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INSIDE: 
FCC'S NEW 
DIRECTION DEBATED 
One policy outline advocates 
more FCC deregulation and says 
the Commission should become 
part of the Commerce Dept. 
Another calls for reregulation and 
a return to the pre-Fowler era. 
The jockeying for position papers 
is underway as the FCC's course 
under the Bush administration 
becomes a hot DC topic. 
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CAN COMEDIANS SAVE 
AOR MORNINGS? 
One solution to AOR's morning host 
shortage has been to hire and train 
comedians. The comic concept is 
debated in all seriousness by top 
programmers and consultants, with 
reactions ranging from "fabulous" to 
"horseshit." Everyone agrees, however, 
that stations must experiment to develop 
a great morning show. 
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CALLING ON YOUR 
HOLIDAY RESOURCES 
The toughest time for salespeople 
is the "Black Hole" of Thanksgiving 
through the end of January. But 
there are prospects out there and 
ideas to attract them and make 
your station's holidays a whole lot 
happier. 
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REVIEWING CHR BASICS 
Jingles, sweepers, contesting, spotloads - these basic elements of CHR 
programming shouldn't be taken for 
granted. Periodically they should be 
reexamined, which is just what a quartet 
of leading PDs do in the second part of a 
roundtable discussion. 
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DUETS: SPICING UP 
THE AIRWAVES 
From Carly & James to Annie & Al, star 
duets have had a place on CHR playlists. 
There are never many hit duets, but the 
ones that make it add an extra dimension 
to the air sound. For easy reference, a 
list of all the hit CHR duets of the R &R 
era inside. 
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Newsstand Price $5.00 

RADIO & RECORDS 

Palmese Promoted To 
MCA Exec. VP /GM 

Richard Palmese has been el- 
evated to Exec. VP /GM for 
MCA Records. The former Ex- 
ec. VP /Marketing & Promo- 
tion, who joined MCA five years 
ago from Arista, will oversee 
day-to-day operations of the la- 
bel in addition to his present di- 
rection of marketing /promotion 
efforts. 

MCA Records President Al 
Teller, in announcing the pro- 
motion, said, "Richard is one of 
the truly outstanding executives 
in the music industry. In his 
new role, he will make an even 

Hey St. Jude, We're #1 

r-I r--I rr r-I 11 r 
WYAY (Y106) /Atlanta's St. Jude's Children's Research Hospital radiothon raised $819,340 in 45 
hours, an alltime radio fundraising record, according to the Country station. St. Jude's patron Danny 
Thomas was on hand for the campaign, as was Alabama singer Randy Owen, and the station sponsored 
the creation of an original 8' x 9' children's painting, which was donated to the hospital. Pictured 
celebrating their triumph is the entire Y106 on -air, sales, and management team. 

Steve Goldstein 
J 

Saga Ups 
Key Execs 
Goldstein Exec. VP 

Detroit -based Saga Commun- 
ications has promoted VP/ 
Group PD Steve Goldstein to 
Exec. VP of the corporation, 
while VP /GMs Alan Fetch, 
Thomas Joerres, and Jack Rat - 
tigan have been named Presi- 
dent of the radio stations they 
currently manage. 

"In reviewing the first two 
years of Saga's history, much 
credit for our success is due to 
the great efforts of Al, Tom, 
Steve, and Jack," Saga Presi- 
dent /CEO Ed Christian told 
R &R. "It's only fair that I rec- 
ognize their professional ac- 
complishments for Saga 
through their new titles." 

SAGA /See Page 28 

`City' Coalition Sues 
Gabbert Over KOFY -FM 
Programming The Issue In $2.25 Million Suit 

The Coalition To Save The Ci- 
ty, a group of San Francisco ra- 
dio listeners formed to preserve 
the free -form eclectic format of 
KKCY (The City) /San Francis- 
co when it was sold toJim Gab - 
bert in February and subse- 
quently became KOFY-FM, has 
filed a $2.25 million suit in Cali- 
fornia Superior Court against 
Gabbert and his Pacific FM, 
Inc. The suit charges fraud and 
breach of the contract Gabbert 
signed with the group, which 
the Coalition says gave it rights 
including programming input 
and veto power over ell hiring 
decisions. 

Gabbert signed the contract 
earlier this year so the Coalition 

,old withdraw a petition to 
ueny it had filed with the FCC to 
prevent Gabbert's purchase of 
KKCY. Following the petition's 
withdrawal and Gabbert's take- 
over, Thom O'Hair was named 
PD at KOFY -FM with the Coal- 
ition's approval. When he was 
fired six weeks later, O'Hair 
took Pacific FM to arbitration 
over salary he said he was owed 
from his three -year contract. 
O'Hair won that suit last week 
in binding arbitration and was 

awarded attorney's fees in addi- 
tion to three years' salary, 
although Gabbert has said he 
will file a petition for recon- 
sideration. 

O'Hair was succeeded as PD 
by Tony Kilbert, formerly PD 
at crosstown KBLX, in Septem- 
ber. The Coalition was not con- 
sulted prior to Kilbert's hiring. 
Gabbert's partnerMike Lincoln 
explained at that time, "Our at- 
torneys advised us that we 
would be in breach of the FCC's 
rules and regulations to relin- 
quish programming control of 
the station to an outside group, 
since we are in fact the 
licensee." 

`Misrepresentation 
And Distortion' 

Coalition President Barbara 
Horowitz told R&R, "We are 
seeking to recover $250,000 in li- 
quidated damages that the con- 
tract provides, and we're also 
including a complaint for fraud 
seeking $2 million in damages. 
We're seeking specific perfor- 
mance of the contract. Our goal 
is still to get the kind of music 
on the air that we've always 

GABBERT /See Page 28 

Richard Palmese 
greater contribution to the fu- 
ture growth of MCA Records." 

Added MCA Music Entertain - 
mant Group Chairman Irving 
Azoff, "MCA Records' success 
over the past five years is a 
testament to Richard's exper- 
tise in marketing and promo- 
tion. Richard's one of the few 
guys in the record industry 
that's a true mensch." 

Palmese commented, "From 
day one, our commitment at 
MCA has been to creatively de- 
velop our artists' careers. To- 

PALMESE/See Page 28 

McGuire EZ 
Regional PD 

Doug McGuire 
KYKY /St. Louis PD Doug 

McGuire has been upped to Re- 
gional PD for parent EZ Com- 
munications. In addition to re- 
taining KYKY programming 
duties, he will be responsible for 
overseeing programming at AC 
WEZC /Charlotte and News/ 
Talk -AC comboWOKV & WAIV/ 
Jacksonville. He joins EZ Re- 
gional Programmers WEZB/ 
New Orleans PD Shadow P. 
Stevens and KRAK /Sacramnen- 
to PD Don Langford. 

McGuire told R&R, "All the 
stations are in real good shape. 
We have good programmers in 
Charlotte and Jacksonville. The 
way I will approach this posi- 
tion is to be a liaison between 
corporate and the local stations. 
The station that will be a lot of 
fun for me will be WOKV. It will 
be a real learning experience, 
and I think I'll enjoy it. 

"It opens up a lot of opportun- 
ities because I will be able to 
add more personnel to [KYKY]. 
I'll be appointing a right -hand 
person to carry through some of 
the day -to-day programming 
duties when I'm out of town. 

McGUIRE /See Page 28 



America Gets Poisoned. 
The Triple 
Platinum Album 
OPEN UP AND SAY ..AHH! 

Poison's follow -up to the 
multi -platinum debut album, 
"Look What The Cat Dragged 
In," is loaded with 10 toxic 
shockers that are giving 
America a dose of Poison 
they will never forget. 

The Third 
Smash Single 
EVERY ROSE HAS 

ITS THORN 

Now available as CD3 single. 

First week breaker in R &R. 
# © on the R &R singles chart 
and climbing 12/ 2 /88. 

# J on the Billboard singles 
chart and climbing 12/ 3 /88. 

The Summer "Tour Of TheYear" 
The band teamed with David Lee Roth for a 5 -month power - 
packed major American tour that shook 80 cities and led the 
way for Poison's first major headlining tour. 

w..AvokONMARNMOBMW 

The "Open Up And Say...Ahh!" Tour 
Poison's first major American headlining tour began 
September 16 and proves to be the most outrageous, 
rock 'n' roll bad -boy extravaganza to hit the stage this year. 
The tour continues rockin' audiences well into the new year. 

Produced by 7bm Warman for Julia's Music, Inc. 

Engineered by D Baron Duane 

Management: Frontline ©988 ENIGMNCAPIiGI RECORDS ENIGMA. 

No antidote rock 'n' roll from Poison. 

MUSIC THAT KNOWS NO LIMITS ON CAPITOL RECORDS. 



WCSX Takes Pasman 
As Programmer 

Mark Pasman has been upped to 
PD at Classic Rock WCSX /Detroit. 
He replaces Joe Krause, who re- 
signed. 

WCSX VP /GM Tom Bender re- 
marked, "Mark brings the key 
qualifications to the job: a knowl- 
edge of the Detroit market, a 
knowledge of our music, and a sen- 
sitivity to on -air performance and 
promotion." 

Pasman joined WCSX a year ago 
as host of the station's Sunday 
evening "Motor City Bluez 
Project" and was later named 
morning show producer. Prior to 
that he worked at crosstown AOR 
WRIF for seven years, the last two 
as PD. He commented, "I am very 
excited to be part of this great 
team we are building here at 
WCSX. We have some wonderful 
surprises planned for 1989." 

TEDESCO TO VP /GM 

WFLN Promotes New 
Management Team 
Marlin Broadcasting has ele- 

vated three staff members at its 
Classical -formatted WFLN /Phila- 
delphia to executive positions. Rich 
Tedesco becomes the new VP /GM, 
Denise McDevitt has been named 
GSM, and David Conant is now Di- 
rector /Operations. 

Marlin President /CEO Woody 
Tanger noted, "These appoint- 
ments are particularly gratifying 
since each represents a promotion 
of an existing staff member, which 
is consistent with our policy of pro- 
moting from within." 

Tedesco rejoined the station last 
August as GSM. He previously held 
sales positions at WEAZ and 

Rich Tedesco 
WCAU /Philadelphia. McDevitt 
joined in August as an AE, also 
from WEAZ. Conant has been with 
WFLN for 17 years. 

WFLN /See Page 28 

MANAGERS COMPLETE BUYOUT 

Surrey Research 
Segues To Paragon 

The management and staff of the 
Denver -based Surrey Research 
have completed a buyout of the 

Morrison VP 
At Premier 

Jim Morrison 

Jim Morrison, most recently PD 
at KSD- FM /St. Louis, has been 
named VP /Programming at Pre- 
mier Broadcasting and will base at 
soon -to-be- acquired CHR WFMI/ 
Lexington. He will also oversee the 
programming at AC WABY & 

WKLI /Albany and AOR WOUR/ 
Utica, as well as any future acqui- 
sitions. 

Premier Exec. VP Gary Jensen 
remarked, "We've recently ac- 
quired more stations, and we need- 
ed someone with Jim's background 
who is in sync with our philosophy 
that programming is 30% science 
and 70% art. He'll do a great job for 

MORRISON /See Page 28 

company and changed its name to 

Paragon Research. 
Former Surrey principals who 

will remain with the new company 
include President Roger Wimmer, 
VP Chris Porter, Director /Mar- 
keting Mike Henry, Research 
Analyst Fran Judd, and Direc- 
tor /Computer Operations Ray- 
mond Galloway. 

"This team has helped make 
Surrey research a leader in the 
radio research industry, and we 
feel that we can offer an even more 
unique service to our clients 
through our new company," said 
Wimmer. " (Surrey President) 

PARAGON /See Page 28 

Beej Johnson 

Johnson 
WDJY PD 

United Broadcasting Urban out- 
let WDJY (Hot 100) /Washington 
has upped Beej Johnson to PD, 
making him the station's fourth of- 

ficial programmer in three 
months. 

Johnson joined the station for 
mornings in September when Ty 
Bell took over PD duties from PD/ 
morning man Brute Bailey in Sep- 
tember. Bell exited after one week, 
and J.C. Floyd of consultant Don 
Kelly & Associates served as act- 
ing PD until Cy Young took the pro- 
gramming reins in October. Young 
exited last week for WQOK /Ra- 
leigh. JOHNSON /See Page 28 

Rosenblatt 
VP /GM 
At WFTL 

Former 11 -year WTMI /Miami 
VP /GM Sam Rosenblatt has been 
named VP /GM at Nostalgia -for - 
matted WFTL /Ft. Lauderdale. He 
replaces the exiting William Weat- 
ley. 

For the past two years Rosen- 
blatt was President of Financial 
Capital Broadcasting, a broadcast 
acquisition firm. He was previous- 
ly Ad Manager at Home Furnish- 
ings Daily and worked for WROW/ 
Albany. 

Rosenblatt told R&R, "I'm ex- 
cited about being back in radio. 
The growth in this geographical re- 
gion [Broward County] has been 
unbelievable the past several 
years, and the anticipated growth 
is even better. We have excellent 
programming and a fine on -air 
staff here. I'm looking forward to 
turning this around and making 
WFTL the number one station in 
Ft. Lauderdale. We're an AM sta- 
tion that has a very aggressive out - 

ROSENBLATT /See Page 28 

Birch Unveils Hispanic 
Radio Measurement Service 

Birch Radio has announced a 
new, separately- conducted ratings 
service called the `Birch Radio 
Hispanic Target Market Reports" 
that will specialize in measuring 
Hispanic audiences. 

The service will issue quarterly 
reports in the top 16 Hispanic mar- 
kets which will be based on six- 
month rolling tabulation periods. 
The first report, dated November 
'88, will be based on June- Novem- 
ber interviews. 

"Hispanics are the fastest - 
growing population segment in 
America, and among the heaviest 
users of radio ... two facts which 
haven't been lost on national and 

local marketers," related Birch/ 
Scarborough Chairman/CEO Tom 
Birch. "But the explosion of adver- 
tiser interest in marketing to 
Hispanics has pointed up the defici- 
encies of a general- market ap- 
proach to audience measurement. 
Our new service recognizes and 
deals with the unique requirements 
of Hispanic measurement, and 
uses a methodology endorsed by 
both buyers and sellers." 

Birch said the new service was 
developed in accordance with 
guidelines drawn up by the Spanish 
Radio Advisory Council, which 
called for the retrieval of yesterday 

BIRCH /See Page 28 
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WHAT COUNTRY DID 

FOR THE SUMMER 
R &R's Country Ratings Index, the exclusive 
summary of the format's ratings performance, 
is in for the summer Arbitron. Collective and 
individual station results, plus demographic 
stats and AM /FM comparisons, inside. 
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Sillerman Buyout Rejected By Malrite Jason Shifts To WOWI 
Stockholders Received Sweetened Maltz Offer 

Broadcast financier Robert F.X. 
Sillerman made an unsuccessful 
pass in September at acquiring 
Malrite Communications Group, 
according to documents recently 
filed with the US Securities & Ex- 
change Commission. 

The bid came shortly after a 
group of dissident Malrite share- 
holders filed suit in Delaware to 
block a proposed $170 million lev- 
eraged buyout by MCG Inc., a 
management group headed by 
company founder Milton . Maltz. 
Maltz rejected the Sillerman pro- 
posal for unspecified reasons, and 
later settled the lawsuit by sweet- 
ening the financial terms of his 
planned buyout. 

According to a junk bond regis- 
tration statement filed at the SEC 
on November 10, a special commit- 
tee charged with reviewing the 
fairness of the Malrite LBO in- 
structed Kidder, Peabody to con- 
tact Sillerman and inform him 
"that the matter had been review- 
ed with Mr. Maltz, that Mr. Maltz 
had indicated he would not sell his 
interest in Malrite and that if Mr. 
Sillerman wished to pursue the 
matter further, he should do so 
with Mr. Maltz. Mr. Sillerman 
later informed Kidder, Peabody 
that he did not wish to pursue the 
matter further." 

"1000% Friendly" 
Maltz did not return phone calls 

seeking comment on the reasons 
for his rejection of the proposal. 

Malrite CFO Kevan Fight said he 
could not elaborate on the matter 
beyond what had been disclosed to 
the SEC. Sillerman characterized 
his offer as "1000% friendly," and 
insisted it was not an attempted 
hostile takeover or stock play. 

"My conversations were infor- 
mal with both Maltz and with Kid- 
der, because I had no desire what- 
soever to interrupt his (buyout) 
process," Sillerman told R&R. 
"When he indicated that he was in- 
terested in pursuing things inde- 
pendently, I dropped the matter." 

Sillerman declined to discuss the 
financial terms of his offer, but 
suggested he was willing to pay a 
higher price than Malrite manag- 
ers had originally proposed to 
shareholders. 

"I was willing to do anything. I 
would either acquire the entire 
company or I would be willing to 
participate with Maltz in his bid by 
providing some financing. I think 
that imputes I thought there might 
be some room in the original price 
he offered, but clearly he raised his 
price," Sillerman said. 

The Malrite board of directors 
has unanimously approved the 
MCG merger plan. A shareholder's 
meeting on the deal is tentatively 
scheduled for January 1989. 

Deal Revealed 
Under terms of the deal, all 

shareholders will be entitled to re- 
ceive either $11.125 in cash or $9.00 
in cash and junk bonds due in 2009 

A Rage Over Page 

having a market value of $2.50 per 
share of Malrite stock. The com- 
pany is also offering to purchase 
existing 9% debentures at a price 
of $850 per $1000 principal amount. 
As of September 30, the company 
had about $34 million worth of 
these bonds outstanding. Maltz or- 
iginally offered $10.25 in cash for 
each share of Malrite's stock. 

Maltz's sources of financing for 
the deal, detailed for the first time 
in the securities filing, will leave 
the radio chain highly leveraged 
for years to come. The Bank of 
New York has agreed to provide up 
to $170 million in senior bank finan- 
cing. The money package includes 
a two-year $160 million revolving 
credit line which will convert to a 
five -year term loan on December 
31, 1990. Another $10 million loan 
will be provided for working capi- 
tal. In addition, Malrite expects to 
issue $100 million worth of junk 
bonds due in 1999. 

Maltz has personally agreed to 
provide about $85 million worth of 
equity to the new company by con- 
tributing about 7.6 million shares of 
Malrite stock in exchange for MCG 
stock. But he won't be stuck with 
only paper for his part in the deal. 
According to the prospectus, Maltz 
will cash out his remaining Malrite 
shares for a cool $20 million. 

Simon OM 
At KHIH 

Sire's Tommy Page, whose next single is "A Shoulder To Cry On, " interrupted a 
series of European appearances to meet with new manager Ray Anderson and 
Warner Bros. execs in Burbank. Shown are (l -r) WB VP /International Tom Ruffino, 
Anderson, Page, and WB Chairman Mo Ostin. 

Radio's First National 
Air Talent Workshop! 

Los Angeles January 14 -15, 1989 

AIR PERSONALITIES, PDs, PRODUCERS: 
You are invited to participate in an intensive, two-day 
workshop with Dan O'Day. Not a convention, not a 
party -a hands -on workshop that is guaranteed to 
enhance your performance & your career. 

Show prep Show structure Market invulnerability 
Comedy writing & production Aircheck critiques 
Creating character voices Motivation of air talent 
Positioning of team members On -air phoners 

For complete information, contact: 
Dan O'Day 
11060 Cashmere St., Suite #400 
Los Angeles, California 90049 

Or telephone any time, leaving your complete mailing 
address: (213) 478 -1972 

John Simon 

NAC KHIH /Denver has promo- 
ted one -year Production Director 
John Simon to the newly- created 
position of OM. KHIH had been 
programming its own version of 
NAC until recently switching to 
SMN 's "Wave" format. Most of the 
airstaff, including PD Valerie 
McIntosh, were let go. 

Simon told R &R, "Given the fact 
that we're with the `Wave' and on 
satellite, what I essentially do is 
come up with clocks for spot loads. 
I love it. It's fun being in the hot 
seat again. It's great working with 
SMN. They told us they'd deliver 
anything we want, and so far they 
have. The `Wave' network is play- 
ing more vocals than we were and 
not as much New Age." 

Prior to joining KHIH Simon 
worked for 20 months as Produc- 
tion Director at crosstown KRXY. 
He was also an air personality and 
acting PD at the city's KBPI. 

KHIH's summer '88 12+ stats 
were a 1.8 for 16th place inArbitron 
and a 1.0 tie for 23rd in Birch. 

Programming Duties 
Last -Minute Switch From Indianapolis 

Quincy Jason has segued from 
the PD post at Willis Broadcast- 
ing's WKWQ (Hot 95) /Columbia, 
SC, where he worked for three 
months, to PD /afternoons at the 
company's WOWI (Hot 103) /Nor- 
folk. Willis had originally announc- 
ed in late October that Jason would 
be programming its WPZZ /Indian- 
apolis, but two weeks later put for- 
mer WWPD /Florence, SC PD/ 
morning man Earl Boston in that 
slot. Jason succeeds Ron Atkins, 
who moved to WYLD -AM & FM/ 
New Orleans as PD last month. 

Willis National PD Steve Crumb - 
ley told R&R, "I have the same 
comfortable feeling with Quincy as 
I had with Ron. When I brought 
Quincy aboard at WKWQ in Sep- 
tember, I knew within two weeks 
that he would be the person to han- 
dle the mother ship if Ron ever 
moved on. We send our blessings 
with Ron, and I'm sure (WYLD 

competitor) WQUE is going to 
have a problem like they've never 
had before. I'm sure we will con- 
tinue with our upward trend at 
WOWI with Quincy, and be even 
stronger than before." 

Jason, a 12 -year radio vet who 
previously worked at WWWZ 
(Z93) /Charleston, SC, commented, 
"My bags were packed to go to In- 
dianapolis, but Steve found out 
very abruptly that Ron had made 
plans to go to New Orleans. So 
Steve didn't want me to go to Indi- 
anapolis and then have to make an- 
other move immediately to come 
here. 

"I am very excited about being 
in this market at Willis's flagship 
station," he added. "Norfolk is a 
very competitive market, but I 
don't foresee any major changes 
because none are needed here. 
What is needed is some basic fine - 
tuning.,, 
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Conservatives, Liberals Offer 
Broadcast Policy Suggestions 
Heritage Urges More FCC Deregulation; 
Democracy Project Wants Fairness Doctrine Back 

A leading conservative think tank is urging President - 
elect George Bush to allow the FCC to maintain the free 
market course set for the agency under the Reagan ad- 
ministration. The policy outline, published this week by 
the Washington -based Heritage Foundation, also recom- 
mends that the FCC, presently an independent agency, be 
made a part of the Commerce Department. Meanwhile, on 
the opposite side of the ideological spectrum, the liberal De- 
mocracy Project is calling for the return of programs and 
policies that were cast aside during the Reagan years. 

According to the Heritage Foun- 
dation, "The challenge for the FCC Capitol Hill and convince Congress 
under the next Administration that [deregulation] will lead to a 
must be to expand upon the pro- stronger economy. I think quite a 
competitive, free -market prin- bit can be accomplished if a con - 
ciples of [Reagan- appointed Chair - sensus can be reached on issues 
men Mark] Fowler and [Dennis] where there is common ground." 
Patrick. The FCC must continue to Russell also suggests the FCC be 
lift the regulatory burden of the made part of the Commerce De- 
communications industry by eas- partment in order to centralize fed - 
ing the rules restricting the eral telecommunications policy 
economic activities of firms and lif- making under one cabinet -level de- 
ling rules on both what and how partment. 
broadcasters communicate to the The Heritage Foundation's ear - 
public." lier policy books, "Mandate I" and 

"Mandate II," were very influen- 
tial in shaping the thinking and ac- 
tions of the Reagan administration. 
However, the group's suggestions 
may not carry as much weight 
with President -elect Bush, who is 
seen as more moderate than his 
predecessor. 

The FCC policy statement, one 
chapter in the soon -to-be- released 
Heritage Foundation policy book 
"Mandate For Leadership HI." 
was written by William Russell, 
who served as FCC Director /Pub- 
lic Affairs under Fowler. 

The paper, which offers little in 
the way of detail or specifics, calls 
for simplification of the license re- 
newal process in order to end 
abuse of the system: elimination of 
the FCC's minority and female li- 

censing preferences: and institu- 
tion of an auction system for the 
allocation of unassigned spectrum 
frequencies, including those avail- 
able on the AM and FM bands. 

Asked how much of this agenda 
could realistically be achieved by 
the FCC given the current pro- 
regulation mood in Congress, Rus- 
sell said, "The FCC has to go up to 

`The Liberal Agenda' 
One person who probably would 

not endorse the Heritage recom- 
mendations is Andrew Schwartz- 
man, author of the Democracy 
Project 's soon- to -be- released 
treatise on future telecommunica- 
tions policy. 

"I think you could safely de- 
scribe [the recommendations] as 
the liberal agenda for telecommun- 
ications," said Schwartzman, who 
is executive director of the Media 
Access Project, a Washington- 

based public interest communica- 
tions law firm. 

The Democracy Project, which 
argues that the market forces held 
sacred by the Reagan administra- 
tion have not always acted in the 
best interest of the public, calls for 
the reimposition or strengthening 
of numerous regulations and pro- 
grams that have been droppped or 
opposed over the past eight years, 
including the Fairness Doctrine, 
minority and female licensing pref- 
erences, the anti -trafficking rule, 
and stronger EEO programs for 
both the FCC itself and the broad- 
cast industry. 

In addition to continued support 
of the Commission's licensing pref- 
erence policies, the Democracy 
Project suggests that the govern- 
ment consider making low interest 
loans available to qualified women 
and minorities who wish to pur- 
chase broadcast properties. 

The Project urges reimposition 
of the FCC's anti -trafficking rule in 
order to chase from broadcasting 
"a horde of speculators concerned 
only with short-term profitability 
and disinterested in building audi- 
ence through community service." 
Similarly, the think tank says, the 
Commission should resume weigh- 
ing the moral character of would - 
be broadcasters to keep out "stock 
swindlers and convicted crim- 
inals." 

Schwartzman is surprisingly op- 
timistic about the possibility of 
some of these recommendations 
being implemented over the next 
four years. 

"I think some of these things 
may come to pass by Congression- 
al action, with or without the acqui- 
escence of the Bush administra- 
tion," he said. "But I think we'll 
see a lot less opposition [ on these 
issues] than we had from Rea- 
gan" 

NAB Stance On Power Increase 
Angers Class A Broadcasters 

The NAB 's decision to support power increases only 
for those Class A stations that meet certain anti -interference 
criteria has touched off protests among the trade group's 
Class A membership. 

Three Class A stations resigned 
last week from NAB to protest what 
they see as the group's bias to- 
wards larger, wealthier FMs, many 
of which oppose a blanket power 
increase for Class A's. In addition, 
an undetermined number of other 
Class A's are threatening to join the 
revolt by withholding a portion of 
their NAB dues. 

"NAB took a position against the 
majority of FM broadcasters and in 
favor of the minority because that 
minority of larger stations have 
[more money)," said Dave Klahr, 
GM of WVLT /Vineland, NJ, one of 
the three stations that resigned. 
The other stations that have drop- 
ped their NAB membership are 
WBXQ /Altoona, PA and WYRY/ 
Hinsdale, NH. 

In comments filed with the FCC 
last week, NAB restated its belief 
that Class A's,the weakest group of 
FM stations, should be allowed to 
boost their power from the present 
3kw to 6kw, so long as they meet 
strict technical criteria including a 
mileage separation standard de- 
signed to minimize interference to 
neighboring stations and the FM 
band in general. 

NAB Also Supports 
New C3 FM Class 

NAB also voiced its support for 
the creation of a new class of FM, 
dubbed C3, to consist of qualified 
Class A's that would be granted in- 

creases to 25kw. C3s would be al- 

lowed to operate only in FCC Zone 
Il, which encompasses most of the 
US with the exception of such 
densely populated areas as the 
Northeast, some Eastern states, 
Puerto Rico, and much of Cali- 
fornia. 

NAB estimates that 1300 Class 
A's are presently eligible to increase 
their power to 6kw under its guide- 
lines. Another 300 would be eligi- 
ble after making certain technical or 
site changes. 

Some 300 of those 1600 sta- 

tions eligible for power hikes would 
be able to upgrade to C3 under the 
NAB proposal. A significant number 
of the 300 stations NAB deems in- 
eligible for any power increase are 
located in the Northeast. 

Many Class A stations in that re- 
gion support the across -the -board 
power increase championed at the 
FCC by the New Jersey Class A 
Broadcasters Assoc. (NJCABA). 
NJCABA argues that a blanket hike 
for Class A's would have little or no 
impact on the operations of larger 
FM stations. According to NJCABA 
spokesman Perry Simon, the 
group has received "several thou- 
sand dollars" in contributions from 
nearly 100 Class A stations located 
outside New Jersey. Some of those 
stations, Simon said, contributed 
money originally earmarked to pay 
their NAB dues. 

"NAB was using our dues to fight 
us on this issue," said Robert 
McAllen, VP of WJLK -AM & FM/ 
Asbury Park, NJ and President of 
NJCABA. "If you can't represent 
the interests of all your members on 
an issue, then you should stay out 
of it." 

NAB General Counsel Jeff Bau- 
mann said NAB's worries about be- 
coming involved in a dispute be- 
tween broadcasters were out- 
weighed by its concern for protec- 
ting the FM band from added in- 
terference. "Let's remember what 
we supported here," said Bau- 
mann. "We supported power in- 
creases for the vast majority of 
Class A's." 

Most of the Class A broadcasters 
that have expressed displeasure 
with NAB over the power increase 
issue said they hoped the dispute 
would be settled amicably in the in- 

terest of maintaining NAB's status 
as a unified voice for the industry. 
However, those same broadcast- 
ers indicated they are not willing to 
compromise on the power issue in 

order to achieve reconciliation with 
NAB. 

NAB Seeks To Stall Surgeon General's Drunk Driving Workshop 
In yet another skirmish in the low -intensity war over 

broadcast advertising of beer and wine, the NAB is urging 
US Surgeon General Dr. C. Everett Koop to postpone a 
controversial drunk driving workshop set for mid- Decem- 
ber. NAB has refused to participate in that event on the 
grounds America's top doctor has stacked the program 
with advocates of a ban on alcohol advertising. 

In a November 29 letter to Koop, 
NAB President Eddie Fritts urged NAB hopes the commission's re- 
the Surgeon General not to hold his port will exonerate alcohol adver- 
workshop until after the federally- tising on charges it contributes to 
created National Commission increased consumption, a verdict 
Against Drunk Driving completes advertisers and broadcasters could 
its recently -begun 16 -month study then present at the workshop to 
of the issue. That study will ex- prevent its participants from en- 
amine all facets of the drunk driv- dorsing an alcohol ad ban. 
ing problem including, presuma- Koop's staff had invited NAB to 
bly, the role of alcohol advertising. participate in a workshop session 

on marketing and advertising of al- 
coholic beverages. However, upon 
reviewing a draft agenda for the 
December 14-16 gathering, NAB of- 
ficials decided the lineup was unac- 
ceptably skewed toward groups 
that have urged either a ban or in- 
creased restrictions on alcohol ad- 
vertising. Among those organiza- 
tions : the Council on Alcohol 
Policy, the National Council on Alco- 
holism, the National Institute of 
Alcohol Abuse and Alcoholism, and 
Remove Intoxicated Drivers. 

NAB also charged that those 
businesses which would be most af- 
fected by an ad ban - such as 
broadcast networks, individual sta- 
tions, ad agencies, and alcoholic 

beverage makers - were excluded 
from the workshop despite their 
contributions to the fight against 
drunk driving. 

Ad Ban Pressure 
On New Congress 

NAB's concern about the make- 
up of the panels at the Surgeon 
General's workshop stems from 
the group's fears that a call for an 
ad ban by the participants would 
result in increased pressure for 
passage of such legislation when 
the 101st Congress convenes in Jan- 
uary. However, NAB and its allies 
agree that proposals to ban or limit 
alcohol ads are certain to surface 
in the new Congress with or 

without prodding from the Surgeon 
General's Office. 

"On a scale of one to ten, I would 
say the likelihood that alcohol ad- 
vertising legislation will be intro- 
duced is about an 11, maybe high- 
er," said Jeff Becker, Director of 
Alcohol Issues for the Beer Insti- 
tute. 

The range of possible proposals, 
said Becker, runs from an outright 
ad ban, to a television -only ban, to 
various schemes to reduce or elim- 
inate the tax deductibility of ex- 
penditures for the promotion and 
advertising of beer and wine. Sev- 
eral such deductibility proposals 
were debated but never acted upon 
in the last Congress. 


