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WHAT PUSHES
LISTENERS’ BUTTONS?

A new study on car radio use
finds that most listeners ignore
automatic seek/scan devices in
favor of using tried-and-true
preset buttons. And their dial
position recall may be better than
ever.
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MOURNING OVER LACK

OF MORNING TALENT

The shortage of quality morning air talent
may be radio’s most profound crisis.
Programmers and consultants examine
the reasons for the drought in the AOR
format: too much demand, no training,
PD misdirection, and owner impatience,
among others.

Page 41

THE R&R INTERVIEW:
CARL BRAZELL

Command Communications chief
Carl Brazell reflects on his years
heading Metromedia Radio, relates
plans for new acquisitions KJOl/Los
Angeles and KHOW/Denver, and
eyes the future optimistically.

Page 28

RADIO: LIVING OFF THE FAD
OF THE LAND

In a future-focused Competitive Edge
column, John Parikhal illuminates how to
tell a trend from a fad, and how your
station can capitalize on both.

Page 24

FUZZY IMAGES SPELL
RATINGS DISASTERS

Market-leading stations tend to be known
by listeners for one distinct quality. Rob
Balon points out that stations with
nebulous images are likely to experience
ratings problems. And if respondents
asked to name what comes to mind first
when your station is mentioned answer “1
don’t know,” you're in deep trouble.
Page 30

CHR SCRATCHES FOR A NICHE

A CHR programmers’ roundtable
discussion uncovers a strong trend for
stations to seek a successful niche
within the CHR umbrella rather than try
for across-the-board domination.
Aggressive music policies also seem to
be gaining acceptance.

Page 36

Newsstand Price $5.00

= Arbitrator Ronald Talarico
= has awarded former WBZZ
— (B94)/Pittsburgh ND Liz Ran-
a result of a suit she brought
against WBZZ after being fired
when she walked out over on-air
sexist remarks by morning co-
workers Jim Quinn & Banana
Don Jefferson (R&R, 3/4). A
station attorney said the re-
marks were ‘‘taken out of con
text” and were ‘clearly intend-
ed” as jokes, and added that

RADIO & RECORDS

MCA Restructures Marketing,
A&R Departments

Uni Moves West; 25 Record Staffers Exit

MCA Records has restruc-
tured its Marketing and A&R
departments and transferred
New York-basedUni Records to
the parent company home base,
Universal City, CA. Three key
executive appointments were
announced, while 25 staffers
were let go, with many to be re-
placed shortly, according to la-
bel sources.

MCA has named EMI VP/
Artist Development Geoff By-
water VP/Marketing. Bywater
relocates to Los Angeles. CBS
Director/Product Marketing
Jeffrey Jones has been ap-
pointed VP/Marketing East

Geoff Bywater
Coast, reporting to Bywater.
Additionally, former EMI A&R
Director Bruce Dickinson has
been appointed VP/A&R East,
and will report to MCA Records
President Al Teller.

Goldmark Returns To
WHQT As VP/GM

After a year’s absence, dur-
ing which he purchased and
launched NAC outlet WXDJ/
Miami, former WHQT (Hot
105)/Miami VP/GM Chuck
Goldmark has returned to that
post after selling his equity posi-
tion in WXDJ. He replaces Bill
Gilreath.

EZ Communications VP/

Eastern Region Gary Brobst
told R&R, ‘“We are pleased to
have Chuck back at Hot 105,
especially in light of his suc-
cesses in the South Florida
broadcast market and specific-
ally his success with our station.
He is one of the best in the busi-
ness.”

GOLDMARK/See Page 26

Jeffrey Jones

Bruce Dickinson
Accerding to Teller, these ap-
pointments spearhead MCA'’s
newly-restructured marketing
department, which will be re-
sponsidle for all MCA releases,
including jazz, classical, and
Uni product. “This structure
will foster more effective work-
ing relationships between A&R
centers of MCA Records and
the company’s marketing and
promotion team,” Teller said.
“It will result in stronger, more
creative artist development
strategies and marketing cam-
Cormmenting on Dickinson,
Teller said, “Bruce is a ter-
rifically creative A&R man
with great musical instincts.
We’re excited to have him join
the M.CA team.”
MCA/See Page 26

Turkeys

The Turkey Drop, a hallowed radio tradition some historians say dates back to the Pilgrims’ first short-
wave outlet in Plymouth Rock, is thrilling listeners and erousing Humane Society wrath around the coun-
try during Thanksgiving Week. Pictured above is WENS/Indianapolis's "Lite Rock Turkey Drop”
ceremony, complete with a live shot of the copter drop of . . . paper turkeys. More Turkey Drop details

in Street Tak, Page 20.

Tumble For Thanksgiving

-
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WBZZ Loses Sex
Joke Severance Case

ND’s Civil Case Over Morning Team’s
On-Air Remarks Pending

WBZZ plans to appeal.
Quinn and Jefferson allegedly
remarked that Randolph “is

delph $5000 in severance pay as promiscuous with and has en-

gaged in indiscriminate oral sex
with large numbers of persons
... and has sexually trans-
mitted diseases.” Randolph fil-
ed a 40-count complaint, and is
awaiting a court date for the re-
mainder of her civil complaints
against the station, Quinn, Jef-
ferson, VP/GM Tex Meyer, and
former PD Jim Richards.

Talarico said the various sex-
related jokes made about Ran-
dolph were “lewd, offensive,
sophomoric, in bad taste, and
beyond anything that an em-
ployee should have to be sub-
jected to.”

While no one from WBZZ
would comment, station counsel
Frederick Polner of the Pitts-
burgh firmm Rothman, Gordon,
Foreman & Groudine toldR&R,
“The comments made about

WBZZ/See Page 6

Williams
Sheridan
President

E.J. Williams

The Urban-oriented Sheridan
Broadcasting Network has pro-
moted E.J. Williams to Presi-
dent. He assumes the duties re-
linquished by Chairman/Presi-
dent Ron Davenport, who will
remain Chairman of the com-
pany.

“Jay’s direction of our sales
and marketing effort has
strengthened the growth of our
company, and has made Sheri-
dan the premier marketer of
Urban radio,” said Davenport.
“His leadership in developing
our strategic plan and expand-
ing our entertainment program-
ming has fueled our dramatic
growth during the past year.”

“I am pleased to be given the
responsibility to lead SBN into
the next century,” commented
Williams. “We have developed
a fine management team that
will help me continue to expand
our impact on the national radio
marketplace.”

WILLIAMS/See Page 26




The Message Of
The Music Travels. ..
Converting Consumers
Into Wilburys!

THE TRAVELING WILBURYS

: “Even without hit radio airplay, sales on The
Traveling Wilburys explode out of the box into
our top 5! We expect this album to be one of the
biggest selling releases of the year!"

—Jeff Cohen/Strawberries, Boston

“The Traveling Wilburys did not become our #1
record by just selling to hardcore Harrison, Dylan,
Petty, Orbison and Lynne fans. The record is #1
for us because it's a great album by five incredi-
ble artists:’

~Ted Dugan/Tower Records, Berkeley

“‘Who are these guys?’ our customers ask. Sales

are Looming because in-store p]ay is lznoc}zing

‘em dead!”’

~David Slania/Flipside Records, Chicago

“Excellent first week sales and great reorders on
The Traveling Wilburys. The single, ‘Handle With
Care, is a smash and any station that’s not play-
ing it is missing the boat!”

~Terry Branen/Southwest Wholesale, Houston

BiLLsoarp Top LP CHarRT ©
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Cusack Becomes
GM At WSNI

Eight-year WPXY/Rochester
GM Bill Cusack will transfer to
similar duties November 28 at Pyr-

Morgan
Programs
KLOU

Ron Morgan

KLOU (Clue 103)/St. Louis PM
driver Ron Morgan has been nam-
ed PD at the CBS Gold-Based AC
outlet and will do the morning
drive airshift. He succeeds Kevin
Young, who remains with the sta-
tion. An announcement on Young'’s
future plans will reportedly be
made next week.

KLOU VP/Station Manager Tim
Dorsey told R&R, “Ron is an out-
standing broadcasting professional
and we couldn’t be more pleased to
have him programming the new
Clue 103. He has years of ex-
perience and knows the format.

MORGAN/See Page 6

amid sister AC WSNI/Philadel-
phia. He replaces the exiting
Michael Marder.

Cusack told R&R, “To me, this
represents an exciting challenge
and great opportunity. Pyramid is
a top-notch radio company. Our in-
tention is certainly to stay within
the format. We want to make
WSNI the most exciting and best
AC station in the market.”

Prior to joining WPXY, Cusack
was Sales Manager, GSM, and GM
at WBZ/Boston.

In the summer ’'88 Arbitron,
WSNI registered a 4.6 (12+) to tie
for eighth. WSNI edged out AC
competitors WKSZ (4.5) and
WMGK (4.1).

Hughes PD
For WFBQ

WRDU/Raleigh PD Michael
Hughes has been named to the
same position at one of the nation’s
leading AORs, Great American’s
WFBQ/Indianapolis. He succeeds
Jim Pemberton, who exited last
month and was subsequently nam-
ed MD of sister AOR WRIF/De-
troit. :

“Michael’s got the track record
we were looking for,” commented
WFBQ VP/GMChris Wheat. “He’s
certainly done a nice job in Ra-
leigh, and we're very happy to
have him.”

Hughes was named WRDU PD
15 months ago after two years as
Manager/Program Administra-

HUGHES/See Page 26

WTG Sets Regional Staff

Brooks, Jones, Norris, Rascona, Smith Named

WTG Records has completed the
first phase of its personnel staffing
with the hiring of five Regional
Marketing Managers who will
work in conjunction with their
E/P/A counterparts.

The five are Jay Brocks, who
will work the Mid-Central region
out of Cleveland; Chuck Jones,
Southeast region from Atlanta;
Kelly Norris, Southwest region in

-Dallas; Pat Rascona, Northeast
region out of New York; and Roger
Smith, West Coast region from Los
Angeles.

WTG VP/Promotion Dave Urso
told R&R, “I was elated to hear
that Jay’'s previous contract had
expired. He possesses terrific or-
ganizational skills and has a great
rapport at radio and retail. Kelly’s
experience with (Nationwide Na-
tional PD) Guy Zapoleon has
enabled her to understand many
facets of our business. Roger has a
passion for working hand-in-hand
with radio, and will do a monster
job of regional promotion and na-

WTG/See Page 26

Meszaros Transfers
To WZGC As VP/IGM

Cook Inlet is transferringWZLX/
Boston VP/GM David Meszaros to
sister WZGC (Z93)/Atlanta. He re-
places VP/GM Paul Nugent, who
will remain with the station in an-
other capacity for the next few
months.

Cook Inlet President Dan Mason
commented, “David will continue
to oversee the daily activities at
WZLX. It has been very successful
over the past years, and I believe
David is ready to take on the added
responsibilities that come with two

stations. He will appoint a new GM
for WZLX in the very near future.”

Meszaros, who begins his WZGC
duties this week (11/28), told R&R,
“I'm truly fortunate and thankful
for the opportunity to go to Atlanta
and join the Z93 team of people and
still maintain contact with the
great team at WZLX.”

Z93 has been without a PD since
Bob Case left to program KZzZP/
Phoenix last month, but Meszaros
indicated he is actively looking to
fill the slot.

Jim Harper

Harper PD
At WMTG
& WNIC

Four-month WMTG & WNIC/
Detroit acting PD Jim Harper has
been officially given the PD title.
He succeeds Joel Lind, who now
programs WMJI/Cleveland.
Harper will continue his duties as
host of WNIC’s “Breakfast Club”
morning show.

For Harper, this marks a return
trip to the WNIC programming
chair. Ten years ago he was hired
as PD/on-air personality. He left
seven years later to become own-
er/PD/AM drive host for cross-
town WDTX. He returned several
months ago as WNIC morning air
personality.

Station VP/GM Joe Bacarella
told R&R, “Jim’s knowledge and
experience in the marketplace
make him an excellent choice for
this position. As interim PD, he did
what I consider to be an excellent
job. We've made some minor mod-
ifications in music and announcer
delivery. Jim has performed quite
well in the areas I've asked for his
help and he’s very in tune with the
Detroit market.”

Said Harper, “Throughout the
years, WNIC has been a leading
force in the Detroit radio commun-
ity. I'm very excited to be back in
the programming position.”

HARPER/See Page 6

Ingles New
WNCX PD

AOR KZRR/Albuquerque’s Asst.
PD Paul Ingles has filled the long-
time PD opening at Classic Rock
WNCX/Cleveland. The position
had been vacant sinceHarry Lyles
exited Jast February.

WNCX President/GM Steve Joos
said the delay in hiring a replace-
ment was caused by the recently
completed transfer of the station
from Metropolis to Metroplex-
Robinson.

“I talked to some real quality
people after Harry left, but every-
one suspected the station would be
sold,”” Joos explained. “So I just
put things on hold until our own pic-
ture with Metropolis became clear.
We had all the bases covered in the
interim; it just put a little extra
work on everybody else in pro-
gramming.”

After the sale was completed,
Joos wasted little time in selecting
Ingles. “Paul was programming a
little AM Classic Rock station in
Charlotte (WGSP) when Metroplex
went into that market two years
ago, and they were really im-
pressed with what he was doing,”
Joos said.

-—

INGLES/See Page 26
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BRAINSTORMING WINS SALES

Insteed of calling clients with pre-planned
ideas for their campaigns on your station, try
brainstorming. A collective effort with the
client A) involves him in the creation of an
idea and B) takes the pressure off you the
salesman as sole creator.

Page 14
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NEWS

REMAINS NAB BOARD CHAIRMAN

Jorgenson Joins
Hubbard As Exec. VP

Wallace Jorgenson, who retired
as President of Jefferson-Pilot
Communications earlier this
month upon reaching the age of 65,
has joined Hubbard Broadcasting
as Exec. VP. He will continue as
NAB Joint Board Chairman until
his term expires next year.

‘“After 47 years in broadcasting,
I still thoroughly enjoy this in-
dustry,” stated Jorgenson. “When
an opportunity presented itself to
join a progressive and innovative
company like Hubbard, the idea
had great appeal to me.”

Jorgenson, who is based in Tam-
pa, will be responsible for govern-
ment and industry relations and
strategic planning for Hubbard.

“We are delighted that Wally is
anxious to join our company and
we are privileged to have him,"” re-
marked Hubbard Chairman/Presi-
dent/CEQ Stanley Hubbard. “All
of us at Hubbard look forward to
the opportunity to draw on his vast
knowledge, experience, and lead-
ership as we move into the future.”

/5

Wallace Jorgenson

Jorgenson joined Jefferson-Pilot
in 1948 and held various sales and
executive positions before being
named President of the company
in 1978. After he leaves the chair-
manship of the NAB board he will
continue to serve on the NAB Ex-
ecutive Committee for two years
as immediate past chairman.

Hubbard ownsKSTP-AM & FM/
Minneapolis, nine television sta-
tions, and associated broadcast
ventures.

Rudnick Appointed
LBS Radio GM

Radio sales vet Tom Rudnick
has been recruited as GM of New
York-based program supplier LBS
Radio. He will report to TV Hori-
zons President Mike Widen. Both
LBS and TV Horizons are divisions
of LBS Communications, Inc.

LBS Chairman Henry Siegel re-
marked, “We are pleased to wel-
come Tom to LBS at a time when
the division is supplying an ex-
panded lineup of programming for
a diversified range of formats.”

Rudnick joined LLBS from Star-
stream Communications, where he
was Director/National Accounts.
He previously was National Ac-
counts Manager for Westwood One,
and an AE for Mutual and
WMCA/New York.

Tom Rudnick

LBS currently distributes pro-
gramming produced by Radio To-
day, including “Flashback,” “Spe-
cial Of The Week,” “Rock Stars,”
“Portraits In Sound,” and ‘Rari-
ties.

Jim Waters

ROMAN, DAVIES

ALSO UPPED

Waters Now
CHUM'’s
VP/GM

CHUM/Toronto Station Manag-
er/PD Jim Waters has been pro-
moted to VP/GM of the AC outlet
and sister Lite Rock/AC CHUM-
FM. He succeeds his father, Allan
Waters.

CHUM-FM Manager Duff Ro-
man is now VP/Industry Relations
for CHUM Limited, and will deal
withCRTC commitments for radio
and television stations in the
CHUM Group. FM PDRoss Davies
has assumed additional responsi-
bilities as FM Operations Director.

Jim Waters told R&R, “It’s real-
ly like a dream come true. After
all, these two stations are the flag-
ship stations of the CHUM Group.
The ironic part is that I relieve my
father. Aside from being the Presi-
dent of CHUM Limited, Dad al-
ways maintained the GM duties for
both CHUM-AM & FM.

“Right now I'm not going to
change a thing. CHUM-FM is pret-
ty much the most successful sta-
tion in all of Canada. We changed
format on the AM from our herit-
age of Top 40 to AC. It hasn’t been
easy, but we’re doing better than at
the end of our Top 40 era. We don’t
expect to make another format
change there in the near future.

“CHUM (AM) has a soft spot in
my heart because it’s the station I
grew up with,” he added. “It’s an
honor to be put in charge of CHUM-
FM as well.”

WJIB Picks Apple As PD

Emmis Easy Listening outlet
WJIB/Boston has named
WXTZ/Indianapolis Asst. PD Scott
Apple PD.

WJIB VP/GM Mark Renier told
R&R, ‘‘Scott has both a news and
Easy Listening background. Since
we are an adult station that just
happens to play easy music, we felt
Scott would be perfect for this slot.
WJIB is taking a new approach to
the format and Scott’s on track.
We're going to take the lush music
out and add some uptempo music
instead.

“I was GSM across the street
from WXTZ, and over the past few
years I watched WXTZ really
come around and become a viable
radio station,” Renier added. “We
figured since Scott was involved
hands-on in that turnaround situa-
tion, he was the guy to bring here.”

Apple commented, “WJIB is a
Boston landmark. Without tamper-
ing with tradition, we want to let

¥
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Scott Apple

everyone know where we are and
make them happy enough to come
back.”

Prior to his WXTZ stint, Apple
was ND at WNDE & WFBQ/Indi-
anapolis.

WJIB tied for fifth 12+ (6.0) with
AOR WBCN in the summer Arbi-
tron; the station’s 3.9 in the corre-
sponding Birch placed it in ninth
place.

BENNETT CONSULTS

Pasha Progras KZBS

KHY1 (Y95)/Dallas Asst. PD/
MDBill Pasha has been named PD
at CHRKZBS (Z99)/0Oklahoma Ci-
ty. He replaces OM Jan Jeffries,
who leaves the station. The station
will be consulted by KHYT PD/Ev-
ergreen National PDBuzz Bennett.

KHYT President/GM Bill Lacy
told R&R, “Bill Pasha has worked
very closely with Buzz on a day-to-
day basis, and we at Zumma
Broadcasting feel Buzz is the
strongest CHR programmer alive
today. I can’t help but think the
combination of Bill and Buzz will
take Z99 back to the top of the mar-
ket. Bill is in the process of hiring
some new air talent, and this will
be a lean, mean music machine.”

Bennett remarked, “Bill is very
qualified for this position. He’s
worked closely with me and Chuck
Beck, who was formerly my Asst.
PD before he left to program
WDFX/Detroit. I think we are go-
ing to turn that market upside
down.”

6

Bill Pasha

Pasha, who was at Y9 for the
past year and was previously VP/
Programming for Toby Arnold &
Associates, told R&R, “This was
formerly the number one station in
the market when it was AC. Until
now it was a rhythm-oriented CHR,
but Buzz and I are taking it more
mainstream with a bit of a rock
edge. We’ll maintain a tightly-re-
searched playlist. I'm also bring-
ing in Y95's Research Director,
Brett Dumler, as MD.”




A PLAN THAT WORKS

Coleman Research
1s One of Radios
"Top Two Research
Companies because
We Develop
Plans that Work

Jon Coleman, President

For research to be meaningful it must be more than
gathering data — it must lead to an action plan.
Coleman Research is recognized as a research leader
because it offers action plans that work.

Coleman Research develops a strategy and lays out
a series of steps that turn research into action. The
Plan encompasses both marketing and programming
— developing a position for the station as well as
specific programming elements.

The Plan has worked for stations like KZZP-
Phoenix; WNSR- New York; WMIX-Baltimore;
WCXR-Washington, D.C., and KBIG-Los Angeles.
And, The Plan can work for you. Call us for more
information.

COICman ReseafCh .. . a recognized leader

PO. Box 13829 e Research Triangle Park, NC 27709 « (919) 790-0000
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Tessler Elevated To
Mutual VP/News

Mutual Radio vet Bart Tessler
has been promoted to VP/News,
where he will oversee the depart-
ment’s operations, newscasts, spe-
cial programs, and day-to-day pro-
gramming. He will report to West-
wood One VP/News Ron Nessen.

“After 13 years of working his
way up through the ranks at Mutu-
al, Bart is fully prepared and de-
serving of this promotion,” ob-
served Nessen. “He’s played a big
role in the steady improvement of
Mutual’s news coverage and news
programs, and I'm confident that
his leadership.” -

Tessler began his tenure at Mu-
tual as a weekend sports producer.
He then served as News Editor,
News Supervisor, and Asst. Direc-
tor/News Operations. He was nam-

Bart Tessler

ed Director/News in 1964, and pro-
duced the network’s coverage of
the ’84 and ’88 political conventions
and the four Reagan/Gorbachev
summits.

McCoy, Herman Leave Unidyne,
Move To Fairwest Direct

Longtime radio promeotion inno-
vator Jack McCoy and Douglas
Herman, founders of the Unidyne
Direct Mail Co., have severed their
relationship with Unidyne and
moved their client base to Fair-
west s recently-formed direct mail
company Fairwest Direct. McCoy
said plans call for the release of at
least three major new promotions
through Fairwest in 1989.

McCoy and Herman had main-
tained an independent association
with Unidyne and continued to
market many of their promotions
under the Unidyne banner follow-
ing an employee buyout of the com-
pany’s_ printing and mailing busi-
ness six years ago.

Fairwest Enterprises President
George Johns said, “It's a major
coup for Fairwest Direct to get
Jack and Doug to bring their pro-
motional expertise and entire cli-
entele under the Fairwest umbrel-
la. It makes us a major force in di-
rect mail overnight.”

Fairwest Direct President Ernie
Kovacs, who previously served as
VP/GM at Unidyne, commented,
“McCoy and Herman have, over
the past 20 years, been leading con-
tributors to the radio industry.
Their accomplishments include the

‘Last Contest’; the discovery and
mathematical analysis of hot zips;
the discovery of the audience re-
cycling concept; the RAM Re-
search Co., which challenged Arbi-
tron in the 1970s; the ‘Incredible
Prize Catalogs’ sweepstakes; ‘The
Check’s In The Mail’; and the crea-
tion and founding of the first
broadcast-oriented direct mail
company, Unidyne.”

“The strength of the Fairwest or-
ganization enhances our ability to
produce large-scale promotions
with which radio stations may cap-
ture advertisers’ huge promotional
budgets,” McCoy remarked. ‘“To
us, this new association is simply
electric.”

RADIO EXPENDITURE REPORTS INC.

740 West Boston Post Road - Mamaroneck, NY. 10543 « (914) 381-6277

U

THE INDUSTRY SOURCE

Market By Market
Account By Account

There is but one source for comprehensive,
detailed advertising expenditure information
in National Spot Radio. .
For information as to how we can serve your needs,
call account executive Jane Zack at 914-381-6277.

Casey Stangl

EQUITY POSITION

Stangl
Manages

KIKI & KMAI

KQMQ/Honolulu VP/GM Casey
Stangl has become the owner of
crosstown Gold/CHR combo KIKI
& KMAI (I94) in a joint venture
with San Francisco-based Charlton
Buckley, principal ofHenry Broad-
casting. Stangl will be VP/GM of
the combo and newly-formed Hen-
ry Hawaii Broadcasting once the
$3.35 million sale from Parker
Communications is approved by
the FCC sometime in December.

Stangl was prevmusly GSM at
the combo before joining KQMQ.
He had also been GM at KMGG/
Santa Rosa, CA, GSM at KITS/San
Francisco, and an air talent at
KSJO/San Jose and KMEL/San
Francisco. He told R&R, “Owning
a radio station is a dream come
true for me. I have enjoyed every
stage of my broadcasting career,
and ownership was the next logical
step. My primary goal is to utilize
our exxstmg talent to optimize our
position in the marketplace and
continue the legendary status of
KIKL.”

LAEW ST e R N AR - ]

Allen Named
WRLT PD

 Interim WRLT/Nashville PD
Rick Allen has officially been nam-
ed PD. WRLT has been program-
ming a light AC format since Octo-
ber 21. The PD vacancy was cre-
ated when former PD Cy Young
left for WDJY /Washington.

Allen told R&R, “It’s great to be
with a company (GMX) that’s
as we are. This is my first pro-
gramming stint, and I couldn’t ask
for a better company to be associ-
ated with. I think where we’re go-
ing to win is in-office listening; the
other two ACs in town are getting a
little too progressive.”

Personnel changes made by Al-
len include the addition of former
crosstown WLAC-FM staffers Jim
Eskew and Diana Lynn to AM
drive, while former WLAC “Pillow
Talk” host Dick Kaiser joins for
nights.

Prior to joining WRLT last
month, Allen was employed for
five months as Computer Music
Analyst for WQQK/Nashville. He
was previously an air personality
at WLGA/Valdosta, GA, and
WRLT predecessor WLRQ.

Krysz Takes WHTQ
Programming Post

Martin Communications VP/
Programming Brian Krysz has
succeeded Gerry Cagle as PD at
WHTQ/Orlando. Cagle had been
handling interim PD duties for sev-
eral months while the TK Com-
munications AQR searched for his
replacement.

WHTQ VP/GM Gary Kines told
R&R, “It was a very extensive
search to make sure we got an indi-
vidual with an excellent back-
ground and a stable employment
record. We have the same feelings
for the types of things we should be

doing here. He’s very familiar with

Orlando — it was almost like he
had been here in spirit but his body
hadn’t arrived yet.”

Harper
Continued from Page 3
In the summer Birch, WNIC
posted a 5.4 (12+) to rank fifth; its
438 in the corresponding Arbitron
placed the Fairmont AC outlet
sixth.

Krysz joined Martin as PD of
WKLC/Charleston, WV in 1986 af-
ter programming stints at WYFE/
Rockford and WGRQ/Buffale. He
was named VP/Programming the
following year, and moved to Mar-
tin’s Charleston, SC outlet WYBB
last May.

Morgan
Continued from Page 3
Word-of-mouth reaction since our
format change (earlier this month)
has been very good. A lot of it had
to do with a major advertising
ign that was used to launch
the format. We're delighted about
our great start.” )

Morgan, a former VP/Opera-
tions at crosstown KSD, was un-
available for comment at press-
time.

In other station news, WYNY/
New York announcer Mike Mc-
Cann has joined KLOU for nights
and Paul Arca takes over for
Morgan in the PM drive slot.
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The Strategic advantage:

PERLEPTUAL
RESEARGH

Radio is not a typical consumer product like
cigarettes or spaghetti sauce. Tastes and attitudes
change very quickly in our field. If you're only
researching your listeners once a year, you're
missing a genuine competitive advantage.

Strategic Radio Research offers a unique,
customized research program that could keep
you in touch with your listeners every week of
the year. Weekly perceptual research to monitor
the changing attitudes of your target audience.
Weekly tracking on your current music. Plus
weekly research on your oldies. All in one com-
prehensive system that we've been fine-tuning
and improving for over eight years.

Great programmers and managers like KMEL/
San Francisco’s Paulette Williams & Keith Naftaly,
WODS/Boston’s John Gehron & Dave Van Dyke,
WJLBDetroit's Verna Green & James Alexander,
KRXY/Denver's Joe Parish & Mark Bolke, and
WGCI/Chicago’s Marv Dyson, Sonny Taylor, &

Barbara Prieto have all learned that the closer
you get to your listeners, the more successful
you'll be.

To request a research proposal for your station,
call Sue Bell, Director of National Sales, or Kurt
Hanson, President, today at (312) 280-8300.

In our industry, gimmicks and “quick fixes”
abound. But keeping in touch with your listeners
on a weekly basis gives you an inarguably real,
long-term advantage. it improves your product.
It will help you win.

Exclusively from . . .

RESEARCH
| | | | | l |
211 E. Ontario

Chicago, IL 60611

(312) 280-8300
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RADIO BUSINESS

TRANSACTIONS

Osborn Sells Pennsylvania
Combo For $12 Million

Hartstone & Dickstein Buy All Communications For $9.5 Million;

Birch Acquires Florida FM

 Deal Of The Week:

WPLJ & WKRZJ

Wilkes-Barre, PA

PRICE: $12 million

TERMS: Cash

BUYER: Keymarket Communications
of NEPA Inc., headed by Kerby Con-
fer. It recently announced plans to sell
WIZD/Atmore (Mobiie), AL for $4.5
million. The company also owns
WRLX/Charlotte; KKMJ/Austin;
WNNK/Marrisburg, PA; WSKR/Mo-
bile; and WTCB/Columbia, SC. It re-
cently soldKMJQ/Houston and KMJM/
St. Louls, and swapped WLT|/Detroit
for WRVR-AM & FM/Memphis, TN.
SELLER: Osborn Communications
Corp., headed by Frank Osborn. The
company also owns WPLJ & WKRZ/
Wilkes-Barre, PA; WGIG-AM & FM/
Brunswick, GA; WTJS & WTNV/Jack-
son, TN; WMHE/Toledo, OH; KKRD/
Wichita, KS; WWVA & WOVK/Wheel-

ing, WV; and WNDR & WNTQ/Syra-
cuse, NY. It also owns a 25% interest
in Falmont Communications Corp.,
which owns KIOl/San Francisco,
WLAC-AM & FM/Nashville, WMTG &
WNIC/Detroit, and KKOB-AM & FM/
Albuquerque. Osborn recently an-
nounced plans to buy WKTC/Tarboro,
NC for $3.9 million and WAZU/Spring-
field, OH for $3.7 million.

FREQUENCY: 1340 kHz; 98.5 MHz
POWER: 1 kw; 50 kw at 1180 feet
FORMAT: AC; CHR

BROKER: Bob Biernackl of the
Mahiman Co.

COMMENT: Osborn purchased this
combo in August 1985 for $7.6 mil-
lion.

Group Deals

All Communications Stations
PRICE: $9.5 million

BUYER: H&D Communications L.P., a
limited partnership headed by Hartford,

CT investment bankers Joel Hartstone
and Barry Dickstein. Califomia media
analystPaul Kagan is a limited partner.
Hartstone and Dickstein own interests
in WSUB & WAQGN/Groton, CT;
WDOV & WDSD/Dover, DE; WFPG-
AM & FM/Atlantic City, NJ; WKRS &
WXLC/Waukegan, IL; WTLB &
WRCK/Utica, NY; KBIl/San Angelo,
TX; KBLU & KTTl/Yuma, AZ; and
WBBW & WQOD/Youngstown, OH.
SELLER: All Communications Inc.,
owned by Allan Roberts.

WRGI/Naples, FL
PRICE: $4.2 million

TERMS: Cash payment $3.2 million.

Promissory note for $1 milfion.
FREQUENCY: 93.5 MHz
POWER: 3 kw at 300 feet
FORMAT: CHR

WSYB & WRUT/Rutland, VT
PRICE: $5.3 million

‘““We met with three different brokers and felt
Americom knew the buyers for our station.’’

‘Our board wus unanimous for three
reasons: 1) their track-record of sue-
cosstul sales at good prices: 2) the
quality of their professional staff: and.
3) the selling process they proposed
helped assure us it would be kept ab-
solutely confidentiat -- which it was.

We are very satisficd with the out
come and think it was a good deal
for both parties. We both got wha
we wanted.

Samuel R. Simpson, Jr.
President. WMSP(FM). Harrisburg. PA

What other radio station owners say about Americom:

“Americom brought me the top price and maintined the confidentiality
of the transaction.
Jack Long, President. Media Concepis. Inc

Top Prices ¢ Qualified Buyers

AMERICOM

Radio Station Brokerage & Financing

1130 Connecticut Avenue. N.W.

Washington, DC 20036

(202) 737-9000

TRANSACTIONS AT A GLANCE

3,581,637,258

'Deals So Far In 1988:

Total Stations Traded This Year: 1258
2, This Week’s Action: $33,607,171
Total Stations Traded This Week: 25

$12 million

Deal Of The Week:
® WPLJ & WKRZ/Wilkes-Barre, PA

Group Deal:

O®WRFB/Stowe, VT $900,000

® All Communications Stations $9.5 million
® WRGI/Naples, FL $4.2 million
® WSYB & WRUT/Rutland, VT $5.3 million

®KOSZ/Grover City, CA $1,225,000
®KXDC-AM & FM/Monterey-Carmel, CA $2.65 million
OKWSP/Santa Margarita, CA $1.26 miflion
®WWAV/Santa Rosa Beach, FL $1.85 million
®WPAS/Zaphyrhilis, FL $355,000
®WAVO/Decatur, GA $475,000
OWCSS/Amsterdam, NY $900,000

OWEED & WRSV/Rocky Mount, NC $612,000
®KVLH & KGOK/Pauls Valley, OK $381,000
®WEOZ/Meadville-Saegertown, PA $425,000
OKKYN-AM & FM/Plainview, TX $297,500

OKGHO-AM & FM/Hoquiam-Aberdeen, WA $328,000
®KRKK & KQSW/Rock Springs, WY $648,671 liability assumption

TERMS: Cash payment of $3.5 million.
Promissory note for $1.8 million.
FREQUENCY: 1380 kHz; 97.1 MHz
POWER: 5 kw day/1 kw night; 1.15
kw at 2997 feet

FORMAT: AC

_ California |

KOSZ/Grover City

PRICE: $1,225,000

TERMS: Escrow deposit $25,000.
Cash payment of $700,000. Promis-
sory note for $300,000 at ten percent
interest, payabie in 36 quarterly install-
ments. Noncompete agreement valued
at $225,000, payable in 16 quarterly
installments of $14,063.

BUYER: P-B Broadcasting Inc., owned
by Shawn and Kathleen Phaten of
Montecito, CA and Joseph Bayliss of

San Luls Obispo, CA.

SELLER: R&L Broadcasters, owned
by Rod & Laura Funston.
FREQUENCY: 107.3 MHz

POWER: 4.2 kw at 807 feet
FORMAT: AC

KXDC-AM & FM/Monterey-Carmel
PRICE: $2.65 million
BUYER: Western Media Group Corp.,
headed by Thomas Scallen. He owns
the Harlem Globetrotters basketball
team and the Iice Capades, and is the
former owner of KTAB-TV/Abilene,
TX.
SELLER: Carmel Broadcast Assock
ates Inc., headed by President Jack
Woods. He also owns an interest in
KOGO & KBBY/Ventura, CA.
FREQUENCY: 630 kHz; 101.7 MHz
POWER: 1 kw; 800 watts at 530 feet
Continued on Page 10

EASTERN RADIO
COMPANY 1

Alan Steinert Jr. & Lionel Brooks, Jr.
has acquired
WECQ-FM -
Genera, Neu: York
from

VANGUARD

COMMUNICATIONS, INC.

Leonard Ackerman. President.

e are pleased to have served as the Broker in this transdactum.

Frank Boyle & Co.

MEDIA BROKERS -
33 Old Freld Point Roud. Greenwich. C T 1R m
Yorar Winning Number 15 12000 N6 4443




RADIO'S HOTTEST PROMOTION.

"Hot Tickets is the best sales/audience ot ﬁCkEtS!
promotion we've ever run." Works like a lottely
Jerry Atchley, President, Southern Skies Broadcasting, ¢ .
KSSN, Little Rock/KZSN, Wichita Makes you money. Builds
|
= . o CUME and TSL. Generates
"It made my station over ' E
in new business and sounded great traffic for your clients.No
on the air." wonder GM's and PD's both
C.]. Jones, President, Jones Eastern Radio, Charleston, SC love HO t Ti cke tS!

You don't want to be the station competing
against Hot Tickets!

Hot Tickets is tested, proven, and sold on an
exclusive one-station-per-market basis. Lock up

. Hot Tickets now, whether for immediate use, or
for a later rating period.

Call toll-free 1-800-858-8880 for Hot Tickets.

n Texas call collect 214-934-2222,

Title Phone

’----------------4

=
" /g -
[
' FirstCom...First Again. l
" Please send details on availability of Hot Tickets for: i
J
Station l
Address - :
' City State Z1p l
B
[

FirstCom Broadcast Services/ 13747 Montfort #220/Dallas, Texas 75240 (214)934-2222
TM Service Mark, FirstCom Broadcast Services, A Division of Jim Long Companies, Inc.
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TRANSACTIONS

Continued from Page 8

FORMAT: AC

BROKER: Roy Rowan of Blackburn &
Co.

KWSP/Santa Margarita

PRICE: $1.26 million

TERMS: Down payment $100,000.
Cash at closing $400,000. Buyer as-
sumes $100,000 equipment lease.
Promissory note for $400,000 at 11%
interest. Additional *“‘contingent pur-
chase price” consideration of
$260,000 if station receives FCC up-
grade to Class B-1 status.

BUYER: Hance Communications Ltd.,
a limited partnership headed by Gener-
al Partner Tom Hansen of Agoura Hills,
CA. Major limited partners include Sam
Kaplan of Beverly Hills, CA and Ted
Sears of Encino, CA.

SELLER: Mid-Coast Radio inc., own-
ed by Samuel idas and Willlam
Wilkerson.

FREQUENCY: 106.3 MHz

POWER: 93 watts at 1467 feet
FORMAT: AC

BROKER: Chapman Associates

WWAV/Santa Rosa Beach
PRICE: $1.65 million

BUYER: Emerald Coast Communica-
tions Inc., headed by President Ray

Quinn. The company’'s 70% stock-
holder is Birch Research CEO
Thomas Birch of Coral Gables, FL.
SELLER: Carter Broadcasting Inc.,
headed by President Mark Carter.
FREQUENCY: 102.3 MHz

POWER: 3 kw at 328 feet

FORMAT: AC

BROKER: Chapman Associates

WPAS/|Zephyrhills

PRICE: $355,000

TERMS: Escrow deposit $20,000,
with additional $30,000 cash due at
closing. Promissory note for
$250,000 at ten percent interest, pay-
able in monthly interest-only install-
ments for first 36 months, followed by
35 monthly installments of $2413.
Noncompete agreement valued at
$55,000.

BUYER: Blg Z Broadcasting Inc.,
headed by David Zeplowitz and Frank
lin Zeplowitz of Baltimore, MD.
SELLER: Charles Wister.
FREQUENCY: 1400 kHz

POWER: 1 kw

FORMAT: AC

BROKER: Chapman Assoclates

WAVO/Decatur
PRICE: $475,000
TERMS: Down payment $25,000, with

additional $50,000 cash at closing.
Seven-year promissory note for
$400,000 at ten percent interest, pay-
able in equal monthly installments of
principal and interest.

BUYER: Fiduciary Broadcasting
Corp., owned by Connie Jackson
Thigpen, trustee forRoy Thigpen IV, a
minor. The company also owns KViV/
El Paso, TX.

SELLER: Bible Broadcasting Network
Inc., headed by Lowell and Georgean-
na Davey. The company also owns
WHPE/High Point, NC; WYFA/
Waynesboro, GA; WYFB/Galnesville,
FL; WYFG/Gaffney, SC; WYFH/North
Charleston, SC; WYFI/Norfolk; WYFJ/
Ashiand, VA; WYFK/Columbus, GA;
WYFL/Henderson, NC; WYFS/Saven-
nah, GA; and WYFT/Luray, VA.
FREQUENCY: 1420 kHz

POWER: 1 kw

FORMAT: Religion

WCSS/Amsterdam

PRICE: $900,000

TERMS: Cash payment totallirg
$350,000. Buyer to provide seller with
common stock valued at $100,000.
Ten-year promissory note for
$450,000 at 9.5% interest.

BUYER: Gateway Broadcasting
Corp., a division of Gateway Cablevi-
sion Corp. The company is owned by
Joseph Isabel. Gateway owns cable

THE SALE OF

WE ARE PLEASED TO ANNOUNCE

WBZN AM/FM

MILWAUKtEE/RACINE
0
CHANNEL ONE COMMUNICATIONS

from

ADAMS COMMUNICATIONS

Recent closings include WKSG-FM, Detroit; WORZ-FM, Orlando;
WJIM AM/FM, Lansing; KBOQ-FM, Salinas/Monterey; WAQX, N. Syracuse

RADIO’S BLUE CHIP BROKER
WITH FULL TAX, FINANCIAL
AND APPRAISAL SERVICES

One Stone Place ® Bronxville, NY e 10708 (914) 779-7003

NAMEB

74-854 Velie Way © Suite 10 ¢ Palm Desert, CA ¢ 92260 (619) 341-0855

TV systems in several New York and
Vermont communities.

SELLER: Community Service Broad-
casting Corp. of Amsterdam, NY. The
company is principally owned by Phillp
Spencer of Hagaman, NY.
FREQUENCY: 1490 kHz

POWER: 1 kw

FORMAT: AC

bl

WEED & WRSV/Rocky Mount
PRICE: $612,000

TERMS: Real estate purchase for
$400,000. Escrow deposit $35,000,
with balance due cash at closing.
Buyer to post a ten-year $160,000
promissory note at ten percent interest
for stock purchase. Noncompete
agreement valued at $52,000, paya-
ble in ten annual instaliments of
$52,000.

BUYER: Northstar Broadcasting Inc.,
owned by Charles Johnson Sr., An-
tonia Lawrence, and Rev. Thomas
Walker.

SELLER: Radio Station WEED Inc.,
principally owned by William Wynne
Jr.

FREQUENCY: 1390 kHz; 92.1 MHz
POWER: 5 kw day/2.5 kw night; 1.7
kw at 380 feet

FORMAT: AC; Urban

%‘. e o .—7\5"‘_.‘:?..‘ = =
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KVLH & KGOK/Pauls Valiey
PRICE: $381,000

TERMS: Cash payment of $60,032.
Buyer assumes bank loans totalling
$290,968. Two-year promissory note
for $30,000 at no interest.

BUYER: Washita Broadcasting Inc.,
principally owned by Glenn Bell and
Stephen Rawlings.

SELLER: Garvin County Broadcast-
Ing Inc., owned by Ronald and Mary
Casey, and Luther Martin. Martin also
owns KALV/Aiva, OK.

FREQUENCY: 1470 kHz; 97.7 MHz
POWER: 1 kw daytimer; 3 kw at 303
feet

FORMAT: Country; AC

BROKER: Ralph Meador

WEOZ/Meadville-Saegertown
PRICE: $425,000

TERMS: $195,000 cash at closing.
Promissory note for $130,000 note at
ten percent interest over 10.5 years,
and a $100,000 noncompete cove-
nant over ten years.

BUYER: Community First Broad-
casting Inc., owned by Edward Mattar
It of Worcester, MA and Wemer
Poegel of Winchendon, MA. They us-
ed to own WINQ/Winchendon, MA.
SELLER: Osbome Broadcasting Inc.,
owned by Thomas and Linda Os-
bome of Meadbville.

FREQUENCY: 94.3 MHz

POWER: 3 kw at 300

FORMAT: AC

BROKER: Ray Rosenblum of Pitts-
burgh.

KKYN-AM & FM/Plainview
PRICE: $297,500

TERMS: Cash payment of $1500. Ten-
year promissory note for $296,000 at
ten percent interest, payable interest-
only for first 12 months.

BUYER: Plains Broadcasting, headed
by Michael and Mary Beth Fox.
SELLER: Adams-Shelton KKYN Part-
nership, headed by Charles Adams.

FREQUENCY: 1090 kHz; 103.9 MHz
POWER: 5 kw days/500 watts nights;
3 kw at 325 feet

FORMAT: Country

COMMENT: Adams purchased 50% of
the combo
$150,000.

in June 1988 for

WRFB/Stowe

PRICE: $900,000

TERMS: Escrow deposit $75,000,
with additional $575,000 cash due at
closing. Five-year promissory note for
$250,000 at one percent over the
prime rate charged by State Street
Bank of Boston for the first 12 months,
and two percent over the prime rate
thereafter.

BUYER: Sage Broadcasting Corp., a
Stamford, CT-based group operator
headed by Leonard Fassler and Ger-
ald Poch. The company also owns
WNAQ/Naugatuck CT; WBSM-AM &
FM/New Bedford-Fairhaven, MA;
WKOL-AM & FM/Amsterdam, NY;
KMNS & KSEZ/Sloux Clty, 1A; WTAX
& WDBR/Springfleld, IL; WLVH/Han-
ford, CT; WKHT/Manchester, CT;
WACO-AM & FM/Waco, TX; and
WDCL & WSGD/Carbondale, PA. The
company recently applied for FCC per-
mission to sell WAMT & WSCF/Titus-
ville, FL and WZFM/Briarclitf Manor-
White Plains, NY.

SELLER: Justice Broadcasting L.P.,
headed by Lawrence Justice. The
company also owns WQEZJFt. Myers
Beach, FL and WCIB/Falmouth, MA.
FREQUENCY: 101.7 MHz

POWER: 3 kw at 1485 feet
FORMAT: AC

BROKER: Barry Sherman & Associ-
ates

Nbi B
i (s
SESNEERY RIS

KGHO-AM & FM/

Hoquiam-Aberdeen

PRICE: $328,000

TERMS: Buyer agrees to assume out-
standing debts of approximately
$328,000.

BUYER: Trinity Christian Center of
Santa Ana Inc, headed by Paul
Crouch. The group owns 18 TV sta-
tions and the Trinity Broadcasting
Network.

SELLER: Planck Broadcasting of
Washington Inc., owned by James
Planck.

FREQUENCY: 1490 kHz; 95.3 MHz

POWER: 1 kw; 1.15 kw at 750 feet

FORMAT: Religion

KRKK & KQSW/Rock Springs
PRICE: $648,671 liabilities assump-
tion

TERMS: Buyer is acquiring this combo
by agreeing to assume all outstanding
liabilities of selier.

BUYER: Southwest Wyoming Broad-
cast Group Inc., principally owned by
Jon Collins. He is the current Station
Manager of the combo.

SELLER: Heritage Broadcast Group,
owned by Adam Polacek and James
Cullen. The group also owns WSKF &
WWNC/Ashvllle, NC; WQEN &
WAAX/Gadsden, AL; and WZLQ &
WELO/Tupelo, MS. in May the com-
pany purchased WNFi/Daytona
Beach, FL. It recently announced plans
to buy WSOR/Ft. Myers, FL.
FREQUENCY: 1360 kHz; 96.5 MHz
POWER: 5 kw daytimer; 100 kw at
1680 feet

FORMAT: Country; AC
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WITH « ME

RAK SIVATRA

[N+ CONCERT

He's been called the greatest pop vocalist ever,
and at age 72 he still commands that unique style
and presence that has captivated generations of
audiences around the warld for six decades. He's
FRANK SINATRA, live amd in concert. exclusively
from the Mutual Broadcasting System.

Join host Larry King for a truly special “Main
Event” as Frank Sinatra takes to the stage for an
encore performance of his only radio concert this
decade You'll learn about Sinatra from Sinatra him-
self. as Larry probes the heart of the Legend. And
you'll hear all of Frank's most mmemorable songs:
American popular songs including “Moonlight In
Vermont”, "Where OrWken”, “The Summer Wind",
“AngelEyes”, “New York, New York”, "My Way" and
many more. Songs from the pens of Cole Porter,
Sammy Cahn, Joe Raposo and charted by musical
greats Nelson Riddle, Billy May and Axel Stordahl.
It's Sinatra as you've never heard him before in this
radio-only musical event.

Just in time for his birthday December 12, and
perfect for holiday sponsorship, Come Swing With
Me: Frank Sinatra In Coacert, is offered for broad-
cast from Monday, December 12 through Sunday,
December 18, 1988 between 6am and midnight
local time.

So be apartofradio history! For more information
about Come Swing With Me: Frank Sinatra In
Concert, call Mutual in Arlington at (703) 685-2550,
Los Angeles (213) 204-3000, FAX (213) 204-4375
or Telex 4996015 WWONE.

INUA mutval
\/J\/ BROADCASTING SYSTEM
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OVERVIEW

Differences Between Men

MANAGEMENT

& Women Business Travelers

here are several major dif-

I ferences between the aver-
age male business traveler

and his female counterpart. For
example, according to a recent
study by the American Hotel &
Motel Association, men who travel
on business average 5.1 trips per

. Amenities

Shampoo

" Radio/alarm clock

. Hair conditioner

Newspaper
Sewing kit
Shower massage
Hair dryer
Bathrobe
Coffee maker

Y e T e R e T AR
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SIX TIPS

year, while women business travel-
ers average 3.5 trips in the same
time period.

However, a majority of women
(63%) take one or two trips a year,
whereas less than half (48%) of
their male counterparts average
this few business trips.

TR ENeTE

In addition, more than a third
(34%) of the women surveyed said
they take a member of their house-
hold along with them on these trips,
whereas only a quarter (25%) of
the men will bring the wife or
another household member along
for the ride.

Furthermore, the study found
marked differences between male
and female business travelers in
the following four areas:

» Using the business trip as a va-
cation (28% women vs. 21% men}

« Spending $85 or more a night
for a room (25% women vs. 19%
men)

» Visiting a location for the first
time on a business trip (51% wom-
en vs. 4% men)

» Using a travel agent to plan
these trips (28% women vs. 4%
men)

Nevertheless, the study also
found that when it comes to such
things as using your own car for
the trip, using an airline, using a
rental car, or staying in a hotel dur-
ing the trip, the difference betweer.
men and women business travelers
was insignificant.

How To Get Along With Your Boss

i ace it. You will always
have a boss. And some-
times it’s not easy to get

along with that person.

However, according to St.
Petersburg-based human
resources consultant George
Odiorne, there are several ways to
make getting along with your boss
a little easier — regardless of
where you stand in your company’s
chain of command.

They are:

* Follow the boss’s example. Be
a great leader by being a great

follower. In other words, tailor
your efforts to help your boss —
and yourself — succeed.

e Coordinate your goals. Make
your goals consistent with those of
your boss. Keep in mind that being
loyal does not diminish your lead-
ership qualities.

« Fill in your boss’s gaps. Shore
up your boss’s weaknesses with
your strengths. If he is a “vi-
sionary,” then you should be his
foot-soldier. If he isn’t personable,
you should be.

* Don’t be a threat. Never try to

snatch the boss's spotlight or usurp
his authority.

* Be reliable. Forsake biases and
rumors when dealing with the boss,
and only present the facts. You'll
find yourself involved in more deci-
sions if you play things straight.

e Don’t be combative. Once a
boss has made his decision, you
should try to make it work rather
than argue with him. It's OK to
debate such matters beforehand,
but continuing to plead your case
after the fact does absolutely
nothing to help your relationship.

Station Switching Study:
Scanning No Factor

Listening Patterns In The Digital Seek/Scan Age

ne car radio button many
O programmers hope their
listeners never push is the
“seek/scan’ button on today’s digi-

tal-dial radios. However, those
fears may be unfounded.
While running the dial is nothing

new to radio folks, the ever-in-
creasing number of digital-dial
radio listeners does pose some in-
teresting questions, the most im-
portant of which is: “How are
listening patterns and station
recall abilities affected?”

According to a recent study by
the Marion, IA-based Frank Magid
Associates, most listeners select
and change stations the old-fa-
shioned way — by using prepro-
grammable and preset buttons.

As for the question of aiding re-
call, digital-dial radios may actual-
ly help some listeners remember
— and write down — a station’s ex-
act dial position.

©® November 30 - December 3
— RTNDA Annual International
Convention. Las Vegas Con-
vention Center. Las Vegas, NV.

® January 9-10, 1989 — 14th

Annual Investing In Broadcast
Stations Seminar. Park Hyatt.
Washington, DC.

@ January 13-19, 1989 — NAB
Winter Board Meeting. Scotts-
dale Princess. Scottsdale, AZ.

® January 14-15, 1989 — Dan
O’'Day's Air Personality-Plus
Seminar. Los Angeles, CA.

@ January 22, 1989 — NF_ Su-
per Bowl. Joe Robbie Stadium.
Miami, FL.

10% Are Frequent Scanners

While nearly 60% of listeners
currently own cars that sport digi-
tal radios — and most of these are
equipped with scanners — fewer
than ten percent of these digital
dial listeners nationwide use the
seek-scan function ‘‘often or
always’ while driving.

Furthermore, a majority (57%)
of digital-dial radio in-car listeners
report using the seek/scan button
only ‘“occasionally,” and 20% say
they never use the scanner button
at all.

Who Scans The Dial?

Some listeners seek and scan
more than others. Women, for ex-
ample, are twice as likely as their
male counterparts to be “heavy”
users of the newfangled function.
Also, listeners in smaller markets
are more apt to apply the scanner
than are those in the nation’s top
ten metro areas.

® January 27-28, 1989 —
North American National Broad-
casters Association Annual
Meeting. Televisa. Mexico City,
Mexico.

® January 28 - February 1,
1989 — National Religious
Broadcasters 46th Annual Con-
vention. Sheraton-Washington
and Omni Shoreham Hotels.
Washington, DC.

® February 2-5, 1989 — RAB
Ninth Annual Managing Sales
Conference. Loews Anatole
Hotel. Dallas, TX.

® February 6-7, 1989 — NAB
Managers Roundtable. Ramada
Renaissance Hotel. Atlanta,
GA.

Jingles...

Add sizzle to your station with 7 cus-
tom jingles with your slogan, call letters
&dial position. Vocals also include
Merry Christmas, Seasons Greetings,
Happy Thanksgiving & New Year. In-
strumentals are Do You Hear What I
Hear, 12 Days of Christmas & Auld
Lang Syne. Allow 7-10 days at $ 1,000

century2]

14444 Beltwood Parkway, Dallas, Texas 75244
(214) 934-2121 or toll-free (800) 582-2100

Singles...

Get the Christmas classics—old &
new—without surface noise and with
no cue-burn. Century 21 has radio CDs
with consistent audio levels, tight starts,
the best quality and 100% holiday hits.
With Century 21's three double-length
CDs, you'll get 3.5 hours of great
Christmas music without repeats. $225

it All Up!

Jingles, singles & instrumentals $1;720
Delivered via Federal Express  $1,450

Wrap

Decorate Your Airwaves

...& Production Music for

Bod
N,

Kris Kringle

These money-making instrumentals
change your seasonal commercials
fromnaughty to nice! You'll get 100 cuts
including 19 effects at

. . .Only $495.
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ASSOCATES INC

39 MAYBERRY ROAD, CHAPPAQUA,
NEW YORK 10514 914-666-0175

DON KELLY
PRESIDENT

J.C. FLOYD
VICE-PRESIDENT/CONSULTANT

PROGRAMMING/MANAGEMENT

® New Location @
304 Newbury Street, Suite 506,
Boston, MA 02115

® New Phone ®
617-786-0666
8 YEARS OF RESULTS

Small & Medium Mkts.
Our Specialty!

DONNA HALPER
AND ASSOCIATES

Critiques, Motivation,
Market Analysis, Elc.

PROGRAMMING, MARKETING
& PROMOTION

l
l

COMMUNICATIONS

125 Belmont Trace
Atlanta, Georgia 30328
(404) 255-3260

1S owmd, D)o)c)bsﬂ,qn,s,%

DeMers
Programming/Marketing .
Consultants J

Classic Rock — AOR

(215) 363-2636

PEORIES
R AT

Specializing in:

PD TRAINING

MCRNING SHOW REPAIR
STATION RE-POSITIONING
MEDIUM & SMALL MARKETS
MULTI-STATION GROUPS

NO INDUSTRY FANFARE

Since 1982, consuited
49 markets/29 States

DIRECT MAIL &
TELEMARKETING

PROGRAMMING/POSITIONING
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ID\J KEI_I_YG DAVE ROBERTS ASSOCIATES
MARKETING RESEARCH AND STRATEGIES

» FOCUS GROUPS

» PERCEPTUAL & TRACKING
STUDIES

« MUSIC TESTING

o NEWS & TALK
SPECIALISTS

Dave Roberts, PhD - Dave Cooke

(415) 381-8168
116 Marguerite Avenue
Mill Valley, CA 94941

ADMIN./MANAGEMENT

Direct Listener Motivation™" will
increase your ratings. Direct Mail and
telemarketing designed and tested by
consultants for success.

o Customized direct mail

o Telemarketing

o Total support from start to finish

o Documented results since 1979

&

BROADCASTING
unLImiTen
35 Main St. « Wayland, MA 01778
(508) 653-7200
Tony Francescheili
Eric Corwin

Available for a one time visit tc objectively
assess your situation or a long term associa-
tion with affordable rates. Our experience
spans twenty five years of active participa-
tion as a station operator/licensee/general
manager in medium, large and major
markets, Always Confidential.

Winton Communications Group Inc.

A Service to The Licensee
Market Positioning.
Programming (more than just tapes).
Administration/Management.

AM or FM

4102 West Linebaugh Avenue,
Tampa, FL 33624

CUSTOM MARKET RESEARCH
PROGRAMMING

PROGRAMMING

CUT YOUR RESEARCH
COSTS IN HALF!

gives you
“The Information Edge’ *™
RELIABLE FAST TURN-AROUND

SAVE THOUSANDS OF

DOLLARS

o Focus Studies

o Listener Perceptions

® Music Research

® Programming Consultation

800-552-2545

proven track record of success.

GORMAN
MEDIA

Gets Results!

The consultancy with a

o CHR
« AOR
o Classic Rock
Contact John Gorman
(216) 572-1171

PROGRAMMING
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Consulting

(703) 830-5200

Specializing in startup and turnaround
situations, as well as marketing and
positioning expertise.

Jim Richards
Vice President

Dan Vallie
President

AIR TALENT/PROGRAMMING

lets Talk

Ideas to Enhance Communication

Programmers/Jocks
Join Jay Trachman and Jay Albright for
the ‘‘One-to-One™ — “‘Let's Talk'
Seminar & Workshop December 3rd,
Henry Vill Hotel, St. Louis, MO
Practical Tips You Can Use
Immediately

o Developing New Talent
o Critiquing to get results
o Brainstorming Promotions
$125
For Information, Phone
800-237-EARS or
209-226-0558
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OVERVIEW

SALES STRATEGY

LEARNING & TEACHING

Brainstorming: Conquering
The Idea Monster

n many cases, we have created our own
worst enemy by emphasizing the concept of
the idea. What began as an effective tele-
phone and closing tool has turned into a frequent
nightmare for salespeople, managers, and PDs
alike. Contrary to what many people believe,
however, the ability to create ideas can be
taught like any other sales skill. The process is

called brainstorming.

Brainstorming is one of
the most valuable — and
most overlooked — skills in
today’s sales market. Peo-
ple who can generate crea-
tive ideas and hooks on the
spot are always in strong
demand, and they are
greatly admired by sales-
people and accounts. As a
result, one of the most prev-
alent frustrations voiced to-
day by managers and sales-
people is, I wish I was bet-
ter at coming up with
ideas.”

It should be understood,
however, that those manag-
ers and salespeople who ap-
pear to be veritable factor-

““Those who
consistently practice
the art of brainstorming
have a higher closing
ratio than those who
merely rely on stock or
generic ideas.’’

ies of ideas don’t possess
some hidden skills. They
simply practice the art of
brainstorming. Those who
practice the art consistently
have a higher closing ratio
than those who merely rely
on stock or generic ideas.
What’s more, those who
practice this art on a regu-
lar basis also find a tremen-
dous amount of receptive-
ness and success on the
part of their clients.

Benefits Of
Brainstorming

There are several other
mod reasons as to why you
1d make the art of

See Your
Promo
hp R&R

I'm always on the lookout for
unigue promotional or merchan-
dising ideas. if your station has
an unusual item you would like
showcased in this column, send
it along with an explanatory note
to: Chris Beck Communica-
tions, 22647 Ventura Bivd.,
Suite #215, Los Angeles, CA
91364. Please note that items
are not retumable.

brainstorming part of your
day-to-day selling skills.
First, brainstorming allows
clients to take a personal in-
volvement in idea formula-
tion, rather than just being
a third party to a concept
that’s being presented. The
bottom line here is that a
client will always invest
more and come around
quicker to his own idea —
or an idea that he at least
played a part in formulat-
ing — than he will to some-
one else’s.

Second, brainstorming
ultimately makes the sales-
person’s job easier by lift-
ing a great deal of the pres-
sure off his back. In other
words, he no longer has to
feel that he — and he alone
— must come up with the
idea to get the account.
There’s a tremendous relief
that occurs when you real-
ize that you no longer have
to come up with the answer,
but can rely instead on mul-
tiple options.

Third, brainstorming
helps solve the inherent
day-to-day problems of
CPP, no on-air promotions,
wrong demos, and no radio.

By Chris Beck

Why We Must
Change

However, working the art
of brainstorming into your
daily sales activities is
more difficult than many
would imagine. Brain-
storming is not an inherent
human skill. In fact, it is
virtually the opposite, as
from childhood on we are
taught that there is general-
ly one correct answer for
every specific situation.

Since the early '80s, much
of our industry’s sales di-
rection has been based on
“calling a client with an
idea.” This automatically
assumes that, regardless of
the client, we’re always
supposed to have an idea.
In many cases, we feel that
we have to come up with
these ideas with no — or
limited — information on
the client’s growth goals,
objectives, or his own ideas.
Quite often a client does
have an idea that he’s al-
ways wanted to implement,
but has never been given
the platform to voice and
refine the concept.

“A client will always
invest more and come
around quicker to his
own idea — or an idea
that he at least played
a part in formulating —
than he will to
someone else’s.’”’

As noted, this clinical,
generic idea approach has
created our own worst ene-
my. There are salespeople
today who are reluctant to
make so much as an intro-
ductory phone call without
an idea. In addition, there is
growing client resistance
on the street to this stock/
canned idea approach.

Brainstorming
Building Blocks

To initiate an awareness
and refinement of brain-
storming, there are five key
foundation blocks:

e There are no wrong
ideas.

o There are nobad ideas.

Practice Makes Perfect

ed and refined. Try your hand at brainstorming on

B rainstorming for ideas is an art that must be practic-

the following two examples, using some of the tech-
nigues mentioned in the body copy of the column.
Brainstorming Exercise #1
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