£ A RADIOTHON
ou

diothons are cropping up
everyw / but as with any type of out-
of-the- ordlnary radio event, dangers lurk.
KSJO/San Jose's Ken Anthony
suggests how you can make your
tadiothon run smoothly and effectively.
Page 44

'THE R&R INTERVIEW:
JIM HUTCHINSON

The former Chairman of the National

Associatian of Black-Owned

Broadcasters, Jim Hutchinson,

President of inter-Urban

Broadcasting. has been in

the forefrent of the fight to

win Urban radio its fair share of ad

revenue. He discusses

the problems and progress of

this effort and the overaf!

situation facing minority owners.
Page 28

BEHIND THE COUNTRY
RATINGS RACES

Major market Country stations scored
some notable successes this past book.
The programmers involved reveal some
of the background stratzgies and events
that shaped their victories.

Page 47

FCC CALLED LAX
ON INTERFERENCE

A broadcast coalition feels the FCC, in its
“rush’” to provide new searvices on the
existing spectrum, is overty tolerant of
increased interference. The group called
for stronger Commission attention to the
problem, saying marketplace decisions
won't do the trick.

Page 6

Newsstand Price $5.00
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WAVE NET ADDS ANNOUNCERS

Sebastian Catches
The Wave PD Post

The KTWV/Los Angeles PD
chair, which had been vacant
since Frank Cody’s departure
in January, will be filled August
22 by KGRX/Pheenix PD John
Sebastian. In taking the “Wave”
programming position, Sebas-
tian will dissolve his Eclectic
Radio consultancy and focus
completely on his duties at the
NAC station. He will, however,
consult KGRX through a transi-
tion period when the station
hires a new PD.

In an unrelated move, the

Stairs PD
At KYUU

Bill Stairs

Olympia Broadcasting Op-
erations Coordinator Bill Stairs
will become PD at KYUU/San
Francisco upon completion of
its transfer from NBC to Em-
mis sometime in September.

Emmis Exec. VP/Program-
ming Rick Cummings told
R&R, “We had our choice of
some of the finest programmers
in the country, but Bill really
impressed us with his creativity
in addition to his skills in re-
search and formatics. Normal-
ly a creative edge isnt the top
priority, but because of the
competitive situation in the
market it was a key element in
our decision.

“We believe there are a num-
ber of ways to beat (CHR mar-
ket leader) KMEL, but I don’t
think that beating them out of
the box on music alone is going
to do it,” Cummings continued.
“Being creative will spark the
momentum that’s so important
to a winning CHR.”

STAIRS/See Page 26

John Sebastian
Satellite Music Netwoirk’s
“Wave Network” is beefing up
its format several different
ways, including adding an-
nouncers for the first time.

Discussing Sebastian, KTWV
GM Allan Chlowitz told R&R,
“I’ve known John since his days
at KHJ (Los Angeles). I have a
tremendous amount of respect
for his knowledge in many for-
mats. I'm confident he will take
the Wave to the next step. I'll be
setting up the box and will let
John fill it in. He’s one of the
brightest people in the busi-
ness.”

Sebastian told R&R, “It’s like
a marriage that’s long overdue.
This is the opportunity I’ve been
waiting for for a long time. It’s
been very difficult to make the
decision to leave KGRX. (GM)
Carl Tutera has been a dream
to work for. Allan Chlowitz has
been a respected friend for ten
years. There’s no reason this
format can’t be the mass appeal
format for the 3044-year-old.”

SEBASTIAN/See Page 26
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Busby Becomes
Motown PreS|dent/CE0

MCA Records President/
Black Music and Exec. VP/Art-
ist Development Jheryl Bushy
has been named President/
CEQO of Motown Records, fol-
lowing several weeks of nailing
down final details.

MCA Entertainment Group
Chairman Irving Azoff noted,
“Jheryl’s leadership in the

B building of the Black Music Di-

vision at MCA is a true success
story. His ability in finding new
talent and developing careers
has led to triumphs with Patti
Labelle, Jody Watley, the Jets,
New Edition, Gladys Knight &
the Pips, Pebbles, and Steph-
anie Mills. That combination of
instinct and executive abilities
makes him the most appropri-
ate choice to helm Motown. We
know he is the perfect man to be
entrusted with Motown’s rich
heritage and strong future.”

Jheryl Busby

Commented Busby, “I have
been challenged with the second
phase of the Motown story, and
we plan to continue the theme of
‘Yesterday, Today, and For-
ever.’

BUSBY/See Page 26

WLLZ Plays It Close To The Fest

WLLZ cosponsored the 1988 Budweiser Motor City Music Fest in
downtown Detro#t. The three-day event, starring Richard Marx and
Cheap Trick, among others, drew over 500,000 fans, a sizable por-
tion of whom are pictured above along with station benners.

it’'s Contemporary Jazz For WPIX

Linden Let Go After One Week; WQCD “CD-101.9” New ID

In a surprising turn of events,
Bob Linden — who was hired
one week ago as WPIX/New
York PD — is out. He was un-
available for comment. At
presstime WPIX management
was embroiled in negotiations
for a replacement for Linden,
although nothing definite was
set. Kent Burkhart has been
hired as a programming consul-

WWW-americanrtadiohistons.com

tant.

As reported in last week’s
R&R, WPIX has pulled the plug
on its AC format. Opting for
Contemporary Jazz, the Trib-
une station will begin using the
new calis WQCD and the identi-
ty “CD-101.9” August 15.

GM Ray Gardella noted, “I
intend to make the same good

commitment to contemporary
jazz artists and their music that
the record companies have
made. We will play more new
music than any radio station,
anywhere. Repetition will be at
a minimum. CD stands for mu-
sic, period. It’s part of our vo-
cabulary now, and it’s also part
of our lifestyle.”

WFIX/See Page 26
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KLSY Names Robb GM

Two-year KEGL/Dallas GSM
Gary Robb has been promoted to
GM at coowned Sandusky AC
KLSY-AM & FM/Seattle. He re-
places Tim Davidson, who exits.
Prior to joining KEGL Robb work-
ed at Sandusky’s KWLT (now
KKYY)/San Diego and at KOY/
Phoenix.

Robb told R&R, “I'm thrilled.
The market is extremely competi-

BEAUCHAMP EXITS

tive. It reminds me a lot of the time
I spent in Phoenix, where there’s a
similar population base and station
count. Generally, the guy who’s the
most creative and community-
minded wins. I enjoy that kind of
competition.”

In the spring ’88 Birch, KLSY-
AM & FM ranked eighth 12+ with
a 3.3; in the corresponding Arbi-
tron it was in 13th place with a 2.8.

DeBoard Takes Over
PD Duties At CKOI

After six years as Asst. PD, Bob
DeBoard -has been elevated to PD
at CKOI/Montreal. He replaces
Bob Beauchamp, who leaves the
market-dominant, French-langu-
age CHR to pursue interests out-
side of radio after seven years as
PD.

DeBoard, who previously pro-
grammed CSIX/Cornwall before
joining- CKOI, told R&R, “I really
don’t expect to make many
changes. We have a winning team
here, and the only area we are go-
ing to improve is the morning
show. We look to add more infor-
mation and features to that shift,
and will introduce an instant re-

quest feature from 6-8pm nightly.
(MD) Guy Brouillard will remain
in place; he’s got an excellent set of
ears and knows what music is right
for CKOL.”

Chris Baker

SIMON EXITS

Baker PD
At KCPX-FM

KZZB (B95)/Beaumont, TX PD
Chris Baker has resigned to be-
come PD at KCPX-FM/Salt Lake
City. He replaces the exiting Lou
Simon, who took the station to its
highest shares as a CHR.

KCPX-AM & FM VP/GMWayne
Courtney toldR&R, “While Lou did

BAKER/See Page 26

KGW Drops AC For
Classic Rock Approach

Earlier this week (8/8), KGW/
Portland switched format from AC
to Classic Rock.

KGW VP/GM Kenn Brown told
R&R, “Basically, we’re refocusing
our music and will play rock and
roll classics of the '50s, '60s, '70s,
and '80s. It will be mondo familiar

DROPS AC FOR GOLD

KSMG Names Devine
GM, McCann PD

KEYI-AM & FM/Austin, GSM
Caroline Devine has been named
GM at KSMG (Magic 105)/San An-
tonio, concurrent with Rusk

Richards PD
At WXXP

Signature Broadcasting’s newest
acquisition, WXXP/Pittsburgh,
has selected Waylon Richards as
PD. WXXP went dark last week to
complete technical improvements
to the facility which should result in
a competitive signal. A call letter
and format change from AOR are
planned, but details were not avail-
able.

WXXP VP/GM Chris Wegmann
commented, “We're excited to
have someone of Waylon’s knowl-
edge and background on board.
Piilvirgh is a market full of op-
portunity, ard U'm confident Way-
lon can help us duplicate the 32m-
inant ratings we enjoyed when he
programmed KHF1/Austin.”

Richards, who last programmed
KWK (now WKBQ)/St. Louis, told
R&R, “It’s great to be working
with (owner) Dick Oppenheimer
and Chris Wegmann again. The
chemistry is right. On the research
side we’ve got Alan Burns and
Richard Harker of Coleman Re-
search to help target the market.”

Despite market speculation that
WXXP would emerge from its self-
imposed dark period as a CHR,
Richards shed no light on the sub-
ject except to confirm it “‘will be of

RICHARDS/See. Page 26

Corp.’s acquisition of that station.
Also new to KSMG is PDKelly Mc-
Cann, formerly PD at WYVY/
Chattanooga. Under McCann’s
supervision, KSMG has evolved
from AC to Gold.

Devine, who moves into her first
GM position, told R&R, “I’'m hap-
py to have someone like Kelly as
my PD. He really understands the
new format and the direction we
have to move in. Advertisers are
already applauding our format
change, as are the listeners. Our
company also owns KTRH &
KLOL/Houston and KWES/Odes-
sa-Midland, and has a longstanding
reputation for promoting its sta-
tions. You can look for us to be
quite active here.”

McCann commented, ‘“What
makes this such a great opportuni-
ty is that KSMG isn't a broken sta-
tion — it’s just a bit misdirected.
We were already doing “60s At
Si%” ‘Lunchtime At The Oldies,’
and ‘Wayback Weekends,’ so it on-
ly made sense to take away the
block-prog:ammed sound and
head in one direction.

“Intensive market research also
indicated the hole was for a pure
gold-formatted station focusing on
the ’60s with a bit of flavoring from
the ’50s and '70s,” he added.
“We've dropped all the current
product and the initial impact has
been beyond amazing. We're hear-
ing Magic 105 already airing in
stores and restaurants all over the
‘city'l7 N . -

2 AL ol
.

music: super, super hits. We’ll be
playing the songs people can sing
along with and enjoy.” According
to Brown, the station will not play
currents, at least for the time be-
ing.

Said Brown, “We felt there was a
void in the market and we wanted
to cover that spectrum. I think we
got a little off-track in terms of fa-
miliarity. We want to target the
25-34 year-cld adult. We’re running
a very tight playlist and will let it
evolve.”

KYA & KSFO/San Francisco PD
Bob Hamilton, who is consulting
KGW, told R&R, “We're going
back to the basics and will let it
grow from there. It will be similar
to San Francisco, but not the
same.”’

The station will continue carry-
ing the Portland Trail Blazers
schedule.

In the spring ’88 Birch KGW
posted a 4.2 (12+) and ranked 11th
in the market behind fellow ACs
KKCW (6.6) and KEX (6.1). In the
corresponding Arbitron, KGW
notched a 3.1 to place 14th, trailing
KKCW (7.2), and KEX (6.3).

Crusham
GMAtWGFX

KQMJ/Tulsa GM Mike Crusham
has been named to the same posi-
tion at Classic Rock WGFX/Nash-
ville. He replaces Earle Younker,
who exits the Capitol Broadcasting
outlet.

Capitol Sr. VP Mike Kirtner said
the company had been interested
in Crusham for some time. “We’ve
negotiated with Mike on several
other occasions when we’ve had
openings, and we’re real happy we
were able to get him for Nashville.
He’s a very well-rounded GM.”

Crusham was GM of WHAS &
WAMZ/Louisville for three years
before moving to Tulsa in 1984. He
told R&R, “When I was in Louis-
ville I used to make regional trips
here, and I always liked the city.
While Nashville’s not huge, there’s
a lot of big league stuff that goes on
here. Capitol has a winning track
record, and I wanted to go with a

www.americanradiohistorv.com
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VENDOR SELLING: DOING IT RIGHT

When radio stations work with manufacturers
on local sales programs, certain mistakes
crop up on the stations’ part. Chris Beck
provides a checklist of the most common
vendor selling missteps, along with
suggestions for correction.
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WZEZ Ups
Marshall
To OM

Easy Listening WZEZ/Nashville
has promoted NDScott Marshall to
OM. The six-year station vet suc-
ceedsDave McCay, who left to pro-
gram KODA/Houston. Marshall
will continue doing AM drive news-
casts and oversee the news depart-
ment.

“I'm the longtimer here — I've
been here longer than anyone
else,” Marshall told R&R. “It’s a
real challenge because we have a
great station in a very competitive
market. It’s more competitive to-
day than at any point in my 17
years of watching it. One of my
goals is to inch the station to the
very top of the ratings. We have the
franchise as the only Easy Listen-
ing station in the market. Since we
have a unique product, we don't
see any need to change.”

Prior to joining WZEZ, Marshall
worked for crosstown stations
WQQK, WLAC-FM, and WWGM.

In the spring Arbitron, WZEZ
ranked fifth 12+ with a 7.4. In the
corresponding Birch, WZEZ tied
for sixth with a 7.5.

NEWS

Prsonalities t The Summit

Summit Broadcasting's second annual Talent Workshop, held recently at the Heglstry Hotel in Los Angeles, attracted 80
representatives from the group’s 16 radio stations. Taking part in the “Personality Panel” were (I-r) KLOL/Houston’s Moby,
WSM/Nashville PD and consultant Moon Mullins, KFl/Los Angeles moming man Gary Owens, Summit VP/Operations Mary
Catherine Sneed, KOST/Los Angeles’s Liz Kiley, Hoytz Media Group/Australia Group PD lan Graves, and consultant Jeff

Pollack.

Jones Assumes OM/PD Post At KRNB

KRNB/Memphis MD/afternoon
driver Melvin Jones has been up-
ped to OM/PD at the Rivers Com-
munications station. He will retain
on-air duties, but will shift to 10am-
2pm. The 18-year industry vet suc-
ceeds PD/morning man C.J. Mor-
gan, who left for mornings at cross-
town WHRK.

KRNB Promotions Director
Johnnie Walker has added MD
duties. Karen Jones of KFXZ/La-
fayette, LA will assume the KRNB
morning slot August 15, using the
air name Shannon Dell.

Jones, who had been MD since
1984, commented, “We've been
growing in every book for the last

Melvin Jones

Four reasons why radio stations
in over 50 markets
use Surrey Research

Roger Wimmer, PhD - President
Chris Porter — Vice President
Fran Judd - Research Analyst
Mike Henry -~ Director of Marketing
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two years, and we're going to keep
on the same course. We'll stay mu-
sic-intensive, disseminate a lot of
information, and have fun on the
radio.

“We’re bringing in Shannon and
doing an all-female morning show
because C.J. Morgan is probably
the best morning man in the coun-
try. I don’t think any man could
measure up against him, so we’re
offering listeners an alternative. If
we can maintain some kind of pari-
ty in the mornings we'll be okay,
because we're strong the rest of the
day.”

Before joining KRNB, Jones held
posts at crosstown WLOK and
WDIA.

SMN To Air
In China

Listeners in Shanghai, China will
be able to sample a variety of
American radio beginning next
month, when Satellite Music Net-
work will beam its formats to the
Asian city for an hour each day.

Speaking from Hong Kong, SMN
Chairman John Tyler said his com-
pany will provide Radio Shanghai
with an hour of programming each
day at noon. The content will be
drawn from SMN’s Gold, Country,
CHR, and AC formats.

“This is an exciting venture for
SMN,” said Tyler. “We hope that
the airing of American music in
China can help promote mutual
understanding between our coun-
tries.”

SMN will market the commer-
cial inventory to advertisers. “Our
alliance with Radio Shanghai is a
tremendous opportunity for adver-
tisers,” noted Tyler. “It is the first
step towards expansion of Ameri-
can music programming through-
out China.”

The broadcasts will begin Sep-
tember 5 on Shanghai's English
channel at 103.7 MHz. Radio
Shanghai, the largest local station
in China, also operates another FM
and five AM stations. It claims a
listenership of 30-35 million.
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THEHALFYEAR
OF LIVING
DANGERDUSLY

If you're going six months between research r01ects that's a
half-year of living dangerously. Audience tastes ange too rapidly
in this business for you to go that long without feedback.

Why are you getting reports only once or twice a year7
Probably because your research firm is “farming out” the
actual work to a subcontractor on a project basis.

But at Strategic we do all the research ourselves. So we can give
you continuous feedback. That's why virtually every station we
work for dominates its format.

Listen to your listeners as often as you can. Call Sue Bell,
National Sales Director, or Kurt Hanson, President, collect at
(312) 280-8300. And let your competitors live dangerously.

211 E. Ontario
Chicago, IL 60611
(312) 280-8300

WWWW-adhrericankadiohiston.com
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- PAT CLAWSON

Broadcasters Lobby FCC
On Spectrum Allocation

A coalition of broadcast groups led by the NAB is urg-
ing the FCC to pay more attention to the concerns of radio
and television stations as it con51ders new and expanded

uses of the spectrum.

“If our free local and universal
broadcast system is to survive in
an era of increased competition,
we must have the capability not on-
ly to maintain our current level of
service but to match the technical
quality of other media through im-
provements,” said the broad-
casters in an August 3 letter to FCC
Chairman Dennis Patrick. “But
our opportunities may be com-
pletely undercut if FCC policies in
the interim result in eroding the
technical integrity of present
broadcast signals.”

The six-page letter was signed by
the presidents of the NAB, the As-
sociation of Independent Television
Stations, the Association of Max-
imum Service Telecasters, the
Corporation for Public Broadcast-
ing, and National Public Radio.

“We must have the
capability not only to
maintain our current
level of service but to
match the technical
quality of other
media through
|mprovements

Increased Tolerance
For Interference

The broadcasters charge that the
FCC, in its rush to provide new and
expanded services that it believes
the public wants, has demon-
strated an increased tolerance for
increased interference in the
broadcast services.

“In choosing to permit these new
facilities or services,” the broad-
casters wrote, ‘‘the Commission
has almost universally ignored or
given short shrift to maintaining
the public’s existing service and to
preserving opportunities for ex-
pansion and quality improve-
ment.”

The group also said the impact
on radio and television of possible
rule changes that might result in
increased interference has been
obscured by the fact such changes
are being evaluated in several dif-
ferent proceedings.

“Each proposal, standing alone,
may not have universal or devas-
tating interference consequences,
but their cumulative effect can be
severe,” said the coalition.

Ironically, the broadcasters,
many of whom have benefitted
from recent FCC deregulation
policies, also chastised the Com-

“Whlle marketplace
decisions may best
serve consumers in
many other areas, they
cannot be expected to
protect the public’s
service from
interference.’’

mission for “increasing reliance on
marketplace forces as a substitute
for regulation (of interference).”

“While marketplace decisions
may best serve consumers in
many other areas, they cannot be
expected to protect the public’s
service from interference,” said
the group. “Nor do we believe the
Communications Act provides the
Commission with the leeway to al-
low interference protection to be-
come a matter of private negotia-
tion among users of the radio spec-
trum.”

—Randall Bloomgquist

. The Gnmn'mnmhms Act re-
- quires broadcasters to prowde le-
gally quahﬁed candidates for office

unit charge” dumg the 45 days

" days ‘before a general or special
election. While thét sounds straight-
" forward enough, there has always
been a great deal of disagreement
regarding just how to defne

+ “lowest unit charge.” .
L in its hewly-released Public
" Notice, the Commission’s Political
Programming Branch has declared
all preemptible spot time to be a
single class of time for the purpose
“of calcu!aﬁng the “lowest unit
- charge. The Commission also de-
~ fined the lowest unit charge for pre-

FCC Issues Clanficaﬂon
":;lOf Political Ad Rules

Pranptad by inquirias from c.andidatas, broadcasters,f .

gunde!mes for broas:lcasters to use when calculating how';v
much to_charge political candidates for airtime. - ‘

-.. with airfime at the station's “lowest

" prior to a primary election and 60

" for stations.

emptlble time as “the lowest price
any advertiser has paid for a spot
that cleared a particular time period )
or daypart” in the same week.

The- Commission also said sta-
tions that have established fixed
rates for political advertisers may
not raise those rates during the
election season unless the in-
crease is part of a broader rate
unretated to the election.

The NAB criticized the notice on
political broadcasting as “a narrow,
restrictive, and unwarranted inter-
pretation of what the law requires of
broadcasters” and said the ruling
will resutt in much more paperwork

NEWS BRIEFS

Station Fined $5000 For
FCC Lottery Violation

The FCC continues to crack down
on broadcasters who carry ads for
private non-profit lotteries, even as a
bill that would legalize such ads works
its way through Congress.

The FCC recently upheld a $5000
fine levied against WHSM/Hayward,
WI for the station’s repeated broadcast
of spots touting bingo games held on a
nearby Indian reservation.

The House of Representatives has
passed the Lottery Clarification Act, a
bill that would allow broadcasters to
carry ads for most non-profit lotteries,
inciuding Indian bingo. The Senate
must now take up the measure.

Smith Leaves Hill For

Private Practice

Veteran Washington insider Paul
Smith, well-known to broadcasters for

his support of communications deregu-
lation, is leaving Capitol Hill for the
private sector after a 16-year Congres-
sional career. As the Republican Staff
Director and Minority Chief Counsel of
the House Energy & Commerce Com-
mittee since February 1987, he has
been deeply invoived in many battles
over broadcast issues such as the
Fairness Doctrine.

This month Smith will become a part-
ner with the Washington law firm of
Wiliey, Rein & Flelding, where he will
specialize in communications and se-
curities law.

He will be replaced on the committee
by Margaret Durbin, the associate
general counsel for the American Life
Insurance Council. From 1977-84
she worked on the Energy & Com-
merce Committee staff as associate
minority counsel.

BUSINESS OVERVIEW/

Hickman Forms

Brokerage

Veteran broadcaster Ron Hickman
has formed Hickman Associates, a
Newton, NJ-based media brokerage
firm. One of seven dealmakers who fell
victim last month to budget cuts at
Washington-based Chapman Associ
ates (R&R, 7/15), Hickman opened his
own firm for business August 1.
Recent transactions handled by Hick-
man include the $1.75 million sale of
WTLB & WRCK/Utica, NY and the
$1.05 million sale of WIIS/Key West,
FL.

A former President of the New Jer
sey Broadcasters Association, Hick-
man began his broadcast career in
1951 and has owned several stations.

Heritage Plans
Public Offering

Heritage Media Corp. is set to go
public. The Dallas-based company,
which owns nine radio and six televi-

KEBC CHANGES HANDS — Pictured at the contract signing which transferred ownership of KEBC/Oklahoma City
from Van Wagner Communications to independence Broadcasting are (I-r) Van Wagner Exec. VP Richard Schaps,
Americom Radio Brokers' David Burrill, and Independence President John Goodwill.
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Ron Hickman

sion stations, has filed a registration
statement with the Securities and Ex-
change Commission announcing its in-
tentions to offer five million shares of
class A common stock in an initial
public offering.

The initial stock price is expected to
be between $5 and $6 per share. Her-
itage plans to use a portion of the pro-
ceeds from the offering to fund acquisi-
tions. The offering will be made through
a syndicate managed by First Boston
Co. and R.G. Dickinson and Co.

Infinity Buyout
Nears Completion

The mega-deal to take Infinity
Broadcasting private is moving closer
to completion. WCK Acquisition
Corp., the group founded by Infinity
Chairman Michael Weiner, Co-
Chairman Gerald Carrus, and Presi-
dentMel Karmazin, has acquired 90%
of the Infinity stock and has completed
its merger with Infinity.

The management group is paying
$30.50 a share for some 3,342,000
Infinity shares. The buyout is being fi-
nanced by Chase Manhattan Bank,
which has provided Infinity with a $340
million line of credit.
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'I'RENDSE'I' :

Sensational collection of
contemporary music!

RII,THE

Three years in the making!
Sequels in production!

Special appearance by more
than 600 Power Parts!

Hear over 500 original
:60,:30 & :15 music tracks!
For Info or Demo

Produced & Directed by m
Call 1-800-527-2514

Broadcast Sﬂvleu, INC. (Outside U.S. or in Tennessee, 901-320-4340)

Be a Trendsetter 11!

WWAW.ameticanradichistons.com— -
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RADIO BUSINESS

TRANSACTIONS

Charlotte Combo Pyramids Cash
In $15 Million Metroplex Deal

Air Ace Stevens Engineers Another Whopper

TRANSACTIONS AT A GLANCE

| Deals So Far In 1988:
$2,463,363,388

Total Stations Traded This Year: 800
This Week’s Action: $29,453,600
Total Stations Traded This Week: 21

Deal Of The Week:
® WRF X/Charotte, NC $15.4 million

WRFX/Charlotte, NC

PRICE: $15.4 million

TERMS: Cash

BUYER: Pyramid Broadcasting, head-
ed by Rlchard Balsbaugh. The com-
pany also owns WNUAIChicago,
WPGR & WSNI/Phlladelphla, WXKS-
AM & FM/Boston, WPIT-AM & FM/
Pittsburgh, WHTT-AM & FM/Buffalo,
and WPXY-AM & FM/Rochester.
SELLER: Metroplex Communica-
tlons, headed by Norman Wain and
Robert Weiss. The company also
owns WHYI/Ft. Lauderdale-Miaml;
WFYV-AM & FM/Jacksonville; WHBO
& WNLT/Tampa, and WKIX & WYLT/
Raleigh-Durham. The company re-
cently announced plans to buy WERE
& WNCX/Cleveland.

FREQUENCY: 89.7 MHz

POWER: 100 kw at 1044 feet
FORMAT: AOR

BROKER: Gary Stevens of Gary
Stevens & Co.

COMMENT: Metroplex acquired this

LEADER
EMERGING

A discreet, intelligent brokerage
service with over $425,000,000
in radio/television mergers and
acquisitions.

8 WCRTBirmingham $300,000
o WURL/Moady, AL $225 000
s KMWiBakersfiold, CA $340,000
® KUKI & KIAH/UKsh, CA $850,000
# WGTOCypress Gardens, FL 51,505,600
* WHMZY'Wildwood, FL 5367600
& WTiM & WTJY Taylordlls, IL $436,000
& WDDE/Newburg, KY {AM CP) 364,000
- ®RSYZGrand Island, NE 1 million
& WCMC & WZXLIWildwood-Atlantic Clty, NJ 54.35 million
& KNMOISanta Fe-Albuguargquae, NM $2.5 milllon
® WBRMMarion, NC £450,000
& WMIM & WSPIShamokin, PA $982 000

~/

CHARLES E. GIDDENS

RADIO and TELEVISION BROKER AGE
FINANCING - APPRAISALS

MEDIA VENTURE
PARTNERS

WASHINGTON, DC
ORLANDO DALLAS
SAN FRANCISCO

ford, and C. Brant Beene, ail of Birm-
ingham.

SELLER: Jireh Corp., owned by Paul
Pankey, Jr. and Josephine Pankey.
FREQUENCY: 1260 kHz

POWER: 5 kw day/41 watts night
FORMAT: Gold

WURL/Moody

PRICE: $225,000

TERMS: Escrow payment of $10,000
and $40,000 cash at closing. Buyer
will execute a ten-year, ten percent
note for the balance of $175,000.
BUYER: Pearson Broadcasting
Group, owned by Robert Pearson and
Myra Pearson of Birmingham.
SELLER: Cooke Broadcasting, owned
by Raymond Cooke.

FREQUENCY: 760 kHz

POWER: 1 kw daytimer

FORMAT: Country

. - s SRR 1

FEEErE R
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KiWIi/Bakersfield

PRICE: $340,000

TERMS: Escrow payment of $40,000,
balance in cash at closing.

BUYER: KMAP, inc.,, owned by Ed-
wards Hopple, Gordon Sherwood,
and Robert Duffy, all of Bakersfield.
Duffey is GM and five percent owner of
the station.

SELLER: J. and R. Communications,
owned by Joyce Duffey and Robert
Duffey.

FREQUENCY: 92.1 MHz

POWER: 3 kw

FORMAT: Classical

WWW.americanradiohistorv-cem

Inc., owned by F. Robert Fenton.
SELLER: Stereo Broadcasting, owned
by Colene Ingraham and family. They
recently sold KiIQY/Lebanon, OR.
FREQUENCY: 1400 kHz; 103.3 MHz
POWER: 1 kw; 1.9 kw at 1840 feet
FORMAT: AC; Country

BROKER: William Exline

WGTO/Cypress Gardens
PRICE: $1,505,600

TERMS: $1,105,600 in cash at clos-
ing. Buyer will execute a non-interest
bearing note for $400,000 payable on
the earlier of either FCC approval of a
new transmitter site, a power increase
to 50 kw and a license change to Pine
Hills, or six months after closing.
BUYER: Florida Medla, Inc., owned by
Harry Lowell, David Brown, Morton
Goldberg, and Howard Hoffman.
SELLER: Cypress Broadcasting, Ltd.,
owned by Michael Bader, Cordell
Overgaard, B 'n O Communications
Co., and Pelican Broadcasting Co.
Bader is 80% owner of WGLL/Mer-
cersburg, PA and WTHU/Thurmont,
MD. Overgaard is a 50% sharehoider
in Gore-Overgaard Broadcasting,
which owns WTMR/Camden, NJ and
is in the process of acquiring WMJI/
Cleveland and WSCR/Scranton.
FREQUENCY: 540 kHz

POWER: 50 kw day/1 kw night
FORMAT: Country

BROKER: Donald Clark Inc.

station in March 1986 for
BRIAN E. COBB $5.750,000. :ngn%nulhhmnTm .:;;c;ggﬁ
202-785-4333 : ", -
# KTUEMulla, TX $185,000
RANDALLE. JEFFERY
407-295-2572
WCRT/Birmingham KUKI & KIAH/Ukiah WMZY/Wildwood
RAYMOND ] SCHONBAK PRICE: $3oo,oog PRICE: $850,000 PRICE: $367,600
214-869-7643 TERMS: Escrow payment of $30,000,  TERMS: $200,000 cash at closing, TERMS: Escrow deposit $25,000,
balance h at closing. buyer will execute a ten-year, ten per-  with additional $25,000 cash at clos-
ELLIOT B EVERS BUYER: c:fmdcast ':rgopenles, Inc., cent note for the balance. ing. Buyer agrees to assume three
415-391-4877 owned by Alan Woodall, John Sam- BUYER: Mendocino Broadcasting bank notes valued at $90,000. Buyer

provides promissory note for
$227,000 at ten percent interest,
interest-only payments for first year,
thereafter payments to be amortized on
20-year term with a balioon payment
due at end of eleventh year.

BUYER: Christian Radio Communica-
tions Inc., owned by Regina Damiano
of Deiray Beach, FL. The company is
the proposed assignee of WCKS/Co-
coa, FL. A corporate VP/Director,
Theodore Tucker, also owns WMOB/
Mobile.

SELLER: James Patrick
FREQUENCY: 640 kHz

POWER: 826 watts day/979 watts
night

FORMAT: Religious

COMMENT: Station has changed calis
to WHOF.

e
i f?:‘-‘*ss.\;:‘:,;
\.%»h}&iﬁi':m%of

WTIM & WTJY/Taylorville
PRICE: $435,000

TERMS: Escrow deposit $10,000.
Buyer to assume $18,300 real estate
mortgage, balance cash at closing.
BUYER: USA Radio Corp., owned by
Jerry Green and Robert Baxter, the
operations director at WMAY &
WNNS/Springfleid, IL.

SELLER: Sky Communications Inc,,
owned by Marsha Linton and Patrick
Delaney. He owns an interest in
WKBH-AM & FM/LaCrosse, WL
FREQUENCY: 1410 kHz; 92.7 MHz
POWER: 1 kw daytimer; 3 kw at 310
feet

FORMAT: Country/AC

Continued on Page 10
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THE WORLD'S BEST

MUSIC SCHEDULING

SYSTEM HAS SOME
VERY SUCCESSFUL

FANS:

“If Selector is used to its full potential, you will add shares to your
radio station.”

“One of the first questions we ask a new station is “Do you have
Selector?” If the answer is “no,” the next question is “When are you
going to get it?”

“Selector was there first, and it stays first because they keep mak-
ing it better.”

‘At every major market station I've programmed, Selector has con-
tributed to my success. Coast-to-coast, it'’s the best!”

“I've been working with Selector for four years. It's very reliable
and sorts out America’s best music for Z-100”

Dan Vallie
Vallie Consulting
Washington, DC.

Dwight Douglas
President
Burkhardt/Douglas Associates

Randy Michaels
SR/VP Programming & Operations
Jacor Communications

Steve Rivers
Program Director
KIIS-FM

Los Angeles

Frankie Blue
Music Director
WHTZ-FM
New York

]

RADIO COMPUTING SERVICES, INC.
One Chase Road * Suite 206 » Scarsdale. New York 10583 « (914) 723-8567

wwa americanradiohistorv.com . o _
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TRANSACTIONS

Continued from Page 8

WDDE/Newburg (AM CP)
PRICE: $64,000

TERMS: Escrow deposit $10,000,
balance cash at closing.

BUYER: Louisville Radio L.P., a
Maryland limited partnership headed by
general partner Medla Capital inc. The
owners of Media Capital includeBroad-
cast Investment Analysts CEO
Thomas Buono; Washington commun-
ications venture capitalist P. Richard
Zitieman; and Belmont, CA radio en-
trepreneur Michael Hesser. The com-
pany also owns interests in WJYL/
Jeftersontown (Loulsville), KY;
WHIiT/Madison, WI; WWQM/Middie-
ton, Wi; KKCB & KSLY/San Luls Obis-
po, CA; WGVT & WLMX/Rossvllle,
GA; and WJYQ/Moncks Corner, SC.
The current GM of WJYL, Paul Bather,
will become a limited partner in the pur-
chase of WDDE.

SELLER: Minority Broadcasting
Corp., owned by Argie Dale.
FREQUENCY: 680 kHz

POWER: 1.3 kw day/450 watts night

S,

KSYZ/Grand Island
PRICE: $1 million

TERMS: $700,000 cash at closing.
Six-year noncompete agreement
valued at $200,000 and payable annu-
ally in equal installments. Five-year
consultancy agreement with seller
valued at $100,000, payable in equal
annual installments at 9.5% interest.
BUYER: Kelley & Chapin Inc., owned
by Boyd Kelley and R.W. Chapin.
Kelley owns an interest in KKDA-AM &
FM/Dallas.

SELLER: Manchik Broadcasting Inc.,
owned by Lyle Manchik.
FREQUENCY: 107.7 MHz

POWER: 100 kw at 899 feet
FORMAT: AC

WCMC & WzZXL/

Wildwood-Atlantic City

PRICE: $4.35 million

BUYER: Vinrah inc., owned by Ragan
Henry. He also owns WGHT & WWIN/
Baltimore, WXTR/Washington,
WMXB/Richmond, WHRK & WDIA/
Memphis, and WKSG/Detroit.
SELLER: Bear Broadcasting Co.,
owned by Nat Urso.

FREQUENCY: 1250 kHz; 100.7 MHz
POWER: 1 kw; 38 kw at 350 feet
FORMAT: Big Band; AOR

BROKER: Chapman Associates

RADIO BUSINESS

KNMQ/Santa Fe-Albuquerque
PRICE: No cash consideration

TERMS: Buyer is acquiring 100% of
the stock in Mesa Grande Broad-

casting in exchange for assuming
about $2 million in debt, including a
$1.4 million note with Heller Financial.
Sellers have an option to buy back
49% of Mesa Grande for a total of
$50. Buyer has the option to reacquire
that 49% stake for $700,000. Buyer
puts total value of the deal at $2.5
million.

BUYER: Sun Medla Corp., owned by
veteran programmer Steven Hum-
phries, a’k/a Steve Rlvers. He also
owns interests in KLLT/Grants, NM;
KWWS & KZKS/Rifle-Grand Junction,
CO; and KLTN/Albuquerque.
SELLER: Mesa Grande Broadcasting
Inc., owned by James Ellis, Mell Hem-
mer, Jack Walrad, and Ronald Sack.
FREQUENCY: 105.9 MHz

POWER: 100 kw at 1936 feet
FORMAT: CHR

WBRM/Marion
PRICE: $450,000

TERMS: Escrow deposit $10,000, ad-
ditional $140,000 cash at closing.
Ten-year promissory note for
$300,000, buyer pays interest-only

(800) 247-3303

For more than a quarter century Drake-Chenault has
been a leader among innovators in broadcast consulting
and programming. When you have seen as many ideas
over the years as we have, it is hard to be truly amazed by
anything. Still, there are discoveries in every industry
which advance that business far beyond normal progress.
Drake-Chenault's DIGITOTAL® is one of those develop-
ments. DIGITOTAL®is an unique random access music
system. DIGITOTAL® combines computer science with
1 digital audio technology. Drake-Chenault's DIGITOTAL®
can provide you distinctively
individual worry-free broad-
casting based upon your needs.

We're Not State of the Art...

We're Creating the Art.
(505) 247-3303

L 4 * ©

Digitotal!

DIGITOTAL®is not simply a hardware, software, Super
Beta tape system. It is Drake-Chenault's ongoing consult-
ing service which sets it apart, completely. Every week,
on a week by week basis, your Program Director works
with a professional Drake-Chenault Consultant to update,
adjust, and fine-tune your computerized playlist to fit your
individual market. And since the music library itself is
SuperBeta format, broadcast reproduction is perfect, and
remains perfect, play after play after play, exceeding all
other kinds of music sources including compact discs.
f DIGITOTAL® and Drake-Chenault’'s experience in
[ research, consulting and formatting brings you tomorrow’s
programming management today... perfectly.

WWW-americanradiehisterv-cem

on monthly basis for first five years at
prime rate charged by NCNB National
Bank of North Carolina. During the sec-
ond five years, or after buyer has paid
off NCNB loan that funded down pay-
ment, buyer makes monthly interest
and principal payments at one point
over the NCNB prime rate.

BUYER: WBRM, inc., owned by An-
nette Bryant of Nebo, NC.

SELLER: Childress Broadcasting
Corp. of West Jefferson, which is con-
trolied by James Childress, Suzanne
Chlidress, and Theatrice Childress.
The family also owns interests in
WYDK/Yadkinville, NC and WRGC/
Syiva, NC.

FREQUENCY: 1250 kHz

POWER: 5 kw daytimer

FORMAT: AC

WMIM & WSPl/Shamokin
PRICE: $982,000

TERMS: Buyer pays $5000 for option
to purchase combo. To purchase sta-
tion, buyer will make $25,000 escrow
deposit and pay additional $325,000
cash at closing. Buyer has the option of
assuming $280,000 bank note in fieu
of cash as part of the $325,000 pay-
ment. Balance of purchase price via
three promissory notes, two payabie in
quarterly installments over five years,
the third payable in quarterly in-
stallments over three years.

BUYER: North Penn Broadcasting
Inc., a corporation being formed by
Harold Fulmer lil of Vera Cruz, PA. He
also owns WOBG & WQXA/York, PA;
WXKW/Allentown, PA; and WMGH/
Tamaqua, PA.

SELLER: Shamokin Broadcasting Co.
Inc. and Mt. Carmel Broadcasting Co.
Inc., owned in part by Fred Boote,
David Donlin, and William Levine.
FREQUENCY: 1590 kHz; 95.3
POWER: 1 kw daytimer; 900 watts at
505 feet

FORMAT: AC; CHR

WKQD/Tullahoma

PRICE: $150,000

TERMS: Escrow payment $25,000,
balance cash at ciosing.

BUYER: FWD Media Inc., owned by
Billy Freeze, Frank Walker, and Jerry
Douglas. Douglas is an announcer and
salesman at WMSR/Manchester, TN.
Freeze and Walker are applicants for
aa new FM at Manchester, TN.
SELLER: Fortune Media Communica-
tions, Inc., headed by Ronald Hale,
which also owns WKQD-FM/Tulla-
homa, TN. Hale is 50% owner of
WWYN/McKenzle, TN and a share-
holder in WAKK & WAKH/McComb,
MS.

FREQUENCY: 740 kHz

POWER: 250 watt daytimer
FORMAT: Country

COMMENT: This sale involves only the
AM property. In April 1988, plans were
announced to sell 50% of the combo
operation to Larry Latham of Scotts-
dale, AZ for $75,000.

KCRM/Cameron

PRICE: $350,000

TERMS: Escrow deposit $30,000,
balance cash at ciosing.

BUYER: A corporation to be formed by
William Mason of Austin.

SELLER: KCRM Broadcasting Inc.,
owned by William Jamar Jr. He also
owns interests in KBWD & KOXE/
Brownwood, TX and KGID/Giddings,
TX.

FREQUENCY: 103.1 MHz

POWER: 3 kw at 300 feet

FORMAT: Country

KTUE/Tulia

PRICE: $185,000

TERMS: $60,000 cash at closing,
balance via 15-year promissory note
for $125,000 atinterest rate of 10.5%
for the first two years and ten percent
thereafter. Ten-year noncompete
agreement valued at $20,000.
BUYER: Amburn Communications, a
proprietorship owned by Jay Amburn.
SELLER: JMcC Broadcasting Inc.,
owned by Jim McClendon and Gaye
McClendon.

FREQUENCY: 1260 kHz

POWER: 1 kw daytimer

FORMAT: Country

FirstCom's Digital Production System—
bigger—better—faster!!!

DIGITAL, the first and best production library

3 ! on compact disc, is nowthe
| biggest. Best price too!
These are facts, not claims.Your station
i starts off with a huge stack of 37 compact
! discs—the equivalent of 74 LP's of
. production and sound effects— over 3000
cuts in all!
That's twice as many as the nearest
competitior...and that's just for openers.

“The Digital Production System has the biggest diversity of
production styles, which means the selection is enormous...broad

as well as deep.

Call for a quote. We know you'll be amazed at DIGITAL's very low

cost.

To demo DIGITAL, or have DIGITAL delivered within 48 hours,
call toll-free 800-858-8880. In Texas call collect (214)934-2222.
FIRSTCOM

digital

i PRODUCTION
- Fijsl(:om/ 13?47 Montfort Drive/Suite 220/ Dallas, Texas 75240/Jim lfngCompanies. Inc.

SYSTEM*

DISTRIBUTED OUTSIDE OF THE CONTINENTAL UNTTFD STATES AND UNITED KINGDOM BY RADIO EXPRESS 3575 CAHUENGA
* BOULEVARD WEST. SUITF 555105 ANGELES, CALIFORNIA 90068 11 S A 213-850- 1003 TELEX 215623
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In Loving Memory

TERRY LAWSON

1049-1988

Terry was not only a total professional but
a true friend to the industry and the

EMI-Manhattan family.
We’ll miss you.

EMI-MANHATTAN RECORDS
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R MANAGEMENT

OVERVIEW

Hot New Business Opportunities

here is your radio station

going to get new business

in the future? When at-
tempting to answer that question
it’s important to understand that
demographic trends work in favor
of some businesses and against
others.

A recent analysis of consumer
expenditures and demographics by
the Delaware, Ohio-based Eco-
nomic Perspectives firm came up
with some interesting theories on
which businesses will thrive during
the next five years.

Home Electronics Stores

According to the study, home
electronics stores will top the list of
hot retail businesses in the coming
years and — following a brief
slump this year — sales will also be
healthy for sporting goods stores,
book stores, and hobby, toy, and
game stores.

On the other hand, stores that
sell consumer durables, especially
items to set up new households, will
soon see a slowdown. This is be-

Why Good Workers
Say Goodbye

ffice managers who catch their best employee reading the want

ads at his desk shouldn’t assume a salary increase will stop that
employee froam looking for anather job.

Arecent survey indicates the main reason that disgruntied workers quit

their jobs is not lack of pay but lack of opportunity for advancement. The

accompanying graph shows the sutvey respondents’ most common

reasons for leaving a company.

Top Reasons For Leaving

7
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I Hollywood (213) 463-2492
Terry Flood

Seattle (206) 587-2346
Terry Draper

Sacramento (916) 487-2346
George Allen

cause the growth in new house-
holds is sure to decline, and most
baby boomers already have these
items. Instead, the growth will
come from stores that sell quality
replacement items for the home.

Services &
Nondurable Goods

Service businesses and stores
that sell such nondurables as food,
clothing, and drugs will prosper
during the next half-decade — and
Americans are also likely to spend
more on services.

Health care is the service area
predicted to experience the great-
est growth, but household services
(electricity, gas, telephone), trans-
portation services (ranging from
oil changes to exotic vacations),
and personal business services
(ranging from copy centers to
banks) are also expected to per-
form well from now until 1992.

% Total national spot radio ex-
. penditures for the month of
. June 1988 topped $83 million,
an increase of 1.1% over June
1987

A
R R TR

June 88 vs. June '87
(% of change) i

Market

1-10 +08 |
11-25 a7 3
26-50 +109 |
51-75 19 -
76-100 +1.3
100+ 3.1

While the above-quoted fig-
ures reflect total national radio
spot bilings as reported by
America's leading national rep
organizations, they are not typ-
ical of any specific market. Fur-
thermore, spot billing in individu-
al markets, market groups, or in
geographic areas may differ
substantially

Source: Radio Expenditure Reports Inc.
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Radib 'S Favé Giveaway:
Cold, Hard Cash

romotion and sales staffs
often spend a lot of time
and money coming up with
new ideas for station contests, in-

%}fﬁfﬁﬁ R
 DATE

e
® August 15-18 — Republican
National Convention. New Or-

leans Superdome. New Or-
leans, LA.

TR

o

R R

@ August 28 — 40th Annual
Prime Time Emmy Awards. Pas-
adena Civic Auditorium Pasa-
dena, CA

i ®September 7 — MTV Music
i Video Awards. Universal Amphi-
theatre. Los Angeles, CA.

®September 14-17 — Radio
'88, sponsored by NAB. Wash-
ington DC.

®September 15 - October 4 —
Summer Olympics. Seoul,
South Korea.
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©® September 22-25 — Society
Of Broadcast Engineers Third
Annual National Convention
Denver Convention Center.
Denver, CO 5

@ September 29 - October 1 —
Foundations Forum '88 Hard
Rock/Heavy Metal Convention
Sheraton Universal Hotel. Los
Angeles, CA

T i

e

®October 10 — CMA Awards
Opryland Hotel. Nashville, TN

®October 26 — Kagan Semi-
nar: Radio Station Acquisitions.
New York Helmsiey Hotel. New
York, NY
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cluding new and unusual prizes to
be awarded listeners. But that old
standby — cold, hard cash — is still
radio’s most popular contest prize.

According to a recent Promotion
& Marketing Monthly survey of 500
stations, money is still the most
frequently awarded prize in pri-
mary contests. More than half
(55% ) of the respondents said cash
is their payoff of choice, with vaca-
tion trips a distant second (16%).
Cars — preferably exotic and ex-
pensive models — are also semi-
popular (7%), while 8% of the sta-
tions give away other types of gifts
and prizes.

e
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Shopping
On The Job

T he next time your boss tells

you he’s leaving the office to

“run some errands,” he
may actually be spending his time
shopping.

According to a recent Interna-
tional Council of Shopping Centers
survey, a large portion (38%) of re-
spondents said they find time to
shop during a regular work day.
(Office workers in the following US
cities were included in the survey:
Seattle, Dallas, San Francisco,
Denver, Chicago, Atlanta, Tampa,
and Boston.)

However, not all the workers
said they shop ’til they drop during
their lunch break. A full 40% go
bargain-hunting at times other
than the traditional lunch hour!

And which type of employee is
most likely to conduct his or her
shopping spree at odd hours of the
day? It’s not the working girl in the
secretarial pool, but someone from
the ranks of upper management.
Managers have more flexible (and
‘often self-dictated) work hours,
which allows them to spend their
hefty paychecks whenever they
feel like it.

Working
Man’s Blues

I you air personalities

who’ve just been blown out

of a job can take comfort in
the fact you're not alone. Accord-
ing to the NYC-based Roper Or-
ganization, more than 25% of the
entire American workforce —
that’s 30 million employees — will
be let go at least once in their life-
time.

What’s more, a full 20% (six mil-
lion) of those terminations are un-
justified. And . . . if it’s any conso-
lation, companies also lose money
whenever they fire an employee.

WKY %7
Yy
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.
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Dont Fnow What You Yor
(Tt I Gons)

From the PLATINUM PLUS lp, “Long Cold Winter”

(834 612-1)

Ask your local Mercury representative for the special CD Pro.

Produced by Andy Johns, Tom Keifer and Eric Brittingham.
Mixed by Steve Thompson and Michael Barbiero.

Management: Larry Mazer. Associate: Roni Jane Feldman.

On Tour Now

wanLamericancadiohiston.com.

© 1968 POLYGRAM RECORDS. INC.
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OVERVIEW

Avoiding The Most-Common
Vendor Selling Mistakes

ontinuing last week’s discussion of how to tap ven-

dor dollars, here are the most common mistakes

that stations and salespeople make when trying to
work with manufacturers on local programs:

Not Identifying Manufacturer Objectives

When approa

ching manufacturers, too many sales-

people fall back on traditional radio selling technologies.
It’s not uncommon for radio salespeople to spend valuable
meeting time discussing either the ‘‘advertising value” of
radio or the benefits of an individual station when what
they really should be doing is showing the manufacturer
how to leverage the radio medium for additional product
visibility at key retailers, which then fosters additional

sales.
Targeting Too
Small Accounts
Since the amount of manufac-
turers’ local dollars that are avail-
able to the trade is not unlimited,
each company must be sure to in-
vest its money with retailers that
can generate a significant amount
of additional sales. The problem
comes when inexperienced sales-
people try to set up a vendor pro-
gram with retailers that can’t offer
a manufacturer any sort of sig-
nificant sales increase because
their stores are too small. While
there are no hard and fast rules
about this, generally you should try
to work with retailers who either
have at least $1 million dollars in
annual sales volume or a minimum
of 30,000 square feet of retail floor
space.
Targeting Too
Large Accounts
While it’s not impossible to work
with companies that are sophisti-
cated market leaders, these aren’t
the places to try and get a vendor
program off the ground. You’ll find
it’s much more fruitful to give your
sales staff the opportunity to get
comfortable working with manu-
facturers and retailers in a lower
risk situation than to try and pitch

o L R e o
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‘‘There are a lot more
$7500 and $9000
programs available
than there are the
splashy, six-figure
variety.”’

: e e A
e e

the market leaders their first time
out of the box.

Asking For Too
Much Money

One of the biggest reasons that
vendor programs break down is
that neither the salesperson nor the
retailer knows exactly how much
money they should be trying to pry
out of the manufacturer. Much of
this problem stems from press ac-
counts of $100,000 vendor pro-
grams. Truth is, there are a lot
more $7500 and $9000 programs
available than there are the
splashy, six-figure variety.

Two things happen when you ask
for too much money. One is that it
simply isn’t possible for the manu-
facturer to recoup the contribution
from the additional sales. The oth-
er is that any requests for large
sums of money tend to get passed
from the local manufacturer’s reps

R R e
Y

By Chris Beck
to the regional staff, which in turn
passes your request over to the pa-
tional office and results in the radio
salesperson getting bogged down in
a tremendous amount of paper-
work and unnecessary contacts.
This is the so-called hidden agenda
that causes people to complain
about the hopelessly long vendor
selling cycle. When properly done,
the vendor selling cycle shouldn’t
take any longer than six to eight
weeks per program.

Trying To Sell
Through An Agency

Many times a salesperson will
try to raise vendor dollars by
broaching the option with an agen-
cy media buyer. This generally
adds more problems than it’s
worth. First, most accounts don’t
want their agency involved in rais-
ing dollars because most of these
negotiations involve floor space, in-
store demonstrations, etc. Second,
these vendor programs can be
huge profit centers for the ac-
counts, which is another reason
why they don’t want their agencies
involved. (This is also the reason
that so many accounts place their
print buys direct, yet funnel their
electronic buys through the agen-
cies.)

Not Enough Lead Time

This problem isn’t unique to
manufactirer programs, but it’s a
major drawback nonetheless.
Along with willingness to partici-
pate and the ability to generate the
vendor dollars, you’ll invariably
find several variables, including
the introduction of a new product,
the timing of a peak selling season,
and national promotions that must
coincide with your retail event.

Bear in mind that it takes ap-
proximately four weeks to get a
corporate decision. Then you've
got to allow time for the product to
be distributed to the stores so it can

H

chart below is based upon information provided by the
Nielsen National Scan Track service, which is the most
contemporary source available. (Average monthly sales =
100).

Manufacturers’ Peak
Sales Months By Category

aving an extensive knowledge of the selling cycle
and the timing curve is incredibly valuable when
targeting retailers as well as manufacturers. The

e
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be displayed. And, if your promo-
tion requires additional product to
be shipped, you've got to allow
even more time for that.

Furthermore, manufacturers’
selling cycles often vary from
those of retailers. Examples: snow
blowers were sold to retailers in
May; cosmetics and holiday sea-
sonals are just now being put to
bed; patio furniture and outdoor
orders for next summer will be
starting in September. For a
clearer idea of manufacturers’
selling seasons, see the box located
at upper right.

Targeting Low
Volume Manufacturers
While some manufacturers that

have small amounts of product
movement will be interested in
vendor programs, your salespeople

are better off sticking with main
line goods. Smaller manufacturers
give salespeople a lot of hope, but
rarely end up participating in ven-
dor programs because the dollars
invested can’t match the money
generated by the additional sales.
Working With
Low Margin Products

One of the hidden reasons that so
many promising vendor programs
fall through is that the salesperson
is trying to work directly with a
manufacturer that has an extreme-
ly low profit margin for retailers.
In these cases, the retailer simply
doesn’t want to provide the addi-
tional floor space to products that
don’t carry enough of a profit mar-
gin. Recognizing this potential pit-
fall in advance will save you a lot of
time that could otherwise be spent
on more profitable endeavors.

It would behoove you to delay any
changes inyour AM programming for

thenext @ 4 months.

NS

- NEWS
BROADCASTING

When we’re good and ready.

Suite 1500 - 50 Mitk Street - Boston, MA 02109
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INTRODUCING FREQUENT LISTENER MARKETING™

BETTER THAN DIRECT MAIL AND
MORE POWERFUL THAN TV!

Frequent Listener Marketing is a marketing strategy scientifically developed by Direct Radio Strategies, Inc.
to work 52 weeks a year to increase both your TSL and Cume. Here are 5 differences between typical radio
direct mail, TV advertising, and Frequent Listener Marketing.

DIRECTMAILORTV \JS, FREQUENT LISTENER MARKETING

1. Target the entire market. 1. Target only selected demographic ﬁ?
groups/high potential diary keepers.

2. Campaign is a one shot approach. 2. Continuous marketing 52
weeks a year to build share.

3.No knowledge of who receives 3. Enter respondents into a database -f/
message. and communicate with them
regularly!
4. Campaign is purchased on a 4. Campaign is purchased on a
cost per thousand basis. cost per Arbitron diary

keeper basis.

5. High waste—High cost. 5. Low waste—Low cost.
Messages are super-targeted
and cost effective.

Frequent Listener Marketing has produced Arbitron gains in every market \
where it has been used to date. And since Frequent Listener Marketing is

offered on a market exclusive basis, it is available to only one station in your
market. Shouldn’t you call in before your competition does?

Markets already using Frequent Listener Marketing by DRS”

o
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Call or write Mike Gerhardt
Direct Radio Strategies, Inc.

Suite 106

999 Old Eagle School Road
Wayne, PA 19087

(215) 688-4545

Frequent Listener Marketing is a service mark of Direct Radio Strategies, Inc.

oy R FLIIP E
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R MEDIA

OVERVIEW

Radios As Works Of Art

uring the so-called “Gold-

en Age” of radio (1920s-

1940s), “a radio in every
room” was the sales pitch of the
day. And manufacturers succeed-
ed in transforming plastic boxes in-
to stunning works of art.

There were more than 600 Amer-
ican radio manufacturers at the
time, and they produced radio de-
signs that would fit the decor or
theme of any room in the home.
Some companies even hired fam-

(image Entertainment)

(Street date: 8/15).

“Six Days On The Road.” (8/17).

NEW THIS WEEK
© FAIRPORT CONVENTION: IT ALL COMES 'ROUND AGAIN

This two-hour documentary traces the career and history of the group
that spearheaded Britain’s Celtic folk-rock movement during the late '60s.
Fairport Convention was also the band through which such artists as
Richard Thompson, lan Matthews, and the late Sandy Denny first
entered the public eye. The video — which is available in digital stereo
sound — contains rare footage of 15 songs from the years 1968-74, in-
ciuding the only known footage of the band with Denny, as well as inter-
views and excerpts from Fairport's 20th anniversary reunion last year.

® PLANES, TRAINS, AND AUTOMOBILES (Paramount)

Steve Martin and John Candy star as two opposing personalities who
wind up sharing the titular vehicles during a frantic effort to get home in time
for Thanksgiving Day. A box-office smash, the film is also noteworthy for its
MCA soundtrack LP, which features performances by Dave Edmunds,
Emmylou Harris, Balaam & The Angel, Westworld, Book Of Love, and
the Dream Academy as well as Steve Earle & The Dukes, who scored a
country hit with their cover version of Dave Dudley's 16-wheel classic,

HAVE GUITAR, WILL TRAVEL — Riffslinger Richard Thompson (I) travels
through time; fretgrinder Steve Earle travails over truckdrivin’ standard.

ous industrial designers, including
Raymond Loewy, Russel Wright,
Serge Chermayeff, and Dorwin
Teague, to lend their talents to this
medium that was the message.

Philip Collins is one of the
foremost collectors of these treas-
ures in the US, and he has turned
his hobby into an eye-popping book,
entitled “Radios: The Golden Age”
(Chronicle Books; $14.95).

Now available in paperback, the
glossy, full-color edition features
more than 110 amazing designs.

AWARD WINNING*

Public Service
With Heart

Health is a hot topic. The Heart of the Matter is a

hot radio series that deals with heart, heaith, and
quality of life issues. And it’s free.
The Heart of the Matter brings your listeners

credible professionals from sources such as Johns
Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS, to nutrition and sports medicine.

You can choose the daily 4% minute program, or
the 29 minute weekly magazine version.

Call us for more information and a free demo.
at (301) 486-4624

DIAMOND COMMUNICATIONS, INC.

2835 SMITH AVENUE, SUITE 205, BALTIMORE, MD 21209

*Gold Medal Winner
1988 Infemational Radio Festival

16 m RaR August 12, 1988

There’s Coca-Cola’s famous
“cooler’” radio, an official major
league baseball-shaped radio, and
“theme’” radios displaying the
famous stars of the era, including
Charlie McCarthy, Mickey Mouse,
the Lone Ranger, Hopalong Cas-
sidy. There’s even a Mickey Man-
tle box from 1959. This is an abso-
lute must-see book, not to mention
a great gift idea for anyone with
even a passing interest in indus-
trial design, let alone our
industry’s history.

WEEKEND BOX OFFICE
AUGUST 5-7

1 Cocktail
(Buena Vista)
2 Who Framed $5.8
Roger Rabbit (Buena Vista)
3 Die Hard $5.7
(20th Century Fox)
4 Coming To America

$8.2

$5.0

(Paramount)

5 A Fish $4.8
Called Wanda (MGM/UA)

6 Midnight Run $3.7
(Universal)

7 Big $2.7
(20th Century Fox)

8 The Blob $2.6
(Tri-Star) *

9 The Dead Pool $2.2

| (Wamer Bros.)
10 The Rescue $2.1

(Buena Vista) ™
*First week in release
All figures in millions
Source: Exhbitor Relations Co.

COMING ATTRACTIONS:
This week’'s openers include
"“Tucker: The Man And His
Dream,” starring Jeff Bridges
as the real-life title character
who tried to build (and market!)
a better automobile. Joe Jack-
son wrote and performs the
film's late '40s period sound-
track, avallable on A&M Rec-
ords.

Also opening this week: “Mac
And Me,” a handicapped boy-
befriends-alien being saga that
sports soundtrack perform-
ances from Ashford & Simp-
. son, Bobby Caldwell, and Mar-
| ¢y Levy, among others.

Finally, there’'s ‘The Last
Temptation Of Christ,” director
Martin Scorcese’s controver-
sial retelling of the most famous
story in Western Civilization.
Washing his hands of the whole
affair is David Bowie in his role
" as Pontius Pilate.

WWW.americanradiohistorv-com

TOP TEN SHOWS
JULY 1-7

1 60 Minutes
2 Golden Girls
3 Cheers
4 A Different World
NBC Monday Night
Movie (tie)
(“His Mistress”)
6 CBS Sunday Night Movie
(“A Case Of Deadly Force”)
7 Murder, She Wrote
The Cosby Show
Night Court (special) (tie)
10 ALF

Source: Nwelsen Media Research

Al show tmes are EDT/PDT, subtract
one hour for CDT. Check listings for show-
ings in the Mountain Time Zone. Al listings
subfect to change.

e FUNKY SUEDE SHOES:
“Late Night With David Letter-
man’’ remembers the King with
its “Tribute To Elvis Presley
Week.” Shows featuring the
most memorable Elvis imper-
sonators will be rebroadcast
throughout the week. In addi-
tion, the man with the original
“Blue Suede Shoes,” Carl Per-
kins, will perform with Paui
Shaffer and the band (NBC,
Thursday, 8/18, 12:30am).
Also appearing this week: funk-
meister George Clinton (Tues-
day, 8/16).

e A VERY HIP 'CAT: Come-
dian and Chrysalis Records art-
ist Bobcat Goldthwait hosts
this week’s edition of “Friday
Night Videos” (NBC, Saturday,
8/14, 1:30am). Clips by Huey
Lewis & The News, George Mi-
chael, Eiton John, and Gloria
Estefan & Miami Sound
Machine are featured.

® COCKTAIL (Elektra)

CURRENT

TRUNKY BUTT CHEEK —
George Clinton brings trombipu-
lation to television.

e _.. AND THANKS TO ALL
MY CLOSE PERSONAL
FRIENDS: Donny Osmond is
just one of the guests who help
celebrate ‘‘Garry Shandling’s
25th Anniversary Special” (Fox,
Saturday, 8/13, 9pm). The one-
hour program pokes fun at tradi-
tional late night talk shows’ self-
congratulatory milestones.

«BEASTS FROM THE
EAST: The Beastie Boys wel-
come Stephanie Mills, the
Breakfast Club, and Regina
Belle on “It's Showtime At The
Apollo” (NBC, Sunday, 8/14,
1am).

¢ DOO-WOP HEAVEN: The
Platters and Lenny Weich join
host Wolfman Jack at the
“Rock 'N’ Roll Palace” (Nash-
ville Network, Saturday, 8/13,
8:30pm).

Singles: Powerful StufffFabuious Thunderbirds
Don’t Worry, Be HappyBobby McFerrin (EMI-Manhattan)
Other Featured Artists: John Cougar Mellencamp, Starship

® COMING TO AMERICA (Atco)
Single.: Addicted To Youlevert

Other Featured Artists: Cover Girls, Nona Hendryx, System

® BIG TOP PEE-WEE (Arista)

Featured Artist: Pee-wee Herman

® VIBES

Single: Hole In My Heart (All The Way To China)/Cyndi Lauper (Epic)

® CADDYSHACK Il (Columbia)

Singles: Nobody's FoolKenny Loggins
Go For YoursAisa Lisa & Cult Jam w/Full Force
Other Featured Artists: Cheap Trick, Full Force, Pointer Sisters
® ARTHUR 2: ON THE ROCKS (A&M)
Single: Love Is My Decision/Chris DeBurgh
Other Featured Artists: OMD, Steve Khan & Donaid Fagen

® RAMBO il (Scotti Bros./CBS)

Single: He Ain’'t Heavy, He's My BrotherBili Medley
Other Featured Artists; Giorgio Moroder f/Joe Plzullo

® A SUMMER STORY

Single: | Know You're Out There Somewhere/Moody Blues

(Polydor/PG)
® MORE DIRTY DANCING (RCA)

Single: Do You Love MeContours (Motown)

Other Featured Artists: Otis Redding, Solomon Burke, Four Seasons

UPCOMING

©® TUCKER (A&M)

Single: (He's A) Shape In A Drape/Joe Jackson

® MARRIED TO THE MOB (Reprise)

Single: Liar, Liar/Debble Harry

Other Featured Attists: Ziggy Marley, Sinead O’Connor
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What began as no more than the dream of
a multi-talented man, has grown over the last
25 years into a style, an influence and a
virtual empire that has now left its mark

on the music of two generations. The style: California pop
of the 60’s, classic AC of the 70’s and ncw age of the 80’s.
The empire: A&M Records. The man: Herb Alpert. And
the program that explores them all: Herb Alpert Today,
from the Mutual Broadcasting System.

Join Mutual the week of September 12, as we trace Herb
Alpert’s early days in Santa Monica, the founding of A&M
Records, the days at the top and the eventual dissolution of
The Tijuana Brass. Follow his initial atctempts as a vocalist
and his resurgence as an instrumentalist and major musical

influence during the 70’s. And be there when we spotlight
Herb Alpert’s most ambitious release to date, the current
“Under A Spanish Moon” Lp, featuring an exciting mix of
Jazz, Salsa, Urban and Rock encrgics.

This outstanding 90 minute music special 1s available exclu-
sively from the Mutual Broadcasting System. Contact your
Mutual clearance representative to talk about this unique
programming opportunity. In Arlington call (703) 685-2550,
Los Angeles (213) 204-5000, IFAX (213) 204-4375 or

Telex 4996015 WWONE.

NI\
MUTUAL BROADCASTING SYSTEM
VI

wwWwW.americanradiohistorv.com
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RR TECHNOLOGY

OVERVIEW

RADIO PROMO OPPORTUNITY

Video Monitors Provide
Commuter Information

computerized video moni-
tor system that provides
commuters with up-to-the-
minute travel information — and

gives radio stations an unusual pro-
motional opportunity — is current-

ly available from the Syracuse-
based Metro Vision of North Amer-
ica Inc.

The screens display news

Information Now Available

ompact discs have been

hailed as one of the most im-

portant technological
breakthroughs of the past decade.
Currently there are several major
corporations — including 3M, Sony,
and Philips — that employ a sys-
tem called CD-ROM (Read Only
Memory) in which the disc is used
as a data-storage device, similar to
the way floppy discs store informa-

stories, weather and business re-
ports, sports updates, and adver-
tisements 24 hours a day, seven
days a week. The high-resolution
color monitors — provided by
Metro Vision — are situated in
strategic transportation centers
such as airports, train stations, and
bus terminals. This allows adver-
tisers and sponsoring stations to
reach large audiences at prime
times and locations.

Each location is limited to 12 ad-
vertisers. In addition, Metro Vision
has exclusive rights to broadcast
24-hour-a-day video service pro-
grams at those sites. Cities cur-
rently employing the system in-
clude Syracuse, Columbus, Phila-
delphia, and Chicago. News/Talk-
formatted WMAQ/Chicago spon-
sors the 100-monitor system in the
Windy City, giving the station ac-
cess to over 10.5 million monthly
transit commuters.

The video monitors or kiosks can
be customized with any station’s
calls and logo. For more informa-
tion, contact Metro Vision at (315)
476-5330.

tion for computer systems.

Now an Australian company,
Space-Time Research, has come
up with a unique (and potentially
profitable) use for CD-ROM: The
firm has put the entire US Census
Bureau’s data onto compact discs.

Census data stored in the “Su-
permap”’ system could be used by
any number of professions. For ex-
ample, radio stations could better
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TAKE IT TO THE REDLINE

Test drive a distribution system that
takes the toughest terrestrial abuse
and still delivers broadcast quality
audio into 2 meter antennas. It’s hot!

0
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“PayFax”
Machines To
Go Nationwide

he facsimile craze is in full

swing, and many business

travelers are using these
popular machines on the road as
often as they would in the office.
Unfortunately, the use of hotel fax
machines is often restricted to cer-
tain hours, and the cost of sending
a document can take a big chunk
out of any salesperson’s expense
account. (Some hotels charge up to
$17 per page.)

Sennheiser Revamps

Now a Santa Clara, CA-based
company is giving travelers more
opportunities to access fax ma-
chines. FAXplus Corp. is installing
its “PayFax” machines in hotel
lobbies, airport terminals, office

Headphone Lines

he Sennheiser Electronic Corp. recently revamped three of its
T headphone lines, replacing existing models with the following trio:
® The “HD 30" is a digitally-compatible, economy-priced unit that
comes with a 1/4-inch stereo phone adapter for home use.
* The “HD 450" is the successor to the company's famous “HD
414" model and features improved transience and frequency response.
* The “HD 480" (pictured) is the company’s newest top-of-the-line
model with an advanced driver design that incorporates neodymium iron
magnets.
For further information, contact the Old Lyme, CT-based company at
(203) 434-9190.

buildings, rental car agencies, and
convention centers across the
country. The equipment is avail-
able around the clock, and costs
less than many other fax services.

For an $8 fee, the user is allowed
ten minutes of fax time to either
send or receive material; there’s
an 80-cent charge for each addi-
tional minute of use. The cost can
be charged to any major credit
card.) FAXplus expects have 1500
of its PayFax machines installed
nationwide by the end of the year.

select target neighborhoods for sta-
tion mailers, while retail chains
would be able to plan the site of a
new store in an area with the most
desirable customers.

Space-Time Research predicts
sales of the new system will help
push total company revenues to the
$1 million mark by the end of this
year — a mere fraction of the $100
million CD-ROM market. (Indus-
try experts predict the market
should reach an estimated $300
million by 1991.) Supermap is now
available through Chadwyck-
Healey, an Alexandria, VA-based
distributor, at a cost of $2300.

Latest Anti-
Counterfeiting
System Unveiled

anufacturers of counter-
Mfeit goods beware! The

Azusa, CA-based Avery
firm has developed a trademarked
method of incorporating an un-
readable phrase into either the
background or the design of pres-
sure-sensitive product identifica-
tion labels.

These “GenuGraphic” labels
can be only be “read” by an inex-
pensive, hand-held decoding de-
vice, which will reject any attemp-
ted simulation of the authentic
label. For further information, con-
tact the company at (818) 969-3311.

www.americanradiohistorv.com

Sony Upgrades Digital

Audio Editor

provide a more versatiie system interface, the “DAE-3000" is

Sony’s new, top-of-the-line digital audio editor. Although primarily
intended for use with CD mastering recorders, the unit can also be used in
conjunction with DASH muiti-track recorders.

Along with editing resolution capabilities that are 16 times more ac-
curate than the company's previous model {the DAE-1100A), the new
machine features improvements in crossfading, including an extended
dynamic range. The DAE-3000 can also accept up to four players, and —
unlike its predecessor — can be linked via an optional board/connector
panel to either two-track or multi-track DASH recorders.

Furthermore, the unit sports an EL display of time data, stereo leveils,
and fader/balance indicators. Meanwhile, search sound quality has been
elevated to 16-bit, full-bandwidth sterec. For more info, contact Sony at
(212) 575-1976.

D esighed for greater editing accuracy and efficiency as well as to
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NEWSBREAKERS

Blakely Slgns Wlth Capltol

Capitol Records President David Berman (c) was taken aback recently by new
signing Peter Blakely (l). Also shown are (I-r) Capitol Sr. VP/A&R Worldwide Simon
Potts and managers Frank Volpe and Mike Gormiey.

Burns Holds 22nd Radio Studies Seminar

S

Burns Media Consultants President George Bums (r) chats with (I-) WQX Y/Baton
Rouge’s Jim Thompson, KLLL & KEND/Lubbock, TX's Scott Harris, and
WCMS/Norfolk, VA’s Mike Meehan at Bums’s 22nd Radio Studies Seminar, held
in Dallas.

A Private Gathering

Private Music artist Patrick O'Hearn (I) and label President Peter Baumann (c) are
shown with Andy Summers, whose debut Private album “Mysterious Barricades’
has just been released.

Record Rental Ban Passes House

The House of Representatives
has passed a measure that would
continue the current ban on record
rental shops, which have been il-
legal in the US since 1984. The
House record rental bill must now
be reconciled with the Senate ver-
sion, which was approved two
months ago.

The Senate bill calls for the ren-
tal ban to become a permanent
part of the Copyright Act, while the
House version calls for the ban to
be reviewed by Congress at some
point in the future. Final passage of
some compromise version of the
bill is expected to come this fall.

The present law expires at the end
of 1989.

TheRecording Industry Associa-
tion of Americz, which has been
pushing for passage of some type
of extension of the record rental
ban, has successfully argued that
record rental shops exist solely to
facilitate home taping of recorded
material. RIAA President Jason
Berman has testified that legali-
zing record rentals would result in
higher prices and less variety for
consumers of recorded music. The
RIAA also has pointed out that the
introduction of the virtually in-

Cetera Returns To Chicago

B

Peter Cetera went home to Chicago — the cily, not the group —

for a listening par-

ty celebrating his latest Warner Bros. album “One More Story.” On hand were (I-r)

WB’s Stu Cohen, WGN’s Jon Tondelli,

295’s Brian FKelly, Q101’s Mary

Shumanas, Cetera, WB'’s Nancy Stein, and Z95’s Ed Marstn.

Back From The USSR

Columbia artist B/IIy Joel (second from left) was feted at a screening party for his

TV special “A Matter Of Trust,”

which covered his USSR tour. Flanking him are

(I-r) CBS Records President/CEQO Walter Yetnikoff, CBS Racords Division Presi-
dent Tommy Mottola, and manager Frank Weber.

(8714, 8/15 y 8/18, $2 0G per call/ 35 8 minute)

destructible CD, which could be
rented an infinite number of times,
has made record rental operations
an even bigger threat to the music
industry.

Prior to the ban on record rental
shops there were approximately
250 such businesses in the US. Rec-
ord rental is still a legal .and
lucrative business in Japan and
several other countries.

Richards
Programs

Bresson- _
Hafler Chain
N\ L) gy I

Barry Richards

KBOS/Fresno PD Barry Rich-
ards has accepted the newly-crea-
ted position of National PD for the
Bresson-Hafler Media Group. He
will base at WBUD & WKXK/Tren-
ton-Philadelphia, and will oversee
WWTK & WMGZ/Youngstown and
WYYS/Columbia, SC. He begins
his new duties September 1.

Richards, who has also program-
med WAIL/New Orleans and
WEAM/Washington, told R&R,
“This is really a hot deal for me. I
get to travel for the company and
help each PD and GM maximize
his station’s potential in the mar-
ket. I'm also excited about be-
coming an equity partner in one of
the company’s future acquisitions,
which should be announced short-
ly.’7

A replacement for Richards is
being sought at KBOS.

More Info: Donna Leonard, Elliott Commumcanons (202) 189-0426

www americanradiohistorv com
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Radio

® WILLIAM KREUTZ has been upped
to LSM at KJOI/Los Angeles. He previ-
ously was an AE at the station.

William Kreutz Dan Gorby
®DAN GORBY has joined WKCN &
WDXZ/Charleston, SC as GM. He for-
merly served as GSM at WMY/|/Green-
viile.

PROS ON THE
LOOSE

Kidd Cooper — MD/nights KORQ/
Abilene (405) 469-4114

Sandi Davis — Middays WGRD/
Grand Rapids, M! (616) 530-9361

T.J. Graye — Mornings WAEB-FM/
Allentown (215} 820-5899

E. Curtis Johnson — PD/mornings
KFMY (K986)/Provo-Salt Lake City
(801) 377-0043

Bill O’Brien — Afternoons WCAU-
FM (now WOGL)/Philadelphia (215}
889-0982

Steve Robbins —
WPXC/Cape Cod,
484-2804

MD/mornings
MA (617)

Paula Batson

® WILL SHEARER has joined WRXJ &
WCRJ/Jacksonville as Sales Manager.
He most recently served as LSM at
crosstown WTLV-TV.

Will Shearer

®SCOTT ROBBINS has been named
Operations Director at WEST & WLEV/
Allentown. He joined WLEV one year
ago as PD/air taient from WKSE/Buffa-
lo.

® DICK CULLOM has been named GM
at WWNC & WKSF/Asheville, NC. He
had been Director/Operations at WISE
& WKSF since 1987.

® PAT ANN BAKER has been named
VP/Sales and Director/Marketing Serv-
ices for the Interep Radio Networks.
She has been with the company for five
years.

Also at Interep, LOU LOZITSKY has
advanced to Director/Media Sales. He
joined the company three years ago as
an AE.

® HAL BROWN has joined XETRA/San
Diego as ND. He has previously work-
ed at crosstown KOGO and KGTV-TV.

® LESLIE SCHEINMAN has been pro-
moted to VP/Sales at McGavren Guild
Radio/Los Angeles. She has been with
the company for five years, and will re-
tain her sales responsibilities.

NEWSBREAKERS

Records

®BRIAN KOPPELMAN has joined
Elektra Records as Manager/A&R. He
previously did freelance A&R work for
SBK Entertainment.

® PAULA BATSON has been promo-
ted to West Coast VP/Publicity at RCA
Records. The nine-year label vet had
served as National Publicity Director
since 1987.

Greg Thompson Rick Dutka
® GREG THOMPSON has been upped
to Director/Midwest Promotion for
Chrysalis Records. He previously was
Manager of that department.
Concurrently, GEINA HORTON has
been promoted to Manager/Northern
California Promotion & Marketing. She
will retain her Colorado responsibilities.

ORICK DUTKA has been tapped as
VP/Business Affairs at Island Records.
He joins after serving five years in a
similar capacity at Tommy Boy Rec-
ords, and will continue as Assoc. Di-
rector of the New Music Seminar.

Arista Congratulates Great Dayne

N

Arista execs broke out the champagne to mark the gold status of Taylor Dayne’s “Tell It To My Heart” album. Shown minutes
before making their toasts are (I-r) the label’s Sandy Jones, Dave Jurman, and Jim Cawley, Champion Entertainment’s Randy
Hoffman and John Sykes, attorney Barry Platnick, Arista President Clive Davis, Dayne, Exec. VP Don lenner, band member
Diane Jones, and the label’s Lauren Moran, Rick Bisceglia, Doug Daniels, and Tony Anderson.

Winwood Rolls With The Punch

Raising their glasses backstage at the {niversal Amphitheatre after one of Steve Winwood'’s four performances there are (I-r)
manager Ron Weisner, Virgin Records Sr. VP/Promotion & Marketing Phil Quartararo, VP/Sales Jim Swindel, Winwood, and
Virgin Co-Managing Directors Jordan Harris and Jeff Ayeroff.

wwWw americanradiohistorv com

Brian Koppelman Phil Mcinnes

Industry

® PHIL McINNES has been upped to
VP/international Business Develop-
ment at the [DB Communications
Group, an L.A.-based satellite trans-
mission service supplier. He formerly
served as Manager & Chief Engineer/
Broadcast Services for the international
Telecommunications Sateliite Organi-
zation.

® HEIDI SWANSON has been named
VP/Marketing Director at Electronic
Media Consultants. She joins from a
stint as Account Supervisor for Wood-
Cohen Advertising & Public Relations in
Tampa.

_ Robert W. Morgan arrived for the
% morning shift at KHJILos Angeles
i in 1965. He went to WIND/Chica-

go in 1970, and returned to KHJ a
year later. In 1973, Morgan
swilched to FM outlet KIQQ/Los
Angeles. By 1975 he was back
on the AM dial at KMPC/Los An-
geles, eventually becoming the
morning man in 1979. Morgan left
for KMGG (Magic 106)/Los Ange-
les in 1984, and one year ago to-
day he returned to mornings at
KMPC.

Robert W. Morgan

appointed VP/Promotion

(2 wks)

& Ronnie Milsap (RCA)

(Mercury/PolyGram)

B YEARS AGO

3
&
§
3

EDITED BY JIM DAWSON

1 YEAR AGO TODAY

® Warner Bros. relaunches Reprise Records; Rich Fitzgerald

® Gerry House rejoins WSIX-FM/Nashville for mornings

®David Grossman named KZEW/Dallas PD

® #1 CHR: “Who's That Girl” — Madonna (Sire/WB) (2 wks)

® #1 AC: “Love Power” — Dionne Warwick & Jeffrey Osborne (Arista)

® #1 AOR Album: “in The Dark” — Grateful Dead (Arista) (5 wks)
® #1 Jazz: “Still Life” — Pat Metheny Group (Geffen) (2 wks) 1

® Lee Douglas named WCZY/Detroit Station Manager

® Ten Eighty Corporation promotes Tom Barsanti to VP/Operations
and Robert Dunn to Sr. VP/Sales

® Dave Mason named WKRC/Cincinnati PD

® Tony Maddox named KOGO/San Diego PD

® #1 CHR: "Every Breath You Take — Police (A&M) (7 wks)

® #1 AC: "All Time High” — Rita Coolidge (A&M) (2 wks)

® #1 UC: "Just Be Good To Me” — S.0.S. Band (Tabu/CBS)

@ #1 Country: “Lost In The Feeling” — Conway Twitty (WB)

® #1 AOR Track: "King Of Pain” — Police (A&M)

® ELIZABETH CURRAN and SARINA
ARAUJO have been upped to VP/Re-
search and VP/Operations, respective-
ly, at Burns Media Consultants. Curran
joined the company in 1981, and serv-
ed as Director/Research for the past
three years. Araujo came aboard in
1982 and was made Director/Opera-
tions two years ago.

CHANGES

Patricia LeMon has joined the In-
terep Radio Networks as an AE.

Rick Consolo has been named an
AE at WMJI/Cleveland.

Ron Massey has joined KKCW/Port-
land, OR as an AE.

Dick Howell has joined the sales
staff at KRMD/Shreveport, LA.

Cheryl Goick, Joan Zabriski, and
Holly Kreidle have joined KRZN &
KMJI/Denver as AEs.

Dana Marshall and Patrick Amsbry
have joined the sales department at
KFSD/San Diego.

=0

T

)

R R R e T
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®#1 UC: “Casanova’” — Levert (Atlantic) (2 wks)
@ #1 Country: “Make No Mistake, She’s Mine” — Kenny Rogers

@ #1 AOR Track: "Paper In Fire” — John Cougar Mellencamp -

ODAY |

@ #1 AOR Album: "Synchronicity” — Police (A&M) (9 wks)

%
@
E
3

® #1 Jazz: "City Kids” — Spyro Gyra (MCA)

10 vcARs AGO TODAY

e

@ Burkhart/Abrams debuts ‘‘Disco/Black’’ division
@ Phil Hendrie named WSHE/Miami MD 5

Atlantic) (5 wks)
G SRR R

® Moon Mullins named WDAF/Kansas Clty MD
® #1 CHR: “Three Times A Lady” — Commodores (Motown) (2 wks) =
® #1 AC: “Three Times A Lady” — Commodores (Motown) (2 wks)

@ #1 Country: “Talking In Your Sleep” — Crystal Gayle (UA)

® #1 AOR Album: “Some Girls" — Rolling Stones (Rolling Stones/

SN e
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THE REEL LIFE STORY

"~ HIS YOU'VE GOT TO HEAR.

- 4

Boy meets girl. They become a

\» songwriting team. They write

%, . “HOW WILL I KNOW?” and “I
WANNA DANCE WITH SOME-

e

BODY.’ Both songs become #1

hits, and they become record-

4

é%i ing stars in their own right.

~ Sound like a fairy tale? It’s—
: “REEL LIFE’ 4150« the RCA

um by BOY MEETS

ang &im*ﬁn Kir kup Los Ang,qek*s and Mimﬁin

Produced by Ar lf MardinMixed by David Leenard

B OY MEETS G I R L

,; Py Q“a‘ﬁi il R sl ¢ M SR Larpeitiin, U bagm T NG Musc #0038 8006 Masic @éﬁw

WwWWW.americanradiohistorv.com
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Manufoctured
&
Marketed by

amherst records
(716} 883-9520

G- LOVE..

(Once In A Lifetime)

Written & Produced By

MICHAEL MASSER

EUROPE'S #1
RECORDING ARTIST!

WKSE 29-27 WPXR 29-21
Q107 add 28 194 21-14

KHTR deb 35 KQMQ 15-8 (Hot)
KCPX 37-34 WKQB add

KATD 23-19 KYRK deb 27
WMJQ 28-26 B98 deb 37

93Q 40-36 KZOZ add
ALSO ON AT:
B100 KAYN KWFM
WEIM  WNAM WGLL
WQHQ WKNE WGSV
KHOZ WCKQ WZLQ
KTYL WORG KYJC

Personal Maragement Carefree Management, Inc.- 1800 Main Sireel-Buffalo, NY. 14208+

¢/t STREET TALK

Wave Of The Future?

ith SMN’s Wave Network getting
ready to add live announcers, could
there be a whole new “Wave” on

the horizon?

And . . . is Pyramid considering a switch
in format at New AC WNUA/Chicago? ST
hears the company has already spoken to
several hot programmers about the possibility.

Meanwhile, that rumor about WIOQ/Philly
getting out of the city’s four-way Gold war
refuses to die. Could 'IOQ be headed in a
New AC direction?

Look for some major upper level
restructuring at MCA Records in the near
future, including a healthy boost for Exec.
VP/Marketing & Promotion Richard Palmese.

Meanwhile, Solar Exec. VP Hank
Caldwell appears to be the leading candidate
for a senior marketing position at MCA'’s Black
Music division.

When Emmis assumes control of CHR-
formatted KYUU/San Francisco next month
under new PD Bill Stairs (see Page 1), the
group will simultaneously take over AC outlet
WKQX/Chicago and Easy Listening-formatted
WJiB/Boston. Don’t expect any programming
changes at either of these two stations in the
near future.

ST has learned that AOR WXXP/
Pittsburgh has received FCC permission to
use WYMX as its new calls. The station is
currently dark, as it's undergoing some
technical improvements, but market
speculation is that it will go up against B94 as
a CHR under newly-named PD Waylon
Richards (see Page 3).

*i‘oﬁ?"‘imfﬁ .: ms_ooj s;‘t g;ﬁm s
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Figuring they'd “never forget their
anniversary,” KUPD/Phoenix PD Curtiss
Johnson and his fiancee — who had planned
a spring '89 wedding — suddenly decided to
hop a jet to Vegas and tie the knot last
Monday. The date, of course, was 8/8/88.

It's official — WWKB & WKSE/Buffalo are
no longer for sale. Price Communications had
accepted a $120,000 down payment from
Gemini Broadcasting principals Jim DiFiglia
and consultant George Harris, which the
duo wound up forfeiting due to some legal
technicalities. Look for some legal action to
recoup the down payment real soon.

PD Bob Linden and WPIX/NY have parted
ways after just nine days (see Page 1). You
may remember that Linden recently had a
similarly brief tenure at 94Q/Atlanta.

By coincidence, word has it that 94Q’s
Russ Davis, who handles the station’s nightly
“Jazz Flavours” show, has the inside track at
'PIX. Meanwhile, ST's tireless ear hears that
Jan Jeffries is close to locking up the 94Q
PD vacancy.

E/PIA has elevated Minneapolis local rep
Tom Genetti to the newly-created post of
National Promotion Director Midwest. Jean
Johnson, the label’'s L.A. rep, recently nabbed
the equivalent West Coast post, with a similar

WwWWwWwW americanradiohistorv . com

g °*9.5nx‘2°&'<"' A
i

Y
?"”'3.-1 3*?-{*\,-643?'“9%.&@#”*"’ S

move expected to fill the East Coast version of
the gig very shortly.

Power 95 INY MD Andy Dean
resigns to become PD at WDHA/Dover, NJ,
replacing Mike Boyle, who's joining the FMQB
Album Report.

However, this does not signal a format
change away from AOR at 'DHA, as Dean is a
big fan of the station’s progressive musical
posture. No replacement has been named at
Power 95; OM Larry Berger is accepting
applications.

Expect KBPl/Denver APD/MD John
Edwards to take the PD job at Devine
Communications AOR KBER/Salt Lake City.
As ST went to press, Edwards was “99%
sure” he'd take the job, since there’s only a
minor contract detail that needs to be worked
out. KBER PD Katherine Brown is stepping
down to handle marketing and promotions for
the chain.

«*“‘%%mg R
.

KTIM/San Rafael, CA has flnpped from Big
Band to Country under the new calls KCAF,
as in “Calf Country.” The same company also
owns KOW-AM & FM/Escondido, which is
milking it, to say the least.

Also, Tony ‘‘Wild Child’’ Hamilton,
formerly with Z100/NY, is now doing swing at
KIIS-FM/L.A. under the name Artie The One-
Man Party.

-
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ST hears Cap Cities/ABC is seriously
looking into the possibility of acquiring United
Stations.

Contrary to what you may have heard
some folks saying, you can expect Capitol Sr.
VP/Promotion John Fagot to remain firmly in
place at the Tower for a long time to come.

Rumblings out of NYC have Tommy Boy
National CHR Director Margaret LoCicero
heading west to IRS for West Coast Regional
duties.

Radioland was shocked to hear that PD
Lou Simon is no longer with KCPX/Salt Lake
City. He’s available at (801) 572-5751.

After a three-hour hearing (8/9), that
temporary injunction keeping former
WFBG/Altoona morning man Sean McKay
from joining crosstown competitor WBXQ will
remain in effect for at least another 30 days.
At that time, briefs will be filed and it's hoped
that the court will hand down a final order on
the matter.

Christian outtet WSTS-FM/Lauringburg,
NC had a heavenly experience last week (8/5)
when an Air Force jet crashed into its
1000-foot tower and — not surprisingly —
knocked the station off the air in the process.

Fortunately, the plane’s pilot was able to
bail out unscathed, and the FCC is allowing
the station to link up with what's left of its old
tower until a new one can be erected.

Continued on Page 24
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THE NEW OLD SINGLE FROM THE MOST POPULAR REGGAE BAND IN THE WORLD.

RED WINE

(AM 2600)

VINTAGE

PRODUCED BY UB40 AND RAY “PABLO” FALCONER

'~ GENE BAXTER-KZZP PHOENIX !
“This is our #1 research record. #3 LP here...#2 requests i
behind DEF LER #1 18-24, #2 teens, #2 with Hispanics. An across the board
‘Nationwide’ SMASH!!
ROGER SCOTT-KRQ TUCSON

“Number four requests last week. Across the board smash. The fact that it's an
old record _shouldn t affect the fact that it’s a hit—-PLAY IT!

JIM GILLIE-KKFR PHOENIX
“Top phones and sales in Phoenix. All three CHR’s in Phoenix ]urmped on the

. bandwagcn*"
FROM Tﬁs ALBUM LABOUR OF LOVE s s

i 1

[o]

> = -

= SEE UB40 LIVE W Aug 13 Montreal, Canada Sep 1 Portiand, OR

€ Jul 29 Sunrise, FL ‘ Aug 14 Ottawa, Onurio, Canada  Sep 3 Berkeley, CA

T Jul 30 Tampa, L J Aug 15 Toronto, Ontario, Canada Sep 5 Santz Barbara, CA

2 jul 31 Atianta, GA : Aug 16 Darien Lake, NY Sep 7/8 Los Angeles, CA

< Aug 2 Pittsburgh, PA ] Aug 19 Clevetand, OH Sep 9 Cosza Mesa, CA

g Aug 3 Cincinnati, OH z Aug 20 Detroit, MI - Sep 10 San Diego, CA

4 Aug 5 Columbia, MD Aug 21 Chicago, IL Sep 12 Phoenix, AZ

& Aug 6 Philadelphia, PA £ Aug 23 Milwaukee, Wi Sep 13 Tucson, AZ

3 Aug 7 Hardord, CT : “Aug 26 Denver, CO Sep 16 Dallas, T
p Aug 8 Mansfieid, MA Aug 27 Sait Lake City, UT Sep 17 Houston, TX N X

< Aug 10 Burfington, VT L Aug 30 Vancouver, B.C. Sep 18 New Orfeans, LA 1//# ﬁ;’;\ -
& Aug 11 New York, NY t Aug 31 Seattle, WA I -cx'ﬁé RECORDS
©

-
R B =
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So HOT We're
BREAKING

Continued from Page 22

After three years, radio psychologist Dr.
Toni Grant has exited her nationally
syndicated Mutual show. She will continue to
be heard doing a local version of her act on
KFIL.A.

KiSW/Seattle PD Paul Sullivan has
confirmed what the ST “fun-fone” has been
hearing for the past few weeks: he’s planning
to leave the Shamrock Broadcasting AOR at
an as-yet-undetermined date to concentrate on
his video/film production company. Plans are
for Sullivan to move into an OM position as
soon as a new PD is hired, then exit when the
new guy is ready to go solo.

Orbital bebop has it that A&M Records will
intro a new jazz label, to be called Heritage
Records, like within a few ticks, dig?

AOR WKFM/Syracuse, beaten soundly by
crosstown AOR WAQX, drastically cut its
playlist this week and switched to Classic
Rock.

On Labor Day, KIIS-FMIL.A.’s “Endless
Summer Jam” will rock the Pacific
Amphitheatre from noon to 10pm in an attempt
to raise at least $50,000 for “Athletes &
Entertainers For Kids,” a social services
agency that benefits hospitalized children with
AIDS.

Already inked for the gig are the Jets, D.J.
Jazzy Jeff, Kool & The Gang, Brenda K.
Starr, and Jermaine Stewart, with a few more
heavies TBA ASAP.

WRIF/Detroit midday man Ken Calvert —
who also serves as public address announcer
for the Detroit Pistons — has moved to
mornings. The permanent AM drive job had
been up for grabs ever since Pat Still exited
several months back. Karen Savelly, who had
been doing mornings in the interim, has taken

Calvert’s old shift.

Congrats to Chrysalis on its best sales
month in history this past July. The iabel
shipped more than $10 million worth of
product to retail.

Everyone at R&R was saddened to hear
about the recent death (8/6) of 39-year-old
EMEManhattan SE Regional rep Temrry
Lawson.

Congrats to KGO/SF’s Lu Hurley on 25
years as the voice of Jet Copter 81. He's
logged more than 25,000 air hours and more
than one miilion miles of flying over gridlocks.

Also a tip o' the old ST fedora to Miiton
Metz, who recently celebrated his 29th year
as a talkshow host with WHAS/Louisville.

industry insiders may raise a few
eyebrows, but it's always a pleasure to see a
consumer publication such as the current
(8/15) issue of Business Week do a cover
story titled “The Sound Of Money: The Music
Business Booms Again.”

The Woodland Hills, CA-based Childhelp
U.S.A. organization has announced the
establishment of the Michael Jackson Institute
For Research On Child Abuse, a $5 million
facility. And . . . MJ’s pet chimp, Bubbles, has
been named the nonprofit organization’s official
mascot.

America’ ]
@'—_‘:_:.isl'".? o e =) e e By <
ST'’s beautiful downtown Burbank
correspondent reports that KFI/L.A. morning
man Gary Owens has the fourth best voice in
America. According to Beveriy Hills-based
speech therapist Lillian Glass — who's
coached Marlee Matlin, Julio Iglesias, and
Sheena Easton, among others — the
Supreme High Nurgle was chosen for his
“richness and authoritativeness.”

Placing above Owens? Kathleen Tumer
{(“for her sensuality”), Tracey Ullman (*‘for her
versatility”’), and Paul Hogan (“for that sexy
Australian accent”). Hey, we don't even need
to make this stuff up.

Cigputofl.

© 1988 Capitol Records, Inc.

RADIO FAN'S VAN GOGH — When ramblin’ radio fan Dave Whatmough of Hamilton, Ontario stopped by the WKSQ/
Bangor, ME studios to pick up one of the station’s bumper stickers, PD Tim Moore (pictured) was demonstrably
thunderstruck. After all, the Canadian gentleman’s van was already plastered with more than 1000 radio station
stickers and decais! Whatmough caimly explained that he intends to visit every radio station in North America en route
to enlarging his bumper sticker collection. Folk art.

WWW . americanradiohistorv.com
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INSIDE
INFORMATION:
JANE WIEDLIN

HAMA
DREAM
FOLLOW UP
T0 HER

@ SMASH SINGLE

“RUSH HOUR®

INSIDE
A

DREAM
JANE WIEDLIN

PRODUCED BY STEPHEN HAGUE
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The new single

from the best-selling album

OUT OF ORDER

Produced by Rod Stewart,

Andy Taylor
& Bernard Edwards

€' 1988 WARNER BROS. RECORDS INC.

| Sebastian

Continued from Page 1
Sebastian’s previous NAC sta-
tions — KGRX and WBMW/Wash-
ington — utilized live announcers;
KTWV currently doesn’t. When
asked what changes he’d make at
KTWYV, Sebastian said, “I want to
come in and look at the research
and find the ways to maximize the
potential of this format. No one has
come close to doing that yet. With
KTWV’s signal and resources, it of-
fers a unique opportunity to do just
that. I have such a love and sensi-
tivity for this format that I believe I
can accomplish it; I won’t be doing
any knee-jerk reactions.”
According to Sebastian, KTWV’s

' spring ratings were disappointing.

“It was possibly a fluke, but cer-
tainly a poor book. The good news
is that its cume almost hasn’t

| changed at all. That means the sta-

tion has a loyal audiénce. The only
job there is to get people to listen
longer. We don’t have to bring in
any new people; if we do, that’s
just fine.”

Sebastian has also programmed
wCOZ/Boston, KUPD/Phoenix,
KDWB/Minneapolis, and KDKB/
Phoenix.

In the spring Birch, KTWV tied
for 18th place (12+) with a 1.8; in
the Arbitron it was 19th with a 1.7.

Wave Network Changes

Meanwhile, the “Wave Network”
(consulted by Cody and Owen
Leach) will be making some
sweeping changes in its satellite-
delivered format.

One addition will be a complete
departure for both the network and
flagship KTWV: the addition of
‘“smooth, pleasant-sounding an-
nouncers” who will identify every
song played.

Artist information capsules that
will profile aspects of the artists’
music will be launched, the music
mix will be more “energetic,” and
Sunday evening programming will
be developed. Stopsets will be de-
creased from four to three per
hour, and a new ‘‘sounder
package” will be offered.

Stairs
Continued from Page 1

Stairs commented, “I was born
and raised in San Francisco, so it
feels wonderful to be home and
working for a people-oriented com-
pany like Emmis. My first inten-
tions are to listen to the market and
fill in holes where needed, and
evaluate the people already on
staff.

“Based on ratings,” he con-
tinued, “I would assume KMEL is
the current standard of a winning
CHR for the market. However, our
approach will be more hit-oriented.
We're also going to be high-profile
in terms of the airstaff and promo-
tions, and we’ll spread the person-
ality aspect beyond morning drive.
We’re going to pull out some old
tricks with some new twists attach-
ed."

Stairs previously served as OM
at KHFI/Austin, and has program-
med KMGX/Fresno and KZZU/
Spokane.

WWW-americanradiohistorv-com

Elton John and songwriting partner Bemie Taupin recently were awarded gold
albums for John’s “Reg Strikes Back” MCA release. Shown all smiles are (i) MCA
Exec. VP/Marketing & Promotion Richard Palmese, John, Taupin, and MCA
Records President Myron Roth.

Gibson Plays Homecoming Concert

. ;
'
£ ‘;

Atlantic artist Debbie Gibson recently performed at the Jones Beach Theater on
New York's Long Island, where she was raised. Shown backstage are (I-r) Atlantic
VP/National Promotion Andrea Ganis, the label's Marc Nathan, Gibson, VP/Na-

tional Promotion Lou Sicurezza, and VP/International Fran Lichtman.

WPIX

Continued from Page 1

As a sample of artists who will
get airplay on CD-101.9, Gardella
mentioned Charlie Watts, David
Sanborn, Ramsey Lewis, Stanley
Jordan, Chuck Mangione, Sade,
Anita Baker, Kenny G, Herb Al-
pert, and George Benson.

Busby

Continued from Page 1

“As for yesterday, we have the
richest catalog in the history of
American music. Today, we have
inherited the responsibility for the
continued growth of the existing su-
perstars like Lionel Richie, Stevie
Wonder, Smokey Robinson, the
Temptations, and El DeBarge. And
so that Motown will indeed last for-
ever, we must develop new talent.
We're excited about the acts
already in place, such as Johnny
Gill, who will have a solo career at
Motown simultaneously with his
participation as -the fifth member
of New Edition at MCA.” Other
new acts mentioned by Busby were
actress/singer Desiree Coleman
and the Boys. .

Prior to joining MCA, Busby held
promotion and retail positions with
A&M, CBS, Atlantic, and Casa-
blanca Records.

Richards

Continued from Page 3

a contemporary nature. We’re go-
ing to resume broadcasting in the
next few days. A formal format
change will come in the weeks
ahead, but first we have to hire a
staff of personality pros.”

Baker

Continued from Page 3

a great job with KCPX-FM, it still
wasn’t where it should be in terms
of sound as far as my ear goes. I've
known Chris for about seven years.
He worked for me at B95 as an an-
nouncer, and I've followed his ca-
reer. Chris knows what I'm looking
for, so he’s just what KCPX and
Salt Lake City need.”

Baker, whose background also
includes programming duties at
KBIU/Lake Charles, LA, com-
mented, “I’'m excited to be work-
ing with Wayne again because he’s
such a winner. KCPX is a great
radio station with a super staff, and
with Andy Barber coming in from
KAYI (Tulsa) as morning man we
feel KCPX-FM will reach new
heights. We have the cume but we
need the TSL, and I know how to
get that.”

Simon, who spent the last 18
months programming KCPX-FM,
told R&R, “This has been a won-
derful experience and a great
growth period for me and my ca-
reer. I'm looking forward to taking
my expertise, programming prow-
ess, people skills, and contacts to
another station that wants to win
big. I’ve left KCPX-FM positioned
for continued growth and wish
them well.”

Baker begins his new duties
within two weeks. Barber, who re-
places Jack Sunday as morning
man, is joined by Sheila Balistreri,
who becomes morning news an-
chor from a similar slot at cross-
town AC KKAT. She replaces
Peggy Ijams, who relocated with
her family to Spokane.

At KZZB, Asst. PD J.J. Jackson
has been upped to the PD post.
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“What8 On

Your Mind”

(Pure Energy)

[ NEW & ACTIVE

1101/24

Check These Adds & Moves . . .

CKOI add PWR106 32-28 Y106 6-4
PRO-FM add  KITS 1-1 KTUX 2-1
Y95 deb 34 WFLY add KJ103 add
KKBQ 29-16  WNNK 40-31 KKRD add
KRBE 14-10 WNYZ add KIVA add
B97 9-4 WRCK add {94 deb 30
KTFM' add B93 add KFIV deb 30
92X add KZZB 39-33 KCAQ 14-11
WHYT deb 21 195 deb 30 KDON add 33
WLOL add WANS 35-28 WCGQ 30-25
PWR99 17-16 WAPE 27-21 KSMB 23-17
KZZP 27-22 wQuT add WPFM add
KXYQ 28-24 KKYK 34-25 KNIN add
FM102 10-7 KZOU add WHSL add
KWOD 25-20 HOT1057 -7  KCMQ add
KMEL 6-3 WABB 19-16  WDBR add
KATD 17-14 KBFM add KGOT add
KWSS 20-16  KZIO add KWNZ 23-17
HOT103 14-11  WGRD add

The new single from the album Information Sociely

Produced by Fred Maher
Excerpts from| Star Trek E

©by Paramount Pictures Corporation. Al rights reserved.

ooy
iy

i © 1988 Tommy Boy Music, Inc.
}{?ﬂ, is a registered trademark of Tommy Boy Music, Inc.

- e

crasure
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| NEW & ACTIVE 1 86/20
. . . And These!
KKBQ 12-1 PWR106 deb 39 KYNO add 39
KRBE 5-4 KITS 3-3 KYRK 35-31
PWR99 10-6 K98 deb 24 WOMP 37-30
Y95 24-22 KZZB 40-34 WJAD add
WXKS 28-23  WKQB add WJMX add
WGH add WANS add KSMB add
KITY ceb 34  KKYK add Q101 add
KDWB add KZOU deb 39 WPFM 33-28
WLOL deb 35 WLRS add KIXY add
Y108 26-10 KBFM 21-16 Y94 deb 27
KIS deb 35 KSAQ add 99KG add
KXYQ add 7102 add KKRC add
FM10z 32-27  KTUX deb 39 KGOT add
KWOD 30-26  KZIO add KFBQ 39-34
KMEL 21-17 2104 38-34 KOZE 30-24
KATD 29-25  KJ103 deb 35  KZFN 40-34
KPLZ add KIYS 39-36 KWNZ 37-28
KMGX 35-32 Y97 33-28

from the album the innocents’

O &nm

SIRE

produced by stephen hague

©1988 Sire Records Company
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INTER-URBAN BROADCASTING PRESIDENT

Hutchinson Addresses Minority
Ownership Challenges

nter-Urban Broad-

casting is a five-

station chain run by
President and former Na-
tional Assoc. of Black-
Owned Broadcasters
(NABOB) Chairman Jim
Hutchinson. He talks
with Urban Contemporary
Editor Walt Love about
the challenges facing mi-
nority radio owners, the
bid to place more Procter
& Gamble advertising on
Black radio, and the game
plan for the company’s
most recent acquisition,
KATZ-AM & FM/St.
Louis.

O

R&R: What are the cur-
rent percentages for minor-
ity radio ownership?

JH: Radio has less than
two percent black or minor-
ity ownership today, mean-
ing there are less than 200
black-owned radio stations
out of the 9000 or 10,000 ra-
dio stations in existence.
When you’re in a one-to-two
percent ownership position,
there’s still a long way to go
vis-a-vis the ethnic break-
down of America.

R&R: And the biggest ob-
stacle facing minority
owners?

JH: For black people it’s
financing. I haven’t asked
many Hispanic owners
what their major problems
are, but I would suspect
they also would be money-
related.

‘““‘We think we can look
forward to Procter &
Gamble spending some
10-20 times what they
spent last year on
Black radio.”’

SRR e A

The bottom line is that
it’s tough to get your first
station regardless of what
color you are, and it seems
like it’s tougher for minori-
ties to find out about the op-
portunities which exist.

Jim Hutchinson

Generally, the best oppor-
tunities never become pub-
lic but are communicated
through informal relation-
ships among broadcasters
and the “‘old boy network.”
The best properties never
hit the market.

R&R: As NABOB Presi-
dent, you urged Procter &
Gamble to place more ad-
vertising on Black radio.
How would you assess the
results of the talks you had
with the company?

JH: I think we had very
constructive discussions
with P&G, with significant
achievements. One was the
recognition we received, as
opposed to them denying
our existence. Just being
able to articulate our con-
cerns and our position to
P&G’s Vice Chairman was
very important on a per-
sonal level. On a one-to-one
basis, we were able to ex-
press our concerns — not
only as they relate to broad-
casting, but in terms of how
we regarded black Ameri-
ca’s relationship with P&G.

The company has en-
joyed about a $1.5 billion a
year relationship with
black America, which rep-
resents in the area of 10% of
its total sales. The fact that
P&G communicated with
its ad agency about insti-
tuting new goals for Black
radio buys was very signif-
icant.

P&G is responding in
terms of making a commit-
ment which substantially
increases its annual dollar
outlay. We think we can
look forward to the com-
pany spending some 10-20

times what they spent last
year on Black radio.
There’s also the fact that
they have assigned a for-
mer brand manager, Bud-
dy Tucker, to a new position
monitoring activities with
black media in general.

During our meeting with
the Vice Chairman, we also
raised the issue of the com-
pany’s serious lack of
meaningful black represen-
tation in the ad agency
community.

R&R: Why is it impera-
tive for P&G to spend more
ad dollars on black-owned
radio stations, as opposed
to any Urban stations with
good numbers?

JH: Non-black UC station
owners in many cases own
other forms of media and
can get advertising revenue
through those media if they
could not get them via the
Urban station they own. At
this time, blacks don’t have
the option of being that di-
versified.

b

Y

“Inter-Ur ban s

®WYLD-AM & FM/

New Orleans
.WIZFJ'GIﬂdnth, Sy
® KATZ-AM & FM/St. Louis

The vast majority of
black-owned stations are
owner-managed, and we
tend to provide one-on-one
station involvement with
the community. We are the
ones who spend the money
and time to positively affect
organizations, both black
and white, in our commun-
ities. Too often this aspect is
overlooked. I think since
P&G is the number one ad-
vertiser in the country, it
can set a tone for corporate
America to follow.

R&R: Now that you are
no longer NABOB Chair-
man, how do you still plan
to stay active nationally?

JH: My primary focus
will be Inter-Urban Broad-
casting, but I'm still on a
number of boards in New
Orleans. I'm always look-

Wwww.americanradiohistoev-€om

““There are less than 200 black-owned
radio stations out of the 9000 or
10,000 radio stations in existence ...
there’s still a long way to go vis-a-vis
the ethnic breakdown of America.”’

ing for new challenges, but
I’'m not retired.

R&R: Inter-Urban ac-
quired KATZ-AM & FM/St.
Louis last year. What game
plan have you developed?

JH: We are pleased with
our St. Louis stations. What
we have developed over the
past 18 months has been a
track record with the com-
munity for service. With the
recent addition of Earl Bos-
ton as KATZ-FM PD, we
see greater movement in
the future.

We do feel there have
been some problems with
Arbitron sampling of the
black population within the
St. Louis metro, which has
negatively affected our sta-
tions. We’ve spoken to Arbi-
tron about this; they have
committed to being more
watchful and will work to-
ward correcting this situa-
tion.

R&R: What characterist-
ics do you look for in a GM
candidate?

JH: You have to look at
the individual as well as the
market in which the posi-
tion is available. We try to
promote from within when-
ever possible. Our current
St. Louis GM, Charles Rich-
ardson, was promoted from
our Louisville outlet
(WJYL). Rod Burbridge,
our GM in New Orleans
(WYLD-AM & FM), was al-
so promoted from Louis-
ville. And Reginald Brown,
GM in Cincinnati, was pro-
moted from Inter-Urban’s
finance division.

R&R: With WYLD on the
rebound, do you feel you're
in a position to once again
dominate the New Orleans
market?

JH: You can’t keep a
good station down. Given
our programming and com-
munity thrust, the station
will always be near the top
in the market, if not at the
top.

WYLD had been number
one for the past five out of
the last six years, and I
don’t know many stations in
major markets that can be
number one consistently

i ko
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over that span of time. Bas-
ed on the winter Arbitron,
we’re number two and
there are over 20 signals.
Finishing in the top ten is
not bad, and we still main-
tain a very solid adult
demo. We have never really
gone after teens, as our
competitor has done.

We recently received a
letter from a Coca-Cola VP
who wrote that although
WYLD was not the number
one station in the market,
he believed it has captured
the heart and soul of the ci-
ty. I still feel we are New
Orleans’s radio station, and
we work toward that every
day.

“‘The vast majority of
black-owned stations
... spend the money
and time to positively
affect organizations,
both black and white,
in our communities.
Too often this aspect is
overlooked.’’

R&R: It’s rumored that
WYLD is for sale.

JH: No. From time to
time, if you have something
that is attractive, you will
always get offers. Given
WYLD’s track record in
this decade, we do receive
unsolicited offers. But
WYLD will be moving into
a new 18,000-square-foot
home very soon and has
dedicated itself to being a
prime mover in the com-
munity.

R&R: Are there any
plans to program other for-
mats besides Urban Con-
temporary?

JH: Our strategy has
been to work with Urban,
because at this time that’s
what we do best. However,
at some point we would like
to develop another format
based on market needs to
get the experience of being
on the other side of the
fence.
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Spring '88 Results

New Orleans

While the top three stations con-
tinued their tradition of sharing 35
points in the ARB, WYLD fell to its
lowest share since '82. WQUE
matched its best-ever figure it
reached last fall. The same three
stations, being youth-oriented and
somewhat more inclined toward
Birch’'s methodology, captured
nearly half the market. This was
WEZB's best ARB in three years.
New AC entrant WLMG continued
its announcerless presentation as
well as its upward movement, land-
ing fourth.

Norfolk-

Virginia

Beach-
Newport News

Under incoming PD Brian Jef-
feries, WNOR continued its re-
bound in the Arbitron, and once
again led in both surveys. The sta-
tion took to the TV to promote mor-
ning man Jimmy Ray Dunn, who
replaced morning man/PD Ron
Reeger. WFOG fell from a good
winter book, but was still a point
ahead "of last spring in the ARB.
WNVZ'’s precipitous tumble in the
Arbitron forced a virtual tie with
WGH, although it still held a four-
point lead in the Birch. WOWI con-
tinued to pace the Urbans.

ARBITRON

ARBITRON

wi ‘88 Sp '88

WQUE-AM & FM
(UC) 15.0 15.6
WEZB (CHR) 8.8 11.2
WYLD-FM (UC) 10.8 7.9
WLMG (AC) 4.9 6.4
WWL (N/T) 6.1 6.3
WBYU (B/EZ) 7.9 6.2
WLTS (AC) 5.9 6.2
WCKW-FM (G/CR) 4.0 4.6
WRNO (CHR) 5.5 4.3
WSMB (Talk) 3.7 4.3
WBOK (Rel) 4.2 4.2
WNOE-FM (Ctry) 5.0 3.8
WYLD (UC) 1.0 3.1
WWIW (BBnd) 1.6 1.9
WYAT (Gold) .9 1.3
WTIX (Gold) 1.7 1.2
WNOE (Ctry) 1.1 1.1
KHAA (CC) 1.3 1.0

BIRCH

Wi'8s  Sp'88
WQUE-AM & FM

(UC) 19.1 19.7
WYLD- FM (UC) 142 121
WEZB (CHR) 10.4 113
WLMG (AC) 4.4 6.3
WCKW (AOR}) 4.3 5.5
WRNO (CHR) 76 5.5
WNOE-FM (Ctry) 4.9 5.0
WLTS (AC) 47 4.4
WWL (NT) 5.4 4.4
WBYU (B/EZ) 5.1 4.2
WBOK (Rei) 2.3 3.0
WYLD (UC) .3 2.9
WSMB (Talk) 3.5 2.8
KHAA (CC) 1.1 2.3
WTIX (Gold) 1.3 1.4
WWNO (Ctry) 1.7 1.3
WTUL (Misc) 1.7 1.0

i——=—— === = =]

Format Legend

AC-Adult Contemporary, AOR-Al
bum Orlented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio,
Clas-Classical, Ctry-Country,
G/CR-Classic Rock, Gold-Oldies,
Jazz-Jazz, Misc-Miscellaneous,
MOR-Middle Of the Road, NAC-
New AC, News-News, N/T-News/
Talk, Rel-Religious, Span-Spanish,
Talk-Talk, UC-Urban Contempor:
ary.

WNOR-AM & FM

(AOR) 10,0 11.0
WFOG (B/EZ) 102 9.1
WCMS-AM & FM

(Ctry) 98 8.1
WNVZ (CHR) 10.0 6.8
WGH-FM (CHR) 59 66
WOWI (UC) 6.6 63
WLTY (AC) 43 6.1
WMYK (UC) 62 50
WWDE (AC) 51 50
WJQFAM & FM

(AC) 36 4.2
WPCE (Rel) 39 37
WTAR (Goid) 35 35
WRAP (UC) 26 3.4
WXRI (AC) 1.7 24
WNIS (Talk) 1.8 241
WSKX (Ctry) 23 20
WKEZ (Ctry) 22 19
WOFM (AOR) 1.3 1.7

BIRCH

wi's8  Sp 88
WNOR-AM & FM

(AOR) 143 111
WCMS-AM & FM

(Ctry) 82 110
WNVZ (CHR) 1.7 1.0
WOWI (UC) 8.6 10.0
WMYK (UC) 87 84
WGHFM (CHR) 6.1 68
WFOG (B/EZ) 55 55
WWDE (AC) 6.2 48
WRAP (UC) 42 a1
WJQFAM & FM

(AC) 22 39
WLTY (AC) 23 39
WSKX (Ctry) 16 2.3
WTAR (Gold) 20 22
WPCE (Rel) 1.8 21
WXRI (AC) 27 20
WKEZ (Ctry) 1.4 1.4
WHRO (Jazz) 23 13
WNSB (Jazz) 8 1.2
WNIS (Talk) 27 11
WOFM (AOR) 8 10

Sacramento

The very close CHR derby broke
apart somewhat during the spring.
KSFM rebounded on both surveys
and took the Birch market lead.
Competitors KWOD and KROY
rose in the Birch, but KWOD fell a
couple in the ARB. Both AORs un-
derwent PD changes during the
book. KZAP PD Pat Still lightened
up on the Classic Rock approach,
while KRZQ PD Judy McNutt con-
tinued the station's youthful, metal-
lic sound. NAC KQPT debuted
notably.

ARBITRON

wi'8s Sp '88

KCTC (B/EZ) 11.4 8.7
KFBK (N/T) 8.9 7.8
KZAP (AOR) 7.0 7.3
KXOA-FM (AC) 8.1 6.9
KSFM (CHR}) 5.1 6.2
KRXQ (AOR) 6.7 5.8
KRAK-FM (Ctry) 7.5 5.5
KROY (CHR) 4.0 5.4
KWOD (CHR}) 6.5 4.6
KHYL (AC) 2.7 4.1
KRAK (Ctry) 3.4 3.4
KAER (AC) 37 3.1
KXOA (BBnd}) 1.9 2.8
KQPT* (NAC) — 2.7
KNBR (Misc) 7 1.6
KSMJ (Gold) 1.0 1.6
KRCX (Span) 1.8 1.5
KFIA (Rel) 1.1 1.4
KGNR (Gold) .9 1.4
KGO (N/T) 1.0 1.4
KOWL (AC) —_ 1.4
KYLO (G/CR) 7 1.1
N BIRCH

wi ‘88 Sp '88

KSFM (CHR) 6.3 8.2
KZAP (AOR) 10.0 8.1
KWOD (CHR) 7.4 7.8
KROY (CHR}) 5.8 7.6
KRAK-FM (Ctry) 8.9 7.5
KRXQ (AOR) 6.7 71
KCTC (B/EZ) 8.2 7.2
KFBK (N/T) 9.1 6.4
KXOA-FM (AC) 6.0 6.4
KRAK (Ctry) 3.4 4.4
KAER (AC) 2.2 4.1
KHYL (AC) 3.3 20
KQPT* (NAC) — 2.0
KGO (N/T) 1.6 1.7
KXPR (Jazz) 2.8 1.7
KNBR (Misc) 7 1.5
KRCX (Span) 4 1.4
KGNR (Gold) 7 1.0
KYLO (G/CR) .2 1.0

*Formerly KEBR {Rel)

© 1988 Arbitron Ratings Co. May not be
quoted or reproduced without Arbitron’s prior
written permission.

Salt Lake City-
Provo-Ogden

Although KSFI is more often the
Arbitron winner here, other sta-
tions, including KKAT, KRSP-FM,
and KSL, will occasionally earn the
opportunity to occupy the top spot.
This time, KISN, which contem-
porized its music mix, led the
market. The station conducted its
usual spring bumper sticker cam-
paign and read license numbers
over the air. In the Birch, KKAT
continued to lead the market. The
usual flip-flop between KCPX,
which also did a sticker campaign,
and KRSP was instead decided by
a second-place tie, with KSL just a
nose behind.

ARBITRON

wi ‘g8 Sp ‘88

KISN (AC) 7.8 10.6
KCPX-AM & FM

(CHR) 9.3 10.0
KKAT (Ctry) 89 90
KRSP-FM (AOR) 78 89
KSFI (B/EZ) 98 79
KSL (AC) 7.9 1.2
KSOP-AM & FM

(Ctry) 52 6.1
KMGRFM (AC) 43 40
KLCY (AC) 37 36
KTKK (Talk) 25 28
KBER (AOR) 34 286
KLZX * (G/CR) 22 25
KALL (AC) 39 21
KDAB (NAC) 30 21
KRPN (Gold) 13 17
KJQN-FM (AC) 4 14
KFMY-FM (CHR) 1.4 1.2
KZQQ (AOR) 1.0 1.2
KDYL (BBnd) 1.7 1.0
KLUB (AC) 1.3 1.0
KRSP (Gold) 6 10

BIRCH

wi'sg  Sp 88
KKAT (Ctry) 122 111

KCPX-FM (CHR) 95 10.0
KRSP-FM (AOR) 10.1 10.0

KSL (AC) 116 97
KISN (AC) 7.7 89
KSOP-AM & FM

(Ctry) 48 59
KLCY (AC) 38 41
KMGR-FM (AC) 27 39
KSFI (B/EZ) 51 35
KBER (AOR) 31 34
KALL (AC) 37 30
KDAB (NAC) 32 24
KFMY-AM & FM

(CHR) 19 23
KTKK (Talk) 24 22
KUTR (AC) 13 16
KUER (Clas) 12 15
KZQQ (AOR) 17 15
KLUB (AC) 11 1.4
KBYU (Clas) 17 1.3
KJON-FM (MOR) 3 13
KLZX* (G/CR) 1.7 13
KRCL (Misc) 8 10

*Formerly KLTQ (AC)

San Antonio

WhileKITY has had a lock on the
Birch for a year now, it climbed to
its highest share ever, and number
one in the ARB for the first time in
its history. KTFM remained stable
but lost a notch in the ARB rank-
ings, displaced by KCOR. The
Spanish station’s movement resem-
bles a stock market chart: 5.6-9.7-
4.9-8.4 in the last year. Format-
leading Country outlet KCYY
posted gains on both surveys, but
its other competitors, with the ex-
ception of KAJA, kept pace.

ARBITRON

wi ‘88 Sp '88

KITY (CHR) 80 9.1
KQXT (B/EZ) 83 86
KCOR (Span) 49 84
KTFM (CHR) 82 80
KCYY (Ctry) 66 7.7
KISS (AOR) 76 69
KBUC-AM & FM

(Ctry) 39 50
KMMX (AC) 54 4.9
WOAI (N/T) 56 4.6
KAJA (Ctry) 55 44
KONO (Gold) 52 42
KZEP (G/CR) 41 38
KSMG (AC) 28 36
KKYX (Ctry) 26 29
KSJL & KSAQ

(CHR) 33 28
KEDA (Span) 33 23
KXET (Span) 20 16
KTSA (AC) 32 14
KSLR (CC) 1.2 11

BIRCH

Wi ‘88 Sp '88

KITY (CHR) 12.3 13.1
KTFM (CHR}) 9.7 9.6
KISS (AOR) 10.5 7.8
KCYY (Ctry) 5.5 6.9
KBUC-AM & FM
(Ctry) 4.1 5.2
KQXT (Span) 4.9 5.1
KMMX (AC) 44 48
WOAI (N/T) 5.9 4.6
KZEP (G/CR) 3.5 4.5
KSMG (AC) 3.7 4.4
KAJA (Ctry) 4.6 4.2
KCOR (Span) 4.9 3.9
KKYX (Ctry) 2.5 3.9
KONO (Gold) 4.3 3.9
KEDA (Span) 2.8 3.0
KSAQ (CHR) 3.6 2.6
KTSA (AC) 2.9 2.0
KSLR (CC) 1.8 1.2
= e e

- Copyright 1988, Birch Research Corp.

Estimates may not be quoted or reproduced
without Birch Research Corp.’s prior written
permission,
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This Spring Film House helped break ratings records for a number of radio stations across the
country. Here are just three examples:

Grand Rapids CHR WKILQ had a 3-point increase 12+ from 8.8 to 11.8, good for #1 in the market.
25-54 they shot from 5.8 to 10.0, up 72%! “Cur Music Machine spot was exactly on target,” says
Operations Manager Jim Owen. “I consider our experience with Film House to be the perfect example of
working together to define and meet specific marketing goals.”

Washington, D.C. country combo WMZQ scored its fourth straight #1 ranking 25-54 this Spring.
But the big news is that '"MZQ leaped from 5.7 to 7.3 to take #1 honors 12+. That makes WMZQ the first
country station ever to lead in DC, and the only country station to be rated #1 in a top ten market this
Spring. “Film House has been instrumental in our steady four year growth,” says VP/GM Paul Wilensky.
‘22 years ago they helped make us the top country station by driving the former leader right out of the
format. Now they’ve helped make us the #1 station in the market, period.”’

Ocean City, Maryland CHR WKHI more than doubled its 12+ share, from 9.1 to 18.3, while
running Film House’s special small market version of the The Leader
Direct TV® birthday promotion. KHI is now #1 in virtually ' m
every demo, with the best book in the station’s history. I

. 0 FILM HOUSE, INC BROADCAST MARKETING SERVICES

Let Film House help break some ratings records for

230 CUMBERLAND BEND NASHWILLE, TN 37228 (615) 255-4000
your station. Call today and put us on your marketing team

for Fall. Setting The Standards

Copyright © Film House, Inc. 1988
Source: ARB Summer 87-Spring 88
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KEEPING YOUR STATION TOP-OF-MIND

RATINGS AND RESEARCH

Winning Key: Effective Identity

The key to winning in Arbitron and Birch, as
we discussed previously (R&R, 7/22), is to be-
come a champion on the battleground of unaided
recall. The key to creating that strong top-of-
mind position for your station is by building sta-
tion benchmarks — elements your station airs
which a person can use to reconstruct listening
to your station in either a diarykeeping or tele-

phone recall situation. Literally anything that .

can help a listener remember listening can be so

classified.

Most Common
Examples

Following are some com-
mon examples of bench-
marks.

¢ Station Format — Your
format, if it’s easy to de-
scribe, can be a bench-
mark. Country and News/
Talk are good examples.
Oldies or Classic Hits are
also readily describable by
listeners. Adult Contempor-
ary, on the other hand, is
not a format for which lis-
teners have a single de-
scription, and this is a prob-
lem for most ACs. They
lack a single unifying term
for the music that listeners
can relate to.

‘““There’s a distinct
correlation between
how much people
can tell you about a
station and its
likelihood of having
a large cume.”

¢ Call Letters or Dial Po-
sition — Unless you have a
blockbuster set of calls or a
tremendous handle, listen-

Rob Balon

ers will often confuse your
calls or dial position with
those of another station.
The key to making the ac-
tual calls or dial position in-
to benchmarks is their
memorability, not neces-
sarily how they roll off the
tongue.

e Handles — Handles
very often work well. “Mag-
ic,” “Power,” “Mix,” and
“Lite” are all essentially
memorable. A key point,
though, is to make sure you
explain the handle to your
listeners. None of the above
— particularly ‘Magic”’
and ‘“Power’” — can stand
alone as a music descriptor.

¢ Personalities — Even
though listeners don'’t often

write down the names of
personalities in diaries,
they are very useful in help-
ing a listener identify listen-
ing to a particular station.
However, many DJs who
have good overall name re-
cognition fare poorly when
it comes time for listeners
to properly identify the sta-
tion where those personali-
ties work. That can create a
miscredited identifier.

The solution? Give the
call letters and dial position
as often as possible. Market
the jock and the calls. Real-
ize that many ostensibly
visible personalities are
invisible with respect to
how accurately they are
linked to their stations.

* Promotions and Con-
tests — Promotions and
contests can be great top-of-
mind items if they are
handled correctly. Far too
many broadcasters will
stage a major contest or
event and then fail to prop-
erly “backsell” it. The as-
sumption is that listeners
will intuitively link the
event with the sponsoring
station; unfortunately,
that’s not the case. If you
want to create an event
identity, you must con-
sistently remind listeners of
your station’s role in the

Dr. Rob Balon is Presi-
dent of the Benchmark
Company, an Austin-based
research firm which also of-
fers a half-day station semi-
nar called “The Rules of the
Radio Ratings Game.” For
more information, call (512)
327-7010.

By Rob Balon

event, establish a percep-
tion that the event is acces-
sible, and hammer home
the fact that your station is
the only place where they
can get such fare.

(If you don’t think listen-
ers get contests confused,
just think back to the num-
ber of times your phone
rang when your competitor
was giving away a
Porsche.)

* Features — Lots of sta-
tions are successfully creat-
ing program features that
occur at predictable times;
you could call these “time
benchmarks.”” Morning
zoos and other handles for
shows can have a similar
effect. Regular events like
the ‘“7:20 joke of the morn-
ing” or the 8:10 phone call
from ‘“Mr. President,”
when properly promoted,
also have potential.

Battle For The Mind

If you were to ask listen-
ers in a market to say the
first thing that came to
mind about soft rock mar-
ket leader KAAA, the
elements might look like
this:

Soft rock: 21%
Mellow music: 16%
Oldies: 10%
Easy Listening: 9%
Lite 95: 8%
Variety: 8%
Easy rock: 6%
Joe Morning Guy: 5%
Wanda’s Weather: 4%
Top 40: 3%
Don’t Know: 10%

The identical question,
asked about AC-formatted

““The key to making
the calls or dial
position into
benchmarks is their
memorability, not
necessarily how
they roll off the

tongue.

KBBB in the same market,

might look like this:
Mellow rock: 8%
Soft rock: 8%
Mellow music: 6%
Oldies: 5%
Variety: 5%
Lite rock: 4%
Hard rock: 4%
Top 40: 3%
Morning guy: 1%
Don’t know: 56%

The ratings differences
between these two stations
are reflected in the intensi-
ty of their key elements and
their overall awareness fac-
tors as reflected in the
“don’t know” score. Station
KAAA has a 7.8 share 12+.
Station KBBB has a 2.6. The
bottom line: listeners’ top-
of-mind awareness for
KAAA is far better. They
have a much higher likeli-
hood of converting real
KAAA listening into report-
ed listening.

Remember, there’s a dis-
tinct correlation between
how much people can tell
you about a station and its
likelihood of having a large
cume. One begets the other.
And that’s the real advan-
tage to building bench-
marks. Some stations have
only one, others have five or
six, but without them a sta-
tion cannot sustain compet-
itive numbers.

Next Time: Say what you
mean when creating posi-
tioning statements.

BRCWN BACG

(2C2) 756-99-49

Sixty percent of all Parallel One
CHR and AOR reporters have one thing in common.

A production library from
the masters of electronic innovation.

PRTDUCTICNS
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KEN BARNES

Investigating
Cover Activity

You Can Judge A Cover By Looking At The Book

I might as well admit this right off — I don’t really
know what the ‘‘deck’’ (secondary headline) above means
either. But it sure sounded good at three in the morning.

I think what I was driving at (al-
though I shouldn’t be driving at
anything at three in the morning
except home) was that with the
large number of cover versions
currently out, looking at the
“book’’ of past history helps place
the new versions in some kind of
musical perspective.

Cheap Trick tempts a “Cruel” fate.

Some contemporary covers are
predictable; others are surprising.
Would you have tabbed a Queens
rap group to dredge up a Monkees
song? (Actually, “Mary Mary’’ has
an odd history of its own, the Mike
Nesmith composition having been
cut in a brawny, bluesy style by the
Paul Butterfield Blues Band before
the Monkees had even emerged.)
Or how about Belinda Carlisle ven-
turing into the Cream catalog for
their first UK hit?

Another unusual phenomenon is
self-revivals, of which there are
four at the moment, two of them
recent Top 20 hits (the Contours’
1962 classic “Do You Love Me”
and, stretching the definition a bit,
Chubby Checker’s participation on
“The Twist” with his spiritual
grandchildren the Fat Boys. The
other ones, just out, are Deep Pur-
ple’s new live “Hush,” which they
covered in 1968 for their first hit,
from an original by Billy Joe Roy-
al; and the radio-generated resus-
citation of UB40’s “Red Red
Wine,” originally a Neil Diamond
track reggaeized in 1969 by Tony
Tribe).

This type of revival is common-
place in England (“Reach Out” by
the Four Tops is Top 10 there now;
Eddie Cochran’s “C’'mon Every-
body” was a recent Top 20 item),
but rarely, Ben E. King’s “Stand
By Me” apart, happens here.

Pull Up The Covers

Running through other covers in
the pop/R&B area, we've got an
all-in-the-family revival of “When I
Fall In Love” by Natalie Cole, no-
tably cut by her late father and
later a hit for the Lettermen and,
last Christmas in the UK, Rick Ast-

ley (whose version battled it out
with Nat King Cole’s).

Johnny Mathis revives Little An-
thony & The Imperials’ Phase II hit
from 1964, “I'm On The Outside
Looking In” (Phase I for Anthony
was his doowop hit string in the
'50s) . Times Two updated Simon &
Garfunkel’s 1970 frivolity ‘Ce-
celia,” while David Drew has
stormed the AOR chart with anoth-
er 1970 hit, Sugarloaf’s ‘‘Green-
Eyed Lady.”

Cheap Trick aims high by doing
the King’s thing, the 1956 Elvis
Presley megamonster ‘“Don’t Be
Cruel.” This No. 1 has been thus far
relatively impervious to successful
vocal covers (an instrumental ver-
sion by Bill Black’s Combe hit Top
10 in 1960), even proving to be the
Judds’ only Top 10 miss since their
first single (also an Elvis cover,
“Had A Dream (For The Heart)"").

“He Ain’t Heavy, He’s My Broth-
er” was big for the Hollies in 1970
(there’s that year again) and is out
in a new rambunctious version by
Bill Medley. Livingston Taylor’s
first single in many years, ‘“Lovin’
Arms,” is a song by the late Tom
Jans introduced to the public by
Dobie Gray as the follow-up to
“Drift Away.”

John Kilzer’s “Green, Yellow &
Red” is a cover of sorts — he wrote
it, but Rosanne Cash’s version
made it to vinyl/tape/CD first on
the “King’s Record Shop” LP. As-
wad’s “Don’t Turn Around’”’ was a
recent non-hit for veteran soul
singer Luther Ingram. And the odd-
est cover around may just be the

Monkees’ Mary gets a new rapping.

ON THE RECORDS

missive peals of laughter.

If I'm waxing up my adjectives a
little more enthusiastically than us-
ual, there's an excuse. This stuff's
my roots. | cherish virtually the en-
tire spectrum of '60s pop/rock/
R&B, but there's a special quad-
rant in my anterior lobe for hits by
the Standells, the Seeds, the
Leaves, the Music Machine, the
Shadows Of Knight, the Gants
. .. plus hundreds of local hits or
nonhits by more obscure garage
bands working the same vein of
American R&B/rock & roli filtered
through British invasion rock and
reinterpreted in snarling, petulant,
fuzztoned freakouts — the days of
whine and neuroses, hope and
“Gloria.”

Divinyl statement on garage rock.

In a way, this brief flowering of
garage rock (1964-67, more or
less, with occasional throwbacks)
is responsible for inflicting my

While | was rummaging around the masses of data
R&R churns out, looking for covers, two very recent reviv-
als on the CHR Activity Level caught my eye (since they
were right next to each other). Debbie Harry's new single,
“Liar Liar,” brings back from the moribund the 1965 Cast-
aways classic (who could forget that shrill finger-pointing
falsetto chorus), while the Divinyls regender (and retitle
“Hey Little Boy") the Syndicate Of Sound’'s 1966 snot-
rocker “Little Girl,” with its ever-memorable sneering, dis-

minngy
< '°“¢
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o
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The Liars Club Is In session.

presence on this thing we like to
call show business. | had got hold
of an early '70s fanzine that fre-
quently focused on midsixties rock
(which wasn't that far distant
then), and noticed a subscription
questionnaire that asked for your
favorite groups. | filled it out with a
list of several dozen fairly obscure
'60s garagists (we're talking
Chocolate Watchband, the Bees,
the Unrelated Segments, serious
stuff), and promptly received a let-
ter from the editor inviting me to
write for the publication, which |
did, with some of those same early
connections leading me to R&R in
its infancy, and the rest is hysteria.

Anyway, “Liar Liar" and “Little
Girl" are two of the garage genre’s
finest moments. The Castaways,
from Minneapolis, almost went
Top 10 with the former, but never
got to capitalize on their brief ce-

SYHDICATE ot S0UED

Debbie & Divinyls Plunder The Garage

lebrity with an album (if you can
prove me wrong, be my guest).
San Jose's Syndicate did hit Top
10, were able to make an album
(pictured}, but faded into eguival-
ent oblivion.

Both Debbie and the Divinyls
have some previous sense of his-
tory —Blondle did songs like Bud-
dy Holly’'s “I'm Gonna Love You
Too" and Randy & The Rain-

bows’ “Denis(e),” while the Divi-
nyls previously saluted fellow Aus-
tralian acts the Easybeats and the
Twilights with covers. If their cur-
rent revivals set off a new trend for
the Voxx Populi, | for one will be
thrilled. Talk about your classic
rock . ..

LETTLE Gk
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The Syndicate shows off new
wheeis for their garage.

Georgia Satellites’ new empha-
sis track, “Don’t Pass Me By,” cer-
tainly cne of the most obscure Bea-
tles songs (it wasRingo’s showcase
on the White Album) they could
pick this side of “You Know My
Name {(Look Up The Number).”

Covering The Country

It’s a good time for country cov-
ers of old rock/pop tunes. Mickey
Gilley ’s doing “I'm Your Puppet,”

the 1966 R&B/pop hit by James &
Bobby Purify. Ronnie McDowell,
continuing his own Elvis link, has
“‘Suspicion,” a 1964 hit for Terry
Stafford taken from a Presley LP.
Lynn Anderson also goes for the '64
sound with the Drifters’ ‘“‘Under
The Boardwalk,” and Eddie Rab-
bitt salutes Dion with ‘“‘The
Wanderer.”

Reba McEntire went way back
with “Sunday Kind Of Love,” a

Bil Medley always was the brawnier
Righteous Brother.

www.americanradiohistorv.com

1947 hit for Claude Thornhill (with
Fran Warren) and Joe Stafford,
and a doowop standard thanks to
the Harptones in the midfifties.
Asleep At The Wheel, as befits
their traditionalist leanings, re-
vives “Walk On By,” not the Di-
onne Warwick/Bacharach-David
hit but the 1961 Leroy Van Dyke
country chartbuster. Earl Thomas
Conley & Emmylou Harris bring
new life to Johnny Rodriguez’s 1978
hit “We Believe In Happy End-

l.ngS ”

The most unusual covers would
probably be David Slater’s Little
River Band countrification, *“The
Other Guy,” and Jo-El Sennier’s
“Tear-Stained Letter.” This song
was cut by its composer, UK folk-
rocker Richard Thompsen {ex-hus-
band of Linda Thompson, whose
“Telling Me Lies” was a big hit last
year for the Trio). Sonnier has an
even more bizarre cover on his LP,
a tune called “Baby Hold On,” re-
corded by an extremely obscure
L.A. duo calledStars In The Sky on
a local label around 1974 and un-
heard anywhere since. Which once
again goes to show contemporary
country need take a back seat to no
format when it comes to being ad-
venturous.



www.americanradiohistory.com

34 = RaR August 12,1988

' MUSIC DATEBOOK PAUL COLBERT

> g:]f “Elton Hits The Road

MONDAY, AUGUST 22

1964/The Beatles perform at the Hollywood Bowl. The show is recorded and eventually released in 1973.
1969/Cynthia Lennon sues John for divorce after she returns from vacation to find Yoko Ono living in the

Lennons’ London home. Also, Elvis ends an eight-year performing hiatus when he opens at the International
Hotel in Las Vegas.
1979/1.ed Zeppelin releases their last album, "In Through The Out Door.”

1980/0On Barry Manilow Day in L.A., the singer is awarded a star on the Hollywood Walk of Fame.

Born: Roland Orzabal (Tears For Fears) 1961, Debbie Peterson (Bangles) 1961
TUESDAY, AUGUST 23
1962/In Liverpool, John Lennon marries Cynthia Powsell, who is already pregnant with Julian. Paui

McCartney is best man.
1979/Brooklyn declares a day in honor of Peter Tosh, as the singer tours the Jamaican parts of the borough.
] , , 1986/Journey announces the addition of Randy Jackson and Mike Baird to the group. However, Journey
disbands a year later.
I r 1987/Happy anniversary, | think — On what was to be a "Summer of Love” 20th anniversary celebration, a
24-year-old escapee from a drug treatment center is shot to death after shooting a policeman at a Grateful

Dead show at Angels Camp.
Born: Jimi Jamison (Survivor) 1951, Rick Springfield 1949, the late Keith Moon 1946

KKBQ add B93 29-23 WEDNESDAY, AUGUST 24

KRBE add K98 26-22 ;gzj;'ll_’:rejdsotr::eﬁsm;:::kA?Ier:"KCII:I?; Swt:gigesclﬁoepsephseifro ::c?-un?iar:\easgse.r three days later
KTFM 17'1 3 KZZB add 71968/1t must've looked a ot like a driveway — the Who's Keith Moon drives a Lincoln into the pool at a

Holiday Inn in Flint, MI. Also, members of Country Joe & the Fish, on their way to perform for protesters
896 add 29 WTNZ add outside the Democratic National Convention, are beaten up by Vietnam vets who chant "Don't You Like
WHYT deb 20 KSAQ add America?”

1979/B.B. King celebrates his 30th anniversary in music by playing a set at L.A.’s Roxy. Also, the Cars set an
KCPW add 21 02 40-36 attendance record for their concert at Central Park.
FM1 02 16-1 3 KTUX 34-26 1981/Mark David Chapman receives a sentence of 20 years to life for murdering John Lennon. After a

| th in jail, he reports beatings, death threats, and date requests from other inmates.

KROY 14-10 KIKX add Borm: Joftrer b y

Born: Jeffrey Daniel (ex-Shalamar) 1957, Ken Hensley (Uriah Heep, Blackfoot) 1945

KWOD 19-18 KMGX 11-8 __
KMEL 10-7 KYNO 40-33 I
HOT103 28-20 194 add
WPGC 2-2 KYRK add
793 3-3 KCAQ deb 37
KITY 17-16 KDON 29-25
PWR106 add 38 KRQ add

WF LY 22'1 7 K|XY add THURSD/.-\Y, AUGUST 25 . ElvisCostello, V-alerie Simpson, ayne oner, Dann Seraphine
WRCK add KHTZ add 1967/Brian Wilson makes a rare appearance with the Beach Boys on stage in Hawaii. The "Lei’'d In Hawaii"”

KW | concert is recorded.

WBBQ deb 40 NZ add | 1970/He would've been signed sooner if he wore the duck suit — Elton John makes his first U.S. appearance
ever at the Troubador in Los Angeles. He's signed to Uni a week later.

1978/Back then they didn't look alike — “Ease On Down The Road” by Diana Ross and Michael Jackson is

released.
PRODUCED BY KYLE WEST 1986/Paul Simon's “Graceland” LP is released.

Born: Rob Halford (Judas Priest) 1951, Elvis Costello 1954, Gene Simmons 1950, Wayne Shorter 1933,
CO-PRODUCED BY AL B. SURE! Leonard Bernstein 1918

FRIDAY, AUGUST 26

1967/The Beatles and Mick Jagger travel to Wales to meet the Maharishi Mahesh Yogi.

1970/Isn’t this near Paisley Park and Abbey Road? — Jimi Hendrix's Electric Ladyland recording studios
opens in New York. Future albums by Led Zeppelin and the Rolling Stones are recorded there. Also, Hendrix
performs his last show ever at the Isle of Wight Pop Festival.

1978/Canada Jam | mega-concert is held in Ontario. Topping the bill are the Doobie Brothers, Kansas, Dave
Mason, the Commodores, and the Village People, who insist on staying at the YMCA.

1980/Bassist Tom Petersson quits Cheap Trick. The band slumps and doesn’t come back until he rejoins
them in 1988.

1983/"Merry Christmas, Mr. Lawrence,” starring David Bowie and Ryuichi Sakamoto, opens in the US.

Born: Valerie Simpson 1948, Nancy Martinez 1960

SATURDAY, AUGUST 27

1965/Elvis plays host to the Beatles at his Bel Air home. Also, Bob Dylan’s classic “Highway 61 Revisited”
LP is released.

196 7/The Beatles’ manager Brian Epstein is found dead in London of an apparent overdose of sleeping pills.
The group rushes back from their visit with the Maharishi after hearing the news.

1983/In an interview, George Benson says that AIDS is God’s revenge for blood transfusions.

1986/John Fogerty begins his first tour in 14 years. The audience gives him six standing ovations, despite a
lack of CCR tunes.

1987/Michael Jackson's “Bad” single makes its debut on L.A. radio, three days before the official release.
Born: Willy DeVille 1953, Daryl Dragon (Capt. & Tennille) 1942, Glen Matlock (Sex Pistols) 1956

SUNDAY, AUGUST 28
1922/Plays hell with the stopset — the first documented radio commercial, a 10-minute real estate spot, is
aired over WEAS/New York.
1969/In London, Paul and Linda McCartney have a daughter, Mary.
1972/David Bowie & the Spiders From Mars debut at Carnegie Hall on his first US tour. Most agree that
the crowd, very creatively attired, put on as good a show as Bowie.
: 1973/There’s gold for all kinds in them thar hills — Deep Purple’s “Smoke On The Water " and Bobby
P ‘‘Boris’’ Pickett's "Monster Mash™ go goid on the same day.
AL 8, 'SURE! 15 IHE WINNER OF A ‘ 1984/Frank Sinatra cancels his appearances in Atlantic City after a state casino official calis him an
@‘ S ONY T=orrtor=— @, “obnoxious bully” following a card-counting incident.
4 AV ; 1986/Tina Turner gets a star on the Hollywood Waik Of Fame right in front of the Capltol Records building.
g Born: Danny Seraphine (Chicago) 1948, David Soul 1943, Wayne Osmond 1951.

FROM
THE
SMASH
ALBUM
IN
EFFECT
MODE

© 1988 Warner Bros. Records Inc.
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probably come out towards the end of the year.”

The End Of An Era

The legendary Marquee Club has
moved from Wardour Street in the
heart of London’s Soho, where the
club has existed for the past 24
years. The last gig there was on Ju-
ly 31, and the club now moves to a
new venue, some five minutes’
walk away on Charing Cross Road.
The good news is that the place now
has a capacity of 850 as opposed to
400. The bad news is we're saying
goodbye to a building that played
host to early career appearances
by artists as diverse as the ROLL-
ING STONES, WHO, DAVID
BOWIE, PINK FLOYD, YES,
MARILLION, and HOWARD
JONES. The Marquee’s owners
have promised that the new venue
will continue the club’s no-frills
policy — and, yes, that does mean
warm beer in plastic glasses, even
if the doubled capacity might mean
an extra square inch or two of leg-
room.

BIG AUDIO DYNAMITE have
now cancelled all their US dates, as
well as the UK concerts they had
rescheduled, due to MICK
JONES'’s illness. The former
CLASH man’s chickenpox devel-
oped into pneumonia late last
week, and he was admitted into in-
tensive care at a London hospital.
Fortunately, he is now improving
slowly, but it’s unlikely he’ll be
able to tour for several months.

&

Scary Monsters,
Super Creeps
This past Tuesday (8/9) saw the

beginning of London newspaper
the Daily Mail’s serialization of

ALBERT GOLDMAN ’s book, ‘“The

Lives Of JOHN LENNON,"’ which
will be published by Bantam Press
in Britain on August 22. (The book

hits America in October, published
by McGraw-Hill.) Goldman’s
tome, reportedly based on inter-
views with 1200 people and six
years of research, is predictably

Approximately once a month, Polistar

publishes directory information in place of its
weekly touring information. The Concert Pulse
chart and New Tours information will return
next week

““Purple Haze”

Revisited?

ormer ANIMAL CHAS CHANDLER, the man who

discovered and managed JIMI HENDRIX, re-

cently told us about the fourth JIMI HENDRIX
EXPERIENCE album he’s been working on. “I had all
my tapes at Olympic Studios. Virgin was developing it
(the studio), so they asked me to move it all. I found this
Hendrix stuff that had almost slipped my mind. NOEL
REDDING, MITCH MITCHELL, and I had a listen to i,
and liked what we heard.”” The material, all previously unreleased, includes a ‘‘terrific
blues thing,” said Chandler, titled ‘“Taking Care Of No Business.” The threesome have
decided against tampering with the tapes or overdubbing. Don’t expect the new LP for a
while, however. “I haven’t made any release arrangements yet,” said Chandler. “It’ll

You know if there’s a Rock 'N’ Roll
Heaven . . . Albert Goldman won't be
part of the band.

anti-Lennon in its tone. (Goldman’s
previous book was a bashing of
ELVIS PRESLEY.) Goldman
alleges, among numerous other
things, that Lennon was an anorex-
ic from 1965 onwards, and that his
son JULIAN was ‘““frozen in fear in
John’s presence.”

Former SOFT CELL lead singer
MARC ALMOND is featured cov-
ering “Man In Black” on a new
charity album of JOHNNY CASH
cover songs. Titled ¢“Til Things Are
Brighter,” the collection also in-
cludes CATHAL COUGHLAN of
the recently-split MICRODISNEY
singing “Ring Of Fire.” Proceeds
go to the Terrence Higgins Trust
for AIDS research.

Tom Jones: But will he cover “Head?”

Q\

What’s New Princey-Cat?

Welsh boyo wonder TOM JONES
is currently in the studio with those
wacky experimentalists, AGE OF
CHANCE. They're working on a
version of a song that’s recently
been part of his live set. “What'’s
New Pussycat”? “It’s Not Un-
usual”? “She’s A Lady’’? No, it's
a cover of PRINCE’s “Kiss.”

The PRIMITIVES, who had a
big UK hit earlier this year with
“Crash” and a medium one with

Jimi Hendrix is not living at a Burger
King in Kalamazoo, Ml.

“Qut Of Touch,” return with “Way
Behind Me” on August 22. In one of
the most hygienic promotional
gambits we can remember, the
first 8000 copies will include —
along with two postcards and a
numbered sleeve — a sachet of
Primitives bubble bath.

The latest release date given by
Island for U2’s “Desire” single is
now September 19, with the “Rattle
And Hum” LP due on October 10.

Q

More New Releases

Among the 14 tracks on “Rank,”
the forthcoming live album from
the SMITHS, are ‘“Panic,” ‘“Ask,”
“Bigmouth Strikes Again,” “The
Boy With The Thorn In His Side,”
“Vicar In A Tutu,” “The Queen Is
Dead,” and “I Know It’s Over.”
The UK release is now set for Sep-
tember 5.

Former DEXYS MIDNIGHT
RUNNER KEVIN ROWLAND re-
leases “Tonight”’ as his second solo
single on Monday (8/15), with his
old band’s hits, “Come On Eileen”
and “The Celtic Soul Brothers” ad-
ded to the CD single.

HOTHOUSE FLOWERS, Ire-
land’s biggest rock hope since U2,
have recorded a version of the
trad-folk song ‘‘Carrickfergus’ for
a new film called “Joy Riders™ . . .
TERENCE TRENT D’ARBY’s
“Introducing The Hardline Accord-
ing To” continues to be Britain’s
best-selling album of the year.

“Rock Over London’ news is
a service of Rock Over London
Ltd., who can be reached at
Globe Theatre, Shaftesbury
Ave., Lendon W1V 7HD; phone
01-494-4513.

|
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The Springsteen Strings

Remember those albums of Beatles songs performed by the Holly-
ridge Strings back in the '60s? Well, a similar thing is about to be done
with Bruce Springsteen's music, proving that the Boss has finally realfy hit
the bigtime.

A pops interpretation of some of Springsteen's most famous songs en-
titted “The Springsteen Concerto” is scheduled to be released September
12. The album was recorded by pianist John Bayless and producec by
John McClure, whose credits include stints with John Williams, Henry
Mancini, and Leonard Bernstein. The 72-minute record kicks off with
“Jungleland,” then moves into three variations on “Rosalita,” followec by
“Sandy,” “Candy’s Room,” “Hungry Heart,” and “Born To Run.” Side two
is comprised of the “Born In The USA Suite,” featuring songs from the LP
juxtaposed with such traditional American songs as “Battle Hymn Of The
Republic.”

The most unusual aspect of the record is that it's being releazed
through WEA by the owners of the same label that discovered such speed
metal bands as Metallica and Anthrax. “The Springsteen Concerto” will be
the first release on Megaforte, a subsidiary of Megaforce Records.

An Album Of Olympic Proportions

On August 30, Arista Records will release an album featuring some of
today’s hottest superstars to serve as the soundtrack to the 1988 Summer
Olympic Games, which begin September 15 in Seoul, South Korea. Zn-
tited “The 1988 Summer Olympics Album: One Moment In Time,” the LP
features a platinum lineup of artisis from every musical genre performing
new songs exclusively for the LP.

Arista has entered into an unprecedented agreement with NBC-TV to
work together with the Olympics soundtrack. Arista will lend its marketing
muscle to the project, along with some of the label’'s most successful art-
ists, while NBC has committed to showcasing the music by weaving it into
its 180 hours of Olympics programming, most of which occurs during
prime time.

Artists on the LP include Whitney Houston performing the title track;
John Williams performing an “Olympics Theme" instrumental; the Bee
Gees performing their own “Shape Of Things To Come”; the Four Tops,
“Indestructible”; Eric Carmen, “Reason To Believe”; and a band called the
Bun Burys, featuring Eric Clapton on guitar and vocals, performing a scng
entitied “Fight (No Matter How Long).” Other artists include Taylor Dayne,
Jennifer Holliday, Kashif, and a new band called Odds & Ends.

Cassettes Save The Single

While sales of seven-inch black viny! singles have declined steadily
during the last several years, the cassette single is presently being hailed for
saving the two-song single from virtual extinction. Amazingly enough,
however, recent surveys show that only 22.5% of active record buyers
even know the cassette single exists.

To further the format's initial success, all the major labels now have
joined to launch a massive promotional campaign aimed at spreading ccn-
sumer awareness of this new type of single. Both the National Associa-
tion of Recording Merchandisers (NARM) and the Recording Industry
Association of America (RIAA) have entered the act as well, establishing
a recent national merchandising display contest for retailers and
wholesalers.

SaysDon lenner, Arista Executive VP and GM: “All we need now isto
increase consumer awareness and encourage retailers to do their best at
merchandising cassette singles, and we will see this configuration break
wide open in sales. And then we will literally have saved the hit single,
which is so crucial to the continued breakthrough of new artists in our
business.”

Short Cuts

* And they thought DYLAN going electric was upsetting . . . Despite
the recent attacks on corporate sponsorships, such an arrangement has
saved the historic Newport Folk Festival. Ben & Jerry’s Homemade dessert
parlors recently supplied funds not only to keep the festival afloat, but to
broadcast it on the American Public Radio network. The only catch is the
festival will now be called Ben & Jerry's Newport Folk Festival. The event
takes place August 20-21, with numerous acts including LOS LOBOS,
ROBERT CRAY, RICHARD THOMPSON, and DOC WATSON taking part.

® Speaking of “folk" artists, BOB DY LAN is getting rave reviews on his
current tour, which critics are calling his best shows since the 1974 Zim-
my/Band reunion. Featuring G.E. Smith of “Saturday Night Live"” fame on
lead guitar, Kenny Aaronson on bass, and Christopher Parker on drums,
the band learned a repertoire of more than 60 songs for the tour. The show
changes night to night, with fiery versions of songs ranging from “Subterra-
nean Homesick Blues” to “Sitvio” from his new “Down In The Grooves” LP.
LP.

® Former EAGLE GLENN FREY's new “Soul Searchin’’ LP is sout on
Monday (8/15).

® Old pals IAN HUNTER and MICK RONSON are reuniting for a tour
this fall.
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The Momentum’s Building.
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BRAD MESSER

News: Glitz Vs. Credibility

‘Lizard Man’ Sighting Prompts Question Of Balance

And now there is Lizard Man, a presumed cousin of
Bigfoot, compelling major chunks of air time and ink in
the South. During the past six weeks or so, the swamp-
dwelling ogre has become a hot phenom by virtue of leap-
ing out from behind cypress trees to chase hapless folks
around — after midnight, when there are no witnesses.

Big news!

News? Well, the question of
whether Lizard Man should be
treated as a serious news item has
separated journalists into two op-
posing camps, since 17-year-old
Chris Davis of Browntown, SC
dutifully reported to Sheriff Liston
Truesdale that a red-eyed, hairy
giant chased him out of Scape Ore
swamp.

On one side, true blue newsmen
tend to keep the creature at arm’s
length, either declining to carry the
item as legitimate news or, at the
very least, using a whole passel of
allegedlys and reportedlys.

Some anchors, however, swept
up in the fun of it all, have unwit-
tingly lapsed into tabloid mode,
emphasizing the colorful aspects

and underplaying challenges from
naysayers and skeptics.

Granted, young Davis tells a
captivating story to any reporter
who calls. And make no mistake,
tons of them are calling. Every-
one’s talking about the swamp
monster, and so many folks are
seeing him that it’s getting worse
than Elvis sightings.

Respectable Journalism

Lizard Man, a surprisingly coop-
erative type, has even left a trail of
titillatingly-deep, three-toed foot-
prints which inspired lawmen to
rush for their plastercasting kits
(with more than a few mutterings
about hoaxes).

Two miles from the edge of the
swamp, the Cottonland restaurant

on Interstate 20 has sprouted a
“Lizard Man Information Center.”
T-shirt sales are booming. Natural-
ly, there’s a novelty song. Sheriff
Truesdale confirms that “traffic is
pretty much bumper-to-bumper”’
on Browntown Road, which crosses
the swamp.

With that kind of high-interest
story, we newspeople must re-
member that with every deadline,
we’re making a choice between
sensationalism and respectable
journalism. The choice we make
lives on long after the specific story
dies.

Fun'’s fun, but tabloidizers are
likely to discover, not far down the
line, that quick glitz generates a
jolt of response, but only at risk to a
news department’s longterm credi-
bility.

Believability is the hard curren-
cy of the news profession. I re-
spectfully point out that when we
eventually meet that Great News-
man in the sky, we’ll have to ex-
plain why we sometimes failed to
balance our stories. “I forgot”
probably won’t hack it.

‘Offensive’ School Books Approved

MONDAY, AUGUST 22 — A three-judge federal panel ruled in 1987 that parents in Tennessee could not
legally keep children out of public schools, even if certain textbooks offended the parents’ religious beliefs.
Twenty-one workers at a Mount Vernon, NY printing plant won a $41 million iottery in 1985. Reagan and Bush were
renominated at the '84 GOP convention. The Victrola phonograph was patented in 1906. Eight “witches” were

executed in Salem, MA in 1692.

Birthdays: Tennis pro Mats Wilander 24. Cindy Williams 41. Valerie Harper 48.

Oldest Lady Parachuter

TUESDAY, AUGUST 23 — sylvia Brett, 80 years old, bailed out of a plane over Cranfield, England in 1986 to
become the world’s olidest female parachute jumper. (The men’s record is 89.)

Soviet dancer Alexander Godunov defected in 1979 while the Bolshoi Ballet was touring NY. The Gossamer Condor
made the first controlled human-powered flight in 1977. In the last cavalry charge in history (1942), 2000 Russians
fled from 600 mounted men of the Italian Savoy Cavalry at 1zbushensky (WWiIl).

Birthdays: Shelley Long 39. Richard Sanders 48 (Les Nessman, “WKRP"'). Gene Kelly 76.

Volcano Gas Kills 1200

WEDNESDAY, AUGUST 24 — News reached the West in 1986 that toxic gas had erupted from an African
volcano three days earlier, killing more than 1200 people in northwest Cameroon.

In NY (1981), Mark David Chapman was sentenced 20-to-life for murdering John Lennon. A German Heinkel-178
became the first working jet plane in 1939. In 1814, during the War of 1812, British troops captured Washington,
DC. Mount Vesuvius erupted in 79 AD and buried some 25,000 ltalians.

Birthdays: Boxing vet Gerry Cooney 32. Starship’s David Frelburg 50. TV host Dennis James 71.

Nuke Cargo On Sea Bottom

THURSDAY, AUGUST 25 — The French ship Mont Louis, carrying 450 tons of radioactive uranium
hexaflouride, collided with a car ferry and sank off the Belgium coast in 1984. Luckily, the 30 uranium containers
were in a cargo hold which was not damaged, and they were later recovered.

In 1985, 19-year-old Dwight Gooden became the youngest pitcher ever to win 20 games in a season. Orbiter-1 sent
the first photo of Earth as seen from the moon in 1966. American forces liberated Paris in 1944, ending four years of

German occupation. Hitler had ordered that Paris be destroyed rather than surrendered, but the German general in
Paris refused.

Birthdays: Anne Archer 41. Sean Connery 58. Monty Hall 65. Leonard Bernstein 70.

Snake Bites Pilot Over Kansas

FRIDAY, AUGUST 26 — A Kansas salesman, flying a small plane as a hobby, made one of the fastest descents
in aviation history in 1930. Harold ‘‘Happy’’ Wiggins was 4500 feet up when a rattlesnake crawled out from under
his seat and bit him on the leg — twice! He threw the snake out the window, then immediately ianded in a farmer’s
field. Happy lived through the experience, but no one knows whether the rattler did.

20 years ago, anti-Vietnam War demonstrations outside the Democratic nat'l convention were put down by police and
troops (1968). Krakatoa volcano erupted in 1883, causing an estimated 36,000 fatalities.

Birthdays: Geraldine Ferraro 53.

Saturday (8/27) Tuesday Weld 45. Martha Raye 72. Tarzan 76. Sunday (8/28) Emma Samms 27. David Soul 45.
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“NIGHTMARE

ON MY
STREET”

CHR CHART € #2 MOST ACTIVE
120 CHR REPORTERS AND BREAKER BOUND!

CHECK THIS P-1 ACTION:

B104 add

2100 deb 29
B94 deb 27
WAVA deb 27
Y100 15-8 (Hot)
B97 8

Q105 16-12
295 add

92X add 34
WHYT deb 19 (Hot)
WZPL 28-23
WKBQ add 32

ALSO ACTION AT:
WFMF 28-20 (Hot)
KXX106 7-6 (Hot)
WANS 22-17 (Hot)
KKYK 7-6 (Hot)
KZOU 27-14 (Hot)
WDLX 22 (Hot)

Urban Contemporary

KF95 deb 20 (Hot)
KS104 10-8 (Hot)
KMGX 12-7 (Hot)
194 25-19 (Hot)
KCAQ 34-18 (Hot)
KKFR 8-4 (Hot)

%

%
Z
/
.
.
%

KIS 34-30

KZZP 9-8

KKRZ add

KXYQ add

FM102 29-22 (Hot)
KWOD 33-29
KMEL 20-11 (Hot)
KWSS 19-15 (Hot)
KPLZ deb 34

293 11 (Hot)
PWR96 23-17

N\

e

BREAKERS.
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JOEL DENVER

DUELING OUTLETS: KAY107, KMYZ

CONTEMPORARY HIT RADIO

Tussle In Tulsa

Tulsa, like other oil-producing cities, is coping with a
weakened economy. However, one thing that isn’t weak is
the CHR rivalry between longtime leader KAYI (KAY107)
and relative newcomer KMYZ (Z104.5) — it’s heating up

into a strong battle.

The spring Arbitron brought
good news for both stations.
KAY107 rose 10.1-10.4, while Z104.5
jumped 5.7-6.1. And from the way
both programmers talk, this battle
promises to pack more excitement
than a just-tapped gusher.

Although he’s a new arrival in
town, KAY107 PD Steve Stucker
grew up in Omaha and under-
stands the ‘“Midwest mindset.”
“No great surprises here,” he said.
“The Midwest mentality of family
and conservative thinking is quite
prevalent, but as the economy gets
stronger so does everyone’s adven-
turous spirit.”

He joined KAY107 in March after
a five-year stint at KNMQ/Albu-
querque (which he put on the air),
so Stucker is quite familiar with
Urban product. “When I came here
KAY107 was playing too much of it,
but we’re working with (Burkhart/
Douglas & Assoc. President)
Dwight Douglas and have thinned
out that image to bring us more to
the middle ground. KAY107 is still
the leader in adding that type of
product, however, while KMYZ is
the leader in adding rock crosso-

Steve Stucker

vers. Still, with the help of (MD)
Duncan Payton, I've eaten into
their arena by being faster on rock
records than KAY107 used to be.
This was a pretty soft station
before I got here.”

Strong Teens, Adults

“We’'ve also cut the gold to
around 30% , including recurrents,”’
Stucker continued. “These music
changes have made a major differ-

KAY107's recent publicity campaign/contest,
KAY107,” encouraged listeners to display the calls in the most unusual
manner possible. The station ended up with 40 entries and handed out
over $10,000 in prizes. Although it wasn't a forced-listening contest, the
campaign did cause a lot of market chatter. Pictured (I) is an example and
(r) is the KAY107 Hot Air Balloon.

“Show Us Your

ence in the book. Our teens are
really strong with better than a 43
share, while KMYZ and (AOR)
KMOD each have almost a 19
share.”

He pointed to several other items
which have also made a difference.
“We instituted a music promise of
seven songs in a row each hour.
Sometimes KMYZ out-musics us
because they have a lighter spot
load, but so far they haven’t put up
a challenge to our music promise.
We also claim to play ‘The Best
New Music First’; we like to get
exclusives and pound the hell out of
them for a few days.

“We launched a contest called
‘$7000 Thursdays,” which aired for
seven weeks. The prize was award-
ed by listening for a designated
song at 7am, and later in the day
the 107th caller would win. So far
we've handed out over $84,000 in
cash since I got here.”

KAY107 also grabbed a lot of at-
tention when Stucker brought in
morning man Jim Marbles. “We

““KMYZ’s inconsistency
is a plus for us. They’re
AC in the day and too

rock-oriented at night.”’
— Steve Stucker

call him ‘Marbles In The Morning,’
and he was my morning man at
KINMQ. We kicked him off with the
‘I need a job’ billboard campaign.
He pretended to be an out-of-work
PR/advertising executive from II-
linois who loved Tulsa and wanted
to settle down. We even housed him
in a mobile home with Illinois tags
to complete the image. He told ev-
eryone since advertising was his
business, a billboard would be
more effective than a classified ad.

“The whole city bought the story.
The three top morning shows (AC
KRMG, KMOD, and AC KRAV)
each gave him live interviews. In
addition he received a lot of TV
coverage.

“When everyone found out, no
one was upset except KRMG
morning man John Ehrling, who's
been on top for years. We wrapped
up the stunt with a marching band
and small parade. Jim's done re-
markably well in a short period of
time. He and the station are
number one in 18-34 females, while
KMYZ is fourth.”

Balanced Promotions
“Im a big believer in forced
listening, but a combinaton of an
outside cume-building promotion
and forced listening seems to be a

www.americanradiohistorv.com

typical 5pm breakouts.

WIOZ

MIAMI SOUND MACHINE/1-2-3
INXS/New Sensation
TAYLOR DAYNE/Teli t To My
Heart
BREATHE /Hands To Heaven
RICHARD MARX /Should Have
Known Better
JOAN JETT/I Hate Myself For
Loving You
KEITH SWEAT/l Want Her
REO SPEEDWAGON/Here
With Me
STEVE WINWOOD/Roli With it
THOMPSON TWINS/Hold Me Now
POISON/Nothing But Good Times
JODY WATLEY /Don't You
Want Me
TRACY CHAPMAN/Fast Car
AEROSMITH/(Dude) Looks Like
A Lady

August 12, 1988

Tulsa’s Hot Tunes

What do KAY107 and KMYZ sound like? Look at these

GENESIS/In Too Deep

PAT BENATAR/AIl Fired Up

HALL & OATES/Everything Your
Heart

TERENCE TRENT D’ARBY /Sign
Your Name

JOURNEY /Send Her My Love

ELTON JOHN/ Don’t Wanna Go
On...

KENNY LOGGINS/Nobody's Fool

JANE WIEDLIN/Rush Hour

BILLY JOEL/Uptown Girl

AL. B SURE/Night And Day

MADONNA/Open Your Heart

BREATHE /Hands To Heaven

good balance,” he noted. “Our hot-
air balloon serves as our main out-
door vehicle until our new van ar-
rives.

“KMYZ’s inconsistency is a plus
for us. They’re AC in the day and
too rock-oriented at night. Plus
their phrase ‘The Hot New Z’
seems to be wearing out with their
jocks. I've got a lot of respect for

Continued on Page 40

‘‘We balance the music
so that if we play
something too adult
then we play something
more mass-appeal

next.”’
— Mel Meyers

Mustang.

DC Roberts and Mel Meyers congratulate the winner (seated) of a new
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COLUMBIA

NEW KIDS ON THE BLOCK

f‘Please Don’t Go Girl’’
BREAKS INTO THE NATIONAL TOP 30

CHRCHART @ - @ 19421 (Hot) ~ WPGC 3-3 (Hot) KIFM 9-5 (Hot) KYRK Ti-5 (Hot)
KMEL 3-2 KITY 7-4 Y108 10-5 (Hot) Z93 6-6
KKFR 2-2 (Hot) KZzP 4-4 KROY 11-5 (Hot) WINZ 10-6

Taken from the Columbia Lp: ‘““Hangin’ Tough'* 40985

MIDNIGHT OIL

‘“The Dead Heart’’

ANOTHER GREAT WEEK AT CHR! MAJOR MARKET ACTION:

ADDED: B93 KLQ KYYA KRBE 24-18 WZOU deb 35 WGH

PWRO9 K98 WGRD KFBQ WMMS 23-21  CKOI 77-13 WNVZ

WNNK  KBFM  KOY-FM KKBQ 26-24 PRO-FM KXYQ deb 30
WBBQ KWES KCMQ WXKS deb 34 Y95 KPLZ deb 37
Taken from the Columbia Lp: *“Diesel and Dust' 40967 KUBE

HOLLY KNIGHT

‘‘Heart Don’t Fail Me Now’’

BREAKING FAST!
WXKS add KSAQ add WZKX add 1OOKH!I deb 39 SLY96 30-26 WKFR

KRBE add KSND add WHSL add KKRC deb 39  WOMP WDBR
WGH add KYRKadd KKXLadd KOZEdeb 32 KQiZ KTRS
Qlos KAKS add OK95 add KIYS 32-24 WJIMX KZFN

Taken from the Columbia Lp; *“*Holly Knight 44243

MICHAEL BOLION

“Walk Away’’

. _AICBREAKERS |

WITH IMMEDIATE CHR RESPONSE AT:
KPLZ KuuUB
KZZU KOZE

Taken from the Columbia Lp: “The Hunger” 40473

TOMMY CONWELL .. THE YOUNG RUMBLERS

“Pm Not Your Man”
[ AORBREAKERS | AOR TRACKS ®
WEGX WNNK KIYS WEXX
JEBUT @ WAEB WPST OKIOO KUUB
KiIO4  WTNZ 95XIL
Taker from the Columbia Lp: “Rumble’’ FCcaa186 Columbia
®
'Columbla"arenademnvkso'cBSlnc 1988, CBS Recoras Inc Ar\ 4

www.americanradiohistorv.com -


www.americanradiohistory.com

40 = RaR August 12, 1988

AMA2YY

INT WALK

Y94 add
99KG add
KZOZ add
WERZ 36-33
WOKI 32-28
KSND 40-35
KTRS 37-32
KOZE 29-22

WXKS 32-26
Y95 add

WKTI 26-22
KKRZ deb 32
KPLZ add
WROQ deb 26
KF95 add
WZKX add
WCIL add

Ah

From the Album Union se:os

“This Recording was made by David
Tickle, David Ricketts and Toni Childs”

15 1uMH ARM Regords. Inc. Al Righis flgserves.

Tussle
In Tulsa

Continued from Page 38

them, but my goals are twofold —
level them out and then put them to
bed. It’s not going to be like skip-
ping rope, but we’ll do it.”

KMYZ Flips To CHR

KMYZ PD Mel Meyers has 12
years of experience in the Tulsa
market, including PD duties at
former CHR KELI and a Produc-
tion Director stint at KMOD. He
joined Z104.5 as Asst. PD to then-
PDBrent Alberts, who took the sta-
tion from Classic Rock to CHR.

“I know this market and so does
my staff,” said Meyers. “In fact
we've got a lot of KAY107's key
people over here now. Their GM,
Rick Cohn, is now ours. We also
grabbed GSM Jerry Gerson, Pro-
motion Director D.C. Roberts, and
the number one sales rep in the
market, Lee Hubby. In addition,

“I've got a lot of
respect for them, but
my goals are twofold
— level them out and
then put them to bed.
It’s not going to be like
skipping rope, but we’ll
doit.”’

— Steve Stucker

my Asst. PD Dave Michaels was
over at KRAV for 12 years. So we
have a committee of people who
know the market intimately.”

When it comes to promotions, es-
tablished ratings winner KAY107 is
outgunning Z104.5 in cash. But that
doesn’t faze Meyers. Pointing to
the oil-dependent economy, he
said, ‘“Sales have been soft, but
things are getting better. We go for
the smaller prize and more win-
ners, which seems to be working
rather nicely. We're trying to con-
vey that we play the music for
Tulsa and that this is the place
where people have more of a
chance to win.”

KMYZ’s main promotional effort
is the “Song Of The Day,” which
airs at 7:15am and is worth
$104-$1004. “We’re more specific
about which hour it will be played
in than they are at KAY107. We feel
this will encourage more folks to
tune back in, versus keeping them
on the edges of their seats for a
whole day. After all, who has time
to do that?”

To make up the difference for the
lack of giveaway cash, Meyers
said his promotion staff has been
working overtime to steal some
longtime events from KAY107, in-
cluding a lot of movie premieres.

“We've got a bumper sticker
campaign going right now. We
send spotters to write down tag
numbers, then we call them out on-
air and wait 15 minutes for a win-
ner. This is backed up by twice-
weekly ‘sticker parties,” one in

www.americanradiohistorv.com

KMYZ sticks its calls out.

-.

Tulsa and one in the suburbs. This
allows us to meet folks in-person
and lets them feel they’ve got a bet-
ter shot at hearing their numbers.”

Meyers has also updated his on-
air positioning statements. ‘‘Our
slogans right now are ‘Stick With
The Z And Win’ and ‘Tulsa’s Fast-
est-Growing Station.’ It’s true; we
haven’t had a down book since the
format change in either the 12+ or
18-34 categories. We’re still
number two in teens, but as our ex-
citement and momentum increase
that will take care of itself. I want
Z104.5 to be the all-around family
station.”

If a typical listener were satis-
fied with KAY107, what would
make him switch to Z104.5? “It’s
the music,” Meyers said. ‘“We
know the music for Tulsa and have
an excellent callout program in

MOTION

KKXX/Bakersfield has added a
dance-oriented edge to its CHR for-
mat under the direction of PD Chris
Squires and MD Dave Christopher
.. . Jenna Foxx is new to overnights
at WKXX (KXX106)/Birmingham . . .
Tony “‘Wild Child’’ Hamiiton from
Z100/NY is now doing swing at KIIS-
FM/L.A. as Artie The One-Man Party
. . . KZOU/Little Rock, AR Production
Director Lee Kent goes to AC KEYY/
Austin; crosstown, KZLR’s Bob
Brown takes over the production
duties . .. KDON/Salinas-Monterey,
CA Asst. PD Jon Olson switches to
KEZR/San Jose as Research Direc-
tor.

WOKI/Knoxville morning man Greg
Moyers moves crosstown to WTNZ
for 6-10pm duties . . . WNOK/Colum-
bia welcomes T.J. McKay from KKYS/
Bryan, TX for 1-3pm airshift and Re-
search Director duties ... KJBR/
Jonesboro, AR switches format to
CHR and has a new lineup: Doug Mii-
ler and Jennifer Reed as “Miller in the
Morning,” 6-10am; Program Director
Dennis Rogers, 10am-noon; Dana
Beard, noon-3pm; Phil Jamison,
3-7pm; Andy Lockwood, 7-10pm;
Randy Meyers, overnights.

place, weighted to the 18-34s and
employing a system of judicious
dayparting. We play a few oldies in
middays for in-office listening, but
the rest of the day is 80%-90% cur-
rent.

“I’'m not tied down with improp-
er input from a consultant,” he ad-
ded, taking a shot at KAY107’s
situation. ‘“‘As a result, we hang
back on the Urban stuff until local
research proves it right or wrong.
We're earlier on the rockers. I'm
more comfortable playing stuff for
the heartland listeners. We balance
the music so that if we play some-
thing too adult then we play some-
thing more mass appeal next.”

‘““We’re trying to
convey that we play the
music for Tulsa and
that this is the place
where people have
more of a chance to
win.”’

— Mel Meyers

Meyers also does mornings, with
D.C. Roberts handling the news.
‘“When Marbles came to town, I
smelled a fish over that billboard
stunt and I was right,” he recalled.
“He’s good and has made some
noise in town, but sohave I — and I
plan to make a lot more soon. We
have something big coming for the
fall.

“Our biggest advantage is know-
ing the community and being
more active in it than anyone. We
pride ourselves on being able to
field calls on our toll-free lines and
tell anyone who calls the informa-
tion they need.

“It would be nice to have the
cash to throw around. However,
being consistent and in touch will
serve us better in the long run,”
Meyers reasoned. ‘‘Going on the
air and blowing out $100,000 may
grab listeners for a while, but what
do you do when the money goes
away?”’
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MICHAEL JACKSON - -wovereesresereee
“AnOther Part Of Me" HOT103 27-18 WGTZ 12-10 (HOT)

. PWR99 add 39 WLOL 32-28 99GFM 21-17 (HOT)  KIVA 15-9 (HOT)
CHR CHART @ w KRBE deb 29 WKBQ 12-5 (HOT) WQUT 26-20 (HOT)  KF95 26-17 (HOT)

213 CHR REPORTERS  wxks 14-10 Y100 deb 28 Y108 14-9 WBAM 24-16 (HOT) KYRK 22-11 (HOT)
7100 27-24  B96 20-15 KIIS 12-9

BT S ATERHGE HOUE: 4
URBAN CONTEMPORARY: e

REO SPEEDWAGON s

‘iHere With Me”’ Y95 25 KBEQ add 22
KKBQ 34-28 KCPW 12-9

CHR CHART ® P-1 ACTION WGH deb 26 WLOL 21-14 (HOT)

NOW ON 177 CHR REPORTERS B94 19-14 Q102 13-8 (HOT) Y108 5-1 (HOT)
PRO-FM 25-16  WMMS 17-14 KKRZ 21-16
KEGL 10-5 (HOT) WZPL 18-12 (HOT) KUBE deb 27

& THE BLACKHEARTS
‘] Hate Myself For Loving You”’

CHR CHART @ 170 CHR REPORTERS - 70%

EUROPE. s

INCLUDING

. ‘Superst|t|ous’ ?  KEGL add KPLZ KDWZ deb 29 KIVA deb 28

Y95 26-23 K104 28-21 KLQ add KIYS 26-20 (HOT)
| NEWG&ACTIVE | WGH WYCRadd 2104 3427 CHED add

W2ZPL add KZZB add KJ103 35-29 FM104 deb 29
NOW ON 96 CHR REPORTERS W2PLadd  WWKatt O OCTHE MOST ACTIVE

WOKI 35-31
KXYQ deb 28 y107 geb 27 AOR TRACKS €

BASI A"“"“""”KQ“"..

p p - = y y WNNK add 38 KOY-FM add B104 deb 30
WBBQ 21-18 KDON 32-29 WXKS deb 29

Time And Tide WL KNS s

PWR99 24-20 (HOT) WQUT add WPFM 39-33 KCPW 29-26

| NEW & ACTIVE | WczY deb 35 (HOT) WABB add WBNQ 35-30 KKRZ deb 30
FM102 add KBFM 31-26  KGOT 2-1 (HOT)  KXYQ deb 29

CHECK THIS ACTION  KMEL 18-15 KIXX 27-22  KOZE 1-1 (HOT)  KROY deb 29
KUBE 14-11 KJ103 39-34  KZFN 14-11 (HOT) KATD 27-23

WFLY 21-16 (HOT)  KSND 26-22  OK@5 11-8 KPLZ deb 36

CHEAP TRICK: e ——

“PDon’t Be Cruel”’

THIS WEEK’S HIGHEST DEBUT NOW ON 187 CHR REPORTERS
(34) ONE OF THE MOST ADDED

AOR TRACKS ®

‘“Nothing Can Come Between Us”’

EARLY BELIEVERS: mtv \gféf ONE OF THE MOST ADDED
LY L0t URBAN CONTEMPORARY

|94 Y97 Distributed by CBS Rezords

www._americanradiohistorv.com
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WALT LOVE

WBMX’s

Tasty

Treat

The recent ten-day ‘“Taste Of Chicago” festival cul-
minated with a Stevie Wonder concert. WBMX ’s morning
team of Jones & Clark — along with PM driver Doc Kil-
gore — hosted the show, held at the Grant Park Petrillo
bandshell. Wonder played for a crowd of 300,000+ ; Kool
Moe Dee, Vanessa Williams, Kiara, and Troop also per-
formed. To accommodate the huge crowd, 'BMX provided
video screens for audience members unable to see the

stage.

WBMX personality Farley Jackmaster Funk works the crowd.

URBAN CONTEMPORARY

Vanessa Williams and WBMX Pro-
motions Director Chris Squire with
the 'BMX boom box.

)

Moming personality Doc Jones
(seated) takes a break from the
heat with a lucky listener and AM
cohost Shirley Clark (left).

August 12, 1988

] ]
Syndication Update
The Urban Contemporary “From Famine To Feast” col-
umn (R&R, 4/29) was an overview of available syndicated
offerings within the format. Listed below are additional pro-
grams. '
|
B&B PRODUCTIONS
® Dr. Martin Luther King Jr. Holiday Special

CREATIVE BROADCASTERS
* Rap It Up

PROMEDIA
* | augh Attack

SPIDO PRODUCTIONS
* Whatever Happened To

STARSTREAM COMMUNICATIONS
* On The Inside With Jayne Kennedy
¢ Super Dance Party
* Rafer Johnson Report

SYNDICATE IT PRODUCTIONS, INC.
¢ King — Countdown To The Holiday
* King — A Musical Tribute
® Story Of A People
® Black History
® Black Women: A Portrait Of Dignity
* Roots, Rock And Rhythm
¢ The Commentary
® | ooking Ahead
® Christmas Special
* New Year's Countdown
® Prime Time: The Entertainment Weekly
¢ Prime Cuts
® |nnervisions

ACTION

Gerald Tookes is named PD for
WANM/Tallahassee; he replaces
longtimer Joe Bullard, now doing pro-
motion for Columbia Records in Florida

WCDX/Richmond PD Chuck
Woodson replaces Aaron Maxwell in
mornings; Maxwell moves to MD/after-
noon drive to succeed the exiting
Valerie Blackwell . . . KACE/Los An-
geles parttimer Ken Taylor slides into
6-10pm . . . Geno Burgess upped to
PD at KliZ/Killeen, TX; staffer Dee
Dee McGuire named MD . . . WUSL/
Phiiadelphia evening personality Jo Jo
Davis named Director/Community Re-
lations; Ukee Washington of KYW-
TV/Philadelphia joins the morning
team as sports anchor ... Former
WPEG/Charlotte PD Roshon Vance is
now handling an airshift at KiPR/Little
Rock.

WBLX (AM)/Mobile premiered with
a block programming format, featuring
gospel and rap in various dayparts . . .

The new 100kw WZHT-FM/Mont-
gomery signed on with Mickey Coul-
ter as PD. WZHT needs records ser-
vice; contact Coulter at (205)
262-2323 . .. A testimonial dinner
honoring WHUR/Washington PD Bob-
by Bennett is set for December 9: for
more information call (202) 350-
1403 ... Legendary Detroit radio
personality Martha Jean Steinberg
will serve as National Chairperson for
the tribute to Inter/Soul Promotions
President Ernest Kelley. For more in-
formation contact Myra Webb at
{313) 831-0524 or (313) 861-4971
... Happy 25th birthday to WVKO/
Columbus.

KMJQ/Houston hosted a special
Juneteenth Day celebration, marking
the anniversary of the Emancipation
Proclamation. More than 30,000
turned out in the 100-degree heat . . .
Lee Bailey and “RadioScope” hosted

“Summer Fresh 88,” an anti-drug/
anti-gang event in Los Angeles featur-
ing Club Nouveau, Tony! Toni!
Tone’!, Bobby Brown, Paula Abdul,
and others . . . WEKS/Atlanta served
as entertainment coordinator for
“Kingfest,” the summerlong cultural
arts festival sponsored by the Martin
Luther King Jr. Center for Nonviolent
Social Change.

NABOB will hold its 12th annual
broadcast management conference
September 14-16 in Washington; for
registration information contact
NABOB at {202) 463-8970.

Coming Attractions

Next week: a female GM, PD,
- and MD show how sisters are do-
. ing # for themselves.

FINDING THE RIGHT STUFF — Vanessa Williams stopped by KSOL/San
Francisco to chat with morning personality Billy David Ocean.

Picture This

Do you ever picture yourseif in R&R? Well, stop thinking about it.
Gather your best black and white promotional photos {clear color shots
are fine, too) and drop them in the mall to Walt Love at 1930 Century
Park West, Los Angeles, CA 90067.

www americanradiohistorvy com
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LISA LISA & CULT JAM Wth FULL FORCE
“Go For Yours”
URBAN CONTEMPORARY CHART €X)

81 UC REPORTERS — 84%

PUBLIC ENEMY | ___NEW & ACTIVE
“"Don't Believe The Hype”

NOW ON 44 UC REPORTERS INCLUDING: WOwWI WLUM
WXYV WDAS WDJY WVEE KRNB WEDR WGCI KMJM
WILD WUSL WHUR K104 WHRK K94  WZAK KSOL

GEORGE MICHAEL
“Monkey”

URBAN CONTEMPORARY CHART (§)
81 UC REPORTERS — 84%

¥ RN O

JOHNNY KEMP
“Dancin’ With Myself”

53 UC REPORTERS AND BREAKER BOUND
# 2 MOST ADDED RECORD IN THE COUNTRY

SR Ao E, Y LTIl e TS T

POINTER SISTERS
“"Power Of Persuasion”

ON YOUR DESK NOW!
FROM THE MOTION PICTURE SOUNDTRACK "CADDYSHACK II"

AETEIT A

JOHNNY MATHIS
“I'm On The Outside Looking In”

WDKX WQFX WIKS KMAP
KQXL wWPDQ WPLZ WVOI
KDLZ WQQK WANM

KIRK WHALUM
“Through The Fire”

JUST RELEASED - ADDED IMMEDIATELY AT:

~ WHUR WANM

NEW KIDS ON THE BLOCK
“Please bon't Go Girl”

KRNB  WEKS WIHM
WLUM WWDM WCDX

SRR i R

"IN G T e P A A e R N S e R e O

WWW-americanradiohistorv-com
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HARVEY KOJAN

Radiothons:
Commitment

To Public Service

Rock radio’s public service commitment seems as if
it’s never been greater. Station press releases describing a
veritable cornucopia of charitable activities arrive on my
desk daily. Among these, one money-raising event is be-

coming increasingly popular:

KSJO Helps Homeless

KSJO/San Jose recently com-
pleted its second annual radiothon,
raising $14,000 for the city’s home-
less. Originally scheduled for six
hours, it was ultimately extended
to nine to better accompmodate
listener interest.

“This is the number one charita-
ble thing you can do,” raves PD
Ken Anthony. “In the race for
ratings and success, it’s easy to
lose track of a radio station’s
responsibility to the public. The
listeners really respond. It’s quite
an exciting day.”

A radiothon can be an excellent
time-spent-listening promotion —
people listen all day, including
many who normally wouldn’t do
so. And this type of charitable
endeavor also generates all-impor-
tant press coverage, especially if
celebrities are involved.

Actually, KSJO holds a combina-
tion radiothon/auction. While play-
ing requests — in exchange for do-
nations — is the primary method of
securing pledges, Anthony says
having intriguing items and ser-
vices to bestow upon the highest
bidder enhances the event. One of
the more popular “‘items” was the
opportunity to ‘buy” morning
mavens Perry Stone & Trish Bell
as “radio slaves” for a day. Two
listeners paid a total of $1200 for
that privilege.

The station hooked up with Acts
Contributing To Solutions (ACTS),
a local organization that aids the
homeless. To publicize the event,
unemployed and previously home-
less individuals took to the streets
wearing KSJO sandwich boards
and handing out flyers.

the radiothon.

Anthony offers several valuable
suggestions for anyone planning a
radiothon:

+ Keep your morning team on all
day. Emphasize that your morning
personalities are going to be on the
air for several hours; promote the
entire event around them.

eSecure as many big-name
guests as possible. Let the media
know about them. Make sure you
tell press people exactly when the
stars are going to be at the station.

* Make sure you're well-staffed.
Arrange for extra phones and vol-
unteers to man them.

* Have a computer whiz write a
specific program for the project.
That way you can immediately in-
put and use the information you'll
be receiving from callers: name,
age, address, amount. After a vol-
unteer fills out a pledge form —
unless, of course, you can provide
each volunteer with a terminal —
the data should be entered into the
computer as soon as possible. That
way you not only have an up-to-the-
minute money total, but you know
how many calls you've received
and where the dollars are coming
from. This info can be printed out
and given to the jocks.

Then “you can go on the air and
say, ‘Hey, we haven't received a
call from Modesto,”” Anthony ex-
plains. “Or, ‘We’ve got $1000 from
Sai oo N
Ga
sug
ity
to]

ras

IMPORTANT!

HELPING THE VETS — Gary Kangas (left), President/Vietnam Veterans
Of America Chapter 175, talks with WWCK/Flint air personality Tom
Easton during the station’s “All-Request Thursday” radiothon.

Your Subscription
Expires With
This Issue Of R&R!

Insure continuous service
by calling our subscription
department now:

(213) 5534330

.""& A

WHO GIVES A FLYING DISC? — Judging by this photo, quite a few. Almost 4000 people flocked to the Hilton
Head Inn for WIXV/Savannah’s July 4 party, which featured live entertainment and a chance to participate in a mas-
sive flying disc toss. When signalled, 2200 fired their discs into the air. Documentation of the toss was sent to the
“Guinness Book Of World Records."”

WIXV’s Flying Fourth

Last year, with promotion on his mind, WIXV/Savan-
nah AE Mark Weisner was thumbing through the ‘‘Guin-
ness Book Of World Records.” One particular entry
caught his eye: the largest number of flying discs (fris-
bees) tossed at the same time, in the same place, was 1600.

On July 4 that record fell. The
new mark — subject to verification
by the people who do that sort of
thing — was established at a WIXV
holiday bash. Some 2200 people
participated in the toss, which was
part of a free outdoor party that
also featured five bands, including
John Kilzer and Drivin’ & Cryin’.

In all, 3800 listeners flocked to
the Hilton Head Inn for the full day
of entertainment. Those who regis-
tered for the toss received a certifi-
cate entitling them to a disc, which
could be personalized with a peel-
off sticker provided by the station.
(Many did just that, although a
*—ge number simply fired their

ics as far as they could and left
>m up for grabs.)
More Security Needed
PD Virgil Thompson provides
2 promotional specifics, in-
1ding recommendations on what
’d do differently next time:
Seagram’s was the banner spon-
r and paid for the discs. Three
:al bands played for free, in addi-
m to Kilzer and Drivin’ & Cryin’.
KV made arrangements with the
cord companies involved (Geffen
rcords and Island Records,
spectively), so the station didn’t
ive to shell out any money for the
itertainment.

The hotel provided the security

id paid for the sound. Thompson

iys both served their purposes,
but could have been better. “We
needed more security right around
where the bands were playing. It
got real wild there for a while; peo-
ple were all over the place. Toward
the end of the afternoon they were
getting real rowdy. You can im-
agine what the crowd was like on
the Fourth of July, after a full day
of drinking.”

www-americanradiohistorv-com

As for the sound system, Thomp-
son says it wasn’t quite big enough,
despite the fact the bands dealt
directly with the sound company.
The station also traded for several
large tents, which was essential to
keep costs down. (If you've ever

priced tents, you know what he’s
talking about.) Overall, eight or
nine sponsors were involved in the
event, saving 'IXV tons of money.

Cost Virtually Nothing
Of course, several sponsors
meant the station was saddled with
a host of on-air mentions — at least
twice a shift initially and signifi-
cantly more in the days leading up
to the party.
Continued on Page 45

KFOG

INQUIRER

VOLUME #i

FREE

KFOG D.J.CONFESSES: s« UpToListeners
“I WAS A SPACE ALIEN’S LOVER!”

~  Late Night Jock

STEMIYOE AL 3% BAGY COMER

EXCLUSIVE STORY:

PROGRAM DIRECTOR
CONSULTS PSYCHIC
TO HELP BOOST
STATION RATINGS

KFOG Launches
“The Great Payback
Getaway”

Listener Promotion

THE LAST
HOROSCOPE
YOU'LL
EVER NEED!

KFQG's
(W~ The Dish” Robbins
d the insatiable Zork.

. at
INCREDIBLE FREE oFFER!

INQUIRE WITHIN — This is the third “KFOG Inquirer,” an eight-page
mailer the San Francisco station sends to ad agencies and clients.
KFOG’s ad agency writes the bulk of the material, with input from GM
Tony Salvadore and OM Dave Logan. In addition to the hard-hitting
stories headlined on the cover, the Inquirer is packed with station photos,
promotional updates, and copies of old ads (Phillips’ Milk Of Magnesia,
Midol, and “maternity dresses by mail.”) Best bit: a contest coupon for an
“officially autographed Eric Clapton air guitar.”
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HOW RADIO CAN
GET INVOLVED

Full instructions on how
you can get your station
involved with Human
Rights Now!

REEBOK
ANNOUNCES
STATION CONTEST

Stations are eligible to
win prizes that reward
broadcasters for their
creativity.

PROMOTIONAL
ELEMENTS

The merchandise and
materials you need for a
successful promotion.

CELEBRITY PSAs

Details on how to receive
PSAs voiced by music
and entertainment
celebrities.

s the most ambitious effort

to date to promote interna-

tional humanrightsthrough
music, the Human Rights Now!
Tour will expose millions of people
to the purpose and activities of
Amnesty International.

Underwritten by Reebok Inter-
national Ltd., the Tour will feature
the talent and energy of Bruce
Springsteen, Peter Gabriel, Sting,
Tracy Chapman and, from Sene-
gal, Youssou N’Dour in up to 20
locations around the world.

As with Amnesty International’s
acclaimed 1986 ‘Conspiracy of
Hope” Tour, Westwood One has
secured the worldwide radio
broadcast rights to Human Rights
Now! and will provide a variety of
related program offerings includ-
ing the live broadcast of one of the
scheduled concerts. Also support-
ing the event is Radio & Records
which is coordinating all radio pro-
motions related to the U.S. leg of

SPECIAL SUPPLEMENT TO RADIO & RECORDS

HUMAN RicHTS Now!
SR T S e

O~

MADE PosSIBLE 8y THE RacDbDOK FouNDATION

Radio Support Building
For Amnesty International

the Tour.

The support and involvement of
radio is critical to the success of the
Tour in the U.S. Since the Tour’s
primary objective is to increase
understanding, not raise funds,
there is no better medium to get
the word out for Amnesty Interna-
tional than radio.

WNEW-FM

102.7

New York’s WNEW promotions
director Neil Barry states that the
September 19 concert in Philadel-
phia is “as big as ‘Live-Aid’.” Con-
sequently, the station is running
two separate promotions.

The first, which ran the week of
July 25, included the giveaway of 80
pairs of tickets. All winners will
ride in style to the concert on spe-
cial “NY/Amnesty Express’’
buses with free gifts and refresh-

11 TM AN RIGH

Los Angeles, CA, April 1988 -- John G. Healey, Executive Director of
Amnesty International, C. Joseph LaBonte, President of Reebok Interna-
tional Ltd., and Sting join forces to announce that Reebok will underwrite
the Human Rights Now! Tour and will provide support for Amnesty Inter-
national’'s goals to promote human rights awareness.

ments provided en-route.

WNEW’s second promotion will
begin in August and include the
giveaway of 40 pairs of tickets to
the Philadelphia concert, Reebok
shoes and Tour t-shirts. To increase
its listener’s understanding of Am-
nesty International, the station will
also run a series of PSAs suppor-
ting the concert and the organiza-
tion’s activities.

“We’re pleased to tie into Am-
nesty International. It’s such a
great cause,” said Barry. “Every-
one supports human rights, and the
buzz on the streets about this con-
cert is incredible. People may be
jaded to this kind of show, but with
three of the biggest stars in Rock,
it’s become the Hot Ticket.!”

In San Diego, KGB is committed
to fostering a sense of public
awareness and responsibility for
international human rights. Scott
Chatfield, promotions director for
the station, has worked Amnesty
International into KGB’s long-
standing AQH maintenance promo
“Easy Money.”

KGB-FM

101

‘“‘Easy Money’ winners now
have the option of accepting a $101
prize, or donating their winnings to
Al In exchange they’ll receive a
pair of tickets, a concert t-shirt and
a pair of Reebok shoes,” said Chat-
field.

“All of our station events, club
appearances, etc. now include an
Amnesty International petition

The Music Event

Of The Year

eginning September 2 at

London’s Wembley Stad-

ium, the six-week Human
Rights Now! Tour will cover more
than 35,000 miles and finish Octo-
ber 15 in Buenos Aires, Argentina.
When it’s completed, Bruce
Springsten, Peter Gabriel, Sting,
Tracy Chapman, Youssou N'Dour
and others will have brought their
music and Amnesty International’s
message to millions of people in up
to 20 cities on five continents.

At a press conference held July 3
in London, Amnesty International
leaders stated that ‘“The govern-
ments of the United Nations took a
historic step by adopting the Uni-
versal Declaration of Human
Rights in 1948. But it is far from
universally known or respected.
The Human Rights Now! Tour will
take this great promise to people
throughout the world.”

All of the Tour’s participating
artists are deeply committed to
supporting the work of Amnesty In-
ternational and all are intent on re-
cruiting new activists for the inter-
national human rights campaign.
Joining the group of core artists in
each city will be one or more addi-
tional performers that have a na-
tional stature in each country.

Currently, the Tour has announc-
ed appearances in 12 cities repre-
senting nine countries on three con-
tinents. Additional venues will be
announced as they are confirmed.
No other tour in the history of
music has actively promoted an in-
ternational humanitarian cause as
extensively as Human Rights
Now!

pr——

signing drive. The artists associat-
ed with the Tour make this an ir-
resistible event — they’re our core
artists and what’s important to
them is important to our listeners.”

KLSX 971 FM

P\ pis lassicRock

Los Angeles’ KLSX is running an
aggressive promotion to support
the September 21 concert date in
that city. “We are not adopting a
political stance, but we are actively
backing international human
rights,” said Bob Moore, KLSX
vice president/general manager.

More than $25,000 is being spent
by the station on three billboards
aimed at creating awareness for
the Tour and Amnesty Interna-
tional. Additional funds will be
dedicated to local newspaper ads.
Also, promotional spots for petition
signing, remotes, contests, and
PSAs promoting the Audio Decla-
ration Drive will be run. Contest
winners will receive trips to the
kick-off concert in London where
the station will host a live remote
broadcast, Los Angeles concert
tickets, tour merchandise and Ree-
bok shoes. KLSX will also coordin-
ate a fundraising auction of tickets,

Bruce Springsteen

Peter Gabriel "

Sting

=4

=

Tracy Chapman

Youssou N'Dour

Reebok shoes and Tour Artist con-
tributions with all proceeds going
to Amnesty International.

“I have to commend Reebok for
backing this Tour,” said Tom
Yates, KLSX program director:
“They have managed to support an
important and valid international
organization without exploiting it.
Their soft-sell approach to Human
Rights Now! can only benefit their
already positive public image.”

wWWw.americanradiohistorv. com
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Amnesty International,
Reebok, And Radio --
A Productive Partnership

he causes and purpose of Amnesty International

are no strangers to the U.S. radio industry.

With the 1986 “Conspiracy of Hope” concert tour
and other Al-related special events, radio has been one
of the organization’s most active allies.

In San Francisco, KFOG has launched a two-week
promotion tied to the September 21 Human Rights Now!
concert in Los Angeles — The KFOG/Amtrak
“Freedom Train to Amnesty.” From August 8-19 the
station will announce an “Artist of the Day.” Each time
that artist is played, the tenth listener to call in will
qualify for the grand prize drawing and win a Tour
t-shirt.

l '. -i )
L.A. concert for the winner
and nine friends, as well as

The grand prize will be
awarded on August 22 and

LT gl 2.3
transportation to the "J‘ I @A} &3

will include tickets to the

Reebok International Led.

Dear Radio Executives:

concert via Amtrak, one night’s hotel accommodations,
return airfare, and Reebok shoes.

According to KFOG promotions director, Kenny
Wardell, the station is a longtime supporter of Amnesty
International. Recently, KFOG auctioned off front row
seats to the March 1988 Sting concert and raised more
than $5,700 for Amnesty International USA. “All of us at
KFOG,” said Wardell, “feel it’s very rewarding to do
something that helps — something that makes a
difference.”

Boston’s WBCN has also backed Al for quite some
time. In addition to their promotional involvement in
the Human Rights Now! event, they have published and
sold the “WBCN Rock 'n’ Roll Calendar” for four
consecutive years — the proceeds of which have been
donated to Al

Conceived by station manager Tony Berardini and
others at WBCN, the 1988 calendar earned more than

Reebok International is proud to participate in The Human Rights Now! World
Concert Tour. As the sole underwriter for the tour, Reebok funds guarantee that
the human rights message will be heard by audiences on five continents.

Amnesty’s objective dovetailed with our corporate philosophy about the right for
freedom of expression. We both believe very strongly in the freedom to do what
vou want. We would like to see more people — and especially young people
interested and active in the human rights issue.

Some say it’s unusual for a multi-national company like ours to get involved
with human rights issues. But Reebok owes a lot to young people, and we are
responding to Amnesty’s conviction that individuals can work together to make
the Universal Declaration of Human Rights more than just a piece of paper.

Spirit, enthusiasm and freedom of expression also have a lot to do with Reebok’s
success. As a company, we are proud to share some of our good fortune and
hope to give something back to our young customers through these unique
musical events and a positive contribution to one of the most important issues of

our times — human rights.

In addition to underwriting the tour, the Reebok Foundation has established an
annual $100,000 Human Rights Award to be given to two young people involved
with human rights. The first awards will be presented on December 10, the 40th
anniversary of The Universal Declaration of Human Rights.

Sincerely,

C. Joseph La Bonte
President
Reebok International Ltd.

www-americanradiohistorv-eom

$7,400 for Al In 1989, WBCN'’s sister station in Los
Angeles, KROQ, will also produce a calendar and
donate the proceeds to AL
Lorraine Rapp, program
director at WAQX in
Syracuse is a member of
Amnesty International and
a strong advocate of the
organization’s objectives.
Recently, Rapp coordinated
a promotion for the station
centered around the October 87 U2 concert. U2 had
approved Al information tables and declaration
signings at all venues on their U.S. tour and Rapp took
full advantage.

In advance of the concert, the station ran 30-second
PSAs promoting the U2 concert sign-ups with all jocks
ending each announcement with ““Stop the Silence”
followed by a dramatic pause. Also, the station’s public
affairs program
interviewed local AI
representatives. At the
concert, WAQX displayed
huge custom posters in the
Carrier Dome lobby and
station jocks staffed Al
information tables.

Rapp’s Al chapter was instrumental in obtaining
the release of a prisoner of conscience in Thailand in
1987 who had been imprisoned for criticizing the Thai
Royal Family.

“You must keep your eyes open to help other
people,” said Rapp. ‘‘Radio can accomplish a lot.

To live and not think you can effect a positive change is
awful. There are so many violations in the world, if
people would listen, they would be outraged. Radio can
take advantage of the positive influence it has on its
audience and work to promote change.”
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Anon Seenaakhan, jailed for criticizing the
Royal Family in Thailand, was released in
1987 because of a letter-writing campaign
sponsored by WAQX program director Lor-
raine Rapp's local Al chapter.
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Reebok Offers The
Support You Need

eebok and Amnesty International
are depending heavily on radio to
support the Human Rights Now!
Tour and AI’s ongoing humanitarian efforts.

Even if your station is located miles
away from one of the U.S. concert venues,
there is a great deal you can do to back-up
AT’s activities and gain the interest of your
listeners. More importantly, there is a great
deal you can do to further the cause of
international human rights.

There is a variety of different
promotional and public service approaches
individual stations can take to support the
event — some directly related to the
concerts, and some that will have a more
direct impact on AI’s most current and
critical efforts.

Yet no matter what direction you elect
to take, you are guaranteed to receive the
support and materials you need to make
your effort as effective as possible.

THE OPTIONS '

e Trip promotions to any of the concert
venues in the U.S. or internationally.

® Amnesty International awareness
campaign that addresses the goals and
accomplishments of the organization
using PSAs, petitions and Tour
merchandise.

@ Local market membership drive for
Amnesty International.

& Image-enhancement advertising
campaign associating your station with
the Human Rights Now! Tour and the
concert stars.

® Amnesty International Audio
Declaration Drive.

@ Station-sponsored letter-writing
campaign supporting a selected
prisoner of conscience.

e Station promotion of Westwood One
Human Rights Now! special program
offerings.

Z &
%
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THE PROMOTIONAL TOOLS

¢ Concert tickets — available for purchase
through R&R.

¢ Reebok shoes — Aerobics 4000 for
women and Basketball 5000 for men.

@ Tour merchandise — including limited
edition leather tour jackets, caps, t-shirts
and sweatshirts at
specially discounted
rates through

R&R.

WORLD TOyg

® Scripted PSAs.

® Pre-recorded PSAs.

¢ Amnesty
International

membership
applications.

® Human Rights
Declaration forms.

® Artwork for
print ads.

® Artwork for
billboards.

“When the first

two hundred

letters came,

the guards gave me back
my clothes. Then the next
two hundred letters came,
and the prison director
came to see me. When the
next pile of letters arrived,
the director got in touch
with his superior. The
letters kept coming and
coming: three thousand of
them. The President was
informed. The letters still
kept arriving, and the
President called the prison
and told them to let me

g.o »
A released prisoner
of conscience from
the Dominican
Republic

Argentinian
Adventure

RPMC, inc., a promotional travel company,
has designed a unique tour package around the
Human Rights Now! Tour finale in Buenps Aires,
Argentina.

The package includes roundtrip air from Miami
to Buenos Aires, 7 days/5 nights first class hotel
accommodations, tickets to the finale concert,
special parties, tours and a welcome dinner.

RPMC will also arrange for travel from any
U.S. city to the Miami gateway at the lowast possi-
ble airfare to complete the package.

Contact RPMC, Inc. directly at 818-501-7762
for additional information.

- Celebrity PSAs Available By Satellite

Human Rights Now! Celebrity PSAs are available to all stations via satellite
beginning August 15. New spots will be made available regularly; the first

spots will feature Robin Williams, Carly Simon, and Steve Guttenberg.

The spots will be transmitted on Satcom 1-R, Transponder 3, Channels 00 /
and 01 every Monday, Wednesday, and Friday beginning August 15. P 4

Broadcasting time is 12:15 pm (PDT).

WWW.americanradiohistorv.com
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Human Rights Now!
Tour Dates

September
2 London
4 Paris
6 Budapest
8 Torino, Italy
10 Barcelona
13 San Jose, Costa Rica
16 Toronto
17 Montreal

19 Phildelphia October

12 Sao Paulo, Brazil
14 Mendoza, Argentina  More To
15 Buenos Aires

21 Los Angeles
26 Tokyo
27 Tokyo

Be Announced

“Some of the letters reached me in the hospital
where I was treated for a heart artack resulting from
torture. Knowing we are not alone in our struggle
strengthens the courage and determination of myself and
my people. We are hopeful. We cannot afford not to be

opumistic.” A released prisoner of conscience
from South Africa

CALL 1-800-55AMNESTY

Make A Declaration
For Freedom

Promotional support of AI's activities and its ongoing
membership drive is the primary intent of the Human Rights

Now! Tour. Radio can help.

During the tour, the organization will sponsor an ‘800"
number that people around the U.S. can call to add their
names to The Amnesty International Audio Declaration and
receive membership information.

The Declaration will be
used by AI in its contact
with governments known to
abuse or ignore human
rights. And it will serve as a
solid indication of the organ-
ization’s international
strength.

PSAs are available to all

interested stations through
R&R. Contact Henry Mowry
at 213-553-4330 to obtain a
cassette or script of the
PSAs.

You and your listeners -

can make a real difference
in AI’s efforts.

REEBOK REWARDS YOU!

Produce the best HUMAN RIGHTS NOW!
promotion and win 25 pairs of Reebok shoes
for your station.

Reebok International Ltd. will award 25 pairs
of shoes to three stations — one each in a
large, medium and small market. Entries will be
judged by the Reebok promotion committee
based on creativity, effectiveness, and
innnovation.

PLUS, all stations reporting their HUMAN
RIGHTS NOW! promotions or PSA schedules
to R&R will be entered in the Reebok
sweepstakes. The winner will receive 25 pairs
of Reebok shoes for its staff.

Report the details and results of your
promotion and/or PSAs to R&R and be
automatically entered in the contest.
Contact Henry Mowry for more information
at 213-553-4330.

YOUR STATION WINS..YOUR
LISTENERS WIN..THE WORLD WINS

WWW=-admericanradiohistorv-eem
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Radiothons:

Continued from Page 44

keep playing the requests as long
as it’s feasible.
WXRK: A Real PAL

Another rocker that recently
raised money was WXRK/New
York. Its 12-hour “K-ROCK/Police
Athletic League Radiothon” net-
ted a whopping $61,000 for PAL, the
city’s largest nonprofit youth or-
ganization.

Donations solicited on-air totall-
ed $30,500, which was matched by
CBS Records CEQO Walter Yet-
nikoff and Triangle Industries CEO
Nelson Peltz. Yetnikoff and Peltz
made the surprise announcement
during an on-air interview with PM
driver Meg Griffin.

Among the hot auction items was
one of Howard Stern’s famed
wake-up calls, which a New Jersey
man named Fuzzy bought for
$1100. The station also auctioned
various features such as the
“K-ROCK Cafe’”” and the ‘“Ultimate
Album Side.”

Rather than requests, the main
lure for pledges was a commemo-
rative T-shirt; anyone who donated
at least $25 received one. Promo-
tion Director Sharon Rosenbush
estimates 80% of the pledges were
for $25 or more.

Rosenbush agrees with Anthony
that special guests are an impor-
tant part of the radiothon. Not only
do the right guests provide enter-
tainment, they can generate more
money. ‘Phil Rizzute was par-
ticulary poignant — he was a PAL
kid himself. And there was a direct
correlation between Phil’s inter-
view and the amount of money that
came in,” Rosenbush says.

WWCK: “We Played
Anything”
WWCK/Flint’s second annual
radiothon — anchored by morning
men Sean McNeil and Tom Easton
— was a 12-hour event that raised
$5000 for the Vietnam Veterans Of
America. This was a request-driv-
en affair appropriately referred to

WIXV’s
Flying
Fourth

Continued from Page 44

Since 'IXV — like many smaller
market stations — doesn’t have a
promotion director, the bulk of the
preparation was left to Thompson
and Weisner. “If I could do one
thing differently, I would delegate
more responsibilities to the staff,”
Thompson says. “It seemed that
Mark and I ended up organizing
every last detail.”

The hard work paid off hand-
somely, though. Despite the minor
sound and security shortcomings,
the event was a memorable one for
the listeners. The disc toss provid-
ed welcome publicity. Best of all,
the entire affair — aside from in-
cidental expenses like backstage
passes — cost 'IXV virtually noth-

ing.
Ah, the wonders of trade.

as “All-Request Thursday.”

Two levels of pledges were es-
tablished. Individuals had to
pledge a minimum of $5; the mini-
mum for business/corporate
pledges was $100.

But wait, there’s more. What
made this radiothon special was
the station’s willingness to play any
song it could get its hands on, no
matter how bizarre or out-of-for-
mat. The more ridiculous the re-
quest, the more money had to be
donated. Individuals who wanted to
hear out-of-format songs were re-
quired to pay $20. Those requests
labelled “outrageous’ necessitated
a pledge of at least $50.

Want an example of what consti-
tuted an ‘“outrageous” request?
How about the Royal Scots Dra-
goon Guards playing “Am@zing
Grace,” replete with bagpipes?
Some of the decidedly non-AOR
artists heard that day were Prince,
Frank Sinatra, and the Oak Ridge
Boys.

“We played anything,”’ says Pro-
motion Director Lecia Macryn.
“We even played some old country
song our GSM Ray Nelson record-
ed one night after having a few
beers. His friends brought it in and
paid $50 to air it.”

Anything in the name of charity.

MONSTER SCHMOOZE — The summer's most publicized tour has guitar monster Eddie Van Halen doin’ the
schmooze with a whole bunch of programmers. Left photo: Q107/Toronto’s Joey Vendetta caught up with Eddie in
Milwaukee. Right photc: WIBA/Madison PD Steve Hoover posed with Valerie's hubby backstage at Alpine Val®y.

SEGUES

Former KOMP/Las Vegas PD Sher-
man Cohen has landed on his feet as
PD at KRZZ/Wichita. He replaces Brad
Fuhr, who leaves for WLTO/Harbor
Springs-Traverse City, Ml . . . WCZX/

SOMETHING’S FISHY IN L.A. — John Cleese () dropped by KLSX/Los
Angeles to chat with the infamous Dr. Demento about the former
Python’s new flick, “A Fish Called Wanda.”

STICKIN’ IT TO CRAY — WAQX/Syracuse wasn't afraid to welcome
Robert Cray during his latest tour. During his visit, Cray picked up a 95X
tenth anniversary bumper sticker. Glued to the wall are (I-r) WAQX over-
nighter Meg Stevens, PD Lorraine Rapp, Cray, and PolyGram’s Pat Ras-
cona.

Poughkeepsie has upped C.K. Lamm-
ly to PD. He replaces Lenny Bloch,
who resigned last week . . . Dave Con-
ley fills the PD opening at KRIX/
McAllen-Brownsville . . . KCLQ/Fres-
no aftemoon dude Joe Collins adds
‘MD duties . . . WWWV/Charlottesville,
VA MD Dave Cowan has been named
Research Director at the Hard Report.

WCMF/Rochester night rocker Mark
Ellis has relinquished his shift to be-
come Production Director. He replaces
Larry Norton, who is expected to
return to his Buffalo stomping grounds
as part of the reformed 97 Rock air-
staff. Marc Cronin has shed his Pro-
motion Director duties to take Ellis’s
slot. Kelly Christ comes on board for
Cronin's job.

WRIF/Detroit midday man Ken Cal-
vert — a nine-year station vet — has
moved to mornings, Swapping shifts
with Karen Savelly Former
WLVQ/Columbus PD/morning man Lee
Randall now does middays at WDIZ/
Orlando . . . Kat Sinclair is the new
overnighter at WHCN/Hartford
KHLT/Lithe Rock personalities Dave
Taylor & Teresa Weaver have crossed
the street for AM drive at KZLR. Bob
Brown & Jeff Curtis exi ... Jim
Rodio is the new WAQY/Springfield,
MA morning man.

WKFM/Syracuse and WXXP/Pitts-
burgh are no longer AOR reporters
(see this week’s “Street Talk”).

RACE TO RAISE CASH — WFBQ/Indianapolis disc jockeys Bob Kevoian
() and Tom Griswold raised $30,000 for former Indy-car driver Jan Op-
perman, who remains permanently disabled following an accident. The
money was generated through the sale of a comedy cassette titled “Bob
& Tom: A Day At the Race.”

wwWwW americanradiohistorvy com
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COUNTRY

LON HELTON

ARB ANALYSIS & SUMMARIES

Major Market Spring Results

As the results of the spring sweep pour in, it’s time
once again to check out the stories behind the numbers.
This week, the focus is on two of the more disparate areas
of the US for country: the Northeast and the Texas cities of

Dallas and Houston.

All trends listed are for winter
’88, then spring '88; 124 Arbitron
shares are listed first, followed by
Birch numbers in parentheses. The
25-54 market rankings are based on
25-54 ARB shares and are shown
for winter '88 and spring '88.

Major Northeast Markets

WBOS/Boston

21 (300 33 (30 14 9
WYNY/New York

30 (18 25 (24) 10 10
WXTU/Philadelphia

46 (43) 43 @39 7 5
WMZQ-FM/Washington

55 (66) 70 (7.1) 2 1

* WBOS’s best-ever Arbitron
also marks the first time it’s ever
been in the threes 12+. The spring
also yielded its second best 25-54
showing, vaulting WBOS five
places into the top ten. The station
changed direction late last year,
moving to a modern-oriented
sound. It looks as if the move has
paid off in this, its second book
since the change.

e Off a half share 12+, WYNY
was off about the same amount
25-54, though remaining top ten in
the target demo. Said PD Michael
0’Malley, “It was disappointing to
drop 3.0-2.5. But there were a num-
ber of positives, including improv-
ed male cume in morning drive,
and cume and TSL increases in key
demos. We were off less than 10%
25-54; improved 3564, and were
barely off in cume, which is still
over a million.”

Describing the station’s evolu-
tion since signing on Country just a
year ago (July 1), O’'Malley added,
“We were very cautious. As time
progressed, we didn’t want to com-
promise the original ‘more music’
promise and were afraid that ad-
ding additional elements too soon
might blur the station’s message.
Lately we’ve moved into the third
stage, with a more aggressive
presentation and additional pro-
duction elements to make it a more
complete, fun-sounding station.
Plus we’re going outside of the
studio to be more active (i.e., live
AM drive 'casts from Fan Fair).

Westwood One’s purchase of
NYC’s only Country outlet should
be complete in early fall. As is
usual in times of transfer, the out-
side promotional activites are
relatively quiet, though O’Malley
said, “Our media campaign for
late '88 and and all of ’89 is laid out.
We’'re ready to go.”

e Don’t let the slight 12+ down-
tick fool you: WXTU is extremely
healthy. After years of numbers in

JASON LIVES
Jason, of “Friday the 13th”’ movie
fame, stopped by WCRJ/Jackson-
vile, FL to plant one on Robbie
Rose (l) of the station’s wake-up

— Awesome!

7,

crew. “Jason”'s real name is Steve
Daskawisz, and he just moved to
that city to be assistant to the presi-
dent of the Greater Jacksonville
Transportation Company. He'll
probably get better passenger co-

operation if he wears his mask.

the solid threes, the station has
posted its third four in the last four
books. And it tied its best-ever 25-54
figure (in the mid-fives).

e Easily the spring’s biggest
story, WMZQ’s 7.0 makes it
numero uno in Washington. For a
Country outlet to attain such a feat
is amazing. Further indicative of
its strength: Presidential candi-
date George Bush declared in
USA Today (7/28) that WMZQ was
his station of choice. More on
WMZQ’s accomplishment in a
couple of weeks, when the focus
will be on spring’s 12+ winners.

Dallas
KPLX
78 (84 70 (92 2 2
KSCS
42 (49 62 (37 T8 3
WBAP

5.3 (5.1) 6.7 (4.4) 7 4
The battle in Big D now starts
with a big “B” — as in Big Bucks.

KSCS posted its best book since
spring '84. But it didn't come
cheaply; the station laid out a ton
of cash, with healthy doses spent
on TV ads and billboards. This
gave it a running start on the mid-
July arrival of former KPLX
morning man Terry Dorsey, on
whom KSCS is betting to take it to
the next plateau.

During the spring sweep, 'SCS
ran its “free money artist of the
day” promotion, good for more
than $1000 a day, seven days a
week, from March 1 through mid-
June. The right caller, when hear-
ing the artist, netted $96, but hear-
ing a particular song by that artist
resulted in a cool grand. Each day
there was a minimum of one $1000
prize and two $96 prizes.

In preparation for Dorsey’s ar-
rival (contractually, the station
wasn't allowed to promote him un-
til July 1), KSCS ran a variety of
“teasers,” including “switch par-
ties,” held at local nightspots; a
weekly “household report,” in
which Dorsey’s wife Logan de-
scribed events that occurred in the
Dorsey home; a taped promo by
his son Bo Bo, inviting listeners to
KSCS’s Family Day; billboards;
and the Film House-produced
“Music Machine” TV spot. (The
Friday prior to Dorsey’s first air-
shift, his wife did the entire morn-
ing show.)

Meanwhile, over at KPLX —
which has led this battle the last
three years — the new morning
team of Harmon & Evans has had
a couple months to settle in.
They’ve been promotionally ac-
tive, most recently sitting in every
seat in Texas Stadium as part of a
charity event. KPLX is a heavy TV
user, continuing its unique ‘‘Flex
Your Plex” campaign using coun-
try stars as spokespeople.

On the Cap Cities/ABC side of
the ledger, WBAP had what has
become a perennial spring surge
into the sixes, no doubt partially on

STICK IT! — Singer David Ball shot some pool with the folks at WAXX/
Eau Claire, WI during a recent visit. Cueing it up are (I-r) MD Tim Closson,
RCA’s Dale Turner, Ball, unidentified, and PD Tim Wilson.
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This Week’s

Spring Highlights

® WMZQ #1 in DC

® WBOS posts best ARB book

® WXTU Top 5, 25-54

® KPLX leads; KSCS, WBAP gain
® KIKK, KILT war rages

® WBEE soars 12+, #1 25-54

the strength of its Texas Rangers
broadcasts. And, amidst the much-
heralded battle between FM morn-
ing shows, the WBAP team of Hal
& Jay ranks second in the market
(12+), with KPLX and KSCS runn-

ing fifth and sixth respectively.
Houston

KIKK-FM

6.9 (8.5) 81 79 1 1

KILT-FM

60 (5.7 6.7 62 3 T2

Coming off its lowest book in
over a year, KIKK-FM rebounded
with an 8.1 (12+), placing it a solid
third and seven-tenths behind lead-
ing UC KMJQ. KILT-FM came in
fourth with its best 12+ book since
last spring. The race is much
closer 25-54, with KIKK-FM lead-
ing KILT-FM by four-tenths.

KILT-FM PD Rick Candea is
very excited by his station’s pro-
gress and will surely fan the ex-
tremely competitive flames with
his assertion that “the only thing
the competition has going for it is
its call letters. We have a better
morning team and a better after-
noon show, which shows in the
numbers. We’re just now getting to
the point where we’re able to over-
come their call letter legacy and
get the credit that’s due us.

“They’ve gotten a lot of credit in
the past which should have gone to
us — just because people say
‘KIKK’ since they’re so used to it.
It’s been a building process which
is just starting to pay off.”

Amid all the hubbub over the
“morning zoo”’ shows in this mar-
ket, KILT-AM & FM and KIKK-
AM & FM are one-two, 12+, with
only three-tenths separating
KILT’s top team of Hudson & Har-
rigan from KIKK second placers
Charlie O’Neal & Pam Ivey. (Both
sides simulcast their morning
shows; FM vs. FM, KIKK leads
KILT by four-tenths.)

However, Candea quickly noted,
¢25-54, we’re number one in morn-
ing and afternoon drive.” KILT-
AM & FM lead KIKK-AM & FM by
2.3 shares.

KIKK-AM & FM OM Jim Rob-
ertson countered. “‘Country owns
the morning numbers in this town
with more than 19 25-54 shares (this
sweep). Looking back over the last
few books, sometimes we beat
them, sometimes they beat us. We
both have good morning shows.
But I don’t see a trend there that
concerns me.”

Robertson credits much of
KIKK’s gains — including a cume
increase of almost 60,000 — to
“marketing consistency. We've

been doing the same type of cam-
paigns since late last summer. The
repetition is important for building
an audience. We're bemg consis-
tent and methodical about what
people see in our station.”

Both outlets used heavy TV.
KIKK continued its ‘““Most music
allowed by law” (Film House),
while KILT used the ‘‘Sister’’ spots
done by Nova Productions.

Rochester

WBEE
7.7 95) 113 (7.3) 4 1

This is another great success
story for Country in the Northeast.
WBEE is third 12+ and first 25-54,
piling almost six shares on top of
the last book’s 25-54 number. All
this for a station that signed on
April 2, 1987.

PD Tony Kidd, fast becoming
one of America’s hcttest young
programmers, pointed to a number
of areas which were “shored up’’ in
recent months and which contri-
buted to the huge increases.

“We became more market-fo-
cused,” he said. “Our announcers
were out more than ever shaking
hands. On-air talk centered more
on what people were talking about,
and oon telling our life group about
things they could get involved
with.”

Kidd said WBEE also changed
its music. “We went away from the
AC-based stuff and played more
new traditional,” he said. Kidd's
oldie/current ratio is 65/35, with
weekends more current-oriented.

WBEE used “oppertunistic” TV
spots and ‘““did a lot cof billboards,”
Kidd said. “This beeomes a very
mobile market when the weather
turns nice.” The station also gave
away a $30,000 mini-motor home,
registering listeners wherever staf-
fers made appearances. Those
hearing their names on the air and
calling in the specitied time won
$92 and a shot at the grand prize.

Coming
Attractions

* Next Week: Buying TV ads
for the tall. How will the networks’
lack of new programming affect
you?

e August 26: A cioser look at
this: spring’s. 12+ winners. How
and what they did to comé out on
top.
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REPRISE, RCA ISSUE SINGLES

NASHVILLE THIS WEEK

A Double Dose Of Rogers

A couple of weeks ago programmers received Kenny
Rogers’s new Reprise single, ‘“When You Put Your Heart
In It.” But wait a minute. Many of them have already re-
ceived another Rogers single, RCA’s “I Don’t Call Him

Daddy.” Confused? Read on.

Even though Rogers joined the
WB/Reprise family earlier this
year, RCA still planned to release
another single from Rogers’s last
LP, “I Prefer The Moonlight.”
(The song will also be on Rogers’s
soon-to-be-released Greatest Hits
LP). In an effort to avoid any con-
flict between the two singles, RCA
called Rogers’s Nashville head-
quarters and was told the Reprise
single would ship in October. So
RCA set its release for the end of
July.

However, Reprise’s tentative re-
lease date was moved up when the
US Olympic gymnastics team
chose the tune as its official theme
song. As WB Sr. VP/Promotion
Nick Hunter points out, ‘‘Had we
waited until October to release the
single, the Olympic Games would
be over.” And Reprise wouldn’t

have realized the full benefit of the
increased visibility.

By the time RCA found out about
the date change, “I Don’t Call Him
Daddy” had already been mailed.
Phone calls between the two labels
confirmed the misunderstanding
wasn't an attempt to “step on any
toes.” Summing up the unfortunate
situation’s eventual outcome,
Hunter deadpanned, “It’s the joy of
victory and the agony of defeat.”

Rabbitt In Redbook

The July 88 Redbook contains a
first-person account of the death of
Timmy Rabbitt, the young son of
singer Eddie and wife Janine. Rab-
bitt talks about the trauma, heart-
ache, and the decision to put his ca-
reer on hold: “My wife, daughter,
and son needed me, so music had

to be put on the back burner.”

Rabbitt recently became the
honorary chairman of ACT (Amer-
ican Council On Transplantation),
which helps match organ donors
with recipients. He’s currently in-
volved in a public service cam-
paign to increase awareness of the
organization. For more informa-
tion, call 1-800-ACT-GIVE.

Riders On The Radio

Comic singing cowboys Riders
In The Sky will begin a radio series
for the National Public Radio net-
work, kicking off in October. The
series, which takes its name from
the group’s new “Riders’ Radio
Theater” LP, will present Western
music, comedy skits, and drama
designed for the family audience.
The original concept called for a
two-part special. Response promp-
ted a 13-episode commitment,
which recently expanded to a full
season of 52 segments. More than
100 NPR outlets have signed to air
the series.

—Debe Fennell

The new single

from the album

Produced by Neison Larkin
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Station Of The Year

o Large Market: WCMS/Norfolk;
KIKK/Houston; WMZQ/Washing-
ton; KNiX/Phoenix

* Medium Market. KASE/Austin;
WTCR/Huntington, WV; WIVK/
Knoxvilie; WSM/Nashville;
KRMD/Shreveport

* Smali Market: KKIX{Fayette-
ville, AR; WCHY/Savannah;
WAXX/Eau Ciaire, WI; KYKX/
Longview, TX

GM Of The Year

e Large Market. Neil Kearny,
WBVE/Cincinnati; Paul Willensky,
WMZQ/Washington; Craig Mages,
KIKK/Houston

* Medium Market: Jerry Atch-
fey, KSSN/Little Rock; Tom WIk
liams, KRMD/Shreveport; Jerdan
Buliard, WZZK/Birmingham; BIll
Berry, WMTZ/Martinez, GA

* Small Market: Paul Bowman,
KFOX/Gardena, CA; Sherreli Jack-
son, WKDX/Hamlet, NC; Mlke Gat-
ons, KYKX/Longview, TX; Gaylon
Christie, KOOV/Copperas Cove,
™
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CMA Broadcast
Awards Finalists

The CMA has released the names of the 1988 finalists
for the Radio Broadcast Awards. An anonymous panel of
judges selected the nominees from submitted entries. Win-

e annual membership meeting

PD Of The Year

o Large Market: Jim Robertson,
KIKK/Houston; Bobby Kraig,
KPLX/Dailas; Michaei O'Malley,
WYNY/New York; Bob McNaelill,
WMZQ/Washington

* Medium Market: Mlke Carta,
KASE/Austin; Ray Randall,

KRMD/Shreveport; Phil Hunt,
KSSN/Little Rock
* Small Market: Tim Wilson,

WAXX/Eau Clalre, WI; Scott John-
son, KYKX/Longview, TX; Roy
Gene Muncle, KJCS/Nacogdo-
ches, TX; Randy Chapman,
KALF/Red Biuff, CA

MD Of The Year

e Large Market: Joe Ladd,
KIKK/Houston; Mac Danlels,
KPLX/Dallas; Diane Palmer,
WBVE/Cincinnati

* Medium Market: Eric Marshall,
WSIX/Nashville; Mark Lapointe,
CHAM/Hamilton, Ontario; Bob
Sterling, WZZK/Birmingham

e Small Market: Tim Closson,
WAXX/Eau Claire, WI; J. Kevin Stu-
art, KXKW/Lafayette, LA; Dan Hol-
tander, WLL X/Lawrenceburg, TN.

Grammy Winner

Grammy-winning musician Pete
Drake died of complications from
lung disease at his home in Brent-
wood, TN on July 29. He was 55.

Drake’s “talking” steel guitar
style has graced the records of
Elvis Presley, Tammy Wynette,
George Jones, Bob Dylan, George
Harrison, Ringo Starr, Brenda
Lee, Patsy Cline, Conway Twitty,
and many others. In May 1987

Drake Dead

Drake was presented the Nashville
Entertainment Association’s Mas-
ter Award, one of only four ever
awarded, for his contributions to
the city’s music. Recently Drake
had been working on another al-
bum collaboration with Dylan, but
work on the project had been post-
poned as his condition worsened.
Drake is survived by his wife
Rose, mother Nora Blevins, eight
children, and 13 grandchildren.

Shedd’s Pu

Welk Music Group has reached
mote Music Mill owner Harold She

and Wooden Wonder Music. Under

Manager Russ Zavitson will coordin
Doyle Brown.

/ .
Pictured at the pact signing are
Dean Kay, Shedd, and Welk/Nashv
back (standing, I-r) are Zavitson, B
Howard,who, after eight years with

Welk To Rep

v @

resent
blishing

an agreement to administer and pro-
dd's publishing companies: Shedd-

house Music, Eight-O-Flve Music, Millhouse Music, Tag Team Music,

the terms of the pact, Welk will rep-

resent Shedd's publishing catalogs worldwide and assist the staff in pro-
moting the companies’ copyrights to songwriters. Shedd Professional

ate projects with Welk counterpart

(seated, i-r) Welk Executive VP/GM
ille Division Manager Bob Kirsch; in
rown, and Welk songplugger Doug
the firm, is leaving to enter George

Washington University as a law student.
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MIKE KINOSIAN

AC Radio:
Looking Healthy

Format Seminar Runs Gamut
From Full-Service To Oldies

In many ways, the second annual Adult Radio Confer-
ence presented by Coast Seminars July 29 and 30 in New-
port Beach was a rerun of the event’s Monterey debut last
year. Attendees were enthusiastic, eager to learn, and
eager to share — but the number of registrants was pain-
fully low (about 25). However, those present seemed to
relish the intimate, friendly setting.

KFMB (B100)/San Diego PD
Bobby Rich moderated all ses-

’Inc San ll] Oni

ion

WMonday, July 25, 1988 “The newspaper that brings teers to yout ey

TOKFMB/BI00

Clark & Cavitt
Middays take top
AM slot with
Adults 25-54
According o the Spring '88
Arbitron, KFMB's Clark & Cav-

ior's 6.5 share of adulta (25-54) is
up £7% from the last ratng book.

76KFMB #1 AM STATION 25- 54*

Mornlngs, Mlddays Aﬂernoons, and Nights

Hudson & Bauer
Mornings hold
number 1 position
with Adults 25-54

Hudson & Bauer's 8.8 share (25-
54) narrowly edged out the B-
100FM Mornung Zoo's 8 6 for &
commanding 17.4 share of mom-
ing dnve

tn making the
V.P. . Geners] Manager Paul
Palmer sod. “Clark and Geni
have really worked hard to seren.
them our midday ratings, Becom-
ing the leading AM 25-54 1
middays. 15 a major socomphish-
‘mentand 's 94% pure Clark and
Cavin. Padres bascball wasa't
thet grea: a factor in ther show.

TOKFMB
E VOICE OF THE AZTECS|
San Diego's Hometown
teom

Eiii HEMB
Clark & Cavitt (on the road)

STOP THE PRESSES — KFMB/San Diego announced its spring ratings success in a way many can certainly ap-

preciate. The clever newspaper approach may be just the ticket to spread the
ance.

word about your station’s perform-

gested, “If a song fits, play it.”” As
for turnover, Hamilton revealed

bubblegum ads from an adult-tar-
geted show). Demographics were

sions, and stressed that his concern
is with pleasing San Diego listeners
— not worrying about what trades,
record labels, or other stations
believe his station to be. (Because
some say B100 is actually CHR, the
station’s AC classification has been
controversial.) Rich’s advice:
“Find what you like and go for it.”

Much attention was devoted to
syndicated product such as count-
down shows. The mechanics of
executing programs was covered
in detail, including the aspect of in-
cluding or excluding certain pro-
duct advertisers (i.e., excluding

Session
Nuggets

® Backselling
overemphasized

® Countdowns valid
programming tool

® Oldies are ‘*hot™

ACCELERATION

Management

WMGN & WTDY/Madison Station
Manager Bill Vancil has been promot-
ed to VP/GM replacing Joe Mackin,
who resigned to pursue other oppor-
tunities . . . . KKHT/Houston National
Sales Manager Mira Simon joins KJR
& KLTX/Seattle in a similar capacity.
Succeeding Simon is three-year
KKHT AE Jennifer Wiison
WMYI/Greenville slots Gene Ken-
drick as Sales Manager . . . WSLQ/
Roanoke MD Greg Fry is promoted to
OM/PD ... WIHN/Bloomington, IL
names Jay Livengood PD/morning
man . . . Jill Cohen leaves the news
department at WTAE & WHTX/Pitts-
burgh to become News Director at
WKLR/Indianapolis.

KNUZ & KQUE/Houston news/
sports reporter Wes Johnson has
been promoted to Sports Director . . .
WLS/Chicago morning show producer
Susan Whitaker is appointed Promo-
tion & Marketing Director at KKCW/
Portland . . . Ted Bell is promoted to
MD at WORG/Orangeburg, SC . ..
Bob Staab has neen named Business
Manager at KEX/Portland ... LIz Ken-
nedy adds MD responsibilities to her
midday airshift duties at WYKZ/Beau-
fort, SC.

Air Talent

Bill Stewart is now doing mornings
at 3WM/Toledo KVIL/Dallas

Mira Simon

sportscaster Ted Davis exits for In-
diana Pacers basketball play-by-play
duties . . . WIHN/Bloomington, IL eve-
ning announcer Chris Kennedy
moves to middays, and overnighter
Gary Boatz segues to evenings . . .
Todd James has joined WAGE/Lees-
burg, VA as PM drive/Production
Director . . . Jay Scott has joined the
airstaff at KXKL/Phoenix as host of the
station’s Wake Up Ciub . . . After an
eight-year absence from the airwaves,
Jo Interrante is doing parttime news
at K101/San Francisco.

Miscellaneous

WRRK/Manistee, M! has signed
with the Breeze.

addressed in the overall scheme of
adult listening.

Explaining why her station does
so well in the ratings, KOST/Los
Angeles Asst. PD/MD Liz Kiley
commented, ‘‘Listeners know what
to expect when they tune us in.”

Record Panel Addresses

the fastest rotation on his stations
is once every 8 hours. A well-
received Hamilton line was, “We
are the ‘Music Of Your Life,” and
we’re still living.”
Representatives of the leading
trades — MAC’s Pat McCoy, Gav-
in's Ron Fell, Music Research Let-
ter’s Eric Norberg, and myself —
agreed AC is healthy, although

Backselling, Service

several of us expressed concern
over a possible lack of depth in
tomorrow’s management pool. The
consensus was that the state of AC
is exciting and challenging.

Adult Radio Conference organiz-
ers said that while they were disap-
pointed with the small turnout,
they’ll probably give it another
shot next year. Possible locations
include San Francisco and Santa
Barbara.

The record panel covered sever-
al juicy topics, including backsel-
ling. Narada’s Kevin Schmidt sur-
prised some by stating, ‘“Backsell-
ing is overemphasized. If a song is
good, listeners will find it.”

Addressing a question from a
small market, non-reporting sta-
tion, Columbia’s Sheila Chlanda
declared her company services all
those requesting help. She added
that she’s pleased questions on that
subject in such seminars have
dwindled from six per session to
one.

IN THE MAILBAG

comed.

“Radio stations aren't going to
play every new record — or even
as many as the record companies
think we should. Record com-
panies will continue to kick out
what they think is the correct
amount of new music by new art-
ists. Radio thinks it is way too
much.

“We’'re being asked to lead peo-
ple and manage business under
very different conditions than in
past years. Extending playlists
isn’'t the answer. That's like short-
ening the football field by ten
yards; even if there is more scor-
ing, the points will be worth less
simply because itll take more
points to win.

“When the conversation gets
down to why we're playing the
new Hall & Oates, Bruce Horn-
sby, orRick Astiey, as opposed to
a new act with {or without) a chart
position, my patience grows short.

KF1/Los Angeles morning fun-
nyman Gary Owens sparked the
personality panel, where he repeat-
ed a widely-known (but seldom-
followed) rule of thumb: prepare
one hour for every hour you’re on
the air. O’Liners’ (and R&R col-
umnist) Dan 0’Day brought along
a tape of WLW/Cincinnati PM
driver Gary Burbank.

Oldies Panel:
‘Format Is Hot’

Oldies panel members agreed
their format is hot. KSFO & KYA
PD Bob Hamilton remarked, “It's
the craze of the moment and goes
through cycles.” He said he doesn’t
program to the oldie fanatic, and is
content to be a listener’s second
choice. He added that when covers
of songs such as “I Think We're

Alone Now” and “I Saw Him Last year, Hornsby was a new art-
Standing There” are released, he ist. Know what? My listeners still
puts the originals in a higher rota- consider him a new artist. Same
tion. goes for Rick Astley. My listeners

' still expect us to play the latest su-
Echoing sentiments expressed pect us to play the latest su
by Rich and Kiley, Hamilton sug-

‘Extending Playlists
Isn’t The Answer’

The following excerpts from a letter sent in by KELT/
McAllen, TX OM Tad Griffin may launch some heated dia-
logue on playlists. Your opinions are encouraged and wel-

Tad Griffin

perstars. Even superstars have
good records!

“Radio stations will always be
out to get more ratings. Record
companies will always be out to
sell more records. Until we change
the goals of free enterprise and
the ‘American Dream’ of owner-
ship, we’re going to be doing that
voodoo we all do so well!”

That's how Griffin sees it. We're
interested in your views as well.
Drop me a line or give us a call!

wwWW americanradiohistorv.com
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MARKETPLACE

(R IR O Rt et Btieoins
(jAURIO 7z
i MAKERS

If it's important,
P.0.Box 40876 Signal Hili, CA 90804 (213) 597-8344

A STAR IS BORN

"“Earl Pitts is the single most
popular character | have
ever had in 28 years

"*Gary Burbank (Earl Pitts) has
created some of radio’s fun- "2
niest and most successful I"”

characters.” in radio."”’
Dan D'Day J.Mack Bramlstt
Radio & Records G.M./WDRM
For your

EARL PITTS exclusive, CALL

Donnelly Medla 214/631-7934

Hundreds renewed again!
Free sample!

Write on Station letterhead to

Contemporary Comedy
5804-D Twineing
Dallas. TX 756227

Contemporary

Dave Dworkin’s Ghostwriters presents:

UP YER NEWS!

In the tradition of Weekend Update, a market-
exclusive news parody. Special trial offer: Six
weeks for $20. Ghostwriters, 2301 Unity Ave.
N., Dept. U-3, Minneapolis, MN 55422.. FREE
DETAILS. 612-522-6256

\ LOOK WHAT YOU'VE MISSED!
e The Oprah Winfrey Hair Mousse
Hand Grenade
e Is Doug Henning Bullwinkie?
¢ Bob's Drive-By Shooting Range

2899 AGOURA RD. - SUITE 390
WESTLAKE VILLAGE, CA 91361

1-805-492-0546

swﬂg%h A HIT!

Join the stations who are now a part of the FUNNIEST
pre-produced service avallable. Perfect for
CHR/AC/AOR. Unequaled! FREE DEMO with request
on letterhead.

W.A.Co » 5981 S. Tabor St. * Littleton, CO 80127
POOR Ol' GE”GE'S-Qunuly Fun Nuzpaper

éf FOG.ISH!ISS fur the HOLE FAMILY

otza radio folks quote us....You kin too iffn ya like! i
12 ISSUES fur....$9.99 rr

L
ﬁ BOX 2572-RR » OVIENSIOIO, KY 42302

O Lihers B Y

FREE SAMPLE ISSUE
of radio’s most popular humor service ’,.
For sample, write on station letterhead to: O Lihers

:11060 Cashmere St., Suite #100, Los Angeles, CA 90049

“ust For
uat ot 3)-"8)-\0- e
FUNNY - CLEAN - USABLE FREE SAMPLE!

MONTHLY JOKE SERVICE USE LETTERHEAD

P.O. BOX 2333, DENTON, TX 76202
OR CALL 24 HR. 817-382-2275

WBVR/Russelvﬂle

WDRM/Decatur

o Mone®
WKCQ/Saginaw ¥650°%

KPLX/D alas
WVAF/Charleston

“Phantastic Phunnies g
Hllarious! Origina:

Highi Ro:mbed'
.I '!.,r Provon worldwigs audianca bullder!

10th ANNIVERSARY SPECIAL!
3 month's sampling (over 1,000 topical one-finers) . . . plus ‘Bonus
Gift' Send just $5!! ‘‘Phantastic Phunnies,"* 1343-R Stratford Drive,
Kant, Ohio 44240

LAFFEST

Monthly Humor Service,
over 200 original,
usable Jokes per month!
12008 W. 87th, Suite 115,
Lenexa, KS 66215, (913) 384-9231

TODAY’S HOTTEST
TOP COMICS !

:60 BOFFO BITS WITH STING!

(Digital/Reel to Reel/Cassette)
Call anytime for phone demo or write:
Tom Adams Productions, PO Box 25989, Honolulu, HI 96825.
(808} 395-7500/395-7501.

L] I-.1|||]h1Er

THE FUNNY BU
210 Hollywocd 5., Fitchburg, MA 014206134
(617) 3421074

FREE SAMPLE:
Power Sheets, Box 4858, St. Louis, MO 63108.

FULLY PRODUCED COMEDY
ALL FORMATS

CALL PROMEDIA
800-782-0700 « 201-768-7900

Marketplace -- the Industry’s service
station . . . get it working for you!
Call Ilsa or Dave at (213) 553-4330.

CONSULTANTS

TAKE NO PRISONERS!

DIAL DOMINANCE results from a kilier processing chaln.
Frank Fotiand Jim Somich process Z-100 New York City, WEGX
Philly, and WMMS Cleveland to reduce the competition to
simpering wimp-like sound. Now they can do the same foryoul We
work In the trenches every day and do more than survive ... WE
CONQUERI Call us st MME for more Info: (201) 867-6614 or
(216) 221-7626.

KNFM/Midiand WAIV/Jacksonville
Susan B. Anthony-Jones

*50“‘5% “H'lanously Obnoxious Jock Interactives!”

KNOE/Monroe

CATCH HER!

For demo tape, or to order service call (804) 231-9861 9A-6P EST.

WAPW/Atlanta

U102 WDXE/Lawrenceburq

KOUL/Corpus Christi ~ WLVK/Chariotte

WRvQ/Richmond \WiKJN/Baton Rouge

2 PAGES DAILY! Loaded with “great material.” $5

gets an Info-Bits 2wk trial fast. Or: more info at
Info-Bits, P.O. Box 112576, San Diego, CA 92111.
ALSO! “Famous Birthday Bio’s Almanac.” Indexed!

EMPLOYMENT SERVICES

o Get the hottest R&R
classified listings early!
R&R Job Hotline mails
separately to you three
days before R&R. Call
213-553-4330 to sub-
scribe today. Visa/Mas-
terCard/AmEx.

B8 - (vt

Presents
8/19 — “NIGHTMARE ON ELM STREET 4:
THE DREAM MASTER”

interviews with
Robert Englund (“‘Freddy Kruger”)
No Cash — No Inventory — No Barter
Free Satellite Delivery Hard Copies Available
Contact Lori Lerner at (213) 457-5358
Call for list of interviews available

English psychic & radio personality. Currently working Major |
Markets & resident psychic on nationaily syndicated show.
Let's ralse a little KANE in your market! Info & Demo

(606) 259-1933.

[
MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and ac-
companied by check. One-inch minimum; additional space
up to six inches available in increments of one-inch. Rites
for R&R Marketplace {per inch}:

Per insertion

1 Time $65.00
6 insertions $60.00
13 insertions $55.00
26 insertions $50.00
51 insertions $45.00

Will include logo or other line art on ads of two inches or
more if camera-ready art provided. Deadline for Market-
place ads is 6pm Thursday, one week prior to publica-
tion date. Marketplace ads are non-commissionable.
Submit to:

Marketpilace

RADIO & RECORDS 1930 Century Park West

Los Angeles, Calif. 90067 {213) 553-4330

| —

wWwwW americanradiohistorv.com
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FEATURES PREMIUMS/PROMOTIONS RECORD SERVICES

e e e ————— e ———

BOOST YOUR RATINGS!

OLDIES BY THE THOUSANDS
ON AIR PSYCHIC - Call for NEW EXPANDED UP-TO-DATE CATALOG of 4o-fom

David Guardine, peychic te the stars and celebrities can SpGCial | oldies from the past 40 years. Pop, R&B, Classic Rock,
help you and your listemers to ebtain love, health and ricing & Country & Jazz included. Write to:
wealth. Call or write anytime. P ] W M

David Guardino ¢/o MGGIII, PO Box 2638, Clarksville, TN 37042 F REE

(615) 747-8708 (615) 986-4046  (615) 675-0150 (615) 226-3522 catalogue. Box 868455, D.p(; :3“29 i;?:o::mm,uooou
FREE phone interviews-ask for Gayle. No barter/mo cash. aua[lty PROMOTIONAL )

PERSONALITY RADIO by Dan 0°Day

- e T L LT L L L L L
f NOTHING BEATS ‘ PROMOT'ONS 292 pages devoted to helping you put your career on the fast track: Show
e R Ty 2 1 . Prep, Building A Bit, On-Air Calls, Creating Character Voices, Using Calendar
: OUR WEENIE w ,-y’v ! Bits . . . plus O'Day’s highly praised, exhaustive chapters on Job Hunting
] X1t 1275 : v = and Contracts . . . and interviews with Dees, Brandmeier, The Greaseman,
8 For Free Samples Call TOLL FREE A ] He's Back Again! Howard Stern! “‘A realistic look at the fundamentals & principles of personal-
: 1-800-225-5061 Ext #248 ' o T N : ity radio...a value at twice the price!”'—John Lander, KKBQ/Houston
' or write o, . D R I |_ l N I Only 52495 o f & 11060 Cashmere St, Suite #100
i the e ngm'g H U e 0 L\ners Los Angeles, CA 90049
‘ ¢
L the EleChnIC IE":
Lo oo O Bou 2715, Quincy, WA 02263 _ 4 And his 1988 Underground Tour s MUST

hen your recard is running out, GALAXY is there for you! Bvery bi-weekly issue 1s loaded wih reliable information
bout the BREAKING SONGS and the CURRENT ARTISTS! Plenly of it loo, for each and every artist. Who hey are
vhere they came from, what they did before. what they're doing now. All written in shorl, one-thought *"bits —ready
read when you need them most! You'll be the music authority your listener s expect with GALAXY's facts at your fingertips'
LUS a daily almanac, birthdays, calendar, News & Trivia, movie & TV star updates. career & indusry briefs and MORE

m I;’: WILD, WEIRD, WACKY ... and it WOI:'lf,S!
BURIED ALIVE”

P‘““““““““““\\

ery issue
M UDD Y MITCH 1 3 ust write or zall for a FREE SAML‘SUE Please indicat COUNTR\'Gvf\OIle;T\EMPOMRV music edition
- R XY
PRODUCTIONS The Most Bizarre Promotion GALAXY))  moswe iy vasss
Affordable original & personalized show opens & 0' the su mmel‘!
. LU KEG : : ; ;
TR A ATl v bosias rom ot o | R
3 Py . Py d ¢
971-3890. Muddy Mitch Productions, 4315 o $$ Maker o High Profile Remote T el
patients out for home visits
Azalea #220, Lisle, IL 60532. o Traftic Buider » Fundraiser i P
‘‘Sales from the crypt were “*. .. One of the hottest /'1 72};’” //1 /. e

Rttt R RS RT R RS RS R R R R R R R hRaa . fantastic™' - promotions in years!’ M e
— Sharon Taylor-Wood — Jerry Clift .
MUSIC SERVICES KSLX/Phaenix Programmli’:g Consultant SPN\?\_E. 24UGMBSDV|LML2’R5RDS7382.§.’
GOLD LIBRARY Exclusive Engagements, BOOK YOUR CITY NOW!
CALL ROBBIE (818) 719-0059 READER SERVICES
o The Top 1500 Hits From 1955-19/1 AT
e Most In Steren The R&R

Call for more information and special prices RECORD SERVICES B Year En d %‘7::‘.

IN STEREO

918-492-7222 . "
~ MsA THE GREATEST HITS Review Pack” only
\\\\\ijﬁ‘o‘m‘(fgiilﬁfﬁ\\\\ OF ALL TIME! All the hits 1974-1987 $25*

New 80 page Oldies Catalog of 45’s, CD’s & LP’s

PRODUCTION SERVICES ... 50’s, 60’s, 70’s, 80’s. FAST SERVICE. Call Kelley at R&R 213:553-4330 I
Special radio discounts. Write or call NOW! l

F» ®
150 MYSTERY VOICES | THE GOLD VAULT Subscribe

From Manson to Einstein. Great for contests on music or talk shows. i

ag B (616) 349-9413 l
M Order 25 Voices, for $25.00 (with clues). Send
g (;incl:sm!um rder oices, for (with clues). Send for 5 free tOday b
G"“n7osz°1n;dn'1:nrrprh“ Marketplace -- the Industry’s service
afilo Ave. - . .
Winnetka, CA 91306 station . . . get it working for you! Call Kelley at R&R
(818) 347-3902 ' . g

\ ! ]J Cali Ilsa or Dave at (213) 553-4330. 213.553.4330 < -

OPPORTUNITIES

OPENINGS OPENINGS OPENINGS OPENINGS

Openings In all size markets. AND YOU CAN

We Need You -- Now

RADIO J OBS ?izer?gTs':Ev'?c:I';ELIYT:OT'EQIb?:ib(lJnuISd:rt\et:loeb NATIONAL, the acknowledged leader in radio personnel placement since 1981, is low on
Weekl letter lists g 9 5771 g available talent for all size markets. Because more and more radio stations are adding to the
Y newsletier hundreds of cur LINE. 800-237-8073, thousands that have used our service to seek out and hire those whom we represent, we

rent openings for Disc Jockeys and News

Casters. Mail check or money order to need you — if you are seriously seeking a career move in announcing, programming, news,

sports, production or sales, contact NATIONAL immediately. For complete registration infor-

groadcast Job Services, 15200 A. Shady ‘ mation. write or call: A
rove Rd., Suite 532, Rockville, MD ) ) & ~°~
20850. $5.95 per week or $15.95 for six NATIONAL BROADCAST TALENT COORDINATORS !

weeks. (301) 340-1882.

Dept. R,, P.O. Box 20551  Birmingham, Al 35216 ¢ (205) 822-9144

wWwWW americanradiohistorv.com
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OPPORTUNITIES

OPENINGS

|
HARDT & STERN, P.C. | Whether you're in market 2
ATTORNEYS & COUNSELORS | 0 market 222 you deserve
SUITE 660 quality, affordable, legal
208 SOUTH LaSALLE STREET | representation. Call or write
CHICAGO, ILLINOIS 60604 | “Doc” Elliot Pollock for 3
(312) 263-6868 free, no obligation brochure.

NEED TWO OF THE BEST SPORTS
BROADCASTERS IN THE NATION:
Strong personalities to host talk shows and cover

major teams. Major and Medium Marksts.
PRODUCTION DIRECTOR:
Major Market adult oriented station needs
seasoned, highly creative super star.
Tapes and Resumes.
BRUCE MARR & ASSOCIATES
PROGRAM CONSULTANTS
1855 Del Monte Lane
Reno, Nevada 89511

I HEAT'S ON
TR E T

If you're tired of screwing around with your
career and feel it’s time to make some waves, we
may be able to help. We are a TALENT AGENCY
| that works with radio & TV talent we believe in,

and there’s NEVER a commission due us from
your salary. T&R's to: Dick Joseph.

WESTWOOD PERSONALITIES

6201 Sonsef Blvd., Suita 8,
Hollywood, CA 90028
213-851-5768

EAST

WBCN/Boston seeks parttime Produttion Assistant. Creative
and traditional skills in writing and production 8 must. No
calls. T&R: Oedipus, 1265 Boylston St., MA 02215, EOE
(8/5)

MOR seeks mature sounding AT’s for future full and parttim-
ers. Beginners welcomed! No calis. T&R: WTKO AM, Box 10,
Ithaca, NY 14851. EOE (8/5)

Radlo anchor-reporter. Coverage of two states and local
news. T&R: WNHV, Rob Chandler ND, Box 910, White River
Jet., VT 05001. EOE (8/5)

Production Director for the Northeast's top Country station.
Creative, organized and experienced. WBBF & WBEE, 500
Forman Bidg., Rochester, NY 14604. EOE (8/5)

Weekend AT needed at 50kw WEBE108 FM. T&R: Curt Han-
sen, 50 Washington St., Norwalk, CT. 06854. EOE (8/12)

Maine’s first FM, Classic Hits Eagle 94, seeks moming air
talent. T&R: Jim McKenna, Box 330, Lewiston, ME 04243.
EOE {8/12)

Needed yesterday! News Director/reporter for WSPI. Send
C&R: Rick Ricigliano, Third and Oak St., Mt, Carmel, PA 17851.
EOE (8/12)

IS THERE A WOMAN

WITH THE TALENT ...
...lobetheita_rofmFMAduhCon-
temporary morning show? Not the
newsreader . . . not the second banana
... but the star. We're offering a great
opportunity for a female performer to
win big in a Top Ten Market. Are there
any takers?

LCD Assoclates
Suite 452
301 North Harrison Street
Princeton, NJ 08540

i ing for a creative person not afraid of long
i hours, with a keen sense of purpose and o

E 4

organizational skills. Send resumes to Ray
Wl Graham, P.O. Box 11, Brookfield, CT 06804.

-
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TRULY COMPELLING TALK
Personality to juggle issues one day, fun
on the phones the next. Competence with
a guest and solo head to head with callers.
Eastern medium market. Tape & resume
to Radio & Records, 1930 Century Park
West, #165, Los Angeles, CA 90067.
EOE
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THE MAJOREST OF MAJOR
MARKETS

Attention most wonderful radio per-
sonalities in the galaxy. This is your
super-ultima-mega opportunity. The Ma-
jorest of Major Markets is about to ex-
plode with the first innovation in radio
since the invention of the transitor.
Brilliance is needed to complement this
new approach to adult music in areas of
moring personality or personalities, per-
sonalities who sleep later, promotion
director, who, if doing the job right never
sleeps, and production whiz. If you have
the talent and desire, if it’s in your head
and heart to fulfill that creative motiva-
tion that first brought you into radio, in a
supportive environment, rush your stuff
to Radio & Records, 1930 Century Park
West, #154, Los Angeles, CA 90067.
EOE

[E

BIG SIGNAL FM . .. s
. . . seeks morning AC talent. Outstanding @
opportunity for hard working individual to
@ Polish Skills under guidance of consultant g
@ within supportive organization. T&R to Kim @
8 Stevens, WKXZ, PO Box 552, Norwich, NY @
8 13815 or call 607-334-2218. EOE a

6-MID & PARTTIME
Immediate 6 to Mid. and parttime openings in
major university town. Rock & Roll CHR. C&R,
Paul Demille, B103, PO Box 888, State College,
PA 16804. EOE

[ E S AR SRR

93 WHYN-FM
Needs morning personality. Friendly, good
ringmaster, community involvement, humor for
AC in Springfield, MA. RUSH T&R to Bill Hess,
PD, PO Box 9013, Springfield, MA 01102, EOE
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l Top rated New England AOR seekingl ‘

l intelligent, mature, hard working,l
creative Morning Person/Production
§ Whiz to join our fast growing Company.
T&R to Jim Leven, Program Director,
B waQy, 45 Fisher Avenue, East
‘ Longmeadow, MA 01028. EOE M/F '
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GENERAL SALES MANAGER for Vermont
regional powerhouse, WEZF 93 FM Radio. Ex-
perienced media pro will work directly with
Knight Quality Stations Senior VP and General
Manager to manage excelient advertising sales
team at this state-of-the-art Format 41 Class C
Iljll Send resume to: Tom Pierce, WEZF, Box

1093, Burlington, VT 05402. Equal Opportunity
Employer.

OPENINGS

NE_EDED YESTERDAY:
Air staff for new “Good time” oldies station.

If you know and love 50’s & 60’s music, are
adult but energetic in presentation, like per-
sonal appearances, and can handle inventive
production, rush tape, resume, and produc-
tion samples to Lowry & Company, 5888 E.
Onyx Ave., Scottsdale, AZ 85253. EOE. NO
CALLS,

ATTENTION N.Y. AREA DJ'S!
Earn more In a day than you do in a week!
“HOW TO MAKE BIG MONEY IN
VOICEOVERS. Intensive one day seminar Sun.
8-21. For radio professionals only.

212-807-5542.
[!08 m]

TRAFFIC REPORTER for 50,000 watt
Southern Connecticut AC. Citizens band
knowledge helpful. T&R to Curt Hansen,
WEBE 108FM, 50 Washington St., Norwalk,
CT 06854. EOE
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SOUTH

KNIN FM/Wichita Falts, TX seeks PD. Also other possible open-
ings. T&R: Box 787, 76307. EOE (8/12)

oW B W

Country moming talent and promotions/midday announcer
needed immedisately. Must be clever and witty. T&R: WCHY,
Box 1247, Savannah, GA 31402, EOE (8/12)

ND needed in SW Forida by AM/FM. Must be aggressive and
community-minded. Able to track down local stories, T&R:
WCCF-WQLM, Michael Kenny, Box 1929, Punta Gorda,
33950. EOE (8/12)

Country station seeks AT for future openings. All air shifts.
Salary, T&R: Consultant, Box 38061, Tallahassee, FL 32315.
EOE (8/12)

Program assistant with good copy skills and production needed
tor future opening. Females encouraged. T&R: Bay 96, Alex
Michaels OM, Box 96, Panama City, FL 32402. EOE (8/12)

Come have fun on Georgia’s Coast. Public Service Director/7-
mid sought. Females encouraged. T&R: WAEV, PD, Box 727,
Savannah, 31401. EOE (8/12)

WKXC/Augusta’'s new Country leader is accepting T&R's for
full and parttime openings. Randy Bush, 802 E. Martintown
Rd., SC 29841. EOE (8/12)

WIOD PROGRAM DIRECTOR 1
Looking for formatic mechanic with 3-5
years radio programming experience.
No News Directors! People skills, ability to
lead, promotionally minded. EOE. (No calls
please) Bill Wise, WIOD, 1401 North Bay

1
1
]
)
]
]
1
i
1 Causeway, Miami, FL 33141.

L-----

Top 50 North Carolina Aduit Contem-
porary FM now accepting applications
for nighttime love songs host. Send T&R
to Radio & Records, 1930 Century Park
Waest, #141, Los Angeles, CA 90067.
EOE

FLORIDA FM-AC
Morning slot available in coastal market
for a talented person or team. Great pay
for great talent. Rush T&R to Radio &
Records, 1930 Century Park West,
#162, Los Angeles, CA 90067. EOE

OPERATIONS MANAGER
for WSIR-AM, must have knowledge of news
operation, play by play sports and automation.

T&R to Ms. Tonda Thomas, WSIR, Winter Haven,
FL 33880. No calis. EOE

www.americanradiohistorv.com
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Major Black/Urban FM Glant has im-
mediate opening for hot sounding, en-
thustastic, hard working team players.
Must have excellent production skills, en-
Joy personal appearances, and have a
winning attitude. If you want to play on
this team, rush a T&R with production
samples. Send to: Andre Carson, P.O. Box
38, Sumter, S.C. 29151. EOE M/F

L AR EEEEEES

L] Production to Radio & Records, 1930
id Century Park West, #160, Los Angeles, CA

F )
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MIDWEST

KFMZ/Columbia seeks experienced production pro. Whatever
it takes to sell advertisers and motivate listeners. T&R: GM,
Box 1345, Columbia, MD 85205. EDE (8/5)

Moemning news anchor with personality needed immediately.
T&R: WQHK, Curt Miller, Box 6000, Fort Wayne, IN 46896,
EOE (8/5)

Suburban Minneapolis-St. Paul Country combo seeks two
ATs with production skills. T&R: WIXX, 125 East Third St.,
New Richmond, Wi 54017. EDE (8/5)

Soon to be 50kw Country FM in Southwest Oklahoma seeks
experienced announcer for momings. T&R: KFXI, Box 433,
Lawton, 73502, EOE (8/12)

Programmer/AT needed for Full Service, community-oriented
AM near Cincinnati. T&R: WMDH, 2081 Fairgrove Ave.,
Hamilton, OH 45011. EOE {8/12)

Help! Morning person needed for college city. Programming ex-
perience helpfut. Must be community-minded, warm and pro-
tessional. T&R: KASI, Box 728, Ames, IA 60010. EOE. EQE
812}

Leading CHR, KCLD AM-FM/St. Cloud seeks brilliant news an-
chor/reporter. T&R: Blake Patton, Box 1458, St. Cloud, MN
56302. EOE {8/12)

Midday talent needed yesterday for leading N. Oklahoma and S.
Kansas CHR. Must be dedicated. T&R: KIXR, Steve Chase, 205
W. Hartford, Ponca City, OK 74601. EOE (8/12)

KLTA FM seeks afternoon driver with superior production skills.
Must be a team player and strong voice. Competitive bucks.
T&R: Dan Michaels, Box 2027, Fargo, ND 58107.

Dynamite moming talent and team player needed to join Magic
96. T&R: KQHT, Steve Gunner, Box 1037, Grand Forks, ND
58206. EOE (8/12)

Professional PD/OM: Require leadership, news and promotions.
Females encowraged. C&R: WYTE FM, Barry Nienow, Box
1030, Stevens Point, Wi 54481. EOE (8/12)

Moming Country AT needed by Missouri’s most powerful FM.
No button pushers. T&R: KMZU, 102 N. Mason, Carroliton
64633, EOE (8/12)

NEWS/AM SUPPORT TALENT
KXXR/Kansas City seeks experienc-
ed, successful talent for news and
morning show support. Great
writing and on-air skills a must.
Ability to do voices helpful. Send
tape, resume and writin sam4ples to:
ornings, Post Office Box 414500,
ggﬁsas ity, Missouri 64141-4500.

KXXR is an equal opportunity employer.

*WKTI

® ®
Milwaukee’s #1 FM station is looking for an

@ cxperienced Program Director who lovesto @
win! Excellent understanding of Contem-

® porary Radio, combined with strong skills in @
leadership, strategy and marketing required.

® Send your information to Doug Kiel, ®
V.P./G.M., 94 WKTI, East Capitol Drive,
® Milwaukee, WI 53201. EOE [
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58108. A great CHR in a fine city. EOE

Fargo-Moorhead’s CHR powerhouse, Y-94 is searching for an ultra talented PM
drive/production director. You must have a winning attitude and creative skills. if
you've got an act that sizzles, aren't afraid to make public appearances and think
you can manage the production department of one of the Midwest's most
respected stations, rush your T&R to Jack Lundy, Y94, PO Box 2466, Fargo, ND

e

e

SALES MANAGER: KOMA/
KRXO, Oklahoma City...

... seeking the right person with exceptional
leadership and motivational skills to manage
solid local staff of seven people and report
directly to General Manager. Must have
senior radio sales experience at both re-
tail and agency levels. Management experi-
ence preferred. Diamond Broadcasting, Inc.,
Chicago will be taking over the properties on
or about September 1, 1988. Send resume and
relevant information in confidence to Seth
Mason, Diamond Broadcasting, Inc., c/o
WXRT-FM, 4949 W. Belmont Ave.,
Chicago, IL 60641. EOE

[ »
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= ADULT MORNING TEAM O
B Top 10 Classic Rock Station is looking g
® jor an adult morning team! Two people B
@ that can have fun and entertain the 25+

o audience without sounding silly, stupid ®
@ or childish. Need hard working ag-e
=gressive team who want to come into=
® the market to win. Send T&R to Radio &
! Records, 1930 Century Park West, ®

® #151, Los Angeles, CA 90067. EOE o

PRODUCTION/COPYWRITER

KXXR/Kansas City seeks experienced pro-
ducer with strong copywriting and multi-
track production skills. Ability to create com-
mercials that meet objectives a must. Good
voice and people skills helpful. Send tape,
resume and writing samples to: Production,
Post Office Box 414500, Kansas City,
Missouri 64141-4500. EOE

KXXR is an equal opportunity employer.

=
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MORNING ENTERTAINER
wanted to join a great staff in a Top-50
market. Great city, top-notch facility.
AOR/CHR experience helpful. This could
put you on the map. T&R to Radio &
Records, 1930 Century Park West, #166,
Los Angeles, CA 30067. EOE
M/F EOE

HOT JOCKS WITH HOT PRODUCTION
abilities needed for about-to-grow radio
group. Send T&R to Radio & Records,
1930 Century Park West, #147, Los
Angeles, CA 90067. EOE

ON AIR PROGRAM DIRECTOR
for Top 50 Market Oldies Station. We're
looking for someone who knows how to
have fun with the format. Great physical
plant. Growing company. Send T&R in
confidence to Radio & Records, 1930
Century Park West, #164, Los Angeles,
CA 90067. EOE

1
i
[
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WE'RE NOT REBUILDING.
WE'RE RELOADING!

I'm coming off middays. My evening guy is
moving to afternoons. Are you good enough
to take our places? You give me great talent
and you'll work for a great company, in a
great facility. Be ready to strut your stuff in
Grand Rapids with lots of promotions. T&R
(include references) to Corey Scott, WSNX,
875 E. Summit, Muskegon, MI 49444.
Females and minorities encouraged. EOE

'SUNNY

UNNY MORNING

NEWS TALENT

Do you understand what appeals to
18-34's? Can you write and deltver news in
a conversational, upbeat way? If you
answered yes to both questions, I want to
hear from you. Send one written newscast
and T&R (include references) to Corey
Scott, WSNX, 875 E. Summit, Muskegon,
MI 49444. Females and minorities en-
couraged. EOE

OHIO
CHR

LOOKING FOR CREATIVE
MORNING TALENT IMMEDIATE-
LY. No phone calls please. Send
Tape, resume, and photo to Gor-
man Media, 19754 Tan Bark,
Strongesville, OH 44136. EOE

OPENINGS

General Sales Manager needed for new Tucson FM. Rare oppor-
tunity, great lifestyle. Rasume: FM, 2509 N. Campbell, #342,
AZ 85719. EOE (8/12)

Program Director needed for new Tucson FM.
Experienced,creative pro with strong promotional skills. T&R:

FM, 2509 N. Campbell #342, AZ 85719. EOE (8/12)

KRXR seeks AT. Beginners welcomed t00. Must be motivated.
T&R: GM, BOX 465, Gooding, 10 83330. EOE (8/12)

Our overnighter went across town for PM drive. CHR KKMG
seeks overnight AT. Females and minorities encouraged. T&R:
3426 N. Elizabeth, Pueblo, CO 81008. EOE {8/12)

Promotions Director for leading So. Cal combo with two years’
experienced. Resume: KMEN & KGGI, GM, Box 1290, San Ber-
nandino, 92402. ECE (8/12)

|

-------------‘

AC IN TOP 100 MARKET
IF you are a FUN, ADULT personality who
would like to be the leader of a three per-
son morning team, RUSH T&R to WILS,
600 W. Cavanaugh, Lansing, MI 48910.
Atun: Kellie Turner, PD. EOE

n

ardino, CA 82408. EOE (8/6)

| Extra bucks parttime. If your woiking fulitime in Southern CA;
T&R: KQLH, Ric Santos PD, 507 Inland Center Mall, San Ber-

KLAC/Los Angeles seeks weekend personality to fill two
prime weekend shifts. T&R: Steve LaBeau PD, Box 7806, CA
91510. EOE (8/5)

KIDO AM seeks mature member for our morning news team.
News knowledge, production and board skills a must. T&R:
Kevin Ross, Box 63, Boise, ID 83707. EOE (8/5)

Wanted: Hot Production Director for the hottest AC in Ameri-
ca. Must be great. Salary requirements, T&R: KQLH, Joe
Bello OM, 507 Inland Center Mali, San Bernandino, CA
92408. EOE (8/5)

AM drive/Production Director for Portland suburb AC. Major
community involvement a mustl No calls. Salary, C&R: Rich
Patterson, Box 1099, McMinnville, OR 897128. EOE (8/5)

wlley
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KSJQ, Q-97, Modesto/Stockton’s Top Ur-
ban/CHR is looking for a MORNING
KILLER! We want a personality, not a card
reader. Someone who can CRUSH A ZOO.
If your bits are brief and you can complement
a music intensive format, send your tape, in-
cluding production samples, resume with
references and why we should hire you today
to KSJQ/Q-97, 814 Fourteenth St., Suite 4,
Modesto, CA 95353. M/F EOE

DURANGO COLORADO AC seeks moratng
drive personality. No beginners. Live &
work in mountain skt resort. Send tape &
resume KIQX, P.O. Box X, Dgo., CO
81302. EOE

FM STEREO

H

1

CABLE TV

WORK FOR THE INDUSTRY'S BEST. We
need a career minded individual to work a
protected territory selling cable TV. You'll
earn top commissions, excellent bonuses,
incentives, and full company benefits. We
need two serfous minded individuals look-
ing for growth potential with a desire to
be #1. Work in a professional environ-
ment that spells money, excitement and
your future. Call Beth (213) 217-7632.
EOE

PRODUCER

Major Los Angeles morning show seeks on-air

producer with excellent writing skills. Can

you write “Tonight Show” monologue one-

liners? Bits and character voices a plus! Please

send samples of one-liners, resume, and tape

to:
M/F
EOE

P.O. Box 76860
Los Angeles, California 90076

NEWSPERSON

Top-notch Los Angeles station seeking a
News Personality! Someone with a style
that communicates & shares the news with the
audience. No “announcer types” please. The
right person could become an integrai part of
our morning show. Tapes & resume to:
P.O. Box 76860

M/F  Los Angeles, California 90076
EOE

LRSS A TAR S ALE SRR ATANINNIVINRY

PRODUCTION WIZARD
WANTED!

Creative demands exceeding our present
capabilities. Multi-track master needed to
head department and generate fresh, ef-
fective production. Killer promos a must!
Copywriting skills a plus. You create . . .
someone else handles the dubs and
drudgery! Rush only your best on cassette
{no meat & potatoes production) to: Radio
& Records, 1930 Century Park West,
#163, Los Angeles, CA 90067. EOE

WWW . americanradiohistorv.com

OPENINGS

SO. CA CHR
WANTED: Creative morning entertainer.
You’'ll compete with the big boys. We'll

supply the tools, you supply the fun,
topical, fast paced morning show, ap-
pearances, parades and the time it takes
to be #1. Rush tape, resume & Dpicture to
Radio & Records, 1930 Century Park
West, #150, Los Angeles, CA 90067.

2199

M KKRZ/Portland looking for premiere production P
9 talent to take station into the 90s. Muiti track, ¥3
1] cinematic production with sizzle and style is
what | am looking for. Minimum flse years ex-
perience. Send tape and resume to Sean Lynch, *
MW KKRZ, 4949 Southwest Macadam Avenue, |
i Partland, Oregon 97201. No calls please! Equal 5

: Opportunity Employer.

S.F. Bay area Hot AC FM looking for |
News Director and Week-end An-
nouncers. Pros onlyl Rush T&R to Radio
& Records, 1930 Century Park West,
#161, Los Angeles, CA 90067. EOE

EXEXREREEEXAET TR KSR KA

KKRZ/Portland looking for hot air personailty to
energize night show. Multi tack production
skills a must. Programming ex>erience a plus.

*

ETEXEEETY;

29 Send tapes and resumes to: Sean Lynch, KKRZ,
£34949 SW Macadam Avenue, Portland, Oregon
b4 97201. No calls please! Equal Opportunity i
Il Employer.
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POSITIONS SOUGHT

Excellent voice, strong in production. Team worker with four
years’ experience in S. CA wants to ezpand. Good for person-
ality station. C.F.: (619) 446-2472. (8/5)

Strong female talent seeks strong ADR/CHR ieader. Voices,
bits, production, and personality my forte. Let me bring them
to your station! KATE SUMMER: (615} 875-0212. (8/5)

Rowan & Martin, JIMBO and the Rose. High profile, creative
morning team ready to blow the competition out of the water|
(518) 583-0696. (8/5)

19 years’ experience. News/morning man/production/PD/-
ND. Good voice, hardworker and stable. Medium large
markets. Available immediatley. LARRY KAY: (717)
653-2500. (8/5)

Aduit communicator/musicologist ready to make your AC/
Oldies station a winner. Five year pro who knows how to win.
ROB: {(312) 577-5771. (8/5)

First ad drew fire. Sorry about that. Deep voiced maie anchor
can’t reach right octave. Anchor/sidekick AL SELLERS for-
merly with US-99 Chicago is looking. (818} 781-1294. (8/5)

Captain Funk’s Comedy College — A new concept available
for your drivetime. Find out what beats a day at the zoo! Con-
tact the Captain for details. (6171 738-6758. (8/5)

News/Public Relations pro seeks news/sports anchoring or
talk in Northeast. Creative, energetic, and informedl BOB:
{914) 725-5813. (8/5)

POWER 95 NYC ad/promo administrator ready for program-
ming opportunity at your CHR/ADR. Will relocate ASAP. AL
REINOSO: (718) 544-9347. (8/5)

Personable. professional. and like to get Wacky. Voices.
Great production. Four years' experience. Try me. Any for-
mat. DOUG: (717) 473-3767. {(8/5)

Hungry. hardworking. AT/copywriter seeks small market
CHR/AC home. Not afraid of a challenge. Will relocate any-
where. For T&R, NORR!S: (602 829-0177. (8/5)

Major market and group programmer/consultant. You know
me by my American Express. Call now for your future Arbi-
tron/revenue success story. (415) 381-8753. (8/5)
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POSITIONS SOUGHT

Seasoned morning pro/PD seeks challenge in a larger market.
Make offer so we’ll both win. AM’'s welcome too. (606}
259-2883. (8/12)

Major market CHR talent with ten years' experience is available.
(305) 721-0582. (8/12)

Trustworthy, Royal, Helpfu!, Friendly Courtesans,
Kinda Qbedient, Cheerful, Nifty, Knave, Keen and
Relevant
(Pick two)
BRIAN WILSON
(104, 293, WABC, ETC.)
301 667 6338

CHR AT with huge numbers seeks new challenge. Great pro-
duction and attitude. Will relocate, prefer South. Top 100 only!
(216) 433-4381. (8/12)

Energetic experienced AT seeks change. Solid airwork, strong
production and a team player. AC/Oldies/Country. DAVE
DANIELS: (712) 233-1160. (8/12)

Six year Dallas vet seeks winning team. Easy going and very
mobile. Prefer SW. Currently with 98 KZEW. CHAZ MIXON:
(214) 522-9898 or {817) 572- 6660. (8/12)

Leading Arbritron rated, CHR English jock, seeks secure gig.
Dangerous to the competition. DON: (4065)
949-3565/348-2644. (8/12)

Who's your buddy? Me, dat’s who! Especially if you need an ex-
citing, exceptional CHR personality with seven years’ on-air ex-
perience. BUD HARTLEY: (515} 277-1486. {8/12)

Ready to move now! Ten-year Urban pro seeks on-air gig. Ex-
perience PD. RON FOLKS: (803) 765-0964/765-1270 (6am-
12noon EST). (8/12)

Warm., caring, broadcast pro with multi-trak morning show ex-
perience will beat your competition. AOR/CHR. Prefer West
Coast. (206) 281-7052. (8/12)

Five-year Chicago metro PD seeks CHR/AC/Talk position. Good
production, writing and computer skills. Will relocate.
LAWRENCE: (219) 882-2033. (8/12)

Country or Classic Hits PD is waiting for the right phone call.
Good on-air, production and people skills. (512) 631-3608.
(8/12)

PD is my goal. Currently asst. PD for 2 major market NY radio
station. Seek medium market position. Creative and experienc-
ed. JOEY: (201) 487-0668. (8/12)

Unique female talent seeks a strong CHR/AOR leader. Voices,
bits, production and personality are my forte. Let me bring them
to your station. KATE SUMMER: (615) 875-0212. (8/12)

Ashhh-Choool No, this award-winning copywriter, beginning
announcer wouldn't sneeze at a chance to break into radio.
Nights, weekends OK. DOT: (213) 933-2810. (8/12)

DIRECTOR OF PROGRAMMING
and primary sportstalk host for RTV, the
allsports network, looking for sports
and/or programming positions. Superb at
play-by-play and sportstalk. Lee Burdorf,
28 Freedom Road, Forestdale, MA 02644.
(508) 477-3548.

Go West young man: AT with eight years’ experience is moving
to N. CA. Previously, PD/Morings. Strong news-sports back-
ground. JEFF: (912) 368-0785. (8/12)

Top News dog seeks new kennel. Can join the pups or lead the
pack. Six years in News/sports/PBP. Gain the edge. STEVEN
SMITH: (605) 885-6864. (8/12)

Nice guy in search of the right team. WSB, WWSH, WXTU,
WLIT, WBOS experience. AT or first PD job. JAY: (617}
331-2325. (8/12)

Two years’ experience sounds like five. Prefer Classic Rock
AOQR or hosting 2 night time call-in program on either coast.
BRAD: (607) 535-7562. (8/12)

Currently working two jobs, would rather have one. 12 years’
experience. Seek East Coast medium/major marketCoun-
try/AC/Oldies. MARK ANDERSON: (302} 994-3934. (8/12)

Tired of hearing the same old thing? We're creatively fresh and
entertaining. A definite ratings booster for your mornings. JIM-
BO & ROSE: (518) 583-0696. (8/12)

POSITIONS SOUGHT

You supply the station and I'll supply the guest. I'ma  Talk
Show host/reporter currently in a medium market. JIM: {414)
722-1520. (8/12)

Lease expires in two months. Have no desire to spend another
winter in Chicago. Diversified background on air. TOM: {312)

784-8650. (8/12)

Available and looking. A personable, intelligent, experienced AT
with great production. Will consider all markets and formats.
(718} 979-3171. (8/12)

MD/AT seeks Country promo assist gig. 20 years’ experience
and a winning attitude. I'm young and eager to grow. RICK:
(612}441-8474. (8/12)

Get me back on the air before they lock me up! Small/medium
market AT. Very creative. 100% team player. Will reiocate.
DAN: (714}528-9898. (8/12)

Rock 'n’ Roll animall AOR AT with production, copywriting,
news/sports experience seeks position at a community-oriented
rocker. KEN: (2011633-8304/696-6137. (8/12)

@ ¢ o Promotions/Marketing Managere oo
Just Envision

Just envision your next PROMOTIONS
MANAGER who understands the basic fun-
damentals of promoting & marketing radio.
Someone who will effectively come in with
solid, visionary & strategic, yet, uncon-
ventional concepts to increase TSL, CUME,
AQH. Just envision your next PROMO-
TIONS MANAGER who understands re-
search, ratings & positioning. Envision your
next PROMOTIONS MANAGER who is
more conceptually & dynamically creative
than most; someone who will make a signifi-
cant difference. Just envision your next PRO-
MOTIONS MANAGER who has excellent
organizational, management & implementa-
tion skills (and radio exp.) As your next
PROMOTIONS MANAGER (CHR/AC/
UC/Adult AOR/Gold ’65+), Pli be your
competition’s worst nightmare. Go
ahead, make their day, call Steven at
617-332-8059. No need to envision longer!

Experienced energetic AT seeks advancement. Strong produc-
tion, solid airwork, team player. AC/Oldies/Country. DAVE:
{712) 233-1160. (8/12)

OM/PD/MD with experience in ratings, research, and people
seeks gig. Formerly with Tulsa, Salt Lake. Ratings sales awards
will follow. ROB RYAN FILLERS: (218) 728-4484. (8/12)

Assistant PD at Lite 106FM, KRAV, K95FM. Good people skills.
Ready to take on your competition's best. ROBIN LEE BUR-
RESS: (918)835-5840. (8/12)

Twelve year CHR/Urban/Rock vet presently in the top 75
market is looking SE position. (803)457-4556. (8/12)

Old pro sesks work now. PD/MD/AT. | do it all. Prefer Cen-
tral/South Texas. Will consider others. JAMES BOND:
(8171767-2078. (8/12)

Major and larger market vet seeks morning or PM drive where
personality and bits are appreciated. Available soon. (606}
259-2883. (8/12)

How to sel myself with only 24 words. AT, hardworking,
energetic, witty, great pipes. Production skills and great
copywriter. RICH: (612)871-2237. {(8/12)

No brag, just fact. Spontaneous, prepared, off the wall. 17 year
leading morning pro wants destroy your competition. Ma-
jors/mediums only. TOM: (501)648-1907. (8/12)

Free! Dial (414)552-7269 for your free copy of Tom's audition
tape. Over two years in the making. Features personality,
creativity, voices. (8/12)

Solid seven year AT seeks new home. CHR or upbeat AC gig in
small/medium market with a stable company. All serious in-
quiries invited. SCOTT: (915) 646-7758. (8/12)

KELLY KARSON wants to join your morning team. Experience
AT/MD/PD/OM willing to relocate. (317)547-1727. (8/12)

Ambitious AOR AT with college degreee and retail sales ex-
perience. Great production. MARK: (919)756-9496. (8/12)

Three years CHR/Urban experience. Smooth, personable part-
timer seeks full-time airshift. Good news and production skills.
SCOTT:(312) 2390755. (8/12)

Attention PDs, OMs, NDs, GMs
Searching for Talent? CALL NATIONAL!

It's Quick . .. Easy . .. and your only cost is a telephone call . . . 205-822-9144. National
represents hundreds of professional broadcasters for all size markets and all formats. An-
nouncers, news, sports, production. We can schedule a complete presentation within 24
hours of your call. Call Now — 205-822-9144.

NATIONAL BROADCAST TALENT COORDINATORS

Acr No

Dept. R., P.O. Box 20551 * Birmingham, Al 35216 * (205) 822-9144
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OPPORTUNITIES
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Country DJ. Very experienced. Strong on-air delivery, produc-
tion, remotes and character voices. Seeks serious job in a good
market. ROBERT: (505}327-0529. (8/12)

AT with quality voice wants to expand. Will consider any
market. | have two years’ experience in Southern CA. RANDY:
(701)273-6295. (8/12)

Uniquely qualified to bring you ratings. Seven-year one-man
morning team. Voices, characters, phones, bits. Ratings win-
ner. Get smart, listen to JAY: (408} 649-0624. (8/12)

Female twelve year veteran morning
news/entertainment specialist is current-
ly employed but actively seeking a new
situation. | offer enormous energy, en-
thusiasm, strong writing, great voice,
quick wit, intelligence, adaptability, and
the ability to learn quickly. If you offer an
appreciation of what | have to offerand a
situation that will let me be part of a team
that really intends to win, we need to talk
now. Inquiries to Radio & Records, 1930
Century Park West, #167, Los Angeles,
CA 90067. EOE

Radio junky. Talented female with good pipes and six years’ ex-
perience from news to programming wants middays/evenings.
(919)524-4647. (8/12)

AC winner with seven plus ratings seeks gig. New concept, on-
ly needed to be proven. Will not Jose current listeners. JIMMY
FRENCH: (713)331-1102. (8/12)

| have worked with various formats in medium/major markets.
Currently programming. Good track record. Will relocate. Prefer
Texas. (316) 343-7408. (8/12)

Agressive, energetic news anchor/reporter want to move to a
quality news department in Southern California. THERESA:
(919)497-6757. (8/12}

Moming AT/AOR MD ready for a new challenge. Have voice,
will travel. Successful ratings history. Available now. RIK:
(246)499-4190. (8/12)

Oid guy with young heart wants a new startl Nine years in top
20 market. Country/Oldies/AC. Every serious offer will be con-
sidered. DICK ELLINGSON: (602)943-1547. (8/12)

Destroy the competition! Leading morning pro, asst. PD with 17
years’ experience wants PD/mornings at your station.
Small/medium markets. TOM: {501)648-1907. (8/12)

Help! Best book in four years and I'm cut. PD/mornings,
Talk/AC/CHR/Country. V100, WCAW, KITY, KAAY. RICK
McGEE: (304) 345-3851. (8/12)

13-year pro: CHR/AC/Oldies experience. Solid team player
seeks AT/production/MD. Prefer W/SW. BRUCE DANIELS:
(505) 266-7533. (8/12)

ot ms === e T = =]
| Top Five Market Drive-Time Veteran
Seeking new morning challenge.
Available soon. CHR or HOT AC prefer-
red. Proven record, solid references.
Topical, irreverent humor, phones,
voices. All T&R’s overnight expressed.
Strict confidentiality. Respond to Radio &
Records, 1930 Century Park West, #159,
Los Angeles, CA 90067. EOE

MARK in the moming is your only choice for the ratings your
morning show deserves! Canada/U.S.. Medium markets.
(707)644-7775. (8/12)

Five year radio pro, currently working in TV news, seeks on-air
position in radio. B.S. degree. MICHAEL: (404} 390-0141.
(8/12)

Off-the-wall. energetic overnighter seeks full-time gig
somewhere in the Midwest. Prefer lowa. Experienced in all for-
mats. JAY: (319)326-4723. (8/12)

Interesting guests and stimulating conversation. Sound good?
Talk show host/reporter. Most anywhere. JIM: (414)
722-1520.

Female news pro. Strong writing, believable delivery. Can do
hard news or lifestyle. Great in 2 morning team and on remotes.
(317)286-8275. {8/12)

15-year pro seeks Country/Contemporary Christian mornings. If
you’‘re not afraid of having a turned-on staff, will consider PD
slot. (317)286-8275. (8/12)

BOB RIVERS, ten year vet, wants to return to on-air position.
Small/medium markets. {305) 462-4353. (8/12)

Deep quality experienced voice available for parttime on air
work in NY metro area. (201)445-5331. {8/12)

College grad seeks first AT job. Two years’ experience with stu-
dent station. Prefers CHR/AOR. Has a sense of humor. JIM:
(414) 654-4282. (8/12)

Strong voice and production. Seek SW/SE market. California
experience. Very creative. C. FOX: (214}272-3164 (8/12)

NYC CHR ad/promo. Available for CHR programming opportuni-
ty at top 150 CHR. AL REINOSO: (718)544-9347. (8/12)

www americanradiohistorv com
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CLEVELAND IS MY TOWN!

Successful Classic Hits/AOR MD/DJ |
seeks positicn. I'm coming home!
STEVE ROBINS (617) 484-2804.

Top 50 AT or medium market AT/PD with 18 years AC/Country
experiefice. Will relocate. CARL: (913)469-8760. (8/12}

Does anybody besides us AT's read these? Prove it stations!
MD/CHR/AC seeks SW gig. Strong production. DAVID:
(817)686-5222. (8/12}

Four years’ experience. Great voice, strong production.
Positive, creative, and | have fun with it. CRAIG: (619)
446-2472. (8/12)

Experienced announcer wants gig in North Central or East
Texas. | love small market radio! DONN: (817)595-3566.
(8/12)

19 years’ experience news/morning man. Good voice, hard
worker and stable. Medium to large markets. Immediate
availability. LARRY KAY: (717)653-2500. (8/12)

EXXIIIIIXIITEINTITNN]

MAJOR MARKET A.M.
DRIVE PERSONALITY

with experience at top stations in New York, LA,
Philly and Atlanta is tired of current manage-
ment's empty promises: ‘““QUALIFICATIONS" —
PHONES — None Better, IMPRESSIONS AND
CHARACTER VOICES — None Better, COMEDY
WRITING — None Better. A team player who ap-
preciates aggressive coaches. Current contract
runs out in October. If you have six figures — a
fair contract — and a desire to win, please leave
message at 404-872-1115. Thanks!

XN NSNS T LY
MISCELLANEQUS

Tri-States Classic Hits FM needs record service for CHR, AC
and Oldies. All labels. Call Stephanie Nichols, XL-94,
(816)1665-9828. (8/12)

Enigma’s new address: Enigma Entertainment Corporation,
11264 Playa Court, Culver City. CA 90231. Tele: (213)
390-9969, FAX (213) 391-4561, Restless: {213) 390-5223.
(8/12)

R&R Opportunities
Display Advertising

Display: $50 per inch per week (maximum
35 words per inch). Includes border
and logo.

Blind Box: $60 per inch per week {maxi-
mum 35 words per inch). In-
cludes border, box number and
postage/handling.

Payable In Advance!

Display & Blind Box advertising orders must be
typewritten or printed and accompanied by check
mailed to our office in advance.

Deadline

To appear in the following week’s issue, we must
receive your ad by Thursday noon (PST) prior to
issue date. Address all ads to: R&R/Opportunities,
1930 Century Park West, Los Angeles, CA 90067.

R&R Opportunities
Free Advertising

Radio & Records provides free (24 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought. All
other advertising must run display.

Deadline

To appear in the following week’s issue, we must
receive your ad by Thursday naen (PST) prior to
issue date.

For opportunities you must place your free listings
by mail only. Address all 24-word ads ‘o:
R&R/0pportunities, 1930 Century Park West, Lcs
Angeles, CA 90067.

Free listings are on a space availability basis onﬂ
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BRITAIN

w W
4 1 YAZZ & PLASTIC POP./Only Way Is... (Big Life)
3 2 KYLIE MINOGUE/The Loco-Motion (PWL)
12 3 B.V.S.M.P./A Need You (Debut)
2 4 S-EXPRESS/Superfly Guy (Rhythm King)
15 GLENN MEDEIROS/Nothing's Gonna... (London/PG)
— 6 IRON MAIDEN/The Evil That Men Do (EMI)
7 7 KIM WILDE/You Came (MCA)
16 8 FAIRGROUND ATTRACTION/Find My Love (RCA)
10 9 FOUR TOPS/Reach Out I'll Be There (Motown)

18 10 FUNKY WORM/Hustle To The Music (Fon)
8 11 SALT-N-PEPA/Push [t/Tramp (Champion/PG)
5 12 EVERYTHING BUT THE.../| Don'.. (Blanco Y Negro/WEA)
6 13 TRANSVISION VAMP/ Want Your Love (MCA)
11 14 MAC BAND/Roses Are Red (MCA)
— 15 SIOUXSIE & THE BANSHEES/Peek-A-Boo (Wonderland/PG)
— 16 ALL ABOUT EVE/Martha’s Harbour (Mercury/PG)
9 17 MICHAEL JACKSON/Dirty Diana (Epic)
— 18 VOICE OF THE BEEHIVE/l Say Nothing (London/PG)
13 19 DEBBIE GIBSON/Foolish Beat (Atlantic)
— 20 MICA PARIS/Like Dreamers Do (4th & B'way/Island)

Moving Up

PAT BENATAR/AI| Fired Up (Chrysalis)

BREATHE/Hands To Heaven (Siren/Virgin)

TANITA TIKARAM/Good Tradition (WEA)

ALEXANDER O°NEAL/What Can | Say To Make You Love Me (Tabu/CBS)
JULIA FORDHAM/Happy Ever After (Circa/Virgin)

The Network Chart, courtesy MRIB

DANCE TRACKS

W W

1 1 SIEDAH GARRETT/KI.S.SING. (Qwest/Reprise)

—_

5 2 STEVIE B/Spring Love (LMR)

3 3 WILL TO POWER/Say It's Gonna Rain (Epic)

2 4 INFORMATION SOCIETY/What's On... (Tommy Boy/Reprise)
6 5 WHITNEY HOUSTON/Love Will Save The Day (Arista)

12 6 BOOK OF LOVE/Pretty Boys And Pretty Girls (Sire/WB)

17 7 SWEET SENSATION/Never Let You Go (Atco)

8 8 ELTON JOHN/ Don't Wanna Go On With You... (MCA)

16 9 ERASURE/Chains Of Love (Sire/Reprise)

— 10 SALT-N-PEPA/Shake Your Thang (Next Plateau)
— 11 JAMES BROWN/Static (Scotti Bros./CBS)
— 12 EVELYN KING/Hold On To What... (EMI-Manhattan)
10 13 COLDCUT/Doctorin’ The House (Columbia)

9 14 INDIA/Dancing On The Fire (WB)

15 15 GEORGE MICHAEL/Monkey (Columbia)
— 16 COVER GIRLS/Inside Outside (The Fever/Sutra)

7 17 VANESSA WILLIAMS/The Right Stuff (Wing/PG)
13 18 BROS/When Will | Be Famous (Epic)

0 19 ERIC B & RAKIM/Follow The Leader (Uni)
— 20 ROB BASE & DJ E-Z ROCK/It Takes Two (Profile)

Moving Up

MICHAEL JACKSON/Another Part Of Me (Epic)

BLUE MERCEDES/Love Is The Gun (MCA)

DEON ESTUS/Me Or The Rumours (Mika/Polydor)

BLUE ZONE U.K./Jackie (Arista)

VOICE IN FASHION/Give Me Your Love (EMI-Manhattan)
NIA PEEPLES/High Time (Mercury/PG)

JOHNNY O/Fantasy Girl (Mic Mac)

SEQUAL/Tell The Truth (Capitol)

JEFFREY OSBORNE/She’s On The Left (A&M)
NOCERA/Tell U So (Sleeping Bag)

Reproduced by permission of Dance Music Report
© 1988 by Disco News Inc. (212) 860-5580.
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| AUSTRALIA
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HIPPOS/Dark Ages

—_
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BIG PIG/Big Hotel

Most Added
(Note: No Most Added This Week)

JOHN FARNHAM/Age Of Reason I
JAMES REYNE/Motor’s Too Fast

CROWDED HOUSE/Better Be Home Soon
KYLIE MINOGUE/Got To Be Certain
CHANTOOZIES/Wanna Be Up

DIVINYLS/Hey Little Boy
CROWDED HOUSE/When You Come
JIMMY BARNES/Waitin' For...
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FM Meibourne. FOX-FM/Melbourne. 96FM/Perth, SA-FM/Adelade,

Top 10 Austrahan records from playhists of FM104/Brisbane, EON- I

2-DAY/Sydney, 2MMM/Sydney, and KiX106/Canberra

| cANADA

GLASS TIGER/Diamond... (Capitol)
COREY HART/In Your... (Aquarius/Cap)
DOUG & THE.../Tomcat... (Ritdong/A&M)
BARNEY BENTALL/Something... (Epic}
HONEYMOON SUITE/Lookin'... (WEA)
CANDI/Dancing Under... (Somersault/Electric)
BLVD./Far From Over (MCA)

ROMAN GREY/IB.U. (Attic/A&M)
LIBERTY SILVER/Let It... (Eureka/BMG)
ERIA FACHIN/Savin’ Myself (Power/Electric)

Most Added

FROZEN GHOST/Round And Round (WEA)
COLIN JAMES Voodoo Thing (Virgin)
BLVD./Dream On (MCA)

JOHN JAMES/She Bought Love (Attic/A&M)

Top 10 Canadian CHR hits courtesy The Record (416) 533-9417.

Dance Floors Still Chock-Full
Of Love & Affection

IEDAH GARRETT
remained the Dance
Chart champion,

holding back a 5-2 jump
from STEVIE B’s “Spring
Love.”

WILL TO POWER held steady at
3, WHITNEY HOUSTON's “Love”
improved to 5, and BOOK OF
LOVE closed at 6. SWEET SENSA-
TION picked up ten points since
last listed a fortnight back. ERAS-
URE’s “Chains” rattled into ninth
and SALT-N-PEPA shook their
“Thang’ to a #10 debut (moving up
from 26 on the complete 80-song
DMR roster.)

JAMES BROWN's Full Force-
produced "Static” popped onto the
list at 11, while EVELYN ‘‘CHAM-
PAGNE” KING (a recent Urban
Breaker) uncorked at 12. The
COVER GIRLS climbed 38-16,
rappers ERIC B & RAKIM improved
a notch, while ROB BASE & DJ E-Z
ROCK returned to the chart with a
31-20 jump.

MICHAEL JACKSON's latest
“Bad” single topped a Moving Up
list that included BLUE MER-
CEDES, DEON ESTUS, and BLUE
ZONE U.K.'s "Jackie." VOICE IN
FASHION finished the week on the
move, as did NIA PEEPLES's
follow-up to her DMR Top 5 “Trou-
ble.” JOHNNY O, SEQUAL, JEF-
FREY OSBORNE, and NOCERA
completed the list.

YAZZ & THE PLASTIC POPULA-
TION took the "Only Way” straight
to the top of the British chart, with
KYLIE MINOGUE's remade "Loco-
Motion” (a previous #1 Australian
hit) in close pursuit.

B.V.S.M.P. jumped into third,
while IRON MAIDEN, headlining a
UK version of the Monsters Of
Rock, checked in with a #6 debut.
FAIRGROUND ATTRACTION
climbed up to 8 and the FOUR
TOPS inched up to ninth.

The FUNKY WORMS wriggled in-
to tenth, SIOUXSIE & THE BAN-
SHEES moved 21-15, and ALL

ABOUT EVE’s acoustic "Harbour”
jumped up from 28 on the complete
listing to finish at 16. VOICE OF
THE BEEHIVE buzzed up 27-18,
while South Londoner MICA PARIS
teamed with tenor saxophonist
COURTNEY PINE for a debut at
20.

PAT BENATAR remained an Up-
n-Comer. Others closing in on
charted territory included
BREATHE's rereleased '"Hands"
and 18-year-old singer/songsmith
TANITA TIKARAM's big-