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FALL BIRCHES
FOR TOP MARKETS

Just in time to close the year, the
Birches are here, including these
events:
02100 leading a depressed New
York market
OKPWR off but still well ahead of
KIS in L.A.
O®WGCI-FM down but in double
figures with big Chicago lead
®KGO reclaiming the lead in a
turbulent SF book
O®WDFX suddenly winning
Detroit's CHR race
For full details, plus Philadelphia
and Boston results, see . . .
Page 32

THE R&R INTERVIEW:
LEE SIMONSON & BARRY MAYO

Longtime RKO executives Barry Mayo
and Lee Simonson are tackling a new
project: the revitalization of Dorton
Broadcasting, now known as
Broadcasting Partners Inc. They taik
about the start-up in detail.

Page 30

INDUSTRY TRENDS
& HIGHLIGHTS

R&R'’s editors refiect on 1988's big

events:

@Brokers review 1988 and look ahead
to 1989’s business prospects

®Record-buying trends and implications

®Country radio's challenge for survival

®CHR's musical balancing act

®Top issues in AOR, Urban, and AC

Page 6, 34, 40, 45, 47, 48, 49

SALES TIPS FOR VARIATIONS
ON A THEME

E A year’s worth of theme events —
holidays, sports season openings, even
Cat & Kitten Month — commences in
January 1989. We've got a list of 'em,
plus some ideas on how your station can
capitalize on them.

I Page 14
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McDONALD UPPED AT WCMF

Coughlin Tapped As
WNEW-FM VP/GM

WCMF/Rochester VP/GM
Peter Coughlin has been named
to the same position atLegacy’s
WNEW-FM/New York, effec-
tive January 3. He replaces
Rosemary Arters, who has been
asked to remain with the station
as Station Manager.

Stoner Broadcasting has up-
ped KSO & KGGO/Des Moines
GSM Suzanne McDonald to suc-
ceed Coughlin at WCMF.

Legacy announced Coughlin’s
appointment shortly after tak-
ing over operation of the 21-year
AOR from Metropolitan last

Surgeon General Calls For
Heavy Alcohol Ad Curbs

Koop Group Rejects Outright Ad Ban;
Fritts, Ad Industry Leaders Assailed

Broadcasting and advertising
executives are criticizing new
federal proposals to sharply
curb alcoholic beverage adver-
tising, contending that govern-
ment officials are prejudiced
and deliberately stacking the
deck against industry interests.

Adams Ups
Seemiller
To VP

Heads Western
Region

Jim Seemiller

Adams Communications has
appointed KOOL-AM & FM/
Phoenix VP/GM Jim Seemiller
to the newly-created post of
VP/Western Radio Division. He
will report to Radio Division
President Matt Mills.

“Jim has done an outstanding
job for us in Phoenix,” stated
Mills. “I’'m looking forward to
him enhancing our new opera-
tions in the West. He is a good
people person and a good
leader.”

While continuing to manage
KOOL, Seemiller will also
oversee Adams’s KQUL &
KZOK/Seattle and KDKO &
KHIH/Denver, all of which
were recently acquired from
Sterling Recreation.

SEEMILLER/See Page 28

The proposed rules, part of a
new federal crackdown on
drunk driving, were issued fol-
Jowing a tumultuous two-day
meeting of a US Surgeon Gener-
al advisory committee in Wash-
ington last week. The session
opened with a courtroom battle
as broadcasters challenged the
government’s plans to delib-
erate in secret. It closed with
barbed words from the nation’s
tap doctor, who accused broad-
casters and advertisers of pro-
tecting their pocketbooks at the
expense of the public.

*“These recommendations are
Just what we expected, given
the unbalanced compositioni of
the workshop’s advertising
panel,” said a statement issued
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by NAB. “The draft recommmen-
dations on advertising do not
reflect the overwhelming re-
sults of dozens of independent
research reports which find no
connection between alcohol
advertising and alcohol abuse.”

Booze Ad Ban Sweeping

Among the proposals made
Friday (12/16) by participants
in US Surgeon General C.
Everett Koop’s Workshop on
Drunk Driving were:

e Elimination of the tax
deduction for all alcohol adver-
tising except ‘“‘tombstone” ads
that promote only “price and
product”

AD RESTRICTIONS/See Page 28
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Downey Sued For $1 00
Million By wQQQ DJ

Assault & Battery Charged In Latest Action

wQQQ (Q1o0)/Allentown, PA
morning man “Uncle Bob”
Pagani has filed a lawsuit in ex-
cess of $100 million with interest
and costs of the suit against con-
troversial TV talk show host
Morton Downey Jr. Pagani is
suing Downey for assault and
battery, intentional infliction of
emotional distress, and punitive
damages. Downey representa-
tives had no comment on the ac-
ton.

Q100 had cosponsored one of
Downey’s traveling non-
broadcast debates held Decem-
ber 17 at a local theater, and
Pagani was a panelist during
both of the evening’s discus-
sions on gun control. According
to Pagani, the first round of
talks went without incident, but
during the second show, “Dow-
ney got nose to nose with me
and was yelling at me. He then
butted his head against mine,
pushed me with his hands —

causing my chair to tip back
and fall over — and then he
jumped on me.

“I couldn’t believe what was
happening. He just went crazy
in front of a full house of 1600
people in the theater. I guess he
wasn’t getting what he wanted
out of me. Anyway, guards
came running and pulled him
off of me. Now I'm wearing a
neck brace and using a cane for
the injuries to my knee.”

Pagani’s counsel Gary Neil
Asteak further detailed the
lawsuit, telling R&R, “We’re
still attempting to serve Dow-
ney. We're seeking compensa-
tory damages for what Bob suf-
fered, including physical in-
juries, psychological injuries,
and sexual dysfunction — as
well as the public ridicule and
embarrassment he suffered on
stage during the attack.

DOWNEY/See Page 28

Peter Coughlin
Friday. (The company also
closed on WMMR/Philadelphia
and KTWV/Los Angeles, com-
pleting last summer’s record
deal involving Robert F.X. Sill-
erman, Carl Brazell Jr., and
Westwood One.)

COUGHLIN/See Page 28

Rivers
Now VP
At KIIS

Steve Rivers

KIIS-AM & FM/Los Angeles
PD Steve Rivers has been pro-
moted to VP/PD, a newly-cre-
ated position at the Gannett
Dancemusic/CHR combo.

KIIS-AM & FM President/
GM Lynn Anderson-Powell told
R&R, “Steve is one of the most
sincere and dedicated profes-
sionals in the business today,
and it only seemed appropriate
that a little ‘stripe reward’
would acknowledge him as the
premier radio programmer in
the USA.”

Rivers joined KIIS two years
ago after programming KMEL/
San Francisco, WRBQ-AM &
FM/Tampa, KOPA-AM & FM/
Phoenix, and WAPE/Jackson-
ville. His recent accomplish-
ments include taking KIIS
(AM) into a club mix direction
and the introduction of “zero
talk” hours to KIIS-FM.

Rivers commented, “It was a
complete surprise when I was
told about the promotion. While
it doesn’t change my day-to-day
duties, it pleases me to know
that Lynn, (Gannett Radio

RIVERS/See Page 28
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KABC Goes All Out
In Afternoons

Martindale, Smith Head 12-Person ‘Magazine’;
Sports Talk Cut To One Hour

Wink Martindale

Seeking to broaden its listening
base in PM drive, venerable Talk-
formatted KABC/Los Angeles has
slashed its afternoon sports talk
programming in favor of a gener-
al-appeal “magazine” show fea-
turing a cast of 12 characters and
hosted by radio and TV personal-

Bill Smith

ities Wink Martindale and Bill
Smith.

KABC spokespersonShelly Wag-
ner said the station is seeking to
transplant the spirit and ratings
success generated in its 15-year-old
“Ken and Bob” morning show to

afternoons. KABC/See Page 28

Cap Cities/ABC Makes
Offer To Purchase SMN

Satellite Music Network an-
nounced late Tuesday (12/20) that
Capital Cities/ABC has offered to
purchase all of the company’s out-

Harlow
Programs

KSJO

Bob Harlow

FormerKATD/San Jose PDBob
Harlow has surfaced across the
street as PD of KSJO. He succeeds
Ken Anthony, who exited the Na-
tionwide AOR last month. Harlow
will also oversee operations of Gold
AM sister KHTT.

KSJO GM David Baronfeld said
Harlow’s San Jose experience was
the key. “What it really came down
to was his understanding of the
market and the positioning be-

HARLOW/See Page 28

Butler KHVN
& KDLZ Station
Manager

FM Picks Up KMEZ Calis,

Drops Urban For Easy

Former Clear Channel VP John
Butler has been named Station
Manager of Gilmore’s KHVN &
KDLZ/Dallas, succeeding Jim
Tyler.

According to Gilmore Exec.
VP/Radio Dean Goodman, ‘“John
Butler has over 25 years exper-
ience in all phases of radio oper-
ations and management, and we
believe he’ll do a first-class job for
us in Dallas.”

BUTLER/See Page 28

standing shares of stock for $5.40
per share in cash.

An SMN news release indicated
that the offer, presented at its
board of directors meeting by rep-
resentatives of Cap Cities, was be-
ing studied. The offer expires
January 6, 1989.

Last January SMN signed a one-
year warrant agreement entitling
Cap Cities to purchase a million
shares of SMIN stock at $4 per
share. Cap Cities informed SMN
that it would seek to acquire up to
but not more than 20% of SMN’s
common stock through open mar-
ket purchases and exercise of the
warrant.

At presstime the issue closed at

four-and-seven-eighths. About
SMN/See Page 28

Jim Glass ‘

WBNS UPS
DOUGLAS

Glass New
WXYT OM

WBNS/Columbus OM Jim Glass
will move to a similar post at Talk
WXYT/Detroit January 3, suc-
ceeding the retiring Joseph Bac-
carella. Glass’s replacement at
WBNS is Production Director/PM
driver Ed Douglas.

WXYT President Chuck Fritz
told R&R, “Jim has an extensive
Talk background, and that makes
him very important as a replace-
ment here. I've been on this search
for several months and I checked
all around the country. It’s like try-

GLASS/See Page 28

Drake :
Keymarket

President

Barry Drake has been upped
from Sr. VP to President at Key-
market Communications. Key-
market owner Kerby Confer previ-
ously held that title.

Drake, a 16-year industry vet,
told R&R, ‘This appointment
marks the completion of our inter-
nal restructuring, and we’re now
poised for continued growth into

DRAKE/See Page 28

SCHWARTZ, SIRLS, WAGNER

RCA/Nashville Ups Three

Phran Schwartz

RCA/Nashville
Phran Schwartz, Mike Sirls, and
Ted Wagner to new positions.

has promoted

Schwartz, formerly Product
Manager, has been named Direc-
tor/Product Development, and will
oversee daily operations in that
area. She will be directly responsi-
ble for the development of market-
ing plans for the label’s roster and
will report to VP/Product Develop-
ment Randy Goodman. Schwartz
has been with RCA since 1984.

Sirls has been upped from Man-
ager/National Country Promotion
to Director/National Country Pro-
motion. Reporting to VP/Promo-
tionJack Weston, Sirls will oversee
and direct the field promotion staff.
He joined RCA two years ago from
his position as a principal in the

Mike Sirls

Chart Attack independent promo-
tion company.

Wagner has been upped from
Administrator/National Country
Promotion to Manager/National
Country Promotion. He started
with RCA in 1984 as a mail clerk.

In announcing the promotions,

RCA/NASHVILLE/See Page 28

R&R Holiday
Schedule

R&R's L.A., Washington, and
Nashville offices will be closed
Monday, December 26, after
Christmas, plus Monday, January 2
for New Year's, resuming regular
hours Tuesday, January 3. We will
not publish December 30; our next

issue will be dated January 6.
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NUMBER ONE SALUTE

The year’s biggest No. 1 hits and the artists
who made them are tabulated and tributed
this week. Answers to the big questions: who
had the most No. 1s, what was the longest-
running No. 1, which artist was most often at
the top of the charts, and more.
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Chaffee Elevated
To Mailrite Exec. VP

Malrite has promoted Presi-
dent/Television Division John
Chaffee to Exec. VP of the com-
pany as part of a corporate re-
structuring begun with last week’s
President/COO appointment of Gil
Rosenwald, to whom Chaffee will
report. Chaffee will retain the TV
division president post, which he
has held since 1984.

“John has been with Malrite
longer than any member of senior
management except myself,” said
Malrite Chairman/CEO Milton
Maltz. “His contributions to the
company as a creative force and a
manager have been legion, and

s s

they’ve been central to the success
we have had in television.”

Chaffee joined Malrite in 1961
and installed Country formats at
the company’s Rochester, Minne-
apolis, and Milwaukee properties.
In 1971 he was named National
Program/Production Coordinator,
and in 1977 he was upped to VP/
Programming.

Maltz said he is reorganizing
Malrite toward a vertically-ori-
ented corporate alignment, and in-
dicated that a new head of the ra-
dio division, who will report to
Chaffee, would be named soon.

B S

CHUM Names Forbes PD

Five-year CKKS/Vancouver, BC
PD Marty Forbes has been ap-
pointed PD at CHUM/Toronto. He
succeeds Jim Waters, who was re-
cently promoted to VP/GM.

Forbes told R&R, “It’s a real
honor because so many impressive
radio people have been in the
CHUM chair. Toronto used to be
my home, and I grew up listening
to CHUM, so it’s going to be even
more fun to wander into it.

“I'm going to miss CKKS. We
took a last-place Jazz station and,
in a very short period of time, turn-
ed it into a dominant AC.”

Discussing his plans for CHUM,
Forbes added, “We’ll be much
more current and more active than

KDKS MORNINGS, KKDA AFTERNOONS

Hernandez Second KKDA Two-City DJ

KDKS (Kiss 92)/Shreveport PD/
morning man Michael “Holly-
wood”’ Hernandez has added after-
noon duties at KKDA-FM (K104)/
Dallas, where he spent seven years
before joining KDKS earlier this
year.

KKDA morning man Tom Joy-
ner also holds dual-city on-air
duties, flying between Dallas and
WGCI/Chicago, where he does af-
ternoons. Unlike Joyner, Hernan-
dez will remain in Shreveport dur-
ing the week and do his Dallas shift
by satellite from the KDKS studios.

KKDA/Dallas VP/Program-
ming Michael Spears commented,
“Michael is an outstanding per-
former. He left here about eight
months ago and has been the PD at
the number one station in Shreve-
port since then. He’s always
wanted to come back to Dallas, and
our listeners were very interested
in him coming back, so we made a
slot for him. He’s doing afternoons
from 1-3 via satellite for a while,
and then he’ll ultimately come
back to us live, probably in the next
30 days. He’ll move back to Dallas;

to all our clients and friends
who helped make 1988
| our best year ever!

. Heres to a better 1989 for all of us!

- BARRY SKIDELSKY

Attorney at law |

655 Third Avenue
Suite 1100

: Happy Holidays!

|
I and a special thanks

Michael “Hollywood’’ Hernandez

he still owns a home here.”’

KDKS GM Pam Edwards told
R&R, “I think this is a grand op-
portunity for our market as a
whole. It puts Shreveport on the
map mediawise, and makes a
great impact for our station. For us
to go to Dallas instead of Dallas
coming to us is a big statement
about the kind of talent we have.”

As to whether Hernandez’s
Dallas duties would expand, Ed-

New York, NY 10017
(212) 818-0990

.

wards said, “I think K104 is re-
searching how much of Michael
Hernandez they actually want,
whether it’s two hours, three hours,
or four hours. Certainly we have
the capability to give them more
hours, but Michael’s first commit-
ment is as the PD of this station.”

Hernandez, who does his KDKS
show with stand-up comedian
Shaun Brown, the “Rappin’ Duke,”
told R&R, ‘“When (Spears) men-
tioned the dual thing I said yes.
Thken he asked, ‘When you get
through there, would you consider
coming back?’ I said when I get
finished with my commitment to
Shreveport I might come back to
Dallas one day, but right now this
dual thing sounds great.”

Hernandez will commute to Dal-
las on weekends for station promo-
tions, and said, ‘“Maybe I'll stay at
Tom Joyner’s house.”

Grey Now
WENS OM

Emmis AC WENS/Indianapolis
has promoted PDJoel Grey to OM.
He will continue to handle his pro-
gramming duties.

WENS VP/GM Christine Wood-
ward Duncan commented, “After
four years at WENS, Joel has de-
veloped a good feel for the opera-
tional end of the business, so we’re
finally giving him the recognition
he deserves.”

Grey said, “I look forward to the
additional opportunities and work-
ing within the Emmis corporate
structure, especially with our Na-
tional PD, Rick Cummings. I'm
anxious to learn everything Rick
knows — that should only take a
day or two.”

Grey’s previous programming
experience includes stops atKMJI,
KLIR, andKOAQ/Denver; KFKA/
Greeley, CO; and KLOE/Good-
land, KS.

WENS ranked seventh 124 in
both the Arbitron (6.7) and Birch
(5.6) summer 88 surveys.

what the station was doing before.
It will be treated as if it weren’t a
background station. We’ll be simi-
lar to B100/San Diego (KFMB-
FM) - a real bright AC. Toronto
seems to have a lot of laid-back sta-
tions. CHFI is a soft station much
like KOST/Los Angeles, and
CKFM is trying to find its niche.”

One of the on-air staffers Forbes

brother, Gerry, CHUM’s AM
driver. “It’s a first,” Marty said. “I
don’t know of another situation like
it in Canada. He’s a very talented
kid. He’s my levity, and I'm his
mentor.”

Prior to joining CKKS, Marty
Forbes spent eight years at CKXL/
Calgary, programmed CILA/Leth-
bridge, and put CJAX/Edmonton

will supervise is his younger on the air.

Conwell’s New York Rumble

Columbia Records held a reception for Tommy Conwell and the Young Rumblers
following the band’s four shows at New York’s Bottom Line. Making the moment
magical are (I-r) CBS Records Inc. President/CEO Walter Yetnikoff, Conwell, band
member Paul Slivka, CBS Records Division President Tommy Mottola, and

manager Steve Mountain.
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1.01Z9 STATIONS
AND GROWING!

ERICAN TOP 40 IS NOW HEARD ON MORE STATIONS
/ ACROSS THE WORLD THAN ATANY TIME IN ITS 18 YEAR HISTORY!

Why"?
Because America’s original Top 40 countdown show continues to
deliver every week what your listeners have come to know and love:

m Exclusive use of the Billboard Magazine Hot 100." For 18 years
the chart listeners have become familiar with and respect.

® Long Distance Dedications

m Great stories about the artists
m Famous AT40 teasers

= The most well-written and researched Top 40 program_ on radio

# Our host Shadoe Stevens, a 20 year radio veteran and now
one of America’s hottest talents. He's a Billboard Magazine
Air Personality of the Year winner and seen nightly on TV's
“Hollywood Squares.”

ABC Watermark @
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PAT CLAWSON

Brokers Predict Strong
1989 Trading Markets

Rising Concern About Corporate Debt, Interest Rates, Reregulation

adio station trading action during 1988 was mark-
ed by a blizzard of transactions. Nearly $3.7 bil-
lion worth of deals were announced, as opposed to

about $2.7 billion in 1987.

A series of massive leveraged
buyouts and corporate restructur-
ings accounted for much of the dol-
lar total. Infinity Broadcasting led
the pack with an LBO valued at a
whopping $484 million. Other
mega-deals included the $300 mil-
lion restructuring of Legacy and
Metropolitan Broadcasting, an
ongoing attempt by Milton Maltz to
take Malrite Communications
Group private for more than $170
million, the breakup of H&G
Broadcasting, and the FCC-forced
sale of RKO Radio.

R&R recently asked five leading
radio brokers for their predictions
of what lies ahead in the coming
trading year. While generally
upbeat about prospects, the brok-
ers say a growing concern about
corporate debt is tempering both
their mood and availability of
capital. Many of those interviewed
expressed concern that the check is
coming due at many overleverag-
ed properties, which may spur in-
creased turnover and sales volume
during the upcoming year.

Jim Blackburn

‘1989 Will Be A
Lot Like 1988’

Jim Blackburn, Chairman of
Washington, DC-based Blackburn
& Co.:

Station trading for 1988 was well
above our expectations on January
1. I don’t think anybody knew what
was in store for brokers and station
trading for ’88, but the market
picked up nicely starting in Febru-
ary and March. It’s been an ex-
tremely good year for us. We've
brokered over $300 million worth of
deals. We're extremely pleased.

I attribute the good year to peo-
ple shaking off the fears of the
stock market collapse and realiz-
ing that the economy and the radio
advertising market were strong.
Combined with low interest rates,

the station trading climate remain-
ed strong, if a little more sober.

I think the trading environment
in 1989 will be a lot like 1988. I don’t
think interest rates will skyrocket.
Strong buyers will still be buying. I
see a little more aggressiveness on
the part of venture capitalists and
mezzanine lenders in terms of the
rate of return they are willing to
accept. I also see a stability in the
amount of senior debt available.

The deals that get done in 1989
will be the ones financed by the
professionals. They’re more cau-
tious than they were a year ago. In
terms of deals that they have in
their portfolios, they’re keeping a
close eye on values, and on cash
flow and its ability to cover debt
service. They are sophisticated
people. While it concerns them
when value comes closer to their
loan amount, what they are most
concerned about is keeping debt
service current. There are not
many senior lenders who are in
trouble, because station values are
still strong.

The market is so thin for AM
prices that it’s difficult to com-
ment on them. An AM stand-alone
has almost no appeal, unless it’s
one of the handful of extremely
strong stations in the country such
as WOR/New York. AM prices are
low and they’re not getting any
higher, because there are no buy-
ers for them. When that might
change, I have no idea. I don’t
think anyone does, and there’s
nothing on the immediate horizon
that’s indicative of a big swing
there.

‘Depends On The FCC’

Bill Cate, President of Chapman
Associates:

It’s been an active trading year
for us during 1988, especially in
medium markets. I expect that will
continue through the first part of
next year, but the balance of 1989 is
a pretty big question mark.

I don’t know what to expect. It
depends on the FCC’s makeup,
whether or not they will reregulate,
and the direction of interest rates. I
don’t think interest rates are
heading much higher, maybe up
another half-point to 11%. All I
know is what I read, and there’s a
lot of speculation. Even then, they
may come back down to single dig-
it before the year is over. I certain-
ly hope they stay in a 9% to 9.5%
range; that would be great for our
business.

Bill Cate

There were a lot of deals made
two years ago in the heat of '86
that now have the interest-only pro-
visions running out. There are a lot
of stations that are popping up,
people wanting to discuss, and ap-
praisals that are needed fer refi-
nancing. Some people have not
achieved the numbers that they
thought they might in certain very
aggressive purchases.

I think the approach to the busi-
ness is going to be slightly more
conservative in '89 than it was in
86 or '87, but I don’t see any
general turndown or slowdown. 1
think it’s going to be very steady.

I don’t think any Capitol Hill ac-
tion on eliminating the deductibili-
ty of interest on loans used for
LBOs will affect smaller deals —
those under $50 miltion. An LBO of
major proportion usually involves
a great big number, usually much
larger than your average broad-
cast transaction. If they disallow
the interest on small deals, such as
when a guy who manages a station
wants to put together a financing
package to buy it out, then it will
have a big effect.

I don't think they’ll ever do that.
I would be very surprised if they
got very far with it; it would be a
real downer for the economy as a
whole. It has to do with the very
fabric of small-market entrepre-
neurship, not just broadcasting.
The whole country is built on the
corporation being able to buy
another company or business and
deduct the interest.

The resumption of a 15% capital
gains tax, which President-elect
Bush is talking about, could be a
shot in the arm for trading and
broadcasting. I don’t think the new
IRS allocation rules will have a
‘major effect. There could be a few
more stock deals, but it's just
another problem to be dealt with.

Regarding anti-trafficking, there
could be a movement to get that
back in this year, We may see a
return of some kind of holding

What To Expect In ’89

® Strong trading environment Iiké,ﬂ 988’s

® More cautious lenders

® Continued thin market for AMs
® Possible return of antitrafficking holding

period

® More creative dealmaking
® Increased concern over LBO debt

period, but I don’t think it will be
three years; it might be a year or
18 months. There could be some
kind of a holding period to stop the
really rapid turnover or flipping on
an immediate basis — one day, one
month. I think there’s going be a
stop to that.

Creative Deals Will Be Up

Charles Giddens, Sr. Partner of
Media Venture Partners:

I think we’re going to see a very
good trading year in 1989. Inven-
tory has been building steadily in
certain regions over the fourth
quarter of '88. If interest rates con-
tinue in their current lines, and
sellers are more responsive to
assisting buyers with financing, I
think we’re going to have a real
good year.

—
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Charles Giddens

However, the caveat will be that
the creative ‘“‘term” deals are go-
ing to be the first to sell. The
straight cash, pure high-multiple
deals will probably come down a
click or two in terms of the num-
bers. We actually saw some 13-14
times cash flow radio deals in ’88,
and I think you’re going to see that
range come down. Overall it’s go-
ing be a more cooperative market
in ’89, because there will be more
inventory and more realistic pric-
ing.

It was a stop-go year in ’88. The
end of the General Utilities doc-
trine didn’t have the positive effect
on sales everybody thought it
would. One of the reasons was
uncertainty about station values.
Sellers were very hesitant to put
their stations on the market at
what many felt was ‘‘market
price” for fear they were leaving
money on the table. So we had a lot
of high asking prices which, in
almost all cases, ended up dropp-
ing to lower levels. There was a big
spread between asking and taking.

There was the largest number of
deals that soured that I've seenin a
long time, although we were for-
tunate — all our deals closed suc-
cessfully.

We have seen a tremendous
‘turnover in the more financible,
sexier stations. We’re going to find
a lot of middle- and lesser-per-
forming stations turning over next
year, which will call for a little
more creativity. That is an oppor-
tunity for good operators to get a
stick and make them work. With
the new IRS rules on allocations,
the buyer and seller allocations
have to match. That’s going to
tighten up deals — not in terms of
prices, but there will be a lot more
negotiation over where the alloca-
tions are placed.

There were a lot of stations trad-
ed in the past at numbers that
didn’t justify their actual worth
We totally missed it a few years
ago when we thought these things
would start to work. Some of those
deals have stretched beyond their
elasticity, and now we’re going to
see some hits. The earlier deals
that were highly leveraged, and
where operators made extreme
promises, were back at a time
when the financing was a little bit
easier to place. Nowadays, that
financing has become more diffi-
cult to obtain.

Some trends worth watching
over the next year: changes in the
duopoly rules will give a few
operators the opportunity to ac-
quire some additional stations; the
possibility of directional antennas
for FM is highly probable next
year; and we’ve probably got some
increase of power coming for Class
A FMs and Class IIT AMs. All of
this will give operators a few more
chances to upgrade their facilities
and become more competitive.

The stage is set. While a lot of
people are concerned about the in-
creased competition, water always
seeks its own level. If you're a good
operator in a competitive market,
you'll still be good,

More Corporate
Housecleaning

Gary Stevens of New York-based
Gary Stevens & Co.:

I think ’89 will look a lot like ’88.
We'll continue to have some large
deals as big companies that no
longer want to be in the radio busi-
ness get out. If you look at this
year’s megadeals — the Metropoli-
tan/Sillerman swaps, NBC getting

Continued on Page 10
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TRANSACTIONS

CBS Celebrates Christmas With
$55 Million Motor City Combo

Summit Plays Santa In $21 Million RKO Chicago FM Sale

WWJ & WJOI/Detroit

PRICE: $55 million (estimated)
BUYER: CBS Inc., headed by Chair-
man Laurence Tisch. The company
also owns WCBS-AM & FM/New York,
KNX-AM & FM/Los Angeles, WBBM-
AM & FMI/Chicago, WCAU & WOGL/

Philadelphia, KCBS & KRQR/San
Francisco, WODS/Boston, KLTR/
Houston, WLTT/Washington, KTXQ/
Dallas-Ft. Worth, KMOX & KHTR/St.
Louis, and WSUN & WYNF/Tampa-St.
Petersburg.

SELLER: Federal Broadcasting Co., a
division of Federal Enterprises.
FREQUENCY: 950 kHz; 97.1 MHz
POWER: 5 kw; 12 kw at 890 feet
FORMAT: News; Beautiful

BROKER: Robert Mahlman of the
Mahlman Co.

COMMENT: This combo was purchas-
ed in December 1985 for $38.51 mil-
lion. CBS and Federal have refused to
release the actual purchase price,
pending signing of a definitive contract.
The estimated price is based on the in-
dustry consensus of the stations’ cur-
rent financial condition.

WFYR/Chicago

PRICE: $21 million

TERMS: Cash

BUYER: Summit Communications
Group, headed by Chairman Jim
Wesley. The company also owns
WAOK & WVEE/Atlanta; WCAO &
WXYV/Baitimore; KWTO-AM & FM/
Springfield, MO; KFOR & KFRX/Lin-
coln, NE; WAKR & WONE/Akron;
KMEZ-AM & FM/Dallas; KLZ & KAZY/
Denver; and WONE & WTUE/Dayton.
SELLER: RKO General, broadcasting
divisions headed by Pat Servodidio
and Jerry Lyman. The company re-
cently announced pians to sell WRKS/
New York to Summit.

FREQUENCY: 103.5 MHz

POWER: 4.3 kw at 1550 feet

FORMAT: AC

COMMENT: This proposed transaction
is subject to approval by several com-
peting applicant groups and the FCC.

WAIK & WGBQ/Galesburg
PRICE: $40,000

TERMS: Cash. Seller to be retained as
consultant.

BUYER: Albert Berglund Jr. of Lin-
colnshire, IL.

SELLER: Kenneth Gneuhs, currently
the sole general partner of Radio Com-
munications Group Ltd., is relinquish-
ing his position and ownership stake.
FREQUENCY: 1590 kHz; 92.7 MHz
POWER: 5 kw daytimer; 3 kw at 355
feet

FORMAT: Nostalgia; CHR
COMMENT: This transaction is part of
a restructuring, including Gneuhs'’s res-
ignation as general partner. As part of a
settlement of a partnership agreement,
Gneubs is entitled to receive $40,000
upon the sale of one or both of these
stations. He will remain a consultant
with the company so long as he is due
compensation.

WXAM/Buffalo

PRICE: $99,242

TERMS: Escrow deposit $1000, with
additional $9000 cash due at closing.
Twenty-year promissory note at ten
percent annual interest for balance,
payable in monthly instaliments.
BUYER: HEKA Broadcasting, owned
by Herbert Day, John Day, and Athel
Turner.

SELLER: Larue County Broadcasting
Co. Inc., owned by Billy Evans and
Keith Reising. Evans also owns

WQXE/Elizabethtown, KY and is an
applicant for a new FM at Louisvilie,
KY. Reising owns WTRE & WRzQ/
Greensburg, IN.

FREQUENCY: 1430 kHz

POWER: 500-watt daytimer
FORMAT: Country

WCDN/Chardon

PRICE: $150,000

TERMS: Assets valued at $100,000,
noncompete agreement valued at
$50,000. Escrow deposit $25,000,
balance due cash at closing.

BUYER: Music Express Broadcasting
Co., Inc., owned by Warren Jones of
Willoughby Heights, OH.

SELLER: Kendee Broadcasting Co.,
owned by Ken Baker.

FREQUENCY: 1560 kHz

POWER: 1 kw daytimer

FORMAT: AC

COMMENT: This station was purchas-
ed in November 1985 for $350,000.

WRIE/Erie

PRICE: $230,000

TERMS: Cash

BUYER: Burbach Broadcasting Co.,
headed by Chairman John Burbach.
SELLER: WRIE Inc., owned by Mi-
chael Crosby.

FREQUENCY: 1330 kHz

POWER: 5 kw

FORMAT: AC

BROKER: Michael Fox Auctioneers
COMMENT: This station was purchas-
ed in July 1986 for $250,000.

WCGM/Maryvilie

PRICE: $24,000 for 76%

TERMS: Stock sale for cash

BUYER: Jerry Upton, Stan William-
son, David Gilliam, and Garry Evans.
SELLER: Monte Stephens, Grace
Stephens, Charles Brown, Bobby

Henry, and William Lyons are selling
their stock in Dove Inc.

FREQUENCY: 1120 kHz

POWER: 500-watt daytimer
FORMAT: Gospel

KNET & KYYK/Palestine
PRICE: $800,000
TERMS: Cash

BUYER: North Star Communications
Inc., owned by Clive Runnels of
Houston, TX.

SELLER: Hawthorne Broadcasting
Corp., headed by Dennis Purcell.
FREQUENCY: 1450 kHz; 98.3 MHZ
POWER: 1 kw; 3 kw at 353 feet
FORMAT: AC; Country

BROKER: Mitchell & Associates

i-or The Record

In the November 18 issue, R&R
incorrectly reported a station trans-
action due to incomplete informa-
tion available from the FCC. KZBL/
Natchitoches, LA was purchased
by Bundrick Communications,
headed by Dean Bundrick, for
$428,750. The seller was Barron
Communications Inc., owned by
Ben Barron. The “Deals So Far In
1988" figure above has been cor-
rected to account for the station’s
correct sale price, which was
$60,000 lower than previously re-
ported.

TRANSACTIONS AT A GLANCE

Deals So Far In 1988:
$3,723,245,688

Total Stations Traded This Year: 1333
This Week’s Action: $77,343,242
Total Stations Traded This Week: 11

Deals Of The Week:
® WWJ & WJOI/Detroit $55 million
(estimate)
® WFYR/Chicago $21 million

O®WAIK & WGBQ/Galesburg, IL $40,000
@ WXAM/Buffalo, KY $99,242
®WCDN/Chardon, OH $150,000
®WRIE/Erle, PA $230,000
®WCGM/Marysville, TN $24,000 for 76%
®KNET & KYYK/Palestine, TX $800,000
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Brokers Predict Strong 1989 Trading Markets

Continued from Page 6

out of the business — they were
very much part of restructuring on
the part of the original owners.
We’ll see some more corporate
housecleaning.

We’ve seen a lot of decent action
in big markets — $20 million, $30
million, $40 million deals — which
suggests you can still get a lot of
money for a good stick or cash flow
in the top ten markets. However, it
will remain very difficult to finance
and sell non-cash flow properties in
marginal markets. I would say
that more than half of the stations
being sold lately aren’t making any
money and have substantial losses.
It’s been very difficult to move
some of this lower-priced mer-
chandise. Equity money still seems
to be there for the right deal, but
you’re just not seeing a lot of stand-
alones done.

What I find remarkable is what
factors aren’t having an impact on
the market. We've had several
prime rate increases, but it hasn’t
dampened trading or had any ma-
terial impact on pricing. Tax law
changes haven't slowed trading,

Gary Stevens

demonstrating week after week
that you can buy a station, never
make a nickel with it, and still dou-
ble your money. So long as that
perception continues, I think lend-
ers are going to continue to sit and
be patient. If we ever develop the
widespread perception that values
are either levelling off or going
down, it’s all going to hit the bricks
at once.

Regarding LBOs, I think we’ll
see movement toward trying to
equalize the equity side so divi-
dends can become deductible. That
will encourage people to do deals
with more equity and less debt.
Right now, the legislators are say-

although many people now indicate ~ ing they want to eliminate deducti-
to me they’d like to swap — rather  bility of loans used for LBOs
than sell — properties in a tax-free  because they think that’s an incen-

“like-kind” exchange.

A large number of deals aren’t
making debt service and yet the
lenders haven't foreclosed. That’s
because the banks believe that sta-
tion values are still okay. They're
not going to call loans so long as
property values are continuing to
increase, regardless of the per-
formance of the business. We’re

tive. I believe dealmakers use debt
because they can’t do these deals
any other way. If you offered them
an opportunity to deduct dividends,
the structure would be much more
to the equity side. Why in the hell
should anyone issue equity — pre-
ferred stock, for example — if the
dividends are not deductible? The
tax laws force people to use debt.

the country.

WERZ WKPE  WNNK
WXLC  KKDJ  KDKS

Our letters of reference.

At Fleet’s Communications Group, we've developed a reputation buitt on responsiveness, creativity,
and a thorough understanding of radio broadcasting. Whether it providing financial services for
established group owners or helping operators become first-time owners. Across the dial and across

For more information, call Danief P Williams, Vice-President, at 401-278-6211. Or write Fleet
National Bank, 111 Westminster Street, Providence, Rl 02903.
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More Seller Paper,
Lower Prices

Ted Hepburn, Chairman of the
Cincinnati-based Ted Hepburn Co.:
We had a great year, even
though we did more TV deals than
radio. In retrospect, there wasn’t a
whole lot of difference between this
year and any other year. Most sta-
tions were sold because they’re not
doing well. There are not a lot of
good cash flow deals around, and
the ones that do exist are pegged at
high multiples. I expect that will
continue to be the case in 1989.

Interest rates were fairly steady
during the past year. You don’t see
as many seller paper deals as you
used to. I think it’s because of the
size of the deals; when the deals
were smaller and the tax rates
were different, there were tax ad-
vantages to taking paper. Also,
there were more individual own-
ers who were inclined to take back
paper when selling. Now stations
are usually owned by companies or
limited partnerships, and they
have different needs.

My guess is that 1989 will proba-
bly see more seller paper to get
deals to come together. The expec-
tations of the seller will vary from
the goals of the buyer. When the
difference between the equity and
senior debt cannot be taken up with
venture capital money, or when the
deal is so rich that venture capital
money will kill it, then there may
be some seller paper to step in.

You're going to see less aggres-
sive lending, which is going to
bring prices down a little bit lower.
The lenders are going to be much
more cautious, because they’re al-
ready seeing some of these deals
starting to get difficult.

I also see more creative things
going on, like the Fairmont Com-
munications deal with Bob Price
and Frank Osborn. That was a cre-
ative way to sell something and
still keep it. They were able to have
their cake and eat it, too. I can see
more of that going on since the

ownership limits have been ex-
panded.

I also foresee some interesting
things going on in 1989 because the
FCC has changed the rules on
signal overlap. Heretofore there
were a lot of areas where someone
couldn’t acquire a second station.
There used to be an overlap bet-
ween Cincinnati and Dayton, but
there isn’t one anymore on FM.
The AM rules have changed as
well.

The next step, and I don't under-
stand why they haven't done it, is
to allow someone to own more than
one AM station in a market. It
would seem to me that you could
own both a fulltime and a daytime
station or two class fours in the
same market,

Regarding leveraged buyouts, I
think there will be some kind of
legislation passed in the next Con-
gress, but I think it will be limp. I
don’t think it will have a big effect.
I think it’s hard to define how to
regulate these deals. I don’t think
you make dividends taxable. What
you should do is have the corpora-
tions pay tax, but the dividends be
tax-free. That would encourage
equity-building.

It’s not in my best interests to
say this, but it’s my personal feel-
ing that it’s very bad to allow the
interest on leveraged buyouts to be
deductible. The RJR/Nabisco deal
is the best example in the world,
but on any level it’s the same thing.
The general public is paying for
that acquisition because that com-
pany will pay no taxes for the fore-
seeable future because they’ll be
paying all that interest on all that
debt. I think that’s wrong.

I’'m not against LBOs; I think
they’re good. What goes around
comes around. Everybody says all
this consolidation is awful, but the
consolidation eventually ends up
reversing itself and being broken
up into smaller pieces again. I just
think they should do something to
dampen LBOSs’ effects on people.

AWARD WINNING*

Public Service
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Health is a hot topic. The Heart of the Matter is a

hot radio series that deals with heart, health, and
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Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
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wo years ago, Roy Orbison began recording an album of
new material. MYSTERY GIRL was completed in

November.

The album was a labor of love. The sessions were interrupted
only by growing public attention—Roy’s induction into the
Rock & Roll Hall Of Fame, his acclaimed HBO special and

his brilliant recordings ‘with the Traveling Wilburys.

For the past two years, Roy Orbison was very much a part of

Virgin Records, and Virgin was very much a part of Roys life.

On January 3 we will release “You Got It the first new
Roy Orbison single in more than a decade. The album

MYSTERY GIRL ships to retail on January 23

Roy was very proud of this record. We are proud and privi-

leged to release it.
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What To Leave Out Of Your Resume

riting a good resume
may be an art — but one
thing it shouldn’t be is an
autobiography. What you leave out
of a resume is almost as important
as what you put in, and each resu-
me entry should be there only if it
ultimately convinces the reader
that he should hire the writer.
Persuasiveness and conciseness
are the essential ingredients for a
good resume, and according to
Joyce Lain Kennedy, author of
“Resumes: The Nitty Gritty,” to-
day’s resumes should NOT include
the following:

¢ Photos: A picture may actually
work against you by forming mis-
leading impressions on the part of
the employer.

e Salary requirements: This
could backfire by either pricing
you out of a job or making it appear
that you really aren’t worth much.

* Reasons for leaving previous
jobs: This is best explained during
a face-to-face interview.

Men More Likely

* Date of resume preparation or
date available for new job: Both in-
dicate how long you’ve been look-
ing.

e References or a ‘“references
available upon request” state-
ment: It’s best to list references on
a separate sheet of paper and
adapt them to each particular em-
ployment situation.

* Empty assurances: Everyone
thinks he’d be a great employee,
but it’s better to demonstrate your
best qualities through concrete ex-

READ MY LIPS

amples during an interview.

* Vague references to time gaps:
Employers will look for holes. Ex-
plain them in terms of accomplish-
ments; i.e., researching a specific
project.

* Hobbies and outside interests:
Unless they relate to professional
interests or show traits that an
employer may be seeking, the per-
son reading the resume probably
doesn’t care. You should especially
avoid listing any dangerous or
time-consuming activities.

When Managers
Should Speak

he corporate cosmos is of-
ten a world of memos,
memos . . . and even more

memos. There are times, however,

To Use Looks

To Get Ahead On The Job

espite the women’s move-
ment of the last decade,
many sexual stereotypes
continue to abound in the work-
place. One of the most common is
that a woman can use her personal
appearance and charm to get
ahead in the corporate game. In
other words, the shorter that mini-
skirt, the more likely she is to get
things to go her way on the job.
However, according to a recent
study by Rochester Institute of
Technology business professor Dr.
Andrew J. DuBrin, this belief is
nothing more than a myth. In fact,
the study shows that men (22%)
are more likely than women (14%)
to use physical appearance to their
advantage in getting things done on
the job. Men also are ahead of
women — 39% to 29% — in saying
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that the use of personal charm is a
good way to gain advantage in a
job situation.

Other surprising findings in-
clude:

* Males are better at office ma-
nipulation, with 2% of men and
15% of women saying that they
manipulate situations to get things
done at work.

+ Men continue to be more asser-
tive, with a greater number of
males than females (39% vs. 27%)
believing that assertiveness has
proven effective in getting what
they want.

» Despite their belief in office
manipulation, however, men are
more likely than women (48% vs.
41%) to believe that teamwork is
the best way to get a job accom-
plished.

o
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when speaking is infinitely pre-
ferable to written communication
in the business world.

The Brookfield, WIl-based CPA
Administrative Report recently
came up with the following four
circumstances when the tongue is
mightier than the pen in matters of
business and employee manage-
ment:

* When opennness is important,
it’s better to speak directly to the
person. Oral discussions promote
candor, while memos promote
coldness.

» Talking is preferred when pre-
cision isn’t required in a situation.
Speaking is more spontaneous and
fluid than writing, although writing
a memo is more conducive to ac-
curacy.

¢ When decisions must be com-
municated quickly, use your
mouth. If deadlines are rapidly ap-
proaching and the pressure is on, a
firm spoken message will beat a
piece of paper almost every time.

o If you want to establish your
authority and credibility as a
manager, then verbal communica-
tion is essential. You can’t con-
vince your employees that you de-
serve respect by writing them
memos. Oral communication will
convey your strength, competence,
and style.

L — s 5

Sign Your
Phone Calls

ust as you sign your letters,
' St. Louis-based corporate
communications consultant
Naney Friedman suggests that you
should include your name in every
phone call you make — or take —
as a means of personalizing the
calls.

Using your name during outgo-
ing and incoming phone calls ac-
complishes several things. It tells
the other party that “I’m proud to
be answering (or making) this
call” as well as communicating a
belief in yourself, i.e., “I’'m good”!
An even more subtle benefit of the
personalized call is that it swiftly
defuses the other party, making
them feel as though they’ve made
an immediate friend.

ENT

SATELLITE AD CONFAB — KBEQ/Kansas City execs are all smiles as
they ink a deal to be the originating station for the eight-hour, satellite de-
livered Business Conference '89, scheduled to take place on February
15. Pictured at the pacting for the first-ever event are (I-r) featured
speaker/radio advertising expert Jason Jennings and KEBQ's LSM Kim
Stauffer, VP/GM David Small, and GSM David Gurman.

NON-CASH METHODS

How To Reward Your
Top Performers

ou should always reward

your top performers —

even if your company is

facing lean times and has to do

some streamlining. And . . . if you

can’t give your top performers

money, you should devise other

ways to show your company’s ap-
preciation.

Several top job consultants

® January 9-10, 1989 — 23rd
Bumns Media Radio Studies
Seminar. Sheraton Hotel. Re-
dondo Beach, CA.

® January 9-10, 1989 — 14th
Annual Investing In Broadcast
Stations Seminar. Park Hyatt.
Washington, DC.

® January 13-19, 1989 — NAB
Winter Board Meeting. Scotts-
dale Princess. Scottsdale, AZ.
® January 14-15, 1989 — Dan
O'Day’s Air Personality-Plus
Seminar. Quality Hotel Airport.
Los Angeles, CA.

® January 18, 1989 — Rock
And Roll Hall Of Fame Induction
Dinner. Waldorf-Astoria Hotel.
New York, NY.

® January 22, 1989 — NFL Su-
per Bowl. Joe Robbie Stadium.
Miami, FL.

® January 27-28, 1989
North American National Broad-
casters Association Annual
Meeting. Televisa. Mexico City,
Mexico.

® January 28 - February 1,
1989 National Religious
Broadcasters 46th Annual Con-
vention. Sheraton-Washington
and Omni Shoreham Hotels.
Washington, DC

® January 30, 1989 — 16th

Annual American Music
Awards. Shrine Auditorium. Los
Angeles, CA.

® February 1-2, 1989 — CMA
Board Meeting. Hotel Del Coro-
ado. San Diego, CA.

n
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recently interviewed by the Wall
Street Journal suggested giving
your employees more latitude to
develop new ideas, offering them
restricted company stock, or pro-
viding them with champagne, con-
cert tickets, or health-spa passes as
non-cash methods of letting your
best people know that they’re im-
portant to you.

® February 2-5, 1989 — RAB
Ninth Annual Managing Sales
Conference. Loews Anatole
Hotel. Dallas, TX.

® February 6-7, 1989 — NAB
Managers Roundtable. Ramada
Renaissance Hotel. Atlanta,
GA.

® February 8-11, 1989 — 6th
Annual Programming/Manage-
ment Conference '89. Registry
Hotel. Universal City, CA.

® February 8-12, 1989 — Inter-
national Radio & Television So-
ciety Faculty/Industry Seminar.
Roosevelt Hotel. New York,
NY.

®February 14-15, 1989 —
21st Annual Broadcast Credit
Association’s Credit & Collec-
tion Seminar. Orlando Airport
Marriott Hotel. Orlando, FL.

Soco o

® February 15, 1989 — Busi-
ness Conference '89, sponsor-
ed by AdVentures International.
Kansas City.

® February 16-18, 1989 —
Gavin Seminar. Westin St. Fran-
cis Hotel. San Francisco, CA.

® February 22, 1989 — Nation-
al Association Of Recording
Arts & Sciences 31st Annual
Grammy Awards. Shrine Audi-
torium. Los Angeles, CA.

® February 23-24, 1989 — | |
14th Annual Investing in Broad-

cast Stations Seminar, Hotel Del
Coronado, San Diego, CA.
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Thanks To Our Client
Stations For Your Help
In Making Things Happen

In ’88.

S

R SR S

Vietnam Vet Memorial Fund

’\‘,’éﬂ,‘}‘;‘,ﬁ‘s ] Funds to Repair The Damage
i MEMDRIAL
e RN
John Lennon...A Star Forever
: Hollywood Walk of Fame
[ Comic Relief
Aid To The Homeless

Law Enforcement Memorial

Launchmg Fund-Raising Campaign

See You At Our Programming Conference In L.A.
In February ‘89.

Advice That Works!

PO ILACK

MEDIA G R()l'l

984 MONUMENT ST, SUITE 105, PACIFIC PALISADES, CA 90272 - FAX (213) 454-5046 TELEPHONE (213) 459-8556
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Maximizing Theme Events In ’89

hen it comes to generating revenue from annual
theme events, one of our industry’s biggest
shortcomings is that our selling cycle doesn’t
always coincide with the cycle that retailers or manufac-
turers have for allocating ad dollars. As a result, even

though we do manage to generate
revenue from some of these
events, we frequently only touch
the tip of the iceberg due to tardi-
ness, poor planning, and a lack of
initial approaches.

During the month of November,

we made sales calls to some of the
following businesses throughout
the country: major department

stores (currently planning strate-

gies for school proms as well as

summer and bridal fashions), auto
parts stores (planning for the sea-
sonal kickoff in March and April),
suntan lotion manufacturers
(working on kickoff strategies for
the summer season), beverage
sales managers (readying summer
promotions for their trade), and
snack food manufacturers (mak-
ing promotional plans for Cinco de
Mayo). These are just some exam-
ples of the more than 60 sales calls
we made, and not once did a client
claim that we were too early.

By Chris Beck
The Selling Cycle

You can start planning strate-
gies to fully maximize traditional
selling events today. Begin by
drawing up a rough draft of propos-
ed ’89 sales packages. You can also
brainstorm as well as research tra-
ditional retailers/manufacturers in
your area who historically use
these events for sales leverage.

To fully maximize the revenue
potential of these packages, you
should make your initial pitch to
the retailer at least three — and

Chrls Beck is President of
Chris Beck Communications,
a sales consulting firm. If you
have a question you'd like this
column to address, he can be
reached either by fax machine
at (818) 594-5030, by phone
at (818) 594-0851, or write
him at 22647 Ventura Bivd.,
Suite #215, Los Angeles, CA
91364.

preferably six — months prior to
the actual event. When dealing
with manufacturers, you should
make your initial approach four to
six months before the event.

To help you get started, check
out the following annual sales plan-
ning calendar for 1989.

1989 Sales Planning Calendar

JANUARY
Holidays:
New Year's Day (1/1)
Martin Luther King (1/16)
Chinese New Year (Late Jan.-
early Feb )

Events/Themes:

National Soup Month
Super Bowl Sunday
TV sweeps

New Year's resolutions
Tax forms arrive

White sales

MARCH
Holidays:
St. Patrick’s Day (3/17)
Palm Sunday (3/19)
Good Friday (3/24)
Easter (3/26)
Events/Themes:

Spring break (last week of March)
Carnival (Hispanic celebration)
Frozen Food Month

Academy Awards (3/29)

Events/Themes

Radio Month

Kentucky Derby (5/6)

TV sweeps

Proms

Graduations

American Camping Month
Sr. Citizens Month
Bicycle Month

May Fairs & May Fests

“Christmas In July” sales
Ethnic festivals

TV sweeps

“Back To School” sales begin
Water fairs & festivals

FEBRUARY
Holidays:

Ground Hog Day (2/2)

Mardi Gras in New Orleans (2/7)

Ash Wednesday (2/8)

Lincoln’s Birthday {2/12)

Presidents’ Day observation
(2/20)

Washington's Birthday (2/22)

Events/Themes:
Canned Foods Month
Snack Food Month
National Heart Month
Baseball spring training com:
mences
Grammy Awards (2/22)

APRIL
Holidays

April Fools Day (4/1)
Passover (4/20)
Secretaries Week (4/24-28)
Secretaries Day (4/26)
Events/Themes:

Baseball season begins

Tax returns due (4/15)

Daylight Savings Time begins
(4/30)

Home Improvement Month

Lawn & Garden Month

Office Improvement Month

JUNE
Holidays:

Flag Day (6/14)
Fathers Day (6/18)

Events/Themes:

Summer begins

Country Music Fan Fair (Nash-
ville)

Dairy Month

Cat & Kitten Month

Weddings

Summer festivals

AUGUST
Holidays:
Friendship Day (8/6)
Events/Themes:

US Open tennis tournament
Football season begins
State fairs begin

Events/Themes:

World Series

Standard time returns (10/29)
Hunting season/Hunting Month
Basketball season begins
Hockey season begins
Oktoberfests

Home Gardening Month

Donut Month

SEPTEMBER
Holidays:
Labor Day (9/4)
Grandparents Day (9/10})
Rosh Hashanah {9/30)
Events/Themes:

New TV season/TV sweeps
Autumn begins
Hardware Week

NOVEMBER
Holldays:
Election Day (11/7)
Veterans Day {11/11)
Thanksgiving (11/23)
Sadie Hawkins Day
Events/Themes

Fall fests

Thanksgiving & Christmas
parades

Biggest shopping day of the year
(11/24)

National Diabetes Month

Dry Cleaners Month

MAY
Holidays:
Cinco de Mayo (5/5)
Mothers Day (5/14)
Memorial Day (5/29)

JULY
Holidays
Independence Day (7/4)
Events/Themes:

Willie Nelson'’s 4th of July Picnic
{Austin, TX)
Hot Dog Month

OCTOBER
Holidays:
Yom Kippur (10/9)
Columbus Day (10/9)
Bosses Day (10/16)
Mother-In-Laws Day (10/22)
Halloween (10/31)

DECEMBER
Holidays:
First day of Hanukha (12/23)

Christmas (12/25)
New Year's Eve (12/31)

Events/Themes:

Winter begins
Football bowl games

Festival of Lights R&R

AT LAST ...
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ORIGINAL CD LABEL

an efficient way to label compact discs. Broadcast Supply
West introduces the BROADCASTERS CD ORGANIZER. Your air staff will
now have all important song information at a glance.

Each package contains 84 labels and are available in red, blue, green, and
yellow. Best of all ... the price. Only 7.95 per package. To order, call BSW
toll free 1-800-426-8434.

|
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America's Full-time Broadcast Supplier

7012 27th Street West
Tacoma, WA 98466
FAX 206-565-8114

1-800-426-8434
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hen the Beatles first ar-

rived on American

shores in 1964, they were
introduced to Stan Freberg at a
press reception,whereupon George
Harrison claimed to know most of
the satirist’s records by heart.
Later, in a 1985 Playboy interview,
Paul McCartney claimed that the
Fab Four’s wry sense of humor
probably came from listening to
records by Freberg and Lenny
Bruce.

Freberg’s satirical records are
just part of the show biz career
documented in his new autobiog-
raphy, “It Only Hurts When I
Laugh” (Times Books; $19.95,

hardcover). The son of a Baptist
minister who grew up in Pasadena,
California as a true radio junkie
(Fred Allen and Jack Benny were
his childhood idols), Freberg is a

virtual multi-media “jack-of-all
trades.”

Teenage Radio Star

He got his start doing voices for
Warner Bros. and Disney cartoons
before KRLA/Los Angeles gave
him his first break on radio as a
teen. Before long, he was working
for CBS and Armed Forces Radio,
and — following an army stint —
he was the last network radio com-
edian to have his own show.

While writing and performing on
the Emmy-winning TV program
“Time For Beany,” he recorded a
soap opera parody that became his
first hit record — and a subsequent
1953 “Dragnet” parody became the
record industry’s fastest-selling
single to that date. In fact, during
the '50s, he stood alongside Sinatra
and Nat “King” Cole as one of

NEW THIS WEEK

® EAT THE RICH (RCA/Columbla)

This black comedy from Britian concerns a group of social outcasts who
decide to wage guerrilia warfare against London'’s jet set. Among the tac-
tics: adding wealthy humans’ flesh to the menu of a trendy London
restaurant. No soundtrack, but the film features five tunes from the last two
Motorhead albums, including the title track. Motorhead frontman Lemmy
has-a starring role, and the movie sports cameos from such pop music
luminaries as IRS Records head Miles Copeland, Angie Bowle, Hugh
Comwell (of the Stranglers), Jools Holland, Paul andLInda McCartney,
Shane McGowan (of the Pogues), and swinging '60s chanteuse Sandie

Shaw. (Street date: 1/5).

LEMMY ENTERTAIN YA — Motorhead masterbassist/vocalist Lemmy (/) and
golden-throated thrush Cyndi Lauper launch their mutti-media careers.

® VIBES (RCA/Columbla)

Epic recording artist Cyndi Lauper makes her feature film debut as a dit-

zy, psychic hairdresser in this

romantic comedy. Gimlet-eyed

musicologists will also notice veteran composer/arranger Van Dyke Parks

in a cameo role as Dr. Weiner. (1/5).

RADIO EXPENDITURE REPORTS INC.

740 West Boston Post Road « Mamaroneck, NY. 10543 « (914) 381-6277

THE INDUSTRY SOURCE

National Spot Radio Expenditures

Market By Market
Account By Account

There is but one source for comprehensive,
detailed advertising expenditure information
in National Spot Radio. . .
For information as to how we can serve your needs,
call account executive Jane Zack at 914-381-6277.

l'l' ONLY
HURTS
WHIN
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Capitol Records’ most successful
artists.

Madcap Radio/TV Ads

Then there was “Green Christ-
ma$,” the seasonal parody in
which he bit the hand that fed him,
and Freberg recreates the reper-
cussions it caused in hilarious de-
tail. Also depicted in comical detail
is his successful career as a radio/
TV ad writer. It wasn’t easy to get
those stuffed-shirt ad executives to
allow him to poke fun at products,
but some of Freberg’s ad copy
became among the most famous in
commercial history (“Today the
pits, tomorrow the wrinkles” for
Sunsweet Prunes).

In fact, Freberg’s career is so
packed with wackiness that he
stops the book short at 1963. But, as
he explains, “Think of it as having
watched the first part of a two-part
miniseries.” Readers of this book
will undoubtedly be eagerly await-
ing part two.

WEEKEND BOX OFFICE
DECEMBER 16-18

1 Twins $7.7
(Universal)

2 Rain Man $7.0
(MGM/UA)*

3 The Naked Gun $5.6
(Paramount)

4 Scrooged $4.5
(Paramount)

5 Dirty Rotten $3.8

Scoundrels (Orion) *
6 Tequila Sunrise
(Wamer Bros.)
7 Oliver & Company
{Buena Vista)

$3.0

$2.3

8 The Land Before $1.5
Time (Universal)
9 My Stepmother Is $1.1
An Alien (Weintraub)
10 Ernest Saves $0.9

Christmas (Buena Vista)
*First week in refease
All figures in millions
Source: Exhibitor Relations Co.

COMING ATTRACTIONS: in
selected markets only, this
week's openers include “Talk
Radio,” director Oliver Stone
and playwright/actor Eric Bogo-
sian’'s dark-humored drama
about a controversial radio talk
show host who’s unwittingly
been earmarked for death by
neo-Nazi extremists. All similari-
ties to the story of late KOA/
Denver air personality Alan
Berg are purely intentional.

TELEVISION

TOP TEN SHOWS
DECEMBER 12-18

1 The Cosby Show
2 CBS Sunday Movie
(“A Very Brady Christmas”)
3 A Different Worid
4 Cheers
5 Roseanne
6 Who's The Boss?
7 Golden Girls
8 L.A. Law
9 Murder, She Wrote
10 60 Minutes
Dear John (tie)

Source: Nielsen Media Research

Al show times are EDT/PDT uniess
otherwise noted; subtract one hour for
CDT. Check listings for showings In the
Mountain Time Zone. All listings subject to
change.

* PARTY WHEN IT'S 1989:
MTV welcomes 1989 with a
two-hour, bi-coastal “Big Bang
‘89" party featuring live perfor-
mances from such household
names as Hall & Oates, Robert
Plant, Poison, Bobby Brown,
Vixen, Cameo, and the Escape

Club. Soft-spoken comic Sam
Kinison hosts the show (Sun-
day, 1/1, 12:00am).

* SWEET LITTLE SEVEN-
TEEN: Perennial teenager Dick
Clark logs his 17th consecutive
year as emcee of ABC’s “Dick
Clark's New Year's Rockin’ Eve
‘89" (Saturday, 12/31,
11:30pm). Dick will anchor the
90-minute event from NYC's
Times Square, while Natalie
Cole, Taylor Dayne, Richard
Marx, and DJ Jazzy Jeff & The
Fresh Prince are among the
performers who'll rock it back
from the stage of Hollywood,
CA’s Coconut Grove.

* ANOTHER KIND OF POP
MUSIC: NBC whets yuletide ap-
petites with the hourlong “Bos-
ton Pops Christmas Special”
(Friday, 12/23, 8pm). Among
those joining conductor John
Willlams and the famed or-
chestra for a smorgasbord of
holiday musical treats are Ro-
berta Flack, Reba McEntire,
and Andy Willlams.

SONS O’ SAM — Funnyman Sam Kinison (c) always wanted to be a
R*O*C*K*S*T*A*R. Now, he gets to hang out with four of 'em (Ir)
Poison’s C.C. DeVille, Bret Michaels, Rikki Rockett, and Bobby Dall.

MUSIC & MOVIES

® TWINS (WTG)

® SCROOGED (A&M)

©® TEQUILA SUNRISE (Capitol)

® THE LAND BEFORE TIME (MCA)

®/’M GONNA GIT YOU SUCKA
® [RON EAGLE Il (Epic)
® COCKTAIL (Elektra)

Single: Wild Again/Starship

® BUSTER (Atlantic)
Single: Two HeartsPhil Collins

®U2: RATTLE & HUM (Island)

Single:  Angel Of HarlemUJ2
® COMING TO AMERICA (Atco)

® CADDYSHACK I (Columbia)

® BEACHES (Atlantic)

CURRENT

Singfe: TwinsPhilip Bailey & Little Richard
Other Featured Artists: Jeff Beck, Nicolette Larson, 2 Live Crew

Singles: Put A Little Love In Your Heart/Annle Lennox & Al Green
The Love You TakeDan Hartman & Denise Lopez
Other Featured Artists: Buster Poindexter, Robbie Robertson

Single: Surrender To Me/Ann Wilson & Robin Zander
Other Featured Artists: Everly Brothers, Church, Duran Duran

Single: If We Hold On TogetherDiana Ross
®MY STEPMOTHER IS AN ALIEN (Polydor)
Single: Not Just Another Girlivan Neville
Other Featured Artists: Animotion, Cameo, Dan Aykroyd
Single: 'm Gonna Git You Sucka/Gap Band (Arista)
Single: Enemies Like You And MeRuth Pointer & Billy Vera
Other Featured Artists: Alice Cooper, Henry Lee Summer, Mike Reno
Other Featured Artists: Beach Boys, Bobby McFerrin

Other Featured Artists: Four Tops, Hollles, Dusty Springfleid

Single: | Like it Like ThatMichael Rodgers (WTG)
Other Featured Artists: System, Cover Girls, Levert

Single: Tum On (The Beat Box)Earth, Wind & Fire
Other Featured Artists: Kenny Loggins, Lisa Lisa & Cult Jam

UPCOMING

Single: Under The BoardwalkBette Midler
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Tell your listeners to lock their doors
and pick up the phone to call you!

They can win a copy of MGM/UA Home
Video’s release of ‘‘Poltergeist HI.”

They’ll qualify to win the grand prize --
a television and the complete Poltergeist
trilogy on videocassette!

Exclusively available January 10-26
in these markets:

Atlanta Houston Pittsburgh
Baltimore Los Angeles St. Louis

Boston Miami San Diego
Chicago  Minneapolis San Francisco
Cleveland Nassau/Suffolk Seattle

Dallas New York Tampa

Detroit Philadelphia Washington, D.C.

Call the ghostly Henry Mowry at

288 MARKETING
'HOME VIDEO 2]3'553'4330
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LIFESTYLES

Survey: More Americans Taking The
Don ‘t-Want-To-Be-Interviewed View

10 % Decline In Participation Since '86

Hottest In
Hot Drinks

For many consumers, a well-

mericans spent 30 million

hours in 1988 responding to

the questions of surveyors,
pushing the US interview partici-
pation rate to an all-time high of
36% . However, there is evidence
that we are tiring of being probed
and prodded for answers and opi-
nions.

Although all participants haven’t
yet buttoned their lips, there has
been a 10% increase in the rate of
interview refusals (from 24% to a
current 34%) since 1986, according
to — you guessed it — a recent sur-
vey by Indianapolis-based Walker
Research, Inc.

Despite the increase, Walker says
the public has a “mostly good” at-
titude toward surveys, as evidenc-
ed by a majority of folks regarding
their last interview ‘‘pleasantly,”
and by the public’s “generally pos-
itive” view of the survey industry.

However, problems still remain.

Why We Say No

The main reason Americans re-
fuse interviewers is because of in-
convenience (57%). Fear of a dis-
guised sales pitch keeps another
18% from participating, and 16%
won't answer due to the nature of
the subject matter.

Of these major factors, the fear
of a secretive sales strategy is one
that is on the rise, and may draw
the watchful eye of government
regulators. Concern for the prob-
lem is rooted in reality, as there
has been a 38% increase in sales
scams camouflaged as surveys
during the past two years.

Another problem that plagues
the survey industry is the occur-
rence of ‘“professional respon-
dents” — a group whose existence
comes from the number of inter-

Fruitcakes & Other

Nutty Holiday Gifts

not to mention the traffic out-

side, have got you muttering
“bah humbug,” you may be inter-
ested in what other Americans con-
sider to be the worst — and best —
aspects of holiday gift giving.

The NYC-based American Ex-
press Travel Related Services Co,
Inc. recently commissioned a sur-
vey on just that subject. Here are
some of the more interesting fin-
dings:

» A fruitcake takes the cake as
the “worst’”’ holiday gift, cited as
such by 31% of Americans.

* When it comes to difficult gift
choices, the greatest number of re-
spondents (23% ) chose their spouse
or mate as the most-difficult per-
son for whom to select a gift.

¢ A majority of those surveyed
(30%) said they deal with un-
wanted presents by “hiding them
in the closet.”

I f those long lines at the malls,

Most Unwanted Gifts

Although a fruitcake comes in
first, there are other holiday gifts
that will make their way to the
closet shortly after the Christmas
decorations come down. ‘‘No gift at
all” was the second worst gift, ac-
cording to 18% of the recipients,
with ““a gift you have to assemble”
coming in a close third (17%).

“Damaged gifts’”’ came in
fourth, with 12% of the votes.
Rounding out the list, “another tie
or blouse” (6% ). and ‘““a gift with no
batteries” (3% ).

views increasing while the number
of participants has remained
steady. However, through improv-
ed respondent matching/tracking
methods and screening processes,
the average number of interviews
per person has dropped from 3.64
to 2.76 over the past two years.

Practitioner Vs.
Public Opinions

Although survey practitioners
and the public agree that inter-
viewing is ‘“usually interesting”
(24% and 27%, respectively), there
are other subjects on which these
two groups’ opinions vary greatly.
For example, 73% of practitioners
find interviewing ultimately bene-
ficial, while only 30% of the public
agree.

Furthermore, despite a ‘signifi-
cant reduction” in the use of tele-
phone interviewing, 58% of prac-
titioners still think surveying is an
appropriate use of phone lines
(compared to 29% of the public).
On the other hand, 74% of the
public think survey practitioners
are “courteous, polite people,”’
while only 41% have that opinion
about themselves and their peers.
Hmmmmmmm.

Rl

Cl;ole;terol-figh-ting
Candy Bars?

atch your diet and avoid
sweets. That’s normally
what a doctor will advise

you when it comes to maintaining.
good health, especially if you want
to avoid that deadly little agent
known as cholesterol. In the near
future, however, you may find that
your doctor will also be telling you
to eat a candy bar three to six
times a day.

The Morris Plains, NJ-based
Warner-Lambert pharmaceutical
company recently announced it
would begin to market a cholester-
ol-reducing prescription drug

known brand name is of pri-
mary importance when shop-

hen the frost is on the
lawn and the windows

ng for any product — especial-
. ly when cost isn't a major con-
cern. One US research firm
© recently conducted a survey of
. 3000 consumers to determine
¢ the 20 best-known (and most
' highly regarded) brand names
n the world. Here are the

are covered with steam,
you can often find hot drinks rest-
ing on tables and bars across the
US. Based on the percentage of hot
drinks ordered during October 1988
in 250 surveyed bars and restau-
rants, a recent survey by the Bev-
erage Media publication found that
booze-loaded coffee drinks are by

1 Coca-Cola far the seasonal favorites.

2 IBM

3 Sony Irish coffee — with Irish whiskey
4 Porsche as the key ingredient — is tops
§ McDonald’s among hot drinks, accounting for
6 Disney 34% of the beverages ordered.
7 Honda . Kahlua-packed Mexican coffee is
8 Toyota . next with 26%, and brandy-filled
9 Seiko . coffee royale is third at 18%.

10 BMW

11 Volkswagen Hot buttered rum follows the
12 Mercedes . Java drinks (9%), and Keoke
13 Pepsi-Cola *  (which can be loaded with Kahlua,
14 Kleenex | dark creme de cacao, and brandy)
15 Nestle accounts for 3% of the market. The
16 Rolex remaining 10% fall into the always-
17 Jaguar mysterious “other” category.

18 Xerox

19 Lipton
20 Hilton

Source: Landor Associates |
|

.~ Born To:

. WLMGI/New Orleans
Nick Ferrara, wife Bonnie,

daughter Monica Ann, October

27. |

Virgin recording artist Steve
Winwood, wife Eugenia,
daughter Eiizabeth Dawn, De-
cember 1.

KAYNINogales, AZ air talent
Frank Luna, wife Peaches,
daughter Katrina, December 3.

WCAC/Sebring, FL PD Bob
Rowland, wife/WCAC air talent

PO

wrapped in a candy bar. The drug
is a widely-used cholesterol reme-
dy called cholestyramine. Unfor-
tunately, it tastes so bad that many
physicians and patients have cail-
ed the drug ‘unpalatable” due to

its sandy quality.
. Helen (K.C. Wells) Rowland,
Since Warner Lambert also 8 o, Ropert Thomas, December
manufactures candy and confec- § 5
tionaries, it solomonically decided Marriages:
to combine th‘te b’“;’fr (t‘i“edlc‘“e) KRNB/Memphis AE ‘Jerry
with the sweet (confection). The Bafford to Charlene Person, |
result is called “Cholybar,” and it December 10.
will initially be available in caramel
and raspberry flavors.

Century 21 Wins Big in ’88 Jingle Wars

Victory in New York & others!

Get jingles that fower over your
competition’s. Follow the leaders like
Capital Cities/ ABC’s WABC, Emmis’
66/WFAN and Bonneville’s WNSR in
the nation’s largest market; Cox’
KOST FM 103 in Los Angeles; RKO’s
WFYR in Chicago, WROR in Boston
and WAXY, Miami; CBS" K-Lite in
Houston, CBS” WOGL and Outlet’s
WIOQ, Philadelphia; Emmis’ new
X-100, San Francisco and WENS,
Indianapolis; Susquehana’s top-rated

KRBE in Houston, as well as Sconnix’
WMX], Miami; E-Z’s KYKY in St.
Louis plus Capital Cities/ABC’s
WPRO & 92/PRO-FM in Providence.

Get on the Bandwagon

Other major groups that got jingles or
Compact Disc production libraries
from Century 21 include: Gannett,
Group W, Malrite, Jacor, Edens,
Moffat, Major Market, Adams,
Summit, Jefferson-Pilot, Viacom,
Metroplex, Clear Channel & more!

Wrrite or call toll-free for our free jingle
demo CD. Discover fresh ideas, the
very best quality, the biggest selection of
new packages and unequaled service
for your station!

century2l

PROGRAMMING, INC.

14444 Beltwood Parkway
Dallas, Texas 75244-3228
(214) 934-2121 or (800) 582-2100
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RAB Names New Executive Committee

Great American Broadcasting
President and incoming RAB
Chairman Carl Wagner, who takes
the RAB post January 1, has ap-
pointed seven veteran broadcast-
ers to the executive committee that
governs the association’s day-to-
day operations. They join Vice
Chairman Steve Berger, President
of Nationwide Communications,
and Finance Chairman Richard

Buckley, President of Buckley
Broadcasting.
T -

The new committee members,
who will serve two-year terms,
are: Edens Broadcasting Presi-
dent Gary Edens; Heritage Media
President Paul Fiddick; United
Artists Broadcast Properties Pres-
ident/COO Michael Lareau;
WTRN/Tyrone, PA President
Cary Simpson; Emmis Broadcast-
ing PresidentJeff Smulyan; Soren-
son Broadcasting President Dean
Sorenson; and CBS Radio Division
President Nancy Widmann.

s

Bustany, Biggs Form
Production/Marketing Firm

Two radio syndication veterans
who helped develop the pioneering
“American Top 40” and “Ameri-
can Country Countdown” shows
have formed their own production
and marketing company.

Don Bustany and Johnny Biggs
have created Los Angeles-based
Bustany Biggs, and plan to in-
troduce their first programming
product in spring ’89.

Bustany co-created “AT 40" with
former host Casey Kasem in 1970,
and “ACC” in 1973. Although he
recently resigned as longtime pro-
ducer of AT40, he continues as con-

.

sultant to the ABC program.
Bustany also was associate direc-
tor on the Mary Tyler Moore and
Bob Newhart TV shows in the "70s.

Biggs had been a senior manage-
ment executive for 12 years with
Watermark, the company that pro-
duces the countdown shows. He
also co-produced ACC with host
Bob Kingsley for eight of those
years.

“We're very excited about our
new offering that will start airing
in April,” related Biggs. “It’s a
demographically-driven drivetime
format-enhancer much like
weather or traffic reports are.”

cxsolie’

“I am very pleased to have such
an experienced executive commit-
tee for the RAB,” Wagner said.
“Their combined skills, expertise,
and talent will give the RAB the di-
rection and energy it needs to ac-
complish its basic mission, which
is to develop new people and new
dollars for the radio industry.”

REED PD

WMC To Talk After
15 Country Years

After more that 15 years as a
Country outlet, WMC/Memphis
will change to News/Talk January
16, according to new OM/PD Oli-
ver Reed. Reed, who moved to
Memphis in 1983 to change WHBQ
to N/T, fills the PD position, vacant

Blide Becomes WBBF
Operations Manager

Todd Blide has been named OM
at Country-formatted WBBF/Ro-
chester. He succeeds Bob Barnett,
who took over the programming
reins at sister station WBEE last
month.

WBBF & WBEE VP/GM Caro-
lyn Barnaby-Merz told R&R,
“WBBF is a different kind of Coun-
try station than WBEE, so it takes
a different perspective to program
it. Its different focus requires a
fulltime programmer as well. Todd
knows how to make an automated
station sound alive and localized.”

Blide told R&R, “It’s great to be
here. I'm going to do my best to
make the AM a successful compan-
ion to the FM while succeeding in
its own right. The AM is indepen-
dently programmed, and we're
taking a strategic position to bring

i

BROESKE PD; NEW CALLS KRSO

KFXM Drops Big Band

Henry Broadcasting Big Band
outlet KFXM/San Bernardino has
switched formats to News/Talk
and calls to KRSO. Former
KABC/Los Angeles PD John
Broeske has been named to pro-
gram both KRSO and Henry’s N/T
KMJ/Fresno, where he previously
spent seven years, Current KFXM
PD Chris McKay’s new duties in-
clude doing afternoon sports for
KFXM and afternoon news for FM
sister KDUO.

Broeske joined KMJ in 1981 as a
talk show host and was later upped

sales of one million copies of their “Sports
Cipollina, Sean Hopper and Bill Gibson, MCA Records/Canada VP/GM Ross

and Chris Hayes.

to PD in ’84 and GM for the station
and sister Country FM KNAX in
’86. He programmed KABC for
four months earlier this year.
Broeske told R&R, “(Riverside-
San Bernardino) is a large market
that doesn’t have its own News/
Talk station. Although News and
Talk signals do come in from
(KNX, KFWB, KFI, and KABC)/
Los Angeles, nobody there pro-
vides local weather or traffic for
this area, or coverage of local is-
sues that affect the people here.
We’re betting that people will want
to hear the kind of local program-

Trisg

While in Toronto on their “Small World” tour, Huey Lewis & The News were presented with a diamond award commerrzorating
» album in Canada. Appropriately impressed and dressed are (I-r} the group’s Mario
Reynolds, Lewis, and the band’s Johnny Colla

For N/T

ming they’re missing.”

KFXM had been a CHR fixture
for 28 years until it changed to Big
Band in 1984.

KFXM VP/GM Al Smith re-
ported that KRSO has affiliated
with ABC for news and with Talk-
net for nighttime talk program-
ming. The station will also provide
local news and talk programming.

KFXM scored a 2.3 12+ in the
summer °'88 ARB, ranking fifth
among local stations, and a 1.5 in
the Bireh, tying for eighth among
the locals.

‘Sports’ Hits Canadian Diamond Status

Country back to prominence on the
AM band, where it was exclusively
for a number of years.”

Blide describes WBBF as ““Clas-
sic Country with the accent on
older, more traditional music, but
with a healthy mix of recurrent
material.” While the station’s
oldies lean traditional, the recur-
rents are 50-50 traditional vs.
modern.

Blide has most recently worked
weekends at WHAM/Rochester. He
programmed WYLF in that city
from 1983-mid-’86.

RsR TIMELINE

WKNYI/Kingston, NY was Pat Hol-
iday’s first PD gig in the '60s. A
Detroit fixture since 1970, he was
CKLW's PM driver until becoming
PD in '79 and was named VP/Pro-
gramming for Baton Broadcasting
in '82. Five years ago today, Holi-
day took over programming for
CKJY. He crossed the street for
WNIC in '84, became WLTI's PD
in '85, and is currently weighing
his options for 1989.

Pat Holiday

1 YEAR AGO TODAY

® Frank Cody and Owen Leach form Cody/Leach Broadcast

Architecture

@ Bob Roof promoted to WDVE/Pittsburgh GM

@ Pat Still named WRIF/Detroit PD

® Mike Osborne named WPRO-AM & FM/Providence PD

® WPLJ/New York (Power 395) changes calls to WWPR

@ #1 CHR: "So Emotional” — Whitney Houston (Arista)

®#1 AC: “| Live For Your Love” — Natalie Cole (EMi-Manhattan)
®#1 UC: “The Way You Make Me Feel” — Michael Jackson (Epic)

(2 wks)

® #1 Country: “Goin' Gone" — Kathy Mattea (Mercury/PG)
® #1 AOR Track: “Say You Will" — Foreigner (Atlantic) (3 wks)
o #1 AOR Album: “Inside Information” — Foreigner {Atlantic) (2 wks)

5 YEARS AGO TODAY

® Dave Shafer takes CKLW/Detroit PD chair
®Don Wasley promoted to EMI America/Liberty National Album

Promotion Director

® Mike Jackson named WIVY/Jacksonville PD

® No music charts published

10 YEARS AGO TODAY

® Disco WKTU debuts with a 1.4-11.3 to top WABC (9.0-7.1) in fall
Arbitron. First time in years WABC did not lead New York

@ Fritz Beesemyer named WCZY/Detroit President/GM

® George Taylor Morris joins RCA Records

@ #1 CHR: “Le Freak” — Chic (Atlantic) (2 wks)

® #1 AC: “Too Much Heaven” — Bee Gees (RSO)

®#1 Country: “Burgers And Fries” — Charley Pride (RCA)

@ #1 AOR Album: "“52nd Street” — Billy Joel (Columbia) (8 wks)

since Ron Jones left the station at
the end of September.

Reed told R&R, “WMC has not
done well with Country the last
couple of years. It’s extremely dif-
ficult to get by with music on a
freestanding AM station these
days.”

WMC will be locally program-
med from 5am-7pm, with NBC
Talknet from 7-10pm. Reed said he
hopes to land the “Larry King
Show,” recently dropped by
WHBQ), for late-nights.

Reed spent 1983-1988 with
WHBQ, where he was PD from
’83-’86 and 9am-noon talent the last
two years.

There was no official word on the
fate of the present staffers, and
Reed is the sole new hire to date.

Once one of America’s premier
Country stations, WMC frequently
led the market both 12+ and 25-54
in the late *70s and early ’80s, with
double-digit 12+ shares.

Recent Arbitrons have shown the
station’s 12+ numbers in the upper
twos, with the Birch 12+ figures in
the low twos.




New from Birch/Scarborough Research

The most important
sales tool in 20 years.

The Multi-Media Consumer Profile will change forever
the way you market locally. Heres how it can give your station
The Winning Edge.

A quiet revolution began in
1975, the year Scarborough
Research introduced a bold new
concept in media research:

® Measure all local media usage —
reading, listening, viewing —
of each survey participant so
that true cross-media com-
parisons could be made

® Obutain extended individual
and household demographics
from these same people to
further sharpen targeting
accuracy

® Capture a detailed record of
product purchase and retail
shopping activity from each
respondent - specific to the
brand and store level

@ Provide instant access to the
respondent-level data, allow-
ing users to retrieve exactly
the reports they need, when
they need them

The first Scarborough Multi-
Media Reports raised eyebrows
in the Top 10 markets.

Then they began opening
eyes — and doors.

Retailers began asking about
the demographic and geographic
profiles of their shoppers, and
their competitor’s shoppers.

Newspapers began equipping
their sales teams with average
issue and cume readership
information on the 400+
audience segments provided by
Scarborough.

Radio and TV stations began
using Scarborough Multi-Media
data to help clients and prospects
discover the demographics and
lifestyles of their customers and
their competitors’s customers.

And everyone began marketing
more smartly. For the first time,
advertisers were able to determine
which media, media mix and
specific media vehicles would
best reach their specific targets:
Not just “Women 25-54"...but
“Women 25-54 with Household
Incomes over $50,000 who've
recently shopped Neiman-
Marcus’

Local media sellers made out
well, too. The Scarborough

Reports quickly became the only
media research report used
universally by all local media -
radio, TV and news-

You'll know where your
* client’s competition is most
vulnerable. The demographics
of prospective customers within

How to find out more
Before you put your 1989
budgets to bed, leave room for an

investment that will INCREASE

paper. .
Beginning Fall
’88: Expansion to
markets 11+

Now, the marriage
of Birch and Scarbor-
ough makes possible
the expansion of
Multi-Media research
to more markets and
more users than ever
before.

The new Multi-
Media Consumer
Profiles are similar to
the top 10 Scarbor-
ough Reports, but are
specifically designed
for media sellers in
markets 11+. The new Proﬁles
database will be loaded with
marketing data on more than
400+ localized retail shopping,
product and service usage
categories.

Comprehensive Scarborough
Reports are available now in all
Top 10 markets and Miami/Ft.
Lauderdale. The Multi-Media
Consumer Profiles start in
markets 11-30 this Fall, and we’ll
be surveying continuously through
May 1989. Our first Profile Reports
will release in Summer 1989,
with annual reports thereafter.

A Strategic marketing
tool that gives you The
Winning Edge

Gaining The Winning Edge
means adding more value to each
sale than your competitors.

The Multi-Media Consumer
Profile arms your sales force
with vital information your clients
want to see, opening doors for
appointments with top-level
decision-makers:

] For the first time, you'll be able

@

* to consult your clients on where

to find audience targets with the
biggest and fastest payoffs.

The Major-Market Success of
Scarborough Multi-Media Research

Since 1975, Scarborough Research bas sustained a renewal rate of
over 90% with America’s best-run and biggest-billing media sellers:

The Boston Blobe

flos Angeles Times

o rhltdllﬂ (ribune

@ &@he NewHork Time: Pork & Times "
The Washinglon Post

The marriage of Birch and Scarborough brings this
same research quality and integrity to markets 11+

the trading radius of each store
location. How target audiences
are shared across media and indi-
vidual media vehicles.

The Multi-Media Consumer
® Profile helps you help your
clients spend their media dollars

profits...the Birch/
Scarborough Multi-
Media Consumer
Profile.

There’s not enough
room here to get into
the hundreds of possi-
ble sales applications,
or to describe the
enormous power of
the Birch/Scarborough
Direct Access
Research Targeting
System that lets you
create customized
analyses and presenta-
tions on your micro-
computer.

We'd also like to tell
you about the Charter
Subscriber discount and how you
can save even more by adding
the Multi-Media Consumer
Profile to your existing Birch
Radio ratings subscription.

So clip and return the
coupon, or call us at
1-800-62-BIRCH to be the first

w?sely. And their .appreciation to secure The Winning Edge
will be reflected in your share of for your station.
their media budgets.
s Birch/Scarborough Research _I
clipiopd , 12350 N.W 39 Street |
mailtoday! oy Springs, Florida 33065 |

Please send:

Name

( ) More information on the Multi-Media Consumer Profile

( ) Information on the Top 10 Market Scarborough Reports

( ) Information on Birch Radio Monthly, Quarterly and
Qualitative Radio reports

Title

Company

Address

City

State/Zip

Phone

_____________7

—

Radio - Newspaper - Multi-Media Audience Measurement |
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Radio

®DENNY MOORE has been ap-
pointed VP/GM at Marathon Commun-
ications’ WAVH/Mobile, replacing DON
WALKER, who becomes VP at the par-
ent company. Moore had been VP/
Marketing at TM Communications’ Mul-
ti-Media Corporate Show Division.
OWILLIAM TYNAN has joined
WCBS/New York as Promotion Manag-
er. He had been PD at WELM & WLVY/
Elmira, NY.

®BILL SAURER, L.SM at WSEN-AM &
FM/Syracuse, has been promoted to
GSM.

®BRUCE MASSIE has joined KBSG/
Seattle as NSM. He was previously
with crosstown KNUA.

Barney Bauernfeind Toby Emmerich

®BARNEY BAUERNFEIND has been
named Station Manager at KCMX-AM &
FM/Ashland-Medford, OR. Before

moving to Oregon in 1879 and serving
with several Rogue Valley stations, he
worked at KDWB-AM & FM/Minneapo-
lis-St. Paul.

®CYNTHIA RICHARDS has been
named Assistant Controller/Radio
Broadcast Group at Voyager Commun-
ications. She was Business Manager at
the company’s WRDU/Raleigh.
ORICHARD FEINBLATT has been
named to the newly-created position of
Director/Sales at Shadow Traffic Net-
work. He had been Station Manager at
WY SP/Philadelphia.

In Shadow Traffic's New York office,
GAIL McHALE has been named Sales
Manager, while RON JAVER has been
appointed Account Manager. Both
came from positions at WOR/New
York.

Also at the network, KATHY HOGAN
has been named Manager/Media Ser-
vices. She was a radio spot broadcast
manager at DDB Needham.

Records

® JOSEPH RAKAUSKAS has been
named Controller at A&M Records.
Most recently he was VP/Controller for
Lorimar Home Video.

Also at the label, Director/Finance
MARJORIE LOMENZO has been pro-
moted to Director/Operations and Fi-
nancial Planning.
® SAM GENNAWEY has been named
Director/Sales & Marketing at Alligator
Records. He was formerly with Primi-
tive Man Recording.

Also, DEREK AULT has been ap-
pointed Asst. Promotion Director. He
had been an assistant in retail promo-
tions at the label since June 1987.
® TOBY EMMERICH has been named
to oversee the newly-formed Sound-
track Department at Atlantic Records.
He has been an. A&R representative at
the label since 1987.

=8 i
Janet Miner Candace Tobaben
® JANET MINER has been promoted
to Associate Director/Copyright Admin-
istration at MCA Records from Manag-
er/Copyright Administration.

Concurrently, CANDACE TOBABEN
has been named Associate Director/
Product Services. She 'was formerly in
the legal department at Screen Gems/
EMI Music.

MCA has also named KAREN LEV-
IN, NEIL NAGANO, and TONY TOL-
BERT Associate Directors/Business
and Legal Affairs. Levin has been with

Eighth Wonder Makes Fearless Debut

English artists Eighth Wonder, whose first American release “Fearless” is also the
debut album for WTG Records, were on hand at WTG’s opening. celebration at the
label's Los Angeles headquarters. Marking the moment are (I-r) E/P/A Sr. VP/GM
Dave Glew, CBS Records Division President Tommy Mottola, CBS Sr. VP/Exec.
Assistant to the President Mel llberman, Eighth Wonder's Patsy Kensit, WTG Sr.
VP/GM Jerry Greenberg, and Eighth Wonder's Jamie Kensit.

GWR Pacts With Enigma

When GWR Entertainment signed a label licensing deal with Enigma Entertain-
ment, Motorhead'’s Lemmy Kilmister (c) was there to raise a glass. Also toasting
the deal, which provides GWR Records with North American pressing and
distribution as well as promotion support, are Enigma CEQ William Hein (i) and
GWR’s Douglas Smith. Initial releases under the agreement include records by
Fastway, Hawkwind, Batfish, Girlschool, Adam Bomb, King Kurt, and Motorhead.
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Records

the company almost three years, while
Nagano came from Screen Gems/EMI;
Tolbert was formerly an associate in
the music department of Manatt,
Phelps.

Ron Stricker Pat Hazan

®RON STRICKER has been upped to

Eastern Regional Marketing Manager at
RCA Records. He had been Regional
Marketing Coordinator for one year.

Industry

®The following persons have been
elected or appointed to the Arbitron
Radio Advisory Council in charge of the
formats/markets listed: WGY/Schenec-
tady’s DENNIS ISRAEL, Chairman;
WLTW/New York's GEORGE WOLF-
SON, Vice Chairman and AC/Markets
1-50;WTAG & WSRS/Worcester, MA’s

SCOTT KNIGHT, AC/Markets 51+,
WHYT/Detroit's JOHN CRAVENS,
CHR-Top 40/Markets 1-50; KRNQ/
Des Moines's DON TOOL, CHR-Top
40/Markets 51+; WQBA/Miami's
GEORGE HYDE, Spanish Stations, All
Markets; WBBM/Chicago's GREGG
PETERSEN, News-Talk/All Markets;
WTMJ/Milwaukee’s PAUL LeSAGE
MOR-Personality/Markets 1-50; KVET
& KASE/Austin's RON ROGERS,
Country/Markets 51+; and KGFM/Ba-
kersfield, CA's GARY CONARD, Easy
Listening/Markets 51+

@ DAN PRICE has joined RadioBand of
America as Exec. Producer/Radio Divi-
sion. He was formerly Director/Media
Services at Baker Sound Studios, Phil-
adelphia.

®PAT HAZAN, veteran news and mar-
keting executive at Associated Press
Broadcast Services, has been ap-
pointed Director/Station Services.

®MIKE MACKEY, former territory
manager for Donnelly Media/Dorsey
and Donnelly Enterprises, has joined
the Performance Group, a division of
Amerapac.

® JAIMEE CHARLES, Project Director
at Bolton Research, has announced
the company’s new address and phone
number: 250 W. Lancaster Ave., Paoli,
PA 19301; (215) 640-4400.

®MAGARET BAPTISTE and MI-
CHELE FERBER have formed the Den-
ver-based Radio Sales Training insti-

tute to train and improve the abilities of
AEs.

®ROB LINGLE has been elevated to
Director/Audio Video Systems at IDB
Communications Group. Previously,
Lingle served as Manager, Audio/Video
Systems.

Also at the company, LINDA MUR-
RAY has been promoted to Direc-
tor/Operations for the IDB Communica-
tions Group from Manager/Audio Op-
arations.
®SCOTT ANDREWS has been named
Broadcast Regional Manager/Central
Region at BMI. Prior to joining the
publishing company, he had been pro-
ducer for the Health Television Cor-
poration in Pittsburgh, PA.

In The Midst Of The Go-Betweens

The Go-Betweens were guests of honor at a listening party for their Capitol label debut album “16 Lovers Lane™ at the Tower
in Los Angeles. Featured at the festivities were (I-r) Capitol's Kevin Breen and Cathy Lincoln, group members Robert Forster,
Amanda Brown, and Grant McLennan, Capitol's John Wamer, and CEMA VP/Aftemative Marketing & Administration Nikki

Vallot.

Concurrently, BMI| has named
GEORGE CLAY Broadcast Manag-
er/New England, PAUL COOPER
Broadcast Manager/Midwest, and
DANIEL SPEARS Broadcast Manag-
er/Southeast. Clay most recently serv-
ed as an AE at WKFT-TV/Raleigh, NC.
Cooper is a 20-year broadeast vet who
was OM for the Joplin Globe's Audio
Text Service. Spears has been an ND,
PD, talk show host and reporter for
several East Coast stations.

®DAWN BERGENDAHL has joined
Jay Mitchell Associates as a speech-
language pathologist. She had been
serving as a speech consuiltant.

—Holly Sklar

PROS ON
THE LOOSE

Dave Allen — PD KLSY/San Luis
Obispo, CA (805) 773-4123

Wendy Naylor — Promotion Dir./
nights KGRX/Phoenix (602)
644-9350

Tom Samoray — PD WKCQ/Sag-
inaw, Mi (517) 777-1766

Ric Stratton — PD/mornings KDLX/
St. George, UT (801) 628-6498

Bill Thorman — PD KTFM/San An-
tonio (512) 492-1952

7-
14-15 Al Jarreau

8 Roberta Flack

21-22 Barry Manilow

28-2

9  Whitney Houston

PR T,
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AMERIGAN
MUSIG
MAGA/INE

7-8 The Fleetwood Mac Story

7-8 Pat Boone

14-15 Henry Mancini

21-22 Gaylords
28-29 Billy May
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14-15  The Eddie Money Story

21-22  The U2 Story

- 28-29  The Tiffany Story

COUNTRY
__datebook__

7-8 Randy Travis
14-15  Juice Newton
21-22 T Graham Brown
28-29 Dan Seals

THE WEEKLY
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RENGTH IN NUMBEF

10 Hits )
o: Year: “FLL ALWAYS LOVE You
o Platinum plus debut album.

4 Consecutive T
#1 AJIC Record ot Th

TELL 1T TO MY HEART

JEFF HEALEY
BAND
&

si

| #5 R&B:
B | “THE BEST OF ME”
&) | “THIS TIME”

#@ and headed
Bl for #1 BREAKTHROUGH

#10 Rock Track:
“CONFIDENCE MAN"

“SEE THE LIGHT,”
the title track is breaking fast.

BILLY OCEAN @

#1 Top 40 Record Of The Year/#1 R&B:
“GET QUTTA MY DREAMS, GET INTO MY CAR”

#1 A/C: “THE COLOUR OF LOVE”
Tear Down These Walls,
his third consecutive Platinum album.

& Climbing: )
#ROUGH NIGHT IN JERICHO

| DARYL HALL
JOHN OATES

Ooh Yeah!, a Platinum Arista debut,
their sixth Platinum album.

© 1988 Arista Records, Inc, o Bertelsmomn Music Grouwp Company.

ARISTA
BREAKING NEW ARTISTS...TAKING ESTABLISHED ARTISTS TO NEW HEIGHTS.




STREET TALK

Leo Leaves Buzzard For Big Red

fter nearly 16 years at WMMS/

Cleveland, OM/afternoon driver Kid

Leo has officially resigned to join
Columbia Records. No word on his exact title
as yet, but according to Leo, “i will be going

into an area that wili utilize my strengths in
dealing with established acts and new

emerging talent.” Full details after the holidays.

As you might've expected, Leo’s last
airshift was one for the archives with such
semi-talents as Bruce Springsteen, Huey
Lewis, Billy Joel, Joan Jett, Pat Benatar,
John Cougar Mellencamp, Cyndi Lauper,
Journey-man Steve Perry, Michael Stanley,
Southside Johnny, and longtime local concert
promoter Jules Belkin all calling in to wish the
Kid luck. Incidentally, Leo will still be heard
over “The Buzzard,” hosting his weekend
show, “Cleveland Classics.”

Meanwhile, look for 'MMS PD Jetf
McCartney to handie all programming chores
— and eventually nab the OM title — as the
search for a fulltime afternoon driver begins in
earnest.

WWPR (Power 95)INY has gone back to
its former calls, WPLJ (12/21), as a lot of
Arbitron diary entries still show up as
W-P-L-J. The move inspired those zany folks
at crosstown 2100 — who you may remember
stirred up the market back when 'PLJ became
WWPR by saying the change in calls would be
followed by a format switch to World Wide
P uerto Rican Radio — to take to the airwaves
with the “manufactured scoop” that WWPR
was not only going back to its old calls, but
also that on January 3 it would “return to its
album roots with the previous airstaff of Pat
St. John, Jimmy Fink, and Carol Miller.”’

WJYL/Louisville will be changing formats
from Urban to soft AC (1/8), adopting the
handle “Sunny 101.7.” The action leaves the
Louisville market without an Urban FM outlet.

The DC pavement is burning with rumors
that FCC Commissioner Patricia Diaz Dennis
is about to be named Secretary of Labor in
President-elect George Bush’s new cabinet.
Bush has already named former FCC staffer
Robert Pettit to head up the White
House/FCC transition team.

Rumors of Classical outlet KFACIL.A.
being sold? True! And the buyer is said to be
Evergreen’s Scott Ginsburg. When that
happens, look for National PD and Y95/Dallas
programmer Buzz Bennett to relocate to L.A.
fer sure. One guess as to the eventual format.

Now that CBS has just announced its
purchase of WWJ & WJOI/Detroit from
Federal Enterprises for an estimated $55
million, can we please put an end to the tak
that the communications giant is getting out of
radio?

After five years, Y100/Miami morning man
Sonny Fox is no longer with the station.
Insiders told ST that Fox contends he was
fired, but Metroplex VP/Programming Steve

PRICK UP YOUR EARS AND LISTEN — When AOR
outlet KNX-FM/Los Angeles took out the above ad in
local newspapers last week, the copy line resulted in
more than a few cocked eyebrows.

Perun insists “he (Fox) resigned. | can’t
elaborate any further due to possible legal
implications.”

Either way, look for a new Y100 morning
man to be announced shortly after the first of
the year. Could it be Bobby Mitchell from
KKHT/Houston?

rystal BallGazing

What's the next big radio and record
industry technology breakthrough for the '90s?
Try “lifelike 3-D sound” — receivable on your
current stereo equipment. More details in next
year's R&R.

Insiders at Solar Records confirm that the
label dismissed its entire promotion and
marketing staff last Friday (12/16). Solar
Chairman Dick Griffey said his company was
studying distribution opportunities, not only
with Motown, but also with Capitol and “other
labels as well.” Griffey expects to have a deal
shortly -after the beginning of the new year.

Longtime WXGT (92X)/Columbus PD
Adam Cook is leaving after the first of the
year, and ST has learned that former 92X air
talent and current KKBQ/Houston Asst. PD
Mark Todd will replace Cook.

Interestingly, Todd’s knowledge of the
market is enhanced by having just worked with
former WNCI PD Bill Richards (who programs
KKBQ) and aiso having worked for current
WNCI PD Dave Robtins back when they were
both at KHTR/St. Louis.

The $300 million deal between Bob
Sillerman, Carl Hirsch, and Carl Brazell,
involving the flip-flop of severai Legacy and
Metropolitan radio properties, closed Monday
(12/19), with Brazeii's Command
Communications taking KRLD/Dallas,
KJOIL.A., KHOW & KSYY/Denver, and the
Texas State Radio Net.

Continued on Page 26
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THE NEW SINGLE

NEW& ACTIVE

111/23

WXKS 17-14

WZOU deb 28 o

KRBE 40-37

Q105 2217

WMMS 28-26

WZPL 32-27

KXYQ deb 30

K104 25-21

WRCK add Y107 add WVBS add 37
WBCY deb 28 WKDD deb 23 KYYY add
WROQ add KZIO add KLYV add
KZ106 add KSND 39-34 Y94 add
WKSI add KWNZ add KKXL add
KKYK deb 28 WTHT add WAZY add
WDJX add KNAN add KFRX add
WLRS 22-18 KWTX add WPFR add
99WAYS add

FMI00 add  AC CHART P

51988 WARNER SROS. RECORDS INC.
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ONE OF THE “MOST ACTIVE”

WZOU 33.27
KCPW 30.27
KXYQ 28-26
KISN 20-17
WBLI 28.27
K104 21-15
WERZ 35-29
WSPK 30-23
WBCY deb 27
WKSI add
WLAP 23-20
WLRS 27-24
FM100 24-21
WHHY add
Y107 28-24
WKZL 27-24
KDWZ deb 29
KLQ add

Ace

GGREATEST HITS

© 1988 WarNER BRos. RECORDS INC.

Z104 30-26
KMYZ deb 31
KF95 add
KQMQ deb 30
95XXX 38.32
95XIL 21-16
G98 34-29
B98 35.28
KISR add 34
WPFM 26-21
WBWB 24-20
KQCR 15-12
99KG add
KWTO 27.22
KFMW 37-31
KBOZ 24-17
KTRS 31-23
KTMT 31.26
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Congrats to Reprise VP/Promotion Rich
Fitzgerald and his wife, Mary, on the birth of
their son, Hunter Ross Fitzgerald (12/17).

= ¥ . 2

Congratulations to United Stations and
Rick Dees on the 1000th edition of “American
Music Magazine,” which hit the airwaves
Monday (12/19).

Longtime AOR powerhouse WWCK/
Flint pinksilipped its entire airstaff as of
December 31. Look for new owners Majac to
make a run at longtime CHR leader
WIOG/Saginaw-Flint. And . . . crosstown
WTRX goes on the block of Michael Fox
Auctioneers (1/31).

WCZY/Detroit co-owner/morning star Dic
Purtan gave himself a unique Christmas gift
recently, shelling out $77,000 for Clark
Gable's copy of the “Gone With The Wind”
script. USA Today reported that more than 50
people bid on the piece of history at Sotheby’s
in NYC.
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ARE YOU SURE HANK JUNIOR DONE IT THIS WAY? — When Warner Bros./Nashville decidec_i to liven up its
Christmas party with a stage show spotlighting the musical talents of several staff members, the boys in the band were
surprised to find themseives joined by a tall, bearded fellow in dark glasses who seemeq gooq enough to have made a
few hit records along the way. He said his name was “Bocephus” — said it about 20 tlme;, in fact — but managed to
disappear before anyone could sign him to an exclusive contract. Pictured with the mysterious stranger (/) are SE pro-

mo man Rick Moxley (¢) and National Promo Director Bob Saporiti.




