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PATRICK LEAVING
THE FCC?

The Washington rumor mill is
buzzing with word that Dennis
Patrick will be leaving the FCC
before the end of the year, while
Rep. Mickey Leland predicts
reregulation of the industry if
Dukakis wins.
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HOW TO SPEAK RETAIL

The ability to talk to retailers and
manufacturers — in their own jargon —
not only gives them confidence in you,
the salesperson, but also sets you apart
from your competition.
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AOR’s HOTTEST
ON-HOLD MUSIC

When placed on hold, there’s littie to do
but listen to the music. After endless
message units of intensive research,
Harvey Kojan has come up with a sore
ear and a new chart — AOR’s National
“On-Hold" Playlist.
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CREATING PLAYLISTS:
THE METHODOLOGIES BEHIND
THE MADNESS

Every station determines its playlist
differently. Some rely on requests, some
on retail. Some use neither. Two CHR
programmers, KPLZ/Seattle PD Casey
Keating and WAPW/Atlanta PD Rick
Stacy, share their approaches.
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AC OLDIES: WHAT’S HOT,
WHAT’S NOT

Playing the “right”’ oldies in the proper
rotations is a key component in a
station’s success. It's especially
important in AC, as several programmers
relate. Also, check out AC’s 30 best —
and 12 most-burned — titles according
to a recent Surrey Research study.
Page 46

DESIGNING THE
PERFECT LOGO

Whether it's for a radio station, a record
company, or a rock band, a logo is one
of the most important means of creating
instant recognition and establishing a
cohesive image. If you're thinking about
redesigning your logo, here are seven
factors to keep in mind.
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WRKO & WROR, WFAN SOLD

RECKERT NAMED GSM

Cox To Program WBZ

Tyler Cox has been named
Program Manager and Bob
Reckert GSM at Full-Service
AC WBZ/Boston. They replace
the exiting John Frawley and
Benson Riseman, respectively.

VP/GM John Irwin told R&R,
“WBZ has some of the best tal-
ent that exists in radio; at the
same time, though, things were
flat. People needed some lead-
ership they could really believe
in. To get us back on the right
course, I thought we should
make some changes in the sta-
tion’s best interest.”

Cox arrives from sister
Group W outlet KFBK/Sacra-

RKO, Emmis Sell Major Stations
For Record Amounts

RKO says it will sel WRKO &
WROR/Boston to Atlantic Ven-
tures L.P. for $28,323,750. The
sale, subject to FCC approval,
settles one of the biggest license
challenges facing the belea-
guered radio giant and sets a,
new record for station values in
the Boston market.

Atlantic is headed by Stephen
Dodge, the former owner of
American Cablesystems Corp.
He recently plunged into radio
by purchasing WNYR & WEZO/
Rochester, NY.

Plans were announced last
year to sell the stations to Pro-
fessional Communications Part-
ners (Procom) for $26 million,
but the sale was never consum-
mated due to the ongoing litiga-
tion involving RKO licenses.

Under a proposed settlement
agreement filed with the FCC
last week (6/15), RKO’s renew-
al application would be dis-
missed along with the construc-
tion permit applications of sev-
eral competing applicants. The
WRKO license would be grant-
ed toCommonwealth Broadcast
Group and the WROR licenses
would be awarded to Procom.

Those entities would, in
turn, assign the licenses to At-
lantic Ventures. RKO and the
competing applicants would re-
ceive cash payments totalling
$28,323,750. RKO would receive
about $1 million of that amount,
with the remainder split among
the various competing appli-
cants for the combo.

The sale price shatters the
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Stevens Appomted
OM At KOY-FM

WQUE-AM & FM/New Or-
leans PD Jay Stevens has been
named OM at CHR KOY-FM
(Y95)/Phoenix. He succeeds
Michael St. John, who left the
PD post two weeks ago.

Edens Broadcasting Chair-
man Gary Edens told R&R,
“Jay was our first choice from
the very beginning. We're ec-
static about what Jay brings to
the party, because he has an in-
credible track record. In two
years he took WQUE from num-
ber five with a five share to
number one with a 15 share and
dominance in all cells up to age
54.”

Stevens, who programmed
WMJQ/Rochester and
WVIC/Lansing before joining
WQUE two years ago, com-
mented, “It’s going to be a
tough one against (consultant)
Jerry Clifton and (market
leader) KZZP. Since I know
Jerry’s secrets, I'll just have to
go in there and undermine those
boys.

“Clear Channel has been a
great company and I thank
them for the chance to be a win-
ner at WQUE. But now it’s on to

another challenge. Edens of-
fered me such a terrific pack-
age I couldn’t refuse them. Y95
is already a good-sounding sta-

STEVENS/See Page 28

previous record set for Boston
properties by Noble Broadcast
Group’s $19.5 million purchase
of WSSH in 1986.

SBS Buys WFAN

In another major station
transaction, Spanish Broad-
casting System announced
plans Tuesday (6/21) to pur-
chase Emmis Broadcasting’s
WFAN/New York for $23 mil-
lion. The price is a record for a
major market AM, easily sur-
passing the $15 million sale of
WADO/New York last year.

RKO/EMMIS/See Page 28

Tyler Cox
mento, where he was Program

Manager. Said Irwin, “Tyler
was in town for a portion of our
focus group research and is in
contact daily with the people
here. He's done a phenomenal
job with our Sacramento pro-
perty. He’s a great people guy,
and the company thinks a lot of
him. He fits like a glove.” Cox
will start fulltime at WBZ the
first week of July.

Cox told R&R, “WBZ is fac-
ing the challenge that many
Full-Service AC stations must
confront: the erosion of the AM
audience. I want to go in and
learn from the people there and
determine what needs to be
done. I have absolutely no idea
of what changes to make. John
Irwin is a highly skilled, people-
oriented GM who comes from
the programming side. Our goal
is to focus on the product and
where to go with it.”

COX/See Page 28
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Damels Takes KISW
Programming Post

KFOG/San Francisco MD
Sky Daniels, an AOR radio
veteran, has been named PD at
KISW/Seattle. He succeeds Jon
Robbins, who left the Nation-
wide AOR two weeks ago to be-
come OM of KGON/Portland,
OR.

KISW GM Beau Phillips told
R&R, ‘“Anybody in a mana-
gerial position who’s had to look

Pitching In For Charity

Following the showdown between the Pepsi Challengers and the
AT&T Ringers at the Barbara Mandrell Celebrity Softball Tourna-
ment, participants were invited to a post-game party at the home of

BM! Presigent/CEQ Frances Preston.
benefitted Vanderbilt Medical Center's organ donor program. Relax-
ing after a gruelling day on the field were (I-r) Pepsi Challengers cap-
taln Bob Hope, Preston, musician Paul Shaffer, talk host Oprah Win-
frey, and AT&T Ringers captain Mandrell.

Tournament proceeds

WA americanradiohistorn. com

around for a competent PD has
found a very shallow pool.
There are some good tech-
nicians out there, but there are
very few who really know how
to walk into a radio station and
put things in motion. That’s pro-
bably the number one reason
why I'm excited about working
with Sky.

“I need someone who can put
his foot to the floorboard and
put KISW full-throttle emotion-
ally. With Sky’s passion for
great radio, we’re at full
strength and ready for battle. I
figure we’ll either put this thing
right through the roof or we’ll
drive it in the dirt and change
format in two weeks!”

Daniels’s colorful 11-year ca-
reer includes stints at WLUP-
FM/Chicago, KMET/Los An-
geles, and WWWW/Detroit. He
has held Asst. PD and MD posi-
tions, but this is his first PD job.

“Beau Phillips presented me
with a tremendous opportunity
to program a station with a
great legacy in a city with a
great quality of life,” Daniels
remarked. “It’s my priority to
make KISW enjoyable. The
audience will enjoy listening to
it, the staff will enjoy working
there, and the owners will enjoy
reading the profit reports. Na-
tionwide has a great nucleus of

DANIELS/See Page 28
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the new single by
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from the album
“Don't Let Love Slip Away”
available on July 19, 1988

7" B-44171, (2" V-15383, Cosseite Singie: 4BX-44171

Produced by Barry Eastmond for Orpheus Productions
Executive Producers: Freddie Jackson, Beau Huggins & Wayne Edwards
Production Coordinator: Zack Vaz
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'AWAY-FROM-HOME LISTENING RISES
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Levitt Promoted To
GSM At WHYT

Capital Cities/ABC’s WHYT/De-
troit has promoted Sales Manager
David Levitt to GSM. He replaces
Buzz Van Houten, who became Sta-
tion Manager/GSM at crosstown
WLLZ.

WHYT President/GM John
Cravens commented, “It was a
great opportunity to promote from
within our own sales organization
and to be able to recognize contri-
butions that David has made to
WHYT over the years.”

Prior to joining WHYT, Levitt

Sun Sets
Benson GM,
Ellery OM

e

Jack Ellery

Tampa-based Sun Radio Net-
work has promoted Bruce Benson
to GM and Jack Ellery to OM.

Sun owner and founder Chuck
Harder, to whom both will report,
commented, “We are probably the
fastest-growing radio network in
America. We have grown to the
point where we need men such as
Benson and Ellery if we are to
challenge the three major net-
works.”

Prior to joining Sun as head of its
computer division four months
ago, Benson spent seven years su-
pervising computer affairs at the
fandy Corp. in Ft. Worth. Ellery
had been Operations Director at
WWDB/Philadelphia, talk host at
WFLA/Tampa, and was a cohost
of NBC’s “Radio Monitor” before
joining Sun as an air personality.

Sun Radio Network, which dis-
tributes talk and feature program-
ming to some 140 stations, began
operations about a year ago.

David Levitt .
worked in sales at Detroit outlets
WDRQ (now WLTI), WCXI, and
CKLW, and did promotion for MCA
and CBS Records. He told R&R,
“This station has come far in the
last 18 months and the next 18
months are shaping up to be even
more explosive. From a ratings
and revenue standpoint Power 96 is
and will continue to be a major
force in the market for many years
to come.”

BMI Ordered
To Reinstate
Bonuses

The Justice Department has or-
dered music licensor BMI to con-
tinue to pay songwriters bonus
payments for songs in its reper-
toire, even if the writers or com-
posers change affiliation to rival
ASCAP.

Last year, BMI instituted a sys-
tem wherein a writer’s bonus
structure would be eliminated if he
changed affiliation. Several former
BMI songwriters joined with
ASCAP to sue BMI, and separate
arbitration hearings are now tak-
ing place regarding that matter.

A news release from BMI said all
plateau features of BMI's new pay-
ment schedule, including the spe-
cial bonus for hit songs, will re-
main in force.

BMI President Frances Preston
commented, “In the future, as in
the past, we will look for new ways
to better serve BMI songwriters,
composers, and copyright holders,
and maximize their income. This is
the goal of the new payment sched-
llle thl

NEWS

Abbey Konoitc
Konowitch
Named MTV VP/
Programming

Arista VP/Video & Artist Devel-
opment Abbey Konowitch has been
appointed VP/Programming at
MTV. He replaces Sam Kaiser,
who left to head promotion at Uni
Records.

MTV & VH-1 Exec. VP/GM Lee
Masters told R&R, “I interviewed
some 63 candidates for this position
and selected Abbey because of his
love for and knowledge of music.
He also possesses excellent man-
agerial and executive skills, is a
team player and, most of all, has a
great ability to build relationships
within the music industry.”

Prior to his stint at Arista, Kono-
witch was an agent at ICM. He be-
gins his assignment at the end of
July.

Bloniarz,
Morel Upped
At WCKG

Cox Enterprises has promoted
WCKG/Chicago Sales Manager
Thomas ‘‘Rocky” Bloniarz to
GSM. He succeeds Michael Disney,
who was recently named VP/GM
of Cox-owned WIOD & WGTR/Mi-
ami. AE Debbie Morel has been
upped to Sales Manager.

WCKG VP/GM Marc Morgan
commented, “Rocky and Debbie
have done terrific jobs for us in
sales, and their promotions are
well deserved. We're pleased we
could promote these talented peo-
ple from within our own station.”

Bloniarz joined "CKG two and a
half years ago as Sales Manager.
Morel has been an AE at the sta-
tion since 1985.

g

es Mandela’s 70th Birthday
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Cody/Leach Consults
SMN’s Wave Network

Consultants Frank Cody and
Owen Leach have been signed to
advise and provide programming
services to Satellite Music Net-
work’s “Wave’ service and its cur-
rent and prospective affiliates.

Cody helped originate the format
at KTWV/Los Angeles last year.
Following the station’s debut
ratings, SMN contracted with sta-
tion owner Metropolitan to dis-
tribute the format nationally. Cody
departed KTWV at the end of 1987
for his current endeavor, Cody/
Leach Broadcast Architecture.

“I’'m delighted to be aligned once
again with such a brilliant creative
team,” said SMN Chairman John
Tyler. “The enthusiasm and focus
of Frank Cody and Owen Leach
support our efforts to provide our
Wave affiliates with a premium
product and service.”

SMN VP/Programming and
Wave Director Robert Hall added,
“By reuniting the Wave Network
and the initial creative team be-

Frank Cody

hind the format, we expect to take
the programming to the next level
of style and audience appeal.”

Said Cody, “Our goal will be to
heighten the sense of excitement
and discovery that makes this for-
mat so appealing, while at the
same time delivering a sound that
will increase time-spent-listening
and commitment from cume lis-
teners.”’
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Many of contemporary music's biggest names joined forces to commemorate South African political activist Nelson
Mandela’s 70th birthday. Pictured (-r) are Uni Records ' Wet Wet Wet member Tom Cunningham, Westwood
One Exec. VP/Entertainment Marketing Jerry Sharell, group’s Neil Mitchell, WW1 Dir./Talent Acquisition David Knight,
and Wet’s Graeme Clark and Marti Pallow.
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The Puzzle. The Solution.

Get set to take part in the most formidable new blend of ingredients in the history of network radio. Because beginning July 4th, The Source will offer all
Young Adult formats radio’s best mix of programming and services at a cost that's up to 70% less than that of any of the competition.

As a member of The Source, YOU'LL make the decision about what's needed to gain the winning edge in your market. And your selection il be made from
network radio’s most exciting and comprehensive menu of offerings. Choose from:

» Major Concert Events
» The Industry’s Hottest Shows Hosted By The Industry’s Hottest Stars.
¢ Streamlined News That Will Sound Right On Your Station.
» A Package Of Unique Production Features Designed To Keep Things Cooking When The Music Stops.
» A New System Of Services Tailored To The Most Critical Needs Of Stations Today And Throughout The 1990,

So take a giant step into the future of network radio. Talk to your Source representative today and find out what becoming
the Source affiliate in your market will mean to your station’s bottom line.
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PAT CLAWSON

Rumor Mill Buzzes About
Patrick’s Future

Top Democrat Predicts Reregulation Of Industry If Dukakis Elected

Rumors are sweeping Washington that FCC Chair-
man Dennis Patrick may leave office before the end of the
year, but a top Commission official says there’s nothing to

the gossip.

“It’s not true,” said FCC Public
Information Director John Kamp,
a close Patrick asspciate. “He’s
staying for the duration. He’s made
it very clear that he’s staying until
the lights are turned out.”

Kamp added that, with the twi-
light of the Reagan administration,
“it’s the season” for such rumors.,
FCC Commissioner James Quello
told R&R that he has heard the
rumors, but doesn’t see any sign at
this time that Patrick has plans for
a quick exit.

Leland Blasts FCC,
Prays For the Duke

The rumors were publicly dis-
cussed Tuesday (6/21) by Rep.
Mickey Leland (D-TX), a member
of the House Telecommunications
Subcommittee, during an appear-

e ——

‘ DOLGOFF SCHOLARSHIP ES-
TABLISHED — Lois Doigoff has es-
tablished a $200, 000 radio schol-
arship at the University of Florida in
memory of her late husband, broad-
caster Herbert Dolgoff, pictured
above. Herbert S. Dolgoff Scholar-
ships will be bestowed to under-
graduate and graduate students
who have shown a talent for radio
and wish to study the business at
UF. Dolgoff, who passed away last
December, owned Spanish combo
WCMQ-AM & FM/Miami for 12
years. He also had a stake in
WHTZ/Tallahassee. Contributions.
to the fund should be sent to Dean
Ralph Lowenstein, Colfege of Jour-
nalism and Communications, Uni-
versity of Florida, Galnesville, FL
32611. Checks should be made to

the Dolgoff 'Radio Scholarship
Fund.

‘‘1 don’t think they are
“just a female and just a-
black. | think they are
rather conservative
Republican ideologues
who represent a
different perspective
than the norms of
blacks and women.”’
—Rep. Mickey Leland

On Susan Wing &
Brad Holmes

ance at a Washington meeting of
the American League of Lobbyists.

Leland said he didn’t know if the
rumors were true or not, but he's
anxiously awaiting a new Demo-
cratic administration that will ap-
point a Commission that doesn’t
regard regulation ‘‘as a four-letter
word.”

The Congressman, who has been
highly critical of Patrick’s policies
involving the Fairness Doctrine
and EEO enforcement, said he
would like to see a “progressive
black woman” be nominated for a
Commissioner’s post during the
next Administration’ — which he
expects will be headed by Michael
Dukakis.

“I expect that the FCC will be
back in the business of regulating,”
he said. He predicted a top priority
of the next FCC would be reinstate-
ment of the Fairness Doctrine.

Leland toldR&R he doesn’t know
who Dukakis might pick for the
Chairman’s job in a Democratic
administration, but he has a per-
sonal favorite — former aideLarry
Irving, who now serves as majority
counsel for the House Telecom-
munications Subcommittee.

“I would go to the wall for him,”
Leland said. “The question is
whether Larry is interested or not.
He certainly has a befter under-
standing of the issues than proba-
bly anybody else, especially the re-
lationship of the Congress with the
FCC. I think he’d be great.

June 24, 1988

JIMMA VISITS WMAL — Former President Jimmy Carter dropped by
. -WMAL/Washington last week for a casual chat with veteran morning men
Frank Harden (I) and Jackson Weaver. Carter talked about a variety of
topics, including current political issues, his experiences in the White
House, and fly fishing. The onetime chief executive is hustling “Outdoor
Joumal,” his new book about huntin’ and fishin’ down Georgia way.

-

The lawmaker added that he
hasn't yet discussed the matter
with Subcommittee chairman Ed
Markey (D-MA), who is a close Du-
kakis adviser, but he thinks Mar-
key would support the idea. Irving
could not be reached for comment.

No Hope For Wing,
Holmes Nominations

Leland told lobbyists that there
are ‘‘no prospects” that Congress
will confirm the FCC nominations
of Susan Wing or Bradley Holmes.
He said the conservative political
philosophy of the nominees is not
liked by the Democratic majority
on Capitol Hill.

“I don’t think they are just a fe-
male and just a black,” Leland
said. “I think they are rather con-
servative Republican ideologues
who represent a different perspec-
tive than the norms of blacks and
women.”

Leland added that he personally
supports Holmes, who would be the
second black to hold a Commis-
sioner’s job.

“He’s not the kind of person that
I'd like to see philosophically ap-
pointed, but he’s certainly a rea-
sonable guy in terms of his philoso-
phy,” the lawmaker said.

NEWS BRIEFS

NPR Gets Biggest

Grant Ever

National Public Radio officials are
beaming over a whopping $1.5 million
grant from the John D. and Catherine
T. MacArthur Foundation, the largest
single private-sector grant in the net-
work’s history.

"NPR continues to prove that it is an
important force in maintaining diversity
on our arwaves,” said MacArthur
Foundation President John Corbally.
"Under Doug Bennet, NPR has also
achieved an admirable track record for
sound management. The Foundation
felt that the time was right for long-
term, unrestricted support for innova-
tion on NPR."”

The Foundation, the largest in the na-
tion, has awarded more than $550 mil-
lion in grants to various organizations
since 1978. The NPR grant will be us-
ed to support innovative program re-
search and experimentation, as well as
to respond to program needs of the
NPR system.

Senate Warns FCC

About Translators

The Senate Appropriations Commit-
tee has given thumbs up to the FCC’s
$101.6 milfion funding bill for the next
fiscal year — but only after warning that

it doesn't want to hear networks of FM
translators beaming programs from ed-
ucational stations.

A proposed report accompanying
the bill suggests that the FCC place ge-
ographic restrictions on transiator serv-
ices, and urges that translator use be
limited to areas that are currently un-
derserved by full-power stations. The
FCC recently caused a furor among
commercial broadcasters when it an-
nounced plans to reexamine transiator
rules.

The appropriations bill also prohibits
the FCC from dropping minority owner-
ship preferences for a year.

NAB To FCC: AM

iImprovement ‘‘Urgent’’

NAB is urging the FCC to begin rule-
making proceedings promptly to im-
prove quality and cut interference on
the AM band.

“We can think of no more urgent
technical activity for the Commission to
undertake,” NAB engineers Michasl
Rau and Staniey Salek said in com-
ments filed last week with the Commis-
sion.

NAB contends the Commission’s
current technical standards fail to ac-
curately demonstrate the level of in-
terference actually experienced by AM
listeners. They also warn that pro-

WWW-americanradiohistorv-com

posals to increase the number of AM
stations will quickly exhaust spectrum
availability — and increase interfer-
ence.

"While new AM stations can be add-
ed in the expanded band, we strongly
object to endless 'shoehorning-in' of
additional stations and causing new in-

terference to existing stations where
there is essentially no more room on
the AM band,” the engineers said.

NAB proposed several changes in
technical standards, including the use
of shorter AM broadcast antennas not
now permitted by FCC rules.

Quello Concerned About
Government Urine Tests

FCC officials are planning to test a random sample of
senior bureaucrats for drug use — but Commissioner
James Quello says he’s concerned that the policy may lead

to harassment.

“If someone disagrees with me,
can I tell them to go pee in a bottle?
Or if I disagree with the Chairman,
is he going to tell me to go peein a
bottle?”” Quello asked Tuesday
(6/21) after a Washington speaking
appearance.

Quello said he believes that man-
datory urine testing of federal em-
ployees violates individual First
Amendment liberties.

The FCC, like all other federal
agencies, has been ordered by
President Reagan to adopt drug
testing. The Commission’s draft

plan calls for annual random sam-
pling of about 50 senior managers.
Employees would be given 30-day
notice before a test is adminis-
tered. Anyone failing two such
tests would be fired.

Quello told R&R he's already
given his tentative approval to the
plan, but he wants to make sure
employee rights are protected.
While he personally will submit to
a urine test, he will resist the prin-
ciple on the grounds it could be
abused by supervisors seeking re-
venge against unruly employees.
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' RADIO BUSINESS

TRANSACTIONS

RKO Settles Boston Combo
Dispute For $28 Million

Emmis NYC AM Goes Spanish In $23 Million Deal

WRKO & WROR/Boston
PRICE: $28,323,750

BUYER: Atiantic Ventures L.P., head-
ed by Stephen Dodge. He is the
former owner of American Cablesys-
tams Corp., and recently purchased
WNYR & WEZO/Rochester, NY.
SELLER: RKO Radio Inc., headed by
Jerry Lyman. The company also owns
WOR & WRKS/New York; WGMS-AM
& FM/Washington; WAXYI/Ft. Lauder-
dale; WFYR/Chicago; WHBQ/Mem-
phis; and KRTH-AM & FM/Los An-
geles.

FREQUENCY: 680 kHz; 98.5 MHz
POWER: 50 kw; 8.1 kw at 1190 feet
FORMAT: Talk; AC

COMMENT: Plans were announced
last year to sell these stations to Pro-
fessional Communications Partners
(Procom) for $26 miliion, but the sale
was never consummated due to the
ongoing litigation involving RKO |i-

censes. Under a proposed settlement
agreement filed with the FCC last week
(6/15), RKO’s renewal application
would be dismissed along with the con-
struction permit applications of com-
peting applicants. The WRKO license
would be granted to Commonwealth
Broadcast Group and the WROR ii-
censes would be awarded to Procom.
Those entities would, in turn, assign
the licenses to Aflantic Ventures L.P.
RKO and the competing applicants
would receive cash payments totalling
$28,323,750. RKO would receive
about $18 million of that amount, with
the remainder spiit among the various
competing applicants for the combo.

WFAN/New York

PRICE: $23 million

BUYER: Spanish Broadcasting Sys-
tem, headed by President Paul Alar-
con Jr. The company also owns
WSKQ/New York; KSKQ-AM & FM/
Los Angeles; and WCMQ-AM & FM/
Miami.

SELLER: Emmis Broadcasing, princi-
pally owned by Chairman Jeff Smul-
yan. The company also owns WQHT/
New York; KPWRI/Los Angeles;
WAVA/Washington; KSHE/St. Louis;
WLOL/Minneapolis; and WENS/Indi-
anapolis. The company recently an-
nounced plans to buy the NBC Radio
stations: WNBC & WYNY/New York,
WKQX/Chicago, KYUU/San Francis-
co, and WJIB/Boston. Emmis has
agreed to sell WYNY/New York to
Westwood One.

FREQUENCY: 1050 kHz
POWER: 50 kw

FORMAT: Sports/Talk

BROKER: Morgan Stanley & Co.

COMMENT: SBS plans to broadcast a
new “super Hispanic format” over
WFAN, and will have to spin off
WSKQ/New York. Emmis is expected
to transfer its innovative sports/talk pro-
gramming to WNBC/New York after
completing purchase arrangements.

TRANSACTIONS AT A GLANCE

-Deals So Far In 1988:
$1,910,187,686

Total Stations Traded This Year: 603
This Week’s Action: $68,671,013

' Total Stations Traded This Waek 29
' Deals of the Week:

® WRKO & WROR/Boston 323,323, 750
® HFAH!NEW- York $23 million

e Group Deal: Keister Stations $3.8 million
®WIFE & WCNB/Connersville, IN
SWMCE & Wﬂ&lﬂlnﬂ’h‘mﬁh IN
‘SWOFH & WCHO/Washingion Courl House, OH
- S KGTWKetchikan, AKX $200,000
® KYORGiobe, AZ Undisclosed
# WEXYIWilton Manors (Ft. Lauderdale) $1.1 milion -
“®FM CPiKaneohs, HI 585,000 for sun!rdﬁngmmat
® WLSO/Spencar, IN 475,000 ;
S KHAK-AM & FM!Cadar Raplds, [A $2 5 mélion plus station swap
@ KNDY-AM & FM/Marysvilis, KS $325 000 :
S WAVG & WLRASILoulsville, KY 54.5 milion
S WIFUZesland, M1 (AM CP) $70.263
- XGHH/Austin, MN $387,500 '
| SWKXG & WSWG/Greenwood, M5 $700,000
{  ®KLSQiLas Vegas, NV $2.75 miﬂ'rﬂr]
| #'WCRO/Johnatown, PA $132,000
: # KROF ISpaarman, TX 575,000
@ KYOC Yoakum, TX $147 500
®WODY/Basseft, VA Reacquisiion — canceliation of indebtedness

A New Video Guide From The National Association Of Broadcasters

RADIO STATION
ACQUISITION:

How to Value, Locate and Finance a Radio Station

If owning a radio station is your dream,
then this video presentation on radio
station acquisition can help turn your
dream into a reality.

In answer to the many requests we have
received for information on how to ac-
quire a radio station, the National Asso-
ciation of Broadcasters, along with Tom
Gammon of Americom Radio Brokers,
assembled a cast of experts—experienced
radio station owners, brokers, entrepre-
neurs, lenders and radio industry con-
sultants—to bring you this comprehen-
sive 312 hour video guide 10 successful
radio station acquisition.

Hear From These
Distinguished Experts

These experts share their vast radio in-
dustry knowledge and expertise that has
helped them and others acquire radio
stations.

Thomas P. Gammon,
Americom Radio Brokers
Robert E. Beacham, Executive Vice
President, Caravelle Broadcasting
Group Consol. Inc.

Jeffrey H. Smulyan, President, Emmis
Broadcasting Corp.

Bob Dodenhoff, General Partner,
WKLX-FM Radio

Dan Wachs, Co-Owner, First Valley
Broadcasting

Ragan A. Henry, President and CEO,
MediaComm National, Inc. and Presi-
dent Broadcast Enterprise, Inc.
Albert J. Kaneb, President, New Barn-
stable Corporation

Jason L. Shrinsky, Esq., Partner, Kaye,
Scholer, Fierman, Hays and Handler
Richard F. Blackburn, Partner and Co-
Managing Director, Blackburn and
Company, Inc.

William N. Cate, President, Chapman
Associates

Barry J. Dickstein, President, Hartstone
and Dickstein

Brian W. McNeill, Vice President, Burr,
- Egan, Deleage and Company

Chairman,

Edward K. Christian, President and
CEOQ, Saga Communications, Inc.
Katherine C. Marien, Senior Vice Presi-
dent and Group Manager, Bank of New
England

William P. Collatos, Partner, TA Asso-
ciates

Robert F.X. Sillerman, Sillerman-
Magee Communications Management
Corporation

Terry S. Jacobs, Jacor Communications

Arthur C. Kellar, Chairman and Prin-
cipal Owner, EZ Communications

James H. Duncan, Jr., President, Dun-
can's American Radio, Inc.

Bill Steding, First Vice President, Amer-
icom Radio Brokers

All The Information You Need
In One Comprehensive Source

Whether you are buying your first sta-
tion or your tenth, let these experts
become your advisors as they provide
the basic facts and information you
should know in order to successfully
acquire a radio station. Learn as they
explain:

e How to value a station

* How to find the right station

* How radio compares with other
industries

How to finance a radio acquisition
How lenders value a radio station
What brokers look for in potential
buyers

How to keep your acquisition deal
together

* How and when to go public

This Video Is Must

Viewing For:

Potential Radio Station Buyers: This
new videotape features a cast of experts
and successful station investors, owners
and consultants who tell how to locate,
value and finance your acquisition.

Lenders: This comprehensive video is an
excellent training tool you can use again
and again to familiarize new staff mem-

bers with the many factors involved in
radio station acquisition.

Attorneys, Brokers & Acquisition Con-
sultants: Now you can make certain
your clients are on the right track to ac-
quiring a station by sharing this video-
tape with them.

INCLUDED FREE WITH
YOUR PURCHASE:

Buying or Building a
Broadcast Station

This popular guidebook to station ac-
quisition, written by Erwin Krasnow, J.
Geoffrey Bentley and Robin Martin—
each broadcast acquisition experts in
their own right—covers in great detail,
the many important facets of station ac-
quisition. It’s a valuable companion to
this exciting videotape.

Also included with each videotape order
is a viewing guide which contains a di-
rectory of NAB's Associate members
who can assist you in the acquisition
process.

If you are thinking of buying a radio
station or, are involved in radio station
transactions, Radio Station Acquisition
is your guide to success. Order your
copy today.

NAB Member Price: $249.00
Nonmember Price: $349.00

Here’s How To Order

To order your copy of Radio Station
Acquisition send check payable to NAB
Services along with your name, company
name, street address, city, state, zip and
telephone number to:

NAB Services
Dept. 115

1771 N Street, N.W. |
Washington, DC 20036 m

Nahonat Associancn of

Or, call toll-free 1-800-368-5644
(9am-5pm ET) or in the Washington,
D.C. area, 1-202-429-5376, and charge
your order to MasterCard, VISA or
American Express.
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Keister Stations

PRICE: $3.8 million

BUYER: David Rodgers, a former radio
group owner who now owns WBML/
Macon, GA.

SELLER: Three corporations owned by
David Keister. He also owns WBCI/

Lebanon, IN and WMLA-AM & FM/
Bloomington, IL.
BROKER: Blackburn & Co. Inc.

WIFE & WCNB/

Connersville, IN

FREQUENCY: 1580 kHz; 100.3 MHz
POWER: 250-watt daytimer; 20 kw at
270 feet

FORMAT: Country

WMCB & WCBK/

Martinsville, IN

FREQUENCY: 1540 kHz; 102.3 MHz
POWER: 500-watt daytimer; 3 kw at
300 feet

FORMAT: Country

WOFR & WCHO/

Washington Court House, OH
FREQUENCY: 1250 kHz; 105.5 MHz
POWER: 500-watt daytimer; 3 kw at
300 feet

FORMAT: AC

KGTW/Ketchikan

PRICE: $300,000

BUYER: Gateway Broadcasting Co.
Inc., principally owned by Craig Mc-
Caw and John McCaw of Seattle. The
company owns interests in KINO &
KTKU/Juneau, AK; KIFWI/Sitka, AK;
and KTKN/Ketchikan, AK.

SELLER: Medla Ltd., owned by Roy
Paschal, Jack Huff, and Allan Eng-
strom.

FREQUENCY: 106.7 MHz

POWER: 4 kw at minus 308 feet
FORMAT: AC

KYOR/Globe

PRICE: Undisclosed

BUYER: Gila County Broadcasting
Co., owned by James Mace

SELLER: Charles Heslep, court-ap-
pointed receiver.

FREQUENCY: 1240 kHz

POWER: 1 kw

FORMAT: Country

ot

WEXY/Wilton Manors

(Ft. Lauderdale)

PRICE: $1.1 million

TERMS: Buyer lends seller $100,000
interest-free to retire existing in-
debtedness, with loan due at closing.
Cash at closing $800,000. Five-year
non-compete agreement valued at
$400,000, payable in equal 60 month-
ly installments at 10% interest.
BUYER: JLG Broadcasting Inc., own-
ed by Gary Portmess Jr. and Lisa
Portmess. The former owner of
WNTR/Washington, Gary Portmess
Sr., will head the company as President
but is not a stockholder.

SELLER: Celebrities Inc., owned by
James Beattie.

FREQUENCY: 1520 kHz

POWER: 1-kw daytimer

FORMAT: Religion

FM CP/Kaneohe

PRICE: $85,000 for controlling in-

terest

TERMS: $60,000 cash at closing,

balance with $25,000 interest-free

promissory note.

BUYER: Kaneohe Partners Ltd., a

Dallas-based partnership headed by

George Johns and William Yde Il

SELLER: Sally Blanchard is selling her

51% interest in Kaneohe Radio Inc.
Continued on Page 10
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the first single from the album “Lead MeD3" w9

PRODUCED BY BROWN BANNISTER
Executive Prodacers: Davic Anderle,
Michael B antor, and Gery Chapman
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TRANSACTION

Continued from Page 8

Non-selling shareholders include Scott
Mahalick and Anthony Dimino.
FREQUENCY: 104.3 MHz

POWER: 66 kw at 974 feet

WLSO/Spencer
PRICE: $475,000
TERMS: Escrow deposit $10,000,
with additional $20,000 cash due at

closing. Promissory note for
$445,000 at 10.5%, payments of
$2000 per month for six months with
one-half of unpaid interest for first six
months to be added to the principal
balance at the end of six-month period.
Thereafter, interest-only payments
monthly for 10 years, with principal and
interest to be paid monthly for 15
years.

BUYER: RCR Communications Inc.,
owned by Ronald Gates, Charles
Davies, and Russell Algood.
SELLER: Spencer Communications
Inc., owned by Leonard White.
FREQUENCY: 92.1 MHz

POWER: 1 kw at 480 feet

FORMAT: Country

KHAK-AM & FM/Cedar Rapids
PRICE: $2.5 million plus WCIl &
WDJX/Louisville, KY

BUYER: Quass Broadcasting Co.Inc.,
owned by Mary Quass, who is the
combo's current GM.

SELLER: Stoner Broadcasting Sys-
tem Inc., headed by Tom Stoner. The
company also owns KSOA & KGGO/
Des Moines; WYRK/Butfalo; WBYU/
New Orleans; WIMZ-AM & FM/Knox-
ville; WNBF & WHWKI/Binghamton,
NY; and WCMF/Rochester, NY.
FREQUENCY: 1360 kHz; 98.1 MHz
POWER: 1-kw daytimer; 100 kw at
485 feet

FORMAT: Country

BROKER: Blackburn & Co. Inc.
COMMENT: This transaction is part of
a station exchange involving WCIHl &
WDJX/Louisvile owned by Great
Trails Broadcasting. Quass will first
acquire the Louisville combo for $4.5
million plus a $1 million non-compete
agreement. Quass will then deliver the
Louisville combo to Stoner in exchange
for the lowa combo plus $1.9 million
and a $600,000 non-compete agree-
ment.

RADIO BUSINESS

KNDY-AM & FM/Marysville
PRICE: $325,000

TERMS: $10,000 escrow deposit,
balance cash at closing.

BUYER: Dierking Communications
Inc., owned by Bruce Dierking.
SELLER: Apollo Broadcasting Corp.,
owned by Herbert Hoeflicker and
Rudy Hoeflicker. They also own
KFRMiSalina, KS.

FREQUENCY: 1570 kHz;103.1 MHz
POWER: 250-watt daytimer; 3 kw at
289 feet

FORMAT: Country

WAVG & WLRS/Louisville
PRICE: $4.5 million

BUYER: Radio One Inc., headed by
President Toney Brooks. He is the
former President/CEO of Sandusky
Radio Group.

SELLER: Two corporations headed by
Clarence Henson Sr.

FREQUENCY: 970 kHz; 102.3 MHz
POWER: 5 kw; 3 kw at 300 feet
FORMAT: AC; AOR

BROKER: Blackburn & Co. Inc. Pri-

WNUA

Chicago, IL

WFPG

Atlantic City, NJ

Orlando, FL

st radio
performance
a banker.
Again.

KMJQ WABB

Houston, TX Mobile, AL
Hartford, CT Orange, CA

WYNK KCAL

Baton Rouge, LA San Bernardino, CA

At Fleet's Communications Group, we've provided financial services
to broadcasters for many years. Not only group owners, but we've
also helped many operators become first-time owners. Now we'd like
to do the same for you. To see how fast we get you on the arr,
call Daniel P. Williams, Vice President, at 401-278-6211. Or write
Fleet National Bank, 111 Westminster Street, Providence, Rl 02903.

Stayout in front

with Fleet

KLOV

Loveland, CO

KQFX

Austin, TX

WUPE

Pittsfield, MA

wWWw-—americanradiohistorv-com

vate placement of the buyer’s financing
was arranged by Blackburn Capital
Markets.

COMMENT: These stations were sold
in October 1981 for $2.75 miliion.
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WJFU/Zeeland (AM CP)

PRICE: $70,263

TERMS: Stock purchase. Escrow de-
posit $28,000 with additional
$22,263 cash due at closing. Six-
month promissory note for remaining
$20,000.

BUYER: Darrell Spann of Chicago. He
recently purchased WXOZ/Jackson-
ville, FL.

SELLER: Just-Formed Corp., owned
by Charles E. Rich, Charles L. Rich,
the Harvey or Sarah Kouw Trust,
John Zoet, Mary Ann Kroll, Ann Ter
Horst, and Jack Maclejewski.
FREQUENCY: 640 kHz

POWER: 1-kw daytimer

KGHR/Austin

PRICE: $387,500

TERMS: Escrow deposit $15,000,
balance cash at closing. Buyer will also
purchase accounts receivabie at 80%
of face value.

BUYER: S&D Broadcasting, a partner-
ship owned by Darrell Solberg, Stev-
en Potter, Larry Edwards, and James
Hall.

SELLER: Positive Broadcasting
Corp., owned by Michael Parry, Kathy
Parry, Gerald Vogt, and Geraidine
Vogt.

FREQUENCY: 970 kHz

POWER: 5-kw daytimer

FORMAT: AC

e
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WKXG & WSWG/Greenwood

PRICE: $700,000

TERMS: Escrow payment $12,500,
with $137,500 cash due at closing.
Buyer assumes promissory note given
to seller in 1986 by previous buyer in
original principal amount of $450,000.
Balance of purchase price, less
amount of unpaid principal balance
from original note, payable via seven-
year promissory note at 10% interest.
Five-year non-compete agreement
valued at $150,000.

BUYER: Mississippi Network Inc.,
principally owned by Stephen Daven-
port and Harris Henley. The company
owns a state radio network which pro-
vides programming to 82 affiliated sta-
tions.

SELLER: Edmonds Broadcasting Co.
of Mississippi Inc., owned by P.
Donald Grantham.

FREQUENCY: 1540 kHz; 99.1 MHz

POWER: 1-kw daytimer; 100 kw at
220 feet

FORMAT: AC/Urban

COMMENT: WKXG was sold in August
1986 for $20,000.

KLSQ/Las Vegas

PRICE: $2.75 million

BUYER: Southwest Radio Las Vegas
Inc., owned by Fred Havenick.
SELLER: Columbia Theatre Co., own-

ed by Fred Danz.

FREQUENCY: 95.5 MHz

POWER: 100 kw at 1120 feet
FORMAT: AC

BROKER: Norman Fischer & Associ-
ates Inc.

COMMENT: This station was sold in
May 1985 for $1.5 miliion.

3 i £ TR Z %L ]
el Fe it s SR

. Pennsylvania. |
= e

o
R

WCRO/Johnstown

PRICE: $132,000

TERMS: Cash

BUYER: Tschudy Communications

Corp., owned by Earl Judy Jr. He aiso

owns WSIG-AM & FM/Mt. Jackson,

VA; WALI & WROG/Cumberiand, MD;

WMAQC/Morgantown, WV; and WBRJ

& WEYQ/Marietta, OH.

SELLER: Hamilton Communications

Inc., owned by Robert Hamliton. He is

the PD of KSFO & KYA/San Fran-

cisco.

FREQUENCY: 1320 kHz

POWER: 1 kw

FORMAT: Country

BROKER: Ray Rosenblum of Pitts-
burgh, PA.

COMMENT: Hamilton purchased this
station for approximatety $240,000 in
1983. The station is currently in bank-
ruptcy.

oL

KRDF/Spearman
PRICE: $75,000
TERMS: $35,000 cash at closing.
Two-year $40,000 promissory note at
7.56% interest.

BUYER: Spearhead Broadcasting
Inc., owned by George Young, Clara
Wise, Dwayne Smith, and Stanley
Searle.

SELLER: Carditf Liquidation Ltd.,
owned by Stanley Searle. He aiso
owns cable TV systems in several Col-
orado communities.

FREQUENCY: 98.3 MHz

POWER: 3 kw at 220 feet

FORMAT: Beautiful

KYOC/Yoakum

PRICE: $147,500

TERMS: Cash

BUYER: Tom Donnelly, the owner of
KRJH/Hallettsville, TX.

SELLER: Coastal Broadcasting Inc.,
headed by President Jim Payne. The
company aiso owns KBRZ/Freeport,
TX.

FREQUENCY: 102.3 MHz

POWER: 3 kw at 300 feet

FORMAT: Country

BROKER: C. Alfred Dick of Business
Broker Associates

WODY/Bassett

PRICE: Reacquisition — cancellation of
$175,000 indebtedness

BUYER: WODY Inc., owned by E. Ar-
nold Terry.

SELLER: S&T Media Inc., owned by
Stewart Edwards and Theresa Ed-
wards.

FREQUENCY: 900 kHz

POWER: 500 watts

FORMAT: Country

COMMENT: S&T acquired this station
from Terry in May 1987 for $200,000.
The company has defaulted on its debt
to WODY Inc., and recently contracted
Terry to manage the distressed proper-
ty.
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RR mMANAGEMENT

OVERVIEW

GOING INTO BUSINESS FOR YOURSELF?

Ten Tips On Setting
Up A Home Office

oing into business for your-
self and setting up your
own office requires more
than simply leasing space. In a re-
cent issue of USA Today, people
who have done the same thing in
the past offered the following tips:

¢ Purchase the best and most
comfortable chair you can find, as
this is where you’ll be spending at
least eight hours a day.

« Buy office supplies in bulk.
You'll save money and won't run
out as frequently.

* Have your logo, business
cards, letterhead, and other essen-
tials designed by a graphic artist to
convey a professional image.

* Begin putting your office to-
gether while still employed at

another fulltime job. This makes
the emotional transition smoother.

* Buy rechargeable batteries.
They cost more initially, but will

H!H‘M TIP

end up saving hundreds of dollars
in the long run.

¢ Get an 800 phone number for
the office, especially if you're sell-
ing something. The increased sales
it generates will more than pay for
the extra cost.

« Buy plenty of file cabinets, and
make sure you have more room for
file cabinets than you think you’ll
need. Paperwork tends to multiply
like rabbits.

» Have two phone lines, especial-
ly if you'll be using a facsimile
machine or on-line computer ser-
vices. Otherwise, you’ll tie up your
only line.

* Lease or rent equipment. That
way you’ll be able to decide if it fits
your needs or not without spending
a ton of money to own it.

* Get out of the office at least
once a day for sanity’s sake, even if
it’s just to catch a breath of fresh
air.

Accentuate
The Negative

‘han hiring someona for & job, muwmmmmunwhmn
Halt suggests that the negative aspects of the position should
be considersd as carefully 89 tha positive elaments. -

Inhia recently-published book “Robert: Hall: On Hitng™ (Pluma
ﬁnm, haw ¥ ork], Hnﬁfmmndﬁlhat Mpamhmme of haring
mmmmhmmmﬂwammmmmmenmmwm
u:rilnnﬁfbﬂm,nﬂ Then this person showld ask himsstt, “What sort of a
person: would best be able to cope with fhase negatives?

Adter all, vou wouldn't want to hire-an unusually creative person fora
job with-many tedicus delais, nor would you be wise to hire & short-
tempered: person for a position that recp.urea listening %o phone com-

plaints all day.

-~
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Seattle
:' Sacramento

e Tape Malled Same Day! ¢ You Call:

Portland (503) 242-3235
Rusty Kimball

Las Vegas (702) 737-9400
Dennis Mitchell
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Hollywood (213) 463-2492
Terry Flood

Seattle (206) 587-2346
Terry Draper

Sacramento (916) 487-2346
George Allen

Average Exec
Talks

4.3 Hours

: A Day

éﬂt is cheap, ewcept
when you consider how
. much time — and, thers-
fore, compeny money — busi-
'ness execs spend shooking the
" bragie, :
‘The: typical executive sponds
mors than haif {4.3 hours) of
. Ing to & recent Disten Services
survey ol executives from For-
tune magazine's top 1000 US
corparations. {Ma Bell will be
glad to know hall of those 4.3
hours ae spent talking on the
phone.} -

- interestingly, the execulives
- fhenselves betieve one-fifth of
- their conversations are a waste
b time, which works out o

B708 minutes annually, or ap-

proximately three work weeks
wiasted on office chit chat.

e

SR

Redesigning Your Logo:
Seven Factors To Keep In Mind

hether it belongs to a ra-
dio station, a major cor-
poration, or a rock band,

a logo is one of the most important
means of creating instant recogni-
tion and establishing a cohesive
image.

Roger Engelke, owner of the
Pine Brook, NJ-based Visual
Directions design studio, has
created logos for numerous com-
panies and advertising agencies.
Writing in the Laguna Hills, CA-
based Agency Sales Magazine, he
recently identified the seven most
important factors that make for a
good logo design.

* Does the logo tell the com-
pany’s story? Does it get a mes-
sage across to the audience with
which the company is concerned?

-:-a. v.3< 1;:- L ai,

ovnv:.&,o. 3;,_”,2.?”

« Is it distinct, unique, and dif-
ferent from the logo used by your
competitors?

* Does it make an immediate im-
pression, and will the impression
stick?

« Is it appropriate to be used on
letterheads, business cards, adver-
tisements, etc.?

« Is it a contemporary, yet time-
less design? In other words, will it
wear well as graphic fads come
and go?

« Will it look as good in black-
and-white applications as it does in
full-color?

* Does the logo contain any re-
gional elements that won't be
recognized in a national or mterna
tional market?

i R R
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Sales Managers Claim .Work
Conditions Hinder Performance

ecretaries, mailroom atten

dants, receptionists, and oth-

er office staffers aren’t the

only employees who complain

about working conditions. Sales

managers have plenty to gripe
about, too.

According to a recent survey of

R
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e i e S
fine 'o.-'oc, e R e

Health Hints For VDT Users

hanks to modern technolo-

gy, computers with video

display terminals (VDTs)
have become standard equipment
in many business offices. However,
computer operators are made of
flesh and blood, and without the
proper maintenance they can
break down much more easily than
any piece of machinery.

In order to make VDT operators
more comfortable on the job, office
managers may want to follow
some suggestions offered in a re-
cent issue of the Garden City, NY-
based publication Today’s Office.

Mandatory Coffee Breaks

Managers should set up flexible
work stations for their VDT opera-
tors. These stations should include
detachable keyboards, as well as
height-adjustable chairs.

In addition, managers should
make sure that VDT operators
keep their screens clean, that the
lighting in all VDT work areas is
not overly bright, and that glare-
control devices are installed.

Furthermore, managers should
not only make it a policy that full-
time VDT operators are given a
break or a rest period at least once
every two hours, but also that VDT
operators have their vision tested
periodically.

Don’t Forget To Blink

The most chronic (and obvious)
physical ailment encountered by
VDT operators is eye strain. And
according to the Emmaus, PA-
based publication Executive Fit-
ness, vision problems are often in-
tensified because operators — in an
attempt to see everything on the

wWWwW-americanradiohistorv.com

screen — forget to blink while rap-
idly scrolling text.

The reason that blinking is im-
portant is that the action helps
keep eyes lubricated, which pre-
vents them from drying, and thus
reduces discomfort. Finally, it’s
best not to sit closer than 20 inches
from the screen, as focusing on text
that’s too close causes severe eye
strain.

® July 16-17 — Dan O’'Day's Air
Personality Plus Seminar.
Chumaree Comfortell Inn. Port-
land. OR.

® July 1821 — Democratic
National Convention. Omni
Arena and Georgia World Con-
gress Center. Atlanta, GA.

® July 29-30 — Coast Seminars
Adutt Radio Conference. Hotel
Le Meridien. Newport Beach,
CA.

® August 15-18 — Republican
National Convention. New Or-
leans Superdome. New Or-
leans, LA,

® August 28 — 40th Annual
Prime Time Emmy Awards. Pas-
adena Civic Auditorium. Pasa-
dena, CA.

@ September 14-17 — Radio
'88, sponsored by NAB. Wash-
ington DC.

@ September 15 - October 4 —
Summer Olympics. Seoul,
South Korea.

® September 22-25 — Society
Of Broadcast Engineers Third
Annual National Convention.
Denver Convention Center.
Denver, CO.

116 sales executives conducted by
the Ft. Lauderdale-based Sales-
World recruiting firm, 50% of the
execs surveyed said the amount of
paperwork that crosses their desks
hinders their ability to manage.

Furthermore, an even greater
number (67.6%) of these execs —
95% of whom hold national sales
manager posts or even higher posi-
tions — claim that their company’s
sales management training pro-
gram doesn’t prepare them or
their staff to adequately handle
management duties. (This was
echoed by the 30% who said they
want better training for their sales-
people.)

Other frequently-heard com-
plaints: 30% would like to increase
the amount of time they spend in
the field, and 25% want their com-
pany to better serve customers’
needs.

®0ctober 10 — CMA Awards
Opryland Hotel. Nashville, TN

®October 26 — Kagan Semi-
nar: Radio Station Acquisitions.
New York Helmsley Hotel. New
York, NY.

®November 30 — December
3 — RTNDA Annual International
Convention. Las Vegas Con-
vention Center. Las Vegas, NV

® January 28 — February 1,
1989 — National Religious
Broadcasters 44th Annual Con-
vention. Sheraton-Washington
and Omni Shoreham Hotels
Washington, DC

®April 912, 1989 — Broad-
cast Financial Management As-
sociation 29th Annual Meeting
Loews Anatole. Dallas, TX.

@ April 29 — May 2, 1989
NAB 67th Annual Convention.
Las Vegas Convention Center
Las Vegas, NV.
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"GIVE THEPUBLIG
WHAT IT WANTS"

Every great GM and PD knows that the secret to success in any business
endeavor lies in those six simple words.

Radio stations fail, or at least decline. when they lose track of what their
audience wants from them. Stations succeed when they're in tune with popular
tastes and responsive to the needs of their listeners.

That's why almost every Strategic Radio Research client is the leading station
in its format. Their music is on-target. Their advertising is effective. When their
listeners are unsatisfied about something, managers leam it immediately and
they fix it quickly.

If you've been ignoring your listeners for too long, call Kurt Hanson collect at
(312) 280-8300 today. We'll help you get back in touch with them tomorrow.

211 E. Ontario
Chicago. IL 60611
(312) 280-8300

WwwWwW.americanradiohistorv.com
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RR SALES STRATEGY

OVERVIEW

Retailers & Manufacturers:
Learning Their Language

UESTION: It’s hard to find an up-to-
date reference guide to retailers’ and
manufacturers’ terminology. My staff
is working with many new decision-makers and
budgets, and too often tends to become in-
timidated by all the different terms that get toss-
ed as if only an idiot wouldn’t know what these
people are talking about. Sure, we know the
basics like POP, POS, Key City Funds, etc., but
sometimes the jargon flies so thick and fast it’s
easy to get lost.
Here’s a list of terms that we brainstormed
at a recent sales meeting. Could you provide us
with a glossary of their standard definitions?

NSWER: No problem. After all, the

ability to even open a conversation us-

ing only a few of the potential account’s
terms can have an incredible amount of impact.
It not only gives the account confidence in a
salesperson, but also sets you apart from the
other people they see on a weekly basis.

Along with the terms that you wanted defin-
ed, we’ve added some others that you are likely
to encounter in the not-too-distant future. Keep
in mind that when making a concerted effort at
learning and adding new terminology to your
sales repertoire you shouldn’t feel as if you have
to master it all at once. Instead, try to integrate
these terms into your daily dialogue one or two

words at a time.

Product Marketing
Terms

Plan-A-Gram: A literal,
schematic layout of a
store’s floor space. Plan-A-
Grams are used by corpor-
ate headquarters to com-
municate with local store
managers how the latter
should be setting up their
floor space with regard to
manufacturer and product.
Plan-A-Grams are also us-
ed by retailers to check and
see if they have the space to
be able to accommodate
your promotions.

Midway: This is the main
drag of the store, the aisle
with the highest-traffic, and
is therefore the most desir-
able section for floor dis-
plays.

GWP: The initials stand
for Gift With Purchase.
GWPs are most frequently
used as marketing tools for
cosmetics, electronics, and
software.

PWP: These initials
stand for Product With Pur-
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chase. PWPs are used in
the same manner as GWPs.

Guarantee Sale: Also
sometimes known as a
Pickup, a Guarantee Sale is
what takes place when — in
order to get a product into
the store — the manufac-
turer basically sells the
product on consignment,
with the retailer paying on-
ly for the product that’s ac-
tually sold.

Facings: This term is us-
ed to describe the actual,
on-shelf display space, par-
ticularly with regard to the
amount of space devoted to
a specific product.

Sell-In: The process
whereby the manufacturer
introduces a new line or
product to a retailer.

Sell-Out: Also known as
Sell-Thru, this is the pro-
cess whereby the retailer
sells the product to the con-
sumer. The term Sell-Thru
is also frequently used by
video distributors to dif-
ferentiate between tapes

By Chris Beck

that are to be sold to —
rather than rented by — the
consumer. (Some older re-
tailers and reps call this
process Push-Pull.)

Buy-In: The process
whereby a manufacturer or
his rep sells-in additional
product under a special
program to his existing cli-
ent base.

Product Diversion: The
mass market sale of a prod-
uct that is intended to be
sold through a select net-
work of dealers. A hair care
product intended to be sold

““The ability to open a conversation using only
a few of these terms not only gives the account
confidence in a salesperson, but also sets you
apart from the other people they see on a

weekly basis.”’

L e A R

uct or line that has been
either been repackaged or
improved or both.

Doors: This refers to the
number of retail locations
that a givenretailer hasin a
market.

On-Promo: A particular
product that has special
pricing and trade incen-
tives attached during a spe-
cified time frame.

Line Extension: This oc-
curs when a manufacturer
introduces a new product

How To Speak Hip

® Product Marketing Terms Defined
® Display Space Terms Demystified

exclusively at hair salons is
one example. The product
is said to have been di-
verted when you start to see
it appearing on your local
drug store or discount
store’s shelves.

Grey Goods: A process
whereby a retailer will pur-
chase a product manufac-
tured and intended for sale
in other countries. These
purchases are not credited
to the American corpora-
tion’s sales force, they
carry no co-op, and — in
some cases — no warran-
ties. The motive behind the
retailer’s purchase is that
his profit margin is much
greater. Those products
most often sold as Grey
Goods are small appli-
ances, clothing, electronics
devices, and film.

Launch: Also called a
Rollout, this is the process
of introducing a new prod-
uct to the marketplace.

Re-Launch: The reintro-
duction of an existing prod-

Coming
Nexi Week

® Ratall Sales Terms
® Advertising Terms

winan-amerieanradiohistory com

line for an existing brand.
Usually, it’s a new scent,
flavor, etc.

Instant Redemption:
This refers to those cents-
off coupons that are dis-
tributed either on the prod-
uct itself or within the store
and are intended for instant
redemption. It’s the most-
popular, fastest-growing,
and most-effective type of
couponing currently in use.

Demo: An in-store
demonstration of a product,
usually conducted by the
manufacturer.

Tastings: -Giving away
free samples of a product at
retail.

ACV: The initials stand
for All Commodity Value.
This refers to the percen-
tage of distribution a manu-
facturer or retailer has
within his specific category.

Trade Incentive: An in-
centive available to retail-
ers, be they store manag-
ers, zone managers, oOr
salespeople, based upon the
sale of a specific product.

Consumer Promotion: A
promotion or contest that’s
generally promoted via a
product display.

Display Space Terms

Self-Serve: An open, ac-
cessible display of a prod-
uct that — because of high

theft — is usually kept be-
hind a counter where its
purchase requires the as-
sistance of a sales clerk.
Film, audiocassettes, and
videocassettes are good ex-
amples.

Dump: A term used to
describe a bin where prod-
uct is, well, dumped. Usual-
ly a Dump is a free-stand-
ing display, but they can be
located on the end of an ai-
sle as well.

Island: An independent,
free-standing display used
by manufacturers to foster
additional product sales.

Single/Double-End Isle:
A Single-End Isle refers toa
display at the end of one ai-
sle. A Double-End Isle is
when you find two displays
located adjacent to one an-
other on two separate isles.
Double-End Isles are most
often used when two manu-
facturers are doing a co-
promotion of some sort.

Clip Strip: A strip to
which products are attach-
ed by clip.

Shelf Talkers: Also
known as Talkers, these are
special devices used by
manufacturers to draw
more attention to their
products’ shelf space.

Case Card: A card used
on a refrigerator, freezer,
or other storage case.

Streamer: The banners
or merchandise found
hanging in a store.

Static Sticker: Print col-
lateral spotlighting a specif-
ic consumer incentive
that’s placed away from the
normal product display.
Designed to draw attention
and traffic to the latter.

Base Wrap: A banner
found at the base of a dis-
play or store section that’s
used to promote a specific
brand.

Chris Beck s  President of
Chris Beck Communications, a

| sales consulting firm. If you have a
| question you'd like this column to

address, he can be reached at |

(818} 594-0851
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OVERVIEW

RENT, BUY, OR TAPE?

Latest Findings On VCR Usage

exactly how Americans are us-

ing their videocassette record-
ers these days, theFrank N. Magid
Associates research firm recently
sampled 1000 households, asking
who rents, who buys, and who
tapes. Among the survey’s results:

I n an attempt to discover just

« Sixty percent of the households
owned a VCR, and almost all of
them (92%) have used it to show
rented cassettes. More than half
(52%) have used the machine to
view tapes that they’ve purchased,
and 29% have watched video foot-
age that they themselves shot on

Where We Get Our Political Info

hen it comes to the latest
news about Jesse Jack-
son, Michael Dukakis, or

George Bush, radio rates right up
there with our wives or husbands.

The Hearst Corporation recently
conducted its fifth annual survey in
which voters were asked to rate
various media as ‘‘very
important” sources of information
about political candidates. The re-

Ca

®°68 (New World)

Cultural turmoil and the infamous “generation gap” threaten to tear apart
a family of Hungarian immigrants whose members have conflicting con-
cepts of the American dream during the pivotal year reflected in the title. No
soundtrack LP, but the film features period music by such late '60s lumin-
aries as Jimi Hendrix, the Jefferson Airplane, Janis Joplin, the Buffalo
Springfield, and Creedence Clearwater Revival. Former Buffalo Spring-
field member (and current bluesman) Neil Young has a cameo role as a

mechanic. (Street date: 6/28J.

£

B
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pair of mirrored aviator sunglasses.

NEW THIS WEEK

SHADES O’ THE SIXTIES — Grace Slick () models what was then the |
latest in high-carbohydrate eyewear, while Neil Young flies high behina a

sults were as follows:
s Television: 54%
» Newspapers: 51%
* Hearing a candidate
n person: 45%
» Magazines: 21%
¢ Radio: 19%
» Spouse: 19%
* Books: 12%
« Political ads: 11%
¢ Material received in mail: 10%

e The World Series

Weekend, Memphis

e Halloween Murder
Mystery

LARGER THAN
LIFE!

. . . Is What Your Station's Travel
Events Can Be
With Music Awareness Promotion

Let us M.A.P. out all your station’s promotional needs
Call today on these upcoming events:

e Oktoberfest in Munich
* Elvis Commemorative ® George Michael,

e Surfing Championships,

Plus much more!
(818) 883-7625
(800) 634-5043

(toll-free, outside California)
Jon Scott, Lyn Benson, Tracey Gromek

Los Angeles

Los Angeles
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little screen via their VCR.

e More than three-fourths of the
households (81%) have recorded
TV programs on their VCR. Of this
number, 37% tape TV shows fre-
quently, 42% tape occasionally,
and 20% tape only on rare occa-
sions.

e Among those who tape from
TV, more than half (59%) say the
networks are their primary source
of material, while 27% cite cable
TV, and only 8% do most of their
taping from local independent sta-
tions.

« Finally, a sampling of the fav-
orite types of programs recorded
— movies (68%), sports events
(46% ), miniseries (28%), soap op-
eras (25%), rock concerts (15%),
and stage plays (14%).

WEEKEND BOX OFFICE

JUNE 17-19

1 Red Heat $8.1
(Tri-Star)*

2 Big $6.6
(20th Century Fox)

3 Great Outdoors $6.12
(Universal)*

4 Crocodile Dundee Il $6.11
{Paramount)

5 Big Business $5.04

(Buena Vista)

6 Bull Durham $5.0
(Orion) *

7 Willow $2.9
(MGM/UA)

8 Funny Farm $2.77

(Warner Bros.)

9 Rambo Il $2.745
(Tri-Star)
10 The Presidio $2.742
(Paramount)

*First week in release
All figures in millions
Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
This week's openers include |
“Dudes,” in which a trio of Zoo
York City street kids head out
for western skies only to find
murder, revenge, and — even-
tually — themselves. Directed
by Penelope Spheeris of “The
Decline Of . . .”" documentaries
fame, the film sports a rockin’
soundtrack (released on MCA
in late '87) from the likes of
Keel, W.A.S.P., Megadeth,
Jane’s Addiction, Legal
Weapon, and guitar hero Steve
Vai.

ONE BAD DUDETTE -—
Catherine Mary Stewart shows
why happiness is a warm gun.

wwWw.americanradiohistorv.com

TOP TEN SHOWS
JUNE 13-19

1 Night Court
2 A Difterent World
Cheers (tie)
4 NBA Finals, Game V
(Lakers vs. Pistons, 6/16)
5 Golden Girls
6 The Cosby Show
7 CBS Sunday Night Movie
(“Intimate Strangers”)
8 60 Minutes
9 NBA Finals, Game 1V
(Lakers vs. Pistons, 6/14)
10 L.A. Law

Source: Nieisen Media Research

All show times are EDT/PDT. subtract
one hour for CDT. Check listings for show-
ings in the Mountain Time Zone. All listings
subject to change.

e RUSSIAN RATINGS: The
home movies (and performance
clips) of Billy Joel and family in
the Soviet Union went over well
with America’s TV audience.
The ABC special “A Matter Of
Trust: Billy Joel In The USSR”
came in at a respectable # 37
for the week, according to the
Nielsen service. The program
— which aired Wednesday,
6/15 — also earned a 9.4 rating
and an 18% share of the au-
dience in its time slot.

eBELATED BIRTHDAY
BASH: Attention nonHBO ca-
ble subscribers! Now's your

chance to join in the celebration
when ABC presents ‘‘Atlantic
40th Anniversary”

Records’

Z0S0 GOOD.— Robert Piant (I) and Jimmy Page answe

i T e |
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(Sunday, 6/26, 9pm). The net-
work has edited the 12 hour-
pius marathon birthday concert
— originally held May 14 at
NYC's Madison Square Garden
— into a two-hour special, with
Led Zeppelin’s reunion the
most anticipated of the perfor-
mances.

Other big names who surviv-
ed the cut are Foreigner, Phil
Collins (with and without Gene-
sis), Dan Aykroyd & Sam
Moore, Crosby, Stills & Nash,
Yes, the Bee Gees, Wilson
Pickett, Debbie Gibson, and
the Rascals, most of whom are
backed by Paul Shaffer and his
all-star band of studio ses-
sionheavies.

e DEBBIE DOES DAKOTA:
Debbie Gibson can also be
seen performing for students at
Mandan (North Dakota) Senior
High School on this week's edi-
tion of “Dance Party USA” (USA
Network, Friday, 6/24, 5pm).
The 1088 students won the
right to have Gibson perform as
part of a contest in which they
submitted 687,000 postcards.
(The entire town’s population is
16,700))

e SMALL TALK: Making the
rounds of the AM talk shows
this week are diminutive rock
shouter Pat Benatar on “Good
Morning America” (ABC, Mon-
day, 6/27, 7am), and diminutive
piano pounder Elton John on
the “Today’ show (NBC,
Wednesday, 6/29, 7am).

_—

r the musical ques-

tion: “Whaddya think of all these young cats doin’ your material?”

MUSIC & MOVIES

CURRENT

® THE GREAT OUTDOORS (Atlantic)

Single: Land Of A Thousand Dances/Elwood Blues Revue f/Wilson

Pickett

Other Featured Artists: Joe Walsh, Bomb The Bass, Pop Will Eat Itself

® BULL DURHAM

Single: A Woman Loves A Man/Joe Cocker (Capitol)

® RAMBO Il (Scotti Bros./CBS)

Single: He Ain't Heavy, He's My BrotherBill Medley
Other Featured Artists: Giorgio Moroder flJoe Pizullo

©® BEETLEJUICE (Geffen)
Single: Day-OMarry Belafonte

® COLORS (Warner Bros.)
Single: ColorsAice-T

Other Featured Artists: Roxanne, Shante, Salt-N-Pepa

®SALSA (MCA)

Single: | KnowMarisella w/Edwin Hawkins Singers
Other Featured Artists: Tito Puente, Ben E. King, Laura Branigan

® SCHOOL DAZE (EMI-Manhattan)

Featured Artists: E.U., Rays, Phyllis Hyman
® THE DECLINE OF WESTERN CIVILIZATION PART i

(The Metal Years) (Capitol)

Other Featured Artists: Motorhead, Megadeth, Alice Cooper

® MORE DIRTY DANCING (RCA)

Single: Do You Love Me/Contours (Motown)
Other Featured Artists: Otis Redding, Solomon Burke, Four Seasons

UPCOMING

® COMING TO AMERICA (Atco)
Single: Coming To America/System

Other Featured Artists: Levert, Cover Girls, Nona Hendryx

® CADDYSHACK I

Single: Nobody's FoolKenny Loggins (Columbia)

o

<
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THE WEEKEND OF 4
JULY 1,1988

For further details, contact your Westwood One representative.
In Los Angeles call (213) 204-5000, in Toronto (416{)597-8529,
FAX (213) 204-4375 or Telex 4996015 WWONE.
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Average American Eats One-Third
Of Meals Away From Home

here are a lot of cold ovens

in America at the moment.

According to a recent report
by the US Dept. of Agriculture, the
average American eats one-third
of all meals or snacks outside the
home. As a result, the typical
American household allocates 43%
of its total food spending budget to
food bought and eaten away from
the homefires.

Restaurants, lunchrooms, and
cafeterias account for 42% of these
sales, with fast food establishments
coming in a relatively close second
at 32%. (Pizza franchises, in par-
ticular, have shown incredible
growth, with a 400% rise in the
number of Italian pie establish-
ments since 1973).

The report also reveals that
there are obviously a lot of hungry
cowboys out there, as Americans
living in the West purchase 20%
more away-from-home meals than
those living in the the North Cen-

tral region, and 14% more than the
total national average.

Of course, spending for non-
home meals decreases with in-
creased household size, since a
one-person household purchases
three and a half times as many
meals away from home as a five-
person household. Also, people bet-
ween 45-54 years old constitute the
age group most apt to go out for a
meal, at 15% higher than the na-
tional average. The group least
likely to go out to eat are those over
65, whose number of meals eaten
out is 11% lower than the US
average.

Living In Sin: More

Households
Headed

A man's home may be his
castle, but recent surveys show
that nearly 19 million US house-
holds are now headed by wom-
en. Unfortunately, the lower a
household'’s -income level, the
more likely it is to be headed by
a female, as a glance at the foi-
lowing 1986 figures will show:
Number Of Families

10,210,000

Annual Income

Under $10,000

$10,000-$19,999 3,765,000
$20,000-$29,999 2,835,000
$30,000-$39,999 973,000
$40,000-$49,999 443,000
$50,000 and over 442 000

Source: American Demographics

A

i

mericans

Share The Experience

aybe we should come up
with a better phrase for it
than “living in sin.” Oth-
erwise, it's going to be more like

Top Ten Laundry Deterge_nts'

et's just skip the “whiter” comparison test and get right to the point.
Americans spent nearly $3 billion last year on laundry detergent, and
they are using fiquid detergents as opposed to the age-old powders

more frequently these days.

Ranked below are the country’s top ten detergents, based on market
share. Note that all ten are manufactured by a trio of companies that have
ruled the market for decades. However, bieach giant Clorox has recently
announced plans to begin making detergent in the near-future.

Brand (Type) Company 1987 Market Share
Tide (Powder) Procter & Gambie 16.1%
Tide (Liquid) Procter & Gamble 9.4%
Wisk (Liquid) Unilever 8.8%
Surf (Powder) Unilever 5.2%
Era (Liquid) Procter & Gambile 5.1%
Cheer (Powder) Procter & Gamble 5.0%
Al (Powder} Unilever 4.5%
Bold (Powder) Procter & Gamble 3.5%
Dynamo (Liquid) Colgate 32%
Fab (Powder) Colgate 2.8%

Colgate 2.8%

- Frosh Start (Powder)

Source: Kidder Peabody

“original sin,” in that almost ev-
eryone is going to be a sinner. Jim-
my Swaggart would love it!

In fact, a recent survey — fi-
nanced by National Institutes of
Health and conducted by the Uni-
versity of Wisconsin — found that
almost half of all Americans age 24
to 35 have at some time lived witha
person of the opposite sex outside
of marriage.

Whereas only 11% of Americans
marrying between 1965 and 1974
had cohabitated before their first
marriage, 4% of those marrying
between 1980 and 1984 had lived to-
gether. The statistic was even high-
er for people between marriages;
58% of those remarrying lived
together prior to tying the knot.

The survey also revealed that co-
habitation is a very ‘‘transitory
state,” in that most cohabitating
couples either marry or separate
within a few years. Not surprising-
ly, threefifths of those cohabi-
tating for the first time end up

marrying each other.

EARACHE, MY EYE

Car Stereo Competitions
— The Latest Craze

he radio spots sound almost

like those infamous “Sun-

day! Sunday!! Sunday!!!”
drag race ads of yore. The differ-
ence is these drivers aren’t racing
their cars — they’re revving up
their car stereo systems.

These new competitions go by
such names as ‘‘Crank-It-Up Con-
tests,” “Car Wars,” *Soundoffs,”
and ‘‘Thunder On Wheels
Contests.” The objective is to get
your car stereo system pumping
out the volume to the point where
your car’s windows bulge, the
metal on the roof ripples, and the
trunk shudders violently., Other
factors such as sound clarity and
installation quality also come into
play, but the real contest is reach-
ing the highest decibel range.

150 Decibels
Or Loud Enough To Kill

Most of these stereos can pro-
duce sounds louder than the 125
decibels that a jet engine makes
during takeoff. Some approach 150
decibels — a sound level that can
actually cause death by short-
circuiting the heart. The sound
levels are so LOUD that they’'ve
been compared to ‘‘drag racing at
286 miles an hour.”

Needless to say, these aren’t
your typical car stereo systems.
Recent microcircuit technology
has shrunk living room-type comr
ponents down to auto size. The
car’s trunk is generally the power
center, since the amplifiers are
still too big to fit anywhere else.
The area between the trunk and
backseat is converted into a bass
speaker rack. In some vans, vir-
tually every bit of space behind the
driver is given to speakers and
amplifiers.

Cost: Up To $33,000

The vehicles generally need
more than one battery, as well as a
cooling fan to keep the systems
from literally catching on fire. A

championship-quality system may
have 5600 watts of amplifiers, 36
speakers, sophisticated soundstage
electronics, and set its owner back
$33,000.

Not surprisingly, it was the car
stereo industry that first came up
with the idea of people “racing”
stereos. Within the last five years,
the demand for high-powered car
audio equipment has swelled to en-
compass perhaps five percent of
the $2.5 billion consumer electron-
ics market.

One of the first competitions was
held in Austin in 1981 and organized
by George Read, a drag racer from
nearby Conroe, TX. Seven years
later, there are at least three sanc-
tioning organizations in the US.
One of these — the Riverside, CA-
based National Autosound Chal-
lenge Association — presently has
20,000 competing members and ex-
pects to draw 500,000 spectators at
its events this year, culminating
with a championship competition

. Born To:

Dittman Group VP/Program-
ming Randy Lane, wife Kim,
daughter Lauren Alexandra,
May 27.

WAEB/Allentown air person-
ality T.J. Gray, wife Lisa, son
Gary Michael, May 27.

KIOK (OK95)/Tri-Cities, WA
PD John Travis, wife and OK85
salesperson Cindy Cornett,
son Jovi Ross Travis, May 27.
Marriages:

EMI-Manhattan Atianta rep
Terry Lawson to Robin Doyle,
June 8.

WEBN/Cincinnati Asst. PD/
air personality Michael Luczak
to Rosene Ruschman, June 18.

| Condolences:

WQAL/Cleveland alr person-
ality Bill Lee (Morlyama), June
10.

In Memory Of

NANCY SPARKS SEAY

1952-1988

You'll Always Be In Our Hearts.

Love From Everyone At The MTM Music Group.

18 B RaR June 24, 1988
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The Hottest Band In America!

The Biggest Response Record Of The Year?!

“House We Used To Live In”

R & R AOR
Breaker &

R TR A T

Dave Cartis/Lechmere “Substantial increase
of sales with AOR airplay of “House We Used
To Live In.”

Al Wilson/Strawberries “The Smithereens
are showing very strong sales all through the
Northeast.”

Danny Croce/Good Vibrations “Starting to
explode.”

Al Peller/J & R Music World “Green Thoughts
took off hot out-of-the-box and has been building
steadily ever since.”

John Markaj/Tower Records, Greenwich
Village “The Smithereens got a lot of new fans
from this album...its a big winner for us.”

T HE S MITHEREENS?

S OLD

D I

Ocdipns/Program Director. WBCN ~'The llouse
We Used To Live ... its rent-free Rock i Roll
from a real Ameri «an band!™

Harvey Leeds/VI” Epic “After seeing the
SMITHEREENS at the Roxy in L AL T know

thevre not just a nertheast fave. H youre a CA.R.
(Contemporary Allmim Rock) progranmmer and
you're not playing HOUSE. yourll probably never

have the nioney for a down payment or a mortgage.”

Mare Chernofl/WNEW One of the most special
nights was spent seeing the SMITHEREENS live
at the Bottom Line. They really take it to the next
level with their live performance. T know Il be at
the Meadowlands fcr their next show here...”
Mike Boyle/Program Director. WDHA"The
second eoming. An experience yon won't want

(o nriss.”

0o UT & R EEN

THOUGHTS

“Green Thoughts” Album
Sales Over 300,000 and
Moving Up Fast!

P R

Chris Willman/The Los Angeles Times, June
*88 “This is indeed one of the decades essential
American bands.”

Marc Weiss/Los Angeles Herald Examiner,
May °88 “The Smithereens play pure pop, plain
old rock '’ roll...uplifting in its sheer energy ...
it’s the kind of music you used to hear (and
should still be hearing) on Top 40 radio.”

New Musical Express. April *88 “Last years
‘Especially For You' was so perfect it was difficult
to imagine them coming anywhere close with the
follow-up. but this is. if anything, an even better
collection.”

CMJ New Musie Report, April °88 “The
Smithereens follow-up to ‘Especially For You' is
a collection of infuriatingly catchy pop-rockers
that'll stick to you like crazy glue.”

TOUR CROSNSB SIN-U- E 8 .=

7/26 Great Woods/
Boston, Ma.

7/27 Mann Music
Center/Philadelphia, Pa.

7/29 Merriweather Post/
Washington, D.C.

7/30 Syria Mosque/
Richmond, Va.

7/16 Kingswood/
Toronto, Canada

7/17 Congress Center/
Ottawa, Canada

7/18 Cafe Campus/
Montreal, Quebec

Cincluvadl, PR, 7/19 Meadowlands
7/12 Mosque/ Arena/East Rutherford,

Pittsburgh, Pa. N.J.

7/14 WMMS/Nautica 7/21 City Island/
Stage/Cleveland, Oh. Harrisburg, Pa.

7/15 Dari>n Lake 7/22/7/23 Jones Beach
Amphitheatre/ Theatre/Jones
Buffaio, N.Y. Beach, N.Y.

6/23 Janis Landing/
St. Petersburg, Fia.

6/24 Button South/
Hallendale, Fla.

6/25 Cameo Theatre/
Miami Beach, Fia. 7/3 Cannery/
i Nashville, Tn.
6/26 Visage/

Orlando, Fla.

| 6/28 Myskyns/
Charleston, S.C.

7/1 Center Stage/
Atlanta, Ga.

7/8 Poplar Creek/
Chicago, 1.

7/9 Pine Knob/
Detroit, Mi.

7/10 Muskegan, Mi.
7/11 River Bend/

7/2 Phoenix Hill Tavern/
Louisviile, Ky.

7/5 Mississippi Nights/
St. Louis, Mo.

7/8 First Avenue/
Minneapolis, Mn.

6/29 Post Office/

| AT IOR, 7/7 Rock Stage

6/30 Uptown Lounge/
{  Athens, Ga.

A
oo, Cgactol.

© 1988 Enigma/Capitol Records, Inc.

Summerfest/
Milwaukee, Wi.

Produced by Don Dixon Management: Arthur Spivak/DeMann Entertaimment

A EY. BT 1&&

CENIN -
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Mouseketeer Club

While Forzue and Mikhail were having a tete-a-tete in Moscow, Disneyland s official greeta” Mickey Mouse
conducced a mini-summit meeling that {0ok an a Jistinct mternatonal Hlavot Visiting the Madic. Kingdem
were Russian rock star Sasha Malmin and American singer.songwrrter Datid Pomeranz ~whase: duet on
Cypress Records “Far Away Lands, " addresses current US USSR relations. Aiso an hang were Cieh Witer
and Sherae, members of Australian band — and A&M recording artists — Big Pig Pictured withk Mickey are
1) Masn=, Shenne. Pomeranz. and Wiler.

Reggae Royale

The ever-fasmuonabie Frncess, Dana recentiv exchange? saftondi bos
wuth the dapper Brinsiey Forde featt smger ot Mango Istand Regords
group Aswad. at a benefit auction m London. Either thal or Forde s try-
ing lo descnbe 10 Frincess Di the uridentifiable ubjat o art ks hand bid
orr and won

i Champagne For Suave

A Suitcase Showcase

IRS/MCA recording artists Timbuk 3 were literally playing out of a suitcase for staffers at MCA's New York

EMi-Marhatan recording artist Evelyn *Champagne * King s pictured branch office. The duo of Barbara (I} and Pat MacDonald conceived and constructed the miniaturized,

bubbingSwih enthysiasm over Captto! recording artist Suave’s recent

custom-built equipment for use in promotional stops at label branch offices and radio stations. Included in

riommance at the R 370 i i ini i
periarmance at the Red Parrol in NYC the road show-in-a-suitcase are a miniature guitar and bass, a small beatbox, a mixer, and a microphone.

Vintertainment/Elektra’s Keith Sweat joined various Wing/PolyGram artists at a recent taping of the TV show
“Soul Train.” Pictured are (standing, I-r) Sweat, Shades Of Lace members Vivian Ross, Kathy Merrick, and

’

Lisa Frazier; former Miss America-turned-recording artist Vanessa Williams, and Tony! Toni! Tone'l’s

Rephael Wiggins; (kneeling, I-r) Tony! Toni! Tone'l’s Dwayne Wiggins and Timothy Christian.

20 = R&R June 24, 1988

- wwwwamericanradiohistory com

Bob Arthur (f; and Ken Minyard. hosts of KABC Los.Angeles™s “Ken
And Bob Company ™ show. are pictured t0ssing another sheimp on the
bartie i prepacation for a first-aver. hve.: week-long broadcas! from
Sydney, Austrata June 6-10. In honar of Austrata s bicentennial. the
News Tatk station s sendmg 75 lucky isteners to om the duo w the
land Dowe Under
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BENSON WIOT ACTING PD

Masters Becomes
WQFM Programmer

WIOT /Toledo PD Keith Masters
has been named PD of Shamrock
Communications AOR WQFM/
Milwaukee. He replaces Brent
Alberts, who resigned last month.
Interim PD Dave London will re-
turn to Scranton to concentrate on
his PD duties at Shamrock’s
WEZX. Meanwhile, WIOT morn-
ing co-host Mark Benson has been
named acting PD of the Reams
Broadcasting AOR.

Kanak
Tapped As
WAPE
VP/Sales

Mark Kanak

WAPE-AM & FM/Jacksonville
has named GSM Mark Kanak to
the newly created position of VP/
Sales. He will also continue to han-
dle his previous duties.

“I'll have more input into the
general operation of the facility,
but my primary duties will be aim-
ed toward sales,” Kanak toldR&R.
“It's gratifying to run a sales or-
ganization with the professional-
ism of this team and still have the
ability to generate such a tremen-
dous volume of sales each month.
Not only is WAPE number one in
ratings, but we’re the market’s
revenue leader. It’s very important
to me and my staff that we stay on
top in both areas.”

Kanak joined WAPE in 1986 as
LSM, advancing to GSM in Febru-
ary 1987.

WQFM GM Jim Hooker remark-
ed, “I was primarily looking for
someone who was a good manager
of people, very bright, and had
longterm stability. Keith fit those
criteria extremely well. The fact
that he hasn’t had an enormous
amount of radio wars experience
wasn’t a major factor to me.”

Masters has been at WIOT for
five years, the last two as PD. This
is his first major market program-
ming position. He told R&R, “Talk
about walking into a firefight! I'm
extremely excited about the situa-
tion up there. I'm a big believer in
‘people power,” and so is Sham-
rock. The company and I have a
hell of a chemistry and I feel very
fortunate to be moving up to this
position.”

Masters is entering a particular-
ly tough battle. WQFM is in what
Hooker has termed a ‘turna-
round” situation, trailing both AOR
WLZR and Classic Rock WKLH.

Leiser
Named GSM
At WWBA

Todd Leiser has been named
GSM at WWBA/Tampa pending
acquisition of the station by Cox
Enterprises, which is expected in
July. Leiser is currently GSM at
Cox’s WSB-AM & FM/Atlanta. He
will be making the move to Tampa
with WSB Station Manager Robert
Neil, who was named VP/GM at
WWBA last week (R&R, 6/17).

Neil commented, “At Cox we do
everything we can to promote from
within, and Todd’s contribution to
the remarkable sales effort at WSB
has earned him this promotion.
He’s bright, energetic, and aggres-
sive — all qualities that will serve
the WWBA team well.”

Leiser joined WSB-AM & FM in
1985 as Sales Manager. He previ-
ously spent nine years at WDJO &
WUBE/Cincinnati in program-
ming, sales, and sales manage-
ment posts.

STATION ADOPTS URBAN FORMAT

White Shifts To KBMS
PD/Morning Slot

Ron White, midday personality
at AMKRIZ/Seattle for the past 18
months, has segued to the PD/
morning man post at sister AM
KBMS/Portland, OR. KBMS re-
cently dropped its former KAAR
calls and Oldies format to go
24-hour Urban.

White commented, “We're still
trying to put things together. We’re
providing the best music we can to
encompass the spectrum of the
audience. Everybody likes to get

down and get funky, which we can
do. However, we also program gos-
pel, jazz, and featured programs.
We will be having news and traffic
reports as we grow.”

KRIZ PD Frank Barrow, who
consults KBMS for owner Christo-
pher H. Bennett Broadcasting,
said, ““There is a market for a good
Black-programmed station in
Portland. There are not only black
listeners there, but white, Japan-
ese, Chinese, Vietnamese, Cambo-
dian, and everybody else who likes
black music.”

1

Sting Presented With Grammy

Sting was recently presented with the Grammy for his A&M album “Bring On The Night” during the filming of his “They
Dance Alone” video in Los Angeles. Shown are (I-r) A&M President Gil Friesen, A&M Chairman Jerry Moss, NARAS Trus-
tee Eddie Lambert, Sting, A&M VP Herb Alpert (who received the L.A. Chapter NARAS Membaership Award), and Exec. Di-
rector/L.A. Chapter of the Recording Academy Marla Hein.

WB Puts Vierra On A Pedestal
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Warner Bros. Records put Christina Vierra on display following her signing with the label; her debut album will be relsased
by a worshipful label in June. Pictured are (I-r) WB Board Chairman Mo Cstin, WB's Sue Emmer, producer Brian Elliott,
VP/Product Management Clyde Bakkemo, VP/National Promotion Carol Hart, the label's Rochelle Staab, Vierra, WB’s
Greg Lee, VP/Publicity Bob Merlis, and the label's Ed Nuhfer and Stu Cohen.

Cheap Trick Get Their Akubras

Members of Cheap Trick were presented with Akubra hats by CBS/Australia execs during the inaugural leg of the group's
world tour. Shown are (standing, I-r} CBS's Chris Bent, group's Bun E. Carlos, label's Fleur Sarfaty, group's Tom Petersson
and Rick Nielsen, label’s, Viv Hudson, tour manager Kirk Dyer, group's Robin Zander, and the label’s lan England, Chris

Moss, and Denis Handlin; kneeling are label’s Glenn Parks (I} and Peter Caswell.
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a tribute to
thursday evening

JULY 14 1988

century plaza botel
los angeles, california

special guest commentator:

Do Rrowies

TRIBUTE JOURNAL RATES

Please check appropriate selection

HONORARY CO-CHAIRMEN
Bbaskar Menon Mo Ostin
EMI Music Worldwide Warner Bros. Records

DINNER CHAIRMAN

OBack Cover..... $15,000.00 OSilver Page........... .$2,000.00 David Berman
OInside Covers. . $10,000.00 OO Wbhite Page ............ $1,500.00 Capitol Records, Inc.
O Platinum Page .$ 5,000.00 O One-Half Page ....... $1,000.00 NATIONAL CAMPAIGN CHAIRMAN
O Gold Page $3,000.00 8% xS%"(vertical) gl B gy
...... , . P00 T
DOne-Quarter Page ....$ 600.00
46" x 5" (vertical) Proceeds to be used for capital projects at the City of Hope National Pilot Medical Center
Printer’s deadline for AD COPY—jJune 23, 1988
IMPORTANT: Finisbed page size is 8%" wide (borizontal) bt ] ]
5 peirarh i ; Al T b1 5 wasszerall Please reserve the following for the JOE SMITH Tribute Dinner:
by 11 gb (vertical). a" for blee : INNER CIRCLE (Preferred Seating)
Please Printor Type Date Table(s) (10 persons per table) or ______ places
Contribution: $6,000 per table of ten—5600 per person
Company__ GENERAL RESERVATIONS
P Table(s) (10 persons per table) or places
erson Contribution: §3,500 per table of ten—$350 per person
Address I cannot attend the Dinner, but please list me as a contributor:
(Check one) OO Founder (8§1,500) O Patron ($§1,000) 0O Sponsor (5500)
City State Zip 00 CHECK ENCLOSED FOR § 0O PLEASE SEND BILL
{Please print or type)
Autborized by Title Telepbhone #.___ COMPANY
O Check Enclosed O Please Send Bill SESIOU
! ADDRESS — —_—
My Ad Copy Should Read: i CITY STATE ZIP
] PHONE .
N | KINDLY MAKE CHECK PAYABLE TO THE CITY OF HOPE
Make checks pavabileto Cityof Hope MAIL TO: Joe Smith Tribut /o City of Hope
MAILTO: Joe Smith Tribute—c/0o Cityof Hope : 1Jjoe J ribute—c/o City o
208 West 81b Street, Los Angeles, California 90014 208 W. 8th Street, Los Angeles, California 90014

Establishing the JOE SMITH Research Fellowship at the City of Hope
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NEWSBREAKERS

EDITED BY JIM DAWSON

Radio

® RANDALL ACKERMAN has been
upped to VP/Station Manager at WGLL/
Mercersburg, PA. He previously serv-
ed four years as an AE at the station.

@& DAVE PRICE has been upped to Na-
tional Marketing Director at Premiere
Radio Networks. Formerly the Regional
Marketing Director, he also served as
Sr. Programming Consultant at Radio
Arts.

Dave Price

®DAVID SWIGER has been upped to
LSM at WMJJ/Birmingham. He has
been a member of the station’s sales
team for over a year.

David Swiger

PROS ON THE
LOOSE

Sam Bellamy — PD KMPC-FM/Los
Angeles (818) 907-9630

Carmy Ferrari — Former major mar-
ket PD (714) 865-2050

T.J. Killorin — Evenings KZOK/Se-
attle (206) 525-3903

Andrea Lively — Mornings WCAT
Orlando (407) 869-9842

Chris Rivers — Mornings WCCC
Hartford (203) 568-9080

ASCAP’s Top

® MONTE NENNIG has been named
LSM at KITY/San Antonio. He was pre-
viously New Business Coordinator for
KITY and AM sister KONO.

Melanie Nissen

Roberta Cruger

Records

®ROBERTA CRUGER has been nam-
ed Director/International Artist Devel-
opment for MCA Records International.
She previously served as Director/
Talent Relations & Special Program-
ming at MTV.

® MELANIE NISSEN has been named
Creative Director at Virgin Records,
based in Los Angeles. She previously
worked at A&M Records for eight
years, most recently as a graphic
designer.

® LARRY HATHAWAY has been ap-
pointed Director/Catalog Development
& Jazz, a newly-created position at
CEMA Records. He was formerly the
label group’s Los Angeles District Man-
ager

® KENNY ALTMAN has been named
Director/National Radio Promotions at
Music West Records. He previously
worked in management with Tower
Records in New York.

Of The Pop

A 1

The top three awards at ASCAP’s Fifth Annual Pop Awards event jn May went to
Jimmy Jam & Terry Lewis as Songwriters Of The Year, Bruce Hornsby for Song
Of The Year (“The Way It Is”), and Warner/Chappell Music as Publisher Of The
Year. Shown are (I-r) Jam, Hornsby, Wamer/Chappell's Jay Morgenstern,
Lewis, and ASCAP President Morton Gould.

Marley Parties At The Palace

Virgin's Ziggy Marley (r) and the Melody Makers celebrated the end of their North
American “Conscious Party” tour with a party at the Palace in Los Angeles. Also
shown are Stephen Martey (l) and Virgin's Jeff Ayeroff.

Industry

® CLAIRE KUMMER has been upped
from Radio Product Manager to VP/
Strategic Programs at Arbitron Ratings.
Shé has been with the company since
1975,

Also at Arbitron, BRAD FELDHAUS
has been upped from Manager/Radio
Policies & Procedures to Radio Prod-
uct Manager. He has been at Arbitron
since 1978.

Larry Hathaway Bart Morrison

®BART MORRISON has been ap-
pointed VP/Finance at BMG Distribu-
tion. He formerly served five years as
VP/Strategic Analysis at CBS/Fox Vid-
eo.

Tim Whipple Peggy Riemer

® TIM WHIPPLE has been named Na-
tional Director/Sales & Licensing, a
new position at BMI. He has spent the
last five years as Director of the com-
pany’s San Francisco licensing office.

® PEGGY RIEMER, formerly President
at Direct Contact Research, has been
named to head Multimedia Broadcast
Research, a new market research firm
owned by Multimedia Radio.

® ERNIE KOVACS has been named
VP/Broadcasting Marketing at Kathryn
Schumacher & Associates, a broadcast
direct mail company. He has a back-
ground in radio and most recently serv-
ed as GM at the Unidyne Direct Mail
company.

® JAMES DONIO has joined the Na-
tional Association of Recording Mer-
chandisers as Director/Creative Serv-
ices. He formerly was Director/Con-
ferences and Administrative Manager
at the Association of Information Sys-
tems Professionals, and repiaces RAY-
MOND GIANCHETTI, who was upped
to Director/Public Relations & Special
Projects. He has been with the com-
pany for a year.

® FRANS DE WIT, PETER ENDE, and
IRA JAFFE have been appointed Re-
gional Directors for EMI Music Publish-
ing as part of company restructuring.
All three currently serve as Managing
Directors of EMI music publishing com-
panies.

CHANGES

Kim Valenzuela has been upped to
AE at KFAC/Los Angeles.

David Rousseau and Steve Mac-
Donald have been named AEs at
WMEX & WMJX/Boston.

Brenda Brinz and Robert Fabian
have been named AEs at Durpetti & As-
sociates/New York.

Power 95 New York
has the most powerful

jingles in the world:

XIMUM

Winning stations care about the quality and creativity of their ID’s. That’s why more
winning stations around the world rely on us than any other production company. It pays

to work with the best. So listen to the latest from the leader ...

jam

PRODUCTIONS .

(214) 388-5454

Hear everything new. Call 1-800-JAM-DEMO toll free.

1988 JAM Creative Productions. Inc. 5454 Parkdale Drive 'Dalias. TX 75227
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DAN REE
NETWORK
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WHAT THE NORTHWEST
'ALREADY KNOWS YOU
SHOULD KNOW TOO.

“Get ToYou 15 a hlt record. “
2 DanReedNetworklsa killer lve act.
3. The video of “Getrlb ch isa smas"l

deeé ar soon on
) ALdokﬁ)r:ta;\é&Id“. : et Ic

S50

'Wonder Thumbs Up
On Motown/MCA Deal

ighly-placed sources at MCA indicate

the Motown purchase is “only inches

away” from taking place now that
Stevie Wonder has put his thumbprint on the
deal. The only remaining obstacle to finalizing
everything is the usual due diligence of dotting
the “iI’ ’s and crossing the “t” ’s. ST has also
learned that the information in the Hollywood
Reporter’s 6/21 story about MCA
President/Black Music Jheryl Busby becoming
a 15% partner in the new Motown to help
satisfy Berry Gordy’s provision that a reported
20% minority interest be maintained may be in
error. ST’s source knew nothing of a specified
minority interest, but did confirm Busby’s
financial participation “at nowhere near that
(published) number

CBS-FM VP/Operations George Sosson
told ST, “Despite rumors of a switch to Gold

|| at KNX-FMIL.A., we're going to stay with the

on-air product we have.”

| Word is that KNX-FM and the Pollack

Media Group will soon be ending their
relationship. Meanwhile, a story about Pollack
signing crosstown KLSX was denied by PD
Tom Yates, who said everything is hunky-dory
with the Classic Rocker’s current consultant,
Fred Jacobs.

Research Apples & Oranges

Why are PDs suddenly wondering
what's gone haywire with Arbitrends?
Seems Arbitron changed the weighting
calculations used to produce the rolling up-
dates for the February, March, and April
trend resuits. The new *“calendar weight-
ing” system essentially means that no mat-
ter how many diaries come back within a
month, each month will be weighted up or
down for the market to represent no more
and no less than 33% of the Arbitrend’s
data. The three individual months will then
be averaged to produce the trend num-
bers.

However, industry protests have kept
Arbitron from adopting this new system for
the quarterly books, such as the upcoming
spring sweep. Now that there are two cal-
culation systems — research apples &
oranges — programmers are wondering
aloud just exactly how useful the new Ar-
bitrends, which have shown some wild
fluctuations, can be. Speculation is this
move to calendar weighting is being done
in the hopes that the rolling trend reports
would replace the quarterly books.

i ST hears that WSHE/Miami is having no
luck finding a permanent PD. (Gerry Cagle, PD
| of Orlando sister WHTQ, has been doing both
jobs.) But 'SHE has been able to solidify its
on-air lineup with the recent additions of
WDIZ/Orlando’s Suzanne Stewart for
middays, KKBQ/Houston’s Shadow Stevens
for PM drive, and crosstown WGTR’s Bill
Murphy for nights.

o8
e

“[¢7? STREET TALK|

-, .. Fs'

MIDDLE-AGED MINOR — If you missed . surprise
40th party for A&M Sr. VP/Promotior _harlie Minor
(6/18) you really missed a swangk’ soiree. Held at
the El Dorado in L.A., the fete wat complete with ap-
pearances by the L.A. Laker Girls s well as A&M art-
ists OMD, Serglo, Breathe, Michi 3l Anderson, and
newly-signed rapper Raheem, whe nerformed a very
special version of “Happy Birthday”| or the man ofthe
moment. Label toppers Gil Friesen.and Jerry Moss
gave Charlle a jukebox, as between' 100 and 500 of
“Cheap Sult's closest friends dro] red by to pay
their R-E-S-P-E-C-T-S.

As for morning man Charlie } sndall,
rumors persjst that he will be repl; ced by
HTQ’s morning team Tommy & P: ul, who are
both former 'SHE vets. However, ( agle says
that as long as Kendall wants the jc., it's his.

Everyone at Atco who was head 'd for the
soon-to-be-announced West Coast CE 3/Sony
label is now on his way. Gone are
VP/Promotion Dave Urso, Director/AOR
Michael Prince, National CHR rep Linda
Murdock, Urso’s assistant Chaz Hernanda °,
West Coast Regional Steve Brack, SW
Regional Kelly Norris, and SE Regional Ch* ck
Jones. Meanwhile, Atco National Promotic 4
Director Bruce Tenenbaum confirms: “W 2 are
actively looking for a regional promotion ,taff
and a National AOR Director.”

ST hears Price Communications’ ¥WKB
& WKSE/Buftalo are on the block for ;6
million, and that the combo already h: s a letter
of intent from an undisclosed local t iyer

When Bob Sillerman compiete ; his
acquisition of KTWVIL.A. from Met opolitan
for what is reportedly in excess of $60 million,
he’ll have to give up his substantie interest in
Legacy’s crosstown KJOI.

The big question is: Who will sick up
Sillerman’s end of KJOI, and whe . — if any —
changes in presentation will take place at
either KTWV or KJOI?

Confronted recently with hi ; previous
quote that “The Wave was an ' nsignificant
radio lava lamp,” Sillerman nov reportedly

says “he likes the format.” Wt y the
Sontinued on Page 27
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bboduy’s Fool

(Theme from ‘‘Caddyshack II'")

Taken from the Original
Motion Picture Soundtrack of the

Warner Bros. film
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My,
»
Also available ¢
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1
Produced by Dennis Lambert

Mery,
for Tuneworks Records, Inc. ¥
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Columbia

®

© 1988, CBS Records Inc.

Motion Picture Photography and Artwork: © 1988 Warner Bros. inc. Al RIghts Reserved.
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the new single from their Platinum album

inside 1n_forma,t10n\

(81808) ‘-
Produced by Mick Jones
Co-produced by Frank Filipetti
Management: Bud Prager/E.S.P. Management

On Atlantic Records, Cassettes and Compact Discs

1988 Atlontc Recording Corp.@ A Warner Communications Ca.
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Continued from Page 24

change of heart? Sillerman supposediy “saw
the light” when he not only witnessed
increases in ratings, but aiso stumbled across
the Wave's “best-kept secret” — monthly
bilings now well in excess of $1 million.

The Music City pavement is hot with
rumors of impending changes at the top of two
major labels’ Nashville A&R departments. Two
of the more prominent names consistently
popping up in conversation are Tree
Publishing’'s Bob Montgomery and veteran
producer Larry Butler.

Speaking of Tree international, is the
world’s largest publisher about to be sold?
ST's ear-to-the-sheet music hears that
CBS/Sony and PolyGram are both in hot
pursuit.

Former KXOA/Sacramento PD Tom
Graye has narrowed the choices for his next
gig down to two strong possibilities, including
the long-vacant opening at WHTX/Pittsburgh.
Don’t touch that dial.

Power 95/NY s Rich Stevens, who hosted
the “Dirty Dancing Tour” at Radio City Music
Hall recently, reports that artist Eric Carmen
was a no-show due to an eye injury. When
told that Debbie Gibson was in the audience,
Stevens asked her if she’d like to hop on
stage and help out. She agreed, and joined
Bill Medley for an impromptu version of “The
Time Of My Life” that earned the duo a
standing ovation.

Incidentally, Stevens will also soon be
making his TV debut on NBC's daytime soap
“Another World.” He plays a DJ at a party and
has a speaking role. The episode will air July 5.

e =

L PIROR. By BHIONGL

In an effort to make lemonade from
lemons, KQRS/Minneapolis just held a “Rock
& Roll Over Weekend.” Two months ago,
KQRS announced that as part of its 20th
birthday celebration the station would be giving
away one Suzuki “Samurai’ every 20 days for
rest of the year.

When a recent issue of Consumer Reports
branded the vehicies unacceptable, the AOR
outlet told listeners to call in at the sound of
the “woman screaming in terror” in order to
qualify for a key to “start up some trouble.”
However, local car dealers soon pulled out of
the promotion and KQRS is giving away
$10,000 cash prizes as substitutes.

KMPC-FMI/L.A. PD Sam Bellamy is out
after nine months. GM Bill Ward says he
accepted her resignation “reluctantly.” Bellamy
says she resigned “at gunpoint.” Production
Director Robert Roll is acting PD. MD J.J.
Jackson is reportedly lobbying heavily for the
job.

Ward expressed confidence about the
continued viability of KMPC-FM’s current-
intensive AOR approach, but rumors are
flying about a possible format flip. The station
got a .5 in the winter book, and recent trends
have shown no signficant growth.

Everyone who attended MCA'’s listening
parties for Elton John's new “Reg Strikes
Back” LP in Baitimore/Washington, NY,
Boston, Atlanta, and Dallas not only heard the
album, but aiso was treated to a live
performance from Elton at the piano. EJ’s still
got listening parties in L.A., SF, and Chicago
to go.

A WAMPUM STOMP 'EM PERFORMANCE — At the
recent CEMA convention EMI-Manhattan VP/Pro-
motion Jack Satter donned his Chief Throwing Bull |
disguise, offering to trade stations in America's
drought-plagued states airplay for raindrops. Satter is
pictured above, just prior to his breaking into what ob-
servers described as “an old Indian raindance."

Lotta strong talk about MTM leaving its
current distributor, Capitol. Couid
CBS/Nashville chief Roy Wunsch's presence
at the MTM Fan Fair show mean anything?

While stations everywhere are offering up
to $2 million for a live Elvis Presley interview,
WROK/Rockford hired an Elvis impersonator
and put him in a limo with the windows rolled
down just enough for commoners to get a
glimpse of what might ook iike “The King."”
The station has been getting a flood of calis
from folks swearing they've spotted Presley.
The mania continues.

M.G. Kelly leaves afternoons at
KIIS-FM/L.A. to devote more time to his
syndicated projects. He's repiaced by 10pm-
2am personality Bruce Vidal, a five-year KIIS
veteran.
e
ATM's & Resun

In response to the age-old question,
“Where are the great radio stars of tomorrow
coming from?” WDZ/Decatur, IL delivers an
offbeat answer. Spurred by a newspaper
column written by a local university literature
professor, the station investigated the
likelihood of hiring a young female talk show
host.

According to the column, the prof kept
withdrawing money from his bank account just
so he could hear the lilting Scottish lass on the
ATM tape coo such torrid lines as “Please
insert your card,” ““Your transaction is
processing,” etc. Interest aroused, station GM
David Webb tracked down the voice on the ’
tape only to find that it belonged to Sally
Masterson of the BBC, who has agreed to join
the station as a midday personality starting in
September.

The Vietnam Veterans Memorial Fund
recently honored Pollack Media Group
President Jeff Pollack with its “Patriot’s
Award"” for his efforts to raise money to repair
the recently-damaged Vietnam Veterans’
Memorial in Washington, DC. |

New to NBC-TV'’s Thursday night schedule '
this fall is “‘Midnight Caller,” a hour-long drama
starring Gary Kole as a radio station owner
who moonlights as a private eye!

The WNOR/Norfolk morning team of |
Jimmy & The Bull celebrated Father's Day by
awarding a lucky iistener the “gift that stops
giving” — avasectomy.
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"BOOM!
THERE
SHE

SCRITTI
POLITTI

FEATURING ROGER

THE NEW SINGLE
FROM THE ALBUM
PROVISION
PRODUCED BY
GREEN GARTSIDE
AND DAVID GAMSON

© 1988 JOUISSANCE (U.K.) LTD.

'

| NEW & ACTIVE |

KRBE add WNYZ add WJAD add
KITY on KXX106 38-32 WZKX add
KDWB 2724 WSSX deb 35 WHSL deb 39
WLOL 38-34 WZYP deb 40 WBNQ deb 35
KKRZ 34-28 WLAP add Y94 deb 29
FM102 22-16 Y106 add KKXL add
KROY deb 30 KZIO add KPHR 35-33
KWOD 34-20 KMGX 33-29 KKRC deb 39
KMEL 25-22 194 deb 26 KFBQ deb 40
793 deb 27 KYRK 28-23 KOZE 31-26
WXKS on KFIV deb 30 KHTZ add
PWR106 37-34 FM104 deb 29 KZOZ add
KITS 15-10 KCAQ 40-35  SLY96 deb 39
WNNK add Y97 add
WTIC add 37 OK95 add
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RKO/Emmis

Continued from Page 1

SBS President Raul Alarcon Jr.
said his group, the largest Hispan-
ic-owned radio network, plans to
convert the 50 kw AM powerhouse
to a new “super Hispanic format”
after the deal is closed in October.

The purchase means the com-
pany will be required to divest its
current New York property,
WSKQ. SBS owns four other radio
stations: KSKQ-AM & FM/Los An-
geles and WCMQ-AM & FM/Mi-
ami.

Emmis was required to sell
WEFAN when it purchased WNBC &
WYNY/New York from NBC ear-
lier this year. The company has
since sold its WQHT/New York fa-
cility to Westwood One.

Cox

Continued from Page 1

Previous to his KFBK duties,
Cox was ND of the Virginia News
Network and for WRNL & WRXL/
Richmond.

Reckert is being promoted from
Group W All-News station WINS/
New York, where he served as
LSM. Noted Irwin, “WINS is one of
the great stations in America. Bob
will lead the WBZ team to new
revenue highs. I know he’ll bring
his winning formula to WBZ.”

Prior to joining WINS five years
ago, Reckert was an AE atWJDM/
Elizabeth, NJ.

Winter 12+ Arbitron results
placed WBZ second in the market
with a 7.1 — 0.1 behind AOR pace-
setter WBCN.

Miller

Continued from Page 3

programming here, which is very
diversified. The station is Urban,
but Saturdays are primarily oldies
and Sundays are gospel music. The
real opportunity we have is in the
morning, which includes some talk
features and is getting a lot of posi-
tive feedback. I don’t see myself
making any major changes in
terms of format structure.”

Miller’s previous experience in-
cludes GM posts at Group W Cable
in Florida, KATZ & WZEN/St.
Louis, and KYST & KTSU/Hous-
ton. He has worked as a network
television correspondent for ABC
News’ New York and Chicago bur-
eaus, and was Asst. GM at KERA-
TV/Dallas.

In The Presence O

Capitol's Great White are pictured backstage accepting their platinum records for their “Once Bitten” LP. Shown are (I-r,
back row) attomey Mario Gonzales, manager Allan Niven, Capitol President David Berman, and VP/AOR Promotion Ray
Tusken; (I-r, front row) Great White's Tony Montana, Michael Lardie, Audie Desbrow, Jack Russell, and Mark Kendall.

Daniels
Continued from Page 1

programmers, people like Guy Za-
poleon and Pat Still, and I look
forward to sharing insight with
them. In Beau, Asst. PD Steve Sla-
ton, and MD Mike Jones, I have a
support team that truly knows
Seattle.”

The Seattle rock radio race, once
dominated by KISW, has been very
competitive since KXRX switched
to AOR in January 1987 and hired
away over a dozen key KISW staff-
ers. KXRX beat KISW 4.5-3.8 last
fall, but KISW rallied in the foliow-
ing book to edge its competitor
4.74.5. The market also features a
Classic Rocker (KZOK) and the
soft, eclectic mix of KEZX.

McGuire
Continued from Page 3
lot of support.”

Prior to joining WLVK, McGuire
programmed WYAY/Atlanta and
worked at Washington, DC outlets
WMZQ and WWDC. He com-
mented, “It’s always easy to pop
from another format to Country,
but it’s hard to jump back. I've al-
ways wanted to program a major
market AC. It looks like KYKY is
in good shape, and it has an estab-
lished morning show. With some
fine-tuning, the station should con-
tinue to plug right along.”

In the winter ’88 Arbitron, KYKY
registered a five share 12+ to rank
eighth in the market.

f Del-Lords

NBC
Continued from Page 3

said he was concerned about the di-
rection of the network, that he was
discouraged about the employee
reductions which have occurred
since the takeover, but said he
understood the economic logic of
the consolidations. )

When General Electric sold NBC
Radio to Westwood One last year,
network officials stated that ‘‘some
consolidation of duties could be ex-
mcted.”

Lehrfeld said some consolidation
has already taken place in Wash-
ington, where one correspondent
will cover assignments such as
Capitol Hill for both NBC and
Mutual. But she said two separate
reporters will continue to be as-
signed to the White House. “Such a
system,” she said, “is a practice
not uncommon to network radio.”

Farley’s replacement will report
to NBC Radio Network VP/GM
Craig Simon and, for administra-
tion purposes, to Mutual VP/News
Ron Nessen. Nessen will now have
responsibility where there are
common efforts between the two
networks. On routine stories, for
example, one reporter may collect
actualities for both networks.

Both Pattiz and Lehrfeld pointed
out that Westwood One has added
65 NBC affiliates since its pur-
chase, bringing the overall affiliate
count to 475.

Enigma’s Del-Lords marked the release of their album “Based On A True Story” with a bash at New York’s Exterminator Chile.
Shown are (I-r) lawyer Bob Epstein, group’s Eric Ambel and Frank Funaro, Enigma’s Lynn Oakes, manager Mike Lembo,
group’s Scott Kempner and Manny Caiati, and Enigma’s Tom Cording.

www.americanradiohistorv.com

Dennis
Continued from Page 3

pertise in and enthusiasm for this
key post. I join with the rest of the
company in congratulating Lou on
his promotion.”

Prior to joining WB in 1967 as
District Sales Manager/East
Coast, Dennis headed Mercury’s
Smash/Fontana labels. In 1972 he
relocated to Warner’s Burbank
headquarters as Director/Tape
Operations and National Singles
Sales Manager.

Stevens
Continued from Page 1

tion and just needs some sizzle,
which I'll be more than happy to
supply.”

Stevens is still under contract to
Clear Channel and has to hire a
new morning show at WQUE be-
fore joining Y95. He indicated he’d
have his obligations finished in
New Orleans in “just a couple of
weeks.” Stevens’s replacement is
being sought.

RsR TIMELINE

Fred Cook started at WREC/
Memphis in 1950. He became PD
during the '60s and was named
Station Manager in 1972. He left
two years later to work for various

Memphis radio and television sta-
tions. He returned to WREC in
1980, joining John Powell on the
morning show. When Newmarket
Media took over one year ago,
Cook was again promoted to PD.

Fred Cook

1 YEAR AGO TODAY

® EMI/America merges with Manhattan; Sai Licata appointed CEO

@ Interep acquires Torbet and Select

® John Sebastian named WBMW/Washington PD

® Clarke Ingram named KZZP/Phoenix OM

@ #1 CHR: "l Wanna Dance With Somebody (Who Loves Me)’ — Whitney
Houston {Arista) (2 wks)

@ #1 AC: "I wanna Dance With Somebody (Who Loves Me)” — Whitney
Houston (Arista) (3 wks)

® #1 UC: "| Feel Good All Over” — Stephanie Miils (MCA) (2 wks)

® #1 Country: “I Know Where I'm Going™ — Judds (RCA/Curb) (2 wks)

® #1 AOR Track: "Don’t Mean Nothing” — Richard Marx {Manhattan)
(2 wks)

®#1 AOR Album: “Tango In The Night” — Fleetwood Mac (WB)

® #1 Jazz: "“To Bird, With Love” — Eddie Daniels (GRP) (3 wks)

B VEARS AGO TODAY

® Randy Bongarten named WNBC/New York VPIGM :
@ Tom Hoyt appointed WMAQ/Chicago VPIGM ]
@ Scott Jameson named KAZY/Denver PD ¥

@ Elliot Blggie Nevins dies of a heart attack

@ #1 CHR: "Flashdance . . . What A Feeling” — Irene Cara
(Casablanca/PolyGram) (5 wks)

® #1 AC: "Never Gonna Let You Go” — Sergio Mendes (A&M) (4 wks)

@ #1 UC: “Inside Love (So Personal)” — George Benson (WB) (3 wks)

@ #1 Country: “Love Is On A Roll" — Don Williams (MCA)

@ #1 AOR Track: “Every Breath You Take” — Police (A&M) (4 wks)

®#1 AOR Album: "Synchronicity” — Police (A&M) (2 wks)

® #1 Jazz: “Low Rider” — Earl Kiugh (Capitol) (6 wks)

10 veARs AGO TODAY

® Marvelous Mark McKay named WRKO/Boston PD

® Neil Mirsky named WQXM/Tampa PD

@ #1 CHR: “‘Baker Street” — Gerry Rafferty (UA)

®#1 AC: “You Belong To Me” — Carly Simon (Elektra) (2 wks)

@ #1 Country: “It Only Hurts For A Little While” — Margo Smith (WB)
® #1 AOR Album: “Stranger In Town" — Bob Seger (Capitol) (4 wks)
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Ask Them

The seminar for top station personnel that you presented with the
research results was interpretive and helped us “bite the bullet”’ on
making changes we had discussed for years. WIKY chose Emmis after
weeks of information gathering that placed you in direct competition
with four of the best known music research firms in broadcasting.

Your professionalism has been the pay-back on our painstaking
selection process.

Randy Wheeler

Operations Manager

South Central Communications Corp.
WIKY—Evansville

The standards you have set for the company, in terms of quality,
thoroughness, integrity and expediency are those that make us at

WENS confident in doing on-going research with Emmis. You have
delivered all that you have promised.

Christine S. Woodward
V.P./G.M.

WENS — Indianapolis

About Us
EMMIS RESEARCH

Success Through Intensity And Integrity

To put the Emmis Success Formula to work for you call Emmis Research. 317-630-2828.
Or fill out and mail to Emmis Research 1099 N. Meridian Suite 250, Indianapolis, IN 46204.

ATTN: Jon Horton

Name Station/Company
Title Street
City/State Telephone

Zip

waasALamericanradiohistorv.com
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RATINGS

\Winter ‘88 Advances

Memphis

WHRK, which had enjoyed
shares as high as an 18 in '86, is
down to its lowest ARB in four
years. In the Birch, however, it's
doing just fine. KRNB posted its
best Arbitrons in five years, and is
as close to the market lead as it's
ever been. WMC-FM bounced
back into double digits in the ARB;
it conducted a “Great Escape” pro-
motion, sending pairs of listeners to
exotic locations such as Hawaii and
Germany every two weeks.

Orlando

WWKA pulled ahead in both
surveys and matched its best ARB
figures in its five-year life. The sta-
tion's airstaff has been together
since the beginning, and they cele-
brated anniversary number five by
giving away $50,000, trips to Ger-
many, cars, and trucks. WSSP re-
bounded nicely in both surveys.
The station maintained billboard and
TV advertising, staged coffee con-
certs at the symphony, and gave
away trips and cruises.

ARBITRON

ARBITRON

Fall ‘87 Winter '88

WHRK (UC) 140 122
KRNB (UC) 84 106
WMC-FM (CHR) 9.1 10.5
WGKX (Ctry) 9.0 9.3
WRVR-FM (AC) 6.7 8.3
WEZI-FM (B/EZ) 6.2 6.6
WDIA (UC) 5.7 5.6
WLOK (UC) 6.8 5.3
WEGR (ACR) 5.4 5.2
WHBQ (N/T) 2.9 4.9
KWLN (AOR) 4.0 3.4
WMC (Ctry) 3.9 2.7
KFTH (Rel} 1.7 2.3
WREC (BBnd) 2.5 2.0
WXSS ( ) 9 1.9
KWAM (Rel) 1.2 1.0
BIRCH

Fall '87 Winter '88

WHRK (UC) 16.5 18.2
WMC-FM (CHR) 111 10.5
KRNB (UC) 11.6 9.8
WGKX (Ctry) 9.6 8.6
WDIA (UC) 5.9 7.0
WRVR-FM (AC) 71 6.1
WHBQ (N/T) 4.0 o)
WLOK (UC) 5.4 52
WEGR (AOR) 59 4.9
KWLN (AOR) 6.3 4.7
WEZI-FM (B/EZ) 3.0 4.3
WMC (Ctry) 2.4 2.6
WREC (BBnd) 2.4 1.8
WKNO (Clas) 1.2 1.7
KFTH (Rel) 1.0 1.3
WRVR (Gold) 7 1.3

| WXSS (Gold) 2 1.2
WSMS (Jazz) 4 11

]

|

l

QR

| Copyright 1988, Birch Research Corp
Estimates may not be quoted or reproduced
without Birch Research Corp.’s prior written
permission.

Fall ‘87 Winter '88

WWKA (Ctry) 121 13.4
WSSP (B/EZ) 82 9.1
WBJW-AM & FM

(CHR) 104 89
WSTF (AC) 98 87
WDIZ (AOR) 68 7.0
WDBO (AC) 55 6.1
WCAT (CHR) 52 59
WJYO (AC) 81 4.9
WKIS (N/T) 39 43
WHTQ (AOR) 37 40
WOCL* (Gold) 35 40
WORL (UC) 52 36
WLOQ (NAC) 32 32
WORZ (Gold) 31 30
WWLV (B/EZ) 24 27
WTLN-FM (Rel) 711

BIRCH

Fal'87  wi'88
WBJW-AM & FM

(CHR) 136 138
WWKA (Ctry) 96 11.0
WCAT (CHR) 92 95
WSTF (AC) 89 7.8
WDIZ (AOR) 98 7.4
WHTQ (AOR) 50 6.6
WSSP (B/EZ) 53 6.4
WDBO (AC) 51 6.0
WJYO (AC) 46 48
WOCL * (Gold) 54 47
WLOQ (NAC) 33 43
WORZ (Gold) 41 40
WKIS (N/T) 37 27
WORL (UC) 26 27
WTLN-AM & FM

{Rel) 9 15
WWLV (B/EZ) 8 1.0

*Switched from AC in mid-book

© 1988 Arbitron Ratings Co. May not be
quoted or reproduced without Arbitron’s prior
written permission.
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Rochester

WCMF registered its second
best Arbitron in its history, and its
Birch rise was equally impressive.
The naked truth is that the station’s
rise can be traced to the morning
team members doing their show
nude in a vacant storefront. 'CMF
also gave away a flashy 175-horse-
power, 17-foot speedboat after
parading it around town. WHAM in-
creased sizably in the Birch; the
seasonal weather was a factor, as
was the station’s “WHAM-GRAM"
direct mail campaign and substan-
tial lineup of talk and sports pro-
gramming. Without the popular
scavenger hunt it conducted in the
fall, WPXY lost a third of its Birch
audience — but it stayed very
healthy in the ARB, putting up its
second-highest share ever, and us-
ed TV for the first time since '82.

ARBITRON

Fall '87 Wi ‘88

WCMF (AOR) 13.7 152
WPXY-AM & FM

(CHR) 144 149
WVOR (AC) 111 9.4
WHAM (AC) 82 87
WBEE (Ciry) 8.4 7.7
W2ZSH (B/EZ) 80 6.9
WEZO (AC) 60 6.4
WDKX (UC) 39 59
WKLX (G/CR) 58 45
WNYR (Gold) 27 32
WFLC (Ctry) 1.4 1.3
WBBF (Gold) 1.1 1.2

BIRCH

Fall ‘87 Wi '88

WCMF (AOR) 154 17.3
WPXY-AM & FM

(CHR) 216 146
WBEE (Ctry) 83 95
WHAM (AC) 52 95
WDKX (UC) 83 89
WVOR (AC) 109 88
WKLX (G/CR) 81 52
WXXHFM (Clas) 36 4.1
WEZO (AC) 47 37
WZSH (B/EZ) 26 35
WNYR (Gold) 24 31
WXXI (Misc) 9 15
WBBF (Gold) 16 1.3
Bl e o S e

Format Legend

AC-Adult Contemporary, AOR-Al-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio,
Cias-Classical, Ctry-Country,
G/CR-Classic Rock, Gold-Oldies,
Jazz-Jazz, Misc-Miscellaneous,
MOR-Middle Of the Road, NAC-
New AC, News-News, N/T-News/
Talk, Rel-Reiigious, Span-Spanish.
Talk-Taik, UC-Urban Contempor-
ary.
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W WESTWOOD ONERADIO NETWORKS PRESENT
IN CONCERT

What do you get when you connect two of the

hottest new bands in rock with a few million of your tions from their Raintown album, including “Dignity”
favorite listeners? An unforgettable, exclusive 9C and "When Will You (Make My Telephone Ring)".
minute edition‘of the Westwood One Radio So join host Steve Downes the week of July 4th for
Networks’ IN CONCERT series. this very special IN CONCERT. Call your Westwood
Canadiar sensation Hon<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>