air rock trivia quiz Burd administered to him back in 1985. Ben-
nett didn't answer any questions this time, but did bring along two of his
favorite oldies: “Our Day Will Come” by Ruby and the Romantics and
“Baby, It’s You'' by the Shirelies. Pictured are (I-r) morning personality
Jeff Baker, John Bennett, Elayne Bennett, William Bennett, and David
Burd.

JUSTICE LAYS DOWN THE LAW
‘ — Despite anti-porn groups’ pleas,
federal prosecutors probably won't
use federal racketeering laws to
| strip the assets of broadcasters
convicted of obscenity violations.

| Patrick Trueman (above), chief
counsel of the Justice Depart-
ment’s National Obscenity Enforce-
ment Unit, told an FCC forum last
week that stations broadcasting
“obscene” material can expect to
be investigated, but added no ac-
‘ tion will be taken unless a criminal
“referral” is formally made by the
‘ FCC. He said the Justice Dept.
declined to prosecute KPFK/Los
Angeles despite such a referral
| because FCC gquidelines were
l murky at the time. He warned
broadcasters that FCC indecency
| guidelines are now “clear” since
the time period after midnight has
been declared a safe harbor for in-
decent — but not obscene —
broadcasts.

National Associanon of
v

BROADCASTERS

2
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cancelled a closed meeting scheduled after the arguments and now says a
decision in the case may be months away.

Mahlman said NAMB would be
more politically active as a resuit

of Fritts’s lecture. But neither he
nor Chapman Associates Presi-

dent Bill Cate, chairman of
NAMB’s government relations
committee, could say how the
group might go about making its
views known on Capitol Hill.
“We’d be glad to appear before
committees or do anything else
the Congress wants us to do in
order to give them more informa-
tion on this issue,’”’ said
Mahlman.

Regarding Fritts’s complaint
about the brokers who were quoted
in the trade press, Mahlman said
such comments did not reflect the
opinion of NAMB, which he said
has always opposed a transfer tax.

Heavyweight broker Gary Stev-
ens, who is not a member of
NAMB, isn’t following the new par-
ty line. He continues to believe a
transfer tax will have little impact
on transaction volume, and said it
is preferable to limitations such as
the three-year rule.

That Fritts will need all the help
he can get in the fight against a
transfer tax became apparent at a
hearing last Wednesday (4/27) on

the measure held by the Senate
communications subcommittee. At
that session Sen. Robert Packwood
{R-OR), who has expressed doubts
about the merits of a transfer tax,
said some type of levy on broad-
casters and other spectrum users
is almost inevitable. He added that
Hollings’s decision to separate a
Fairness Doctrine codification pro-
posal from the transfer tax bill
“greatly enhanced”’ the likelihood
that the tax will become law.

Broadcasters were able to defeat
the transfer tax bill last December
because, in part, the measure in-
cluded language that would have
written the Fairness Doctrine into
law and imposed a higher transfer
tax (4% instead of 2%) on stations
found to have violated the Doc-
trine.

During his testimony, Fritts said
the NAB continues to oppose the
transfer tax bill despite the dele-
tion of the Fairness Doctrine provi-
sions. He added that NAB supports
the idea of imposing an excise tax
on radio and television receivers
and would be willing to explore the
idea of a tax on the purchase of
broadcasting equipment.

—Randall Bloomquist

HI CRYSLAL RADIO A JARDS
Torexcellence i local aclievenient

Recognizing radio stations for outstanding service to their
communities. If your station is a leader in community

service, enter today!

Extended deadline!

Now thru May 31, 1988.

Don’t delay!

Call NAB Radio for details: (202) 429-5420!
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music so hot was never so cool.

-

_ ! he hard-driving rock and rollers whose first track “SERPENTINE" is
causing a ssssensation...3 week R&R breaker...3 week Album Network Homer...

.. “’Serpentine’ kicks ass, and | mean with a capital ‘A’ | love the album and 1 love
the group.” —Stephen Page, KOME

;"Serpentine' kicked my butt the first time | heard it. | turned the other cheek,
;and it did it again!”’ —Curt Cartier, KEZE

“Mo dowbt, this record is going to be a smash!“—Jim Steel, WIOT

“1 have a sneaking suspicion that Kings Of The Sun is going to explode at radio
and retail!” —Patty Martin, KSJO

“This is headed straight to the jugular of our audience.” —Garreft Hart, WAPL

.. + "“Thisis good, back-to-basics rock ‘n roll already yanking good phones!”
t —Brent Alberts, WQFM

““We tested Kings Of The Sun’s ‘Serpentine’ and WOW! This is a hit record.”
—Cyndee Maxwell, KWHL

* “KINGS OF THE SUN"' 6826-1-R Their self-titled debut. Produced by Eddie Kramer
Mixed by Dave Thoener Management: DeMann Entertainment

- B
Erva«s Tmk(s) ® Registered RCA Corporation, except BMG logo TM BMG Music - © 1988 BMG Music @ ﬁﬁb
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RADIO BUSINESS

TRANSACTIONS

Noble On $100 Million Spending Spree

Metropolitan Sells Florida FM; New Barnstable Buys & Sells FMs

T
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NOBLE BROADCAST

GROUP PURCHASES

PRICE: $100 million

BUYER: Noble Broadcast Group,
headed by John Lynch and Norm
Feuer. The company also owns
WSSH-AM & FM/Boston; WGBB &
WBAB/Nassau-Suffolk, NY; KBCO-
AM & FM/Boulder-Denver; KBEQ/
Kansas City; WAVZ & WKCi/New
Haven, CT; and XTRA-AM & FM/San
Diego.

Noble Deal #1
KMJQ/Houston &

KMJMI/St. Louis

PRICE: $81 million

SELLER: Keymarket Communica-
tions, principally owned by Kerby Con-
fer and Paul Rothfuss. The company,
based in North Augusta, SC, also owns
WLTI/Detroit; WRLX/Charlotte, NC;
KKMJ/Austin; WNNK/Harrisburg, PA;
WSKR & WIZD/Mobile; andWTCB/Co-
lumbia, SC.

BROKER: Jay Bowles and Neil
Rockoff of Blackburn & Co.

KMJQ/Houston

PRICE: $65 million
FREQUENCY: 102.1 MHz
POWER: 100 kw at 1720 feet
FORMAT: Urban

KMJM/St. Louis

PRICE: $16 million
FREQUENCY: 107.7 MHz
POWER: 100 kw at 320 feet
FORMAT: Urban

Noble Deal #2

WMHE/Toledo and

Muzak Franchise

PRICE: $19 million

SELLER: Osborn Communications
Corp., headed by Chairman Brownlee
Curry and President Frank Osborn.
The company also owns WKRZ-AM &
FM/Scranton-Wilkes Barre, PA;
WNDR & WNTQ/Syracuse, NY;
KKRD/Wichita; and WWVA & WOVK/
Wheeling, WV. Osborn also owns
25% of Fairmont Broadcasting,
which owns KIOliSan Francisco;
WNIC-AM & FM/Detroit; WLAC-AM &
FM/Nashville; and KKOB-AM & FM/AI-
buquerque.

FREQUENCY: 92.5 MHz

POWER: 50 kw at 480 feet
FORMAT: AC

BROKER: Bill Steading of Americom
Radio Brokers

COMMENT: Osborn purchased these
properties in January 1986 for $6.3
million.

WWBA/St. Petersburg

PRICE: $17.1 million

BUYER: Cox Enterprises Inc., headed
by James Kennedy and principally

owned by Ann Cox Chambers and
Barbara Cox Anthony. The Atlanta-
based company’s broadcasting division
is headed by Stanley Mouse. The
company aiso owns KFl & KOSliLos
Angeles; WCKG/Chicago; WIOD &
WGTR/Miami; WSB-AM & FM /Atlan-
ta; WSOC-AM & FMiCharlotte, NC;
and WHIO-AM & FM/Dayton, OH.
SELLER: Metropolitan Broadcasting
Corp., headed by Carl Brazell. The
company also owns WNEW-AM & FM/
New York; KTWV/Los Angeles;
WOMC/Detroit; WMMR/Philadelphia;
KRLD/Dallas; and the Texas State Ra-
dio Network. It recently announced
plans to sell WOMC/Detroit to Infinity
Broadcasting and the remaining prop-
erties to Sillerman Acquisition Corp.
FREQUENCY: 107.3 MHz

POWER: 100 kw at 620 feet
FORMAT: Beautiful

BROKER: Neil Rockoff and Joseph
Sitrick of Blackburn & Co.

N— =
.- .'f::rrrt|,..._
oo [ TESaead.

James & Hunter Stations
PRICE: $6.5 million

BUYER: Maritime Broadcasting Inc.,
principally owned by Thomas Cosenzi.
SELLER: Von Harshman, bankruptcy
trustee for James & Hunter Com-
munications Group Inc., a company
affiliated with the bankrupt REBS Inc.

[

ALASKA BROADCASTING

NETWORK

Partial Equity Buyout
and Recapitalization

$11,000,000

Senior and Senior-Subordinated Notes

The undersigned acted as financial advisor
to Alaska Broadcasting Network and arranged
for the private placement of the notes.

BLACKBURN
CAPITAL MARKETS

WASHINGTON, DC. 20036
1100 Connecticut Ave.,, NW
(202) 331-9270

ATLANTA, GA 30361
400 Colony Square
(404) 892-4655

BLACKBURN & COMPANY, INCORPORATED

CHICAGO, IL 60601
333 N. Michigan Ave.

(312) 346-6460

BEVERLY HILLS, CA 90212
9465 Wilshire Blvd.
(213) 274-8151

wWW.americanradiohistorv-com

TRANSACTIONS AT A GLANCE

Deals Of The Week:

million

Group Sale:

Group Sale:
® Bill Ray Stations

Deals So Far In 1988:
$1,184,961,038

Total Stations Traded This Year: 431
This Week’s Action: $163,444,000
Total Stations Traded This Week: 29

® Noble Purchases: $100 Million
® KMJQ/Houston $65 million
® KMJM/St. Louis $16 million
® WMHE/Toledo & Muzak Franchise $19

® WWBA/St. Petersburg $17.1 million

® James & Hunter Stations $6.5 million
® WJTO & WIGY/Bath, ME
® WIBX & WNYZ/Utica, NY

$750,000 debt assumption
® WGAI/Elizabeth City, NC $400,000
® WANI/Richmond $350,000

debt assumption

® KNEA/Jonesboro, AR $435,000

® KSSNiLittle Rock $10 million

® KTIP & KIOO/Porterville, CA $1.04 million
® KLOK/San Jose $5.2 million

©® KLDR/Delta, CO $625,000

© WDCQ/Pine island Center, FL $2.2 million
& WHOF/Wildwood, FL $450,000

® WTIF/Tifton & WJYF/Nashville, GA $300,000
O KEYN & KQAM'Wichita $4.43 million

® WCNL-AM & FMIMewport, NH $750,000
©® KKSN-AM & FMIPartland, OR $5.75 million
® WMSP/Harrisburg, PA $4 mition

© KWPL/McKinney, TX $500,000

® WXILIParkersburg, WV $2,814,000

WJTO & WIGY/Bath, ME
FREQUENCY: 730 kHz;. 105.9 MHz
POWER: 1-kw daytimer; 50 kw at 500
feet

FORMAT: Goid; CHR

WIBX & WNYZ/Utica, NY
FREQUENCY: 950 kHz; 98.7 MHz
POWER: 5 kw; 25 kw at 660 feet
FORMAT: News/Talk; CHR

Continued on Page 11

K

1158

Cash Flow

30 Radio and Television Stations sold over the last
24 months, with a total value of $160 million.
Every sale was for cash.

When you want the maximum amount for your
property and you want it in CASH call—

THE Acquisition Specialists

91EID 95058 UIR

Ted Hepburn, President
(305) 863-8995

COMIEANY

325 Garden Rd., Palm Beach, Florida 33480 PO, Box 42401, Cincinnati, Ohio 45242

~

Todd Hepburn, Vice-President
(513) 7918730

%
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music so cool was never so hot.
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he buzz started with /| THINK SHE LIKES ME,” and radio and press immediately loved them. Now
4 receivers are ringing off the hook—#9 phones nationwide!

4% phoras. ..ous audinnes loves this bond.”—Joe Marino, WAQY

”#1 phones for three weeks...it’s been a great reaction record since day one.”—Paul Marszalek, WMAD

“Treat Her Ri_@ht is ot #U" —Alison Steweors, WBRU

When you’re getting immediate phone reaction, you know you’ve got something there. ‘Treat Her Right’ is
a fantastic record.” —Inessa York, KGON

“Blue and hot! This cut smokes on the air!”—Carter Alan, WBCN
“Bhbsalui=ly the cosles? seumding record on WERBL—Tony Tolliver, WEBN

“Treat Her Right modernizes the blues while fully retaining its spirit. A humdinger of a debut.”
—Rolling Stone

"They're flying. —¥illoge Voice

“They‘re calling Treat Her Right ‘The Talking Heads of the late ‘80s’...but the early Talking Heads never got
low-down and bluesy the way Treat Her Right can.” —The Boston Herald

“Treat Her Right is a roots-rack lover’s delight.”—The Evening Gazetie and Worcester Telegram

On Fowr Now

‘“TREAT HER RIGHT” 6884-1-R their self-titled debut also featuring “| GOT A GUN"
Produced by Treat Her Right and Bob Holmes Management: Will Botwin, Side One

Es s Tmk(s) ® Registered RCA Corporation, except BMG logo TM BMG Music - © 1988 BMG Music @ éﬁb
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CONGRATULATIONS TO EVERYONE INVOLVED FOR MAKING THE 15T
ANNUALT.J. MARTELL RADIO ROAST A TREMENDOUS SUCCESS!

SPECIAL THANKS TO THE FOLLOWING FOR CONTRIBUTIONS ABOVE
AND BEYOND THE CALL OF DUTY:

Dais Members: ] ED MUSCOLA JOHN FAGOT JACK SATTER

DON IENNER Marketing Consultant Copitol Records
Arista Records The Honoree: VINCE FARACI
PHIL QUARTARARO KID LEO of WMMS, s
Virgin Records Clevelond
EDDIE MONEY it Reprise Records

DANIEL GLA
JOE PISCOPO SCOTT SHANNON of 2100 Chahdis S’mfi
8OB GOLIC New York

BRAD HUNT
Cleveland Browns Special Contributors: Elektra Records

JOE CARROLL MARC BENESCH RICK BISCEGLIA
E/PIA Columbio Recards Arista Records
ED KEATING BOB CATANIA DAVID LEACH
Agent Islond Records Polygrom Records
SCOTT MUN AL COURY STEVE MEYER
WNEW.-FM Geffen Records MCA Records

TUNC ERIM DAN DeNIGRIS PHIL QUARTARARO
Atlantic Records Epic Records Virgin Records

Very Special Thanks To:

RICHARD FITZGERALD

EMIi/Manhottan Records

BUTCH WAUGH
RCA Recards

MEL DELATTE
I.R.S. Records

GEORGE GERRITY

Woarner Bros. Records

CHARLIE MINOR
A&M Records

Roast Committee:
RAY ANDERSON
E/PIA

DON IENNER
Arista Records
DENNIS LAVINTHAL
Hits

JOHN SCOTT

Music Awareness

CAROLYN JOYNES BROOKS E/P/A Executive Secretary » KIM FOREPAUGH Arista Records Promotion Ass’t
STEVE KAHN Panavideo » CBS Records Creative Services « Radio & Records + Billboard + Cash Box + Gavin * Hits
Hitmaker * Album Network * Friday Morning Quarterback « Bill Hard Report » Bobby Poe’s Pop Music Survey
Block Radio Exclusive - And everyane else who generously donated their money, time ond services

MWW ameri radiohisto on
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TRANSACTIONS

Continued from Page 8

Bill Ray Stations
WGAI/Elizabeth City, NC &
WANI/Richmond

PRICE: $750,000 debt assumption
SELLER: Bili Ray

WGAI/Elizabeth City, NC
PRICE: $400,000 liability assumption
BUYER: WGAI! Radio Inc., owned by
AsTraKel Intermational Ltd., a com-
pany based in Pinehurst, NC whose
sole shareholder is Gardner Altman
Jr. AsTraKel, through its KAT Broad-
casting Corp. subsidiary, recently ap-
plied for FCC permission to buy
WSVS-AM & FM/Crewe, VA; WHCC &
WQNS/Waynesville, NC; WDSC &
WZNS/Dilion, SC; and WFLB/Fayet-
teville, NC. Another subsidiary recent-
ly announced plans to buy WKEL/Myr-
tle Beach, SC.

FREQUENCY: 560 kHz

POWER: 1-kw daytimer

FORMAT: Country

WANI/Richmond

PRICE: $350,000 debt assumption
BUYER: WANI Radio Inc., owned by
Doy Humphrey of Peoria, AZ
FREQUENCY: 1320 kHz

POWER: 5-kw daytimer

FORMAT: News/Talk

KNEA/Jonesboro

PRICE: $435,000

BUYER: Paul Boden, who has been
GM of the station since August 1985
SELLER: John Shields is selling his
entire 100% stock interest in the jicen-
see, John J. Shields Inc. He also
owns KMTL/Sherwood, AR.
FREQUENCY: 970 kHz

POWER: 1-kw daytimer

FORMAT: Country

KSSNiLittle Rock

PRICE: $10 milion

BUYER: Southern Skies Corp., owned
by Jerome Atchley. The company also
owns KZSN/Hutchinson, KS and
KLEO/Wichita.

SELLER: KSSN Broadcasting Inc., a
division of New Barnstable Broad-
casting Inc., owned by Albert Kaneb.
He also owns WHLI & WKJY/Hemp-
stead, NY; WGKX/Memphis; WSLR &
WKDD/Akron; and WHOM/Mt. Wash-
ington, NH. The company recently ap-
plied for FCC permission to buy
WTTS/Bloomington, IN and WOKO &
WGNA/Albany.

FREQUENCY: 95.7 MHz

POWER: 100 kw at 1664 feet
FORMAT: Country

KTIP & KIOO/Porterville
PRICE: $1.04 million

BUYER: Kagan Radio Inc., headed by
President Norman Glaser.

SELLER: Chief Broadcasting Inc.,
headed by President Monte Moore.
FREQUENCY: 1450 kHz; 99.7 MHz
POWER: 1 kw; 15 kw at 690 feet
FORMAT: AC; Beautiful

BROKER: Chapman Associates

KLOK/San Jose
PRICE: $5.2 mitlion

BUYER: Bahia Radio Inc., owned by
Daniel Villanueva and James
Villanueva. They also own KBRG/Fre-
mont, CA.

SELLER: KLOK Radio, a limited part-
nership headed by Philip Davis.
FREQUENCY: 1170 kHz

POWER: 50 kw days/5 kw nights
FORMAT: AC

BROKER: Chapman Associates

KLDR/Delta

PRICE: $625,000

BUYER: Monument Broadcasters, a
company headed by former Associ-
ated Press executive James Spehar.
SELLER: Donrey Inc., owned by
Donaid Reynolds.

FREQUENCY: 95.1 MHz

POWER: 3 kw at 37 feet

FORMAT: CHR
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i T )
: ;1;? R 3_: i

SR

WDCQ/Pine Island Center
PRICE: $2.2 milion

BUYER: CR investment Partners inc.,
a Washington, DC investment group
owned by Randall Blair and Carl Fazio
Jr. They also own WLNZ/St. Johns
(Lansing), Ml and WINW & WRQK/
Canton, OH.

SELLER: Jerry Coliins, who also owns
KJCC/Carmel Valley, CA and KJRC/
South Lake Tahoe, CA.
FREQUENCY: 1200 kHz

POWER: 10 kw days/1 kw nights
FORMAT: AC

BROKER: Donald K. Clark Inc.

WHOF/Wildwood

PRICE: $450,000

BUYER: William Crews, a jocal real
estate developer.

SELLER: James Patrick
FREQUENCY: 640 kHz

POWER: 1 kw

FORMAT: AC

BROKER: Hadden & Associates

WTIF/Tifton &
WJYF/Nashville

PRICE: $900,000

BUYER: David Handy, former VP/GM
of WSPA-AM & FMiSpartansburg,
SC.

SELLER: Clifton Moore and William
Brown.

FREQUENCY: 1340 kHz; 95.3 MHz
POWER: 1 kw; 1.8 kw at 412 feet
FORMAT: Country

BROKER: R.A. Marshall & Co.

KQAM & KEYN/Wichita

PRICE: $4.43 million

BUYER: Rick Torcasso, former OM of
WMJI-AM & FMICleveland. He is for-
ming a new company with the Aber-
deen Group, a Cleveland investment
partnership.

SELLER: Long-Pride Broadcasting,
owned by President Jim Long.
FREQUENCY: 1410 kHz; 103.7 MHz
POWER: 5 kw days/1 kw nights; 100
kw at 860 feet

FORMAT: Goid: CHR

BROKER: Bill Steding of Americom
Radio Brokers.

RADIO BUSINESS

WCNL-AM & FM/Newport
PRICE: $750,000

BUYER: Bruce Lyons and Susan Ly-
ons of South Ryegate, VT. They are
submitting applications for two Vermont
FM CPs.

SELLER: Sugar River Broadcasting
Inc., owned by Philip Lowe. He also
owns WHIM/Providence, Rl and
WCOU & WAYU/Lewiston, ME.
FREQUENCY: 1010 kHz; 101.7 MHz
POWER: 250-watt daytimer; 3 kw at
2006 feet

FORMAT: AC

BROKER: Kozacko-Horton Company
COMMENT: The AM has a CP to in-
crease power to 6.5 kw.

KKSN-AM & FM/Portland

PRICE: $5.75 miliion

BUYER: Heritage Media Corp., head-
ed by Chairman James Hoak and
President David Walthall. The com-
pany's radio division is headed by Paul
Fiddick. Heritage aiso owns WIL-AM &

FMISt. Louis; WBBF & WBEE/Roches-
ter, NY; WEMP & WMYX/Milwaukes;
KDAY/Los Angeles; and seven TV sta-
tions.

SELLER: Fort Vancouver Broad-

casting Inc., owned by Bill Falling.
FREQUENCY: 910 kHz; 97.1 MHz
POWER: 5 kw; 100 kw at 980 feet
FORMAT: AC

BROKER: Bill Steding of Americom
Radio Brokers.

WMSP/Harrisburg

PRICE: $4 million

BUYER: Barnstable Broadcasting
Inc., headed by Albert Kaneb and
David Gingold (see KSSN/Little Rock,
AR).

SELLER: Market Square Presbyterian
Church.

FREQUENCY: 94.4 MHz

POWER: 50 kw at 700 feet
FORMAT: Ciassical

BROKER: Dan Gammon of Americom
Radio Brokers.
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KWPL/McKinney
PRICE: $500,000

BUYER: Radio Plano Inc., owned by
Marcos Rodriguez. He also owns an
interest in KOJO/Ft. Worth, TX.
SELLER: The Oaks Broadcasting of
Texas Inc., owned by Max Wells.
FREQUENCY: 95.3 MHz

POWER: 3 kw at 400 feet

FORMAT: AC

BROKER: Gammon & Ninowski Me-
dia Investments Inc.

WXIL/Parkersburg

PRICE: $2,814,000

BUYER: Silver Star Communications,
owned by Dr. John Robert E. Lee and
Charles Finney. The company aiso
owns WGOP & WJiZ/Albany, GA and
WMJM & WFAV/Cordele, GA. The
company recently announced plans to
buy WYNR & WPIQ/Brunswick, GA.
SELLER: Burbach Broadcasting
Group, headed by Jack Laubach. The
company also owns WMRN-AM & FM/
Marion, OH; WMAJ & WXLR/State
College, PA; WEYZ & WCCKIErie,
PA; and WZMM-AM & FM/Wheeling,
wV.

FREQUENCY: 95.1 MHz

POWER: 50 kw at 500 feet
FORMAT: AC

BROKER: H.B. LaRue

WNUA

Chicago, IL

WFPG

Atlantic City, NJ

Orlando, FL

st radio
formance
yabanker.
gain.

WABB

Houston, TX Mobile, AL
Hartford, CT Orange, CA

WYNK KCAL

Baton Rouge, LA San Bernardino, CA

At Fleet's Communications Group, we've provided financial services
to broadcasters for many years. Not only group owners, but we've
also helped many operators become first-time owners. Now we'd like
to do the same for you. To see how fast we get you on the air,
call Daniel P. Williams, Vice President, at 401-278-6211. Or write
Fleet National Bank, 111 Westminster Street, Providence, Rl 02903.

Stay out in front

with Fleet

Loveland, CO

KQFX

Austin, TX

WUPE

Pittsfield, MA

WAOW americanradiohistory com
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“Lost In You”

Produced by Rod Stewart, Andy Taylor
' ik 3 i 4 and Bernard Edwards

— LT e T From the album Out Of Order

| CHR NEW & ACTIVE |

| ONE OF THE “MOST ADDED” WXKS deb 29 B97 deb 32 WCZY add
29
12038 INCLUDING THIS P-1 ACTION: w0025 arts 025 Wia 3228
TRACKE O B94 deb 28 WMMS deb 34

Y95 deb 31 WNC! add 27

“Black And Blue”
Written And Performed By: Eddie, Alex,
Sammy And Mike.

Recorded By Donn Landee From The New
Album 0U812,

Personal Management: Ed Leffler/E.L.
Management.

CHR NEW & ACTIVE |

2ND MOST ADDED
. | 60/60

DEBUT®

#1 MOST ADDED
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AL B. SURE!

“Nite And Day”

Produced By Kyle West
From The Album In Effect Mode

Al B. Sure! Is The Winner Of The
SONY Eroerers Award.

| CHR NEW & ACTIVE |

Check This Week’s Adds & Moves:

WXKS add KRBE 20-13 KIS add KWSS deb 35  B93 22-16 KKFR 21-18
WKSE 29-26 WNVZ add KKRZ 27-23 HOT103 6-2 K98 34-13 KDON add 35
WMJQ add 29 KITY 14-11 FM102 6-5 WPGC 2-2 KZOU 32-26 WJAD add

PWR95 16-14 Q105 add KROY 22-10 293 6-2 KWES add B98 24-15
2100 add 23 B96 29-21 KWOD 1-1 WFLY 35-26 KTUX add WBWB add 36
PRO-FM add WCZY deb 38 KCPX 35-31 WNNK 35-24  KCPW 29-25 99KG add
WAVA add 20 WHYT deb 22 KKLQ deb 30 WTIC 14-8 KF95 add WDBR add
PWR99 20-17  WKBQ 29-27 KMEL 9-4 930 38-29 KMGX 8-4

KKBQ 22-17 Y108 deb 28 KATD 15-12 WBBQ 39-31 KYNO add 38

DEPECHE MODE

“Route 66/Behind

The Wheel”
(Mega Singie Mix)

bRy
B

KRBE 16-7 HOT KROY add
FM102 32-26 HOT KCPX 26-23

Produced by Depeche Mode and David Bascompe ~ KWOD 28-18 KATD 30-24
Remixed by Ivan lvan KITS 8-2 HOT KPLZ on
o From the album Music For The Masses KCAQ 30-20 HOT ~ KZZB 33-29
v © 1988 Sire Records Company KITY add WR0Q add
KKRZ add WOKI add
KXYQ on KSAQ add

UNDERWORLD

Fi e e~ A

3¢ '.";F
1] 1" N
Underneath The Radar -
Produced By Rupert Hine — ) : :u’f;
From The Album Underneath The Radar - CHR NEW & ACTIVE | Pk
WXKS deb -33 KSAQ deb 39  WJAD deb 40 KFMW 35-29  KHTZ 36-31 Pty
PRO-FM add  KZIO add WCGQ 2522 KGOTadd  KZOZ 35-30 A
KRBE 33-30  Z104 deb 38 KNAN 26-23  KUUB 16-13  SLY96 40-29 e
WLOL Jeb 40 KQKQ 24-19  WPFM 6-4  KFBQ deb 38 Y97 29-26 R
KCPX3-3  KF9515-13  KIXYdeb36 KOZE1-2 QK95 7-5 B
sl KATD 26-23  PWR92 26-21 WHSLadd  KZFN 8-6 e
i KUBE deb 39  KZZU 23-16  KKXL 12-10 o
© 1988 Warner Bros. Records Inc. w A ':(;(
SIRE ;"‘"8-:-,
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SUSAN MORAN

ADVERTISEMENT

Morning Jocks Waking Up
To ABC DATA.

Its 4:00 AM in New York. Morning personality Jim Kerr heads down the hall at
POWER 95 coffee in hand, to the ABC DATA printer. He scans the billboards and
verbatims of the cuts for that morning’s audio feeds. Item: a London animal expert says
monkeys become more sexually aggressive as they age —and Michael Jackson could be
in physical danger from his soon-to-be-four year old chimp, Bubbles. Grinning, Jim
tears off the copy and pulls the audio bit. As New York wakes up and tunes in, “Jim
Kerr and the Morning Crew” are telling monkey jokes and hoping for Michael’s sake,

Bubbles isn'’t too BAD.

With ABC DATA, audio
that had been strictly news
material is finding its way to
morning jocks. “Having ABC
news stories on hard copy really
opens up so many more creative
and clever uses of their stuff]
Kerr says. Jocks are realizing
that some of this news stuff can
be pretty funny — whether its a
soggy apology from Jimmy
Swaggart, or a report about
George Michael’s injury from
a purple padded bra at his
Sydney concert.

JIM KERR

Networks have always pro-
vided stations with audio - but
the printed word? That’s exact-
ly what ABC has done with
ABC DATA - a new program-
ming and communications ser-
vice that sends hard copy
information to stations via sat-
ellite to a printer located at the
station.

ABC DATA also makes
using the network easier.
Before DATA, selecting an
audio cut meant listening to the
entire feed — that could run ten
minutes or more. Now, a quick
glance lets you choose the right
cut. “Anything that saves the
POWER 95 Morning Crew
time is great) says Kerr. Plus
the billboards and verbatims
can be used as show prep for
jocks. ABC has stories which
are not on the wires or in USA
TODAY, like the story about
Michael Jackson’s chimp. The
verbatim lets jocks rewrite the
story so that it’s right for the
1 audience.

“The only way to get

USA TODAY”
USA TODAY is the one

news};])aper used most by morn-
ing shows. ABC has an exclu-
sive deal with the paper to give
its affiliates an advance look at
USA TODAY using the data
service.

Todd Pettengill, morning
man at WFLY, Albany likes the
mix of lifestyle, trends, health
and money stories. “I use USA
TODAY radio feeds for morn-
ing show prep. It givesme ale
up on the competition. AB
DATA lets me have it first -
because USA TODAY doesn’t
hit the streets here until 7:00
AM. This way it looks like we
have the paper before anyone
else does. I use the USA
TODAY stuff for phoners and
to localize bits I use on my
morning show”

Getting it first

Immediacy is what radio is
all about. DATA lets stations
know about programming
changes in a flash. Eric Seidel of
WGST, Atlanta tells about
a recent PR coup. “We first
learned that ABC was going to
feed “The Ballad of Gary Hart”
(an irreverent song spoof per-
formed live by John Denver) on
ABC DATA. Within an hour of
the feed we had the song on the
air. Almost immediately lis-
teners called in wanting to
know when we were going to
play it again. Because of the
attention the song generated
we got calls from local TV sta-
tions, newspapers and CNN on
the song. Because we had
DATA, we got it on the air first
in Atlanta”

DATA glayed a prominent
role in ABC’%s exclusive cover-
age of the 1988 Winter Olym-
pics. DATA was used to update

TODD PETTENGILL

stations on major Olympic sto-
ries. “When Pam Fletcher had
her freak skiing accident we got
the story on ABC DATA almost
an hour before it appeared on
the wire] explained Rod Col-

vin, News Director at WOW,
Omabha.

| :
ERIC SEIDEL

Saves valuable news time
Heavy news stations have
already come out strong for
DATA. Steve Swenson, Execu-
tive Director of 1010 WINS,
New York, said, “Because we
program news 24 hours a day,
we need to be efficient. We have
lots of different audio sources.
ABC DATA lets us quickly han-
dle ABC feeds. Written notifi-
cation of upcoming program-
ming is more convenient than
having to listen to it. ABC
DATA alerts our editors to
important actuality bites. We
can make faster decisions as to
whether a piece of sound needs
to go on the air immediately
when we see the verbatim”

The competitive edge

Jeff Pollack, of Pollack
Media Group, consultants to
over 70 stations around the
world, predicted that “ABC
DATA will change network
radio forever. It gives the local
affiliate flexibility and instan-
taneous access to a diverse
amount of information—and lets
the station respond more quick-
ly to stories that interest their
target audience. DATA gives
stations a competitive edge”

DATA also helps stations
be more people efficient. Dave
Barrett, VP, Hearst Radio

wwww-americanradiohistorvy com

STATE OF THE ART INFORMATION SERVICES

ENTS: ABC pi
extra coverage on the big events, like
recent exclusive coverage of the 1988
Winter Olympics.

ABC DATA GIVES YOU...

ENTERTAINMENT: From the Mega-tours to the Grammy nominees, ABC DATA
gives you the rundown first.

BREAKING NEWS:

: Speed
most when hot news is breaking and
ABC DATA gives you the news instantly
in convenient written form.

Group and General Manager of
WBAL/WIYY in Baltimore
comments “We’ve received a lot
of great things from the net-
work. But this has generated
the most excitement. Its freed
up our manpower resources and
we've been able to reassign one
whole news person’’

STEVE SWENSON

Easy to use
As Joe Busch, Manager of
ABC DATA says, “We put
together a system designed to
require the least amount of
effort for the user” ABC DATA
transmits by satellite to a high
speed printer which is equipped
with a specially encoded card.
The card acts as the address for
the station — allowing ABC to
send information to a single
individual within a station, to a
oup of stations or to all ABC
ATA affiliates. Each station
receives only the information it
needs. Messages regarding
commercial schedule changes,
news & programming adviso-
ries and technical information
are communicated to stations
on a daily basis over DATA on
ABC express mail feeds. With

DATA, ABC stays in constant
touch with affiliates.

State of the art services

ABC chief Aaron Daniels
summed up the thinking behind
DATAS creation. “To stay com-
petitive, stations must con-
tinually expand their informa-
tion resources, and tailor
information to the needs of
their local listeners. ABC
DATA addresses this challenge
by providing, not just more
information, but an easier more
effective way to use that infor-
mation. As stations continue to
look for ways to stand out in the
crowded marketplace, services
like DATA will be a crucial fac-
tor in their success. We'’re
proud to be helping our affili-
ates with a system that really
works to make them the best
they can be”

JEFF POLLACK

ABC DATA is available to
all ABC RADIO NETWORK
affiliates. For information on
obtaining DATA, call Susan
Moran, Director of Network
Programming at (212) 887-5131.
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Interep’s Latest “Radio
Format Report” Available

he marketing research divi-

sion of the New York City-

based Interep firm has re-
cently issued its latest “Radio For-
mat Report.”

The publication is divided into
two sections — Audience Informa-
tion and Station Information. The
former features average quarter-
hour and ratings by format for the
top 125 US markets. This informa-
tion is also broken out for the fol-
lowing six major demographics:
Persons 12+, Adults 18+, Adults

The 9am to 5pm work week is
such a part of American life that
it's been celebrated in song by
such diverse artists as Dolly
Parton (“Nine To Five”) and the
Vogues ('Five O’Clock

World”). However, nearly one
out of five Americans (16% of
the US workforce to be exact)
works a shift that's something

other than the traditional day-
time schedule.

The following table illustrates
the shifts that 16% of Ameri-
cans who work nontraditional
hours are most likely to be
working:

Work time

4pm to midnight
Rotating shifts
Midnight to 8am
Other shifts
Split shifts

(two periods a day)

Source: Bureau Of Labor Statistics

% of workers
40%

27%

17%

12%

4%

* Contact Your

R A R

18-34, Adults 1849, Adults 25-54, and
Adults 35-64.

The Station Information section
compares the number of stations
by format, covering the period
January 1987 to January 1988, in all
259 Arbitron-measured markets.
For further information, contact
the company at (212) 916-0598.

A Day Off
For Stress?

Imost everyone has experi-

enced job-related stress at

one time or another. There
are various degrees and levels of
stress, and sometimes the pressure
can get a little overwhelming. In
such circumstances, should an em-
ployee be allowed to take a “sick
day” to deal with the problem?

According to a recent study conr
ducted by the Cleveland-based
Modern Office Technology publica-
tion, nearly 39% of all managers
surveyed said they would give a
stressed-out employee a day off
with pay.

In fact, 13% of the companies
surveyed claimed they actually
have a policy that allows for an em-
ployee to take a “stress day.” The
other 26% said they would allow it
on an informal basis.

Critics of a “stress day” fear
that it might result in abuse of
time-off policies. Proponents, on
the other hand, feel that employees
under stress might call in “sick”
anyway, putting the employment
relationship on a dishonest level.

Total national spot radio ex- §
penditures for the month of
March 1988 topped $69 mil-
lion, an increase of 11.2% over
March 1987.
Market March '88 vs. March "87

{% of change)

+13.8

+7.6
+11.9
+13.2
76-100 +4.1
100 + +10.1

Note that there were five
weeks in March 1987, as op-
posed to four weeks in March
1988. Thus, actual national
'spot radio expenditures were
lower in '88. However, all
above-quoted figures have
been adjusted to reflect the true
percentage of increase in na-
tional spot radio activity.

While the above-quoted fig-
ures reflect total national radio
spot billings as reported by
America’s leading national rep
organizations, they are not typ-
ical of any specific market.
Furthermore, spot billing in indi-
vidual markets, market groups,
or in geographic areas may dif-
fer substantially.

Source: Radio Expenditure Reports inc.

1-10

11-25
26-50
51-75
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Preventing
Employee
Overload

orkers who feel lucky to

have survived corporate

cutbacks may not be so
lucky in the long run. A recent study
of 50 major US corporations con-
ducted by the consultancy firm of
Cresap, McCormick and Paget
found that more than 75% of the re-
sponding downsized companies take
the work previously handled by
laid-off employees and simply redis-
tribute it among the remaining
workers.

Not surprisingly, the resulting
overload often causes employees’
job performance to suffer and cre-
ates an extremely stressful office
environment.

To help alleviate some of the pro-
blems caused by corporate cut-
backs, Cresap, McCormick & Paget
VP Alan Prager suggests that
managers should first analyze all
work activities, eliminate those ac-
tivities in which the costs outweigh
the benefits, and then reassign low-
level duties currently handled by
highly paid employees.

T

MARKETING TOOL

“Radio Credit Card”’
Now In 50 Markets

he Kenilworth, NJ-based
IGC/Direct Marketing
Group recently introduced a
new credit card marketing pro-
gram for broadcasters called the
“Radio Credit Card.” The program
offers radio stations the first com-
prehensive service for marketing a
station-sponsored credit card, as
well as publicizing those stations
sponsoring the card.

The “Radio Credit Card” is an
actual MasterCard/Visa credit
card that not only displays the
names of the participating radio
station and bank, but also offers
the most attractive financial op-
tions available.

The card is supported by direct

he average American mid-

dle manager’s real salary

rose 5.2% in 1987, the big-

gest pay increase for America’s
middle management in ten years.
According "to the Wyatt Co.,
which conducted a survey of more
than 1500 US corporations to arrive
at the above-quoted figures, part of
the reason for the increase can be
traced to the inflation rate, which
has continued to decline while ac-

®May 10 — Kagan Seminar:
Radio Station Acquisitions. Park
Lane Hotel. New York, NY.

® May 11-15 — National Asso-
ciation of Independent Record
Distributors and Manufacturers
Convention. Monteleone Hotel.
New Orleans, LA.

®May 17 — International Radio
& Television Society Annual
Meeting & Broadcaster Lunch=
eon. Waldorf-Astoria Hotel.
New York, NY.

®May 18-22 — National Public
Radio Annual Public Radio Con-
ference. Adam's Mark Hotel. St.
Louis, MO.

® May 19-21 — Sixth Annual
T.J. Martell Foundation for Leu-
kemia, Cancer & AIDS Re-
search Golf, Bowl, Softball &
Tennis ‘Charity Weekend. Vari-
ous Locations. Los Angeles,
CA.

® May 21 — Baltimore/Wash-
ington/Virginia Music Business
Forum. Vista International Hotel.
Washington, DC.

®June 8-11 — American Wom-
en in Radio and Television 37th
Annual Convention. Westin Wil-
liam Penn. Pittsburgh, PA.

T americanracdiohistory-com —

Middle Mgt. Making More Money

mail, newspaper and television ad-
vertising, as well as on-air and spe-
cial promotions. Use of the card is
also promoted at point-of-purchase
by the radio stations’ networks of
merchants and advertisers who of-
fer discounts and other incentives
for card applications and use.

IGC is currently testing the pro-
gram in 50 key markets, with plans
to go national by this summer. The
company is also negotiating with
several major regional and nation-
al banks that are interested in serv-
icing the participating radio sta-
tions. For further information, call
(201) 245-7600. Also, see this week’s
AC column for examples of sta-
tions using credit cards.

e

tual salary increases have stabiliz-
ed.

In addition, certain types of man-
agers are luckier than others with
regard to pay raises. Current
trends show managers in finance,
information systems, administra-
tion, and personnel will average a
15% higher salary increase this
year than managers in manufac-
turing, operations, engineering,
marketing, and sales.

® June 8-11 — BPME & BDA
Association 32md Annual Sem-
inar. Bonaventure Hotel. Los
Angeles, CA.

® June 13-14 — 22nd Burrs
Media Radio Studies Seminar.
Westin Hotel, Dallas Galleria.
Dallas, TX.

©® June 16 — International Ra-
dio Festival of New York
Awards. Sheraton Center. New
York, NY.

@ July 28-30 — Coast Seminars
Adult Radio Conference. Hotsal
Le Meridien. Newport Beach,
CA.

®September 1417 — Radio
‘88, sponsored by NAB. Wash-
ington DC.

®September 15 - October 4 —
Summer Olympics. Seoul,
South Korea.

® September 22-25 — Society
Of Broadcast Engineers Third
Annual National Convention.
Denver Convention Center.
Denver, CO.

®0October 10 — CMA Awards.
Opryland Hotel. Nashville, TN.

®QOctober 26 — Kagan Semi-
nar: Radio Station Acquisitions.
New York Helmsley Hotel. New
York, NY.
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R SALES STRATEGY

OVERVIEW

Tips For Travelling Salespeople

UESTION: I've recently been promoted to Na-
tional Sales Manager, a job that will involve a
great deal of travelling, but my travel experience

is rather limited. Could you pass along some tips that will
make a salesperson’s life on the road a little easier?

NSWER: This isn’t the first time I've been asked

for advice on the subject of travel. In fact, the col-

umn you’re reading was started in Chicago, con-
tinued on a United Airlines flight, and completed in San

Francisco.

It's been my experience that
most travel problems stem from
one of four categories: packing,
airlines, hotels, and jet lag.

Packing

The single most common prob-
lem among those who are new to
the road is overpacking. There are
two good reasons why you never
want to check your luggage: the in-
evitable long wait at the baggage
counter, and the fact that you don’t
want to find yourself in New York
and your bags in Miami. So watch
your weight.

However, if you do feel compell-
ed to overpack, don’t stand in line
at the counter. Instead, take your
bags directly to the gate and ask
them to do a “gate check.” (Hint:
1t helps to play a little dumb; i.e.,
“Oh, I see that I can only take two
bags on board and I have eight.
Can you help?”)

Since you won'’t be in any city for
more than two days, try to take on-
ly three days’ worth of suits.
(Yeah, you’ll get sick of the clothes,
but no one else will ever know.)

Shoes are a particularly bulky
item that are hell on carry-on bags.
If you just take one pair of burgun-
dy-colored footwear, you'll find
that you can wear them with al-
most any color suit.

To avoid wrinkles, pack your
clothes in the bags that come from

the dry cleaners. All good hotels
have irons and ironing boards you
can use to get out any little
wrinkles. (Hint: Order the iron
when you get in, not in the morn-
ing. Also, travel irons are worth-
less.)

Ties can be a real hassle, unless
you pack them in a separate, hard-
sided box. (Some luggage stores
carry boxes specially made for
ties.)

As for toiletries, buy two of ev-
erything (razor, toothbrush, etc.),
and stock up on sample sizes of
your favorite products. Keep one
set at home and pack up the other
so you're ready to go at a
moment’s notice.

Airlines

Find yourself a good travel agent
and give him at least two weeks’
advance notice of your travel
plans. That way you’ll not only get
the best fares, but also the best con-
nections.

You should also try to avoid fly-
ing during “rush hour.” Friday
nights are the worst, followed
closely by the days before holidays.
That’s when airlines most resem-
ble Noah’s Ark, so do yourself a
favor and stick to midday and ear-
ly flights for best results.

Generally, the best airlines are
the ones with the newest equip-
ment; i.e., Boeing 767s and 757s.

By Chris Beck

Newer equipment breaks down
less frequently, and these planes
usually draw the senior crew peo-
ple.

Personally, I've found the best
airlines are United, Delta, and
American Airlines.

Since you’ll be flying on restrict-
ed fares, you'll inevitably find your
flight has been delayed or cancell-
ed, and you'll need to change air-
lines. To avoid the difference in
fares, ask for a “Rule 4-2-7.” This is
an airline code that allows you to
change airlines for no additional
fee. Have the airline on which
you're ticketed instigate ‘‘Rule
4-2-7" and proceed to any other air-
line for no extra charge.

Because the people who design
airplanes never fly, you’ll discover
that on-board storage space is lim-
ited, to say the least. Since airlines
board from the back to the front,
those people who wind up seated at
the front often find that all the
available storage space has been
taken. This can be avoided by
boarding when the last of the back
rows are  being called. (Hint:
Before you attempt this maneuver,
do a little chit-chat with the gate
agent and smile. They’ll know
what you're doing, but will recog-
nize that only a frequent flyer does
this.)

Hotels

When booking a hotel, your first
priority should be to get a corpor-
ate rate. (The difference between
the corporate and the regular rate
at the Chicago hotel where this col-
umn began was $71; $79 for the cor-
porate rate vs. $150 for the regular
rate.)

Your second priority should be
that the hotel provides irons and
full-size ironing boards.

Your third priority should be to
look for a hotel with no phone ac-
cess charges for long distance
calls. Some hotels will invoke an
access charge of anywhere from
$1.75 to $6 for every credit card call
you make! When you’re returning
between 20 and 40 calls a day, this
policy is, to be polite, simply out-
rageous.

Finally, try to stay at hotels that
have 24-hour room service. You'll
find that you’ll be doing most of
your paperwork in the wee hours of
the morning, and you’ll want your
coffee NOW. (Hint: Order your cof-
fee before you go to bed and ask for
its arrival to coincide with your
wake-up call. This is particularly
important when you're attending a
convention.)

Jet Lag

The best way to counteract the
phenomenon known as jet lag is to
start waking up two days before
your trip at the time you're going to
be getting up in the time zone to
which you're going. (If you reside
on the West Coast and do a lot of
travelling, you’ll soon find yourself
living somewhere between Central
and Eastern time.)

On those nights when you simply
have to get to sleep, avoid sleeping
pills and other prescription gar-
bage. Pack a small bottle of chil-
dren’s ‘‘Benadryl” instead. Take

two tablespoons about 30 minutes
before you want to sleep. It’s not
habit-forming and it works like a
charm.

You should also avoid the temp-
tation to “‘party.” Be a bore. Go to
your hotel room early, unwind, and
get to sleep.

The reality of life on the road is
that you'll be working eight to ten
hours a day and flying for another
three or four hours. Take your vita-
mins (C and B-complex) several
times a day.

Good luck and welcome to the
friendly skies . . .

Chris Beck is President of
Chris Beck Communications, a
sales consulting firm. if you have a
question you'd like this column to
address, he can be reached at
(818) 594-0851.
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The Summer of Love Returns... July 4 weekend, 1988
NEVER-BEFORE-RELEASED concert performances from

The (fionterey

featuring

THE ASSOCIATON

JOHNNY RIVERS

ERIC BURDON AND THE ANIMALS

SIMON AND GARFUNKEL

CANNED HEAT

BIG BROTHER AND THE HOLDING COMPANY
WITH JANIS JOPLIN

COUNTRY JOE AND THE FISH

PAUL BUTTERFIELD BLUES BAND

STEVE MILLER BAND

MIKE BLOOMFIELD’S ELECTRIC FLAG

THE BYRDS

JEFFERSON AIRPLANE

BOOKER T AND THE MG’S

OTIS REDDING

THE WHO

BUFFALQO SPRINGFIELD

GRATEFUL DEAD

THE JIMI HENDRIX EXPERIENCE

SCOTT McKENZIE

THE MAMAS & THE PAPAS

THIS 1988 PRODUCTION HOSTED BY THESE MONTEREY ORIGINALS:

LOU ADLER MICHELLE PHILLIPS

ELVIN BISHOP RAVI SHANKAR

DAVID CROSBY GRACE SLICK

ART GARFUNKEL TOMMY SMOTHERS

DENNIS HOPPER HARRY DEAN STANTON

BOOKER T. JONES DEREK TAYLOR

AL KOOPER BOB WEIR

COUNTRY JOE McDONALD

9 CONCERT HOURS
COMPAST

FOR RADIO on CD @[55

BIGITAL AUC IO

Recorded at the place and time
where it all came together: The Monterey
International Pop Festival of June, 1967.
Digitally remixed for the first public release
ever...these are some of Rock and Roll’s
finest hours.

Produced and distributed by Radio
Express for the benefit of the Los Angeles
Free Clinic Building Fund. Advertising
representation: MediaAmerica, Inc.,

342 Madison Avenue, Suite 920,
New York NY 10173, 212-983-6600.

Jnternational Pop Festival

E RADIO CONCERT

3575 Cahuenga Blvd. West, 555

Los Angeles CA 90068 U.S.A.
800-356-0205 1-213-850-1003
telex 215623 telefax 1-213-874-7753

wWwWwW americanradiohistorvy com

©1988 Radio Express Inc.  Ali photos by Jill Gibson
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TV Zapping Heavier Than Ever

Event Advertising The Antidote?

in the middle of a television

program or commercial —
is a far more common phenomenon
than previously thought, according
to the latest research from the Se-
attle-based R.D. Percy & Co.
ratings firm.

Using a combination of compu-
ters, heat sensors, and handheld
people meters to monitor 1000
homes in 29 counties in the New
York City metropolitan area, the
company found that the average
household zaps once every three
minutes, 42 seconds.

However, households with re-
mote control zap once every 3:26,
while those without remote control
zap once every 5:15. Cable house-
holds zap once every three minutes
and those without cable zap once
every 5:52.

Keep in mind that those figures
are averages. Light zappers, who

Z apping — changing channels

account for nearly 46% of all zap-
pers, change channels only once
every 20 minutes. Moderate zap-
pers (36% of all zappers) change
channels from one to three times
every 6:30. But heavy zappers
(18% of all zappers) switch chan-
nels more than once every two
minutes, and slightly more than
four percent of this group zaps
more than once a minute. One
household in the sample changed
channels an incredible 1045 times
in a single day!

Rich Most Likely Zappers

While Percy & Co.’s research
claims that zapping reduces the
audience watching prime time TV
ads by as much as 10% — which
isn’t the greatest news for TV
advertisers — the news only gets
worse when you consider that zap-
ping is closely related to income.
Households making less than

MUSIC & MOVIES

CURRENT

® COLORS (Warner Bros.)
Singles: Colors/Ace-T

Go On GirlRoxanne Shante {Cold Chillin'/WB)
Other Featured Artists: Salt-N-Pepa, Rick James, Eric B. & Rakim

® MOONSTRUCK

Single: That's Amore/Dean Martin (Capitol)
© GOOD MORNING, VIETNAM (A&M)
Featured Artists: Louis Armstrong, James Brown, Them

® PERMANENT RECORD

Single: Trash City/Joe Strummer & Latino Rockabilly War (Epic)
® BRIGHT LIGHTS, BIG CITY (Warner Bros.)
Singles: ‘Century's EndDonald Fagen
Divine EmotionMNarada Michael Walden (Reprise)
Ice Cream DaysiJennifer Hall
Other Fealured Artists: Prince, Depeche Mode, Bryan Ferry

® SCHOOL DAZE (EMI-Manhattan)

Single: Da ButtE.U.

Other Featured Artists: Phyllis Hyman, Pieces Of A Dream, Rays
@ THE BLUE IGUANA (Polydor/PolyGram)
Featured Artists: James Brown, Kurtis Blow, L.A. Guns

® HIDING OUT (Virgin)

Single: You Don't Know/Scarlett & Black
Other Featured Artists: Pretty Poison, Boy George, All That Jazz
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$15,000 yearly zap an average of
once every 6:15, those earning bet-
ween $15,000 and $24,000 zap once
every 4:10, and those earning
$25-849,000 zap once every 3:27.

It gets worse. Households earn-
ing $50-$74,000 zap once every 3:07,
and those with annual incomes
greater than $75,000 zap once every
2:42. Remember, these are the peo-
ple who advertisers most want to
reach.

Michael Jackson
Vs. The Zappers

Nevertheless, zapping doesn’t
have to be inevitable. During the
Grammy Awards telecast (3/2),
the first ad in each of the 11 sets of
commercials was zapped by an av-
erage of 10% of the viewing audi-
ence, but the Pepsi ads that fea-
tured a certain Mr. Michael Jack-
son were zapped by only one to two
percent of the viewers. You don’t
have to be a statistician to appre-
ciate the significance of an eight to
nine percent difference in audi-
ence.

When combined with Percy &
Co.’s plans to have its system oper-
ating on a national level by 1990,
does this concept of turning a com-
mercial into an event signal the
television advertising of the
future?

WEEKEND BOX OFFICE
APRIL 29-MAY 1

1 Colors $6.5
(Orion)

2 Beetlejuice $5.0
(Warner Bros.)

3 Casual Sex? $2.4

{Universal)
4 Above The Law
(Wamer Bros.)
5 Biloxi Blues
(Universal)
6 Sunset
(Tri-Star) *
7 Bloodsport
(Cannon)
8 Critters II:
The Main Course
(New Line)*
9 The Last Emperor
(Columbia)
10 Moonstruck
(MGM/UA)
*First week in release
All figures in millions
Source: Exhibitor Relations Co.

$2.3
$2.1

$2.0

$1.7

$1.5

COMING ATTRACTIONS:
This week’s openers include
"Salsa: The Motion Picture,” a
love story/musical that sports
choreography by Kenny Orte-
ga, who worked similar magic
for "Dirty Dancing.” The Latin-
flavoredMCA soundtrack is due
later this month.

Also opening this week is
“Sticky Fingers: A Fractured
Fable,” which centers on two
fematle roommates, some lost
drug money, and the bad guy
out to get it back. Atlantic’s
Company B performs the title
track, which will be released as
a single next week.

o
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VIDEO

NEW THIS WEEK

©® THE SEX PISTOLS: BURIED ALIVE — A DOCUMENTARY (Iceworld)
This 25-minute video features the legendary British punk band perform-
ing “God Save The Queen,” “No Fun,” and “Anarchy In The UK” live, as
well as interviews with the fearsome four, including the infamous Bill Grun-
dy interview in which the announcer got them to use the “F-word” on live
TV (and got them kicked off A&M as aresuit). The video also sports cameo
appearances by Malcolm McLaren, Vivienne Westwood, Shane
McGowan of the Pogues, and Siouxsie Sioux. (Street date: 5/9)

m-% e p- " il

LITTLE TRIGGERS — The Sex Pistols, out for a stroll.

® ROBERT LONGO: ARENA BRAINS (Elektra Entertainment)

This 30-minute film is described as a visual short story with social com-
mentary. Director Longo is a graphic artist who's worked withR.E.M. and
the Replacements, and his film — which made a lot of noise at last year's
New York Film Festival — features a soundtrack of tunes by Husker Du,
PiL, theGolden Palominos, the Doors, Anita Baker, theCure, and Simply
Red. Look for R.E.M.'s Michael Stipe in a cameo role as well. {5/9)

@ RETURN OF THE LIVING DEAD PART Hl (Lorimar)

This horror comedy takeoff on George Romero’s original drive-in
classick may be most noteworthy for thelsland punk/metal soundtrack LP,
which sports sonic confributions from Julian Cope, Zodiac Mindwarp &
the Love Reaction, Anthrax, Mantronix, theBig O, Leatherwolf, Lamont,
and J. Peter Robinson. (5/11)
® DOGS IN SPACE (Key Video)

This saga of the late '70s Australian punk scene stars INXS's Michael
Hutchence as the leader of a band called . . . you guessedit. . . Dogs In
Space. In addition to Hutchence, the Atlantic soundtrack LP featureslggy
Pop, Ollie Oisen, Anthrax, Brian Eno, Marching Girls, Boys Next Door,
and the Primitive Calculators. (5/12)
®BABY BOOM (CBS/Fox)

This box office smash (and soon-to-be television sitcom) stars Diane
Keaton as a successful corporate executive who suddenly inherits a dead
relative’s baby. No soundtrack LP, but the title track, “Everchanging
Times,” was a hit single by Michael Jackson cohort Siedah Garrett.
(5/12)

TELEVISION

TOP TEN SHOWS

APRIL 25-MAY 1

1 CBS Sunday Night Movie
(“Magnum P.I. — Finale")

2 Cheers

3 The Cosby Show

4 A Different World

5 Murder, She Wrote SWAYZE CRAZY — Patrick

6 Golden Girls
7 Just The Ten Of Us
8 60 Minutes
9 General Foods Showcase
(“Little Girl Lost”)
10 Growing Pains (special)

Source: Nielsen Media Research

All show times are EDT/PDT; subtract
one hour for COT. Check fistings for-show-
ings in the Mountain Time Zone. Alf kistings
subject to change.

® Rock impresario Bill
Graham and actor Peter Coy-
ote reminisce about their exper-
iences with the San Francisco
Mime Troupe as part of the
hourlong special “Troupers”
(PBS, Tuesday, 5/10, 10pm).
The program profiles the
troupe’s 25-year history and
how its unigue blend of mime,
music, dance, drama, and satire
reflected the climate of political
and social protest during the
'60s. Bob Dylan makes a cam-
eo appearance as well. (Check
local listings for air date and time
in your area.)

talks “Dirty Dancing” to Barbara.

¢ "Dirty Dancing” star and re-
cording artist Patrick Swayze
tells all on the latest installment
of the ‘‘Barbara Walters Spe-
cial” (ABC, Wednesday, 5/11,
9pm).

® Canadian country rocker
K.D. Lang and dancer/singer
Tonl Basil are featured this
week on the “‘Smothers Broth-
ers Comedy Hour” (CBS,
Wednesday, 5/11, 8pm).

¢ Johnny Thunder and Joey
Dee join host Wolfman Jack at
the “Rock 'N' Roll Palace”
(Nashville Network, Saturday,
5/7, 8:30pm).

e Good ol’ gals Loretta Lynn
and Dolly Parton perform a
medley of Lynn’s greatest hits |
on the weekly variety show |
“Dolly” (ABC, Saturday, 5/7,
8pm).

® The group Full Force per-
forms and plays host to Taylor
Dayne on “It's Showtime At The
“Apollo” (NBC, Sunday, 5/8,
1am).
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Hit Me With Your
Rhythm “‘Stix”’

Y ou've heard of Styx the river, and Styx the rock band. Now make

way for “Stix,” the radio. Marmufactured by the St. Louis-based

Hyman Products firm, this parkiciudir rhythm “Stix” is a baton-
shaped, portable AM/FM radio with built-in speakers that's available in a
variety of patterns and. colors, including such unusual patterns as as
granite; tiger, and camouflage.

The “Sthe” radio — the company’s first entry into the audio electronics
market — isaturas a sterao headphone jack, separate right/left volume con-
troks, an LED steren indicator; a built-in antenna, and a detachable color-co-
ordinated shoulder sirap. The speakers are mounted at opposite ends of
tha radie.

‘Measuring 14" tong and 1%” in diameter, each “Stix" carrys a sug-
gested retall price of $38.85 and is powered by either three AAA-sized
batteries or an optional AC power adapter. For further information, contact

Public Service
th Heart

Health is a hot topic. The Heart of the Matter is
a hot radio series that deals with heart, health, and
quality of life issues. And it's free.

The Heart of the Matter brings your listeners
credible professionals from sources such as Johns
Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention. to
AIDS, to nutrition and sports medicine.

Adjacencies can be sold at the beginning and end
of each segment of The Heart of the Matter. And you
can choose the daily 4% minute program. or the 29
minute weekly magazine version.

Call us for more information and a free demo
at (301) 486-4624

DIAMOND COMMUNICATIONS, INC.
2835 SMITH AVENUE, SUITE 205, BALTIMORE, MD 21209

PIZZA IS TOPS

US Takeout Food
Usage Up 8%

s the speed at which Ameri-
cans live increases, conve-
nience becomes the most
important factor behind our daily
activities, including our meals.
According to a recent survey
conducted by the Park Ridge, IL-
based NPD Group of Marketing
and Research Services, such re-
cent demographic trends as the
growth in dual-income families and
the increasing number of senior
citizens — two groups less likely
either to have the time or the desire
to spend that time preparing elab-
orate meals — have redefined how
and what America eats.
While America’s per capita res-

taurant use has remained consist-
ent, the US takeout market con-
tinues to grow. In 1987, the average
American ate takeout food 26 times
a year, an 8% increase from the
year-previous.

Pizza is currently the king of
takeouts, cornering 31% of the
market, while the traditional bur-
ger/sandwich is in second place
with 28% of the market.

Single and working parents are
the largest users of takeout food
(30% and 27%, respectively). The
growth in the number of families
and dual-income childless couples
should make the takeout trend con-
tinue to take off in the future.

% Lost bags? Long check-in?
§ Not eénough time to make con-

necting flights? in a recent sur-
vey, arport passengers ware
asked what airport services
needed the most improvement
The results, ranked by the per-
centage of surveyed passen-
gers, were as follows:

e S

Complaint Percentage
Baggage claim 32%
Check-in 12%

Ease of changing planes 11%
Security 10%

Source: International Artine
Passengers Association

“Ding Da-Dong Ding. . .Blue Moon"’

“ B lue moon, keep a’shin-
in’ bright, you gonna
bring me back my

baby tonight,” sang Elvis Presley
way back in the mid-'50s. The lyric
is a little misleading, however, as a

“‘blue moon’ actually appears only

on the rarest of occasions.

“Blue moon” is what astrono-
mers term a second full moon in
the sky during the same month.
(Normally, a full moon appears on-
ly once a month.)

The moon doesn’t actually ap-
pear to be the color blue, although

Many first-time homeowners
have found their dream house
turn into a money pit, particular-
ly within the first year of owner-
ship. Listed below are the ten
repars and improvements a
homeowner is most likely to
make on a house during that
crucial first year.

Note that the survey was con-
ducted in California; therefore
the costs cited may be higher
than in other areas of the coun-
try
Repair

e R s

Highest Cost
$2500
$2100
$1400

$700
$425
$280
$200
$600
$1500
$1200

Source: Home Warranty
Association of California

Furnace

Air conditioning unit
Ovenlrange
Dishwasher

Water heater
Shower valve
Garbage disposal
Broken water pipe
Pool heater

Pool! filter
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the idea has been responsible for
some groovy songs over the years,
including such never-to-be-forgot-
ten numbers as ‘“Blue Moon With
Heartache’”” (Rosanne Cash),
“Once In A Very Blue Moon”
(Nanci Griffith), and “When My
Blue Moon Turns To Gold Again,”
“Blue Moon Of Kentucky,” and
“Blue Moon.” These last three ex-
amples all come courtesy of the
aforementioned Mr. Presley, who
apparently had an infatuation with
the subject, even if the last two
tunes are at least equally as well
known in versions by bluegrass
pioneer Bill Monroe and doo-wop
titans the Marcels, respectively.

Not coincidentally, this unusual
astronomical phenomenon will oc-
cur for the first time since July 1985
this month. The first full moon of
May appeared this past Sunday
(5/1), and the “blue moon’’ will ar-
rive on the last Tuesday of the
month (5/31).

Radio station promotion direc-
tors may want to circle their calen-
dars, as the next “blue moon”
won’t come until December 1990.

PCs: Big Boom Foreseen In
Briefcase-Size Models

hile the market for per-

sonal computers con-

tinues to remain healthy,
the market segment that’s expect-
ed to show the greatest growth is
that for portable PCs.

According to a recent survey
conducted by the New York City-
based Frost & Sullivan research
firm, shipments of portable PCs
are expected to increase by 42%
between 1985 and 1990. At the same
time, the market for briefcase-size
PCs is expected to more than dou-
ble that figure, with an estimated
growth rate of 108% !

In 1985, the market for portable
PCs totalled 1.26 million units, of
which 641,000 (or slightly more
than half the market) were trans-
portable models. Briefcase-size
PCs took second place with sales of

wwowwwamericantradciohistorycom s

300,000 units, followed by hand-held
PCs (185,000 units) and lap-size
PCs (140,000 units).
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daughter Rikki Lynn, April 23

;*. Born To:

B KRTH-AM & FM/Los Angeles
. Production Engineer Dave Gar-
© tin, wife Lori son Shaun Mat-
¢ thew, April 11 i
2 KOAIl/Dallas Asst. PD John 3
& Frost, wife Lori, daughter Carly :
% Marie, April 18
. WDLX/Washington, DC PD |
#  Gary Jackson, wife Cheryl, son £
f_ Jeremy Albert, April 21. &
& KSTRIGrand Junction, CO
% MD Rick Lawrence, wife Linda, ?
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KOMA & KRXO Name
Owen, Casey PDs

Eight-month KOMA/Oklahoma
City AM drive announcer Gary
Owen has been upped to PD, re-
placing the exiting Peter Zolnow-
ski. Owen will retain his announc-
ing duties.

At Classic Rock sister KRXO,
afternoon driver Sean Casey has
added PD responsibilities. Interim
PD Gary Jay has assumed the
Asst. PD slot.

KOMA & KRXO VP/GM Jane
Bartsch commented about Owen,
“Gary brings a wealth of talents to
KOMA, and a clear vision of what
the audience wants to hear. His di-
rection will enhance the success
of KOMA.” Discussing Casey, she
added, “Seeing as we’re doing
things right, Sean’s a maintenance
kind of guy and will keep it that
way. He's extremely knowledgea-
ble of the format.”

Owen told R&R, “KOMA has a
lot to offer this market. We're do-
ing something unique and we’re
getting strong positive response. Of
course, we won’'t make any
changes. We’ll fine-tune our pro-
duct. It's hard to say exactly what
our format is. Some call it AC,

others say oldies. I think we're
basic Middle Of The Road.”

Prior to joining KOMA, Owen
was a talk show host/Production
Manager at crosstown News/Talk
KTOK. He previously held announ-
cing and production jobs at KVOO/
Tulsa and KBEC/Oklahoma City.

Discussing his new post at
KRXO, Casey said, ‘“The station
has been really successful with
what it’s been doing so far, and I in-
tend to help it maintain its growth
and continue its success.”

WALKER NEW OM

Gary Owen

WOKB Goes Gospel

Champion Broadcasting of Flor-
ida’s WOKB/Orlando will switch
formats Monday (5/9) from UC to
Gospel and adopt new callsWXXO.
Willie Clark has been upped to Sta-
tion Manager, and AM drive an-
nouncer Jerry Walker will assume
Clark’s old OM post while retaining
his on-air slot. Clark will report to
VP/GM Jane Duncklee.

Clark, who will also serve as Sta-
tion Manager of WXXU/Cocoa

STAFF

PUBLISHER Bob Wilson
EXECUTIVE VP GENERAL MANAGER Dick Krizman

ERITORIAL

FAX: (213) 203-9763
SENIOR VICE PRESIDENT & EDITOR Ken Barnes
ART DIRECTOR  Richard Zumwalt
EXECUTIVE EDITOR Gall Mitchell

ASSISTANT To THE PUBLISHER Paula Chaltas

NEWS EDITOR Jim Dawson

ACEOITOR Mike Kinosian

AOR EOITOR Harvey Kojan
{ CHR EOITOR Joel Denver
I COUNTRY EDITOR Lon Helton

URBAN CONTEMPORARY EDITOR' Walt Love
DVERVIEW EONTOR Don Waller
e0iToRs. Bill Holdship, Ron Rodrigues
EDITORIAL COORDINATOR Anna Pepper

Tony Rice, Joann Woodworth

DIRECTOR  INFORMATION SERvICES Dan Cole

LOS ANGELES: (213) 553-4330, 1930 Century Park West, Los Angeles, CA 90067;

ASSISTANT EOITORS Tara Beyer, Hurricane Heeran
assocuTe Eorrors Paul Colbert, Lynn McDonnell, Kendra Payne,

EOITORIAL ASSISTANTS John Brake, Doug Detwiler, Robin Dixon. Mark Stanford

COMPUTER SERVICES. Mike Lane, Mike Onufer, John Ernenputsch, Bela Kaincz

PRODUCTION DIRECTOR Richard Agata
ASSOCIATE ART DIRECTOR. Marilyn Frandsen
PHOTOGRAPHY Roger Zumwait

OFFICE MANAGER Adrienne Riddie
CONTROLLER Margaret Beckwith

ASSISTANTS Marle Tedesco, Debbie Botengan
LEGAL COUNSEL. Jason Shrinsky

BUREAUS

FAX: (212) 245-2250
BUREAU CHIEF Adam White

TYPOGRAPHY Kent Thomas, Lucie Morris, Bill Mohr
GRAPHICS. Gary Van Der Steur, Tim Kummerow, Ka_lh! Markbreit_

TRAFFIC DIRECTORS Juanita Newtan, Karen Mumaw

MAIL SERVICES Miitchell Greenwaid, Rob Sparago

MEW YORK: (212) 237-2636. 1700 Broadway, 9th Floor, New York, NY 10019;

BUREAU CHIEF eoiror Pat Cl
ASSOCIATE E0iTOR- Randalt Bloomquist
OFFICE MANAGER Ana Goidman

wasHINGTON: (202) 783-3822, National Press Building, Suite 807, 529 14th St. NW,
Washington, DC 20045; FAX: (202) 783-0260

FAX: (615) 385-2058
BUREAU CHIEF Lon Helton
OFFICE manaGER. Debe Fennell

SENIDR VICE PRESIDENT/SALES & MARKETING BHI} Clark
L08 ANGELES; (213) 553-4330

ADVERTISING COORDINATOR Nancy Hofl
DIRECTOR/ MARKETING SERVICES Sean Fitzgerald

SALES /PR Brad M
CIRCULATION SERVICES COC Kelley Schi

MASHVILLE: (615) 292-8982, 292-8983, 1610 16th Avenue South, Nashville, TN 37212;

VICE PRESIDENT /SALES, WESTERN REGION MIchael Atkinson

SALES REPRESENTATIVES Dick Downes, Jef! Geib, Henry Mowry, Denise Skinner

SPECIAL PROJECTS COORDINATOR Mary Fisher

SALES ASSISTANTS: Sheryl Sher, Linda Rodriguez
MARKETPLACE SALES Dave Carroli, lisa Glanzberg

WASHINGTON: (202) 783-3826
VICE PRESIOENT/SALES: Barry O°Brien

NASHVILLE: (615) 292-8982, 292-8983

A WESTWOOD ONE COMPANY

. Subscription Information (213} 553-4330

Beach 30 miles away, commented,
“T’ll be doing a lot of commuting,
that’s for sure. I'll also be supervis-
ing sales and programming for
both stations, and we’ll be re-
searching what direction the Cocoa
Beach station, which is currently
Classic Hits/Gold, will take.”

A market veteran, Clark worked
as air talent at crosstown stations
WHLY (now WCAT), and WORL,
where he also served as MD.

SCHUMAN,
AUSTIN UPPED

Stewart VP/
A&R At Rhino

Gary Stewart

Rhino Director/A&R Gary Stew-
art has been promoted to VP/A&R,
and Director/Production Brian
Schuman has been elevated to
VP/Production & Purchasing.

In conjunction with Stewart’s ap-
pointment, A&R Coordinator
James Austin has been named As-
sociate Director/A&R and David
McLees has joined the department
as Asst. A&R Coordinator.

Stewart told R&R, “It means
we're going to get even more am-
bitious with new artists, and try to
take the label to another level,

“My primary responsibility is to
find music that I like and respect,
and try to bring it to Rhino. The
same applies to reissues: finding
good music that isn’t available,
and making it available.”

Stewart and Schuman were the
first two Rhino employees hired by
owners Richard Foos and Harold
Bronson. Stewart joined at the
label’s formation in 1978, Schuman
in 1981.

Schuman’s increased responsi-
bilities cover troubleshooting all
aspects of manufacturing, pur-
chasing, and operations for the
Santa Monica-based indie label.

wWwWwW-americanradiohistorv.com

DOUGLAS KATT PD

Welsh Joins Pollack

KATT/Oklahoma City PD Pat
Welsh has resigned to take a Direc-
tor/Programming position with the
Pollack Media Group, which has
consulted the AOR for the past
seven years. KATT MD Scott
Douglas has been upped to PD to
replace Welsh.

Group President Jeff Pollack
told R&R, ‘“The successful expan-
sion of any company can only be
accomplished by the addition of
quality people. Pat has shown him-
self to be a PD of exceptional talent
who has won consistently in tough
competitive situations.”

Welsh has been at KATT for five
years, the past four as PD. He told
R&R, “This is the first and only
thing that enticed me to think about
leaving the KATT. Surrey Broad-
casting has treated me extremely
well, which is why I've stayed here
this long. But this is a rare oppor-
tunity to gain a whole new national
perspective about programming.”

Welsh is the second KATT PD to
join the Los Angeles-based con-
sultancy. Pollack VP/Program-
ming Dave Brewer is also an alum-
nus of the Oklahoma station.

Ass-Kicking
KATT’s Priority

KATT GM Tricia York said that
naming Welsh's replacement was
easy. ‘“When I thought about the
PD position being open, the only
name that came to mind was

Pat Welsh

Scott’s. He's the perfect person for
the job. We’ve got a tough battle,
but it’s all downhill from here.
We're going to kick some ass.”

Douglas joined the KATT staff
shortly after Welsh and has been
MD since 1984. This is his first PD
job. Asked if he felt any pressure,
Douglas said, “No, I really don't,
because I have one of the greatest
airstaffs in the country. I've got all
the tools necessary to kick some
ass.”

KATT halted a dramatic two-
book slide by moving 7.6-8.1 in the
winter Arbitron. The station had
dropped from a market-leading
13.7 to a 7.6 last fall, with much of
the decline coming at the hands of
Classic competitor KRXO.

Cahn WYRK’s New GSM

WYRK/Buffalo Asst. Sales Man-
ager David Cahn has been named
to the station’s new GSM post.

Cahn said, “WYRK is one of the
finest stations I've ever worked for.
(VP/GM) Kitty Bocock has a very
humanistic attitude towards man-
agement. That, along with the be-
lief she has in people, makes work-
ing here very special. It offers ev-
erything a station should, and it's a
pleasure to work with the Stoner
Broadcasting people.”

Cahn joined WYRK 18 months
ago. He was previously LSM at
crosstown WKBW, Marketing Di-
rector for WUTV-TV, and Regional
Manager for Warner Bros. Rec-
ords.

David Cahn

Motown Holds ‘“‘Characters’’ Premiere

Motown founder/Chairman Berry Gordy Jr. (c) congratulated Director/A&R Debbie
Sandridge (I) and label President Lee Young Jr. on the successful Hollywood
Palace premiere party for Stevie Wonder's MTV “Characters” special.
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NEWSBREAKERS

EDITED BY JIM DAWSON

Radio

® PAT RYAN has been upped to Pro-
motion Director at WABC/New York.
She previously held a similar position at
WFTY-TV/Washington.

Concurrently at WABC, PAUL KO-
PELKE has been named Director/
Sports Sales. He previously performed
similar duties at WMAL/Washington.

OLEIGH EARLE has joined WMYI/
Greenville, SC as GM. She was former-
ly GM at crosstown WFBC.

® HAROLD COLLIPRIEST has been
named VP/Sales at KUSW, the 2.5 mil-
lion-watt commercial shortwave station
based in Salt Lake City. He was previ-
ously Station Manager at KRGO-AM &
FM (now KZQQ & KRPN)/Salt Lake Ci-
ty.

©® JOHN MARIN has been named GM,
TOM GEBHART GSM, and RANDY
MARX OM at KNCN/Corpus Christi.
Marin was formerly at KLZE/San Fran-
cisco, Gebhart comes from KOKE/
Austin, and Marx joins from KHFI/Aus-
tin.

Jeffrey Whitson

Frank Kelly

® FRANK KELLY has been upped from
AE to LSM at WMEX & WMJX/Boston.
He joined the stations three months
ago.

® JEFFREY WHITSON has been up-
ped from LSM to GSM at WPTR &
WFLY/Albany. He succeedsLOUIS IG-
NATTI, who was named GM at WAQX-
AM & FM/Syracuse.

® CAROL SATTERFIELD has been
named GSM at WIMZ/Knoxville. She
was previously an AE at crosstown
WIMZ.

® CHERI HAWKE has been named
GM at KBOY-AM & FM/Medford, OR.
She was previously Station/Sales Man-
ager at KSYC & KYRE/Yreka, CA,
which she co-owns.

@ JIM LEVEN is leaving his PD post at
CHR WWFX/Bangor, ME to become
PD at AOR WAQY/Springfield, MA. He
replaces BRIAN HALE.

Jim Leven

Cheni Hawke

Records

® JULIO AIELLO has been named
GM/Label Operations for Songtree Mu-
sic Industries. He joins from Tom Hay-
den Associates, where he was Admin-
istrative Director/Promotion and Mar-
keting.

® NANCY BRENNAN, PAT LUCAS,
and DEIRDRE O’HARA have been
named to VP posts at the SBK Songs
division of SBK Entertainment World.
Brennan becomes VP/International
Creative Operations from Director. Lu-
cas advances to VP/West Coast, also
from Director. O’'Hara moves to VP/
Creative, East Coast from Director/
Creative Operations.

Julio Aiello Victor Chirel

® BILL O’CONNELL has been named
Label Manager at Sire Records, suc-
ceeding SUZANNE EMIL. O'Connell
joins the label from TVT Records.

® VICTOR CHIREL has advanced to
Director/A&R Administration at Elektra
Records. An eight-year label vet, he
was most recently Manager/A&R Ad-
ministration.

©® GLENN NORDLINGER has been up-
ped to Associate Director/Domestic
Royalties at Atlantic Records. A two-
year company vet, he formerly was
manager of the same department.

Industry

©® CHRISTOPHER MARTIN has been
promoted to Marketing Director at Met-
ro Traffic Control/Los Angeles. He join-
ed the company last year.

Also at Metro Traffic, LEE BURGESS
has been appointed Marketing Direc-
tor/Orlando. He previously was District
Manager at BDS, Inc.

©® ANDY KAUFMAN has been appoint-
ed Special Events Director at Robin
Elis Productions. He is a 20-year
booking and concert management vet
who has worked at ICM, Music Fairs
Inc., an@ CBS Records.

©® SPENCE BERLAND has been nam-
ed VP/Sales at Philips and DuPont Op-
tical's new Burbank, CA sales and mar-
keting office. He formerly was VP at
Cash Box magazine.

A

Spence Berland

Ron Shapiro

©® RON SHAPIRO has been appointed
Director/Public Relations, West Coast
at BMI. He was a Senior AE with Sarah
McMullen & Co.

RAB, Media Directors Meeting

Pictured at a Los Angeles meeting of the RAB and the Media Directors Advisory
Council, which is comprised of media directors from most major Southern Califor-
nia ad agencies, are (I-r) RAB Sr. VP/Sales & Marketing Henry Hayes, J. Wafter
Thompson Sr. VP & Exec. Media Director Jim Surmanek, RAB VP/Marketing &

Sales,
VP/Western Division Jeff Dashey.

Western Region J. Ray Padden, and McGavren-Guild Radio Exec.

Satellites In The Studio

The Georgia Satellites recently put the finishing touches on their second Elektra
LP, “Open All Night,” scheduled for May release. Pictured are (I-r) group’s Dan
Baird, VP/A&R Howard Thompson, and group’s Rick Richards; (seated, I-r)
group’s Rick Price and producer Jeff Glixman.

PROS ON THE
LOOSE

Mick Barker — Production Dir./after-
noons WWHT/Charleston (803) 556-
2418

Tim Bonnell — Mornings WTRG/Ra-
leigh-Durham (919) 781-1757

Don Christi — PD KUKQ/Phoenix
{602) 996-3043

Sherman Cohen — PD/OM KOMP/
Las Vegas (702) 873-0796

Gene Davis — Afternoons WUSN/
Chicago (312) 448-1724

Magic Christian — Mornings

290/San Diego (619) 272-5259

It's hard to imagine WNBC/New York without Don Imus. He started coing
mornings in 1971, but was fired when the station tried a Top 40 appr>ach
in 1977. Ten years ago today WHKI/Cleveland hired him to do “Imus Ir The

Chuck Taylor — PD WKLI/Albany,
NY (518) 383-5561

CHANGES

Katz Radio has promoted nine execs
tc Sr. AE: Jeff Stein in Atianta; Bill
Sickles in Dallas; Jack Saindon in De-
troit; Phil Culkin and Dave Siazinik
in Los Angeles: Roger Dawson, Drew
Dickens, and Abe Mendel in New
York; and Cheryl Stewart in Szattle.

Judy Rule and Stephanie Mebane
have been named AEs at WHBQ/Mem-
phis.

B

——

Afternoon.” In September 1979 “Imus In The Morning” returned to WHNBC. i

S

Don Imus, then and now

(3 wks)

{Columbia) (2 wks)

® #1 AOR Album: “The Joshua Tree” — U2 (8 wks)
® #1 Jazz: "Whiz Kids" — Gary Burton Quintet (ECM) (2 wks)

B YEARS AGO TODAY

® MCA Records names John Schoenberger National Album Promnotion
| Director, Sandi Lifson National AC Promotion Director

. o Infinity Broadcasting buys KCBQ-AM & FM/San Diego

® Dave Martin named WLW & WSKS/Cincinnatli VP/GM

® Ken ‘‘Spider’”” Webb named WRKS/New York morning man

® #1 CHR: "“Overkil” — Men At Work {Columbia)

® #1 AC: “My Love" — Lionel Richie (Motown)

@ #1 UC: “Save The Overtime For Me” — Gladys Knight & The Pips

1 YEAR AGO TODAY

® Michae! Donovan named WTKS/Chicago GM

® Jim Morrison named KSD/St. Louis PD

® Jeri Love promoted to WINS/New York ND

® WXKSFM/Boston promotes Dale Dorman to Asst. PD

® #1 CHR: “With Or Without You” — U2 (Island)

® #1 AC: "Se La" — Lionel Richie (Motown)

® #1 UC: "Always" — Atlantic Starr (WB) (3 wks)

® #1 Country: “I Will Be There” — Dan Seals (EM| America)

® #1 AOR Track: “Jammin’ Me" — Tom Petty & The Heartbreakers (MCA)

S

SR R e S

® #1 Country: "Common Man” — John Conlee (MCA)

® #1 AOR Track: "She's A Beauty” — Tubes (Capitol)

@ #1 AOR Album: “Cargo” — Men At Work (Columbia) (2 wks)
@ #1 Jazz: “The Hunter” — Joe Sample (MCA) (5 wks)

10 veARrs AGO TODAY

©® Wally Clark elected LIN Broadcasting VP

® Joe Cipriano hired for nights at WRQX/Washington

® RAM Research to challenge Arbitron

@ #1 CHR: “With A Little Luck” — Wings (Capitol)

® #1 AC: "The Closer | Get To You" — Roberta Flack & Donny Hathaway

(Atlantic) (2 wks)

® #1 Country: “it's All Wrong But It's All Right" — Dolly Parton (RCA)

(2 wks)

® #1 AOR Album: “Earth” — Jefferson Starship (Grunt)

WA AmericanTtadicRiStor™T com —_—
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TOP 40 IS CONVERTING

THE MASSES TO

Labels Catch
Expansion Fever

! W will be getting into the act with a to-

be-announced, but stif-unnamed West Coast
label to be headed by former Atco President
Jerry Greenberg. Now, ST hears that
PolyGram will finally reactivate Mercury as a
freestanding label with its own VP/Promotion
and field staff. The plans have been on the
drawing boards for over a year.

//4& C4~/rc/\

#1 ALTERNATIVE
#1 AOR
TOP 40 138/17

B has reactivated Reprise, MCA

Word is that the rosy glow of spring has
yet to come to the hallways of KKBQ/Houston,
| as the atmosphere is still a little chilly in the
. wake of last week’s dismissal of Morning Zoo |
Master John Lander’s bride Patty Hamilton.
After the initial exchange reportedly not one
word has passed between President/GM Al
Law, PD Bill Richards, and Lander — not
| even a “thank-you” for a number one morning

POR QUE, PIG? — When Y97/Santa Barbara MD
Chris Ruh went rootin’ through his mail and found his
very own Big Pig T-shirt and a picture-sleeved copy
of the A&M recording group's current 45, “Breaka-
way,” he went hog-wild, as evidenced by the above
photo. Being the hams we are, ST would pork up on
another paragraph’s worth of bad puns, but this week
we're running a little shoat.

| book! - - n
EZ Communications named B94/ Hot Openings
Pittsburgh programmer Jim Richards “PD Of =% — - P P T——
Don O’Brien returns to mornings at

The Year” for the second time. While EZ Prez
Alan Box publicly looks for the regional
programming concept to work, following Dan
Vallie’s departure to open his own
consuitancy, doesn’'t the honor make Richards
the odds-on favorite to become the next

B104/Baltimore from his swing gig at
Z100/NY. He rejoins his former partner Brian
Wilson, who is mysteriously absent from the
air. Officials deny Wilson was suspended for
format and contest rule violations, but ST's
VP/Programming if the position were to open ear-to-the-crab-cakes says “it's in the hands of
| up again? the attorneys.”
e i D e T e But what of former KKBQ/Houston PD
i ihe L ' - " Ron Parker, who was temporarily part of that
morning show? He didn't get the PD gig —
Chuck Morgan did — and Parker passed on
AM drive, so he’s back in Houston searching
for another programming opportunity.
Speaking of programming opportunities,
there are a couple of prime situations available
— namely KEGL/Dallas and Q107/
Washington. Former KEGL Assistant PD (and
now commander of KJ103/Oklahoma City)
Joel Folger is the leading candidate at Eagile
97. But other names such as Waylon
Richards, Bob Case, Dave Anthony, Al
Brock, and the above-mentioned Ron Parker
have also been contacted.
Over at Q107, the hallway hubbub points

(//\der /LK@
/1/’/‘/(7 Wﬁy

= LS

J.D. Ryan, KEGL: “In-house research shows incredible acceptance ; Mg
across the board; teen-to-35 year-olds are the reason we moved it Seems some guerrilla warfare is takin

35-27 with a hot report. Very impressive!” place in Phoenix. Y95 (KOY-FM) apparently
worked a deal with the sound man at a KZZP -
sponsored Richard Marx show, who
proceeded to turn down the onstage mikes
just as KZZP's staffers were about to welcome
the crowd. Instead, the concertgoers were
treated to Y95 morning man Glenn Beck
doing the honors. Talk about your wild, wild
West.

‘ Word is that Virgin Director/National R&B
. Promotion Sharon Heyward has earned her
VP stripes.

Are Outlet’'s WTOP & WASH/Washington

N gt

Gregg Swedberg, WLOL: “THE CHURCH is not a ballad and not
a dance record. Those are two great reasons to play it. The third
reason is it tests extremely well with 18-34 men and women. It is
doing exactly what we wanted it to do.”

Buzz Bennett, Y95: “Top 20 requests and tests well with 18-34 \
male and female.”

Kid Leo, Jeff McCartney, WMMS: “One of the best-sounding
records that WMMS is playing. Nothing else sounds like THE
CHURCH. Perfect demographic appeal and it's reacting.”

Bob Harlow, KATD: “Good sales and strong adult response. It
stands out in a unique and refreshing way.”

Matt Hudson, Z104: “There’s been a huge cult following for THE
CHURCH for some time. This may be the hit they need to broaden
their demographic appeal. Building nicely in Madison.”

Produced by: Greg Lodony!
Waddy Wochtel and The Church

Tom Jeffries, Z94: “A very big record here at Z94. Amazing
phones from the first play.”

A
@ 1988 Arista Records inc. a Berteismann Music Group Company

Direction: Michoel 1. lembo
Mike's Artist Monogement, Lid.

for sale? Could be! No official word from inside
Outlet, but insiders say the company won't
make up its mind about whether to sell the
stations until Qutlet Chairman Bruce Sundlun
decides whether or not to exercise an option
to buy out institutional investors Wesray
Capitol and Mutual Benefit Life Insurance,
which hold 7 1% of Outlet's stock. Sundlun

| has until June 30 to come to a decision.

Meanwhle, rumor has it that WTOP GM
Michael Douglass has formed a group to
acquire the combo if it goes on the block.
Douglass says: “No comment.”

Is Emmis Broadcasting going to promote

| Exec. VP/Programming Rick Cummings once

the chain takes over the NBC stations? And
will that mean a boost in duties for someone
within the chain, or will another heavy
programmer be brought in to assist Cummings
on a national basis?

www americanradiohistorv com

to Bob Kaghan. He's already in town as PD
for Classic Rocker WCXR.

Elektra/Asylum Director/A&R Kevin
Patrick has resigned to take a VP/A&R slot at
Island.

Larry “The Duck’’ Dunn, PD-in-limbo of
WLIR-FM/Long Island, has called it quits and
seeks a new chalflenge. Dunn, a ten-year 'LIR
vet, has been on salary since the station lost
its frequency last December. Indications are
that owner Elton Spitzer, who contracted to
buy WRCNILong Island three months ago, is
fighting a losing battle to win speedy FCC
approval of the sale.

Meanwhile, 'RCN PD Lenny Bloch, whom
Dunn was to eventually replace, has taken the
PD job at Classic Rock WCZX/Poughkeepsie.
Tom Calderone has been upped to PD at

RCN Continued on Page 25
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NEW SENSATION

(7-89080) (0-86572) (DMD 1172)

-

The new single from the
Double Platinum album

KICK

(81796)

Produced by Chris Thomas
Management: MMA Management/Chris Murphy

[MMA |

S
On Atlantic Records, Cassettes and Compact Discs

© 1988 Atlantic Recording Corp. @ A Warner Communications Co.

wwweamericanradiohistorv. com
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STREET TALK

Continued from Page 22

Has Jon Sinton inked 94Q
(WQXI-FM)/Atlanta to a consultancy deal?

Former PD-turned-station owner Rich
Brother Robbins s Urban KFXX-AM &
FM/Tucson has gone through some changes.
The AM is now KTZR and is running SMN's
“Z-Rock” format, while the FM keeps the
calls, but changes to AOR for a combo buy.

WHTQ/Orlando PD Gerry Cagle has not
only been hard at work on his golf game, but
also on a new book titled “PAYOLA!” Cagle,
whose career includes PD stints at crosstown
WCAT, KFRC/San Francisco, WAPP/NY,
KHJI/L.A., WRKO/Boston and KCBQ/San
Diego, says he’'ll tell all he knows when the
book hits the streets courtesy of Branden
Publishing this fall.

1

Transtar’'s Niche 29 afternoon personality |
Pat Reynolds has been tapped to do mornings
— and eventually may become PD — at Y97
(KHTY)/Santa Barbara. This leaves a prime
opening at the network, so T&Rs to PD Kurt
Kelly ASAP.

Those WPGC/Washington listeners who
awoke this past Saturday to hear Jim Elliot
and former partner Scott Woodside together
thought they were dreaming. The pair suffered
a bitter split 20 months ago while working at
crosstown Q107. Apparently, they've patched
things up to the point where they're willing
to work as a team “on Saturdays only,” states
GM Ben Hill.

Following KMPC-FMIL.A.’s paltry .5 in the

L\l

SENSATIONS:

LAl

ROBERT PLANT

“Tall Cool One” ;.o mass

from the Platinum album
NOW AND ZEN (90863)

Produced by Tim Paimer, Robert Plant

and Phil Johnstone

Management: Bill Curbishley—Trinifold, Ltd., UK
Left Field Services, US

ROBERT PLANT
NOW AND ZEN,

winter book, PD Sam Bellamy made a long- —
) ® rumored change last week, r:placing AM ° LB 2 g‘ s
Walt Starling, airborne traffic reporter for  driver Cynthia Fox with abrasive, talk-happy O N TOUR N O WwW!
WLTT/Washington, is back in the air after a 7pm-midnight jock Guy Kemp. But when
hair-raisigtg ll?rush with deat? anttj Cf:?nadi?nl Bellamy offered her old I:ME'tr c;hort the nr:ght WXKS 34-30 WVSR add WOK| 27-23
geese. Starling was on routine traffic patro shift, Fox decided to quit instead, saying she
Fwo wee‘ks ago when he encountered a flock didn’'t want to be part of a team that included 53; 2?1?1 31 w::lllf\lé( daedt:j 34 ;\4222316%; (HOT)
in formation. He tried to “duck,” but one of the an “offensive’” and “vulgar” personality such
birds hit his horizontal stabilizer, crippling the as Kemp. KRBE deb 35 WRCK add KIIK deb 35
plane and forcing an emergency landing. Continued on Page 26 295 add K98 add KDWZ 17-14
WMMS 33-39 WBCY 21-18  KZI0 28-23
, S I KXYG 28-25 WROQ 33-29 WZOK 35-29
‘ KCPX add KZ106 21-17  KIVA deb 27
/ KATD 31-28 Q98 add KIYS deb 34
| , KPLZ 38-35 WANS add PWR92 add
| WFLY add 94TYX add  KDON add
. ' WAEB deb 34 WQUT 34-30

MENAGERIE A TROIS — B-93/Austin recently offered listeners an opportunity to spend “Breakfast In Bed With Mike

NUSH00Z

“Should I Say Yes?

”»
(7-89108) (0-86599) (DMD 1155)

from their nu album,
TOLD U SO (81804)

Produced by John Smith, Rick Waritz,

NU -,
SHOOZ{PS

TOLD U SO

David Z., Jeff Lorber
Management: Rick Waritz/Sosumi Productions, Inc.

?utts ;&Hi-"n':nds”;;hen tg% CHRt %atic;n’; mom;ng team broadc73tlive from a bedroom setting located at th'e intersec- WXKS add Y108 25-14 (HOT) PWR96 add 30
Il(c;rrvec,), C/Igusvfy 3 and Burnet Road. Seen at the scene are (I-r) Mike Butts, the B-93 mascot, and morning co-host WAVA 29-26 K”S 30_27 WT|C 29_25
Y95 add KKRZ 15-11 B93 35-29
KKBQ deb 34 FM102 21-18 KKYK add
B97 32-29 KWOD 23-20 WPXR add
THE RADIO AUDIENCE IS CHANGING DRASTICALLY -- KITY 28-25  KMEL 19-14 KDWZ add
IS YOUR STATION CHANGING WITH IT? WHYT deb 23 KWSS deb31  FM104 add
. . - . . KBEQ add KUBE 26-22 KFIV 26-21 (HOT)
Find out at the 22nd Burns Media Radio Studies Seminar WKBQ 24-21  WPGC 22-19

June 13 and 14 in Dallas

ON ATLANTIC AND ASSOCIATED RECORDS,
CASSETTES AND COMPACT DISCS &

Vit
© 1988 Atlantic Recording Corp.® A Worner Communications Co. (AT, AN

For further information: (818) 985-8522 / (800) 821-8035 (Outside California) )
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ONE OF THE
“MOST ADDED” AC

Louise Goffin

“Bridge Of Sighs” |

SN A v -

' FE DEBRT

F._':;'?duced by Ton ¥

éi'lld, Steve Jolley

F RO M. T HE: MEW ALBUM

ThlS Is'gpe Place
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| W

(e l9ii:¢\‘ arncr Bros. Records Inc.
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STREET TALK

Continued from Page 25

WBWB/Bloomington PD Jim Clouse is
leaving this week (5/6) after three years. He'll
return as PD of crosstown WLSO (soon to be
WSKT), which will go from Transtar Country
to a live modern Country format. Taking his
place as interim PD is Dave Curry.

When Jay Hoker takes over ownership of
WDTX/Detroit, could the calls become WDFX
with an on-air identity as “Detroit's Fox?” Word
is he's parked those calls on standby.

Remember WIYY/Baltimore Station
Manager Chuck DuCoty’s account last week
(R&R, 4/29) of the exchange between his
marathon morning man Bob Rivers and WLUP-
FM'’s Steve Dahl? Turns out that DuCoty, who
said Dahl had “really ragged on Rivers, the
Orioles, and the city,” never even heard the
on-air conversation, during which Rivers called
Dahl a “‘dick” and hung up on him twice. ST
obtained an aircheck of the incident, and we
can report that Dahl said nothing offensive or
insulting and, in fact, was as polite as can be.

Jim Leven, PD of CHR WWFX/Bangor,
ME, has been named PD of AOR
WAQY/Springfield, MA, following Brian
Hale’s exit. GM Larry Weiss vehemently
denied speculation that the station will flip to
CHR.

When KJJO-AM/Minneapolis switched
last week to Satellite Music Network's “Heart
& Soul” format, rumors began flying that hard-
rockin’ AOR sister KJJO-FM, with which the
AM had been simuicasting, would eventually
go the same route. Reason: 'JJO’s youth-
dominated audience has reportedly been a
tough sell, and a down winter book isn’t going
to help matters. PD Scott Klohn scoffed at the
possibility, but added that he’d love it if the
rumor was spread.

Here's an update on “The American Music
Hour,” which began broadcasting in China on
April 14. The show runs Thursday on the
country’s AM station and Sunday on its FM
station.

The first jock to hit the air was KYXY/San
Diego’s Kenny Noble. He has since been
followed by Power 106's Jeff Wyatt,
KRZZ/Wichita’s Terry Duncan, KRLA/L.A. PD
Mike Wagner, and KZ103/Tupelo’s Lisa
Landau. Up for next week: WNEW-FM/NY ’s
Carol Milier.

Along with the Rolling Stones, you won't
be seeing Pete Townshend, Roger Daltrey, or
Neil Young at that Atlantic Records 40th
Anniversary concert scheduled to take place
at Madison Square Garden next week (5/10).
You will see Phil Collins and Genesis, Robert
Plant, Yes, Bette Midier, Ben E. King, lron
Butterfly, the Bee Gees, and the Rascals.

Condolences to the family of
singer/songwriter B.W. Stevenson, who
passed away last week (4/28) following heart
surgery. Along with writing “Shambala” for
Three Dog Night, Stevenson scored a solo hit
of his own with “My Maria.”

www-americanradiohistorv com

UNI’S GREATEST TITS REVISITED — Now that the
first records have been released under the recently-
reactivated Uni logo, we couldn't help but be remind-
ed of the label's long and glorious history, which in-
cludes the pleasant mammaries pictured above. This
masterstroke of publicity dates back to December
1969, when all groovy lil’ hippie chicks lounged
around their pads au natural digging the 12-inch
sounds associated with such a far-out operation as
Uni. Now, the only question is how that Strawberry
Alarm Clock LP wound up in the Hendrix album’s
sleeve.

Eighteen legends of radio will be inducted
into the first Emerson Radio Hall Of Fame in
New York on May 17, including Cousin
Brucie Morrow, Don Dunphy, Alan Freed,
and Edward R. Murrow. The event will be held
at the Empire State Building with Don Imus
serving as MC and Alison Steele & John R.
Gambling presenting the awards. Special
achievement honors will go to CBS founder
William Paley and Inner City Broadcasting's
Hal Jackson.

KOMP/Las Vegas OM/PD Sherman
Cohen is out. Larry Miles, PD of sister
KLPX/Tucson, will help out until a replacement
can be found.

Sandusky's K-Lite (KWLT)/San Diego has
jettisoned its background AC format in favor of
a bright, foreground presentation. The new
calls are KKYY and the identity is now Y95.
PD Pam Finn remains in place, but Y95 has
imported Jeff & Jer (Jeff Elliott & Jerry St.
James) from WFYR/Chicago for mornings.

Karen Clauss, morning sidekick/news at
B93/Austin, splits for the same slot at
WEGX/Philadelphia. T&Rs to B93 PD Lisa
Tonacci, like yesterday.

100,000-watt CHR FM103/Portland, ME
is looking for a morning man (or team). T&Rs
to PD Pete Cosenza ASAP.

WRKO/Boston's talkshow host Gene
Burns has been chosen to be one of five
judges for Kraft's national “Velveeta Creative
Cooking Contest” to be held in Chicago
(5/19). Burns will be judging receipes using
Velveeta cheese in the appetizer/snack, egg,
soup/sandwich, vegetable, and entree (!)
categories. Urp.
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WHY SETTLE FOR HOT

WHEN YOU CAN GET

' WETWETWET

7 WISHING | WAS LUCKY

“Wishing | Was Lucky,” the American debut
single from Wer Wer Wer is already putting the
“Oh” back in radio and it’s just the first of three
top ten singles (UK) from their million selling
#1 LP “Popped In Souled Out.”

~ Cut for cut, the classic sound of Wer Wer WeT
is re-writing the role of blue-eyed soul with the
tough new attitude that ran away with the B.P..

RECORDS

www-americanradiohistorv.com

There’s only one label we’ll admit to. UNI RECORDS. The kind of commitment artists will kiil for.

Manufactured by MCA Records, Inc., 70 Universal City Pltaza, Urwersal City, Calif. 91608
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Um-50000
Award for Best Newcomers of the Year.

America better get ready for the next level of
cool, because radio’s already getting Wer Wer WEeT.

Wer WET WET “Popped In Souled Out” the
album—in store June 14th—featuring the single
“Wishing | Was Lucky”...already making a splash
at radio now!

THE PRECIOUS
ORGANISATION
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Fodor Upped

To Radio

Express VP/GM
.

John Fodor

Program supplier Radio Ex-
press has named Director/Market-
ing John Fodor its first VP/GM. He
will report to company founder and
President Tom Rounds.

Prior to joining the company a
year ago, Fodor handled business
and fundraising development at
NPR outlet KCRW/Santa Monica
for ten years, where he helped the
station’s budget grow from $30,000
to $2 million annually.

He commented, “I initially help-
ed Tom acquire Pepsi as an over-
seas sponsor for ‘American Top
40.” He then brought me on in a full-
time capacity, and it’s been very
busy around here since.”

Although the company began by
specializing in the international
distribution of American radio
shows, its activities now include
domestic syndication, production,
and music libraries.

Fodor will oversee all day-to-day
operations including sales, market-
ing, and financial planning.

Bresnahan
Continued from Page 1

In the winter Arbitron, WMAL
tied UC WKYS for second place
(12+) with a 6.2. Both stations trail
frontrunner EZ WGAY by 1.9.

Elektra Toasts Penta Distribution Deal

Elektra Records Chairman Bob Krasnow called the label’s new deal to distribute, market, and manufacture all product by art-
ists on Canada'’s Penta Records “the most exciting deal I've made during my tenure.” The first Elektra/Penta release will be
Raymond May's “Unadulterated Addiction.” Raising glasses to the venture are (standing, I-r} Elektra Exec. VP Aaron Levy, Sr.
VP/Marketing Hale Milgrim, Sr. VP/Promotion Brad Hunt, Sr. VP/Business Affairs Gary Casson, and VP/Promotion Rick
Alden; (seated, I-r) Penta Director Lou Blair, Penta President Bruce Allen, Krasnow, and Penta Managing Director John Ford.

Noble

Continued from Page 1

remorse on the part of EZ execu-
tives.

Top-Dollar Strategy

Noble has established a repu-
tation of paying top dollar for top
properties, and company officials
have insisted that strategy is
necessary to assure quality.
“These deals are in keeping with
our policy in buying very well-run
radio stations. We like to buy suc-
cessful properties,” commented
Noble VP Norm Feuer, who in-
sisted that no significant changes
are planned for the stations.

“We're still looking. We’re com-
mitted to making our company the
largest radio-only group,” he con-
tinued. Feuer said the company
pays particular attention to acqui-
sitions in markets ranked 10
through 50.

The previous record-setting FM
stand-alone transactions included

Infinity Broadcasting’s 1986 $45
million purchase of KROQ/Los An-
geles and Legacy Broadcasting’s
1985 acquisition of KJOI/Los An-
geles for $44 million. Infinity
Broadcasting purchased KVIL/
Dallas last year for $82 million, but
that transaction included an AM
sister station.

The transactions also shatter
local market records for station
values. The KMJQ deal easily out-
distanced the Houston record set
by the 1986 sale of KILT-AM & FM
for $36.75 million. In St. Louis, the
highest-valued transaction to date
had been the 1986 sale of KGLD &
KWK for $6.9 million. In Toledo,
the previous record was the 1986
sale of WSPD & WLQR for $15
million.

Keymarket acquired the stations
from Amaturo Broadcast Group in
a December 1985 purchase valued
at approximately $60.1 million, ac-
cording to New York communica-

tions financiers ComCapital
Group. That transaction also in-
cluded the purchase of a third FM,
WLTI/Detroit. Osborn acquired its
Toledo properties in January 1986
for $6.3 million.

“It’s the biggest FM-only deal
ever done,” said Blackburn & Co.
broker Neil Rockoff, who defended
the price for KMJQ as realistic, de-
spite the city’s depressed economy
since the collapse of the petroleum
and real estate markets.

“In a depressed market, the
leading operations tend to do as
well if not better than they normal-
ly do in a strong market,” said
Rockoff. “The lower end of the
market is affected dramatically in
a depressed market, because
media buyers tend to concentrate
their dollars on the biggest and
best stations. KMJQ has been the
market leader for a long time, so it
has prospered despite Houston’s
recession.”

Fax
Continued from Page 1

In its brief, the station argued
that Fax had received several
memos from GM Jim Watkins and
PD Bobby Bennett indicating their
displeasure with his performance.
However, Kamm found that those
communications dealt with on-air
style and mistakes, which she de-
scribed as secondary reasons for
firing Fax. None of the memos
mentioned the ratings slip or the
possibility that Fax might be dis-
missed as a result of the other
problems.

WHUR Memos
‘“Easily Misunderstood”’

“There are no documents to sup-
port management’s assertion that
Watkins — or anyone else — warn-
ed the grievant that his low Arbi-
tron ratings could result in his dis-
missal,” wrote Kamm. “In fact,
considering the perilousness of
Fax’s situation, the memoranda he
received were relatively mild, and
could easily have been misunder-
stood.”

The arbitrator’s decision did not
set a deadline for Fax’s rehiring
but Fax doesn’t plan to wait very
long. “My lawyer said we’ll give
(WHUR) a couple weeks, and if we
don’t see some movement we’ll
start to push for some action,” said
Fax.

WHUR and Howard University
officials did not return R&R’s
phone calls.

Asked if the bad feelings he is al
most certain to encounter might
keep him from accepting a job at
WHUR, Fax responded, “It de-
pends on a lot of things, including
the kind of job they offer me. But
the way I'm feeling right now, I
think I probably would (refurn to
WHUR).”

Clark

Continued from Page 3

post, which he held before being
named XHRM'’s Marketing/Pro-
motions Director. He succeeds
Nick Fontaine, who has been nam-
ed Production Director.

NAME

We’ve created a new CHR package for WAVA in Washington, D.C. It has emotion.
It’s unlike anything we've ever produced. Unfortunately, it doesn’t have a name and we
need your help.

Call us for a demo. Listen and tell us what you’d name it. If your name is chosen,
you’ll be famous. And more importantly, you’ll receive the package — fully customized
for your station plus an individual prize of $500% for your creative efforts.

Order your demo today as all entries in our “No Name” contest must be received
by May 30, 1988. Call TM Communications at 214-634-8511 (in Texas) or:

1-800-527-7759

i/1H]
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% WESTWOOD ONE CANADA

presents a Canadian Radio Exclusive ..

Radio Graffiti is Canada’s foremost
music/lifestyle radio program. From the
people that bring you great radio shows
like, "The Superstar Concert Series”, "Off The
Record with Mary Turner”, “The Psychedelic
Psnack” and "The Lost Lennon Tapes”,
comes this weekly one hour show that offers
an innovative mix of the most current frends.

Each week, Radio Graffiti will provide
unique coverage of contemporary artists
in the entertainment industry, past and
present; fashion trends, both the conven-
fional and the outrageous; alluring travel
reports; thrillseeker sports; and many
special reports on the social and political

issues that are of interest to your listeners.

Radio Graffiti is produced by David
Pritchard of Sonic Workshop, producers
of such legendary radio shows as "The
Beatles—The Days In Their Life” and "The
Complete History of The Rolling Stones”.

Be sure your station picks up this exciting,
fast-paced presentation of music, life and
style. Radio Graffiti is being offered on a
market exclusive barter basis and is deliv-
ered exclusively on the Seltech Satellite
System. For information on Radio Graffiti
and other Westwood One programs, call
Westwood One Canada at (416) 597-8529,
or FAX (416) 596-195.

{e)%} WESTWOOD ONE CANADA

s p At e ricantadiohictorns com —
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NEWS

Track Signs Ohio Players, AWB

The Ohio Players and the Average White Band have signed with the new Track label. The first new Ohio Players record in
eight years, “Back,” has just been released, and AWB will be going into the studio soon to record their first Track LP. Shown
are (back row, I-r) Ohio Players Darwin Dortch and “Diamond” Williams, producer Richard Brown, and engineer Glenn Rupp;
(front row, I-r) Ohio Players Chet Willis and Billy Beck, AWB’s Alan Gorrie, Onnie Mcintyre, and Roger Ball, and Ohio Player
“Sugar” Bonner; and (kneeling) Track President Chip Wilson.

Simone

Continued from Page 4
MCA will be providing. ‘Bill knows
everybody and has a great sen-

Spangler

Continued from Page 1

Spangler’s programuming cre-
dentials include KSAN/San Fran-
cisco from ’81-’85 and WJEZ/Chi-
cago from ’80-'81.

With Spangler moving into mid-
days, present middayer Nancy
Turner is moving to mornings to
team withKEEL/Shreveport mor-
ning man Larry Ryan, who will be
joining WUSN at the end of May.
The morning slot had been vacant
since Deano Day left two months
ago.

Also new to the station is Peter
Maus from KWKH/Shreveport,
who will handle production. After-
noon man Bill Garcia has left the
station.

Referring to the changes, Hamil-
ton said, ‘“We’'re trying to build a
more aggressive culture into this
station. There are some great peo-
ple coming in, and I've found I of-
ten do well when I have great peo-
ple.”

awlu(qr' lm i -

sibility towards music and people.
He’s probably cut Uni’s growing
time by at least six months by just
being there to help me and cut
through a lot of the rubbish.

“Also, with MCA delivering so
many hits over the last year, I'm
very happy to have Richard
Palmese, Steve Meyer, and their
whole team involved. The enthusi-
asm of the field staff towards Uni
has been really incredible.”

Calling Simone’s industry exper-
tise “worldwide,” MCA Music En-
tertainment Group President Irv
Azoff said the company conducted
“‘an extensive search for all the ele-
ments to properly launch” Uni
Records.

He continued, “As head of Arista
and then Phonogram in the UK,
David has had enormous artistic
and sales success around the world
with many artists, including Hair-
cut 100 and the Thompson Twins,
through Swing Out Sister and Def
Leppard.”

The Uni imprint returns to active
duty 21 years after its original de-
but as an MCA subsidiary. The or-
iginal label’s biggest artists were
Neil Diamond (1968-72) and Elton
John (1970-72).
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.

Crane
Continued from Page 3

growth period. It seems like
Florida is kind of magnetic, since
this is the third time in eight years
I've moved there.

“WNLT is sitting pretty down
there. It’s one of the highest-billing
stations in town, with very low staff
turnover. There’s a lot of excite-
ment with JACOR taking over
(AC) WFLZ. There are rumors of a
format change there, so it will be
interesting to see what happens.”

Prior to joining KKHT about one
year ago, Crane programmed
WYNY/New York and WLS/Chi-
cago.

KKHT doubled its winter ’87 Ar-
bitron 12+ numbers (1.6-3.2) to
rank 12th in the market.

Rivers T

thie 1-23 Oricdes home. Prior o the

- start of the game, officials present:
ed Rivers with a fesm jersey —

| number 98 — and Aivers threw out
the first pitch a8 the fans roared
their approval. Rivers then headed

~ for the stands, the ever-prasent TV
cameras following clasely behind.
“Alf | did during the game was sign
autographs — much to the amuse-
ment of my family,” he said.

Even after the ordeal was Over,

the publicity continued. On Tues-

. day night Riveérs flew to Los An-
geles 1o tape the “Late Show.”

Reflecting on the unexpected
success of the marathon, Rivers
said, “I'had a sense when [ came to
Baltimore nine months ago that this
team was the important thing to the
city. The Orioles are the city’s claim
to fame. So it seemed as though
being negative about it was the
wrong way to go.”

Asked if he had any advice for
jocks who might be thinking abouta
similar stunt, Rivers said, “When
you start one, know when it's going

- tg end. That was the - sirangest

- thing: 1 never. knew when it would

- end. And 1 hoped avery day would
be the last.” ; i
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Joel Webber Dies At 33

Joel Webber, a principal organ-
izer of the New Music Seminar
and. until recently, VP/A&R at
Island Records, died April 28 in
New York at age 33. He suffered
heart failure associated with a con-
genital circulatory ailment.

“Joel was a man of enormous en-
ergy and vision.” said fellow Sem-
inar director Tom Silverman. ‘‘He
was able to see gold where others
couldn’t see anything.”

Manager Bob Gordon, who knew
Webber via Island artist Noel,
stated, ““Joel was a top-notch A&R
man. He really got involved with
his projects, and didn’t play games
with people.”

Born in Providence and raised in
New York and California, Webber
started his music business career
on the West Coast, working in San
Francisco at retail and promoting
Beserkley artist Jonathan Rich-
man.

He continued to champion new
wave talent as an air personality at
WHCN/Hartford and, later,
through his own independent pro-
motion firm. Webber was in-
strumental in the careers of such
artists as Talking Heads, U2,
Pretenders, Joan Jett, and Blon-
die, as well as several Stiff Rec-
ords acts.

In 1982 he formed Uproar Rec-
ords and became involved with
Dominatrix, the Lounge Lizards,
and the Units. In 1986 he joined Is-
land as VP/A&R for two years,
where he signed Noel, World At A
Glance, and Will Downing.

s

Joel Webber

Webber was best known, how-
ever, for his New Music Seminar
role with fellow directors Silver-
man and Mark Josephson. He
specialized in sales and marketing
aspects of the event, which grew
from an audience of approximately
200 in 1979 to a major-league music
convention which routinely draws
5000 each year. Webber was also
co-organizer of the NMS educa-
tional program and live music
presentations.

“Whenever 1 was disappointed
or depressed over some seminar
problem,” recalled Silverman,
“Joel was inspirational. He could
only see the future, perhaps be-
cause he was a promotion man at
heart. His excitement would get us
motivated.”

A memorial service was held for
Webber Sunday (5/1) in Manhat-
tan, He’s survived by his parents,
brother and sister, and stepsister.

Glew
Continued from Page 1

CBS Records Division President
Tommy Mottola, to whom Glew re-
ports, said, “Dave brings to this
company a long track record of
success in managing every aspect
of a first-rate record operation. We
will all benefit from having his in-
dustry expertise available at CBS
Records.”

Glew, who declined comment,
resigned from Atlantic last month.
He had been Sr. VP/GM since 1976,
and earlier held key marketing and
sales posts at the label. Glew’s mu-
sic industry career began in 1961 at
Dot Records.

Seraphin
Continued from Page 3

ming professionals. He has suc-
cessfully refined the format of
KCBS to suit its market, making it
a leading contemporary news and
information station.”

“In addition to his achievements
in the news and information for-
mat, Charlie has an extensive
background in music radio,” noted
Widmann. “We’re very excited to
have him lead the KNX-FM
team.”

Seraphin has spent almost a
quarter-century in radio, the last
seven years at KCBS.

Bender
Continued from Page 3

WRIF a rare all-woman morning
show.

“We're considering all options
for the morning show,” Schutt
said. “It’s very much open for con-
structive suggestion right now.
While we’re still evaluating, we
don’t feel like we have a tremen-
dous hole in the radio station. We
have lots of good personalities here
with good reputations in Detroit.
That’s got to help at a time like
this.”

WRIF slid to a 3.4 in the winter
Arbitron, its lowest 12+ in at
least a dozen years.

Brumm
Continued from Page 3

story. She knows all of the history
and legerdemain of WEBN.”
Brumm, who joined WEBN in
1970 and moved up through various
sales posts to become GSM in 1986,
said, ““I'm looking forward to view-
ing WEBN from yet another new
perspective. I figure it’s slightly
more challenging than answering
request lines, like I started out do-
ing 18 years ago. And instead of al-
bums and concert tickets, the com-
pensation is nicer. What a long,
strange trip it's been — and now
that I’'m in the big seat, I have no
intention of changing course.”
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“THE LYRICS ARE A LOVING MESSAGE OF COMMITMENT... THE MUSIC
S COMPELLING...IT'S GREAT!...IN FACT, IT'S THE BEST DUET
"'VEHEARD SINCE PATTI LABELLE AND MICHAEL MCDONALD”

—Patti Labelle
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RATINGS

Winter ‘88 Advances

Detroit

WJR strung together four con-
secutive double-digit books for the
first time since the beginning of
the decade. WCZY matched its
numbers from the previous winter
to accelerate past archcompetitor
WHYT. Both stations’ aduit com-
positions are similar, but Power 96
('HYT) has a bigger teen base.
Biggest gainer was. Classic Rock
WCSX, which scored across-the-
board gains in all day parts and
demos, but did best in middays

and afternoons, and very strong in

the 25-34 cell.
ARBITRON

Fal '87 Wi ‘88
WJR (Misc) 10.8 10.0
WJLB (UC) 86 85
WJOI (B/EZ) 62 59
WCZY (CHR) 43 55
WHYT (CHR) 47 49
WCSX (G/CR) 37 47
WWJ (News) 49 47
WLLZ (AOR) 45 46
WWWW (Ctry) 41 40
CKLW (BBnd) 3.2 36
WNIC (AC) 41 36
WRIF (AOR) 39 34
WXYT (Talk) 40 3.1
WOMC (AC) 40 29
WDTX (CHR) 24 28
WLTI (AC) 33 28
WVAE* (NAC) - 20
WKSG (Gold) 23 1.9
WQRS (Clas) 1.5 1.9
WMTG (Gold) 1.1 1.6
WJzz (Jazz) 21 15
WCXI (Ctry) 1.3 13
WMUZ (Rel) 7 1.2
WQBH (UC) 10 1.2
WGPR (UC) 1.3 11
CKLW-FM (Gold) 1.2 1.0

*Formery WNTM (AC)

Washington,
DC

WGAY opened up a two-point
lead on the rest of the pack.
WAVA rebounded to take com-
mand of this three-way CHR mar-
ket. WPGC fell to second and
WRQX matched its winter ‘87
figure. The four UCs remained
statistically stable, as did the mar-
ket's three ACs. NAC WBMW is
still seeking to crack the two bar-
rier, and WMZQ fell back from a
record book and is more than a
point lower than last winter.
WGMS scored its traditionally-
strong winter book.

Dallas-
Ft. Worth

Since KEGL became the top
CHR in fall '81, several stations
have unauccessfuly tried to topple
it from its perch. But in the winter,
using a mainstream, personality-
oriented approach, KHY| surpass-
ed the “Eagle” mainly on the
strength of its females. Using a
current-based AOR slant, KTXQ
scored a nice rebound, cleanly
beating longtime competitor
KZEW, which was more classic-
oriented. The pure Classic Rock
station, KZPS, breathed down the
"ZEW'’s neck.

ARBITRON

Fall '87 w88
WGAY (B/EZ) 7.4 8.1
WKYS (UC) 65 6.2
WMAL (AC) 65 62

WMZQ-AM & FM
(Ctry) 73 57
WAVA (CHR) 45 52
WHUR (UC) 50 52

WWDCFM (AOR) 5.6 5.1
WPGC-AM & FM

(CHR) 5.1 4.7
WTOP (News) 4.7 4.4
wDJY (UC) 3.6 3.9
WRQX (CHR) 4.3 3.8
WLTT (AC) 34 3.6
WCXR (G/CR) 4.0 34
WGMS-AM & FM

(Clas) 2.7 3.3
WXTR (Gold) 2.3 2.7
WASH (AC) 2.9 25
WWRC (Talk) 23 2.3
WBMW (NAC) 1.7 1.7
WHFS (AOR) .9 1.7
WOL (UC) 1.7 1.5
WYCB (Rel) 1.5 1.3

Houston- Galveston

Until fall '79 when it was top-
pled by the late KRLY, KRBE
one of Houston's front-running
CHRs. The station made a three-
year stab at AC, but returned to the
CHR race in '85. This winter, the
station hit its highest figure since
the comeback and maintained an
extremely tight race with rival
KKBQ. KMJQ, just sold, was three-
and-a-half points off last winter and
at its lowest share in more than four
years.

Format Legend
AC-Adult Contemporary, AOR-Al-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio,
Clas-Classical, Ctry-Country,
G/CR-Classic Rock, Gold-Oldies,
Jazz-Jazz, Misc-Miscellaneous,
MOR-Middie Of the Road, NAC-
New AC, News-News, N/T-News/
Talk, Rel-Religious, Span-Spanish,
Talk-Talk, UC-Urban Contempor-
ary.

ARBITRON

Fal '87 wi '88

KRBE-AM & FM
(CHR) 65 7.9

KKBG-AM & FM
(CHR) 65 7.6
KIKK-FM (Ctry) 83 69
KMJQ (UC) 78 65
KILT-FM (Ctry) 59 6.0
KLOL (AOR) 6.2 56
KTRH (News) 49 54
KODA (B/EZ) 57 52
KLTR (AC) 28 45
KFMK (AC) 49 42
KZFX (G/CR) 48 37
KKHT (AC) 42 32
KQUE (AC) 42 32
KPRC (N/T) »31 3.1
KJYY (AC) 1.8 22
KLAT (Span) 31 1.9
KXYZ (Span) 10 17
KYOK (Gold) 1.7 17
KCOH (Gold) 1.4 11
KEYH (Span) 1.2 11
KHCB (Rel) 9 1.0
KIKK (Ctry) 7 1.0
KQQK (Span) 8 1.0

Miami-Ft.
Lauderdale-
Hollywood

WHYI bounced from ninth place
to sixth in the ARB and reached a
statistical deadlock with WPOW,
which fell from second to fifth. But
Bill Tanner's Power 96 surged for
a commanding Birch lead. Until it
was met with a slew of competition
in the early '80s, WQBA was often
a market leader, and until now re-
mained the market's Spanish-lan-
guage standard-bearer. But in the
Arbitron, WCMQ-FM took advan-
tage of the elder station’s one-point
fall to become format-dominant.
WQBA hit its lowest ARB ever.

ARBITRON
Fall '87 Wi '88
KKDA-AM & FM
(uc) 86 9.1
KVIL-AM & FM
(AC) 9.3 8.1
KPLX (Ciry) 7.4 7.8
KRLD {News) 66 58
KMEZ-AM & FM
(BEZ) 60 57
KHY! (CHR) 49 56
KEGL (CHR) 62 53
WBAP (Ctry) 53 5.3
KTXQ (AOR) 37 46
KSCS (Ctry) 41 42
KQZY (AC) 33 37
KLUV (Gold) 36 33
KHVN (Rel) 16 3.2
KOAI (NAC) 28 27
KZEW (AOR) 30 24
KDLZ {UC) 16 21
KLIF (N/T) 22 20
KMGC (AC) 24 20
KZPS (Gold) 15 20
KOJO (Span) 29 1.8
WRR (Clas) 1.2 1.6
KESS (N/T) 1.7 1.5
KAAM (BBnd) 8 1.1
KSSA (Span) 3 1.0

Atlanta

WSB-FM posted its fourth
straight up book to place second
in the survey, its highest ranking
ever. It's also the first time it beat
its older sister AM in the 12+ rank-
ings. This market is one of the few
among the majors with two Country
stations among its top ten, and both
were up.

ARBITRON
Fall '87 wi '88
WVEE (UC) 9.4 105
WSB-FM (AC) 6.9 84

WKHX-AM &FM

(Ctry) 7.5 8.1
WPCH (B/EZ) 89 81
WKLS (AOR) 76 7.9
WSB (AC) 86 7.1
WYAY (Ctry) 50 5.7
WAPW * (CHR) 61 54
WZGC (CHR) 55 5.4
WQXHM (CHR) 6.1 52
WFOX (AC) 46 43
WGST (NT) 26 35
WAOK (Rel) 43 32
WEKSFM (UC) 35 3.2

*Formerly WARM

ARBITRON
Fall '87 wi '88
WLYF (B/EZ) 85 85
WEDR (UC) 53 5.0
WCMQ-FM (Span) 53 4.6
WMXJ (Gold) 37 4.4
WPOW (CHR) 57 43
WHYI (CHR) 38 42
WQBA (Span) 54 4.2
WIOD (NT) 36 4.1
wJay (AC) 42 40
WKQS (Ctry) 30 40
WLVE (AC) 28 33
WINZ (N'T) 39 32
WAQI (Span) 36 31
WAXY (AC) 42 3.1
WGTR (AOR) 3.4 30
WHQT (CHR) 26 29
WTMI (Clas) 25 28
WZTA* (G/CR) 20 24
WQBAFM (Span) 2.1 2.2
WFTL (AC) 1.2 1.9
WXDJ {NAC) 21 1.9
WSHE (AOR) 1.7 1.7
WCMQ (Span) 1.7 1.6
WEAT-AM & FM
(B/EZ) 9 16
WRHC (Span) 10 15
WMBM (Rel) 8 1.0
BIRCH
Fall '87 Wi '88
WPOW (CHR) 73 79
WEDR (UC) 66 6.2
WGTR (AOR) 54 6.0
WHYI (CHR) 41 52
WLYF (B/EZ) 49 51
WMXJ (Goid) 56 4.4
WAXY (AC) 45 42
WQBA (Span) 34 42
WHQT (CHR) 57 4.1
WCMQ-FM (Span) 3.2 3.5
WLVE (AC) 32 35
WKQS (Ctry) 29 34
WINZ (N/'T) 32 29
WJQY (AC) 36 28
WNWS (Talk) 26 28
WZTA *(G/CR) 28 27
WIOD (N/T) 34 26
WQBAFM (Span) 20 2.6
WSHE (AOR) 30 25
WTMI (Clas) 23 23
WXDJ (NAC) 1.7 23
WAQI (Span) 28 1
WFTL (AC) 1.0 1.3
WMBM (Rel) 8 1.2
WMCU (Rel) 9 12
WOCN (Span) 1.1 1.2
*Formerty (AOR)

Seattle-
Tacoma

KUBE and KIRO were 1-2 in both
surveys, but the CHR leaped three
points to its best ARB in its seven-
year history. CHR competitor KPLZ
held its own in the ARB and stayed
close in the Birch. Also celebrating
arecord Arbitron was KBRD, but its
Birch share was five points off.
Sandusky's KLSY had its best
book of the year, while the Country
outlets were off 2.7 in the ARB and
1.5 in the Birch.

ARBITRON

Fall '87 Wi ‘88
KUBE (CHR) 63 9.4
KIRO (N/T) 1.3 89
KBRD (B/EZ) 42 841
KOMO (AC) 54 55
KPLZ (CHR) 55 55
KISW (AOR) 38 47

KMPS-AM & FM
(Ctry) 6.0 46
KXRX (AOR) 46 45

KLSY-AM & FM
{AC) 34 39
KMGI (AC) 24 39
KSEA (B/EZ) 42 39
KIXI (BBnd) 38 36
KZOK (G/CR) 3.0 32

KRPM-AM & FM
{Ctry) 2.7
KLTX (AC) 24 286
KING-FM (Clas) 34 24
KJR (AC) 23 23
KVI (Gold) 25 22
KCMS (CC) 1.7 21
KING (N/T) 1.7 20
KBSG * (Goid) 3.1 1.9
KNUA (NAC) 23 1.7

KEZX-FM (AOR) 2.1 1.6

BIRCH

Fakl '87 Wi '88
KUBE (CHR) 85 10.2
KIRO (N/T) 96 9.2
KPLZ (CHR) 7.5 8.1
KISW (AOR) 70 6.0
KOMO (AC) 51 58

KMPS-AM & FM
(Ctry) 57 46
KXRX (AOR) 41 41
KING-FM (Clas) 30 36
KIX) (BBnd) 32 36
KBRD (B/EZ) 24 33

KLSY-AM & FM
(AC) 25 32
KRPM (Ctry) 33 29
KZOK (G/CR) 34 28
KVI (Gold) 20 27
KMGI (AC) 29 26
KNUA (NAC) 16 26
KBSG * (Gold) 31 24
KSEA (B/EZ) 24 23
KKFX (UC) 21 2.1
KJR (AC) 26 20
KING (N/T) 20 18
KCMS (CC) 22 1.6
KNHC (CHR) 1.3 1.2
KPLU (Jazz) 1.4 1.2
KEZXFM (AOR) 1.8 1.1
KLTX (AC) 18 1.0

* Formerly KNBQ (CHR)
e e S
© 1988 Arbitron Ratings CoMaymnbe

quoted or reproduced without Arbitron's prior
written permission.
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MARKETING AND DESIGN EXCELLENCE

IN A NEW AGE OF BROADCASTING

A major radio and television event!

and Broadcast Deﬂgm:rs'ﬂ’ssoaaunn Seminar

- Marketing Executives

Los Angeles, Callforma June 8-11,1988

There’s Plenty of Meat at this Meet for Radio!

Below is what the 1988 BPME & BDA agenda looks like

WEDNESDAY

7:30 Idea-sharing Breakfast
with format tables.
9:00 A Vision of the New Age
with Alan Kay
Apple Computer Fellow
10:45 The Power of Sound
with Andrew Goodman
President
American Comedy Network
Noon - 6:30 Exhibit Hall, with more
than 60 marketing and
promotion-related firms
1:30 Time Management - PartI
with Bill Brower
2:45 The Effective Radio Station
Marketing Plan,
with the team from
LA’sKPWR-FM
4:00 Presentations for Radio

“Amazing Invisible Market”

with Maurie Webster
President

Radio Information Center
&

Charlie Furlong
Communications Director
A Group W Radio

5:00 Welcoming Reception in
Exhibit Hall

6:15 Buses begin leaving fora
Gala Universal Studios
Party & Concert

THURSDAY

7:30 Radio Breakfast
Speaker: Jeffrey Smulyan
President
Emmis Broadcasting

9:00 Marketing the Movies
Presenter: Steve Sohmer
(Former President
Columbia Pictures)

10:45 Sales Training for Radio
Promotion Directors (Pt.I)
with Erica Farber
Executive Vice President
Interep

Noon - 6:30 Exhibit Hall, with more
than 60 marketing and
promotion-related firms

1:30 Time Management - Part I
with Bill Brower

2:30 AT&T: The Right Choice
Dissection of a successful
marketing campaign by
those who produced it

2:30 Allocating Promotion Resour-
ces for Radio Stations
with Dr. Len Lodish
The Wharton School
U. of Pennsylvania

4:00 Sales Training for Radio (Pt.IT)
with Erica Farber
Executive Vice President
Interep

5:00 Exhibit Floor Reception

7:00 40 Hospitality Suites

FRIDAY

7:30 BPME Business Meeting &
Breakfast

9:00 The State of Our Art:
Television Advertising
with NBC VP John Miller

10:45 The State of Obscenity in
Broadcasting

10:45 Comedy and Copy for Radio
with
Bert Berdis& Alan Barzman
Bert, Barz & Kirby, L.A.

10:45 The State of Political Marketing
with
Paul McCarthy
Broadcast-Cable Associates

Noon - 6:30 Exhibit Hall, with more
than 60 marketing and
promotion-related firms

1:30 Management:The Best That
YouCan Be
with Bill Brower

2:45 New Age Technologies for
Broadcasters

4:00 What's the Big Idea
with Chuck Blore

6:00 BDA Design Awards

9:00 Hospitality Suites

for you, if you are a radio station promotion, sales, program, or general manager:

SATURDAY

9:00 History of Broadcast Design
with Lou Dorfsman
10:45 Effective Radio Commercials
on TV, with George A.
Burns, Burns Media
10:45 Nonverbal Communication
in Advertising
with Dr. David Stewart
U.S.C. School of Business
10:45 Outdoor Advertising
with Ron Fagan
L.A. Marketing Consultant
10:45 International Marketing &
Promotion Showcase
12:30 BPME Honors Luncheon:
H. Brian Thompson
Vice President
MCI Telecommunications
2:15 What's New: Radio Marketing
Produced by Dan Garfinkel
McVay Media
4:00 Meeting of the Media
Pros & Cons of broadcast-
cablecross-buying.
4:00 Radio Marketing &
Merchandising
with Danny Flamberg
Vice President
Radio Advertising Bureau
6:00 BPME Gold Medallion Awards
Host: Alan Thicke
9:00 Seminar Closing Pool-sideParty

The only seminar exclusively for
radio, TV and cable marketers, promoters,

advertisers and demgners!

For registration information, call Pat Evans, BPME East: 402 East Orange Street, Lancaster, PA 17602—717/397-5727

For agenda information, call Maryann Wiedemann, BPME West:
6255 Sunset Boulevard, Ste. 624, Los Angeles, CA 90028—213 /4653777

widameaericantadiohistorn~—com
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MIKE SHALETT

Matching Artists
& Products

How Consumers React To Commercial

Tiedns, Tour Sponsorships

Does a product actually have more appeal for con-
sumers if it’s endorsed by a public personality? And how

do consumers feel about
artists’ tours?

These were the questions we
recently posed to consumers in a
Soundata study. We selected sever-
al artists and the products they’re
currently affiliated with, as well as
posed a fictional “what if”’ artist/
product situation:

Product

Michelob
Pepsi
Coca-Cola
Coors

Artist

Current: Eric Clapton
Michael Jackson
Linda Ronstadt

What If: Bon Jovi

Night Belongs To Clapton

The Anheuser-Busch people
have had great success with their
“Night Belongs To Michelob”
series. Eric Clapton may be the
strongest match they've had to
date: two out of three surveyed
reacted positively.

Men — the primary beer drink-
ers in the US — were more positive
than women, although this doesn’t
mean that women weren’t positive
as well. Sixty percent of the
females surveyed also reacted in a
positive manner toward the prod-
uct tie-in, Consumers in the 21-24
age group were the most positive
respondents, with seven out of ten
reacting positively to the match-
up.

Pepsi Captures

Michael’s Magic
Sixty percent of those polled said
that Michael Jackson is having a
positive influence on their feelings
toward Pepsi. Groups claiming the
highest positive impact were
blacks, women, and those 21-44
years old. Nine out of ten black
respondents felt positive about the
commercials, with a majority of
these particular respondents feel-
ing “a lot more positive” toward

corporate sponsorships of
the product as a result of Jackson’s
endorsements.

Canciones De Coke

Coca-Cola recently sponsored
the US portion of Linda Ron-
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' Jacksoanepsl

- Would Feel Positive

Ron:tndthoke

Bon Jovi/Coors

Source: Soundata

stadt’s “Canciones De Mi Padre”
tour. Panelists were extremely
positive about the sponsorship,
with equally positive percentages

-Females
53 _

Haif of the under-18 music con-
Sumers we spoke to had bought 2.
single during the past year. This:

“'shouldn't come as a total Surpnse,

“pwing to the lower price of singles.
What may catch you off  guard,
however, is that a third of the con-
sumers between the ages of 21

Singles -B;Jyers
By Sex

The person who cmhnuad to buy singles during the
- past year — both on wnyl and cassette — is more likely to
be female than male; This person also tends:to be younger. -

"dents also said fhat they. had -
. ‘bought a single during that same |

and 44 also indicated they had -

Males

Source: Soundata

purchased at ieast one: smgie dur» e
xng the past year. - s

Two-thnrds of the black respon
time period. Regionally, four out of

ten consumers in the Northeast’
had purchased at least one 45. '

Jackson/Pepsi Commercials: How Black
Respondents Feel About The Product

A Lot More Positive

Somewhat Positive i
42

No Answer
4

/

A Lot
More
Negative

’ 2

&/ Somewhat

=

Lt :
4 : Negative
R = [
B
e

Source: Soundata

among men and women. The high-
est scores were found in the 254
age groups. Those under 18 who
were negative about the associa-
tion edged the positives by a slim
margin, 50% to 48%.

What If . . .?

During the recent ‘‘Sponsorship
Now” seminar in Chicago, corpor-
ations made it clear to artists,
managers, and others seeking cor-
porate tie-ins that sponsorship
deals are most successful when
the attraction or “‘equity” of the
artist or event matches up well
with the sponsor’s target demo-
graphics and objectives. With that
in mind, we wondered what would
happen if a beer company (Coors)
decided to tie in with a rock band
(Bon Jovi), sponsoring a tour and
using the group in commercials.

Would it work?

Bon Jovi is a superstar act with a
broad range of appeal and a large
following. However, there was a
split reaction to the proposed Coors
union: 50% were positive, 45%
negative, and the remaining 5%
declined to respond. The highest
positive response came from wom-
en, panelists under 18 and, geo-
graphically speaking, the heart-
land.

All four cases illustrate positive
music consumer response toward
the corporate sponsorships. In fact,
the three real case studies posted
very attractive percentages, each
clocking at least a 3:2 positive
ratio. So it appears that commer-
cial tie-ins and music sponsorships
offer great advantages for both
corporations and musical artist(s).

Your Key
To The
Industry. -

¢ New Expanded Directory
e Top 100 Markets
e Latest Arbitron and Birch resulits

Need more copies of R&R’s New
Ratings Report & Directory?

Just call Kelley . .. at 213-553-4330

¢ Drivetime Dominators
e Format Leaders

wwWwW americanradiohistorv com
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§ WESTWOOD ONE RADIO NETWORKS PRESENT - |
THE EXCLUSIVE LNE NETWORK RADIO BROADCAST OF

AILANTIG RECORDS 40° ANNIVERSARY

An Entertainment Company of America in Association with Atlantic Records Production

“IT'S ONLY ROCK'N ROLL"

MADISON SQUARE GARDEN
IN NEW YORK CITY |
4 HOURS-MAY 14 1988 |

WITH SCHEDUI.ED APPEARANCES BY

Emerson, Lake & Palmer = Bette Midler = Genesis * The Rascals * Crosby, Stills & Nash
* Robert Plant = Phil Collins = YES = Foreigner = Wilson Pickett
* The Coasters * Debbie Gibson = Booker T. & The MG’s * Dan Aykroyd with Sam Moore
= Paul Rodgers * Ben E. King = Roberta Flack = Levert = Stacey Q = Nu Shooz * Iron Butterfly
= Ray Charles = Average White Band = Ruth Brown * LaVern Baker = Spinners
* Manhattan Transfer = The Bee Gees = Herbie Mann = Laura Branigan

{0k WESTWOOD ONE RADIO NETWORKS

wywww-americanradiohistorv-com
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KEN BARNES

Eric Clapton: The
‘Crossroads’ Perspective

Eric Clapton certainly falls into the scope of the
double-decade artist salutes that have occupied most of
my allotted space for the past few weeks. But this one’s a
little different, because Clapton’s 25-year career has just
been commemorated in exceptional fashion.

PolyGram has assembled (see
separate article) a six-record
(four-CD) box set called “Cross-
roads,” after the Rebert Johnson
blues classic Clapton, who idolized
Johnson, covered with Cream.
While the box can’t aspire to com-
plete documentation, its combina-
tion of Clapton’s best-known re-
cordings and a trove of unreleased
or obscure items is a model for
future archivists to follow.

No Roosters Or Engineers

Clapton’s first two affiliations.
the Roosters and Casey Jones &
The Engineers, didn’t record.
which deprives us of samples of his
earliest playing. But “Crossroads”
does contain, in their first official
US release, the first sessions by the
Yardbirds, “Boom Boom” and
“Honey In Your Hips.” (These ac-
cidentaily sort of slipped out on
Dutch CBS around 1966 and have
been bootlegged in the US subse-
quently.)

Delivering The Mayall

Clapton left the Yardbirds in 1965
after cutting their first US hit, *‘For
Your Love,” protesting their
*‘commercialization.” Seeking the
fount of blues purism, he joined up
with John Mayall & The Blues-
breakers, first recording two
tracks which came out a year later
on an incredibly obscure UK single
(they’re both here) and then re-
cording one album with the band
(which included John McVie of
Fleetwood Mac). There’s aiso a
live track here from ’66 never be-
fore released.

The dedicated follower of blues
fashion

Next stop was the so-called “‘first
supergroup,” Cream, formed with
ex-Manfred Mann bassist Jack
Bruce and Graham Bond Organi-
zation drummer Ginger Baker. All
three principals were highly re-
garded players (Clapton at times
being referred to in terms usually
reserved for supreme beings),
leading to lofty expectations which

o .(;‘._”.
'SLOWRAND' CLAPTON Lead Gultar

Clapton as Yardbird: They probably call-
ed Jeff Beck “Mr. Nomal”

the group’s first, oddly vaudevilli-
an single, “Wrapping Paper,”
could not have lived up to in

ON THE RECORDS

anyone’s mind. It’s here, so judge
for yourself, perhaps by stacking it
up against the much stronger
Cream standards also present and
the pair of BBC studio sessions in-
cluded.

Although immensely influential,
Cream lasted just two years, sup-
planted in Clapton and Baker’s
case by Blind Faith, in which
Family bassist Rick Grech and
Steve Winwood, on what turned out
to be a temporary sabbatical from
Traffic, participated. Along with
this extremely short-lived super-
group Mk II’s best-known pair of
songs, there’s an unreleased blues
number here.

Delaney To Derek

Clapton accompanied John Len-
non & Yoko Ono at the 1969 live
debut of the Plastic One Band, but
was purely supportive, and his con-
tributions are uncollected here. He
was equally spotlight-shy in tour-
ing and recording with Delaney &
Bonnie & Friends in 1969, but
received prominent billing on the

May 6, 1988

Year 4#!&0:@&
1963 Aoosters
1963 Casey Jones & The:Engineers
1963 Yardbirds
1965  John Mayall's Bk':é;sb'{eakers
1965 PN Powerhouse
1966 - Cream
1969 Biind Faith
1969 Plastic Ono Band
1969 - Defaney & Bonnie
1970 Solo
1970 Derek & The Dominos
1973

imeline

LPs

No recordings

No recordings

"5 Live" and parts of

“For Your Love”
"Bluesbreakers”

 Stray tracks collected on
“What's Shakin'' anthology
 Four LPs plus live & collections
“Blind Faith”

“Plastic Ono Band”

“Delaney & Bonnie & Friends

(Sn Tour With Eric Clapton”

“Eric Clapton”

‘Derek. & Dominos” plus

: live material

Ten LPs pius collections

COMPILER BILL LEVENSON ON THE RECORD

PolyGram formed a Catalog
Development Dept. In late 1986 to
transfer catalog to CD and
enhance the company’'s quite ex-
tensive reservoir of vintage
material. Bill Levenson, PG's
Director/Catalog Development
who's garnered much favorable at-
tention for his ongoing series of
Hank Willlams reissues and a
startling collection of Velvet
Underground obscurities, said
the original idea for a Clapton
tribute was a series of double LPs
spotlighting the artist in various
evolutions: Yardbirds, sessions
with bluesman Otis Spann, Blues-
breakers, Cream, and so forth.
Levenson's feeling was that previ-
ous compilations were “not terribly
thoughtfully compiled,” and he
and VP/Marketing Harry Palmer
wanted “to ook at the big picture,
do more than just release what you
have the rights to.”

However, a reality attack result-
ed in a decision to focus on Clap-
ton as a leader or primary member
of various groups. Levenson and
his team spent 4-5 months “talking
to every studio and label Clapton
had dealt with.” The theme was
“to try to tell a story” and avoid

lengthy digressions, which meant
holding back much unreleased
material in favor of hits and well-
known tracks. Much of the
unreleased material may come out
on packages “more focused per
project,” similar to the original con-
cept for this package.

Discussing the leftovers, Leven-
son said there’s much more
Cream BBC sessions, plus other
stray tracks. There's also more live
Derek & The Dominos, possibly
the subject of a future project.
Studio tracks for the second
Dominos LP, however, are pretty
much wrapped up in this box.

The Yardbirds, during the year-
and-a-half Clapton played with
them, are exhaustively treated be-
tween this and a UK-released box
set from Charly Records. As far as
Clapton'’s solo work goes, from the
“No Reason To Cry" sessions,
somewhere among 80 reels of
tape are 12 or so additional tracks,
many described by Clapton as
very good. There's also some W8
solo material here and there.

And from the short-lived Blind
Faith, Levenson found 48 reels of
multi-track tape, among them an
electric version of “Can’t Find My

Assembling The‘Crossroads’ Box

Conceiving and packaging the Eric Clapton “Cross-
roads” box resulted in a iot of hard work, infinite attention to
detail, a few changes in plan, and even a bit of drama.

Way Home" with Steve Winwood
and Clapton on dual ead guitar,
described as “similar to ‘Dear Mr.
Fantasy."" Levenson decided to
include the well-known acoustic
version instead, but hopes to
release the alternate, as well as
some of the other Blind Faith
material, at a later date.

The reconstruction team en-
dured an exacting process of
“keeping the sound accurate” but
up to standard. “Layla” in par-
ticular was restored to its former
glory, and the process also
resulted in one extremely for-
tunate and unexpected break.

L.evenson had given up on locat-
ing the masters for Derek & The
Dominos, after extensive sear-
ching, and had already cleaned up
inferior copies for release on
“Crossroads.” “We were master-
ing near the end of the project at
Sterling Sound in NYC,” he relat-
ed, “and the studio manager said,
‘We've been cleaning cut the back
closet and found some Eric Clap-
ton tapes.' We weren't expecting
anything special, but ‘we opened
the box and lined up nice and neat-
ly, there they were, the Derek &
Dominos multi-tracks.” In they
went, and the package was en-
hanced one step further down the
road.
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< TELL THE TRUTH
., OEREX L THEDOWNDS

Clapton looks psychedelically inscrutable with
Cream (left); the withdrawn Derek debut

resultant LP and its first single,
“Comin’ Home,” included here. He
also worked with the same extend-
ed family on his first solo LLP in
1970, from which an alternate mix
of “After Midnight,” whose J.J.
Cale original he much improved
upon, is among the tracks included
here.

Derek & The Dominos drew from
this same talent pool, assisted in
the studio by Duane Allman, and
“Crossroads” unearths a bonanza
of new material from this period:
both sides of the obscure debut Phil
Spector-produced single, an unre-
leased Clapton/Allman duet, two
unknown live tracks, and no less
than five songs from the sessions
from the never-issued second
Dominos LP.

Solo Patrol

In 1973 Clapton stopped, in his
words, *“hiding” behind a “make-
believe band’’ and stepped into the
solo spotlight once and for ail. Most
of the tracks from 73 to the present
come from his solo LPs or singles,
with a few choice sidelights like a
live “I Shot The Sheriff”” and Bob-
by Bland’s “Further On Up The
Road,” a Peter Tosh reggae num-
ber, and Jimmy Reed’s “Ain’t
That Lovin’ You.” The final cut,
the AOR emphasis track and
single. is an expansion of the
new version of “‘After Midnight”
featured in Clapton’s Michelob
commercial.

That particular return to the past
takes the “‘Crossroads’” package, if
not full circle, at least halfway
around and ties together neatly one
of the most elaborate and well-
executed artist-in-full-perspective
projects yet released.
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PAUL COLBERT

MUSIC DATEBOOK

Beware The Hog Man

MONDAY, MAY 16

1969/WHO THE #8&#%* ARE YOU, PT. | — In New York, a man rushes up to take the microphone away from
Pete Townshend. Townshend literally kicks him offstage and ends up in jail for assaulting a plainciothes cop
warning the audience of a nearby fire.

1970/Police bust in on Marty Balin, lead singer for Jefferson Airplane, while he and friends, including
underage girls, party in his hotel room. He's busted for possession and contributing.

1980/Dr. George Nichopoulos is indicted on charges of overprescribing drugs to Elvis Presley, Jerry Lee
Lewis, and other patients.

1984/Comedian Andy Kaufman dies of lung cancer.

Born: Janet Jackson 1966, Richard Page (Mr. Mister) 1953, Billy Cobham 1944

TUESDAY, MAY 17

1963/The first Monterey Folk festival. Performers include Bob Dylan, Pete Seeger, Joan Baez, and Peter,
Paul & Mary.

1973/Yes receive gold records for “Yessongs” and "The Yes Album.”

1974/Ray Stevens's “The Streak” hits #1 CHR.

1975/In New York, Mick Jagger trips. While trying to break his fall, his hand goes through a window, requiring
twenty stiches.

1986/Dublin, Ireland hosts Self-Aid, a 14-hour concert featuring 28 acts to aid the unemployed. An album
resuits.

1987/An arson fire does $800K worth of damage to Tom Petty's home in Los Angeles. Fire broke out while
Tom and family were eating breakfast.

Born: George Johnson (Brothers Johnson) 1953, Taj Mahal 1942

WEDNESDAY, MAY 18

1963/The Beatles begin their first headlining tour of UK at the Grenada Theatre in Slough, England.
1969/“Hog Man & Hog Woman,” as they call themselves, distribute a “new drug” at the Northern California
Rock Festival. Twelve are hospitalized after “gettin’ a Hog High."

1975/Rowdy Rollers — On BBC “Fun Day,” a riot breaks out at a Bay City Rollers concert, and 44 are hurt.
1980/Trevor Horn & Geoff Downes, formerly of the Buggles, join Yes after Jon Anderson & Rick Wakeman
split.

1987/022y Osbourne makes a public appearance in Chicago. A female fan exposes a big tattoo of him on her
breast, and Ozzy signs it
Born: Rick Wakeman 1949

THURSDAY, MAY 19 Janet Jackson, Joe Cocker, Billy Cobham, Cher
1958/Bobby Darin’s “Splish Splash” becomes the first 8-track recordng released on vinyl.

1960/Alan Freed is indicted with seven others on counts of payola. He later pays a $300 fine.
1981/Religious station KBRT/LA is invaded by four men who force them to air a “conspiracy” tape blaming
Atlanta child murders and Guyana tragedy on Nat'| Church Council of Atlanta.

1987/After having Rita Marley ousted as executor of Bob's will, the surviving Wallers call for an investigation
of his estate.

Born; Pete Townshend 1945, Grace Jones 1953, Joey Ramone 1952, Corvette (Mary Jane Girls) 1965

FRIDAY, MAY 20

1954/Bill Haley’s “Rock Around The Clock” is released.

1966/WHO THE #%#*& ARE YOU, PT. Il — Onstage in Windsor, England, Pete Townshend bashes Keith
Moon on the head with his guitar. Townshend cites Moon's tardiness, but others say its because Moon
skipped Pete's birthday party the previous night.

1967/Jimi Hendrix signs his first American record contract with Reprise.

1970/The Beatles’ last film, “Let It Be,” premieres.

1971/We knew his teeth were too perfect — Chicago lead singer Peter Cetera undergoes five hours of
emergency surgery after losing four teeth in a brawl at a Cubs-Dodgers game in LA. Fight broke out when
rowdies objected to Cetera's long hair.

1981/Gary Owens is awarded a star on the Hollywood Watk Of Fame.

1987/Capitol has a diapered monkey named Lucy deliver copies of Heart's “Bad Animals” LP to LA radio
stations.

Born: Cher 1946, Joe Cocker 1944, Dave Thomas (Bob & Doug McKenzie) 1949

SATURDAY, MAY 21

1963/Stevie Wonder records “Twelve-Year-Old Genius,” featuring “Fingertips,” live in Detroit.

1968/Tom Donahue takes his “Progressive Radio” format to KSAN/San Francisco.

1969/The Beatles announce they've hired accountant Allen Klien as their financial advisor.

1979/Elton John plays the first of eight USSR concerts in Lenningrad.

1980/Bette Midler holds an autograph session in Westwood for her book “A View From A Broad.” Also, Joe
Strummer, after intensive study with Pete Townshend, is arrested after smashing his guitar over a fan's head in
Hamburg, Germany.

Born: Leo Sayer 1948, Ronald Isley 1941, Paul Hyde (Rock &) 1955

SUNDAY, May 22

1958/Jerry Lee Lewis arrives in London and announces his marriage to his 14-year-old cousin. He's booed off
stage and is forced to cancel 34 of 37 scheduled concerts.

1966/16-year-old Bruce Springsteen records his first song, “That's What You'll Get,” with his band the
Castiles.

1979/Cheap Trick's “Live At Budokan” goes goid.

1980/Four of Hendrix's gold LPs are stolen from Electric Lady Studios in New York.

1987/Frank Sinatra makes his last appearance at the Golden Nugget In Las Vegas before switching to Bally's
Grand.

Born: Morrissey 1959, Bernie Taupin 1950
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THE RIGHT PLACE
AT THE RIGHT TIME

€ € The New Music Seminar—a week of music, meetings
and no sleep—an essential convention. 9
Simon Potts, Vice President, International A & R, Capitol

€ € The NMS puts me right in the eye of the tornado that
is the music industry. More radio and music peoiale
running around than anywhere—it’s dizzying! 9
Steve Tipp, National Promotion Manager Modern Music,
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€ €t provides all of us in the business with a much needed

context for experimentation.9 9
Alan Grubman, Entertainment Lawyer, Partner, Grubman,

Indursky & Schindler

€ € From the beginning, | knew this was something
important—not ';Jst for industry executives—but for

artists as well. 9
Cory Robbins, President, Profile Records

€ EEvery successive year Enigma and its sister company,
Restless, has brought a larger contingent to the New

Music Seminar— 1988 will be no exception.9 9
Bill Hein, CEO, Enigma Records

NEW MUSIC SEMINAR 9
July 16-20, 1988

MARRIOTT MARQUIS HOTEL NEW YORK
Including

NEVW YORK NIGHTS:
THE INTERNATIONAL MUSIC FESTIVAL, JULY 15-20¢

Take advantage of the Special Early Registration Rate of $195.00
before May 20th. Register now, call (212) 473-4343 and charge it
by phone with Amex, Visa or Mastercard.

For marketing opportunities call Jim Leavitt at NMS, (212) 473-4343.

- WEST COAST CONTACT: Danny Heaps, c/o Nick Wechsler, 109

S. Sycamore, Los Angeles, CA 90036, (213) 930-1011.

*For artist showcase information call Liz lrons at NMS
(212) 473-4343.

Don'’t delay, reserve your room at the Marriott Marquis, and ask
for the NMS Delegate Rate. Call the Marriott Marquis at (800)
228-9290 or (212) 398-1900. Discount rooms are limited and subject
to availability.

PRESS CONTACT: Raleigh Pinskey, The Raleigh Group Ltd., c/o
NMS (212) 473-4343

For fantastic airline discounts contact American Corporate Travel,
(B00) 448-9494 or (212) 353-3408, fax (212) 353-2876.

NEW MUSIC SEMINAR

632 Broadway. New York. NY 10012 Tel. (212) 473-4343
Telex 446737 NMS NYK. Fax (212) 353-3162, E-mail 62758238

(] I want more information about NMS!

Name

Company

Address

City ____ State Zip
Country Postal Code
Telephone No. Occupation

RETURN THIS FORM TO:
New Music Seminar 632 Broadway. New York, NY 10012

RAR
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Judas Priest: a bunch of wimps?

Judas Priest Goes Soft?

When JUDAS PRIEST got to-
gether with the STOCK, AITKEN
& WATERMAN production team
(responsible for RICK ASTLEY,
BANANARAMA, and many
more), one of the most unlikely
combinations in rock history re-
sulted in four tracks that the band

CONCERT PULSE
Avg. Gross
Pos. Artist {in 000s)

1 GRATEFUL DEAD $717.2
2 BRUCE SPRINGSTEEN $693.4

3 J.C. MELLENCAMP $333.2
4 WHITESNAKE $204.0
5 DEF LEPPARD $200.2
6 RUSH $199.3
7 STING $194.8
8 INXS $187.0
9 DAVID LEE ROTH $174 1
10 AEROSMITH $171.3
11 BARRY MANILOW $169 .4
12 HANK WILLIAMS JR. $150.2
13 YES $149.7
14 GEORGE STRAIT $142.7
15 ALABAMA $136.0
16 G. THOROGOOD $125.6
17 KISS $949
18 DIO $80.9
19 ALICE COOPER $66.5
20 FRANK ZAPPA $60.8
New Tours

Among this week's new tours:

CROSBY, STILLS & NASH
JOHN DENVER

THOMAS DOLBY

FOSTER & LLOYD

HALL & OATES

BRUCE HORNSBY

KOOL & THE GANG

HUEY LEWIS & THE NEWS
GRAHAM PARKER

STEVE WINWOOD

The CONCERT PULSE is a weekly computeriz-
ed report ranking each artist by their average
box office gross reported per venue. Courtesy
of Polistar, a publication of Promoters’ On-Line
Lsstings, (800) 344-7383, or in Califorma.
(209) 224-2631

Steve Earle’s
Bible Classes

isten for the second album from the BIBLE (which
will actually be the group’s first in the US, to be re-
leased by Chrysalis). It’s called “Eureka,” and it
was produced by STEVE EARLE, who heard a cassette of
some of their songs and flew over from Nashville during
the New Year to work with them on a couple of tracks. It
turned out so well that Earle ended up producing seven
tracks for the group. The Bible are also booked to support

Earle when he tours Canada in the fall.

decided not to include on their al-
bum because they’re not heavy
enough. However, the band hasn’t
discarded them. There's talk of the
songs turning up on a film sound-
track, so we may get a chance to
hear Priest’s metal version of the
Stylistics/Diana Ress tune ‘“You
Are Everything.”

Just as America recently had its
first milliorrselling single of 1988
with SALT-N-PEPA’s “Push It.”
the depressed UK singles market
has finally achieved its first gold
disc (that’s only half a million) of
the year. KYLIE MINOGUE'’s “I
Should Be So Lucky” is the lucky
recipient. In fact, last week’s sales
chart included only three records
that had achieved silver status
(250,000 copies): “Drop The Boy”
by BROS, “Cross My Broken
Heart” by SINITTA, and ASWAD’s
“Don’t Turn Around.”

Q

Green, Green, It’s Green
They Say . . .

FLEETWOOD MAC'’s founding
member. the legendary PETER
GREEN, broke his long silence last
week to talk about the problems
that led him to leave the group and
eventually become a recluse in
South West London’s Richmond.
“I’m recuperating from treat-
ment for taking drugs,” he said.
“I took more than I did intend to.
1 thought I could do it on drugs.
That was my failing, I guess.

Green, who now uses his grand-
father’'s surname, Greenbaum,
was being interviewed — by audio
only — for aBBC TV documentary
called “Fleetwood Mac At 21.” Pic-
tured, Green was very overweight,
with two-inch long fingernails,
and almost unrecognizable as the
brilliant guitarist of the '60s. Ask-
ed what he would say if MICK
FLEETWOOD asked him to play
on a mac product, he replied:
“I've got fingernails, I can’t do
it. I hate to let you down.’ I'd pro-
bably be tempted to cut them and
go along and do it, but i haven’t
played for so long now, it’d pro-
bably be better for me to say I'd
better pass.”’

#

Let’s Get Together &
Do It Again
NEW ORDER’s 1988 QUINCY
JONES remix of “Blue Monday”’
shows every sign of eclipsing the
highest UK chart position (#9) of
the 1983 original, which remains

Steve Earle: has he read a “good
book"” lately?

the best-selling 12-inch single in the

world.

I Me Mine Revisited

Four highly collectible and oth-
erwise unavailable GEORGE
HARRISON songs have come to
light on a CD or seven-inch single
that accompanies a deluxe limited
edition illustrated songbook called

George's book is a real bargain!

““Songs By George Harrison.” The
exquisitely-produced tome is pub-
lished by a London company called
Genesis Publications, which was
also responsible for the limited edi-
tion of Harrison’s “I Me Mine”
autobiography. Only 2500 copies of
the new book will be available.
each signed by Harrison and the
artist, Keith West.

Lyrics from his “Cloud Nine”
album are included, together with
a foreword by JEFF LYNNE and a
“middleword” by ELTON JOHN,
who was so impressed by the work,
he’s commissioned a songbook of
his own material. The four unre-
leased Harrison songs are ‘‘Sat
Singing’’ and *‘Lay His Head” from
March and April 1980 respectively;
“Flying Hour.” recorded in March
1978: and, from Harrison’s 1974 US
tour, “For You Blue.” taped in
Washington, DC. A word of warn-
ing to collectors: the book costs
nearly $500 in American currency!

r |
“Rock Over London” news i a
service of Rock Over London Ltd., |
who can be reached at Globe |
Theatre, Shaftesbury Ave., London
W1V 7HD; phone 01-437-7122. ‘

e |

—_
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Page’s Turn

“Outrider,” the long-awaited debut solo LP by legendary guitarist Jim-
my Page, will be released worldwide by Geften Records on June 21. The
LP features nine tracks. both rock-oriented and blues-based, which the
former Led Zeppelin leader produced at his home studio in England.

In addition tc guest vocalists John Miles, Chris Farlow, and old Zep
cohortRobert Plant, “Outrider” also features Jason Bonham (son of Zep-
pelin’s late drummer John) and Barrymore Barlow on drums, as well as
Felix Krish, Durban Laverde, and Tony Franklin on bass. Page, of
course, handles all the guitar duties himself.

Geffen will release “Wasting My Time,"” a track written by Page and
Miles, as the LP’s advance single. Page is planning to follow the LP with a
36-date US tour slated to begin this fall.

RCA And CMJ Seek ‘‘America’s Best’’

RCA Records and CMJ Entertainment have joined to present
“America’s Best,” a new music talent search that exclusively involves col-
lege and progressive radio stations. Over 200 of these stations have been
asked to submit a cassette tape containing an original song by the station’s
favorite unsigned band as determined by local on-air competitions.

These tapes will then be used by CMJ and RCA to pick the ten best
bands, based on music and lyrical content, originality, recorded perform-
ance, and potential for growth. RCA will distribute a compilation LP featur-
ing the ten songs, as well as a ballot requesting listeners to vote for their
favorite track. Ballots will be tabulated. and the band with the most votes
will be crowned America’s “Undiscovered Artist of the Year” at the 1988
CMJ Music Marathon convention to be held in New York this October

Short Cuts

s “In The City Of Angels,” YES vocalist JON ANDERSON's new Col-
umbia solo LP, features two tracks co-written with legendary Motown
composer LAMONT DOZIER, including “Hold On To Love,” the first single.

¢ CROWDED HOUSE have finished recording “Temple Of Low Men,”
their second Capitol LP. The record features RCHARD THOMPSON on
guitar. The first single, “Better Be Home Soon,” is slated for a June 15
release.

e MCA Inc. has announced its acquisition of Winterland Productions,
the San Francisc-based music and entertainment merchandise company.
Founder BILL GRAHAM will remain part of the management team as a con-
sultant.

® Fresh on the heels of Epic’'s new CLASH compilation, Sire will be
releasing a double “best of” RAMONES package entitled “Ramones
Mania™ in mid-May.

¢ RATT have finished recording their new Atlantic LP, “Reach For
The Sky,” with producer MIKE STONE.

* HERB ALPERT has donated $2.5 million to help fund a 700-seat
concert hall named in his honor at the University of Southern California. The
hall wiil be part of a three-story, 40,000 square foot building for the per-
forming arts.

* MR. MISTER recently appeared at East L.A.'s Garfield High, the set-
ting of the new film “Stand And Deliver.” The RCA band, who wrote and
perform the film's title track, were on hand for the presentation of two com-
puter systems and other electronic musical equipment donated to the
school by Yamaha.

* BRIAN WILSON may be competing with himself, as it locks like his
first solo LP — two years in the making — will be released at the same time
as “Smile,” the legendary “lost” BEACH BOYS LP from the '60s.

e The reunited OHIO PLAYERS release "Back,” their first LP in eight
years, on Track Records in mid-May. Group member LEROY ‘*SUGAR’’
BONNER also co-wrote and sings lead on three tracks for HERBIE HAN-
COCK'’s forthcoming LP.

e Atlantic has released "12'ERS,” a compact-disc-only collection of
extended mixes of songs from PHIL COLLINS'’s hit LP, "No Jacket Re-
quired.”

* Some weird cover tunes: VAN HALEN have recorded a version of
LITTLE FEAT's "Apoilitical Blues” for the B-side of their new single.
POISON (who had to change the cover of their new LP after the Wal-mart
chain refused to carry it) perform LOGGINS & MESSINA's “Your Mama
Don't Dance” on their “Open Up And Say Ahh” LP.

® STING is releasing a three-inch CD of his “Englishman In New York”
single, featuring a cover of JIMI HENDRIX's “Up From The Skies” with the
GIL EVANS ORCHESTRA, as well as the singer’s version of “Someone To
Watch Over Me” from the film of the same name.

* TIFFANY is set to appear on five million boxes of Coco Puffs cereal.
Consumers will receive a two-dollar LP discount for buying the product.

* Rhino Records releases ‘The Best Of Comic Relief” on May 25,
with two dollars from each sale going to the Comic Relief effort for the
homeless.

e U2 arein an L.A. studio working on songs for their upcoming double
album. They’re also polishing up their movie, whichBONO describes as ‘a
cross between '‘E T and ‘Star Wars,” as well as comparlng it to the
BEATLES® “A Hard Day's Night” with “a dash of SPIELBERG thrown in.”
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BRAD MESSER

GET NEWSPEOPLE IN ON THE ACT

One-Two-Three
Promotion Punch

Almost any summer promotion can be a success if
generously nurtured with publicity during each of its three
basic segments. But some programmers invest all their
energy in the first two stages, then waste a great oppor-
tunity by underplaying (or even forgetting) the third one.

The first stage is the prepublici-
ty, consisting mainly of all those
here-it-comes promos. Some pro-
grammers believe talking up to an
event is more important than the
event itself. They have a point.
Prepublicity may span many days
or several weeks, while the payoff
event may last only an hour or two.

After the one-two punch of pre-
publicity and event coverage, we
reach the third segment, the part
most likely to be slighted. It’s the
followup. Post-publicity is beating
the drum to call attention to the
wonderful thing that happened.

A rule of thumb says follow-up
hype can last approximately half

as long as the lead-in did. If you
promoted into something for two
weeks, promote out of it for a week.

The 123 of promoting isn’t
limited to lighthearted sun-and-fun
events such as wet T-shirt contests.
It’s applicable to virtually any pro-
gram element you care to high-
light, including expanded coverage
of sporting events, news series or
documentaries, and community in-
volvement campaigns.

During all this, be sure to con-
sider using one asset that’s right
under your nose — your newspeo-
ple. It isn’t inappropriate to involve
all your air people.

Oh, somewhere in America, a
true blue journalist may slump to
the newsroom floor in apoplexy as
he reads this, but stations have ob-
tained good results by getting
newspeople in on the act. Any an-
chor who's skilled in distilling
much information into little time
can make a significant contribu-
tion to on-air coverage of a promo-
tion, without jeopardizing credibili-
ty. (Newsman, can you say Jell-O
Jump?}

While the effects of luck and tim-
ing on the success of a promotion
can’t be totally disregarded, the
single factor that can be depended
on to push the dazzle factor over
the top is planning. Luck has a way
of gravitating to the PD who care-
fully lays out a campaign that at-
tends to prepublicity, the event
itself, and the post-publicity.

World’s Biggest Rocket

MONDAY, MAY 16 — A year ago, the Soviets tested what is by far the world’s biggest rocket, Energia, which
is reportedly capabie of orbiting a 100-ton space station (1987).
The Soviets raised the drinking age to 21 in 1985. Peter Dowdeswell set a record in 1984 by eating 13 raw eggs in
one second. “Wings" got the first Best Movie Academy Award in 1929. President Andrew Johnson avoided Senate
impeachment by a single vote in 1868. The Washington inaugurated Mississippi River steamboat service in 1817
Birthdays: Soviet gymnast Olga Korbut 23. Debra Winger 33. Billy Martin 60. Louis ‘‘Studs’’ Terkel 76.

‘‘Accidental’’ Attack Killed 37

TUESDAY, MAY 17 — In the Persian Gulf, a supposedly friendly Iragi warplane fired two missiles into the US
Navy frigate Stark a year ago, killing 37 seamen in what Iraq later described as an “accident.”

Modernization of the Air Traffic Control system began in 1987 with installation of a new computer system. The
Southeastern USA was hit by the worst drought in a century in 1986. A Continental lllinois Bank failure was
prevented in 1984 with a $7.5 billion federal bailout, the largest in history. The first Kentucky Derby was run in

1875.

Birthdays: Ray Charles ‘‘Sugar Ray’’ Leonard 32. Dennis Hopper 52. Ayatollah Khomeini 88.

100,000 Irradiated By Chernobyl

WEDNESDAY, MAY 18 — Dr. Robert Gale, an American bone marrow specialist, estimated in 1986 that up to
100,000 Soviets would suffer longterm effects from radiation released by fires and explosions at Chernobyt.

The worst wildfires in the state's history hit Fiorida in 1985. President Reagan's surgeons removed a small polyp
from his colon in 1984. Sixty died in the eruption of Mount St. Helens in 1980. 35th ann’y of F-86 pilot Jackie
Cochran becoming the first woman to break the sound barrier (1953).
Birthdays: Reggie Jackson 42. Baseball Hall of Famer Brooks Robinson 51. Pope John Paul Il 68. Perry Como

(Pierino Roland Como) 76.

Health Workers Caught AIDS

THURSDAY, MAY 19 — Fear of AIDS increased a year ago, when it was announced that three heaith workers

had been infected by dropiets of blood which only briefly touched their skin (1987).

The Supreme Court issued its eye-in-the-sky ruling in 1986, saying government agents in the air don't need search

warrants to look down into private areas. The US and USSR banned nuclear weapons in outer space 21 years ago

(1967). The Great Mystery Blackout plunged New England and parts of Canada into near-total darkness in 1780, as

the sun disappeared at midday for a reason never determined.
Birthdays: Grace Jones 36. Peter Townshend 43. Author Nora Ephron 47. David Hartman 53. TV journalist Jim

Lehrer 54.

Lindbergh Off For Paris

FRIDAY, MAY 20 — Former airmail pilot Charles Lindbergh's fuei-laden airplane, the “Spirit of St. Louis,” barety
cleared treetops as he took off from Long Island, NY 61 years ago on his historic solo flight across the Atlantic
(1927). Alerted by telegraph, a crowd of 100,000 mobbed him as he landed in Paris the following night.

Uncle Sam's Radio Marti began broadcasting to Cuba in 1985. The Pan-Am flying boat Yankee Clipper began the
first reguiar transatlantic air service in 1939. Tom Edison boldly predicted in 1926 that Americans would always like
silent movies better than the new talking pictures.
Birthdays: President’s son Ronald Prescott Reagan 30. Cher 42. Joe Cocker 44. George Gobel 69. Jimmy

Stewart 80.
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NETWORK FEATURE FILE

EDITED BY RON RODRIGUES

MUSIC FEATURES

WEEKLY

American Country
Countdown (ABC)

Highway 101/H. Williams. Jr./Qak Ridge
Boys/D. Yoakam/O'Kanes/T. Tucker

American Dance Traxx (WO)
E.U./OMD/Hall & Oates
American Top 40 (ABC)

Pink Floyd/Cher/OMD/B. Carlisle/Hall &
Oates/LDD: Simon & Garfunkel

Lee Arnold

On A Country Road (WO)

Honky-tonk special/Country's favorite drinking

songs

Backtrack (WO)

Wonder years

Dick Bartley’s

Rock & Roll Oldies Show (WO)

Turties

Dick Clark’s

Rock, Roll & Remember (USP)

Carpenters

Classic Call (PRN)

Ted Nugent

Classic Cuts (MJI)

Steve Miller

The Countdown (WO)

Howard Hewitt/Evelyn King

Countdown USA (CUSA)
| Cheap Trick

Country Calendar

Weekly Special (CW)

Eddy Raven/Sawyer Brown/Johnny Rodriguez/
Larry Gaflin/Randy Travis

Country Report

Countdown (WRN)
John Anderson/Randy Travis

Country Today (MJI)
Larry Gatlin & Gatiin 8rothers

Cruisin’ America

With Cousin Brucie (CBS)
Jackson 5 & Diana Ross/Monkees/Harry Chapin
Direct Hits (MJI)
George Michael

Dr. Demento (WO)
Interview: Dementoid John Mammoser
Encore With Jim Lange (WO)
1951; Tony Bennett

Future Hits (WO)
Billy Ocean

Great Sounds (USP)
Cab Calloway

Hot Rocks (USP)
Pet Shop Boys

In Concert (WO0)
Icehouse

Jazz Show

With David Sanborn (WO)
wayne Shorter

Jazz Trax With Art Good (A1)
Alphonse Mouzon

King Blscult Flower Hour  (DIR)
Jethro Tul

May 9 - May 15
John Lander’s
Hit Music USA (USP)
Rick Astiey/Cher
Legends Of Rock (WO)
Crosby, Stills, & Nash
Let The Good
Times Roll (GSN/ABC)
Rascals/Grass Roots
Live From Gilley’s (WO)
Ronnie Milsap/Mel Tillis
Live From The '60s (PRN)

Chubby Checker/Blood, Sweat & Tears/Three
Dog Night

Lost Lennon Tapes (WO)

John & Yoko in NYC/John Sinclair benefit/Thur-
mond memo/Deportation

Metalshop

Poison

Motor City Beat

Gladys Knight & Pips/Junior Walker/
Jimmy Ruffin

Scott Muni’s

Ticket To Ride

Pete Bennett

National Music Survey

Michael McDonald

Oft The Record Special

Aerosmith

On The Move

Evetyn King/Bity Ocean

On The Radio

Paul Carrack

(MJI)
(USP)

(DIR)
(WO)
(WO)
(CBS)

(ON)

Plain Rap Countdown

AC: Smokey Robinson/Peter Cetera
CHR: Aeromsith/Samantha Fox

Urban: Brenda K. Stan/Brenda Russel
Pop Concerts/

Star Trak Profiles
Toto

Powercuts

Van Halen/Bruce Hornsby
Reelin’ In The Years
Van Morrison/Savoy Brown
Rock & Roli

Never Forgets (WO)

Aliman Brothers/Bilty Joel/Robin Trower/
Bachman Tumer Overdrive

Rock Chronicles

Jerry Harrison/White Lion/Smithereens
Rock Over London

Supertramp

Rock Today

David Lee Roth

Rock Watch

Talking Heads

(PRN)

(WO)
(GSN/ABC)
(GSN/ABC)

wo)
(WO)
(MJD)

(Usp)

Rockline

Robbie Robertson
Romancin’ The Oldies
Best of Glen Campbell

Scott Shannon’s Rockin’
America Countdown
Icehouse/Foreigner/OMD

(GSN/ABC)
(TS)

(WO)

Sittin’ In (WRN)
Bobby Bare

Special Edition (WO)
Morris Day

Star Beat (MJI)
Levert

Top 30 USA (CBS)
Bangles/Supremes/Ronettes

Weekly Country

Music Countdown (USP)
Eddie Rabbitt

|__DAILY |

May 16 - May 20
British Wax Museum
Foreigner/Cream/Yes/Pete Townshend/

Joe Cocker
Country Calendar (CW)
Judds/P. Loveless/G. Strait/H. Dunn/L. Lovett/
Desert Rose Band/J. Frickie
Country Comments
R. Travis/Alabama/B.J. Thomas/Sawyer
Brown/Nitty Gritty Dirt Band/E.T. Conley
Country Datebook (Us)
W. Jennings/S. James/Nitty Gritty Dirt Band/
M. Tillis/D. Seals

Country Report

(WO)

(WO)

With Chris Lane (WRN)
Tanya Tucker/R. McEntire

Earth News (WO)
Bruce Homsby/Steven Seagal Aria

Oft The Record (WO)

Talking Heads/David Lee Roth/Church

Rock & Roll Never Forgets (WO)
Pete Townshend/Joe Cocker
Shootin’ The Breeze (WO)

Evelyn King/Johnny Kemp/Doug E. Fresh

Solid Gold Country (USP)

This week in 1980/George Strait birthday/
Country landscapes

Solid Gold Scrapbook (Us)

Today in 1970/Never a# 1/British invasion
groups/On the road again

Star Trak (WO0)

Billy ©3eanPobbics Scarett & Black

NETWX/ORKS/
PROGRAM
SUPPLIERS

ABC — ABC Radio (212) 887-7777
ASR — All Star Radio (213) 850-1169

CBS — CBS Radio {212) 975-4321

ROBERTSON BANDS TOGETHER — Robbie Robertson dropped in on the
Premiere Radio studios for a recent guest stint on “Classic Call.” Pictured
(I-r) are Premiere’s Tim Kelly, Robertson, Geffen’s Christina Anthony, host
Billy Juggs, and the show's Tony Hudson.

Cl — Cart inc. (5089) 534-7090

CMS — Charles Michelson & Sons (800) 648-4546
CUSA — Countdown USA (415) 383-7302

CW — Clayton Webster (314) 725-5070

DCA — DC Audio (202) 638-4222

DD — Dorsey & Donnelly (214) 631-7934
DIR — DIR Broadcasting (212) 371-6850
GSN — Global Satelite Net (818) 906-1888
JT — Art Good's Jazz Trax (619) 233-9228
JBl — Jameson Broadcast (202) 328-3283
JPB — James Paul Brown Entertainment
(800} 345-2354
MA — MediaAmerica Radio (212) 983-6600
MJI — MJI Broadcasting (212) 245-5010
OHR — Off Hour Rockers (516) 628-1490
ON — On The Radio Broadcasting (213) 306-8009
PM — ProMedia (212) 585-9400
PIA — Public Interest Affiiates (312) 943-8888
PAN — Premiere Radio Network (213) 467-2346
REMN — REMN Communications (212) 302-9120
RARC — Real Radio Company (818) 795-4900
SYN — Syndicom (415) 386-1781
TP — Teleprograms (213) 854-4475
TS — Transtar (213) 460-6383
US, USP — United Stations (212) 575-6100
WO — Westwood One Companies (213) 204-5000
WRN — Weedeck Radio (800) 548-7474

WAAMAN-HREr Canraehehistery—eom

NEWS & INFORMATION FEATURES

May 9 - May 15

|  INFORMATION/
ENTERTAINMENT

~ COMEDY '

i

l American Focus (FY) |
Max Kampelman

| Jack Benny Show (CMS) |
Hoagy Carmichael
Car Show Coast-To-Coast (SC)

Review: Chevrolet 4x4 S_ponside pick-up/
interview: Lance LaCour

| Dragnet (CMS)
| Big beer
Lone Ranger (CMS)
Dead man
Mother Earth News (JBI)

Sting first aid/Photography/Fish cooking/
Kitchen helpers/Rain forests

NBC Extra (WO)

Hong Kong: countdown tc 1997

Personal Finance Digest

Stamps as an investment/Consumer
problems/C.0.D. mail orders

Prevention Health Report

Hesribuirn Magping Fat/Diet Plateaus/
Immunotherapy

Same Time... Same Station (RRC)

Radio remembers Friday the 13th

Soap Quiz (JBHABC)

Tina Roberts/Cecity Davidson/Colton Shore/
Max Holden/Nico Kelly

(JPB)

(JBl)

Travel Holiday Magazine cw)
New Guinea
Wireless Flash (CRN)

Jaclyn Smith/Ana Alicia/David Dimbleby/Gaye |
Bykers on Acid/Natalie Cole
(REMN)

Women On The Move
Inventor's guide/Networking/Cottage industries

. SPORTS I

(CBS)

Baseball Game Of Week

(5/14)

California Angels at New York Yankees
(1:07pm ET)

Atlanta Braves v St. Louis Cardinals

(7:50pm ET)
Costas Coast To Coast (CW)
Harry Caray/Tommy Lasorda
Inside Sports Report (CW)
George Steinbrenner/Tommy John/Bob Ryan/
Catfish Hunter

John Madden’s Sports Quiz (CW)

Catfish Hunter/Gerry Cheever's goake mask/
Mario Soto/Steve Cartton

Sports Flashback (CW)

Sandy Koufax's no-hitters/H. Aaron’s lifetime
R8I total/ 1979 Preakness

This Date In Baseball History (DIR)

Jim Tile/Charlie Lea/John Roseboro/Carl
Erskine Mantie s # 500 HR

All My Children Update (PRN)

Jeremy Grips reality/Ross has painful daymare

Amatellin U (DD)

Marching band competition/Drama department’s
play/1988 explosive track season

Mel Blanc’s Blankety Blanks(ASR)

Shiriey Temple/Monkeys/Truck farmer/Roman
Empire/King George

Bobby Jo Ambergy’s

Bar 'N Grill (DD)

Danny Diamond & Dancing Dock Workers/Porky
Park film

Comedy Hour (MJI)

Live guest: Jerry Seinfekd:George Carlin/Billy
Crystal/Steven Wright

Comedy Show

With Dick Cavett

Subject: Travel. Charlie Manna/George
Carlin/Benny Hil/Steve Martin

Comedy Spot (CW)

George Carfin/Erma Bombeck/Howie Mandel/
Hudson & Landry/Steve Martin

Dally Feed (DCA/JBI)

Democratic delegate swapping scheme/Bush
doesn't remember debate promise

Dr. Dave’s Comedy Drops  (PM)

Willie gets even/Terence Trent Barbie/Chartie
Manson line/Run-DM See 'n Save

Fun Factory (PM)

Moms of the nch & famous/Get outta my
face/Madonna on Broadway/Coolers

Hiney Wine (DD)

Sr. citizens get a little Hiney/Hiney on Am-
trak/Hiney on Derby Day

Jackie The Joke Man (OHR)

Broommates/OQUSOB/Bach side/Cock fight/
Feeling Rosie

(cw)

Laugh Machine (PM)

David Brenner/Bill Cosby/George Carlin/Robert
Kilein/Monty Python

Live From The Improv (DIR)

Paul Crosenza/Ronnie Shakes/Paula Pound-
stone/Pat Hazelt/Chris Raine

National Comedy Wireless (DD)

Big Fat Herb’s expanded motel/Wormgear
Malt's Wacky Wonderiand opens

National Lampoon’s

True Facts

Leper see-leper do/Jailhouse crock/
Union carbite

On The Phone With Ti-Rone (PRN)
Skinny Minny/Soaking Wet

(PRN)

Red Neckerson (SYN)
New love drug
Radio Hotline (ASR)

Stock holder/Fan club new member/
Loser/Paranoia hotline/Beeping sound

Stevens & Grdnic’s

Daily Comedy Exclusive (ASR)

Sitcom # 1/Dukakis-Bush syndrome/Dumb
award/Blue Sky airlines/Fer sure, fer sure

NET NEWS

“Money’’ Uplinked,
Garrels To NPR

The New Age series “Portraits In
Sound" has been taken over by Radio
Today for marketing and distribution
... KMNY/Pomona, CA has uplinked
its all-Business format for nationwide
distribution. It's on the NPR channel,
Westar 4, transponder 2-D . . . Emer-
ald Entertainment is now distributing
“Nashville Live,” which was with MCA
Radio . . . ABC will broadcast all three
elements of racing’s triple crown.

People

Former NBC news correspondent
Anne Garrels has joined NPR on the
Washington desk . . . AP has named
Rob Dalton to the newly-created post
of Marketing Manager/Technology
Services, AP Broadcast Services . . .
United Stations names Cindy Sivak
and Pam Green to Dir./Artist Relations
positions.
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Battling It Out In New York

Z100 Qutpaces Hot 103, Power 95

Thanks to a 6.0-6.2 showing in the just-released winter
Arbitron, WHTZ (Z100)/New York has ‘‘turned the corner
from being a young, upstart CHR to becoming a mature,
yet fun, traditional, family-oriented, full-service CHR,”
according to PD Steve Kingston. ‘“We not only had our best
quarter in the station’s history, but it’s also the best winter

Arbitron ever for Z100.

“Z100 is more mainstream than
many would believe. We’ve balanc-
ed the music better and haven’t
overreacted to every dance record.
Using daypart restrictions, we’ve
been able to maximize our position,
playing to the largest possible audi-
ence within each daypart. Yet
we're consistent and don’t sound
like six different stations. We ex-
celled in all dayparts, and are also
#1 in teens and adult demos.

“This sweep was a programr
mer’s sweep, as we won on the
strength of our product and pro-
gramming as opposed to promo-
tions and station hype. Outside of
our ‘Free Money Song’ contest and
the usual ticket/album giveaways,
it was pretty run-of-the-mill pro-
motionally.”

Turning to the subject of compe-
tition, Kingston said, ‘“Hot 103
(WQHT) is a refocused station,
now that it’s discovered it can’t fol-
low the timeline of sister Power 106
[KPWR] in L.A. Hot 103 makes us
a better station. On the other hand,
Power 95 [WWPRY] is consistently
inconsistent. Obviously, the call
letter change didn’t help, even
though Arbitron has a good system
of checks and balances. Either
way, Z100 is still New York’s #1.”

THE CHICAGO STORY

Steve Kingston

Hot 103’s ‘Flawless Music’

After posting a couple of down
books, 4.44.3-3.7, Hot 103 rebound-
ed this sweep with a 4.6. Asst. PD/-
MD Steve Ellis explained, ‘“The
major breakthrough for us was the
music . . . it was simply flawless
throughout the entire book.

“When we first signed on, we had
to establish what we were about.
We did, but still may have wander-
ed just a bit. Now we’re not only
building but expanding our sound,
so it’s even more palatable to the
average CHR listener in certain
dayparts. We're finding that pop
records are more easily accepted

B96 Edges Z95

WBBM-FM (B96)/Chicago rose 3.94.2 in the latest
ARB to win the CHR lead again. Meanwhile, WYTZ (Z95)
dropped slightly, 3.9 (its highest ever) to 3.8. When asked
about the situation, B9 PD Buddy Scott modestly replied,
“We just happened to have a good book. When we tied with
795 last time, I certainly didn’t think we were in a problem
situation. It was simply a continuation of what we started
a year ago when we had a 3.0 share.

‘At that time, we began expand-
ing our demos. This book shows
we're up in the 1834, 1849, and
2554 cells, as well as posting in-
creases in 12-24s and teens. It’s a
thrill to have increases in every
daypart, which shows a balanced
radio station.”

Scott talked about running ‘‘lean
and clean’ promotionally. Outside
of a few concert tie-ins and some
album/ticket promotions, “we just
played a lot of music. The lean to-
ward dance music has been a fac-
tor in our success. We alsodida TV

schedule, focusing on morning men
Ed Volkman & Mike Elson. Ed
talked to life-size cutouts of Whit-
ney Houston and Huey Lewis,
while Mike hid behind them and
did their voices. It was very
tongue-in-cheek.”

Looking ahead to spring, Scott is
confident of stretching his lead
even further. “When you have an
airstaff like this one, where every-
one buckles down and works hard,
it really makes a difference listen-

Continued on Page 44

by our audience. We’re still the on-
ly station in the city breaking new
artists on a consistent basis. New
music is no longer a negative, but a
positive.”

Ellis described Hot 103 as being
“in everyone’s face promotionally.

Steve Ellis

This past book, we did a scavenger
hunt, made lots of club appear-
ances, and used a few billboards —
no TV — focusing on the station
calls. We just put the word out that
Hot 103 has ‘50 minutes of music
every hour, guaranteed.” ”’

BESTS KIIS AGAIN

Major League Strategies

New York:
® Z100 balances music for mainstream

approach

@ Hot 103 continues to break new artists
® Power 95 changes calls, jocks; more

aggressive

Los Angeles:
® Power 106 builds relationship with audience
® KIIS vows return to dominance, more visibility

Chicago:
@ B96 promotionally ‘‘lean and clean,”’ with

dance music slant

® Z95 more mainstream, continues Cash Call

giveaway

Power 95 Predicts

Down Book

Power 95 (WWPR) Operations
Director Larry Berger admitted,
“We anticipated we’d be down this
book (4.74.1). But in all candor, I
didn’t expect it to be this far off. We
changed calls on December 17, and
I'm hearing people refer to us as
either ‘WPLJ, Power 95, WWPR,
or whatever you call yourselves.’
While Arbitron does take this into
account, a certain percentage of
our loss was due to call letter con-
fusion.

“Another part of our problem
was a change in jocks. We switched .
to Hollywood Henderson at night
and added swing man Rich Stev-
ens, a new voice who’s been heard
on almost every shift. I think our
more aggressive onrair presenta-
tion also played a role in our prob-
lem. When Tab took saccharin out
and put Nutrasweet in, I stopped
drinking it for a while. When you
change the flavor of a radio station,
the same thing happens.”

Continued on Page 44

KPWR: Three Times A Winner

KPWR (Power 106)/Los Angeles PD Jeff Wyatt’s
heart must have stopped momentarily when he saw the
7.5-7.1 decrease. But he was no doubt revived by rival
KIIS’s 7.2-6.8 performance. “We're real pleased with the
results, but some very 51gn1flcant thmgs happened this

book,” he responded.

“While our listening levels are
consistent, we noted that KIIS
dropped in its 25-54s; (AC) KOST
topped or tied them here. I don’t
know if it’s a trend or just an aber-
ration this book. Rick Dees is at his
lowest point in the two years we’ve
been in the market, down 9.6-8.2.
And our morning guy, Jay Thomas
is at 5.7, off his alltime high of 6.6 in
the last book.”

Active with on-air contests,
“Power House Party” promotions,
and imaging campaigns (‘‘Fresh
New Music Mix,” ‘“The Most Music
Station”), Power 106 has of late
moved slightly more mainstream
in sound. “We’re simply making
the correct decisions about what
our audience wants to hear,” said
Wyatt. “If it sounds like we’re get-
ting more broad-based, that’s
great. But we don’t spend much
time thinking about that.

“As far as KIIS chasing us in a
12+ race, the last thing they’re
going to do is get younger again
with the older demo focus they cur-

wWWwW americanradiohistorv.com

Jeff Wyatt

rently have. I believe KIIS is suf-
fering some real internal confu-
sion. The decision-makers are go-

ing in all directions . . . but hey, I
think they sound great.

“Power 106 is growing in terms
of its relationship with the audi-
ence. We work hard at keeping it
close and getting closer. It’s like
two people working on a relation-
ship. If you're genuine, it will

grow.”

KIIS: Set
On Reversing Trend

KIIS MD Jack Silver wasn’t at
all shocked by the down book. “To
be frank, the Arbitrends tipped us,

Jack Silver

so it’s less of a surprise all the
time. Traditionally, CHR doesn’t
kick butt in the winter, but we saw
a pattern forming and met the ex-
pectation head on.

“Conversely, Jeff Wyatt and
company must be dumbfounded
that Power 106 didn’t go up. Based
on the Birch and Arbitrends, ev-
erything was pointing in his direc-

Continued on Page 44
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Need bread?
See a baker.

Need butter?
Find a cow.

Need to understand
your music consumers
and concert fans?
Call the

Street Pulse Group.

Don’t mess around
with your bread and butter.

Street Pulse Group

The Industry Leader in Music
Consumer & Concert Data

Mike Shalett/East Coast:
203-355-0902

Julie Clinard/West Coast:
213-658-8802

|
|

CONTEMPORARY HIT RADIO

New York

bontinued from Page 42

Noting a cume loss of about
120,000 this book, Berger said, “It
puzzles me a bit. But since we did
no outdoor or TV promotion, it
might be understandable after all.
The only real on-air contest was
‘Cash Call’ But our in-house re-
search is now trending up again, so
I look to a good spring book.”

And how does Berger view rivals
7100 and Hot 103? “It’s hard to take
anything from Z100, as it’s a great
station. Hot 103 is also a fine sta-
tion. But in the long run, I'd put my
money on Power 95: ‘Your hit mu-
sic — free money station.” We've
been here longer, and we aren’t go-
ing to go away anytime soon.”

et

Los Angeles

Continued from Page 42

tion. The March numbers must
have been bad.”

Nonetheless, KIIS was topped by
Power 106 for the third straight
quarter. “KIIS doesn’t like being
number two,” Silver maintained.
“We’re constantly tweaking the
station and looking to return to 12+
dominance. We're still super-
healthy in all the money demos,
while I think Power 106 took it in
the shorts as far as adults are con-

cerned.”

KIIS’s only real surprise was the
drop in Dees’s audience. Silver,
who also produces the morning
show, said, “We were taken back a
bit. Our cume is still huge, and
we’re not overly worried just yet.
After all, L A. is a volatile market,

Larry Berger

and anything can happen next
book.

“Look for KIIS to become more
visible than ever. Our new Star-
cruiser mobile studio will be every-
where this summer. And, of
course, we’ll beat anyone when it
comes to contests. It’s part of our
trademark, the key to our day-in
and day-out consistency.

“During the year I've been here,
I've watched programming jobs in
L.A. grow more difficult. Once
you're established like KIIS, you
aren’t the fresh sound anymore.
Everyone ends up shooting at you.
But we're dead set on reversing the
trend, and not at the expense of our
adult numbers. We want it all —
the teens and the adults — and I
think we’ll get it in the end.”

MOTION

¢ Pat Reynolds named PD
at Y97/Santa Barbara

¢ Dave Skyler named MD at
KWOD/Sacramento

¢ Evan Lake exits MD duties
at KCPX/Salt Lake City

o KHTZ/Reno night rocker
Mark St. John upped to MD

6pm-10pm personality Dave Kelly
takes on Music duties at WZZU (942)/
Raleigh from PD Steve Christian, who

did both . . . KDWZ/Des Moines inter-
im PD Maxwell Schaeffer is officialty
named PD ... Midday talent Kevin
English exits WOKW (OK100)/Ithaca
as afternoon personality Brian Hoofer
segues into the slot, and overnighter
Rich Fowler moves to afternoons. Al-
so, former OK100 parttimer Adam
Goodman joins Z100/New York City
for weekends . . . WLAV/Grand Rap-
ids’s Rocky Allan joins the WKSE/Buf-
falo morning show . . . Z94/Boston MD
Clarence Barnes exits to join Arista as
its New Engtand rep.

CONVENTION COHORTS — The R&R Convention pictures just won’t go
away: (--r) Miami Sound Machine's Gloria Estefan, KCPX/Salt Lake City's
PD Lou Simon, Local E/P/A Rep Bebop Hobel, and Cheap Trick’s Robin
Zander.

wwWw-americanradiohistorv.com

Chicago

Continued from Page 42

ers can hear. That’s what allows us
to say: ‘B96, Chicago’s number one
hit music station.””

Z95: Cool & Confident

Z95’s winter dip hasn’t ruffled
PD Brian Kelly’s feathers. “Our
12-24 and 18-34 demos were strong
and competitive. We were only off
in the 25-54 cell. That, along with a
few other across-the-board losses,
dropped us a tenth.

“During mornings, we took big
across-the-board increases in 12-24
men and 1834 men in all shifts ex-
cept at night. We also made great
advances in all demos during mid-
days — in some cases we doubled
in men, with corresponding in
creases in 12-24 women and 18-34
men and women.”

LN

Buddy Scott

Brian Kelly

Kelly also feels Z95’s more main-
stream CHR sound — as opposed to
B96’s Urban slant — will “work in
our favor during the coming
months. Our biggest strength is
18-34, and I really believe the wide
variety of music from groups like
White Lion, Aerosmith, and Poison
are in our field of play, not B96’s.
We have so much more musical
flexibility than they do.”

Promotionwise, the “Your Hit
Music, Free Money Station” pre-
sented Tiffany in two free concerts,
once with Go West and Tommy
Shaw, the second withT’Pau. And
Z95’s “Cash Call” contest is still go-
ing strong after two years. “It’s be-
coming so popular,” said Kelly,
“that out of 11 random calls the
other day, we got hit four times for
$1000. We've already passed the
$500,000 mark and plan to keep go-
ing.”

Concluded Kelly, “We’re pleased
with our direction and sound, and
I’'m just looking forward to the spr-
ing ratings. I think you’ll see us pull
ahead of B96.”
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as you can say Arbitron

Quick as you can say a diskette into your personal
Arbitron, you can easily computer, you can have at your
“crunch” estimates, daypaits, fingertips all the information

demos. Define audiences by you need for decisions that
more than just age and sex. pay off.

AND get professional

- S Call your Arbitron
presentations in a flash. 1 - B s oday
Quick as you can say ; Let us show you how our PC

Arbitron, our PC applications save you money so

" applications handle more - : _ you can make more money

information than ever before. e every day. Quick as you can say
In the time it takes you to slip ratint L Arbitron. ;
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WALT LOVE

Let’s Work
Together

Virgin’s Heyward Calls For Mutual Respect

In Urban Radio, Record Industries

During the past year, we’ve watched the radio/record
relationship become more strained over the credibility of

= equently, the validity-of —

the Urban charts. Believing the issue has grown too con-
troversial, some Urban broadcasters have opted to stop
reporting to trade publications altogether.

Addressing the subject in an
open letter to the Urban industry is
Virgin Receords Director/National
R&B Promotion Sharon Heyward:

“If Black stations continue to fall
out of reporting status in quantity,
it definitely makes the validity of
Black radio and records questiona-
ble and will set the black music in-
dustry three steps behind. The
charts are an overall yardstick
that should be used as a guide and
source of general information, just
as any source of research is used.
The real deal for adds and true
reports should be based on guts, re-
search, tests, sales, and audience
response in individual markets,
along with all the other tools and
factors that work for markets.

“[Trade reporting problems
are] indicative of what is lacking in
the industry — which is true under-
standing, communication, and re-
spect for each other’s jobs. We
must find a viable solution for the
good of our industry — for the sake
of black record executives, general
managers, programmers, music
directors, station owners, and most
importantly black artists, who are
a major part of the total industry’s
success.

“‘[Trade reporting problems
are] indicative of what is
lacking in the industry —
which is true understanding,
communication, and respect
for each other’s jobs. We
must find a viable solution
for the good of our
industry.”

“We must be responsible for our
destinies, and that necessitates us
keeping our artists, ourselves, and
black music respected. A lack of
black chart presence would wreak
havoc in an industry where we are
just beginning to once again have
control and get our fair share.”

If you too are concerned about
the current situation within our for-
mat, take the time to give us your
solution. Write Walt Love at R&R
(1930 Century Park West, Los An-
geles, CA 90067), and your opinion
will be passed on through these

pages.

Marcel.

DAYNE ON THE PROVING GROUND — Arista recording artist Taylor
Dayne met the WDKX/Rochester staff after performing her single “To
Prove My Love” at a club date hosted by the station. Dayne was greeted
backstage by WDKX personality Michael Dungey () and PD Andre

DJ100 GOT THE DEELE — Deele members Babyface and L.A. (far left) dropped by WDJY/Washington to meet PD

Brute Bailey, Solar VP Doug Wilkins joined the trio.

ONAJE BLOWS INTO BIG APPLE — Onaje Allan Gumbs made his New York debut at the city’s Bottom Line. On
hand after the show were (I-r) WBGO/Newark’s Walter Wade, Gumbs, WBLS/New York’s Hal Jackson, MCA'’s
Angela Thomas, and WBGO PD Wylie Rollins.

#

NEW BALON STUDY

Benchmark President Rob Balon
commented, “We conducted the
study last year with 1773 house-
holds in 33 markets, and the results
show some very positive things in
the Urban arena. Urban listeners
have an unusually high ability to re-
call spots they've heard. Urban lis-
teners also indexed way above the
market on their inclination to buy a
product as a result of hearing it ad-
vertised on the radio.

“Listeners as a whole are not
crazy about commercials, and see
them as a necessary evil on the ra-
dio. ironically, however, 22% of Ur-
ban listeners said they enjoy com-
mercials somewhat or enjoy them
very much, as opposed to 10% of
overall listeners. This indicates that

there is a considerable portion of
Urban listeners who are quite re-
ceptive to commercials, and that
goes hand-in-hand with receptivity
to radio as a whole. They're very
active listeners, and they're active
consumers as well.”

Foliow-up questions in the survey
asked if listeners had ever bought a
product as a result of a commercial
they heard on the radio, and what it
was about the commercial that
made them buy. Balon noted that
Urban listeners said they made
such purchases because they
thought the product sounded good
and believable in the advertising.

As for product recall, Balon said,
“We asked Urban listeners to name
some of the brand name commer-

Defining The Urban Radio Listener

Each week | hear from GMs, GSMs, and PDs who don’t
think our format is getting its fair share of advertising dollars
in relation to the high number of listeners the format
delivers. One tool that can be used to prove Ur-
ban’s effectiveness is a new listener study completed at the
end of 1987 by the Benchmark Co.

cials they had heard on the radio.
Urban listeners indexed way above
average on Coke; way above on
McDonald's; right at the market on
Chevrolet; good on Pepsi; alittle bit
above on Budweiser and Bud Light;
right about at market on Miller Lite;
above average on Burger King; at
market on Oldsmobile; and right at
market on Chrysler. it's important to
note that the respondents talked
about a variety of products, not just
Afro-Sheen. There are other things
they're buying.

“The study also included a sub-
ject regarding consumption; prod-
ucts Urban listeners bought for
themselves, others, and for the
home. It showed a wide degree of
variety.”

If you'd be interested in seeing
this study to help our sales efforts,
contact the Benchmark Co., 1101
Capitol Of Texas Highway, Austin,
TX 78746 or call (512) 327-7010;
ask for Rob Balon or Paige Blount.
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HARVEY KOJAN

AOR’s Promotional State

Proper marketing and promotion have become in-
creasingly essential components of a successful station,
and can only gain importance as radio hurtles toward the
'90s. Where music was once an AOR’s primary concern —
indeed, in many cases it’s only concern — increased frag-
mentation/competition coupled with an aging core has
made sound, effective promotional strategies absolutely

imperative.

This promotion emphasis has
changed the way PDs are chosen.
A GM commenting about a new
employee, in addition to waxing po-
etic about “management and peo-
ple skills,” will invariably describe
his PD as ‘promotionally-ori-
ented’’ and ‘‘market-driven.” (In
contrast, a candidate’s musical
acumen is almost never dis-
cussed. When was the last time
you heard an AOR PD hired be-
cause of his ‘‘great ears?’’)

The indispensable nature of ap-
propriate, quality promotions gives
rise to a crucial question: are
AORs doing as good a job as they
can? According to veteran market-
ing/promotion consultant Eliza-
beth Burley, the answer is definite-
ly “no.”

Since 1980, Burley has conceived
and implemented promotional
strategies for a variety of major
market stations. For the past two
years, Burley has specialized in
promotional consulting for Larry
Bruce Communications. Her multi-
format consulting experience has
given her a unique national per-
spective.

What follows are excerpts from
both her comments and an analysis
she wrote of the current state of ra-
dio promotion, with suggestions for
improvement.

Promotions =

Programming
“Promotions are as critical as
programming. A lack of apprecia-
tion for the value of promotion pre-
vents many stations from achiev-
ing their goals. Much can be learn-
ed from the comparison of radio to
other highly competitive, con-
sumer oriented businesses. You

Elizabeth Burley

might be offended if your station
was compared to a hamburger
stand, but the fast food industry is
a struggle for market share among
a few major and many minor enti-
ties, each of which has a ‘format’
featuring specialized products. In
this war, promotion and marketing
often outweighs product as the key
element of success.

“Radio today puts a lot of em-
phasis on the product and develops
it through research. We should in-
vest the same effort in promotions.
They are important on a sales
level, for station image, and for
cume development. Promotions
are the key in the battle for market
dominance and the mind of the lis-
tener. Radio promotion is the
means to cultivate psychological
commitment. By addressing the
lifestyle of your audience through
promotion, you can nurture allegi-
ance to the station. Invest the same
sort of dedication to your promo-
tions as you would your music.”

Promotional Helpers

The increasing demand for quality marketing and promo-
tions has resufted in a recent flurry of activity. Well-known
KSHEISt. Louis Promotion Director Jim Marchyshyn has
opened (with K-SHE's blessing) J.A.M. Promational Consul-
tants. New AORKK BBfBakarsfield was his first signing. Vet-
eran Promotion Director Mike Evans (KROGQ/Los Angeles,
KPOI/Honolulu) has also thrown his hat into the consultant
ring under the name Media Man. His first client isKQF X/Aus-
tin. In addition, former KIIS-FM/Los Angeles Director/Mar-
keting Dan Acree has begun publishing a Los Angeles-based
newsletter, Promotion & Marketing Monthly.

Position Needs
To Be Upgraded

“Promotion directors deserve
the Purple Heart. Most of them are
self-taught, learning on the job
through trial and error. There is a
wealth of shared knowledge about
programming and sales that can
be learned as a person moves up
the ladder, but there is no compar-
able structure for learning radio
promotion.

“In addition to the lack of train-
ing, there is no consistency in the
definition of the position. ‘Promo-
tions & Marketing Director’ would
be better, as would ‘Creative Ser-
vices Director.” The difficulty is
there is no general agreement
about the position. Promotion Di-
rector can mean the individual who
hands out bumper stickers and or-
ganizes the on-air giveaway, or the
individual who designs and pro-
duces the TV spot, oversees the
buy, and arranges everything in
between. This lack of consistency
on a national scale tends to devalue
the department.

“The overall failure of the indus-
try to appreciate the true impor-
tance of promotions has created a
work atmosphere in many stations
where the promotion director is the
catch-all, handling everything from

‘“If the promotion
director and PD are not
actively feeding good
promotions to the sales
department, they have
no grounds to complain
about having to air
‘bad’ sales

promotions.’’
—Elizabeth Burley

Girl Scout tours and random com-
plaint phone calls to serving as a
ticket agent for major clients.
When you realize the promotion di-
rector oversees the operations of
promotions generated by both
sales and programming; makes
sure they’re legal and winners are
pleased; develops presentations
for a dozen salespeople; works
with the airstaff on appearances;
attends every event; and reports to
the GM, PD, and Sales Manager,
the extent of the problem starts to
become clear. We need to upgrade
the entire position, including sal-
ary. Most promotion directors are
underpaid.”

Marketing Plan Essential

“Most promotion departments
function on an operational level:

www.americanradiohistorv.com

Burley’s Big Three

~ Elizabeth Burley's promotional philosophy is
based on three key principles:
® Promotion Is equally as important as programming in
the drive for ratings success.
® A longterm marketing plan is essential to keeping

promotional focus.

@ Every station promotion must be listener-driven,
designed around the needs and desires of the

audience.

task accomplishment and imple-
mentation. Promotional strategies
or plans are rare. Departments
which lack a marketing plan be-
come trapped in a reactionary
mode — reacting to competitors,
sales requests, and the topic of the
moment. When someone says,
‘Gee, that was a great idea I read
about — let’s do it,’ he’s not evalu-
ating where that piece would fit in
the radio station. Because promo-
tions tend to be reactionary, they
don’t offer the marriage between
programming and promotion they
could.

“Market research is the key. It
can tell you how your radio station
is perceived and what opportuni-
ties for station growth exist in the
market. You can develop your
marketing plan based on that infor-
mation, designing promotions that
help position the station properly.
That’s not to say that responding to
market trends isn’t important, be-
cause it is. But a true marketing
plan allows for quick adjustments
while still maintaining the station’s
overall promotional objectives.

“Promotional decisions are too
often made emotionally. Example:
the GM says, ‘We've got to get on
TV. If we could only get on TV, we
could get some people aware of this
station and the numbers would go
up.” However, if the product is faul-
ty or unfocused and you put a spot-
light on it, you're only going to ad-
vertise a bad product. Putting a
promotion on the air that’s off-
target is just as damaging as play-
ing the wrong song. Stations need
to be more methodical and calcu-
lated about promotions, asking, ‘Is
it time for a contest, is this the right
one, is the prize right, does it really
have a chance for success?’ Al-
though I am as happy to exchange
promotional ideas as the next per-
son, too much time is spent on ‘isn’t
that a great idea’ and not enough
on developing the most appropriate
idea/solution for the station.”

Handling Sales Requests

““Sales promotions are critical to
the financial success of the station.
There will be times when you com-
promise the product somewhat,
but keep the programming faith in
cases like these by embellishing
the positive points and minimizing
the negative. Air the sales promo-
tion where it is most appropriate.
Daypart it or incorporate it into a
programming feature that has
some positive elements.

“Develop three ideas per week
with the PD and give them to the
sales department to sell. If the pro-
motion director and the PD are not

‘‘Putting a promotion
on the air that’s off-
target is just as
damaging as playing
the wrong song.’’
—Elizabeth Burley

actively feeding good promotions
to the sales department on a con-
sistent basis, they have no grounds
to complain about having to air a
‘bad’ sales promotion. Promotion
and programming must take the
responsibility here.

“Systems are the best way to
handle all promotional requests.
There has to be some sort of struc-
ture to process the ideas and re-
quests that come out of sales and
those from programming so every-
one can look at, acknowledge, and
be accountable for the decisions
made. There’s always going to be
the case where someone needs an
answer yesterday. Then you need
to walk the request through the
system. You can't just sit there and
throw your hands up in the air and
say, ‘No, I can’t deal with that until
Tuesday.” ”

Dear Harvey

Don't you just fove getting mail? Everyone at R&R cer-
tainly does. Here's a recent letter | received from WPLR/
New Haven PD John Griffin:

“Could we please stop this ludicrous AOR vs. Record Industry’
series?!! Has it ever occurred to anyone that maybe the people who work
AOR on both sides just whine more than most people?

“It doesn't matter who breaks what or who plays who. In the words of
Wil Durant, 'The finger that turns the dial rules the air.” No one else really

matters.”
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TAKE WHAT YOU NEED

“IEAR IT UP®

{PR 2253}

the promotional 12" by

ROBIN TROWER

from the new album

TAKE WHAT YOU NEED s

g F S Produced by Neit Norman

Procol Harum co-founder and guitarist extraordinaire Robin Trower
tops your wildest expectations with the first blistering track

off his new album TAKE WHAT YOU NEED. He takes what he needs
and rips it, flays it, bends it and plays it like nobody else.

Now you're gonna break it!

N O w |
25

[ATLANTIC]

[ON TOUR

On Atlantic Records

& 1988 Atanhe Recording Corp & A Warner Communications Co.
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THE BULL GETS BUZZED — WNOR/Norfolk morning madman Henry “The Bull” Del Toro (I) had 'hl"s head shaved by
US Marine Lt. Calvin Thomas as part of an on-air challenge to raise money for the Southeast Virginia Food Bank. The

hair-raising event brought in $10,000.

SEGUES

WWFX/Bangor, ME PD Jim Leven
has been named PD of WAQY/Spring-
field, MA; Brian Hale exits. Leven will
do PM drive, and Mike Scott joins the
morning show. As we went to press,
former 'AQY APD/afternoon jock Joe
Marino had just been hired as “either
PD or MD" at WCCC/Hartford. “All |
know is that | start Monday,” Marino
said. Hale was also reportedly talking
to 'CCC, which has been without a PD
since Harve Alan left several weeks
ago for WAAF/Worcester.

KOMP/Las Vegas OM Sherman
Cohen has exited; KLPX/Tucson PD
Larry Miles will help out in the interim
until a replacement is named . . . Ten-
year WLIR-FM/Long Island vet Larry
‘“The Duck’’ Dunn, the PD without a
station, has resigned. 'LIR lost its fre-
quency in December . . . WRCN/Long
Island PD Lenny Bloch has taken the
PD job at WCSX/Poughkeepsie. 'RCN
upped Tom Calderone to replace
Bloch . . . Erase "interim” from posts

held by WIXV/Savannah's Virgil
Thompson and Richard Smith.
They've been named PD and MD, re-
spectively . . . Jeff Bell has been up-
ped to MD at KTAL/Shreveport.

KTWV/Los Angeles Wave Network
Coordinator Lois Ruben has been
named Promotion Director of KNX-
FM/Los Angeles . . .Rick Bloom is the
new Promotion Director at KMPC-FM/
Los Angeles . .. KCFX/Kansas City
has named Pam Merrigan Retail
Marketing Director.

Liz St. John has joined the KRQR/
San Francisco morning show
WRXK/Ft. Myers personality Morgan
Thomas has moved to middays at
WDRE/Long Island ... WKTH
(AM)/Grand Rapids has switched to
SMN's Z-Rock format . . . Congrats to
the KBCO/Denver news department.
Mike McClain, Peter Finch, andSteve
Chavis took three first place awards
from UPI.

B |

POP REMEMBERS JIMI — KKZX/Spokane remembered rocker Jimi Hen-
drix through the presentation of a movie entitled “Jimi Hendrix: The Film.”
Afterwards, special guest host Al Hendrix (Jimi's dad) took questions from

d. Lined 1-r) are KKZX morning man Dave Scott, a listener, and :
Tlel-fergcv;;ix. up () J Kulawick obviously had his hands full.

MUPPET MEMBERS GET FROSTY RECEPTION — Miss Piggy and Kemnit the Frog were chosen as the most ap-
propriate personalities to deliver two A&M projects to CILQ (Q107)/Toronto: Big Pig’s “Bonk” LP and “Globe Of
Frogs"” by Robyn Hitchcock. Q107 APD Andy Frost (i) appears amused, but A&M’s local animal control expert Geoff
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HARD ROCKIN’ HONOLULU — KPOIl/Honolulu promoted a pre-concert
fam at the Hard Rock Cafe, where Yes donated a guitar to the restaurant's
memorobilia collection. The Hard Rock returned the favor by donating
$1000 to Greenpeace. After all the giving, KPOI! PD Greg Mundy (), MD
Andy Preston (¢) and Yes keboard player Tony Kaye slammed some drinks
in celebration.
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MIKE KINOSIAN

PROMOTIONS REVIEW

Station Credit Cards A Hit

Color April an active promotions month. Some high-
lights included the return of America’s national pastime;

a practical joke — Canadian style; and prize catalogs that

gave listeners lots of credit.

Play Ball!

Traditionally, the honor of
launching the baseball season falls
to the Cincinnati Reds. Although
the Boston Red Sox beat the Reds
to the punch this year, Full-Service
WLW/Cincinnati still marked
opening day in a big way, starting
with morning personality Jim
Scott’s remote broadcast from a
billboard on Pete Rose Way. Mid-
day host Mike McConnell supervis-
ed the grilling and free distribution
of 1700 hamburgers to Reds fans,
and the 30-minute noon news was
broadcast from Riverfront Stadi-
um’s plaza level. “SportsTalk”
host Bob Trumpy provided live
dugout coverage prior to the
2:06pm first pitch. The game and
postgame highlights, of course,
also aired on WLW.

Turning The Tables

Over the last four years, CFUN/
Vancouver morning man Fred
Latremouille has become known
for his wakeup calls involving
elaborate practical jokes, played
over the phone at listeners’ sugges-
tions. Despite dozens of noble ef-
forts, however, no one had been
able to nail the trickster at his own
game. '

Just prior to the Writer’s Guild
strike, Latremouille took 50 listen-
ers to Hollywood. While waiting to
watch a “Tonight Show” taping,
the group was asked if there was a
Canadian disc jockey among them.
When Latremouille identified him-
self, an official-lookingNBC staffer
whisked him away, muttering
something about a problem with
the show that night.

As the pair walked through the
NBC offices, the man told Latre-
mouille that Carson was sick, regu-
lar fill-in host Jay Leno was una-
vailable, and the show was due to
be taped in minutes. They then
reached producer Fred de Cor-
dova’s office. After posing some
preliminary questions, de Cordova
asked Latremouille if he was up to
the challenge of hosting the show.
When the CFUN personality said
yes, de Cordova had Latremouille
sign some releases. Reading down
the page, Latremouille blushed
when he saw the words, ‘“You're
receiving a ‘Wake-Up Call’ from
Mrs. Dale Kay of Westminster.”

Ironically, there really was a
problem that night. Carson indeed
was ill and bedridden, and Leno
cancelled a concert date to make
the Burbank taping. Yet de Cor-

dova had found time to follow
through on Mrs. Kay’s practical
joke.

Whatever Your
Heart Desires

R&R’s April 8 front page cover-
age of the (CHR) WMMS/Cleve-
land credit card prompted phone
calls from several AC stations also
using such a promotion device. One
twist came from both WMJI/
Cleveland and WFOX/Atlanta,
which combined prize catalogs
with station charge cards.

WMJI's “Million Dollar Prize
Catalog” is an impressive 15-page
piece which outlines the rules,
shows the prizes, offers money-
saving coupons good at local busi-

- WMJI

WMJI/Cleveland and WFOX/Atlanta.
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Bank credit cards have been incorporated into the Prize Catalogs at

nesses, and explains the merits of
the WMJI Visa card. A credit card
application form is also included.
Inthe back of the catalog are five
sweepstakes numbers. At 7:20am
weekdays and 10:20am weekends,
the station announces a prize num-
ber and tells when the next num-
bers will be announced. If one of an
individual’s prize numbers is read
over the air, the listener has 20
minutes to call and choose any
prize from the announced catalog
page. Top prizes in the five availa-
ble levels include luxury cars and
cruises, while the middle of the
catalog is devoted to the Majic
Visa Card (see reproduction).
The WFOX catalog is considera-
bly smaller than its WMJI counter-
part, but does a good job of selling
the station’s listener benefits (i.e.,
morning team, music sweeps), list-

ing prizes, explaining the particu-
lars of the promotion, and high-
lighting the WFOX Visa card.
There are 15 prizes available at
each of the catalog’s five levels.

The logistics of the WFOX con-
test are basically the same as those
outlined for WMJI. Numbers are
called out (weekdays only) at
7:40am and number holders must
respond within 15 minutes. Accord-
ing to station officials, a portion of
all charges on the WFOX Visa
card and a portion of the $12 annual
renewal fee are donated to local
charities.

Good Case Of The Runs

WSNI1/Philadelphia and Taco
Bell restaurants co-sponsored the
second annual Vietnam Veterans
10K run on April 17. Approximately

ACCELERATION

CBS-TV basketball analyst and for-
mer Seton Hall basketball coach Bill
Raftery joins WJDM/Elizabeth, NJ to
do sports commentary . . . KJR/Seattle
PM news anchor BIll Rice is promoted
to ND . . . K101/San Francisco names
Albert Lord Production Director and
Joyce Shank AM drive news anchor
. .. WHAl/Greenfield, MA midday an-
nouncer Kurt Muhifelder has left for
the middays/Creative Director slot at
WFTN/Laconia, NH . . . Voice of Amer-
ica announcer/producer Steve Mi-
chaels takes on midday duties at
WNAV/Annapolis, MD . . . Jerry Vick
is doing afternoons on WCVQ/Clarks-
ville, TN.

Norman Gagnon is named Chief En-
gineer for WMJX & WMEX/Boston . . .
WTCB/Columbia, SC parttimer Jeft

Davis has been promoted to middays
... Barry Michaels moves from
WKQS/Miami to AM drive at WMMZ/
Ocala, FL ... Johnny Canton cele-
brates his 30th year of being on the air
— the last 11 at WLTE/Minneapolis . . .
WGOW/Chattanooga PD Gary Mac
leaves to work on a local political cam-
paign; OM Greg Schaeffer assumes
programming duties.

Katie Krause has been promoted
from WRKQO Traffic Director to the
same position for WRKO and sister
WROR . . . Bili ““Captain Jack’’ Den-
nis is doing traffic reports above Des
Moines for WHO & KLYF . . . WMJX/
Boston parttimer Paul Ciliano is pro-
moted to middays ... WELI/New
Haven MD/midday personality Jay
McCormick moves to PM drive .

www.americanradiohistorv.com

Casey Jones is doing overnights on
WAEV/Savannah . . . Ric Stratton is
now PD/OM of KDLX/St. George, UT.

Steve Callahan moves from morn-
ings at WFMK/Lansing to a similar time
slot at WHVE/Sarasota . . . WISN/Mil-
waukee names Bob Dolan Sports Di-
rector . . . PD Dr.Chuck Crane is now
operating in PM drive on KKHT/Hous-
ton . . . WHBC/Canton PD Mike Dorn
moves to WJON/St. Cloud, MN in a
similar capacity ... WMTR/Morris-
town, NJ adds weekenders Gary Axel-
bank and Carolyn Paisley
WECQ/Geneva, NY’'s Gabe Anthony
is looking for three fulltimers as Phil
Nelson, Scott Tomlinson, and Alex
Wilson all leave for Arizona State Uni-
versity.

1500 runners participated, in-
cluding WSNI AM driver Don Can-
non.

Each entrant paid $10, and pro-
ceeds went to establish a scholar-
ship fund for children of Vietham
vets. Entry forms were available
at Taco Bell and the race site. (By
the way, Cannon did not win.)

On the same day, WCLR/Chica-
go cosponsored the fifth annual
Skokie Federal 10K Relay Race,
which benefitted the Les Turner
ALS Foundation (aka Lou Gehrig’s
Disease). WCLR’s Joe Cassady
and Chicago Bears player Shaun
Gayle lent their support. The race
was limited to 500 two-member
teams, each of wham either paid a
$16 entry fee or donated 16 record
albums to the ALS Mammoth Mu-
sic And Record Mart.

Best Of The Best

The KTWV/Los Angeles “Wave
Aid” CD and cassette promotion
was named 1987’s Best of the Best
Promotion by NAB at the associa-
tion’s annual convention in Las
Vegas.

The recording featured such art-
ists as Suzanne Vega, Jennifer
Warnes, and David Benoit; a mini-
mum of three dollars from every
sale of the 40,000 units distributed
has been donated to AIDS re-
search.

The Envelope Please

After taking his morning show to
Wall Street in time for the Gram-
my Awards, WOMC/Detroit’s Tom
Ryan was sent packing again. At
Oscar time (4/11, 12) Ryan was at
Disneyland doing celebrity inter-
views and playing show tunes from
Tinseltown.
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Country In The Near ’90s

The following remarks aré excerpted from a recent
speech made by Dr. John Parikhal, CED of Toronto-based
Joint Communications. He delves into what wili make a
winning Country radio station in the next decade.

It’s such a big mouthful: Country in the near ’90s. To
simplify it, we should look at what makes Country great:
music, professionalism, and heart. Heart’s the most im-
portant. It’'s something Country has over other forms of

music.

But knowing that country music
has heart isn’t enough to let you
know what'’s going to happen in the
next few years. Earlier this dec-
ade, the focus was on the way peo-
ple perceived things. In the near
'90s we're seeing other issues that
affect perception:

Time Sensitivity

We've become addicted to time.
We never have enough of it, no
matter what. In 1976 a Rand Corp.
study found that the average
American has three-and-a-half
hours of spare or leisure time a
day. By 1985 that number had drop-
ped to two-and-three-quarters
hours. If you ask any working
mother today how much leisure
time she has, she’s going to laugh
in your face.

We've developed a pattern of
looking for ‘‘scratch-and-win’’ an-
swers to everything. We want ev-
erything instantly. We want a
“scratch-and-win world.”

For radio, time sensitivity
means it no longer has the luxury
of wasting listeners’ time. An-
nouncers who aren’t focused and to
the point are doing just that. Songs

““It’s no longer enough
to say, ‘We’re a
Country station.’ You
have to (market) the
benefit of what you
are.”’

listeners don’t like waste their
time, and before you know it
they’re going to hit the pushbutton.
If you're not doing the very best
possible job of making sure there
are no wasted words, no wrong
songs, and no confusing marketing,
you’re not going to win in the next
decade.

Flexible Commitment

A symptom of flexible commit-
ment is this neat new thing called
“penciling people in.” Have you
ever been penciled in? It’s “Can we
get together tomorrow? Yeah,
how’s 10 o’clock? I'll pencil you
in.” It makes you feel really good
to know he has an eraser on the
other end of the pencil, and that as

Dr. John Parikhal

soon as anything better comes
along he’s going to use it.

The other side of flexible com-
mitment has been an almost com-
plete collapse in loyalty. This has
come as a surprise to some Coun-
try stations. As soon as people start
penciling you into their appoint-
ment books, they start ‘“penciling
in” everything in their lives. They
don’t want to be loyal to anything
anymore. And they won’t be loyal
to a radio station.

We're not loyal to our jobs any-
more because we know our jobs
aren’t loyal to us. We know the
reward for 25 years of hard work is
to be replaced by a computer and a
20-year-old who works for half the
money. It doesn’t take people long
to realize they shouldn’t be loyal.
Everybody’s looking for something
else; everybody’s looking for
what’s in it for them. I don’t think
this is wrong. It's just that the
world is moving so fast now that if
you don’t have the flexibility and
adaptability to move, you get
crunched.

We’ve seen changes in job com-
mitment, relationship commit-
ment, and personal commitment,
and it's not going to go away.
They’ll love you until something
better comes along. In a flexible
commitment environment, you
need to make sure you're always
providing the best. Never rest on
your laurels.

Information Overload
We're drowning in information.
Alvin Toffler called it ‘“over-
choice” in “Future Shock.” He
said, “If you want to get a handle
on how much information comes at

you every single day, know this:
the lifetime learning of a farmer in
America in 1870 is equal to waht we
take as input today in 28 minutes.”

It's no surprise that people are
saying, “I can't take this. I'm
drowning in information. Throw
me a life preserver.”

The life preserver they want is
for someone to make their choices
simple and make their decisions
for them. In focus groups we ask,
“What's the best contest?” Ten
years ago they’d come up with
stuff like Jell-o jumps. These days
listeners are saying, ‘‘The best con-
test I can think of is: you back a
truck up to my front door and
dump the money on my front
porch.”

In an information-overload
world, we also look for stereotypes.
We want everything solved easily,
simply. If you're doing contests,
you'll increase participation dra-
matically if you throw in a
“scratch-and-win’’ window.

We're also afraid of fiction. In an
information-overload world, we
want truth. A TV show promoed
with the words ‘based on a true
story” automatically gets a 10%
audience increase just because it’s
true. People figure, “If we’ve got
so much information, we might as
well only deal with what's true.”

Becoming Better
Marketers
In 1978 we said that everybody
with a large record collection was a

programming expert. Today, ev-
erybody with a TV remote control

“If you’re not doing the
very best possible job
of making sure there
are no wasted words,
no wrong songs, and
no confusing
marketing, you’re not
going to win in the next
decade.”

channel changer is a marketing ex-
pert. “I don’t like that commer-
cial: blip.”

The average consumer is hit
with approximately 13,000 impres-
sions and messages a week.
There’s no way anyone can pay at-
tention to that many. In fact, we
forget 70% of TV advertising within
five minutes of seeing it. In this en-
vironment there’s only one way to
cut through, and that’s to practice
“two-by-four marketing.”

It’s really very simple: you line
the consumers up, walk up to each
one, and hit them straight between
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@ Highly experimental ‘‘big generation’’ more willing to

try Country

® Listeners will tune out faster if they perceive a station

is wasting their time

® There will be less loyalty to radio stations

® |n informatlon-overloaded world, listeners will want
simple, easy-to-win contests.

® Marketing emphasis will shift from what we are to
what we give; from content to benefit.

the eyes with a two-by-four. That
ususally gets their attention. For
the advanced marketers we usual-
ly put a nail in the two-by-four.
That really gets their attention.

It’s no time to be cute as market-
ers anymore; it’s no time to be sub-
tle. It’s time to shift from what we
are to what we give; from content
to benefit. It’s no longer enough to
say, “We're a Country station.”
You’ve got to go to the benefit of
what you are. If you don’t, it’s too
much for an information-overload-
ed public. As a result, you're going
to see increased market research
and pretesting of commercials and
billboards.

Promotion

Perhaps the most important
thing of all is going to be the move
toward promotion and localization:
good, old-fashioned promotion.
Let’s go out there and have fun.
Let’s set this town on its rear end.
Let’s not look to New York or L.A.
to give us answers. Let’s go into
our own market and find out what
it is that people care about and
really give it to them. Let’s make it
magic; an event.

When you’re in a scratch-and-
win world where people want ev-
erything instantly, the word “live”
has an awful lot of power. If the
Olympics were delayed by a day,
far fewer people would watch.
“Live” is the scratch-and-win of
radio.

Constant Experimentation

We’ve become a nation of cons-
tant experimenters. As much as we
keep saying we want to go back to
the past — wanting to make it the
way it was — we can’t resist trying
new things.

The baby boomers, whom we
call the “big generation” now be-
cause they’re not babies anymore
and the boom is over, are the most
important group of people you’ll
need to understand for the next 15
years. They are the most experi-
mental group of people we've ever
seen.

The heart and soul of the 25-54
demo is the baby boom, which will
dominate that cell for 15 years to
come. Sixty-three million of them
will turn 35 in the next 15 years. It’s
an amazing shift. And they’re not
all suddenly going to get old and
start listening to Buck Owens.
They’re going to bring a great deal
of the heritage they’ve captured
while they were getting to this age.

To understand the big genera-
tion, you need to understand it’s the
only group in history raised during
a period of continuous technologic-

al and social change. Sputnik. The
Pill. Vietnam. OPEC. Drugs. FM
stereo. The list goes on and on —
and they happened nonstop. This
generation never got time to get its
breath. So it became a generation
that figured the only way to get
through all of this was to experi-
ment all the time. The reasoning: if
you don’t try new ways of doing
things, you're going to drown.
Country had the “Urban Cow-
boy” phenomenon. And, for a
while, everyone said, “Oh look,
Country’s happening, it's Urban

““If country music
writes about America’s
longing today, right
now in the near '90s —
longing for more time,
longing for time with
your kids, longing for a
world that you once
knew — it has the
potential to be very,
very powerful.”’

Cowboy. It’s riding those bucking
broncos and wearing hats and
boots.” But that wasn’t what was
making Country happen at all. It
was just experimentation. Rock &
roll had gone stale.

Status Substitution

This highly experimental group
practices a very interesting phe-
nomenon called ‘“status substitu-
tion.”” We believe this is why the
middle has dropped out of every-
thing; why people are moving to-
ward extremes.

Status substitution stems from
the fact that members of the big
generation don’t believe they're
ever going to make the same kind
of money or be as successful as
their parents. But they want status,
so they come up with various ways
to get it.

For example, the average Amer-
ican is keeping his car five to seven

Continued on Page 56

Coming Next Week |
i-ﬁ o program and | counterpro- |
- gram one of the hottest new TVion-

&r posfioning . campaigns — “Tha
- Most Music Allowed By Law.”
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YOUR WEEKEND WILL
NEVER BE THE SAME!

Coming June 4th to Amer-
ica’s top country radio sta-
tions, it's America’s #1's with
Gerry House. It's one hour,
once a week of the best of
~ everything. Music, inter-

. views & total craziness
\ overseen by America’s
#1 country disc jockey

and the entire House
Foundation. Top
tunes & stellar
stars mixed with

furious fun!

Call today

to grab a demo
and lock up your mar-
ket. Our toll-free number is

1-800-345-2354.

Also check out our
other country pro-
grams: “Countryline
USA™ with Gerry
House & Anne La
Voy, “Country Music’s
Top Ten” with Bob
Guerra and “Moun-
tain Dew's Country
News.”

/wm/w/m_
- ke IS ENTERTAINMENT

Tﬁ?{gg& Executive Producer Dana Miller

James Poul Brown Entertainment 1988
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Country In The Near ’90s

They know the radio game, FM,

Continued from Page 54

years now. It's dented, has one
headlight out, and needs new tires.
But open the door and there’s a
$1000 Alpine stereo system attach-
ed to the dashboard.

They go out and order designer
drinks. Their friends say, ‘“Wow,
they’re stupid enough to pay three
dollars for water, they must be
happening!”’

Status substitution is making
ourselves believe we’re happening,
when we're not. If something
doesn’t have status, the first thing
you do is go straight for price. If no-
body knows about it, people buy no-
name cereal, no-name soap, no-
name toilet tissue. What happens in
that environment is you get status
items (which change like crazy)
and cheap items as the only things
that happen. The middle is gone.
New Country Environment

Many say we're [Country] in a
cycle, but the situation isn’t cycli-
cal at all. It’s a spiral, which
means you never come back to the
place you left. You might feel like
you’ve gone in a circle, but you're
ever so slightly somewhere else.

There's a ‘‘new fraditional”
movement in Country — but it’s not
the same as it used to be. The new
traditional artists have great
voices and great songs, but they’re
coming at it with ’80s thinking.

- .,

e

—

Davi

e Age: 25
e Born: November 22, 1962

G R

e Record Label: Capitol

Steve Wariner.

David Slater says he doesn't re-
member a time when he didn't have
his eyes on Nashville and a career
in country music. He grew up in
Texas and went to Harding Univer-
sity in Arkansas to study music.
Eventually he moved to Nashville
and finished his education.

Once in Nashville, Slater began
working parttime gigs playing key-
boards in his own group and back-
ing other artists, including Keith
Whitley. While substituting for a
friend at Opryland, a scout from
“Star Search” convinced him to
compete as a solo vocalist, result-
ing in his winning the 1987 Male
Vocalist category.

He was soon signed by Capitol/
Nashville, with Randy Scruggs set
to produce his debut album. Some
of the notable players on the LP are
Earl Scruggs, Vince Gill, David In-
nis, Don Potter, and Jim Horn.

i

G

¢ Place Cailed Home: Dallas,
¢ Current Single: “I'm Still Your Fool”
e Current Album: “Exchange Of Hearts”

e Musical Influences: Gospel, Elvis, Ronnie Milsap, and

¢ Earliest Ambition: “Even as young as eight years old |
had a longing to be a performer.”

¢ Album Attractions: “Losin’
Met My Match,” “Paintin’ The Town Blue.”

stereo, sound, and they know
“event.” In the previous cycle,
they didn’t.

In the new environment, with the
new listener, country music is
more than hats, boots, and belts.
You've got a highly experimental
demographic. They're willing to

‘““When you’re in a
scratch-and-win world
where people want
everything instantly,
the word ‘live’ has an
awful lot of power.
‘Live’ is the scratch-
and-win of radio.”’

try Country. Even people who
aren’t listening to it. Whether it
means listening toDwight Yoakam
orK.D. Lang, the rock & roll listen-
ers are continuing to experiment.

Right now they’re experimenting
with what we call ‘“‘electronic val-
ium,” which is most of the new age
music that’s out today. And they’re
experimenting with Country in just
the same way they did with disco
and just the same way they did
with rock.

X

My Louisiana Blues,” “I've

Four songs on the album were co-
written by Slater, and are part of the
50 songs he has published with
New London Music Group to date.

New Artist Fact File is a Nashville This Week
feature spollighting artists reaching the Coun-
try chart or New & Active section for the first
tme.

Country music is no longer tied
to a country lifestyle. We're ur-
banizing at an amazing rate. It's
independent of lifestyle. Listeners
are ready to be tempted again.
They’re ready for you to go to them
and say, “We’ve got something for
you-"

In a fragmented environment,
there are new kinds of listeners —
new people who don’t know Coun-
try and are coming to it for the first
time.

Demos are aging, and you’re not
getting enough 25-34s to reinvigor-
ate the format. You need stars and
you need to market Country with a
two-by-four. People have many
other choices, but you can get
them.

Our research indicates close to
13% of Country listeners are
“closet Country listeners.” They
will not admit they listen to Coun-
try. To reach them you have to
make them proud to say they like
country music.

Of the 63 million people in the big
generation, one in four has a col-
lege education and one in two has
some college, making it the most
educated generation in history.
They like wearing blue jeans on the
weekend, but don't want to be
dumb. They love authentic, real
people. Country needs to be proud
of being real, of having heart, and
of being creative. We need to get
the hayseed out and keep the heart
in.

Finding Your Longing

Several years ago we coined a
phrase to define rock & roll, saying
it was “music to kill your parents
by.” A friend in the music business
came up with the best description
I've ever heard for country when
he said, “Country music is music
that helps you find your longing.”

It’s about what you long for.
Longing for love you’ve lost. Long-
ing for a life you might want to
have. Longing for the greatness of
your country. Longing for some-
thing. It’s very powerful. And if
country music writes about Ameri-
ca’s longing today, right now in the
near '90s — longing for more time,
longing for time with your kids,
longing for a world that you once
knew — it has the potential to be
very, very powerful.

WILD-EYED WITH GOLD — Ricky Van Shelton’s “dreams” must be pretl-
ty sweet since picking up the ACM'’s Best New Male Vocalist award and a
gold album to boot. Pictured with Shelton is CBS Sr. VP Roy Wunsch (r).

CMF CAPTURES CASH — On hand to celebrate the opening of the
Johnny Cash exhibit at the Country Music Hall of Fame and Museum
were (I-r) CMF board and trustee President Emmylou Harris, Cash, CMF
board Chairman Joe Talbot, June Carter Cash, and Holiday Inn’s (exhibit
sponsor) Kevin Jeter.

LARGELY LYLE — While on tour, Lyle Lovett and his Large Band stopped at the Roxy in L.A. Shown here be-
tween shows are (I-r): MCA/Nashville’'s Bruce Hinton, Lovett, Curb’s Dick Whitehouse, Patrick Swayze, and Curb’s
Mike Curb.
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MARKETPLACE

Audio And
[ Video Airchecks! ]

Current Issue {97 features KEGL/Moby, KIIS/Rick Dees, KHTR/Chuck
Buell, KUBE/Charlie & Ty, WNBC/Dan Taylor, WBCY/).). McKay plus
Vancouver CHRs CKLG & CKXY. 90-min, cassette, $5.50.

Current Issue 96 features WWDC/Greaseman, WLS/John Landecker,
SF's New Age KKSF, Atlanta CHRs WZGC/Randy Miler, WQXI-FM &
WARM, Seattle’s KZOK, XHZ/Magic Christian, 90-min. cassette, $5.50.
Special Issue §S-126 features CLEVELAND, CHRs, WMMS, WPHR, WR.
QC. WKDD, ACs WMJl & WLTF, B/U WZAK, Gold WHK & Country
WGAR. 90-min. cassette, §5.50.

Special Issue §5-127 features SACRAMENTO CHRs KROY, KSFM &
KWOD, AORs KZAP & KRXQ, & ACs KHYL, KAER & KXOA-FM, FRES-
NO CHRs KYNO-FM, KBOS & KMGX, ACs KFIG & KFYE, AORs KKD}
& KCLQ, plus Gold KYNO & KFSO, 90-min, cassette, $5.50.

STILL AVAILABLE: JS-125 (LOS ANGELES, Pr. 2), #5-124 (LA, part 1),
#5123 (PHOENIX & LAS VEGAS), #5-122 (TORONTO), #5-121

(SAN FRANCISCO), #5M-1 (MONTEREY-STOCKTON BILLINGS) at
$5.50 each. *

PERSONALITY-PLUS JPP-5 features KVIL/Ron Chapman, WBBM-FM/Ed
Volkman & Mike Elston, WXRK/Howard Stern, KLOS/Mark & Brian,
KMPC/Robert W. Morgan. Cassette, $5.50.

PERSONALITY PLUS /PP-4 features WNBC/Don Imus, WKQX/Robert
Murphy, KiTS/Alex Bennett, KFMB/Mark Larson, KYUU/Jeff McNeal &
KKLi/Tom Parket. Cassette, $5.50.

CLASSIC ISSUE JC-90 features KH)/Real Don Steele-1965, KGB/john Lan-
der-1980, KFRC/Dr. Don Rose-1976, KLIF/Charlle & Harrigan-1962,
KLIF/Charlie Van Dyke-1967, KHJ/Dr. john Leader-1976 & WKBW/Bud
Ballou-1967. Cassette, $10.50.

ALL-NEWS JN-8 features uncut newscasts from LA's KFI, CLEVELAND'S
WNCX, WHK & WMJI, FRESNO'S KMj, CHICAGO'S WBBM-FM & SAN
DIEGO'S XHZ. Cassette, $5.50.

PRODUCTION VAULT features creative local production. Great ideas
for your production efforts. JPY-1 and JPV-2 now available at $10.00
each.

VIDEO §-16 now avallable! 5t. Louls CHR KHTR/Chuck Buell, Fresno
CHR KBOS/Jack Armstrong, Tulsa CHR KAYI/Andy Barber, LA Country
KLAC & suburban CHR KEZY/Cralg Powers, Sacramento CHR KSFM/Bo
Jaxon. SF's country KEEN/Mefissa McConnel & MOR KFRC/Don St. john.
2 incredible hours on VHS or BETA, only $20.00!

CALIFORNIA AIRCHECK
Box 4408 — San Diego, CA 92104
N (619) 460-6104,
BROADCAST SOFTWARE

HASSLE-FREE MUSIC SCHEDULING
Save thousands of dollars
RICHARDSON PROGRAMMING

(918) 835-2777 *
- - Free Custom Demo - ]

Call for your “no risk" special of this
revolutionary compular music
scheduling systam.

SmartClocke®

# No Hardware/Software %

< Cali Now!

Call or Write  Box 1441 Citrus Heights, CA 95621,
Lee Mye 1]

AUTO-JOCK™ is THE music selection
system for radio stations.

‘; Some of the features are:

Double shot days
No repeat days

Print CART labels
Print BMI/ASCAP logs

| dBASE 11+ compatible ]

niroduciary Price
$699.00
No leasing . . . one time fee.

FREE Demo Disk
Available by Calling:

1-800-622-A0K

m order & info. fine. JJ the DJ Productions
Support Moundsvi!

304 845-6849 e At

FM CONSTRUCTION PERMIT

AVAILABLE AT LOW COST.

For more information call Don Nahley,
404-576-4488 or write Service to Communica-
tion Assoc., 5956 C. Hamilton Rd., Columbus,

GA 31908.

A E R R R R R R R R

SOAP STARS!

A proven hit with audiences everywhere.
Great for special parties, concerts --
any radio promotion.

_jLMWﬂBBGN

(213) 466-5111

COMEDY

O LiNers w [T
FREE SAMPLE ISSUE

of radio’s most popular humor service 'y,
For sample, write on station letterhead to o L \”ers

11060 Cashmere St., Suite #100, Los Angeles, CA 90049

Hundreds renewed again!
Free sample!

Write on station letterhead to
Contemporary Comedy
5804-D Twineing
Dallas, TX 75227

Contemporary

Disk Jockey Comedy

Funny horoscopes, Krazy Kommercials, Silly Soap Oper
s, Ridiculous TV and Movie Reviews, over 1000 differ

ent bits (25 pages per month) delivered to your mouth
For FREEBEE, write: HYPE, INK
3 S £, Los Ang {

I’ BEIGE CAVE The best fully produced
]
|

original comedy service

\
COMEDY NETWORK ,aiiabie. :

“Freg Library - |

| * 0
|

!

*Seasonally topical
*Market Exclusive

*Consistent Quality : o
JINGLES/KOMMERCIALS/INTERACTIVES/ .‘H‘E?w
ONE LINERS/SILLY SFX i
\ (213) 469-0157

~-----------------’

OR

’-----------------~

’ BEIGE CAVE ‘‘LIVE LINE”
iy f\-\"f'

TN

1;&3% Daily Phone Service. The hilarious ultra-topical
Fn."" way to have fun with headline-makers every day
of the week! Our writers & voices + your
personalities = ATTENTION GRABBING PRO-
GRAMMING! (213) 469-0157

\-----------------é

iy,
} ORIGINAL COMEDY AND DAILY SHEET
\

3

[ ST Y 4

|
PRIME CUTS
2899 AGOURA RD. - SUITE 390
WESTLAKE ' VILLAGE, CA 91361

CALL GHOSTWRITERS

or write: 2301 Unity
Ave. North,

“Dept. C"

Minneapolis, MIN
55422

‘yua: For L

FUNNY - CLEAN - USaBLE (J SAMILEST
MONTHLY JOKE SERVICE W/SUBSCRIFTION
USE LETTERHEADS
P.O. BOX 126, RICHMOND, MO 64085
OR CALL 24 HR. 816-776-8241

612-522-6256

POOR RATINGS???
LOW AD REVENUES???

LEBOVISION Radio Consultants specialize in *‘distressed situ-
ations”, turnarounds and off-air promotions. We guarantee
effective results. Your situation is never too good or too bad
for LEBOVISION! Increase your ratings and/or manthly sales
revenues today! Free 30 minute consultation to qualified
callers! (818) 788-4450

CONTENT SERVICES

INFO-BITS

2 PAGES DAILY! Loaded with “great material.” $5

gets an Info-Bits 2wk trial fast. Or: more info at
Info-Bits, P.O. Box 112576, San Diego, CA 92111.
ALSO! “Famous Birthday Bio’s Almanac.” Indexed!

’-----------------s

4 SEBASTIAN'S MUSIC HISTORY CALEHDAR"
¢"'0On The AiIr Since 1975 @ o @ i

§ Facts, events, and music trivia day Request sample on station i
§ by day in amazing detail. letterhead |

B You've tried the rest, now use the [ P.0. Box 33125 1
\ best. AC/AOR/CHR/Oldies Decatur, GA 30033 §

L T I Il T T rrr

EMPLOYMENT SERVICES

e (et the hottest R&R
classitied listings early!
R&R Job Hotline mails

separately to you three

days before R&R. Call ﬁ
213-553-4330 to sub-

scribe today. Visa/Mas- HOtLIne

terCard/AmeEx.
R lrd - (i

Presents
5/6 -- “SUNSET”’
Interviews with

Bruce Willis & James Garner
No Cash — No Inventory — No Barter
Free Satellite Delivery Hard Copies Avarlable
Contact Lori Lerner at (213) 457-5358
Call for list of interviews available

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and ac-
companied by check. One-inch minimum; additional space
up to six inches available in increments of one-inch. Rates
for R&R Marketplace (per inch):

Per Iinsertion

1 Time $65.00
6 insertions $60.00
13 insertions $55.00

26 Insertions $50.00

51 Insertions $45.00
Will include logo or other line art on ads >f two inches or
more if camera-ready art provided. Deadline for Market-
place ads is 6pm Thursday, one week prior to publica-
tion date. Marketplace ads are non-commissionable.
Submit to:
Marketplace
RADIO & RECORDS 1930 Century Park West
Los Angeles, Cailif. 90067 (213) 553-4330

wwweamericanradiohistorv.com.
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GAG SHEETS PREMIUMS/PROMOTIONS
—WATCH YOUR RATINGS SOAR!—

/ This is your ARB: ] , .

WER 1 It’s worked for 40 stations. OLDIES BY THE THOUSANDS |

pO Ts This is your ARB on Let Hazel’s Fantasy Factory Custom Mascots work for you! NEW EXPANDED UP-TO-DATE CATALOG of 45-rpm
“EE P oldies from the past 40 years. Pop, R&B, Classic Rock,

e 15 years experience & quality craftsmanship
e nationally known e affordable prices e

Country & Jazz included. Send $2 to:

g

Box 66455, Dept. #AR, Los Angeles, CA 90066
(213) 391-4088

[ Power Sheets:
/ #1

FREE SAMPLE: Any questions?
Power Sheets, Box 4858, St. Louis, MO 63108

for FREE info call or write:
Hazel’s Fantasy Factory
1515 N. Portland #6A
Oklahoma City, 0K 73107
(405) 942-9960

JOKES!

For Free Samples Call TOLL FREE
1-800-225-5061 Ext. #248
o

e Electric WEENIE®

P.0. Box 2715, Quincy, MA 02269

SHOW PREP

S\ UsIC FACTS FAST! &

GALAXY keeps you constantly updated with reliable music in-
formation about the artists and records you play. Plenty of it,
in easy-to-use single item “bits”, ready to read on the air. Used
by hundreds of leading jocks worldwide since 1973.

TRY A FREE SAMPLE ISSUE!
Just write or call. Specify Contemporary or Country music edition

}V ——@ P.O. Box 3482R (

—AIR TALENT WORKSHOP !

(714) 685-1942
You’re invited to attend an intensive, two-day Alr Personality
Workshop with Dan 0'Day in Philadelphia Jupe 11-12.
Jocks, PDs, Newspeople — this could be your most valuable
weekend of the year! To receive complete information, write to:
DAN O’DAY « 11060 Cashmere St. #100, L.A., CA 90049 .
or call any time and leave complete mailing address: (213)

S ]

English psychic and radio personality.
1988 guest psychic: WWSW*PA, KDSO*CA, KELY*NV,
WZIZU*NC, WQFM*KY, WBSM*MA, WANS*SC,
WKQB*SC, WHYI*TX, WMIX*MA, WBT*NC.

| predict 11l boost your ratings with my cail-in shows as your
resident psychic! By phone or even in person!

1-800-992-1942.

WANTED TO BUY

WANTED!!!
ToBuy...

Used “CASH CHAMBER"” in good condition. Call
Ronda Banik . . . K-99FM in Great Falls, Montana

(406) 727-7211. l@

Call for
special
pricing &

Poerreass -h:—--‘

FREE
calalogue.
Quality
promotional
items!

PROMOTION AL
VENTURES, INC.

1-800-367-4110

fECHONONONONINONONONORONORONONONONONY

If you want to sound like every
other radio station in the country,
call Joe Kelly or the other guy.

Marketplace -- the shortest distance

between two stations . . . move now!
Call Ilsa or Dave at (213) 553-4330.

PUBLICATIONS

FREE TALK SHOW GUESTS!

Our free monthly publication puts you
in contact with leading authors and ex-
perts. A must for talk show producers
and news directors. ABSOLUTELY FREE
- NOTHING TO BUY -- NO FINANCIAL
OBLIGATION. The ideal source for your
talk programminng. Many controver-
sial. All informative. Write on station
letterhead to:

RADIO-TV INTERVIEW REPORT
PO Box R-299

Haverford, PA 19041

(215) 896-6146

However, if you want
your station to stand out
in your market, call us.

(201) 866-2638

demo now available on CD

PHOEOEOEOHNONONONONORNORONONONONONONORS

MUSIC SERVICES

GOLD LIBRARY

IN STEREO

Enhance your strengths - Eliminate your weaknesses

o The Top 1100 Hits From 1958-1971
o Over 750 In Stereo
Call for more information and special prices

Call 1-918-492-7222
MSA

Custom orders available
AN N NN NSNS NN SN N NN NNV KS

OPPORTUNITIES

A monthly offering of ideas, direction, philosophy, successful
management lechniques and a forum for working PD's.

Mark Rivers PD Newsletter
Post Office Box 462 Charleroi, PA 15022
12 months $28.00 Sample $3.00

OPENINGS

OPENINGS OPENINGS OPENINGS

NATIONAL

MARKETING DIRECTOR

THE WINNING TICKET!

Westwood Personalities provides talent (all market sizes) to hundreds of radio and television stations around
the country. Additionally, these are positions exclusive to Westwood, positions that are seldom advertised in

Film House, the leading producer of television-based marketing campaigns for radio stations,
seoks a creative, highly-motivated marketing professional. We're looking for someone
with a unique, first hand knowledge of radio and marketing, who is also an inquisitive,
independent thinker. Film House Marketing Directors are based in Nashville c.md act as
primary liaison with our client stations and prospective clients throughout ?.he United S?Q?es
and Canada. This is an opportunity to be involved with North America’s leading radio stations
while working for an innovative, employee-oriented compony. Reply in confidence to:

F|| I The Leader

FiLM HOUSE INC BROADCAST MARKETING SERVICES

Wayne Campbeli, Executive Dir. of
Marketing, Film House, inc., 230
Cumberland Bend, Nashviile, TN 37228.

No calls please. Film House is an equal oppartunity employer.

the trades. Whether it’s a Top 10 morning slot or a news anchor position in Santa Barbara, or all night talk in
Cleveland, stations count on Westwood to hear and hire the best taient in the country. Westwood’s revenue
comes directly from our stations, who pay us a commission based on your salary. And because our stations
pay our fees, you can be assured we will work hard to negotiate for the highest salary possibie. Yes,
membership with Westwood does require a very smail membership fee, but we are now proud to announce
even that is 100% refundable. We offer meticulous preparation, creative follow through, overnight express
presentations, and having your offer (big or small) negotiated professionally! If you’d like us to consider you
for representation, please send a T/R to our office at once. We will review it immediately and tell you the

results within hours. WESTWOOD PERSONALITIES

6201 Sunset Bl., Suite 8,

Hollywood, CA 90028 » (213) 851-5769
WM
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OPENINGS

Anchors -- Reporters -- Directors -- M/F
If you are experienced (and good), we have many medium and major market situations
available on a constant basis. If you are entry level (trained), smaller market stations are 100k-
ing for you. NATIONAL receives more and more requests from radio stations in alf size
markets, seeking qualified news personnei. If you are seriously seeking a career move, con-
tact NATIONAL, the acknowledged leader in radio personnel placement since 1981, im-
mediately for complete registration information. Write or cait:

NATIONAL BROADCAST TALENT COORDINATORS

OPENINGS

Acyr No

Dept. R., P.O. Box 20551 * Birmingham, Al 35216 + (205) 822-9144

W,

10,000 RADIO and TV JOBS!

The most complete list of job openings ever published by anyone! Up to the minute, com-
puter printed, and mailed to the privacy of your home. As many as 300 weekly. All formats,
all market sizes, all positions! Many jobs for beginners and minorities.

One week $7.00 —

SPECIAL SIX WEEKS $15.95 . . . SAVE $20.00
MONEY BACK GUARANTEE

Yearly $120.00

COMMUNICATIONS CORP.

Harris Communications is searching for the
talent of tomorrow! AOR format. Medium
and Small market opportunities. We're
looking for innovative Program Directors, in-
spired production wizards. creative morning
shows and middays/afiernoon/evening dom-
inators. We need people who will make the
competition lose plenty of sleep! Send re-
sume, photograph and samples of your best
on cassette to: Harris Communications,
1907 Darby Road, Havertown, PA 19083.
No calls please! Confidentiality assured.
EOE/MF

- D.J.’s NEEDED! =

Announcers needed to fill the many
openings heard daily on Medialine.
Get a jump on the competition by find-

_ out about jobs in a daily telephone
report. 1Cail MediaLine 800-237-8073.

b zlnwe

Smrezicarn Radio

JOB MARKET
1553 N. Eastern, Las Vegas. NV 88108

AFFILIATE RELATIONS
FOR MAJOR RADIO NETWORK
Experience a must. Major market ex-
perience preferred. Send resume and
salary requirement to Radio & Records,
1930 Century Park West, Box #043, Los
Angeles, CA 90067. EOE

RADIO NETWORK
Seeking an affiliate relations person with
radio experiance. Send

black urban
resume and salary requirement to Radio
& Records, 1930 Century Park West,
Box #044, Los Angeles, CA 90067. EOE

America’s best programming consult-
ing company seeks exceptional pro-
grammer with ambition, drive, superior
music ability and outstanding people
skills to join us. You'll be rewarded

% % ¥ ¥ ¥ ¥ &

OPPORTUNITIES

OPENINGS

(XS R NS B NS AN EEE SN

Looking for a job with unlimited opportunities?
WHY NOT OWN YOUR OWN STATION! Frequen-
cies available coast to coast. For more informa-
tion call Don Nahley, 404-576-4488 or write
Service to Communications Assoc., 5956 C.
Hamilton Rd., Columbus, GA 31908.

.t A SRS A SRS EEEESEEEE,

[ S— S e S

MAJOR MARKET MORNING
MUSIC ANCHOR

The format is FM soft aduit contempo-
rary. The need is for an intelligent, arti-
culate and interesting male or female per-
former with presence. Talent only. Mind-
less card readers need not apply.
LCD Associates
Suite 452
301 North Harrison Street
Princeton, NJ 08540. EOE

May 6, 1988 RaR m 59

OPENINGS

HOT MIDDAY COMMUNICATOR/
OPERATIONS WHIZ2

for Top 100 Sunbelt Class C, high rated

personality oriented CHR. Excellent facil-

ity. $$$ plus extra appearances. Cas-

sette & resume to Radio & Records,

1930 Century Park West, #034, Los An-

-
L}
*
!'
L ]
L
L
W
*
®

geles, CA 90067. EOE

i
it

QI06

wHDQ-™

S0KW CHR serving NH and VT seeking morning
sidekick. Creativity and personality. Great oppor-
tunity if you want to learn more. Females en-
couraged. T&R to Ken Bariow, G106, PO Box

1230, Claremont, NH 03743. EOE
A S A .

! L= eminl = _._-___l;

i

D] ANNOUNCER

322,000+ Yearly

MOR/BBnd leading station in
Tampa Bay, Florida offers career
opportunity in America’s best radio
market. WGUL FM&AM is a high-
ly rated “Music of Your Life” sta-
tion and a good place to work. (Fine
Benefits - Relocation Allowance
-Bonuses EOE-MFHB)

Cassette and letter:
Station Manager
WGUL FM&AM

7212 U.S. Highway 19
New Port Richey, FL 34652.

“Fwgul

10%.3
CTAMPA BAY'S MUSIC OF IR LIFE>.

Z94 WZO0u. ..

Boston has an immediate
opening for America’s best
Production Director. A great
blade a must. Excelient facilities. A
knowledge of music composition a
plus! Join the Army with the
fastest growing radio station in
New England. Send your T&R to
Tom Jeffries, WZOU, 313 Con-
gress St., Boston, MA 02210. M/F

A R A A X E S L SRS T E R S N

Looking for a job with uniimrited oppor-

STATION! Frequencies avatlable coast to
coast. For more information call Don

L] Nahley, 404-576-4488 or write Service to
L] Communications Assoc.,
xd Hamilton Rd., Columbus, GA 31908.

5956 C.

EESEE R A A NAEEED AR NEN

MIDWEST

I AOR/EZ Listening AM/FM combo in Northarn Michigan seeks
7pm-12mid AT. Strong production. T&R: Dennis Martin, Box

with personal and professional growth, 286, Petoskey, MI 49770. EOE (4/29)

increased knowledge and skills,
prestige, and earning power. If you
. need to be among the best, join the
|| AC/GOLD PROGRAM DIRECTOR best. Correspondence to Radio &
Group broadcaster seeks experienced Records, 1930 Century Park West,
major market AC Program Director to ini- I #lG, Los Angeles, CA 90067. EOE

tiate AC/Gold format on established

competitive station in major market. \
Since we have no other AC stations in |
|
|
|

EOCE

Northeast Texas station seeks combo salesperson/AT. JOHN
FORISTER: (214) 342-3503. EOE (4/29)

THE BEST JOBS ARE ON THE LINE
\ P.O. Box 10167, Columbia, MO 65205-4002

Expanding SW Oklahoma Country seeks PM drive/asst.
sports AT. Females encouraged. T&R: KRPT, Tim Bailey, Box
1360, Anadarko, 73005. EOE (4/29)

Midwestern college city seeks morning person. Community
minded warm pro. Programming experiance helpful. T&R:
Box 728, Ames, |IA 50010. EOE (4/29)

Aggressive reporter, creative anchor for Talk News AM & AC
FM. C&R: WTDY & WMGN, Mark Belling, Box 2058, Madi-

Seven to mid killer with unique style. Top 100 Class C Top son, WI 53703. EOE (4/29)

40. Good bucks & lots of side action. C&R: KTUX, John
Steel, 5005 W. Monkhouse, Shreveport, LA 71108. EOE

(4/29) The terminator, Z-92, accepting T&Rs for the talent bank.

Chuck Dees, PD, Box 30082 Lansing, M| 48908. No calls.
EOE (4/29)

major markets, rest assured we are not Help wanted. Salesman to contact radio/television Promotion

vour present employer. Rush TAR with || | Drctos bcue shores: Coess shsaty rese i mopr
. . Tl . r . - .

salary requirements to Radio & Records, ¢

Angeles, CA 90067. EOE

Expanding small northeast market AC/Easy Listening stations
seek AT for future openings. Dave Fierro, Box 707, North
Adams, MA 01247. EOE (4/29)

WDJX/Louisville seeks parttime AT/board operator. C&R:
Chris Shebel, 307 W. Muhammad Ali Blvd., KY 40202. EOE
(5/6)

KZBS/Okiahoma City seeks gonzo AT & gorilla production pro
with public appearance experience. T&R: Susan Stevens,
9400 N. Broadway, #39, OK 73114, EOE (4/28}

Panama City Lite FM seeks Production Asst. for future open-
ings. Good copy skills a must. Females encouraged. Alex Mi-
chaels, Box 96, FL 32402. EOE (5/6)

Sales Manager position available. Resume: KXEL & KOKZ,

T W T S P S i S e |
Ken Hensley, GSM, Box 1540, Waterioo, 1A 50704. EOE

® »
IF YOU’'RE SERIOUS ABOUT ° , , (4/29)
WYRY-FM/Keene, NH seeks newsperson/AT with two to WJIMX-FM needs qualified parttime CHR AT. T&R: Bill Catch-
[ ) RADIO PO e three years’' experience. Females encouraged. T&R: Steve er, 151 E. Evans, Florence, SC 29501. EOE (5/6) CHR KJCK-FM/Junction City, KS seeks upbeat AT with pro-
Young, OM, 69 Island St., 03431. EOE (4/29) duction skills. T&R: James Phelps, Box 789, 66441. EOE
° BE A PART aF IT! WDJX/Louisville, KY seeks parttime AT for Giant Boom Box. (4/29)
L4 Ready to move up to PD? WLTN-AM seeks AC PD ASAP. Previous expenence with high profile vehicles helpful. CHRIS
ADULT RADIO ’88! Great opportunity. T&R: Jacques Chabot, Box 3489, Littleton, SHEBEL: (502) 589-4800. EOE (5/6} KCRG/Cedar Rapids. A seeks fulltime news editor. Must be
NH 03561. EOE {4/29) able to produce/write/deliver morning hourly newscasts.
el ot fottmmsd} bt frrtr | Killer South TX CHR seeks copywriter/production expert with | T&R: Chris Caine, 2nd Ave. at 5th St. SE, 52401. EOE (4/29)
® [ Hot 50kw CHR FM needs parttime AT. Weekend/fill-in. No possib}e airshift, Enthusiastic, experience a must. No wimps.
July 29 & 30 at Le Mer|d|en Newport g pinheads. T&R: Kevin Moore, Box 767, Martinsburg, WV Your time has arrived. (512) 724-9800. EOE (5/6) Soon to be 100kw FM seeks experienced AT with two-years
25401. EOE (5/6} minimum experience. Competitive markat. T&R: KKDL, Andy
o Beach Ca" 408 373 6012 or wnte o : Lia, Box 746, Detroit Lakes, MN 56501. EOE (5/6)
Coast Seminars, 954 Syida Dr., Pacific * | 50kw more music AC seeks News Diractor. T&R: WEBE108.
° G CA 93 Curt Hansen, 50 Washington St., Norwalk, CT 06854. EOE KZBS/Oklahoma City, OK seeks hot afternoon AT with public
rove, 950. ® | (5/6) appearance experence. T&R: Susan Stevens, 9400 N. Broad-

way, #99, 73114. EOE (5/6)

| ——ROZY—

SOLID NEWS PROFESSIONAL
Wanted: Morning News Anchor for
Group W’s KQZY in Dallas-Ft. Worth.

Live at the beach. Adult communicators needed for 50kw
Charleston, SC station. C&R: Brian Krysz, VP/Programming,
L£MB, 100 Kanawha Ter., St. Albans, WV. 25177. EOE (5/6)

Sales Manager position available. Resume: KXEL & KOKZ.
Ken Hensley, GSM. Box 1540, Waterloo, |1A 50704 .EOE (5/6)

TOP 10 MARKET
Group owned FM station seeking AC Pro-
gram Director with outstanding track
record from medium/major market to im-

Future AT openings on SW KS leader. Stable position for right
person. If you're willing to be a winner . . . T&R: KSCB-FM,
Mark David, Box 3125, Liberal. 67905. EOE (5/6)

NY metro area ATs needed for parttime instructor positons.
Immediate need for mornings/afternoons at broadcast school
in NJ. DIRECTOR: (201) 587-1212. ECE {5/6) |

Gather news and relate information within
context of a “less talk” format. Minimum of
3 years of radio broadcast news experience
required. Cassettes please, resumes and salary
requirements to George Hart, OM, KQZY,
Suite 105, 400 South Houston St.. Dallas. TX
75202. EOE

East Cantral W1 Full Service AM seeks morning man. ATTN:
KFIZ, Clint McKay, Box 1450, Fond du Lac, 54836-1450.
EOE (5/6)

Sales! Unleash your potential under guidance of a CRMC. Pre-
fer experience, but not needed. T&R: KOFO, Andy Eichen-
wald, Box 16, Ottawa, KS 66067. (313) 242-1220. EOE
(4/29)

CHR WTLQ/Scranton-Wilkes-Barre seek ATs for future on-air |
openings. Must be hot! T&R: Dr. Steve, 409 N. Main St |
Pittston, PA 18640. EOE (5/6) |
| |
Mid-Atlantic AC needs morning AT. Medical & dental benefits | §
provided. T&R: WPTX, Thomas Greoms, Andrews Church
Rd. Lexington Park, MD 20653. EOE (5/6)

! prove top-notch market facility. T&R,
salary history to Radio & Records, 1930
Century Park West, #047, Los Angeles,
CA 90067. EOE
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OPENINGS

MIDWEST AOR

Looking for a rock and roll animal to heat
up our night time. Tight board, great pro-
duction, irreverent and a bit crazy
describes the jock for the job. We've got
a lot to offer -- show us what you've got!
Cassette and resume to: Radio &
Records, 1930 Century Park West, Box
#045, Los Angeles, CA 90067. EOE

MEDIUM MARKET
Heritage midwest AOR seeks hot, rro-
motionally active morning personality or
team. The pro we're looking for has con-
sistent show prep discipline, intense pro-
duction, a tight board, and a rock and roll

lifestyle to match. We'll give you a long
term commitment, ratings incentives,
and a salary worth your efforts,
Cassette, resume, and cover letter to:
Radio & Records, 1930 Century Park
West, Box #046, Los Angeles, CA
90067. EOE

A SRS S EEEE S EE SRS RN

Looking for a job with unltmited oppor-
tunities? WHY NOT OWN YOUR OWN
STATION! Frequencies available coast to
coast. For more information call Don
Nahley, 404-576-4488 or write Service to
Communications Assoc., 5956 C.
Hamilton Rd., Columbus, GA 31908.

A EEE T RN

R T E T T E R

MIDWEST
Big market AM considering format
change. Personalities and PD with OLD-
IES experience needed. Send cassette,
refs., and resumes to Radio & Records,
1930 Century Park West, #038, Los An-
geles, CA 390067. EOE

Dominant Midwest Country has possible
future openings for Morning Drive/After-
noon Drive/News Director/News/All Day-
parts are possible. T&Rs to Radio &
Records, 1930 Century Park West,
#048, Los Angeles, CA 90067. EOE.
Females encouraged to apply.

SMALL MARKET
100kw CHR needs morning AT. Good §
salary, benefits. Need strong phones,
personality and production. Relate to
adults. Send tape, resume and refer-
ences to Radio & Records, 1930 Century
Park West, Box #036, Los Angeles, CA |
90067. EQOE

- —93+WKLR

Excellent opportunity for intelligent, warm
and bright morning news personality at
Indy’s only Classic Hits station. Great
staff, facility and benefits. Females en-
couraged. C&R to Simon Jeffries, 9292 N.
Meridian St., Indianapolis, IN 46260. EOE

MW MIDDAYS & EVENINGS
Midwest 50,000 Watt ‘‘Oldies’’ seeks
midday/production director and evening
AT. T&R to Radio & Records, 1930 Cen-
tury Park West, #032, Los Angeles, CA
90067. EOE

HEY! SMALL & MEDIUM
MARKET AT . ..

. . . If you're young and have a goofy cre-
ative imagination, we’re willing to groom
you for our air-chair. No ex-PDs killers,
pros, or super egos please. T&R to Radio
& Records, 1930 Century Park West,
#031, Los Angeles, CA 90067. EOE

OPPORTUNITIES

OPENINGS

WEEKENDS ON
WJR/DETROIT

If you're within commuting distance to De-
troit, Michigan, WJR has a choice weekend
opening. No matter what format or station
you're at now, if you think you’re ready
for weekends at 50,000 Watt WJR, we’d
love to hear your work. Tapes and
resumes please to Gary Berkowitz,
OM/PD, WJR, 2100 Fisher Bldg., Detroit,
Mi 48202. If you’re doing music, talk or
news, we would like to hear from you to-
day! WJR is an equal opportunity employer.

|

New Palm Springs FM seeks experienced Sales Manager. Ex-
cellent opportunity for right person. John Davis, Box 128, Si-
erra Madre, CA 91024, EOE {4/29)

KLRS/San Jose-Santa Cruz seeks experienced AT. Produc-
tion and promotions. T&R: Mark Hill, PD, 2300 Portola Dr.,
Santa Cruz, C