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CONGRESS SETS ASIDE
OBSCENITY BILL

In the wake of election campaign fever,
Congress decides — for now — to
shelve an obscenity measure many
thought would have a chilling effect on
the music and broadcasting industries.
Music industry lobbyists also cheer as
the Senate votes to allow the US to join
the single most important international
copyright protection treaty.
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REPORTED LISTENING VS.
REAL LISTENING

Researcher Rob Balon says stations
have more than a ghost of a chance
when it comes to fighting the ratings
phantom otherwise known as “lost
cume.” All it takes is effective
maintenance and better on-air
identification.

Page 40

GET A JUMP ON NEW BUSINESS

With the holiday season fast
approaching, Chris Beck rings up a host
of new business prospects (formal wear,
home services, pet stores) for the fourth
quarter, as well as several capital ideas
for complementary sales promotions.
Page 14

PUTTING BACK-ANNOUNCING
ON THE FRONT BURNER

A recent RIAA-commissioned survey
revealed that 73% of CHR listeners want
radio to ID songs more often. Five radio
and record industry veterans share their
opinions on the back-announcing issue
with CHR Editor Joel Denver. The
bottom line: give listeners what they
want.
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BEEFING UP THE CURRENTS
IN BALTIMORE

“Radio gets so stale because people
keep researching past behavior,” notes
PD Russ Mottla of traditional, library-
intensive AOR WIYY. Adopting a method
of asking strategic, “forward-looking"”
questions, he goes for more familiar
classics — and ups currents to 50%.
Page 50

DAYTIMER WINS
BY THINKING BIG

Urban KPRW/Oklahoma City isn't
bothered by the fact that it's an AM
daytimer. Instead, the top five station
holds its own by filling a musical void
with tight, mainstream programming and a
big city presentation.
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Hoker Sues JACOR
Over ‘Dirty Trick’

Hoker Broadcasting and
WCRJ/Jacksonville have filed
suit in Florida’s Duval County
Circuit Court against Cincinna-
ti-based JACOR Communica-
tions, owner of WQIK-AM &
FM/Jacksonville, and JACOR
Sr. VP/Programming Randy
Michaels, who was named as an
individual. The suit stems from
a ““dirty trick” perpetrated
upon WCRJ.

In mid-September, WCRJ
morning man Robby Roese and
afternoon personality Steve
Fox, who have been WCRJ em-
ployees for five and four years

NATIONWIDE REALIGNS MANAGEMENT TIER

Weber, Weidle Join Fuellhart As
Regional Group Managers

As Nationwide Communica-
tions VP/Radio Steve Berger
prepares to take over as presi-
dent in January (R&R, 9/23),
more staff restructuring has
been announced. Moving up to
a Regional Group Manager
post is WNCI/Columbus GM
Dale Weber, who transfers to
the GM slot at KZZP-AM &
FM/Phcenix. From there he’ll
also oversee WBJW-AM&FM/
Orlando, KRSR & KLUC/Las
Vegas, and KNST & KRQQ/
Tucson.

In addition, KZAP/Sacra-
mento GM Tom Weidle has
been named a Regional Group
Manager, expanding his super-
visory duties to include
KISW/Seattle and KWSS/San
Jose. WPOC/Baltimore GM
Dave Fuellhart continues his
regional supervision of
WKZL/Winston-Salem,
WGAR/Cleveland, and WNCI.

Berger told R&R, “We've
divided the group into thirds.
This should be a more workable
situation for everyone, because
each station will benefit from
more individualized attention.
The group managers are there
as coaches, and their own suc-
cessful track records speak for
themselves.”

“I'm very pleased to an-
nounce Dale’s move to KZZP,”
Berger added. “He’s been a big
help in the past three years in
bringing WNCI back to its

dominant position in the mar-
ket. Dale and Tom Weidle will
both bring a lot of good ideas
to their new positions.’’
NATIONWIDE/See Page 34

SF/Philadelphia ARB Ratings ‘

San Francisco ’

KMEL (CHR) 5.7-5.8

¢ KSFO & KYA (Gold) 3.5-4.4

KNBR (Mlsc) 3.6-4.3
KIOI(AC) 3.6-4.0
KFRC (MOR) 2.8-3.4

In anticipation of a new CHR competitor, KMEL copped its best-

ever performance. Baseball has been very, very good to KSFO
(A's) and KNBR (Giants). KIOI tied its personal best showing.

Philadelphia
WMMR (AOR) 7.8-8.0
WPEN (BBnd) 6.3-6.6
WYSP (G/CR) 4.8-5.8
WSNI (AC) 3.4-4.6

WMMR reclaimed first, with Classic Rock WYSP in hot pursuit.
WPEN gained, and WSNI moved into a virtual tie with competitor

WKSZ.

For complete San Francisco and Philadelphia resuilts, plus
ARB/Birch ratings for Dallas-Ft. Worth, Detroit, Boston, and
Washington, DC, see Page 36.

Hank Wins Twice, Judds Take Fourin A Row

Hank Williams Jr. (left) performed his way to a second consecutive Entertainer Of The Year accolade
during Monday night's CMA awards telecast on CBS (10/10). He doubled his winnings by also claim-
ing Album Of The Year for “Born To Boogie.” The Judds ~ Wynonna (l) and Naomi (r) — chalked up
their fourth straight win as Vocal Duo Of The Year. For more CMA awards highlights, see Page 63.

| WOFX/Cincinnati,

respectively, received a plain
envelope in the mail. Inside
were photocopies of a “memo”
sent from Hoker sister station
Classic Rock KCFX/
Kansas City VP/GM Bill
Newman to WCRJ VP/GM Lin-
da Bird and other Hoker prin-
cipals. The “memo,” on KCFX
letterhead, completely outlined
the steps of a purported format
change on WCRJ from Country
to Classic Rock. Included were

The Charges

Hoker Broadcasting and
‘WCRJlJacksonville have
filed the following charges
apainst both JACOR and
JACOR Sr.VP/Programming
Randy Michaels:

* Theft of trade secrets
* Tortious interference
e Libel

A further count of unfair
compeatition was filed solely
against JACOR.

the dates and times Rose, Fox,
and PD Lee Rogers, among
others, were to be “let go.”
The “memo” was in fact an
altered version of a memo
senf from Newman to
detailing
that station’s change from AC
(as WLLT) to Classic Rock last
July. The names and dates
were changed to coincide with
the WCRJ situation.
TRICK/See Page 34

FORMER COUNTRY
PROGRAMMER

WBMX
Hires Kidd
As PD

Following its recent acquisi-
tion by Broadcasting Partners,
Inc. and subsequent restructur-
ing of its upper management,
WBMX/Chicago has appointed
Country programmer Tony
Kidd as PD. Most recently with
WBEE /Rochester, Kidd begins
his new assignment next week.

WBMX President/GM Barry
Mayo told R&R, “Tony was
recommended to me by friends
at the Research Group. I was
looking for a good radio person
with a strong research and
computer background; Tony’s
background was stronger than
all the other candidates’.”

Although Kidd's entire 11-
year radio career has been
devoted to Country radio, Mayo
said he was impressed with his
credentials.

KIDD/See Page 34
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BARBRA STREISAND AND DUN JUHNSUN
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“Till | Loved You (The Love Theme from 9?7«»)"

Produced by Phil Ramone

Taken from Barbra Streisand’s forthcoming Lp *‘Till | Loved You’
on Columbia Records, Cassettes and Compact Discs (40880)

AN OUT-OF-THE-BOX MULTI-FORMAT SMASH!

CHR =9 NATIONALLY MOST ADDED, 85 ADDS
INCLUDING:

WNCI add 26 , KXYQ add 29 , Y100 deb 30, KCPX add 37
B104 WEGX KITY Y108 KISN

WXKS PRO-FM WCZY KZZP  KWSS
WMJQ  WAVA KCPW KROY KUBE

A/C = BREAKER DEBUT () Couia
©1988 CBS Records Inc. “Cofumbia” and ey T 2 o R #1 MOST ADDED, 81 ADDS «.l)» ‘
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WNBC SIGNS OFF AFTER 66 YEARS

WFAN Switches To
New Dial Position

After 66 years of broadcasting
history, NBC flagship WNBC/New
York signed off on October 7, mak-
ing way for Sports-oriented WFAN.
WNBC was one of five NBC-owned
stations sold earlier this year to
Emmis Broadcasting for nearly
$122 million.

WNBC’s long line of firsts in-
cludes being the first station to
broadcast a World Series (1923),
run a commercial (1922), and
broadcast a national political con-
vention (1924). During its tenure,
WNBC was known as W2XY,
WBAY, and WEAF.

A 90-minute retrospective fea-
turing highlights from past Jack
Benny, Bob Hope, and Fred Allen
shows closed the curtain on WNBC.
Station personality Alan Colmes
led the staff in an on-air countdown
of the station’s last moments.
WFAN, which previously broad-
cast at 1050, bowed in from its
Queens studios at 5:30pm with the
words, “‘Sports Radio 66 WFAN.”

R

WFAN VP/GM Scott Meier told
R&R, “The market has accepted
the new WFAN very well. You cou-
ple the strength of (PM drive per-
sonality) Pete Franklin with a
renewed Don Imus, and I think we
have a couple of very strong book-
ends.” (Imus continues in the AM
drive slot he held at WNBC.)

WFAN carries the New York
Mets, Rangers, and Knicks. “The
future looks pretty bright,” added
Mejer. “The move to a much
stronger signal will help us outside
the boroughs as well as in the east-
ern sections of the city. We were
able to generate a two-and-a-half
share with no morning drive. In
terms of delivering share, this will
be a very real, competitive station.
We’ve already seen a monetary
benefit — our billing has exceeded
our projection.”

In its final book — summer 88 —
WNBC had a one share 12+ in Ar-
bitron and a 1.2 in Birch. WFAN
registered a 2.5 and 1.8 in the re-
spective sweeps.

Tyler Promoted To
WPEN & WMGK OM

Five-year WPEN/Philadelphia
PD Dean Tyler has been promoted
to the newly-created position of OM
for Big Band WPEN and sister AC
WMGK. As a result of Tyler’s pro-
motion, he will oversee program-
ming for both stations. A WMGK
PD is expected to be announced in
the next two weeks.

According to VP/GM Larry
Wexler, “No one has ever deserved
a promotion of this type more than
Dean Tyler. He's demonstrated
time and time again his ability to
take a property and turn it into a
dominant winner in any market.

TYLER/See Page 34

Confer And Lynch Make It Official

Keymarket Communications President Kerby Confer (I) and Noble Broad-
cast Group Chaimman John Lynch shake hands at the final contract signing
transferring Keymarket's KMJQ/Houston and KMJM/St. Louis to Noble.
Neil Rockoff and Jay Bowles of Blackburn & Co. brokered the $78.5 million
deal ($65 million for KMJQ and $13.5 million for KMJM), which set
records in both markets and helped propel Noble Into the number two
station-ownership spot after Cap Cities/ABC. This week, Noble agreed to
purchase AM KYOK/Houston for $2.5 milllon (see Transactions, Page 8).

g

Mark Klose

KSD Ups
Klose To PD

Mark Klose has been officially
named PD at KSD/St. Louis. He’s
been acting PD of the Gannett
Classic Rocker since July.

Gannett Exec. VP/Radio Mer-
rell Hansen remarked, ‘“Mark has
brought a lot to KSD with his ex-
perience, superb talent, and his op-
timistic ‘can do’ approach to
broadcasting. We’re delighted to
have him serve as an integral part
of KSD’s management. I'm confi-
dent that Klose and our morning
crew of J.C. Corcoran and the
Breakfast Club will be a dynamic
team.”

Klose crossed the street from
WMRY last February, where he
once served as PD. A well-known
market personality, Klose previ-
ously did stints at crosstown sta-
tions KSHE and KMOX.

SR 5 SR

BROWN
PROGRAMS WVOL

Young Tapped
For WDJY
PD Post

Former WVOL & WQQK/Nash-
ville programmer Cy Young has
been named PD of struggling Ur-
ban WDJY/Washington. Young,
WDJY’s third PD in six weeks, will
assume his new duties on Monday
(10/17).

“Cy brings us the blend of
energy, ability, and talent we need
at this point,” said WDJY GM
Gary Gross. “I look forward to
having him with us in our fight.”

Prior to signing with WDJY,
Young spent two weeks as PD of
WWRB/Nashville; his replace-
ment has yet to be named. During
his five years with Urban WVOL &
WQQK, Young served as an an-
nouncer, MD, and PD. At the time
of his departure two months ago,
he was OM of both outlets. That
position has not been filled and
may remain vacant, according to
the station. WVOL’s programming
has been turned over to Asst. PD
Sam Brown, who now carries the
PD title.

Young faces a major challenge
at WDJY. The United Broad-
casting station has been in a
ratings slide over the past year. It
finished fourth in the summer 1987
Arbitron with a 5.7 124+ but manag-
ed just a 25 in the summer ’88
book, turnbling to 13th place.

YOUNG/See Page 34
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RADIO TYPECASTING

A recent survey says today’s radio audience can be
divided into four distinct segments: radio fans, station
fans, music fans, and news fans. Learn more about
what characterizes these types as well as what
station features are most important to listeners.

Page 12
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Glasco Named KMLE PD

Bob Glasco, PD of Transtar’s
““Special Blend” soft AC format,
has been named PD of KMLE/
Phoenix. A recent Shamrock ac-
quisition, the Religious station is
set to go Country when the deal is
finalized, tentatively scheduled
for October 18.

Regarding Glasco’s appoint-
ment, KMLE VP/GM J.D. Free-
man told R&R, ‘“The opportunity
to hire a PD with terrific overall
programming skills, as well as
knowledge of this market, was a
real asset. Bob will bring a great
deal of creativity and enthu-
siasm.” Freeman added that the
100,000-watt outlet, which will be
taking on market leader and
21-year Country station KNIX,
will be known as ‘“Camel Country
108’ and retain the KMLE calls.
Said Glasco, ‘“‘Shamrock has
made a total commitment, and
I'm very happy to be a part of
that commitment. The next few
months will be very interesting.”

Glasco’s hiring has caused
some Phoenix broadcasters to

S

Bob Glasco

question KMLE’s Country inten-
tions, which were initially an-
nounced almost two months ago.
“There are no ‘strange signals’
about this station’s formatic
future because of my hiring,”
said Glasco. “My background
doesn’t include Country radio,

A 5
SRS

but it does include experience in
assembling and directing staffs
of good people, putting together
morning shows, and unique ways
of marketing a product. A PD
should be able to put together a
good, competitve station regard-
less of the kind of music being
played.

“Plus I believe in the philoso-
phy of using a braintrust to run a
business. You call on all the in-
telligence you can to make deci-
sions. I'm a part of that brain-
trust, and we have pretty good
help — some of whom have a
deep knowledge of Country radio
and music.” The Research Group
and Rusty Walker are reportedly
involved with the station on a con-
sulting basis.

Glasco joined Transtar in
March for the launch of the
“Special Blend” format. He pro-
grammed KLZI/Phoenix from
1984-87 and worked at WBNS/
Columbus, OH from 1977-83 in a
variety of capacities, including
PD.

‘CIVILIZED ROCK’

Maddox Appointed
XHTZ Programmer

XHTZ (Z90-FM)/San Diego af-
ternoon drive personality Tony
Maddox has been promoted to PD,
replacing Jason Williams. Under
Maddox the station is firming up its

Tony Maddox

position as a rock-oriented CHR
with the new marketing slogan
“Civilized Rock.”

Describing 290-FM as a person-
ality-oriented yet music-intensive
CHR, Maddox told R&R, “We're
not going to play a lot of gold or
dance-oriented music. In fact, that
will help separate us from (AOR)
KGB and especially (AOR) 91X,
which is next to us on the dial. Our
‘Civilized Rock’ approach is shoot-
ing for the upscale 2544 male but
will also do well with the 18-34 spec-
trum and teens. Our programming
is unique to the market and can’t
be found up the dial at (CHR)
KKLQ (Q106).

“Right now I'm looking to build
cume, and we plan to spend a large
chunk on outdoor and TV to get the

MADDOX/See Page 22

| Murphy Loses Shirt In Manhattan

‘ Shirtiess Peter Murphy, on the second leg of his tour supporting his
album “Love Hysteria,” was joined backstage at Manhattan’s Beacon
Theatre by (I-r) Beggars Banquet/US Managing Director Peter Gordon,

L RCA Exec. VP/GM Rick Dobbis, and RCA’s Jim McKeon.

e
Michael Prince

Steve Brack

WTG Recruits
Prince, Brack
For Nat’l
Promo Posts

Newly-formed CBS-owned WTG
Records has hired Michael Prince
as Director/National Album Pro-
motion and Steve Brack as Direc-
tor/National Pop Promotion.

WTG VP/Promotion Dave Urso
toldR&R, “We at WTG are looking
forward to working with the ex-
tremely competent staff at Epic,
including VP/National Promotion
Dan DeNigris, VP/National Pop

WTG/See Page 34
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K-Tel Holds Annual Convention

K-Tel International held its annual world convention at the label's
Minneapolis headquarters recently. On hand were (I-r} K-Tel Sr.
VP/GM Al Bergamo, Headfirst artist Sherry Winston, K-Tel President

Mickey Elfenbein, and Sr. VP/CFO Paul Altman.
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“They're famous for one thing;:
RESULTS”

“From a zero start
toa 13.3”

Spring 1985 to Spring 1988 Arbitron. 12+ AQH, M-S, 6A-12M, MSA.

Allen Dick
Vice President / General Manager
WKRR-FM, Greensboro

“Now up from a
24 to an 827

Fall 1986 to Spring 1988 Arbitron. 12+ AQH, M-S, 6A-12M, MSA.

John Tilson
President
KMGE-FM, Eugene

“From #10 to #1
In 25'54” = A \

v )
Fall 1985 to Spri i . - - =
o Spring 1988 Arbitron. 12+ AQH, M-S, 6A-12M, MSA., @»/
Dennis Gwaizdon
General Manager

KKAT-FM, Salt Lake City

If you just want lots of statistics and paper, you can call on any research company.
If you want results, call The Research Group and ask about. . .

New tools we’ve recently developed to boost ratings;
Availability in your market; and
A custom plan for your station that fits your budget.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY ¢ SEATTLE, WA 98101 « (206) 624-3888
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WASHINGTON REPORT

PAT CLAWSON

Congress Shelves Anti-Smut Bill

Copyright Measure Passes; Gumshoes To Probe FCC & CPB

A tough new law that sent shivers up the spines of the
music industry may be dead for this year, as Congress
rushes to wrap up its work and adjourn for election cam-

paigning by this weekend.

Record industry lobbyists are
breathing a sigh of relief in the
wake of Senate action on Friday

(10/7) that spelled doom for a wide-
ranging anti-smut bill they believ-
ed would have a chilling effect on
the music and broadcasting indus-
tries.

“The Child Protection and Ob-
scenity Enforcement Act of 1988”
contains numerous measures de-
signed to stem the traffic in porno-
graphic materials, including a
$10,000 civil fine that could be level-
ed against a music store for selling
a record deemed to be ‘‘porno-
graphic” by local community stan-
dards. Other provisions were ex-
pected to subject broadcasters to
sanctions for airing controversial
material.

The obscenity measure was at-
tached to a mandatory parental
leave bill that sank under the
weight of too many amendments
last week. Senate Democrats failed
to limit debate that was blocking
action on the bill, with a 5046 vote
falling ten votes short of what was
needed.

However, the battle may not be
over yet. Senate leaders are
reportedly mulling a proposal to
hook the bill onto the politically
popular anti-drug trafficking act,
which seems almost certain to win
Congressional approval. At press-
time Tuesday (10/11), that bill was
still being written.

Lawmakers Back Music
Industry Copyright
Action

Meanwhile, music industry lob-
byists cheered as the Senate voted
890 last week (10/5) to allow the
US to join the Berne International
Copyright Convention. That vote,
combined with a similar House
vote last spring, virtually
guarantees that the US will finally
become a signatory to the single
most important international
copyright protection treaty.

The treaty bill now returns to the
House, which must decide whether
to accept the Senate version or
send it to a joint Senate-House con-
ference committee to hammer out
minute differences between the
two versions. In either case, in-
dustry lobbyists expect the bill tc
pass before the close of the
legislative session.

Music industry groups have been
pushing for US membership in the
100-year-old Berne Convention for
several decades. Treaty oppo-
nents have argued the US copy-
right law is not compatible with the

Bill that would
chill music and
broadcasting
industry is
dead—but may
be back soon.

i

provisions of the Berne Conven-
tion, especially in the area of an
author’s “moral” or non-economic
rights to protect his work from
change.

The Berne Convention requires
the 75 signatory countries to pro-
tect the intellectual property of
foreigners as vigorously as it pro-
tects the works of its own citizens
from unauthorized use. The treaty
requires protection of works for the
life of the author plus 50 years.

“It’s really been an embarrass-
ment for the US not to belong to
Berne,” said Neil Turkewitz, an
assistant general counsel with the
Recording Industry Association of

S

America. “The US, this great inter-
national power, has always been
caught a little red-faced when
we’re sitting across the table from
another country trying to get them
to protect our artists and they say,
‘If you really want protection, why
aren’t you part of the Berne trea-

l’)”

Supporters of the Berne treaty
say Congressional support for the
measure grew out of increased
awareness and concern about in-
ternational trade issues.

“Protection of intellectual pro-
perty has increasingly become a
trade issue as people realize the US
is the largest exporter of
copyright material,” said Turke-
witz. “We’re really one of the few
bright spots in the trade picture.”

Supersnoops For FCC
And Pubcasters

The FCC and Corporation for
Public Broadcasting (CPB) are
among 30 federal entities that will
be required to establish Inspector
General offices under legislation
given the green light last week by
the House and Senate. The IG s will
be charged with investigating
waste and fraud in the operations
of their appointed organizations.

FCC Managing Director Edward
Minkel, whose office is currently
responsible for oversight and re-
view of operations at the agency,

NEWS BRIEFS

Supreme Court Won’t Hear
Tisch Case

Fairness in Media apparently will
not have its day in Supreme Court.

The high court has decided not to
hear the group’s argument that
Lawrence Tisch assumed control of
CBS, Inc. without proper scrutiny and
approval from the FCC.

Tisch, who is chairman of Loew’s
Corp., became president of CBS in
1986 after acquiring 24.9% of the
company’s stock. Fairness in Media,
which has long been critical of what it
perceives as bias in CBS’s news
reporting, asked the FCC to in-
vestigate whether Tisch’s stock pur-
chase represented an unauthorized
transfer of control of the company’s
broadcast properties.

When the FCC ruled that the ac-
quisition did not constitute an im-
proper transfer, Fairness in Media ap-
pealed the decision to the US Court of
Appeals for the District of Columbia.
That court upheld the FCC ruling.

In its appeal to the Supreme Court,
Fairness in Media called the FCC's in-
vestigation into CBS a “sham” and in-
sisted Tisch's stock acquisition
should have been treated like Capital
Cities’ purchase of ABC and General
Electric’s acquisition of NBC, both of
which required FCC approval.

Oregon Combo
On Auction Block

Michael Fox Auctioneers says it
will sellKIVR & KBGG/Cave Junction,
OR at public auction on October 24.
The minimum opening bid will be
$390,000. The combo, owned by
New Frontier Broadcasting, serves
the Medford-Grants Pass area with
Country and soft rock programming
provided by Satellite Music Network.

Fox says Arbitron ratings for spring
'88 show the FM is rated number one
with the 25-34 age group, and
number two with demos 18-34 and
25-54.

www americanradiohistorvy com

Vigeom Intarnationsl Chairman
Sumner Redstone is the mas!
prominent redio industry figura in-
cluded .on the list, which was
unveiled Monday {10/10). Red-
tlone was ons of seven people
alevated 1o bilionaire. status with
this ‘year’s survey; the magazing

. estimates the Wassachusetis
entertainment mogul 5 worth
some  51.2 billion.
Redstone’s  membership In the
51-member billonaire’s club was
made possible by his $3.4 billon
acquisition of Viacom, which
arged with Redstone's Mational
Amussments Inc. in March
1887, Viacom owns nine radio
stations and five television ste-
tions,. as well as the MTV and
Showtime cable gervices.

Other biflionaires with tes to
radio; Berbara Cox Anthany
($2.25 billon), an heir to the Cox
Enterprisas modia emplra, which
inchides 11 radio stations; andEd-
ward: Oaylord (%31.1 billion),
whose Gaylord - Brosdcasting
‘owng thres radic stations.

Four helrs to the legendary
Hearst media fortune are fidures
on the Forbes Est. Randolph Ap-
parson Hearst of Hillsborough,

Forbes List Studded
-‘ thh Industr‘y Flgures

ﬁmﬂ.ﬁm sﬂli wm'ldaring whether mare ‘Is any manay tobe
‘made in the radio game should pick up the latest issue of
Forbes. The magazine's newly-released list of America's
400 wealthiest people includes several lndeuals who
owe their fortunes to the radio and mct:_'rdmg businesses.

CA Ig sald to ‘be worth $750
milkor. Phoebe Hearst Cooke and

‘George Randolph Hearst Jr. have

an  estimated  worth - of $375
milion.  Devid Whitmire Hearst
lagged behind his refatives with a
net worth' of  $370 mifien. The
Hearst Broadcast Group owns
seven radio stations and Bix talevi
siony propartias.

Rey Disney, who heads the
antertainment empire founded by
hig uncle Walt, owes a portion of
hiz $500- million net worth to the
guccess of Shamrotk Broed-
easting, Ing. Shamrock owns 12
radia and three telavision stations.

Radic has aksc played a role in
the fortunes of singing. cowboy
Gane Autry {230 milion);, CBS
founder Willlam Paley [$440
million’; Aoy Hampton Park [$475
million) of Park Communications;
and Stanley Hubbard (3330
mitlion) of Hubbard Broadeasting.

Two record industry figuros oc-
cupy spota on the Forbes list. The
magazine assigned GeHen Chair-
mar David Gefen an estimated
nat worth of $240 milion. MCA
Chairman Lew Wasserman: finish-
ad Just behind Geffen in the dollara
derby with $225 million..

was ambivalent about creation of
an IG’s office at the Commission.
“We’re good soldiers,” said
Minkel. “If Congress says do it,
we'll do it. They say they will re-

The auction is slated to begin at
1pm at the Red Lion Inn in Medford,
OR. Fox has been auctioning radio
stations since 1986.

Virgin Records
Going Private

Virgin Group founder Richard
Branson says he intends to take his
London-based entertainment con-
glomerate private in a management
stock buyout valued at $4 14 million.

Glowtrack Ltd., an acquisition
company formed by Branson and
other Virgin managers, will attempt to
purchase the 37 % of Virgin stock now
in the hands of about 40,000 in-
vestors. The deal represents a
premium of 47% over the company'’s
recent quotations on the London
Stock Exchange.

Glowtrack expects to complete the
deal in January 1989. Branson says
he is receiving financial backing for
the transaction from a syndicate of
four banks, led by Citibank.

capture more money than it costs
to create the IG offices. If so, that’s
fine.”

The CPB is even less enthusias-
tic about the prospects of answer-
ing to an IG. Public broadcasting
officials argued unsuccessfully on
Capitol Hill that CPB should be ex-
empt from the new IG bill because
the CPB was created as an inde-
pendent corporation, not a federal
agency. Lawmakers dismissed
that argument, noting that the CPB
receives a considerable amount of
federal money. Congress has ear-
marked $242 million for the CPB
in fiscal year 1991.

NTIA Report Ignored

One thing that seems to have
been forced to the wayside in the
Congressional rush to adjournment
is the recently-released National
Telecommunications and Informa-
tion Administration report on the
future of telecommunications in
the US. That 672-page “Telecom
2000” report, which urges a free
market approach to future broad-
cast policy, apparently lies unopen-
ed in offices across Washington.

“No, we haven’t even looked at
it,” said Tom Cohen, senior staff
member with the Senate Com-
munications Subcommittee.
“We’re just trying to get things
done.”

And Congress isn’t the only
group that is behind in its reading.
A spokesman for the NAB said no
one at the trade group has read the
report, either.

O
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Hosted by United Stations correspondznt Therese Crowley,
is a perfect fit into virtually any format. =~

“Reel-To-Reel” is available on a swap/exchange basis to radio stations
in the top 170 Arbitron-rated metro markets.

Commercial adjacencies are available for local sale with 30 seconds of
time retained for national sale.

If you'd like your station to “Get Reel” call 212-575-6100.
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RADIO BUSINESS

TRANSACTIONS

Griffin Makes Combo Deal
A $34 Million Federal Case

Rothfuss Scores Bull’s Eye On Target Group; ML Wins San Juan Radio Empire;
JACOR Atlanta AM Flip-Flop Underway

Merv Griffin Acquisitions

PRICE: $34 miliion

BUYER: The Griffin Group, headed by
Chairman Merv Gritfin and President
Michael Nigris. The company also
owns WPOP & WIOF/Hartford and
WTRY & WPYX/Albany.

SELLER: Federal Communications
Corp., principally owned by Robert
Fish and Janet Karger.

BROKER: Joseph Sitrick and Neil
Rockoff of Blackburn & Co.

WVEZ-AM & FM/Louisville
FREQUENCY: 790 kHz; 106.9 MHz
POWER: 5 kw days/1 kw night; 24.5
kw at 670 feet

FORMAT: AC

COMMENT: This combo sold for
$3.15 million in March 1985.

WHJJ & WHJY/Providence
FREQUENCY: 920 kHz; 94.1 MHz
POWER: 5 kw; 50 kw at 546 feet
FORMAT: News/Talk; AOR
COMMENT: This combo sold for
$8.85 million in December 1983.

Target Communications

Stations

PRICE: $12.5 miilion

TERMS: Cash payment of $10 million,
promissory note for $2.5 million. The
note is secured by a lien on the station
assets, subordinate in right of payment
to buyer's senior lender for $9.5
miltion.

BUYER:Arrow Communlcations,
owned by Paul Rothtuss of Aiken,
SC. He also owns WZNY/Augusta,

GA and is an applicant for a new Class
C FM station at Darien, GA.

SELLER: Target Communications,
owned by Donald Alt and Kerby Con-
fer. Alt also owns WRUS & WBVR/Rus-
sellville, KY; KXKX/Dubugque, IA; and
KAFX-AM & FM/Diboll, TX.

WRRX & WFFX/

Tuscaloosa, AL

FREQUENCY: 1230 kHz; 95.7 MHz
POWER: 1 kw; 100 kw at 500 feet
FORMAT: AC

KLIO/Clinton, IA

FREQUENCY: 96.1 MHz

POWER: 100 kw at 980 feet
FORMAT: AC

COMMENT: This station along with an
AM sister station sold for $838,000 in
June 1986.

‘“‘Americom got us a very high price and a
deal that was good for both parties.”’

TRANSACTIONS AT A GLANCE

$3,199,098,733

Deél_s .§o Far In 1988:

Total Stations Traded This Year: 1086
This Week’s Action: $76,007,580
Total Stations Traded This Week: 51

Deal Of The Week:

® KLIO/Clinton, IA
® KHUM/Ottawa, KS

® KZBB/Poteau, OK

SWPBD/Atlanta 4.3 million

® Merv Griffin Acquisitions $34 million
® WVEZ-AM & FM/Louisviile
® WHJJ & WHJY/Providence

® Target Communications Stations $12.5 million
® WRRX & WFFX [Tuscaloosa, AL

~ ® WFRG-AM & FM/Utica-Rome, NY
@ WZOQ/Wapokeneta, O4

SWATV/Birmingham $400,000

SWAYD & WORNOzark, AL $800,000
®WELRFoanoks, AL Undisciosad
SKCIW-FM/Wickenburg, AZ %200,000 for 40%
®KJRC/South Lake Tahos, CA (AM CP) 517 500

S WKEU-AM & FM/Gritfin, GA $2.3 million
SWEUL/Kingsland, MI (FM CPF) No cash consideration
o WAML & WEEZLaurel-Heldalburg, MS £275,000
SWAKK & WAKH/McComb, MS £2 for 24%
SKXOK & KLTHS:. Louls Mo cash consideration
SKANAAnaconds, MT No cash consideration
sKXXL/Boreman, MT £174.000

SKGRT-AM & FMiLas Cruces, NM 1.8 milion
#KSRCIBocomo, NM No cash consideration -
SWEBR & WEORGokshoro, NG 3.2 milllon
SWCHUChiilicothe, OH Mo cash considaration

“Americom is very professional at
managing the entire marketing
process. Bill Steding is super. He is

SWEBLY Epringflald, OH $100,000 for 50%
SEUMA-AM & FM/Pendlston, OR 3470000
SKESYNReedsport, OR (FM CP} Mo cash eonsideration

totally detail-oriented and on top of
the deal at all times. He understands
the economics of the stations and is
really good in managing the inter-
relationships of the people involved
He is outstanding and one of the
finest brokers I've ever worked with
He is a killer ™

*WWPA & WYRSWilliamsport-Jorsay Shore, PA 5827 000
SWUNO & WFID/San Juan, PR 57,798,078

®WJYRiMyrtie Beach, SC $2.2 milion

sKCLWHamilton, TX $70,000

*KYOK/Houston $2.5 milllon

SKLGY/Longvlew, TX £225.000

S KDLUSE. George, UT $350, 000

®WHNEKMew London, Wi $1.25 milllon

#KOLLiGllatte, WY %250,000

Terry Robinson
recent seller of KMGEKIXE
Scattle. WA

and KMGK (FM)
Minncapolis. MN

What other radio station owners say about Americom:

I thought attention to detail and their understanding of the financial side of the
negotiating process were superb. One tends to trust the firm "’

John Goodwill, President
Independence Broadcasting Corp.

Top Prices . Quality Stations

Call Us

AMERICOM

SE

Radio Station Brokerage & Financing

1130 Connecticut Avenue, N.W.

! Suite 500 !

Washington, DC 20036 /

(202) 737-9000

WWW.americanradiohistorv.com

KHUM/Ottawa, KS

FREQUENCY: 95.7 MHz

POWER: 100 kw at 900 feet
FORMAT: AC

COMMENT: This station, along with an
AM sister station, sold for $900,000 in
July 1985.

WFRG-AM & FM/Utica-Rome,
NY

FREQUENCY: 1450 kHz; 95.9 MHz
POWER: 1 kw; 3 kw at 105 feet
FORMAT: AC

COMMENT: This combo sold for
$650,000 in September 1987.

WZO0Q/Wapokeneta, OH
FREQUENCY: 92.1 MHz

POWER: 3 kw at 328 feet

FORMAT: CHR

COMMENT: This station sold for
$666,667 in July 1985.

KZBB/Poteau, OK (Ft. Smith,
AR)

FREQUENCY: 97.9 MHz

POWER: 100 kw at 2000 feet

FORMAT: AC
COMMENT: This station sold for
$1,275,000 in June 1986.

WATV/Birmingham
PRICE: $400,000
TERMS: Cash payment of $80,000.

Seven-year promissory note for
$320,000 at ten percent annual in-
terest or one percent over the prime
rate charged by Texas American Bank
of Ft. Worth, whichever is lesser. Note
to be paid in monthly interest-only in-
stallments for two years, thereafter in
equal monthly payments of principal
and interest.

BUYER: Birmingham Ebony Broad-
casting Inc., owned by Erskine Faush
Sr., Shelley Stewart, and Joseph
Lackey.

SELLER: Crescendo Broadcasting
Inc., owned by Texas investors Clifton

Continued on Page 11
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The incredible new “fantasy concert” series
that brings rock’s hottest acts to your station.

Now vour station can host an exclusive, onc-hour. live con- intcractive dialogue that puts vour air talent right in the
cert every week. A live conceert that features your top on-air middle of the excitement. And we've booked a star-studded
personalitics and roclS’s top touring acts. A live concert linc-up of wop stars from Westwood Onc’s vast live concert
that’ll malke vour station the hottest ticket in town. resources — with cach act making its only local

Westwood One proudly presents the Grand Opening of Fantasy Palace appcarancc on your station.

The Fantasy Palace — a lolall\' unicue, totally exclusive pro- Sounds fantastic, docsn’t it? Contact vour Westwood One
gram that sounds like you’re sponsoring and broadcasting representative today and find out howe vou can get the kevs
vour very own live rock concert. We do all the work — you 0 The F(Ull(lSJ Phisce in vour market. "Call (213) 204-5000,

don’t have to hire the band, rent the arcna or sell anv tickets. BV T .
We cven seript the entire one-hour program with plenty of FAX (213) 2044375 or Telex 4996015 WWONE.



www.americanradiohistory.com

ROCK,
BE ROCKED,
OR STEP ASIDE

Z-Rock, the 24-hour morning show, teamed up with the people who’ve been
explodes with energy reminiscent perfecting national live radio formats
of 60’s Top 40, with riveting for over seven years, to create
excitement and insanity. an irresistable hard
It’s literally a 24-hour rock format for the
morning show for the rock-starved 16-to-
new generation of 16- 34’s. It’s the goods... the
34 rock ’n’ rollers! new Z-Rock!

Z-Rock explodes The new Z-Rock is

with today’s chart- aimed dead
busting platinum center at the
artists like Van oo new main-
Halen, Aerosmith and § & stream of rock
Def Leppard! We ‘n’ rollers...

aggressive and
numbers-oriented.
From Led Zeppelin
to Guns 'n’ Roses,
the new Z-Rock is all
hard rock...the most durable
and consistent rock 'n’ roll
mode for the last 25 years. And Z-
Rock combines this music with super-

play more molten
platinum than
any mortal
format...
artists
that top
today’s charts and sell

out stadiums around the world!

The new Z-Rock is a hand-crafted and per- charged presentation and electrifying pro-
sonally executed mission from Lee Abrams, duction to give the format a unique sound
developer and consultant of over 125 18-34 and feel. It’s tomorrow’s heritage station
success stories. Lee brought you AOR in today...it’s Z-Rock!

1971 and 25+ AOR in 1980. Now he’s

Own the hard rock franchise with Lee Abrams’ new Z-Rock.
Call 1-800-527-4892 now for the goods.
Z-Rock is one of 8 successful live radio formats from SMN.

Z-Rock® is a registered trademark of Satellite Music Network.

WwWw.americanradiohistorv.com
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TRANSACTIONS

Continued from Page 8

Overcash, Lee Goodman Jr., Lloyd
Weaver, D. Wayne Tidwell, and Stuart
Hepburn.

FREQUENCY: 900 kHz

POWER: 1 kw

FORMAT: Urban

WAYD & WORJ/Ozark

PRICE: $800,000

TERMS: FM to be purchased for
$400,000 via cash payment of
$150,000 and 12-year promissory
note for $250,000 at nine percent in-
terest, payable in 120 consecutive
equal payments of $3167. AM to be
purchased by assuming $150,000 in-
debtedness. Noncompete agreement
valued at $250,000, to be paid in cash
at closing.

BUYER: Wesley Morgan of Rego Park,
NY.

SELLER: HS Broadcasting Inc. and
MSB Communications Inc.
FREQUENCY: 1200 kHZ; 103.9MHz
POWER: 10 kw daytimer; 3 kw at 190
feet

FORMAT: Religion; Urban

BROKER: Thorburn Co.

COMMENT: The AM station is current-
ly in bankruptcy proceedings. The AM
was purchased in May 1985 for
$208,000.

WELR/Roanoke

PRICE: Undisclosed

BUYER: Eagle’s Nest Inc., owned by
James Vice and Kay Vice of Alexan-
dra, AL. Mr. Vice is the LSM of WJSU-
TV/Anniston, AL.

SELLER: Roanoke Broadcasting Co.
Inc., owned by Earl Manning Jr.
FREQUENCY: 1360 kHz

POWER: 1 kw daytimer

FORMAT: Country

KCIW-FM/Wickenburg

PRICE: $200,000 for 40%

TERMS: Cash

BUYER: Starstream Communications
Group Inc., headed by Gary Firth.
SELLER: Kenyon Communications
Inc., owned by Wiliard Lochridge. He
also owns KCIW/Wickenburg, AZ.
FREQUENCY: 105.5 MHz

POWER: 3 kw at 100 feet

FORMAT: Country

BROKER: This transaction is part of a
restructuring. Kenyon has assigned its
purchase contract for the property
valued at $300,000 to a new limited
partnership, Kenyon Communica-
tions L.P. The limited partner,
Starstream, has made a cash contribu-
tion of $200,000 for a 40% ownership
interest. Lochridge is managing Radio
Partners L.P., a new radio investment
“blind pool” fund affiiated with Star-
stream executives. Lochridge purchas-
ed this FM, along with its AM sister sta-
tion, for $675,000 earlier this year.

KJRC/South Lake Tahoe

(AM CP)

PRICE: $17,500

TERMS: Cash

BUYER: Kidd Communications, own-
ed by Chris Kidd of Fair Oaks, CA.
Kidd also owns five LPTV permits in
Nevada, California, Minnesota, and
North Dakota.

SELLER: Jerry Collins, who also owns
KJCC/Carmel Valley, CA and WJEX/
Syracuse, NY. He also holds a permit
for construction of a new AM at Monte-
cito, CA.

FREQUENCY: 1090 kHz

POWER: 1 kw

WPBD/Atlanta

PRICE: $4.3 million

TERMS: Cash

BUYER: JACOR Communications Inc.,
headed by Chalrman Terry Jacobs and
President Frank Wood. The company
also owns WLW & WEBN/Cincinnati;
WGST & WPCH/Atianta; WMJI/Cleve-
land; WQIK-AM & FM/Jacksonville;
KOA & KOAQ/Denver; WFLA &
WFLZ/Tampa; WMYU/Sevierville, TN;
and WYHY/Lebanon, TN.

SELLER: Phoenix City Broadcasting
Ltd., principally owned by Michael
Hollis.

FREQUENCY: 640 kHz

POWER: 50 kw day/1 kw night
FORMAT: Gold

BROKER: Hal Gore of H.B. LaRue
Media Brokers

COMMENT:JACOR plans to move its
News/Talk format from WFST to
WPBD, then sell WGST. JACOR is
asking the FCC for a waiver to allow it
to co-own WGST for up to six months
following its acquisiton of WPBD.
Phoenix City agreed in June 1987 to
sell the WPBD AM CP to Jefferson-
Pilot Communications for $2 miliion,
but that deal later collapsed.

WKEU-AM & FM/Griffin

PRICE: $2.3 million

TERMS: Cash

BUYER: Design Media Inc., owned by
John Thomas of New York, NY.
SELLER: Dominion Marketing Inc.,
principally owned by Albert Charles
Schmick and Joseph Bourdow.
FREQUENCY: 1450 kHz; 97.7 MHz
POWER: 1 kw; 3 kw at 300 feet
FORMAT: AC

BROKER: Tony Rizzo of Blackburn &
Co.

COMMENT: This combo sold for $1.4
million in April 1986.

WEUL/Kingsford (FM CP)
PRICE: No cash consideration
TERMS: Gift. The seller alsc pledges a
$15,000 contribution to cover con-
struction costs.

BUYER: Gospel Opportunities Inc., a
nonprofit company headed by Presi-
dent James Janofski of Ispheming, Ml.
The company also owns WHWL/Mar-
quette, ML

SELLER: Alice Slater and Dr. Edward
Slater of Toma, WI. Dr. Slater is a
member of the board of directors of
WRVM/Suring, WI.

FREQUENCY: 98.9 MHz

POWER: 300 watts at 406 feet

e
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WAML & WEEZ/
Laurel-Heidelburg

PRICE: $275,000

TERMS: Cash

BUYER: Pine Belt Broadcasting Inc.,
owned by Joe and Beverly Norman.
SELLER: Vango Broadcast Stations
Inc., owned by Charlene Vance.

FREQUENCY: 1340 kHz; 99.3 MHz
POWER: 1 kw; 3 kw at 300 feet
FORMAT: Nostalgia; AC

COMMENT: This combo is currently in-
volved in bankruptcy proceedings. i
sold for $600,000 in August 1985.

WAKK & WAKH/McComb
PRICE: $2 for 24%

TERMS: Cash

BUYER: John Haley and Thomas
Thomton of Birmingham, AL. Haley
also owns an interest in KWKW &
KSMBi/Lafayette, LA.

SELLER: John Bomer, Ronald Hale,
John Finch, and Owen Lalor are
reducing and/or selling their stock in-
terests in Fortune Media Inc. Hale also
owns WWYN/McKenzie, TN.
FREQUENCY: 1140 kHz; 105.7 MHz
POWER: 1 kw daytimer; 100 kw at
957 feet

FORMAT: AC

COMMENT: This transaction is part of
a corporate reorganization. This combo
sold for $1 million in October 1986.

; ‘:-mwm
WSSOUE: - -

KXOK & KLTH/St. Louis
PRICE: No cash consideration for ma-
jority control

TERMS: The seller is transferring his
majority ownership of the combo in ex-
change for the forgiveness of debts in
excess of $300,000 to the buyers and
to Equibank of Pittsburgh.

BUYER: E. Louis Werner Jr. of Scotts-
dale, AZ and John Connelly of Pitts-
burgh.

SELLER: Emmet Capstick is selling
his 56% interest in the licensee,
Chester Broadcasting Corp.

KANA/Anaconda

PRICE: No cash consideration

BUYER: Anaconda Broadcasting Inc.,
controlled by Rodger Bell and John
Odegaard.

SELLER: US Bankruptcy Court in
Reno, which is administering the as-
sets of Mountain States Broadcast-
ing, owned by John and Bonnie
O’Brien.

FREQUENCY: 580 kHz

POWER: 1 kw daytimer

FORMAT: Station is dark

KXXL/Bozeman

PRICE: $174,000

TERMS: Promissory note for entire
amount, payable over 15 years at
8.75% annual interest. Monthly pay-
ments of $2000 required until note
retired.

BUYER: CASI Broadcasting & Enter-
tainment Enterprises Inc., owned by
Colleen Bee.

SELLER: GNP iInc., owned by Gary
Peterson.

FREQUENCY: 1450 kHz

POWER: 1 kw day/250 watts night
FORMAT: Country

COMMENT: This station was acquired
last year by assuming its debt.

More Transactions

This week’s transactions continue
on Page 32.
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A
NEW
LEADER
EMERGING

Randall E. Jeffery
407-295-2572

Elliot B. Evers
415-391-4877

Charles E. Giddens
202-785-4333

Brian E. Cobb
202-785-4333

Raymond J. Schonbak
214-869-7643

A discreet, intelligent brokerage
service with over $425,000,000 in
radio/television mergers and
acquisitions.

RADIO and TELEVISION BROKERAGE
FINANCING - APPRAISALS

v ]
Y

MEDIA VENTURE
PARTNERS
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OVERVIEW

recent survey by the Indi-

anapolis-based Michael

Hedges Inc. firm found that
today’s radio audience can be di-
vided into four distinct segments:
radio fans, station fans, news fans,
and music fans. Here are the some
of the characteristics of each seg-
ment:

Radio Fans: Accounting for 33%
of all radio listeners, this group is
defined as people who divide their
listening between four or five dif-
ferent stations. The majority of
these “radio fans’’ are under 35
years of age, and are more likely to
be women than men. Radio fans
like everything about radio. In fact,
less than half say they would listen
to a station that plays only music
and provides nothing in the way of
news, personalities, and promo-
tions.

Station Fans: With 46% of all
radio listeners, this is the largest
segment, and is defined as people
who prefer to confine their listen-
ing to either one or two specific sta-
tions. “Station fans” are more like-
ly to be women than men, and
nearly two-thirds are between 25
and 4 years of age. In addition,
almost one-third of all station fans
say they listen to the radio more
than four hours per day.

Music Fans: Totalling 11% of the
radio listening audience, this
segment is defined as people who
listen exclusively to hear their
favorite music. “Music fans” are
predominently men between the

R g e
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Survey: Four Types Of Radio Listeners THREETIPs
Planning The Perfect Meeting

ages of 25 and 44, although men and
women in the 554 demo also fit this
profile.

News Fans: These info junkies
make up 9% of the total radio au-
dience. ‘“News fans” are almost

exclusively men over 35 years old.
Interestingly, they generally spend
less than an hour listening to any
one station, but spend between four
and six hours a day listening to
radio.

Most important Feature
Of Favente Radio Station

hﬂhf‘l-l-'l Simfign Fans News Fany M:Flﬂl

Plays just my-fm-ﬁfte_smgs: :

S6.5% . B86% 26T% B85 1%
Hﬂs good: fmﬁ.f:: mpﬂrts morring @nd aftemoon;

B i% T32% T18% 3.1%
Has I"rauimnt wamrrapmfs.and forecasts:

B3.2% 640% T08% 26.4%
Plays: music you can sing along with;

BZ21% T2.6% 123% B56.2%
Has good coverage of oty and stale news:

TED% 439% B0.TH 27.3%
Has DUs who are fun lo Fslen lo:

74.7% 7T7.5% 40.1% 26.68%
Has good covarage of local police and fire news:

F1.0% 49.7% 43.3% 13.4%
Has DJs who falk about interasting things:

G1.8% 342% 45.8% 12.4%
Has pood sports repons:

BT.O% 28.7% 51.5% 257%

Has games/contests with cash prizes: :

568% 11.9% 123% 4.6%
Has games/contests with prizes such as cars and trips: .

52.7% 12.4% 7.1% 5.4%
-Plays music and nothing else:

49.6% 69.2% 9.6% ° 80.9%
Has features like “People” magezine:

47.1% 4.6% 12.5% 16.8%

e

Source: Michae! Hodges ing.
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Managers Not Llstenmg To Employees

mployees will generally

listen to what managers

have to say — that is, if
they want to keep their jobs — but
do managers listen to what their
workers have to say? That’s gener-
ally not the case, according to a re-
cent study on worker attitudes con-
ducted by the Wellesley Hills, MA-
based Wyatt Company.

The study revealed that while
71% of the respondents felt they
had a good understanding of their
company’s goals, and 57% felt they
understood the strategies involved
in reaching those goals, only 40%
said their companies wanted their
input on key issues.

Furthermore, only 27% felt that
management acted on their sug-

Soth Street

Radiotveoon, Jeft Smulvan
of Emnus Broadasung, i
this year's dis-honoree at
the Third Annual Bay-
liss Media Roast. His

* Master of Ceremonies:
Jay Thomas,

Air Personality of
KPWR. Los Angeles
The Plaza Hotel

Fifth Avenue at

RS VP Iy October 20th
Jim Duncan. Duncan’s

Partake of Jeff Smulyan’s Roast

(WFLL DONF)

Over 400 of the indusiny's
most active and influennul
financiers, hrokers and op-
erating executives will be
in attendunce for an eve-

recentappearance as Gos- - ming of fun and fund-rais-
mopolitan - magazine’s  ing. The priceeds go o
Bachelor-of-the-Month  advance the education of
will provide plenty of am- - outstanding radio broad-
munition for the roasters  casting students in univer-
whouare preparedto pruise sities  throughout  the
Jeft 1o the ground! United States,

Join Us For Smulyan Stew!

* Wednesday,
October 200 1988
* Cocktails at 6 p.m
Dinner at 8 p.m.
* St S250

Corporate Table
(seais 1) $2500

New York City

Invest in Radio’s Future

Make checks payable to:
The John Baylias

FOLVDA“ON Amencan Rudio. [nc Broadeast Foundation
J (317) 234-1356 or P.0O. Box 221070
Kit Hunter Franke. Curmel, CA 93922
M The John Bayliss
Broadeast Foundition
408} 624-1536

gestions when they were allowed to
make them. Even more disturbing
is that one-quarter of those survey-
ed.-(at all job levels) don’t feel free
to express their opinions at all.

Managers Agree

The opinions of those managers
surveyed seemed to corroborate
these findings, as 40% expressed
the belief that corporate manage-
ment — at least at their particular
place of work — tends to be direc-
tive. Only 20% of these bosses sur-
veyed claimed that their compa-
ny’s management was participa-
tive.

The survey also examined work-
er attitudes towards paychecks,
job performance, benefits, and
career advancement. Here are the
highlights:

» While 48% of those surveyed
said they were generally satisfied
with their pay, 46% of employees
and 38% of managers see little link
between salary and performance.
Incidentally, this cynicism in-
creases with length of employ-
ment.

» Although 58% of those survey-
ed claim that they’re satisfied with
their company’s benefits, 25%
report dissatisfaction with their
firm’s retirement benefits.

* Only 35% of those surveyed feel
their companies offer good oppor-
tunities for advancement, and 39%
express a lack of commitment to
the company.

WWW.americanradiohistorv.com

oorly planned office meet-
ings often result in one
thing - wasted time. Keep-
ing in mind that time is money, and
wasted money is frowned upon, the
Lake Forest, IL-based Execu-Time
newsletter offers the following
three tips for planning more effi-
cient meetings:
First of all, send the participants
a list of subjects to be discussed at
the meeting a couple of days in ad-
vance.
For more private meetings, set
— and stick to — time limits for the

debate of individual topics, as well
as start and stop times.

Finally, you should ask people to
attend only those parts of the
meeting that directly affect them.

® October 11-16 — National
Black Media Coalition 15th An-
niversary Conference. Adam's
Mark Hotel. Houston, TX.

® October 15 — World Series
begins. National League park.
® October 20-22 — Chris Beck
Communications' Sales Manag-
ers Fly-in 1988. Doubletree.
Dallas, TX,

® October 23-25 — Association
Of National Advertisers 79th
Annual Convention. Waldorf-As-
toria. New York, NY

® October 26 — Kagan Semi-
nar: Radio Station Acquisitions,
New York Heimsley Hotel, New
York, NY.

® October 27-30 — Eighth An-
nual CMJ Music Marathon Con-
vention. Vista Hotel. New York,
NY.

® November 3-6 — Audio Engi-
neering Society 85th Conven-
tion. Convention Center. Los
Angeles, CA.

® November 6-9 — Canadian
Association Of Broadcasters
and Western Association Of
Broadcast Engineers Joint An-
nual Conference & Trade Show.
F: Winnipeg Convention Center.
: Winnipeg, Manitoba.

® November 10-12 — 19th An-
nual Loyola Radio Conference.
Holiday Inn Mart Plaza. Chica-
go. L.

i

® November 11-13 — Young
Black Programmers Coalition
Annual Meeting. Houston, TX

5 ® November 30 - December 3
— RTNDA Annual International
% Convention. Las Vegas Con-
vention Center. Las Vegas, NV.

® January 14-15, 1989 — Dan
O'Day’s Air Personality-Plus
Seminar. Los Angeles, CA.

® January 22, 1989 — NFL Su-
perbowl. Joe Robbie Stadium.
Miami, FL.

® January 28 - February 1,
1989 — National Religious
Broadcasters 44th Annual Con-
vention. Sheraton-Washington
and Omni Shoreham Hotels,
Washington, DC.

® February 24, 1989 — RAB
Ninth Annual Managing Sales
Conference. Loews Anatole
Hotel. Dallas, TX.

® February 6-7, 1989 — NAB
Managers Roundtable. Ramada
Renaissance Hotel. Atlanta,
GA.

® February 8-9, 1889 — NAB
Managers Roundtable. Shera-
ton Plaza La Reina Hotel. Los
Angeles, CA.

® February 8-12, 1989 — Inter-
national Radio & Television So-
ciety Faculty/Industry Seminar.

Roosevelt Hotel.
NY

® February 22, 1989 — Nation-
al Association Of Recording
Arts & Sciences 31st Annual
Grammy Awards. Shrine Audi-
torium. Los Angeles, CA.

® March 1-4, 1989 — 20th An-
nual Country Radio Seminar. z
Sponsored by Country Radio
Broadcasters. Opryland. Nash-
ville, TN

® March 3-7, 1989 — National
Association Of Recording Mer-
chandisers 31st Annual Con-
vention. New Orleans Marriott
New Orleans, LA.

®March 13-14, 1989 — NAB's
Group Head Fly-In. Dallas-Ft.
Worth Hyatt Regency Hotel.
Dallas, TX.

® March 24-25, 1889 — 11th
Annual Black College Radio
Convention. Paschal’s Hotel
Atlanta, GA.

® March 29, 1989 — Academy
Of Motion Picture Arts & Sci-
ences 61st Annual Academy
Awards. Shrine Auditorium. Los
Angeles, CA.

® April 9-12, 1989 — Broad-
cast Financial Management As-
sociation 29th Annual Meeting.
Loews Anatole. Dallas, TX.

® April 29 - May 2, 1989 —
NAB 67th Annual Convention.
Las Vegas Convention Center.
Las Vegas, NV.

® May 10-14, 1989 — National
Association Of Independent
Record Distributers & Manufac-
turers. Wyndham-Franklin Plaza
Hotel. Philadelphia, PA.

® May 11-15, 1989 — American
Women In Radio & Television
38th Annual Convention. Wal-
dorf-Astoria. New York, NY

® May 17-21, 1989 — Public
Radio Conference. St. Francis
Hotel. San Francisco, CA.

® June 21-25, 1989 — BPME
Association 33rd Annual Semi-
nar. Renaissance Center. De-
troit, Mi.

©® September 13-16, 1989 —
Radio '89 Convention, sponsor-
ed by NAB. New Orleans Con-
vention Center. New Orleans,
LA.

® September 13-16, 1989 —
RTNDA Annual Convention.
Kansas City Convention Cen-
ter. Kansas City, MO.

® October 5-8, 1989 — Society
Of Broadcast Engineers 4th An-
nual National Convention. Kan-
sas City, MO,

New York,

St
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The Strategic advantage:

PERLEPTUAL
RESEARGH

Radio is not a typical consumer product like
cigarettes or spaghetti sauce. Tastes and attitudes
change very quickly in our field. If you're only
researching your listeners once a year, you're
missing a genuine competitive advantage.

Strategic Radio Research offers a unique,
customized research program that could keep
you in touch with your listeners every week of
the year. Weekly perceptual research to monitor
the changing attitudes of your target audience.
Weekly tracking on your current music. Plus
weekly research on your oldies. All in one com-
prehensive system that we've been fine-tuning
and improving for over eight years.

Great programmers and managers like KMEL/
San Francisco’s Paulette Williams & Keith Naftaly,
WODS/Boston’s John Gehron & Dave Van Dyke,
WJLBDetroit's Verna Green & James Alexander,
KRXY/Denver’'s Joe Parish & Mark Bolke, and
WGCI/Chicago’s Marv Dyson, Sonny Taylor, &

Barbara Prieto have all learned that the closer
you get to your listeners, the more successful
you’ll be.

Jo request a research proposal for your station,
call Sue Bell, Director of National Sales, or Kurt
Hanson, President, today at (312) 280-8300.

In our industry, gimmicks and “quick fixes”
abound. But keeping in touch with your listeners
on a weekly basis gives you an inarguably real,
long-term advantage. It improves your product.
it will help you win.

Exclusively from

211 E. Ontario
Chicago, IL 60611
(312) 280-8300

oy americanradiohistorvy. com
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SALES STRATEGY

New Business Prospects
For The Fourth Quarter

ast week we addressed several ways in which sta-

tions could generate additional seasonal revenues

during the fourth quarter. This week we’ll concen-
trate on listing several categories that are excellent pros-
pects for new, fourth quarter business. You'll note that for
several of these categories we’ve included pre-approach
information that you and your staff will find helpful as
well.

Formal Wear

Rentals of formal wear during
the holiday period have been rising
steadily over the past several
years. This seasonal growth makes
the traditional graduation and wed-
ding advertiser a potential gold-
mine for November and December
revenues. A secondary trend to
watch here is the growing entry of
formal wear rental stores into the
wornen’s formal rental market.

Home Services

A wide variety of businesses ex-
perience an extra influx of reve-
nues early in the holiday season
(late October/early November) as
Americans prepare their homes
for December visits by family and
friends. Rug cleaning, drapery
cleaning, home painting, and pest
control are four of the best ex-
amples.

Office Supply Stores

Many office supply and sta-
tionery stores across the country
are moving into the holiday period
with new-found aggressiveness,
primarily by promoting sales on
small electronic goods, desk sets,
and upscale pens. A second key
point to keep in mind when working
with office supply stores is their ex-
ceptionally strong performance in
January and February, as that’s
when capital budgets are approved
and large purchases are made by
companies of all sizes.

Other
Opportunities

* Film developing

e |iquor stores (mixers,
beer, wine tastings)

® Health clubs & fitness
centers

® Art galleries

® Auctions & swap meets

* Persian rugs

e Regional airlines

¢ Luggage stores

® Food preperation
{honey-baked hams,
etc.)

® |Long distance
telephone carriers

¢ Party supply stores

¢ Credit cards

Hotels

There are three major avenues
to revenue when working with local
and regional hotels during the
fourth quarter. Family overflow
lodging is one. Early weekend
packages (your basic ‘“shop, then
drop” promotions) is another. The
third is food and beverages, either
by running an ‘“‘eat Thanksgiving
dinner in our restaurant” or a
“spend New Year’s Eve in our
nightclub’ promotion.

Eigng i le
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"The CD Sales Library is the best sales library ever!! The

CD Sales Library sounds fresh and new because it's recorded in
Hollywood. Our clients can definitely tell the difference, and
because its on CD [ can put together advertiser presentations fast.”

The best sounding, best selling, easiest to use sales
librarv ever produced. The FirstCom CD Sales Library is
100% guaranteed to increase your business.

(
In Texas call collect 214-934-2222

FirstCom/ 13747 Montfort #220/Dallas, Texas 75240
TRADEMARK 1885 J1M LONG COMPANIES. INC

By Chris Beck
Trade Tools & Supplies

For many businesses, the major-

ity of their client base comes from
supplying building contractors and
business-to-business accounts. This
is particularly true for companies
that sell tools, welding supplies,
and other such types of equipment.
Many radio stations have obtain-
ed seasonal revenue from these
traditional, non-mass market ad-
vertisers by approaching them
with holiday ideas. One of the most
successful approaches has been to
position the client around the
theme ‘‘shop where the profes-
sionals shop.” The other is built
around open-house, ‘“‘meet the
manufacturer” weekend blitzes.

Financial

You'll find many banks, stock-
brokers, and tax planning compa-
nies begin ad campaigns touting
end-of-the-year, tax-planning ser-
vices that frequently include even-
ing seminars as early as late Oc-
tober. Incidentally, this is one
category where an early approach
for January-April business is an
absolute must.

Pet Stores

Owners of pet stores experience
two specific sales curves in De-
cember. The first market comes
from those who are giving a pet as
a gift. The second market is a last-
minute one, traditionally not taking
off until around the 15th of Decem-
ber, and consists of owners picking
up stocking stuffers and presents
for their pets.

Private Airport Parking

Given the incredible percentage
of the populace that flies during the
holiday season, many owners of
private parking facilities located
adjacent to airports try to capital-
ize on this opportunity. These lots
may be owned by car rental com-
panies, private businesses, or
hotels that allow parking for
travelers.

Doesn’t matter, 'cause in some
cities the competition for these
dollars is so fierce that private lot
owners are trying to attract cus-
tomers by tossing car washing and
detailing into the package, offering
to take checks or credit cards, or
providing a frequent shuttle ser-
vice,

Hot Sales
Presentation
Idea

Another promotional tool us-
ed by those market-leading sta-
tions on the cutting edge is a
video version of a media kit — a
visual presentation designed to
initiate potential clients to the
station, the city, and the listen-
ing audience. (See R&R Sales
Strategy column, 7/29/88.)

WWW americanradiohistorv com

More Holiday Sales Promos

H ere are some additional promotions your sales staff
can capitalize on during the holiday season:

Sales Donations: During the month of December, have the store/man-
ufacturer donate a percentage of its seasonal sales revenue (usually one
percent) to a non-profit organization or charity. Some timely examples in-
clude food for the homeless, children's hospitals, gifts for needy children,
etc.

Gifts With Purchase: This traditional holiday marketing tool, widely
utilized by the cosmetics industry, can also be used by radio — especially if
your station does srnall giveaways. Use them as retall/manufacturer incen-
tives to encourage sales. Example: “While supplies last, receive a free

- with any purchase of $100 or more.”

The Parking Is Free: This promotion is especially effective in metro
areas where retailers charge for parking. When a retailer buys time from
your station, designate one evening (or one day during the week) when the

station pays for parking.

Home & Car
Security Systems

In many areas of the country,
research shows that home and car
security systems rank at the top of
consumers’ most-preferred gifts.

Recruitment

There are two types of recruit-
ment advertising that perform ex-
ceptionally well during the fourth
quarter. The one that draws its
strength between NOW and the end
of October, is major retailers that
are hiring additional help for the
holidays (service desk, stockpeo-
ple, gift wrappers, security person-
nel, etc.) The other comes a bit
later in the quarter and consists of
corporate/business-to-business cli-
ents and personnel agencies that
are recruiting workers.

Bicycle Stores

Again there are two markets in
this category. The first is that
traditional holiday gift for people of
all ages - the bicycle. The second
lies in the relatively new phenome-
non of bicycle clothing, which some
bicycle stores claim now accounts
for between 40 and 60% of their
sales volume.

Nurseries

With fewer mass-market outlets
such as grocery stores willing to
sell Christmas trees due to low pro-
fit margins, this has left a window
in the market for the larger nurser-
ies who don’t mind increasing their
seasonal budgets to attract cus-
tomers who otherwise would be
traditional strip center buyers.

Auto Telecommunications

Combine the declining costs of
cellular phone technology with the
ease of leasing the equipment and
you have an exceptional fourth
quarter target. (Tip: Along with
your creative efforts, offer the
cellular phone company an oppor-
tunity to showcase its products at a
mall or other high-traffic area. One
campaign hook is to allow consum-
ers to make a free, 60-second, mo-
bile phone call from the mall.)
Meanwhile, every manager should
be aware of the booming market in
car answering and car fax ma-
chines as well.

Medical

Seeing as how the majority of in-
surance plan deductibles expire at

|
l

the end of the year, it’s no wonder
that doctors, hospitals, and dentists
do a significant amount of business
during the last few months of the
year.

Corporate/Business-
To-Business

The fourth quarter provides an
excellent opportunity to penetrate
corporate community service bud-
gets. Your best bet is to center your
efforts on those companies that are
your metro’s major supporters of
Toys For Tots, Easter Seals, the
Salvation Army, and other such
seasonal drives.

See Your
Promo

In R&R

I'm always on the lookout for
unique promotional or merchan-
dising ideas. If your station has
an unusual item you would like
showcased in this column, send
it along with an explanatory note
to: Chris Beck Communica-
tions, 22647 Ventura Bivd.,
Suite #215, Los Angeles, CA
91364. Please note that items
are not returnable.

The Arts

Along with the media associated
with your local presentation of
“The Nutcracker” (call the hall’'s
operator for the presenter) you
should consider contacting other
local representatives of the arts.
Many organizations and venues
have recently reported tremendous
success in conducting holiday cam-
paigns for new members or selling
season ticket packages for the new
year.

Chris Beck is President of
Chris Beck Communications, |
a sales consulting firm. f you
have a question you'd like this
column to address, he can be
reached either by fax machine
at (818) 594-5030, by phone
at (818) 594-0851, or write
him at 22647 Ventura Bivd.,
Suite #215, Los Angeles, CA
91364.
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Designed. Then priced.

Not vice-versa.

O ther manufacturers set price goals, then
commit their designers to create products to fit
the price. Worse still, their prices must leave room
for dealer profits.

Your station works as well as your consoles let it.
How do you know whether your consoles have been
built to a price, or designed tc perform? If they're
from Pacific Recorders, you have the assurance that
a very real difference in priorities is at work.

The difference:

O ur design engineers are in the happy position
of being encouraged to choose materials, com-
ponents, techniques and approaches as they see fit.
Their objective is products with uniquely superior
attributes: Maximum headroorn. Minimum noise and
distortion. Total RF immunity. Tough, reliable hous-
ings. Massive power supplies. Friendly control
panels.

© 1988 PR&E

When they're finished, we price it.
And since we don't build in a dealer mark-up, our

customers always receive the best price on their
equipment. Our published end-user price would be
others’ “confidential dealer cost’. The “negotiation
discount” you'd properly expect from their dealers,
we invest in superior components.
So the next time you have the chance to order new
consoles, maybe you'd be better off to look beyond
the price tag and see the value of our approach.
Excellence first. All else second.

| a brochure on: NAME

O Air consoles

| O Production consoles EIENICH
O Cart machines ADDRESS

I
I
| O Dolby SR® for cart |
O Everything PR&E offers |
T
|

Return this coupon to:
Pacific Recorders &

Engineering Corporation m' PACIFIC RECORDERS

2070 Las Palmas Drive & ENGINEERING CORPORATION
The number one choice for

I_Carlsbad, CA 92009
(619) 436- ; _]

19) 438-3911 more #1 stations

WWALamericanradiohistorv.com o
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Get your listeners into the clouds!

Celebrate the flight of The Explorer — the first hot air balloon to
fly around the world! Julian Nott, pilot, takes off from America
on November 15. He’s powered by Shaklee Nutrition Products.

s YOUP LiSteners Can: wes

e Talk to Julian Nott live on-air!
e Win sweatshirts commemorating the flight of The Explorer
¢ Win Shaklee Gift Packs
e Win a grand prize hot air balloon trip over your city!

Now available Denver New York

on an exclusive Des Moines Philadelphia
ERslBthese Detroit Pittsburgh
Markets: Harrisburg Portland
Atlanta Los Angeles San Diego
Boston Miami San Francisco
Chicago Milwaukee Seattle
Cleveland Minneapolis St. Louis
Dallas Nassau/Suffolk Washington, DC

Call the High-Flying Mary Fisher at R&R Marketing
213/5563-4330

o
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here are contenders. There

are pretenders. But Willie

Nelson is unquestionably
the king of crossover country mu-
sic today. No longer the Nashville
“outlaw” of legend, the Red Head-
ed Stranger is as comfortable shar-
ing a stage (or record) with Frank
Sinatra or Ray Charles as he is
with Waylon Jennings or Merle
Haggard. He’s gone beyond being
Just a country singer to become a
bona fide US folk hero. And, as the
man who penned “Hello Walls,”
“Funny How Time Slips Away,”
and “Family Bible,” to name but
three of his best-known composi-
tions, one of the greatest American
songwriters of all time.

Of course, it wasn’t always this =

way. In fact, it wasn’t until his
platinum “‘Stardust” LP in 1978
that Nelson claims he really felt
that he’d “made it.”” In his new
autobiography, “Willie” (Simon &
Schuster, $19.95 hardcover), Nel-
son — along with co-writer Bud
Shrake — paints a rags-to-riches
story that could give even Elvis or
Dolly Parton a run for their money
in terms of humble beginnings.

Born to a broken family in Texas
during the Depression, Nelson and
his sister were raised by their
beloved grandmother (who gave
them their musical training) in
what amounted to a shack. Follow-
ing a stint in the Air Force, he lived
the impoverished life of a fledgling
songwriter while his first wife
worked two jobs as a barmaid to

NEW THIS WEEK

® VIVA SANTANA! AN INTIMATE CONVERSATION

WITH CARLOS SANTANA (CMV)

Coinciding with Carlos Santana’s 20th anniversary in the biz and Co-
lumbia’s new boxed set of the same title, this documentary traces the
history of the guitar maestro and his band, covering personnel changes and
shifts in style from Latin-tinged rock to jazz/fusion and back again. Featur-
ing performance footage from Woodstock, “The Ed Sullivan Show,” and
various European tours — and including such classic hits as “Evil Ways”
and “Black Magic Woman" -— the program is narrated by the guitarist him-
self. (Street date 10/1 8)

MEN OF SWINGING MOODS — Bryan Ferry (l) broods over his contribu-
tion to the “Bright Lights, Big City” soundtrack; Carlos Santana celebrates
his 20 years in this little thang we like to call show bidness.

® BRIGHT LIGHTS, BIG CITY (MGM/UA)
Michael J. Fox stars as a would-be writer in this drama based on Jay
Mcinerney's best-selling novel about New York yuppies lost in a haze of

booze, cocaine, and afterhours nitespots. The hit-filed Reprise soundtrack |

LP features a previously-unavailable Prince tune entitled “Good Love,” as
well as Donald Fagen's “Century’'s End,” Bryan Ferry's “Kiss And Tell,”
Narada Michael Walden’s “Divine Emotion,” M/AJRISIS's “Pump Up The
Volume,” and additional selections from New Order, Depeche Mode, and
Jennifer Hall. (10/18).

® BEETLEJUICE (Warner)

This comedy blockbuster features Michael Keaton in the title role as a
kooky “bio-exorcist” ghost who aids other ghosts in the “pest control” of
human beings. The Geffen soundtrack features an original score by Danny
Elfman of Oingo Boingo fame, as well as Harry Belafonte's re-released
“Day-O,” which provided the silver screen with one of the year's most
hilarious moments. (10/19)
® THE MAN WHO FELL TO EARTH (RCA/Columbia)

This is a rereleased, expanded version of the Nicholas Roeg film that :

starred David Bowie as an alien being — a role that many critics felt he was
born to piay. What's significant about this new video version is that it sports
20 minutes of controversial footage that had been cut from the original US
prints of the film and original video. {10/19).
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support their three children. It was
during this period that he sold the
rights to such soon-to-be classics as
“Crazy” (a BIG hit for Patsy
Cline) for $50 to buy milk for the
baby.

Former Air Personality

While attempting to get his ca-
reer in gear, Nelson would try his
hand at everything from pig farm-
ing to warking as a Country air per-
sonality at KCNC/Ft. Worth,
where his show eventually beat Ar-
thur Godfrey in the ratings. All in
all, it was a l-o-n-g way from the
“Willie & Family” annual Fourth
of July picnics, the Farm Aid
shows, the starring motion picture
roles, the duets with Julio Iglesias,
and the 23 gold or platinum rec-
ords.

There’s an earthy frankness to
Nelson’s book, and perhaps the
most refreshing aspect is he
doesn’t whitewash his own char-
acter. He writes openly of his three
stormy marriages, painting him-
self as a redneck cad when he felt
he was one. He talks freely about
his well-known affection for mari-
juana, and even relates the night
he smoked pot on top of the White
House following a performance for
Jimmy and Rosalyn Carter.

Featuring never-before-seen
photos, insider advice on the “‘biz,”
and a “Greek Chorus” of friends,
family, and foes, “Willie” is a
must-read for fans of the man and
country music in general. You can
almost bet that the cover will in-
clude the blurb “Soon to be a ma-
jor motion picture” before long.
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OCTOBER 7-9
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. 1 Alien Nation $8.4
(20th Century Fox)* :
2 Punchline $5.2
(Columbia) §
. 3 Gorillas In $4.0
G The Mist (Universal)
. 4 Crossing Delancey $1.66
" (Wamer Brcthers)
- 5 AFish Called $1.63
. Wanda (MGM/UA) =
" 6DieHard $1.5
= (20th Century Fox)
- 7lmagine:
©  John Lennon
(Warner Brothers) *
- 8Who Framed $1.40
i Roger Rabbit (Buena Vista)
9 Memories Of Me $1.3
(MGM/UA)
10 Cocktail
(Buena Vista)
*First Week In Release
All Figures In Millions

Source: Exhibitor Relations Co.

$1.41

R

O

$1.2
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COMING ATTRACTIONS:
This week's openers include
"“Bird,”" director Clint
Eastwood's biography of doom-

# ed jazz legend Charlie Parker,
featuring Forest Whitaker in the
role that shouid make him a star.
The film’s Columbia soundtrack
sports a number of the late
saxophonist’s classic solos with
backing tracks that have been
. rerecorded for cleaner and
, sharper sound repoduction.

i
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TOP TEN SHOWS
OCTOBER 3-9
1 The Cosby Show
2 A Different World
3 Golden Girls
4 Empty Nest
5 Dear John
6 CBS Tuesday Night Movie
(“Jesse”)
7 Alf
8 NFL Monday Night Football
(Dallas vs. New Orleans)
60 Minutes
Hogan Family
Tonight Show 26th
Anniversary
(Al tied)

Source: Nielsen Media Research

eHIP TO BE CUBES:
Iceland's Sugarcubes square
up to face America via the small
screen as they take the stage
onNBC's “Saturday Night Live"”
(Saturday, 10/15, 11:30pm).

Single: Jealous GuyAdohn Lennon
Other Featured Artists: Beatles
O HEARTBREAK HOTEL (RCA)

e TAKE IT TO THE LIMITS:
Canadian cowgirl K.D. Lang &
the Recliners and countrv-
rockers Foster & Lloyd mosey
onto PBS's “Austin City Limits"”
for an hour of very contermr-
porary country offerings (Satui-
day, 10/15). (PBS program-
ming varies in each market
check local listings for air date
and time in your area.)

e HIP LATE NIGHT SET:
Folksinger-turned-ethnomu-
sicologist Paul Simon drops inv }
for a hip, late "Sunday Night"
set and introduces keyboardist ;
Eddie Palmieri to America's i
couch potatoes. Also seen on
the scene in the wee wee hours
are guitarists Nelson Gonzalez H
and Yomo Toro. (NBC, Mon-
day, 12:15am). P
Al show times are EDT/PDT unless *:
otherwise noted; subtract one hour for |
CDT. Check listings for showings in the
Mountain Time Zone. All listings subject to i
change.
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CURRENT
® IMAGINE (Capitol) :

Singles: Heartbreak Hotel/ David Keith
Heartbreak HotelElvis Presley
Other Featured Artists: Dobie Gray, Alice Cooper
® COCKTAIL (Elektra)
Singles: KokomoBeach Boys
Don't Worry, Be HappyBobby McFerrin (EMi-Manhattan)
Rave On/John Cougar Meilencamp
Hippy Hippy Shake/Georgia Satellites
Other Featured Artists: Fabulous Thunderbirds, Ry Cooder, Starship
# COMING TO AMERICA (Atco)
Singles: Addicted To Youlevert
Come Into My LifeLaura Branigan & Joe Esposito
Better Late Than Never/Cover Girls (The Fever/Sutra)
Other Featured Artists: Mel & Kim, Nona Hendryx, System
® MARRIED TO THE MOB (Reprise)
Featured Artists: Sinead O’Connor, Feelies, Debbie Harry
® BIG TIME (Island)
Featured Artist: Tom Waits

UPCOMING

® BIRD (Columbia)

Featured Artist: Charlie Parker
® BUSTER (Atlantic)

Single: A Groovy Kind Of Love/Phil Collins

Other Featured Artists: Four Tops, Hollies, Dusty Springfield
@ THE COURIER (Virgin)

Featured Artists: U2, Declan McManus, Hothouse Flowers

APM SALUTES
CONNIE RED!

APM congratulates
] Connie Red on

2}. 3 her promofion fo
g% Director of APM's

Broadcast Division.
Red will be responsible for all radio sales and marketing
of APM's great, new (D radio packages, BROADCAST ONE—
the broadcaster’s complete music library—

and SOUND FX—THE LIBRARY
TIA

6255 Sunset Boulevard, Suvite 820
Hollywood, California 90028
APM. When
Music Matters.

Phone: (800) 543-4276
Within California (213) 461-3211
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35-54 Demo To Increase 41% By 2010

Group Accounts For 33% Of Heavy Record Buyers

$7.5 BILLION IS DISPOSABLE INCOME

US College Students:

early one-third (32%) of the

US population is currently

between the ages of 35 and

54 — a percentage that’s expected
to increase 41% by the 2010.

According to a recent report
from the NYC-based Interep Mar-
keting Research firm, this 3554
year-old population is educated
(2% of all college-educated Amer-
icans fall into this demo), profes-
sional (50% of Americans in pro-
fessional occupations are 35-54),
and relatively affluent (average
annual household income for the
demo is $54,876).

Interestingly, this midlife demo
spends an inordinate amount of its
income on what are traditionally
condidered to be youth-oriented
products, as follows:

¢ Records: One-third of all heavy
(ten or mare per year) record and
tape purchasers are members of
the 35-54 demo.

eStereos: More than a third
(36%) of all stereo purchases in the
US are made by persons between
35 and 54 years of age.

«VCRs: More than half of

America’s VCR owners and 40% of
the heavy (eight or more per year)
videotape/videodisc purchasers
are members of the 35-54 demo-
graphic.

eComputers: 3554 year-old
Americans account for 50% of all

computer users. Furthermore,
nearly half of all adults using word
processing programs are middle-
aged.

e Movies: One-quarter of heavy
(four or more per year) movie-
goers fall into the 35-54 demo.

the bill collector.

spectrum.

1Oings a year 3%
Only whan posaible
Mawie: T
Noresponss © 9%

Y

Checking Up On
Your Bank Account

0 you know how much money you have in your bank account?
Some people know the exact amount, right down to the penny.
Others know they have just enough to stay one step ahead of

The accompanying graph shows the results of a recent survey in
which people were asked how often they balance their checkbook. In-
terestingly, the responses given by a majority (73%) of those polled —
either “once a month” or “never” — fell into the extreme ends of the

St S B L
e Ey :

Source: Epcot Polf
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THE

| JOHN
BAYLISS

BROADCAST

FOUNDATION

]

L

Radio tycoon, Jeff Smulyan
of Emmis Broadcasting, is
this year’s dis-honoree at
the Third Annual Bay-
liss Media Roast.
recent appearance as Cos-
mopolitan magazine’s
Bachelor-of-the-Month
will provide plenty of am-
munition for the roasters
who are prepared to praise
Jeff to the ground!

R.S.V.P. by October 20th
Jim Duncan, Duncan’s
American Radio, Inc.
(317) 254-1356 or

Kit Hunter Franke,

The John Bayliss
Broadcast Foundation
(408) 624-1536

Partake of Jeff Smulyan’s Roast

His

Join Us For Smulyan Stew!

Master of Ceremonies:
Jay Thomas,

Air Personality of
KPWR, Los Angeles

The Plaza Hotel
Fifth Avenue at
59th Street
New York City

Invest in Radio’s Future

Over 400 of the industry’s
most active and influential
financiers, brokers and op-
erating executives will be
in attendance for an eve-
ning of fun and fund-rais-
ing. The proceeds go to
advance the education of
outstanding radio broad-
casting students in univer-
sities
United States.

e Wednesday,
October 26, 1988

e Cocktails at 6 p.m.
Dinner at 8 p.m.

e Seats $250
Corporate Table
(seats 10) $2500

Make checks payable to:
The John Bayliss
Broadcast Foundation
P.O. Box 221070
Carmel, CA 93922

(WELL DONE)

throughout the

www.americanradiohistorv.com

A $35 Billion Market

hile college students

may represent Ameri-

ca’s hope for a brighter
future, they also represent an ex-
tremely lucrative consumer mar-
ket. According to the Darien, CT-
based Young Adult/Teen Market
Report, there are 2718 US col-
leges with a total student popula-
tion of 12 million that accounts for
a $35 billion market.

Not surprisingly, students at-
tending the nation’s 587 four-
year, private nonsectarian col-
leges or public and private
universities, control the greatest
share of the college market. New
York state has the greatest
number of college students
enrolled in private learning in-
stitutions and NY’s co-eds control
more than $1.5 billion in
disposable income. Other states
where college students have ac-
cess to inordinate amounts of
disposable income are Massachu-
setts ($850 million), Penn-
sylvania ($840 million), and
California ($750 million).

In addition, a recent study by
NYC-based College Track Inc.
found that fulltime college
students earn more than $139
billion annually — of which $7.5
billion is available for discre-
tionary spending.

Where They Spend
Their Fun-Money

The average college undergrad
doles out at least $121 on con-
sumer or entertainment items

per month, while one-third of
these students are ‘‘big
spenders” with monthly fun-
money budgets of $259. So how do
these college kids spend their
time and their discretionary
dollars?

e Cars. Two-thirds of all col-
lege students already have cars,
and more than half say they plan
to purchase their next auto by
1990.

e Televison. Although they
claim to watch TV less than ten
hours per week, 75% of college
students have a television set. In
addition, nearly half (45%) of the
TV owners have remote controls
that allow them to ‘‘zap” com-
mercials. (Radio may be in-
terested to know that 49% of these
kids say they never watch TV
commercials.)

e Magazines. A whopping 95%
of the students say they read
magazines.

e Movies. Three-quarters of all
college students attend at least
one movie each month.

« Cigarettes. A quarter of the
female student population
smokes, while only 18% of their
male counterparts enjoy the
pleasures of the Kkiller weed.
Combined, the two groups ac-
count for 21% of all students.

US Spends More
On Cars Than Food

an does not live by bread

alone. If recent statistics

are any indication, he
also needs some wheels. According
to a recent report from the Bureau
Of Labor Statistics, American con-
sumers are spending more on cars
and less on food. During the past
six years, American households
spent 98% more of their money on
cars and trucks but only 8% more
on food.

Partially, it’s the rising cost of
those metal coupes that accounts
for the increase in US auto spend-
ing, but that isn’t entirely the case.
For example, prices of new vehi-
cles rose 4% from 1985 to 1986, but
spending on these vehicles rose
18% during this same period.

Meanwhile, the purchase of vehi-
cles accounted for 7% of the
average US household budget in
1980, a figure that’s climbed to 10%
in 1986.

On the other hand, food expen-
ditures in relation to the total
household budget have actually
shrunk since 1980. Food accounted
for 19% of all household expen-

ditures in 1980, dipping to 15% of
expenditures in 1986.

The BLS report does point out
that there was a slight rise in
eating out during these years,
however, with 31 cents of every
food dollar going to restaurants in
1980, and 37 cents going to dining
out in 1987. Somewhere, Henry
Ford is smiling.

: Born To:
:  KTCZMinneapolis Promo-
tion Director Cindy Hart, hus-
band Tony, daughter Taylar
Irene, September 30.
KMYX/Ojal, CA air personali-
ty Gilbert Garcia, wife Darlene,
son John Phillip, September 30.

Marriages:
WWPR (Power 95)/New York
night personality Hollywood

Henderson, to Cara McDonald,
October 8.
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"BEST OF TIMES”

THE SECOND SMASH SINGLE
FROM THE ALBUM ONE MORE STORY
PRODUCED BY PATRICK LEONARD AND PETER CETERA

MANAGEMENT: ARTHUR SPIVAK /DEMANN ENTERTAINMENT

© O

© 1988 Warner Bros. Records Inc
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COUNTRY MUSIC
COMPETITION NO. 1

Dale Jones/WDZQ
Decatur, IL

“For years, | have felt, and been told,
that | have great ears. The AIR
Competition proves it. Winning the
competition has given me more
confidence in my judgment when it comes to music.
Although | can’t speak for everyone that was in the
competition, I’'m certain others on the winners list feel the
same way. I’'m sure it has made better listeners of us all.”

#2 Kevin Mason/WBHP

# 3 Bob Stevens/Consultant
Huntsvitle, AL

#4 Dick Weston/KKAJ
Century 21 Programming

: #5 Doug Herendeen/WILQ
Ardmore, 0K

Williamsport, PA

| think AiR is one of the best things
to happen to country radio. Many ra-
dio people had never taken the time
to really understand records, record
companies and the recording artists.
AIR gave them the opportunity. In
fact, #t was the highlight of our
weekly music meetings.”

Dallas, TX

“Being in the AIR Competition gave
me an opportunity to listen to music
| may have otherwise overlooked.
Only having been programming
country music for a short period of
time, | found the AIR Competition to
be the best thing to ever happen to
country radio. f you want to hear
the hits, you have to listen to them.”

"I was elated to have placed in the
Top 5 of the AIR Country Competi-
tion. Having the opportunity to com-
pete on a national level with my
peers, especially since I'm from a
small market, was exciting and re-
warding. I'm glad | stuck with it. It
paid off."

“I've always tried to seriously listen
to as many records as | can. Since
the beginning of the AIR Competi-
tion, | found myself listening more
intensely to each song. More impor-
tantly, I'm sure AIR got a lot of PDs
and MDs in the habit of doing some-
thing that more of them should of
been doing anyway — listening to

. records before they make the chart,
 not when they're almost there, or al-

ready on it."

AND OUR 25 NEXT BEST EARS COMPETITORS

21. Rob Cutter/KGHL, Billings, MT

22. Lee Logan/KNEW, Oakland, CA

23. Tim Roberts/WPCM, Burlington, SC
24. Mike Chapman/WUBE, Cincinnati, OH
25. Mickey Dearstone/WIVK, Knoxville, TN

26. John Nemmers/KXKX, Dubuque, 1A

27. Bruce Agler/KIIM, Tucson, AZ

28. Randy Hooker/WDSD, Dover, DE

29. Randy Chapman/KALF-FM, Red Biuff, CA
30. Mike Harris/WDXE-AM, Lawrenceburg, TN

16. Steve Lewis/KLZ, Denver, CO

17. Rudy Fernandez — tie/KEAN, Abilene, TX
Bob Duchesne — tie/ WQCB, Bangor, ME

19. Kerry Wolfe/WBIG, Greensboro, NC

20. Ron Scott/WKKN, Rockford, IL

6. Ken Johnson/WYRK, Buffalo, NY

7. Doug McGuire/WLVK, Charlotte, NC
8. Robin Perry/KVOC, Casper, WY

9. Michael Dakes/WMEE, Ft. Wayne, IN
10. Carl Brown/KSAN, San Francisco, CA

11. Kevin Ray/WWKA, Orlando, FL

12. Ken Carlisle/WTVY, Dothan, AL

13. Chris Taylor/KIXZ, Amarilio, TX

14, Charlie Cook/Consuitant, Brentwood, TN
15. Tim Closson/WAXX, Eau Claire, Wl

Country radio’s involvement provided the most advanced and
accurate information ever available to the country music
community. When the demand for such quality information
exists, AIR will return with Country Competition #2.

—A—N IR

Active Industry Research + P.0. Box 1136 - Golumbia, Maryland 21044 - 301-381-6800

CONGRATULATES ALL
THE PARTICIPANTS IN
COUNTRY COMPETITION 1

www.americanradiohistorv.com
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Teen Dream Scream Theme

It's a rock 'n’ roll fantasy come true for Warner Brothers_recording art-
ist/comedian Sam Kinison. The hefty screamer recently lined up Mer-

- ' cury recording artist Jon Bon Jovi and a host of other heavyweight
! Polydor recording artist Yoko Ono met with Pollack Media Group execs at a reception prior to her late hus- rog(e rs for a ?omp through the Troggs’ classic “Wild Thing” t,?'a,-,,}gp.
band John Lennon's being awarded a star on the Hollywood Walk Ovaame. The PMG was instrumental in pear on Kinison's soon-to-be-released LP “Have You Seen Me Lately?”
spearheading the drive to honor the former Beatle In this manner. Pictured (I-r) are Pollack Media Group Seen voicing their enthusiasm for the concept are (I-r) Bon Jovi, funny-
President John Pollack, PMG Promotion Director Sharon Fratelio, Ono, and PMG Sr. Programming Advisor man Rodney Dangerfield, and Kinison g
Tommy Hadges. d )
i

Pier Group Pressure

' Man Of 1000 Faces

No, no, no . . . it's not Lon Chaney, but none other than Profile Records ] y . . .
i President Cory Robbins at his rec):ant surprise birthday party. We're not During a recent performance at NYC's Pier 84, Virgin recording artist/guitarsiinger Colin James hopped up |

ituatic j 7 i i i i al and Epic recording artist/fretgrinder Stevie Ray Vaughan and his

sure how he faced the situation or just which one of him opened the on stage to trade hot licks with fongtime p .
gifts, but we'd sure like to have seen his wife's face when they all went band Double Trouble. Hugging and grinning backstage are {I-r) Tommy Shannon and Chris Layton of Double i

l home! Pictured (I-r) . . . Well, you plck. ! Trouble, James, Vaughan, and Sire recording artist Coatl Mundi of Kid Creole & the Coconuts.

| —— e —

) - e e

Fuji Foots A Blue Note
| oL TT 7T

— ]

Jazz musicians from all over the world recently gathered at the foot of Japan's Mt. Fuji for ths Mt. Fuji Blue : Jo-El Heard The News?
Note Festival '88. More than 40,000 Japanese jazz fans grooved to a variety of styles during the course of
the three-day event. Seen at the scene are (I-r) Blue Note A&R Lirector Michael Cuscuna, Blue Note Presi-
dent Bruce Lundvall, Blue Note founder Alfred Lion’s widow Ruth Lion, and the festival’s interpreter &
emcee Kango Kobayashi,

recently, he was greeted backstage by Chrysalis recording artist Huey

When RCA recording artist Jo-El Sonnier (I} performed in Toronto
Lewis, who managed a tight-lipped smile for the occasion.
|

wwww.americanradiohistorv.com
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NEWSBREAKERS

WHBQ Goes Infotainment

GM Smith, PD Gurley Helming Format Switch

Flinn Broadcasting, new owners
of News/Talk WHBQ/Memphis, is
changing the former RKO station
to a Gold/Infotainment format.
GM Wayne Smith and PD Tom
Gurley have arrived from WGSF/
Arlington, TN to implement the
switch.

Gurley told R&R, “Everything’s
in turmoil. We've had a bloodless
coup, thrown out the old guard, and
brought in the new. But seriously,
we’re going to actually be infotain-
ment. There will be lots of news,
traffic, weather, sports, and infor-
mation tidbits you might not hear
elsewhere. With continuous refine-
ments, we should be where we
want to be by the first of next
yea_r.”

He also noted that the music will
be culled from the classic hits of
the ’50s, 60s, '70s, and '80s. “We’re
selective on the currents and recur-
rents, but we do play them. If it’s

new and it fits, we’ll play it. And if
it’s a classic hits artist with a cur-
rent song, we’ll probably play it.”

In the spring 88 Arbitron, WHBQ
placed tenth 12+ with a 3.2. Its
Birch performance for the same
period earned an eighth place 12+
finish with a five share.

Maddox

Continued from Page 4

message out. Z90-FM has got a
huge signal, so our potential to
grab audience in the metro and be-
yond is virtually unlimited. We’re
going to build from the ground up.”

A former PD at KZBS/Oklaho-
ma City and KOKE/Austin, Mad-
dox was also an air personality at
KHJ/Los Angeles, KCBQ/San Di-
ego, and WHBQ/Memphis. Also
joining Z90-FM is ND Marty Ries-
ing from KZBS.

Fee Set As WMMR GSM

WMMR/Philadelphia has upped
LSM Chuck Fee to GSM. He re-
places Rich Marston, who left to
become GM of crosstown WKSZ.

WMMR VP/GM Michael Craven
told R&R, ‘“Our philosophy is to
have on staff people who are train-
ed to move into management posi-
tions at every level. As LSM,
Chuck essentially created the local
sales staff, managed them on a dai-
ly basis, motivated them in a varie-
ty of different ways, and accum-
ulated broad local as well as na-
tional sales experience. That ex-
perience, combined with our in-
house developmental program,

made him the logical choice.”

Fee served as 'MMR LSM for the
past three years. He remarked,
“What'’s great is that this is the
third time I've been back with
"MMR. I originally worked here in
the early *70s when we were affec-
tionately known as an ‘under-
ground’ station. It makes me feel
great having this position, having
experienced the growth of 'MMR
from the early days. It was my in-
tention when I returned that 1
would move into this post and then
hopefully move up to a GM posi-
tion, preferably with this
company.”

Conserving Energy With Information Society

Tommy Boy/Reprise artists Information Society were the guests of honor at a reception held at the Burbank HQ of Warner
Bros. Records recently. Shown are (I-r, standing) WB VP/Dance & Contemporary Music Craig Kostich, the label's Kevin
Laffey, manager Scott Mehno, the group’s Paul Robb and James Cassidy, WB Records President Lenny Waronker, and
WB Records Board Chairman Mo Ostin; (I-r, seated) WB VP/Publicity Bob Merlis with the group’s Amanda Kramer and Kirk

Valaquen.

Becomes Contemporary Christian;

Names Chase PD

KCWV (AM)/Kansas City has
ended its 14-month simulcast with
sister NAC KCWV-FM to become
Contemporary Christian “14 Love”
KKLO. KCWV OM Todd Chase as-
sumes additional responsibilities
as KK1L.O's PD and afternoon per-
sonality.

Chase told R&R, ‘‘Contemporary
Christian is basically CHR music
with different lyrics. Other stations
in this format that are very suc-
cessful are doing it on FM, like
KO0JO/Dallas and KCMS/Seattle.
The music is ready to compete as a
format. From a production stand-
point, the music is like the good,
clean rock and roll we listened to in
the ’60s and '70s.”

A former CHR programmer
(KBEQ/Kansas City and WPJB/
Providence), Chase notes a defin-
ite contrast between CC and CHR.
“The lyrics in Contemporary
Christian are uplifting rather than
depressing. They teach hopeful-

Todd Chase

ness rather than hopelessness. Our
billing is already up for the month;
a three-share with this format in a
major market will give you a five
or six 25-54. It’s not like being the
third AC or third CHR, so you wind
up being in all the agency buys.”
As a combo in the spring '88 Ar-
bitron, KCWV ranked 16th 12+
with a 1.3. The stations ranked 14th
in the corresponding Birch (2.1).

Gordon
Programs
WAYL

KSTP (AM)/Minneapolis Sports
Director Bruce Gordon is the new
PD at crosstown Beautiful Music
outlet WAYL, succeeding Bruce
Hanson. Approximately three
months ago, WAYL and its FM sis-
ter stopped simulcasting, with
WAYL-FM becoming Classic Hits
KLXK.

Gordon, who does pre-game, in-
termission, and post-game inter-
views for Minnesota North Stars
games, told R&R, “I'm very ex-
cited about my move. It’s great to
be the only Easy Listening station
in the Twin Cities. Research is
showing that our listeners are fol-
lowing us over to AM.”

Besides the North Stars,
WAYL'’s sports commitment in-

GORDON/See Page 34
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“They're famous for one thing:
RESULTS”

24 to a 100
in our first book”

Fall 1986 to Winter 1987 Arbitron. 12+ AQH, M-S, 6A-12M, MSA.

Bill Burkett
Operations Manager/ Program Director
WLMX-FM, Chattanooga

“Now up from a
58 toa 191"

Spring 1984 to Spring 1988 Arbitron. 12+ AQH, M-S, 6A-12M, MSA.

Geoff Vargo
President, Radio Group Sarkes-Tarzian, Inc.
WAJI-FM, Fort Wayne

“From #20, 25-54
to #1”

Winter 1987 to Spring 1988 Arbitron. 12+ AQH, M-S, 6A-12M, MSA.

Marty Loughman
General Manager
KXKL-FM, Denver

If you just want lots of statistics and paper, you can call on any research company.
If you want results, call The Research Group and ask about. . .

New tools we’ve recently developed to boost ratings;
Availability in your market; and
A custom plan for your station that fits your budget.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 * (206) 624-3888
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Radio

® ALBERT STURGES has been named
VP/GM at KBBQ/Santa Barbara, CA.
He recently was Sales Manager at
crosstown KKSB.
® BENJAMIN FRANKLIN BAIN il has
been tapped as GM at WGCX (formerly
WIZD)/Atmore, AL. He was formerly
VP/GM at WLTP & WNUS/Belpre, OH.
Also at WGCX, J.T. STEVENS has
been named PD. He most recently was
MD/air talent at WTRG/Raleigh, NC.
O®HOWARD FREEDMAN has been
named Director/Marketing & Research
at Noble Broadcasting. The former
WTQR/Winston-Salem Research
Director will be based in San Diego.
® PERRY BLACK has been appointed
Sales Manager at WZZU/Raleigh-Dur-
ham, NC. He previously served as LSM
at crosstown WPTF-TV.

Greg Brodsky

Perry Black

®PAUL WARREN has been named
PD at WMYI/Greenviile, SC. Formerly
PD at WBUF/Buffalo, he replaces
KEITH HILL, who moves on to pro-
gramming duties at WKJY/Hempstead,
NY.

Records

® JOHN BROWN has joined Capitol
Records as Promotion Manager/Black
Music. He will be based in New York,
and formerly served as President of
Vinyl Marketing Services.

|34

John Brown Penny Chan

Also at Capitol, PENNY CHAN has
been upped to Manager/National
Secondary Promotion, Black Music.
She was formerly an executive
secretary in the department.

® GREG BRODSKY has been tapped
as Director/Artist Development at Uni
Records. He joins from RCA Records,
where he was Product Manager.

® TONY JOSEPH has been named Di-
rector/A&R, West Coast at Motown
Records. He joins from a two-year stint
as Manager/A8R at Wing/PolyGram
Records.

Concurrently, TRACI JORDAN has
been appointed to the label's newly-
created position of VP/Artist Develop-
ment & Video. She previously served
three years at Arista Records as Direc-
tor/R&B Artist Development & Publicity
in New York.

Also at Motown, BEVERLEY GRIF-
FITH has been selected as Motown’s
Manager/Artist Development, West
Coast.

Traci Jordan

Tony Joseph

® RUSS REGAN has been appointed
A&R Consultant/Motion Picture Sound-
tracks at Arista Records. The 25-year
record industry vet previously served
as President of 20th Century Records
and GM/West Coast for PolyGram.

Lioyd Gravengaard

Russ Regan

8 MICHAEL HOWARD has been ap-
pointed Black New Music Marketing
Rep at Elektra Records. He joins from
WEA Records/Philadelphia, where he
served on the Black Sales Marketing
team.

® CECILY KIPPINS has been named
Director/Branch Finance & Administra-
tion at CBS Records. She most recent-
ly was the label's Associate Direc-
tor/Branch Services.

Other CBS appointments include
KAREN PADGETT to Manager/Core
Marketing Administration and AN-
DREW PIRETTI to Director/Core Mar-
keting Finance & Administration.
®BETH ADLER has joined the law
department at Arista Records as an at-
torney. She will be based in the New
York office.

Industry

®LLOYD GRAVENGAARD has joined
IDC Services, Inc. as Exec. VP/Enter-
tainment Group. He will be based in
Los Angeles, and previously served as
Sr. VP/Brokerage Services Division at
Automatic Data Processing, Inc.

—John Brake

Marﬁk Makes Double Platinum

EMI! President/CEO Sal Licata (I} recently presented Richard Marx with a double
platinum award for Marx’s eponymous debut LP.

PROS ON THE
LOOSE

Rick Allen — Nights WRQK/Canton,
OH (216) 733-6138

Bob Craig — PD WMGK/Philadelphia
(215) 688-4339

Frank Dawkins — Afternoons/MD
WWHT-AM & FM/Charleston, SC
(803) 763-2955

Bill Haines — Production Dir./air
talent Starstation/Satellite Music Net-
work (815) 725-2086

Bob O’Dell — PD/afternoons WZIX/

Montgomery as Asst. MD/evening
personality in 1978. Five years
ago the Country Music Associa-
tion named him the Medium Mar-
ket DJ of the Year. In 1985 he
went to WYAY/Atlanta for morn-
ings and one year ago he was
named CMA Large Market DJ of
the Year, becoming one of the rare
few to get two CMA DJ awards.

Rhubarb Jones

Columbus-Starkville, MS
356-4912

David Shepel — Promotion Dir./MD/
afternoons WLXR-AM/La Crosse, W!
(608) 782-7833

Barb Wunder — Afternoons WKIP/
Poughkeepsie, NY (314) 462-6974

Winston Zeppelin — Z Rock/Dallas
(214) 248-9985

CHANGES

Cynthia Jordan has joined WIOQ/
Philadelphia as an AE.

(601)

1 YEAR AGO TODAY

® Lonnie Gronek becomes WHK & WMMS/Cleveland VP/GM
©® Buzz Knight named WLVQ/Columbus PD

®Dede Whiteside named Geffen Director/AC Promotion

® WMRQ/Boston drops AOR to become Gold WODS

® Rollye James joins KOA/Denver for evenings

® #1 CHR: “Bad" — Michael Jackson (Epic})

® i1 AC: “I've Been In Love Before” — Cutting Crew (Virgin)
®#1 UC: “Bad” — Michael Jackson (Epic) (2 wks)

® #1 Country: “Crazy From The Heart” — Bellamy Brothers (MCA/Curb)

®#1 AOR Track: “Brilliant Disguise” — Bruce Springsteen (Columbia)
(3 wks)

®#1 AOR Album: “Tunnel Of Love' — Bruce Springsteen (Columbia)
(2 wks)

® #1 Jazz: “Standard Time, Vol. 1" — Wynton Marsalis (Columbia)
(2 wks)

& YEARS AGO TODAY

® Marty Greenberg named Duffy Broadcasting President
®Bob Garrett named KHTR/St. Louls PD
® WCIL/Carbondale ends 35 years of Big Band for AC
® R&R promotes John Leader to VP/Managing Editor,
Ken Barnes to Editor
®#1 CHR: "“King Of Pain” — Police (A&M)
®#1 AC: “All Night Long (All Night) — Lionel Richie (Motown)
®4#1 UC: "All Night Long (All Night) — Lionel Richie (Motown})
® #1 Country: “Lady Down On Love” — Alabama (RCA) (2 wks)
®#1 AOR Track: “Love Is A Battlefield” — Pat Benatar (Chrysalis)
(2 wks)
®#1 AOR Album: “Live From Earth” — Pat Benatar (Chrysalis)
®#1 Jazz: “Foxie” — Bob James (Columbia)

10 YEARS AGO TODAY

® General Electric to acquire Cox Broadcasting

® Al Teller named Windsong Records President

® Otis Smith named Ariola VP

® Charlle Cook named WGBS/Miami PD

®#1 CHR: “Kiss You All Over” — Exile (WB/Curb) (5 wks)
®#1 AC: “Reminiscing” — Little River Band (Harvest) (2 wks)
® #1 Country: “Heartbreaker” — Dolly Parton (RCA} (3 wks)
® #1 AOR Album: “Who Are You” — The Who (MCA) (6 wks)

Awards Presented At WEA Sales Meeting

=
\|

w

WEA President Henry Droz presented the company’s Atlanta office with this year's award for black music marketing ex-
cellence at WEA’s national sales meeting in New Orleans. Shown are (I-r) Atlantic Sr. VP Sylvia Rhone, Elektra VP/Special
Markets Primus Robinson, Virgin VP/Black Music Promotion Sharon Heyward, Island VP/Promotion-A&R Greg Peck, Atlanta
Branch Manager Bill Biggs, Droz, Geffen VP/Black Music Promotion Vaughn Thomas, WEA VP/Black Music Marketing Ornet-
ta Barber, and WB VP/Black Music Sales Oscar Fields.
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IVAN NEVILLE
Not Just Another Girl

HOT HOUSE
FLOWERS

Don't Go

& O
‘:?éﬁ% M
prtow]

"m Py
Al

WCGQ

ON TOUR! ckol

WMMS  KSAQ
KXYQ KATD

The lrish Invasion Continues...

Breaker Bound!! VO|CE OF

THE
MOST THE BEEHIVE
ADDED! -
KEGL add I say NOthll‘Ig
Y95 deb 35 % :
e e o t" Early Listeners to the Buzz . ..
KKRZ add ‘{ Vol g WXKS adc
KCPX add , KRBE add
WKEE add e —i KITS add
WSPK add  KZIO add WBBQ add
WYCR add  KAY107 add K106 add
K98 add WHOT add KSAQ add
Q98 add KIVA add KTUX add
WINK add  KSND add KJ103 add
94TYX add KCAQ add WZKX add
KKYK add  KZZU add " WPFM add
Y106 add KIXY add
WSRZ add

goom!

LEVEL 42
Heaven In My Hands

The First Single from the
long-awaited album
“Staring At The Sun”

LEVEL

WE'RE MAKING A LOT OF NOISE... Bamn
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WEZB (B97)/New Orleans PD Shadow P.
Stevens and KRAK-AM & FM/Sacramento
PD Don Langford have both earned EZ
Communications VP/Programming stripes in
addition to their regional programming duties.
More details next week.

By the way, there’s been truckloads o’
talk about EZ purchasing WIOQ/Philadelphia
to go along with all that market speculation
about the station dropping out of the three-
way Gold race to go CHR.

ST's ear-to-the-Big Apple has picked up
mucho rumblings about Chrysalis being up
for sale. A well-placed insider denied the
rumors, but did add fuel to the fire by
confirming that Chrysalis has been in the red
for the past two years and that its distribution
deal with CBS is up for negotiations next
year. Word in L.A. is that David Geffen is the
top suitor.

Two major UC stations have new GMs.
WPEG/Charlotte will promote Station
Manager Chester Williams when
Broadcasting Partners Inc. takes over the
station from Dorton Communications this
week. Also, WPDQ/Jacksonville recruits
George Monnie from WYLD/New Orleans.

preliminary attempt to enjoin former WIOD &
WGTR/Miami VP/GM Bob Reich from
working for T K Communications as its
Executive VP/TK West, overseeing
KLUV/Dallas and KBUC-AM & FM/San
Antonio. Cox can still appeal this initial
decision and it eventually could go to trial.

MTM Records National Director/Country
Promotion Bruce Shindier will take up the
National Promotion Manager reins for
RCAI/Nashville, starting 10/24.

Kid Crockett, night rocker at
WKSE/Buffalo, is now doing late nights at
Z100/NY.

As expected, WLRS/Louisville has
changed its direction to a more rock-oriented
CHR approach.

Meanwhile, at crosstown CHR WDJX,
afternoon driver Chris Randolph exits for late
nights at B96/Chicago, leaving 'DJX PD Chris
Shebel in need of someone fast.

Lots of ST about the San Jose market. At
CHR KWSS, Nationwide VP/Programming
Guy Zapoleon and PD Mike Preston spent
last weekend tweaking the music to redirect
the station toward a slightly younger target.

Continued on Page 28

COCKTAILS AT CHER’S — When Geffen artist Cher couldn't make a planned dinner last week with radio, record
execs, and contest winners, she graciously called National Promotion rep Peter Napoliello and invited the more
than 20 diners to her home for an elegant after-dinner party. Shown (I-r) are VP/A&R John Kalodner, Napoliello,
songwriter Diane Warren, KISN/Salt Lake City PD Gary Waldron, Cher, KIIS-AM & FM/L.A. PD Steve Rivers, Asst.
PD Gwen Roberts, and Geffen La-La Land rep Arthur Promoff.

MOON MULLINS

POLLACK POLLACK MEDIA NASHVILLE
Lt b ‘w%’ ‘m IN TOUCH WITH COUNTRY’S
Represented by: : " PAST, PRESENT, FUTURE
Joe Kelly Creative Services MEDIA GROUP
A Division of Chicago AV, Inc. ADVICE THAT WORKS!

(312) 645-8241 104 E. Park Drive, Suite 300, Brentwood, TN 37027, (615) 371-6658
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“NOBODY’S PERFECT”

(7-88990) (0-86482) (PR 2522)

the first single by

MIKE + THE MECHANICS

from their new album

LIVING YEARS
{81923)

Produced by Christopher Neil & Mike Rutherford Management: Tony Smith/Hit & Run Music Ltd.

When you play it, say it!

On Atlantic Records, Cassettes and Compact Discs

© 1988 Atlontic Recording Corp.@ A Warner Communications Co.

ywwwwLamericanradiohistorv.com
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“"WELCOME TO
THE JUNGLE"
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Over 110 Adds
This Week

Including 26 Major Market P-1’s

“PEEKR-A-BOO”
Continues To Explode!

PWR99 add WXKS on
KRBE #12 KPLZ on
Y95 debut 25  KEGL 25-19

C

GEFFEN

< 1988 The David Geffen Company

A

Continued from Page 26

e T o @w&% =
Lots of action in Orlando . . . ST has
learned that WHTQ’s morning team of
Tommy (Griffiths) & Paul (Castronova) are
' out. The reason? The pair didn’t notify
listeners they were calling that they were on-
air, which is a violation of FCC rules as weli
as a Florida statute. It seems the pair were
warned about this probiem less than 30 days
ago, when 'HTQ was cited for the same
violation.

Meanwhile, crosstown Y106 has hired
MD/night rocker Steve Ocean from
WHHY/Montgomery for the same duties.
Market buzz also has it that Y106 will soon
regain its former calls, WHLY, and abandon
WCAT.

And . . . the folks at crosstown WBJW
(BJ105) aren't real thrilled about “‘Breakfast
Bunch” defector Darrell Hammond going to
work over at Y106 with morning zanies Jerry
& Anne ‘‘Uglee’’ Lousteau. Look for some
legal fireworks here.

Character voicemaster Bill Luby, part of
 the recently hired Q107/Washington
“Q-Crew,” has exited the station, leaving
Marc Ross and news personality Rick Jewell
still performing wake-up services.

Assistant PD Tony Florentino is the new
PD at CHR WYDDI/Pittsburgh, replacing Mike
McQueen, who was elevated to OM. MD
| Dave Shedlock has picked up Florentino’s
| previous duties.

Is KCPW/Kansas City Asst. PD Tracy
Johnson in the driver’s seat for the
WAPE/Jacksonville PD post? ST’s sources

| say “yes.”

| Former WKWMI/Grand Rapids MD Randy

Franklin moves into E/P/A’s Urban Regional
promo gig, based in Miami.

Industry veteran Lou Adler will
reactivate the long-dormant Ode label. First
releases scheduled for early next year. Ode
will once again be affiliated with A&M.

Al Casey, most recently PD at
WNLT/Tampa, has been named GM at WXLK
(K92)/Roanoke as Eddie Haskell has been
promoted to OM.

Pollack Media/Nashville President Moon
Mullins has announced the new company'’s
first signings — WSM-AM & FM/Nashville
and WKJN/Baton Rouge, the latter of which
welcoms new PD Bob Mitchell from
KFRE/Fresno. Meanwhile, Mullins has set up
shop at 104 East Park Drive, Suite 300,
Brentwood, TN 37027. Shoot the “Moon"” a
call at (615) 371-6658.

Geffen has hired Billboard ‘“Vox Jox" co-
editor Yvonne Olson to handie NAC
promation, working with Dede Whiteside.

s e

T.J. Martell’s “First Annual Rock & Roill
Halloween Bash,” hosted by Geffen's Count
Marko Babineau and a ghoul committee of
leading industry notables, including AOR-
monsterman Harvey Kojan, will be held Friday
(10/28) from 8pm-1am at L.A.’s Park Plaza
Hotel. The spookfest will spotlight a superstar
jam session, featuring Robbie Robertson,
members of Guns N’ Roses, members of
Whitesnake, Alvin Lee, Leslie West, Steve
Howe, Robbie Kreiger, Randy California and
Ronnie Montrose, with more players to be
announced. Donations are $50 a body to
help fund cancer/leukemia/AIDS research. For
info call Patty Brenner at (213) 474-6252.

WGRX/Baltimore PD Lee Jacobs
dismissed recent rumors that he's leaving and
that the Shamrock Communications Classic
Rocker is switching to hard rock under group
consuitant Lee Abrams.

The American Radio Network is looking
for two on-air talk hosts for a November 1
launch date. Former WBAL/Baitimore talk
personality Paul Bicknell has signed on for
mornings. Contact PD Ed Graham at (301)
532-7500.

Meanwhile, WNEW/NY's Ray White and

* WLTWI/NY's Valerie Smaldone have been

tapped as the voices for the Sky Channel
Radio Network, which will soon begin serving

13 countries in Europe. Continued on Page 30

T Pranton

" S awwny

PHANTOM OF THE CONCERTO — Classical-formatted WNCN/NY'’s “Phantom" joined a veritable plethor_a of Zoo
Yorkers as they did their stretching exercises prior to his handing out $104 per person to selected participants of

“City Stride,” an aerobic walk around lower Manhattan. 'NCN was the official radio station for the event.
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The New Single
From The Platinum Album
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“Yeah, Yeah, Yeah”

WGH add 100KHI add Y106 add
WLOL deb 39 WNYZ add KRNQ add
Y108 add WSSX add WIXX add
WCZY 40-36  KZ106 add KQKQ add
WKBQ 34-32  WINK add KIVA add
WFLY deb 38 WDJZ add KIKX add
WNNK add WLRS deb 30  FM104 add

‘ |sR&R
#1 New Arfist
In The Coun’rry

See _Page 82
AOR Track @- &
AOR Album D-P

SPENCE

Airplay Like It Oughta Be...

STREET TALK

SRS

Continued from Page 28

KHTRI/St. Louis midday personality Kevin
McCarthy is helping to organize the “Day Of
The Child” on December 1, 1988. He’s
asking that stations worldwide all play “Dear
Mr. Jesus” by Corey Klender at 9:30am
EST. Westwood One is providing the
programming to affiliates via satellite. To sign
up, contact McCarthy at (314) 621-2345.

Five New F eqs tn H noluiu |

By year's end there may be up to five
new FM s hitting the air in Honolulu. Why the
sudden expansion? Up until recently, all
frequencies allocated to Oahu above 100
mHz have been reserved exclusively for
military use — an edict that'd been in effect
since World War |l.

Marty Scott, President/co-founder of Jem
Records, has exited the financially troubled
firm.

George Michael’s recent (10/9) L.A.
benefit concert for the Adam Walsh Child
Resource Centers raised more than
$500,000 for the charity, benefitting abused
and missing kids.

10 kw daytimer WPGC (AM)/Washington,
which just adopted an all-Business News
format, has received FCC permission to
broadcast after sunset at Skw at 1580 kHz.

Y97/Santa Barbara PD/morning man Pat
Reynolds is out, and Scotty Johnson, most
recently Asst. PD at KKFR/Phoenix, is the
new programmer.

WHYT/Detroit needs weekenders ASAP.
Contact MD Mark Jackson at (313)
871-3030.

WWDC (DC101)/Washington has
dropped Burkhart/Douglas & Associates.
Harris Communications continues to consult
the AOR.

Looks like the latest tours by Guns N’
Roses and Jimmy Page are selling more
than tix and T-shirts. Gibson guitars reports
more than a 75% increase in sales of those
Les Paul guitars that Slash and Page each
use

Blue On His Shoe

When Michael Jackson was backstage at
the Meadowiands Arena last week (10/4),
Z100/NY MD Frankie Blue not only got to
meet MJ, but also managed to cause the
Gloved One a need for a new shine as he
stepped on the Moonwalker’s foot just prior
to Jackson’s going on stage. Oooh that hurts.

The controversy surrounding KSJO/San
Jose morning man Perry Stone refuses to go
away. Three weeks ago, a letter from the
local NAACP criticizing Stone’s “racist”
remarks made all the Bay Area newspapers
(ST, 9/16). Last week, a number of
individuals and community organizations
{including the Rainbow Coalition) sponsored
a march and rally to urge an advertising
boycott of Stone’s show and demand he be
taken off the air. An estimated 50-75 people
participated in the protest, which wound up
as the top story on local TV newscasts.

Sorry to report that Sam Clark, former
President of ABC/Dunhill and father-in-law of
Columbia President Tommy Mottola, passed
away (10/9).

v Disptaymg ‘!‘helr Shortcammgs

Keep both eyes open wide for
WICC/Bridgeport, CT husband and wife
morning team Joanne & Jim Crossan, who
will appear on the Sally Jesse Raphael TV
show to do a live strip tease act. The show
will air 10/21.

e

-

SUMMER’S END — In celebration of the last daze of summer, KBTS (B93)/Austin, TX broadcast live all day from
local sunbathers’ paradise Hippie Hollow (9/5). As you can see, the event gathered a lotta exposure for the CHR
station and morning star Mike Butts, who — believe it or not — is the dude wearing the shades in the wide-angle
photo reproduced above.
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Whitney Houston’'s emotionally-charged
smash “One Moment In Time" is taking the
world by storm, shaping up to be her
biggest hit ever. Here are just a few of
the major moves the single is experiencing.

TOP 40 ACTION
Z10022-15 Q107 14-8

Q105 13-6 PWR 95 11-9
WEGX 139  KBEQ 27-18
KZzP 9-5 KDWB/FM 21-15

KRBE 17-11 WHYT 10-8

SINGLE SALES

TOWER nationan 22-8 MUSICLAND GROUP 21-7
TOWER (south Region 26-5 SAM GOODY Easn 19-10

TOWER (southeast 14-4 SAM GOODY (&ast
CASSETTE SINGLE 20-8
TOWER (Boston) 30'3

INTERNATIONAL ACTION

In England, the single has exploded from
24-8-3-1!InGermany, the story is equally
as impressive, soaring to #2 in just
four weeks! The single has also just
bulleted Top 5 in Norway, Finland,
Sweden and Denmark.

AII of this makes it totally clear.

“One Moment In Time” is a confirmed
worldwide smash that's going the
distance! From One Moment In Time, the
platinum plus 1988 Olympics Album.

Support Back-Ahnouncing. When you play it, say it.

. 1988 Ansta Racors inc A Bertetsmann Musie Group Company
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RADIO BUSINESS

S

TRANSACTIONS

Continued from Page 11

W VIS

KGRT-AM & FM/Las Cruces
PRICE: $1.8 million

TERMS: Cash asset purchase valued
at $1.7 million. Noncompete agree-
ment valued at $100,000, payable in
monthly installments over five years at
nine percent interest.

BUYER: Sunrise Broadcasting Inc.,
owned by Seattle, WA investors Den-
ton Holmes, Judy Richardson, and
David Richardson.

SELLER: KGRT Inc., owned by John
and Fredna Mahaffey of Springfield,
MO. They also own KRMS & KYLC/
Osage Beach, MO and KTTR &
KZNN/Rolla, MO.

FREQUENCY: 570 kHz; 103.9 MHz
POWER: 5 kw daytimer; 3 kw at 150
feet

FORMAT: Country

BROKER: Chapman Associates

KSRC/Socorro

PRICE: No cash consideration
BUYER: Robert Sparks, court-
appointed receiver to administer the
assets on behalf of creditor Walter
Shrode.

SELLER: Socorro Communications,
owned by Manuel and Roberta
Olguin.

FREQUENCY: 1290 kHz

POWER: 1 kw daytimer

FORMAT: Country

COMMENT: According to papers filed
with the FCC, seller has defaulted on a
loan from Sunwest Bank of Albuquer-
que. The receiver is to take possession
of the station and sell it at public auc-
tion.

WGBR & WEQR/Goldsboro
PRICE: $3.2 million

TERMS: Assets valued at $2.2 million.
Escrow deposit $25,000, balance due
cash at closing. Separate ten-year non-
compete agreement valued at $1

million.

BUYER: New Age Communications
L.P., owned by Donald Curtis and J.D.
Longfellow of Raleigh, NC. They also
own WMBL & WRHT/Morehead City,
NC; WTAB & WYNA/Tabor City, NC;
and WCPSITarboro, NC. They recent-
ly announced plans to sell WKTCITar-
boro, NC to Osborn Communications
for $3.9 million.

SELLER: Eastern Carolina Broad-
casting Co. Inc., owned by Vassie
Balkcrum.

FREQUENCY: 1150 kHz; 96.9 MHz

POWER: 5 kw day/1 kw night; 100 kw
at 1056 feet

FORMAT: Country; CHR

o H1EA

WCHI/Chillicothe

PRICE: No cash consideration
TERMS: Buyer is acquiring the station
in exchange for cancelling a $300,000
debt the seller owes the buyer. Selier
incurred that debt when it purchased
the station from buyer in 1983.
BUYER: First Capital Communica-
tions Inc., owned by William Burchett
and Betty Burchett.

SELLER: Baer Broadcasting, Inc.,
owned by Gary Baer and Patsy Baer.
FREQUENCY: 1350 kHz

POWER: 1 kw daytimer

FORMAT: Country

WBLY/Springfield

PRICE: $100,000 for 50%

TERMS: Cash

BUYER: Ronald Yontz, who currently
owns 50% of the station.

SELLER: Champion City Broad-
casting Co. Inc. stock owned by the
estate of Wllliam Bailey.
FREQUENCY: 1600 kHz

POWER: 1 kw

FORMAT: Country

WP ICKHH'F

ATITALIRNME

hnml‘ t-hnh. :‘Immmﬁ

For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.

-

KUMA-AM & FM/Pendleton
PRICE: $470,000

TERMS: Stock sale for $470,000.
Down payment $20,000, balance of
$450,000 to bear annual interest rate
of 12% and be paid in equal monthly in-
stallments of $4955 until retired.
Separate five-year noncompete agree-
ment valued at $100,000, to be paid in
cash at closing.

BUYER: Gregory Smith, who currently
owns 2.5% of the station.

SELLER: Pendleton Broadcasting
Co., owned by Ted Smith and Phyllis
Smith.

FREQUENCY: 1290 kHz; 107.7 MHz
POWER: 5 kw; 27.5 MHz

FORMAT: AC

KSYD/Reedsport (FM CP)
PRICE: No cash consideration — dona-
tion

BUYER: Lane County, OR School
District 4J, headed by Chairman Steve
Robinson. The school district also
owns KRVM/Eugene, OR.

SELLER: Nanette Markunas of Mon-
tauk, NY. She owns interests in
KLZK/Farwell, TX and CPs for new FM
stations at Ridgebury, PA; Tulia, TX;
Yakima, WA; Montauk, NY; Milton-
Freewater, OR; and Oakridge, OR.
FREQUENCY: 92.1 MHz

POWER: 3 kw at 257 feet

WWPA & WYRS/

Williamsport-Jersey Shore
PRICE: $827,000 liability assumption
TERMS: Assumption of selier’'s
liabilities.

BUYER: 5555 Broadcasting Inc., own-
ed by James McCrudden of Longboat
Key, FL.

SELLER: Summit Enterprises Inc.,
owned by W. William Ott.
FREQUENCY: 1340 kHz; 97.7 MHz
POWER: 1 kw daytimer; 3 kw at 300
feet

FORMAT: AC; Beautiful

COMMENT: This transaction is due to
financial distress. According to litiga-
tion documents, Ott purchased the sta-
tion from McCrudden in February
1987 and subsequently defaulted on
consulting agreement payments. Sum-
mit announced its acquisition of the FM
in December 1986 for $550,000.

'”%W*'W"* Py
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WUNO & WFID/San Juan
Noti Uno News Network/

San Juan

Beautiful Music Services/

San Juan

PRICE: $7,799,078

BUYER: Win Communications Inc., a
division of M.L. Media Partners L.P.
Win is headed by Walter Tiburski and
Anthony Ocepek. M.L. is an invest-
ment partnership organized by Merrill
Lynch & Co. and is headed by veteran
broadcasters Elton Rule and I. Martin
Pompadur. The company also owns
WQAL/Cleveland; WIRE & WXTZ/in-

WWW.americanradiohistorv-com

dianapolls; KBEZ/Tulsa; WEJZ/Jack-
sonville; and WEBE/Westport, CT.
SELLER: Acosta Broadcasting Co.,
principally owned by Jose Acosta, Vic-
toria Acosta, and Carol Acosta
Camero.

FREQUENCY: 1320 kHz; 95.7 MHz
POWER: 5 kw; 50 kw at 900 feet
FORMAT: News/Talk; Beautiful
BROKER: Randall Jeffrey of Media
Venture Partners

COMMENT: Noti Uno News Network
has 12 Puerto Rican affiliates. Beautiful
Music Services serves 920 sub-
scribers with background music SCA
transmissions.

WJYR/Myrtle Beach

PRICE: $2.2 million

BUYER: Hirsh Broadcasting Group
L.P., headed by Tony Hirsh. He is the
former President of Muzak, and a for-
mer VP/GM of Westinghouse Broad-
casting's WINS/New York and KDKA/
Pittsburgh.

SELLER: Myrtle Beach Broadcasting
Ltd., owned by Don McCoy and Doug
Grimm. They also own WDEN-AM &
FM/Macon, GA and WREZ & WSYA/
Montgomery, AL.

FREQUENCY: 92.1 MHz

POWER: 3 kw at 325 feet

FORMAT: AC

BROKER: Stan Raymond & Associ-
ates

COMMENT: This station sold for $1.7
million in January 1985.

KCLW/Hamilton

PRICE: $70,000

TERMS: Cash

BUYER: Abelardo ‘‘Tony’’ Beltran of
Dallas.

SELLER: Hamilton Broadcasting inc.,
now being supervised by the US
Bankruptcy Court in Waco, TX.
FREQUENCY: 900 kHz

POWER: 250 watt daytimer
FORMAT: Country

KYOK/Houston

PRICE: $2.5 million

BUYER: Noble Broadcast Group,
owned by John Lynch. The company
also owns WSSH-AM & FM/Boston;
WKC!I & WAVH/New Haven, CT;
WBAB-AM & FMiLong isiand, NY;
KBEQ-AM & FM/Kansas City; KBCO-
AM & FMiDenver; XETRA-AM & FM/
San Dlego; WHME/Toledo; KMJM/St.
Louis; KMJQMouston; and KMGI &
KiXI/Seattle.

SELLER: All Pro Broadcasting inc.,
owned by Willie Davis.

FREQUENCY: 1590 kHz

POWER: 5 kw

FORMAT: Urban

COMMENT: This station sold for $1.5
million in April 1982.

KLGV/Longview

PRICE: $225,000

TERMS: Stock sale, $25,000 cash at
closing. Promissory note for
$200,000 at interest rate equal to
prime rate charged by Chemical Bank
of New York plus one percent. Note to

be paid in eight installments beginning
eight months after closing and continu-
ing every eight months thereafter until
paid in full.

BUYER: Kenneth Tuck of Longview,
TX. He is the station’s current GM.
SELLER: Pine Tree Media Inc., owned
by Herbert Wren and Earl Jones.
FREQUENCY: 1280 kHz

POWER: 1 kw daytimer

FORMAT: AC

KDLX/St. George

PRICE: $350,000

TERMS: Escrow deposit $10,000, ad-
ditional $17,000 cash due at closing.
Buyer to pay off seller's $23,061 bank
debt within ten days of closing. Ten-
year promissory note for $300,000 at
eight percent interest, payable interest-
only in $2000 monthly installments for
first 12 months, then in equal monthly
installments of $3906 until retired.
BUYER: JL Communications Group
Inc., owned by Las Vegas, NV in-
vestors Jack London, Mel Maziar, and
Morgan Skinner.

SELLER: Color Country Broadcasting
Corp., owned by Donald Bybee,
Blaine Whipple and Joseph Kijar.
FREQUENCY: 1450 kHz

POWER: 1 kw

FORMAT: AC

COMMENT: This station sold for
$165,000 in September 1986.

WNBK/New London

PRICE: $1.25 million

TERMS: Station assets to be purchas-
ed for $550,000 via five-year promis-
sory note at ten percent interest. Addi-
tional $500,000 due upon FCC is-
suance of C-2 CP to purchaser within
four years of closing, less one-half of
any amount exceeding $15,000 that
purchaser must pay competing FM sta-
tion to change frequency. Separate
noncompete agreement valued at
$200,000 cash.

BUYER: Martin Communications inc.,
owned by Quinn Martin of Mequon,
WL He also owns WSBWI/Sturgeon
Bay, WI.

SELLER: Goetz Communcations
Corp., owned by Nathan Goetz, John
Hackman, and Scott Trentadue.
Hackman and Trentadue aiso own in-
terests inWRDB & WNF M/Reedsburg,
WI and WiXN-AM & FM/Dixon, IL.
FREQUENCY: 93.5 MHz

POWER: 3 kw at 270 feet

FORMAT: Country

KOLL/Gillette

PRICE: $250,000

TERMS: Escrow deposit $20,000,
balance due cash at closing.

BUYER: Gillette Broadcasting Co.,
owned by Axel Ostlund, Donald Cale,

Donna Cale, Roy Mapel, and Rose-
mary Mapel. The company also owns
KIML/Gillette, WY.

SELLER: Jeff Kehl, receiver for
Halcom Broadcasting Inc.
FREQUENCY: 96.9 MHz

POWER: 100 kw at 400 feet
FORMAT: AC
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The Fll‘t Rap Album
to be e Certified Gold

in WEA's History!

J.J. FAD
SUDEPSONIC: 1HE BIDUM o5,

includes the bit “*SUPERSONIC” and the current single
“WAY OUT" (7-99285) (0-96616) (PR 2446} (DMD 1237)

On Rutbless Records

Distsihuted by Atco Records

Lt

S s St el s o e

NEVER LET YOU GO

~CIsation |

First On The Charts: . \
#1 on Billboard's Retail Singles Sales Chart for 4 Weeks!

#1 ou the 12" Danee Clnb Chavts!

“nwar lﬂ! Wu ﬂﬂ" (7-99284) (0-96636) (PR 2447)

by

SWEET SENSATION |

Sfrom the album

[ake it while n’sﬁ lml i

On Atco Records, Cassettes and Compact Dises

- Division of Adantic Recording Corp.

© 1988 Adantc Record.ng Corp.B A Wermnes Commumscations Co,
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Trick

Continued from Page 1

Hoker Broadcasting alleges that
it was Michaels who sent the
altered memo to the WCRJ staf-
fers.

Charges And
Damages

Hoker and WCRJ are seeking
damages in excess of $5000 — the
minimum punitive damages allow-
ed to be named though not limited
to that amount — on each com-
plaint filed. The complaints are
theft of trade secrets, tortious in-
terference, libel, and unfair com-
petition. The theft of trade secrets
charge stems from the taking of an
intercompany document.

Tortious interference means in-
terfering with the employment
contracts WCRJ has with its
employees.

The libel charge maintains
Michaels knew the statements
regarding an impending WCRJ
format change were false.

Unfair competition was filed
because Florida law recognizes
“an action for unfair competition
where one competitor engages in
actions against another competitor
which are confrary to fair com-
petiton, integrity, and common
decency.”

‘We Were Violated’

Stating he couldn’t say much
because of the impending litiga-
tion, Hoker President Jay Hoker
did tell R&R, “I felt we were
violated — just as if somebody had
entered our home, gone through
our belongings, stole our letter-
heads, and sent (damaging) let-
ters out to friends.

“This isn’t something we’'re just
going to sit on. It’s something we’re

going to proceed with and follow
through on. These (the suit’s
charges) aren’t scare tactics. To
send out a (fake) memo in an effort
to disrupt operations while the
Hoker managers were at meetings
is beyond fair competition.”

JACOR President/COO Frank
Wood, who said he has not talked
with Hoker, told R&R, “The
fatigue of the radio wars seems to
have affected Mr. Hoker’s sense of
humor, sense of judgment, and his
perspective. There are no merits to
these charges.

WwTG

Continued from Page 4

Promotion Polly Anthony, VP/
Marketing Larry Douglas, and
VP/Album Promotion Harvey
Leeds.

“However, I feel it’s a decisive
edge having two established pro-
fessionals like Brack and Prince.
Both of these men are musicolo-
gists, and have a major admiration
and great understanding for radio
in their respective formats. We're
proud to have two of the most high-
ly respected individuals on our
team.”

Prince worked as Atlantic/At-
co’s National Director/Album Pro-
motion since '83. His background
also includes a stint as tour manag-
er for Billy Squier and Regional
Album Promotion Manager for
Atlantic.

Brack had served as National
Promotion Director/West Coast for
Chrysalis for the last five years.
Previously, he was National Pro-
motion Director for Boardwalk.

“We tend to think they’re not
serious about this,”’ continued
Wood. “But obviously we’re going
to defend this because their
charges are absolutely groundless.
These wild allegations (in the
lawsuit) accuse us of unfair
business practices, which we deny.”

‘It Was Hilarious’

“Whoever did it, it was pretty
funny. When I read the memo, I
thought it was true humor; it was
hilarious,” Wood continued. “I
guess they’ve lost their sense of
humor. But that’s what happens
when you compete with JACOR
stations: you lose your sense of
humeor.”

Responding to a direct question
regarding culpability, Wood said,
“Did I do it? Absolutely not. Did
Randy Michaels do it? Absolutely
not.”

Bird commented toR&R, ‘‘Com-
petition is one thing — all’s fair in
love and radio. But when you do
things geared at destroying people,
that’s when someone’s got to put
their foot down. We thought they’d
gone too far. It’s illegal, immoral,
and unethical. You just don’t have
to go this far. Hopefully, this may
put an end to Randy Michaels’s
pranks.”

Asked about the suit’s
chances for success, Bird said,
“We obviously believe we can
prove it or we wouldn’t have
filed the lawsuit. We brought
the charges because we cannot
allow someone to commit these
acts against my people.”

Hoker and JACOR have com-
peting stations in Cincinnati and
Jacksonville, but are only for-
matically head-to-head in the
latter.

The Grateful Dead re-signed with Arista Records for a new longterm contract recently, and the label broke out the bubbly
backstage prior to one of the group’s nine Madison Square Garden performances to celebrate. Raising their glasses are
(I-r) Arista President Clive Davis, the Dead’s Jerry Garcia and Bob Weir, Arista Sr. VP Roy Lott. Exec. VP/GM Don lenner,
the group’s Mickey Hart, manager Jon Mcintire, and tour coordinator John Scher.
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Napoliello N’ Rose At Pacific l

Geffen's Peter Napoliello (I} and Guns N’ Roses’ Axl Rose are pictured
backstage after the group’s Pacific Amphitheatre show in Los Angeles.

Young

Continued from Page 3

“Until I get into town and have a
chance to look at the research and
the numbers, I really can’t say
what needs to be done,”’ said
Young. “I like DC and the WDJY
organization. They are committed
to doing things right and winning.”

In early September, WDJY
parted ways with PD/morning
man Brute Bailey, a three-year
station vet. Ty Bell, formerly of
WQUE/New Orleans, was tapped
as PD of the station, which has
moved to a more dance and hits-
oriented sound under the guidance
of consultants Don Kelly & Asso-
ciates. However, Bell left WDJY
one week after his arrival in
Washington. Don Kelly staffer J.C.
Floyd had been serving as acting
PD since Bell's exit. Floyd and
Young worked together at WVOL &
WQQK.

Tyler
Continued from Page 3

He’s up for this challenge and has a
proven track record in working
with great talent and putting
together a station that super-serves
its audience.”

Tyler told R&R, “I thought I was
busy before; now I'll really be
busy. WMGK is an outstanding sta-
tion. It’s not broken, so it doesn’t
need to be fixed. It just needs a lit-
tle sparkle. We’ll infuse some new
thinking and ideas, but nothing
drastic. As for WPEN, there aren’t
too many AMs that can say they
have numbers like we do.”

Prior to joining the Greater
Media stations, Tyler worked as an
on-air talent and programmer at
Philadelphia outlets WIBG and
WIP and New York’s WNEW and
WHN.

In the summer Birch, WPEN
ranked 11th 12+ (3.6); WMGK
clocked a 3.5. In Arbitron WPEN
posted 6.6 for fifth place; WMGK
notched 4.1 to place 12th.

Nationwide
Continued from Page 1

Weber commented, “I leave a
great staff at WNCI and a station
which has a healthy 12 share. I'm
moving to KZZP, which also had a
healthy book. I'm looking forward
to my expanded role in Nationwide
and feel the newly-revised regional
concept will not only strengthen the
company but enhance more inter-
nal communication between sta-
tions.” Weber’s replacement at
WNCI is pending.

Weidle said, ‘“This is like an in-
ternal consultancy where we all
help each other. It'll be fun work-
ing with some of the GMs to make
each operation even more effective
and efficient. The regional concept
has already been a proven success
for us.”

Kidd Continued from Page 1

“The fact that he has no Urban ex-
perience doesn’t bother me. I'm
real excited about this guy. We are
in the process of conducting a
strategic field study, and that will
help determine our future direction
in the market.”

Kidd helped put WBEE on the
air 18 months ago. The station
registered double digits and rank-
ed third in the spring ratings. He’s
also worked at WLLR/Quad Cities
and WZZK/Birmingham.

In the summer ratings, WBMX
earned 3.9 12+ in the Arbitron,
ranking seventh, and hit 5.0 in the
Birch, also placing seventh.

Gordon

Continued from Page 22

cludes high school and college
hockey games. Commented Gor-
don, “It gives us a two-pronged at-
tack. There’s some common audi-
ence, and it also helps the station in
terms of visibility.”

In the spring "Arbitron, the
WAYL combo placed eighth 12+
with a five share and ranked fourth
35-64. It finished tenth (3.6) inBirch
for the same survey period.
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/ WMRY FM . St. Louis
WPOW FM - Miami
KISS FM . San Antonio

The Momentum’s Building.
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SUMMER ‘88 RESULTS
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Philadelphia

In a relatively quiet ratings period,
only two stations moved up by a
point or more, and just two moved
down by that much. Metropolitan’s
WMMR seized upon WUSL's de-
crease to regain its grip on the mar-
ket. After a very soft spring WEAZ,
using a Transtar vocal/Easy Listen-
ing approach, turned around a bit.

San Francisco

Under former owner Jim Gab-
bert, KIOI was an AC innovator on
FM and one of the first stations to
use a dial position nickname (K-
101). Its ratings results, particular-
ly this decade, have been mixed.
But during the summer the station
hit its high of 4.0, which it achieved
only twice before in this highly-frag-
mented market. Both baseball sta-

Dallas-
Ft. Worth

Despite coming off its first dou-
ble-digit performance in several
years, KVIL suffered a 30% drop in
listening — falling to its lowest
showing in 11 years. Market ob-
servers said the station took big hits
among 25-54s and in time spent
listening. KHYl has become
Dallas's highest-rated CHR since

Classic Rocker WYSP earned its § . . §
best numbers in 11 years with the 3 1ons benefitted from pennant-con- 2 KLIF's '70s glory days. The station
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EACH RADIO
FORMAT
HAS

LEADER.

“WHEN IT COMES TO AOR RADIO
HARRIS COMMUNICATIONS HAS

A KEEN UNDERSTANDING AND
THE MOST DAY-TO-DAY EXPERIENCE.

AOR IS THEIR BUSINESS.”

%/5

TED
OPERATIONS MANAGER
WMMR-FM, PHILADELPHIA

HARRIS

COMMUNICATIONS CORP.

NATIONAL RADIO
PROGRAMMERS

1907 DARBY ROAD
HAVERTOWN,
PENNSYLVANIA 19083

215-789-O0100
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JOAN
JETT

and the

BLACKHEARTS

“Little
Liar”.

ONE OF THE MOST ADDED
45 ADDS INCLUDING:

KEGL KDWZz
WGH  KLQ
KwWOD KJ103
K104  KF95
WSPK  KSND
WROQ KYRK
WOKI FM104
WLRS KzzU
KSAQ

produced by DESMOND CHILD and KENNY LAGUNA

distributed by CBS RECORDS

D

SUMMER ‘88 RESULTS

Detroit
Although the Tigers' heated race
for the American League East
strengthened flagship station
WJR's ARB market lead, the station
inexplicably went down in the
Birch. Several aduit stations had
good ARBs, including ACs WNIC
and WOMC and Gold outlets
WKSG and CKMR. 'JR sister
WHYT had spectacular numbers in
both surveys, while newcomer
WDFX (formerly WDTX) used a
mainstream approach for a strong
Birch debut. interestingly, all of the
market's AOR and Classic Rock
stations are down in both tallies, in-
cluding WRIF’s lowest-ever Arbi-
tron showing.
ARBITRON
Spr’88  Su '88
WJR (AC) 106 124
WJLB (UC) 7.9 7.8
WHYT (CHR) 4.6 53
WJOI (B/EZ) 5.8 5.1
WWJ (News) 4.3 4.9
WNIC (AC) 3.9 4.8
WWWW (Ctry) 4.1 4.5
WCZY (CHR) 4.6 4.0
WLLZ (AOR) 4.9 3.8
CKLW (BBnd) 4.6 3.2
WOMC (AC) 2.6 3.2
WXYT (Talk) 3.2 3.2
WDFX*° (CHR) 3.4 3.1
WKSG (Gold) 2.0 3.1
WCSX (G/CR) 3.3 3.0
WRIF (AOR}) 3.4 3.0
WLTI (AC) 2.6 2.5
WGPR (UC) 1.5 1.7
WJZZ (Jazz) 2.1 1.7
CKMR** (Goid) .9 1.5
WQBH (UC) 1.0 1.4
WCXI (Ctry) 1.8 1.3
WQRS (Clas) 1.5 1.2
WCHB (Rel) .9 1.1
WMUZ (CC) .8 1.1
WVAE (NAC) 1.6 1.1
BIRCH
Spr'88  Su ‘88
WJLB (UC) 10.2 121
WJR (AC) 9.1 8.0
WHYT (CHR) 6.0 7.9
WLLZ (AOR) 6.3 5.9
WNIC (AC) 3.7 5.4
WDFX* (CHR) 2.8 4.9
WCSX (G/CR) 5.4 4.8
WJOI (B/EZ) 4.4 4.2
WWWW (Ctry) 3.7 4.2
WCZY (CHR) 4.9 4.1
WRIF (AOR) 5.1 4.0
CKLW (BBnd) 2.8 3.3
WWJ (News) 3.0 3.1
WXYT (Talk) 5.1 3.0
WKSG (Gold) 1.8 2.7
WOMC (AC) 2.5 2.3
WMUZ (CC) 1.0 1.5
WQRS (Clas) 1.0 1.4
WCHB (UC) 1.4 1.3
WCXI1 (Ctry) .9 1.3
WVAE (NAC) 2.2 1.2
WLTI (AC) 2.3 1.1
CKMR* * (Gold) 1.0 1.0
WGPR (UC) 1.3 1.0
WJzz (Jazz) 3.0 1.0
*Former calls WDTX
* *Formerly CKLW-FM

Boston

This was WRKO's first number
one Arbitron showing since the
winter of '76 when the station was
still playing the hits. The station
flagshipped the remarkable Red
Sox turnaround following the post-
All-Star hiring of manager Joe Mor-
gan. As usual, the FM ACs are
tightly bunched in the middie of the
pack in the ARB, and even more
tightly grouped near the bottom on
the Birch. Classic Rocker WZLX is
progressing handily on both sur-
veys, and Curt Gowdy's WCGY
produced respectable results as
well. WXKS-FM has taken a spring-
to-summer slide in four of the last
five years, but is still at least a notch
ahead of competitor WZOU.
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ARBITRON

Spr '88 Su '88
WRKO (N/T) 77 7A
WXKSFM (CHR) 86 7.1
WBZ (AC) 66 6.4
WZOU (CHR) 58 6.1
WBCN (AOR) 66 6.0
WJIB (B/EZ) 49 6.0
WEEI (News) 42 a3
WODS (Gold) 45 4.0
WSSH-FM (AC) 43 40
WHDH* (Talk) 44 39
WZLX (G/CR) 25 39
WMJX (AC) 35 38
WROR (AC) 36 3.0
WVBF (AC) 26 27
WILD (UC) 24 23
WAAF (AOR) 16 2.2
WBOS (Ctry) 33 21
WCGY (AOR) 14 20
WCRB (Clas) 1.3 1.3
WPLM-FM (BBnd) 1.2 1.3
WFNX (AOR) 1.6 1.2
WXKS (BBnd) 16 1.0

BIRCH

Spr '88 Su ‘88
WXKSFM (CHR) 107 9.0
WBCN (AOR) 86 89
WZOU (CHR) 70 7.2
WBZ (AC) 81 65
WRKO (N/T) 59 586
WZLX (G/CR) 39 586
WODS (Gold) 38 53
WAAF (AOR) 32 43
WJIB (B/EZ) 47 3.9
WHDH* (Talk) 45 38
WCGY (AOR) 20 3.1
WILB (UC) 1.7 31
WEEI (News) 34 28
WBOS (Ctry) 30 27
WMJX (AC) 16 27
WSSH (AC) 35 25
WROR (AC) 42 23
WVBF (AC) 19 22
WFNX (AOR) 14 1.8
WGBH (Jazz) 1.8 1.8
WBUR (Cias) 9 1.6

*Formerty (AC)
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Washington

WMZQ improved on its personal
record-setting spring numbers and
strengthened its market lead in the
Arbitron. But down a few notches is
an intense standoff between UC
and CHR competitors WKYS,
WAVA, WPGC, and WHUR. Over in
the Birch, the battie between the
two CHRs displaced 'KYS to third
place. Pioneering Classic Rocker
WCXR earned its second-best
numbers in the format.

ARBITRON

Spr '88 Su '88

WMZQ-AM & FM
(Ctry) 7.3 7.6
WGAY (B/EZ) 6.6 6.0
WWDC-FM (AOR) 51 57
WKYS (UC) 5.3 55
WAVA (CHR) 4.8 52

WPGC-AM & FM
(CHR) 57 52
WHUR (UC) 53 5.2
WMAL (AC) 5.3 4.7
WCXR (G/CR) 3.9 4.6
WRQX (CHR) 3.8 4.4
WTOP (News) 3.8 4.1
WWRC (Talk) 2.4 3.8
WXTR (Gold) 3.2 3.2
WLTT (AC) 3.1 3.0
WDJY (UC) 3.4 2.5
WASH (AC) 3.0 2.4
WBMW (NAC) 1.5 2.4

WGMS-AM & FM
(Clas) 3.1 2.4
WHFS (AOR) 1.6 1.4
WOL (UC) 2.2 2.4
WYCB (Rel) .9 1.0

BIRCH

Spr ‘88 Su ‘88

WPGC-AM & FM
(CHR) 6.3 8.7
WAVA (CHR) 6.3 7.4
WKYS (UC) 8.1 7.2
WWDC-FM (AOR) 9.3 6.7
WCXR (G/CR) 4.9 6.3
WDJY (UC) 4.8 5.2

WMZQ-AM & FM
(Ctry) 7.4 52
WHUR (UC) 58 4.9
WMAL (AC) 3.3 4.9
WGAY (B/EZ) 4.6 4.8
WRQX (CHR) 4.7 4.8
WTOP (News) 4.0 3.8
WASH (AC) 1.7 3.1
WXTR (Goid) 2.3 2.5

WGMS-AM & FM
(Cias) 2.0 2.1
WHFS (AOR) 13 1.9
WAMU (Misc) 1.9 1.8
WWRC (Talk) 1.4 1.7
WLTT (AC) 3.2 1.6
WETA (Misc) 1.3 1.5
WBMW (NAC) 1.6 1.1

T ——————
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GETTING CREDIT FOR ALL YOUR LISTENERS

Converting The “Lost Cume”

Getting credit for all the reported listening
your station actually deserves is a ratings neces-
sity. The ratings game would be much easier if
an electronic measuring system instantaneously
recorded and reported all radio listening. Until
such a system arrives, however, radio is forced
to rely on a system in which reported listening is
as critically important as real hstemng

An effective way to exa-
mine a station’s efficiency
is by measuring the gap be-
tween real and reported lis-
tening. The radio consum-
ers who fall in this middle
zone constitute what is
known as the ‘lost cume,”
because they tune in sta-
tions but have no idea
which stations they’re lis-
tening to. As a result, they
are unable to name those

stations when filling out a
radio survey. Virtually all
stations suffer to some de-
gree from this “lost cume”
phenomenon.

You Know You Have

A Problem When . . .

A number of situations
can tell you your reported

Rob Balon

listening is off: your cume
declines, but your time
spent listening remains

high; your cume patterns
are erratic, following no
consistent pattern; or you

100 -
80 -

60
(%)

26-84

TABLE i
The Story Of Two Morning Men

~TOP—OF ~MIND"
AWARENESS

ADULTS:

STATION
ASSOCIATION

A 62 B 113

By Rob Balon

find in your custom re-
search that listeners identi-
fy things unique to your sta-
tion, yet have difficulty
linking them specifically to
the station.

So where does this ‘“lost
cume”’ go? If you’re un-
lucky, these listeners write
down a competitor’s call
letters when they actually
were listening to your sta-
tion. If you’re lucky, how-
ever, they may write down
a station completely out of
your competitive frame-
work and you won't be
penalized as badly. None-
theless, both scenarios
mean your station is losing
points. In terms of total
cume patterns, it means ra-
dio as a whole is losing.

Imagine the following
scenario, which features
two unnamed leading
morning personalities in
the top ten market.

In terms of top-of-mind
awareness, both morning
men scored almost identi-
cally when tapes of their
shows were played with the
call letters removed. Per-
sonality “A” was identified
by 75%, while “B’’ had 78%
identification — both great
numbers for any market
personality.

There was one critical
difference, however. Per-
sonality “A” doesn’t men-
tion his station’s call letters’
regularly because he feels
he is already well-known in
his market and believes
knowledge of his name
translates into station iden-
tification. As it turns out,
this is definitely not the
case; only 36% of his listen-
ers could place him at the
correct station.

@ TABLE | |
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SUgCESSFUL
TATION

| ‘““Real Listening” Versus
Reported Listening \

THE
"LOST CUME"

LESS SUCCESSFUL
STATION

By comparison, 61% of
those who identified Per-
sonality “B” could place
him at the right station. In
actual market numbers
25-54, talent “B”’ beats “A”
by 11.3 to 6.2 in morning
drive. This example alone
should have every air per-

““It’s tough enough to
fight today’s radio wars
without having to worry
that you’re not getting
credit for every listener
you actually have.’’

sonality mentioning his sta-
tion’s call letters every
chance he gets.

Converting Real
Listening

One of the main reasons
most stations lose reported
listening is because they
don’t have a year-long mar-
keting strategy in place.
Most radio stations have
been event-oriented during
this decade. While that’s
fine for the particular
event, it doesn’t translate
well to a competitive envi-
ronment in which continu-
ous measurement is the
rule. If your station doesn’t

have a top-of-mind pres-
ence that gives it instant
identification, such an im-
age must be constructed.

Traditionally, top-ranked
stations have shown a very
small ““lost cume” gap; ina
few rare cases, reported lis-
tening has actually exceed-
ed real listening. This is
because these stations have
a plan and stick to it.

It’s tough enough to fight
today’s radio wars without
having to worry that you're
not getting credit for every
listener you actually have.
Effective maintenance and
better on-air identification
at your radio station will
not only ensure conversion
of real listening to reported
listening, but will also take
that phantom ‘lost cume”
problem and reduce it to no
more than a minor annoy-
ance.

Dr. Rob Balon is Presi-
dent of the Benchmark
Company, an Austin-based
research firm which also of-
fers a half-day station semi-
nar called “The Rules of the
Radio Ratings Game.” For
more information, call (512)
327-7010.

C atch the
Spl!‘lt

The Wageic off Christinas

Brand new for 1988...The consummate Christmas special. 12 Hours
filled with festive features and the greatest Christmas music of all time.

Share the magic... Wrap up your market now.
Please call KRIS STEVENS ENTERPRISES (818) 981-8255

Kt Fevers—

E N 1 E RJP R 1 S E S

14241 Ventura Boulevard, Suite 204
Sherman Oaks, California 91423
(818) 981-8255
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Robert Palmer. Singer Songariter Superstar. He
rode his “Heavy Nova ~ rocket of hits info Miami's
Knight Center, and Westwood One was there to cep-
ture every electrifying mcment! Yau'll heer it all,

the weeke~d of Octob=r 28, when the Superstar
Concert Sevies prese~ts Rotert Palmer!

it's ninety minutes of wall-to-wall Falmex nits
including “Scme Like & =at”, * Tell. Me L Not
Dreaming”, “Didn’t Mean. T Tarn You Ore” and
“Addicted To Love”. Yzul hear Rodert fig it up

with a blistering rendiicn-of “Sad Case Cf Loving
You (Doctor Doctor)”, as w=.: as a 1igh-zamp
arrangeme-t of “Ripticke”. And; of cours2, you'll
hear the crowd go crazv when Rotert fires up
“Simply Irresistible”, th2 “rsthit single from his red
hot “Heavy Nova" album. -

Light up the skies in your ra-<et waen the
Superstar Concert Semes gresents

Robert Palrer! For marz informaticn, cell
your Westwocd One rezre sergative todzay at
(213) 204-5700, FAX (213 204-4375 or
Telex 4996015 WWONE.

Brougrt teycuty

wwwamericanradiohistorv.com
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FOR
INFORMATION,
CONTACT:
PATTY
BRENNER
(213)
474-6252
THIS
ISA
PRIVATE
PARTY.
TICKETS
ARE
LIMITED.
PLEASE
R.S.V.P.
NO.LATER
THAN
OCTOBER 21,

THET). MARTELL
FOUNDATION’S
“‘ROCK & ROLL
HALLOWEEN BASH”
hosted by
“"COUNT”MARKO BABINEAU
of Geffen Records

INTERNATIONAL DINNER BUFFET
—presented by-
LIFE'S A PARTY CATERING
followed by an
ALL-STAR CELEBRITY CONCERT!!!

Friday October 28,1988 « 8:00 pm-1:00 am
THE PARK PLAZA HOTEL
607 South Park View Street « Los Angeles, CA

Complimentary Valet Parking
Attire: Costume or Halloween Black (Prizes for best costumes)

$60.00 per person (tax deductible donation) to benefit
THE TJ. MARTELL FOUNDATION
FOR LEUKEMIA, CANCER & AIDS RESEARCH

"GHOUL” COMMITTEE
).B. BRENNER (A&M) - WYNN JACKSON (Polydor)
ALAN OREMAN (Columbia) - JON SCOTT (Music Awareness)
TOMMY NAST (Album Network) - DANNY BUCH (Atlantic)
JEFF NAUMANN (Virgin) * CRAIG LAMBERT (A&M)
MARK DIDIA (Geffen) - FRED DEANE (FMQB)

RAY GMEINER (Elektra) * JON KIRKSEY (Epic)
HUGH SURRATT (RCA) * RAY TUSKEN (Capitol)
HARVEY KOJAN (R&ER) * BILL HARD (Hard Report)
BOB OSBORN (MCA) - BARRY LYONS (IRS)
MICHAEL LINEHAN (Reprise) * BYRON HONTAS (Capitol)
MARK GORLICK (Uni)

MUSIC DATEBOOK

' Springsteen: Cover Me Twice

MONDAY, OCTOBER 24

1962/"James Brown Live At The Apolio” is recorded in New York. The LP becomes the first million-seiling
R&B album.

1967 Pink Floyd arrive in San Francisco for their first US tour.

1977 /Must've gotten tired of all those tulips in the shower — Miss Vickie files for divorce from Tiny Tim.
1980 Paul McCartney receives the Guinness world record for becoming the alltime best-selling songwriter.
1987 /"I'll show you who's really bad.” — L.L. Cool J guests on "Saturday Night Live.” hosted by Sean Penn.
Also, Billy Joel’s recent USSR concerts air on HBO. Joel explains his “fit of rage” (kicking over a mini-piano)
was an attempt to get his lighting crew to leave the audience in the dark so they'd be less inhibited.

Born: Bill Wyman 1936, Jerry Edmonton (Steppenwolf) 1946, the late Big Bopper 1930

TUESDAY, OCTOBER 25

1964 /The Rolling Stones make their first appearance on "The Ed Sullivan Show.” Sullivan receives hundreds
of compiaint letters from parents, prompting him to promise the Stones will never appear on the show again.
But they appear again in 1965.

1973 /John Lennon sues the US government for alleged wiretapping and surveillance against him and his
attorney.

1975 Elton John, wearing a blue and white sequined Dodger uniform, becomes oniy the second rock act to
perform at Dodger Stadium. Steve Garvey likes what he sees and asks manager Walter Alston if he can wear
one like it next season.

1980 /Jefterson Starship's Paul Kantner suffers a stroke while recording "Modern Times.” He makes a full
recovery.

Born: Glen Tipton (Judas Priest) 1948, Helen Reddy 1942, Jon Anderson (Yes) 1944, Minnie Pearl 1912

WEDNESDAY, OCTOBER 26

1936 Roy Acuff begins his first recording sessions.

1965 /After allegedly getting high in the Palace bathroom, the Beatles accept the prestigious MBE (Member of
British Empire) award.

1966 Liberace begins a two-night run on "“Batman" in a dual role of good/evil pianists.

1974 /Al Green is awarded his first gold record for “Tired Of Being Alone

1978 /The Police begin their first US tour at Boston’s Rat Club.

1987/But it's got a good beat and you can dance to it — at a PMRC workshop in Washington, DC, a police
expert on cults claims rock is a conspiracy of teen suicide, grave desecration, and cattle mutilation.

mutilation

Born: Bootsy Collins 1951, Leslie West 1945, Mahalia Jackson 1911

THURSDAY, OCTOBER 27

1960/Now that's having a good day —Ben E. King records two classics, “Spanish Harlem™ and “Stand By
Me.

1970/The “Jesus Christ Superstar” LP, featuringlan Gillan and Yvonne Elliman, is premiered at St. Peter's
Lutheran Church in New York.

1975 /The ultimate catch-22 — Bruce Springsteen’s visage is featured on the covers of Time and Newsweek
— giving the Boss his big break. Both articles criticize publicists’ power in creating rock stars through media
manipulation.

1987/The Miami News reports that Andy Gibb earned less than $8000 in 1986, and is living rent-free and
playing guitars loaned to him by his brothers. Gibb had filed for bankruptcy a week earlier.

Born: Lee Greenwood 1942, Simon LeBon (Duran Duran) 1958, Garry W. Tallent (E St. Band) 1949

FRIDAY, OCTOBER 28

1961 /A shopper enters a Liverpool record store and asks for "My Bonnie” by the Beatles. Store owner Brian
Epstein finds out the record is available only in Germany and sets out to find the group who recorded it.
1962/A New Jersey high school teacher claims he wrote Bob Dylan’s “Blowin’ In The Wind," later selling it to
Dylan. Twelve years later, following his own failed songwriting career, the teacher admits his claim was false.
1968 Cynthia Lennon sues John for divorce on the grounds of adultery with Yoko Ono.

1987 /"Miami Vice” producers announce Sheena Easton will take the role of Sonny Crockett’s wite, replacing
the flu-stricken Lorraine Branco. Decision pays off when her three episodes cop the series’ highest ratings for
the year

Born: Charlie Daniels 1936, Randy Newman 1943, Telma Hopkins (Dawn) 1948

SATURDAY, OCTOBER 29

1966 /Beale St. in Memphis is made a national landmark and declared the “home of the blues.

1971 Duane Allman is killed in a motorcycle crash near Macon, GA

1975 Bob Dylan’s “Rolling Thunder Review”' begins in Plymouth, MA. Film clips from the tour are used in
Dyian’s movie “Renaldo and Clara.

1986 /Members of the Chrysalis staff picket KLOS/Los Angeles over lack of airplay for Billy Idol. Station
doesn’t add the record the next week, though.

Born: Randy Jackson (Jacksons) 1961, Denny Laine (Moody Blues, Wings) 1944, Kevin DuBrow (ex-Quiet
Riot) 1955, Peter Green (Fleetwood Mac) 1946

SUNDAY, OCTOBER 30

1970 Jim Morrison is sentenced to six months in jail and fined $500 for flashing a Miami crowd.

1972 /Every ten years or so she needs a rock 'n’ roll fix —Elton John becomes the first rock act since the

Beatles to perform for Queen Elizabeth.

1978/Supertongue to the rescue! — ABC-TV airs “Kiss Meets the Phantom of the Park,” which stars Kiss as

heroes fighting evil in an amusement park.

1984 /Gary Morris and Linda Ronstadt star in the New York opening of "La Boheme.”

Born: Grace Slick 1939, Timothy B. Schmit 1947, Eddie Holland 1939, Otis Williams (Temptations) 1941
—Edited by Paul Colbert

Grace S/-I:Ck, Charlie Daniels, Simon LeBon, Randy Ne-wméh

|
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U2: 10; Fans: O

Confusion still reigned supreme
at presstime as to whether or not
U2 would be appearing at
Monday’s ‘‘Smile Jamaica”
benefit concert at London’s Domi-
nion Theatre (10/17). Island
Records issued a rather nebulous
press release stating that the band
supported the cause (which is rais-
ing money to rebuild Kingston
General Hospital), but added that
U2's involvement in the event could
not be confirmed. Meanwhile, U2
fans were queueing around the
block at the Dominion, hoping for
tickets. Some of them reportedly
spent more than a day waiting.

FREDDIE JACKSON was in
London this week for promotional
activity, and hinted that he’s plann-
ing a collaboration with LUTHER
VANDROSS. Whether it’s a tour or
an album — or both or neither —
Jackson wouldn't say. However,
the combination of the two
million-selling soul artists would
undoubtedly break records.

Sugar And Spice
And Everything Nice . . .

The PET SHOP BOYS are NOT
devoting all their time to pro-
moting their new LP, “Introspec-
tive.” They’re currently in the
studio with DUSTY SPRING-
FIELD, who shared the vocals
on the Boys’ recent hit, “What
Have I Done To Deserve This?”
The PSB have written and produc-
ed a song for Dusty that will ap-
pear in “Scandal,” a film based on
the notorious British Profume af-
fair of the ’60s. The PSB have also
been working on new material with
LIZA MINNELLI, and hope to fit
in a recording session with her
before Christmas.

Meanwhile, SANDIE SHAW,
Dusty’s '60s chart rival, recently
talked to ROL about her new
“Hello Angel” LP, which spotlights
the songwriting talent of MOR-
RISSEY and the JESUS AND
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Approximately once a month, Polistar

publishes directory information in place of its

weekly touring information The Concert Pulse

chart and New Tours information will return
next week

Shine On:

New LP

From Syd Barrett

egendary former PINK FLOYD frontman SYD

BARRETT will have a compilation album called

“Opel” released by EMI on the Harvest label next
week. The LP features material recorded in 1969 around
the time of the “The Madcap Laughs” album. EMI points
out that this is not the long-lost ‘‘third Barrett album,” but
rather a companion to “Madcap” and “Barrett.” Eight of
the songs are previously unreleased, including ‘‘Opel,”
“Dollyrocker,” “Word Song,” ‘“Swan Lee” (also known as “Silas Lang”), “Birdy Hop,”
“Let’s Split,” “Lanky Part One,” and ‘“Milky Way.”” The album also includes several
alternative versions of previously-issued Barrett tunes.

J

Freddie & Luther: Clash of the litans?

MARY CHAIN (!) as well as
Shaw’s longtime co-writer CHRIS
ANDREWS, Morrissey’s col-
laborator STEPHEN STREET
produced the LP. The line-up of
musicians includes GEORGE
MICHAEL’s bassist DEON
ESTUS, RICHARD COLES of the
COMMUNARDS, and KEVIN
ARMSTRONG, who’s been playing
guitar for IGGY POP. “A very
strange group of people,” says
Shaw. “They’re all my friends,
people who’ve been supportive dur-
ing the past few years. They’ve all
been waiting for me to be ready.
For example, CHRISSIE HYNDE
came in and played harmonica.
She’d encouraged me in the past,
and said how much I inspired her.”

New Music News

Speaking of Chrissie Hynde, she
and the PRETENDERS go into the
studio in two or three weeks to
begin work on a new album . ..
YAZ & THE PLASTIC POPULA-
TION, whose “The Only Way Is
Up” became Britain’s bestselling
single of 1988 last week, will release
a follow-up on Monday (10/17) —
another pop/dance single called
“Stand Up For Your Love Rights.”

Pink Floyd: Where's Syd?

It’s followed on November 14 by
the album, ‘“Wanted” . . . Island is
releasing the debut LP by
BALCONY DOGS on October 31.
The band is comprised of former
members of the PSYCHEDELIC
FURS, JULIAN COPE’s TEAR-
DROP EXPLODES, and WAH
HEAT.

American dance producer
LEON SYLVERS is in London
working with LIVING IN A BOX.
He’s also finished five songs for the
second CURIOSITY KILLED THE
CAT LP...TEARS FOR FEARS
return in the new year; first single
from the new LP is slated for late
January release . . . SWING OUT
SISTER is looking at Easter as the
release date for their second LP

.. Phonogram have signed
ADULT NET, led by former FALL
guitarist BRITT SMITH. They’re

The Pet Shop Boys just wanna be with
the girls.

described as ““Chrissie Hynde goes
BEACH BOYS” . .. The 12-inch of
SINEAD O’CONNOR’s new
“Jump In The River’’ single, out on
Monday, features a collaboration
with KAREN FINLAY, the con-
troversial New York performance
artist who does, ahem, strange
things with yams. In the interest of
good taste, we’ll end it there.

“Rock Over London” news is
a service of Rock Over London
Ltd., who can be reached at
Giobe Theatre, Shaftesbury
Ave., London W1V 7HD; phone
01-494-4513.

www.americanradiohistorv.com

A Name Change

For Capitol Industries

Just several weeks after EMFManhattan Records dropped the
“Manhattan,” Capitol Industries-EMI, Inc. has officially changed its name
to Capitol-EMi Musie, Inc. Company President/CEO Joe Smith announc-
ed the change as a move to more aptly reflect the artistic nature and goals
of the company. Commenting on the new name, Smith said, “We're rot an
industrial business. We're a music-oriented concern. The new namg ac-
curately represents the company's character and what we’re all about to-
day.”

The company will still encompass Capitol Records, EMI, and Angel
Records, as well as Capitol-EMI of Canada, the CEMA national sales and
distribution system, cassette tape and CD manufacturing plants, and
Capitol Recording Studio Operations. Capitol-EMI Music, Inc. will also re-
tain the same corporate logo.

Short Cuts

* The London-based PolyGram International Music Publishing has
acquired the rights to the music catalog of the Welk Music Group, which
owns 27,000 songs. The songs include the entre JEROME KERN
catalog, as well as such pop standards as "Little Green Apples,” “Midright
Train To Georgia,” “Blue Christmas,” “Goin’ Out Of My Head,” “Blue
Velvet,” and RICK SPRINGFIELD’s hits. PolyGram controls more than
25,000 songs, including the work of ELTON JOHN as well as such
PolyGram Records artists asBON JOVI, CAMEO, andKINGDOM COME.

e California Governor George Deukmejian has signed a bill that
substantially increases the penalties for those convicted of pirating,
counterfeiting, or bootlegging sound recordings. The bill — which goes into
effect January 1 — ups the penalty for illicit record activity to five years in
prison and a $250,000 fine from the previous maximum of a year in jail with
a $5000 fine. The “golden state” has long been a “hotbed” of bootlegging
and piracy.

* MADONNA, WHOOPI GOLDBERG, PETER GABRIEL, LOS
LOBOS, ICE-T, GWEN GUTHRIE, JULIE BROWN, AL B. SURE!, RUBEN
BLADES, MIKI HOWARD, M.C. LYTE, and KEITH SWEAT have all shot
20-to-30-second AIDS prevention public service announcements that will
begin alring on the major networks the second week of November.

¢ MCA has signed noted indie soundtrack label Varese Sarabande
Records to a US distribution pact.

* MICHAEL JACKSON presented Wembley Stadium Chairman Brian
Wolfson and his European tour promoter Barry Clayman with a $50,000
check to establish a scholarship fund in his name for underprivileged
students in sports and the arts. Wembley has agreed to match the dor:a-
tion.

e STEVIE WONDER and his original music will appear in four commer-
cials for Eastman¥odak's new "“improved and dependable” camera bat-
teries.

o "All This Time,” the first single from TIFFANY 's forthcoming LP, will
be debuted on the “Growing Pains” TV show next Wednesay (10/19). The
LP should be out in time for Thanksgiving.

e Enigma Entertalnment is entering the fim business, with two
presently in development. “Citizen Mojo"” is a $2.5 million comedy starring
folk satirist MOJO NIXON. “I Fought The Law" is a $5 million biography of
the late BOBBY FULLER, who scored a Top 10 hit with the title track short-
ly before his mysterious death in 1966.

* STEVIE RAY VAUGHAN and the FABULOUS THUNDERBIRDS wil
headline the first annual concert for the Rhythm & Blues Foundatlon at
the Austin Opera House this Friday and Saturday (10/14 and 15). The
shows will also star BONNIE RAITT, RUTH BROWN, amd CHUCK
JACKSON, in addition to the CLOVERS’ first appearance in 25 years. The
foundation was formed earlier this year to give financial and legal assistance
to early R&B performers. BRUCE SPRINGSTEEN and ROBERT CRAY are
among the artists to donate items to a celebrity auction to be held during
Saturday's concert.

e WARREN ZEVON is putting a special band together with some “sur-
prise guests” for a club tour starting at the end of this month in Los
Angeles. The band will be known as the PATRICIAN HOMEBOYS, with the
tour dubbed “The Sick 'Em Dog On Me Tour.” Meanwhile, Zevon hopes tc
have his new Virgin LP ready by Christmas. The working title is
“Transverse City," and two of the tracks are “Down To The Mail” and “Net-
working.”

* KISS will release a greatest hits compilation entitled “Smashers,
Thrashers, And Hits” at the end of the month. The LP will include 15
tracks, including two new ones: “(You Make Me) Rock Hard” and “Let's
Put The X Back In Sex.”

* Rykodisc is currently negotiating with DAVID BOWIE for the reissue
of Bowie's RCA catalog on CD. The deal could include some unreleased
material. More details as they're available.

e LEONARD COHEN kicks off another month-long North American
tour in Calgary on QOctober 23.
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MUSIC FEATURES

INFORMATION/
ENTERTAINMENT

R S

American Country Countdown
with Bob Kingsley (ABC)
D. Yoakam/B. Owens/R. Cash/R. Travis/

C. Twitty/Foster & Lloyd/R. McEntire
American Dance Traxx (WO)
Depeche Mode/When In Rome/ K. Wilde

American Top 40
with Shadoe Stevens (ABC)
Europe/Cinderella/Bon Jovi/Beach Boys/

P. Cetera/B. McFerrin/Cheap Trick
Backtrack
Communication
Dick Bartley’s Rock &
Roll Oidies Show
Temptations
Dick Clark’s Rock, Roll
& Remember
Smokey Robinson & Miracles
Classic Cuts (MJ)
Roliing Stones/Supertramp/Dobie Gray/

Blue Oyster Cult/Jimi Hendrix

(WO)

(Wo)

(USP)

The Countdown (WO)
Don Cornelius

Countdown America

with Dick Clark (Us)
Rod Stewart

Countdown USA (WO)
Eddie Money

Countryline USA (JPB)
Mel McDaniel

Country Music’s Top 10 (JPB)
Paul Overstreet/Don Schiitz

Country Today (MJ1)
Eddie Rabbitt

Cruisin’ America

with Cousin Brucie (CBS)
Tommy James/Jim Lange

Rick Dees Weekiy Top40 (DIR)
Bon Jovi

Direct Hits (MJI)
Breathe

Dr. Demento (WO)
Classical Dementia

Encore With Jim Lange (WO)
1950: Bing Crosby

Flashback (RT)
Psychedelic hour

Fusion 40 (TP)

David Lanz/George Benson/Stanley Jordan/
T. Monk

Future Hits (WO)
New Edition

Great Sounds (USP)
Keely Smith

Hot Rocks (USP)
Phil Collins story

In Concert (Wo)
Deep Purple

Jazz Show

with David Sanborn (WO)
Steve Milter

October 17-October 23

Jazz Trax with Art Good (€2}
Michael Brecker

John Lander’s

Hit Music USA (USP)
Guns N' Roses/Eddie Money

Legends Of Rock (WO)
Van Haien

Live From Gilley’s (WO)
Best of Gilley's

Live From The '60s (PRN)
S. Wonder/Who/Crystals

Live Show (RT)
Lynyrd Skynyrd '69

Lost Lennon Tapes (WO)
Julian Lennon pt. 2

Metalshop (MJI)
Ozzy Osborne

Motor City Beat (USP)

Ashford & Simpson songwriter salute
National Music Survey

Peabo Bryson

Night Scene

Ready For World/Zapp

Off The Record

with Mary Turner

Glenn Frey

On The Radio

Breathe

Party America

Salt-N-Pepa/Mel Brooks/Bobby Brown
Plain Rap Countdown (PRN)
AC: Breathe/Anita Baker

CHR: Bon Jovi’/Eddie Money
Urban: Will To Power/Bobby Brown
Pop Concerts/

Star Trak Profiles

Fleetwood Mac pt. 1
Powercuts (GSN/ABC)
Bon Jovi/Night Ranger/.38 Special
Radioscope (RS)
Ready For World/Karyn White/101 North
Reelin’ In The Years (GSN/ABC)
Beach Boys/Kinks

Rock & Roll Never Forgets (WO)
Cars/Foreigner/ Aerosmith/Tom Petty

(WO)

(W0)

(W0)
(ON)
cP)

(WO)

Rock Chronicles (WO)
Henry Lee Summer/Europe/

Hothouse Flowers
Rock Over London (WO)
Black
Rock Today (MJ1)
Van Halen
Rockline (GSN/ABC)

Steve Howe/Alvin Lee/Ronnie Montrose

Scott Shannon’s Rockin’
America Countdown (WO)
Beach Boys/R. Paimer/UB40

Sittin’ In (WRN)
Highway 101

Solid Gold Saturday Night (US)

Sweet soul music

Special Edition (WO)
Dazz Band

Special Of The Week (RT)
MHair

Star Beat (MJn
Kool & Gang

Woeekly Country

Music Countdown (USP)

Merle Haggard

October 24-October 28

America’s Music Makers

T. Tucker/R. Cash/R. Crowell/J. Frickie/
Nitty Gritty Dirt Band

W. Nelson/L. Greenwood/R. Cash/
Bellamy Bros./Exile

Country Report

with Chris Lane

O’Kanes/R. Cash/Restless Heart/
L. Greenwood/C. Daniels

Rick Dees American

Bangles/Duran Duran/New Edition/
T.T. D'Arby/Tiffany

Earth News

For Rockers Only
Autograph/Iron Maiden/Cindereila/Tesla/
J. Hendrix/Spinal Tap/Queen

Off The Record

L. Ford/B. Hornsby/B. Brian

Psychedelic Psnack

Grateful Dead/Jefferson Airplane/
Quicksilver

B. Wyman/L. West

Shootin’ The Breeze

Public Enemy/E. King/B. McFerrin

Solid Gold Country

W. Neison/L. Greenwood/R. Cash/
Bellamy Bros./Exile

Ellie Greenwich/1958/Nonsense songs/
Rockin' Pittsburgh/Vee Jay

Star Trak

P. Coliins/Boy Meets Girl/Escape Club

with Bob Kingsley (ABC)
Judds/R. Stevens/Foster & Uloyd/L. Anderson
British Wax Museum (WO)
Rolling Stones/Moody Blues/

Herman’s Hermits/Police/Cream
Country Comments (WO)

Country Datebook (US)

American Focus (FY)
Sen. John Danforth {R-MO}

Bums & Allen (CMS)
Surprise Housewarming Party (9/27/45)

Celebrity Corner (PRN)
Kelly McGillis/Whoopie Goldberg

Fraze At The Flicks (PRN)
Clara’'s Heart/Imagine

Gangbusters (CMS)
New York Narcotics King

Health Care (PI1A)

Vietnam Veterans/Retinopathy/Using lights
to ease depression
Like Only Yesterday (WO)
Mexico City Olympics/Casey Stengel fired
Mother Earth News (JBI)
Chimney fires/Seed-starters/A new America/
Termite control/Buying a tent
Nature Newsbreak
Trout/Bird songs/Vultures/Big nest/
Exotic sea creatures/Mushrooms

(NWF)

NBC Extra (WO0)
American foreign policy: a view from

the outside
Prevention Health Report  (JBI)

Skin cancer/Massage/Diabetes/Red meat/
Varicose veins

Public Affairs

Funding the arts

Reviewing Stand

InfiaticnimedationMar-traditional
dating service

Same Time. ...

Same Station

The new season

(P1A)

(PIA)

(RRC)

(WRN)

Music Magazine (US)

(Wo)
S. Weaver/R. Gere/A. Stewart/Yoko Ono
(DSP)

(WO)
wO)

Rock & Roll Never Forgets (WO)
(W0)
(USP)

Solid Gold Scrapbook (uS)

(W0)

NETWORK
PROGRAM
SUPPLIERS

ABC — ABC Radio (212) 887-5365
ASR — All Star Radio (213) 850-1169
BBS — Bailey Broadcasting Services (213)

869-0011

CBS — CBS Radio (212) 975-4321
CMS — Charles Michelson & Sons (800)

6848-4546

CP — Cutier Productions (213) 478-2166
DCA — DC Audio (202) 638-4222

GSN — Global Satelite Net (818) 906-1888
JT — Art Good's Jazz Trax (619) 233-9228
JBI — Jameson Broadcast (202) 328-3283
JPB — James Paul Brown Entertainment (800)

345-2354

MJN — MJI Broadcasting (212) 245-5010
NWF — Nat'| Wildiife Federation (202) 797-6800
OBN — Olympia Broadcasting Nets (314)

361-2000
— On The Radio Broadcasting (213) 306-8009

PM — ProMedia (212) 585-9400

PIA — Public Interest Affiliates (312) 943-8888
PRN — Premiere Radio Network (213) 467-2346
RRC — Real Radio Company (818) 795-4900

RT — Radio Today (212) 581-3962

SC — Starstream Communications {713) 781-0781
SYN — Syndicom {415) 386-1781

TP — Teleprograms (213) 854-4475

US, USP — United Stations (212) 575-6100

WO — Westwood One Companies (213) 204-5000
WRN — Weedeck Radio (800) 548-7474

COMEDY

e T —

Cla’ence Update (PRN)
There was no “All My Children”/
Robin & Mike Tyson report
Mel Blanc’s
Blankety Blanks (ASR)

Enchanted snail/Violin & princess/Hob goblin
& lady/Beauty & beast/Princess Edna

Comedy Hour (MJI)

Special guest: Yakov Smirnov/Jerry Seinfeid/
Steve Martin/Monty Python

Daily Feed (DCAI/JBI)

90-sec. radio exclusive: All of Quayle's
complete sentences

Dr.Dave’s Comedy Drops (PM)
Fruit & Steroids cereal/Twisted Swing Out
Sister/Bush-Dukakis debates

Fun Factory (PM)

Steve Winwood's Affair/Gorilla Mist Perfume/
James Brownieg/Lunchiine

Laugh Attack (PM)

Ben Johnson & Johnson/Force MD Clinic/
James Brown Auto School/Traffic Song

Laugh Machine PM)

G. Carlin/S. Martin/P. Paulsen/W. Allen/
Emo Phillips

National Lampoon’s

True Facts (PRN)
Serpent aboard/Kilier angel
On The Phone With Ti-Rone (PRN)
Girtfriend dating boyiriend's tather/

Messy roommates
Red Neckerson (SYN)
Video shopping carts
Radio Hotline (ASR)

Bob's answer machine/l don't have friends/
When we were kids/Bored Jennie

Stevens & Grdnic’s

Daily Comedy Exclusive (ASR)

Intl. pormo phone service/Bush's at home/
The Dukakis hawk/She's simply an imbecile

SPORTS

[arav—— i T LT
i = e b N R S

NFL Football (CBS)
(10/17)

Bills at New York Jets (8:45pm ET)
Sports Explosion (PIA)

A. Dawson/J. Stallworth/Fall ciassics

P T :_,:n

BIG APPLE VISIT — Whie filling in as host of “The Today Show,” ABC
Network Radio host Tom Snyder broadcast his nightly talk show from
ABC’s New York studios. Pictured with Snyder is Bill Cosby.

wh

i

SHANGHAI SURPRISE — Execs at Satellite Music Network celebrated with officials of Radio Shanghai over the net-
work’s recent signing of the Chinese station to carry some of its programming. Pictured (bottom, middie) is SMN Direc-
tor/Public Relations Marianne Bellinger, and (top, in suit) SMN Chaiman John Tyler.

wwW.americanradiohistorv-com
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GET IN THE SWING WITH THE

Bi& TOP PEE-WEE
PROMOTION.

INCLUDES FREE VIDEOCASSETTES

AND FREE PEE-WEE PACKS!
(Full of Really Cool Stuff)

Give your listeners a front row seat to the magical
Pee-wee Herman's Big Top Circus. ABSOLUTELY FREE!

Now, your listeners can win Paramount Home Video's
BIG TOP PEE-WEE on videocassette! They'll see
Pee-wee on the flying trapeze! They ll see Pee-wee's
talking pig, Vance! They'll see Pee-wee fall in love!

il !H!ﬂf_f _-

You'll also have a chance to give your listeners
Pee-wee's Pack of Really Cool Stuff.

This free promotion is available exclusively December 7-
January 4in these markets:

Atlanta Minneapolis
Baltimore New York
Boston Philadelphia
Chicago Pittsburgh
Cleveland St. Louts

Dallas San Diego
Detroit San Francisco
Houston Seattle

Los Angeles Tampa

Miami Washington, D.C.

Call Ringmaster Mary Fisher at N
R & R Marketing: (213) 553-4430 e

waann. americanradiohistorv-com
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“IT’s MONEY THAT MATTERS”

preduged By MARK KNOPFLER

FrRo¥M THE ALBUM Land Of Dreams

T CORDY
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JOEL DENVER

CONTEMPORARY HIT RADIO

ive Listeners
hat They Want

Industry Vets Share Opinions On The Back-Announcing Issue

PDs are often criticized for programming for their
peers instead of their listeners. Case in point: back-an-
nouncing. In order to maintain momentum or streamline
the format, this basic broadcasting rule is being sacrific-

ed

In a recent Street Pulse/RIAA
survey (R&R, 9/16), 90% of the res-
pondents wanted to know the name
of a song the DJ didn’t identify.
With regard to CHR-formatted sta-
tions, 73% wanted radio to ID more
songs; 70% wanted more artist in-
formation; and 58% were willing to
trade off long sweeps for more title
and artist information. In addition,
60% of all respondents who wanted
to buy a specific record in the past
month didn’t know that record’s ti-
tle.

To get some industry opinions on
back-announcing, I talked to
KPWR (Power 106)/Los Angeles
PD Jeff Wyatt, Island VP/Promo-
tion Bob Catania, KITY/San Anto-
nio PD Rick Upton, WWGT (G98)/
Portland, ME PDJon Holiday, and
Arista Exec. VP/GM and VP/Mar-
keting Don Ienner.

Ienner: A
‘Personal Crusade’

For Ienner, a former VP/Pro-
motion, back-announcing is a pro-
blem he’s come up against for
years. “Basically, I’ve been living

‘““We’re not asking for
long dissertations ...
we just want the

records identified.’’
— Don lenner

with this in my own head for a long
while. I saw it kept getting worse,
not better. It was my own personal
crusade; I've always talked to pro-
grammers about this problem.

Don Ienner

Jeff Wyatt

“With all of the soundalike rec-
ords released over the last couple
of years, the lack of artist iden-
tification was terribly frustrating
for me. I saw a lack of artist orien-
tation in this format especially, and
I've always looked at radio as an
informative medium for music.
We’re not asking for long disserta-
tions about the artists and where
the song was recorded, etc. We just
want the records identified either
going in or coming out.

“Radio’s whole game should be
credibility,” he stressed. “To for-
sake identifying 80% of the pro-
gramming content is just wrong
and irresponsible. When radio only
plays new records in light rotation
and doesn’t back-announce — yet
wants instant gratification like top
ten phones, sales, and 90% famili-
arity in callouts after three spins —
it’s virtually impossible without
identification.

“To rectify this problem we need
a uniform commitment from radio
to begin this practice immediately.
The ones who’ve been doing this
already, thank you very much. And
those programmers who believe
those few seconds of information
slow down the station’s forward
progress will now be convinced the
frustration level of their listeners is
hurting their station.

“This isn’t just for the benefit of
the labels and artists. If anything,
it gives radio that extra touch of
credibility and instills listener con-
fidence that he can find out title
and artist information. No radio
format should be so tightly pro-
grammed as to not allow either a
front or back-sell. I'm not greedy,
but if radio wants to do both, all the
better,” Ienner concluded.

Wyatt: ‘Only Four
Or Five Words’

Wyatt, who pulls a short airshift
in addition to his PD duties, said,
“If you're a current-based music
station, it behooves you to an-
nounce the title and artist. Music is
why the people tuned in to begin
with. Why use the music and then
not identify it? It only takes four or
five words.”

To highlight new music on Power
106, a preproduced promo runs up
to seven times a day. Wyatt and
MD Al Tavera select four or five of
the freshest-sounding songs that
convey the station’s musical spec-
trum and/or have some artist
value.

“If Gecrge Michael's coming to
town, it only makes sense to promo
his new song,” Wyatt said. ‘“Radio
simply has slipped away from a
fundamental. Programmers lost
their focus on the audience and got
caught up in their internal missions
of promoting the station instead of
something that’s far more impor-
tant to the listener.

““PDs lost their focus
on the audience and
got caught up in their
internal missions of

promoting the station.’’
— Joeff Wyatt

“I really think the problem
began in AOR where they played
six in a row and back-announced
them all. Radio listeners want im-
mediacy, and in this format the
turnover is quicker. So you don’t
have the luxury of sweeping for
several records without identifying
them.

Bob Catania

"Don Johnson is a pretty special
name in this market,” said VP/Pro-
gramming Steve Perun. “We went
on the air with a promo telling the
audience about the cease-and-de-
sist order, which was the resuli of
our competitors complaining they
didn’t have a copy of the record.

“We played it just one iast time
after the promo, and the phones
haven't stopped yet. The record
aired six or seven times. It's an ad-
vantage for us to front-sell new
music every time we play it, espe-
cially in a case like this when we
have an exclusive. That way Y100
gets the credit for exposing the
best new music first.”

i

Caumbia Takes
Y100 To Task

Station Slapped With Cease-And-Desist Order

Here's a controversial example of front-selling a record:

When WHYI (Y100)/Miami aired an unauthorized ad-
vance copy of the new Don Johnson & Barbra Streisand
duet “Till | Loved You,” it prompted heavy phones — and a
cease-and-desist order from Columbia Records.

Steve Perun

il
F-
Rick Upton

“We don’t hesitate to back-an-
nounce on the fade of a record, but
Iwon’t allow a back-announce over
the front of another record — it's
confusing. The way our clock is set
up, the only records that don’t get
back or front-announced are the
home runs. We either do a front or
back-sell and in a few cases it will
be identified on both sides, al-
though we prefer to front-sell.”

But what about the other school
of thought: the audience is tired of
being interrupted by DJs? *‘Listen-
ers are only tired of useless talk,”
Wyatt commented. “To go no talk
and not identify the product is a
calculated risk. There are times
for the more music, less talk ap-
proach but you still need to work in
the identification elements.”

*“CHR PDs are the most
aggressive when it
comes to finding and
developing records. Yet
they’re not willing to
identify them.”’

— Bob Catania

wany amaricanradiohistens.com

Catania:
Consumer Confusion

“I’'m encouraged there's re-
search showing listeners want
back-announcing, as it’s a plus and
will help my records,” Catania
said. “It appears radio is willing to
work with the labels to make this a
priority. Labels are in a form of
transition from old to new con-
figurations — cassette singles, CD
singles, cassette and CD EPs, and
12-inches. A consumer walking into
a store not only has to figure out
which songs he wants but how he
wants them.

“And the stores don’t know
where to put it all,” he lameated.
“If they’re overwhelmed, you can
imagine how a consumer feels.
That’s why it’s so important for
radio to identify the product.
Labels also need to provide better
information about their artists to
[help] improve the on-air content.
It’s also helpful if radio is into
utilizing this material. It’s
frustrating if it’s wasted.

“It’s an interesting contradic-
tion. Today’s CHR programmers
are the most aggressive music peo-

Continued on Page 48

Jon Holiday
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THEY REALISED
THEIR CIVILIZATION
COULD NOT STAND STILL FOREVER.
AND SO THEY BEGAN
TO GO FOR SHORT WALKS.

THE NEW SINGLE FROM
TRAVELING WILBURYS
PRODUCED BY OTIS AND NELSON WILBURY

+  ONE OF THE
“MOST ADDED’’ CHR

TRACK BREAKER

DEBUT B

© 1988 GANGA DISTRIBUTORS B.V.

CHR

‘Give Listeners What They Want

\

Continued from Page 47

ple in history when it comes to find-
ing and developing records. Yet
they’re not willing to identify them.
They have to go the second step
and let the listeners know what
they’re hearing.”

Upton: ‘No Set Policies’

Upton agrees with the need for
back-announcing but takes a more
casual approach. “We play a lot of
new music, but Idon’t have any set

““Our audience is our
priority, [and] we work
with the stores to help
them learn about the
newer product we

play.”’
— Rick Upton

policies on which ones need to be
identified. I let my airstaff make

that decision as they know which
ones are still unfamiliar.

“Our audience is our priority.
We talk on-air about our new music
and the artists, and do everything
we can. We work with the stores to
help them learn about some of athe
newer product we play, particular-
ly music on the smaller labels.

“We even get calls from stores to
help them identify something a
customer wants. We’ll get them to
hum it, sing it, or give us a few
words. In return the stores tip us to
records that are selling early. It’s
very important to have retail per-
sonnel who can and will take the
time to assist these shared con-
sumers.”

Holiday: Familiarity
Assumed

“There’s a lot of validity to the
survey,” commented Holiday. “I
recently had my eyes opened wide
on the subject. We do ten-in-a-row
in this format and have just kicked
off a promotion to coincide with the
fall sweep. Ten times a day we run
the sweep. After it’s completed, we

MOTION

o WQHT (Hot 97)/New York
signs MTV VJ Julie Brown as
entertainment reporter.

¢ John McFadden fills Asst.
PD/MD/midday slot at WDFX
(The Fox)/Detroit.

Mr. Lou, formerly with the Birdman
at KBEQ/Kansas City, joins Young
Preston Young as part of WPFM/Pan-
ama City's morning show. They'll be
biled the Snooze Brothers
WDJX/Louisville welcomes new GM
William V. Wells, who had been GM
at KSO & KGGO/Des Moines . . . Ter-
ry Wolfe has exited as KZOU/Little
Rock ND. Replacing her’s Lisa Fish-
er, who also holds news duties at
NBC affiliate KARK-TV . . .Zak Szabo
moves into the MD vacancy at WGHT
(Hot95)/Baltimore, coming from
WXLK (K92)/Roanoke wzzZuU
(94Z)/Raleigh welcomes ten-year
radio vet Chris St. John to PM drive.

Nikki Taylor joins the Sonny Fox &
Athlete’s Foot morning show as ND
at WHYI/Ft. Lauderdale, moving from
KYYS (KY102)/Kansas City . . . For-
mer WROK/Rockford, IL PD Greg
Strassell is promoted to Asst. OM of
WROK and WZOK; overnighter Jesse
Garcia moves into the MD chair at
‘ZOK, and PD Steve Summers takes
PM drive . . . Satellite Music Network
adds WMJJ/Birmingham's Randy
Chambers to middays ... WKQD/
Huntsville fills new OM slot with Jay
Hasting, who comes from a PD gig at
KYXY & KLiK/Jefferson City, MO . . .
WZYQ (Z104)/Frederick, MD says
hello to new swing/weekender Mi-
chele Lynn, who was producing
nights at WRQX (Q107)/Washington.

Shift changes at KKFR/Phoenix —
Howard Hoffman leaves AM drive, re-
placed by the team of Jim Sharpe
(from KFXX/Tucson) and Kent Voss
(from KZZP/Phoenix); J.J. Morgan
moves from nights to PM drive and
adds MD duties.

ask for calls to identify the
x-numbered song for a prize. Dur-
ing the sweep we’ll front-announce
the newer songs. It’s amazing the
number of established songs listen-
ers don’t know.

“It’s amazing the
number of established
songs listeners don’t

know.”’
— Jon Holiday

“That’'s why we still identify
almost all records unless they’re in
power rotation. And even then they
still get an occasional ID. If you
play older titles for adults, yet still
seek teens, you’'ve got to let them
know what those songs are as well.

“I guess a lot has been taken for
granted over the years. Since lis-
teners are exposed to music on TV,
movies, MTV, commercials, con-
certs, and radio, we’ve assumed
too much. Familiarity is something
that’s very important.”

BITS

J.J. And Jack Are Everywhere —
WZZU (942)/Raleigh is drawing on
every visible means to introduce its
new morning-team, J.J. Michaels and
Jack Irwin. Film House TV spots are
airing on several area stations, in addi-
tion to cable channels MTV, ESPN,
and USA Network. Oh, by the way,
the duo is giving away $40,000 in
94Z's “Money Song Game," men-
tions of which are liberally sprinkled
throughout the spots.

e U2 Can Be A Winner! — Over at
WZEE (Z104)/Madison, the release of
U2’s new movie “Rattle And Hum” is
being celebrated with a massive CD
giveaway: 29 lucky listeners will take
home CD piayers and a compiete U2
CD catalog. One winner will snag a
trip to New York City to hobnob with
U2 and other music luminaries at the
world premiere.

A BOOMING DEBUT — The WJMX/Florence, SC “Music Machine' made its debut recently. Posing with the big, bad
boom box are (I-r) WJMX MD/night rocker Jay Lewis, midday personality KoKo, PD/mornings Dave Baker, and over-
nights/moming cohost Tim Gore.

wwWww americanradiohistorv com
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InYour Room'

BREAKER BOUND: 134 CHR REPORTERS!

49 ADDS INCLUDING:

WNCI A-27, KUBE A-29, Q102 A-33, WCZY A-39, WLOL A-40
PWR99, KKBQ, WNVZ

42 DEBLTS INCLUDING:

Q105 d-28, B94 d-30, KCPX d-35, KPLZ d-35

‘Walk OnWater”

C-L-O-S-I-N-G F-A-S-T!
AOR TRACKS @/CHR Q) -@

MAJOR MARKET ACTION:

WDFX add 23, Q105 add 27, KHTR add 30, KKRZ add, PRO-FM deb 27
(HOT), 295 deb 28, 92X deb 29, B94 deb 29, B97 deb 29, WKBQ 24-20,
WMMS 27-22, WZPL 26-22, KDWB 26-22, WNVZ 26-23, WCZY 27-23,
WXKS 32-25, WGH 28-25, Q105 30-25, KXYQ 29-25

AND MANY MORE!

| Cant \Wait'

TOP 15: URBAN CONTEMPORARY CHART
TOP 20: KXX106 9-7, B96 21-19, KYRK 27-19, WAEB 25-20,
KMGX 23-20, QV103 24-20, KNAN 22-20.
ADDS AND DEBUTS: WXKS add, WFLY add, WKEE add,
100KHI add, WPST add, KSND add, 99KG add, KKRZ deb 35,
KRBE deb 37, KKBQ deb 40, KGOT deb 37, KMOK deb 37, Z97deb 40.

MAJORS: WHYT 24-21, HOT97 29-24, Z93 #24, HOT977 26-24,
WPGC 28-26, PW3106 30-26, KITY #31, PRO-FM, KTFM,

KZzP, FM102, KWOD.
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CURRENTS UPPED TO 50%

ALBUM ORIENTED ROCK

What’s New At WIYY

The voice on the AOR hotline was flushed with excite-
ment. “Something’s going on at WIYY, ” it said. “I hear
they’re playing a lot more new music. You’d better check

it out.”

Baltimore’s bastion of tradi-
tional, library-intensive AOR play-
ing more currents? I was in-
trigued. Grabbing my trusty com-
puter terminal, I secured the sta-
tion’s phone number and dialed up
my good buddy Russ Mottla.
(Mottla, you’ll recall, is the crazy
guy who last spring gave up life in
paradise — namely KTYD/Santa
Barbara, CA — to head East for
the 'TYY job.)

After an invigorating game of
phone tag, I finally got Mottla on
the line, and he quickly confirmed
the encouraging rumor: in direct
contrast to national trends, 'TYY
(98 Rock) had indeed upped its
percentage of currents from 30% to
50%. But if you think his decision
was based on gut or his personal
love for new music, guess again.
The operative word here is re-
search.

‘“‘One of the reasons
radio gets so stale is
because people keep
researching past
behavior.’’

Strategic Research
The Key

‘“IYY had already been doing
basic in-house callout: Arbitron-
type stuff that asks cuming, quar-
ter-hour, and partisanship ques-
tions,” Mottla explains. “Iuse that,
but what I find really valuable is
the type of research I learned
working with the Research Group.
I've adopted their method of asking
very strategic questions that
establish the priorities of potential
98 Rock listeners. What do they
like? What don’t they like? Why do
they use the radio?

“We also get them to look for-
ward instead of backward by ask-
ing, ‘If you heard this, what would
you think?’ Any pure researcher in
any field except marketing would
never do that; they say you can’t
look ahead and ask people what
they might do, because you have to
rely only on what’s already been
done. To me, that’s one of the
reasons radio gets so stale —
because people keep researching
past behavior.”

Mottla offered this example of a
specific forward-looking question:
“Would you listen ‘often,” ‘some-

Russ Mottla

times,’ or ‘never’ to a station that
played music by Motley Crue, Def
Leppard, and Guns N’ Roses?” He
also pointed out that questions are
not limited to music.

Research indicated that while
Baltimore listeners liked Classic
Rock, it didn’t have a big foothold
in the market. “There’s an availa-
bility for people to listen to that for-
mat here, but it’s not nearly as
huge as the availability I saw in
Boston (WAAF) or Santa Bar-
bara,” Mottla says. ‘“‘Our theory on

why that’s true is that both 'IYY
and (Classic Rock) WGRX have
always gone very deep into what
they called ‘classic’ cuts, but the
audience who said, ‘Yeah, I like
classic rock’ tuned in and heard a
lot of songs they didn’t know. They
were just old songs by old artists,
as opposed to songs they liked.

“As it turns out, people don’t
have that big a musical depth.
Thus, the classic rock audience
that exists hasn’t been serviced
correctly.”

Mottla backed up the callout with
auditorium tests and discovered
that much of the library material
'IYY had been playing for years
was still unfamiliar to the au-
dience. ‘“That goes hand in hand
with the Burkhart/Douglas for-
mat,” he says. (WIYY, which just
hired Larry Bruce Communica-
tions, was a B/D & A client for
many years.) “Their stations are
very unfamiliar. They believe in
deep cuts. But my theory as a
marketing person is that the place
to play it safe is in the library. Peo-
ple expect to know those songs.
When you say, ‘We have a classic
song coming up,” people expect to
hear something familiar; if not,
they feel dumb; betrayed. Where-
as people don’t expect to know cur-
rents. That’s where you want to

the band’s first atbum.

show.

KAZY Covers CSN

hen Crosby, Stllls & Nash visited Denver, KAZY decided to
-pay tribute to the venerable trio by recreating the cover art of

Enlisting the services of top stage artists, KAZY produced a detailed
canvas backdrop, including the palm tree in the upper left corner, the
mail box, the dirt, etc. An exhaustive search eventually yielded a suitable
sofa, which was doused with baby powder to achieve the proper worn
look. The finishing touches: clumps of grass by the sofa and a guitar.

KAZY listeners qualified for the opportunity to pose in the photo by win-
ning tickets to the concert. The shot was taken backstage before the

fool around and have fun. That’s
the way you bring people to a con-
temporary radio station and attach
them emotionally.”

L . ’ :
ANOTHER MONSTER PROMOTION — Contest winner David Jukes is one happy camper as he displays the mon-

ster axe he copped from KMJX/Little Rock. Joining Jukes in his moment of glory are (I-r} a friend, Eddie Van Halen,
Alex Van Halen, Sammy Hagar, Michael Anthony, and the station’s Carole Kramer and friend.

WWW-americanradiohistorv-eom

Less Classics =
More Currents

The research results made it
very clear what the station needed
to do. ‘““Now that we’ve very objec-
tively identified what’s going on in
the market, we know we have to
play more familiar classics,” Mott-
la says. “And because we have to
cut back on the number of classics,
we obviously have to take the sta-
tion more current/recurrent.”

““The last thing | want
to do at a heritage
station like this is strip
it of its personality.’’

Although Mottla swears by his
research methods for classics, he
readily acknowledges the difficulty
of testing currents — at least in-
itially. “Once a song gets familiar
enough, we can throw it in the call-
out and see if it’s working. The key
is to burn through currents fast.
You’ve got to give them rotation. If
they’re accepted, you stay on them
longer. If not, you dump them and
bring something else on. People
will put up with unfamiliarity in
newer music because there’s no ex-
pectation they’re going to like it.”

It should be pointed out that
Mottla’s increased use of currents

Continued on Page 51
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What’s New At WIYY

Continued from Page 50

doesn’t mean an expanded playlist.
Instead, the new songs are receiv-
ing more plays per day. Mottla
says it takes about five weeks of
good rotation before the audience
becomes familiar with most new
songs, although there are excep-
tions.

“It really depends on the song,”
he says. “There are some songs
that take forever to become famil-
iar. Then there are others that
stick out, such as James Reyne’s
‘Motor’s Too Fast.” That song be-
came familiar a lot faster than
most.”

Must Convert Cume

The research also yielded some
encouraging news about ’IYY'’s
stature in the market. “Even
though the numbers haven’t been
here for a few years, 'IYY is still
perceived as a market-leading
radio station,” Mottla reports.
“But in the minds of the audience
it’s started to slip. People don’t
think it’s as good as it used to be.
We have a great cume and misera-
ble quarter-hours.

““In a business that
requires execution with
passion, too many PDs
don’t bring the jocks
into the process
enough to get their
emotional
commitment.”’

“People want to love this station.
They give us tons of chances every
week, but don’t stay. The availabil-
ity just among the people already
cuming the station is huge. If we
read the audience right and react
to what they want, there’s probably
three points available to us 12+. So
what we need to do is not only fix
the technical problem of playing a
lot of unfamiliar songs, but fix a
marketing/perceptual problem.”

In order to pre-sell the musical
modifications, 'TYY heavily pro-
moted what it called its ‘“new fall
season.” Mottla explains, “We
teased the hell out of the fact that
something was going to change,
but we didn’t want to blow off the
core and make a dramatic state-
ment about ‘the new 98 Rock.”

Mottla also revamped the way
the music was packaged, renam-
ing the station’s ten-in-a-row

BALTIMORE'S HOME O! ROTE K HOLL

WIYY Sample Hour

10/1/88 6pm

COLIN JAMES /Voodoo Thing

HUEY LEWIS/If This Is It

FLEETWOOD MAC/Dreams

JAMES REYNE/Motor's Too Fast

HENRY LEE SUMMER/Hands On
The Radio

CLASH /Train In Vain

BRUCE SPRINGSTEEN /Tenth
Avenue Freezeout

GLENN FREY /True Love

GUNS N’ ROSES/Sweet Child
O' Mine

SUPERTRAMP /Goodbye Stranger

BUNBURYS/Fight (No Matter
How Long)

FREE/All Right Now

sweeps “40-minute free rides.”
“It's basically the same thing,”
Mottla says, “but the new ter-
minology helps maintain our herit-
age position because it’s more con-
versational. And it indicates to the
audience that we’re making a
change without making it seem so
far out of the ordinary.”

Selling Music Sweeps

To get the free ride concept
across, the station constantly has
been explaining — through a varie-
ty of liners and recorded promos —
exactly what it means: more and
better music every hour. “We’re
hitting the strategic positions the
research indicated were very im-
portant to people,” Mottla says, ad-
ding, “this is not rocket science.”

Ironically, the 40-minute music
sweep is one tactic with which I
have intimate — and painful —
knowledge. A couple of years ago
my alma mater KLOL/Houston
became the ‘“home of the 40-minute
rock 'n’ roll powerplay.” Despite
copious amounts of money given
away in conjunction with the hour-
ly music sweeps, KLLOL’s ratings
actually fell a considerable
amount, and the powerplays were
abandoned shortly thereafter. A
number of possible reasons were
cited for the failure of the 40-min-
ute concept, the most prevalent be-
ing the difficulty of stuffing three
stopsets into a 20-minute period.

Mottla acknowledges the possi-
ble pitfalls — he refers to the
nonsweep segment as ‘“the dark
side” — but stresses that if the key
benefits are marketed properly,
the free rides work. ‘‘Every call we

Coming Next Week:

An in-depth promotional review
of KOME/San Jose’s
‘“‘Rock ’'n’ Roll Expo’’

get now is, ‘My God, you guys are
playing so much more music,” be-
cause that’s all we’ve been telling
them! The key is execution. The
jocks have to have a good econo-
my. I want them to be able to say
all the stuff they want to say, but
they can’t ramble. It requires in-
tensive coaching by the PD to
educate the jocks on how it can be
done. The last thing T want to do at
a heritage station like this is strip it
of its personality.”

Jock Involvement Essential

In order to ensure successful ex-
ecution, Mottla is convinced jocks
must be involved in all formatic
decisions, understand why changes
are made, and know exactly how
those changes are to be implement-
ed. “Before we made any changes
we spent four months going over
everything with the jocks. We held
brainstorming sessions and goal-
setting meetings, getting the jocks
to come up with a lot of the ideas.
When they went on the air with the
format, it was executed perfectly
because they knew about every bit
of our research. This could be
dangerous if someone decides to
cross the street, but I'm going to
take that risk. That way I get what
I call their ‘buy in,” intellectually
and emotionally. They’ve never
had a PD share research with
them before, and they love it.

“In a business that requires ex-
ecution with passion, too many
PDs don’t bring the jocks into the
process enough to get the emo-
tional commitment. We expect
them to execute based on memos.
This is radio — not IBM. We're not
selling computers. We need to ex-
ecute with passion, because that’s
what the listeners respond to. It’s
entertainment.”

www.americanradiohistorv.com

SEGUES

Former WZBH/Ocean City, MD PD
Steve Becker has surfaced as PD of
KLCX/Eugene, OR. Becker says the
Classic Rocker is adding currents and
switching to AOR under new consult-
ants B/D & A ... KHWK/Amarillo
(formerly KATP)is not, as management
told R&R last week, keeping its locally-
produced AOR format. Instead, the
station is airing Transtar's Niche 29 . . .
WKLC/Charleston, WV interim MD
John Riggs has been given the perma-
nent MD job.

WLAV/Grand Rapids Asst. Promo-
tion Director Dave Madiol has been
named Promotion Director of KISS/San
Antonio . .. William Tynan Il has
been named Production Manager of
WKFM/Syracuse; weekender Mike
Parker has been upped to Promotion
Coordinator, replacing Steve ‘‘The Fat
Man’’ Corlette, who's concentrating
on AM drive . . . Ron O’Brien is the
new Creative Services Director at
WRDU/Raleigh . . . WXLP/Davenport,
|A has named Kim Diamond Promotion
Director.

WHJY/Providence has plugged its
three on-air holes with Lou Brutus (aka
Chip, 6-10pm), Daria Bruno (10pm-
2am), and Steve Animal (overnights)
. . . Former WNEW-FM/New York per-
sonality Thom ‘‘The Brick’’ Morrera

has returned to radio as morning man at
WMJY/Long Branch, NJ. Morrera con-
tinues as house announcer for the New
York Rangers . . . KGON/Portland has
upped Robin Banks to overnights . . .
Tracy Speed now does overnights at
WBAB/Long Island ... KFMG/Albu-
querqgue is in need of a morning show
following Craig Martin's exit ...
KFMX/Lubbock welcomes new morn-
ing dudes Dave Duquasne & Tim
Bailey ... KYYS/Kansas City's Jeff
Lunceford has crossed ihe street to
host KCFX overnights.

KELT/McAllen, TX's Gunner has
crossed the street for PM drive at
KRIX; KELT's Kenny Garcia and
former Austin TV dude Thundering
Rich Night now do KRIX mornings; PD
Dave Heyman takes on middays; Scott
Matthews is new to ovemights . ..
WWRX/Westerly, Rl has brought
aboard Jim Slusarek for weekend
work ... Eric Worden is handiing
wake-up duties at KZEL/Eugene, OR.

WDHA/Dover, NJ's Kathy Millar &
Bob Salter won a New Jersey Broad-
casters Association award for best
public affairs feature; 'DHA Exec. VP
Bob Linder also received a special
award for his work in putting together
the state's first AIDS “helpline” . . .
KMBY/Monterey has moved to 8 Har-
ris Court, Suite BS5, Morterey, CA
93940.

W

GETTING IT ON — Kingdom Come visits with WIYY/Baltimore personali- l
ty Kirk McEwen. Pictured I-r: Kingdom Come's Johnny B. Frank and Len-
ny Wolf, McEwen, and the band’s Rick Steier, Danny Stag, and James

Kottak.
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STEVEN TYLER, AEROSMITH:
"It's heavy rock funk mixed with fusion
that doesn’t get confusin’. Living
Colour rocks out!”

LEE ABRAMS:

“Living Colour is another band where,
if there was a rock and roil stock
market, I'd buy in now. Some cool
guitar sounds and lots of trademarks.

Already On:

WBCN WKLS KMOD
WTPA KLOL KJOT
WWTR WDIZ KEZE

pistributea
by €8S In¢ |
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OKLAHOMA CITY DAYTIMER

URBAN CONTEMPORARY

KPRW Cranks Up
‘Big City Sound’

Oklahoma City might not be the place you’d expect an
Urban station to claim sizable ratings moves. But that’s
exactly what happened to KPRW. The station jumped
3.2-7.2 12+ in the spring ’88 Arbitron. (In the correspond-
ing Birch, KPRW slipped slightly 7.4-6.1). It’s currently
one of the market’s top five stations.

“Even though we’re an AM
daytimer, we’re filling a musical
void in this market,”” said PD and
Oklahoma native Darnell Swift.
“Most of the CHRs in the market
primarily concentrate their efforts
on shooting at the AORs to gain au-
dience. They lean toward rock.

“At one time KJYO played some
Urban music, but only the hits.
There also were two other Urban
FMs here that never had a lot of
success, KFJL and KAEZ. Neither
had a clear, consistent sound. It
was pretty much free-form radio.

‘‘Even though we’re an
AM daytimer, we’re
filling a musical void in

this market.”’
— Darnell Swift

“The first thing we did when we
decided to go Urban was to position
ourselves as a mainstream UC sta-
tion. We wanted people to know we
weren’t going to play a lot of blues
and jazz. We went to a straight for-
matic clock, and a format that was
very tight. T think we started to
sound like a real radio station to
the public.”

Big City Sound

“Our 1000kw signal really trav-
els,” Swift continued. ‘‘Because
we're crunched between Dallas
and Oklahoma City, we get a lot of
feedback from our audience about
what’s going on in both cities. So
we try to have a big city sound in
our presentation.”

The staff’s positive attitude has
played a part in KPRW’s success.

i

Personality Marria Bratcher

“We work as a family, have fun on
the air, and our jocks are personal-
ity-oriented yet human,” said
Swift. The positive attitude is also
applied to community projects —
the station coordinates promos
with several civic organizations.

“We work closely with the
NAACP and the Urban League.
We're doing what I like to call
‘hands-on’ public service work.
That’s where you actually get out
and show the black community —
and the community-at-large —
you're a high-profile station. That
wasn’t accomplished previously.”

Improved Sales

“Our music is what’s helping us
do the job,” he added. “We try to
make sure when we say we're go-
ing to do something, we do it. When
we start a 30-minute “Power
Jam,” we follow through with it,
because we're committed to our
listeners. That’s a positioning
statement in my mind. We don’t
have much to promodte, but what
we do have we make it sound big-
ger and better.”

The station’s improved ratings
also affected sales. “We've done
75% better this year with KPRW

! sales than we did last year,” said

Larry Bastida, GSM for KPRW
and AOR sister KATT. “We had a
new Classic Rock station (KRNO)
come into the market and compete
with us on the FM side, and we’ve
been able to bring in the cost-per-
point in terms of a combo rate with
KPRW'’s success.

Personality Fred Elkins

KPRW/Little Rock PD Darmnell Swift (I) and other station staffers rub elbows
with Keith Sweat (Second left) during a recent concert promotion.

“It’s real tough now to overlook
us for any kind of buy in this
market. You put KATT’s ten share
12+ together with our UC numbers
and that makes us a combined #1
12+ in the market. (But) I'll be
honest with you; we have a seven
share in Urban listeners, but we
don’t have a seven share in reve-
nues.”

*“The AM has been a
lifesaver because of the
competition on the FM

side.”’
— Larry Bastida

Advertising Parity
Still Preblem

Bastida brought up the nagging
problem of advertising parity be-
tween Urban and other formats.
“Oklahoma City isn’t that big of a
place, and a seven share obviously

ACTION

Former WQIC/Meridian, MS MD Al-
ton Palmore joins KliZ/Killeen, TX as
PD; former MD Geno Burgess now
concentrates on his morning shift . . .
Steve Diamond has been appointed
PD at KYEA/Monroe, LA, replacing
Julian Davis ... XHRM/San Diego
PD Gene Harris exits for evenings at
KGFJ/Los Angeles; Maia Beadeau
joins '"HRM weekends.

Air personality Frank St. James
adds MD duties at WJTT/Chattanooga

. KiPR/Little Rock names Curt
Monday PD and officially promotes
Rod See to MD . . . Terry Haywood
joins WFMX/Macon as PD, replacing
Earl Boston ... KBCE/Boyce, LA
appoints Rob Neal PD as Gaylord
Boyd exits.

WLWZ (Z104)/Greenville elevates
morning jock Greg Darton to PD. Ex-
WLWZ PD Maxx Myrick, who left to
take over programming at KDKS/
Shreveport, has since been replaced
at 'DKS by Mike Hernandez. Also at
Z104, former WHNS-TV/Greenville
copywriter Tommy DuPree becomes
MD/middays . . . Michael Lynn has

been upped to Production Director/
afternoon driver at WMYK (Power 94)/
Norfolk. He succeeds Wynn Evers,
who moves to crosstown WNOR as
Production Director . . . Larry Steele,
formerly with WEKS/Atlanta, takes over
mornings at KRNB/Memphis, replacing
Karyn ‘‘Shannon’’ Dell.

KHYS moves from Port Arthur to
Houston and brings in new PD Steve
Hegwood from WLUM/Milwaukee; for-
mer PD Kevin Stone has been upped
to Production Director. Another 'LUM
alumnus, Jerry ‘‘Smokin’” B., joins
'HYS overnights . . . Back at WLUM,
Rick Thomas has been appointed PD,
while Gary Young remains MD.

Doug Giimore is upped to PD at
KMYX/Ojai, CA, and air talent Kimo
Villarimo is elevated to MD/afternoon
driver . . . John Monds is WUSL/Phila-
delphia’'s new MD . . . WEKS/Atlanta
morning man Brian Castle adds MD
duties.

WPLZ/Richmond's newly-created
Asst. PD position has been filled by
former WDJY/Washington Asst. PD
Chris Barry . . . WNHC/New Haven air

WWW.americanradiohistorv-com

personality Mark Simmons joins
WWPD/Florence, SC for evenings . . .
WIKS-FM/New Bern, NC adds WXVA/
Charles Town, WV OM/morning per-
sonality Michael Taylor.

Big changes at WQOK/Raleigh: Tony
Richards joins as morning man from
WOWI/Norfolk, Candi Eastman comes
aboard as MD/middays, and former
Asst. Promotion Director Steve Lewis
takes overnights. Ex-"QQK morning
man Gerald Nealy goes to WFXC/Dur-
ham as .Production Director/midday
personality . . . Mike Hernandez is
new PD at KDKS/Shreveport.

Big changes, Part ll: At WWDM/Co-
lumbia, SC, Don ‘‘Early Bird”’ Allen is
the new morning man, Doug Williams
joins for middays, B.J. Murphy takes
over afternoons, Lynn Hill fills the
newly-created evening spot, and
KCBN-TV/Killeen, TX's Don Quinn
reports the news. Curtis Wilson, Phil
Allen, and Johnny Jacobs exit the sta-
tion ... Keena Turner, nine-year
veteran linebacker for the San Fran-
cisco 49ers, rejoins KSOL/San Fran-
cisco for NFL updates.

has to represent a lot of crossover
listeners. According to the cham-
ber of commerce, the city has a
10% black population.

‘“Regardless, when you're talk-
ing 800,000 people and 10% being
black, that’s 80,000 people; our
seven share is more than that.
Locally we sell more and more
each month because at some point
advertisers can’t look you in the
eye anymore and deny the fact
(Urban) radio is working.

“We’ve done 100% better than
we did last year, but we still don’t
do a seven share in national reve-
nues. Part of that is because when
a client mandates a buy of New
York City, Los Angeles, or Seattle,
he specifically says ‘Let’s not buy
ethnic. Let’s buy AOR, Country,
CHR, or AC.’ From the word go
you’re mandated out of the deal.”

S

to

Personality Ann Webb

““With cost-per-point, the
AM/FM combo brings in every buy
we're up for,” Bastida continued.
“The AM has been a lifesaver in
the last year because of the com-
petition we’ve had on the FM side.

“Our competition is very Classic
Rock. So we're an AOR exclusive
in the market and also an exclusive
with Urban. That’s a hell of a sales
pitch out on the street. But al-
though it’s 1988 and black Ameri-
cans do have disposable income,
some advertisers just don’t believe
it. It’s a half-assed, backward ap-
proach. People who still think like
that own some of the businesses we
consider as potential advertisers.
We just have to continue to perse-
vere.”
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CMJ ASKSYOU ...

“JUST HOW IMPORTANT IS THE COLLEGE
& ALTERNATIVE MARKETPLACE?”

JUST ASK Tracy Chapman, Midnight Oil, The Church,
10,000 Maniacs, Ziggy Marley, Guns N’ Roses
Sugarcubes, The Cure, Sinead O’Connor. . .

The Event: The Eighth Annual CMJ Convention
The Date: October 27 - 30, 1988
The Setting: The Vista Hotel, New York City
The Atmosphere: intimate
The Point: “The Discovery & Development Of New Artists”

PANEL AGENDA

ced
JustA aker:
‘fﬁlﬁz‘f nocked!

Thursday, October 27, 1988
10:00 AM - 4:00 PM
COLLEGE RADIO PRESENT & FUTURE —
An extensive oll-doy workshop and symposium covering the
most crucal ospects of college radio in the 80s and beyond
STATION OPERATIONS
BUILDING CAMPUS AWARENESS
) SELECTING THE EXECUTIVE BOARD
Wi RECRUITING, MOTIVATING AND MAINTAINING
A STAFF
v} BUDGETING AND FUNDRAISING
v CONTINUITY, STRUCTURE & GROWTH

PROGRAMMING
1} RUNNING A MUSIC DEPARTMENT

M} RECORD COMPANY RELATIONS
i) MUSIC PHILOSOPHIES

There will be special performances & surprises hroughout
the doy!

11:30 AM - 1:00 PM

INTERNATIONAL ARTIST DEVHO'MEN' NON.DOMESTIC
PRODUCTS & PERSON!
Moderotor Gary Held (rmdom-mol Records)

100 - 230 PM

THE FANZINE NETWORK
Moderotor Steve Connell (Rough Trode Records/Punc ture)

FLEXIS, DAT. CD.LP WHAT'S YOUR PLEASURE?
Moderator Marc Finer (Communicotion Research]

2:30 - 4:00 PM

THE PIOS 13 CONS OF SPONSORSHIP
1t Bloom (B M lhor Publx

Relaroms)

GETTING STARTED. THE NEW ARTIST \ND THE
RECORDING PIOCESS

Moderofor: Jackson Horing ngc Comper Von
Beethoven/Pitch A Tent Records)
.30 PM

Welcome Party Sharring Fishbone & Nove
Pl Munic Morathon Livel

Friday October 28, 1988
10:00 - 11:30 AM

ARTIST MANAGEMENT
Moderator. Ronald K Fiersten (AGF Entertonment Lid |

TALKIN "8OUT A REVOLUTION: THE NEW ARTIST
EXPLOSION
Moderotor. Mod Mox (Medio Strategies]

11:30 AM - 100 P

KEYNOTE ADDHEE L L PEMPOSLMAMOES

1:30 - 200 PM

THE RETAIL CONNECTION & INDEFENDENT DISTRIBUTION
Moderator. Grohom ier Records)

MONSTERS OF PUBLICITY
Moderator: Trocy Hill (Bhino Records)

MUSIC AS A SOCIAL FORCE: THE STRUGGLE FOR HUMAN
RGH

1+

Moderatar: Howis Kiein (Sire Records)

COULEGE RADIO & THE ALTERNATIVE MAIKHP\ACE
Modergtor: Mark Kotes {Geffen Records)

300 - 330 P4

BA PRESS CONFERENCE

3:30 - 500 PM

CULTURAL MELTDOWN: INTEGRATION OF NON.ROCK
AND WORLD MUSICS INTO THE UNDERGROUND
Moderotor: Brad Poul (Rourder Records|

TIPS & TRADES
SI.KVIVING & THRIVING AS AN INDEPENDENT RECORD

Mode Mike Whittoker (The Comer Stors)
MUSK: PUBLISHING

CMJSAMMM
Sudeen Sponce & Fetal Rewers Live ln Concert
m.u-kmum

quﬂ-o'
H-unmw
(U5 Bums, 888 Broodway—enironce on Bond Sreer)

Seturday, Octaber 29, 19898
10:30 AM - 1200 PM
THE RHYTHM WORKSHOP
Co-Moderators: Bill Colemon (Biliboard). Stephane
Shephard (Donce Mus Report)
PRINT MEDIA'S ROLE IN ARTIST DEVELOPMENT
COMMERCIAL RADIO
Moderator, Kim White [AIM Alternative
Morketing/Promotion)
THE ARR PANEL
Moderator. Scon Byron (CMJ New Music Report)
12:00 - 1:30 PM
INEW DIRECTIONS iN JAZZ PROGRAMMING
THE NEW ARTIST iN PERFORMANCE: THE REBIRTH OF THE
UND(RGIOUND CIRCUIT

VISUALLY MAI(HING THE NEW ARTIST
Moderator Dave Kendail {Producer MTV's 120 Minutes)
COLLEGE RADIO & THE COMMUNITY
Modergtor: Lon Blumenthal (LR § Records)
1:30 - 300 PM
THE UNDERGROUND VIDEQ WORKSHOP
Moderator Mork Ghunem (Beggars Bonquet]
MAJORS, INDIES & THE GROWTH OF WORLD MUSICS
THE COUNTRY WORKSHOP
{Hosted by the Country Musi Association)
Moderotor. Ron Huntiman [Ron Muntimen Entertainment
Morketing, Inc |
SUCCESSFULLY MARKETING A NEW ARTIST. TYING IT ALL
TOGETHER

Moderator. Karen Glouber (ARM Records)
330 - 500 P4
THE ARTIST ENCOUNTER & FREE FOR ALL

00 P
“Scmry Mensters” Hallowsen Costume Sall
Phue Mussic Marathon Livel

For more information on registration and promotional oppor-
tunities contact CMJ at 516-248-9600, fax 248-9871 or write
CMJ Music Marathon, 830 Willis Ave., Albertson, NY 11507.

Just Announced:
Metal Marathon
Keynote Speckers
Lee Abroms
and
Anthrax!

Meta| iarathen:

A terias of panelr and workshops that focus on hard rock
ond heovy metol

Friday Octeber 28, 1988

11:00 AM - 12:30 PM

ARTIST DEVELOPMENT: FROM DEMO TO LIMO
Moderotor. Jonny Z {Megatorce Records)
Paneiists: Peggy Donnelly (Atlantic Records), Mike Foley
(Metal Blode Records), Walter O Breen [Concrete
Monagement], Alex Penalis (Pyromid Sound). Richord
Sanders {Loud ‘N Proud Management), Steve Sinclarr
{Mecharc Records), Andy Somers (Frontier Booking
internahonol}, Sam Toylor (Wilde Silas Compony)

12:30 - 1:30 PM

KEYNOTE ADDRESS: Anthrax

1:30 - 200 PM

WOMEN IN METAL: SEXISM: NOT JUST IN THE LYRICS
Moderator: Dana Doctin (Circus Mogozine)
Panelists: Jore n Records), Betry Kollas (Cycie
Sluts From Hell), ida Langsom [Publi ). Debbie Obono.
Mge ). Kot Swdotsky tMgr |

3:00 - 4:30 PM

WE HAVE NOT COME FOR YOUR CHILDREN . OR HAVE
WE? DOES METAL DESERVE TS BAD REPUTATIONS
Moderator. Daena Weinstew (Professor of Sociology.
DePout Unversity)

Saturday, October 29, 1988

100 - 11:30 AM

METAL AND RADIO PIONEERING FORCE OR
BLOCK-HEADS?
Moderator: Christine Block (The Hard Report)
Panelists: Bill Frscher (WIUL [Lowell, MA}, Stratoger
Managemant}, Clariso Goro [Enigme Records) Jessico

11: 30 AM - 12:30 PM

KEYNOTE ADDRESS: Leo Abroms {Sateliite Music
Netweork)

12:30 - 145 PM

METAL PRESS: YOU OON'T NEED lOOKS TALENT OR
BRAINS.  BUT YOU DO NEED
Moderotor: TBA
Panelisty: Matol Mana [Megatorce). Gerr. Miller (Metal
Edgel. Beth Nussbaum iMeta) Manal, Fronk White
(Fraslance Photogropher)

1:45 - 300 PM

SELF-HELP. HOW TO BREAK A METAL BAND WITHOUT
MEGA-BACKING
Moderator: §rian Siage! (Metal Blode Records)
Panehsts: Monte Conner (Re udracer Records). Tomey Gunn
{Tommy Guan Prevents), Don Kaye (Mt Braadcarting,
Kerrang!), Paul Nelion (Liege Lord), faul O'Neill (Tiarum
Recordh, Producer), John Strednonsky (Metal Rendezvous),
Ed Trunk {(Megaforce}

3:00 - 4:30 PM

METAL ARTIST PANEL METAL GURUS
Modarator Mork Di Dia {Geffen Records)
Panelists Alex Skolnick (Testoment]

& much, much more.

Set To Run Public Relations

Press & Publicity:
Layla Turkkan

(212) 682-7975

HOTEL ACCOMMODATIONS:

Discounted rotes at the Visto Hotel

Vista Hotel Rates: $125.00 single/double.
These rotes are only in effect until October 13,
1988.

(212) 938-9100.

YOU MUST MENTION CMJ MUSIKC
MARATHON TO RECEIVE DISCOUNTS.
AIRLINE DISCOUNTS: Call American
Airlines for speciol discount rate of 35% off
regulor cooch fares. If you quolify for o lower
tare, Ameri<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>