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INDECENCY REPRIEVE
DECREED BY COURT

A US Court of Appeals panel
ordered the FCC not to implement
the round-the-clock ban on
“indecent” programming
mandated by the Helms bill until
an appeal is resolved — which
could take a year or more.
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MOURNING OVER MORNINGS

AOR'’s morning star shortage continues
to stir up response, as programmers and
personalities try to figure out how to
discover potential talent, train the
rookies, maintain the corporate patience
to let them develop, and still keep the
ratings up.
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KTWV’S NEW WAVE
OF MEN

KTWV 's unioue NAC approach won
it the 25-54 men championship in
L.A; PD John Sebastian talks
about the changes he instituted at
e Wave, including 'a massive
music expansion, and outiines his
hopes for further ratings triumehs,
Page 58

STHRUCTURING AN EFFECTIVE
MARKETING CAMPAIGN

When you're devising your station’s new
image campaign, do you ever consider
using a “logic tunnel” approach? it's a
proven advertising technique worth
checking out, and consuitant Rick Ott
offers an explanation plus details on
other useful approaches and
considerations you may have overlooked.
Page 34
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RECORD BIZ TARGETS
TOO LOW?

There are 73 million active music
consumers in the US. A platinum album
selis to just 1.4% of them, and even a
“Dirty Dancing”-style megaseller hits
around 15%. On the face of it there's a
lot of untapped potential in the consumer
market, and Mike Shalett explores the
possibilities.
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DETROIT LEANING TO WDFX

Suddenly WDFX jumped from third to
first in Detroit's CHR competition — five
weeks after PD Chuck Beck arrived. He
reviews the progress the Fox has made
and elements of a focused strategy that
did the job.
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Newsstand Price $5.00

Shannon All Clear To Take
Westwood One VP/Radio Post

Will Program KIQQ In Late March; Consults Z100;

Kingston Inks New Two-Year Deal

Coury Promoted
To Geffen GM

Thirty-year industry vet and
current Geffen Records promo-
tion chief Al Coury has been
elevated to the label’s newly-
created GM post.

“Al has been a focal point of
the success of this record com-
pany since he joined us in 1985,”
related Geffen President Ed
Rosenblatt. ‘‘Though he
assembled our regional and na-
tional promotion staffs, his in-
credible expertise in the
management of a record com-
pany goes well beyond promo-
tion, and makes him a uniquely

Al Coury
valuable individual to have on
our team.”

Coury began his career at

Capitol, ultimately becoming
Sr. VP/A&R and Promotion
there. He co-founded RSO
Records and was President of
that label from 1975 until its sale
in 1980, then founded and led
Network Records until he
merged it with Geffen in ’85. At
that time he joined Geffen to

AsR&R went to press, WHTZ
(Z100)/New York VP/Pro-
gramming and morning zoo-
keeper Scott Shannen had ob-
tained an early release from
contractual obligations with the
Malrite CHR, allowing him to
complete his deal with West-
wood One to become its VP/Ra-
dio Division. Shannon will relo-
cate to Los Angeles, where he
will take over the programming
of KIQQ once its sale from Qut-
let to Westwood One is com-
pleted sometime in late March.

Westwood One Chairman
Norm Pattiz said, ““I told Shan-
non his title could be whatever
he wanted it to be. Having Scott
as a key player at Westwood
One is about as exciting as it
could be. We’re looking forward
to doing some great things in
L.A. radio. As far as the future
of the radie station goes, we
didn’t hire Scott to tell him what
to do. He’s got the ball and he
can run with it.”

Shannon, whose last day on-
air at Z100 was Friday (1/27),
told R&R, “In the past five

Scott Shannon
years Z100 has become a bench-
mark for Contemporary Hit ra-
dio in the '80s, mwch likeKLIF/
Dallas, WLS/Chicago, WABC/
New York, and KHJ/Les
Angeles were in the '60s and
"70s. I'm very proud to have
been a part of this important
era in radio history, and I sin-
cerzly thank Malrite Chairman
Milion Maltz and the rest of his
organization for the opportuni-
ty. I'm extremely confident that
[Malrite Radio President]
Dean Thacker, [Z100 VP/GM]
Gary Fisher, and [OM] Steve
Kingston will continue the Z100

tradition of excellence.

“Now as we head into the
next decade I felt it was time for
a new challenge,” Shannon con-
tinued. “I look forward to work-

SHANNON/See Page 32

lead its promotion department.
“Promotion is a labor of love
for me, and we’ve accomplish-
ed building what many people
in this industry feel is the best
promotion department in the
COURY/See Page 32
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Barrel Of Laughs For Smith & KLS
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Capitol CEO Joe Smith (left) hosted KLSX/Los Angeles's first Power |
Breakfast, morning man Peter Tilden’s promotion offering per-
formers the chance to meet with an industry heavyweight. In this
case, aspiring singer/songwriter Leno Delgado (right) played a song
standing in a tub of icewater, prompting an offer of 12 hours of
studio time from Smith. The impromptu gesture allowed KLSX, a
Classic Rocker, a chance to support new music, though whether
Delgado’s songs retain the same appeal once the ice is broken re-
mains to be seen.

Hall Of Famers Jam The Waldorf

Following the induction of the Rolling Stones, Stevie Wonder, Dion,
the Temptations, and the late Otls Redding into the Rock and Roll
Hall Of Fame, the honorees and two dozen more famed arlists
broke into a 45-minute jam session. Fictured (I-r) are attendees
Bruce Springsteen, Temptations stalwart Dennis Edwards, previous
inductee Little Richard, and Dion DiMucci. Amid rumors of a Stones
reunion tour, this year's ceremonies also saw producer Phil Spector
and pioneer artists Bessie Smith, the Soud Stirrers, and the Ink Spots
inducted. Photo: Larry Busacca

Industry’s Most Active Job Market

istorv.com

WIOQ Does CHR/
Dance In Philly

Marder VP/GM, Driscoll PD, DeJohn GSM

EZ Communications has
named KIIS-FM/Los Angeles
Production Director Mark Dris-
coll PD of its newest acqui-
sition, W10Q/Philadelphia. The
station closed at midnight last
Thursday (1/19), dropped its
Gold format at 7:18 the next
morning, and switched to a
dance-oriented CHR as the
“New Q102.”

Former crosstown WSNI VP/
GM Mike Marder has been
named VP/GM at WIOQ, and
will join the station following
the expiration of his non-
compete agreement with Pyr-
amid near the end of February.
Also coming over from WSNI is

GSM Gus DeJohn, who will
serve in the same capacity.

EZ President Alan Box told
R&R, ‘‘Going in we did more re-
search than on any other ac-
quisition we’ve been involved
with. We’ve got a solid plan and
will be at the top soon.”

He added, “I’'m glad to have
Mike running the station, be-
cause he’s a knowledgeable
market and industry veteran.
We're also happy about Gus
coming onto the team to build a
solid sales effort. And Mark’s
expertise is nothing short of
phenomenal; I feel he’ll bring
us instant success.”

WIOQ/See Page 32

Page 59


www.americanradiohistory.com

EDIE BRIGKELL
&t NEW BOHEMIANS

18
9

KYLIE MINOGUE

| ma—



www.americanradiohistory.com

STATION STAYING AC

Berger PD At KIOIl
As Cole Prgmtd

Larry Berger

Larry Berger, PD at WPLJ/New
York for nearly 15 years, has been
named PD atFairmont Broadcast-
ing AC outlet KIOI (K101)/San
Francisco. He takes the place of
Bobby Cole, who had been handling
programming duties since his pro-
motion from PD to VP/Program-
ming, FM Stations. Cole now has
been promoted to VP/Program-
ming and will be responsible for
overseeing the programming of all
Fairmont stations.

e T

Wailin
Elevated To
KNEW PD

Jon Wailin

Eight-year KNEW/Oakland-San
Francisco morning man Jon
Wailin has been named PD for the
Malrite AM Country outlet. He re-
places the exiting Jay Christian,
who joined the station as PD/after-
noons last July.

KNEW & KSAN OM Lee Logan
said, “Jon has been the spritual
team leader, and now has the op-
portunity to do that in a job posi-
tion. He brings a great deal of mar-
ket experience to the job and has
an energy level that will crank up
the station a couple of notches.”

Wailin told R&R, “I was perfect-
ly content to do mornings, but the
station started to lose a little of its
momentum and direction, so I
stepped forward and said I'd like
the opportunity to get KNEW back
where it should be. The Malrite
people decided to let me do it, and

WAILIN/See Page 32

Bobby Cole

Fairmont President/COO John
Hayes said, ‘“The Fairmont FM
stations have become AC market
leaders in a short time as a result
of Bobby Cole’s contributions. I
look forward to having his involve-
ment in our AMs, as well.

“Larry Berger is one of the few
outstanding PDs in America,”
Hayes added. “I know that he will
be a great asset to K101.”

K101 VP/GM Nick Marnell told
R&R, ‘‘Larry Berger is one of the
best in the business, and we're
ready to take this station to the top
of the market. In no uncertain
terms, let me say there’s a com-
mitment from this company to con-
tinue being a Full-Service AC serv-
ing the Bay Area.”

Noted Cole, “I'm very excited
about my new responsibilities. I'm
also delighted that Larry Berger is
joining K101, as he brings a lot of

BERGER/See Page 32
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ngds Now
KACE PD

KACE/Los Angeles’s Steve
Woods was upped from interim PD
to PD Tuesday (1/24). He succeeds
Pam Wells, who previously moved
to middays at the station.

KACE VP/GM Rickey Tatum
toldR&R, “‘Steve had functioned as
interim PD over the past couple of
months, and during that time he
showed us that he definitely de-
serves the shot at taking us where
we want to go. At this moment no
fulltime changes are planned, and
Steve will continue doing morn-
ings.”

Woods, a Los Angeles native and
18-year radio vet who has also pro-
grammed the market’sKDAY and
KJLH, commented, “It’s a unique
opportunity, because this is the
first time I've had a real challenge
as opposed to sitting at a station
that was number one and inher-
iting a situation. I'm going to take

WOODS/See Page 32
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Gorlick, Tenenbaum Atco
Promotion Directors

Mark Gorlick

Industry promotion vets Mark
Gorlick and Bruce Tenenbaum
have been named to newly-created
positions as Directors/National
Promotion for Atco Records. The
pair will report to VP/National
Promotion Craig Lambert.

“These appointments are part of
the continuing revitalization of At-
co,” observed Lambert. “Bruce
and Mark will contribute an abun-
dance of experience and profes-
sionalism to the team. Their skills
are of unquestionable value in the
development of our current and fu-
ture roster within the radio com-
munity."

Matthews OM At

WGAR-AM & FM/Cleveland PD
Allen Matthews has been named
OM at Nationwide’s WDJO &
WUBE/Cincinnati and PD at
WUBE, effective January 30. He
succeeds Mike Chapman, who left
to form his own consultancy two
weeks ago.

WDJO & WUBE VP/GM Bob
Backman told R&R, “Allen’s a
winner with a phenomenal track
record. He’s enthusiastic, detail-

WDJO & WUBE

oriented, a positive motivator, and
a street fighter. Working together
is going to be great.”

Matthews, who was raised 80
miles north of Cincinnati and
whose wife is a native of the city,
commented, “WUBE is a great
place; you can’t ask for a better
company (Great America), man-
agement, or people. It’s ready to
not only be the dominant Country

MATTHEWS/See Page 32

Bruce Tenenbaum

Gorlick had been National Pro-
motion Director at Uni Records
since last year. He previously held
local promotion responsibilities for
Atlantic in Denver, Seattle, and
Los Angeles. He also served as
West Coast Promotion Director for

the label. ATCO/See Page 32
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Sevenno VP/GM
At WCKY
& WWEZ

WFOG/Norfolk VP/GM Tom
Severino has been appointed VP/
GM at Federated Media’s WCKY
& WWEZ/Cincinnati. He succeeds
Phil MeDonald, who leaves to head
the group’s new Broadcast Prod-
ucts division.

Severine told R&R, “I’m an Ohio
boy, so it’s like being back in my
territory. These are good facilities,
and I'm really enthusiastic about
the future. I'm feeling my way
around, learning the market, the
competition, and strengths and
possible areas of improvements of
our stations.”

Prior to joining WFOG two years

SEVERINO/See Page 32
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L.A.’S URBAN CLIMATE IMPROVES

Los Angeles Urban stations have been
plagued by poor signals and ratings to match.
But this past book showed gains for KJLH
and KACE, while KDAY lost some ground to
dance/rap jukebox KIIS (AM). The
programmers on the battle lines analyze the

results.
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NEWS

WBZN Lets Amann Come In As PD

NAC WBZN/Milwaukee MD
Steve Amann has been elevated to
PD. He replaces Dave Jonasen,
who joins crosstown AC WLTQ as
Promotion Director. Amann con-
tinues doing PM drive and retains
his MD title.

Amann told R&R, “I've felt very
closely tied into this format since I
got involved with the station. Our
latest numbers have moved us up a
full point 12+. This gives us every
reason to believe we’re going to be
here for some time. There had
been some speculation about a for-
mat change, because the numbers
hadn’t been kind to us until this
book.

“We have new owners (Channel
One) coming here in three weeks,
and we're right on target and
ready to improve what we have
right now,” he added. ‘“The new
owners feel, as we do, that this for-
mat will continue into the 1990s.”

While Amann doesn’t plan major
changes, he indicated he might
open up the station’s playlist a bit.
“We may experiment with some
AC vocals,” he explained. “We
want to continue to be on the cut-
ting edge of breaking new artists
like Tuck & Patti, Tracy Chapman,
Toni Childs, and Bobby McFerrin.
We’'ve forced some of the ACs to
jump on some things a lot sooner
than they would have. We're filling
a big niche, and are hip and pro-
gressive.”’

Amann was the first person
hired by WBZN when it adopted its
NAC format in October 1987. Previ-
ously, he worked for five years as
Asst. District Manager for Music-
land, and at Milwaukee stations
WRKR and WQFM.

In the fall Arbitron, WBZN rank-
ed 15th 12+ (2.2); in the corre-
sponding Birch, it tied for 14th
(1.8).

GREENBERG WHK GSM

Kunz Tapped As GSM At WMMS

Dan Kunz, GSM at TK Commun-
ications’ WHOO & WHTQ/Orlando,
has been named GSM at Malrite’s
WMMS/Cleveland. Concurrently,
WHK & WMMS LSM Art Green-
berg has been appointed GSM at
Business News & Information out-
let WHK.

WHK & WMMS VP/GM Chuck
Bortnick told R&R, “Dan is one of
the best retail-oriented GSMs in the
industry. Art has served Malrite
successfully for 11-plus years in
Cleveland, making him the best
possible person to develop our
sales effort at ‘Business Radio
1420."”

Kunz, who spent nearly five
years with TK, also was GSM at
TK’sKLUV/Dallas and was an AE
at WSHE and WNWS, both in Mi-
ami. He commented, “I’ve always
wanted to be on center court, and
this is it.”

Greenberg remarked, “This is a
great opportunity not only for Mal-
rite to see WHK form its own niche
in the market, but for me to one
day become Station Manager at

MCA Signs Medeiros

Glenn Medeiros recently inked with MCA Records, which will rerelease his
Amherst Records album “Not Me" in February. Shown are {I-r) MCA Records
President Al Teller, Medeiros, MCA Exec. VP/GM Richard Palmese, and VP Kathy
Nelson.

Six-month WMET/Gaithers-
burg, MD PD Sterling Scott has
joined the market’s WMMJ/Be-
thesda, MD in a similar capacity.
He replaces Tom Gauger, who
leaves the station today (1/27). PM
driver Dennis Daley will move to
Gauger’s AM drive slot, and Scott
will assume PM drive duties.

Scott told R&R, “We’re going to
try to make this one of America’s
great new AC stations. The station
has been using a reel-to-reel music

WYNF/Tampa-St. Petersburg
PD Carey Curelop has been given
additional duties as PD for AM
Country sister station WSUN. He
replaces Jack Russell, who re-
mains with the station as Produc-
tion Director/afternoon personali-

ty.

WSUN & WYNF VP/GM Shawn
Portmann said, “Carey is one of
the most talented programmers
around and his accomplishments
at WYNF are evident. Having him
program both stations gives us the
ability to make the most of his
many talents.”

Curelop told R&R, ““Our goal is
to make WSUN & WYNF the num-
ber one combo in the city. WSUN
has a good staff, and we expect to
see some growth over the next
year.”

WSUN, a CBS 0&O, joined the
CBS Radio Network in late Decem-
ber and will carry various net news
elements.

Curelop has been WYNF PD
since 1986, a position he also held
from 1983-1985. He also program-
med WSUN for six months in 1985
prior to leaving for the PD post at
WABX/Detroit.

EVER!
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OUR BIGGEST!
OUR BEST...

Our most complete
Power Marketing™
Promotion. It has
already delivered
outstanding sales

promotion/vendor
dollar sources..
little or no inventory.

.with

service, but we're going to pro-
gram our own music. We're going
to be a tighter station and give it
some guts. Within the next three
weeks there will be some drastic
changes concerning programming
and promotions. Nick Bazoo (Fer-
rara) taught me how to make pro-
gramming fun for the listener, so
we’'ll have fun.”

Prior to his stint as WMET PD
Scott worked as an air talent at
WZGC/Atlanta and WEZB/New
Orleans.

In the fall Arbitron and Birch
sweeps, WMMJ failed to reach a
1.0 share 12+ in the Washington
book.

Hogan GM
At KJR & KLTX

Bob Hogan
KJR & KLTX/Seattle GSM Bob

Hogan has been promoted to GM,
succeeding Jackson Dell Weaver.
A search is underway to find a new
GSM for the stations.

Hogan told R&R, “Everything’s
on course here. Both stations had
good books, and we have quite an
extensive media campaign run-
ning right now for both — every-
thing from television to outdoor to
transit to direct mail. We're look-
ing for a KJR PD to handle day-to-
day responsibilities and work un-
der OM Rick Scott. KLTX is still
filling the niche with ‘Less Talk.’
We stand alone in that vein —
we're it.”’

Hogan joined the combo a little
more than a year ago. He previous-
ly spent seven years at KKHT/
Houston as AE, NSM, and finally
GSM. He was also an AE at
WRNO/New Orleans.

AC KLTX tied for 14th 12+ (2.7)
in the fall Arbitron, while Classic
Rock KJR was tied for 21st (1.6). In
Birch, KLTX and KJR (each with
1.5 shares) tied for 22nd.

Former KATZ/St. Louis VP/GM
Charles Richardson has been ap-
pointed VP at the six-station Davis
Broadcasting chain, where he will
also serve as GM of the company’s
WOKS & WFXE/Columbus.

“In addition to supervising our
Columbus property,” said Rich-
ardson, ‘‘I will be helping company
President Greg Davis with

Richardson VP For Davis Chain

business matters.”

Richardson’s new duties had
been handled by Davis, who will
now spend more time with cor-
porate affairs.

Davis also owns properties in
Macon and Augusta, GA. Richard-
son said all of the company’s FMs
are Urban-formatted, and its AMs
are all Gold/Gospel.
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PAT CLAWSON

Court Puts Indecency Ban On Hold

A federal appeals court has granted broadcasters a
reprieve from the FCC’s planned 24-hour ban on indecen-
cy. On Monday (1/23) a three-judge panel of the US Court
of Appeals for the District of Columbia ordered the FCC
not to implement a new rule that would eliminate the cur-
rent midnight-6am ‘‘safe harbor’’ for indecent program-

ming.

That rule, which was mandated
last year by an act of Congress,
was to have taken effect on Friday
(1/27). The court’s decision to
block its implementation is seen as
an early victory for a coalition that
is seeking to have the indecency
ban declared unconstitutional.

“It's a very good sign,” said pub-
lic interest lawyer Andrew
Schwartzman. “The judges would
not have granted us the stay unless
they felt we had a reasonable
chance of prevailing in our

““The judges would not
have granted us the
stay unless they felt we
had a reasonable
chance of prevailing in

our appeal.’”’
—Andrew Schwartzman

dustry and public interest groups
involved in the coalition are NAB,
ABC, CBS, NBC, NPR, Action For

court, coalition attorney Timothy
Dyk said a total ban on indecency
would contradict “rules that have
existed implicitly for 50 years and
explicitly for a decade.” Specifical-
ly, he added, eliminating the safe
harbor would run counter to a 1988
decision in which the appeals court
upheld the policy of ‘“‘channeling”
indecent broadcast material to
those hours when children are less
likely to be listening or watching.
Allowing the new rule to take ef-
fect, Dyk said, would cause broad-
casters ‘‘irreparable harm” by vio-
lating their First Amendment
rights.

In contrast to the polite hearing
Dyk received, FCC staff attorney
Sue Ann Preskill was practically
set upon by the judges, who de-
manded to know how the Commis-
sion could justify a total ban on in-

This jerry-rigged tower set on the Capitol steps was radio’s front-row seat
for the January 20 inauguration of President Bush. Among the networks
that provided their affiliates with live coverage of the swearing-in ceremony
were ABC, AP, CBS, Mutual, NBC, NPR, United Stations, and UPI. Follow-
ing the oath-taking, many of the newshounds scrambled down to Penn-
sylvania Avenue, where they kept their listeners updated on the Inaugural
Parade.

“That’s some kind of channeling.
It’s also known as deep-sixing.”

The judges also seemed unmov-
ed by Preskill's argument that
Congress could impose a total in-
decency ban because it has a com-
pelling interest in protecting
children.

Preskill’s task was made more
difficult by the judges’ apparent

nion of the DC Circuit they simply
put a rider on a bill.”

FCC General Counsel Diane
Killory was philosophical about the
reception the Commission receiv-
ed. “We put forth the best argu-
ment we could,” said Killory. “We
think there is room in the case law
to defend the constitutionality (of a
total indecency ban).”

appeal.” Children’s Television, and the decency in light of the court’s sup- belief that Congress’s move to
Schwartzman represents some  ACLU. port for channeling. When Preskill  legislate an indecency ban repre- The court’s order prevents the
of the 17 organizations that have ‘Irreparable Harm’ responded that the FCC believes  sented an attempt to end-run the FCC from implementing the inde-
asked the US Court of Appeals for Avoided indecent broadcast material canbe  court’s 1988 pro-channeling deci- cency ban until after the coalition’s
the District of Columbia to review ) channeled off the air and into such  sjon. “There is a problem,” said appeal has been resolved, a pro-
the constitutionality of a total in- In arguing for the stay before ‘nonbroadcast” media as video- Judge Ruth Ginsburg. “If Congress  cess that could take a year or
decency ban. Among the media in-  what appeared to be a sympathetic  tapes, Judge Abner Mikva said, doesn’t like a Constitutional opi- more.
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FCC Offers Suggestions
For Avoiding EEO Trouble

Broadcasters who attended this week’s FCC confer-
ence on equal employment opportunity received some
high-level guidance on how to avoid running afoul of the
Commission’s EEQO policies — guidance one industry rep-
resentative said was long overdue.

In a Tuesday morning (1/24) ses-
sion on EEO compliance, Mass
Media Bureau Deputy Chief Rod
Porter offered an attentive au-
dience of communications lawyers
and executives an outline of what a
station must do in order to meet the
“best effort”’” standard for minority
recruitment. Among his recom-
mendations:

» Establish a network of legit-
imate sources for minority job can-
didate referrals. Typical sources
include local schools with a large
minority enrollment, government
job placement programs, and in-
dustry groups such as American
Women in Radio and Television
and the National Black Media Co-
alition.

» Get referrals from these
sources for every job opening. If
the station is unable to come up
with any minority candidates for a
particular opening, it may be time
to reevaluate and revamp the sta-
tion’s minority referral network.

¢ Keep careful records of all
referrals and all contacts with
referral sources.

» Review the success of the mi-
nority recruitment program on a
regular basis — not just before li-
cense renewal time. Failure to en-
gage in “ongoing self-assessment’’
of a recruitment program is one of
the most common EEO mistakes
stations make, according to
Porter.

e Educate all department heads
and managers as to the importance
of following proper EEO pro-
cedures.

* Remember that the full EEO
procedure must be carried out for
every vacancy that must be filled,
not just when the station is looking
to replace a departed minority em-
ployee.

According to Porter, 24 broad-
cast stations have come under
close scrutiny for their minority
hiring practices since the Commis-

sion adopted the ‘best effort”
policy in April 1987. Sixteen of those
stations were penalized in some
fashion for EEO violations. The
most common punishment: added
EEO reporting requirements.

“There is no safe harbor in these
regulations,”’ said Porter. “There
is no longer the presumption of
compliance based on having the
proper number of minorities on
staff. Stations must apply their
best efforts on every job opening.”

But NAB Associate General
Counsel Steven Bookshester, who
also addressed the session, casti-
gated the FCC for not making its
EEQ guidelines clear to broad-
casters. “It was nice of Rod to
share what he has gleaned from
these various (EEO) rulings,” said
Bookshester. “Because the fact is
the FCC doesn’t do a very good job
of telling broadcasters what they
are supposed to be doing.”

Bookshester said it is unfair for
the Commission to punish stations
for violations of EEO rules that
have been reinterpreted several
times in recent years. “If we’re go-
ing to have regulation, let’'s tell
people what that regulation is,” he
argued.

NEWS BRIEFS

American Network
Group Goes Public

Radio syndicator American Network
Group Inc. successfully completed a
$5 million initial public offering of com-
mon stock and warrants Tuesday
(1/24).

The Nashville, TN-based company
operates state radio networks serving
approximately 209 station affiliates in
Tennessee, Kentucky, and South
Carolina. ANG is headed by Chairman
John Casey, a Boston insurance ex-
ecutive, and President Frank Spal-
luzzi, a management consultant. The
company's board includes Director
Thomas Heinsohn, a CBS sports-
caster who is the former coach of the
Boston Celtics basketball team.

ANG reported razor-thin earnings of
$24,137 on total revenues of $4.5
million for the fiscal year ending March
31, 1988.

Proceeds of the offering will be used
for working capital and to retire debt
The company atso intends to acquire
radio stations, additional state radio
networks, and university sports broad-
cast rights agreements

Underwriter J.T. Moran & Co. an-
nounced the offering of one million
units at $5 per unit. Each unit con-
sisted of three shares of common

stock and one redeemable stock pur-
chase warrant. The company’s stock is
traded via NASDAQ under the symbols
“AMNT” and “AMNTU.”

Acquisitions Seminars

Announced

Plans for two major radio acquisitions
conferences have been announced for
February. Miami law firm Leibowitz &
Spencer is holding a one-day session
on the nuts-and-boits of station trading
at the Ramada Renaissance Hotel in
Atlanta February 10. Panelists include
Blackburn & Co. partner Dick Black-
burn, broadcast banker Bob Maccini
from Chapman Financial Services,
and Broadcast Iinvestment Analysts
CEO Tom Buono.

Buono and BIA will take their “In-
vesting In American Radio” road show
for entrepreneurs to New York's Hotel
Inter-Continental February 23-24. Co-
sponsored by American Radio pub-
lisher Jim Duncan, the seminar will
cover the latest financing techniques
and new tax law developments. Panel-
ists include Emmis Broadcasting
Chairman Jeff Smulyan, NewCity
Broadcasting CEQO Dick Ferguson,
Sconnix Broadcasting partner Randy
Odeneal, and broker Gary Stevens.
Former FCC Chairman Mark Fowiler is
slated as keynote speaker.
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Frischling Buys St. Louis
Combo For $6.5 Million

McDonald Expands Empire With $2 Million Michigan Capital Combo;
Hadden Brokers Trio Of Florida Deals

KXOK & KLTH/St. Louis
PRICE: $6.5 million (approximate)
BUYER: Saul Frischling, who also
owns WLTJ/Pittsburgh, PA.

SELLER: Chester Broadcasting Inc.,
owned by Eugene John Connolly.
FREQUENCY: 630 kHz; 97.1 MHz

POWER: 5 kw; 100 kw at 560 feet
FORMAT: News/Talk; NAC

BROKER: Michael Bergner of H.B.
LaRue Media Brokers

COMMENT: Chester purchased the

AM in April 1985 for $2 miillion, and the
FM in October 1986 for $3.5 million.

KWYD+FM/Security

(Colorado Springs)

PRICE: $1,060,000

TERMS: Asset purchase for
$1,060,000. Escrow deposit
$50,000, with additional $865,000
cash at closing. Five-year promissory
note for $145,000 at ten percent in-
terest, with moratorium on any pay-
ments for first year. Interest payments

due quarterly beginning in second
year, with principal payable in $10,000
annual instaliments on the third and
fourth years, with a final balloon pay-
ment of $125,000 due on the fifth an-
niversary of the closing date. Separate
five-year consulting agreement for
$400,000, payable in annual install-
ments of $80,000 each.

BUYER: Optima Communications
Inc., owned by Joseph McCoy Ill, Ed-
ward Klimek, and James Bond Jr.
Bond also owns WKJX/Elizabeth City,
NC and KQLA/Ogden, KS.

SELLER: KWYD-FM Radio Partners,
owned by Edward Patrick, Romayne
Patrick, Richard Martin, and John
Torbet. Patrick and Martin also own
KWYD/Colorado Springs, CO.
FREQUENCY: 105.5 MHz

POWER: 3 kw at 2230 feet

FORMAT: Religious
BROKER: Pat Thompson Co.

WKGT/Century (FM CP)
PRICE: $232,000

TERMS: Buyer to extinguish outstand-
ing seller note for $70,000, and as-

sume other notes for $162,000.
BUYER: Ziffle Broadcasting Co. Inc.,
owned by Richard Lott, Patricia Lott,
Gordon Towne, and Jerry Spencer.
SELLER: Southern Breeze Communi-
cations Inc., owned by Jerry and
Jeanette Spencer. He also owns an in-
terest in WRBK/Flomation, AL.
FREQUENCY: 105.1 MHz

POWER: 3 kw at 300 feet

WINV/Inverness

PRICE: No cash consideration for 60%
TERMS: The seller will receive 40% of
the stock of the buying corporation. If
the station is resold prior to 1994, the
sellers will receive the greater of
$75,000 or 40% of the sale price.
BUYER: WINV Inc., owned by Robert
and Karen Webb. They also own
KLRK/Vandalia, MO and KUUL/Gal-
lup, NM, and are applicants for a new
FM at Marco, FL.

SELLER: Kibbey Broadcasting Serv-
ices Inc., owned by Richard Kibbey
and Corrine Calvasina.

FREQUENCY: 1560 kHz

POWER: 5 kw daytimer

FORMAT: Nostalgia

ABS COMMUNICATIONS, INC.

(Kenneth A. Brown and Jon Sinton, Principals)

has acquired

WPVA/WKHK-IM
Richmond (Colonial Heights), Virginia

for
$7,000,000

from

WPVA, INC.
(Alan R. Brill, President)

We are pleased to have served as
exclusive broker in this transaction.

BLACKBUN\I@(E)WANV

I N C O R

O R A T

WASHINGTON, D.C. 20036
1100 Connecticut Ave.,, NW
(202) 331-9270

ATLANTA, GA 30361
400 Colony Square
(404) 892-4655

Media Brokers & Appraisers Since 1947

CHICAGO, IL 60601
333 N. Michigan Ave.

(312) 346-6460

BEVERLY HILLS, CA 90212
9465 Wilshire Blvd.
(213) 274-8151
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TRANSACTIONS AT A GLANCE

j_‘f_Beals So Far mJ 989
 $123,052,000
' Total Stations Traded This 1 Year: 44

This waek s Action: $16.702, nun
Tntai Stations Traded This Weak 29

w

Deal Of The Week:

® KXOK & KLTH/St. Louis $6.5 million

SKWYD-FMSecurity (Colorade Springs), CO $1.080,000
SWHRATIContury, FL (FM CP) 5232000
SWIiNVimrerness, FL No cash conaideration for 80%
#WDSR & WOPD/Lake Gity, FL 51.3 million
SWLSFiNaples, FL (FM CP) $400,000
SW5SUZIPalatka, FL $250,000

SWFEZ/Williston, FL 5400,000

SWDEC-AM & FM/Americus, QA $450,000
SWIDW-AM & FMiCorydon, GA $700.000
#WILSIValdosta, GA No cash consideration
SWERMDundes, IL $1.5 million

#KSIClarinda, 1A $180,000

SKCLFMNew Roads, LA $230,000

SWILE-AM & FMiLansing, Ml 52 million (approximate)
SKQCA/Canton, MO 5250 000 ;i
SKLRK!Vandalia, MO 5100 000
I)HKHC.I'PII‘EMP'"!"' MNJ 5250000

SHPAB-AM & FM/Redmond, OR $500.000

#FM CPiSalladasburg, PA 55000

® KEYW Austin, TX Mo cash consideration
SKGARMercedes, TX £300,000

BKOZA/Odassa, TX $85,000

WDSR & WQPD/Lake City
PRICE: $1.3 million

BUYER: ARSO Radio Corp., owned by
Jesus Soto, who also owns WPRN/
San Juan, PR.

SELLER: Holder Media Inc., owned by
Hugh Holder.

FREQUENCY: 1340 kHz; 94.3 MHz
POWER: 1 kw; 3 kw at 300 feet
FORMAT: Country; AC

BROKER: Hadden & Associates

WLSF/Naples (FM CP)
PRICE: $400,000

TERMS: Cash

BUYER: Southwest Florida Educa-
tional Corp., headed by Byron Camp-
bell.

SELLER: Miami Christian College
Inc., headed by J. Davis Morrison.
FREQUENCY: 90.9 MHz

POWER: 100 kw at 500 feet

WSU2Z/Palatka

PRICE: $250,000

BUYER: Gregory Merrick of Grand Is-
land, NE.

SELLER: WSUZ Inc., owned by W.
Don Sports. He also owns WCLA-AM
& FMI/Claxton, GA.

FREQUENCY: 800 kHz

POWER: 1 kw

FORMAT: AC

BROKER: Hadden & Associates
COMMENT: Plans were announced
last May to sell this station for
$300,000, but the deal was never
completed.

WFEZ/Williston
PRICE: $400,000
BUYER: Bogi Broadcasting Co., own-
ed by Maurice Negrin. He also owns

WWXX/Alpharetta, GA.

SELLER: Gulf To Bay Broadcasting
Co., owned by Reagan Smith.
FREQUENCY: 92.1 MHz

POWER: 3 kw at 525 feet

FORMAT: AC

BROKER: Hadden & Associates
COMMENT: This station was last sold
in June 1987 for $564,725.

WDEC-AM & FM/Americus
PRICE: $450,000

TERMS: Escrow deposit $10,000,
with total cash payment of $100,000
at closing. Sixteen-year promissory
note for $350,000 at ten percent in-
terest, payable in monthly installments,
first year interest-only.

BUYER: Guest-Mattox Broadcasting
Inc., owned by Andrew Guest and G.
Troy Mattox. They also own WKUB/
Blackshear, GA and recently announc-
ed plans to buy WMJM & WFAV/Cor-
dele, GA.

SELLER: Americus Broadcasting Co.,
owned by Conway Smith and Violet
Smith. They also own WTTL/Madison-
ville, KY.

FREQUENCY: 1290 kHz; 94.3 MHz
POWER: 1 kw daytimer; 3 kw at 300
feet

FORMAT: CHR

WJDW-AM & FM/Corydon
PRICE: $700,000

TERMS: Escrow deposit $70,000,
balance due cash at closing.

BUYER: Power Communications Inc.,
owned by Marcia Greenberg andLin-

Continued on Page 10
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How does it feel
to be treated

like a

“ Not very good, we're sure. y
There’s no way to avoid this feeling when you're Number of stations represented.
just one of 10, 12 or 20 stations that are being A ‘

represented by one of the megareps. MegarepA I!egarep B,

So if you're beginning to get that sinking feeling h[wnr:”ki; gt 22 = g
of becoming just a supplier of inventory, we have a C?lsicagge‘g.s Gt T
way for you to escape the "numbers game.” San Francisco 9 12

Move to a place where you don’t have to Boston A3 i LE,
compete for attention. Washington 10 12

At Eastman, you're an individual station with a
unique personality, not a commodity. We don’t blur ~ Source: SRDS, July 1, 1988
the competitive differences between stations.

In fact, our people work overtime to understand
your individual market, station and audience. They

look for ideas and values that contribute to your L of Statioas Mipresimod.

getting a higher price for your product. In the top Eastman Radio.

20 markets, where Eastman reps a leading station, New York 2

the market cost per point has increased 11 percent Los Angeles 2.

in two years. - Chicago i v
Does your rep really sell your station the way - San Francisco 1

you want it sold. . .or is it just price and ratings? If Boston % :

you're ready to be sold on quality, not just quantity, Washmgton e
give Eastman a call at (212) 581-0800. AR

EASTMANE AT

The alternative to the megarep.
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TRANSACTIONS

Continued from Page 8

da Burbridge. The company is an ap-
plicant for a new FM at Austin, IN.
SELLER: Lifestyles Inc., owned by
Jon Walsh and Dennis Hill.
FREQUENCY: 1550 kHz; 96.5 MHz
POWER: 250-watt daytimer; 3 kw at
300 feet

FORMAT: AC

BROKER: Thoben-Van Huss

WZLS/Valdosta

PRICE: No cash consideration
TERMS: Stock transaction in exchange
for release of indebtedness.

BUYER: Michael Howard and Mary
Howard.

SELLER: Yvonne Fason is reducing
her ownership of Multi-Media Broad-
casting Inc. from 66.66% to 6.5%
FREQUENCY: 96.7 MHz

POWER: 3 kw at 300 feet

FORMAT: CHR

WCRM/Dundee
PRICE: $1.5 million

BUYER: Atlantic Morris Broadcasting
Inc., owned by Mike Gettings.
SELLER: CLW Communications
Group, owned by James Leverett.

FREQUENCY: 103.9 MHz
POWER: 3 kw at 287 feet

FORMAT: Contemporary Christian
BROKER: Bob Mahlman Jr.
Mahiman Co.

of the

°*v=m-m%
i

disaintod ol

KQIS/Clarinda

PRICE: $190,000

TERMS: $20,000 escrow deposit,
balance due cash at closing.

BUYER: KMA Broadcasting L.P., own-
ed by Edward May Jr., Edward May
Sr., Eleanor May, Annette Marra, and
Karen Sislo. They also own WKTY &
WSPL/LaCrosse, WI.

SELLER: G.O. Radio Ltd., owned by
Glenn Olsen.

FREQUENCY: 106.3 MHz

POWER: 3 kw at 300 feet

FORMAT: AC

COMMENT: This station was sold for
$139,500 in May 1987.

COUNTRY
S 1

M U
ASSOCIATION

% ;,_;:,,;\f £

KCLF/New Roads

PRICE: $230,000

BUYER: New World Broadcasting Co.
Inc., owned hy Roosevelt Gremillion,
Emest Johnson, and Rupert Richard-
son.

SELLER: D&L Broadcasting Ltd.,
owned by Jack Davenport and John
Camp.

FREQUENCY: 1500 kHz

POWER: 1 kw daytimer

FORMAT: AC

COMMENT: This station was sold for
$70,000 in May 1986

WILS-AM & FM/Lansing
PRICE: $2 million (approximate)
BUYER: MacDonald Broadcasting
Co., headed by Kenneth MacDonald
Sr. The company also owns WSAM &
WKCQ/Saginaw, Ml; WATT & WWLZ/
Cadillac, Ml; andWWPZ & WMBN/Pe-
tosky, MI.

SELLER: Northstar Broadcasting of
Dallas, TX, headed by COO Michael
Delier.

FREQUENCY: 1320 kHz; 101.7 MHz
POWER: 5 kw day/1 kw night; 3 kw at
180 feet

FORMAT: AC

e

KQCA/Canton

PRICE: $250,000

TERMS: Asset sale for $150,000.
Cash payment of $70,000. Promis-
sory note for $80,000. Additional non-
compete agreement for $100,000,
payable in monthly instailments for five
years.

BUYER: Bick Broadcasting Co., own-
ed by Frank and James Bick of St.
Louis, MO and James Janes of Pal-
myra, MO. They also own KHMO/Han-
nibal, MO; KiDS/Paimyra, MO; and
KSIS & KCBW/Sedalia, MO.

SELLER: Lewis & Clark Broadcasting
Inc., owned by Robert Ayers.
FREQUENCY: 102.3 MHz

POWER: 3 kw at 300 feet

FORMAT: AOR

KLRK/Vandalia

PRICE: $100,000

TERMS: $15,000 cash down pay-
ment, two notes totalling $85,000.
BUYER: Herion Broadcasting, owned
by Bobby andLydia Hearion of Union
City, TN.

SELLER: Webb Communications,
owned by Robert and Karen Webb.
They also own KUUL/Gallup, NM and
are applicants for a new FM at Marco,
FL.

FREQUENCY: 100.1 MHz

POWER: 3 kw at 300 feet

FORMAT: AC

COMMENT: This station was soid for
$45,000 in April 1988.

WXMC/Parsippany

PRICE: $250,000

BUYER: Roman Bohatiuk of Newark,
NJ.

SELLER: Robert Coppinger, Jack Da-
daian, Louise Tonning, Tom Fouroun-
jian, and John Mulderrig are selling
their collective 92% interest in Lake-
land Broadcasting Corp.
FREQUENCY: 1310 kHz

POWER: 1 kw daytimer

FORMAT: Nostalgia

COMMENT: This station was sold for
$172,000 in January 1986.

Ninowski Opens
Consulting Firm

Veteran broadcast broker Ron-
ald Ninowski is resigning as Presi-
dent of Washington-based Gam-
mon & Ninowski Media Invest-
ments Inc. to open a new financial
consulting firm and venture capital
fund.

Ninowski will become Chair-
man/CEQ of QuestStar Financial
Corp. The McLean, VA-based com-
pany will provide investment bank-
ing and financial consulting serv-
ices to the communications and en-
tertainment industries.

QuestStar says it has a knowl-
edge base equal to over 100 years of
expertise in the broadcast indus-
try. Other industry heavyweights
serving as officers and directors of
the firm include former FCC
Chairman Mark Fowler; broad-
cast consultant Horace Gross, who
co-founded the Frazier Gross &
Kadlec appraisal firm; and former
Metromedia Television Exec. VP
Hal Christiansen.

Ninowski says the group is also
forming QuestStar Communica-
tions Partners, a branch which will
make equity investments in, or
provide mezzanine loans to, grow-
ing media properties.

Allen, Sanders, lreiand, and Evers.

COMMONWEALTH DEALS TOASTED — Emptying his pockets to put
$14,800,000 in the hands of Biil Sanders and Jamie Ireland is Dex Allen of
Commonwealth Broadcasting. Commonwedalth simultaneously sold its
KROY/Sacramento to Great American Broadcasting and purchased KRZY
& KRST/Aibuquerque for $8. 1 million from Sanders and KMZQ/Las Vegas
from Olympic Broadcasting, of which lIreland is Chairman. Elliot Evers of
Media Venture Partners brokered all the transactions. Pictured are (I-r)

KPRB-AM & FM/Redmond
PRICE: $500,000

BUYER: Redmond Broadcasting
Group Inc.,, owned by Donald Mc-
Coun. He also owns KUIKMHillsboro,
OR.

SELLER: BBS Communications Inc.
and Bachelor Broadcasting Co. Both
companies are principally owned by
Donald Smullin, who also ownsKLOO
& KFAT/Corvallis, OR.

FREQUENCY: 1240 kHz; 102.9 MHz
POWER: 1 kw; 25 kw at 354 feet
FORMAT: Country

BROKER: William A. Exline Inc.

T
b et

FM CPiSalladasburg

PRICE: $5000

TERMS: Cash

BUYER: North Penn Broadcasting
Inc., owned by Harold Fulmer lli. He
also owns WOBG & WQXA/York, PA;
WXKW/Allentown, PA; WMGH/
Tamaqua, PA; WLSH/Lansford, PA;
and WMIM & WSPIMt. Camel-
Shamokin, PA.

SELLER: Salladasburg Broadcasting
Co. Inc., principally owned by David
Donlan and William Levin. Donlan is
GM of WMIM & WSPI/Mt. Carmel-
Shamokin, PA.

FREQUENCY: 95.5 MHz

POWER: 3 kw at 300 feet

KEYU/Austin

PRICE: No cash consideration

TERMS: Transaction is part of a bank
foreclosure action with no cash involv-
ed.

BUYER: KEY}FM Partners L.P., head-
ed by general partner Degree Com-
munications Associates lll Partner-
ship. Degree is headed by radio pro-
gramming consultant Kent Burkhart
and Patsy Burkhart.

SELLER: Hicks Communications
Partnership L.P., headed byR. Steven
Hicks. He also owns KLVI & KYKR/
Beaumont-Port Arthur, TX; WTAW &
KTSR/College Station, TX; and WSIX-
AM & FM/Nashville, TN.
FREQUENCY: 1490 kHz

POWER: 1 kw

FORMAT: AC

KGAR/Mercedes

PRICE: $300,000

TERMS: Cash

BUYER: La Nueva KBOR Inc., owned
by Edgar Trevino. He owns KBOR/
Brownsyville, TX.

SELLER: Great American Radio Inc.,
a debtor-in-possession owned by
Bruce Swearingen.

FREQUENCY: 106.3 MHz

POWER: 3 kw at 650 feet

FORMAT: AC

KOZA/Odessa

PRICE: $85,000

TERMS: Cash

BUYER: Mesa Entertainment Inc.,
owned by Ruben Velasquez and Aug-
ustine Mesa. The company aiso owns
KJJT/Odessa, TX.

SELLER: Capital Communications
Inc., owned by Bob Russell.
FREQUENCY: 1230 kHz

POWER: 1 kw

FORMAT: AC

BROKER: George Moore & Assoc.

air giveaway,

C

PUT US TO WORK FOR YOU—IT BRINGS RESULTS! |

H AWARDS SHOW PROMOTION: A full-package promotion that includes free awards show tickets for on-

“The promotion sounded great on-air for us, and generated a tremendous amount of interest! We are very
much looking forward to working with CMA again next year.

1”

ANNE MILLISON, Promotion Director, 56/KLZ
Hll ARBITRON PROFILE STUDY: The 1988 study, comissioned by CMA, is Arbitron’s broadest, most com-
prehensive profile of country radio listeners,

“The data is clearly presented, extremely impressive and has been most helpful. Probably one of the most
useful tools we have gotten our hands on in a long time."”
MIKE OATMAN, Chief Executive Officer, Great Empire Broadcasting, Inc.
FOR MORE BROADCAST ORGANIZATIONAL BENEFITS CONTACT CMA's MEMBERSHIP DEPARTMENT AT 615/244-2840, P.O. BOX 22299, NASHVILLE, TENNESSEE 37202

s americanradiohistorv.com


www.americanradiohistory.com

— T e e iy

PROGRAMMING

A total ‘*hands-on’’ approach
to maximize ratings:

o Programming
o Positioning
¢ Promotion

o Marketing

For initial consultation, call:
(813) 349-1916

RON WHITE

Radio Program Consultant
5053 Ocean Blvd. #129
Sarasota, Florida 34242

PROGRAMMING

AOR

NATIONAL RADIO
PROGRAMMERS

HARRIS

COMMUNICATIONS CORP.

PROGRAMMING/MANAGEMENT

A good consultant can make
a DIFFERENCE. For critiques,
motivatir.n, staff training,
market analysis & much more!

Depend on . . .

DONNA HALPER
AND ASSOCIATES

304 Newbury Street, Suite 506,
Boston, MA 02115,

PROGRAMMING

¢ Associales.

PROGRAMMING/MARKETING

WE SPEAK YOUR LANGUAGE
"', . .customized service, a personal
approach, attention to detait and a na-
tional perspective tempered by local

needs."”
DeMers
Programming/Marketing
Consuitants

Classic Rock — AOR

(215) 363-2636

617-786-0666 (703)
9 YEARS OF RESULTS! 648-0000
(215) 789-0100
PROGRAMMING BROADCASTING DIRECT MAIL &

Specializing in:

® PD TRAINING

® MORNING SHOW REPAIR

® STATION RE-POSITIONING

® MEDIUM & SMALL MARKETS
® MULTI-STATION GROUPS

® NO INDUSTRY FANFARE

Since 1982, consulted
49 markets/29 States

DONKELY&
ASSOCIATESINC

39 MAYBERRY ROAD, CHAPPAQUA,
NEW YORK 10514 914-666-0175

DON KELLY
PRESIDENT

J.C. FLOYD
VICE-PRESIDENT/CONSULTANT

TELEMARKETING

Direct Listener Motivation™" will
increase your ratings. Direct Mail and
telemarketing designed and tested by
consultants for success.

e Customized direct mait

o Telemarketing

o Total support from start to finish

e Documented resuits since 1979

@m

BROADCAST
- UNLIMITED

35 Main St. « Wayland, MA 01778
(508) 653-7200
Tony Franceschelli

PROGRAMMING

Consulting

(703) 830-5200

Specializing in startup and turnargund
situations, as well as marketing and
positioning expertise.

Dan Vallie Jim Richards
President Vice President

PROGRAMMING, MARKETING
& PROMOTION

i)

COMMUNICATIONS

125 Belmont Trace
Atlanta, Georgla 30328
{404) 255-3260

Eric C. Corwin
Jay Williams, Jr. |
CUSTOM MARKET RESEARCH
MANAE;?&?J&%&'&E"NG * PROGRAMMING
CUT YOUR RESEARCH
Proven Results COSTS IN HALF!
Complete Services —
L
Sound
GM &A i D o o .
Gillan Media & Associstes e ecisions

AC/CHR/CLASSIC ROCK/
COUNTRY/OLDIES

Winning is what we do best!

Jay Kelly
Broadcast Consultant
515-287-1362

RESEARCH

Call-Out Specialists
Music Testing - Telemarketing
- Questionnaires
Out experienced staff will:

» Design
o Interview
« Process
« Analyze
Guaranteed Fast Turnaround

Call outs - 24 Hours
Auditoriums - 72 Hours

Sound Data Research, Inc.
Contact: Sherry Brudeseth
(303) 770-4962

DIRECT MAILTELEMARKETING

Before you start a frequent listener
program with someone else, talk to the
people who built the software for THE
BEST LISTENER LOYALTY PROGRAM;
A/R/M/S Audience Ratings Multiplier
System. AUDIENCE TRAC™ SOFT-
WARE $375. Business to Business
FAXOUT™ $750.

,I’ .

-\ LOYALTY
}; MARKETING
SYSTEMS

415-793-7088.

““Products and Services For
a Competitive Edge”’

-t

gives you
“The Information Edge”*"

RELIABLE  FAST TURN-AROUND

o Focus Studies e Listener Perceptions
o Music Research e Programming

800-55-22-545

PROGRAMMING

Jim Brady
and Associates

-Programmers-

2899 Agoura Rd. #390
Westlake Village, CA 91361
(818) 706-1170

o Multi-format expertise
o Custom tailored service
o Over 40 years On-Alr experience
« Mornings our specialty
o Market positioning

FREE initial consuitation, phone
(818) 706-1170

o Creators of FUN RADIOO
and The New URBAN/ADULT SOUND !

PROGRAMMING

GARY GUTHRIE
EDINBOROUGH RAND

Creating profitable, protectable niches
for the industry's most successful
Classic Hits and Classic Rock stations
. .. like KLXK, Minneapolis’ biggest
ratings gainer, and Z93, Atlanta’s new
home for Classic Rock 'n’ Roll.

For a free consultation, call
Gary Guthrie (502) 459-1176.
Fax (502) 459-0742.

L

waany amaricanradiohistorn..com.
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Most Common EXeCutive ‘Perks’

realize that the CEO gets more perquisites than anyone, including

You don't have to be the sharpest tool in the company shed to

other top executives.

The following chart provides a side-by-side comparison of the six
“perks” most commonly available to CEOs as well as other top company

execs at 562 major US firms.

Perk

Car For Business
Entertainment
Expense Account
Telephone Credit Cards
Car For Personal Use
Supplemental Life
Insurance
Physical Exams

Pe tage Of Comp
CEOs Other Execs
69% 55%
65% 57%
59% 47 %
55% 42%
49% 37%
41% 35%

Source: BDO Seidman/Research Institute Of America Inc.

MANAGEME!

Today’s Hiring Decisions: More Time,

More Interviews Required

f you’ve just interviewed for a

job at a big corporation and

are waiting by the phone to see
if you got the gig, chances are good
that not only will your wait be a
long one, but also that the call you
get will ask you to come back in for
yet another interview.

According to a recent survey of
1000 large American corporations
by San Francisco-based Robert
Half International, big companies
now take an average of three-and-
a-half months to fill top manage-
ment positions.

These same companies take an
average of two months to hire mid-

‘Rockphile’ Information Service On Horizon

nationwide, market-exciu-
Asive information service

that combines 24-hour, toll-
free telephone lines and a monthly,
four-color magazine will be availa-
ble to interested AOR, CHR, and
Classic Rock stations beginning
this April.

The service, dubbed ‘“Rock-
phile,” was developed in conjunc-
tion with KGON/Portland, OR, and
is designed for use at various levels
of the radio business. Jocks will
find the multi-media service a
source of on-air patter, while the
promotional, editorial, and sales

value of the magazine’s easily-
customized local section should ap-
peal to station GMs, PDs, and
sales managers.

For more information about the
fledgling service, call (503) 653-

i HAMILTON ﬁ:

MusmSC J\ Can Heleou

L
¥

}pOx nu.J.i

In the Broadcastlng Busmess.

4

/

f“"

Music Scheduling Software
(205) 987-7456

We’ve all heard that time is money. So it stands to reason that saving
time is putting a few more dollars in your pocket.

You can spend hours manually scheduling your music. Or, with
MusicSCAN, you can do it in about five minutes or less.

Our accounting department, after exhaustive research, guarantees us this
will save you hours of time. Time to do other things you enjoy. Like meeting
new people and making friends.

New influential friends.

AL amerieankadiohistornvscom.

dle management folks, and as long
as six weeks to fill a staff position.

While advising that each en-
counter be treated as though it
were the most important, Half
notes that job candidates will inter-
view with an average of five cor-
porate decision-makers. Would-be
middle managers average four

face-offs, and staff positions re-
quire an average of three tete-a-
tetes.

However, not all jobs demand
such an exhaustive running of the
corporate gauntlet. For exampie,
medium and small companies gen-
erally fill openings faster and re-
quire fewer interviews.

Identifying (And Curing)

Poor Public Speakers

e've all heard people

claim that they’d rather

die than give a speech.
Although it’s always seemed a bit
of an exaggeration, Irving Wal-
lace’s “The Book Of Lists” finds
that average Americans do indeed
place the act of public speaking
atop a ‘“‘most feared” list that
includes flying, loneliness, and
death (!).

In an attempt to cure this so-
cial problem, Manhasset, NY-
based corporate executive trainer
Jack Frenchetti has not only re-
cently identified the following four
types of problem speakers, but also
outlined a cure for each:

* Eddie Encyclopedia. In com-
ing to the lectern with mounds of
notes and slides, he fails to realize
that his audience can only digest so
much spoken information before
becoming baffled and tuning out
his efforts.

Solution: Keep things simple.
Emphasize the two or three major
points, and fill in the background
with a specific example or two.

» Harriet Historian. She’s the ex-
ecutive who drones on and on and
on and on with non-essential com-
pany history lessons, confusing her
basic message and boring her lis-
teners.

Solution: Decide which parts of
your company’s past are pertinent
to the speech — and goal — at
hand, and share only that message.

‘n"nr\_l v o9 Norin
American National Broadcasters
Association Annual  Meeting.
Televisa. Mexico City, Mexico.
@® January 28 - February 1 —
National Religious Broadcasters
46th Annual Convention. Sher-
aton-Washington and Omni
Shoreham Hotels. Washington,
DC.

® January 30 — 16th Annual
American Music Awards. Shrine
Auditorium. Los Angeles, CA.
®February 1-2 — CMA Board
Meeting. Hotel Del Coronado.
San Diego, CA.

® Fgbruary 2-5 — RAB Ninth
Annual Managing Sales Confer-
ence. Loews Anatole Hotel
Dallas, TX.

® February 6-7 — NAB Manag-
ers Roundtable. Ramada Ren-
aissance Hotel. Atlanta, GA.

Y

Use the history lesson to illustrate
why it’s to your audience’s benefit
to pay attention.

* Soldier Sam. He speaks out of
a sense of duty. With fixed stare,
and hands either at his side or fold-
ed before him, this ‘“soldier” has
already surrendered his two most
effective means of communication
— eye contact and hand gestures.
In doing so, he dooms both his
speech and audience.

Solution: Make your hands and
eyes work for you. Recognize hand

" gestures for the powerful commun-

ication tools — and anxiety-
controllers — they are, and use
them to give your speech impact.
Similarly, using eye contact gives
you greater control over the audi-
ence by establishing a mutual
bond.

e Martha Motormouth. She
thinks that fast phrasing and non-
stop verbiage creates a seamless
barrier between herself and the au-
dience. Unfortunately, speedy
speeches only leave her out of
breath, and tell the audience that
she’s afraid.

Solution: Concentrate on
breathing deeply and slowly before
you begin speaking. Once you hit a
comfortable rhythm, stay with it.
Delivering the speech in short sen-
tences with lots of built-in silent
pauses also helps the fast talker. as
it gives the audience a chance to di
gest the message.

® February 8-9
ers Roundtable. Sheraton Plaza
La Reina Hotel. Los Angeles,
CA.

® February 8-12 — Internation-
al Radio & Television Society
Faculty/Industry Seminar.
Roosevelt Hotel. New York,
NY.

® February 14-15 — 21st An-
nual Broadcast Credit Associa-
tion's Credit & Collection Semin-
ar. Orlando Airport Marriott
Hotel. Orlando, FL.
®February 15 — Business
Conference '89, sponsored by
AdVentures International. Kan-
sas City.

® February 15-17 — First Inter-
national New Age Music Con-
ference. Roosevelt Hotel. Holly-
wood, CA.

viana
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| LEE ABRAMS!
% z-ROCK!
RATINGS!

And the new Z-ROCK can mean an explosion of business for you!
Capturing a 23.4 AQH share, Men 18-34, Sundcg, 7pm-midnight, in the Fall ‘88
Birch Quarterly, Dallas’ KZRK-FM is just one ZROCK affiliate that's on a course
reminiscent of AOR in the early 70's: Strike with numbers in an isolated daypart
and grow into across the board ratings dominance.

Leading the hard rock assault to enlist the second generation of
16-34 rock ‘n rollers is Z-ROCK programming commando

Lee Abrams. He lead AOR and 25+ AOR into battle - and won! Now on a
mission with Z-ROCK, Lee comes to you as a fulltime consultant with the muscle of
national programming. America's best rock DJ's, nationwide research, and exclu-
sive major live concert broadcasts, promotions and world premieres of albums al-
low you to flex your muscles broadcasting ZROCK.

The tactical strategy of Lee Abrams and the music from a battalion of rock heroes
awarded the platinum record - Bon Jovi, Aerosmith and Guns 'n Roses - have to-
day’s rock troops reporting to the Z-ROCK base. Your best offensive for
gains in ratings and advertisers begins with Z-ROCKI

Own the hard rock franchise with Lee Abrams' new Z-ROCK. CO" 1 '800'527 '4892

ZROCK®is a registered trademark af Satellite Mutic Netwark.

e WAl amgricanradighictarnvream -
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OVERVIEW

SALES STRATEGY

PART il

—Overcoming Objections

Last week we described how to identify those false
and hidden objections that so often translate into obstacles
on the road to closing. There are several techniques you
can use to help you overcome those objections — whether
you're dealing with clients or agencies — at all phases of

the selling cycle.

The key to overcoming verbal
objections is possessing the tech-
niques to neutralize them at the
time the client raises them. How-
ever, dealing with hidden objec-
tions is a three-step process. First,
you must ascertain that you are, in
fact, faced with a hidden objection.
(As we discussed last week, the
best tip-off comes when the client
keeps bringing up an objection that
you feel has already been put to
bed.) Second, you've got to put the
concern on the table and acknow-
ledge it. Your final step is to
minimize or neutralize the objec-
tion.

Get It On The Table

The most powerful tactic you can
employ is to bring up what you
think is the hidden objection your-
self, and wait for the client to res-
pond. Through a careful observa-
tion of his body language and ver-
bal response, you will quickly be
able to tell if you’ve hit a hot button
or not.

The salespeople who are often
the best at dealing with hidden ob-
jections are those who sell ethnic
stations. These people encounter
hidden objections on a constant
basis — and more often than not,
these objections are based on pre-
conceived notions about a specific
race, creed, or color.

You can’t deal with these objec-
tions unless they’re put on the
table, but many clients are reluc-
tant to voice their actual feelings.

" e
e MR A

““The most powerful
tactic you can employ
is to bring up what you
think is the hidden
objection yourself.’’

R
R

You must flush out the objection,
fishing with one that you frequently
encounter, like this: ‘‘Occasionally
some people that we work with
have concerns about the validity of
the black (Hispanic, etc.) market.
Is that a possible concern of
yours?”’

The client’s response is usually
something along these lines:
“Well, now that you’ve mentioned
it, that has crossed my mind.”

While the above-mentioned scen-
ario is one of the most dramatic ex-
amples of how to deal with a hidden
objection, the same strategy will
work effectively any time you find
yourself faced with such a situa-
tion.

Telephone

Hidden objections surface in vir-
tually every phase of the selling cy-
cle, particularly given the diversity
of decision-makers involved. Some
of the tip-off lines that clients may
give you over the phone are: “Call
me back in 30 days,” “Talk to my
agency,” or “I'm not interested.”
Underlying each of these state-

AWARD WINNING*

Public Service
With Heart

Health is a hot topic. The Heart of the Matter is a

hot radio series that deals with heart, health, and
quality of life issues. And it's free.
The Heart of the Matter brings your listeners

credible professionals from sources such as Johns
Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS, to nutrition and sports medicine.

You can choose the daily 4'%2 minute program, or
the 29 minute weekly magazine version.

Call us for more information and a free demo
at (301) 486-4624

DIAMOND COMMUNICATIONS, INC.

2835 SMITH AVENUE, SUITE 205, BALTIMORE, MD 21209

*Gold Medal Winner
1988 Intemational Radio Festival

www americanradiohistorv.com

By Chris Beck

ments is the client’s suspicion that
someone is going to waste his time.

Here’s how you can respond to
any of these statements and the ob-
jection behind them: “Sometimes
when people have told me (fill in
objection here), it wasn’t that they
weren’t interested in being pre-
sented with other options, but that
based on past experience, they
found talking to a salesperson to be
a tremendous waste of time. Is that
a concern of yours?”’

If the client agrees it is, you
might want to add, “You know, I
don’t blame you, since you have no
idea who I am or what I've done, or
who else I work for.”’ Once the ob-
jection has been verbalized (and
before the client hangs up), you
can move to answer the objection
with any of the following ‘‘shells”
that we’ve previously discussed
such as mentioning your qualifica-
tions (the other respected business
people you work with, the results of
your recommendations, etc.).

Agencies

You may also encounter hidden
objections at agencies, masked by
any of the following statements:
“The client wasn’t interested,”
“The client doesn’t have the bud-
get,” “The client won’t be buying
radio,” etc.

Is there a hidden objection here?
Yes. Most probably the truth of the
matter is that your proposal never
left your agency contact’s desk,
which means that the client never
saw it.

The reason you can tell there’s a
hidden objection undermining your
efforts here is that whenever a pro-
motional opportunity is presented,
questions are usually raised. Few
meet with a strict “no.”

However, if you encounter a
strict ““no,” this may mask a cou-
ple of other hidden objections. For
example, it’s not unusual for the
client to have a special promo-
tional budget set aside that he
alone administers — a budget over
which the agency has no control.
Or perhaps the agency works on a
retainer basis and didn’t budget for
this work, and the profit margin
associated with cutting a couple of
radio spots to run along with the
campaign doesn’t come close to

See Your
Promo in R&R
. We're always on the lookout for
whigue promoticnal o merchandis-
‘ing Ideas. H vour station has an un-
usiial flem that you woldd Bke
“showeased in this cobimn, send it
“diong: with. an- explanatory: nabe to:
Chris' Back Communications,
22647 Ventura Bivd., Suite #215,
Los Angeles, CA 51364 Please
“note that items are not retumable.

Three Steps
To Overcoming
- Hidden Objections

f-_ji'!dant'iiy t_hat"ynu are faced with an
. objection that hasn’t been
verbalized by the client

® Have the client acknowledge this

concern

® Move to answer or neutralize the

objection

justifying the agency’s time invest-
ment.

These two hidden objections and
others like them are the reason
that more special package sales

o R B

s
R SRR

‘‘Asking probing
questions is the most
effective way to
uncover and overcome
these hidden
objections.’’

T
Lo R S

aren’t purchased through agen-
cies. Trip packages presented to
agencies during the first quarter
may never even leave the media
buyer’s desk.

Salespeople at stations that sell
professional sports know that for
the most part, the opportunities are
bought by the clients, not their
agencies. Too frequently we pre-
sent opportunities to an agency
that doesn’t have anything to do
with the budget from which the in-
vestment would come. This is why
it’s increasingly important to as-
certain what an agency specifical-
ly means by the claim that it
“handles the account.”

Is the agency strictly an elec-
tronic media buying service? Does
it place the print? Is there a
special, client-administered pro-
motional budget? You obviously
can’t learn all of this in one
meeting, but a consistent offensive
strategy of asking probing ques-
tions is the most effective way to
uncover and overcome these hid-
den objections.

Closing

You frequently encounter hidden
objections at closing, represented
by such phrases as ‘‘Let me think
about it,” “I’'m going to stick with
print,” or “I don’t think I'll do this
right now.”

The two most prevalent hidden
objections behind these statements
are: at no time during the entire

R e g

selling process was the real deci-
sion-maker involved; the client has
no idea what the investment really
means to them.

How often do we deal with some-
one who has the word “advertis-
ing”’ printed on his card, but has no
actual input into the media mix,
strategies, or budget allocations?
And how many times do we actual-
ly include the possible outcome of
the investment within the presenta-
tion (or specify how the client can
underwrite it) ?

The first step toward integrating
any of these objection techniques
into your day-to-day habits is to
practice them. Take the appropri-
ate “shell” or technique and start
practicing and role-playing, until
you make the skill your own. When
it starts to flow and you become
more comfortable with it, start us-
ing the technique in actual selling
situations. The only way to add a
selling tool to your arsenal is to use
and refine it in day-to-day situa-
tions.

Chris Beck is President of
Chris Beck Communications,
a sales consulting firm. If you
have a question you'd like this
column to address, he can be
reached either by fax machine
at (818) 594-5030, by phone
at (818) 594-0851, or write
him at 22647 Ventura Bivd.,
Suite #215, Los Angeles, CA
91364.
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FREE "
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THE DEFINITIVE FILM PORTRAIT

Give your listeners “Imagine: John Lennon” on videocassette
courtesy of Warner Home Video. They'll qualify to win other great
prizes — and see John Lennon as never before.

This free promotion is exclusively available Call
March 8 - April 9 in these markets: Tina Leitz At

Atlanta Dallas Minneapolis  San Diego

Baltimore Detroit New York San Francisco

Boston Houston Philadelphia  Seattle

Chicago Los Angeles  Pittsburgh Tampa

Cleveland  Miami St. Louis Washington, DC

() m=m=ms @y PiONEER MARKETING

WARNER BROS. Presents A DAVID L. WOLPER Production An ANDREW SOLT Film “IMAGINE: JOHN LENNON™

Narrated by JOHN LENNON Supervising Film Editor BUD FRIEDGEN, A.C.E. Co-Producer SAM EGAN o °®
Written by SAM EGAN and ANDREW SOLT Produced by DAVID L. WOLPER and ANDREW SOLT Directed by ANDREW SOLT 2 ] 3 553 4330

R & 0 o, R B vzl
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Lost Writings of Lizard
King Come To Light

n the 18 years since his death,
Doors lead singer/chief lyr-
icist Jim Morrison’s flame has
continued to burn on brightly. New
Doors records and collections of
unreleased material have con-
tinued to surface, and it was re-
cently announced that “Riders On

The Storm” — a film biography
that concentrates on Morrison’s re-
lationships with his girlfriend (and,
later, wife), his father, and his
bandmate Ray Manzarek — will go
before the cameras later this year
with no less than Ron Howard

:

® BRUCE SPRINGSTEEN: VIDEO ANTHOLOGY, 1978-1988 (CMV) §
Although this isn’t the live concert video that most of the Boss's devotees

were hoping for, this 18-song compilation features Broococe's complete
output of conceptual and live performance clips. "Rosalita” is avaitable for

the first time in stereo, while the “Born In The USA™ and “Tunnel Of Love” =

clips have both been newly mastered prior to their inclusion here. In addi- !"

tion to Springsteen’s complete performance segment from the “No Nukes” é
film, the compilation contains a never-before-seen live acoustic version of
"Born To Run” as well as live versions of “Tougher Than The Rest” and
i "Spare Parts" that have never before been shown in the US. (Street date:

1/31).

® UNCLE MEAT (Honker)

FROM THE SUBLIME TO THE RIDICULOUS — Mr. Springsteen (i) and Mr.
Zappa's fans can argue which is which.

This is @ movie that's literally been 20 years in the making, and one that
Frank Zappa fans have been waiting for since back when they were still

Rl

known as Mothers Of Invention fans. Zappa began shooting the film in
1967, adding more footage in '68, '70, and '82 — which were the years
he acquired more funds to continue work on the project. Last year, the film
was finally edited and transferred to video. Zappa describes the project as
a potpourri of folklore involving “non-standard behavioral types.” (1/31).

® THE TRUE STORY OF 200 MOTELS (Honker)

Also arriving for Zappa fans this week is a behind-the-scenes look at the
making of the Mothers’ 1971 feature film that's currently available on video
from MGM/UA. In addition to interviews with the movie's various co-stars,
whose ranks include Ringo Starr, the late Keith Moon and Theodore
Bikel, and former Turtles/exMothers Flo & Eddie (Mark Volman and
Howard Kaylan), the video also sports footage of FZ composing the

soundtrack score. (1/31).

FOR EXPERT HANDLING
OF YOUR
BROADCAST PROPERTY ...

LOOK TO THE MARK OF
THE PROFESSIONALS

FOR A LIST OF NAMB MEMBERS WRITE OR CALL VINCENT A. PEPPER
AT THE LAW OFFICES OF PEPPER & CORAZZINI
200 MONTGOMERY BLDG. 1776 K STREET, NW
WASHINGTON, DC 20006 (202} 296-0600

Although his eventual place in
the Rock 'N’ Roll Hall Of Fame is
secure, Morrison always fancied
himself a poet and felt confined by
his image as a dyed-in-the-black
leather rocker. To this end, Simon
& Schuster published a book of his
poems entitled “The Lords And
The New Creatures” in 1971, while
an earlier work called “An Ameri-
can Prayer” was posthumously
released as a spoken word album
by Elektra in 1978.
Snakes & Lizards

Upon his death, Morrison’s per-
sonal belongings — which included
boxes of unpublished poems and
other writings — went to his wid-
ow, Pamela. When she died two
years later, the works went to her
parents. Several years ago, they
passed these on to Frank Liscian-
dro, one of the Morrisons’ best
friends, who went through the
more than 1600 pages — and edited
them down to a new book, “Wilder-
ness: The Lost Writings Of Jim
Morrison, Volume One” (Villard,
$12.95, hardcover).

Along with facsimile pages of
Morrison’s diaries and a number of
never-before-seen photos of Jim,
the book contains all the references
to serpents and lizards that legions
of swingin’ Doors aficionados have
come to know and love. Is this
poetry? Only your college English
professor knows for sure. And how
much interest will he generate 18
years after his death?

WEEKEND BOX OFFICE
JANUARY 20-22

1 Rain Man
(MGM-UA)
2 Twins
(Universal)
3 Beaches
(Buena Vista)
4 The Accidental
Tourist (Warner Bros.)
5 Working Girl $3.07
(20th Century Fox)
6 The Naked Gun
(Paramount)
7 Mississippi
Burning (Orion)
8 Dirty Rotten
Scoundrels (Orion)
9 Deepstar Six
(Tri-Star)
10 Oliver & Company
(Buena Vista)
All figures in millions
Source: Exhibitor Relations Co.

$7.0
$4.8

$4.7

$3.3

$3.03
$2.6
$2.1
$1.39

$1.37

COMING ATTRACTIONS: No
new, music-oriented films open-
ing this weekend; practice your
acting lessons instead.

wWW-arertcantadiohistorv.com

TOP TEN SHOWS
JANUARY 16-22

1 Super Bowl XXl
(San Francisco vs.
Cincinnati)

2 Super Bowl XXIII:

2 Post-Game Show

] 3 The Cosby Show

i 4 Roseanne

Cheers (tie)

6 Who's The Boss?

7 A Different World

8 Golden Girls

9 NBC Sunday Night Movie
(“Brotherhood Of The
Rose,” Pt. 1)

10 LA. Law

Source: Nielsen Media Research

e R Sl R I

AX show times are EDT/PDT unless
Otherwise noted; subtract one hour for
CDT. Check listings for showings in the
2 Mountain Time Zone. All istings subject to
change.
*SWEET SIXTEENTH
AMERICAN MUSIC AWARDS:
i Anita Baker, Kenny Rogers,
Debbie Gibson and Rod Stew-
art have been tapped to host
: and perform during ABC's
three-hour-plus presentation of
the “16th Annual American Mu-
sic Awards” (Monday, 1/30,
8pm). Also making the scene
and taking it to the stage: Rick
Astley, DJ Jazzy Jeff & The
Fresh Prince, Gloria Estefan &
Miami Sound Machine, Guns
N’ Roses, K.T. Oslin, Randy
Travis, Sade, and Tommy Con-
well & The Young Rumblers.
¢ LATE NIGHT COMES EAR-
LY THURSDAY: NBC cele-
brates the seventh anniversary
of "Late Night With David Let-
terman’’ with a 90-minute
prime time showcase of music
'n’ mirth. Joining Dave, Paul
Shaffer, and the "World's Most
Dangerous Band” are Tom
Jones, Al Green, Carlos San-
tana, David Sanborn, and the
Tower Of Power homn section
(Thursday, 2/2, NBC, 9:30pm).
¢ G1L-O-R--A: Ms. Estefan &
The Miami Sound Machine
crank out 11 of their en estilo
Latino smashes in an hourlong,
self-tittedShowtime special that

R

r

S

|

® TWINS (WTG)
Single: Yakety Yak?2 Live Crew

® BEACHES (Atlantic)
® WORKING GIRL

® TEQUILA SUNRISE (Capitol)

wl Fishbone
® SCROOGED (A&M)

©® BUSTER (Atlantic)
Single: Two HeartsPhil Collins

® U2: RATTLE & HUM (Island)
Single: Angel Of HarlemAJ2

® TAP (Epic)

® SING

s R YR e

CURRENT

BALLAD OF A TEENAGE
QUEEN — Debbie, a Gibson
girl for the near-’90s (and
beyond).

was taped last fall before home-
town Miami fans (Saturday,
1/28, 10pm).

e STRAIT TO THE TUBE:
Back-to-back CMA “Male Vo-
calist Of The Year” winner
George Strait takes center-
stage as PBS’s 60-minute coun-
try music hoedown “Austin City
Limits” returns for its 14th sea-
son (Saturday, 1/28, S9pm).
Check local listings for air time
and date in your area.

¢ SHINING STARR: Ex-
Beatle Ringo Starr drums up
support for PBS's new, 20-part
children’s series “Shining Time
Station” by starring as the
show's magically empowered
miniature railroad conductor
(Saturday, 1/28, 6:30pm). Air
times may vary; check local
listings.

¢ HIATT TOP 30 ROCK:
Roots-rocker John Hiatt pro-
vides the musical backdrop for
guest-host Tony Danza on
NBC’s “Saturday Night Live”
(Saturday, 1/28, 11:30pm).

e HALL’S HITLIST: Serious
experimental composer and
noted free speech advocate
Frank Zappa comes out sw-
ingin" on "“The Arsenio Hall
Show” (Wednesday, 2/1,
11pm). Later in the week the
Robert Cray Band drops by for
a one-night stand (Friday, 1/27,
11pm), and sometime-singer
Lisa Hartman stops by to chat,
too (Thursday, 2/2). Check
local independent station list-
ings for channel in your area.

e

Other Featured Artists: Jeff Beck, Philip Bailey & Little Richard
Single: Wind Beneath My WingsBette Midler
Single: Let The River Run/Carly Simon (Arista)
Singles: Surrender To Me/Ann Wilson & Robin Zander
Don't Worry BabyEverly Brothers & Beach Boys
Other Featured Artists: Church, Andy Taylor, Crowded House
®/’'M GONNA GIT YOU SUCKA (Arista)

Single: I'm Gonna Git You Sucka/Gap Band
Other Featured Artists: Four Tops w/ Aretha Franklin, Curtis Mayfield

Single: Put A Little Love In Your Heart/Annie Lennox & Al Green
Other Featured Artists: Buster Poindexter, Robbie Robertson

Other Featured Artists: Four Tops, Hollies, Dusty Springfield

UPCOMING

Single: All | Want Is Forever/James ‘‘J.T.”” Taylor & Regina Belle
Other Featured Artists: Teena Marie, Gwen Guthrie, Gregory Hines

Single: SingMickey Thomas (Columbia)
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FINALLY.
_ACONVENTION
THAT RADIO'S BRIGHTEST
STARS CAN CALL THEIR OWN.

The first Air-Talent/Programming Conference (ATPC '89) will be held
March 16-18, 1989 in Atlanta, at the Doubletree Hotel at Concourse. ® This
TALENTMASTERS Presentation is the first conference ever designed to teach
and motivate air staffs. Programmers will also benefit by gaining ideas on more
effective ways to train and deal with their staffs. ® Every nuance, innovation and
secret of success will be shared by expert and celebrated key speakers and pan-
elists from fields of education, comedy, psychology, technology, journalism,
broadcast and research. ® Three dynamic days and evenings of comprehensive,
valuable input, luncheons, cocktail receptions and sessions will take place; as well
as, professional get togethers and networking. ® This is just a highlight of the
program schedule: * ANDREW GOODMAN, President and General
Manager of American Comedy Network, conducts a creative writing work-
shop on developing better radio humor. * DR. PERRY BUFFINGTON,
noted psychologist, writer and lecturer, gives expert instruction and tech-
niques for reviving and maintaining creative juices, in the face of bore-
dom. * BILL McMAHON, President, Mediavision, presents the Authen-
tic Broadcast Personality™ A remarkable, new program that helps any
size station to develop and grow more powerful personalities.

ATPC-'89

Other knowledge-packed sessions include The Art of Teaching, More Ef-
fective Show Prep and Personality Research You Can Do. Toys For Tal-
ent - this panel features the Iatest in gadgets and gizmos available to tal-
ent for control-room use. You'll also get trade tips from leading maga-
zine editors on achieving timely, precious publicity. ® And a stunning cli-
max - "TALENT MASTERS OF THE AIRWAVES" - the hottest panel of na-
tional air-talent ever assembled. Plus more unforgettable fun, stand-up comed:-
ans, surprises and events that can only further enrich your career.

Register Now For This Not-To-Be-Missed

Air-Talent/Programming Conference!
Advanced registration fee for the ATPC '89 before February 25 is $235 per per-
son. Late registration fee is $265. Group rates are also available. Fee includes all
sessions, opening cocktail party, awards luncheon and keynote speaker lun-
cheon. ® The Doubletree Hotel s offering a limited number of rooms available
before February 25, at a special rate of $69.95 a night single/double occupancy. ®
For those flying to Atlanta, Delta Airlines, official airline of ATPC '89, will offer

special discount rates, available by calling 1-800-241-6760. Identify yourself

with ATPC '89 and refer to file #WO0611. ¢ For hotel registration, or addi-

tional information, please contact Lisa Henn at Talentmasters

(404) 926-7573

Be sure to enter our special air-talent competition.
Send a scoped 2-minute air check of your best air work. Winner will be selected and awarded
at the conference. Send entries for ATPC '89 Air-check Competition, to the ATPC '89 offices at the
address below. Entries must be received by February 25, 1989. Entrants need not be a registrant of the conference to enter.

ow
<

AIR-TALENT/PROGRAMMING CONFERENCE 1989
102 COLONY CENTER DRIVE ¢ SUITE 303 » WOODSTOCK, GEORGIA 30188 * (404) 9267573

AMAANLL Do orioonradiabiotons oang


www.americanradiohistory.com

78 eRzR Jan.27,1989

R&R CONVENTION JACKETS

A remembrance of our 1988 “"Reunion
Convention”...the official R&R staff
jacket . .. blue wool with white leather
sleeves. Limited supply in M, L, and
XL. onty ... $150.00

SPECIAL OFFER . . . LIMITED SUPPLY
Joe Smith’s new book . .. with over
200 great stories as told by the
stars themselves. Each copy ordered
through R&R will be personally
autographed by Joe Smith to you.

(Bookstore price $22.95) Special R&R
industry price $18.50 includes personal
autograph, postage and handling

Ratings Report & Directory

The Industry’s ultimate resource
guide. Complete Industry Directory
coupled with easy fo read Ratings
Reports on the Top 100 markets.
Published twice a year

$35 each/$50 subscription for both issues.

it
§>;" 4 y Collector's Video over 165 great
\:‘3 7 24y highlights and personalities from

A7 A7 R&R's first 15 years | .

M T

including: Jack Armstrong - Dick Biondi - Gary Burbank - Ron Chapman
Steve Dahl & Garry Meier - Hollywood Hamilton - Harry Harrison - Howard
Hoffman - Don imus - Casey Kasem - Shotgun Tom Kelly - John
Landecker - Bill Lee - Kid Leo - Larry Lujack - Spanky McFarland - Randy
Michaels - Moby - Robert W. Morgan - Cousin Bruce Morrow - Wally
Phillips - Dick Purtan - Joey Reynolds - Bobby Rich - Scott Shannon
Howard Stern - Bob Steele - The Real Don Steele - Gary Stevens - Jay
Thomas - Charlie Tuna - Bruce Vidal - William B. Williams - Fred Winston
-Jeff Wyatt - and dazens of others toa numerous to list (all are identified
on the tape) $25/VHS only

=, _ | Collector’s Audio cassette with
'™~ M many magical radio moments of
et the past 156 years ... osi2

including

Steve Dahl - Day after 1979 infamous disco demolition at Comiskey Park
Woltman Jack & Cattish Crouch - Live nude show

Ron Chapman - Soliciting money for nothing

Bob Rivers - 300-hour marathon during Orioles’ losing streak
Charlie Van Dyke - Final show, KHJ, 1975

Charlie Tuna - First day back, KHJ, 1975

Jack Armstrong - Shouting up a storm on 13Q/Pittsburgh in 73
Les Garland - Live from R&R Convention ‘88

Soupy Sales - Final show on WNBC

SAVE 25%... BUY BOTH FOR ONLY $27.50

e Year End Review Pack . . . All the
Hits ... all the Charts ... all the for-

mats. 1974-1988. ony . 25

- b

ORDER TODAY. .. &=

Call 213¢553¢4330
ask for Brad or Kelley
Overnight delivery avallable for additional charge

All prices include postage & handling
Allow 1-3 weeks for delivery cairomia Residents Add 6.5% Tax

%
=3
w

i

Al

OVERVIEW

LIFESTYLES

Changing Face Of
US Households

Young Married Couples Down 46% By 1990

s America moves into the

final decade of the 20th cen-

tury, radio programmers
and advertisers alike will have to
adjust to some dramatic changes
in choice “baby buster” house-
holds. (Baby busters are the chil-
dren of baby boomers, the giant,
post-WWII born population group
that’s moving through America’s
demographic cells like a gerbil
through the belly of a python.)

Key among the shifting living sit-
uations in 1990 will be the culmin-
ation of a decade-long 46% drop in
the number of households headed
by busters (young adults age 25
and under), according to the US
Census Bureau.

One reason for the decline —
which is expected to see the num-
ber of married busters drop from
1980’s 2.9 million households to
1990’s 1.6 million to slightly more
than one million in 2000 — is that
busters are postponing marriage in
favor of longer educational and ca-
reer opportunities.

ith some 33 million Amer-
Wicans racking their balls

on a regular basis, the
game of pocket billiards has be-
come not only one of the nation’s
top participation spots, but also an
estimated $500 million annual busi-
ness.

Furthermore, according to the
Washington, DC-based Trend Let-
ter, the ranks of America’s pool
shooters have increased 430% dur-
ing the last 30 years.

Imitating Reel Life

In the past two years alone, US
sales of pool tables have more than
doubled, thanks in part to a renew-
ed interest in the game sparked by
the success of the 1986 Paul New-
man/Tom Cruise pool hall-hustler
film, “The Color Of Money.”

Interestingly, because the game
makes little physical demands on

Born To:

KPAT/Sloux Falls, SD air tal-
ent Rees Kirk, wife Julie, son
Aaron Rees, December 19,

1988,

WYNG/Evansville, IN OM
Dave Carter, wife Carol, son
Nicholas Christopher, Decem-
ber 28, 1988

Geffen National Album Pro-
motion Mark Didia, wife Erin,
daughter Nicolette, January 15.

waanw americanradiohistorv com

Americans Cue Up For Billiards

Singles, Female-Headed ,
Families To Rise

With the number of wedlocked
busters shrinking by 15% during
the 1990’s, it’s not surprising that
the unmarried population of this
prime demo is expected to increase
by 7.5% to 2.3 million by 2000.

An even more dramatic increase
will come in nonfamily households
headed by buster-age women,
whose ranks are expected to climb
14% between now and 2000, com-
pared to a scant 3% growth for
households headed by similar-aged
men during the same period.

Worst Is Over

Although the changing chemis-
try of the nation’s young-adult
households has played havoc with
advertisers and marketers of
youth-oriented products and ser-
vices, the worst is over.

The Census Bureau predicts that
the total number of households
headed by people age 25 or less will
decline a slight 5% (to 4.4 million)
between 1990 and 2000, compared
to the 28% drop the demo suffered
during the 1980s.

R i
LR i
g e i

its players, participation levels
span a wide range of demographic
groups. For example, 9% of the
nation’s 12,000 current senior citi-
zens’ recreation centers sport pool
tables.

SR
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Earthquake
Alarm
Provides Early
Warning

wali-meunted, battery-

operated alarm System

that sounds off at the
earliest signs of an impending
earthquake has hit store
shelves in — where eise? —
Southern California.

Availatie from the Los Ange-
lag-basad QuakeAwake Inc.
firm, the timely device is trig-
gered by the low-frequency
sound waves that precede seis-
mic shockers.

Depending on the location of
the guake's epicenter and the
consistency of the surrounding
soil, the alarm is said to provide
shelter-seekers with a 30-sec-
ond headstat when 5.5 (or
larger} Richter-rumblers rear-
range the landscape. Retail
price: $40.

Mus:c SLiéfénihg"
Linked To
Weight Loss?

he style of music played
I during a meal actually af-
fects the eating habits of the
diners, according to a recent study
conducted by researchers at the
Baltimore-based Johns Hopkins-
Good Samaritan Hospital’s Health,
Weight & Stress Clinic.

The survey found that people
who listened to Mozart or Brahms
while dining not only ate smaller
portions and consumed fewer fork-
fuls per minute, but aiso chewed
their food more thoroughly and had
longer conversations with one
another.

On the other hand, those who sat
down to dine with rock ’'n’ roll
music in the background, wolfed
down more food than their counter-
parts. The researchers concluded
that listening to soft, soothing
music during meals can help peo-
ple increase their weight loss by at
least five pounds a month

Out Of Every Five

Doctors Now Advertise

€€ W e give the best sur-
gery in town — and
we’ll undercut any-
body’s prices!” OK, so it hasn’t
quite come to this, but a recent
American Medical Association re-
port found that advertising by phy-
sicians has increased dramatically
during the past several years. In
1982, only 9% of US physicians
advertised their services. By 1987,
the percentage of doctors who
advertised had climbed to 20%.
Not all doctors are as quick to
advertise as others. According to
the AMA report, the following
types of doctors are more likely to
advertise their services:
» Younger doctors, defined as

those less than 35 years old, are
three times more likely to adver-
tise than those age 55 or more (2%
vs. 13%).

e Owing to the amount of refer-
rals they receive, general practi-
tioners (32%) are more apt to ad-
vertise than medical or surgical
specialists (24% and 20%, respec-
tively.)

¢ Rural physicians (27%) adver-
tise more than those living in small
(26% ) or large (21%) metropolitan
areas.

» But the doctors who advertise
the most are those who work even-
ings and weekends, offering more
convenient hours to prospective pa-
tients.
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8 NIUTUAL BROADCASTING SYSTEM

PRESENTS

The Mutual Broadcasting System presents Keith discusses the contributions that country
Listen In With... a fresh, new approach to legends Lefty Frizzel and Buck Owens have made
" country radio! Each week, co-host Lon Helton, in shaping that unique Whitley sound. We’ll hear

country editor of Radio & Records, talks with the Whitley’s favorite Top Ten pick from the
one of country music’s biggest stars. It’snota current charts and you’ll listen as Keith presents
countdown and it’s not a magazine format. country music’s #1 song for 1988 - his very own
Instead, Listen In With... is a unique blend of both “Don't Close Your Eyes.”
conversation and great music fashioned to suit

today’s contemporary country format.

Listen In With... a one-hour, weekly opportunity

Listen In With... premieres the weekend of to explore the words and music of today's most
February 4, with special guest Keith Whitley. important country stars. For more information,
You'll be treated to a host of surprises including call your Mutual clearance representative today!
a special appearance by Keith's wife - country In Arlington call (703) 685-2550, in Los Angeles
recording star Lorrie Morgan - who drops by to (213) 204-5000, FAX (213) 204-4375 or Telex
reveal her own favorite Keith Whitley recording. 4996015 WWONE.

| 1 frrire i 3 PP
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Bangles Scene In Living Colour

Epic recording artists Living Colour prepared for a recent MTV appearance by gathering a few camera-
coddling tios from Columbia recording stars the Bangles. Seen on the scene are (I-r} Living Coiour’s Corey
Glover, Bangle Michael Steele, Living Colour's Muzz Skillings, Vernon Reid, and William Calhoun, and Bangle
Debbie Peterson. Kneeling are Bangles Vicki Peterson () and Susanna Hoffs.

Sure! KOs Tyson!

World heavyweight champion Mike Tyson was so knocked out by the
recent Madison Square Garden concert appearance of Warner Broth-
ers recording artist Al B. Sure! that he muscled in on some of the
post-show partying. Helping the golden-throated singer shoulder the
burden of his just-awarded platinum plaque are (I-rj Sure! manager
Andre Harrell, Tyson, and Surel.

Queen Mother Greets Pop Princess

Geffen’s “down under” recording singsation Kylie Minogue was on

_

Tenor Of The Times (Two)

top of the bill at a recent Royal Command Performance that filled Lon- Although it was a L-A-R-G-E order to fill, Classical-formatted WNCN/New York searched far and wide for a
don’s Royal Albert Hall with titled heads. Pictured mingling in a mix of Luciano Pavarotti look-alike to help promote the London recording artist's latest LF. Pictured in the too-
real and pop royalty {I-r) are the Queen Mother, London/Polydor record- | close-to-call contest (I-r) are 'NCN morning man Bill Jerome, a paper-thin Pavarotti, and contest winner
ing group Bananarama, and Minogue. Richard Acevedo.

Mr. Jones Goes To The Feelies

While making a swangin’ stopover in Zoo York City recently, China/Polydor recording artist Tom Jones
found himself welcomed by a band o’ fans, namely A&M recording group the Feelies. Mister Jones, who
certainly knows what’s happening here, is pictured front row center, flanked by Feelies Dave Wecker-
man (I) and Bill Million. Also cliqued for the pic are (top row, I-r) Feelies Glenn Mercer, Stanley Demecki,
and Brenda Sauter, and “Bright Lights, Big City” author Jay Mcinerney.

Dixon Displays Hidden Charms
At Beach Party

Taking a break from his “Hidden Charms " promotional tour, Bug/Capi-
tol recording artist Willie Dixon stopped by Woody's At The Beach,
a Miami watering hole owned by Rolling Stones gultarist Ronnie
Wood. Pictured declding which of Dixon's vast repertoire of blues
classics to perform at the impromptu jam session that resulted from
the meeting are Dixon () and Wood.

WAWWW-americantadiohistorv. com
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RADIO'S HOTTEST PROMOTION.

ot Tickets!

"Hot Tickets is the best sales/audience | :

promotion we've ever run." .

Jerry Atchley, President, Southern Skies Broadcasting, Works llke a IOtteW. .

KSSN, Little Rock/KZSN, Wichita Makes You money. Builds

i i st $1L00:000 CUME and TSL. Generates
made my station over y .

in new business and sounded great traffic for your clients.No

on the air." wonder GM's and PD's both

C.J. Jones, President, Jones Eastern Radio, Charleston, SC
e T o e T e love Hot Tickets!

You don't want to be the station competing
against Hot Tickets!

Hot Tickets is tested, proven, and sold on an
exclusive one-station-per-market basis. Lock up

- Hot Tickets now, whether for immediate use, or
' for a later rating period.

. Call toll-free 1-800-858-8880 for Hot Tickets.

n Texas call collect 214-934-2222,

SEE US AT RAB
BOOTH #503

.4

FirstCom...First Again.

Please send details on availability of Hot Tickets for:

' City State

Zip

Title Phone

' FirstCom Broadcast Services/13747 Monltfort #220/Dallas, Texas 75240 (214)934-2222
TM Service Mark, FirstCom Broadcast Services, A Division of Jim Long Companies, Inc.

wwav americanradiohistorv.com . .
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INTRODUCES ‘URBAN ADULT’ FORMAT

Brady Opens Consultancy

KLAC/Los Angeles morning per-
sonality Jim Brady has announced
the formation of a new consulting
company,Jim Brady & Associates.

Joining Brady in the venture as

VPs are Mark Wheeler and Tom
Lewis, owners of L.A.-based
Wheeler-Lewis Productions, which
offers a radio station comedy serv-
ice called “Prime Cuts.” All three
principals will relocate to Dallas
sometime in the next two months,
and Brady will exit KLAC around
that time.

Brady told R&R, ““After 25 years
of programming and being on the
air, it’s time to get out on my own.
The combination of talents here
will allow us to provide stations
with everything from full-service
consultancy to propping up an ail-
ing morning show to a format over-
haul. The comedy service gives an
extra boost to morning shows for
stations we work with.”

Brady said the firm will concen-
trate on Country and AC in addition
to premiering its new ‘Urban
Adult” format, one Brady says

“will appeal to the over-30 crowd
without sounding like a dance club
on rap talent scout night.”

Brady’s 25-year career has in-
cluded programming and airwork
at WCWA/Toledo, WLYV/F{.
Wayne, CKLW/Detroit, WKLO/
Louisville, CFTR/Toronto, and
CFGM/Toronto. He's spent the last
two years at KLAC.

KEBC Names
Loving GSM

KKNG/Oklahoma City Sr. AE
Dan Loving has joined crosstown
KEBC as GSM. He succeeds Ken
Wente, who left the station last
December.

KEBC VP/GM Jane Bartsch
commented, “Dan’s previous sales
management experience and re-
cent stint ‘back on the streets’ will
certainly make him a welcome ad-
dition to the KEBC staff.”

R el

R

ROSIELLO VP/GM

RESEARCH/CONSULTATION FIRM

Epley/Stadien Radio
Group Formed

Frank N. Magid Associates vets
Stephen Epley and Richard Stad-
len have formed the Epley/Stadlen
Radio Group, based in Cedar Rap-
ids, IA. The new venture will pro-
vide research and consultation
services to stations in all market
sizes.

“We’ve surveyed GMs and found
they want more than they’re get-
ting currently from even the best-
known firms,” Stadlen said. “We

intend to carve a niche for our-
selves by providing innovative
twists to established research
methodologies and comprehensive
service well beyond the basic
sale.”

Epley is a seven-year Magid vet
who was head of radio research
and Director/Research at the com-
pany. Stadlen is an eight-year
Magid vet who was most recently
VP/Radio Consultation.

The
JAM does the jingles for more #1 rated radio stations in the top
100 markets than all the other jingle companies combined.*
That’s because market leaders depend on JAM for superior pro-

duction and the most creative ideas in the business. And so
should you. For immediate attention to your station’s needs, call

the leader. ..

J

dill

PRODUCTIONS.

(214) 388-5454

© 1988 JAM Creative Productions, Inc. / 5454 Parkdale Drive / Dallas, Texas 75227

‘Source Arbitron, Spring 88

vy amoricanradighiston/ com

WAZU Chooses AOR

WAZU /Springfield-Dayton, OH
has switched from AC to AOR un-
der new owner Osborn Commun-
ications. WDAF /Kansas City GSM
Pat Rosiello has béen named VP/
GM. Former WAQY/Springfield,
MA PDJim Leven was named PD
two weeks ago.

Although WAZU began airing
Classic Rock album sides and ap-
propriate liners last Sunday (1/22),
Leven said the move was merely a
ploy to disguise the station’s true
musical intent. “We’re going to be
very aggressive with new music,”
he explained. “A lot of record peo-
ple will be very pleased, and the
audience is going to be exposed to
new product it normally wouldn’t
hear in this market.”

Rosiello worked for Great Amer-
ican stations for ten years, the last
18 months at WDAF. He labelled
this, his first GM job, a “hell of an
opportunity.”

WAZU’s format switch provides

powerhouse AOR WTUE with its
first direct competitor in over a
decade. WTUE’s 14.7 fall Arbitron
and corresponding 19.2 in the Birch
led the market. WAZU had a .7 in
the ARB and a 1.2 in Birch.

Marion Appointed
GSM At KTXQ

WSUN & WYNF/Tampa GSM
Donald Marion has segued to GSM
duties at sister CBS outlet KTXQ/
Dallas,

KTXQ VP/GM Clint Culp com-
mented, “Don’s accumulated sales
and sales management experience
will enable him to direct the sales
efforts of Q102 with ease.”

Marion had been GSM at WSUN
& WYNF since 1987, after joining
the combo the previous year as
NSM. He previously served as an
AE in the New York office of CBS
Radio Representatives since 1984.
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“Our clients include America’s leading broadcasters.

They demand superior marketing.”— awisa

“We're marketers. It's what makes

us so different from ordinary
programming consultants.”
—E_Alvin Davis

We help forward-thinking radio
stations maximize performance. Our
commitment is to provide quality
consulting for select clients.

Over 90 percent of our clients
achieve higher ratings. The majority
have shown dramatic growth. Many
are Number One, most are format
dominant.

We understand marketing

Today, radio demands more
from a consultant than just pro-
gramming knowledge. It requires
marketing savvy.

We're marketers. It's what makes
us so different from ordinary pro-
gramming consultants.

Our clients include the leading
broadcasting companies and sta-
tions in America. They have an
appreciation for high calibre advice
and counsel. We're proud to be a
part of their success.

A Case in Point: Our Clients

We are proud to provide consulting services for many of America’s
finest broadcasting companies, including:

Capital Cities/ABC

Emmis Broadcasting

NBC/The National Broadcasting
Company

Greater Media
Heftel Broadcasting

Beasley Broadcast Group
Capitol Broadcasting Company
Metroplex Communications
Hearst Broadcasting
Guy Gannett Broadcast Services

Nationwide Communications WAL LA Commufncatlons
Booth American CR Broadcasting
Jefferson-Pilot Communications Midwest Family Stations
Sconnix Group Broadcasting Ingstad Broadcasting Group

Price Communications Hicks Broadcasting

E. Alvin Davis & Associates—Marketing advisor for the serious

radio executive. For more information, phone E. Alvin Davis at
513/984-5000.

LVIN DAVIS
E /ASSOCIATES, INC-

MING P vis
DIO PROGRAM vin Da
N ARKETING E. Al

esident
985 FOREST GLEN DRIVE br

CINCINNATY OH 45242
51319 84-5000

ients
Quality consulting for select clie

wasy amaricanradichistorv.com
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NEWSBREAKERS

Radio

®BOB PAYTON, two-year OM at
KLCL & KHLA/Lake Charles, LA, has
been named OM at KVET & KASE/
Austin. He starts February 2, and suc-
ceeds MIKE CARTA.

® SAM ROGERS has been appointed
LSM at WPGC/Washington. He has
been with the station since 1988.

PROS ON
THE LOOSE

David Chaney — Middays KRZQ/
Reno (702) 832-0939

Bill Crawford — Middays KSJQ/Mo-
desto, CA (209) 473-3384

Jay Daniels — Mornings WWSN/
Dayton (513) 439-2701

Frank Holler — PD WIOQ/Phila-
delphia (215) 667-6227

C.J. Hunter — Mornings WKSF/
Asheville, NC (704) 252-4681

Ed James — PD/mornings WKBV/
Richmond (317) 935-5021

Loo Katz — Middays WAVA/Wash-
ington (301) 498-4313

Rockyn Robyn Lane — Evenings
WBAB-AM & FM/Long lIsland (516)
667-3842

Pattrick Lee — Asst. OM/SMN’s
"Pure Gold"/Dallas (214) 503-1604

Jeff McCartney — PD WMMS/
Cleveland (216) 333-8397

Bruce Mitchell — Producer/air talent
KNIX-FM/Phoenix (602) 947-8932

Ron Reger — PD WMYG/Pittsburgh
(412) 563-0659

Michael St. John — Afternoons
WPZZ/Indianapolis (317) 926-6144

Frank Smith — Evenings WLAV-
FM/Grand Rapids, Ml (616) 245-8355

Jetfferson wWard — PD WAEB-FM/AI-
lentown (215) 434-8659

Gina Go-Go recently signed with Capitol, which has released her dance h

George Goldman Jana Kusin

@ GEORGE GOLDMAN, formerly
head of Concert Music Broadcast
Sales/West Coast and NSM at KFAC-
AM & FM/Los Angeles, has been ap-
pointed Sales Manager at KMNY/Po-
mona (Los Angeles), CA.

® VYTAS PASKUS has joined Emmis
Broadcasting as VP/CFO. He was for-
merly VP/Finance & Administration at
WFLD-TV/Chicago.

Also at the company, TERRI
SMARTZ has been appointed Asst./
Corporate Promotions. She was most
recently Research Director at WENS/
Indianapolis and Asst. Project Director
at Emmis.

Terri Smartz

Vytas Paskus

Go-Go Goes To Capitol

oy

dent David Berman, VP Tom Whalley, and VP Hank Talbert.

Friendly Get-Together For Dorff

g

® JAN DEAN, an 11-year Tulsa radio
vet, has been promoted to PD at
KAYI/Tulsa. She will maintain her
9am-noon airshift and continue to
handle MD duties.

® JANA KUSIN has been named Pro-
motion Director at KHHT/Houston.
She was previously Manager/Creative
Services at crosstown KLOL.

® PAUL DONAHUE has been upped
to VP/Engineering for KIIS-AM & FM/
Los Angeles and parent Gannett Ra-
dio. He has been with the stations
since 1984.

Records

® LISA MILLMAN has been elevated
to Director/Press & Media Relations at
Elektra Records. She joined the label
in 1987 after serving in Epic’s publici-
ty department.

Vicki Lataillade

Lisa Millman
@ VICKI LATAILLADE has been nam-
ed Manager/Product Marketing at
Sparrow Records. The gospel market
specialist has owned and operated
the consultant agency Charismata for

seven years.

® CINDY COOPER has been upped
from Supervisor to Manager/Produc-
tion Coordination & Scheduling at
Capitol Records.

_— N

_ it “I Can’t Face The Fact.” Gathered at the Capitol
tower in Los Angeles are (I-r) Capito! VP Ron McCarrell, manager Ken Friedman, Capitol’s Kenny Ortiz, Go-Go, Capitol Presi-

BM! and Warner Bros. Records hosted a Burbank Studios party for Steve Dorff to celebrate the first single from the “Steve

Dorff And Friends” album, “Theme From ‘Growing Pains,’ " sung by B.J. Thomas and Dusty Springfield. Shown are (I-r) the
song's co-writer John Bettis, Warner/Chappell Music President Les Bider, BM! VP/GM Rick Riccobono, Dorff, artist
Christopher Cross, B.J. Thomas, and Thomas’s wife Gloria.

waaan americanradiohistory com

Susan Genis-Levine

Paul Donahue

Industry

® SUSAN GENIS-LEVINE has been
promoted from AE to VP/Sales in the
New York office of McGavren Guild
Radio.

Also at the company, MIKE NEL-
SON has been named Regional Man-
ager/San Francisco. He was previ-
ously an AE at Torbet Radio.

®MOSS JACOBS and JENNIFER
PERRY have expanded their respon-
sibilities within Avalon Attractions
following the departure of VP STEVE
RENNIE. Concurrently, TED MANKIN
has joined Avalon from JAM Produc-
tions in Chicago.

Charley Lake started at
WOL/Washington doing week-
ends in 1967. His first PD gig was
at WYRE/Annapolis, MD in '73.
Ten years ago he became National
Promotion Director at Warner Bros.
Five years ago today, Lake re-
turned to radio as KZZC/Kansas
¢ City’s PD. He joined A&M in late
'84 and was promoted to National
Director/Singles Promotion in '86.

Charley Lake

 TYEAR AGO TODAY

@ jim Bell promoted to KFMK/Houston GM

® GLORIA HAWKINS has been ap-
pointed Director/Writer & Publisher
Relations at BMI, while RICK
SCHWANKE has been named Associ-
ate Director/Writer Administration.
Hawkins was previously Direc-
tor/Writer & Publisher Relations.
Schwanke joined the Writer/Publisher
Relations Department in 1988 as Ex-
ec. Asst. to BARBARA CANE.
Concurrently, JAN GROSS bpe-
comes Exec. Coordinator/Writer &
Publisher Relations, after serving as
Exec. Asst. to retired Asst. VP MARV
MATTIS.
® COURTNEY THOMPSON, formerly
President/Broadcast Marketing Divi-
sion at Harte-Hanks, has announced
the formation of Broadcast Direct
Marketing, with offices in Miami and
Chicago. — Holly Sklar

CHANGES

Howard Farbman has joined Ban-
ner Radio/New York as an AE.

Bob Coffman has signed on as an
AE with KKLT/Phoenix.

Robert Fortunato has been named
an AE at Christal Radio/Philadelphia.

Herb Hoffman has been appointed
an AE at Hillier, Newmark, Wechsler &
Howard/Detroit.

s g

® Larry Berger promoted to WWPR/New York Operations Director
. @Bob Mitchell named WPGC/Washington PD
i @®@Lee Martin named WLIF/Baltimore Director/Programming

- ®#1 CHR: "Could've Been” — Tiffany (MCA)
. @41 AC: “Can't Stay Away From You” — Gloria Estefan & Miami Sound

Machine (Epic)

e

® #1 UC: “| Want Her” — Keith Sweat (Vintertainment/Elektra)
® #1 Country: “I Won't Take Less Than Your Love” — Tanya Tucker

w/Paul Davis & Paul Overstreet (Capitol)

® #1 AOR Track: “Just Like Paradise” — David Lee Roth (WB) (2 wks)

® #1 AOR Album: “Skyscraper” — David Lee Roth (WB)
® #1 NAC: “Brasil” — Manhattan Transfer (Atlantic)
® #1 Contemporary Jazz: “Brasil” — Manhattan Transfer (Atlantic) (4 wks)

| 5 YEARS AGO TODAY

® Skip Miller promoted to Motown Sr. VPIDirector of Operations

-

s

e

S

o

® Frank Flores named WJIT/New York Station Manager

® Country WKHK/New York becomes ‘‘Lite AC”’ WLTW

® #1 CHR: “Karma Chameleon” — Cuiture Club (Virgin/Epic) (2 wks)
®#1 AC: "Joanna" — Kool & The Gang (De-Lite/PolyGram) (2 wks)

® #1 UC: “If Only You Knew"” — Patti LaBelle (Philly int./CBS) (4 wks)
® #1 Country: “Stay Young” — Don Williams (MCA)

® #1 AOR Track: “Jump” — Van Halen (WB) (3 wks)

! ®#1 AOR Album: “1984” — Van Halen (WB)

¢ ®#1 Jazz: "Backstreet” — David Sanborn (WB) (6 wks)

S

X

e

o

SRy

! 10 YEARS AGO TODAY

. ®Moving to the disco beat Ill: WDRQ/Detroit
i @ Jim Jeffries named Phonogram/Mercury President/National

Promotion

® Quincy McCoy named Fantasy National Pop Promotion Director
. ®Sunny Joe White named WXKS-AM & FM/Boston PD
. ®Shelly Siegel, VP/IGM Mushroom Records, dies at 32

® #1 CHR: “Da Ya Think I'm Sexy" — Rod Stewart (WB)

®#1 AC: “Too Much Heaven” — Bee Gees (RSO) (4 wks)

® #1 Country: "Why Have You Left The One You Left Me For” —

Crystal Gayle (UA)

| ®@#1 AOR Album: “Blondes Have More Fun” — Rod Stewart (WB) (3 wks)
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There are many reasons for installing the Selector music scheduling
system at your radio station today. Among them is its unique ability to
give you consistency, variety and control over your music. And, as you
master the power behind the system that is now the radio industry
standard, you may be mastering something else as well...your future.

olector
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RADIO COMPUTING SERVICES, INC.
One Chase Road - Surte 206 - Scarsdale, New York 10583 - (914) 723-8567
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STREET TALK

lenner To Columbia;
Arista Adding Country?

T hose rumors of Arista Executive VP/GM
Don lenner exiting to become President
at Columbia — which hit the streets
before the holidays — are still very much alive.
While ienner and Columbia are mum on the
subject, ST not only hears that talks are
progressing, but also that lenner’'s decision to
stay (or go) is still some time away. Perhaps
that upcoming CBS Convention (to be held in
April in Boca Raton, FL) might prove the
perfect setting to announce the transition . . .

Meanwhile back at the ranch, Arista Prez
Clive Davis has been burning up the 615 area
code, adding fuel to the rumors that the label
will soon be making a move into Country.
Davis himself was in *Music City"” recently,
reportedly talking to potential candidates to run
the label.

No official word out of NY on the new PD
at WPLJ as yet, but ST has learned that only a
few minor details remain to be ironed out
between KUBE/Seattle OM Gary Bryan and
'PLJ VP/GM Dana Horner.

Expect heavy weather from the FCC when
it announces plans to overhaul the licensing
process for new AM, FM, and television
stations (1/30).

When Scott Shannon negotiated his early
departure from Z100/NY to become WWI
VP/Radio Division and eventually run
KIQQJL.A., the deal included an assurance
that OM Steve Kingston would stay on at
2100 for two more years. Also part of
Shannon’s exit clauses: he can't take any
Z100 folks out to L.A. with him, as he’ll have
an ongoing consultancy with WHTZ.

Although there’s no official word that KIQQ
will go CHR, market speculation has the
station moving in that direction, and the folks
at crosstown Power 106 have made a couple
of interesting preemptive moves in anticipation.
For the first time, Power 106 has added
reverb to its audio chain, a Shannon trademark
at all his stations.

And . . . Power 106 morning maniac Jay
Thomas and sidekick Monica Brooks have
taken to the airwaves, soliciting names for their
morning show. As of presstime, ST has
learned that they're calling it “Morning
Madness,” but VP/Programming Jeff Wyatt
claims, “We haven't settled on that one yet.”

Meanwhile, ST's all-seeing eye reports
finding a sealed envelope inside Wyatt's desk
with the words “Morning Zoo" printed in BIG
bold letters.

CARRY ON MY WAYWARD SON — Behold the
above-pictured pair of KAF Y/Bakersfield air personal-
ities taking part in a charity basketball game circa
1963. On top we find Johnny Rabbitt, proudly pro-
claiming himself the “Purple Pizza Eater.” Doing the
legwork, as befits the legend on his “Doc Downey’s
All-Girl Peace Corps” sweatshirt, none other than to-

day’s semi-famous television talk show host — Mor-
ton Downey Jr.
T :"““:;““%“W‘Mﬂ*ﬁﬁ:jffm:vﬁmﬂgﬁf”w“””” S
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Suddenly, there are two major left coast
AOR programming openings, as KFOGISF OM
Dave Logan and KLOS/L.A. PD Charlie West
resigned Tuesday (1/24). Both resignations —
unrelated — are effective immediately.

West, who copped the KLOS job two
years ago with a major jump from
KMOD/Tulsa, told ST he gave the station 30
days notice, “but they said that wasn't
necessary.” President/GM Bill Sommers said
that West's resignation was a surprise, and
that the station will take its time in finding a
replacement. West himself gave no reason for
the exit, saying only that he’d “been thinking
about it for a while.”

ST has heard more than once that West
disliked L.A. in general and the Cap
Cities/ABC corporate environment in

Continued on Page 29
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McVay Media, the Program Consuitants,
continue their lead over other radio con-
sultants with a 92% ‘“win” ratio in the latest Fall
'88 Ratings Sweep.
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Big wins were scored by client stations in
Philadelphia, San Jose, Cleveland, Phoenix,

Long Island, New Orleans, Charlotte, Ft.
Wayne, Milwaukee, Tulsa, Baton Rouge and
Jacksonville.
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The McVay Medla strategists are available
to consult your radio station in a variety of for-
mats. Call Mike McVay at (216) 892-1910

or Charlie Cook at (615) 373-2518.

(ADVERTISEMENT)
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“WIND BENEATH
" MY WINGS”

(7-88972) (PRCD 2615)

PERFORMED BY
BE]1 T'E
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FROM THE
ORIGINAL
SOUNDTRACK
RECORDING

Beaches

e Soundtrack Exploding At Retail!
Produced by Arif Mardin

e One Of The Most Added-AC!
S

e Huge Box Office Smash! :
cords, Cassettes and Compact Discs
© 1989 Ationtic

I ording Corp @° A Worner Communicanons Co.
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An extraordinary new single from the LP, e o

“Staring At The Sun.” ‘b‘g

Produced by: Level 42, Wally Badarou, and Julian Mendelsohn
Management: Paul Crockford

STARING AT fHE SU%

On Polydor Compact Discs, Chrome Cassettes and Records

When you
PLAY IT,
SAY IT!
—— ——-l Manufactured and Marketed by
N o | PolyGram Records
J
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Continued from Page 26

particular. However, West mentioned that his
resignation had “absolutely nothing to do with
living in L.A.” Reach him at (805) 493-0010.

Logan, who signed on KFOG as the
original Burkhart/Abrams Superstars II outiet
in 1982, was not available for comment, and
KFOG VP/GM Tony Salvadore did not return
ST's calls. Promotion Director Kenny Wardell
attributed Logan’s exit to “the usual
philosophical differences.” KFOG's recent
ratings have been disappointing. The station
netted a 1.8 in the fall Arbitron, and a 2.8 in
the Birch.

Is former Atco President Reen Nalli about
to make her way back into the business?

The interview process gets underway this
week to fill the KKRZ/Portland PD post. Stay
tuned.

As hinted last week (ST 1/20),
WMJY/Long Branch, NJ's impending switch to
“Z-Rock” didn’t come off smoothly, to say the
least. Apparently most of the industry knew of
new owner K&K Broadcasting's plans before
the staff did.

Believing Z-Rock Managing Director Lee
Abrams to be the source of the leak, K&K’s
Don Kelly was quoted in Friday’s (1/20) local
Long Branch newspaper as saying, “| believe
Lee Abrams has done a great disservice. He
gave me his word that he would not do exactly
what he did. it's true to me that Lee Abrams
does not keep his word, and you can quote
me on this because he’s going to get it
Federal Express.”

However, Abrams told ST on Monday that
he had received no such rebuke from Kelly.
Kelly has refused to return ST's calls, and as
we went to press, the station’s format plans
were still up in the air.

Meanwhile, things turned out well for 'MJY
PD Willobee, who landed the PD job at South
Coast Broadcasting's brand new Santa
Barbara station. Rick Willlams, former PD at
crosstown AOR KTYD, will handie Asst.
PD/MD duties. No definites yet on sign-on or
format (frequency is 94.5), but could
Willobee's four years at former New Rock
WLIR/Long Island provide a clue?

:'x< ““"%¢§§'¥m9§¢"c s Q‘w’i"{ig‘.%« Mﬁgjmﬁ ..... ﬁ'@ 5
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Americom Chairman Tom Gammon is
flying 110 heavy hitters — including
Sillerman-Magee Chairman Bob Sillerman,
Jacor Chairman Terry Jacobs, Pyramid
Chairman Richie Balsbaugh, and
Westinghouse Radio topper Dick Harris — to
the Virgin Grand Hotel in the US Virgin islands
for the first annual “Deaimakers Ball”
(1/26-29). Columnist Jack Anderson is the
keynote speaker for the fete, the total cost of
which is estimated to be $150,000.

WRKS/NY VP/GM Steve Candullo is
leaving the station after the sale from RKO to
Summit is completed in April.

Harry Nelson, just out at WROR/Boston,
is still consulting WWGT (G98)/Portland,
Premiere Radio Network, and his newest
client, KQXR (Q94)/Bakersfield, CA.

P

AMBUSHING THE COMPETITION — WRQN (93Q)/
Toledo recently sponsored a “Barbara Bush Looka-
like” contest that gamered coverage on NBC and
CNN. Pictured flanking the winner, who received a
camplete beauty makeover AND a trip to the inaug-
uration ceremonies held in Washington, DC, are the
station’s morning team of Steve Mason (I} and Diane
Scribner.

Jeff McCartney has resigned his PD post
at WMMS/Cleveland, telling ST, “I felt that
with the changes Malrite and WMMS have
been through in recent weeks, it was in
everyone'’s best interest for me to move on. |
wish the Buzzard and Malrite great success in
the '90s.” Contact McCartney at (216)
333-8397.

Meanwhile, new OM Rich Piombino’s
most pressing need is for a Promotion
Director, as Piombino is now handling the PD
duties as well.

And as ST went to press, it was rumored
that Buzzard morning zoo dudes Jeff
Kinzbach & Flash Ferenc were about to re-ink
for bonzo bucks.

NBC Radio News will be moving its
weekend operations from its NY headquarters
to Arlington, VA. The move is a cost-saver,
designed to consolidate the news operations
with Mutual, which — like the NBC web — is
co-owned by Westwood One.

When EZ signed on its new dance-CHR
format at WIOQ/Philadelphia (1/20), the
kickoff song was President Alan Box's fave,
“Mama Don't Let Your Babies Grow Up To Be
Cowboys,” followed by Prince’s “Let's Go
Crazy.”

After the ownership change, 21
employees, including the entire programming/
promotions department, exited. Word has it
that all were well taken care of financially.
interestingly, outgoing 'IOQ PD Frank Holler
reported feeling a bit of deja vu, as his PD
replacement was the same Mark Driscoll who
took over Holler’s airshift back at WPOP/
Hartford in 1969. Give Holler a yeli at (215)
667-6227.

Meanwhile, the crosstown hijinks have
already started, as WEGX (Eagle 106) PD
Charlie Quinn sent 'IOQ an inexpensive floral
arrangement with a card that read “RIP.” A
Q102 listener then put up a sheet sign in the
'EGX parking lot that bore the following cryptic
message: “The Eagle Has Crashed, Q102 Is
On — Check The Want Ads, Charlie.”

The Hollywood Reporter noted that
Geffen Records Chairman David Geffen has
increased his stake in Chrysalis Records from
8.64% to 10% (1/24). Chrysalis Chairman
Chris Wright called the purchase “smart,

Continued on Page 30

waany americanradiohistory com

Jan.27,1989 ReF 29

WXKS 23-19
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CKOI

Y95 18-14 (HOT)
WHHY add WDBR add
KCAQadd  KF9598
Z103 add KSND 35-31

KPHR add KYRK 39-32
KzZzZU 13-11

KKBQ 33
KRBE add
KXXR 24-18
KZZP add

KIXY 17-14
KMOK 1712
KOZE 2218
KZFN 9-3 (HOT)

* Sales Exploding Everywhere!
Over 220,000 Albums Sold
In Just 3 Weeks!

s Highest Debuting
In Billboard!

Album

* VH1 Nouveaux

* Now On MTV

* NAC Albums ©-©
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THE NEW SINGLE

NEW & ACTIVE ’

WEGX add
Q107 add 32
PWR99 add
WNVZ add 25
FM102 28-27
B96 30-26
Z95 deb 26
WMMS 30-23
WZPL add
wzOu 30-29
KCPX add
K104 add
WPST 39-30
B93 31-28
K106 30-27
KZzB 39-35
WKQB 28-25
WROQ 34-29
WCGQ add
WZYP 38-28
WOKI deb 29
BJ105 add
Y106 deb 26
K92 add

7102 26-22
WIXX 39-34
Z104 31-25
KIVA 18-16 (HOT)
KKFR 7-6 (HOT)
WKPE add
0K100 13-11
G98 add
KIXY 40-32
WHSL 31-28
WBNQ 35-29
WLRW add
WAZY 33-26
99KG 39-34
KPAT 36-31
WSPT 22-16
KFMW 38-32
297 38-31
KTRS add
KFBQ add
KOZE 19-14
KZFN deb 30
KZOZ add

TRACK ©

PRODUCED BY SCOTT LITT AND R.E.M.FROM THE ALBUM GREEN
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Continued from Page 29

since the stock is undervalued,” adding that
he didn’t see the move as unfriendly — unless
Geffen’s share were to hit 30%. Insiders say
Geffen may soon up his ante to 25% in order
to have “a voice in the company.”

WDAE & WUSA/Tampa and PD Chris
Miller have parted company. Miller wanted to
keep Gannett's Gold-Based AC WUSA as is,
claiming GM Gerry DeFrancesco wanted to
liven it up. Is a format change or format leaning
inevitable? In any event, Miller (813)
289-0455 is looking.

On Tuesday (1/24), WQIK/Jacksonville,
FL morning man Boomer told listeners to turn
off their major appliances at 7am — the time
appointed for the electrocution of convicted
killer Ted Bundy at the nearby prison — so
that the authorities would have enough power
to do the job. The station also aired a song
parody (*‘Fry, Bundy, Fry”) sung to the tune of
Alabama’s “Why, Lady, Why.”

30 days after having been named CRB
Broadcasting’s “PD Of The Year,” WAEB-
FM/Allentown programmer Jefferson Ward
and the company have parted ways over those
famous philosophical differences. VP/
Programming Neal Newman will now oversee
things along with MD Sue Sherry, who has
been promoted to PD.

Look for former Chrysalis Senior
Director/Marketing Chris Tobey to officially be
named VP/Marketing for Rhino. Tobey will be
in charge of putting together a brand new
promotion department for the label in the wake
of the recent departures of Dave Darus and
Penny Bames. interested? Call Tobey at
(213) 828-1980.

The Country rumor mill ground out the
tidbit that WGUS/Augusta, GA would drop the
format in favor of Gold after 31 years. “Totally
faise,” said OM Pamela Nash.

As tipped last week (ST 1/20), WMYG/
Pittsburgh PD Ron Reger has officially exited
the Classic Rocker and seeks a new
challenge. Reach him (412) 563-0659.

KZLR/Little Rock VP/Programming Dave
Gariano has resigned and will be replaced by

Creative Services Director Bradley Jay, killing
market rumors of a switch to Country. Gariano
is expected to maintain a “‘consulting
relationship” with "ZLR.

Don O’Neal has been named MD at
WCKZ/Charlotte, replacing Chris Bailey, who
segues over to WBIG/Greensboro.

WKSS/Hartford morning man Jeremy
Savage has been upped to OM for the station.

Ooops. Contrary to what you may have
read here earlier, former WCAU-FM/
Philadelphia (now WOGL) VP/GM Vince
Benedict is not retiring from radio. Contact him
at (215) 642-0120.

Tapscan/Musicscan needs a person with
music programming computer skilis for a prime
slot in client services. Call Kris Robbins at
(205) 987-7456.

Former Y95/Phoenix jockette Jessica
Hahn made an appearance on WANS/
Greenville during a promotional tour for a car
show (1/20), and wound up getting an offer to
join the station’s morning show. Meanwhile,
some of Ms. Hahn's on-air comments about
the PTL have reportedly ruffled a few feathers
locally, and WANS is offering offended parties
equal time.

The March issue of Playboy features La
Toya Jackson in what the magazine's cover
describes as “a thriller’” of a 12-page pictorial.
Meanwhile, lii' brother Michael Jackson has
donated the net proceeds of his last L.A.
Sports Arena show (1/27) to Childhelp USA
to help prevent child abuse.

Condolences to AIR’s Alan Smith on the
loss of his mother, Sarah (1/17).

Congrats to Private Music founder/
Chairman Peter Baumann and his wife,
Alison, on the birth of their son, Maximillian
(1/15).

The KSHE/St. Louis morning zoo,
responding to the urgent need for birth control
in the Soviet Union, has begun a “Condoms
For Commies” campaign, asking listeners to
empty their wallets and give. The station
intends to send the tokens of love and
glasnost to the Soviet Embassy in DC.

\

™!

SHORT AND TO THE POINT — KLOL/Houston afteroon driver Moby donated his erstwhile shoulder-length locks to
fulfil a telethon pledge of $10,000 to the United Cerebral Palsy fund. Seen at the scene surrounding the seated Moby
are (I-r) hairstylist Kathy McDougal and KLOL's morning men Mark Stevens and Jim Pruett. And it all took place on live
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in some relationships,
more than one pariner
is a crime.

In matrimony, it’s called bigamy. In commerce,
it’s called conflict-of-interest. In research, it’s called
“business as usual”.

Most research companies are promiscuous.
They’ll have a fling with a station in every format.
Which can create problems. What do they do when
their research suggests one of their stations should
change to the format of another client?

Emmis Research makes a commitment to only
one radio station per market. Because we believe
in forming partnerships. Lasting partnerships.
Exclusive partnerships.

That way, our success depends on only one
thing: your success.

EMMIS RESEARCH

To put the Emmis Success Formula to work for you, call Emmis Research, 317-630-2828.
Orwrite to: Emmis Research, 1099 N. Meridian, Suite 250, Indianapolis, IN 46204, Attn: Jon Horton

wanna amaricanradinhictons.com. _ -
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Shannon
Continued from Page 1

ing with Norm Pattiz and the entire
Westwood One organization. I can
only promise one thing: we're gon-
na have some fun.”

Shannon refused comment on a
format adjustment or a timetable
for any changes at KIQQ.

Malrite Reaction

Thacker told R&R, ‘“Shannon
will continue into the next decade
with Z100 through a consultancy
arrangement, as well as with Mal-
rite in the co-production with West-
wood One of his countdown show.
His role in the genesis and perpet-
uation of Z100 cannot be under-
stated, as I'm sure Scott won’t.

“Regarding his move to Los An-
geles, he has our full support as
long as it never interferes with
Malrite’s interests at [Country
combo] KLAC & KZLA. Hell
probably go out there and win one
for Norm. We look at this change
as a new generation of continued
success at Z100.”

Fisher commented, “No one can
minimize the role Scott has had on
Z100 or the tremendous role he’s
had in stimulating the New York
radio market. Z100 is a multi-
dimensional radio station, and
much of the creativity he brought
to us stays with us. The rest of the
market figures this as a great op-
portunity, but trust me — they’re
figuring wrong.”

Kingston, who just signed a new
two-year deal to stay with the sta-
tion, remarked, “We’re in the best
position to have a lot of great tal-
ent, including the opportunity to re-
unite Brian Wilson and (current
morning zoo personality) Ross
Brittain as part of our morning zoo.
A final decision on who will perm-
anently fill that slot is still some
time away. Although I see this is as
a personal loss, since Scott and I
have been friends both inside and
outside the station for many years,
I also view this as a professional
challenge to fill the on- and off-air
role Shannon played at Z100.”

Atco
Continued from Page 1
Tenenbaum joined Atco two
years ago as Director/National
Singles Promotion, later becoming
Director/National Pop Promotion.
He previously was with Atlantic
Records in a variety of promotion
positions, and worked at WRCN/
Long Island.

Wailin

Continued from Page 3
now I have to put my money where
my mouth is. Making my task eas-
ier is the fact that all of the other
people on the air have been here at
least eight years. They know the
direction we need to go and what
needs to be done.”

Wailin will continue in mornings,
and his first task will be to find a
new afternoon drive personality.
His background includes stints at
WSAVL/Cincinnati, KULF/Houston,
KORL/Honolulu, and KZILA/Los
Angeles.

Ten Million Dirty Dancers Can’t Be Wrong

RCA execs gathered to present associates at Vestron Pictures and the creators of the film “Dirty Dancing” with a plaque

marking ten-times-platinum sales of the movie soundtrack, making it the biggest-selling single LP soundtrack in history and
the second-biggest selling soundtrack, period (behind “Saturday Night Fever”). Celebrating are (I-r) RCA’s Alan Grunblatt,
Bob Feiden, VP Dave Wheeler, Vestron Video President John Peisinger, Vestron Consultant and the album’s producer Jimmy
lenner, RCA Label President Bob Buziak, RCA Exec. VP/GM Rick Dobbis, VP Butch Waugh, BMG Distribution President Pete

Jones, and label VP Dennis Fine.

Spence Launches First Tour

Woods

Continued from Page 3

everything I've learned and help
make this station number one,
which it will be. We’ve got a lot of
things up our sleeve, as far as pro-
motions and serving the communi-
ty go.”

Severino
Continued from Page 3

ago Severino spent nearly eight
years as VP/GM of WIRE &
WXTZ/Indianapolis and was Re-
tail Sales Manager at WDAI/Chi-
cago and WRIF/Detroit.

Beautiful Music/Easy Listening
WWEZ ranked third 12+ (9.0) in
the fall Arbitron, while N/T WCKY
posted a 4.6 to place seventh; Birch
stats for the comparable period
were a fourth-place finish for
WWEZ (7.4) and 13th for WCKY
(2.7).

Matthews
Continued from Page 3

station in Cincinnati, but to expand
on that and become the dominant
station in the market.”

Matthews was named WGAR
PD last June, coming from WQIK-
AM & FM/Jacksonville, where he
served as PD for four years. Prior
to that he was Production Direc-
tor/middayer at WSAI/Cincinnati
for two years. He also spent two
years as PD at WPFB-AM & FM/

Dayton.

Atlantic artist Judson Spence launches his first US tour in February in support of his eponymous debut album. Shown
backstage after a showcase performance at Los Angeles’s Roxy are (I-r) Alantic's Bob Clark, WEA Sr. VP Fran Aliberti,
manager Mike Dixon, Spence, Atlantic VP Judy Libow, the label’s Tom Davies and Altantic West Coast Sr. VP/GM Paul
Cooper.

Ure Monkeying Around At Chrysalis

C e i
Chrysalis threw a party last week in Los Angeles for Midge Ure, whose “Dear
God" is the first single from his “Answers To Nothing” album. Hearing, speaking,
and seeing no evil are (I-r) manager Chris Morrison, Ure, and Chrysalis President
Mike Bone.

Blue Note Marks 50th Anniversary

Blue Note Records kicked off its 50th anniversary with a party at Birdland in New
York City recently, and plans special compilation albums and “Blue Note Nights” at
major jazz festivals around the world during 1989. Among those present at the
Birdland bash were (I-r) Capitol Records East Coast GM/Blue Note Records Presi-
dent Bruce Lundvall, artist Dianne Reeves, Blue Note co-founder Alfred Lion’s
widow Ruth Lion, and artists Stanley Jordan and Bireli LaGrene.

MAAAAL S aricanradiaohictory com i

Coury

Continued from Page 1

business,” noted Coury. “There
are other things now that I'm going
to branch off and take care of. It’s a
natural evolution, and I'm happy to
be able to contribute more to a
company that I love and consider
my home now.”

Coury is only the third employee
in the Geffen Records assemblage
with a formal title, the other two
being Rosenblatt and Chairman
David Geffen.

wioQ

Continued from Page 3

Marder, who comes on board
February 27, said, “I’'m thrilled to
join WI0Q. I think it is establishing
new ground formatically, and I
look forward to working there.”

DeJohn noted, “I couldn’t be
happier working in a startup situa-
tion like this for a company with
such a great track record of suc-
cess.”

EZ Regional VP/Progamming
Shadow P. Stevens told R&R, “We
wanted to grab the market’s atten-
tion in a very big way immediate-
ly, and from all indications we
seem to be doing so.”

‘Total Essence’ Format

Driscoll, who spent the last 18
months with KIIS-FM, has also
programmed KHY1 (Y95)/Dallas
and WAPE-AM & FM/Jackson-
ville and many other stations in his
25-year-plus career. He com-
mented to R&R, “This format is
what I call ‘Total Essence.” We just
don’t veer from our essence, which
is passion, packaging, and focus.
We’ve got the glitz of Hollywood,
but we are Philadelphia’s home-
town radio. We consider our core
artists to be anything that has a
pulse or heartbeat to it. It’s a mix-
ture of rhythms and ballads plus a
sprinkle of rock for a bit of relief.”

The lineup still lacks a morn-
ing show, a night personality, and
an overnight host. Already signed
up are midday personality Lindsey
Burdeite (former MD at WZGC
(Z93)/Atlanta), afternoon driver
Elvis Duran, also from Z93, and
night rocker Super Snake from
Y95.

Berger
Continued from Page 3

expertise and success to the radio
station.”

Berger confirmed the station
would keep its bright AC approach,
explaining, “Ki01 is a fine-
sounding station and has come into
its own during the last year. I'll be
walking into a successful operation
with great 25-54 demos.

“My job is not to restructure, but
to maintain and take the station to
higher levels of success,” he add-
ed. “There are a lot of signals in
the market, both in San Francisco
and from the South Bay, making it
difficult to serve all listeners.
However, with one of the best FM
signals west of the Mississippi and
some fresh ideas, I think we’ll
overcome any and all obstacles to
success.”

K101 ranked sixth 12+ in both
the fall Arbitron (3.9) and Birch
(3.2) sweeps.
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Taking The Mystery warketing Eftectively
Out Of Marketing

Marketing is more important than ever be-
fore. At a time when there are more radio sta-
tions and fewer ways to differentiate your on-air
product from that of other stations, effective
marketing separates the winners from the pack.

Creating Demand

Marketing your station
effectively requires a clear
understanding of market-
ing and its principles. As we
all know, marketing means
creating demand for your
on-air product. But that de-
mand must be created on
two different fronts:

e Among the public, so
that people want to listen to
your station.

e Within the advertising
community, so that adver-
tisers want to buy air time.

Creating demand begins
with altering perceptions
by exposing people to new
information. Altered per-
ceptions cause changes in
behavior. You can achieve
these goals by using the
right psychological tech-
niques.

One effective psychologi-
cal technique is the logic
tunnel, made up of a series

‘‘You must use
powerful messages that
influence and
motivate.”’

of questions or logical
statements — statements
the message receiver will
agree with, incrementally
steering him to accept (and
act upon) the final conclu-
sion. For example, AT&T’s
long distance ad campaign
addresses each important
decision point (sound quali-
ty, operator assistance,
costs, etc.), leading to the
conclusion that AT&T is
“the right choice.”

Another useful psycho-
logical technique is the
bandwagon effect, which
presents a large number of
wise, hip people buying

Rick Ott

what you're selling. This
promotes assurance and
support in the message re-
ceiver’s mind and fosters
like behavior. Epson Com-
puter’s current ad cam-
paign utilizes this tech-
nique, showing various
business people opening
Epson cartons as a voiceo-
ver intones, ‘Every seven
seconds of every business
day, another Epson com-
puter is put into service.”

Advertising and promo-
tion are the tools of market-
ing. Though there are ex-
ceptions, the degree of rat-
ings success you achieve
and sustain is related to the
amount of advertising and
promotion you do.

It’s precisely in this area
that some stations go
wrong. They cut advertis-
ing and promotion expens-
es, and the ratings slip.
Further cuts are made to
meet budgets, resulting in
even lower ratings — and
on and on, in a downward
spiral to oblivion.

Your radio station is like
a jet. Advertising and pro-
motion are the fuel that lift
it off the ground and keep it
airborne. If you cut back on

By Rick Ott

the throttle to save fuel, it
will descend. If you can’t af-
ford any fuel at all, it won’t
even get off the ground.

Motivating Messages

How you spend those bud-
gets is crucial. If you want
to make the expenditures
effective — and return
them many times over in
the form of increased reve-
nues — you must utilize
powerful messages that in-
fluence and motivate.

Every statement you
make about your station
can elicit a reaction in the
mind of the person you’re
trying to reach. When your
message is weak or confus-
ing, you induce no reaction;
you've wasted time and
money. When your mes-
sage is lofty, unbelievable,
or repellant, stimulating
unpleasant emotions, you
induce a negative reaction.
Listeners may tune in less
than before and even deny
listening when a ratings
service inquires.

When your message is to-
the-point, logical, believa-
ble, and pleasant, you in-
duce a positive reaction.
People listen to your station
more often and affirm their
listenership with peers and
ratings services.

Choosing the right medi-
um for your message and
deploying that message at
the right time are equally
important. Your choices in

““Your radio station is
like a jet. Advertising
and promotion are the
fuel that lift it off the
ground and keep it
airborne. If you cut
back on the throttle to
save fuel, it will
descend.”’

these areas can save you
money, reducing waste and
making every dollar count.

Suppose you want to in-
crease your ratings during
a given period, and your

WM =aerearractelicstory com

® Create demand among general
public, advertising community

® Push for a healthy ad/promotion

budget

® Use positive, to-the-point, motivating

messages

® Choose the right medium at the

right time

® Help your sales department: market

to buyers

media choices are either di-
rect mail and/or television,
or billboards and print
(newspapers & maga-
zines). Direct mail and
television can have an im-
mediate impact. Billboards
and print, on the other
hand, have a cumulative ef-
fect that builds over time,
but will not necessarily
show any appreciable re-
sults during any one rating
period.

Marketing Vs. Sales

In the broadcast indus-
try, marketing and sales
are two different things.
While marketing utilizes
the media, sales does not.
Selling happens in-person
or over the phone; it’s one-
on-one communication. It
means convincing another
person to commit and sign
on the dotted line.

But marketing and sales
are related. Effective mar-
keting can make media
buyers predisposed to favor
your station long before the
actual sales situation oc-
curs. This predisposition
can give you tremendous
leverage.

Here’s an example of how
the marketing-sales rela-
tionship works: The man-
agement of an AC station
felt they could better justify
their high rates and receive
a larger portion of each cli-
ent’s advertising budget by
increasing the station’s per-
ceived value. After discus-
sing the matter with a con-

sultant, it was determined
that the best way to accom-
plish the goal was to (a)
identify the station’s unique
qualities and (b) promote
these qualities by mounting
a direct mail campaign that
used convincingly written
copy to establish and rein-
force the station’s high

‘‘Effective marketing
can make media buyers
predisposed to favor
your station.’’

value. Once the copy was
written, it was mailed
directly to the advertising
community.

A weak marketing effort
directed at the advertising
community — or no effort
at all — forces your sales
department to rely strictly
on jungle warfare to sur-
vive. Update your sales ap-
proach: in the 1980s, even
door-to-door vacuum clean-
er salesmen use marketing
to interest potential buyers
before they show up on the
doorstep.

Rick Ott is President of
Ott & Snead, a Richmond,
VA-based management con-
sultancy, specializing in ra-
dio. He can be reached at
(804) 320-5223.
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FALL ‘88 RESULTS

»
Petersburg-
ARBITRON
Clearwater
Summer '88  Fal '88
ARBITRON KNIX-AM & FM
(Ctry) 11.6 140
KMEO-AM & FM
(B/EZ) 9.8 9.7
Summer '88  Fal '88 KZZP-AM & FM
WRBQ-AM & FM (CHR) 10.7 9.5
(CHR) 16.6 15.4 KTAR (N/T) 103 83
WWRM (AC) 59 9.4 KUPD (AOR) 7.3 71
WQYK-AM & FM KKLT (AC) 4.6 6.1
{Ctry) 69 79 KOY-FM (CHR) 41 48
WYNF (AOR) 7.4 68 KOOLFM (Gold) 28 46
WDUV (B/EZ) 5.8 6.4 KESZ (AC) 2.0 3.4
WUSA (AC) 57 48 KFYl (N/T) 4.1 3.3
WFLA (NT) 47 47 KSLX (CR) 42 32
WFLZ (AC) 2.9 4.3 KDKB (AOR) 3.9 3.0
WNLT (AC) 5.9 4.1 KKFR (CHR) 3.3 2.9
WKRL (CR) 38 37 KAMJAM & FM
WGUL-AM & FM (AC) 3.2 2.8
{BBnd) 37 32 KOOL (Gold) 1.7 26
WDAE (BBnd) 3.7 27 KLFF (BBnd) 1.7 2.0
WSUN (Ctry) 24 27 KVVA (Span) 10 1.2
WTMP (UC) 23 21 KGRX {NAC) 14 10
WXCR (Clas) 1.0 1.6 KOY * (Nost) 1.2 1.0
WHVE (NAC) 1.6 1.4
WLFF (Nost) 1.6 1.4
WLVU-FM (Nost) 1.0 1.2
WRXB (UC) 1.1 1.0 BIRCH
Su' 88 Fal '88
BIRCH KZZP-AM & FM
(CHR) 138 13.8
KNIX-AM & FM
Su'88  Far'ss (Ctry) 16.6 13.4
WRBQ-AM & FM KUPD (AOR) 1.0 117
(CHR) 19.7 194 KTAR (N/T) 71 8.0
WYNF (AOR) 13.0 109 KSLX (CR) 4.4 53
WQYK-AM & FM KDKB (AOR) 4.6 5.0
(Ctry) 6.9 7.3 KKFR (CHR) 4.4 4.6
WWRM (AC) 4.2 6.7 KMEO-AM & FM
WNLT (AC) 46 54 (B/EZ) 67 4.4
WFLA (N/T) 5.2 4.7 KOY-FM (CHR) 5.9 4.3
WGUL-AM & FM KFYI {N/T) 2.1 3.9
(BBnd) 3.5 4.5 KOOL-FM (Gold) 3.2 3.4
WKRL (CR) 5.7 4.5 KKLT (AC) 2.2 2.9
WUSA (AC) 56 3.9 KAMJFM (AC) 1.5 2.5
WHVE (NAC) 2.5 3.7 KJZZ (Jazz) 2.8 2.2
WDUV (B/EZ) 2.9 3.4 KOOL (Gold) 2.0 1.7
WDAE (Nost) 1.2 3.2 KFLR (Rel) 6 1.4
WFLZ (AC) 3.0 2.5 KESZ (AC) 1.8 1.2
WSUN (Ctry) -8 2.1 KGRX (NAC) 1.1 1.2
WCIE (CC) 20 20 KLFF (Nost) .9 1.1
WKES (Rel) 1.3 1.9
WMNF (Misc) 1.0 1.3 *Formerty {AC)
WHBO (Gold) 2.0 1.2
WTMP (UC) 3.3 1.2
WXCR (Clas) 1.7 1.1
WRXB (UC) 4 1.0
WUSF (Clas .8 1.0
(Cles) Houston-
= e ]
Galveston
© 1989 Arbltron Ratings Co. May not be
quoted or reprod d without Arbitron's prior
written permission.
Summer '88  Fall '88
b _a] KMJQ (UC) 9.3 9.8
KKBQ-AM & FM
For The Record (CHR) 6.9 7.5
In the New York Arbitron ratings KIKK-FM (Ctry) 70 6.8
(R&R 1/13), WKDM should have KODA (B/EZ) 49 6.1
been listed as Spanish instead of KRBE (CHR) 6.0 6.0
Urban. And Spanish KESS/Dallas- KTRH (News) 6.5 5.7
Ft. Worth was inadvertently omit- KLOL (AOR) 5.8 5.2
ted in last week’s ARB rankings; it KILT-FM (Ctry) 6.2 4.6
went 1.6-1.0. KFMK (AC) 44 43

- [
Portland San Antonio
Vancouver
ARBITRON
ARBITRON
Summer '88 Fak '88
Summor 88 Fall ‘88 KCYY (Ctry) 58 103
KKRZ (CHR) 93 82 | KOXT (BEZ) 48 76
KXLFM (B/EZ) 57 77 | KCOR (Span) 60 7.0
KXYQ (CHR) 8o 73 | KITY (CHR) 92 70
KINK (AOR) 72 741 WOAI (NT) 64 6.4
KKCW (AC) 60 66 i KIFM (CHR) 68 57
KXL (N/T) 73 62 KAJA (Ctry) 46 55
KEX (AC) 57 55 KSMG (AC) 51 5.4
KUPLFM (Ctry) 81 52 KISS (AOR) 56 4.7
KGON (AOR) 50 46 KZEP (CR) 33 45
KMJK (CR) 52 43 KKYX (Ctry) 43 39
KYTEFM (Clas) 3.8 3.6 KTSA (AC) 20 35
KKSN-FM (Gold) = 3.9 3.4 KMMX (AC) 38 34
KYTE (BBnd) 3.7 34 KSAQ (CHR) 32 34
KZRC (AOR) —  oe KONO (Gold) 41 29
KPDQ-FM (Rel) T KZVE (Span) 32 22
KGW (CR) 1.8 2.1 i:DL: ((gg:)m) f; ?122
KBMS (UC) 5 1.6 . .
KWJHFM (Cty) 23 1.6 KFAN (B/EZ) 1.8 1.1
KUPL (Ctry) 1.3 1.0 KSAH (Span) 1.1 1.0
BIRCH BIRCH
Su 88 Faf 88 Swes  Fal'gs
KKRZ (CHR) UebA ) KITY (CHR) 128 12.7
KXYQ (CHR) 109 9.6 el e ot
ool ) SR KTFM (CHR) 84 87
4L LSl Uos s G KISS (AOR) 108 86
L L KAJA (Ctry) 50 6.4
(Ctry) 62 64 i KSMG (AC) 40 54
2500 2k WOAI (N/T) 35 49
St SR Sl R KZEP (CR) 38 47
KXL (NT) S KQXT (B/EZ) 33 44
KKCW (AC) 48 49 KONO (Gold) 33 4.3
KWIHM (Ctry) 3.1 35 & ygaq (CHR) 35 42
KYTEFM (Clas) 29 35 Kl 3 5
KKSN-FM (Gold) 4.0 3.4 sl 38 32
KXL-FM (3/EZ) 48 33 KMMX (AG) 3 3
KPDQ-FM (Rel) 15 2.3 KSLR (0C) > 2
KYTE (BBnd) 22 23 KTSA (A 2o 24
KGW (AC) 44 21 KEDA (Span) 23 1.4
KOAP (Misc) 20 16
KSGO (Gold) 4 13
KWJJ (Ctry) 14 1.3
KKSN (Gold) 1 10
KMHD (Jazz) 15 1.0
Sacramento
P | o e
© 1989 BirchiScarborough Ressarch Corp.
May not be quoted or reproduced without Birch/ ARBITRON
Scarborough Research Corp.'s prior written
pemyssion.
Summer '88 Faf '88
KFBK (N/T) 88 88
KRAK-FM (Cty) 9.0 7.1
KCTC (B/EZ) 75 7.0
KQPT (NAC) 43 70
ARBITRON KXOA-FM (AC) 68 5.9
KRXQ (AOR) 58 58
KROY (CHR) 53 55
KPRC (N/T) 3.3 4.0 KSFM (CHR) 5.6 5.2
KKHT (AC) 28 38 KZAP (AOR) 62 52
KLTR (AC) 38 38 KHYL (Gold) 42 5.1
KZFX (CR) 38 37 KRAK (Ctry) 35 4.2
KQUE (Nost) 3.8 3.4 KWOD (CHR) 3.5 41
KLDE (Gold) 32 25 KAER (AC) 30 33
KLAT (Span) 26 1.3 KXOA (BBnd) 25 27
KXYZ (Span) 15 1.3 KRCX (Span) 12 20
KEYH (Span) 11 14 KGO (N/T) 18 1.6
KYOK (Gold) 15 1.1 KGNR (Gold) 1.5 1.4
KHCB (UC) 1.4 1.0 KSMJ (Gold) 1.1 1.3
KHYS (UC) - 10 KFRC (Nost) 7 10

Greensboro-

Winston
Salem-

High Point

ARBITRON

Summer '88  Fall '88

WTQR (Ctry) 181 16.8
WQMG (UC) 79 89
WKRR (AOR) 99 83
WMAG (AC) 79 66
WKZL (CHR) 73 62
WKSI (CHR) 59 5.4
WSJS (AC) 37 50
WBIG (Ctry) 44 38
WMQXFM* (Gold) 2.0 3.1
WOJY (AC) 43 3.1
WMFR (AC) 27 25
WWMY (B/EZ) 24 23
WAAA (UC) 27 20
WHPE (Rel) 8 15
WEAL (UC) 1.7 1.4
WPCM (Ctry) 5 12
WTNC (Rel) 712
WSMX (Rel) 8 1.0

BIRCH

Su’'88  Fal '88

WTQR (Ctry) 16.3 18.0
WKRR (AOR) 127 129
WQMG (UC) 93 B4
WKZL (CHR) 9.0 B2
WMAG (AC) 61 82
WKS! (CHR) 74 86
WSJS (AC) 35 39
WAAA (UC) 17 38
WBIG (Ciry) 50 32
WOJY (AC) 23 30
WFDD (Clas) 6 23
WMQOX-FM* (Gold) 1.7 2.3
WNAA (UC) 1.6 20
WWMY (B/EZ) 1.1 20
WHPE (Rel) 18 1.2
WMFR (AC) 23 12
WTNC (Rel) 8 11
WTHP (Gold) 4 10

*Formerty (AC)

Pittsburgh

ARBITRON

Summer '88  Fal B8
KDKA (AC) 16.9 134
WBZZ (CHR) 10.4 84
WSHH (B/EZ) 7.7 8.2
WDVE (AOR) 6.4 8.0
WWSW-FM (Gold) 5.6 6.1
WTAE (Talk) 36 50
WLTJ (AC) 4.8 4.9
WAMO-FM (UC) 6.3 46
WDSY (Ctry) 3.7 45
WHTX (AC) 4.7 4.4
WJAS (BBnd) 2.9 4.2
WMYG (CR) 5.5 3.8
KQV (News) 1.9 2.2
WYDD (CHR) 2.9 1.9
WMXP (AC) 7 1.7
WYTK (Ctry) 6 1.1

waany americanradiohistorz.com
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FALL ‘88 RESULTS

Columbus, OH

ARBITRON
Summer '88 Fal '88
WNCI (CHR) 120 12.4
WSNY (AC) 88 111
WLVQ (AOR) 9.2 9.8
WTVN (AC) 8.0 8.3
WBNS-FM (B/EZ) 8.6 8.1
WXGT (CHR) 7.0 59
WMGG (CR) 6.1 5.0
WHOK (Citry) 5.1 4.3
WVKO (UC) 45 4.1
WCOL (BBnd) 26 33
WBNS (AC) 1.7 2.6
WMNI (Ctry) 2.4 2.5
WXLE (Gold) 20 21
WBBY (Jazz) 2.2 1.8
WLW (AC) 1.7 1.8
WCKX (UC) 2.4 1.5
WRFD (CC) 1.2 1.3

BIRCH
Su' 88 Fall '88
WNCI (CHR) 16.0 14.6
WLVQ (AOR) 11.8 13.5
WXGT (CHR) 10.6 9.0
WSNY (AC) 11.5 8.5
WTVN (AC) 4.8 6.3
WMGG (CR) 71 6.0
WVKO (UC) 4.2 53
WBNS-FM (B/EZ) 6.3 4.8
WHOK (Ctry) 37 4.0
WMNI (Ctry) 2.8 3.1
WCKX (UC) 1.0 25
WCOL (BBnd) 1.2 2.4
WLW (AC) 2.2 2.4
WBBY (Jazz) 1.8 2.3
WXLE (Gold) 2.1 2.2
WOSU-FM (Clas) 2.9 1.9
WCVO (Rel) .9 1.3
WBNS (AC) 1.1 11
WOSU (N/T) 1.2 1.0
. -
Minneapolis-

St.Paul

ARBITRON
Summer '88 Fal '88
WCCO (AC) 223 16.9
KSTP-FM (AC) 7.5 9.2

KQRS-AM & FM

(AOR) 9.5 8.4
WLTE (AC) 5.5 6.9
KDWB-FM (CHR) 6.8 6.8
KEEY (Ctry) 6.2 6.8
KLXK * (CR) 6.3 6.8
WLOL (CHR) 6.0 6.2
KTCZ (AOR) 4.0 4.2
KJJO-FM (AOR) 4.4 3.7
KSTP (Talk) 2.6 2.9
KLBB (BBnd) 1.3 1.6
KQAQL ** (Gold) 1.5 1.6
WAYL (B/EZ) 1.5 1.3
WDGY (Ctry) 1.5 1.3
KDWB (Gold) 1.8 11

* Formerly WAYLFM (B/EZ)
* * Formerly WMGK (AC)

Indianapolis Memphis
ARBITRON
ARBITRON

Summer '88 Fal '88
Sumor 8 Fat 58 WHRK (UC) 139 17.0
WFBQ (AOR) 138 145 x’g::’:‘cg;"m g-f g-i
WIBC (AC) 13.9  14.3 WRVRM 1AC) S
WZPL (CHR) 102 9.2 whiA (U0) O
wxrz (B/E2) 7.6 941 WEGR (AOR) 81 6.3
WFM _ : :
S (Cy) 1480 KRNB (UC) 109 6.1
WENS (AC) 67 7.1 wLoK (o) 09 &
‘x:tg zgg; 2'2 g'g WEZIFM (BEZ) 45 4.9
: : KMPZ (CHR) 24 45
WTPI (AC) 34 46 e (G 2e o
WTUX (BBnd) 36 32 WREC (Bond) ST e
wpzz (UG) 14 22 WHBQ * (Gold) 32 14
WIRE (Ctry) 20 18 KFTH (Rel) 20 13
WRVR (Gold) 15 1.2

* Formerty News/Talk

BIRCH
BIRCH

Su' 88 Fak '88 Su' 88 Fal '88
WFBQ (AOR) 21.6  16.6 WHRK (UC) 166 18.8
WIBC (AC) 116 12.9 SRl 70 o4
WZPL (CHR) 133 127 WDIA (UC) 88 90
Wi 90 101 16 WMC-FM (CHR) 121 9.0
LA EIE) 103 100 WGKX (Ctry) 120 83
WAL S Gk KRNB (UC) 111 7.8
Wil g GO R WRVR-FM (AC) 74 77
WKLR (CR) 57 43 i KMPZ (CHR) 46 45
WTPI (AC) 28 87 1 wLoK (UC) 31 a4
WPZZ (UC) 1129 WREC (BBnd) 13 3.3
WTUX (BBnd) 25 18 s S
WXLW (Ret 3 WEZHFM (B/EZ) 2.2 25
WIRE (Ctry) 1210 el >
WNDE (Gold) 7 10 MK 57 1s
WKNO (Clas) 6 13
WRVR (Gold) 12 1.0

- a *Formerly (News/Talk}

Miami-

Ft. Lauderdale

ARBITRON

Summer ‘88 Fall '88
WLYF (B/E2) 79 70
WHQT (CHR) 29 49
WwIOD (N/T) 40 48
WPOW (CHR) 56 4.4
WCMQFM (Span) 4.0 4.2
wJQyY (AC) 31 40
WEDR (UC) 45 39
WMXJ (Gold) 43 3.9
WAQI (Span) 27 38
WQBA (Span) 54 3.8
WHY! (CHR) 39 3.6
WNWS (Tak) 48 36
WKIS (Ctry) 25 35
WLVE (AC) 29 3.4
WINZ (N/T) . 28 33
WAXY (AC) 30 31
WTMI (Clas) 3.0 29
WGTR (AOR) 41 28
WXDJ (NAC) 1.7 24

WQBA-FM (Span) 1.7 2.2
WEAT-AM & FM

(B/EZ) 1.6 2.1
WSHE (AOR) 1.9 2.0
WCMQ (Span) 1.3 1.9
WZTA (CR) 2.4 1.8
WFTL (AC) 1.4 1.7
WSUA (Span) 1.2 1.2
WMBM (Rel) 1.1 1.1

Anaheim-
Santa Ana
ARBITRON

Summer '88 Fa¥ '88
KIIS-FM (CHR) 6.8 7.4
KLOS (AOR) 4.1 6.6
KPWR (CHR) 6.4 6.0
KRTH-FM (Gold) 4.4 51
KJOI (B/EZ) 50 4.9
KTWV (NAC) 2.5 4.7
KBIG (AC) 3.7 4.4
KOST (AC) 5.2 4.4
KROQ (AOR) 5.3 4.4
KABC (Talk) 5.7 4.3
KNX (News) 3.4 3.7
KIQQ (AC) 3.1 3.2
KFWB (News) 2.2 2.9
KNAC (AOR) 1.7 29
KLSX (CR) 2.9 2.8
KMPC (Nost) 4.6 2.6
KZLA (Ctry) 2.3 1.9
KFI (Talk) 2.4 1.7
KNX-FM (AOR) 1.7 1.6
KTNQ (Span) 2.7 1.6
KIKF (Ctry) 1.4 1.5
KFAC-FM (Clas) 1.5 1.4
KYMS (CC) 1.5 11
KEZY (CHR) 1.4 1.0
KKGO-FM (Jazz) 9 1.0

Charlotte-
Gastonia-
Rock Hill

ARBITRON

Summer '88  Fal '88
WSOC-FM (Ctry) 14.7 156
WPEG (UC) 9.4 9.9

WCKZ-AM & FM
(UC) 9.4 8.5
WRFX (AOR) 7.6 6.9
WBT (AC) 5.1 6.0
WRLX (B/EZ) 4.4 5.7
WLVK (Ctry) 7.5 5.6
WWMG (AC) 4.7 4.8
WBCY (CHR) 4.8 4.7
WROQ (CHR) 6.0 4.7
WEZC (AC) 6.0 4.6

WFGW & WMIT
(Rel) .9 1.7
WGIV (UC) 1.0 1.4
WRDX (AC) 8 1.3

BIRCH

Su'88  Fall'88

WCKZ-AM & FM
{UC) 15.3 12.7
WSOC-FM (Ctry) 13.0 11.0
WPEG (UC) 8.2 1041
WRFX (AOR) 10.0 9.3
WLVK (Ctry) 6.7 8.9
WROQ (CHR) 9.0 8.0
WWMG (AC) 4.1 5.8
WBT (AC) 4.6 5.7
WBCY (CHR) 55 4.9
WEZC (AC) 4.3 3.4
WFAE (NAC) 1.5 2.2
WGIV (UC) 1.1 1.7
WRLX (B/EZ) 1.2 1.4
WMIT (Rel) 9 1.3
WSOC (Ctry) 8 1.3
WRDX (AC) 7 1.1
WXRC (AOR) 9 1.0

Cleveland
ARBITRON

Summer '88  Fall '88
WMMS (CHR) 10.2 9.6
WLTF (AC) 8.3 8.3
WQAL (B/EZ) 7.5 7.7
WZAK (UC) 7.5 7.3
WDOK (AC) 6.3 6.6
WNCX (CR) 5.3 6.6
WMJI (AC) 7.0 6.1
WRMR (B/EZ) 4.8 55

WGAR-AM & FM
(Ctry) 5.5 5.2
WWWE (N/T) 7.0 4.9
WERE (N/T) 3.3 3.2
WNWV (NAC) 2.6 3.1
WPHR (CHR) 2.8 3.1
WRQC (CHR) 3.4 2.9
WCLYV (Clas) 1.6 2.7
WEOL (N/T) .5 1.6
WJIMO (UC) 1.4 13
WABQ (Rel) 1.4 11
WKDD (CHR) 1.2 11

Dayton

ARBITRON

Summer '88  Fak '88
WTUE (AOR}) 14.1 14.7
WGTZ (CHR) 10.5 11.0
WHIO-FM (B/EZ) 10.0 9.1
WWSN (AC) 6.0 8.7
WHIO (Talk) 9.2 8.1
WVUD (AC) 6.3 5.6
WYMJ (AC) 3.1 4.4
WONE (Ctry) 6.0 43
WLW (AC) 5.0 4.2
WBVE (Ctry) 44 39
WBLZ (UC) 4.6 3.7
WING (Gold) 2.3 3.5
WPTW-FM (B/EZ) 1.3 2.3
WDAO (UC) 2.4 1.0

WPFB-FM (Ctry) 11 10

BIRCH

Su’ 88 Fak '88
WTUE (AOR) 17.9 19.2
WGTZ (CHR) 12.7 105
WHIO-FM (B/EZ) 8.5 9.6
WHIO (Talk) 5.8 7.2
WBLZ (UC) 7.7 6.5
WONE (Ctry) 48 59
WYMJ (AC) 57 5.3
WBVE (Ctry) 4.4 4.2
WWSN (AC) 56 3.9
WVUD (AC) 3.6 3.7
WLW (AC) 3.2 33
WEEC (Rel) 7 2.0
WING (Gold) 2.1 2.0
WPTW-FM (B/EZ) 1.0 1.8
WDAO (UC) 1.2 1.5
WCSU (Misc) — 1.4.
WAZU (AC) 11 1.2
WKSW (Ctry) — 1.2

Norfolk-

[} [J .
Virginia
Beach-

Newport News
ARBITRON
Summer '88 Fal '88
WNOR-AM & FM
(AOR) 111 9.0
WCMS-AM & FM
(Ctry) 7.7 8.4
WFOG (B/EZ) 9.9 8.3
WOWI (UC) 85 8.0
WNVZ (CHR) 6.7 6.9
WLTY (AC) 4.8 6.8
WWDE (AC) 5.4 6.0
WMYK (UC) 5.8 5.9
WJQI-AM & FM
(AC) 34 56
WGH-FM (CHR) 6.0 50
WTAR (Gold) 4.5 3.2
WXRI (AC) 1.7 3.2
WPCE (Rel) 2.8 3.1
WRAP (UC) 39 3.0
WNIS (Talk) 3.0 2.5
WSKX (Ctry) 2.8 2.5
WKEZ (Ctry) 1.3 1.2

www americanradiaohistorv.com
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EAGLE
IARES

PHILLY
o IAKED!

hiladelphia’s Eagle 106 first took flight in Spring 1987. This Fall the Eagle landed at the top of the
Philadelphia ratings.
“In less than two years, WEGX has come from nowhere to #1 in Philadelphia—the first time ever for a
CHR in this market,” says GM David Noll. “We’ve run the

Film House Direct TV® campaign three times so far, with The Leader
significant ratings increases each time. For us the Direct TV®

campaign has proved to have not just staying power, but I

residual power.”

Eagle 106 not only soared to #1 12+ this fall, but also FILM HOUSE, INC. BROADCAST MARKETING SERVICES
from 10th to 4th in the market 25-54, rising from 4.5 to 6.1 on 230 CUMBERLAND BEND NASHVILLE, TN 37228 (645) 255-4000
the wings of a 28% cume increase.

Put Film House on your marketing team today, and _Sim,ng 771}, _? tandaeds

let us help your station reach new heights this Spring.

Copyright © 1989 Fitm House, Inc.

www americanradiohistorv.com
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MIKE SHALETT

Counting On
The Active Buyer

1.37 % Of Music Consumers
Hold Key To Platinum Success

How many record consumers are there in the US right

now? Simple — 73 million.

Forty-eight percent of the 90 mil-
lion US households (43 million)
contain at least one person who has
purchased three or more records,
tapes, or CDs in the past six
months. That’s an average of 1.7
active music consumers per
household. The total number of ac-
tive music consumers — factored
by multiplying 43 million x 1.7 —
gives us the 73 million figure.

That’s a fantastic number when
you think about it. More than one
out of every four Americans is a po-
tential music consumer. In other
words, an LP can hit platinum if
just 1.37% of the active record-
buying public purchases it. Multi-
ple platinum figures need only be
doubled, tripled, etc.

In October 1988 U2’s ‘“Rattle &
Hum” sold approximately 1.2 mil-
lion units nationally ; two percent of
active US record buyers purchased
the album. Diary tracking reveals
that 372,000 of the units were
bought by fans 21-24, while 420,000
units were bought by fans 25-34.

Too Many Choices
If purchases by just 1.37% of the
active buying public can qualify an
album for platinum status, it
seems logical that scores of titles
should reach that level. But many

titles don’t. Why: the abundance of
titles that retail outlets offer every
day.
“Rattle & Hum” is the success
story at the very top of Street Pulse
Group’s tracked purchases for Oc-
tober. But further down the list of
titles, anywhere from 70-80% of all
LPs bought in any given month are
purchased by less than two-tenths
of one percent of total active record
buyers.

What do all these numbers actu-
ally mean? Let’s draw a compari-
son. Even in the largest supermar-
ket there’s a finite number of
brands of a staple such as mayon-
naise. However, there is a far
greater number of “staples” in a
record store. For example, in an
average store a consumer might
have as many as 20,000 titles to
choose from.

Therein lies the crux of the prob-
lem. A tremendous number of po-
tential customers are being offered
a tremendous number of selec-
tions. That means it’s more impor-
tant than ever to obtain and use
target information about a particu-
lar title’s prospective customer.
The difficulty is identifying the
target customer, reaching him
with the most persuasive message,
and stimulating the sale.

Consumer Motivators

Motivation: Why Do They Buy?

Three out of ten prerecorded purchases by active mu-
sic consumers are primarily attributed to title announce-

ments heard on the radio.

Radio
Stimulates Young

Younger consumers are more di-
rectly affected by radio as a stimu-
lus than older consumers, and ra-
dio is twice as effective among
black consumers as it is among
whites. Radio overall is mentioned
twice as often (30%) as browsing
(15%), the second most mentioned
purchase stimulator.

CD and LP buyers are browsers;
one out of five purchases they

dasanNne
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make occur as a result of walking
through the store. Fewer of these
purchases, as compared to cas
sette buys, are planned.

The highest percentage of brow-
sers is claimed by the 3544 age
group. Browsing becomes a more
potent factor for 21-24s and peaks
with 3544s. That means point-of-
purchase materials should be aim-
ed at older buyers.

Videos Vs. Word Of Mouth

Videos influence the young. Mu-
sical product targeted to an audi-
ence 20 years and younger needs to
have videos with a strong impact in
order to motivate purchases. Sales
made as a result of video exposure
can translate into higher radio
rotations because of active record
sales tracking. But it’s difficult to
measure video's indirect effect on
radio play.

Word of mouth is the stimulus
which affects at least one out of
every ten purchases. It’s highest
among the younger consumers,
who are twice as likely to network
as compared to the survey aver-
age. Networking weakens dramat-
ically in direct correlation to age.

Each one of these stimuli varies
with age and can be customized for
each marketing plan based on the
product’s target market.

Does Print Sell Music?

General market print media
(magazines/newspapers) are used
in two ways to stimulate record
sales — through articles and ad-
vertisernents. According to diary
information on individual pur-
chases, articles about artists pack
more punch than advertisments.

However, the sum total of both pri-
marily affects only six percent of
sales.

Men are twice as likely to be in-
fluenced by these consumer press
articles as women. Teens and those
in their early 20s are half as likely
to read an article and then make a
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