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MAJOR MARKET
SPRING BIRCHES

Six more markets are ready for
revelation of their spring '88 Birch
stories. Some of the key
developments:

® WUSL s monster book sweeps Philly
stakes even as WMMR regains double
figures and WEGX and WYSP charge
upward

® KPLX gets closer to KKDA-FM in
Dallas: KHYI victorious in CHR arena

® WWDC-FM's capital gains win
Washington despite up moves by
runners-up WKYS and WMzZQ

® KMJQ still dominates Houston, but
CHRs KRBE-FM and KKBQ move up
strongly

® KSHE may shatter St. Louis cardinal
rule by overtaking KMOX; gap narrows
considerably, with KMJM a contender
as well

® WXYV steady in Baltimore, while
WBAL and Oriole stunters WIYY gain
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CUBA JAMMIN’ AS US
PLANS TV SLAMMIN’

Cuba has retaliated against the Senate’s
approval of $7.5 million to create TV
Marti, the television version of the five-
year-old anti-Castro radio service, by
reviving its widespread jamming of US
AM stations — much to broadcasters’
annoyance.
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SERVICE WITH STYLE:
AFTER-SALE STRATEGY

Service visits to established clients can
be a matter of routine for stations, but
attentive service can maintain, renew, and
expand lucrative existing relationships.
Research services, seven-day attention,
and pre-flight starter kits are just a few of
the ways smart stations turn after-sale
service into a positive.
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POE 17: SERIOUS CONCERNS
AMID THE FUN

Expanding on last week's news
highlights, Joel Denver examines in
depth the issues surfacing at the Bobby
Poe Convention, among them record
testing, promotions as incentives, and
playlist structure.
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URBAN & CHR BATTLE
FOR THE MUSIC

Many CHRs are capitalizing on the
appeal of dance and Urban-slanted
music, and top Urban consultants are
divided about how that trend affects the
UC format. Compare differing views
inside.
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Does A Mascot Suit Your Station?
It's no mystery why the WIVK Frcg shown above is proudly display-
ing his press credentials. Mascots like the Frog and the WCOS Pos-
sum can attract a lot of press and TV coverage for your station. But
a mascot may not suit your station's image — and sticking a part-
timer inside a hot suit won’t do the trick without plenty of fore-
thought. For a detailed look at the pros and cons, the expenses and
rewards and practical considerations of mascots, see Page 46.

Executives of the United Sta-
tions and Transtar radio net-
works say they have jointly re-
tained two Wall Street invest-
ment banking firms to explore
new financial opportunities, in-
cluding the possible merger or
sale of the companies.

Shearson Lehman andKidder

tions available to the two com-
panies, and are expected to
issue reports within 60 days.

outcome that we’re looking
for,” said United Stations VP/
Finance Charles Persing.

financial options are.” Persing
emphasized that many different

amined in an effort to chart fu-
ture growth for the companies.

“One of the options could be
to retain the status quo,” added
StarGroup Chairman Terry
Robinson. ‘“We thought it would

Jacobs GM

Peabody have been charged
with examining all financial op-

“There’s no predetermined

“We’'re looking to see what our

financial possibilities will be ex-

US Net, Transtar Mull
Merger & Other Options

be good for us to see if any other
options would make sense.
We're looking at anything — an
IPO [initial public offering], an
LBO [leveraged buyout], a
merger, a partnership, or even
a sale.”

Robinson said the networks,
which have been operating their
sales on a combined basis since
the beginning of the year. want
to explore possible ‘‘synergies”
to see “if two plus two equals
five.” He stressed that no
merger or sale agreements in-
volving the firms exist at this
time.

Robinson could not predict
what might result from the fi-
nancial study, but he said its
focus will be on network opera-
tions because station acquisi-
tions are not being considered
at this time. In addition to the
Transtar networks, Colorado-
based StarGroup operates the
Research Group.

US NET/TRANSTAR/See Page 29

At WDTX

Format Change On The Way?

Former KHYI/Dallas VP/
GM Paul Jacobs has been nam-
ed GM at Hoker Broadcasting’s
just-acquired CHR WDTX/De-
troit. He replaces Lorraine
Golden, who was one of
WDTX’s previous owners. It
was also announced that Alan
Burns & Associates will consult
the station as it explores other
format opportunities.

Ostin
Upped To

WB Sr. VP

Frawley Directs
At WHDH & WBOS

Former WBZ/Boston PD John
Frawley has moved crosstown
to Sconnix combo WHDH &
WBOS in the newly-created po-
sition of Director/Operations.
As a result of the move,
Frawley is reunited with his
predecessor at WBZ, Cary
Pahigian, who is now Sconnix
VP/Director of Operations. Al-
so welcoming Frawley is anoth-
er former WBZ alum, WHDH
PD Ed Lennon.

Frawley told R&R, “T’ll help

on the operations side so the
PDs can work with the talent
and program the stations the
way they’re supposed to be pro-
grammed. Nobody's job is
threatened. I think it’s a nice op-
portunity. I enjoyed working
with Cary and Eddie when we
were with WBZ, and working
with (WBOS PD) Dean James
is exciting. They said Country
would never work in Boston, but
it seems to be working on
WBOS.” FRAWLEY/See Page 29

Michael Ostin

Michael Ostin has been pro-
moted to Sr. VP/A&R at War-
ner Bros. Records. The 11-year
label vet had been VP/A&R
since 1983.

WB President Lenny Waron-
ker commented, ‘“Michael’s
unique ability to understand the
creative process and his proven
administrative skills have
made him an indispensable part
of our company. I join with the
rest of the Warner Bros. staff in
congratulating him on his pro-
motion.”

Ostin was out of the country
and unavailable for comment.

B

Hoker Broadcasting Presi-
dent/COO Jay Hoker com-
mented, “You always feel good
when you can hire someone who
has already proven his ability to
manage stations. But you feel
even more comfortable when
that person is someone you
know and have worked with
successfully before. Paul Ja-
cobs is a consummate broad-
caster. He has proven success
in sales, sales management,
and marketing in Detroit and
Dallas.”

Paul Jacobs

Jacobs, a Detroit native, had
previously worked for Hoker as
GSM at KRQX (now KLDD) &
KZEW/Dallas, and was also an
AE at Detroit outlets WRIF and
WNIC-AM & FM. He told R&R,
“I'd been speaking about this
with Jay for months and am
very happy we were able to put
this together. It’s great to re-
furn to my hometown to run a
radio station like WDTX which
has so much potential. With my
background and Jay’s, we’re
going to do some good things
here rather quickly.”

JACOBS/See Page 29

KQRS CELEBRATES 20TH Page 40
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PETER CETERA

HOT OFF TWO NO. I SINGLES FROM HIS DEBUT SOLO ALBUM, PETER CETERA CONTINUES WITH

“‘ONE GOOD WOMAN

THE FIRST SINGLE FROM THE NEW ALBUM ONE MORE STORY

74 @ PRODUCED BY PATRICK LEONARD AND PETER CETERA

Minagement = ArthurSpivak  DeMann Entertainment © 1988 Wamer Bros, Records Ine.
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PRODUCT DEVELOPMENT/PROMOTION

Libow Takes New VP

Position At

Judy Libow has been promoted
to the newly-created post of VP,
Product Development/Promotion
at Atlantic Records. She had been
VP/National Promotion since 1986,
and will remain based at Atlantic’s
New York headquarters.

In her new post, Libow will in-
itiate and implement promotional
strategies for selected artists and
special projects. She will also con-
sult with all departments to estab-
lish cohesive campaigns for re-
leases.

Atlantic President Doug Morris
noted, “If we believe in an artist,
we must believe that there is an au-
dience for that artist. One of our

Heart Attack
Claims
Kaghan

3%"’7"?/’” e

Bob Kaghan
WCPT & WCXR/Washington PD
Bob Kaghan died Sunday (7/3) of
an apparent heart attack at the age
of 34. He was stricken on a hiking
trip while descending from the top
of “Old Rag,” one of the tallest
peaks in the Shenandoah National
Forest in Virginia. After complain-
ing of a shortage of breath, he sud-
denly collapsed and could not be
revived by fellow hikers.
“It’s tragic. It's the saddest thing
that’s ever happened to me in ra-
KAGHAN/See Page 29

Atlantic

Judy Libow
most valued and knowledgeable
executives, Judy has the exciting
task of working with the company
at large to find and develop that au-
dience.”

Atlantic Sr. VP/GM Mark Schul-
man, to whom Libow reports, said,
“In her 13 years with Atlantic,
Judy has developed into one of the
most admired and experienced ex-
ecutives in our industry. The cre-
ation of this exciting new position
LIBOW/See Page 29
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Jere Sullivan

Sullivan
Programs

WSNI

WMXJ/Miami PD Jere Sullivan
has been named PD at Pyramid
AC WSNI/Philadelphia, effective
July 18. He replaces Paul Tyler,
who will remain with the station as
PM drive personality.

Pyramid CEO Richard Bals-
baugh told R&R, ‘“We were looking
for someone who could play the
proper AC music. We feel Jere is
the right person for the job, and
we're thrilled to have him with the
company. We've got the guy who

SULLIVAN/See Page 29

Outlet Management
Confident On Buyout

The management group seeking
control of Outlet Communications
is confident its $115 million buyout
offer will be accepted by Wesray
Capital Corp. and Mutual Benefit
Life Insurance Co., which hold a
majority interest in the broadcast
group. So optimistic are the man-
agers that they have not even
thought about upping their bid. Nor
are they concerned that the televi-
sion sale that was to have financed
their offer has been rejected by the
Outlet board of directors.

“We've had no formal response
from (the investors) but we expect
they will accept our offer within the
20 days stipulated in the agree-
ment,” said Outlet President David

ADDS WNOE-FM PD CHORES

Diamond Programs

WNOE Simulcast Move

WNOE/New Orleans PD Dan
Diamond has added programming
responsibilities for WNOE-FM,
taking over for Grahame Rich-
ards, who has left the station. The
programming change was accom-
panied by a move to total simulcast
(except for Sunday mornings) for
the Country outlets, effective June
28.

Diamond and Richards were
named AM and FM PD respective-
ly in March of this year. Diamond
was upped from AM afternoon
drive and Richards came aboard
from his position as consultant.

Commenting on Diamond’s add-
ed duties, WNOE-AM & FM GM
Eric Anderson told R&R, “Dan’s
local, and has been with us off and
on for a number of years. He was
an obvious choice as PD.”

Explaining the reason for simul-
casting, Anderson said, “We'd at-
tempted separate programming on
the AM and FM but just weren’t
able to generate any numbers.”

Describing the combo’s future,
Diamond said, “We basically pop-
ped the AM over to FM, though we

will modernize the music [the AM
had skewed traditional]. We want
to give New Orleans the very best
modern Country music station we
can give them. The emphasis will
be on music. There’ll be personali-
ty, news, and information, but

DIAMOND/See Page 29

Henderson. “We have no intention
of even considering (increasing
the offer). This was Wesray's idea
at their price. We have complied
with all their wishes and have no
reason to think they won't com-
plete the agreement.”

Wesray declined to comment on
its intentions regarding Outlet.

Henderson’s confidence that
Wesray will pick up its option is not
shared by industry observers.
While the $2250-a-share figure
stipulated in a December agree-
ment represented a considerable
premium at that time, when Qutlet
was trading in the $7 to $9 range,
the offer is now on par with the
market price of the company’s
stock. Management’s offer also in-
cluded $30 million for a note held by
Mutual Benefit Life.

“I would be amazed if Wesray
accepted this offer,” said Bill
Steding, an Americom Radio
Brokers VP who was involved in
putting together the buyout offer.

On Wednesday (6/29) the Outlet
board voted 7-5 to table the sale of
two Outlet-controlled television
stations, WXIN-TV/Indianapolis
and WATL-TV/Atlanta. The board
said it found the aggregate sale

OUTLET/See Page 29

TM Directors Negotiate
Stock Sale To Heritage

TM Communications says three
major stockholders and directors
are negotiating the sale of their
shares to Heritage Media Corp.

The three — Chairman/CEOJim
Taylor, director John Hazelton,
and director John Simonelli — col-
lectively own about 37% of TM’s
outstanding common stock. Finan-
cial details of the transaction have
not been disclosed, but TM said in a
news release that completion of the
deal would result in a majority of
the board of directors being des-
ignated by Heritage.

Dallas-based Heritage owns
seven radio stations and six TV

properties. TM owns a large sales
and production library, and pro-
duces industrial films and custom
ID logos.

TM President/COO Don Turner
said the proposed transaction,
which is expected to be completed
within two weeks, will not affect
previously announced plans to sell
the company’s radio properties to
former CEQO Pat Shaughnessy for
$7.1 million.

TM common stock, which trades
over-the-counter via NASDAQ,
closed Tuesday (7/5) at $.875 per
share.

www_americanradiohistorv.com

JULY 8, 1988

EFFECTIVE ANTI-PROCRASTINATION
MEASURES FOR EMPLOYERS

Procrastination is a permanent American
epidemic, but dealing with it puts off many
managers. Four tips to motivate employees
who stall may help solve the problem. Or
you could read about it tomorrow . . .

Page 12
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NEWS

UPI Staffers Accept New Contract

Wire Service Guild employees
last week ratified a new one-year
contract with United Press Inter-
national, bringing an end to more
than a year of labor strife at the fi-
nancially beleaguered wire serv-
ice.

Guild officials say the contract is
by no means perfect, but rather a
deal they had to swallow to help
save UPI, which lost $20 million in
1987.

“(This contract is) a settlement
about which I can’t say I am
proud,” said Charles Dale, Presi-
dent of the Newspaper Guild. “But
(it was) an agreement that was
necessary — necessary for us to
survive and equally necessary for
UPI to obtain the breathing space
needed to regain the viability that
has been so sorely called into ques-
tion.”

The Newspaper Guild is the par-
ent organization of the Wire Serv-
ice Guild.

The new contract, which was rat-
ified by a vote of 95 to 31, replaces
work rules implemented by UPI
management last November after
the company unilaterally declared
an impasse in negotiations.

Negotiators for UPI and the guild
reached an agreement in late May,
after 13 months of sometimes bit-
ter on-again, off-again talks.

The contract requires the union
to surrender its two seats on the
UPI board as well as its right of
first refusal to acquire Mario Vaz-
quez Rana’s majority interest in
the wire service. The latter provi-
sion clears the way for WNW, Inc.,
the company that currently oper-
ates but does not own UPI, to buy
the wire service from Vazquez
Rana.

UPI Managing Editor/Broad-
cast Mike Freedman said ratifica-
tion of the contract ‘“won’t change
our product in any way but will cre-
ate a sense of calm at UPI and
make clients feel more secure dur-
ing what is essentially a time of
settling down at UPL.”

The contract retains the present
UPI wage scale, which pays jour-
nalists a top rate of $670 a week.
The new contract also frees UPI
from its obligation to try to bring
its pay scale in line with that of the
far more successful Associated

Press.

UPT’s status as an agency shop,
where every employee must either
join the union or pay an agency fee
to the guild, was dropped in favor
of a “membership maintenance”
policy. That language requires any
UPI member who joins the guild to
remain a member of the union for
the duration of his employment at
the news service. Dues checkoff
has also been restored.

The tentative pact was reached
just three weeks after the guild
fielded a new team of negotiators.
The previous panel resigned May 9
after a dispute with the union’s ex-
ecutive committee.

Walton & Johnson Return To New Orleans

John Walton and Steve Johnson (seated, | and r) have returned to New Orleans
as the morning team at WEZB (B-97). The duo was heard on crosstown WQUE
before leaving the market two years ago, and was most recently at WQHT/New
York. With them at their signing are (standing, I-r) WEZB VP/GM Marc Leunis-
sen, EZ Communications VP/Eastern Region Gary Brobst, and EZ Regional
PD/WEZB PD Shadow Stevens.

Bane ABC Contemporary Net Chief

Marla Bane has been upped
from Director/Finance & Adminis-
tration at Cap Cities/ABC’s WABC
& WWPR/New York to Director of
ABC’s Contemporary Network.
She has been with ABC since 1981.

ABC Youth Networks VP/Group
Director Darryl Brown, to whom
Bane will report, commented,
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AP Network News Affiliates have  until the last vote is in, AP is the place

afront row seat for the most exciting

race this year, With ‘Flection Watch'

and our new second channel for spe-  receive this special programming

to be as this contest revs up.
AP Network News affiliates

cS.

To keep up with all the excite-

ment of the 1988 elections call Rosie
Oakley at800-821-474 But hurry—
the race for the White House has

“Marla Bane's full range of admin-
istrative experience is well suited
to direction of the Contemporary
Network. With 250 stations on the
Contemporary Network and so
many program offerings available
to our affiliates, we really needed
someone with her skills.”

Bane’s previous experience in-

cludes posts as Manager/Business
Administration for the ABC Radio
Division in New York, Sr. Analyst
at ABC’s Management Informa-
tion Services Division, and Direc-
tor/Sales Service at WMAL/Wash-
ington. Before joining ABC she was
OM at Goldberg/Marchesano and
Associates, a Washington advertis-

ing agency.
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Declining
CoSt per point.

Are the megareps
to blame?

Over the past few years, a depressing thing $1700
happened on the way to the market.
In the top 10 markets, the aggregate cost per
point for men 25-54 declined. (The numbers are
adjusted for inflation.)
During that time, the megareps began to take
control of a lot of radio inventory.
So we lay a large share of the blame for this s1600 [__ L
decline at their feet. 1985 1986
 Sourcer Media Market Guide, 4th () data.

Top 10 markets
~ cost per point.

§
1987

And we can point the finger. $800 -
In the top 20 markets where Eastman reps a v
leading station, that same cost per point increased

11%.

Eastman

Eastman sells stations independently, not meat cost per point
market style like the megareps. Eastman trains its performance
people to sell station value, not just numbers. 1

As you can see, the results speak for themselves. e ; ‘
Call us at (212) 581-0800 and we'll tell you more. 1985 1986 1987

Source Media Market Guide. 4th Q data.

|

- TMAN

The alternative to the megarep.
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PAT CLAWSON

WASHINGTON REPORT

AM Broadcasters Jammed Up
Over TV Marti Retaliation

Castro Reacts Quickly To US Government Plans

AM broadcasters from Florida to Iowa have found
themselves caught in a game of international tit-for-tat as
the US government moves toward creation of a television
service that would beam programming intoFidel Castro’s

Cuba.

Two weeks ago, the Senate Ap-
propriations Committee approved
$7.5 million for start-up of TV Mar-
ti, a television service to be oper-
ated from the Florida keys by
Voice of America for the purpose of
providing the Cuban people with in-
formational and entertainment
programming.

On the very night the Senate ap-
proved that expenditure, several
US AMs on the 1040 kHz and 1160
kHz frequencies experienced a
blast of interference from Cuban
radio stations — an expression of
disapproval from Havana. The in-
terference, which affects stations
across the South and as far into the
heartland as Des Moines, has
continued intermittently since the
Senate vote, according to the NAB.

“We’ve received letters scat-
tered from across our coverage
area,” said Steve Shannon, GM of
clear channel WHO/Des Moines.
“The real concern is that most peo-
ple don’t write you or call you; if
they get the interference, they just
tune you out.”

For WHBO/Pinellas Park, FL,
the TV Marti affair has meant a
bigger dose of the Cuban static it’s
been dealing with for almost a
year. “We get about two hours a
day of Radio Moscow from Cuba,
usually in the late afternoon,” said
WHBO & WNLT GM Jonathan
Pinch. “For a short time not long
ago they upped it to about five
hours a day. It’s really only a prob-
lem in the winter when we reduce

our power at night and they’re still
blasting away.”
FCC, State
Department Powerless

Pinch said he has contacted the
FCC, the State Department, and
even Castro himself in an effort to
stop the interference, all to no
avail.

“The FCC says its hands are
tied, the State Department says
there is nothing they can do, and
Castro — he didn’t even respond,”
said Pinch. “It’s pretty
frustrating.”

Consideration of the TV Marti
bill by the full Senate could come
as early as this week. If the meas-
ure passes, a conference commit-
tee will have to iron out differences
between the Senate and the House
of Representatives, which has not
earmarked any money for the pro-
ject. Both President Reagan and
Presidential candidate George
Bush are strong supporters of TV
Marti.

The NAB, responding to the con-
cerns of both radio and television
broadcasters, has mounted an ag-
gressive lobbying effort against the
proposed Cuban TV service. In a
letter to members of the Senate,
NAB Exec. VP/Government Rela-

tions James May argued that TV
Marti could be easily and cheaply
jammed by Cuban authorities,
might cause interference with US
television signals, and could
prompt retaliatory jamming of US
broadcast stations.

NAB Seeks
Interference Protections
In its fallback position, the NAB

says any legislation authorizing
creation of TV Marti service should
include interference protections for
US stations and monetary compen-
sation for stations that suffer as a
result of Cuban jamming. Con-
gress included similar measures in
the legislation that created Radio
Marti, VOA’s Cuban radio service,
five years ago.

While GMs at stations affected
by the Cuban broadcasts down-
played the seriousness of the in-
terference, describing it as more of
an annoyance than a crisis, all said
they worry what might happen if
Congress gives the go-ahead to TV
Marti. Most worry that Cuban in-
terference will become a regular
headache for them if TV Marti
becomes a reality. But WHBO’s
Pinch sees things differently.

“Who knows, maybe there will
be more interference,” said Pinch.
“But then again, maybe all the
publicity will bring the whole issue
to a head and the two countries will
resolve the problem.”

—Randall Bloomquist

NEW RADIO BOARD CHAIRMAN
— Clear Channel Communications
CEO L. Lowry Mays and his wife
Peggy were feted at NAB's board
of directors dinner at the State
Department. The couple celebrated
both Peggy'’s birthday and her hus-
band'’s election as the new NAB
Radio Board Chaimnan.

A Friendly, Fiery Debate At RAB

CBS Correspondent Charfes Kuralt challenged radio’s top executives with
his question “Where Are The Heroes?’ Speaking recently at the Radio
Advertising Bureau's annual workshop, the legendary newshound criticiz-
ed broadcasters for deemphasizing radio news and urged them to develop
a new generation of on-air talent with the stature of Paul Harvey and
Charles Osgood. About 600 broadcasters and agency heads attended the
session, which featured a fiery debate on the ethics of advertising. Getting
a grilling by Columbia University journalism professor Fred Friendly (far
right, standing) are (I-r) Bloomingdale’s VP Gordon Cooke, Republic Radio
President Jerry Cregan, CBS Radio News VP Joe Dembo, and Pitney
Bowes Advertising VP Richard Jewett.

wwWW-americanradiohistorv.com

FUNDS DISBURSED

NRBA And NAB

Complete

Merger

The National Radio Broadcasters Association, which
folded itself into the NAB two years ago, has been formally
dissolved. The NRBA’s remaining $150,000 will be divided
evenly between a scholarship fund and the All-Industry

Radio Music Licensing Fund.

The NRBA was founded in the
early '60s as the National Associa-
tion of FM Broadcasters. The
group eventually broadened its
scope to include the concerns of
both AM and FM broadcasters,
setting itself up as a radio-oriented
alternative to the NAB. In 1986 the
NRBA voted to merge with the
NAB. Under the terms of the mer-
ger agreement, NRBA retained
control of its treasury in case the
marriage failed.

“The (NRBA) board’s vote is
really a recognition of the NAB’s
moves in support of radio,” said
Shamrock Broadcasting radio divi-
sion President Bill Clark, a former
NRBA official who sits on the

NAB’s Radio Executive Commit-
tee. “A lot of things have happened
at NAB in the past two years, in-
cluding creation of the:Radio Exec-
utive Committee and Radio Fu-
tures Committee, NAB's support of
radio-only legislation, and its sup-
port in the search for solutions to
some of AM radio’s problems.”

Half of the NRBA’s $150,000 kitty
will be used to help develop a
permanent source of fundraising
for the All-Industry Radio Music
Licensing Committee, which rep-
resents radio in negotiations with
ASCAP and BMI. The balance of
the money will be used to create a
scholarship in memory of NRBA
founder Abe Voron.

NEWS BRIEFS

FCC Postpones KQHU
License Revocation

Hearing

The FCC has agreed to postpone an
evidentiary hearing in the license rev-
ocation proceeding against KQHU/
Yankton, SD. The hearing had been
scheduled to take place earlier this
month in Sioux City, |A. William
Turner, bankruptcy trustee for KQHU
licensee Oyate, Inc., sought the post-
ponement pending the FCC's decision
on his request to transfer the station to
a third party. Such a move, if approved,
would end the revocation proceeding.

The Commission moved to lift Oyate’s
KQHU license 18 months ago after dis-
covering irregularities in the ownership
reports filed by the station’s previous
owners. Those irregularities made itim-
possible for the Commission to deter-
mine that Oyate’s purchase of the sta-
tion was proper.

PrimeMedia, Fleming
FM Applications
Reconsideration Denied

The FCC has upheld a Mass Media
Bureau action denying requests from
PrimeMedia and Fleming Broadcast-
ing for reconsideration of applications
for new FM stations in four markets.
The Mass Media Bureau rejected
PrimeMedia’s applications for new FM
stations in Fargo, ND; Great Falls, MT;
and Orlando, FL on the grounds a Brit-
ish citizen held 50.1% of the voting
stock in the corporation formed to file
the applications. PrimeMedia’s applica-
tion for a Raleigh, NC FM, in which
Fleming was a partner, was denied on
the same grounds.

PrimeMedia and Fleming sought to
reduce the alien ownership in the appli-
cant corporation, but the bureau ruled
the request to amend the applications
was untimely.

Natalie Cole To Rock
NAB DC Gathering

Singer Natalie Cole will provide the

entertainment at the closing dinner of
the NAB Radio '88 Convention on Sep-
tember 17. The dinner will be spon-
sored by BMI. The Radio '88 Conven-
tion will be held September 14-17 at
the Washington, DC Convention Cen-
ter.

More Hearings Ordered
in Battlie For
Massachusetts FM

The FCC has ordered more hearings
in the case ofFirst Class Communica-
tions. The company, which was re-
cently awarded an FM CP in Chatham,
MA, is being investigated on charges
owner Joseph Ryan offered equity
shares in the station to two individuals
despite telling the FCC he would be
sole owner of the property. Ryan has
denied those charges and launched his
own attack on Cannon Communica-
tions Corp., one of two remaining ap-
plicants who have appealed the FCC's
CP award to federal court. Ryan claims
Cannon principaiLynn Landy threaten-
ed to file charges of wrongdoing
against him unless he sold her a con-
trolling interest in the station.

NAB Publishes Updated
Law And Regulation

Guide

NAB has updated its “Legal Guide
To Broadcast Law And Regulation.”
The 440-page book provides in-depth
explanations of rules, regulations, and
laws broadcasters must deal with in op-
erating their stations. Appendices to
the hefty volume contain copies of
commonly required FCC forms, re-
ports, and applications.

The “Legal Guide" was written by
NAB staff attorneys, working with the
assistance of several prominent com-
munications fawyers. The book is avail-
able from NAB's Station Services de-
partment at a cost of $179 for NAB
members and $279 for nonmembers.
Call (800) 368-5644 to order.
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WHAT A waY To GO /! Now T
KNOW WHAT MY VDICE FEELS LIKE
BEING BEAMED THROUGH SPACE.

MAYBE My LISTENERS CAN HEAR
ONE LAST BROADCAST.

N SCOTY SHANNON

HEy MAN | T KNow/ THAT
BEING ON THE AR WiTH US
MUST SEEM LIKE HEAYEN
BUT THAT'S NOT WHERE
You ARE YET SCOTT...

OK,0uT TH
THIS 1S

WITH THE

ROCKIN’
AMERICA

TOP BO

\//A. WESTWOOD ONE PRESENTS

WHAT'S THAT MUSIC T HEAR ?7 Hey! 1T1's
. STEREO'!'! BLOWN RIGHT TAROUGH THE
AR WITH ME. BACK ON THE AIR AGAIN I
AT LEAST DEADWAVE DIDN'T GETUS BOTH .
T wisH 1 CouLD BE AROUND TO HEAR
IT AGAIN.... (SIGH!)

ERE!

WE'RE LIKE THE
GUARDIAN ANGELS
OF THE AIRWAVES

AND WE'RE HERE
TO HELP YOU GET BACK
WHERE YOU BELONG,

- ONTHE AIR -

A ROCKIN'
AND A ROLLIN' !
So LeT'S GET SHAKIN'
‘CAUSE WE'VEGOT A
LOT OFf WORK TO DO,

1T's OUR PLEASURE !
ROCKIN' AMERICA
ToP %0 COUNTDOWN
15 HIS FAVORITE SHOW.
WE'D NBVER LET
ANYTHING HAPPEN
TO T OR You SeoTT.

A <

THAT'S RIGHT, BOSS'S
ORDERS AND...OH YEAH !/
HE SAID NOT TO WORRY
ABoUT DEADWAVE ANYMORE,

SOMETHING ABOUT CANCELLING
HIS CONTRACT, IF YOU KNOW
WHAT T MEAN...

T CAN'T THANK
You GUYS ENOUGH !

| SHANNON TAKEN
TO THE AIR FOR
THE LAST TIME?
HAS HE GONE TO
THE BIG BROADCAST
IN THE SKY?
HAs DEADWAVE
REALLY SUCCEEDED
IN TRIING SCOTT
AND STEREO FROM
US IN ONE DIABOLIC

END OF THE BELOVED
ROCKIN'AMERICA
ToP 30 COUNTOOWN
AND A RETURN TO

MOVE? Is TS THE |

MONO-MEDIOCRTY>? [

1T'S TOO GOOP TO BE TRUE,
You'vE FOUND ME JUST IN TIME
FOR ME To KiLLYou Too
GOODBYE MY FRIEND,
GOODPBYE STEREO

_LONG LIVE MONO !

WE'RE GOING TO GIVE OUR LIBERATED

STEREO HERE A NEW HOME N THAT

SKTCOM uP AHEAD . SAFE FROMALL
THE DEADWAVES IN THE WoRLD /

YEAH!
OuTra ReacH AND
OUTrA SIGHT MAN 4

WHAT THE ....PPP
HOLY DJ's 't
T1'$ ALAN FREED
AND MURRAY Tue K 1!
WHAT'S UP GuUYS?

s B 1S s RaDIO HEAVEN P

NO MORE DEADWAVES /
WERE HAPPENIN' BOSS

el

T WAKE UP BOSS !

For information on Scott Shannon’s Rockin’ America Top 30 Countdown radio program —

JR.'S GOT EVERYTHIN
. FIXED AND WE'RE
ALL SET TO GO

please contact a Westwood One representative. Call (213) 204-5000, FAX (213) 204-4375 or Telex 4996015 WWONE.

www americanradiohistarvy. com

READY o ROCK ‘N RoLi. !/ f

AH RADIO

1 LOVEIT!
1 ABSOLUTELY

LOVE 1T

UHIE ERID



www.americanradiohistory.com

8 m RaR July 8, 1988

|

TRANSACTIONS

RADIO BUSINESS

Shamrock Acquires Phoenix
FM for $8 Million

Devine Sells Buffalo FM For $1.65 Million,
Bankruptcy Court Looks At Possible $1.4 DC AM Deal

KMLE/Chandler (Phoenix), AZ
PRICE: $8 million

TERMS: Cash

BUYER: Shamrock Broadcasting,
headed by Wllliam Clark. The com-
pany also owns KABL-AM & FM/San
Francisco; WCXI & WWWW)/Detroit;
KZFX/Houston; KMGC/Dallas-Ft.
Worth; WFOX/Atlanta; WTKN &
WWSW/Pittsburgh; KXRX/Seattle-
Tacoma; KXKL/Denver-Boulder; and
WHB & KUDL/Kansas Clty.

SELLER: Ostrander-Wilson Statlons,
principally owned by George Wilson
and Rick Ostrander. They also own
KASA/Phoenix and KBLE/Seattle.
FREQUENCY: 107.9 MHz

POWER: 100 kw at 1001 feet
FORMAT: Religion

BROKER: Blackburn & Co. Inc. and
Americom Radio Brokers

WREF/Ridgefield Center
PRICE: $30,000 for 20% interest
TERMS: Cash

BUYER: Maureen Jackson. Her hus-
band, Dennis Jackson, currently is
President and a 46.6% stockhoider of
the licensee, Ridgefield Broadcasting

Corp. The Jacksons also own interests
in WNY J/IRidgefield, NJ and seven CP
applications. Dennis Jackson is the
former President/GM of WGCHI/Green-
wich, CT.

SELLER: Estate of Bartholomew

Salerno is selling shares of Ridgefield
Broadcasting Corp.

FREQUENCY: 850 kHz

POWER: 1 kw daytimer

FORMAT: AC

WUST/Washington

PRICE: $1.4 million

BUYER: Mark Vogel, alocal real estate
developer and racetrack operator, and
commercial real estate broker Gary
Isreal.

SELLER: Barry Skidelsky, bankruptcy
trustee for Distrlct Group Commun-
ications.

FREQUENCY: 1120 kHz

POWER: 1 kw daytimer

FORMAT: Gospel

COMMENT: This transaction must be
approved by the US Bankruptcy Court
in the District of Columbia.

WCKSI/Cocoa
PRICE: $275,000

TERMS: Escrow deposit $10,000,
cash at closing $50,000. Buyer to pay
$25,000 six months after closing,
$25,000 12 months after closing.
Balance payable over 10 years at 10%
interest.

BUYER: Christian Radio Communlca-
tions Inc., owned by sole stockhoider
Regina Damiano. The company’'s VP/
Director, Theodore Tucker, owns
WMOB/Mobile, AL.

SELLER: EMCOM Assoclates Ltd., a
limited partnership headed by Jane
Maschmeler and Thomas McArdie Ii.
EMCOM foreclosed onFox Radio Inc.
and reassumed control of the station in
March 1988.

FREQUENCY: 860 kHz

POWER: 1 kw daytimer

FORMAT: Station currently is dark
BROKER: Doyle Hadden & Associ-
ates

WNGA/Nashville

PRICE: $155,000

TERMS: Down payment $50,000, with
escrow deposit $10,000. Balance
payable via promissory note, terms un-
available.

BUYER: Radio Station WNGA Inc.,
owned by Bennie Hewitt. He also
owns WLBA/Gainesville, GA and is

WATERTOWN RADIO ASSOCIATES
(Jeffrey D. Shapiro, William D. Goddard, and Bruce G. Danziger, Principals)

has acquired

WOTI'T/WNCQ-FM

Watertown, New York

for
$1,550,000

from

R.B.G. PRODUCTIONS, INC.

We are pleased to have served as
exclusive broker in this transaction.

BLACKBURN@@)MPAN\/

N C O R

O R A T

WASHINGTON, D.C. 20036
1100 Connecticut Ave.,, NW
(202) 331-9270

ATLANTA, GA 30361
400 Colony Square
(404) 892-4655

Media Brokers & Appraisers Since 1947

(312) 346-6460

CHICAGO, IL 60601
333 N. Michigan Ave.

BEVERLY HILLS, CA 90212
9465 Wilshire Blvd.
(213) 274-8151

waan-americanradiohistorv com

TRANSACTIONS AT A GLANCE

SR

Deals So Far In 1988:
$2,310,806,243

Total Stations Traded This Year: 675
This Week’s Action: $14,794,000
Total Stations Traded This Week: 21

Deal Of The Week:
® KMLE/Chandler (Phoenix), AZ $8 million

@ WREF/RIdgefield Center, CT $30,000 for 20% interest
® WUST/Washington, DC $1.4 million

® WCKS/Cocoa, FL $275,000

® WNGAI/Nashville, GA $155,000

® WEBQ/Harrisburg, IL $100,000

® WML X/Florence, KY (Cincinnati, OH) $350,000

® WEKY/Rlchmond, KY $100,000 for 49%

® KZZM(Tallulah, LA $103,000

® KBVB/Crete, NE $420,000

®KOIL & KOMJ/IOmaha, NE-Atlantic, IA $180,000 for 21%
® WCNL-AM & FM/Newport, NH $250,000

® WBYR/Arcade-Wethersfield (Buffalo), NY $1.65 million
® WHDL & WEBF/Olean, NY $750,000

® WQCC/Charlotte, NC $431,000

® WOOWIGreenville, NC $25,000

® WKKE/Williamston, NC $825,000

® WIVK/Knoxville, TN No cash consideration

the proposed assignee of WHOD-AM
& FM/Jackson, FL.

SELLER: Hanson Carter, who is an ap-
plicant for a new FM at Lakeland, GA.
FREQUENCY: 1600 kHz

Turner, and Lynn Turner. They also
own WEBQ-FM/Harrisburg, IL.
FREQUENCY: 1240 kHz

POWER: 1 kw

FORMAT: Country

POWER: 1 kw daytimer

FORMAT: Country

BROKER: Sterling Business Brokers

WMLX/Florence (Cincinnati,
OH)

PRICE: $350,000

BUYER: Hoker Broadcasting Inc.,
headed by President Jay Hoker. The
company also owns WDTX/Detroit;
KCFX/Harrisonville-Kansas City, MO;
WLLT/Cincinnati, OH; and WRXJ/
Jacksonville.

SELLER: Florence Broadcasting Inc.,
owned by James Stitt.

FREQUENCY: 1180 kHz

POWER: 1 kw daytimer

FORMAT: AC

Continued on Page 10

WEBQ/Harrisburg

PRICE: $100,000

TERMS: Payable in equal annual in-
stallments over five years at 9% in-
terest.

BUYER: Visher & Choate, a partner-
ship of Sargent Visher and Belle
Choate of Indianapolis. They aiso own
WDRWI/Eldorado, IL.

SELLER: Turner Communications
Inc., owned by O.L. Turner, Mildred

Competitive Intelligence

in Radio

It’s the advantage our readers have
over their competition.

& o RADIOTRENDS

An insider’'s monthly newsletter of radio marketing
and financial strategies that can help you make money!
Can you afford not to subscribe?

Call now or write for a free complimentary issue.
$95 per year.

1-800-888-8507

2401 Pennsylvania Avenue
Philadelphia, PA 19130

Published by
BOLTON

RESEAKCH CORPORATION
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A PROMOTION
OR DUDES

we're gonna Rock & Roll

'till the cows come home!

Your listeners can win
videocassettes of Dudes, plus
a chance to win a Dude
Ranch get-away! Dudes stars
John Cryer ("Hiding Out"),

- T o | Lee Ving (Fear), Flea (Red Hot
] Chili Peppers) and John

~ " Densmore (The Doors). This

free promotion is available
September 15-October 16 in
these markets!

New York Seattle
Los Angeles  San Diego
Chicago Cleveland
San Francisco Portland
Detroit Kansas City
Boston Cincinnati
Houston Indianapolis
Dallas Okiahoma City
Miami Nashville
Atlanta Raleigh /Durham
4 Gy St. Louis Omaha
OWEIRRY Baltimore Las Vegas
THE VISTA ORGANIZATION """ A PENELOPE SPHEERSS LM

“‘“";GJON CRYER  CATHERINE MARY STEWART “DUDES" DANIEL ROEBUCK: LEE VING
% CHARLES BERNSTEIN moocis GORDON WOLF W"“‘ﬁg. RANDALQOHNSON
mooucin MORT ENGELBERG ™7 HERB JAFFE **° MIGUEL TEJADA-FLORES
T PENELOPE SPHEERIS )

o

Call Dudette
Mary Fisher at
R&R Marketing
(213) 553-4330
TV

s DsDues By MOA DISTRIBUTING CORD

www americanradiohistorv.com
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ORLANDO -

SOLD!

WNFI ....... $10,500,000
Daytona Beach, FL

CLAYTON WEBSTER
CORP. ...... $3,000,000*

KSMG ........ $8,000,000
San Antonio, TX

WSOR........
Fort Myers, FL

KTDY/KPEL ...
Lafayette, LA

Roanoke, VA

WCCG........
Charleston, SC

FLORIDA
NETWORK ..

*Plus warrants and contingent payment.

$4,750,000
$3,500,000
$3,500,000

$2,000,000

$ 950,000

~

A discrete, intelligent bro-
kerage service with over

$400,000,000 in radio and
television sales.

CHARLES E. GIDDENS

BRIAN E. COBB
202-785-4333

RANDALLE. JEFFERY

407-295-2572

RAYMOND ]. SCHONBAK

214-869-7643

ELLIOT B. EVERS
415-391-4877

RADIO and TELEVISION BROKERAGE
FINANCING - APPRAISALS

MEDIA VENTURE

PARTNERS

WASHINGTON, DC
DALLAS
SAN FRANCISCO

Some subject to FCC approval.

RADIO BUSINESS

TRANSACTIONS

Continued from Page 8

WEKY/Richmond

PRICE: $100,000 for 49%

TERMS: Cash at closing $25,000,
balance due via $75,000 promissory
note payable monthly at 8% annual in-
terest rate.

BUYER: Joseph Parson

SELLER: Willlam Walters is selling
49% of his interest in Radio Richmond
Inc.

FREQUENCY: 1340 kHz

POWER: 1 kw

FORMAT: AC

COMMENT: At the conclusion of this
transaction, Parson will own 49% of
the licensee, Walters 1%, and
Leonard Joyce will continue to own
50%.

KZZM/Tallulah

PRICE: $103,000

TERMS: Cash

BUYER: Sharing Inc., owned by Tom-
my Johnson of Vicksburg, MS. He
also owns WQBC/Vicksburg, MS.
SELLER: Fred Huenefeld Jr.,
bankruptcy trustee for Sco-Kim Inc.
He also holds the license of KBYOITal
iulah, LA.

FREQUENCY: 1360 kHz

POWER: 500 watt daytimer
FORMAT: Urban

KBVBI/Crete

PRICE: $420,000

TERMS: Cash

BUYER: Agnew Broadcasting LP, a
limited partnership to be headed by
Douglas Agnew.

SELLER: Star City Broadcasting Inc.,
owned by Douglas Agnew and Roger
Agnew.

FREQUENCY: 103.9 MHz

POWER: 3 kw at 226 feet

FORMAT: Nostalgia

COMMENT: The Agnews are transferr-
ing control of the station from their cor-
poration to the limited partnership “in
order to raise capital for
improvements.” In November 1987,
this station was soid for $350,000.

KOIL & KOMJ/Omaha, NE-

Atlantic, IA

PRICE: $180,000 for 21%

TERMS: Paper credit agalnst outstand-
ing loan balance

BUYER: Robert Greenlee of Boulder,
CO, who already owns 49% of the li-
censee. He also owns an interest in
KFXX/Green Valley, AZ and KKPW/-
Tucson. He is the previous owner
of KBCO-AM & FM/Boulder-Denver,
CO and KRVV/Vall, CO.

SELLER: Robert Dean is sellinga 21%
interest in Valley Broadcasting Inc.
He will continue to own 30% of the
licensee.

FREQUENCY: 1290 kHz; 103.7 MHz
POWER: 5 kw; 100 kw at 400 feet
FORMAT: AC

v rericanrtadiohistory com

COMMENT: Pursuant to a November
1987 loan agreement, Greenlee held a
stock option to acquire 70% of the sta-
tions. In May 1988, he exercised the
option to acquire 49%, and is now ex-
ercising the option to acquire the re-
maining 21%. Greeniee will pay Dean
$180,000 to be credited against the
principal of a $1.9 million loan made in
November 1987. Dean has subse-
quently borrowed an additional $1.54
million from Greenlee.

WCNL-AM & FM/Newport
PRICE: $250,000

TERMS: Cash

BUYER: Koor Communications Inc.,
owned by Robert Vinikoor and Sheila
Vinikoor.

SELLER: Air Born Communications
Inc., headed by Bruce Lyons and
Susan Lewis.

FREQUENCY: 1010 kHz; 101.7 MHz
POWER: 250 watt daytimer; 3 kw at
2006 feet

FORMAT: AC

COMMENT: In Apri 1988, Bruce
Lyons and Susan Lewis announced
plans to purchase this property for
$750,000 from Sugar River Broad-
casting Inc. TheFCC recently approv-
ed the transaction. Air Born has now
assigned its purchase contract to
Robert Vinikoor. The AM has a CP to
increase power to 6.5 kw.

WBYR/Arcade-

Waethersfield (Buffalo)

PRICE: $1.65 million

TERMS: Escrow deposit $100,000,
balance due cash at closing.

BUYER: Casciani Communications
Inc., owned by John Casclani and
Barbara Casciani. The company is an
applicant for a new FM at Erie, PA.
SELLER: WBYR Inc., principally own-
ed by Chris Devine.

FREQUENCY: 107.7 MHz

POWER: 10 kw at 800 feet
FORMAT: AOR

COMMENT: in March 1986, plans
were announced to sell this station for
$1,265,000.

WHDL & WEBF/Olean

PRICE: $750,000

BUYER: Dean Aubol, Patricia Aubol,
Frank Penny, and Grace Penny. They
also own WEBO & WQXT/Owego, NY
and recently sold WATN & WTOJ/
Watertown-Carthage, NY.

SELLER: WHDL Inc., principally owned
by Grey Fitzpatrick and EB. Fitz-
patrick. They recently soid their news-
paper, the Olean Times-Herakd, which
has controlled the radio station since
1932.

FREQUENCY: 1450 kHz; 95.7 MHz
POWER: 1 kw; 43 kw at 740 feet
FORMAT: AC

BROKER: Kozacko-Horton Co.

WQCC/Charlotte

PRICE: $431,000

TERMS: Escrow deposit $1000. Cash
at closing $25,000. Additional
$25,000 with no interest due nine
months after FCC approval. Buyer
assumes existing $380,000 note.
BUYER: Victory Christlan Center,
headed by Chairman Robin Gool.
SELLER: Voice of Charlotte Broad-
casting Co., owned by Michael
Glinter. He is the President of Sateliite
Radio Network Inc., which owns
KGOL/Humble (Houston), TX; WL-
QV/Detroit; and WBIV/Natick
(Boston), MA.

FREQUENCY: 1540 kHz

POWER: 1 kw daytimer

FORMAT: Gospel

WOOWIGreenvllle

PRICE: $25,000

TERMS: Escrow deposit $2500,
balance due cash at closing.

BUYER: The Minority Voice Inc., own-
ed by James Rouse.

SELLER: WOOW inc., owned by
Michael Lyons and Sam Tabor of
Beverly Hills, CA.

FREQUENCY: 1340 kHz

POWER: 1 kw

FORMAT: Urban

COMMENT: According to transaction
papers filed at the FCC, WOOW Inc.
has abandoned the station because of
a foreclosure judgment filed in the Su-
perior Court of Pitt County, NC in favor
of the previous licensee, WOOW
Broadcasting Inc. The foreclosure ac-
tion was filed after Lyons and Tabor
defaulted on a $193,546 debt. In June
1985, this station was sold for
$155,000.

WKKE/Williamston

PRICE: $825,000

TERMS: Escrow deposit $40,000,
balance due cash at closing. Five-year
noncompete agreement valued at
$225,000.

BUYER: Sea-Comm Inc., owned by N.
Eric Jorgensen.

SELLER: Mecca Broadcasting Inc.,
owned by Mark Engledow and
Thomas Campbell. The company also
owns WIAM/Williamston, NC and
WAKS & WAZZIFuquay Varina, NC.
FREQUENCY: 103.7 MHz

POWER: 50 kw at 400 feet
FORMAT: Urban

BROKER: The Whittle Agency
COMMENT: In January 1986, WKKE
was sold with its AM sister station for
$700,000.

WIVK/Knoxville

PRICE: No cash consideration
BUYER: The University of Tennessee.
headed by President Lamar Alexan-
der. The university alsc owns WUOT/
Knoxville; WUTK/Knoxville; WUTC/
Chattanooga; and WUTM/Martin, TN.
SELLER: Dick Broadcasting Co. Inc.
of Tennessee, owned by James Dick.
The company also owns WKDA-AM &
FM/Nashville and WKRR/Asheboro,
NC. It recently announced plans to buy
WNOX/Knoxville.

FREQUENCY: 850 kHz

POWER: 50 kw daytimer

FORMAT: Country
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INTRODUCING THE NEW THIRD EDITION

NATIONAL ASSOCIATION OF BROADCASTERS

Legal Guide

TO BROADGAST LAW
AND REGULATION I

Here’s What Others are Saying About the New NAB LEGAL
GUIDE TO BROADCAST LAW AND REGULATION

“Whether you’re a novice or old pro in the broadcasting
business, the NAB Legal Guide is a required resource. I
would recommend that all of my clients keep a copy of the

NAB Legal Guide at their fingertips. It would make my and use.”’
Michael O. Lareau, Sr. Vice President

job and theirs a lot easier.”’

Richard E. Wiley, Former Chairman, FCC
Partner, Wiley, Rein & Fielding

“The NAB Legal Guide is a welcome resource for all of us
out here trying to wade through the piles of rules and regu-
lations. It’s written in plain English and is easy to follow

United Artist Broadcast Properties
WOOD-AM & WOOD-FM, Grand Rapids, Michigan

‘‘Understanding the new FCC rules and regulations will be
made simpler with the NAB Legal Guide.”’
Kenneth J. Elkins, President & CEO

This new and expanded third edition of
the NAB LEGAL GUIDE provides a
comprehensive review of the many rules,
regulations and laws that affect broadcast
operations. The LEGAL GUIDE was
written by legal experts in broadcast law
and regulation, and is an invaluable refer-
ence source.

Put the New NAB LEGAL
GUIDE TO BROADCAST
LAW AND REGULATION to
Work for You

General Managers—Now you can have a
complete reference source to broadcast
law and regulation to assist you in com-
pliance.

Attorneys—Now you can have a quick
reference source at your fingertips when
your broadcast clients call.

Group Heads—This comprehensive text
should be on the shelf in every station you
own to assist in station compliance with
broadcast law and regulation.

Investors and Brokers—Now you can be
brought up-to-date on the laws and regu-
lations affecting station transactions.

Sales Managers—This text answers many

Pulitzer Broadcasting Company

basic legal questions regarding broadcast
sales and advertising; the advertising re-
quirements section of the guide outlines
regulations as they apply to your daily
activities.

News Directors—Chapter 111 (Newsgather-
ing Policies and Practices) is ‘‘must
reading’’ for news directors and staff. It
includes practical guidance on libel, inva-
sion of privacy, concealed microphones,
hidden cameras and investigative
reporting.

Program Directors—The NAB LEGAL
GUIDE provides important information
on: program lists, indecency and obscenity,
political broadcast, prime time access
rules, and much more.

The NAB LEGAL GUIDE is
Designed to End Tedious Searches
for Information

The headings and subheadings of the
guide make it easy for you to find mat-
ters which will be of relevance to either
radio or television stations (a special chap-
ter is included for noncommercial educa-
tional stations). Since FCC rules and
policies change, the NAB LEGAL GUIDE
notes those requirements which are un-
dergoing or about to undergo review.

WWW.americanradiohistorv.com

The text covers the following important
areas:

Reporting Requirements
Applications

Compliance Checklists
Programming Requirements

News Requirements

Advertising Requirements

Record Retention Requirements
Cable Television Rules
Noncommercial Educational Stations
FCC Assistance

Obtaining Effective Legal Advice
Forms, Reports & Applications re-
quired by the FCC

NAB Member Price: $179.00
Nonmember Price: $279.00

Residents of DC add 6% sales tax. Non-
members add $4.50 per copy for shipping
and handling.

To order call toll-free 1-800-368-5644

(9am-5pm ET) or in the Washington
D.C. area, 1-202-429-5376, and charge
your order to MasterCard, VISA or
American Express. Or, send check paya-
ble to NAB Services along with your
name, company name, street address,
city, state, zip and telephone number to:

NAB Services

Dept. 130

1771 N Street, N.W.
Washington, DC 20036 BROADCASTERS

Natonal Association of

Py
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X MANAGEMENT

OVERVIEW

READ THIS NOW

Motivating Procrastinators

hen Scarlett O’Hara
didn’t want to deal with
something unpleasant,

the “Gone With The Wind” hero-
ine’s stock answer was, “I'll think
about it tomorrow.” But the major-
ity of the nine-to-five workforce
doesn’t have that luxury.

So how should a manager deal
with an employee who’s turned
procrastination into an art form?
Here are some motivational tips
which appeared in a recent issue of
the Cleveland-based publicationIn-
dustry Week:

¢ Follow the “Four Ds.” If
you're overwhelmed by mountains
of paperwork, either Dump it, Del-
egate it, Delay it, or Do it. If you
choose to delay it, allow yourself
enough time to see if you actually
need to act on the project. If not,
dump it.

*Don’t be a perfectionist. It's
more important to spend time on
significant tasks than waste time
on small duties. The most efficient
and effective employees not only
know how to get things done right,
they also know how to get the right

things done.
 Establish deadlines. When ap-

proaching an assignment, set a
starting time and date — as well as
a time limit — for accomplishing
the project. By sticking to the
deadline an employee builds self-
trust and self-confidence, which en-
courages the person to better deal

with unpleasant duties.

¢ Focus on results. Apply some
“mind over matter” psychology to
projects you've been delaying. In-
stead of worrying about what has
to be done, concentrate more on
the final results and the benefits of
having completed an important
job.

Older Workers Préfer
Fixed Salaries

n overwhelming majority

of the older members of the

US workforce say they
prefer to be paid a set, or fixed,
salary.

According to statistics recently
compiled by the Bureau of Nation-
al Affairs Inc., while more than
half (54%) of young workers want
to be on a fixed salary, an even
greater number (67%) of older
workers prefer to be paid in this
manner. (For this study, young
workers are those between the

ages of 25-34; older workers are
age 50-64.)

Both groups of workers feel less
strongly about pay incentives.
Among young workers, 28% (com-
pared to 20% of older workers)
prefer their employers to award
them pay incentives based on in-
dividual job performances.

However, neither group is en-
thusiastic about incentives based
on the company’s performance;
16% of young workers are in favor
of this type of incentive, versus just
8% of older workers.

Why do it
by hand?

HISTORY GRAPHS - NO REPEAT WEEKENDS « SPECIAL ARTIST PROTECTION
"IXED AND MIGRATING CLOCK POSITIONS - TWO-FER TUESDAYS - PERFEC
PERFORMANCE ® WAVE SCHEDULING - 36 PLAYS PER DAY SHIFT CHARTS -
[OP FORTY ARTIST REPORTS « SONG KEY TRANSITION « ADVANCED ARCHIV
“DITING SYSTEM « PREDICTED ROTATION GRIDS - AUTOMATIC CATEGORY
MIGRATION + GOLD RECYCLING - CATEGORY CODING ANALYSIS « PERFORM|

Grab 1it.

Music Inventory and Scheduling Software

(205) 987-7456
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Lie Detector
In A Briefcase

'Measures Stress Levels In Voice

b 1old by empioyess and chents alke cost US businesses untold
zillions of dollars avery yvear, a situation that's led o many com-
panies requiring that all prospective employeas take a lio detector

fest befora they're hired,

Mow, the Noblesvills, IN-based Computer Voice Stress Associales
company has come up with a briefcagse-size, computerized lie detector that
detects, measires, and charts the stress in a person's voice nstan-

?arm.l.ﬂy — with of without the person's knowledge.

Herg's how the “Computer Voice Stress Analyzer” works: human
voices contain buzzing vibvations known a5 microtremors during normal
spesch, Under stress, the mvoluntary nervous system causes an inaudible
changs in the frequency of these microtremaors. When the voice I8 run
through the CVSA systom, the computer isclates the microtremors from
other sounds in the volce and measures the changes. A heated stylus then
charts the fiuctuations of a bar chart.

Weighing In ati17 pounds, thie CVSA uses no wires and can be used
. ower the phone, in péfsnn_, of on tape recordings. Of course, there's
always the question of whether someone tefing the Tuth is merely under

-giriess due to his belng interrogated . . .

For more infarmation, cail the company at (800) 248-5323, Ext. 37 In

© Indiana, call (317} 877-6050.

® July 7-10 — Upper Midwest
Conclave '88. Sheraton Park
Place Hotel. Minneapolis, MN

® July 13-14 — CMA Board of
Directors Meeting. Minneapolis
Marriott City Center. Minneapo-
lis, MN,
® July 16-17 — Dan O’Day’s Air
Personality Plus Seminar
& Chumaree Comfortell Inn. Port-
% land. OR.
® July 18-21 — Democratic
National Convention. Omni
Arena and Georgia World Con-
gress Center. Atlanta, GA.

® July 29-30 — Coast Seminars
Adult Radio Conference. Hotel
Le Meridien. Newport Beach,
CA.

® August 1518 — Republican
National Convention. New Or-
leans Superdome. New Or-
leans, LA,

N e L T e L

® September 15 - October 4 —

Summer Olympics. Seoul,
South Korea.

® September 22-25 — Society
Of Broadcast Engineers Third
Annual National Convention

Denver Convention Center

Denver, CO.

®October 10 — CMA Awards.
Opryland Hotel. Nashville, TN,

®October 26 — Kagan Semi-
nar: Radio Station Acquisitions

New York Helmsley Hotel. New
York, NY

®November 30 — December
3 — RTNDA Annual International
Convention. Las Vegas Con-
vention Center. Las Vegas, NV

® January 28 — February 1,
1989 — National Religious
Broadcasters 44th Annual Con-
vention. Sheraton-Washington
and Omni Shoreham Hotels
Washington, DC

®April 9-12, 1989 — Broad-

A S S S R

T

® August 28 — 40th Annual  cast Financial Management As- |
Prime Time Emmy Awards. Pas-  Sociation 29th Annual Meeting !
adena Civic Auditorium. Pasa-  Loews Anatole. Dallas. TX g
dena, CA ® April 29 — May 2, 1989 1]
®September 14-17 — Radio NAB 67th Annual Convention %
'88, sponsored by NAB. Wash-  Las Vegas Convention Center
ington DC Las Vegas, NV &
T e o T e e, o o B s e
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GLASS TIGER

1988 EMI-Manhattan Records, a division of Capitol Records, Inc

8/10 D
8/12C
8/14 M
8/15 C

ROIT, MI-PINE KNOB

ELAND, OH—-BLOSSOM

WAUKEE, WI-ALPINE
ICAGO, IL-POPLAR

/ALLEY

8/22 SACRAM
8/24 CONCO

8/25 MOUNT/
8/26 COSTA

CA-CAL EXPO
CA—PAVILLION
NVIEW, CA-SHORELINE THEATRE
, CA—PACIFIC AMPHITHEATRE

the next step is

FAR
AWAY
FROM
HERE

GLASS TIGER.
FAR AWAY FROM HERE.

On tour now! Opening for
THE MOODY BLUES
in August & September.

Produced by Jim Vallance

Management: Derek Sutton, Los Angeles
Gary Pring & Joe Bamford, Toronto

gon
&) )
W@ ¥
(¥v) (&)
THE EMI-MANHATTAN COMMITMENT

GLASS TIGER ON TOUR WITH THE MOODY BLUES

9/2 DENVER, CO—FIDDLERS GREEN
9/3 SALT LAKE, UT-PARK WEST
9/5 AUSTIN, TX—-FREEDOM FESTIVAL

9/7 ST.

IS, MO—MUNICIPAL OPERAHOUSE

8/16 KANSAS CITY, MO—SANDSTONE
8/20-21 SAN DIEGO, CA-SDSU AMPHITHEATRE

8/27 LAS VEGAS, NV-ALADDIN
8/28-30 LOS ANGELES, CA-GREEK THEATRE

wWWW americanrtadiohistorv.com

9/8 MEMPHIS, TN—MUD ISLAND
9/9 DALLAS, TX—STARPLEX AMPHITHEATRE
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OVERVIEW

Station Service: More Than
Newsletters, Coffee Cups & Lunch

UESTION: Although more than 30% of our sta-
tion’s revenue comes from new sources, the rest
comes from existing advertisers and agencies.
While I'm obviously interested in ways to increase that
30%, I'd also like you to address some new strategies that
can be used with our current advertisers and agencies —
specifically, how to make our station’s required ‘‘service”’
visits more productive. To my mind, service should be a
great deal more than an occasional lunch, newsletter, and

advertiser party.

NSWER: Agreed. With the increasing amount of

fragmentation in advertising — and the resulting

clutter of salespeople — the service component of
the selling cycle is more crucial than ever.

Four Rewards

Radio stations that have success-
fully positioned themselves as pro-
viders of consistent, useful service
reap four rewards:

« They rack up more sales than
their competitors.

« They protect their position with
existing advertisers.

+ They maximize their percent-
age of buys.

+ They consistently generate
revenue from new profit centers.

Quite often, a station’s reputa-
tion for service is the real tie-
breaker when a buy comes up for
grabs.

When examining your station’s
current commitment to service,
you should look at what’s happen-
ing in the times between sales, af-
ter a sale, and before a sale.

One of the most-overlooked ways
in which you can improve your ser-
vice will help in all three time peri-
ods — gaining contemnporary knowl-
edge of the client’s business. In
other words, know more than the
average salesperson.

Contemporary Education
The easiest way to augment your
staff’s knowledge is to schedule bi-
weekly or monthly meetings de-
voted to nothing but “contempor-
ary education.” This can be done
either by bringing in guest

Tele-Service

ave your adminis-

trative support

- staff phone two

@ or three accounts daily

! and let them know the

| times that their spots will
be heard that day.

speakers or by assigning each of
your salespeople a specific cate-
gory to be researched and reported
upon.

These reports should address
changes that are happening within
each industry, including new
demos and targets. They should al-
so contain information about new
products, new and growing profit
centers, trade publications, and up-
coming trade shows. (The reason
for including this last piece of in-
formation is so you can put togeth-
er vendor packages to be presented
by the retailer while he is at the
show.) The report should also in-
clude — and define — any termin-
ology that’s unique to the industry.

| Research: Passive & Active

ore and more stations will be providing research
information to clients in the future. Passive re-
search involves your station condensing informa-

tion from a variety of services such as Simmons or MART.
Active research involves your station actually conducting
research on a local basis for accounts.

A station that conducts focus groups and shares its findings with

advertisers really has a premium franchise. An easier, low-cost method of
conducting active research is by adding a couple of specific questions to
your station's existing call-out research.
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By Chris Beck

Take a major radio category
such as automotive. The average
salesperson spends his time focus-
ing on new cars. By having a
greater knowledge of other auto-
motive departments and by brain-
storming ideas on how to deal with
the growing importance of these
departments, your salespeople
should be able to pull down addi-
tional dollars. At the worst, you run
the risk of having your staff come
off sounding like knowledgeable
professionals.

For example, here are a couple
of facts we’ve learned from a re-
cent batch of sales calls made on
auto dealers around the country:

¢ It’s not uncommon for more
than 20% of a dealer’s business to
be generated by the parts and ser-
vice department.

¢ The primary new demographic
target for this service is women,
owing to their frequently feeling in-
timidated by having to take their
cars in for servicing.

Other growing automotive de-
partments that are now being sup-
ported by advertising (usually
print, unless pursued by radio) are
body shops, leasing, and — in
many cases — dealer rent-a-cars.

Service _
| Research

here are two ways
to accomplish this.
The most impres-
. sive is for you, the man-
ager, to call one account
each day for no other

reason than to gauge the
service that the account
or agency is receiving
from your station. Ask for
suggestions on how to
improve this service as
well.

The other method is to send
prepaid service feedback forms
to advertisers and ask for their |
return.

On one call we made in Miami a
couple of weeks ago, we found that
there were more than 70,000 dealer
rent-a-cars available from just one
maker. (Yes, there was a co-op
program available from the fac-
tory to assist the dealers in adver-
tising their rent-a-cars.) Educating
and focusing your staff can not only
open up new profit centers, but also
put you “offensively” in front of the
account.

WWW.americanradiohistorvycom

After-Sale, Pre-Flight Strategy

nce a buy has been placed, there are several
things a station can do before the spots air. For
one, you can give the advertiser a starter kit that in-

cludes the ad’s copy and the dates on which it will run.
This strategy is especially effective with multi-location outlets, as it
leads to a high renewal ratio for those stations that take the relatively small
amount of time to contact individual store managers — who are usually the
last to know that they're going to be on the radio. Therefore, you should
send each location a copy of the script, address it to the store manager’s
attention, and encourage him not only to share the campaign details with

his staff but also to feature the product prominently in-store.

Look At The
National Picture

Knowledge should also take the
form of being tuned in to new, crea-
tive, successful campaigns being
done in other regions of the coun-
try. Accounts and agencies alike
love to to have this information.
This is the reason for holding
monthly conference calls, either
formally within your radio
station’s group, or informally with
a group of sales managers you
know from around the country.

If you decide that this area is un-
derserved in your market, use the
information you've gathered to
create specific targeted mailings to
businesses or agencies that will
find it useful. With the vast amount
of software available in today’s
market, this concept is easier to
pull off than most people think.
Sending specific, pertinent infor-
mation is a far superior route to
take than sending generic newslet-
ters, especially when you consider
that the latter test so poorly

anyway.

Another method by which you
can reap rewards between sales is
to concentrate on efficient, timely,
accurate paperwork. This particu-
lar area of service is often the
source of many an account’s com-
plaints. You should try to institute
a policy whereby all paperwork is
processed and mailed within 24
hours.

Telephone policy is another area

that can pay tremendous divi-
dends. Again, your staff's goal
should be to return all phone calls
as soon as possible. At stations
where this concept is a priority,
salespeople are informed via a
paging system immediately follow-
ing the receipt of phone calls. The

can then either return
the call directly or get back with
the account as necessary.

Publicize Your Efforts

Keep in mind that once you've
adopted these or any other service
policies you must publicize and
promote them to existing clients as
well as new advertisers. A service
policy statement should be an in-
tegral part of your station presen-
tations.

Finally, you should spend some
time researching a service niche
that isn’t being addressed in your
market. This niche should not only
be open, but also be something that
you have the time, resources, and
staff support to be able to ac-
complish consistently. Then build
your service franchise by doing a
great job in the area that you've
selected.

Chris Beck is President of
Chris Beck Communications, a
sales consuiting firm. If you have a
question you'd like this column to
address, he can be reached at
(818) 594-0851.

Sale Stratogy

ecause retail is a seven-day business in which the
biggest day of the week is Saturday, adopt a policy

of seven-day service. Although rarely used, this op-
tion can be of critical importance when needed.

All you have to do is have one salesperson on-call via a pager each
weekend. If a problem develops, have the advertiser call the pager to get
the situation resolved, Another method is to hire an answering service that
will route an advertiser's calls to specific salespeople or managers.
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FROM THE SOON-TO-BE DOUBLE PLATINUM ALBUM

OPEN UP AND SAY.. AHH!

PRODUCED BY TOM WERMAN FOR JULIA'S MUSIC, INC.
ENGINEERED BY DUANE BARON
MAMAGEMENT: FRONTLINMNE
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OVERVIEW

VCR Sales Slide

n the wake of the early ’80s vid-  upgrades, or as second or third
units in homes that already own a
VCR. Videocassette manufac-
turers should find this trend
especially disturbing, as new VCR
homes generally account for the
most rental activity. Longterm
VCR owners tend to account for the
most videocassette purchases, but
the sales aren’t enough to make up
for the loss in rental revenue.

In addition, the survey found that
May ’88 sales of TV sets were up
5%, sales of projection TVs had
risen 26%, and sales of camcorders
had increased 46%.

eo boomn, VCR sales are begin-

ning to wane. According to the
latest information from the Elec-
tronic Industries Association, VCR
sales to dealers during May ’88
totalled 709,275 units, a 9% drop
from May ’87 figures. What's
more, ’88 unit sales stand at

4,157,352, down 11% from last
year’s total.

These figures also indicate that
the number of new VCR homes has
dropped significantly, mainly be-
cause a majority of VCRs are be-
ing bought either as replacements,

NEW THIS WEEK

® LEONARD PART VI (RCA/Columbia)

Bill Cosby of Jello pudding fame, etc., etc. stars in this would-be spy
spoof, which died a quick death in theatrical release but nevertheless
spawned the Peabo Bryson & Regina Belle hit single “Without You.”
(Street date: 7/8).
® ACTION JACKSON (Lorimar)

Ex-pro footballer Carl Weathers plays the black supercop whose name
makes up the title. Former Prince paramour Vanity portrays the love in-
terest as well as performs on the Atlantic soundtrack LP, which also
features contributions from the Pointer Sisters, Madame X, Levert, Sister
Sledge, Skyy, M.C. Jam, and Pee Wee Jam. (7/13).

VANITY, THY NAME IS ALICE — Multimedia stars Vanity (I} and Alice
. Cooper compare mascara.

. ®THE PRINCE’S TRUST ROCK GALA (Radio Vision)

| This concert extravaganza features highlights from last year's annual
benefit concert on behalf of disadvantaged young people in the UK. Among
the stars who turned out that night were Elton John, Phil Collins, Eric
Clapton, Bryan Adams, Dave Edmunds, Ben E. King, and Alison Moyet,
many of whom joined George Harrison and Ringo Starr for grand finale
renditions of “While My Guitar Gently Weeps” and “With A Little Help From
My Friends,” which Harrison and Starr once performed while members of a
semi-popular quartet from Liverpool. (7/14).
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LEATHER BOYS — Andrew Ridgely () and George Michael reunite for
fond memories of those days when — just like Webster’s dictionary — they
were leather-bound.

® STAND BY ME: THE AIDS DAY BENEFIT SHOW (Radio Vision)

Another 1987 British benefit concert, this one was staged at London's
Wembley Stadium to raise money for AIDS research. Performers include
George Michael (joined by former partner Andrew Ridgeley for a one-shot
Wham! reunion), Elton John, Bob Geldof, Boy George, Herbie Hancock,
Meat Loaf, Kim Wilde, andBen E. King, who, of course, performs the title
song here. (7/14).
® PRINCE OF DARKNESS (MCA)

John Carpenter, whose credits include “The Fog,” “The Thing,” and
“Halloween,” wrote and directed this sinister tale of Satanic forces that
reside in a church as well as in the bodies of a group of street derelicts.
Slasher film buff Alice Cooper has a small role as the leader of the street
people. (7/14)

e
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CARRY HARRY — Former Spinal
Tap bassist attempts to raise the
nation’s political consciousness.

Shearer Offers
Convention
Coverage

oted humorist Harry
Shearer — perhaps cur-

rently best known in Ra-

dioland for his nationally syndi-
catedNPR program, “Le Show" —
is offering ten-minute, multi-seg-
mented, satirical news updates di-
rect from the upcoming Democrat-
ic and Republican national conven-
tions. These are free to commer-
cial and noncommercial radio sta-
tions.

Available on a market-exclusive,
first-come, first-served basis, the
feeds will take place at 10:49 EST
on the days of the conventions (Ju-
ly 18-21 for the Democrats; August
15-18 for the Republicans). For fur-
ther information, contact Sarah

o

WEEKEND BO
JULY 1-4*
1 Coming To America $21.4
(Paramount}* *
2 Who Framed $14.5
Roger Rabbit (Buena Vista)

3 Big $6.5
(20th Century Fox)

4 Bull Durham $5.315
(Orion)

5 Crocodile Dundee i $5.31
{Paramount)

6 The Great Outdoors $4.6
(Universal)

7 Red Heat $4.3
(Tri-Star)

8 Big Business $4.0

(Buena Vista)

9 Willow $2.5
(MGM/UA)
10 The Presidio $1.7
(Paramount)

*Figures based on four-day weekend
* *First week in release
All figures in millions
Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
This week's openers include
“Arthur 2: On The Rocks,” the
long-awaited sequel in which
Dudley Moore andLiza Minnel-
li reprise their respective roles
as a rich dipsomaniac and his
one true love. The A&M sound-
track includes contributions
from Chris De Burgh, OMD,
Tower Of Power, Brenda
Russell, andBurt Bacharach &
Carole Bayer Sager.

Also opening this week: “Li-
cense To Drive,” a teen com-
edy centered around the rite of
adolescent passage reflected in
the film's title. MCA's got the
soundtrack, which features
such notables as the Breakfast
Club, Billy Ocean, New Edi-
tion, Belinda Carlisle, and D.J.
Jazzy Jeff & Fresh Prince.

www americanradiohistorv com

day, the Nielsen Media Re-
search list of top ten television
shows was unavailable at press

time.

All show times are EDT/PDT, subtract
one hour for CDT. Check listings for show-
ings in the Mountain Time Zone. All listings
subject to change.

* GROOVIN’' TO NEW OR-
LEANS: New Orleans, Ameri-
ca’s musical melting pot, is the
setting for the premiere presen-
tation of the hourlong Showtime
special, “The New Orleans Jazz
& Heritage Festival” (Saturday,
7/9, 10pm). Hosted by Herbie
Hancock, the program is high-
lighted by footage from the 19th
annual festival, including live
performances by B.B. King, Al-
len Toussaint, Al Green,
Stevie Ray Vaughan, Los Lo-
bos, Rita Coolidge, and a re-
union of '70s rock 'n’ rhythm
masters Littie Feat.

TAKE ME TO THE RIVER —
Rev. Green sings sweet as
love, strong as death.

¢ LOVE, HAPPINESS, AND
REV. GREEN: Seminal '70s soul

singsation Al Green can also be
seen in a 90-minute documen-
tary, “Gospel According To Al
Green” (PBS, Saturday, 7/9,
9pm). Filmed in 1984, the spe-
cial — part of PBS's "Summer
Night Music” series — focuses
on Green's career as both a
soul/pop singer and minister of
his own church in Memphis. In
addition to interviews with
Green and his longtime pro-
ducer Willie Mitchell, the show
includes footage of Green per-
forming at a gospel concert in
Washington. (PBS programming
varies in each market; check lo-
cal listings for air date and time
in your area.}

Due to the Fourth Of July holi-

s T SRR

©® COMING TO AMERICA (Atco)

e

TOUSSAINT’'S WORTH —
Songwriter/producer/pianist
Allen Toussaint, back before he
learned to dress himself from
royalty checks.

o TALK TO ME: A wide varie-
ty of musical styles are repre-
sented on the late night/early
morning taik shows this week.
“Moonlighting” actor (and
sometime singer) Bruce Willis
appears on “Late Night With
David Letterman’’ (NBC, Satur-
day, 7/9, 12:30am). Guitarist/
vocalist Pat McLaughlin drops
by Dave's house (Wednesday,
7/13), while the Earth, Wind &
Fire horn section sits in with
Paul Shaffer and the "“World's
Most Dangerous Band” (Thurs-
day, 7/14).

Guests visiting the “Late
Show” include country singer/
songwriter Hoyt Axton (Fox,
Friday, 7/8, 11pm), and long-
time air personality Bruce
‘“Cousin Brucie”” Morrow
(Monday, 7/11). Legendary
jazz trumpeter Dizzy Gillespie
can be seen on “Today” (NBC,
Thursday, 7/14, 7pm).

o CLASSICAL GAS: '60s
comeback kids the Smothers
Brothers and their longtime
sidekick/guitarist/composer
Mason Williams join conductor
John Williams and the Boston
Pops Orchestra for an “Even-
ing At Pops” (PBS, Saturday,
7/9, 8pm).

¢ MUSIC FOR SUBMARINE
RACE WATCHERS: The Shir-
elles join host Woltman Jack
on "Rock 'N' Roll Palace”
(Nashville Network, Saturday,
7/9, 8:30pm).

Single: Coming To America/System
Other Featured Artists: Levert, Cover Girls, Nona Hendryx

® BULL DURHAM

Single: A Woman Loves A ManiJoe Cocker (Capitol)
® THE GREAT OUTDOORS (Atlantic)
Featured Artists: Elwood Blues Revue, Pop Will Eat itself

® RAMBO Il (Scotti Bros./CBS)

Single: He Ain't Heavy, He’s My Brother/Bill Medley
Other Featured Artists: Giorgio Moroder f/Joe Pizullo

® COLORS (Warner Bros.)

Featured Artists: Ice-T, Roxanne Shante, Salt-N-Pepa
® THE DECLINE OF WESTERN CIVILIZATION PART i

(The Metal Years) (Capitol)

Featured Artists: Motorhead, Megadeth, Alice Cooper

® MORE DIRTY DANCING (RCA)

Single: Do You Love Me/Contours (Motown)

Other Featured Artists: Otis Redding, Solomon Burke, Four Seasons

UPCOMING

® ARTHUR 2: ON THE ROCKS

Single: Love Is My Decision/Chris De Burgh (A&M)

® VIBES

Single: Hole In My Heart (All The Way To China)Cyndi Lauper (Epic)

® CADDYSHACK Il (Columbia)

Single: Nobody's FoolKenny Loggins
Other Featured Artists: Cheap Trick, Full Force, Pointer Sisters

® COCKTAIL

Singles: Kokomo/Beach Boys (Elektra), Powerful Stuff/Fabulous

Thunderbirds (Ele
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Remix by Siep Petiibine
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Cheesecake On A Stick

Wilmette, IL-based com-

pany has recently entered

the $2.5 billion US frozen
novelty market with “Wunder-
Bar,”” a chocolate-covered
cheesecake on a stick.

The first WunderBars were sold
from a pushcart last summer at
Chicago’s Ravina music festival.
Currently, the treat can be pur-
chased in 15 Midwestern, Southern,
and Western states, and first-year
sales are projected to reach $2
million.

The WunderBar had its gene-
sis in the kitchen of Cissy Brotman,
whose cheesecake recipe was re-
portedly a local favorite. Her
neighbors — Tom MeGlade and
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WVAQ/Morgantown, WV air
personality Kevin Nicholas,
wife Michelle, son Justin Alex-
ander, May 23

KFMFIChico, CA MD Morty
Griffin, wife Ginny, son Kevin
Robert, June 10

WIEIA Corp. sales rep Doug
Uyehara, wife Sarah, son Taylor
Kane, June 21

WKYQ/Paducah, KY air per-
sonality Bobby Cook, wife
Sherri, son Adam Kent, June
23

PolyGram Records Exec. VP
Harry Anger, wife Peggy. son
James Williams, June 28

WOKQ/Dover-Portsmouth,
NH MD Dan Lunnie, wife
Laurie, daughter Kelly Jean, @
June 30 &

R
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Marriages: |
i W2ZKX/Biloxi, MS Production
. Director Mark McCraw to
© WZKX weekend receptionist
i Lisa Vee, June 25
% Condolences:

KlIS/Los Angeles Asst. Con-
trofler Cruz Granada, June 25

s
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Howard Eirinberg, a pair of
former Quaker Oats new product
managers — sought a way to mar-
ket the woman’s recipe.

After a research and develop-
ment company discovered a way to
freeze the cheesecake but still keep
it soft enough to eat out of the
freezer, the duo contracted withVi-
enna Sausage Co.’s bakery prod-
ucts plant to produce the bar.

The result now comes in two
flavors, plain and chocolate chip,

and sells for about $1.59 for a single
four-ounce bar.

- From Mall
. Things,
Big Things
Sometimes
Come

i t least one social scientist
has suggested that shop-

ping malls have almost be-
come a secondary religion in
American culture, adding that the
buildings themselves are not unlike
secular churches. He may not have
been that far off the mark, as
American malls have multiplied at
a rate that would make the Pope
gloat with delight.

According to the International
Council of Shopping Centers, there
are currently 28,500 shopping malls
in the United States. Interesting-
ly, nearly all adults in America —
that is, 94% — visit a mall at least
once a month. As a result, US shop-
ping malls produce total annual re-
tail sales of $554 billion, which
amounts to 54% of total US non-
automotive sales. Say amen, some-
body.

DR SIRINTS “BURIED ALIVE”

Is The Most Bizarre Promotion of the Summer!

Al

A I|ve broadcast
| from 6 feet under!

e $$ Maker

¢ Traffic Builder
¢ High Profile Remote

Clients & Llsteners LOVE It!

First Voice-Activated
Synthesizer Arrives

Enables Amateurs To Create, Perform Songs

ould-be musicians, radio production wizards or aspiring
songwriters who need a little extra help in composing their next
big hit might be interested in a new voice-activated synthesizer
manufactured by the San Mateo, CA-based Breakaway Music Systems.

The company advertises its “Vocalizer 1000” as the first consumer
synthesizer that responds to a hummar voics rather than a keyboard. Thanks
to a built-in muititrack digital recorder, the unit aliows budding tunesmiths to
compose a complete song, one part at a time, then add those components
to an existing drum track provided by the Vocalizer.

Here's how it works: the user simply hums a melody or tune into the
unit's microphone, then pushes a designated instrument button. The
Vocalizer's microprocessor technology converts the pitch of the voice and
plays back the melody as if it was being played on the selected instrument.
(There are 28 instruments from which to choose, including electric piano,
bass guitar, flute, saxophone, trumpet, violin, bells, and steel drums.}

28 Instruments, Seven Rhythms

The unit also provides seven programmed drum rhythms (jazz, reggae,
etc.), to accompany the user's melody. If the user can't come up with an
original tune to match the beat, he can turn to the “Smartsongs” feature.
This consists of a cartridge containing a series of prerecorded songs that
can be dropped into the Vocalizer. (Addmonal Smartsongs cartridges will
be sold separately.)

Other features include the JAM connector, which links two or more
Vocalizers to create a mini-band; built-in stereo effects (harmony, slide,
chorus, echo); an audio input so other instruments can plug into the mini-
synthesizer; and the MIDI (Musical Instrument Digital Interface) special line,
which connects the Vocalizer to other keyboard synthesizers. The unit will
even correct off-key notes, should your humming skills be a little rusty.

Weighing approximately three pounds, the notebook-size unit is
powered by six C-size batteries, or can hook up to any household adaptor.
Due in stores this fall, the Vocalizer 1000 wili carry a suggested retail price
of $299. For more information, contact Ketchum Public Relations at
(415) 984-6176.

New Service
Reduces
High Cost

Of Hotel
Phone Bills

eople complain about Ma

Bell’s ever-changing phone

rates almost as much as
they do the weather, but anyone
who travels frequently knows that
phone users take a real beating
when it comes to long-distance
phone calls from hotel rooms.

When William von Meister was
charged $4.42 per hotel phone call
last summer — and none of these
calls was completed — he decided
not to get mad, but to get even. The
solution? He started a new Vienna,
VA-based company called Phone
Base, a long-distance phone serv-
ice designed with the business
traveler in mind. By calling the
company'’s toll-free 800 number, a
customer avoids those excessive
hotel charges since 800 numbers
automatically bypass a hotel’s cen-
tral billing computer.

Phone Base transmits calls over
leased phone lines. It also uses an
innovative computer system that
can actually recognize callers by
their individual vocal patterns.
This voice-activated security sys-
tem allows the client to instruct
“Marie,” a computerized secre-
tary, to set up conference calls,
take messages, forward calls, and
even suggest a good restaurant
near the traveller’s hotel.

The service is presently avail-
able in 35 cities for a basic charge
of $39 a year, plus 60 cents per com-
pleted call and 45 cents a minute.
All of which beats $4.42 per non-
completed call.

Your top jock (or other
celebrity) is placed in a
custom coffin and lowered
into the ground where he
broadcasts live while

e Fundraiser ¢

“Sales from the crypt were fantastic

— Sharon Taylor-Wood
KSLX/Phoenix

. One of the hottest promotions
in years!"”
— Jerry Clifton
Programming Consuitant

i

KLSX's Bob Flanick became the hottest man on Phoenix’s
airwaves during the 48-hour Buried Alive promotion,

18 m R&R July 8, 1988
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“chains of love” [

the new single
from the album the innocents
B produced by stephen hague
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“Sweet Child
O’ Mine”

CHR CHART: o> @

Average Move: +3

#2 MOST ACTIVE

PWR99 add 39 KEGL 5-4 (HOT)

Y100 add Y95 34-23 (HOT)
KITY add KKBQ 34-24
KTFM add B97 19-10 (HOT)
Q105 add WMMS 34-22
WKBQ add KATD 11-6 (HOT)
B94 deb 25 KWSS 27-19 (HOT)

See The Parallels Page
For Many More Incredible Moves

On Guns N’ Roses!
GEFFEN

RECORDS

www americanradiohistorvy com

Some Polydor Doors Still Open

bout six weeks down the road,
PolyGram will become the distribution
arm for East Coast-based Mercury

Records and West Coast-based Polydor
Records. ST has learned that Polydor's

. national lineup is nearly complete.

When the split comes, you'll find PolyGram
VP/AOR John Brodey relocating permanently to
L.A. with the new title of Sr. VP/Promotion. -
PolyGram’s local Atlanta rep Bill Smith will
also be heading west to become VP/CHR
Promotion, while AOR veteran Wynn Jackson
will also leave Hot'lanta to become National
Album Promo Director.

_ ST hears there's still another national CHR
position and possibly a national secondaries
slot yet to be filled at the new label. Plans are
to hire from outside the company for these as
well as all the local promo gigs, as PG didn’t
want to dismantle the core of the existing
PolyGram, soon-to-be-called Mercury,
promotion staff.

ST hears that former KIIS/L.A.
President/GM Wally Clark resigned his
consultancy with the Gannett stations last
week, even though he was scheduled to stay
on board through September 1989. Look for
Clark to be a major player in Carl Hirsch's
Metropolitan deal (R&R 7/1), as he’s most
familiar with the NY, L.A., and Philly markets.

With Paul Jacobs becoming GM at
WDTX/Detroit (see Page 1), what do he and
Fred Jacobs (his brother) and Tom Bender
(his best friend) talk about? Not much,
considering Fred consults crosstown Classic
Rocker WCSX and Tom is its GM!

ST has learned Columbia is going to
boost Director National Singles Promotion Burt
Baumgartner to the newly-created position of
VP/Pop Promotion.

In the wake of last week's headline news,
Berry Gordy Jr.’s new company has decided
to close down the Nashville office of its
Jobete publishing arm.

Power 106/L.A. morning madman Jay
Thomas has been nominated for an Emmy in
the QOutstanding Supporting Actor In A
Comedy Series category for his work as
hockey star Eddie LeBec on “Cheers.”
Meanwhile, Jay’s sidekick, ‘‘Power Jaws
Jane’’ Johnson, has been named “Miss
Burbank 1988” and thus will compete in the
upcoming “Miss California” pageant.

What will longtime New York moming man
Don Imus be doing when WNBC becomes all-
ports WFAN? Could he be contemplating a

“Power Play” in the city?

LONG MAY IT WAVE — When Q107/Washington,
DC recently held a Michael Jackson Banner Contest

at the Landover, MD Capitol Center, the winning en-

try stretched completely around the building! Shown l
straddling the symbol of endless love is afternoon
driver Gary Spears.

Is WBMW/Washington PD Bob Brooks
letting the station’s NAC format evolve into
something more mainstream? Heard this week
were soft vocals by Bob Dylan, the Beatles,
and Bob Seger.

KASE/Austin morning man Tom Allen has
committed himself to shaking 10,001 hands in
order to help raise money for the local
Brackenridge Children’s Hospital. Each person
he greets will have the chance to hand over a
donation and receive a prize, with the
10,001th person walking away with a special
grand prize.

Consultant Lee Abrams says there’s no
truth to the persistent rumor that KTWVIL.A.
will drop “The Wave” for Abrams’s still-under-
development “Radio Lisa” satellite rock format.
Abrams said the story took him ‘“‘completely by
surprise,” but added, “I'd certainly love the
station.” Abrams is hoping to make a formal
announcement about his new format next
month.

Birch Radio recently announced that it will
release its “CountyAmerica Reports,” which
detail nationwide county-by-county listening,
beginning this month. The first phase will cover
all counties within the top 50 metros, based
on March '87-88 interviewing. The second will
blanket the rest of the continental US,
including Anchorage.

Continued on Page 25
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I PARTOF ME

MICHAELJACKSO

The new single
from the album Bad
Produced by Quincy Jones | mooa

Co-produced by Michael Jackson £
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They came together

DESIGN YOUR

You know your listeners -- and we've got

a video promotion that they will love.
Once-in-a-lifetime all-star performances

by legends and hit makers --

and it's free for your listeners! You pick

the video -- we'll do the rest! An exclusive
promotion in the top 20 markets, from HBO Video.

soub G

\f theyre

e Naeioter Fisher [ ~pF AT MUSIC, GREAT VIDEOS,

(
|
|
! (213) 553-4330
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once...they made history forever!

OWN PROMOTION

If they love SOFT SOUNDS -

If they've GOT SOUL

| JAMES

BROWN
» Friends

“Set Fire To The Soul”

CARLY

SIMON

Live From Martha's
Vineyard

A rare concert performance, including
— You're So Vain

— Nobody Does it better
— Coming Around Again

Joe Cocker
Wilson Pickett
Billy Vera

Aretha Franklin

GREAT PROMOTIONS

| ATKINS

If they're PURE COUNTRY

CHET

_onFriends

“Music From The Heart”

with:  The Everly Brothers  Mark Knopfler
Emmylou Harris
Waylon Jennings

Michaei McDonaid
Willie Nelson
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The new single from the platinum album

“Scenes From The Southside.”
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STREET TALK

Continued from Page 20

As of July 1, WZZTI/Columbus has
switched from Urban to a Gold format and will
operate under the new calls WXLE.

Paul Mitchell, most recently Asst. PD/MD
at KXOA-FM/Sacramento, takes over the
KPOIl/Honolulu PD post in the wake of Greg
Mundy’s exit.

Kevin Brown is the new PD at
K94/Norfolk. Brown, who comes from the PD
post at KIPR/Little Rock, replaces Don Allen.

Dismayed over the way things were going
at Gold-formatted XTRA (AM)/San Diego,
legendary rocker Wolfman Jack pulled his
own plug on his live afternoon show. There've
been rumors of the station moving to a
News/Talk format as well as plans to automate
the outlet in the interim. However, y'awl can
still howl with the Wolf on his “Rock 'N’ Roll
Palace” TV show, currently airing over the
Nashville Network.

Is 100KHI/Ocean City in trouble with
Arbitron? ST's ear-to-the-conch shell says the
ratings giant is concerned about some
mentions of diaries during the spring sweep.
No comments from PD ‘‘Hitman’’ McKay.

Lisa Dillon segues from mornings at
WHYT/Detroit to become part of the
WMMS/Cleveland “Buzzard Morning Z0o,” as
Roberta Gale exits.

The PD post at Jerry Clifton-consulted
WQUE/New Orleans is one of the most
sought-after jobs in America. GM Dale
Matteson may have a final decision by week’s
end. Late word has KQKQ/Omaha morning
man/PD Mark Evans moving to
KXX106/Birmingham as PD, which would
mean Jim ‘‘Catfish’’ Prewitt could be the
man for the 'QUE.

Don Michaels has exited the Assistant
PD/MD slots at KDWB/Minneapolis for
weekends at crosstown CHR WLOL. KDWB
afternoon driver Ed Lambert will take over the
MD chair. Meanwhile, KDWB PD Brian Philips
has nabbed his former Promotion Director Paul
Williams away from BJ105/Orlando, leaving
PD Brian Thomas looking for a promotion whiz
as well as an overnighter.

More than 300,000 party people jammed
Hollywood Beach (7/4) for Power 96/Miami’s
“Woodstock Of Dance Music” promotion.
Capped by a fireworks display, the free
concert featured more than 20 acts, including
Stevie B., Information Society, TKA, Erotic
Exotic, Cynthia, the Cover Girls, Denise
Lopez, and Clockwork.

After a stormy 15 months at TK
Communications’ WSHE/Miami, Charlie
Kendall has left the building. “I figured it was
time to get back into broadcasting,” Kendall
told ST. Kendall, who had been doing AM
drive since relinquishing his OM title earlier this

year, said he’s looking at a number of options.

Reach him at (305) 563-9406.

Elsewhere in Florida, TK's WHOO &
WHTQ/Orlando combo is now simulcasting
AOR. '"HOO had been using SMN’s Country
format. The 50kw AM will continue to
broadcast a wide variety of live sports,
including Miami Dolphins football.

KKBQ/Houston grabs Famous Amos,
most recently at KHFI/Austin, for afternoons.
Meanwhile, Mark Todd exits middays at
KMEL/San Francisco for the same slot at
93Q, replacing Austin Healy, who landed a
swing spot at Power 35/NY.

Former WAMO/Pittsburgh PD Chuck
Woodson surfaces in the PD position at
WCDX/Richmond.

e

S

Several programmers called the ST “fun
fone” to rave about the new Neil Young video
for “This Note's For You" in which Young
roasts musicians (Whitney Houston, Michael
Jackson) who work with corporate sponsors
(Coke, Pepsi, Budweiser). Part of the clip
shows a Michael Jackson lookalike with hair
ablaze, crawling toward a would-be Whitney
Houston, who douses the fire with some kinda
canned, brown, fizzy liquid.

Following discussions with Reprise and
Young’s manager Elliot Roberts, MTV has
rejected the video. While ST heard it was on
the grounds that the video insults sponsors
and artists, MTV cites its longstanding policy
of not airing videos that contain product
mentions.

ST is pleased to report that gunshot victim
Denton Martr (ST 7/1) has been released from
the hospital. Cards to West Creeke
Apartments, 1723 West Creeke Way, Apt.
10W, Louisville, KY 40242.

Facing medical bills in excess of

- $50,000:-rockabilly legend Charlie Feathers

will receive all proceeds from a benefit concert
to be held in Memphis (7/17). Call (901)
685-6013 for details.

Yes, that's ever-suave and debonair EMI-
Manhattan recording artist Robert Palmer
doin’ his fine-tailored coverboy thang on this
month’s GQ.

Condolences to the family of jazz 'n’ blues
great Eddie ‘‘Cleanhead’’ Vinson. Best-
known for his original recording of “Cherry
Red,” the saxophonist/vocalist's nearly
50-year recording career ended Saturday
(6/26) at age 70.

R&R's staff is deeply saddened by the
untimely loss of Bob Kaghan (Page 3). He
was a true friend to the industry. We’ll miss
you, Bob.

All of us at R&R join in wishing three-year
staffer Adam White the best as he returns to
his native England to pursue a variety of
journalism projects. The former drummer for
the Atlantic Rollers (not to be confused with
those latter-day upstarts from Bay City) will
continue to contribute to R&R from his new
North London perspective.
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THE NEW SINGLE
FROM THE ALBUM
“TOUGHER THAN LEATHER"

PRO-1265

NOW IN SNEAK
PREVIEW ROTATION
ON MTV

PR

RECORDS,INC

© 1968 PROFILE RECORDS. INC.
740 BROADWAY, NY, NY 10003

PRO-5211

KRBE deb 36
KITY

FM102 34-29
KROY add
KMEL

WPGC

B93 deb 34
KXX106

Z102 add

KTUX

KMGX 34-28 (HOT)
KRQ

WJAD

KIXY add
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KPZEDrops
Religion
For Talk

KPZE/Anaheim has dropped its
religious features for a talk and in-
formation format. The station pre-
viously aired a mix of religious,
business, and sports program-
ming.

“Response to the general talk
programs was so overwhelming
that we realized there was a need
in this market that was not being
met by any other station,” said GM
Bill Gudelman. “We feel that Talk
radio is simply gaining a greater
appeal among radio listeners in
this area.”

Morning drive will now feature
Al Gross. Restaurant critic Fifi
Chao and talk show host Karen
Tyndall, the syndicated ‘‘Phil
Donahue on Radio,” and hourly
CNN news broadcasts also have
been added to the station’s pro-
gramming.

Talk programming on a fulltime
basis in the market has previously
emanated from L.A. outlet KABC.

WEST COAST A&R

NEWSBREAKERS

Bob Garland

—

Alan Oreman

Oreman, Garland
Upped At Columbia

Columbia Records has officially
named Alan Oreman Director/Al-
bum Promotion, West Coast and
has promoted Bob Garland to Di-
rector/Singles Promotion, West
Coast. Oreman relocated eight
months ago to Los Angeles from
Atlanta, where he’d been the local
rep for 11 years. Garland, also an
11-year label vet, previously held
local and regional posts.

VP/Promotion Marc Benesch
told R&R, ‘I have known and have
worked closely with both Bob and

Buie Promoted
To Island VP

Kim Buie has been upped from
Director/West Coast A&R to VP/
A&R, West Coast at Island Rec-
ords. She will continue to be based
in Los Angeles.

Island President Lou Maglia
commented, “Kim has already
proven to be a major asset to Is-
land on both the music and film
sides of our companies.”

Buie told R&R, “It’s a real
pleasure for me to know that the
company believes in my work and
what I’ve accomplished. I'm more
than flattered. Lou Maglia and (Is-
land Records Chairman) Chris
Blackwell both have been immense
supporters of me and what I've
been trying to accomplish, and I
couldn’t ask for anything more
from any company. I love it here.”

Kim Buie

Before joining Island almost two
years ago, Buie was Director/Pop
A&R at MCA Records in Nashville.
She previously handled marketing
duties at Praxis Management in
Nashville.

Before you lease those
expensive packages, call us
for a FREE Version 2 demo
package. 1-800-622-AJOK
Toll free customer support.
"“Outstanding value. Finally a
system where we don’t have
to change our programming
philosophy to fit the
software.”’ Dave Roberis PD
KLCE Radio, Blackioot 1D.

WE CAN SAVE YOUR STATION
THOUSANDS OF DOLLARS!

The last music selector program you’ll ever need!

PRODUCTIONS

Moundsvile. WV 26041

A Lso Call for an on-line demonstration of our latest product.
The radio station ““Info. Line’’.
<3 Generates maximum revenue with little effort!
)

1-800-622-AJOK

Alan for the past ten years. They
are two of the best and most profes-
sional record men in the country.
Year after year they grow stronger
and continually prove themselves
as highly talented individuals.
These well-deserved moves will
even further enhance our presence
on the West Coast.”

Garland commented to R&R,
““We have the best local promotion
staff in the business, and I look for-
ward to working closely with them
and their radio stations around the
country.”

Oreman told R&R, ‘“The AOR
format is definitely responsible for
breaking many artists, and I'm
looking forward to doing whatever
I can to continue Columbia’s pres-
ence in this format.”

Gainey
Appointed
GSM At
WWMY

Bob Gainey

Bob Gainey has been appointed
GSM at Easy Listening WWMY/
Greensboro, where he will direct a
six-member staff.

VP/GM Michael Whalen noted,
“Bob’s 18 years of successful ex-
perience as a sales professional
have well prepared him to lead our
sales effort in the direction of
outstanding success.”

Gainey told R&R, “I'm very
pleased and excited to be here.
This is a very professional organ-
ization. Since this is the only Easy
Listening station in the market, I
think the opportunities here will be
gea "’

Prior to joining WWMY, Gainey
was Owner/President of a regional
rep firm, G&G Media Services. He
was previously GSM at crosstown
WOJY & WGLD for three years.

In the winter ’'88 Arbitron,
WWMY ranked 15th 12+ with a 1.8
share.

WWW-americanradiohistorv.com

AUSFELD PREMIER VP

Papandrea New WABY
& WKLI GM

WWYZ/Hartford GM David
Papandrea has segued to similar
duties at Premier Broadcast
Group’s WABY & WKLI/Albany.

He replaces Robert Ausfeld, who
has been promoted to the corporate
position of VP/National Sales. Aus-
feld joined the combo in 1982 as
Station Manager and was pro-
moted to GM in 1987. His new re-

RUSSELL GSM

Hill PD
At WKJY

L

Keith Hill

Soft AC WKJY (K-Joy)/Hemp-
stead (Long Island), has named
Keith Hill PD and Lindsay Russell
GSM. Hill formerly programmed
WMYI/Greenville, and Russell ar-
rives from CHR WLOL/Minneapo-
lis.

WKJY had aired the ‘“Format
41" format until July 4, when it cut
back the satellite programming to
evenings, nights, and weekends.
GM Ken Harris told R&R the sta-
tion would not be using any “For-
mat 41" programming by August 1.

“We will have more control of
our own clocks, and will be able to
do more things locally than the sa-
tellite allows us to,” Harris ex-
plained. ‘“Keith Hill is here and he
has one heck of a track record run-
ning soft ACs. I think Keith is one of
the brightest young PDs in the
business today.”

Hill told R&R, “We’ll be fighting
a good and honorable fight. Philos-
ophically and mentally, everything
is right on course. It’s great to be
working for such terrific broad-
casters.”

Hill spent the last year program-
ming WMYI. His previous pro-
gramming stints included WOJY/
Greensboro; WCTC/East Bruns-
wick, NJ; and WMID/Atlantic Ci-
ty. As an air personality, Hill has
worked at WFIL and WXTU/Phil-
adelphia, as well as Syracuse sta-
tions WNDR and WSYR.

Regarding Russell, Harris told
R&R, “Lindsay has a wealth of
knowledge, a sophistication about
promotion, and strong sales experi-
ence. We are very actively and ag-
gressively seeking more sales peo-
ple. We won't stay at five or six
salespeople for very long.”

In the winter Arbitron, WKJY
ranked 14th 124+ with a 28.
Leading the 12+ field is fellow AC
WALK-AM & FM (7.0).

(N

David Papandrea

sponsibilities encompass WABY &
WKLI as well as Premier’s other
properties, WOUR & WUTQ/Utica,
NY. Reportedly, the company will
soon announce another acquisition.

Papandrea told R&R, ““It’s like I
died and went to radio heaven.
There are some really fantastic
guys here at Premier. It's good to
be at stations that are market
leaders. We're looking to take
things to the next level. We're go-
ing to get very aggressive in our
marketing and promotions.”

Prior to joining WWYZ, Papan-
drea held sales and management
positions at WAAF /Worcester and
Tampa stations WDAE and
WKRL.

In the winter ’88 Arbitron,
“Music Of The Stars” WABY reg-
istered a 2.3 (12+), while AC WKLI
improved to a 7.1 to rank fifth
overall. Leading the pack was Full-
Service ACWGY (11.8).

Crone
Named
KWLN GSM

Sharon Crone

WHRK & WDIA/Memphis LSM
Sharon Crone has been named
GSM at crosstown KWLN. Former
GSM Dee Gillihan has assumed
LSM duties at the Dittman Group
outlet.

KWLN GM Don Boyles told
R&R, “As soon as I met Sharon I
realized she was a great talent. She
has the skills, the drive, and the in-
telligence — all the makings of a
market-leading GSM. There was
no question in my mind that she
was it.”

Crone has several years’ experi-
ence in the Memphis market. Prior
to joining WHRK & WDIA, she
worked at WMC-FM, WGKX, and
Media General broadcast services.

Dittman recently purchased
KWLN and is engineering a format
change from AOR to CHR.
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Radio

® PATTY BENSON has been named
NSM at KOMO/Seattle. She has been
with the station six years, most recently
serving as Traffic Coordinator.

® JO ANNE COBLENTZ has joined
WFLA & WFLZ/Tampa as LSM. She
previously was Retail Sales Manager at
WAXY/Ft. Lauderdale.

Records

David Cohen Mary Taten

®DAVID COHEN has been appointed
VP/Business Affairs, West Coast for
CBS Records. An 18-year label vet, he
has spent the last seven years as Di-
rector/Administration, West Coast.

® MARY TATEN has been named Re-
gional Director/Pop Promotion, North-
east at Arista Records. She formerly
served as Manager/Promotion at MTV.

NEWSBREAKERS

® SHERRY RING GINSBERG has ad-
vanced to VP/Press & Media Relations
at Elektra Records. She previously
spent two years as the labei's National
Director/Press & Media Relations.

Sherry Ring Ginsberg Bill Black

®BILL BLACK has been upped to
NSM at Atlantic Records. He formerly
served 11 years as the label's South-
east & Southwest Regional Marketing
Manager.

PROS ON THE
LOOSE

Jay Brooks — Promotion Marketing
manager Elektra Records/Cleveland
(216) 681-3555

Cajun Ken Cooper — Mornings
WEZB (B97)/New Orleans (504)
392-1798

Kelly Hart — PD KWHT/Pendieton,
OR (206) 630-1346

Joff McNeal — Afternoons KYUU/
San Francisco (415) 458-4057

Randy Scovil — Promotion Dir./air
talent KPOI/Honolulu (805) 489-7527

Steve Wall — PD WLHQ/Dothan, AL
(205) 793-1861

Laura Wamer Sue Yeruski

® LAURA WARNER has taken on Field
Sales Manager/Black Music (Dallas)
duties. at WEA. She previously spent a
year as Promotion Marketing Manag-
er/Dallas for Elektra/Asylum Records.

® EARL JORDAN has been named Di-
rector/Sales & Marketing, Black Music
at CEMA. He joins from a two-year stint
as Promotion Manager/Black Music for
Capitol Records in Cleveland.

Earl Jordan Susan Drew

® SUSAN DREW has been appointed
Manager/A8R at PolyGram Records.
She has served the company for three
years as an A&R Representative.

Also at the label, JONATHAN POLK
was named Attorney/Legal Affairs. He
joins from the New York law firm Weil,
Gotshal & Manges.

Waterman Forms All Boys USA Music

Peter Waterman, Chairman of All Boys Music AG, recently announced the formation of his BMI US publishing company, All
Boys USA Music. Robert John Jones was named Director of the new company. All Boys Music AG publishes the songs of
Stock, Aitken, Waterman, lan Curnow, Phil Harding, and Daize Washbourn. Raising their glasses to the venture are (I-r)
Irene Howells, BM! President/CEQ Frances Preston, BMI/London’s Bob Musel, Peter Waterman Ltd. Managing Director
David Howells, BMI/New York's Ekke Schnabel, Waterman, Jones, and BMi/London’s Phil Graham.

E
e
Elektra staffers visited Billy Bragg after his show at New York City’s Roseland Ballroom, where voter registration booths

were set up (as they were at each city where he appeared). Shown are (I-r) manager Peter Jenner, Elektra VP/A&R East
Coast Howard Thompson, the label's Larry Braverman and Mark Cohen, Bragg, Sr. VP/Marketing & Creative Services

Hale Milgrim, and the label's Marcia Edelstein.

Backstage With Bragg

WWW.americanradiohistorv-com

® SUE YERUSKI has advanced to Pro-
motion Manager/International Projects
at A&M Records International. She
spent the last two years as the
division's Promotion Coordinator.

® JOSH ZIEMAN has been named to
the new position of Marketing Director
at EMI-Manhattan Records. He is the
former National Director/Sales at TVT
Records.

® KENNETH WEAVER has announced
the formation of a new label, Alease
Records. He will serve as the com-
pany’s president.

CHANGES

Susan Bowen has been named an
AE at WFLA & WFLZ/Tampa.

Jennifer Harris has joined KWKW/
Los Angeles, CA as an AE.

Hershell Norwood and Andy Orcutt
have joined WBZ/Boston as AEs.

Mason Dixon started as an eve-
ning personality for WAVZ/New
Haven in 1972. He moved to
WHBQ/Memphis in 1974, KCBQ/
San Diego in '76, up the coast to
KHJILos Angeles in '77, then
back to KCBQ. In February 1978
Dixon joined WRBQI/Tampa, and
five years ago today he was pro-
moted to Operations Director of
Q105. He received VP stripes last
year.

Mason Dixon

EDITED BY JIM DAWSON

Industry

®|AN DOVE has been appointed to
the newly created position of Publica-
tions Director for the National Academy
of Recording Arts & Sciences. He joins
the organization from the Solters/Ros-
kin/Friedman public relations firm.

® MICHAEL DILBECK has been nam-
ed Sr. VP/Music for independent film
producers Guber-Peters-Barris. A 17-
year industry vet, he most recently
served as West Coast VP/A&R for CBS
Records.

® DICK BAILEY has been named to
head classical music programming for
the Universal Broadcasting group,
owners of Classical WWCS/Pittsburgh.
He was previously Director/Classical
Programming at Broadcast Program-
ming.

® KAREN RAE has been appointed In-
ternational Manager at EMI Music Pub-
lishing USA. She formerly was a Pro-
fessional Manager at Columbia Pic-
tures Music.

1 YEAR AGO TODAY

® Jim McKeon named RCA VP/Album Promotion

® Bill Gamble named WEAG/Indianapolis Station Manager

® Neal ‘“‘Moon’’ Mullins appointed WSM/Nashville PD

® Jim Zippo named SMN’s ‘‘Pure Gold’’ morning man

® #1 CHR: “Alone” — Heart (Capitol)

® #1 AC: "Moonlighting” — Al Jarreau (MCA)

® #1 UC: “Fake” — Alexander O'Neal (Tabu/CBS)

® #1 Country: "Love Someone Like Me" — Holly Dunn (MTM)
® #1 AOR Track: "Give To Live” — Sammy Hagar (Geffen)

@ #1 AOR Album: "“Sammy Hagar” — Sammy Hagar (Geffen) (2 wks)
® #1 Jazz: "To Bird, With Love” — Eddie Daniels (GRP) (5 wks)

B YEARS AGO TODAY

® Gaylord Broadcasting buys entire Opryland complex
(including WSM-AM & FM/Nashville)

® Al Casey named WPGC-AM & FM/Washington PD

® Roy Thomas Baker named Elektra/Asylum Sr. VP/A&R

® Bob Allen hijacks WUWU/Waethersfield (Buffalo) again

@ #1 CHR: "Every Breath You Take” — Police (A&M) (2 wks)

®#1 AC: “All This Love” — DeBarge (Gordy/Motown} {2 wks)

® #1 UC: “Inside Love (So Personal)’ — George Benson (WB) (5 wks)

@ #1 Country: “The Closer You Get” — Alabama (RCA)
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