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CLASS A FMs: POWERFUL
GIFT FROM FCC

Class A FM stations may be worth
significantly more as a result of an FCC
proposal to double their power or move
up to a new, even higher power level.
Page 8

DIRECT CHALLENGE

TO ‘MORE MUSIC’ CLAIM

Stations routinely claim they play “more
music” than anyone else, but when
WLOL/Minneapolis positioned itself
there, rival KDWB hired an accounting
firm to compare songs played and then
ran pointed name-the-competition
newspaper ads to support its favorable
results.

Page 56

RATINGS ROLL ONWARD

Arbitron/Birch bulletins this week:

® WPOW leads CHRs in both Miami
books

® WWWE, WZAK big Cleveland winners

® WKLS gets close to WVEE in Atlanta
ARB (not Birch)

® KDKA has strong Pittsburgh ARB

® KPLZ makes solid Seattle strides on
KUBE

® KHQT smokes San Jose

® KQRS up four in Minneapolis ARB

® KMJQ, KRBE 1-2, both up in Houston
ARB

Page 38
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HOW PDs, MDs STRUCTURE
THEIR JOBS

Program directors and music directors
approach their complex jobs in countless
complex styles. Four Urban PDs debate
whether being on the air or off is more
effective, while two AC MDs describe
the components of their gigs.

Page 64, 70

B

RKO MOVING
TO SELL PROPERTIES

The FCC okayed RKO's plans to sell
WHBQ/Memphis and KHJ-TV/Los
Angeles, and, as predicted, hinted the
company should move quickly to dispose
of the remainder of its stations. RKO
indicated it will take the hint.

Page 12

WMMR'’S LATE-NIGHT LISTENER
PARTY: OVERNIGHT
SENSATION

Over 1500 night owls showed up when
WMMR/Philadelphia overnighter Lyn
Kratz threw an 8am-noon party for her
listeners . . . and it could happen in your
town, too.

Page 60

Newsstand Price $5.00

“THE INDUSTRY'S NEW/SPAPER

RADIO & RECORDS

TURNS DOWN 94Q PD POST

RCA Records has elevated
Exec. VP Rick Dobbis to the
new post of Exec. VP/GM at the
label. RCA President Bob Buzi-
ak, to whom Dobbis will report,
said, “Rick has been instru-
mental in the development of
the new RCA Records label,
and his involvement and ded-
ication have been invaluable
components, most significantly
displayed by the success of our
artist development program.
As we conclude the most suc-
cessful year in our history, I
look forward to many more
fruitful years ahead with Rick.”

Dixon Slgns 5-Year Deal At WRBQ

Last week (7/20) Mason Dix-
on, Edens Corporate VP and af-
ternoon drive personality at
WRBQ (Q105)/Tampa, verbally
accepted an offer to program
WQXI-FM (94Q)/Atlanta.
Shortly thereafter he had a
change of heart, turned down
the deal, and signed a five-year
deal with a five-year option
worth seven figures to stay on in
his existing position.

Q105 GM Luis Albertini ex-
plamed toR&R, “This ﬁve-year
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Oversee CBS ,9 ’S

Anna Mae Sokusky

Following the promotion of
Nancy Widmann to President of
its Radio Division, CBS has
elevated two executives to over-
see the company’s owned and
operated stations. CBS Owned
AM Stations VP/News & Pro-
gramming Anna Mae Sokusky
has been appointed VP/CBS
Owned AM Stations, and CBS
Owned FM Stations VP/Oper-
ations George Sosson has been
named VP/CBS Owned FM Sta-
tions.

Widmann commented, ‘“Both
Anna Mae and George are inti-
mately involved in the opera-
tion of our radio stations and
have a broad knowledge of
news and music programming,
respectively. They are ideally
suited to oversee the manage-
ment of our 18 outstanding prop-
erties.” CBS/See Page 36

Georgé Sosson

b R

R
S

package was already in the
works, unbeknownst to Mason,
so it turned out to be a fortuitous
coincidence. He had made up
his mind and resigned on
Wednesday, not as a negotiation
ploy. But after another conver-
sation with him on Thursday I
showed him what we’d been
working on. Thankfully for all
concerned, we’ve worked it out.

“QOur intention is to sign all of
our personnel to five-year con-
tracts, for their benefit and
ours,” Albertini continued.

A ten-year veteran of Q105,
Dixon told R&R, ‘“After a dec-
ade helping to build one of the
most incredible CHRs in Ameri-
ca, it would be very difficult to
go somewhere and start over
building another legend. The
94Q contract was in my hand,
and had I signed with 94Q then I
would have honored my agree-
ment and taken the job. But the
incredible package from Edens
Broadcasting, to secure my fu-
ture with this company and this
radio station, was more than I
ever expected. It speaks highly
of their view of how talent
should be respected and re-
warded for accomplishments.”

P R e

Beaubien PD At WCXR

Legacy Broadcasting has
named former KNX-FM/Los
Angeles PD Andy Beaubien to
succeed the late Bob Kaghan as
PD at Classic Rock WCXR/
Washington. Beaubien resigned
his post at the CBS AOR last
week.

“My first goal was to get a
seasoned veteran, because
that's the stage I see the station
at,” remarked VP/GM Bill
Sherard. “Although he’s been

here Just a tew days, I can al-
ready sense the momentum
he’s generated among the staff.
Their greatest concern was

JULY 29, 1988

Dobbis Promoted To
Exec. VP/GM At RCA

Rick Dobbis

Dobbis joined RCA in £2986. He
was previously VP/Marketing
at Chrysalis, Sr. VP/Artist
Development for Arista, and
held various positions at CBS
Records.

West PD
At WQUE

Bob West

Bob West, who left the PD
post at KROY/Sacramento Six
months ago, has landed &s the
new PD at market-dominant
WQUE-AM & FM/New Or-
leans. He replaces Jay Stevens,
who left to program KOY-FM/
Phoenix.

VP/GM Dale Matteson told
R&R, “Bob was selected for a
number of reasons, but mainly
because he knows how to win
wars. His ten-year association
with (consultant) Jerry Cifton
and the common chemistry be-
tween us ensures there will be
no down time spent trying to
train him.

“Bob is already on the payroll
but is on the road covering his
first assignment, which is to

“““"‘""‘"’: " lock in our new morning show,”

Andy Beaubien
whether we would get someone
with the intellect to take the sta-
tion to the next level, and ev-
eryone just senses that Andy’s
the man.”

BEAUBIEN/See Page 36

West continued.

Since leaving KROY, West
has been travelling and assist-
ing Clifton at a number of Clif-
ton-consulted stations. “I feel
good about getting settled into
one station again,” West said.
“New Orleans is a dynamic
market, and Dale is a dynamic
GM who’s taken the station to
the top. Initially, I'm going to
continue with the present
course since it’s been so suc-
cessful. From there we'll look
around as to how to extend the
lead.”

VYT americanradionistorv . com
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Wheeler Promoted To
WEEI VP/GM Posntlon

All-News WEEI/Boston has pro-
moted VP/Station Manager Mike
Wheeler to VP/GM. The position
had been vacant since former GM
Bill Kindler left the station last
August.

WEEI President Ralph Guarino
commented, “Mike has an ex-
cellent background in broadcast
management and sales. Since he
joined us as Station Manager in
August of 87, he has made signifi-
cant contributions to the overall
success of the station.”

WLLT Turns
Off Light

Now Classic Hits WOFX
Under PD Williams

e
Warren Williams

Last Friday (7/22) at 3pm, AC
WLLT/Cincinnati became Classic
Hits WOFX (94.9, The Fox). As a
result of the flip, former KNX-
FM/Los Angeles morning man
Warren Williams has replaced
Mike Kay as PD. Beyond filling
Kay’s airshift, the on-air staff re-
mains otherwise intact.

Williams told R&R, “WLLT just
wasn’t going anywhere. The mar-
ket is oversaturated with ACs. It
didn’t sound like a bad station, but
the market wasn’t big enough for
all the ACs dueling it out.”

He added that the target for
WOFX will be 2544, and that “if we
come up with anything close to a
60/40 male/female ratio, we'll be
happy.”

The new PD said WOFX will not
be going after legendary AOR

WILLIAMS/See Page 36

McMurphy
PD At KRPM

KRPM-AM & FM/Seattle morn-
ing personality R.P. McMurphy
has been promoted to PD for the
Olympic Country combo. He re-
places Bill Stairs, who was upped
to an Olympic corporate post a
month ago. Consultant Jay Al-
bright had been the interim PD.

VP/GM Jack Davies told R&R,
“R.P. is a fantastic guy and a very
special person here. We have a
great deal of confidence in him and
we're looking forward to a period
of real growth.”

McMurphy said, ‘“This is a very
competitive market, particularly
for Country, and there have been
some good PDs through here who
have taught me a lot. 'm looking
forward to programming in a mar-
ket in which I've worked and lived
for so long.”

McMurphy has worked in Puget
Sound radio the last 13 years and at
KRPM the last three. He previous-
ly programmed KRKO/Everett,

McMURPHY/See Page 34

Mike Wheeler

Wheeler is a 25-year veteran of
the industry. He previously served
as GSM at crosstown WRKO, and
held sales positions at the city’s
WBZ and WEZE.

In the spring '88 Arbitron, WEEI
was ranked tenth with a 4.2 share
12+; in the comparable Birch the
station was 12th with a 3.4.

WFOX GM
Sherry Dies

At 42

-

Martin Sherry Jr.

Martin Sherry Jr., VP/GM of
Shamrock Broadcasting’s WFOX/
Atlanta, passed away on Monday
(7/25) after suffering a stroke. The
42-year-old executive joined the AC
outlet in 1984 and played a major
role during WFOX'’s relocation to
Atlanta from Gainesville, its orig-
inal city of license.

Shamrock Radio Division Presi-
dent Bill Clark told R&R, ‘“Martin
was one of the most dynamic peo-
ple T've ever known. He will be
greatly missed by everyone at
'FOX and all the Shamrock sta-
tions.”

Sherry’s previous experience in-
cluded GSM duties at WSB-AM &
FM/Atlanta, which he joined in
1980 as LSM. Prior to that he spent
five years as an AE at crosstown
WZGC. SHERRY/See Page 34

Chandler Takes
KAJA OM Slot

KASE/Austin afternoon man Ed
Chandler has been named OM at
KAJA/San Antonio. He succeeds
Mark Tudor, who left for the
WLVK/Charlotte PD gig last
month. Chandler starts at KAJA
Monday (8/1). He will commute
between the cities to do afternoons
at KASE “as long as they need
me,” he said, adding he hopes to be
at KAJA fulltime in two weeks.

KAJA VP/GM Stan Webb told
R&R, “Ed has the perfect blend of
what we need right now, along with
a level-headed approach to what
needs to be done. He has a great

CHANDLER/See Page 36

Dave McCay

McCay PD
At KODA

Group W Easy Listening outlet
KODA/Houston has named pro-
gramming veteran Dave McCay as
its PD. He joins from WZEZ/Nash-
ville, where he was OM for the past
two years. McCay replaces Ken
Rogulski, who has exited the sta-
tion.

KODA VP/GM Dusty Black
commented, ‘“I'm thrilled to have
someone with Dave’s talent and ex-
perience join KODA.”

McCay was previously OM at
Easy Listening stations KQYT/

Phoenix, for a year, and WWBA/
Tampa, for eight-and-a-half years.

KODA was ranked seventh and
registered a 5.2 12+ share in the
spring 88 Arbitron. It ranked ninth
with a 3.8 share in the spring ’88
Birch.

HART OM

FOR COMBO
WAYL-FM Flips
To Classic Hits

Toby Hart

Entercom’s WAYL-FM/Minne-
apolis has switched from Beautiful
Music/Easy Listening to Gary
Guthrie-consulted Classic Hits.
WAYL (AM) remains B/EZ under
PDBruce Hansen, with the staff in-
tact. Toby Hart, PD of sister sta-
tion KTAC/Seattle, has been nam-
ed OM for the Twin Cities combo.

Hart worked at KTAC for the
past two years. Asked about Guth-
rie’s input, he toldR&R, “We seem
to be on the same wavelength, and
I'm extremely excited about work-
ing with him. We're using most of
his playlist with some deletions
that we all agreed upon. One of the
neat things about this format is
that it’s adapted to the market. It’s
not a finite thing; it can breathe,
expand, and grow. We'll take from
several stations: a lot of men from
(AOR) KQRS, from (AC) KSTP-
FM, and Qldies listeners that are
spread out throughout the AM
band.”

WAYL VP/GM Steve Woodbury
said the format change had been
planned for some time. “About 18
months ago we began simulcasting
B/EZ on the AM, knowing that we

WAYL-FM/See Page 36
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THE HIT LIST FOR
RADIO’S RAINMAKERS

A few stations in drought-stricken locales
have been playing songs about the rain in an
attempt to storm the heavens and induce
some precipitation. Now there’s a playlist of
the raining hits of all time for anyone planning
a radio raindance. (Late add not found in
column: “Thunder & Lightning” by Chi
Coltrane.)

Page 46
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Fischer
OM/MD
At WNUA

Pyramid NAC outlet WNUA/
Chicago has tapped Bob 0’Connor
& Associates VP/Marketing & Re-
search Michael Fischer as
OM/MD. He replaces MD Jon Rad-
ford, who leaves the station; the
OM position is new. Fischer will re-
tain his O’Connor & Associates
duties.

Noted PD Bob O’Connor, ‘“Mike
and I have been business partners
for the last year, we’ve had a
great many successes, and we are
going to continue with WNUA.”

Said Fischer, ‘“The choice to join
Pyramid was easy. It’s clear
they’ve assembled one of the best
program teams in the country with
Bob O’Connor, Frank Cody, Owen
Leach, and Sunny Joe White.”

O’Connor and Fischer are devel-
oping a syndicated jazz program
with Larry Carlton Productions,
scheduled to debut next January.
Prior to his association with O’Con-
nor, Fischer was Corporate Pro-
gramming Manager for Unidyne
Direct Mail for five years.

In the spring 88 Arbitron WNUA
ranked 19th 12+ with a 1.8, a 0.3
improvement from the winter sur-
vey.

Rumore Returns
To WLAC GM Post

Sudbrink Broadcasting Presi-
dent Vic Rumore has returned to
GM duties at WLAC-AM & FM/
Nashville. He was previously GM
of the stations from 1983-86, and left
when Sudbrink sold the stations.

Fairmont Communications
President John Hayes said, “We
were looking for the one person
who best knows Nashville, the peo-
ple here, and the stations. In our
search, we just kept coming back
to Vic. We're glad to have him on
our team.”

Noted Rumore, ‘“The WLAC-AM
& FM combo, with its great people,
is top-notch. I'm lucky to be asked
to join such a fine organization. It’s
great to be running hometown sta-
tions again.”

Rumore was formerly GM of
crosstown AOR WKDF.

In the spring ’88 Arbitron, AC
WLAC-FM ranked sixth 12+ with a
6.8; News/Talk WLAC (AM) regis-
tered a 3.1 to place 11th. In the spr-
ing '88 Birch, the FM was sixth

Vic Rumore
with a 7.5 and the AM 12th with a

1.9.

BASED AT WMXJMIAMI

Peters VP/Programming
At Sconnix Broadcasting

Sconnix Broadcasting has ap-
pointed its corporate programming
consultant Rick Peters to the new-
ly-created post of VP/Program-
ming. In his new post, Peters will
oversee programming of the ten
Sconnix stations.

Peters will be based at WMXJ/
Miami and program that station
until a fulltime PD is found. For-

Tantum Programs WCAU

Veteran News/Talk programmer
Greg Tantum has joined WCAU/
Philadelphia as Director/Pro-
gramming. His appointment is ef-
fective immediately, and he will
report to VP/GM Allan Serxner.

Tantum was most recently Man-
ager/News & Programming at
KING/Seattle. He also held ND po-
sitions at San Diego’s KOGO and
KSDD.

ALL OF RADIO
WILL BE HERE

WASHINGTON, D.C.

SEPTEMBER 14-17

Register Early

For information
call NAB:

(202) 429-5300

WWwW-ameriecanradiohistorv.com

Serxner toldR&R, “I’'m elated to
have someone of Greg’s caliber
and experience join us at WCAU.
He will be very welcome here.”

WCAU is owned by CBS and is
the Philadelphia Phillies flagship
station. In the spring ’88 ratings,
the station was ranked 11th in the
ARB with a 4.1 share, and 14th in
the Birch with a 2.8.

mer WMJX PD Jere Sullivan left
earlier this month to program
WSNI/Philadelphia.

Peters told R&R, ‘“This appoint-
ment really formalizes a relation-
ship that we’ve had for almost a
year. The duties aren’t dramatical-
ly different; ‘Magic’ was doing my
Oldies format when I was the con-
sultant, and now I’m watching out
for my own format.

“Sconnix is a good group of peo-
ple,”” he continued. ‘‘Cary
(Pahigian, Sconnix VP/Opera-
tions) is much more well-versed in
Full-Service ACs than I am, and I
am better versed in oldies than
Cary, soit’s a very complementary
relationship.”

Previously, Peters was VP/Pro-
gramming for TK Communica-
tions and programmed WLVE/Mi-
ami, WSHE/Miami, WHTT/Bos-
ton, and KLUV/Dallas.

In the spring ’88 Birch (5.0) and
Arbitron (4.2) WMXJ placed sixth
12+4.
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THEHALFYEAR
OF LIVING
DANGERDUSLY

If you're going six months between research Cﬁrojects, that's a
half-year of living dangerously. Audience tastes change too rapidly
in this business for you to go that long without feedback.

Why are you getting reports only once or twice a year?
Probably because your research firm is “farming out" the
actual work to a subcontractor on a project basis.

But at Strategic we do all the research ourselves. So we can give
you continuous feedback. That's why virtually every station we
work for dominates its format.

Listen to your listeners as often as you can. Call Sue Bell,
National Sales Director, or Kurt Hanson, President, collect at
(312) 280-8300. And let your competitors live dangerously.

T
A

i

| A I

-f:-:’%;_._;:%:-?';;' & © RESEARCH

211 E. Ontario
Chicago, IL 60611
(312) 280-8300
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the Music Event of the Year!

Reebok Gives Your Listeners an Opportunity to See In Concert:

Bruce Springsteen ) Peter Gabriel
Sting »t Tracy Chapman
Youssou N'Dour

Get your station involved with the
“Human Rights Now! World Tour” -- a music event spotlighting
Amnesty International’s appeal for world-wide human rights.

Reebok is ready to provide an outstanding package of prizes including:

% Reebok shoes
* Human Rights Now! Tour merchandise

* Tickets to the concerts themselves

Exclusive promotional opportunities are available in the
Top 100 ADI’'s and key college markets.

Your listeners win, your station wins... and the world wins, too.

9/2 — London 9/16 — Toronto 10/12 — Sao Paulo, Brazil
HUMAN RIGHTS NOW! 9/4 — Paris 9/17 — Montreal 10/14 — Mendoza, Argentina
L AL RLCE LA L X 9/8 — Torino, ltaly 9/19 — Philadelphia 10/15 — Buenos Aires, Argentina

9/13 — San Jose, Costa Rica  9/21 — Los Angeles

WAA-americanradiohistorv.com
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PAT CLAWSON

FCC Proposal Would
Hike More Than Just
Power For Class A FMs

A new FCC proposal to allow Class A FMs to double
their power or move up to a new, more powerful class
would hike the market value of hundreds of radio stations,
according to industry analysts.

“‘Signal and coverage are every-
thing in radio,” said Bishop Cheen,
an analyst with Paul Kagan & As-
sociates. ‘“‘Radio is an audience de-
livery business. With more power
you can deliver more audience and
raise your rates, and the value of
the station goes up.”

The proposed action would allow
all 2040 Class A stations, the weak-
lings of the FM dial, to boost their
maximum power from 3kw to 6kw.
The stations would not, however,
be permitted to increase their an-
tenna height. In addition, the Com-
mission would create a new inter-
mediate class of FM stations with a
maximum power level of 25kw at
328 feet of antenna height. These
“C3" stations would be allowed to
operate in FCC Zone I, which
covers most of the US with the ex-
ception of such densely populated
areas as the Northeast, some East-
ern states, Puerto Rico, and much
of California.

Zone II Class A’s that meet the
appropriate station separation re-
quirements would be allowed to up-
grade their facilities to Class C3,
thereby doubling their city-grade
signals to about 14 miles. The FCC
estimates that between 200 and 300
Class A’s would be eligible to make
that jump.

Action Would Boost
Value Significantly

Jonathan Intrater of Broadcast
Investment Analysts estimates

that doubling a Class A’s power
would increase the station’s mar-
ket value anywhere from 10-30%,
depending on the characteristics of
the property and its market. In-
trater was less specific about how
the move up to C3 might affect a
station’s value.

“It’s really a market-by-market
thing, but it would certainly boost
the value very significantly,” he
said. “‘Very significantly.”

The FCC'’s action on the Class A
power level came as the result of a
request by the New Jersey Class A
Broadcasters Association. The
NJCABA has argued that many
Class A stations must receive the
power increase if they are to sur-
vive against the more powerful sta-
tions that have sprung up in their
markets as the result of changes in
FCC allocation and assignment
procedures.

The NAB opposes an across-the-
board Class A power boost. It
would prefer to see power in-
creases granted only to those sta-
tions that can meet increased sep-
aration requirements necessary to
reduce the potential for interfer-
ence with other stations.

NRSC AM Standards
Pass Muster

On the AM side, the Commission
last week proposed to adopt the
technical standards developed by
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“Of the cases of which we are
aware, this is probably the worst,”
said Mass Media Bureau Enforce-
ment Division Chief Charles Kelley.
“ don’t know of any case where the
allegations of misconduct are so
widespread.”

The scale of the allegations
against Bernard Boozer of Central
Square, NY, are truly breathtaking.
FCC staffers suspect that the col-
lege physical education instructor
may have filed some 100 fraud-
ulent applications for new radio and
TV licenses in 73 markets across
the country. in a statement, the
FCC said it has information that
suggests most of Boozer's applica-
tions were filed with the intent of
obtaining settiement agreements
from the other license applicants.

‘“‘Modern-Day
Highwaymen”’

“in one proceeding," the Com-
mission noted, “an applicant de-
scribed a competing Boozer appli-
cation as (having been filed by) ‘a
group of modern-day highwaymen,
who prey on other applicants, the
FCC, and the public interest, using
the Commission's processes as a
weapon.™

FCC Alleges Massive License
Application Misconduct

NY Man May Have Filed 100 Fraudulent Radio, TV Forms

The FCC, which recently announced its intentions to
crack down on abuse of its license application and renewal
processes, last week opened an investigation into what one
agency official described as perhaps the worst case of Ii-
cense application fraud in FCC history.

in a public statement following
the Commissioners’ 3-0 vote to
begin formal scrutiny of Boozer's
activities, FCC Chairman Dennis
Patrick said he hoped the inquiry
would send a message that the
agency will no longer tolerate
abuse of its licensing procedures.

“The filing of false information

~and applications for purposes of

settlement with the Commission
violates our rules, wastes our
resources, and injures bona fide
applicants and the public,” said
Patrick. “We will not countenance
such abuse.”

According to the Commission,
Boozer sometimes used aliases or
listed fictitious persons as prin-
cipals or advisors in his applica-
tions. On other occasions, the FCC
said, Boozer orchestrated the filing
of several applications for the same
license by individuals who were in

" cahoots with him. The applications

under scrutiny date back as far as
1985.

Paradise Lost
Boozer was found not qualified to
be a Commission licensee in 1984
as a resuit of a judge's ruling that
Boozer had willfully misrepresented

his financial qualifications when ap-
plying for an FM construction per-
mit in lifion, NY. In that proceeding,
Boozer identified himself as Presi-
dent and sole shareholder of a
group called Paradise Broadcast-
ing & Communications System
inc.

FCC officials also charge that
Boozer was assisted in the suspect
filings by his attorney, who was
sometimes listed as a principal on
Boozer-related appiications. Mass
Media Bureau Chief Alex Felker in-
dicated the FCC will also be inves-
tigating the actions of the lawyer,
whom he deciined to identify.

"l think it's safe to say we will be
foltowing this trail wherever it
leads,"” Felker said.

Boozer, who teaches at State
University College in Oswego, NY,
could not be reached for comment.
However, a Syracuse newspaper
last week reported that Boozer had
denied all the allegations against
him.

The FCC staff has peen given un-
tit November 1 to complete its in-
vestigation. The Commissioners
expect to see a final report on the
Boozer case by the end of the year.
The penalty for filing fraudulent ap-
plications with the FCC is a max-
imum of five years in prison and a
$10,000 fine for each offense. An
attorney found to have participated
in abuse of FCC process could be
censured, suspended, or barred
from practicing before the Commis-
sior.

the National Radio Systems Com-
mittee. Those standards, which
limit audio frequency to 10kHz as a
protection against adjacent chan-
nel interference, are voluntarily
observed by some 812 AM stations
across the country. Current FCC
rules allow AM stations to transmit
on a bandwidth of up to 30 kHz.

The NRSC guidelines, which
were developed jointly by repre-
sentatives of the NAB and the Elec-
tronic Industries Association,
would also limit the use of audio
preemphasis, a technique that
broadcasters use to brighten their
sound but which tends to cause ad-
ditional adjacent channel interfer-
ence.

The Commission is also consid-
ering adoption of a second NRSC
proposal limiting radio frequency
(RF) emissions to a level below the
current FCC standard.

The Commission will soon ask
for broadcasters’ comments on
whether the NRSC audio and RF
standards should become FCC
policy. According to Henry Van
Deursen of the Mass Media Bur-
eau’s Engineering Policy Branch,
the stricter RF standard would do
the most to reduce adjacent chan-
nel interference and would be
easier to monitor for compliance
than the proposed new audio guide-
lines.

www.americanradiohistorv.com
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Congressional Report
Supports Minority
Broadcasters

Minority ownership of radio stations
leads to increased minority program-
ming for the public, according to a new
congressional study released Monday
(7/25) by House Telecommunications
Subcommittee Chairman Edward Mar-
key (D-MA).

The study by the Congressional
Research Service is the latest devel-
opment in a heated battle between
Markey and the FCC over preference
policies which give a competitive edge
to minorities and women in licensing
proceedings. Congressional Demo-
crats have intfroduced legislation to
block any roliback of minority policies.

After reviewing data from an FCC
survey of 8720 radio and TV stations,
CRS analysts found that while minority-
owned stations are few in number —
86.7% of the nation's radio and TV sta-
tions have no minority owners — they

broadcast more programs for minority
groups than do other stations. Fur-
ther, the CRS study said the minority
preference policies “helped minorities
gain some or total ownership of close
to 20% of all stations currently with
minority owners."

"The Commission wanted empirical
evidence and now it has a clear
record,” Markey commented in a
prepared statement.

Markey requested the CRS study for
use in Steele vs. FCC, a case now
pending before the US Court of Ap-
peals which challenges the award of a
broadcasting license to a woman. In
November 1985 the Court asked the
FCC to file briefs outlining its authority
to make preferential licensing deci-
sions on gender and racial grounds.
The Commission responded by la-
beling the policies unconstitutional,
and argued that no record had been
established to prove that race- or
gender-based ownership policies con-
tribute to program diversity.
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CHUCK DEES ASSOCIATES

2210 BEACON HILL B LANSING, MICHIGAN 48906

DIGITAL HIT RADIO
HAS ARRIVED

BIRCH QUARTERLY INCREASES

THE RESULTS Avg. Shares, Mon-Sun, 6am - Midnight

THE HOT NEW HIGH QUALITY (HQ) FORMAT DIGITAL HIT RADIO (SM) CONTINUES TO

SCORE HIGHER RATINGS. MARKET: LANSING MICHIGAN (RANK #99)

Winter ‘87 - Spring '88
Women 18-34

Winter ‘87 - Spring ‘88

12 +
2.4 80 #3 3.7 12.9 #2
233% Increase 249% Increase
Women Women
18 + 18-49
2.1 7.5 #3 2.7 8.9 #3

257% Increase 230% Increase
Women
12-24
4.1 20.7 #2
405% Increase

Teens
4.1 23.2 #2
466% Increase

Adults
18-34 Adults
39 99 #3 18-49
2.9 7.9 #3

154% Increase
204% Increase

These fabulous increases were achieved in 1 book. 3 short months.

THE CONCEPT

Digital Hit Radio is state-of-the-art, 1990's Contemporary Hit Radio aimed
at todays active young adults.

Digital Hit Radio features todays hottest artists such as Michael Jackson.
Whitney Houston. Phil Collins, Prince, Billy Ocean and the top dance tracks

of the current period.

Digital Hit Radio features 12 songs in a row every hour with only seven
commercial units available. In addition. DHR features Z-ero talk between 9 am

and 4:30 am the following morning.

THE COMPANY

Z-ERO TALK — DIGITAL HIT RADIO,,
available on a market exclusive basis.
Contact Kristy Sagash: 517-321-6314
for the contemporary hit format that gets results.

WARNING: Z-ERO TALK — DIGITAL HIT RADIO is a registered service mark of Chuck Dees Associates. 1987 © 1988.

WAL americantadiohistonscom
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TRANSACTIONS

RADIO BUSINESS

Metroplex Buys Hometown Cleveland
Combo For $11.6 Million

Gammon Broadcast Empire Expansion, EZ Vegas FM Deal Highlight Week

ot *;wg;:sw M.g.:.a- %x»gg”l*w oy
g ' G
%&\A»«N&%r »‘&J& 1IN EYRSEE »m

WERE & WNCX/Cleveland
PRICE: $11.6 million

TERMS: Cash

BUYER: A partnership to be formed of
Cleveland-based Metroplex Commun-
ications and Cleveland jeweler Larry
Robinson. Metroplex, headed by Nor-
man Wain and Robert Welss, also
owns WHYI/Ft. Lauderdale-Miami;
WFYV-AM & FM/Jacksonville; WHBO
& WNLT/Tampa; WRFX/Charlotte,
NC; and WKIX & WYLT/Raleigh-
Durham, NC.

SELLER: Metropolis Broadcasting,
headed by Lorraine Golden and
Chrysler Capital Corp.

FREQUENCY: 1300 kHz; 98.5 MHz
POWER: 5 kw; 16 kw at 960 feet
FORMAT: News/Talk; CHR

BROKER: Gary Stevens of Gary
Stevens & Co.

COMMENT: In June 1986, Metropolis
purchased this combo for $10.7 mil-
lion.

daaly

WNPT/Tuscaloosa

PRICE: $180,000

TERMS: Cash

BUYER: Tuscaloosa Radio Joint Ven-
ture and WANR Inc., both owned by
Mignon Smith and Ellis Parker. They
own a CP for a new FM in Linden, AL.
Parker also owns an interest in WLPH/
Irondale, AL.

SELLER: West Alabama Broadcast-
ing Co. Inc., a corporation now in
bankruptcy proceedings that is headed
by Edna Harris.

FREQUENCY: 1280 kHz

POWER: 5 kw daytimer

FORMAT: AC

KMTL/Sherwood

PRICE: $575,000

TERMS: Station's assets to be sold for
$330,000 with escrow deposit of
$30,000 and ten-year promissory note

for $300,000 at 10% interest annual-
ly, payable in 120 consecutive monthly
installments of $3965 each. Separate
contract for sale of real estate valued at
$245,000, escrow deposit $20,000
with additional $50,000 cash due at
closing, ten-year promissory note for
$175,000 at 10% interest annually,
payable in 120 consecutive monthly in-
stallments of $2313 each.

BUYER: George Domerese of Clarks-
vile, AR. He also owns KFDF/Van
Buren, AR.

SELLER: Sherwood Broadcasting
Co., a partnership of John H. Shields
and John W. Shields.

FREQUENCY: 760 kHz

POWER: 10 kw daytimer

FORMAT: Religion

KKIS/Walnut Creek

PRICE: $3,977,000

TERMS: About $3.2 million cash, with
$500,000 consulting agreement paya-
ble over four years. Former owner will

WNUA

Chicago, IL

WFPG

Atlantic City, NJ

Orlando, FL

st radio
erformance
yabanker.
gain.

KMJQ WABB

Houston, TX Mobile, AL
Hartford, CT Orange, CA

WWKA WYNK KCAL

Baton Rouge, LA San Bernardino, CA

At Fleet's Communications Group, we've provided financial services
to broadcasters for many years. Not only group owners, but we've
also helped many operators become first-time owners. Now we'd like
to do the same for you. To see how fast we get you on the arr,
call Daniel P. Williams, Vice President, at 401-278-6211. Or write
Fleet National Bank, 111 Westminster Street, Providence, RI 02903.

Stay out in front

with Fleet

WUPE

KLOV

Loveland, CO

KQFX

Austin, TX

Pittsfield, MA
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TRANSACTIONS AT A GLANCE

baal Of The Week:

Deals So Far In 1988:
$2,400,118,788
Total Sta_tidns Traded This Year:

This Week’s Action: $20,070,200
Total Stat:fons Traded This Week: 20

751

® WERE & WNCX/Cleveland $11.6 million

O WNPT/Tuscaloosa, AL $180,000

® KEMTLISherwood, AR $575,000

©® KKIS/Walnut Creek, CA $3,977,000

® WNNQ/Ashburn, GA No cash consideration

© WKTM/Soperton, GA Undisclosed for 33% interest
o WCBH/Casaey, IL (FM CP) No cash consideration

® WKAY/Glasgow, KY $250,000

® FM CP[Thief River Falls, MN $1000 pius debt cancellation
® KUVR & KKTY/Holdrege, NE $162,000

O KLVV/Pahrump (Las Vegas), NV $2 million

® WYDK/Yadkinville, NC $150,000

® KALV & KRKA /Alva, OK(FM CP) $183,000

® KGBU/Florence, OR $17,200

@ KViX/Lake Oswego (Portland), OR Repossession
® KIKM/Sherman, TX $525,000

® WYRV/Cedar Biuff, VA $450,000

receive about 5% of the property.
BUYER: Crown Broadcasting, owned
by Louisiana broadcaster Ron Strother
and Washington radio broker Tom
Gammon. They also own KTRR-AM &
FM/Loveland, CO and KAVR-AM &
FM/Apple Valley, CA.

SELLER: Chabin Communications,
owned by Jim Chabin.

FREQUENCY: 92.1 MHz

POWER: 3 kw at 89 feet

FORMAT: AC

BROKER: Dave Burrill of Americom
Radio Brokers.

‘3’% U&Hﬁfsﬁ”‘
i %«&“%@r zfsz
WNNQ/Ashburn
PRICE: No cash consideraton —
assumption of existing indebtedness.
BUYER: Turner County Broadcasting
Inc., owned by Aubrey Smith and
Donald Jones. Smith is the owner of
WAOS/Austell, GA and is the GM of
WNNQ.

SELLER: Dawn Lott

FREQUENCY: 1570 kHz

POWER: 1 kw daytimer

FORMAT: Country

WKTM/Soperton

PRICE: Undisclosed for 33% interest
BUYER: Allen Giddens of Hawkins-
ville, GA.

SELLER: Fred Stalnaker Jr. and Tana
Stalnaker are selling one-third of their
ownership of Sol Broadcasting Inc.
FREQUENCY: 101.7 MHz

POWER: 3 kw at 300 feet

FORMAT: CHR

WCBH/Casey (FM CP)

PRICE: No cash consideration
BUYER: Melvin Nathan Sholar
SELLER: Vangie Sison-Day, the cur-
rent sole stockholder of Casey Broad-
cast Group Inc., is selling 80% of the
company.

FREQUENCY: 104.3 MHz

POWER: 3 kw at 300 feet

WKAY/Glasgow

PRICE: $250,000

TERMS: Escrow deposit $10,000,
with additional $40,000 cash due at
closing. Ten-year promissory note for
$200,000 at 9% interest per year, no
payments of interest or principal for
first two years, interest-only payments
in third year, monthly payments of both
principal and interest starting in fourth
year.

BUYER: Royse Radio Inc., owned by
Henry Royse and Terri Lou Royse.
Henry Royse also owns 20% of WTPR
& WAKQ/Paris, TN.

SELLER: Heritage Communications
Inc., headed by Moena Sadler. The
company also owns WGGC/Glasgow,
KY.

FREQUENCY: 1490 kHz

POWER: 1 kw

FORMAT: AC

BROKER: Chapman Associates

FM CP/Thief River Falls
PRICE: $1000 plus cancellation of in-
debtedness

TERMS: $1000 cash at closing. Buyer
shall cancel and return to seller a prom-
issory note in the amount of $5000 be-
tween buyer and seller dated 6/28/88.
BUYER: Thief to the Forks Broad-
casting Inc., principally owned by
StarCom Inc., a Minneapolis-based
firm headed by Dennis Carpenter.
StarCom is the permittee of KKSR/Sar-
tell, MN and is an applicant for a new
FM at Bloomer, MN. Carpenter is also
an applicant for new FMs at Two Har-
bors, MN and Albert Lea, MN.
SELLER: Rita Cole

FREQUENCY: 102.7 MHz

POWER: 100 kw at 500 feet

Continued on Page 12
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Do the megareps
really know

where the world
1S going?

| D\c‘ 5 | You saw a lot of stories like
o““ ~ this a few years back.
1“ _ - Only problem was, those
» 0/ 507t » predictions were self-serving. And
0 A they were dead wrong.
‘z, Today the megareps are
B = yakking about “new business
development” as the key to our collective
future. Or something called the “radio store”
which sells everything from bartered syndication to
wired networks.
Do they really know where the world is going? What do
you think?

At Eastman, we don’t make false assumptions.

Four years ago, we pointed out to our clients that 90% of all buys were four
markets or less. If that were the case, how could unwired become 409 of our
business? (It didn't, of course.)

We don'’t spend our time trying to predict the future. We spend our time servicing
our client stations in the here and now.

Eastman sells stations independently, not meat market style like the megareps.
Eastman trains its people to sell station value, not just numbers.

If you want predictions, call an astrologer. But if you want hard work and results,
call Eastman at (212) 581-0800.

EASTMAN S AD:S

The alternative to the megarep.

wwweamericanradiohistorv.com
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RKO Settlements Reached

23
i

RADI

i

Commissioner Dennis Protests; Company Moves To Sell Stations

RKO Radio officials are trying to
wrap up pending station sales
quickly, in the wake of FCC action
last week aimed at settling a
23-year legal battle over the com-
pany’s fitness to hold broadcast
licenses.

“This marks a giant step toward
a constructive resolution of 23
years of litigation involving the
RKO licenses,” said GenCorp
Chairman A. William Reynolds,
head of RKO’s parent corporation.

BUSINESS
OVERVIEW

Lochridge Joins Radio

Partners ‘‘Blind Pool’’

Veteran radio network executive
Williard Lochridge has joined the
management team of a company that is
seeking to raise $20 million in venture
capital from public investors.

According to an amended securities
registration statement recently filed
with the US Securities & Exchange
Commission, Lochridge has been
named Exec. VP/GM of Broadcast
Ventures Inc. That fim will serve as
general partner of Houston-based Ra-
dlo Ventures LP, a new radio acquisi-
tion company that wants to float a $20
million *blind pool” securities offering.

Lochridge is currently President and
100% stockholder of Kenyon Com-
munications Inc. of Phoenix. In
March, he announced plans to pur-
chase KCIW-AM & FM/Wickenburg,
AZ for $675,000. He served as
VP/GM of the NBC Radio Networks
from 1984-87, and was VP of the ABC
Radio Youth Network from 1980-84.

Broadcast Ventures is a wholly-
owned subsidiary of radio syndicator
Starstream Communications Group
Inc. Other managers of the venture in-
clude Starstream executives Gary
Firth, Kenneth Kramer, Eugene
Tognacci, and Art Kriemelman.

“As suggested by the Commission,
we plan to continue to pursue set-
tlements in the other pending cases
based on the model used in the
KHJ-TV and WHBQ settlements.”

Following a closed-door meeting
Thursday (7/21), the Commission
voted 2-1 to give the green light to
RKO’s plans to sell KHJ-TV/Los
Angeles and WHBQ/Memphis un-
der distress conditions “at substan-
tially less than fair market value”
— in both cases about 75% of mar-
ket value. But the Commissioners
also gave the company a not-so-
subtle nudge to get out of broad-
casting as soon as possible.

FCC General Counsel Diane Kil-
lory warned that the Commission
will probably act before the end of
the year on a finding by adminis-
trative law judge Edward Kuhl-
man that RKO is unfit to remain a
licensee. Last August Kuhlman
recommended that RKO be strip-
ped of its licenses after he conclud-
ed that company officials commit-
ted acts of fraud and perjury.

Under the settlement agree-
ments, RKO will dismiss its renew-
al application and sell KHJ-TV to
the Walt Disney Co. for $324 mil-
lion. RKO will be allowed to keep
$218,625,000 — two-thirds — of the
sale price, with $105,375,000 going
to longtime license challenger Fi-
delity TV. Memphis doctor George
Flinn will purchase WHBQ for
$750,000, with RKO keeping
$525,000 and the rest going to com-
petitor First City.

RKO officials say they will pro-
ceed quickly with plans to sell
WGMS-AM & FM/Washington for
$33.8 million and WRKO &
WROR/Boston for $28.3 million.
Contrary to some trade press re-
ports, a proposed deal to sell
KFRC/San Francisco to the Day-
tona Group for $8 million remains
in limbo because license chal-
lengers have not agreed to the set-
tlement.

Dennis Votes
Against Settlement

Commissioner Patricia Diaz
Dennis voted against the settle-
ment on grounds that the settle-
ments set ¢‘‘a worrisome
precedent.” She said the Commis-
sion should not make “‘exceptions”
to its enforcement policies simply
to settle long-running litigation.

“Because our processes are
short-circuited, the Commission
cannot kmow whether RKO is suf-
fering an injustice or reaping a
windfall. If RKO is qualified, it
should not be punished. If it is not
qualified, Commission precedent
dictates that we revoke its licenses
without any compensation,” Den-
nis said.

RKO has been embroiled in legal
battles over the stations since 1965,
when the license of KHJ-TV was
challenged. The company was
stripped of its license for WNAC-
TV /Boston in 1980 following allega-
tions that officials at RKO’s parent
corporation paid bribes to foreign
officials.

Infinity Buyout Upped,
Shareholders’ Suit Settled

A group of Infinity Broadcasting
executives has raised the price and
extended the deadline of a takeover
offer as it moves full speed ahead
with plans to take the radio giant
private.

FirstCom's Digital Production System—
bigger—better—faster!!!
DIGITAL, the first and best production library

as well as deep.

cost.

Call for a quote. We know you'll be amazed at DIGITAL's very low

To demo DIGITAL, or have DIGITAL delivered within 48 hours,
call toll-free 800-858-8880. In Texas call collect (214)934-2222.

FIRSTCOM

-‘ FirstCom/13747 Montfort Drive/Suite 220/ Dal_las, Texas 75240/Jim LongCompanies, Inc.

on compact disc, is nowthe
biggest. Best price too!
B These are facts, not claims.Your station

i starts off with a huge stack of 37 compact
i discs—the equivalent of 74 LP's of
i production and sound effects— over 3000
& cuts in all!
That's twice as many as the nearest
competitior...and that's just for openers.
The Digital Production System has the biggest diversity of
production styles, which means the selection is enormous...broad

1

SYSTEM®

| DISTRIBUTED OUTSIDE OF THE CONTINENTAL UNITED STATES AND UNITED KINGDOM BY RADIO EXPRESS 3575 CAHUENGA
[ BOULEVARD WEST, SUTTE 555L0S ANGELES, CALIFORNIA 90068 U.S.A. 213-850-1003 TELEX 215623

WCK Acquisition Corp., a lev-
eraged buyout group composed of
Infinity execs Gerald Wiener, Ger-
ald Carrus, and Mel Karmazin, has
upped the ante of its offer to $30.50
per share from $30 to settle a
shareholders’ lawsuit that com-
plained the buyout price was too
low. WCK also hiked the price of its
offer for all of Infinity’s outstand-
ing convertible subordinated de-
bentures from $1052.63 to $1061.40
per $1000 of debentures.

The tender offer, which was
scheduled to expire at midnight
EST July 26, has been extended un-
til midnight on August 1. Infinity
owns 15 radio stations in 11 major
markets.

For the Record

Last week R&R reported that
WSNG/Torrington, CT was sold for
$250,000, according to docu-
ments filed with the FCC. Michael
Collins, the station’s buyer, says
the actual sales price is approxi-
mately $825,000 owing to financial
coneiderations which are being ne-
gotiated. R&R has included the in-
creased purchase price in this
week's year-to-date station trans-
action figures.
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TRANSACTIONS

Continued from Page 10

KUVR & KKTY/Holdrege
PRICE: $162,000

TERMS: Escrow deposit $16,200,
balance cash at closing.

BUYER: High Plains Broadcasting
Inc., principaily owned by Peggy Goth,
Chris Erickson, and Robert Edwards.
Goth aiso owns an interest in KXMK/
Arizona City, AZ.

SELLER: W.W. Broadcasting Co. Inc.,
owned by William Whitlock.
FREQUENCY: 1380 kHz; 97.7 MHz
POWER: 500 watt daytimer; 3 kw at
240 feet

FORMAT: AC

KLVV/Pahrump (Las Vegas)
PRICE: $2 million

TERMS: Escrow deposit $100,000,
balance cash at closing.

BUYER: EZ Communications, headed
by Chairman Arthur Kellar. The com-
pany also owns WEZCI/Charlotte,
KYKYISt. Louis, WHQT/Miami,
WEZB/New Orleans, WBZZ/Pitts-
burgh, KAMJ-AM & FM/Phoenix,
WOKV & WAIV/Jacksonville, KRAK-
AM & FM/Sacramento, KMPS-AM &
FM/Seattle, and KFYE/Fresno.
SELLER: Minority Medla of Pahrump
Inc., owned by Donald Berianti,
Danlel Cohen, and Jeffrey Green-
hawt. They also own WQAM/Miami
and WKQS/Boca Raton, FL.
FREQUENCY: 107.5 MHz

POWER: 24.5 kw at 8500 feet
FORMAT: AC

BROKER: Greg Daugherty of Henry
Ansbacher Inc.

WYDK/Yadkinville

PRICE: $150,000

TERMS: Escrow deposit $5000, with
additional $45,000 cash at closing.
Five-year promissory note for
$100,000 at interest rate of 1% over
the prime rate of Wachovia Bank &
Trust Co.

BUYER: Lucas Broadcasting Inc,
owned by Dan Lucas. He owns one-
third of WRRZ/Clinton, NC.

SELLER: Childress Radio Co., owned
by James Childress. He aiso owns
WBRM/Marion, NC and WRCG/Sylva,
NC.

FREQUENCY: 1480 kHz

POWER: 1 kw daytimer

FORMAT: Country

COMMENT: This station was sold in
July 1986 for $125,000.

KALV & KRKA/Alva (FM CP)
PRICE: $183,000

TERMS: Purchase price includes
$138,000 for the AM and $45,000
for the FM CP. Escrow deposit
$5000, additional $138,000 cash at
closing. Five-year promissory note for
$40,000 at 10% interest annually,
payable interest-only for first two
years.

BUYER: AlvaOmnl Inc., headed by
Michael Mitchell, Gary Mitchell, J.
Douglas Willlams, and Karen Laub-
han. Wiliams owns KJAK/Slaton, TX.
SELLER: Martin Broadcasting Corp.,
headed by President Lynn Martin.
Two other sharehoiders, Luther Mar-
tin and Jeanne Martin, own interests

in KVLH & KGOK/Pauls Valley, OK.
FREQUENCY: 1430 kHz; 104.7 MHz
POWER: 500 watts; 100 kw at 980
feet

FORMAT: Country

BROKER: Richard C. Parrish & Asso-
clates

KGBU/Florence

PRICE: $17,200

TERMS: Escrow deposit $200. Buyer
pays $15,700 cash to bank and addi-
tional $1500 to satisfy landlord’s lein.
BUYER: Charles Farmer of Astoria,
OR. He also owns KTDO-AM & FM/To-
ledo, OR.

SELLER: Frances Younce and
Oregon Pacific Banking Corp.
FREQUENCY: 1250 kHz

POWER: 1 kw daytimer

FORMAT: AC

KViX/Lake Oswego (Portland)
PRICE: Repossession — no cash con-
sideration

BUYER: Tamarack Communications
Inc., owned by David Jack of Portiand.
The company also owns KBIF/Fresno
and WSHO/New Orleans.

SELLER: 107 Ltd., headed by generai
partner Victor lves.

FREQUENCY: 1290 kHz

POWER: 5 kw

FORMAT: Nostaigia

COMMENT: According to documents
filed with the FCC, 107 Ltd. breached
a promissory note due Tamarack by
failing to pay $10,500 on 4/25/88.
Tamarack called the entire note due,
and threatened legal action to collect a
$1.4 million outstanding balance. The
matter has been settled with
Tamarack's repossession of the sta-
tion. Tamarack originaily sold the sta-
tion to 107 Ltd. in October 1985 for
$1.4 million.

KIKM/Sherman
PRICE: $525,000
TERMS: Non-refundable advance

payments of $26,250, balance cash at
closing.

BUYER: Belen Enterprises Inc., own-
ed by Belen Hernandez and Cesar
Hernandez of Ft. Worth, TX.
SELLER: Hawthorme Broadcasting
Corp., headed by Brian Nolan. The
company aiso owns KNET & KYYK/
Palestine, TX and KREY & KROZ/Ty-
ler, TX.

FREQUENCY: 910 kHz

POWER: 1 kw

FORMAT: Country

WYRV/Cedar Bluff

PRICE: $450,000

TERMS: On 5/1/88, buyers purchas-
ed 20% of the station for $75,000.
Cash payment $50,000. Promissory
note for $25,000, at no interest, due
on 8/1/88. Seller agrees to sell remain-
ing 80% interest for additional
$375,000, to be paid through as-
sumption of labilities and via buyer’s
ten-year promissory note for
$182,659 at 10% interest annually.
BUYER: Johnnie Fletcher and Gary
Lee Deal.

SELLER: Acle Rasnake is seling his
entire interest in Cedar Bluff Broad-
casting Co. Inc.

FREQUENCY: 770 kHz

POWER: 5 kw daytimer

FORMAT: AC
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Radio’s first series spotlighting multiple artists LIVE ond IN CONCERT! Backstage
interviews, rare recordings, and classic concert cuts! Twenty years of LIVE rock and roll
in a weekly one hour Rock Festival!

Hosted by Bill St. James and produced by Dan Formento and Ben Manilla,
THE LIVE SHOW recaptures the energy of great performers in a fost-moving
kaleidoscope of sound. Historic news actualifies, TV clips, and classic commercials
recreate the times on and off-stage.

To get THE LIVE SHOW excusively in your market call Barbara Weinhaus or
Paulette Pettit at (212) 581-3962.

RODUCTI ON O F

www-americanradiohistorv.com
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KRR mMANAGEMENT

OVERVIEW

THE LONG & SHORT

OF IT

Office Meetings: Sr. Execs
Average 17 Hours Weekly

hese days the phrase “He’s

in a meeting” isn’t just an

excuse you get from some-
one’s secretary when the person in
question doesn’t want to take your
call. More than likely, she’s telling
you the truth.

Meetings seem to be the lifeblood
— and often the curse — of the
workplace today. A recent survey
by the Heidrick & Struggles con-
sulting firm concluded that senior
executives spend an average 17
hours a week in meetings. This
comes on top of the average six
hours spent preparing for the
meetings — and who knows how
many hours spent recovering from
them.

Although these meetings can be
time-consuming, another recent
survey by the Wharton Center for
Applied Research showed that 58%
of senior managers felt that meet-
ings are generally productive,
while 54% of middle managers felt
this way. Only 22% of the senior

Immovable
Headquarters

merica’s corporations
A are staying put. Accord-

ing ta the results of ana-
fiorwide survay conducted by
Cushman & Wakefield, only
4% ol the organizations pofled
reparted that they'd moved heir
headguarters  within the past
fvia yoars.

However, of that 4 %, & atrong
mapority (B2 %) steyved within the
same community, while 31%
moved to another town within
the same state. Only 7% of the
organizations  moved out of
state.

25%

- e
T——

A

/"37%

-

Time Spent In Meetings

Ithough the average CEO spends 17 hours a week in office busi-
ness meetings, at least 43% of chief execs spend more than 20
hours in weekly meetings, as evidenced by the pie chart above.

20%

0-9 hours
10-15 hours
20-29 hours
30 or more hours

(o
NEon

Source: Heidrick & Struggles

managers — but 29% of middle
managers — felt that most meet-

ings could be handled over the
phone or by memo.

Weighing Supplerﬁentél
Employee Benefits

s anyone who works for a

living can attest, the bene-

fits package is almost as
important as the base salary when
it comes to comparing one job offer
to another.

Nowadays, such traditional
fringe benefits as retirement, sav-
ings, and medical plans are often
supplemented by such optional
benefit programs as dental care,
vision care, and life insurance
plans. (The average cost of cover-
ing an employee is generally one-
third of said employee’s base pay.)

According to a recent survey by
the New York-based William M.
Mercer, Meidinger, Hansen public
relations firm, these supplemental
benefits include:

e Dental Plan: Teeth care is a

a

Portiand

pret
100

NATIONAL
| BROADCASTING SCHOOL

v
50 0

e Tape Mailed Same Day! e You Call:

Portland (503) 242-3235
Rusty Kimball

Las Vegas (702) 737-9400
Dennis Mitchell

Hollywood (213) 463-2492
Terry Flood

Seattle (206) 587-2346
Terry Draper

Sacramento (916) 487-2346
George Allen

popular benefit, sponsored by 85%
of employers. Generally, it’s car-
ried out through an indemnity pro-
gram, meaning the employee is in-
sured against loss and/or damage.

The larger the company, the
more likely a dental plan will exist,
be self-insured, and available to
employees upon hiring or 30 days
thereafter. Almost a quarter (21%)
of firms with less than 500 em-
ployees have no dental plan at all.
Preventive care is usually fully
covered with no deductible, while
the majority of firms (62%) offer
an 80% reimbursement on basic
dental services after the employee
pays a small ($25-75) deductible.

¢ Long-Term Disability: Almost
all companies (95%) offer this pro-
gram, with benefits generally
available immediately, providing
for 60% of an employee’s salary.
More than half of the firms (59%)
offer a maximum of $6000 or less
per month, while 22% cover up to
$10,000 or more — but, again, there
is a strong correlation between
company size and LTD coverage.

More than half (52%) of the em-
ployers define disability as “‘the in-
ability to perform duties for up to
24 months and the inability to per-
form any gainful occupation there-
after.” Relatively few judge disa-
bility by the standards used for
Social Security payments.

e Life Insurance: Basic group
life insurance was found to be
provided at no cost to the employee
by all employers surveyed. It's
generally based on salary, and
compensates with twice the
employee’s salary. Supplement-
al life insurance coverage is also
offered by 64% of the companies
surveyed, and 85% of the time the
employee pays the full cost.

Latest RAB Radio
Ownership Survey Results

At-Work, In-Car Listening Profiled

here are more than a half-

billion radios in America,

according to a survey con-
ducted by Arbitron during Novem-
ber 1987 on behalf of the Radio Ad-
vertising Bureau.

The recently-released study of
1500-plus adults was designed to
provide the industry with impor-
tant information about radio set
ownership, listening at work, and
listening in cars. Some of the more
important results follow:

e Of those half-billion radios in
the US, 65% are found in homes,
31% in vehicles, and 4% in the work
place.

e More than one-third of home
radios are portable, a figure that
includes the more than 45 million
personal portables currently in use
in the US.

» Virtually all US radios receive
both AM and FM. Less than 3% of
home radios are AM only, and only
12% of car radios are AM only.

» 25% of US radios feature a dig-

ital dial. Out of three car radios are
digital dial units, as opposed to one
out of every five home radios.

e Americans bought 53 million
radios in 1987, and 70% of those
were additional purchases rather
than replacement sets.

e Almost half (48.9%) of those
adults working outside the home
hear a radio at work.

» More than 75% of the adults
who listen at work are involved in
selection of the station to which
they listen. When it comes to at-
work adult radio listening, 35% of
the survey’s respondents claim
that they choose the station, while
41% say the choice is an employee
consensus.

o When asked about in-car listen-
ing, 68% of those surveyed said
they listened to the car radio ten
out of the last ten times they were
travelling in the vehicle, and the
average US adult reports listening
to the radio at least eight out of the
last ten times he was driving.

Rise, Shine ... And Produce
A Little Bit Later In The Day

t's the proverbial early bird

that catches the worm, but it's

actually a little bit later than
those wee hours that office employ-
ees generally reach their highest
level of productivity.

According to a recent survey of
personnel directors conducted by
the Chicago-based Sales & Market-
ing Executive Report, 66% of the
respondents claimed that mid-
morning was the most productive

time of day for the majority of their
company’s employees. Early
morning was cited as the second
most productive time by 23% of
those surveyed.

Only 1% of the personnel direc-
tors mentioned afternoons, al-
though 67% said that late afternoon
was the least productive time. Ear-
ly afternoon was said to be the least
productive time by 12% of those
queried, closely followed by early
morning (10%).

@ July 28-30 — Coast Seminars
Adult Radio Conference. Hotel
Le Meridien. Newport Beach,
CA

©® August 15-18 — Republican
National Convention. New Or-
leans Superdome. New Or-
leans. LA.

©® August 28 — 40th Annual
Prime Time Emmy Awards. Pas-
adena Civic Auditorium. Pasa-
dena, CA.

®September 14-17 — Radio
‘88, sponsored by NAB. Wash-
ington DC,

®September 15 - October 4 —
Summer Olympics. Seoul,
South Korea.

©® September 22-25 — Society
Of Broadcast Engineers Third
Annual National Convention.
Denver Convention Center
Denver, CO.

®October 10 — CMA Awards.
Opryland Hotel. Nashville, TN.

®October 26 — Kagan Semi-
nar: Radio Station Acquisitions.
New York Helmsley Hotel. New
York, NY.

®November 30 — December
3 — RTNDA Annual International
Convention. Las Vegas Con-
vention Center. Las Vegas, NV.

@ January 28 — February 1,
1989 — National Religious
Broadcasters 44th Annual Con-
vention. Sheraton-Washington
and Omni Shoreham Hotels.
Washington, DC

®Aprii 9-12, 1989 — Broad-
cast Financial Management As-
sociation 29th Annual Meeting
Loews Anatole. Dallas, TX.

® April 29 — May 2, 1989
NAB 67th Annual Convention.
Las Vegas Convention Center
Las Vegas, NV

i ]
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OVERVIEW

TEGY

Upgrading Your Station’s
Presentation Publications

UESTION: I'm preparing our budget for next
year and I'm wondering what to do about our
three-year-old station presentation folders. Should
I simply order more of the old ones, or should I redo them
altogether ? What are the hot new ideas in station presen-
tations and how do you feel about station presentations in

general?

NSWER: While you can probably still use your ex-
isting station presentations — providing you make
some slight alterations — you may be a lot happier
taking advantage of some of the technological advances

that are now available.

With traditional station presen-
tation folders, you're facing a good
news/bad news scenario. The good
news is that they can help define
your station to new advertisers,
while displaying a professional im-
age, clearly conveying your sta-
tion’s unique marketing position,
etc.

The bad news is that the tradi-
tional station presentation folder
was rarely customized to specific-
ally address the accounts’ needs.
It’s also extremely difficult to sell
either the sizzle of your audience or
your market position with the tra-
ditional folder.

However, there are now a couple
of options available that will enable
your station to position itself more
aggressively. The first is custom-
designed presentations. The sec-
ond uses the dynamics of the video
medium to make your case.

Desktop Publishing

Considering not only the tre-
mendous quality but also the utter
simplicity presently available via
desktop publishing, you may find
this approach to be more attractive
in the near-’90s, as it allows you the

‘‘Desktop publishing
allows you the
flexibility of
customizing your
presentations, locally
and nationally.”

L A A
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flexibility of customizing your pre-
sentations, locally and nationally.
Implementing this high-tech ap-
proach is a three-step process.
First, you'll need the equipment
(hardware and software). Second,
you’ll need customized, profession-

By Chris Beck

ally-printed shells (The pages on
which the custom presentation will
be printed.) and outside folders.
Third, you’ll have to decide on ex-
actly how you want to present your
information.

Hardware & Software: Even
though most sales departments are
IBM-based, for the best results
you'll probably want to invest in an
Apple MacIntosh SE.

The word processor and desktop
publishing programs that you'll
want are Pagemaker 3.0 and Word
3.02. (You can also get an IBM ver-
sion of Pagemaker, sometimes re-
ferred to as a DOS version, if con-
verting to Apple is too expensive a
proposition.) Regardless of which
system you choose, ask to see a
hard copy of the printed text.

You’ll also want to get your
hands on an Apple laser printer. (If
you're using a system,
the new ink jet technology will give
you the same results as a laser
printer, only it’ll take a little longer
to print your documents.)

Investing in the Apple system
will depend on your ability to
negotiate, as the hardware will
probably run you between $5500
and $7000. Still, that’s likely to be
less than you’re already paying for
the design, layout, typesetting, and
printing of your current station

|
|

Christmas Is Really In July

f your station is planning to target either manufacturers’ holiday dollars or |

local advertisers foradditional Christmas dollars, now is the time to make

the presentations, as several key holiday retail and manufacturer
categories — including food and cosmetics — are currently involved in the
process of negotiating final Christmas details.

PUD

C Service
\With Heart

Health is a hot topic. The Heart of the Matter is

a hot radio series that deals with heart, health, and
quality of life issues. And it’s free.

The Heart of the Matter brings your listeners
credible professionals from sources such as Johns
Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS, to nutrition and sports medicine.

Adjacencies can be sold at the beginning and end
of each segment of The Heart of the Matter. And you

can choose the daily 4% minute program, or the 29
minute weekly magazine version.

Call us for more information and a free demo
at (301) 486-4624

DIAMOND COMMUNICATIONS, INC.

2835 SMITH AVENUE. SUITE 205, BALTIMORE, MD 21209
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presentation folders. Besides, this
capital investment will also greatly
enhance the look of your station let-
ters, proposals, and packages, etc.

Shells & Design: Along with out-
side folders, youw’ll also want to
have professionally-produced, two
or four-color shells on which to dis-
play your presentations. Here,
desktop publishing will allow you to
customize your presentations by
category, using specific endorse-
ments, client lists, and germane re-
search or programming informa-
tion (if available).

To add even greater impact, you
should do a little brainstorming so
that each page contains an eye-
catching hook that uses either
category terminology or a well-
known phrase that positions your
station. For example, if you do a
presentation for a high-tech com-
pany, consider having a headline
such as, “High-Tech: Our Listen-
ers Have The Touch.” (As men-
tioned earlier, you’ll want to do a
custom presentation for national
business as well.)

www americanradiohistorv com

proposals, presentations, sfc.

Budget '89: A Wish List

? | hen making up your '89 budget, you may want to
~ find room for the following items. You's find all of

them can be incredibly valuable sales tools.

FAX MACHINES

FAX machines have lound thelr way intoc most sales offices around the
country, where they've proven to be great time-savers. Thay're most fre-
guently used ho either send information to out-of-town clents and national
reps of to move copy and insertion ordecs without having to spend an hows
or more schiepping around town for a couple of pieces of paper,

CELLULAR PHONES

From a managemeant standpoint. your spirance into the world of
tetecommuting can be et incredible asset. You can grab your Messages on
the way to an appointment and return them while you continue to your
distination, Once you invest it a cellular phone for yourself, you'll unders-
tand why 80 many companies have begun to provide thelr salespeople with

. gellular phones for thelr ¢ars in order o 1ake advantage of the units’ time-

:  SCANNERS
Hewlsti-Packard s new scanner technology allows you to copy an art-
 cle, picture, chart, graph, or whatever. The device then fransiates the
- visual imege into & binary code that can be "read” by a computer. This
enables you to call up the image in either your word processing o deskiop
- publishing docurnents, which can then fransfer the image into your station's

The endorsements will be differ-
ent and will probably run along
such lines as “KXXX has never
missed a spot and their paperwork
is always on time.” You can also
add an endorsement from a well-
respected national agency on how
well your station has executed
local promotions, etc.

To achieve the kind of impact
that you want, all you really need is
one or two customized pages per
category. On these pages, you'll
not only want to present infor-
mation graphically, but also in-
clude the advertiser’s name in the
benefit statements contained in the
body copy. This minor touch is as
easy as it is eye-catching.

Remember not to get too carried
away when trying to customize the
presentations. A one-page, clearly-
defined, bullet-pointed presen-
tation that’s simple and easy to
read goes a long way in today’s
over-informed society.

Video Presentations

Another powerful station posi-
tioning and selling tool involves the
creation of a short video. The main
reason the video medium is so po-
tent is that it can communicate
much more to the potential adver-
tiser than can be done with a one-
dimensional piece of paper. A
video enables you to actually show
the results that your station gener-
ates, show real, live station listen-
ers, and — in some cases — show
endorsements from folks who are
currently advertising on your sta-
tion.

To achieve the desired impact,
all you have to do is use one of your
station’s major upcoming promo-
tional events as the catalyst. The
resulting video will not only give
you the impact of the thousands of
people responding, but also give

potential advertisers a perspective
on your station’s audience that ex-
tends beyond mere numbers.

To produce a cost-effective
record of one of your station’s
events, hire a crew with at least
two cameras, preferably Beta-
cams, as they’re lightweight and
can be rented for a reasonable
price. If your station has a good

““The video medium
can communicate much
more to the potential
advertiser than can be
done with a one-
dimensional piece of
paper.’’

relationship with a local TV outlet,
you may want to try and work
something out with them first.

Next, edit the video footage from
the event down to a fast-paced,
five-minute video presentation, us-
ing crowd noises and some dra-
matic music for the audio track.
This will allow your salespeople to
narrate the presentation.

While video presentations are
presently being used by several
major market radio stations, they
don’t have to be a budget-breaking
undertaking. At the recent Con-
sumer Electronics Show, Goldstar
introduced a portable, self-con-
tained VHS player and color moni-
tor that would be perfect for most
stations’ promotional purposes.

 Chris Beck is President of
Chris Beck Commuinications, a
sales congulting firm. M you have a
quastion you'd like this column to
eddress, he can be reached at
{818} 594-0851.
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“Our clients include America’s leading broadcasters.
They demand superior marketing.”_e. ainpa

.........................

“"We're marketers. It's what makes
us so different from ordinary
programming consultants.”

—E. Alvin Davis

We help forward-thinking radio
stations maximize performance. Our
commitment is to provide quality
consulting for select clients.

Over 90 percent of our clients
achieve higher ratings. The majority
have shown dramatic growth. Many
are Number One, most are format
dominant.

We understand marketing

Today, radio demands more
from a consultant than just pro-
gramming knowledge. It requires
marketing savvy.

We're marketers. It's what makes
us so different from ordinary pro-
gramming consultants.

Our clients include the leading
broadcasting companies and sta-
tions in America. They have an
appreciation for high calibre advice
and counsel. We're proud to be a
part of their success.

A Case in Point: Our Clients

We are proud to provide consulting services for many of America’s
finest broadcasting companies, including:

Capital Cities/ABC
Emmis Broadcasting

NBC/The National Broadcasting
Company

Greater Media
Heftel Broadcasting
Nationwide Communications
Booth American
Jefferson-Pilot Communications
Sconnix Group Broadcasting
Price Communications

Beasley Broadcast Group
Capitol Broadcasting Company
Metroplex Communications
Hearst Broadcasting
Guy Gannett Broadcast Services
Great Trails Broadcasting
Goodrich Broadcasting
Midwest Family Stations
Ingstad Broadcasting Group
Liggett Broadcasting

E. Alvin Davis & Associates—Marketing advisor for the serious
radio executive. For more information, phone E. Alvin Davis at
513/984-5000.

VIN DAVIS
. ASSOCIAT ES, INC-

RADIO PROGRAMMlNG
&MARKETING —
A FOREST G
QCfi.l’f\)lC\NNATl. OH 45242
5’\3/984—5000

A vin DGViS
E.A Pres\dem

ct clients
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Study: Radio Stimulates Imagination

Memory Improved By Hearing Material First, Seeing It Later

recent study by a pair of proof of what radio broadcasters
UCLA psychology profess have known for decades. Namely,
sors provides scientific that radio’s ability to create a

TOP TEN SHO WS
JULY 18-24
1 Golden Girls

theatre-of-the-mind is a more pow-
erful stimulus for the imagination
than television.

As reported in the Los Angeles

e B ¥ g @A\ % »; or— ;w £ .‘.M.I = mﬁ s ‘gg” xwm. s | i 2 The Cosby Show
y e G R R e Times, Patricia Greenfield and Hunter (tie)
et o . .~ Jessica Beagles-Roos conducted a | 4 60 Minutes

5 NBC Sunday Night Movie
(“The Deliberate Stranger,

series of tests on 192 schoolchil-

NEW THIS WEEK dren, using two different stories

® THE FOLK MUSIC REUNION: A MUSICAL MILESTONE (JCI) _ that were each presented in a radio 6 ;a"é”) She Wrot
Get out those acoustic guitars 'cause it's hootenanny time, as some of and a television version. Some ! 7 A:",'e:" CLUCLS
the most prominent folk music artists of the early '60s get together to children heard the tales first on 8 20/20

recreate the coffeehouse atmosphere of those times that were a-changin’.
TheKingston Trio play host toJudy Collins, Mary Travers (of Peter, Paul
& Mary), the Limelighters, Glenn Yarborough, John Sebastian, Tom

radio, others on television.
The study concluded that “radio

REGGAE SON SPLASH —
Ziggy Marley, seen on your TV
screen.

CBS Sunday Night Movie
(“Sin Of Innocence”) (tie)

R

are still blowin’ in the wind . .

Paxton, and the Four Freshmen. Originally broadcast on Showtime, this
80-minute concert can now be heard in 24-track stereo. And the answers
. (Street date: 8/1).

® GOOD MORNING, VIETNAM (Touchstone)

Robin Willlams received an Oscar nomination for his hilarious portrayal
of Adrian Cronauer, the real-life disc jockey who entertained the troops via
AFVN radio during the early days of the Vietnam “conflict.” The A&M
soundtrack LP features some great mid-'60s music from Martha & The
Vandellas, the Beach Boys, James Brown, the Rivieras, and Them,
among others, as well as the late Louls Armstrong’s first hit single in 23
years, “What A Wonderful World.” (8/2). ’

©® STING: NOTHING LIKE THE SUN — THE VIDEOS (A&M)

So far former Police man Gordon Sumner has made five videos for his
most recent bestselling LP. All five are included here: “We’'ll Be Together,
“Be Still My Beating Heart,” “Englishman In New York,” "Fragile,” and
“They Dance Alone.” Dyed-in-the-hair Sting fans will note that the package
is being released in a special gatefold box that will contain the lyrics to the

R

was more powerful as a stimulus to
the imagination, while material
presented in a television format
was more memorable.”

Impact On Music Videos?

Even more interesting, the re-
searchers found that ‘“whatever
the cognitive process — imagina-
tion or memory — it was enhanced
when a child listened to the audio
version before watching the audio-
visual version and diminished
when the latter preceded the
former.”

Given this finding, perhaps the

10 ALF

Source: Nielsen Media Research

Afl show times are EDT/PDT. subtract

one hour for CDT. Check listings for show-

- ings in the Mountain Time Zone. All listings
subject to change.

e FOP NO FLOP: "Heart And

Soul,” the Quincy Jones-co-
produced TV pilot starring dap-

per WB recording artist Morris

Day, won its 8:30-9pm time

slot. According to Nielsen sur-

vey results, “Heart” — which

. ared on NBC last Thursday
(7/21) — ranked #13 for the
week, earning an 11.1 rating
and a 22% share of the au-

ing Jackson's current world
tour. {Note: This is an entirely
different special than the one
that alred March 12 on Show-
time.)

e HOT & COOL RUNNING
REGGAE: Some of the best-
known names from the world of
reggae music are spotlighted in
“Cool Runnings: The Reggae
Movie,” presented as part of
PBS's “Summer Night Music”
series (Saturday, 7/30, 9pm).
Filmed at the 1983 Sunsplash
Festival in Montego Bay, Jamai-
ca, this 90-minute documentary
features smokin’ live perform-

: . |
iogg:’s(gfg,.’ON (CBSIFox) | industry l}eeds to ret‘hmk its cq— dience. (The show was seen in ances by Third World, Rita 3
. gt . rent practice of exposing the public approximately 9.8 million Marley, Ziggy Mariey & The
Justine Bateman of TV's “Family Ties” fame stars as the leader ofJenn,y to a music video before the song households. ) Melody Makers, Gil Scott-Her-
Lee & The Mystery, a teenage rock band. The movie charts the group's .oy pe heard on the radio. Yes, « MORE MICHAEL MANIA:  on, the Skatalites, andMusical
adventures during a summer-long gig in a resort town. Debbie Harry people may reme mber the song Yes, it's another special featur- Youth.
makes a cameo appearange,,as does sogl guitar great Steve Cropper. The i better if they see it first, but — ac- ing ,Bubbles the chimp's cons- e TALK TO ME: The tak .
latter also produced the film's AJK Music/K-tel soundtrack LP, featuring er y » DUt 1 ion. This time it h rcuit off h ‘
cover versions of such songs as “Knock On Wood,” “Mystery Dance,” cording to this study — hearing the [ Cpagian. Nusitimen ts . s .O“; Ct')r e ? CemoN 3
and the title tune, all of which were sung by Bateman, played by studio song first via radio airplay is far ys&:hazcj:ill::on?frsoinr:: 'T(.):é rs?rl:(eers 31?5 (\)Ne?kusgfgsstsagn !
musicians, and credited to Jenny Lee & The Mystery. (8/4) more likely to stir the audience’s World"" (Saturc;ay 7/30 “La%e Night With David Letter-
po - m ‘ memory and imagination. ‘ 11:30pm). The 90-minute doc- man’’ (NBC, 12:30am) include
' { e e . umentary-style program — Joe Cocker (Saturday, 7/30);
5 o i which, according to NBC, fea- Lyle Lovett (arepeat broadcast,
i “ tures never-before-seen foot- Tuesday, 8/2); Fats Domino
- "f g age selected by MJ himself — (Wednesday, 8/3); Cyndi
. i ; includes interview clips and per- Lauper (Thursday, 8/4); and
 WEEKEND BOX OFFICE formance highlights filmed dur-  Basia (Friday, 8/5). *
JULY 22-24 T — » N—
1 Who Framed $8.9 " -
2 Roger Rabbit (Buena Vista) sﬂ . o & S e REER A
2 Coming To America $8.8 C M 5 4 -,@';'..%' L ‘5? o i
_ (Paramount) ST rA = = s e R R
. 3 Die Hard $7.1 ) B b ) |
. (20th Century Fox) X CURRENT :
f’ i 4 The Dead Pool $6.0 ® COMING TO AMERICA (Atco) -
. MISS DEMEANOR — Justine Bateman (c) and friends, proving that pose = (Warner Bros.) & Singles: Coming To America/System &
makes the band, L 5Midnight Run $5.5 g Addicted To Youlevert E
| (Universal) * Other Featured Artists: Cover Girls, Nona Hendryx 1
= . _ e S S i 6 Bambi $5.3 ® CADDYSHACK Il (Columbia)
(Buena Vista)* * s* Singles: Nobody’s FoolKenny Loggins
E 7 Big Top Pee-wee $4.6 ? Go For YoursAisa Lisa & Cult Jam wiFull Force
? W’u‘w’ o Rl o (Paramount) * : Other Featured Artists: Cheap Trick, Full Force, Pointer Sisters
m'_-n UJ.SW"”" Cm("zé Eé 8 Caddyshack Il $4.4 ® BULL DURHAM
W e ‘ (Warner Bros.)* Single: A Woman Loves A Man/Joe Cocker (Capitol)
> . wele .. . 9Big $3.9 ® LICENSE TO DRIVE (MCA)
- - ; (20th Century Fox) Singles: Drive My Car/Breakfast Club
é 10 Bull Durham $2.4 | Feel FreeBelinda Carlisle
(Orion) §[ Other Featured Artists: New Edition, Billy Ocean, Femme Fatale
g *First week in release ® ARTHUR 2: ON THE ROCKS (A&M) 0
* *Rerelease ¥

Single: Love Is My Decision/Chris De Burgh
Other Featured Artists: OMD, Steve Khan & Donald Fagen
® RAMBO Il (Scotti Bros./CBS)
Single: He Ain't Heavy, He's My BrotherBIll Medley
Other Featured Artists: Giorgio Moroder f/joe Pizullo
® STORMY MONDAY (Virgin)
Featured Artists: B.B. King, Krakow Jazz Ensemble
® A SUMMER STORY
Single: | Know You're Out There SomewhereMoody Blues (Polydor/PG)
® MORE DIRTY DANCING (RCA)
Single: Do You Love Me/Contours (Motown)
Other Featured Artists: Otis Redding, Solomon Burke, Four Seasons

UPCOMING

All figures in milfions
Source: Exhibitor Relations Co.

\

1 COMING ATTRACTIONS:
'mulm /BBM 78 QETICF % This week's openers include

AENE sl FO FOX».; “Cocktail,” starring Tom Cruise
z zh i

as a mixologist who's forced to
JEEE ?..O OWHN

i

N = = examine his free-pouring life-
. msoq(;? { frway : style. Among the rhythm 'n’
(A A . booze sounds found on the
Elektra soundtrack are the cur-
rent singles from the Fabulous
Thunderbirds and the Beach
Boys as well as some straight-
up, no-chaser numbers from the
likes of John Cougar Mellen-
camp, Ry Cooder, Little Rich-
ard, and the Georgia Satellites. |
We'll have the usual.

® COCKTAIL (Elektra)

Singles: Powerful StuffFabulous Thunderbirds
Kokomo/Beach Boys
Other Featured Artists: John Cougar Mellencamp, Georgia Satellites
® VIBES
Single: Hole In My Heart (All The Way To China)Cyndi Lauper (Epic)
®MARRIED TO THE MOB
Single: Liar, UarDebble Harry (Reprlse)

S npe ¥ uher

amt vmus Mtssmni

SRR

For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT
314-423-4411.
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Gentlemen, Start Your Engines

AP Network News Affiliates have
a front row seat for the most exciting
race this year. With ‘Election Watch'
and our new second channel for spe-
cial event programming, ‘AP Hotline,
stations will enjoy start to finish cover-
age of the Bush/Dukakis presidential
campaign. From the conventions

untll the last vote is in, AP is the place To keep up with all the excite-
to be as this contest revs up. ment of the 1988 elections call Rosie

AP Network News affiliates Oakley at 800-821-4747. But hurry—
receive this special programming  the race for the White House has
free. And because AP is commercial-  already started.

free stations havte complete AP Associated Press

control over their advertis- :
ing inventory and sales, Broadcast Services
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OVERVIEW

Disposable Contact
Lenses On Horizon

dvertisers have always

been able to sell Americans

on the idea of disposable
products, seemingly because they
conveniently fit the needs of our
hectic, fast-paced lifestyles. Now
US consumers will be able to pur-
chase the latest in disposable prod-
ucts: contact lenses.

Johnson & Johnson’s “Acuvue”
lenses will be available nationwide
at the end of this month. The lenses
were first test-marketed in Florida
last summer, and were introduced
in California in February. (These
two states together account for 15%
of the entire US contact lens mar-
ket.)

However, Johnson & Johnson
will soon receive some stiff compe-
tition from Bausch & Lomb, the
leading contact lens manufacturer.
The latter company will begin test-
ing its own brand of disposable

o e o
w‘ 'o;’f{’ c% x-hg* {Wiﬂg '03:_’;

¥ & “ﬁ %
il °§~4’%&€:§ﬁwé& - g@%
Born To: i
KKMJ/Austin PD Bob Cole, 35

wife Linda, daughter Amanda
Lee, June 14

Clark Smidt, head of the
Clark F. Smidt Inc. radio con-
sultants group, wife Maura,
daughter Katharine Eleanor, Ju-
ly 7.

Capitol Records VP/Black
A&R Wayne Edwards, wife An-
gel, son Eyan Gordon, July 12,

Media Relations advertising
rep Scott Randall, wife Letizia
Gentile, son Austin Burnside,
July 13,

WLN2Z/Lansing PD/consul-
tant Chuck Dees, wife Kristy,
daughter Emily Christine, July
15

WHUC/Hudson, NY MD/air
personality J.R. Cambridge,
wife Debbie, son Matthew
Thomas, July 16,
Marriages:

KLOL/Houston air personality
Garth Hemp to Leslie Hoare,
July 9,
wwwmm;waﬁw,mwﬁ
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lenses, “SeeQuence,”’ in both Flor-
ida and California starting this
August.
Wear ’Em 14 Days,
Throw 'Em Away

The new lenses — they’re the
same as standard soft contact
lenses — are designed to be worn
continuously for one to two weeks,
then thrown away. They will be
packaged in inexpensive plastic
and aluminum foil casings, rather
than in the hard cases or glass vials
currently used to store lenses.

Opthalmologists are split over
the pros and cons of the new lenses.
Some claim they are healthier, be-
cause protein deposits — which can
cause eye infections — don’t have
time to build up on the lenses.

Several medical journal articles
have specifically addressed the
cost issue. Johnson & Johnson and
Bausch & Lomb each claim the
new lenses will cost consumers ap-
proximately $30 for a one-month
supply. This does not include prac-
titioner fees, which both companies
say would be comparable to what
wearers now pay for standard
lenses, insurance, doctors, and
cleaning fluids.

Cost: $300 Per Year

However, the average daily-
wear patient spends approximate-
ly $300 just for maintenance pro-
ducts. Disposable lenses would not
have to be disinfected, therefore
cleaning solution costs would be
cut out all together. (Incidentally,
cleaning solutions account for $400
million of the annual contact lens
market.)

But some doctors and industry
analysts believe disposable lenses
could actually be more expensive
than standard lenses. At a cost of
either $500 a year for weekly re-
placement — or $300 if you replace
them biweekly — the total would
run considerably higher than the
$100 a year many soft lens wearers
currently pay.

" HOME RECORDING, MIXING UNIT

“Studio 4"’ Lets
An yone Play DJ

anna-be DJs — and maybe even a few professional producnon_ .
room wizards — may be interested in the "Studio 4, descnb-
: ed as the first compiete home studio recorder and mixer At
any rate it's a natural station promotional ftem, .
- ' A preduét of the Framont, CA-based Bondwall company, the Studio
. 4 testures a built-in four-channel méxer, a six-function control cassette
tecorder, a microphone, and a three-inch speaker. By combining the

tively. For more i

s

Used FéSales' Top $1 Billion

f you're in the market for a
I personal computer but feel the

cost is a little too high for your
budget, you might consider pur-
chasing a used PC.

According to a recent study con-
ducted on behalf of the Houston-
based National Association Of
Computer Dealers (NACD), the
market for used PCs topped. $1.2
billion in 1987. This figure is ex-
pected to rise to $1.8 billion in ’88,

¢ unit's various functions, it's possible to record music, create sound ef- .

*fects. add voiceavers, and mix the results into a custom audio track,
Additional featires Include plug-ins for a second cassette deck, an -
ACIDGC power transformer. a headset, status lights, and record level in-

dicatora. Made of durable plastic, the Studio 4 is available in mono and °
stereo versions, which are retail priced at $58.85 and 79,95, respec-
Goﬂiad;t tha com

v's PR fiem at {212) 255-8481

as ever-advancing technology cre-
ates greater interest in secondhand
machines.

Currently, most PC stores do not
accept trade-ins on new machines,
but the NACD predicts that this
will soon change, as stores become
more competitive in their efforts to
attract first-time buyers. Almost
69% of used PC sales are made to
the consumer market. Corpora-
tions account for another 16% of us-

New Egg
Substitute

Is No Yolk

hat looks, cooks, and

tastes eggactly like

whole eggs? It's “Egg-
lites,” a cholesterol-free food prod-
uct recently developed by the Lyn-
den, WA-based Bon Dente Co.
Made with standard food ingredi-
ents (including chicken broth),
Egglites contain just one-third the
calories of regular eggs.

Egg substitutes have been on the
market for several years. How-
ever, no one has been able to
package the substitutes like the
real things — keeping the yolk
separate from the white. There-
fore, consumers who preferred
their eggs ‘“sunny side up” were
forced to eat lots of omelettes.

But Bon Dente has come up with
a synthetic membrane containing
a semisolid gel. That gel holds its
shape when refrigerated, thereby
keeping the white and yolk sepa-
rate.

Each “egg” will be packaged in
its own plastic container, and will
be sold by the dozen. (No market
date has been established, as the
patent on Egglites is still pending.)

g

ed PC sales, with the remainder
going to retailers, brokers, and
others.

Resale prices for used PCs have
aleady begun to climb. For exam-
ple, the resale price of an Apple
currently stands at 67.23% of the
cost for a new unit, a 4.1% increase
over last year’s price. Meanwhile,
a used Compaq PC sells for 73.21%
of a new model, up 3.87% from
1987’s prices.

—

IT SI1ZZ1LES!
The Hottest Collection Of Its Kind On CD

PRODUCTION LIBRARY

More Than 400 Original 60s & 30s Plus :15 Edits & Power Parts

RS

Broadcast Sew}ces, Inc.

Call 1-800-527-2514

(In TN and Outside USA: 901-320-4340)
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PROGRAMMING

A total ‘‘hands-on’’ approach
to maximize ratings:

o Progamming
o Posltioning
« Promotion
o Marketing

For initial consultation, call:
(813) 349-1916

RON WHITE

Radio Program Consultant
5053 Ocean Blvd. #129
Sarasota, Florida 34242

PROGRAMMING/MARKETING

NATION'S #1
CLASSIC ROCKER

““You don't get to the top (8.6-12 +)
without help. The DeMers guys work
right in the trenches with us. We've
got unlimited access to them and
their practical approach to program-
ming. Add in their fresh marketing
ideas, and you've got a ‘Mike Tyson
right’ aimed at the competition."
—Craig Hodgson, GM
KKLZ/Las Vegas

DeMers
Programming/Marketing
Consultants

(215) 363-2636

Classic Rock — AOR

PROGRAMMING

Specializing in:

® PD TRAINING
MORNING SHOW REPAIR
STATION RE-POSITIONING
MEDIUM & SMALL MARKETS
MULTI-STATION GROUPS
NO INDUSTRY FANFARE

Since 1982, consulted
47 markets/28 States

PROGRAMMING/
POSITIONING STRATEGIES

CLARK SMIDT
BROADCAST ADVISOR
CUSTOMIZED, PERSONAL

ASSISTANCE
Selected Clients - All Formats
® Positioning Strategies
¢ Programming
e Marketing/Advertising/

Promotion
e Staff Participation
o Station & Market Evaluation

CLARK F. SMIDT, INC.
(617) 969-0200
56 Lindbergh Ave.
West Newton, MA 02165

CUSTOM MARKET RESEARCH
PROGRAMMING

Sowmnd, Dechsho.ns
gives you
“The Information Edge’ "
LOW COST o RELIABLE
FAST TURN-AROUND
Focus Interviews
Telephone Coincidentals

Music Research
Programming Consultation

Call for a No-Cost
Blue-Print For Action:

719-471-4125

2051 Glenhill Rd., Colo Spgs, CO
80906-3352

PROGRAMMING/MARKETING

MOON MULLINS
COUNTRY RADIO
CONSULTANT

2633 McGavock Pike
Nashville, TN 37214

25 years Country Programmer ®
NY, Kansas City, and Nashville ®
Recognized by many industry insiders
as one of America’s most innovative
programmers. Winning strategies in
music, talent, news/information,
research and marketing.

615-889-6595

RESEARCH

k }

DAVE ROBERTS, PhD  DAVE COCKE
President Vice-President

Serving a select clientele of news, talk, and
music stations with a complete and custom
program of research, product, and marketing
consultation.

® Focus Groups

® Perceptual & Tracking Studies

® Format Viability Analysis

® Music Testing

DAVE ROBERTS ASSOCIATES
116 Marguerite Avenue
Mill Valiey, CA 94841
(415) 381-8168

PROGRAMMING/POSITIONING
ADMIN./MANAGEMENT

A Service to The Licensee
Market Positioning.
Programming (more than just tapes).
Administration/Management.

AM or FM

Available for a one time visit to objectively
assess your situation or a long term associa-
tion with affordable rates. Our experience
spans twenty five years of active participa-
tion as a station operator/licensee/general
manager in medium, large and major
markets. Always Confidential.

Winton Communications Group Inc
4102 West Linebaugh Avenue,
Tampa, FL 33624
813 962-2336

NEWS/MANAGEMENT

NEWS HORIZONS
Radio News Consultants

News Programming and
management consulting.

Make news work for you.
Fred Walters (818) 506-5793.

N ETSY ORIZOINS;

BROADCASTING

DONKELY >
ASSOCIATES NC

39 MAYBERRY ROAD, CHAPPAQUA,
NEW YORK 10514 914-666-0175

DON KELLY
PRESIDENT

J.C. FLOYD
VICE-PRESIDENT/CONSULTANT

TRAVEL-EVENTS
PROMOTIONS

We specialize in sendng contest win-
ners to the most exciting concerts
and prestigious events around the
world.

Our innovative promotions provide a
cost-effective way to become iden-
tified with these prestigious events,
enhancing your image and increasing
sales, market share and profit.

(ONSULTANTS
1242 Third Street, Suite 202
Santa Monica, CA 90401
(213) 394-4295

RESEARCH

dre

Radio Research
® Focus Groups @
® Perception Studies ®

® Music Preference Test'™

auditorium song research ®

® ADvantage Plus® spot and

logo testing @

® HITfit™ cali-out music system ®
Working exclusively with proven radio
winners: WLTW, KIIS, KNIX, wMZQ,
WSB, KIKK, WKTI, KSDO, WLAK . . .

(619) 268-4497
9449 Balboa Ave., Suite #203 -
San Diego, CA 92123

w=W-armericanradiohistorv-com

& Associates.

(703)
648-0000

AIR TALENT/PROGRAMMING

® New Location ®
304 Newbury Street, Suite 506,
Boston, MA 02115

® New Phone ®
617-786-0666

8 YEARS OF RESULTS

DONNA HALPER
AND ASSOCIATES

Critigues, Motivation, Talent
Development & Lots More!

DIRECT MAIL &
TELEMARKETING

Direct Listener Motivation™ " will
increase your ratings. Direct Mail and
telemarketing designed and tested by
consultants for success.

e Customized direct mail

o Telemarketing

e Total support from start to finish

o Documented results since 1979

£

BROADCASTING
UNLIMITED

BROADCASTING UNLIMITED, INC.
Winning since 1979

16 Coltsway « Waytand, MA 01778
(508) 358-4828
Franceschelli  Jay Wilii

AIR TALENTPROGRAMMING

[ets Talk
Ideas to Enhance Communication
PROGRAMMERS/JOCKS!
Join Jay Trachman and Jay Aibright
for the '“One-to-One’’ -- “’Let’s Talk’
Seminar & Workshop August 27th.
Carmel Mission tnn, Carmel, CA

Practical Tips You Can Use
Immediately
® Developing New Talent
® Critiquing to get results
® Brainstorming Promotions
$95 (after 8/1: $125)

For Information, Phone
800-237-EARS or
209-226-0558
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Undeniable!

e Two Top Ten Smash
Singles

e With Over 670,000
Albums Sold

e Appeals To Your
20-35 Year Oid
Females

Now On Over 60 CHR Reporters
Very Strong Progress At:

WXKS KKRZ KITY
CKOI KXYQ wWcCzy
PRO-FM KCPX Y108

WFLY deb 35 Y107 26-23 WZOK 32-29
WNNK deb 33 KSAQ deb 38 KF95 34-29 (HOT)

B93 deb 35 WPXR 31-23 WALZY 35-30
KHTZ 31-27

OK95 36-31

RECORDS

Grand Jury Questions Pisello Again

ccording to a newscast on the CBS
0&0 TV station in L.A. (7/21), reputed
mobster Sal Pisello, recently
convicted of tax evasion, took the witness
stand before the Grand Jury to testify under
limited immunity for more than two hours.
Pisello’s testimony is supposed to have
centered on his connections with MCA.

The newscast also mentioned that
prosecutor Marvin Rudnick was mysteriously
absent from the proceedings, despite his
having put in three years’ worth of work on the
case. Justice Department Crime Strike Force
head honcho John Newcomer had no
comment on Rudnick’s apparent
disappearance from the case. However, the
newscast revealed that Rudnick has

| demanded a meeting with Justice Department

superiors to determine his status on this case
and the two others from which he was
recently removed.

Meanwhile, the Mafia/payola investigation
continues to heat up the local media, as L.A.
Times investigative reporter Bill Knoedelseder
is set to run another hard-hitting article in a
series on the subject.

So what is the CBS-backed, Jerry
Greenberg- headed West Coast label going to
be called? How does the name Pacific
Records hit you? Or how 'bout Century
Records? Right now it's one word or the
other, but either way look for product in about
30 days.

When WPHD/Buffalo PD John Hager
resigned Tuesday (7/26), everyone assumed
he was headed back to crosstown AC WRLT
— the former WGRQ (97 Rock) — and that the
station’s long-rumored return to AOR was a
done deal. Hager worked at 'GRQ when then-
owner Taft abandoned rock four years ago.

However, 'RLT GM David Rich, while
acknowledging that a possible format change
is being researched, told ST that not only has
he never talked to Hager about a job — he’s
never even met him.

Now ST has learned that Rich has an offer
on the table that would enable him to sell
WGR & WRLT for a substantial profit. If he
does, look for Rich to follow up on those
discussions he’s been having with crosstown
AC WBUF, which is reportedly on the block
for between $9-10 million. Because a non-
compete will no doubt blow WRLT out of AC,
look for WBUF to have an even stronger
showing as the only AC on FM.

Meanwhile, crosstown WPHD (AM) looks
like it will go Gold in the next few weeks.

Arista’s National Secondaries rep Bruce
Schoen will soon get a bump to National
Singles, East Coast.

www americanradiohistorv com

WLUP’S NINE-FOOT HONKER — Comedy-for-
matted WLUP (AM)/Chicago decided to blow its own
horn recently by erecting “Nostrilla,” the 3-D com-
bination nose, glasses, eyebrows, and moustache
pictured above. Said to be the first non-inflatable 3-D
billboard in the Chi-town market, the steel-framed,
fiberglass and vinyl creation measures 16’ x 22'x 9’
and sports a pair of three-foot nostrils, all of which
makes for an eye-popping sign-us condition.

Westwood One has landed worldwide
broadcast rights to the Human Rights Now!
World Concert Tour, starring Bruce
Springsteen & The E Street Band, Peter
Gabriel, Sting, Tracy Chapman, and Youssou
N’Dour, and kicking off September 2.

Look for WWI to create a comprehensive
lineup of national and local radio promotions
centered around the concerts, including a
special “Audio Declaration Drive” whereby
radio listeners will be able to “sign” the
Universal Declaration Of Human Rights by
calling a special phone number.

Chrysalis will announce promotions for
Joff Laufer and Mike Van Orsdale soon.

RCA'’s national convention will be held at
Arrowood in upstate NY, August 4-7.

Shadoe Stevens will make his debut as
the host of ABC’s “AT-40” the weekend of
August 13-14.

It looks as if the days of unchallenged
boxcar numbers for perennial powerhouse and
market leader KNIX/Phoenix may soon be
over. Shamrock Broadcasting prez Bill Clark
threw down the Country gauntlet when he
announced via the local papers (7/25) that
newly-purchased KMLE would be flipping
formats on October 1.

Phoenix insiders are puzzled about why
Clark would give the market — and KNIX —
such advance warning. So far, the two top
theories are that it was either done to preempt
another company that’s currently negotiating to
buy a station in Phoenix and was considering
taking the property Country, or that the entire
announcement was simply a smokescreen.

Continued on Page 24
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THE ORIGINAL MOTION PICTURE
SOUNDTRACK

NS

feazuring

THE FABULOUS THUNDERBIRDS
"Powerful Stuft”

AOR TRACKS - ©O
AOR ALBUMS $-©
EARLY CHR ACTION:
KEGL  KKRC
WNNK  KDVV
KIXY  KTMT

ad

THE BEACH BOYS
“Kokomo™

AC CHART €D

The mowie. starrirg Tom Cruise
opens July 29. at a taeatre near you'

The Fabulous Thurderbirds
courtesy of CBS Associated Reccrds

~

Two Ermnd-new stirrmg singles. .
on Elektra cassetres. compac: discs and records.

1988 ElekrrofAsylun Zecarcs, 3 [hastor of Warses Communications ne . ©°

Continued from Page 22

Polydor’s talent raid continues, as Laura
Henson exits the Atlanta Chrysalis job to
work the same market for VP/Promotion Bill
“Binky’’ Smith. The Binkster also grabs
PolyGram support staffer Mark Walker for
Miami with PolyGram/Atlanta promotion
assistant Ann Eason moving over to cover the
Carolinas, based out of Charlotte.

#* % &1

The lead-in to the midnight debut of
WFLZ/Tampa’s “Good Time Oldies” format
(see Page 28) gave listeners quite an earful.
Jacor Sr. VP/Programming Randy Michaels
and PD Mark Zintel were on-air live, hosting
a two-hour, high-energy CHR presentation that
was designed to confuse the competition.

The dynamic duo seized the opportunity to
take a few shots at market leader Q105,
saying “Q stands for queer,” as well as
making a few choice comments about several
Q105 staffers. And, since they were working
without a delay, more than a few listener call-
ins resulted in the sort of on-air comments that
would frost most GMs'resistors.

Longtime WHJY/Providence morning
maven Carolyn Fox has assumed interim PD
duties, following Ron St. Plerre’s resignation
after only six months on the j-o-b. St. Pierre
will remain PD of AM N/T sister WHJJ. Don’t
expect a permanent PD to be named for eight
to 12 weeks.

Now that the just-released Arbitron shows
WKSE/Buffalo to be the market’s leader, is
Price Communications reconsidering its
decision to sell the station?

Geffen’s search for someone to do
National AOR under Marko Babineau has
ended at Friday Morning Quarterback’s
Music/Research Director Mark DiDia. Taking
DiDia’s place will be WDHA/Dover, NJ OM
Mike Boyle, which leaves a primo opening at
the adventurous AOR. Call PD Bob Linder at
(201) 328-1055.

Look for J.D. Adams, formerly PD at
KWFM/Tucson, to become the new PD at
KMJi/Denver. He'll replace Chris Elllott, who
moved to crosstown Gold outlet KXKL

WDTX/Detroit becomes WDFX, calling
itself “Detroit's Fox.” PD Bobby Hatfleld is
refocusing the station toward mainstream
CHR, cleaning out the library material that was
on-air in recent months.

FoxOnTheRun

After more than three-and-a-half years,
WKTI/Milwaukee PD Tim Fox resigns “to
pursue programming opportunities that offer
greater growth potential and fresher
challenges.” Call him at (414) 223-5325.
Meanwhile, WKTi VP/GM Doug Kiel is looking
for Fox’s replacement.

www-ameriecanradiohistorv.com & B

Is CFNY/[Toronto about to abandon its
alternative AOR direction in favor of a more

mainstream approach a la crosstown CHUM-
FM?

KXXR/Kansas City is teasing the market
with a looped cart of the Beatles doing
“Kansas City,” which has been airing 'round
the clock. The CHR is slated for kickoff next
Monday (8/1).

Emmis President Jeff Smulyan will be the
roast of honor at this year’'s Bayliss Media
dinner, to be held October 26 at the Plaza
Hotel in NYC. This black-tie affair will collect
funds to bankroll scholarships for young
broadcasters.

Former KUTE/Los Angeles PD Lawrence
Tanter has just been named Group PD for two
Southern California stations (see Page 28), but
don’t count out the possibility that he'll return
to his old home. Reportedly, KMPC-FM is
considering a format change. Among the
options: “Quiet Storm.”

David Grossman, most recently at
KZEW/Dallas, will serve as PD for new CHR
WVMX/Richmond, which debuts this week
(7/28).

Although station officials deny it, rumors
persist that KNX-FMIL.A. will be the next CBS
FMer to go the Oldies route. At least one
informed insider predicts the station will launch
a current-based AOR presentation.

Bobby Czech has been elevated to
National Singles Sales Manager for Atlantic
Records. A 15-year record industry vet,
Czech most recently served as NE Regional
Sales Manager for the label.

Condolences to the family of Dick
Moreland, who succumbed to cancer Sunday
(7/24) at age 55. A Southern California CHR
pioneer as PD and air talent at KRLA/L.A. back
in the '60s, Moreland worked in West Coast
exec positions with RCA Records during the
'70s.

KISS And Tell It Right Dept: Last week’s
(7/22) Street Talk photo caption should have
read WRKS/New York instead of WKYS.
Ouch!

merica’s Ten Dirtiest Jocks

Somebody left the latest (September)
issue of High Society magazine in the stall,
and we couldn’t help notice that the editors of
this fine publication had personally selected
the ten raunchiest radio DJs in America.

And — if we can have the plain brown
wrapper — the winners are (in alphabetical
order): WAPE/Jacksonville's Hoyle Dempsey,
WHJY/Providence’s Carolyn Fox, WWDC/
Washington’s The Greaseman, WNBCINY's
Don Imus, KLOL/Houston's Moby, KTXQ/
Dallas’'s Bo Roberts, Z100/NY's Scott
Shannon, WXRK/NY 's Howard Stern, KLOL/
Houston’s Mark Stevens & Jim Pruett, and
WRBQ/Tampa’s Cleveland Wheeler. A
masterstroke of publicity, folks.
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“HERE WITH ME”

CHR CHART: €D

169 CHR REPORTERS »» CHECK THIS ACTION:

WZOU 35-29 WMMS 23-20 KCPX 12

PRO-FM deb 30 KCPW 18-15 KPLZ 27-23 KF95 25-18

KEGL 11 KDWB 23-18 WLAP 26-23 (HOT) KSND 16-9
Y95 11 WLOL 37-30 WLRS 12-7 (HOT) WTHT 20-12 (HOT)
B97 deb 31 WKBQ 9 WPXR 7 KGOT 8-6 (HOT) ™=

KZOZ 26-16 (HOT)

Q102 22-17 (HOT) Y108 16-9

KDWZ 19-13 (HOT)

JOAN JETT &
THE BLACKHEARTS

‘“l Hate Myself For Loving You”

ALREADY CHARTED!

WS Y40

131 CHR REPORTERS
& BREAKER BOUND!
#1 MOST ACTIVE!

“DON'T BE CRUEL”

NOW ON 111 CHR REPORTERS

AND BREAKER BOUND! One Of The
P-1 ACTION: MOST ADDED!
WAVA add Y100

PWR99 add 40 WGH

XEGL add WNVZ add KDWB add

Y95 deb 23 (HOT) WCZY add 37 KCPX deb 40

KKBQ add WZPL add KPLZ deb 36

BASIA

“TIME AN

WXKS add
PRO-FM add

PWR99 32-27 (HOT)

KITY add
KKRZ add
KROY add
KMEL 30-21
KATD deb 32

D TIDE”

WEFLY 40-31 WQCM add KZFN 30-24 (HOT)
WAEB add WTHT add OK95 18-13
WBBQ 33-27 KIXY deb 38

B93 add 39 KQCR add 36

KBFM deb 38 KGOT 4-3 (HOT)

WIXX 37-31

KTRS add 0
KSND deb 33 KOZE 1-1 (HOT) @%
DISTRIBUTED BY CBS RECORDS

wwWW-americanradiohistorv com
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OVERVIEW

CD Recording
Device May
Affect Music
Industry

ndustry experts caught up in

the controversy surrounding

Digital Audio Tape (DAT) now
have something else to consider.
The Tandy Co. recently announced
it has completed work on a proto-
type for its compact disc re-
corders, which it will begin mass-
producing within 18-24 months.

Although Tandy is still looking
for a manufacturer to license its
technology, company reps say
“Tandy High Optical Recording”
(THOR) will provide consumers
with a less expensive, yet technic-
ally superior home recording de-
vice than is currently available on
the market.

Special CDs coated with Dypoli-
mer will enable the user to record
up to two albums’ worth of mater-
ial on one disc; Tandy claims the
system will make ‘‘perfect repro-
ductions.” (As with the DAT con-
troversy, record labels are worried
record pirates would thus gain the
ability to manufacture illegal CDs
in mass quantities.)

THOR recorders will cost less
than $500; THOR CDs — which can
be played back on any CD machine
— will be priced at about $20 each.
In addition, the technology can be
applied to home computers. A
THOR disc drive will run approxi-
mately $1200, and should be avail-
able in three years.

“Hitman”’
Program Tracks
Retail

Callout Data

T he “Hitman,” an IBM PC-
compatible computer soft-
ware program that anal-
yzes retail record store callout
data, is now available from the
Laurel, MD-based Rantel Re-
search company.

Capable of analyzing up to 400
different titles from as many as 999
retail outlets, the program tracks
up to nine different configurations
(45s, LPs, CDs, audiocassettes,
videocassettes, etc.) from any
store location over a four-week
time frame. For a free evaluation
copy. call (301) 490-8700.

Koss Reintros Pro4AA
Stereo Headphones

elebrating #s 30th year inthe headphone biliginass, the Milwaukee-
based Koss Corparation recently announced the reintroduction of
its “Pro4AA” model stereo headphones.

Sporting one-inch drivers and a frequency response range of
10-22,000 Hz, each Pro4AA unit carries a two-year warranty. For more in-
formation on these items, which the company originally infroduced in
1970, contact Koss at (414) 964-5000.

“Transpack” CD Sioraée
System Now Available

new system for packaging,
displaying, and storing
three-inch and five-inch
CDs has recently been developed
by the Warrington, PA-based

s

F

Klearfold company. The system,
marketed under the name “Trans-
pack,” consists of pouches and car-
tons. Both are made from clear
polyvinylchloride and feature
secure closures to protect their
contents from dust and damage.

Designed to replace the familiar
‘“‘jewel box,’”” the Transpack
pouches are for storing individual
discs. Because they’re less-expen-
sive to manufacture and require no
change in existing decorated over-
packs, the packaging can be made
twice as thin, thus allowing retail-
ers to stock double the number of
CDs in their current selling space.

The Transpacker cartons (pic-
tured) are for displaying, storing,
or transporting CDs housed in their
individual Transpack pouches in
groups of varying sizes. Both
pouches and cartons can be cus-
tom-imprinted as well. For further
information, contact the company
at (215) 343-9300.

New CD Radio Production Library

vailable exclusively on

compact disc, the “Profes-

sional Broadcast Series” is
a new collection of copyright-
cleared radio production music
from the Long Island, NY-based
Omnimusic company.

The nine-CD series contains hun-
dreds of commercial-length 30 and
60-second edits as well as bumpers,
stingers, logos, and cues, all in a
variety of musical styles. Individu-
al pieces range from fully-orches-

trated classical works with acous-
tic strings, woodwinds, and horns,
to contemporary, hard-driving
rock 'n’ roll pieces featuring syn-
thesizers, samplers, and the latest
in digital audio technology.

Available via an annual license
agreement, the Professional
Broadcast Series will be updated
several times a year at no addi-
tional cost. For more information
and a free CD sampler, call
1-800-828-OMNI or (516) 883-0121.

Stder Revo; ets' New
Line Of Tape Recorders

new line of professional tape recorders, the “C270" series, is cur-
rently available from the Nashville-based Studer Revox America
Inc. firm. All three C270 models feature a true autolocator with zero

and address locate functions, which not only allow the user to precise
search to cue, but also maintain constant tape tension, and thereby enable
the user to perform one-hand cueing in the edit mode under full servo con-
trol.

The C270 is a Y-inch, two track model, that features three tape
speeds (3%, 7% and 15 ips), built-in variable speed (-33% to + 50%), and
an internal monitor speaker and headphone output that can be set for either
individual, stereo or mono output.

The C274 is a Y-inch, four-track model, while the C278 (pictured) is
the “2-inch, eight-track unit. Along with a built-in paraliel remote port, both
models sport LED peak and VU graph meters in their front panels. Each is
also capable of tape speeds ranging from '%, to 15 ips.

Additional C274 and C278 features include an internal time and/or
date code generator and reader that allows the user to locate any date
and/or time directly — even if the tape has been spliced. For more informa-
tion, contact the firm at (615) 254-5651.

200 million radio listeners everyday.
From Australia to Italy, from Montreal to San Juan,
our production libraries electrify the airwaves. /
Compact disc with Super-Q. Market exclusive.

Absolutely brilliant.

BROCWN BACG PRCDUCTICNS

(2C2) 756-9949
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Ask Them

The seminar for top station personnel that you presented with the
research results was interpretive and helped us “bite the bullet” on
making changes we had discussed for years. WIKY chose Emmis after
weeks of information gathering that placed you in direct competition
with four of the best known music research firms in broadcasting.

Your professionalism has been the pay-back on our painstaking
selection process.

Randy Wheeler

Operations Manager

South Central Communications Corp.
WIKY—Evansville

A sincere thank you for the fine job done by Emmis Research for
WKQX. The answers to our questions were clear and the study is, at
present, our most useful tool.

Michael D. Lonneke
V.P./G.M.

WKQX — Chicago

About Us
EMMIS RESEARCH

Success Through Intensity And Integrity

To put the Emmis Success Formula to work for you call Emmis Research. 317-630-2828.
Or fill out and mail to Emmis Research 1099 N. Meridian Suite 250, Indianapolis, IN 46204.

ATTN: Jon Horton

Name Station/Company
Title Street
City/State Telephone

Zip

___wuany amaricanradiohistory com
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WFLZ
Swaps AC
For Gold

Jacor AC WFLZ (Z93)/Tampa,
which had been hinting at switch-
ing to everything from CHR to
Classic Hits, has come up with a
gold-based format called “Good
Time Oldies” which debuted at
midnight Monday (7/25). The
debut was highlighted by a two-
hour live on-air oldies talk segment
featuring PD Mark Zintel and Sr.
VP/Programming Randy Mi-
chaels.

“No one knew what we were up
to, and as a result we had everyone
in the market talking about what
was going to happen at Z93,” Zintel
told R&R. “We test-marketed the
format with ‘Hot Fun’ weekends
over the last six weeks, and they in-
dicated a huge void. We used
sweepers with lots of production ef-
fects, and we’ve now added the
Jam ‘Priority I jingles (circa 1977)
to complete the sound.”

Zintel described 7Z93’s program-
ming as “fun, uptempo music from
the Beatles era on up to the
mid-"70s. We look for this, like any
Gold format, to pop out of the box
big-time — but longterm, like any
good station, it will have to be
refined. We are prepared to evolve
the format and do what we need to
do to keep this station competitive.
I don’t look to beat Q105 (market
leader WRBQ) 12+, but the name
of this game is 25-54 adults, and we
can challenge them there without
question.”

Zintel added that the only con-
cession to downtempo program-
ming would be in middays and dur-
ing the weeknight “Love Songs”
dedication show from 11pm-2am.

Lambert
Upped In
AGM

A&M National AOR Promotion
Director Craig Lambert has been
promoted to National Album Field
Director. He has been with the la-
bel since 1986.

In his new capacity, Lambert
will be responsible for coordinating
A&M’s album radio projects from
the label’s Chicago offices.

A&M Sr. VP/Promotion Charlie
Minor, to whom Lambert will re-
port, commented, ‘It is an honor to
work with one of the premier al-
bum promotion directors of all
time. The experience Craig will
bring to young promotion people in
the AOR arena will be invaluable
to us and to the growth of A&M
Records.”

Bottom Line Basia

NEWSBREAKERS

After a concert at New York’s Bottom Line, Epic artist Basia (second from left)
posed with (I-r) CBS Records Division President Tommy Mottola, E/P/A Sr.
VP/GM David Glew, and E/P/A VP/Promotion Dan DeNigris.

Lyles PD At WEKS

Former WNCX/Cleveland PD
Harry Lyles has segued from sta-
tion consultant to PD duties atZap-
is Communications’ WEKS/Atlan-
ta. He succeedsTony Scott, who re-
mains at the station hosting its
8pm-midnight *“Pillow Talk” show.

“(Zapis National PD) Lynn
Tolliver brought Harry to our at-
tention,” said WEKS VP/GM Lee
Zapis. “Harry came down about
six weeks ago on a consulting
basis, with no plans to make any
moves. But when the second Ar-
bitrend monthly came out and the
station had dipped, we decided to
make him an offer and have him
join us. He’ll probably do an air-
shift eventually, but at this point
he’s just reworking the mechanics
of the station.

“There’s a real battle going on
here, and we’ve been shooting
ourselves in the foot up to now,”
Zapis continued. “(Urban) WVEE
is the number one station in the
market, and (CHR) WZGC has
been leaning so Urban recently
that they might as well be an Ur-
ban station.”

Lyles commented, “The station
needs a little facelift. There are a
lot of good people there, and we're
going to do whatever it takes to
win. I don’t see the past, and I don’t
want to look at the past; I've had
nothing but successes, and I'm go-
ing to make this one a success.”

Lyles’s previous broadcast ex-
perience includes programiming
stints at WAIA (now WGTR)/Mi-
ami, WVKO & WSNY/Columbus,
and WBLZ/Cincinnati.

Pettengill Elevated To
OM At WPTR & WFLY

Format Change Imminent For Country AM

WFLY/Albany PD/morning per-
sonality Todd Pettengill has been
named OM for CHR WFLY and
AM Country sister WPTR. The pro-
motion follows last month’s depar-
ture of WPTR PD Bob Grant. Pet-
tengill will oversee all program-
ming and administrative decisions
for the combo, and will continue
with his FM morning show duties.

WPTR & WFLY President/GM
John Kelly said, “Todd was pro-
moted for his marvelous job of pro-
motion and execution of our FM
format, as evidenced by the phe-
nomenal ratings increases we’ve
seen. He’s only 22, but has the best
instincts at that age of anybody
I’ve ever worked with. He deserves
the opportunity to awaken our
50,000-watt AM giant.”

Kelly went on to say that he’s
“investigating” format possibili-
ties for the AM. WPTR has been
Country for about six years. While
he said Pettengill would oversee
the format change, he left open the

Todd Pettengill

possibility that an AM PD would be
named later. Kelly added that all
format options are being consid-
ered, including News/Talk.

Pettengill was unavailable for
comment. He’s been with the sta-
tions for three years, beginning
with a stint in the news depart-
ment. He moved to the WFLY mor-
ning show in 1986, and was named
PD there a year ago.
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KSRF & KOCM Name
Tanter Group PD

Former KUTE/Los Angeles PD
Lawrence Tanter has been ap-
pointed Group PD for Radio
Broadcasters’ two FM ACs in the
greater Los Angeles/Orange Coun-
ty metro — KSRF/Santa Monica
and KOCM/Newport Beach. The
stations share the same dial posi-
tion, 103.1. Tanter will work with
KSRF PD/morning man Steve
Day and KOCM PD/PM driver
Rob Conrad.

Tanter told R&R, “It’s an in-
teresting challenge that I welcome,
and it enables me to stay in Los An-
geles, which is paramount to me.
The reason they brought me in was
to analyze both properties and do a
critical internal analysis. From
there, I'll make suggestions on
what we need to do. We’ll be more
competitive, but I'm not at liberty
to say exactly what changes will be
made.”

Although the question of simul-
casting has been raised, Tanter
said there are no plans to do so. He
added that any changes to be made
will be in place for the fall sweep.

KSRF and KOCM are currently
being consulted by Drake-Chen-
ault. “My plans are to utilize
Drake-Chenault to best accommo-
date the goals we will set forth
here. They customize program-
ming to this area, and must do a
better job than they’ve been do-
ing. The stations are doing a great

16 YEARS AT KXL
Jennings
Jumps
To KING
As PD

Sixteen-year KXL/Portland vet-
eran Brian Jennings, who served
as OM at that station for the past
eight years, has been named PD at
News/Talk-formatted KING/Seat-
tle. He will succeed Greg Tantum,
who was named PD at WCAU/
Philadelphia this week (see Page
4).

Jennings, who starts August 8,
explained to R&R, “I had done ev-
erything I could possibly do here.
The station just experienced its
best-ever spring book as well.
KING will need some improve-
ments, but I'm looking forward to
that new challenge.”

KING’s principal competition is
News/Talk KIRO, but Jennings
said, ‘“They only program one talk
show in middays, and I have no in-
tention of going head-to-head with
them.”

Jennings served in a variety of
positions including News Reporter,
Assignment Editor, and ND during
his tenure at KXL.

In the spring ’88 ratings, KING
landed 21st in the market in Arbi-
tron with a 1.8 share 12+. In the
Birch it ranked 20th with a 19.
KIRO was first in the ARB with a
10.4, and fourth in the Birch with a
6.7.

B
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Lawrence Tanter

job in retail sales, but haven’t been
getting agency buys because of
lack of ratings.”

Prior to spending three years at
KUTE, Tanter was withKJLH/Los
Angeles for 11 years and worked
for Chicago outlets WCFL and
WBEE. He has served as the pub-
lic address announcer for the Los
Angeles Lakers the past seven
years.

XETRA
Drops Gold

To Become
News/Talk

Twenty-seven years after it ex-
perimented with an all-News ap-
proach, XETRA/San Diego ended
widespread speculation about a
format flip by announcing a switch
to News/Talk. The station had been
Gold-formatted since late 1984, and
previously programmed CHR.

Rumors of the format change be-
gan when the Noble station hired
consultant Michael Packer to look
into the possibility. XETRA VP/
GM Tom Jiminez noted, *“After
months of market research, we
found plenty of potential listeners
that would welcome another infor-
mation station in the market.
XETRA will introduce an exciting
lineup of personalities and infor-
mation-oriented programming uni-
que to San Diego.”

The format is expected to debut
within 60 days. XETRA spokesman
Jonathan Bailey said he did not
know what proportion of news to
talk will be programmed, or
whether the talk segments will be
locally-produced or taken from a
network.

San Diego already has an estab-
lished News/Talk station: Gan-
nett’s KSDO is ranked third in the
market with a 7.3 ARB share. Also
programming some news and talk
is Full-Service KFMB, ranked
sixth with a 5.0.

The original XETRA all-News
approach was developed by the
late radio innovator Gordon
McLendon. The effort was not suc-
cessful, but did spur other stations,
including WINS/New York, to suc-
cessfully employ the format.

XETRA registered a 1.4 share
12+ in the spring ’88 Arbitron and
Birch ratings.
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Four reasons why radio stations
in over 50 markets
use Surrey Research

Roger Wimmer, PhD - President
Chris Porter — Vice President
Fran Judd — Research Analyst

Mike Henry — Director of Marketing

Demand the best.
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Radio

® JOE LEOCE has been named Sales
Manager at WINS/New York. He joins
from a two-year stint as an AE for
Group W Radio Sales.

® JOE SHAMWELL has been named
Manager at WPLZ/Petersburg (Rich-
mond), VA. He was previously GM at
WEAS-AM & FM/Savannah, GA.

® FLEETWOOD GRUVER NI has been
named GM at WNOK-AM & FM/Colum-
bia, SC. He was previously PD/Market-
ing Director at WQXI-AM & FM/Atlanta,
and had worked at WQXI for 12 years.

®ROBERT GALLOWAY will become

Station Manager and BILL SHARP will
be PD at KMJJ (currently KCOZ)/
Shreveport, LA when that station drops
AC for Urban August 1. Galloway is
President of KCiJ Communications,
and Sharp was most recently PD at
crosstown KDKS.

® STEVE BERNER has been upped to
VP/GM at WKIP/Poughkeepsie, NY. A
four-year station vet, he most recently
served as Sales Manager.

PROS ON THE
LOOSE

Larry Caringer — Mornings WHYN-
FM/Springfield, MA (203) 647-0301

Roger Cary — Morrings WLAC-
FM/Nashville (615) 353-0313

Michael W. Kay — PD WLLT/Cincin-
nati (513) 791-3562

Robin Lee — Asst. PD/afternoons
KVLT (Lite 106)/Tulsa (918)
835-5840

Kelley West — Air talent WQHT (Hot
103)/New York (212) 533-8499

g -
L

Joe Shamwell
® WILLIAM CHATMAN has joined
WIBB & WFXM/Macon, GA as VP/GM.
The 30-year broadcasting vet most re-
cently served as GM at WIZF/Cincin-
nati.

William Chatman

@ DAVID STEPHENS has taken on
VP/GM duties at KWWS & KZKS/Rifle,
CO. He previously served as GSM at
WYEN/Chicago.

®LAUREN KATES has joined
KYW/Philadelphia as Manager/Adver-
tising & Promotion. She formerly was
Manager/Special Events & Promotion
for the United Way in Philadelphia.
®HOLLY SHELTON has been pro-
moted to Manager/Research at WRKO
& WROR/Boston. She previously serv-
ed as National Sales Coordinator for
the stations.

®DONNA GOLDEN has been named
Regional Sales Manager and FELICE
JURIS has been upped to Retail Sales
Manager at WMXJ/Miami. Golden has
been with the station three years, most
recently as Sr. AE. Juris joined WMXJ
this year as an AE.

®DARYL MCINTIRE has advanced to
LSM at WAJI/Fort Wayne, IN. He previ-
ously served two years as an AE at the
station.

® RODNEY KROL has been appointed
GM at WFMK/Lansing, MIl. He joins
from a stint as GSM at WOWO-AM &
FM/Fort Wayne, IN.

Kool & The Gang Debut New Lineup

" NEWSBREAKERS

O MIKE HATHAWAY has been ap-
pointed LSM at KING-AM & FM/Seat-

tle. A 10-year radio vet, he most re-

cently served as GSM at crosstown
KVI & KPLZ.

Records

® HILAIRE BROSIO has been named
Manager/West Coast Rock Promotion
for Arista Records. He previously serv-
ed as Director/West Coast Promotions

Hilaire Brosio Jay Ziskrout

Concurrently, JAY ZISKROUT, Di-
rector/National Album Promotion at Ar-
ista Records, has relocated from Los
Angeles to the label’'s New York office,
where he will assume expanded
duties.

®LYGIA BROWN has joined Virgin
Records as Regional R&B Promotion
Manager. She joins from 12 years at
RCA Records, where she was most re-
cently Regional Promotion Manager/
Los Angeles.

® JEANNE WHITE and DALE HILL
have been named Field Sales Manag-
ers/Black Music at WEA'’s Philadelphia
and Atlanta offices, respectively. White
joined WEA in 1983, and was named
Regional Black Music Marketing Rep/
New York last year. Hill previously was
a record promoter for Atlanta-based in-
dependent labels.

Kool & The Gang, whose greatest hits album “Everything’s Kool & The Gang” will be released August 1, met backstage at
Connecticut’s Westbury Theatre with PolyGram brass checking out the group’s new lineup and live show. Pictured are (I-r)
new members Gary Brown and Skip Martin, PolyGram VP/Urban Promotion Wayman Jones, the label’s Bill Magness, Exec.
VP/Marketing & Sales Bob Jamieson, new group member Odeon Mays, the group’s Robert “Kool” Bell, Curtis Williams, and
Clifford Adams, PolyGram’s Fred Mills, and the group’s Clay Smith and George Brown.
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Marshall Wilcoxen Claire West

® MARSHALL WILCOXEN has been
upped to VP/A8R at CBS Records’ Co-
lumbia House Division. A 21-year com-
pany vet, he most recently served as
the department's Director/Music Mar-
keting.

Five years ago today, Hawaii radio
legend J. Akuhead Pupule (Hal
Lewis) died of lung cancer at 66.
Aku — whose air name translates
to “crazy fish head” — spent 36
years at island stations KGMB,
KPOI, KHON, KGU, and KHVH, in-
cluding 18 years at KSSK. Aku’'s
reqular fill-in host Larry Price be-
came the KSSK morning man, and
now works with Michael W. Perry.

J. Akuhead Pupule

(3 wks)

— Restless Heart (RCA)

KTXQ calls

(2 wks)

(Rolling Stones/Atlantic) (3 wks)

1 YEAR AGO TODAY

® Jay Lasker resigns from Motown

® John Frawley named WBZ/Boston PD

® Harvey Nagler named WCBS/New York Director/News

® Don Berns named CFNY/Toronto PD

® Larry Lujack hangs up his headphones at WLS/Chicago

® #1 CHR: " Still Haven't Found What I'm Looking For” — U2 (Island)
® #1 AC: "Back In The High Life Again” — Steve Winwood (Island/WB)

® #1 UC: “Jam Tonight” — Freddie Jackson (Capitol)
® #1 Country: "Why Does It Have To Be (Right Or Wrong)”

® i1 AOR Track: “Touch Of Grey” — Grateful Dead (Arista) (3 wks)
® {#1 AOR Album: “In The Dark”” — Grateful Dead (Arista) (3 wks)
® #1 Jazz: “Collaboration” — George Benson & Earl Klugh (WB)

B YEARS AGO TODAY

® James McKinney named FCC Mass Media Chlef

® Al Brady Law named KLAC/Los Angeles VPIGM

® John Cigna named KDKA/Pittsburgh morning host

® Charlie Minor promoted to A&M Sr. VP/Promotion

® #1 CHR: “Every Breath You Take” — Police (A&M) (5 wks)
®#1 AC: “Every Breath You Take" — Police (A&M) (3 wks)
® #1 UC: “Get It Right” — Aretha Franklin (Arista)

® #1 Country: “He's A Heartache . .
®#1 AOR Track: “Don’t Cry” — Asia (Geffen)

® #1 AOR Album: “Synchronicity” — Police (A&M) (7 wks)
® #1 Jazz: “Les Fleurs” — Ramsey Lewis (Columbia) (2 wks)

10 vcARs AGO TODAY

® KFWD/Ft. Worth-Dalias sold to Gulf-Life, inc. Statlon applies for

® Wait Love named KKTT/Los Angeles PD

@ WKTU/New York drops soft AOR for Disco format

®FCC defers RKO Radio’s purchase of KBPi/Denver

@ #1 CHR: “Grease” — Frankie Valli (RSO)

@ #1 AC: “Copacabana (At The Copa)”’ — Barry Manilow (Arista) (2 wks)
@ #1 Country: “Love Or Something Like it — Kenny Rogers (UA)

® #1 AOR Album: “Some Girls” — Rolling Stones

EDITED BY JIM DAWSON

Industry

® CLAIRE WEST has joined Burns Me-
dia Consultants as Director/Sales &
Marketing. She formerly served three
years as Assistant to the President for
the Jim West Co. in Dallas.

®DELIN GRAVES has joined jingle
producer Lars Ciutterham Music as
Sales Manager. He was formerly a
copywriter and media placement con-
sultant with the Writers' Broker.

CHANGES

Louise Gordon has been named an
AE at WIOQ/Philadelphia.

Brian Knox has joined Major Market
Radio/New York as an AE.

fe

. — Janie Fricke (Columbia)
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Cheap Trick Goes Gold Burkhart Speaks At Beck-Ross Meeting

Toasting the gold status of Cheap Trick's album *“Lap Of Luxury” are @I-r) the group’s Bun E. Carlos, Epic/Portrait Sr. VP/-
A&R Don Grierson, E/P/A VP/Album Promotion Harvey Leeds, Cheap Trick’s Rick Nielsen, Sr. VP/iGM Dave Glew, group’s
Tom Petersson, VP/Promotion Dan DeNigris, Cheap Trick's Robin Zander, and VP/Sales Jim Caparro.

McFerrin Post-Carnegie Hall Party

Burkhart/Douglas & Associates’ Kent Burkhart (c) was one of the speakers at
the annual Beck-Ross Communications Managers Meeting, held this year at the
Concord Resort on Lake Kiamesha in New York. Also shown are Beck-Ross
Chairman Marti Beck (l) and President Jim Champlin.

Spencer Hired As WYMJ
Program Director

. mark Spencer, most recently PD
EMI-Manhattan Records threw a party to celebrate Bobby McFerrin's concert at New York's Carnegie Hall. Shown are (I-r) at WTWR/Monroe, MI, has been
EMI-Manhattan Sr. VP/A&R Gerry Griffith, President/CEQ Sal Licata, McFerrin, VP/R&B Promotion & Marketing Varnell named PD at CHR WYMJ (Magic

Johnson, VP/Sales ira Derfler, and manager Linda Goldstein. 104)/Dayton. He replaces Kirk
Patrick, who became morning

Poison Platinum Party man at WXLK/Roanoke.
- ) VP/GM James MacFarlane told
| §Z i ]

R&R, “I took over in April and
have been refocusing the station
and trying to find our niche in the
Dayton radio market. Mark brings
a lot to the party: his unique ex-
perience as a PD and his ability to
become part of our morning team.
He’s been teamed with Kay Fran-
cis, who'’s been a standup come-
dienne for years on the circuit.
Mark spent time with Second City Mark Spénder

in Chicago.”

Spencer commented, “With a progressive attitude will stem the
solid adult base forming, we expect  constant turnover Magic 104 has
to see some good improvement as  suffered. I believe this station and
we move along against (crosstown  staff can be the kind of winner it
CHR) WGTZ with our adult CHR  was back when it was WDJX un-
direction. The new management’s  der (then-PD) Buddy Scott.”

Bonoff Releases First LP In Six Years

Enigma/Capitol’s Poison attended a party thrown in honor of their “Open Up And Say Ahh” album’s platinum status. Pic-
tured are (I-r, back row) Capitol VP/Pop Promotion John Fagot, Poison’s Bobby Dall, Capito! President David Berman,
Poison’s C.C. DeVille, Bret Michaels, and Rikki Rocket, VP/Product & Artist Development Bill Burks, and Capitol’s Debbie FAR RS B R SN T3 555 ALAARR
Campisi; {I-r, front row} Enigma CEO William Hein, Caplto! VP/A&R Tom Whalley, and Capitol VP/Marketing Ron McCarrell. . . y

Tull’s ‘““Crest’’ Goes Gold

i i " : | Karla Bonoff recently signed with Gold Castle Records. Her label debut LP “New
When Jethro Tq//s Qrest OfA_Knave album recently hit gold, Chrysalis execs gathered to present the awards. Shown World,” released iny Jf]/y, is her first album in six years. Pictured are ({I-r,
are (I-r) Chrysalis Chaixman _Chns M_’rlght, Sr. VP/International Jeff Aldrich, UK Managing Director Roy Eldrich, Tull’'s Martin back row) Gold Spaceship VP Anita Camarata, Gold Castle’s Jeff Heiman, label
Barre Znt; l,J,?vcaD Pegg, President Mike Bone, label’s Chris Tobey, Tull’s lan Anderson, President/International Doug D’Ar- VP/GM Paula Jeffries, label President Danny Goidberg, and manager A/;ichae/
cy, and Tall's Doane Perry. Solomon; (I-r, front row) Bonoff and producer Mark Goldenberg.

_ ywwwoamericanradiohistorv.com
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Heldt Nat’l Director
For Chrysalis Sales

Steve Heldt has joined Chrysalis
Records as National Director/
Sales, and will be responsible for
sales programs, retail advertising,
new artist campaigns, and market-
ing. He was previously Sales Man-
ager/Philadelphia at PolyGram
Records, where he spent the past
11 years.

Chrysalis President Mike Bone
said, “I am happy to welcome
Steve to the label, and feel that his
extensive background and exper-
tise will be invaluable.”

Chrysalis Sr. Director/Mar-
keting Chris Tobey, to whom Heldt
will report, commented, “Steve
has the perfect combination of ex-
perience and attitude that make
him ideal for this newly-created

WNOP Promotes Coleman

Steve Heldt

position. I am confident that Steve
will be an instant asset to our team
from the moment he begins work.”

To Sales Manager

Jazz-formatted WNOP/Cincin-
nati PM drive personality Val Cole-
man has been promoted to Sales &
Marketing Manager, and will lead
a four-member sales staff. He will
also continue with his airshift.

WNOP GM Al Vontz told R&R,
‘“There are 20+ stations in the
market, and we’re an AM day-
timer. We feel we have to have a
unique format to compete. Cincin-
nati is very active in jazz on the
club level, the concert level, and
listenership. I'm sure Val will do a
great job in this new position of
marketing the station.”

Coleman told R&R, ‘“Jazz has
been a tough sell, but we will at-
tempt to bear down and cover
some past clients and develop
some new ones. We have a loyal,
quality audience. We don’t deliver

the high-volume audience the con-
temporary formats do, but we have
a lot to offer.”

Prior to joining WNOP four
years ago, Coleman worked at
crosstown WSAI, WBMX/Chicago,
and KMJM/St. Louis, and pro-
grammed WVRD/Jacksonville.

WNOP registered less than a 1.0
share (12+) in both the spring ’88
Birch and Arbitron surveys.

McMurphy

Continued from Page 3

WA, and did air stints atKNBQ and
KPLZ in Seattle.

Also at KRPM, evening person-
ality Ken Moultre has been pro-
moted to MD.

Cetera Fans, Big And Small

NEWS

Isley Set
To Program
WHQT

WOHO & WWWM/Toledo PD
Keith Isley joins EZ’s WHQT (Hot
105)/Miami as PD on August 8.
This marks a return to Miami for
Isley, who previously programmed
WINZ-FM (nowWZTA) from 1979
85. He replaces Jeff Tyson, who
moved to EZ sister WBZZ (B%4)/
Pittsburgh as Asst. PDy/afternoon
driver.

WHQT VP/GM Bill Gilreath
commented to R&R, ‘Keith’s prior
experience as a winner in this mar-
ket had a lot to do with our de-
cision. He can forge a tri-ethnic co-
alition of audiences in Miami.”

Isley told R&R, “I’m real happy
to be going back home to Miami.
It’s going to be a pleasure working
with Bill, (consultant) Dan Vallie,
and (Regional PD) Shadow P. Ste-
vens. Hot 105 sounds real good and
I feel it’s on the right course. When
I get to town I'll begin to fine-tune
the station based on some market
research.”

Isley indicated he might be hir-
ing air talent to fill the station’s
long-vacant “jockless” shifts from
10am-5pm.

Sherry

Continued from Page 3

Sherry is survived by his parents
and a sister. WFOX GSM Eddie
Esserman is currently serving as
interim manager at the station.

Peter Cetera hosted a luncheon/listening party marking completion of his upcoming Warner Bros. album “One More
Story.” On hand were (front row, I-r) WB’s Rochelle Staab, VP Carol Hart, Jim Anderson, Sue Emmer, Cetera, and Gerrity;
(back row, I-r) Dino Barbis, Jim Dorfman, Jim Burgin, Gree Lee, and Kenny Puvogel. Up front is producer Patrick
Leonard's daughter Jessica.

WWW americanradiohistorvy com

Moody Blues Mark 20th Birthday

s
4
2

Twenty years after their “Days Of Future Passed” album, the Moody Blues gath-
ered to mark the release of their new LP “Sur La Mer.” Pictured at PolyGram's
New York headquarters are (standing, I-r) PolyGram Exec. VP/Marketing & Sales
Bob Jamieson, Sr. VP/Marketing Harry Palmer, and manager Tom Hulett; (seated,
kr) group’s John Lodge, PolyGram President/CEO Dick Asher, and group’s Justin
Hayward.

Sakamoto Signs With Virgin

Ryuichi Sakamoto, whose score for “The Last Emperor” won an Oscar, has sign-
ed with Virgin Records as a solo artist and dropped by the label’s offices in Los
Angeles to mark the occasion. Shown are (I-r) manager Aki lkuta, Virgin's Jeff
Ayeroff, Sakamoto, manager Tony Meilandt, and Virgin's Jordan Harris.

AC/DC Receives Heavy Metal

Following their performance at New Jersey's Meadowlands, AC/DC was
presented with gold and platinum awards for the group’s “Blow Up Your Video”
album. Shown are (I-r) Atlantic Chairman Ahmet Ertegun with AC/DC’s Angus
Young, Cliff Williams, Brian Johnson, Stevie Young, and Cliff Wright.
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Jimi: Hendrix. He flashed through rock & roll like a fire “Cherokee Mist”, “South Saturn Delta” and “Valley Of

breathing comet and redefined the boundaries of the Neptune”, and drops in on sessions featuring Jimi jamming
electric guitar. Now, for one amazing Labor Day Week- with superstars like Steve Winwood and Johnny Winter.
end, Jimi’s back to give his fans another dose of his Plus, we'll take you to the world broadcast premiere of Jimi's
dynamic virtuosity when the Westwood One Radio electrifying 1969 concert at the L.A. Forum!

Networks present the exclusive broadcast of ] y . ' § S .
Jimi Hendrix: Live & Unreleasec. You'll also discover rare interviews with Jimi talking about

his music, as well as a host of other musical legends
it's six solid hours of Hendrix at his hottest — in discussing Jimi's unsurpassed impact on the world
breakthrough performances many of which have of rock. It's the ultimate tribute to the ultimate guitarist.
never been available for broadcast before! You'll Jimi Hendrix: Live & Unreleased. Contact your
hear rare archival material including a series of Westwood One Representative today at (213) 204-5000,
live Hendrix tracks as well as an incredible FAX (213) 204-4375 or Telex 4996015 WWONE,
home-recorded demo of “Angel”. The program

also spotlights unreleased versions of '\'II\
Svavs WESTWOOD ONE RADIO NETWORKS
N
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Beaubien
Continued from Page 1

Beaubien is ecstatic about the
move. “The ironic thing is that six
months ago my wife and I were sit-
ting around asking ourselves, ‘If
we could move to any major mar-
ket, where would we want to go?’
And we agreed on Washington. We
never liked California; I’'m an East
Coast kid. The only negative is the
unfortunate circumstances
through which this opening came
to be.”

Beaubien, a 20-year radio veter-
an, programmed Cap Cities/ABC
AOR KSRR/Houston (now AC
KKHT) from 1983-87, during which
time the station was sold to Malrite
and changed formats twice. He
took the KNX-FM PD job 15
months ago.

“Unlike KNX-FM, I'm not walk-
ing into a sick situation,” Beaubien
said. “This is a very successful
Classic Rock station. It's very
healthy, making lots of money, has
a strong staff, and the systems are
in place. My job is to make it big-
ger and better.”

WAYL-FM

Continued from Page 3

would eventually do something else
on the FM. Research showed a
very large hole for a Gold-based
FM. The only Gold stations in
town are AMs. Others are dabbling
in it, but there’s no one who’s posi-
tioned that way. We think it can be
an 8-12 share in-demo station.”

The station is conducting a
“name the station” contest before
switching call letters and establish-
ing a handle. “We have a fairly
good idea of what the name is going
to be, but we decided to have some
fun with it,” Woodbury said. “We
want the public to think they helped
name the radio station. I have a
funny feeling there’s going to be
somebody out there who'’s going to
come up with one of the names
we’ve kicked around.”

WAYL-FM had been doing B/EZ
for 26 years. The combo fell 6.0-5.0
in the spring ’88 Arbitron.

And

———

CBS

Continued from Page 1

Prior to her current duties,
Sokusky had been Exec. Director/
News for the company’s six News/
Talk stations, Director/CBS Radio
Stations News Service at its Wash-
ington news bureau, and Managing
Editor at KCBS/San Francisco.

Sosson ‘had been VP/GM at
CBS's WSUN & WYNF/Tampa
andKRQR/San Francisco, GSM at
WCAU-FM (now WOGL)/Phila-
delphia, and in various other sales
positions with the company.

The CBS stations are WCBS-AM
& FM/New York, KNX-AM & FM/
Los Angeles, WBBM-AM & FM/-
Chicago, KCBS & KRQR/San
Francisco, WCAU & WOGL/Phila-
delphia, WODS/Boston, WLTT/
Washington, KTXQ/Dallas,
KLTR/Houston, KMOX & KHTR/
St. Louis, and WSUN & WYNF/
Tampa.

Williams
Continued from Page 3

WEBN. “I consider this to be a
flanking move. WEBN’s a great
station with a tremendous herit-
age. We're doing things they’re not
doing, like playing Motown and
soul artists. We think we’re serving
a different segment of the audi-
ence. This niche is somewhere be-
tween WEBN and the ACs —
there’s a big hole there. We won’t
be very deep into album cuts. The
ones we do play will be killers.”

When the Fox debuted, WEBN
mirrored the new station’s music
by playing the same songs in the
same order as the market’s new-
comer. “T thought it was great,”
Williams said. “It pointed out to the
audience that something new and
different was here.” Williams.
claimed the phone response was
20-1 in favor of the format switch.

Prior to joining KNX, Williams
programmed KDKB/Phoenix,
KATT/Oklahoma City, and was
MD at KKHT/Houston.

In the spring ’88 Birch, WLLT
ranked 11th 124 with a 3.1; in the
comparable Arbitron it was 13th
with 3.0.

erson Signs With PolyGram

NEWS

| 4

Chandler

Continued from Page 3
sense of country music and where
we need to be with it, and he’s total-
ly aware of the competitive situa-
tion in this market. Plus he’s a
good Texas boy who’s excited
about coming back to San
Antonio.”

Chandler, who programmed
KBUC-AM & FM in San Antonio
for a year prior to joining KASE
last October, said, “KASE is a
tremendous place with a real win-
ning team — I came here to work
till retirement. (President/GM)
Ron Rogers is such a great guy
that leaving was the hardest deci-
sion I've ever made. But those
(KAJA) guys twisted my arm until
I gave.

“It’s a hell of a battle in San An-
tonio; fortunately I'm familiar
with the market,” he continued. ““I
saw what KJ could do whenIwas a
competitor, and I know Clear
Channel is committed to doing
what it takes to win.”

KAJA, long the market’s Coun-
try leader, has been beaten in the
last two Arbitrons by NewCity’s
KCYY. In the just released spring
ARB, KAJA was third in the for-
mat behind KCYY and KBUC-AM
& FM.

Chandler’s background includes
airwork at KPLX/Dallas, with pro-
gramming experience at the Tran-
star Country Network and KSON
and KCBQ, both in San Diego.

Also at KAJA, KLAC/Los An-
geles morning producer/parttime
talent Adrianne Raheb will join the
morning show (8/1), reuniting her
with Eddie Edwards, with whom
she worked at KLAC.

Carl Anderson recently signed with PolyGram, and his label debut “An Act Of Love” was released on the Polydor label. Cele-
brating at PolyGram's New York HQ are (I-r) Sr. VP/Business Affairs Ted Green, label’s Tony Prendatt, Sr. VP/A&R Dick
Wingate, Exec. VP/Marketing & Sales Bob Jamieson, President/CEQ Dick Asher, label’s Vivian Scott, Sr. VP/Marketing Harry
Anger, manager Michael Caplin, label's Cliff O'Sullivan, and (seated) Anderson.
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Tuck & Patti Launch Debut Album

co’s
Great American Music Hall. Pictured backstage are (I-r) A&M VP/Distributed Labels Chuck Gullo, A&M VP/Sales Billy Gil-
bert, Patti Cathcart, Tuck Andress, Windham Hill's Winnie Kelly, and Windham Hill VP/Marketing Larry Hayes.

Capitol’s Amols Marks 38 Years

Capitol District Promotion Manager Merv Amols was honored at the recent CEMA
Convention for 38 years of service at the label. Shown are (I-r) Amols’s wife Syivia,
Capitol President/CEO Joe Smith, and Amols.

Daniels And Eubanks
Celebrate New Releases

GRP artists Eddie Daniels (I) and Kevin Eubanks (c) celebrated the release of their
new albums “Memos From Paradise” and “Shadow Prophets” at the Blue Note
jazz club in Manhattan with GRP Co-President Larry Rosen (r).

Marx In Memphis, New York

EMI-Manhattan artist Richard Marx was feted at the Memphis restaurant after a
show at New York’s Beacon Theatre recently. Smiling for the camera are (I-r) the
label’s John Hey, Marx, and VP/Promotion Jack Satter.
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For more than a quarter century Drake-Chenault has
been a leader among innovators in broadcast consulting
and programming. When you have seen as many ideas
over the years as we have, it is hard to be truly amazed by
anything. Still, there are discoveries in every industry
which advance that business far beyond normal progress.
Drake-Chenault's DIGITOTAL’ is one of those develop-
ments. DIGITOTAL" is an unique random access music
system. DIGITOTAL® combines computer science with
digital audio technology. Drake-Chenault's DIGITOTAL

can provide you distinctively ¢ o °
individual worry-free broad- DlgltOtal'
casting based upon your needs. ¢
DIGITOTAL is not simply a hardware, software, Super
Beta tape system. It is Drake-Chenault’'s ongoing consult-
ing service which sets it apart, completely. Every week,
on a week by week basis, your Program Director works
with a professional Drake-Chenault Consultant to update,
adjust, and fine-tune your computerized playlist to fit your
individual market. And since the music library itself is
SuperBeta format, broadcast reproduction is perfect, and
remains perfect, play after play after play, exceeding all
other kinds of music sources including compact discs.
DIGITOTAL, and Drake-Chenault’'s experience in
research, consulting and formatting brings you tomorrow’s
programming management today... perfectly.

We're Not State of the Art...

We're Creating the Art.
(800) 247-3303  (505) 247-3303
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