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MORE RATINGS CLOUT
WITH CALLOUT

From Jeff Pollack’s perspective,
callout research is a necessity for
any winning station. But you can
do it yourself, and Jeff covers the
essential points you need to
consider in setting up your own
in-house research department.
Page 32

DON’T LET YOUR TV AD
CAMPAIGN GO DOWN
THE TUBE

If you're using TV spots to promote your
station, you need to spend that money
wisely. Rob Balon outiines the key
elements your spot should contain to
achieve your goals, and isolates what TV
exposure can actually do for you.

Page 38

BATTLING UPWARD:
UNDERDOGS & SHADOW
MARKET COMPETITORS

Most station coverage focuses on
triumphant winnars. But what do
you do if you're outgunned in
resources, signal, and ratings
heritage, or if you're a small local
station fighting an incoming signal
from a major market behemoth?
Joel Denver and Harvey Kojan talk
to programmers facing these
obstacles to learn how they fight
back and eamn their measures of
. BUCCess,
Page 44, 52

DC REPORT DEBUTS

Getting the hot new Washington
developments to you faster and more
efficiently, R&R Washington Bureau Chief
Pat Clawson’s new “DC Report” column
makes its inaugural appearance this
week in the Radio Business section.
Opening item: a hostile takeover attempt
on UPL.

Page 6

ACCOUNTING FOR YOUR
ACCOUNT LISTS

Behind every successful sales
department is not only superior
salesmanship, but efficient system
management as well. Handling your
account lists effectively is a necessity,
and Chris Beck brings out the basic
principles of simplicity and consistency,
along with more specific suggestions.
Page 15

Newsstand Price $5,00

RADIO ) RECORDS

A controversial sales plan
conceived by KHYI (Y95)/Dal-
las PD Buzz Benneit to attract
more record advertising for
radio raised some eyebrows on
its initial reading at several
labels, and has spurred further
dialogue on how radio and the
record industry can work
together for mutual profit.

As a tie-in with Sound Ware-
house, Y8 proposed featuring

NewCity/Zapis Swap Could Spell
Simulcast Superstation For Atlanta

Two Complementary Market Signals Allow Possible Dual Attack

NewCity Communications
and Zapis Communications
have announced a $30 million
tax-free swap of stations in the
Boston and Atlanta markets.
The deal, the first under new
FCC rules liberalizing cross-
ownership where city-grade sig-
nals do not overlap, will allow
NewCity to own two FM prop-
erties in the same market.

The no-cash deal was finaliz-
ed Friday (3/10) after four mon-
ths of negotiations. NewCity
will trade WFTQ & WAAF/
Worcester for Zapis’s WEKS-
FM/LaGrange-Atlanta. Each
station was valued at $15 million
for Jpurposes of the transaction,
giving the entire package a
value of $30 million.

The swap glves Neanty a

Hamer
Consultant

Bittman, Swedberg
Upped At WLL

Tac Hammer
After seven years with Em-
mis’s WLOL/Minneapolis, VP/
GM Tac Hammer has resigned
to form his own programming
and management consultancy,
Tac Hammer & Associates. At
WLOL, GSM Lisa Fransen Bitt-
man has been promoted to Sta-
tion Manager and PD Gregg
Swedberg has been upped to
OM. Former KLOL Promotion
Director Dan Seeman, who
most recently served as an AE
at the station, has resumed his

former duties.
WLOL/See Page 36

chance to take a bigger bite out
of a booming market. WEKS-
FM will extend NewCity's cov-
erage into Southwest Atlanta,
an area not served by the com-
pany’s Country WYAY-FM,

which is situated northwest of
the city

sult NewCity VP/WYAY GM
Bob Green said, “WEKS com-
plements WYAY'’s sxgnal per-

fectly, and gives our company a
number of exciting options to
pursue to better serve the
market.”

NewCity President Dick Fer-
guson has commissioned re-
search to determine the future
programming direction of
WEKS, and says many options
are being considered, including
retaining the current Urban for-
mat.

NEWCITY/ZAPIS/See Page 34

wo NeGroup W VP/GMs

Rhoades Upped At KQZY;
Green Transfers To KMEO

Group W Radio has upped
KQZY/Dallas GSM Jenny Sue
Rhoades to VP/GM, and trans-
ferred KODA/Houston GSM
Rick Green to KMEO-AM &
FM/Phoenix as VP/GM.

Rhoades succeeds Ted Jor-
dan, who left KQZY for VP/GM
duties at the company’s KDKA/
Pittsburgh. She joined Group W
in 1984 as an AE at KODA, sub-
sequently serving as KQXT/
San Antonio LSM and later
GSM before joining KQZY as
GSM last year.

Green succeeds Mike Burn-
ette, who is going into owner-
ship in Oregon. Green began his
radio career as an AE at
WUBE/Cincinnati in 1975, serv-
ed as Sales Manager at WSSX/

Charleston from 1981-83, and
was GSM at KFKF/Kansas Ci-
ty from 1983 until joining KODA
as GSM in 1985.

GROUP W/See Page 36

Y95 Revamps “You
Pay It, We Play It’ Plan

Label Ad Support For Radio Debated

“Artists Of The Week"” for
$7500. That would buy a point-
of-purchase display of the ar-
tist’s product with Y& mer-
chandise, plus 15 on-air
60-second commercials at
7:40am, 5:40pm, and 3:40pm.
The package also included
three spins of the record that
would run adjacent to the spots,
and a frontsell label and album
mention.

According to the original pro-
posal, the single would be deter-
mined by the label subject to
Bennett’s approval and the title
would be included in the adds
and extras section of Y95's
published playlist. Subsequent-
ly the more controversial
aspects of the proposal were
modified by Bennett and the
station.

‘Wrong Message
To Industry’

Reaction to drafts of the
original plan from record and
radio personnel was anything
but welcoming.

Virgin VP/Promotion Phil
Quartararo said, “I dor’t think
Y95’s plan is ethical. It's not il-
legal, but I'd certainly like to
know how Y95 will pick the art-
ist of the week fairly. Also, a
plan like this is totally out of the
reach of a smaller label.”

Other promotion executives
declined to comment for pub-
lication on the idea, but off-the-
record sentiments were de-
cidedly less than favorable.

Y95/See Page 36

The Back Page
Even More For You

Industry’s Most Comprehensive
National Airplay Overview

When we changed our Back
Page format in the February 24
issue, we generated a great deal
of comments and reactions.

We listened to your sugges-
tions, and this week we’re ex-
panding our information even
further. (Save that 2/24 issue;

Calls With The Boom

Taking WBCN/Boston's “Show Off Your WBCN" contest somewhat
Iterally, listener Todd Martyn constructed a giant radio boom box
displaying the station’s calls and concealing a complete stereo sys-
tem. The contest's winner will be decided this week.

Industry’s Largest Job Mart

_ __uwawww americanradiohistory com

it's a collector’s item.) The
Back Page, which already
packs more national airplay in-
formation in one page than any
other publication, now covers
eight music formats.

AOR readers told us they’d
rather have more “at a glance”’
AOR Tracks information on the
Back Page. Now the Top 40
AOR tracks (ten more than be-
fore) will appear, with the full
Top 60 chart inside. We've re-
turned to the full AC Top 30
chart on the Back Page rather
than an expanded chart inside.
The Country industry has ex-
pressed its delight about being
included with the other formats
on the Back Page, and we're
happy to expand our Country
Back Page summary to the Top
20 plus Breakers and chart
Debuts, with the complete Top
50 chart inside.

BACK PAGE/See Page 36

Page 65
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“Another killer ballad from the New Kids.™
Phones are explosive and this one's
researching across the board - not just
the younger end . . . Look out for the
remix . . . it's got even more punch.”

KEITH NAFTALY, PD
KMEL/SAN FRANCISCO

“This song will be their biggest hit record
yet. After two weeks of testing, it’s
already Top 10 in requests!”

KEVIN WEATHERLY, MD
KIIS-FM/LOS ANGELES

“The New Kids On The Block have
consistently delivered Top 5 phones ever
since the first single, “Please Don't Go
Girl.” Now, with “I'll Be Loving You
(Forever),” the trend continues. This new
entry is an across the board mass
appeal smash!”

KEVIN CARTER, PD
KMGX/FRESNO

“A monster on the phones!”
BRIAN WHITE, PD/MD
FM102/SACRAMENTO

“G-R-E-A-T P-H-O-N-E-S!”

MARK JACKSON, MD
WHYT/DETROIT

PWR96 add
HOT977 10

KMEL 15-13 (HOT)
KMGX add 34
KZFM add

KGGI 25-21

Taken from the Platinum-Plus Columbia LP:
"*Hanging’ Tough™* 40985
Produced by Maurice Starr & Michael Jonzun
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Blevins, O’Brien Add

KNEW & KSAN VP Stripes

Bruce Blevins

KNEW & KSAN/Oakland-San
Francisco GM Bruce Blevins and
GSM Peter O'Brien have both add-
ed VP stripes to their titles.

Dean Thacker, President of com-
bo owner Malrite Communica-
tions, commented, ‘(Blevins’s) ex-
perience in broadcasting, his
knowledge of the market, and his
exceptional leadership skills cer-
tainly qualify him to fill the addi-
tional duties as VP.” Discussing
O'Bnen, Thacker added, “We are

Peter O’Brien
pleased to recognize Peter for his
numerous contributions and super-
ior sales achievemnents.”

Blevins joined KNEW & KSAN
last year as GM after serving in
management posts at KKCY/San
Francisco and Christal Radio
Sales.

O'Brien joined KNEW as an AE
in 1975, moved up to become NSM
of KNEW & KSAN, and was named
GSM of the combo in 1985.

LEMBO COLUMBIA SINGLES DIRECTOR

Yarbrough, McGuiness

CBS Sr. VPs

Danny Yarbrough

CBS Records VPs Danny Yar-
brough and Tom McGuiness have
been elevated to Sr. VP/Marketing
and Sr. VP/Sales & Distribution,
r&pecuvely Additionally, Jen-y

T O S i g g e R e

Doyle Upped
To McGavren
Guild sident

Peter Doyle

McGavren Guild Exec. VP/
Eastern Division Peter Doyle has
been upped to President. He suc-
ceeds Ellen Hulleberg, who is now
President of parent Interep’s
Radio Store.

Interep President Les Goldberg
commented, “I have worked close-
ly with Peter since he joined the
company. He is totally committed
to the future of McGavren Guild
Radio and Interep, and will main-
tain the standards that have been
wt‘"

Doyle joined the company in 1974
as an AE, was upped to Regional
Manager in 1977, became VP/Re-
gional Manager in 1982, and was
upped to his most recent position in
1986.

Tom McGuiness
Lembo has been upped to Director/
National Singles Promotion at Co-
lumbia Records.

Yarbrough will supervise the
CBS Records branch distribution
organization. ‘“He will play a critic-
al role in the development of sales
and merchandising strategies and
coordinating them with Columbia,
E/P/A, WTG, Nashville, Chrysa-
lis, Masterworks, and video
labels,” noted CBS Sr. VP/GM
Paul Smith. “Danny’s special tal-
ents will focus on the development
of new artists.”

Smith said McGuiness will be
heavily involved in marketing
planning, program development,
and customer policies and proce-
dures. He will oversee the mer-

CBS/See Page 34

o e B e R S e e B

St. John PD
At KWSS

Mark St. John, who most recent-
ly programmed WAVA /Washington
for the past two years, has been
named PD at Nationwide's KWSS/
San Jose. He begins immediately
and replaces Mike Preston, who
left the station a month ago.

KWSS GM Kevin Mashek told
R&R, “All I can say is that Mark
brings to the table exactly what
KWSS needs. He did an outstand-
ing job at WAVA, he’s obviously a
great manager of people, and he
has a lot of creativity.”

Nationwide National PD Guy

ST. JOHN/See Page 34

Jerry Crutchfield

Crutchfield
Capitol Nashville
Exec. VP

MCA Music/Nashville Sr. VP
Jerry Crutchfield has been named
to the new position of Exec. VP/
GM at Capitol/Nashville. He will
concentrate on A&R and artist de-
velopment.

Capitol/Nashville President Jim
Foglesong commented, “We are
pleased to have Jerry join our
team. He's a professional and a
true gentleman in the music busi-
pess, and is a good solid music
man.”

Discussing the factors that moti-
vated him to make the move,

CRUTCHFIELD/See Page 36

Campbell
PD At KLAC

WBVE/Cincinnati PD Stan
Campbell has been named PD/
morning talent at KLAC/Los An-
geles, effective April 10. He re-
places Stony Richards, who moves
to Asst. PD/middays.

KLAC & KZLA OM Bob Guerra
commented, “Stan’s one of those
rare multitalented individuals who
can do a morning show and also
program the heck out of a radio
station. He's a major addition to
our Malrite family.”

Campbell told R&R, “I'm really
proud to work for KLAC. It's a
great opportunity to be involved
with a station that has such stature
— and they're an L.A. Lakers and
Kings station, so that’s exciting."”

Campbell was previously the
owner of Acclaim Records/Nash-
ville. He was afternoon driver at
WSIX/Nashville before joining
WBVE.

ESHBAUGH OM

KQPT’s Mason
Now Consulting

NAC KQPT/Sacramento PD/
morning show host Alan Mason has
left the station to form a consultan-
cy. He has signed KQPT as a cli-
ent, and his additional responsibili-
ties to parent company Duchessois
Communications entail syndica-
tion of KQPT’s “Point” format

KQPT Marketing Director Tom
Eshbaugh assumes the station’s
newly-created Operations/Market-
ing Manager position. He will over-
see station programming, external
advertising, and promotional func-
tions. A morning show replace-
ment for Mason has not been
selected yet.

Eshbaugh told R&R, “This is no
upheaval or major change. I'm one
of the four people who helped cre-
ate the station, and I'll have
greater responsibilities with re-
gard to what the product is. Alan

MASON/See Page 34
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LIFESTYLES OF THE RICH
IN DIVERSITY

American consumer habits, as chronicled
every week in R&R’s Lifestyles Overview
section for the benefit of your sales planning
and your morning show, are varied and many-
splendored. This week, read about brew-your-
own beers, the celebrity T-shirt boom, and the
attractive gay demo.

Page 16
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IDB Restructures
Executive Staff

Cheramy President, Feely Exec. VP

In a series of corporate
realignments at IDB Communica-
tions, Exec. VP/CFO Ed Cheramy
has been promoted to President
and Sr. VP Dennis Feely has been
named Exec. VP. Former Presi-
dent Jeff Sudikoff will remain
CEO/Chairman of the company,
which principally provides satellite
transmission services.

“IDB has experienced unprece-
dented growth in the past few
years, making it unrealistic for one
person to do all these jobs,” re-
marked Sudikoff. “Ed has been as-
sisting in the presidential duties for
quite some time now, and it is only
fitting that he officially become
President of the company.

“Dennis has played a crucial
role in determining the direction of
IDB’s technology-driven products
and services. His new position is in
recognition -of the achievements
that have been made under his
leadership.”

Cheramy joined IDB in 1986,
when he assumed all financial re-
sponsibilities for the company. He
was previously a partner-in-charge
of the Entrepreneurial Services
Group for Price Waterhouse.

Feely was an IDB co-founder in
1983. Before that, he was Director/
Operations for ABC Radio Enter-
prises and Director/Technical Fa-
cilities for the ABC Radio Net-
works.

FBN Sets Frankel,

Avery As VPs

A
Doug Frankel
Financial Broadcasting Network
has added Doug Frankel as
VP/FBN Owned Stations and Ben
Avery as VP/Affiliate Relations.

Frankel comes from sales duties
at KRTH-AM & FM/Los Angeles.
Avery’s background includes ten
years in sales positions at the
Associated Press and the
VP/Director of Station Relations
post at. Mutual Broadcasting
System; most recently he served
as a consultant to FBN. Avery will
maintain FBN’s main affiliate of-
fice in the Washington, DC area.

Ben Avery
FBN President/COO Joe Dorton
commented, ‘“‘Besides his strong
hands-on experience with clients,
Doug will utilize his grasp of the in-
dustry’s character and FBN’s
strengths to hammer out the right
profit for FBN owned stations.”

Dorton said FBN’s goal is to in-
crease its affiliate family to 50-100
stations in the next 12 months. FBN
has a ten-year lease with XEGM/
‘Tijuana, and announced it is in the
process of purchasing several ma-
jor market radio stations over the
next few months, to be overseen by
Frankel.

Fr t PEROYEA PRESIDENT
o i Narragansett Organizes

New Radio Unit

To KOAI PD

Gannett NAC KOAI/Dallas Asst.
PD John Frost has been promoted
to PD. He succeeds Randy Brown,
who left to program KKBQ/Hous-
ton.

Frost told R&R, “I've been here
from the beginning. Dallas is the
perfect market for NAC, and I look
forward to seeing it evolve into one
of the major formats in the coun-
try. We're writing the rules in this
format, and that’s very exciting.

“There are a lot of different
ideas about the format’s future
direction. It’s important for people
to realize that there is a format for
people who grew up on rock & roll.
The evolution of the radio station is
the most important thing I have to
tackle.”

Previously Frost programmed
KLSI/Kansas City, KITT/Shreve-
port, KEEL/Shreveport, and
KRBC/Abilene TX. He was an air
personality at KHTR/St. Louis,
WHYT/Detroit, and KHIT/Seattle.

In the fall Birch, KOALI finished
15th 12+ (2.3); its 2.6 in the corre-
sponding Arbitron placed it in a tie
for 16th.

Schoenberger
Directs
Relativity
Promotion

Relativity Records West Coast
Promotion Director John Schoen-
berger has been promoted to Na-
tional Promotion Director.

“T accept this position with ex-
citement and pride,” said Schoen-
berger. “I look forward to a great
1989 with (Relativity and sister la-
bel Combat Records), as well as
our newest label, In-Effect Rec-
ords.” 2

Schoenberger joined Relativity
in 1987 from the VP/Album Promo-
tion post at MCA. He will continue
to work out of Relativity’s West
Coast offices in Torrance, CA.

Narragansett Capital, a private-
ly-held firm which manages a half-
billion dollars in risk capital, has
organized its radio properties into
Narragansett Radio Inc. and nam-
ed COO John Peroyea its Presi-
dent.

Co-Chairmen Greg Barber and
Jonathan Nelson explained in a
statement, ‘“We are strongly com-
mitted to the radio industry. By or-
ganizing our properties into one or-
ganization headed by a strong ra-
dio professional like John, we look
forward to new synergies and
great longterm growth.”

Peroyea was GM of WYNK-AM
& FM/Baton Rouge when Narra-
gansett bought the combo in 1987.
“The stations we presently own
provide us with a good foundation
of radio properties to build from,”
he said. “All of them are suc-
cessful, and we look forward to

a3 A==
John Peroyea
future growth.”

The company will maintain its
headquarters in Baton Rouge, and
Peroyea will continue as WYNK
GM.

Narragansett also owns KAYI/
Tulsa, KEZO-AM & FM/Omaha,
and KHTT & KSJO/San Jose.

Jankowski Jumps To PD

At WKLL & KEZK

Three-year WKLL & KEZK/St.
Louis ND/Public Affairs Director
Steve Jankowski has been pro-
moted to PD. He replaces Neil
Matthews, who left for similar re-
sponsibilities at BM/EZ KJQY/
San Diego. Jankowski will retain
his news responsibilities. and con-
tinue onrair newscasts.

WKILL & KEZK VP/GM John
Gutbrod commented, “I was de-
lighted to be able to find, within our
operation, an individual we could
move into this key position. Steve
has done an outstanding job as ND
and I’'m confident that he’ll rise to
the challenge of being PD.”

Jankowski told R&R, “I've been
in the business 17 years, and this
gives me a chance to do something
I've always wanted to do. It’s nice
for someone who has worked large-
ly in the news end to get a pro-
gramming shot.”

WKLL & KEZK were sold last
week by Adams Radio Corporation
to Channel One, and Jankowski
commented, “My big task is to
keep everybody together and posi-
tive so we can maintain our opera-
tion. Because the sale was unex-
pected, it added a new kind of anxi-
ety to the position. I'm trying to
think of the sale as a positive
challenge rather than a stumbling
block.”

Jankowski was an Associate
Professor of Broadcasting at Lewis
& Clark College. Previously be held
various radio and television posi-
tions for seven years in Ft. Smith,
AR at KTCS, KFPW, and KLMN-
TV.

BM/EZ KEZK placed third 12+
in the fall Arbitron (8.4) and ninth
in the corresponding Birch (5.1);
Gold WKLL (“Kool 590”) did not
register a 1 share 12+ in either
survey.

the book for you.

Ask us to show you how in time for spring. Ask about our results since 1979. Ask fast.

Spring is almost here!

Target Marketing vs Mass Marketing “The Marketing Edge of the 90’s”

DY FOR SPRIN

Higher ratings don’t come from everyone in your market. It’s a matter of knowing who listens to

your station and who has the POTENTIAL TO LISTEN—and what to say to them.
We can help. We can find your listeners and potential listeners—and we can put them in

Telemarketing ® Direct Mail ® Data Base Management
35 Main Street Wayland, MA 01778 (508) 653-7200 ¢ 5552 Montgomery Road Cincinnati, OH 45212 (513) 631-6245

DMR is affiliated with Broadcasting Unlimited, Inc. and Michael Eisele Associates.
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WHAT WOULD YOU CALL
A RADIO NETWORK...

@ Whose Adult 25-54 average quarter hour
| audience is up an unprecedented 28%...*

@ Whose affiliate relations staff has signed
164 new stations in the past t4 months..

® And whose Adult 18+ ranking among
Il measured radio networks has

skyrocketed to fifth in a field of 19?...*

WHY NOT CALL IT WHAT
YOU'VE ALWAYS CALLED IT...

A2 NEfORK

A Division Of Westwood One, Inc.

To find but how the NBC Radio Network can work for you, contact I
one of our representatives today. In New York call (212) 237-2500,
in Arlington (703) 685-2550, in Los Angeles (213) 204-5000,

FAX (213) 2044375 or Telex4996015 WWONE.

* Source: RADAR e 38, Volume 2, M@nday - Saturday, bam - 7pm.
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Fairness Codification Drive
Underway In Senate

The Fairness Doctrine’s Senate proponents, a group
that includes some of the chamber’s biggest guns, this
week unleashed the first salvo in a long-expected push to
write the controversial policy into law.

At presstime, the Senate Com-
munications Subcommittee was
scheduled to hold a Wednesday
(3/15) hearing on “The Fairness in
Broadcasting Act of 1989,”” Senator
Ernest Hollings’s (D-SC) latest
proposal to codify the Fairness

““It is profoundly
disturbing that so many
(stations) are not
disposed to cover
opposing viewpoints
when they do not view
themselves as subject
to the Fairness

Doctrine obligation.’’
—Safe Energy
Communications Council

Doctrine. Hollings’s bill was to be
formally introduced simultaneous
with the Wednesday hearings. The
flurry of Fairness action in the
Senate comes one month after sim-
ilar legislation was introduced in
the House of Representatives.

Fairness codification legislation
passed both houses during the last
Congress, but was vetoed by then-
President Reagan. Congressional
interest in writing the policy into
law stems from the FCC’s 1987
decision to stop enforcing the
Fairness Doctrine on the grounds it
is unconstitutional.

Said Hollings imrannouncing this
week’s hearing, ‘“The FCC has de-
cided to alter a 40-year-old policy
upholding the important notion
that the public, not private inter-
ests, owns the broadcast airwaves
— apolicy which is the basis for the
entire broadcast regulation
scheme, a scheme which broad-
casters themselves asked us to
create.

“We must reverse any move-
ment to erode this policy, and rein-
statement of the Fairness Doctrine
is critical to the continued promo-
tion of the public interest in broad-
casting.”

Radio Confusion

The planned witness list for the
Wednesday hearing included three
law professors and a represen-
tative of the Safe Energy Com-
munications Council (SECC), a
public interest group that recently
conducted a survey of broad-
casters’ compliance with the
Fairness Doctrine’s guidelines.

According to the SECC study, the
FCC’s 1987 abandonment of the
Fairness Doctrine, combined with
the Commission’s ruling that the
policy would remain in effect for
the 1988 political campaign, cre-
ated confusion among broad-
casters. While 98% of those stations
that understood the Doctrine to be
operative for ballot issues provided
opposing views on the issues, only
56% of stations that assumed the
doctrine was dead were willing to
air differing views on controversial
referenda issues, SECC reported.

“It is profoundly disturbing that
so many (stations) are not dispos-
ed to cover opposing viewpoints
when they do not view themselves
as subject to the Fairness Doctrine
obligation,” wrote the SECC. “It
vibrantly underscores the need for
Congress to recodify the doctrine.”

Professor Tom Krattenmaker of
Georgetown University Law Cen-
ter, a Fairness Doctrine opponent,
was set to argue that the Doctrine
is both bad public policy and un-
constitutional. “The government’s
policy is that two wrongs make a

‘‘Reinstatement of the
Fairness Doctrine is
critical to the continued
promotion of the public
interest in

broadcasting.’’
—Senator Ernest Hollings

right,” said Krattenmaker. ‘“They
believe they set up a monopoly on
the broadcast of information and
now that monopoly has to be regu-
lated. But broadcasting doesn’t
have a monopoly on information.”
The Doctrine is unconstitutional,
Krattenmaker contends, because it
“trashes free speech by attempting
to control editorial content.”
However, Professor Jerome
Baron of the George Washington
University National Law Center
was prepared to tell the Senators
that the Fairness Doctrine is need-
ed to protect the free speech rights
of the public to air and hear differ-
ing views via the broadcast media.

NAB ‘Ultimate Radio’
But Still Not Finished

An NAB official last week said the association has
found a manufacturer for its state-of-the-art ‘‘Ultimate
Radio” receiver, which has been improved in recent
months. Unfortunately, the Ultimate Radio prototype —
which wasn’t ready in time for its much-ballyhooed NAB
Radio ’88 convention debut last September — still isn’t

finished.

“What we have at this point is an
operating ‘breadboard’ for the Ul-
timate Radio,” said NAB Director/
Science & Technology Michael
Rau. “But in terms of a radio that
you could set up on a table with
speakers — no, we don’t have that
yet.”

A breadboard, Rau explained, is
a layout of an electronic device’s
circuitry that constitutes an ““in-
terim stage” in the design process.

Rau, who attributed the delays in
producing the prototype to the
design problems and difficulty ob-
taining parts encountered by de-
signer Richard Sequerra, said
NAB is in “final negotiations” with
an electronics manufacturer that

wants to produce a receiver based
on the Ultimate Radio design. Rau
declined to identify the manufac-
turer, but indicated the receiver
could be ready for production later
this year.

Won’t Be Ready For Vegas

“We have no plans to try to show
the radio at the (Las Vegas April
29-May 2 NAB) convention,” said
Rau. “But we may be ready to
show a pre-production model by
roughly this summer.”

In recent months, Rau said,
several technical improvements
have been made to the Ultimate
Radio. The changes were designed
to make the receiver easier to pro-

Better,

duce and thus more likely to win
widespread acceptance among
receiver manufacturers.

The Ultimate Radio project was
funded early last year by NAB in
hopes of spurring manufacturers to
produce a new generation of tech-
nically advanced radio receivers.
The prototype, originally budgeted
at $50,000, is to include such
features as AM stereo, continuous
AM/FM band tuning, reception
capability for the soon-to-be-
licensed 1605 kHz to 1705 kHz re-
gion of the AM band, and FMX,
which is designed to give FM sta-
tions greater stereo coverage. The
radio also incorporates the Na-
tional Radio Systems Committee
design standards for reduced AM
interference.

Rau said the Ultimate Radio pro-
ject will come in about $10,000
above its original budget. How-
ever, he added, NAB should recov-
er all its development costs when it
sells or leases the receiver design.
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UPI Takeover Underway?

eavy weather may be ahead for Paul Steinle and

UPL. Dutch corporate raider Johannes Nyks is con-

sidering a hostile takeover of the wire service’s cor-
porate parent, Infotechnology Inc.

In a Securities & Exchange Commission filing last week, Avacus
Partners LP — a Nyks-controlled Dutch investment partnership — reveal-
ed it has paid about $3.5 million to scoop up an 8.03% stake in Infotech.
The disclosure came one day after Infotech cut a deal to buy complete con-
trol of the wire service’s management company, WNW Group Inc., from
Mexican media mogul Mario Vasquez-Rana.

The SEC filing says Avacus may acquire additional shares with an eye
toward “a tender offer, exchange offer, or merger” — but then again, it
“may seek to sell some or all” of its shares. The partnership also says if it
gains control of Infotech, it would consider “the sale or other disposition of
the company’s assets.”

One choice asset is Infotech’s 45% ownership of cable TV's Financial
News Network. Company chairman Earl Brian — who also heads UPI —
said he's willing to meet with Nyks to discuss any proposals to increase
shareholder value. The news has caused Infotech’s shares to soar to
around $10 per share, from a low of about $4 only three months ago.

Freedman Leaves UPI For WJR ND Post

hile financial skirmishing breaks out at the top

levels of UPI, one of the company’s greatest as-

sets is departing to return his family to its home-
town roots in the Motor City. Following seven months of
talks, UPI Radio chief Mike Freedman will become ND of
Cap Cities/ABC’s WJR/Detroit April 4.

“You can't grow up in Detroit and enjoy radio — especially if you're a
newsperson — and not dream of being the ND of WJR. It is the realization
of a longstanding goal of mine, and | couldn't be happier,” he said.

Before joining UPI three years ago, Freedman built a reputation as an
innovative and aggressive newshound as the award-winning ND of WCXI/
Detroit. He called his decision to leave UPI Radio “gut-wrenching,” and in-
sisted it was based only on personal and family considerations.

Time/Warner Deal Under Microscope

teve Ross and J. Richard Munro were on the

Capitol Hill hotseat Tuesday (3/14), as lawmakers

griled them about plans to merge Warner Com-
munications and Time Inc. into the world’s largest com-
munications company.

“We are certain that the transaction passes muster under any antitrust
standard established by this or prior administrations,” Ross told a House
Judiciary subcommittee.

Rep. Jack Brooks (D-TX) expressed concerns that the giant firm might
monopolize the cable TV and videocassette markets, but the two ex-
ecutives insisted those fears are unfounded. They said any merger would
strengthen the ability of the companies to compete internationally.

The deal may get scrutinized in court. Time shareholders have filed
three class-action suits aimed at blocking the merger. They allege that the
stock-swap backing the deal shortchanges stockhoiders. While Time-
Warner values the deal at $18 billion, California media consultant Paul
Kagan now pegs the true value at a whopping $27 billion.

Dealmakers Gather Iin Manhattan Next Week

vergreen Media CEO Scott Ginsburg and Skye

Communications President Bill Fleming are the

latest additions to the speakers list for next week'’s
Kagan/NAB-sponsored radio station acquisition seminar in
New York. As usual, the latest dealmaking techniques and
sources of financing will be discussed in fine detail.

Other dealmakers scheduled to appear at the semi-annual event are
Shamrock Broadcasting’s Bill Clark; Fleet Financial banking whiz Colin
Clapton; Legacy Broadcasting CEO Carl Hirsch; and venture capitalist
Bill Collatos from Boston-based TA Assoclates.

The meeting is set for Wednesday, March 22 from 9am-5pm at the
Park Lane Hotel in Manhattan.
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THE BETTER YOU GET

Auditorium Format Analysis
The definitive format hole study...

e & 2 ¢ o

test format options with taped examples

test talent, slogans, logos and call letters

in-person interactive research with your target demo
determine programming and marketing strategies in one step
includes a complete market study

CALL FOR A QUOTE TODAY
(303) 922-5600

= Paragon Research

550 S. Wadsworth Bivd., Suite 401

SRR EER RO NTStOrV.COM

Denver, CO 80226 (303) 922-5600 FAX (303) 922-1589
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TRANSACTIONS AT A GLANCE

Deals So Far In 1989
$417,449,801

Tata! Statmns Tra.rdqd '."his Yur. 204
This Wﬂi{’s Acﬂm i&!,ﬂS&,ﬂﬂﬂ
Total __St_aﬁ_ufl_ts_ Traded This w”k. 25

Deals Of The Week:
® NewCity/Zapis Tax-Free Exchange
$30 Million
® WEKS/LaGrange-Atlanta, GA $15 million
® WFTQ & WAAF/Worcester (Boston), MA
$15 million

® Channel One/Adams St. Louis Exchange
£21.2 million
@ KOOL & KEZK/St. Louis $14.7 million
® KSTZ/St. Louis $6.5 million

® Group Deal : .
® Heritage Broadcast Stations $9.2 million

® WAAX & WQENIGadsden, AL

® WELO & WZLQ/Tupelo, MS

& KMMITucson 5105 million
- ®WPDQ/Green Cove Springs, FL $1.44 million
& WKBX/Xingsland, GA £1 million
"W KSPE & KBUZIEI Dorado, K5 1.1 million
| ® KALViLas Vegas 4.1 milion
® WKHI/'West Warwick, RI $350,000
SWTPR & WAKQIParis, TN $650,000
* R JZYMenton (Dallas), TX $5 841,000
& KZRK/Danton {Datlas), TX $3.3 million
& KOSY-AM & FM{Texarkana, TX $1.1 million
® KRPNiRoy, UT $1.256 million
& WOOK!South Boston, WA $7 475,000

THE

MAH LMAN

COMPANY

Jray
NAME
S

Radio’s Blue-chip Broker

One Stone Place « Bronxville NY 10708 « (914) 779-7003
74-854 Velie Way « Suite 10 « Palm Desert CA 92260 « {619) 341-0855

TRANSACTIONS

NewCity, Zapis Score Big
In $30 Million Tax-Free Swap

NewCity/Zapis

Tax-Free Exchange

PRICE: Tax-free swap with no cash
consideration. Stations are valued at
$15 million for this transaction, yielding
a total deal value of $30 miilion.
COMMENT: NewCity Communica-
tions is swapping a Boston-area com-
bo to Zapis Communications in ex-
change for an Atlanta-area FM. NewCi-
ty already owns an FM in a suburban
Atlanta market, but its city-grade con-
tours do not overlap with the station be-
ing acquired. NewCity will have the
capability of creating a “super-station”
blanketing much of Georgia if it
chooses to simulcast. This is the first
major transaction of its type since the
FCC recently liberalized cross-owner-
ship restrictions.

WEKS/LaGrange-Atlanta
PRICE: $15 million

TERMS: Tax-free exchange

BUYER: NewCity Communications
Inc., headed by President Richard
Ferguson. The company also owns
WYAY/Gainesville-Atlanta, GA;

WEZN/Bridgeport; WSYR & WYYY/
Syracuse; WDBO & WWKA/Orlando;
WZZK-AM & FM/Birmingham; KRMG
& KWEN/Tulsa; KKNG/Oklahoma Ci-
ty; and KKYX & KCYY/San Antonio.
SELLER: Zapis Communications
Corp., owned by Xen Zapis. The com-
pany also owns WZAKI/Cleveland.
FREQUENCY: 104.1 MHz

POWER: 60 kw at 1,220 feet
FORMAT: Urban

BROKER: Dan Gammon of Americom
Radio Brokers and Charles Giddens
of Media Venture Partners.

WFTQ & WAAF/Worcester

(Boston), MA

PRICE: $15 million

TERMS: Tax-free exchange

BUYER: Zapis Communications
SELLER: NewCity Communications
FREQUENCY: 1440 kHz; 107.3 MHz
POWER: 5 kw; 19 kw at 780 feet
FORMAT: AC; AOR

Channel One/Adams

St. Louis Exchange

PRICE: $21.20 miliion

COMMENT: Channel One Communi-
cations and Adams Communications

have agreed to exchange St Louis
properties for cash and other cansider-
ations. There will be no change in the
stations’ formats or staffs, as each
property will remain intact. Only owner-
ship will change.

KOOL & KEZK/St. Louis
PRICE: $14.7 milion

BUYER: Channel One Communica-
tions, headed by Chalrman Les Elias.
SELLER: Adams Communications
Corp., headed by Stephen Adams and
Matt Mills. The company alsc owns
WLAV-AM & FM/Grand Rapids, KJET
& KZOK/Seattle, KDKO & KHMH/Den-
ver, KOOL-FM/Phoenix, and KISS/San
Antonio.

FREQUENCY: 590 kHz; 102.& MHz
POWER: 5 kw; 100 kw at 450 feet
FORMAT: Beautiful

KSTZ/St. Louis

PRICE: $6.5 million

BUYER: Adams Communications
SELLER: Channel One Communica-
tions

FREQUENCY: 105.7 MHz

POWER: 100 kw at 285 feet

FORMAT: AC
Continued on Page 10

XETRA AM/FM
WGBB/WBAB-FM
WSSH-EM
WAVZ/WKCI-FM
WSSH-AM
KBEQ-FM
KBCO AM/FM
KIXI/KMGI-EM
WMHE-FM
KMJM-FM
KMJQ-FM

I N C O R

BLAGKBURN & GOMPANY
WE BROKER BROADCASTING'S BEST

Case Study: Noble Broadcast Group

Since 1986, Noble Broadcast Group has grown from a single AM/FM combo
in San Diego to one of the most respected groups in the radio business. Today,
with stations in ten major markets, Noble is a case study on succeeding in radio.

When John Lynch wanted to expand his company, he and Norm Feuer chose
Blackburn & Company. They have come back again, and again, and again for
properties all over the country. Blackburn & Company is pleased to have played a
part in Noble's growth. We introduced Noble to and assisted them in the purchase
of seven of their stations in two years totalling over $150,000,000.

NOBLE BROADGAST GROUP

SAN DI,EGO, m 378

BABYLON,NY 7186
BOSTON, MA 8/86
NEW HAVEN, CT  9/86
BOSTON, MA 387
KANSASCITY, MO 7/87
BOULDER, CO 8/87
SEATTLE, WA 5/88
TOLEDO, OH 5/88
ST. LOUIS, MO

HQUST‘(}M S/88

BLACKBURN Ccs(bMPANy

P O R A T

$12,975,000
$19,500,000
$30,500,000
$ 3,700,000
$ 9,250,000
$27,250,000
$15,900,000
$19,000,000

$78,500,000

Media Brokers & Appraisers Since 1947

WE BROKER BROADGASTING'S BEST

WASHINGTON ¢+ NEW YORK

—uananny amoricanradiochistorn..com

¢ ATLANTA ¢ CHICAGO ¢ BEVERLY HILLS
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TRANSACTIONS

Continued from Page 9

~ Group Deals

Heritage Broadcast
Group Stations
PRICE: $9.2 million
BUYER: Phoenix Holdings Inc., own-
ed by Sam Howard of Nashville, TN.
The company also owns WQQK &
WVOL/Nashvitle.

SELLER: Heritage Broadcast Group
Inc., headed by Chairman Jim Cullen.
The company also owns WWNC &
WSKF/Asheville, NC; KRKK &
WQSW/Rock Springs, WY; and
WNFI/Daytona Beach, FL. The com-
pany recently contracted to buy
WYCG/Gainesville, FL and WSOR/Ft.
Myers, FL.

BROKER: Charles Giddens of Media
Venture Partners.

WAAX & WQEN/Gadsden, AL
FREQUENCY: 570 kHz; 103.7 MHz
POWER: 5 kw; 100 kw at 1090 feet
FORMAT: Country; CHR

WELO & WZLQ/Tupelo, MS
FREQUENCY: 580 kHz; 98.5 MHz
POWER: 1 kw; 100 kw at 500 feet
FORMAT: Urban; AC

KJMM/Tucson
PRICE: $1.05 million
TERMS: Buyer agrees to assume out-

standing liabilities and provide promis-
sory note for $56,000.

BUYER: Owl Broadcasting & Develop-
ment fnc., owned by Phyllis and
William Ehlinger.

SELLER: Elliott-Phelps Broadcasting
L.P.

FREQUENCY: 580 kHz

POWER: 5 kw daytimer, 500 watts at
night

FORMAT: Station is dark

COMMENT: This station left the air on
May 1, 1988 after the landlord of the
station's former transmitter site refused
to extend a lease and ordered the sta-
tion to vacate the premises.

WPDQ/Green Cove Springs
PRICE: $1.44 million

BUYER: Picus Broadcasting Inc.,
headed by Mark Picus and Jetfrey
Jones of Jacksonvilie, FL; and Atlanta
venture capitalist William Sanders.
Picus also owns WZAZ/Jacksonville
and is an applicant for new FMs at
Pointe Verda, FL; Batesburg, SC; and
Charlotte, NC. Sanders is a Director of
Pinnacle Broadcasting Co., which
owns eight stations. Sanders also
owns interests in KBBB & KDXR/Bor-
ger, TX; WSKX/Suffolk, VA; WQIM/
Prattville, AL; KSJQ/Manteca, CA;
and WBBE & WMGBIGeorgetown, KY.
Jones is an AE with WZAZ/Jackson-
ville.

SELLER: Willis & Sons Inc., headed
by L.E. Willis.

FREQUENCY: 92.7 MHz
POWER: 3 kw at 300 feet
FORMAT: MOR

WKBX/Kingsland
PRICE: $1 million
TERMS: Asset sale for $850,000.

Noncompete agreement valued at
$150,000. Cash payment of
$600,000; 11-year promissory note
for $400,000 at ten percent interest,
payable in monthly instalments of
$5000.

BUYER: Radio Kings Bay Inc., owned
by James and Wendy Steele of New
York, NY.

SELLER: Kings Bay Area Broadcast-
ing Co., headed by Roy Dowdy.
FREQUENCY: 106.3 MHz

POWER: 3 kw at 330 feet

FORMAT: AC

BROKER: George Otwell and Tony
Rizzo of Blackburn & Co. Inc.
COMMENT: In June 1988, Radioac-
tivity Broadcast Group announced
plans to buy this station for $1 million,
but the deal later collapsed.

KSPG & KBUZJEI Dorado
PRICE: $1.1 million

TERMS: Asset sale for cash.

BUYER: El Dorado Broadcasting Inc.,
owned by Richard Smith of Colum-

bus, GA. He also owns WKBE/Patton,

PA.

across the country.

KEZY  WYYY

WUPE WDSD WRK/

Our letters of reference.

At Fleet's Communications Group, we've developed a reputation built on responsiveness, crea-
tivity, and a thorough understanding of radio broadcasting. Whether it's providing financial services
for established group owners or helping operators become first-time owners. Across the dial and

For more information, call Daniel P Williams, Senior Vice-President, at 401-278-6211. Or write
Fleet National Bank, 111 Westminster Street, Providence, RI 02903.

Stay out in front

with Fleet

KRLB

winw=aimericanradiohistorvcom

SELLER: Gary Violet of Hot Springs,
AR. He recently announced plans to
sell the CP for KSUX/Winnebago, NE
to El Dorado Broadcasting.
FREQUENCY: 1360 kHz; 99.3 MHz
POWER: 500-watt daytimer; 3 kw at
175 feet

FORMAT: Country

KRLV/Las Vegas

PRICE: $4.1 million

BUYER: Wescom Group Inc., headed
by Dan Forth. The company recently
acquired WGCX/Pensacola, FL-Mo-
bile, AL.

SELLER: A&A Broadcasting, owned
by Loraine Waiker Arms.
FREQUENCY: 106.3 MHz

POWER: 100 kw at 1155 feet
FORMAT: AC

WKRI/West Warwick

PRICE: $350,000

BUYER: Atlantic Broadcasting Sys-
tems Inc., owned by C. David Leyrer.
SELLER: DBH Broadcasting Inc.,
owned by David Hills.

FREQUENCY: 1450 kHz

POWER: 1 kw

FORMAT: AC

BROKER: New England Media Inc.

Tennessee

WTPR & WAKQ/Paris

PRICE: $650,000

TERMS: Asset sale for $625,000
cash. Buyer to pay additional $15,000
for accounts receivable, and pay
$10,000 brokerage commission.
Amount of additional noncompete com-
pensation not disclosed.

BUYER: Paris Wireless Corp., owned
by Carleton Veirs and Lyle Reid of
Brownsville, TN. The company also
owns WTNE & WLOT/Trenton, TN
and WBHT & WTBG/Brownsville, TN.
SELLER: Sosh Broadcasting Group
Inc., owned by Lon and Marie Sosh.

FREQUENCY: 710 kHz; 105.5 MH2z

POWER: 1 kw daytimer; 3 kw at 210
feet

FORMAT: Nostalgia; AC

BROKER: Thoben-Van Huss

KJZY/Denton (Dallas)

PRICE: $5,841,000

TERMS: $1 million cash. Promissory
note for $4,841,000.

BUYER: Broadcast House Inc. of
Texas, owned by Los Angeles broad-
cast investors Larry Greene, L. David
Moorhead, and Tonl Greene. Moor-
head is the former VP/GM of KMET/
Los Angeles. The group is applying for
a new FM at Walker, MI.

SELLER: Denton FM Radio Ltd., own-
ed by Richard Witkovski of Dallas, TX;
and Fred Graham and William Mercer
of Denton, TX. Witkovski owns inter-
ests in KTLE-AM & FM/Toole, UT and
KYOT/Granbury, TX, and is an appli-
cant for a new FM at Tucson, AZ.
FREQUENCY: 99.1 MHz

POWER: 100 kw at 1226 feet
FORMAT: Jazz

BROKER: James Moore will receive a
$198,000 commission.

KZRK/Denton (Dallas)

PRICE: $3.3 million

BUYER: Allison Broadcast Group
Inc., principally owned by Stephen
Allison.

SELLER: 94.5 Radlo Inc., headed by

Galen Gilbert. He also has interests in
KDXE/Sulphur Springs, TX; KTXJ &
KWYX/Jasper, TX; KDNT/Denton, TX;
KYFM/Batlesville, OK; and KWHW &
KRKZ/Altus, OK.

FREQUENCY: 94.5 MHz

POWER: 100 kw at 1896 feet
FORMAT: AOR

BROKER: Chapman Associates
COMMENT: This station was sold for
$1.7 million in November 1984.

KOSY-AM & FM/Texarkana
PRICE: $1.1 million

BUYER: Broadcasters Unlimited of
Tyler, TX. The company is headed by
Don Chaney.

SELLER: Gateway Broadcasting Co.
Inc., headed by J.K. Smith and Decker
Smith.

FREQUENCY: 790 kHz; 102.5 MHz
POWER: 1 kw day/500 watts night; 94
kw at 235 feet

FORMAT: Country; AC

BROKER: Chapman Associates

KRPN/Roy

PRICE: $1.25 million

TERMS: Asset sale for cash.

BUYER: Bonneville international
Corp., headed by Gordon Hinckley.
The company also owns WNSR/New
York, WTMX/Chicago, KMBZ &
KMBR/Kansas City, KAAM & KZPS/
Dallas, KSL/Salt Lake City, KBIG/Los
Angeles, KOIT-AM & FM/San Fran-
cisco, and KIRO & KSEA/Seattle.
SELLER: Kargo Broadcasting Inc.,
owned by Sherwin Brotman and Gene
Guthrie. They also own KZQQ/West
Valley City, UT.

FREQUENCY: 107.9 MHz

POWER: 67 kw at 2383 feet
FORMAT: Gold

COMMENT: Bonneville is seeking a
“one-to-a-market” waiver from the FCC
in connection with this deal. The station
is located about 30 miles from Salt
Lake City, where Bonneville owns
KSL-AM & TV and the daily Deseret
News. Bonneville says while the Grade
A signal of KRPN does not encompass
the entire Salt Lake area, the Grade A
signal of KSL-TV completely encom-
passes Roy, UT. Bonneville argues the
waiver should be granted because the
deal involves a financially distressed
station and at least 30 independent
“voices” would remain in the Salt Lake
area.

Virginia

WQOKI/South Boston

PRICE: $7,475,000

TERMS: This transaction includes a
minority certificate. Total cash $6.2
million. Ten-year promissory note for
$500,000 at ten percent interest.
Buyer to assume equipment note and
provide wraparound note to covef out-
standing promissory note by seller.
BUYER: Four Chiefs Co., a division of
Ragan Henry National Radio, headed
by Ragan Henry. He also owns WDIA
& WHRK/Memphls, WMSG/Detroit,
WWIN & WHTE/Baltimore, WXTR/
Washington, WMXB/Richmond, and
KDIA/Oakland.

SELLER: Joyner Communications
Inc., headed by Thomas Joyner and
David Weil. They also own WZFX/Fay-
etteville, NC; WIKS/New Bern, NC;
WZFX/Whiteville, NC; WROV/Roan-
oke; and WTTN & WMLW/Watertown,
WI. The company recently announced
plans to purchase WMVA/Roanoke.
FREQUENCY: 97.5 MHz

POWER: 100 kw at 984 feet
FORMAT: Urban

BROKER: Richard Foreman of Rich-
ard A. Foreman Assoclates.
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GO WITH THE WINNERS. DYNAMAX CTR100 SERIES

“The Chiefs at 14 of 16
Gannett Stations switched
to DYNAMAX cartridge
machines. Each Chief wants
the best in performance
reliability, and versatility.”

Paul Donahue

Vice President of Engineering
Gannett Radio

Fidelipac Corporation
O P.O. Box 808

0 Moorestown, NJ 08057
O U.SA.

0 609-235-3900

U TELEX: 710-897-0254
[J FAX: 609-235-7779

www americanradiohistorv.com
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Backaches Cost Businesses Billions

Second-Leading Cause Of Employee Absenteeism

he combination of health-

care, lawsuits, and missed

days at work directly linked
to backaches and back injuries
costs US employers and workers
more than $80 billion a year.

According to recent reports in
the Washington DC-based Trend
Letter, on any given day there are
6.5 million Americans undergoing
treatment for lower backaches,

® March 16-19 — Third Annual
South By Southwest Music &
Media Conference. Marriott At
The Capitol. Austin, TX.

® March 16-18 — First Annual
Air Talent Programming Confer-
ence. Doubletree Hotel. Atlan-
ta, GA.

®March 22 — NAB's Radio
Station Acquisition Seminar.
Park Lane Hotel. New York, NY.

®March 23 — NABOB Fifth
Annual Communications
Awards Dinner. Sheraton Wash-
ington. Washington, DC.

® March 24-25 — 11th Annual
Black College Radio Conven-
tion. Paschal's Hotel. Atlanta,
GA.

®March 29 — Academy
Awards. Shrine Auditorium, Los
Angeles, CA.

® April 58 — NABOB's 13th
Annual Spring Broadcast Man-
agement Conference. Saddle-
brook Resort. Tampa, FL.

® April 912 — Broadcast Fi-
nancial Management Associa-
tion 29th Annual Meeting.
Loews Anatole. Dallas, TX.

® April 10 — 24th Annual ACM
Awards. Walt Disney Studios,
Burbank, CA.

and there are ten million US
workers who will suffer debilita-
ting back pain during the course of
a year.

Furthermore, back injuries are
responsible for 100 million missed
workdays each year, which costs
US businesses an estimated $20 bil-
lion — not counting the extra $5 bil-
lion doled out in workman’s com-
pensation benefits.

® April 10-11 — Soundata Mu-
sic Trend Seminar & Confer-
ence. Arrowwood Conference
Center. New York City, NY.

® April 19-23 — National
Broadcasting Society, Aipha
Epsilon Rho, 47th National Con-
vention. Riviera Hotel. Las Veg-
as, NV.

® April 29 - May 2 — NAB 67th
Annual Convention. Las Vegas
Convention Center. Las Vegas,
NV.

® May 3-4 — CMA Board Meet-
ing. Amsterdam Hilton. Amster-
dam, Holland.

® May 10-14 — National Asso-
ciation Of Independent Record
Distributers & Manufacturers.
Wyndham-Franklin Plaza Hotel.
Philadelphia, PA.

®May 11-15 — American
Women In Radio & Television
38th Annual Convention. Wal-
dorf-Astoria. New York, NY.

® June 511 — 18th Interna-
tional Country Music Fan Fair.
Tennessee State Fairgrounds.
Nashville, TN.

® June 1213 — 24th Burns
Media Radio Studies Seminar.
Westin Hotel. Atlanta, GA.

““R&R CONVENTION '90 ... MAY 10-12 IN CENTURY CITY”

As a result, several US firms
have instituted preventative train-
ing and exercise programs for
their employees to thwart the
abovementioned costs of back-
aches. Also, it’s predicted that as
we move into the 1990s, Americans
will start doing their back exer-
cises with the same sort of quasi-
religious fervor that surrounded
the “‘jogging craze.”

® June 17-23 — 1989 NAB Ex-
ecutive Management Develop-
ment Seminar. University Of
Notre Dame. Notre Dame, IN.

® June 20-23 — NAB Summer
Board Meeting. Washington,
DC.

® June 21-24 — BPME/BDA
Seminar. Cobo Center. Detroit,
MI.

® June 21-25 — BPME Associ-
ation 33rd Annual Seminar.
Renaissance Center. Detroit,
ML

® September 13-16 — Radio
'89 Convention sponsored by
the NAB. New Orleans Conven-
tion Center. New Orleans, LA.

©® September 13-16 — RTNDA
Annual Convention. Kansas Ci-
ty Convention Center. Kansas
City, MO.

® September 17 — Emmy
Awards. Pasadena Civic Audi-
torium, Pasadena, CA.

© September 21-23 — Founda-
tions Forum '89. Sheraton Uni-
versal Hotel. Universal City, CA.

® October 29 - November 2 —
North American National Broad-
casters Association’s Third Ra-
dio News & Current Affairs Con-
ference: "Radio in The 1990s.”
Washington Sheraton. Wash-
ington DC.

National Advertising:

1987 Vs. 1988

from $1330 million to $1425 million — between 1987 and 1988.

T he amount of money spent on US spot radio increased by 7% —

During the same period, network radio advertising posted a 1.5% in-
crease, from $413 million to $420 miltion.

For a comparison look at how competing media stacked up in the battle

for America’s national advertising doflars, consuit the chart below. (All dollar

figures are in millions.}

Media

Syndication TV
Cable TV

Network TV
Consumer Magazines
Spot Radio

Spot TV

Newspapers

Network Radio

% Of

1987 1988 Change
$762 $915 +20.0
$760 $910 +20.0
$8500 $9395 +10.5
$5607 $6055 +8.0
$1330 $1425 +7.0
$6846 $7190 +5.0
$3494 $3600 +3.0
$413 $420 +15

Source: Pubdishing News

‘E-Mail , Messages
To Triple By 1991

ith seven leading service

providers of the $330 mil-

lion electronic mail in-
dustry recently banding together to
make sending ‘E-mail” easier,
consultant Walter Ulrich predicts
that the number of messages sent
via E-mail will soar from three bil-
lion in 1988 to 10 billion in 1991.

Asa result, the Electronic Mail &
Micro Systems newsletter expects
E-mail revenues to climb by as
much as 25% annually as more
customers become attracted to the
service’s increased compatibility
and low costs.

If your station or company is
one of the current six million
E-mail subscribers, you probably
already know about the service’s
competitive price. For example, it
costs one dollar to E-mail a three-
page document from Los Angeles
to Washington, DC — thesame asa
day-rate fax transmission.

In comparison, the same docu-
ment costs $14 to deliver by a
Federal Express overnight pick-

up, and $4.50 if sent by Telex, ac-
cording to information compiled by
Business Week magazine.

Most Of Us
Like Our Jobs

espite any grumblings you
may have heard 'round the
company’s water cooler,
most of the nation’s employees
(two-thirds, in fact) like their jobs.
Not only are they fond of their
positions, but at least half of all
workers would recommend their
company as “a good place to
work,” according to the Wellesley,
MA-based Wyatt Company.
Considering the positive feelings
workers have for their jobs, it’s
ironic that only 38% simultaneous-
ly feel that their company is any-
thing more than a place to work,
and only 35% feel they have a good
chance to. build a career at their
respective companies.

P
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RADIO EXPENDITURE REPORTS INC. 740 west Boston Post Road - Mamaroneck, NY. 10543 - (914) 381-6277

THE INDUSTRY SOURCE

National Spot Radio Expenditures

Market By Market

Account By Account

There is but one source for comprehensive,
detailed advertising expenditure information
in National Spot Radio. . .

For information as to how we can serve your needs,
call account executive Jane Zack at 914-381-6277.
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If You Think AP Newspower Is Just
News, WeatherAnd | Sports,

You've Got Another Thing Coming

And the Sunriser reviews major farm

Over 1,500 AP $  entertainment.
newspeople in . ilatiat It’s a daily market trends and their impact.
221 bureaus 48 .. . Ppackage of Every week you receive 500 pro-
worldwide g J newscap- ot B e
cover the | ‘ NP sules—like
newsasit 4  Music Tracks, :
happens. ' . Star Watch Every day you get
We also - 4 8 and Show Biz— ™" Hser
cover the " designed to let your listeners
light side. follow thei- favorite celebrities.
Take Segue Twenty other programs,
(SEG-WAY), including Where There’s
Newspower’s Life, brings you ST .
100k at e the off-beat Side Where's There’s Life features stories that make listeners squeal.
a4 of the news. grams like Sports Quiz, Feeling Good

Stories that and Today in History. All can be sold
remind without AP clearance, providing
people new commercial breaks to bring
there’s ) in more advertising dollars.

~ For the power to attract more
listeners call

Rosie Oakley at

1-800-821-4747.

aflip-  Its the best way

side to life.  to get more out

Newspower’s ~ of the news.

agriculture

¥ and business
S reports give
you the latest
€CONOIMIC News.
Features like Opening
Wall Street keep

commers e Assoaated Procs
Broadcast Services

‘-

_____woyany americanradiohistory com e e
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Joint Communications

Convention ‘89 in Atlanta
May 10-12

Cutting Through the Clutter

9%

John Parikhal Steve Berger
Futurist Ex-Disc Jockey,

President Nationwide
Communications

-
g
i

Roger Dawson Lee Abrams

Dynamic "Negotiating” Rock Radio Pioneer
Expert & Author
plus
= 171 V4 ’y -
Also Featuring The “Killer” Morning Show
Mike Shalett John McGhan
Leading Music Researcher Promotional Wizard

BREAKTHROUGH MARKETING:

The Hottest Names in Marketing Show How to Cut Through in the 90's

For Radio, Record & Media Professionals

For Registration call collect (416) 593-1136 or Fax (416) 593-7589
Registration Fee: $225 U.S. Funds Prior to April 7, $325 After
VISA accepted
Hotel Reservations (404) 953-4500 - The Stouffer Waverley
Ask for the Convention Rate

— — —_—— - —riir=ererteattracdiohistorv.com ——T—————TT
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SALES STRATEGY

Managing Account Lists
For Maximum Efficiency

Account list management is critical to the success of
any sales department. If neglected, it can result in thou-
sands of missed dollars each month. If handled incorrect-
ly, it can negatively affect your staff’s motivation. How-
ever, there is an effective strategy you can follow to

achieve maximum results.

Keep It Simple
Simplicity and consistency must
be the cornerstones of your account
list strategy. Simplicity eliminates
fictional reporting and massive pa-
perwork trails. In any sales ac-
countability system, the greater
the paperwork required, the less
accurate and less useful the report-
ing becomes — for the manager as

well as for the salesperson.

Similarly, the more consistent
your system, the greater the value
of your account lists. Consistency
allows a manager to update and re-
assign non-active accounts in a
controlled fashion, and achieve far
superior results than would be ob-
tained by occasional wholesale ac-
count list evaluation and realign-
ments.

From a management standpoint,
wholesale account reshuffling is in-
credibly difficult to monitor due to
the sheer number of accounts.
Sporadic shuffling also makes it
difficult for salespeople to work ef-
ficiently. The path of least resist-
ance is to call on and penetrate the
most accessible accounts, leaving
accounts that are tougher to crack
— usually major accounts — un-
touched (until the next threat of
shuffles).

Before deciding how many ac-
counts should be included on a list,
it’s helpful to break them down into
active, non-

three categories:
active, and seasonal.

;} WN‘V lm

o

=
“In any sales
accountability system,
the greater the
paperwork required, the
less accurate and less
useful the reporting
becomes.’’

Active Accounts

One of the simplest, but most fre-
quently overlooked, management
strategies is monitoring the num-
ber of active accounts that each of
your salespeople has on the air dur-
ing each month. Maintaining con-
stant analysis of total active ac-
counts will serve several valuable
purposes:

First, you can detect the warning
signs of burnout. Suppose a high
performer falls prey to overwork,
personal problems, or is looking for
another job. You’re suddenly faced
with a billing crisis. By monitoring
the active accounts, you can see
the writing on the wall up to three
months before the crisis point is
reached. The telltale sign: the
number of active billing accounts
drops by three to five per month for
two or three consecutive months.

Second, this kind of monitoring
will help you assess the progress of
new salespeople. The performance
data that you collect will also prove
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.

By Chris Beck

extremely useful when setting
goals, expectations, and budgets
for future hires. Keep in mind that
new salespeople who are in the up-
per third of all performers will
average three to five new active
accounts per month for the first
three to four months of employ-
ment. A super performer will log
upwards of seven to nine new ac-
tive accounts in his first 120 days.

If youre monitoring veteran
salespeople, you can measure their
success rate using the following
criteria: low achievers maintain
about ten active accounts per
month; average salespeople han-
dle 18 active accounts in that time;
superior performers are capable of
more than 25.

Non-Active Accounts

While there’s no magic formula,
generally any list that contains
more than 40-50 non-active ac-
counts is not prudent.

Veteran salespeople achieve an
average closing ratio of 35%. That
figure provides a basis for the fol-
lowing account management for-
mula: divide your list into active
and non-active accounts and deter-
mine what percentage of the total
list each category represents As-

‘“The more quallty time
you devote to going
over your objectives for
each account with the
assigned salesperson,
the higher the success
ratlo wull be.”

suming the active accounts repre-
sent the greater portion of the list,
subtract the percentage of non-
actives from the percentage of ac-
tives. If the difference is greater
than 35%, something is obviously
amiss.
Reassignments

There are two critical elements
to take into consideration when de-
veloping an effective reassignment
strategy. First, determine the
number of accounts you can effec-
tively monitor. Second, ascertain
the number of accounts that a
salesperscn can reasonably try to

See Your
Promo In R&R

We're always on the lookout for
unlgque promofienal or merchandis-
ing ideas. 1 your station has an un-
usual ffem that you would Bke
showeased (o this column, Send. it
along with an explanatory note o]
Chris Beck Communications,
22647 Ventura Blvd,, Suite #2158,
Los Angeles, CA 81364, Please
nptﬂ thal itams arg natoratwnabie.

Getting The Most Out
Of Your Account List

® Break the list down into active, non-active,

and seasonal accounts

® Monitor each salesperson’s number of ac-

tive accounts

® Reassign accounts in manageable loads

® Cut small accounts

penetrate at any given time. If you
leave these two components out of
your strategy, you’ll find yourself
no better off than before the reas-
signments.

Give thought to the complexity of
each account when trying to max-
imize revenue through reassign-
ment. If you have an aggressive
staff, the most frequent reason for
reassigning accounts is not that the
original salesperson didn’'t want
the billing, but that he didn’t have
enough time to spend pursuing it.

One new account can be a signifi-
cant project by itself. Keep in mind
that there’s a major difference bet-
ween the amount of effort needed
to penetrate a major department
store chain or car dealer group —
both of which possess multiple
decision-makers — and the amount
of effort it takes to nail down a
small to mid-size agency that buys
little radio.

Reassigning more than three to
five accounts to one salesperson at
any given time will most likely re-
sult in the salesperson’s failure to
penetrate the accounts and your
own inability to monitor the reas-
signment.

The more quality time you de-
vote to going over your objectives
for each account with the assigned
salesperson, the higher the success
ratio will be.

Take the time to analyze what
kind of research you’d like the
salesperson to do on an account.
Decide which decision-makers are
important for the salesperson to
meet, and settle on a reasonable
time frame for him to achieve the
results you want. When it comes to
major accounts, you'll increase
your effectiveness as a manager
and penetrate the account faster if
you tell the salesperson you’d like
to accompany him on the call.

Seasonal Accounts

Seasonal accounts can represent
a significant percentage of a sta-
tion’s new business activity, pro-
viding the approach to the client is
well-timed. Separating these ac-
counts into a seasonal tickler file
will greatly advance your penetra-
tion of seasonal business. We miss
many opportunities simply be-
cause we approach clients too ear-
1y or’too’late.

uwnany amaricanradiohistorvy. . com -

A properly maintained seasonal
tickler file should flag you four
months prior to the traditional
start of a season, which is the time
most seasonal advertising strat-
egies are decided.

Cut Small Accounts

A final consideration in effective
account list management is mak-
ing sure that the accounts you and
your staff are spending time on are
potentially valuable. Many times

‘“Give thought to the
complexity of each
account when trying to
maximize revenue
through
reassignment.”’

an account of marginal value gets
into an account list system and
stays there. Consider using poten-
tial revenue criteria for accounts.
You’'ll save a great deal of time and
energy by not assigning accounts
that are too small. Concentrate in-
stead on those that will generate a
significant return on time invested.
Remember, it often takes less time
to sell a major schedule than to sell
a small schedule which will run on-
ly once.

Chris Beck is President of
Chris Beck Communications,
a sales consulting firm. If you
have a question you'd like this
column to address, he can he
reached either by fax machine
at (818) 594-5030, by phone

at (818) 594-0851, or write
him at 22647 Ventura Biva.,
Suite #215, Los Angeles, CA
91364.
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STARS ON T-SHIRTS RISING

CD DUST BUSTER

Just what the industry needs ... A
clever baftery powered “washer/
dryer” for your growing CD collec-
tion. Keeps them clean, for better
sound and fewer tracking errors.
You've seen these advertised for
much more than R&R’s discounted
offer ... Keep'm clean for just $28.00.

R&R "DOUBLE CLOCK”

This black and gold battery-
powered clock “doubles” as
a sleek desktop timepiece
or folds up for travel and
wake-up duty. ony ... $10.00

Ratings Report & Directory

The Industry’s ultimate resource
guide. Complete Industry Directory
coupled with easy to read Ratings
Reports on the Top 100 markets.
Published twice a year

$35 each/$50 subscription for both issues

Rz

HATINGS REPORT
& DIRECTORY

=

~ i Collector's Video . .. over 165 great
e:\:/(’ }:& highlights and personalities from
A~ =" R&R's first 15 years . ..

N

including: Jack Armstrong - Dick Biondi - Gary Burbank - Ron Chapman -
Steve Dahl & Garry Meier - Hollywood Hamitton - Harry Harrison - Howard
Hoffman - Don Imus - Casey Kasem - Shotgun Tom Kelly - John
Landecker - Bill Lee - Kid Leo - Larry Lujack - Spanky McFariand - Randy
Michaels - Moby - Robert W. Morgan - Cousin Bruce Morrow - Wally
Phillips - Dick Purtan - Joey Reynolds - Bobby Rich - Scoft Shannon -
Howard Stern - Bob Steele - The Real Don Steele - Gary Stevens - Jay
Thomas - Charlie Tuna - Bruce Vidal - William B. Williams - Fred Winston
-Jeff Wyatt - and dozens of others too numerous to list (ail are identified
on the tape). $25/VHS only.

: Collector's Audio Cassette . .. with
many magical radio moments of
the past 15 years ... si2.

including:
Steve Dahi - Day after 1979 infamous disco demolition at Comiskey Park
Wolitman Jack & Cattish Crouch - Live nude show

Ron Chapman - Soliciting maney for nothing

Bob Rivers - 300-hour marathon during Orioles’ losing sfreak

Chastie Van Dyke - Final show, KHJ, 1975

Charlie Tuna - First day back, KHJ, 1975

Jack Armstrong - Shouting up a storm on 13Q/Piitsburgh in 73

Les Garland - Live from R&R Convention ‘88

Soupy Sales - Final show on WNBC

SAVE 25%... BUY BOTH FOR ONLY $27.50

Year End Review Pack . . . All the
Hits ... all the Charts ... all the for-
mats. 1974-1988. ony  s25

ORDER TODAY... =

Call 213¢553+4330
ask for Brad or Kelley
Overnight delivery available for additional charge

All prices include postage & handling
Allow 1-3 weeks for delivery caitoria Residents Add 65% Tax

Americans Wrapped Up In Celebrity

hile many Americans

have long been rapt with

the derringdo of pop-cul-

ture figures, the number of folks

who literally wrap themselves in

shirts bearing the name or likeness

of their favorite S*T*A*R has more

than doubled over the past ten years

— from 13% in 1978 to 27% today,

according to the NYC-based Roper
Organization.

And who wears them? Adults

aged 18-29 are more than twice as

Survey Finds
Gay Consumers
Desirable Demo

recent survey conducted by

NYC-based Rivendell Mar-

keting found that — per
capita — US homosexuals have av-
erage annual incomes of $36,800,
compared to the $12,287 average
per capita annual incomes earned
by the general US population.

In addition, the study — which
questioned the readers of eight
big-city gay magazines — discov-
ered that more gays have college
degrees (59.6% vs. 18%) and hold
managerial or professional jobs
(49% vs. 15.9% ) than do members

of the general population.
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re you p-artial to low- @
A cholesterol eggs or suf- §
fering from hemor-

rhoids? If so, you're treading on
the turf of some of the hottest
marketing topics in the nation |
this month, according to the
NYC-based Find/SVP research
firm. ]
Compiling a list from the |
7000 requests for information it |
receives each month, the firm |
found that the current (March |
'89) apples of the marketing in- ¢
dustry’s eye include the follow-
ing 20 topics:
* Low-cholesterol eggs
Hair care
Casual footwear {
Ethnic cosmetics
Home delivery of food %
Refrigerated/Shelf-stable o
entrees
Bottled water
Optical chain stores
Weight loss programs &
products
e Medical laser treatments
Hazardous waste

management
e Allergies i
¢ Single-ply roofing 3:
e Advertising to children
e Hispanic demographics
e Casino industry & marketing
* Home equity lines of credit
e Luxury cars
e Graphics software
¢ Hemorrhoids §

wwWww-americanradiohistorv.com

likely to sport celebrity T-shirts
than those aged 3040, and five times
more likely than the 45-years-plus
set to wear a popular puss on their
shirts.

Surprisingly, socio-economic stat-
us was not a factor among the na-
tion’s celebrity shirt-wearers, as the
items were found to have strong ap-
peal among all income groups.

Top US Bottled Water Firms

he US bottled-water business posted sales of $2 billion in 1988
Tand is rising 10% per year, making it the fastest-growing segment

in the beverage industry. Which explains why, even though there's
been no formal announcement, Goiden, CO-based Adolph Coors Co. Is
expected to soon take the plunge.

According to recent reports in the Wall Street Journal, Coors hopes
to become the first nationally-distributed, US-based manufacturer of
sparkiing water. Current market-leader Perrier is made in France, and
other US brands are distributed regionally. For a look at today’s top five
US bottled-water companies, consuit the chart below:

Manufacturer 1988 Sales

{in millions}
Perrier Group $400 - $450
McKesson Corp. $200- %225
Anjou International $100- %125
Suntory International $55 - $60
Clorox Co. $30- %35

Source: Water Research Associates.

CRYSTAL-BALLING THE FUTURE

Study Reveals Top Hopes & Fears

orldwide economic up-
heaval that could lead
to another Great De-

pression was cited as the top fear
among a group of stylized futur-
ists, while a continued thaw in
US-Soviet relations headed its list
of ““leading hopes.”

It was the second consecutive
year that both issues were con-
current chart-toppers in a survey
of published future-oriented
books and articles for the Future
Survey Annual 1987, according to
Future Survey editor Michael
Marien.

A list of other issues and trends
that were ‘“‘runners-up’’ for each
respective category are named
(in order of importance) at right.

Top Fears

¢ Damage to the earth’s envi-
ronment and natural resources.

e OQutbreak of a nuclear war
and the growing arms race.

* The health-threat involved
with AIDS.

» The possibility of a new oil
crisis.

Top Hopes

s Increased use of strategic
planning and organizational re-
newal to solve problems.

e Advances in information
technologies (computers, VCRs,
ete.).

» The promise offered by new
materials and superconductivity.

* The medicinal and agricul-
tural benefits to be had from ad-
vances in biotechnology.

More Pubs Pouring
Home-Grown Beers

Number To Double In Next Two Years

y offering patrons an al-
Bternative to the bottled

beers found at any con-
venience store, ‘‘brewpubs” —
drinking establishments that spe-
cialize in “home-made’’ beers —
are catching on in the US.

Since first appearing in 1982,
the suds-sipping parlors have ex-
panded in number to nearly four
dozen, with most located in Cali-
fornia, Oregon, and Washington.
Furthermore, American Brewer
publisher Bill Owens predicts
that the personalized drinkeries
will grow by 30% to 50% during
the next two years.

Creating the distinctively
flavored beers is a simple pro-
cess. On-premise brewmeisters
ferment their formulas for 12 to
18 days, filter the stuff, and

. Sandy Stischok, March 4

deposit the goods into a serving
tank that’s hooked directly to the
bar. Typically, brewpubs are
10-barrel operations, with each
barrel holding 31 gallons.
Profits? Owens says it general-
ly costs seven cents to make a
glass of beer that sells for $1.50.
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Born To:

WSB-FM/Atlanta Asst. PD |
Kelly McCoy, wife Cary, son
Donaid Colin, February 18.

Marriages:

WRXKIFt. Myers, FL PD/air
talent Swingin’ Dick Tyler to
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Nothing else is as good as [0l

“Century 21, I
love those Hit-
Discs®. They help
my ‘Weekly Top

40’ have CD

quality, & all of us

at KIIS appreciate

their CD con-
venience.”

Rick Dees

KIIS

Los Angeles, CA

“Thanks to your
GoldDisc® CD
library, WBIG has
the <clearest,
cleanest sound in
North Carolina. I
give full credit to
Century 2@1 oldies
& HitDisc™ CDs.”

Kevin O’Neal

Program Director

WBIG
Greensboro, NC

“Four Beatles CDs
are mono from the
record company,
but those songs
are great in gereo
on GoldDiscs™ 1’
Bud Buschardt

Free-lance Show Host

KVIL Oldies
Dallas, TX

“We're proud to
use Century 21's
Compact Discs on
American Top 40.
I love the quality
and clarity of Hit-
Discs®> & Gold-
Discs.® And they
save us time.”
Shadoe Stevens

American
Top 40

“Century 21

GoldDisc® CDs
deliver good clean
sound...again and
again and again.
Just what we
needed for oldies-
based AC on FM
& MOR on AM.”

Mark Thomas
Operations Manager

WLTY/WTAR
Norfolk, VA

“Nobody wants
clicks, pops or
scratches. Our lis-
teners expect the
best. ghat’ s Gold-
Discs™.”

Gary Bruce

Operations Director

84 WHAS
Louisville, KY

“Century 21 CDs
quality is terrific!
It’s so much
easier running a
radio station
when youG’,ve got
GoldDis¢s™ and
HitDiscs™ at your
fingertips.”
Charlle Cook
Consultant

McVay Media

”GoldDiscs® are
one of the reasons
we’'re now #1!
Their quality is
excellent. 1 don't
usually hand out
such high praises
but Century 21
CDs are the best!”

Jim Jacobs
General Manager

WSYA
Montgomery, AL

“We're pleased!
Century 21 Gold-
Discs™ make us
sound 'Clearly
ahead of the
competition’.”
Ed Zelle
Operations Manager

WEZN FM
Bridgeport, CT

wwvrwamertcanradiohistorv.com

“We're using Cen-
tury 21 Mellow
AC, Gold and
Country CDs
with complete
satisfaction. We
couldn’t be more
pleased with their
sound quality.”
Randy MlchaevlFs,

Jacor

“When we went
all HitDiscs® &
GoldDiscs® last
year, our competi-
tion adjusted their
processing daily
but couldn’t equal
our hot Century
21 sound!”’
Reynold Hawk

General Manager

Lazer WMMZ
Gainesville, FL

COMPACT

o

DIGITAL AUDIO

“Centur S 21
GoldDiscs not
only have been a
time-saver, but
have significantly
increased the
fidelity of our on-
air sound!”
Robert G. Hall
VP of Programming

Satellite
Music Net.

“] became familiar
with Century 21’s
Compact Disc ol-
dies at WSB-FM
in Atlanta. They
use only the best.
I wanted that
same great audio
quality here.”

Tom Paleveda

Program Director

WWRM
St. Petersburg, FL

“Century 21
GoldDisc® CDs
provide us with
the very best
music sound in
our market.”

Vince Genson
General Manager

WFVA
Fredericksburg, VA

“GoldDiscs® posi-
tion us in listeners
minds as "high-
tech’. Century 21

has the best
source material!”

Scott Robbins
Program Director

WHBO

Clearwater, FL

“We are most en-
thusiastic about

“At Digital Cable
Radio, CD quality
is priority one. the incredible
Century 21 CDs quality of Century
deliver stunning 21’s Country CD
clear audio. Just Gold. We're now
what our listeners using GoldDiscs®

demand!”’ on four stations in
Dave Del Baccaro our group!”
Vice President Bill Hagy
General Operations Manager
Instruments Bristol B'c.

“GoldDiscs® give
the cleanest pos-
sible audio and
great dynamics. I

“Our ratings have
increased five-fold
since we started
using GoldDiscs™!
I certainly have to  first went with
give some credit Century 21's CDs
to Century. Our in Greenville, SC

music jumps right & had to have
out of the radio!” them here!”
Rob Rizer Keith Hill
Operations Manager Program Director
WARK/WARX “K-Joy” WKJY

Hagerstown, MD Long Island, NY

Over 500 Other
Happy Century 21

CD Users Agree:
“Nothing Else Is As
Good As GoldDiscs™

Now: AOR, Urban, CHR, AC, Mellow
AC, Classic Hits, Classic Rock and
Country, Oldies & Hits—100% on CD!

century2]

PROGRAMMING, INC.

14444 Beltwood Parkway
Dallas, Texas 75244-3228
(214) 934-2121 or (800) 582-2100
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Best-Selling Music Books Of 1988

hooks fell short of 1988 bestseller
lists, but fared well among the na-
tion’s readers nonetheless. “Imag-
ine: John Lennon” by Andrew Solt
and Sam Egan sold 150,000-plus
copies, as did “Willie: An Autobi-
ography” by Willie Nelson with
Bud Shrake. Meanwhile, “Wilder-

‘Moonwalk’ Tops

ichael Jackson’s ‘‘Moon-

walk” biography not only

outsold all other music-

related books released last year, it

also outsold all but nine other

nonfiction titles issued in 1988, ac-
cording to.Publishers Weekly.

Th Gloved One’s life story sold

"ZINE SCENE

Head For A Song

S a public service to our
A readers, R&R is proud to
peruse the week's periodic-
als — from the slick to the slimy —

mention on the year’s top-selling
paperback lists. “U2: Rattle &
Hum?” by Peter Williams and Steve
Turner sold 65,000 copies as a pa-
perback origional, and Eameon
Dunphy’s “Unforgettable Fire:
The Definitive Biography Of U2”
so0ld 58,172 copies in its paperback

341,748 copies, topping the 308,000 ness” by Jim Morrison and “Pris-  release. and jate the t M
copies sold by Jackie Collins’s cilla, Elvis, And Me” by Michael oo o o Ia,:edegtf;;;zu :sefo//zw? e
“Rock Star” (#13 on the bestselling Edwards each sold more than . A tin repi C a of a human skull that
fiction list) and the 230,000 copies 100,000 copies. VCR ownersh’p quards the Austrian tomb of Haps-

sold by Albert Goldman’s nonfic-
tion hit ‘“The Lives Of Lennon.”

Two books concerning Irish

N burg emperor Karl VI has been
rockers U2 were the only music- g

heard whistling the Beatles’ hit

A few other books with musical

TOP TEN SHOWS
MARCH 6 - MARCH 12

1 Roseanne
2 The Cosby Show
3 NBC Monday Night Movie
(“Those She Left Behind”)
4 60 Minutes
5 Who'’s The Boss?
6 A Different World
7 Anything But Love
8 Wonder Years
9 Cheers
10 Murder, She Wrote

Source: Nielsen Media Research

All show times are EDT/PDT uniess
otherwise noted; subtract one hour for
CDT. Check listings for showings in the
Mountain Time Zone. All listings subject to
change.

e JOHNNY'S GONNA LOV-
ETT: Country swinger Lyle Lov-
ett visits NBC's "“Tonight Show
Starring Johnny Carson’’ to
discuss his unusual music and
hairstyles {Wednesday, 3/22,
11:30pm).

* ROCHES, LOUNGE LIzZ-

related releases in 1988 to merit

QUIFFS 'N’ QUIPS — West
Texas hipster Lyle Lovett is
more than equipped to match
both with host Johnny Carson.

e WHAT UP, DAVE? Detroit
funk-rockers Was (Not Was)
team with Frank Sinatra Jr. to
belt out a very hip late set ver-
sion of "*Marriage Vows In Veg-
as”" on NBC'’s “Late Night With
David Letterman’’ (Friday,
3/24, 12:30am). Hot Scot pop
duo the Proclaimers stop in
Wednesday (3/22).

e SERIOUS LAUGHTER:
HBO once again tickles the na-

Up, Taping
Time Down

early six out of ten (57%) of
US households sport video-
cassette records, up from

23% in 1985. In addition, the latest
survey on the subject by the
NYC-based Roper Organization
found that 80% of America’s VCR
owners earn annual incomes in ex-
cess of $35,000, that 75% of the na-
tion’s dual-income households have
VCRs, and that 74% of the house-
holds headed by “‘executives” are

VCR-equipped.

Despite this increase in VCR

ownership, the amount of time
spent taping has declined from a
weekly median of two-and-a-half
hours in 1985 to today’s median of
less than 80 minutes. Full-length
films (54%) and sporting events
(24%) remain our favorite pro-
grams to tape, although enthusi-
asm for each has slipped from 1985
levels, which were 70% for films
and 39% for sports.

WEEKEND BOX OFFICE

"Yellow Submarine” through its
teeth!

According to the current issue of
the Weekly World News, 26 tour-
ists report catching the crooning
cranium whistle the entire tune
hefore it stopped.

Having investigated the possibili-
ties that the song was produced by
wind passing through the spaces in
the skull's teeth (it wasn't) or that
the metalhead was somehow pick-
ing up radio signals (ditto), scien-
tists admit they have "absolutely no
explanation” for the phenomenon.

Vienna-based psychologist Josef
Wimmer, who claims to have inter-
viewed 12 of the 26 ear-witnesses,
pronounces all but two of the sub-
jects “rock-solid, sane, and emo-
tionally secure.”

Madonnascope

Everyone's favorite Material Girl,
Madonna the Prima Donna, is the
Talk Q' The Tabs this week, as evi-
denced by the following four
stories:

e The Star has Lady Dye-job
romantically linked with one John
Lafargo, described as a 19-year-
old production assistant on her
latest video. When asked to auto-
graph a T-shirt for the teenage stud

A DAMN GOOD COUNTRY SONG
— Wil Lady Madonna'’s next hit be
“19-Year-Old Boys And 13 Black
Roses?”

nearest vending machine to comply
with La Madonna's request, and —
even more unbelievable — tipped
him $100 for his troubles!

e Meanwhile, the National En-
quirer notes that while working on
the "Dick Tracy” film, Madonna re-
cently received 13 black roses
from an unknown source. Two days
later, another 13 black roses were
delivered to her dressing room. Of
course, these incidents have noth-
ing to do with actress and noted
gift-giver Sean Young's recently
being ousted from the cast.

e Finally, the Globe plastered the
same photos that everyone eise
had of Madonna dancing the nite
away at a recent L.A. AIDS benefit
with the message “How To Find
YOUR Madonna Or The Love Of
Your Life,” followed by instructions
to turn to the magazine's classified
personals pages!

Rumors ’'N’ Facts

Rumor O' The Week: The love
child that country temptress Tanya

ARDS & LITTLE MILTON: Off-  tion's funnybone in search of MARCH 10-12 puppet, People reports that La Bel-  Tucker is currently carrying is the
beat folkies the Roches head funds for the homeless in 1Lean On Me $4.5 la Donna scrawled a message in product of artificial insemination.
the customarily eclectic guest  “Comic Relief [II" (Saturday, (Warner Bros.) talian that translates as “I want your (National Examiner).

Iis_t for this week’s “Sunday 3/18, 9pm). Doc Severinsen 2 Police Academy 6: $4.0 body. Call me.” Fact O' The Week: George
Night” show. Also in at- will serve as show's musical di- City Under Siege e The Star also claims that while sh " ) . Kid
tendence: blues-soul belter  rector, with Billy Crystal, (Warner Bros.)* anpusisslliggrenesoifhisakidgeys

‘‘Little’’ Milton Campbell, and
punk-jazz reptiles the Lounge
Lizards. (NBC, Monday, 3/20,

Whoopi Goldberg, and Robin
Williams reprising their roles as
hosts. Additional comics/some-

3 Skin Deep $3.9
(20th Century Fox)

4 Chances Are $3.6

dining with “Dick Tracy” co-star
Warren Beatty, Madonna asked for
a can of (you guessed it) Diet Pep-

to a German count so he can take
his wife — who is suffering fram a
hormone deficiency — to Grace-

12:15am). time recording artists who'll lend (Tri-Star) * si, which the toney Italian eatery land. The 43-year-old Scottish cob-
their talents to the four-hour 5Bill & Ted’s $3.3 didn't serve. Word has it that con- bler told the National Examiner:
* SMOKEY GETS IN YOUR FUNd-raiser include Steven Excellent Adventure fimed bachelor Beatty, ever the “People can say what they want,
EYES: Motown legend-tumed- ~ Wright, Joe Piscopo, Bobcat {Orion) gentleman, sent a waiter out to the  but they're not in my shoes.”
author Smokey Robinson Goldthwait, Cher, and Paul 6 Rain Man $3.1
drops by “The Arsenio Hall Rodriguez, plus radio host (MGM-UA)
Show" to discuss his new book Shadoe Stevens. 7 The 'Burbs $2.6

and to play some old favorites
(Thursday, 3/23), while the
Manhattan Transfer drops by
{Tuesday, 3/21). Check local
listings for station and time in
your area.

* ROCKIN’ ROLE MODELS:
Prime-time TV's look at the
shady side of the music busi-
ness continues on CBS's
“Wiseguy” with Debbie Harry
and Glenn Frey headlining this
week’s list of industry charac-
ters {(Wednesday, 3/22,
10pm).

o SAJAK MEETS THE SPIN-
NERS: Veteran R&B vocal
group the Spinners drops by
“The Pat Sajak Show" (Thurs-
day, 3/23, 11:30pm). Adult
popster Rupert Holmes visits
{Tuesday, 3/21).

e ORANGE CRUSHED FOX:
Listen while you look at Fox’s
“21 Jump Street” for three re-
cent songs from R.EM. —
"“Stand,” “Orange Crush,” and
“Pop Song 89" — in an episode

(Universal)
8 New York Stories
(Buena Vista)
9 Dangerous $1.6
Liaisons (Warner Bros.)
10 Cousins $1.5
(Paramount)
*First Week In Release

$2.4

DONT

All figures in millions

Source: Exhibitor Relations Co.
COMING ATTRACTIONS
This week’'s openers include
“Rooftops,” in which a group of
teenagers establish their own
world high atop NYC’s aban-
doned tenements. Passion, ro-
mance, danger, and a Capitol
Records soundtrack produced
by Eurythmics co-leader David
A. Stewart, who duets with Etta
James on “Avenue D,” the first
single from the film's ST. Other
artists appearing on the sound-

track are Jeffrey Osbourne,

FORGET

LAUG"!’N TO KEEP FROM  dealing with an AWOL soldier Charlie Wilson (of the Gap A
CBY’N — Whoopi Goldbergre-  (Sunday, 3/19). Check local = & . o T

minds us that the first three let-  |istings for channel and air-time Lo (E51e0 LT gl EFFEM
ters in funds are F-U-N. Funk, and Eurythmics RECORDS

in your area.

thembeautifulselves.

oy americanradiohistorvy. com

©1989 The David Geffen Company
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HUMAN JUKEBOXES

verybody can be a musi-

cian at heart — and at

eyes, arms, and legs — if a
concept that allows a body’s nerve
impulses to play a music synthe-
sizer ever hits high-tech production
lines.

The concept. a brainchild of the
Stanford University School Of
Medicine’s Hugh S. Lusted (an eye,
ear, and throat specialist) and R.
Benjamin Knapp (a computer-
whiz graduate student), works like
this:

Strategically-placed electrodes

TECHNOLOGY

System Turns Body
Movements Into Music

distinguish intentional nerve im-
pulses from the other “noises”
made by the skin. The electrodes
then pump the rhythmic move-
ments into a computer that in-
structs a synthesizer to produce the
desired sounds.

The researchers have had some
success — producing high notes
from tense muscles and lows from
relaxed ones — but eventually hope
to enable people to sling a riff simp-
ly by twitching a muscle, blinking
an eye, or by just thinking of a
melody.

Pocket Counterfeit
Currency Detector

cash' flow can catch phony bills or bogus traveler's checks quick-

I nternational travelers and folks who control your company’s “petty

ly and easily, thanks to “Vistatector” — a lightweight counterfeit
currency detector currently available from NYC-based Vistatech

Enterprises Ltd.

Working on the principle that most authentic currency has por-
tions printed with magnetic ink (unlike most forgeries), the battery-
powered detector is able to verify the validity of all denominations of
US currency. The device also works with British pound notes, Swiss
francs, Japanese yen, and German deutsche marks {issued after

1971).

To operate the pen-sized unit, simply remove the cover and rub
its head perpendicularly over the print that's below the president’'s
picture. If you get a green light and a buzzer, then you've got the real
thing. Anything else, and chances are good that you've been burned.

List priced at $97, the electronic eye comes with a 180-day
guarantee. For more info, call the company at (212} 254-9851.

IS YOUR

STATION

GOING
PLACES?

IT SHOULD BE!

Portable
VCR-TV
Arrives

y squeezing a fuli-fea-
B tured 8mm videocas-

sette recorder and a tele-
vision into a two-and-a-half
pound, book-sized package,
NYC-based Sony Corporation
Of America has made it possi-
ble to watch your favorite vid-
eos while on the go.

The “GV-8 Video Walkman”
has a three-inch liquid crystal
display screen that utilizes an
active matrix system for in-
creased contrast, sharpness,
and color purity. The screen is
also back-lit for viewing high-
quality 8mm video recordings or
standard VHF and UHF broad-
casts while in sunlight.

With its ability to run on either
AC/DC current or on batteries
(rechargeable and alkaline), the
Video Walkman allows you to
record and play up to four hours
of programming. Retail price:
$1300. For more information,
call the company at (212)
418-9470.

Aphex Unveils
Enhanced Aural Exciter

- porting two modes of noise reduction and a unique spectral phase
refractor (SPR], the “Aural Exciter Type Hl” is currently available
from Morth Holhyvwood, CA-based Aphex Systems Ltd.

This single-ended processor can be applied at any point in the broad-
casting “audic chain” {(no decading required) to recreate and restore often-
lost harmonics without raising the “noise floor” of the audio’s source.

In addition to the abovementioned SPR {which improves bass clarity
and corrects the phase-delay problems that occur in the broadcasting
steps of recording, duplicating, distribution, and reproduction), the Type il
model is equipped with such new features as servo-balanced inputs/out-
puts and a “Null Fill” that enhances the perception of higher frequencies.

For more information, call the company at {818) 765-2212.

Voice Chips Make
Calls, Catch Crooks

y emphasizing the unique
Bqualities of an individual's
voice, computer chips
could change the way we use the
telephone in the near future.
Although it’s currently unavail-
able in the US, the Toshiba Corp.
has developed a buttonless tele-
phone (dubbed the ‘“Kiss Phone
Off"’) that dials when verbally
asked to do so. All the user has to
do is pick up the receiver and say
any one of the 19 different names
that’s stored on a voice-recognition
chip inside the device. The phone
— which is list priced at $235 in
Japan — then dials the number
that corresponds to the mentioned
person.

In America, the US Sprint Com-
munications Co. is currently
testing ‘“Voicecard” — a phone
credit-card program that's based
on user voice-prints. Designed to
cut down on telephone fraud and
theft, the system requires users to
register their voices with the com-
pany, and then checks each subse-
quent call against the original. If
the current caller doesn’t match
the stored voice-print, the call
doesn’t go through.

The company will decide this
spring whether it will offer the ser-
vice to its 12 million “Foncard”
customers.

Add impact to your format via satellite. From London or lower Manhattan.
evond...radio remotes are exciting for
55 lor advertisers, And with 1D, you can produce a

an five ve:
nough to get tl
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cerl uplinks in
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audio links...and much more!
It's time for your radio station to start going places...Get started
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For a free
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Here's one radio special that will be greeted with open ears
by everyone. ..and we're talkin® "bout two generations
of rock fans!

For 25 years now the Who has been smashing its way into our
consciousness and onto our radios

After a full quarter century the Who is still one of the most
programmed bands in the world. And 1989 will be a year of
major new Who activity, with a brand new Pete Townshend
album just around the corner, and a much anticipated 25th
Anniversary Who Reunion. We'll also celebrate the first live
performance of the rock apera Tommy 20 years ago.

On April 14th—16th United Stations will proudly present an
all-new, 3-hour Who Silver Anniversary Special. The story of

the Who's often outrageous career will be told in their own
words, using recent and vintage interviews. And. of course.
we'll be recalling 25 vears of the Who's musical milestones.

The Who Silver Anniversary Special is available on a swap/
exchange basis to stations in the top 170 Arbitron-rated metro
markets. Toreserve it for your market cail 703-276-2900.

———AAAALamericantadiohistorv.com
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NEWSBREAKERS

Radio

® JANE DINSE has been upped to
Research Director at Malirite Com-
munications Group. She was Manag-
er/Research Projects for Malrite Radio
& Television stations.

®BOB CLARK has been named PD
and DAVE TIPTON MD at KPSl/Paim
Springs, CA. Clark was a part of the
station's morning team.

® MICHAEL ISABELLA has been up-
ped from Promotion Director to Mar-
keting Director at WLLZ/Detroit.

PROS ON
THE LOOSE

Jetf Cochran — PD WFMK/Lansing,
Mi (517) 694-6983

Greg Darton — PD WLWZ/Green-
ville, SC (803) 295-1197

Scott Gables — Nights WHQT/Mi-
ami (215) 668-0876

Sam Harrell — Regional Country
Promotion/Marketing Manager CBS/
Nashville (818) 704-5131

David Hefferman — Mornings
KTYD-FM/Santa Barbara (805) 569-
2278

Frank Letfel — VP/Promotions Poly-
Gram/Nashville {615) 758-0019

Curt Monday — PD KIPR/Little Rock
(601) 223:37°% :

Jsonn Savage — MbD/afternoons
KQCL/Faribault, MN {507) 334-5140

Vaughn Thomas — VP/Black Pro-
motions Geffen Records (818) 505-
1905

v AP

Jane Dinse Janice Lythcott

® MARSHALL BANDY JR. has been
named GM and EUGENE COLEMAN
Asst. GM at WSGC/Ringold-Chatta-
nooga, TN.

Other additions to the station in-
clude LARRY RICHTER as OM and
TOMMY DANIELS as MD.
® ALLEN GANTMAN has been ele-
vated to VP/Western Region Manager
at Eastman Radio. He was Sales Man-
ager/Los Angeles.

® JOE MULE has joined KHOP/Mo-
desto-Stockton, CA as GSM. The
20-year industry vet comes from Park
Broadcasting.

® ABIGAIL POLLAY, Asst. Director/
Marketing & Promotion at KSHE/St.
Louis, has been promoted to Director/
Marketing & Prometion. She suc-
ceeds JIM MARCHYSHYN, who has
resigned to pursue other interests.

® DAVE DRONKOWSKI has been up-
ped from Asst. Sales Manager to
Sales Manager at KFMU/Steamboat
Springs, CO.

Hall & Oates Pick Up Platinum

Daryl Hall and John Oates picked up platinum awards for their Arista album “Ooh
Yeah!” when the duo visited the label's New York headquarters recently. Showing
their metal are (I-r) Hall, Champion Entertainment’s John Sykes, Arista President
Clive Davis, Arista Sr. VP Roy Lott, Oates, Champion's Brian Doyle, the band’s
T-Bone Wolk, and Arista Exec. VP/GM Don lenner.

GEFFEN

RECORDS

© 1989 The David Geffen Company

®RUSS GARRETT has returned to
WICC/Bridgeport, CT as Exec. Pro-
ducer/Talk Programming. He had
been working parttime at KFl/Los An-
geles.

Records

@ JANICE LYTHCOTT has been ele-
vated to Director/Project Develop-
ment, Corporate Affairs at CBS Rec-
ords. She was Assoc. Director/Divi-
sional Affairs.

® CHRISTOPHER ROBERTS has
been named Product Manager/Inter-
national Promotion at PolyGram Rec-
ords. He was formerly VP/Internation-
al Artists & Activities at the L.A. Enter-
tainment Group.

® MARV MARGOLIS has been pro-
moted from Director/Business Affairs
to VP/Business Affairs & Sales Admin-
istration at record and video distribu-
tion company JCI.

® AMY SIMON has joined EMI as
Manager/Promotion. She had been
Programming Assistant at KKLQ/San
Diego.

John Weston Amy Simon

©® JOHN WESTON has been elevated
to Assoc. Director/National Singles
Promotion at Atiantic Records. He
was Promotion Director/Northeast.

®ROBIN CECOLA has been named
Promotion Marketing Manager/Mid-
Atlantic at WTG Records. He had
been a CBS Account Service Rep in
Boston.

® NIGEL HARRISON, the bass player
for Blondie, has been named ASSOC.
Director/A&R at Capitol Records.

Robin Paimer

Nigel Harrison

Industry

® ROBIN PALMER has been promot-
ed from Professional Manager to Di-
rector/Professional Activities at EMI
Music Publishing/Nashville.

® SHELLEY CHERNIN has been up-
ped to VP/Finance and CLEMON WiL-
LIAMS has joined the legal staff at
RIAA. Chernin was President at Chic
But Cheap Creative Consultants. Wil-
liams was an Asst. US Attorney in the
US Attorney’s Office.

wywearrereanradiohistorv.com

® JOHN HEGELMEYER has been
named Client Service Representative,
Advertiser/Agency Radio/Television
Sales at Arbitron Ratings/Los Ange-
les. He was a Media Planner at HDM/
Los Angeles, a subsidiary of Young &
Rubicam.

® LISA JANZEN has joined Lippman
Kahane Entertainment as a Manager.
She previously worked in artist man-
agement/development at Cavallo, Ruf-

falo & Fargnoli.
— Holly Skiar

R&R TIMELINE

Mark Tudor and Carl Becker

CHANGES

Lynn Rollins has been appointed
an AE at WRMR/Cleveland.

Art de la Parra has joined Katz His-
panic Radio Sales/Los Angeles as an
AE.

Skip Quast has been named Sr. AE
at KOGO & KBBY/Ventura, CA.

Genelle Williams has been ap-
pointed an Advertiser/Agency Radio
Sales AE at Arbitron Ratings/Chicago.

One year ago today, Mark Tudor was named KAJA's new OM as San
Antonio Country radio welcomed three new PDs in three weeks. First,
Carl Becker had been named PD for KKYX. Then KBUC-AM & FM hired
Mike McCoy. Today, Tudor is OM for WLVK/Charlotte, the KBUC com-
bo is Spanish, McCoy is WIRK/West Palm Beach’s OD, and Becker is

still with KKYX.

1 YEAR AGO TODAY

® Andrea Ganis upped to Atlantic VP/National Pop Promotion

® David Meszaros promoted to WZLX/Boston VP/GM

® Dave Mason named WLAC-FM/Nashville PD

® Jimmy Christopher appointed KZEW/Dallas Asst. PD/MD

® #1 CHR: "Man In The Mirror” — Michael Jackson (Epic)

® #1 AC: “Where Do Broken Hearts Go" — Whitney Houston (Arista)
® #1 UC: "Lovey Dovey” — Tony Terry (Epic)

® #1 Country: “Famous Last Words Of A Fool” — George Strait (MCA)
® #1 AOR Track: “Angel” — Aerosmith (Geffen)

® #1 AOR Album: “Now And Zen” — Robert Plant (Es Paranza/Atlantic)

(4 wks)

® #1 NAC: “40 Degrees North” — Latitude (Lifestyle)
@ 41 Contemporary Jazz: “Kaleidoscope” — Mike Metheny (MCA)

5 YEARS AGO TODAY

® Tex Meyer named WBZZ/Pittsburgh VP/GM

® Lee DeYoung signs on as WCLR/Chicago PD

@ Steve Kingston named WBSB/Baltimore PD

@ Phil Strider appointed KZOK & KJET/Seattle PD

® Harvey Kojan new WGRQ/Buffalo morning man

@ #1 CHR: “Jump” — Van Halen (WB} (5 wks)

@ #1 AC: “Got A Hold On Me"” — Christine McVie {(WB) (3 wks)

@ #1 UC: “Somebody’s Watching Me" — Rockwell {(Motown) (5 wks)
@ #1 Country: “Let's Stop Talkin’ About It — Janie Fricke {Columbia)
@ #1 AOR Track: “You Might Think” — Cars (Elektra)

®#1 AOR Album: “1984" — Van Halen (WB) (8 wks)

@ #1 Jazz: “Name Of The Game” — Phil Upchurch (Jam) (2 wks)

10 YEARS AGO TODAY

® Howard Neal resigns as ABC Radio President;

Ben Hoberman advances
® UA, EMI/America consolidated

® Don Davis named WLAV-AM & FM/Grand Rapids OM
® Banana Joe Montione hired by KHJ/Los Angeies for nights
@ #1 CHR: “Tragedy” — Bee Gees (RSO) (2 wks)

® #1 AC: “l Just Fall In Love Again” — Anne Murray {Capitol} (3 wks)

@ #1 Country: “I Just Fall In Love Again” — Anne Murray (Capitol)
® #1 AOR Album: “Dire Straits” — Dire Straits (WB) (3 wks)

185 YEARS AGO TODAY

® KZOK/Seattle signs on AOR format as OK102 1/2

® #1 CHR: “Seasons In The Sun” — Terry Jacks (Bell} (2 wks)

@ #1 AC: “The Lord's Prayer” — Sister Janet Meade (A&M) (2 wks)
@ #1 Country: “Honky Tonk Angel” — Conway Twitty (MCA)

— Hurricane Heeran
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Keith
Richards

There’s a wide line between rock
stars and true rock legends. And
Keith Richards jumped over that
line a long time ago. As lead
guitarist for The Rolling Stones,
Keith has played it all, seen it all,
done it all and somehow survived
it all to take the musical world by
storm with his smash solo album,
“Talk Is Cheap”. "

When this Rolling Stone rolled in to
chat on this very special edition of
Off The Record With Mary Turner,
he opened up with a lot of answers
that will help his millions of fans
separate the man from the myth.
Keith talked about the great times,
the miserable times and the events
and changes in his life that inspired
him to the musical heights reached
in such “Talk Is Cheap” tracks

as “Take It So Hard”, ‘‘Make No
Mistake” and ‘“Struggle”.

Don’t miss this special opportunity
to bring a legend to your listeners.
Be on board when Off The Record
With Mary Turner presents Keith
Richards the week of April 3.
Contact your Westwood One repre-
sentative today at (213) 204-5000,
in Canada (416) 597-8529, FAX
(213) 204-4375 or Telex 4996015
WWONE.

__wanaramericanradiohistorv. com
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Fox Programs WLTQ

Three-and-a-half-year CHR
WKTI/Milwaukee PD Tim Fox has
crossed the street to join AC WLTQ
in the same capacity. He succeeds
Bobby Irwin, who left to program
AC WUSA/Tampa.

WLTQ VP/GM Steven Downes
noted, “We have a great team at
WLTQ. We needed a great leader,
and no one fits the bill better than
Tim Fox. He’s one of the most tal-
ented programmers in the busi-
ness, and he’s also one of the nicest

guys.”

Wheeler VP/
Programming
At Dick Bdcstg.

Dick Broadcasting has officially
upped WKRR/Greensbhoro PD
Bruce Wheeler to VP/Program-
ming. He joined the seven-station
group in 1985.

Dick VP Allen Dick remarked,
“We’ve been extremely impressed
with his capabilities; he’s not only
a good PD but a great strategist. In
these days it’s good to have one key
person who knows a little bit about
each operation. As our little group
grows, Bruce will be our anchor in
working with our other PDs.”

Wheeler told R&R he’s actually
been handling the additional re-
sponsibilities since November.
“We had a new property in Birm-
ingham going on the air (Classic
Rock WZRR) and wanted to keep
people guessing. When we got that
done somebody around here said,
‘Hey, Bruce, maybe we need to
feed your ego a little bit.” I'm real
involved with WKDF/Nashville
and 'ZRR, as well as this station,
and they’re all doing well despite
me.”

Wheeler was PD of KFMQ/Lin-
coln for five years before joining
KAZY /Denver as Asst. PD/MD in
1981. Two years later he was nam-
ed Asst. PD/MD at WMET/Chica-
go, where he remained until put-
ting WKRR on the air.

only natural.

Fox told R&R, “I’'m really ex-
cited about our potential for con-
tinued growth. AC as a whole is go-
ing to be a very lucrative format in
the next few years, and we're pois-
ed to capitalize on that appeal. For
the next few weeks I'm going to be
the student — the programming
and sales staff will be my teachers.
I'm going to go to school to find out
about the inner workings of this
station and see why it’s success-
ful‘ "

Fox has also programmed Dou-
bleday’s KPKE/Denver and
WZOK/Rockford.

WLTQ ranked eighth 12+ in the
fall Arbitron (4.6) and tied for tenth
in Birch (3.0).

The effects are all
digital. The grins are |

Rogers Takes
KLDE OM Reins

Easy Listening KMEO/Phoenix
morning man R.C. Rogers has
been named OM/morning man at
Oldies KLDE/Houston. He suc-
ceeds Brian Chase, who has exited.

When the station debuted last
April it utilized satellite program-
ming from Transtar’s Oldies Chan-
nel, but is now live 24 hours.

Rogers told R&R, “One of the
reasons I took this job is that
(KMEO owner) Entercom is going
through a lot of growth. The sales
folks are up and running like ban-
shees. The air staff is also very
solid. We will fune up the music
and presentation. Our latest trend
was up; all I have to do is stay on
course and keep from screwing it
up and we'll be fine.”

Rogers joined KMEO one year
ago. Previously he was PD/morn-
ing man at KLZI/Phoenix, and
OM/morning man at KJYY/Hous-
ton and KMMY/Minneapolis.
Before that he spent approximate-
ly ten years as OM/morning man
at WMXG/South Bend.

KLDE ranked 12th 12+ in the fall
Birch (3.0) and 15th in Arbitron

Gabe Hobbs

Hobbs Named
WFLZ OM/PD

Three-and-a-half-year WMYU/
Knoxville OM/PD Gabe Hobbs will
transfer to Jacor Oldies outlet
WFLZ/Tampa in a similar capaci-
ty. He replaces Mark Larson, who
will concentrate on his PM drive
airshift. Succeeding Hobbs at
WMYU is Asst. PD Larry Trotter.

Hobbs told R&R, “It’s wonderful
when the top broadcasting com-
pany in America gives you a vote
of confidence by sending you to a
market like Tampa. We're just go-
ing to give the format a chance to
work — it hasn’t had a fair shake
yet. While the numbers don’t re-
flect it, I think we have the best-
known and most-loved morning
man in the market — Jack Harris.
We'll find out why the numbers
aren’t there and fix it.”

Prior to joining WMYU, Hobbs
programmed WYHY/Nashville
and WSON & WKDQ/Evansville.

WFLZ finished eighth 12+ in the
fall Arbitron (4.3) and 13th in Birch
(2.5).

Barry Back To
WRBD As PD

KMJM/St. Louis morning man
B.J. Barry has returned to WRBD
(Jammin’ 1470)/Ft. Lauderdale as
PD/morning man. He previously
worked at the station as Production
Manager/morning man five years
ago. Barry succeeds Charles
Mitchell.

“I’ve learned something from all
the PDs I've worked under,” Barry
said. “Being able to use all I've
learned to let loose my own crea-
tivity is exciting. There’s room

BURKE KGMG-FM GSM

Ward Promoted To KGMG
Station Manager Siot

Two-year KGMG-FM/San Diego
GSM Ollie Ward has been pro-
moted to Station Manager at sister
Nostalgia outlet KGMG. His re-
placement at Classic Rocker
KGMG-FM is crosstown NAC
KIFM Sales Manager Edward
Burke.

KGMG GM Steve Jacobs said,
“Ollie has been with the station for
five years and served as LSM and
GSM. He has earned the opportuni-
ty to run the station.”

Ward told R&R, “We're definite-
ly considering upgrading the sta-
tion and have a project in that di-
rection. Our goal is for KGMG to

West Upped
To KODJ GSM

Brad West

Brad West has been upped to
GSM at KODJ/Les Angeles, which
recently dropped its adult AOR for-
mat and KNX-FM calls for Oldies.
He succeeds Steve McGrory, who
departed shortly before the format
switch.

“Brad has a range of sales ex-
perience in the market,” said
KODJ VP/GM Charlie Seraphin.
“‘He’s a natural choice for this posi-
tion, and we're delighted to have
him join the staff.”

West had been NSM for KNX-
AM & FM since 1987, and had held
the same position on the AM for
two years before that. He also serv-
ed as an AE at CBS Radio National

become as successful as our FM
facility.” Ward spent four years
as KGMG LSM. Previously, he
worked for 17 years at Blair Radio
and managed its Los Angeles office
for most of that period.

Burke, who will direct an eight-
member sales staff, told R&R,
“This station is a very legitimate
contender for the dollars being
spent in San Diego. It’s the
market's true Classic Rock station.
We're not nostalgic rock — we're
the KLSX (Los Angeles) of San Di-
ego-”

Prior to joining KIFM, Burke
served six years as Regional Mar-
keting Consultant for XTRA/Ti-
juana (San Diego).

KGMG-FM ranked 16th 12+ in
the fall Arbitron (2.0) and tied for
16th in the corresponding Birch
(1.4). Sister KGMG failed to reach
a 1 share 12+ in either survey.

Moreau Moves
Up To
WOKY PD

WOKY /Milwaukee afternoon
drive personality Chris Moreau has
been upped to PD and will continue
doing his 2-6pm airshift. He
replaces Kipper McGee, who left to
become GM at KIOA & KDWZ/Des
Moines.

Moreau told R&R, “We’ll stay
visible on the street and streamline
some of our promotions. Kipper
was a great teacher and wonderful
role model who left the station in
very good shape. Now it’s up to me
to leave my mark.”

Moreau served as WOKY’s ND
for over a year; spent five years
doing afternoon drive at crosstown
AC WMYX; was Asst. PD/MD at
WRKR & WHBT/Milwaukee; and
worked as an air personality at
KOIL/Omabha.

MOR WOKY ranked seventh
12+ in both the fall Birch (6.4) and

(2.5). here for some new, fresh ideas.” Sales offices in New York and L.A.  Arbitron (5.9) sweeps.
e e D] e e e e e e e e e e
Introducing radio’s Pressed fortime? Morning
most colorful Press directly 200-in-a-box.

black box.

MODE

Alvin vocal shift program—one of 70+ Eventide
Broadcast Ultra-Harmonizer® digital audio effects
designed to stretch your imagination (and your
smile). And when you have fun, so doyour listeners.

RADIO'S MOST COLORFULBLACK BOX
EVENTIDE INC. -

ONE ALSAN WAY
LITILE FERRY, NJ 07643 the next step

TEL: 201-641-1200 - TWx: 710-991-8715 - FAX: 201-641-1640 |

Shimmerish Swept Reverb program—one of 70+
Eventide Broadcast Ultra-Harmonizer® digital audio
effects you can use “right out of the box.” Just turn
the H30008 on, and it'll turn your listeners on

RADIO’S MOST COLORFULBLACKBOX

EVENTIDE INC _ -
ONEALSAN wAY Eventide
LITTLE FERRY, NJ 07643 the next step

TimeSqueeze™ automatic stereo time compres-
sion/expansion—one of 70+ Broadcast Ultra-
Harmonizer® audio effects designed to make you
more effective. The HI0008: never before has so
little money done so much for your station’s sound.

RADIO’S MOST COLORFUL BLACK BOX
O Lsan Eventide

CINE ALSEN WaY
UTILE FERRY. 81 0763 t’ne next step
TEL 201-641-1200+ P FA0-724-8 715+ FAX: 201-641-1640

Java The Hun vocal shifter—one of 70+ Broadcast
Ultra-Harmonizere digital effects designed fo let
you dial up pre-programmed insanity. It's easy to
afford the broadcast-engineered H30008's power
and flexibility: ask your Eventide distributor.

RADIO'S MOST COLORFULBLACK BOX

EVENTIDE INC. ]
Eventide

ONE ALSAN WAY
LITTLE FERRY, NJ 07443 the next step

TEL 201-641-1200= T 710-991-8715 - FAX: 201-641-1640

L TEL 201-641-1200+ TWX' 710-991-8715 - FAX 201-641-1640
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“I'll Be You”™

The New Single

17.

From The Album Don’t Tell A Soul
Produced by Matt Wallace and The Replacements

Management: Russell Rieger, Gary Hobbib—High Noon Entertainment © 1989 Sire Records Company
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MELISSA
ETHERIDGE

66 ® ] 99
Siinilar Features
Y95 WVSR KATM
WMMS K104 0K100
KXXR WR0Q WPFM
KXYQ WAPE KFMW

EXPLOSIVE ALBUM ACTION!
AOR TRACKS ©)

AOR ALBUMS ©

ALBUM SALES FAST APPROACHING
GOLD!!

PSEE MELISSA ON TOUR
March 15

Kansas City, MO Music Hall
16 St. Louis, MO Mississippi Nights
18 Chicago, IL Park West
19 Minneapolis, MN Guthrie Theatre
20 Milwaukee, WI Wisconsin Room
22 Indianapolis, IN Vogue Theatre

23 Grand Rapids, MI Eastbrook Theatre

24 Cincinnati, OH Bogarts

25 Detroit, Mt St. Andrews Hall

27 Cleveland, OH Peabody's Down Under

28 Columbus, OH Newport Music Hall

31 Miami Beach, FL woody's On The Beach
APRIL 1 Orlando, FL Convention Center

2 St Petersburg, FL Jannus Landing

3 Jacksonville, FL Florida Theatre
4 Tallahassee, FL TBA
5 Atlanta, GA Center Stage
21 Raleigh, NC Rialto Theatre
23 Norfolk, VA Scope Arena
30 Pittsburgh, PA Metropol
MAY 1 Washington, DC Bayou
2 Nassau, NY Coliege Ballroom

Mariposa Music Festival

A

June 24; Ontario, Canada

MEDIUM ROTATION

1SLAND

Midwest.

STREET TALK:

Cookie Comments Crumble Stone

SJO/San Jose morning maniac Perry

Stone was suspended for ten days,

beginning March 14, after swearing at
a couple of nine-year-old Brownies on-air and
suggesting that the girls pocket some of their
cookie cash.

Stone had the prepubescent pair on-air
last week at the Girl Scouts’ request. When he
asked them where they would go to get the
best deal on a car, the girls answered, “Who
knows?”

He responded, “Say it, damn it. If you
don’t help me out with my personal
endorsements, I'm not going to buy your
cookies.” He then told the girls they should
woo customers by telling them they needed
the money to bail their folks out of jail because
the police had found material that “looked like
sugar.”

KSJO VP/GM David Baronfeld explained
the disciplinary action: “l can’'t condone what
he did, and felt the station needed to act.”

After great success at WPGC/
Washington, PD Bob Mitchell and GM Ben
Hill have suddenly agreed-to-disagree over
corporate philosophy. Mitchell will stay on for
the next 30 days, with Asst. PD/afternoon
driver Dave Ferguson becoming interim PD.
Hill intends to take his time filling the slot, as
he'll also be handling some of the
programming duties. Contact Mitchelt at (301)
490-9742.

Namedroppers Anonymous has Chrysalis
talking to a number of heavyweights in its
search to replace the exiting Daniel Glass,
including Capitol VP/CHR Tom Gorman,
former Uni VP/Promotion Sam Kaiser, and
another prominent promo exec from the

e

The Howard Stern TV spot calling
attention to his return to the DC market at
WJFK now features a white dwarf mouthing
Stern’s voice. (Originally the dwarf was to
have been black, but that idea was nixed by
the local TV stations.)

Nevertheless, this new, improved spot
was cancelled at the NBC and Fox TV outlets,
owing to the promos being branded “in
poor taste” and possibly “offensive to the
audience.”

The irrepressible Howard's response was
to call the cancellation a “‘conspiracy to keep
him from succeeding in DC.” He's already
planning a demonstration that will involve
picketing the tocal Fox affiliate.

Is IRS going to be leaving MCA? No way,
insiders say, but the deal is going to change,

with IRS doing more of its own marketing and
promotion. However, MCA will continue to
manufacture and distribute the label as of April
1. IRS plans to staff up accordingly in the
promo and marketing arenas.

WRXK/Ft. Myers OM & Beasley Group
PD Greg Mull is joining the Research Group
as an associate. He'll be based in Seattle.

CBS Radio’s new four-year pact with
Major League Baseball (R&R, 3/10) will cost
the network $50 million.

Pollack Media Group head honcho Jeff
Pollack has been named spokesman for the
RIAA’s April campaign to encourage radio

“When You Play It, Say It.”

Could Q106/San Diego morning team
member Terrence KcKeever be looking for a
new challenge? Meanwhile, Q106 late-night
personality Whitney Allen is leaving to do
middays at KIQQ/L.A. This leaves PD Garry
Wall with one opening, maybe two. T&Rs
ASAP.

And . . . although it seems as if Scott
Shannon, Randy Kabrich, and Shadow
Stevens are being unusually quiet about
what's going on at KIQQ, ST has learned that
the station is wooing Domino from Power
99/Atlanta, but the deal isn't done yet. In the
meantime, the Gang Of Three has hired former
KIIS-FM Production Director and current
WIOQ/Philly PD Mark Driscoll to do KIQQ's
voice work, but Driscoll's vocal cords are tied
until KIS takes his stuff off the air!

Back at KIIS-FM, they've taken away
another one of Shannon’s standard lines by
running a “Worst To First” contest. Rick Dees
and Coach Charleye Wright are soliciting
pictures of people’s worst-dressed bosses,
pledging to make 'em among the city’s best-
dressed, courtesy of new $10,000
wardrobes.

But the latest KIIS-FM head-swiveler is the
“Million Dollar Dash For Cash.” Three $1000
daily winners qualify for 102.7 seconds in a
bank vault, during which time they're entitled
to carry out all the cash that they can. The
contest should climax in a few weeks, or —
not coincidentally — just around the time that
Shannon and posse sign on.

Geffen VP/Urban Promotion Vaughn
Thomas is out. Reach him at (818)
505-1905.

Arista has upped Jon Klein to West
Coast Regional Promotion Director. Klein
comes to the gig from a marketing slot with

the label in the Bay Area. Continued on Page 28

© 1989 The David Geffen Company
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‘“ORINOCO FLOW (SAIL AWAY)”
Five Star Video on VM active on i e From the Gold Debut Album
Watermark, heading toward Platinum ® Produced by Nicky Ryan

149/ 28
CHR CHART: @ - €©)

BILLBOARD LP: 26°

CHER & PETER CETERA

“AFTER ALL (Love Theme From ‘CHANCES ARE')”
The Single ® Produced by Peter Asher ® From The Tri-Star Pictures Film
“Chances Are” Starring Cybill Shepherd and Robert Downey, Jr.

KERS.

157/14
CHR Chart: romr> €

CHRIS REA

‘“W 0 R K T’

The Breakthrough Single From The Album New nght Through 0Id Windows
® Produced by Chris Rea and Jon Kelly

#1 AOR TRACK TOP 5 MOST REQUESTED TRACK
NOW CROSSING AT CHR

EARLY ACTIVITY: K104 add  WQUT 32-26 (HOT)
WMMS add 28 woKi add WLRS 31-25
WXKS add 95XIL add KOZE deb 25
KXXR 5-4 WVBS add OK95 34-27

' 95XXX add KFMW 39-34
KEGL 15 KATM 15-9

GEFFEN RECORDS: CHOOSE TO ACCEPT THEM

diohistorv.com
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Killer
TV

Marketing .

SUPERSPOTS

A Dvson of Chcago AV inc

Telewsion Marketmg for the Broadcast industry

(312) 645-9433

WWAW=adRerteanradiohistorv.com -

Christian, re

STREET TALK.

Continued from Page 26

WPLZ/Richmond welcomes new PD Maxx
Myrick from afternoons at WVAZIChicago, as
Debbie Parker exits.

The legal battle that surrounded former
WBCY/Charlotte personality J.J. McKay, who
was turfed along with several other staffers
last January 13, is finally over.

McKay is now on-air at crosstown WCKZ
as its afternoon driver, despite WBCY’s having
gone to court to seek an injunction to prevent
him from working as well as to try and force
McKay to comply with a nine-month no-
compete clause in their contract, which had
expired December 31, 1988.

The court saw it McKay’s way, and denied
WBCY'’s claims. Incidentally, WCKZ picked up
the tab for McKay’s legal expenses.

KODJIL.A. announced that “Police
Academy 6" star Michael Winslow will join
Dean Goss in morning drive. As aficionados of
the cinematic comedy series aiready know,
Winslow’s considerable talents as a human
sound effects machine should make for some
unusual listening.

WNCNINY is launching a national
“Classical Comedy Crusade” to find classical
music’s next great stand-up yuck-meister of
high-brow guffaws.

KIPR/Little Rock’s new PD is Mark
placing Curt Monday.

from other stations in the market that it's
distorting the ratings by airing the following
plea:

“You're listening to Milwaukee’s fastest-
growing radio station — Hot 102 — and we
need your help. If anyone, anywhere, asks
you — either by phone or by mail — what
radio station you’ve heard today, it's important
you tell them Hot 102! Tell them! It's
important! Hot 102! Thank you.”

WLUM GM Steve Sinicropi denies the
action constitutes ratings distortion, but
Arbitron is launching its own investigation.

WQQK/Nashville MD Terry Alexander
exits, and Rick Lee, most recently with
WEUP/Huntsville, AL, takes over the music
and midday duties.

KFI/L.A. has replaced midday talk host
Geoff Edwards with syndicated conservative
pontificator Rush Limbaugh, whose show
originates at WABCINY. The move leaves KFI

producer Paula Shuster, associate producer
Elaine Klein, and newsman Dan Avery on the
loose.

Former Lorimar Music/Nashville GM Noel
Fox has been appointed MCA Music/Nashville
VP/Creative Services.

Tom Couch, one of the country’s top
production pros, is leaving WNEW-FM/NY after
five years to become Production Director at
WXRT/Chicago.

27-year PolyGram/Nashville veteran and
current VP/Promotion Frank Leffel is leaving.
Reach him at PG for the next couple of
weeks, or call him at (615) 758-0019.

And . . . after a collective 17 years with
Columbia, Regional Country
Promotion/Marketing Manager Sam Harrell has
exited. Reach him at (818) 704-5131.

Despite all those rumors, that sale of
Contemporary Inspirational outlet KHAA/New
Orleans to Beasley Broadcasting is
apparently still in limbo.

Beasley is at its full limit of 12 FMs and
must divest or spin off two stations in order to
take over KHAA and KRTH/L.A,, the latter of
which is also still pending.

Current KHAA Station Manager Jeff Taylor
told ST that Beasley has filed an extension
with the FCC for KHAA as it prepares to off
WYNGI/Evansville, IN; WFTC & WRNS/
Kinston, NC; and WYAV/Myrtie Beach, SC to
Pinnacle Broadcasting for $18.6 million.

KKRC/Sioux Falls, SD iegend/PD Dan
Kieley exits after nine years to become the
new PD at KDWZ/Des Moines. KKRC midday
personality Bill Daniels gets the PD post.

Capitol Records will pack up the entire
promotion staff for meetings to be held at the
Hotel Del Coronado in San Diego (5/31- 6/4).

Earl Boston is now programming WMGL/
Charleston, SC, coming in from WPZZ/
Indianapolis. Former 'MGL PD Charlotte
Logan is now doing middays at WEKS/
Atlanta.

The KTWVI/Los Angeles PD opening is
attracting lots of interest. Seen huddling
around town for several hours last Friday were
GM Allan Chlowitz and former KUTE (now
KEDG)/Los Angeles PD Lawrence Tanter.

Meanwhile, the Wave's Director/
Advertising, Marketing & Promotion, Jane

Continued on Page 30
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AC BREAKERS

#2 MOST ADDED

KISN

KSAQ
KSND
KYRK
KAKS
WZKX

WPFM
KWTX
KTRS
KOZE
SLY96
OK95

When you

PLAY IT,
SAY IT!

4

“CULT OF PERSONALITY”

BREAKERS

NATIONALLY MOST ADDED NOW ON
144 CHR REPORTERS AND BREAKER
BOUND! ONE OF THE MOST ADDED

CASEY KEATING, PD, KPLZ/Seattle
“Our phone lines are on RED ALERT
for this one! Became a #1 request
record instantly!!!"

JIM RYAN, PD, KXYQ/Portland
“We've been playing this record for
six months and we knew it was a hit
six months ago when we first started
playing it! Would you believe that
because of its sophisticated lyrical-
content, the demos are much older
than | ever expected!!”

MIKE OSBORNE, PD, PRO-FM/Providence
“. .. Just what we needed! This
record is a ballad killer!! Definitely
adds to the mix of my station!!”

RICH ANHORN, MD, KWSS/San Jose
“The sales base is phenomenal with
their MTV exposure. We had an im-
mediate response after the first play!!
On top of that, Living Colour is one of
the most exciting live bands I've seen
in quite a while!!”

__\WaALamericanradiohistorv.com
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NGEREW
SENSATIONAL

sreet Jensation = S s

SWEET SENSATION

(with Romeo J.D.)

“SINCERELY YOURS”

(7-99246) (PRCD 2583)

from the album
TAKE IT WHILE IT’'S HOT

(90917)

Produced by Steve Peck for Platinum Vibe Productions, Inc.
Management: Artists Only Management Company

CHR CHART()-ED

120/26
4TH MOST ACTIVE

WMJQ add KIIS 22-19
KOY-FM add KZZP 27-25

KISN add FM102 22-20
KUBE add KROY 29-25
PRO-FM deb 35 KWOD 35-31

Y108 deb 30 KKLQ 20-18
WXKS 33-28 KWSS 13-10
WKSE 25-22 HOT97 2-1 (HOT)
Z100 21-16 WPGC 17-15
WAVA 29-26 PWR106 3-3
KKBQ 33-27 KGGI 26-22

KRBE 31-26 HOT977 1-1

KITY 6-4 WNNK 37-30 (HOT)
KTFM 13-10 KZFM 10-5

B96 18-15 KTUX 20-12 (HOT)
WNCI 22-19 KDON 10-7

O

On Atco Records, Cassettes and Compact Discs.
Division of Atlantic Recording Corp.
© 1989 Atlantic Recording Corp.®@° A Warner Communications Co.

i e
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STREET TALK-

Continued from Page 28
Shayne, is going back East again to be
WQCDI/New York's Creative Services Director.

Cla’ence, the rappin’ soap opera sage,
has switched allegiances from ABC’s “All My
Children,” to CBS's “Young And The
Restless.” Last year, ABC sued Cla'ence’s
distributor, Premiere Radio, for copyright
infringement over the use of the “All My
Children” title.

WRQN/Toledo welcomes new PD John
O’Rourke from nights at KZZP/Phoenix.

In a BIG surprise, well-known KSHE/St.
Louis Promotion Director Jim Marchyshyn
has resigned after four years to pursue other
challenges. He’s been succeeded by his
longtime assistant, Abigail Pollay.

WNCI/Columbus’s traffic helicopter suffered
engine failure at 1000 feet and crashed
Monday (3/13). Pilot Claudio Kempa and
reporter Dee Miller both walked away with
nothing more than a few bruises, thanks to the
eggbeater’s landing in a muddy area next to a
residential construction site.

Ron Parker has surfaced as afternoon
boogiemeister at KKFR/Phoenix.

WFXC/Durham, NC's new PD is Dell
Spencer from WYLD/New Orleans. Former
'FXC PD Wayne Walker is now programming
WLWZ/Greenville, SC.

After seven years as a Country outlet,
WTVR (AM)/Richmond has gone Big Band.

KNAC/L.A. MD Ross Goza exits at
month’s end to join Def American Records,
where he'll be involved in marketing and artist
development.

KTAM/Bryan, TX morning man Bob
Raleigh is putting together a book about radio
and would like to hear some real-life stories
from his fellow broadcasters. Call him at (409)
776-1240.

Former KOY-FM/Phoenix jock Jessica
Hahn is now a full-fledged radio freelancer,
making guest appearances all over this great
nation. Contact her at (602) 273-9389.

Sad to report the recent (3/9) Music Row
shooting and killing of Cash Box Country Chart
Editor Kevin Hughes and the wounding of
companion Sammy Sadler, an artist with
Evergreen Records. No motive or suspect so
far in the tragedy, and — according to well-
placed sources in Nashville — Sadler isn't
talking to authorities.

A tip o’ ST's “tenure top hat” to WBBQ-
AM & FM/August OM Harley Drew, who
celebrated his 25th year at the station on
March 6. Harley still hits the air daily from
10am-noon.

As ST went to press, WLUP (AM)/Chicago
was preparing for a unique live broadcast,
scheduled to take place on Thursday (3/16) —
PM driver Steve Dahl's vasectomy.

Partner Garry Meier will provide play-by-
play of the surgical procedure, to be
performed by a longtime fan of the afternoon
team. (Yes, he is a doctor.)

Asked why a vasectomy and why on-air,
Dahl replied, “Are you kidding? My wife hasn't
let me touch her since | last got her pregnant
57 months ago. And 'm too chicken to go
through it alone.”

et

LEYKIS'S CRUSH ON CAT-in the aftermath of pop singer-turned-Mosiem Cat Stevens’s remarks defending the death
threat against Salman Rushdie, author of “The Satanic Verses,” KFI/L.A. talk host Tom Leykis planned a public
crushing of Cat’s old records with the steamroller pictured above. The event took place (3/8) as many ex-Stevens fans
donated copies of his music to the dubious defense of free speech.

Who Consults the Highest-Rated Classic
Rock in the Top 20 Markets?

EE& (805) 528-0888
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Maximizing In-House

Research Efforts

As your market’s airwaves become more
congested and target audiences narrow and
grow more specific, callout research becomes a
necessity — not a luxury — for that winning
edge. Setting up an in-house department is not
as difficult as you might think, even if cost re-
straints are a serious limitation.

Weekly Report Card

Arbitron and Birch pro-
vide you with quantitative
information about your au-
dience, but an in-house call-
out department can give
you a weekly report card
comparing your station’s
performance with that of
your competitors. Each
week the department anon-
ymously polls the non-ac-
tive portion of your au-
dience, asking perceptual
questions. The answers to
those questions will serve
as an extremely helpful ba-
rometer in determining
how your audience per-
ceives your (and your com-
petitor’s) :

e music library
e air talent

e promotions

e station image

All of this information
can be analyzed by individ-
ual demographic cells, ena-

‘‘An in-house callout
department can give
you a weekly report
card.”’

bling you to zero in on your
target audience. And hav-
ing the research done on the
premises ensures your con-
trol over the:

* testing hook

e length of music hooks
e sample sizes

« perceptual questions
e sample placement

Besides measuring your
audience’s listening habits
and musical tastes, your re-
search department can also
be modified to perform
telemarketing. Telemar-

Jeff Pollack

keting is slightly different
in that instead of collecting
data anonymously, it en-
tails calling a respondent
and asking him to listen to
your station during specific
time periods. An appoint-
ment for a follow-up call is
made. During that second
call, the respondent is ask-
ed a series of questions.
These questions are design-
ed to determine the respon-
dent’s likes and dislikes, as
well as how he perceives
your station and competi-
tors. You can use telemar-
keting to promote your sta-
tion and generate cume.

Reaping The Benefits

Setting up your own call-
out department is not
cheap, but it is an invest-
ment in the success of your
station. If implemented
properly, it can be used as a
cost-effective source of in-
formation about your audi-
ence not only for program-
ming but for the promotion
and sales departments as
well. The answers to per-
ceptual questions can assist
promotions in gauging the
impact of station (and com-
petitor) promotional

By Jeff Pollack

events. Sales can use the
qualitative information to
close the deal on a hard-sell
client (i.e., comparing the
impact of a prospective
newspaper schedule versus
your audience’s newspaper
readership). The kind of in-
formation the department
can generate is limited only
by your imagination.

‘““You can use
telemarketing to pro-
mote your station and
generate cume.’’

Hiring Interviewers

If your budget is tight,
your best option might be to
recruit interns from local
colleges: Broadcast majors
are best. But also consider
contacting the department
heads of the sociology and
psychology departments;
many times students ma-
joring in these disciplines
need some kind of data-ga-
thering experience for class
credit.

Family members of sta-
tion employees can be relia-
ble and might be more will-
ing to work for minimum
wage. The handicapped are
excellent candidates as
well. They can be extreme-
ly dependable and may be
excellent information gath-
erers.

Ideally, you’ll want to
hire four to five inter-
viewers and one supervisor
with good leadership skills.
The supervisor will be re-
sponsible for data input and
putting the collected data in
useful form for presenta-
tion to the appropriate de-
partments.

Timing
The best hours to collect
data from respondents are
generally Monday-Friday,
4-9pm. But ideal times can
vary from market to mar-

ket, and after a few weeks
you can adjust your calling
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hours by determining the
best response rate on num-
bers dialed.

Obtaining A Sample

The easiest way to obtain
your sample is to purchase
phone numbers through one
of the many marketing or
direct mail companies that
specialize in generating
custom lists. On the posi-
tive side, this assures you
an even distribution of
phone numbers represent-
ing the population, includ-
ing unlisted phone num-
bers, and gives you the
ability to screen out busi-
ness numbers. On the nega-
tive side, it’s extremely ex-
pensive.

If you have a computer
whiz at the station, a num-
ber-generating program
can be written. It’s a cheap
solution and will provide
you with unlisted numbers,
but such a program will
make it difficult to screen
out businesses. Your lists
will also include non-work-
ing (or unassigned) num-
bers; this means more dial-
ing attempts must be made

““The kind of informa-
tion the research
department can
generate is limited only
by your imagination.”’

to reach a qualified respon-
dent.

As you experiment, you’ll
undoubtedly find the most
effective method of obtain-
ing a sample for your mar-
ket.

Prevent Abuse

Watch out for interview-
ers who abuse the phone by
making long distance calls.
It isn’t always possible for

the supervisor to hear ev-
erything that goes out over
the phone lines, so it is very
important the interviewers
are informed they will be
monitored — whether you
actually monitor them or
not. And make sure you
review the department’s
monthly phone bills for
unauthorized calls or calls
that appear too lengthy.
You’'ll want to create
forms for the interviewers
to log respondent informa-
tion, as well as daily and
weekly attempted dials ver-

““Callout research [is] a
necessity — not a
luxury — for that
winning edge.”’

sus contacts. These forms
serve as an excellent
monitor of the depart-
ment’s performance and
will assist you in setting
department standards and
quotas. They’ll also help
you filter out unproductive
or abusive interviewers.
These are a few basic
ways to make your callout
department work efficient-
ly. Remember to reward
your interviewers with little
perks like albums and con-
cert tickets for work well
done. Including them in sta-
tion parties and events
helps to promote team spir-
it — a critical element in
giving your station that
winner’s atmosphere.

Jeft Pollack is President
of Pollack Media Group,
one of the leading intermna-
ticnal programming advisory
firms, consulting all radio for-
mats in nine countries.
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“From the first time I heard the Synch record, it hit home. I
knew it was a winner ... consistent hot phones, and very im-
pressive callout ... and very hot retail . . . It moves to #4 at
KLUC.”

Jay Taylor, Ass’t PD/MD
KLUC/Las Vegas

*“Thanks to KLUC and KDWB for giving us a #1 record. ‘Where
Are You Now?' It's a Synch! You should be on this record!”
Chuck Beck, PD
WDFX-FM/Detroit

“We knew from the moment that we heard ‘Where Are You
Now’ that it was a smash. And after over a month at all of our
stations, we're seeing the same results: Synch is a HOMERUN!”
Guy Zapoleon, National PD
Nationwide Communications, Inc.

*Synchsational”’
J] ‘Hitman’ McKay, PD
WKHI/Ocean City

“One of the best-testing and overall loved records by our
listeners for the entire year of 1986! It finished #2 on our Top
100 Countdown.’

Chuck McGee, MD

WOMP-FM/Wheeling/Bellaire

600,000 people screaming for Jimmy Harnen — In 3 weeks
35-10-5. Destined for #1!! #2 Most Requested!”

Bob O’Dell, MD

The New CK105.5/Flint

“Yes, another comeback record, and it’s HOT!”
Clarke Ingram, PD
KRQ/Tucson

Uy

There’s A New
“Sherift” In Town!

JIMMY
HARNEN

&
SYNCH

‘“Where Are
You Now?”

““It worked the first time around, longevity is just incredible, look
forward to #1 again.”

David Lee Michaels, MD

WRVQ/Richmond

“It worked the first time around. Don’t miss it now!”’
Dena Yasner, MD
KCPW/Kansas City

“Been playing the record for six days and major 18-34 female
calls. Programmers are missing the boat on this one cause not
enough people are looking at the quality of adds and chart move-
ment.”

Greg Rolling, PD

KKYK/Little Rock

“This was a #1 record for us two years ago and it's one its way
to #1 again! This week it moves from 10-5 with a hot report.
Everyone should be playing this record!”

Rick Stone, MD

BJ105/Orlando
NEW & ACTIVE
NOW ON 55 CHR REPORTERS INCLUDING:
KEGL add 18 KROY add KSAQ add
Y95 16-13 KISN add WKZL 10-7 (HOT)
KKBQ add WNOK add 40 WPXR 11-10
WGH 15-11 (HOT) WCGAQ add KKSS add
WNVZ 7-4 WKSI add KATM add 29
WCZY deb 28 WZYP add KLUC 4
WDFX 7-4 (HOT)  WQUT add WKPE deb 29 (HOT)
WKTI 4-3 (HOT) WOKI add Q104 add
KDWB 5-2 (HOT)  BJ105 10-5 (HOT) WPFM add
KS104 add 30 K92 add KTRS add  /mer?

WAsAALakaericahradiohistorv.com _
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Dumler PD
At KZBS

After only six months as PD at
KZBS/Oklahoma City, Bill Pasha
has left the station to return to
KHYI (Y95)/Dallas as Promotion
Director. He’s been replaced by
Asst. PD/midday personality Brett
Dumler, using the air name Buzz
Beck. This is Dumler’s first pro-

gramming gig.

KZBS President/GM Bill Lacey
told R&R, “Bill was on a mission to
help us get the station established,
and he did a great job of it. He was
training Brett the entire time, and
Brett is now ready to handle the
show himself. We will continue to
be consulted by (KHYL/Dallas PD)
Buzz Bennett and Bill Pasha.”

Dumler, who also worked at
KHYI with Pasha, commented,
“I’'ve been doing all the hands-on
stuff for Bill since my arrival and
I'll be coordinating with Buzz and
Bill to keep this station headed for
the top. We're all excited and the
recent trends look good. We only
had to make a slight adjustment to
the airstaff with Bill’s departure:
Cadillac Jack moves from nights to
afternoons, and parttimer CIliff
Davis is now doing nights for us.”

Bt i et

Leichter Heads
KIQQ Sales

Nancy Leichter

Nancy Leichter has been named
Sales Manager at KIQQ/Los An-
geles, soon to be acquired by West-
wood One Stations Group. She was
most recently LSM at crosstown
KTWV (the Wave), and began her
radio career as an AE at KMET in
the city.

Westwood One Stations Exec.
VP Mike Kakoyiannis said, ‘“The
knowledge and experience Nancy
has developed during the past 15
years in the broadcast industry,
combined with her role in the de-
velopment of the Wave, make her
the ideal candidate to take on the
challenge of directing KIQQ's new
sales department.”

Leichter told R&R, “The oppor-
tunity to direct the sales effort at
KIQQ will be a terrific challenge
for me and a lot of fun.”

NewCity/Zapis

Continued from Page 1

The transaction was orches-
trated by Dan Gammon of Ameri-
com Media Brokers and Charles
Giddens of Media Venture Part-
ners.

Jefferson Ward

Ward Takes
WKSS PD Post

Jefferson Ward, most recently
PD at WAEB-FM/Allentown, PA,
has been named to the same post at
WKSS/Hartford. He replaces Jim
Randall, who left the CHR outlet
several months ago.

Precision Media COO/WKSS GM
Tim Montgomery said, “After a
long search in a very competitive
job market, we have been able to
hire the person we wanted. Jeffer-
son is a rising star who will make
95.7 Kiss-FM an outstanding
CHR.”

Ward’s prior experience includes
two years as Promotions Director
at WCAU-FM/Philadelphia, MD
duties at WAEB (AM), and the PD
post at WMAJ/State College, PA.
He told R&R, ‘“This is a fantastic
situation. Tim Montgomery and
(OM) Jeremy Savage are profes-
sionals of the highest caliber and
have impressed me with their com-
mitment to winning in Hartford.”

CBS

Continued from Page 3

Jerry Lembo

McGuiness was most recently
VP/Marketing, Branch Distribu-
tion.

Yarbrough held field manage-
ment positions in several major
locations. He was most recently
VP/Sales for Columbia.

At Columbia, local New York
Promotion Rep Jerry Lembo has
been upped to Director/National
Singles Promotion based on the
East Coast.

“Jerry will be responsible for
providing national support for the
field staff in the promotion of all
Columbia singles product to CHR,”
announced VP/Promotion Marc
Benesch.

Prior to joining Columbia, Lem-
bo served as Regional Promotion/
Marketing Manager, then as Di-
rector/National Club promotion for
Chrysalis. He had also been a radio
and club DJ, and has run his own
promotion and marketing com-

pany.

WGFX Hunts
Down Jacobs
As PD

Capitol Broadcasting has hired
veteran programmer Leigh Jacobs
as PD of Classic Rock WGFX/
Nashville. He fills the opening
created when Bob Chrysler left to
program WAFX/Norfolk.

Capitol Sr. VP/Programming
Bill Thomas noted, ‘“‘Leigh took a
Baltimore station with signal prob-
lems and did serious damage to the
competition. Imagine what he can
make happen with WGFX’s signal.
We did, and that’s why we hired
him.” .

Jacobs was PD at Classic Rock
WGRX/Baltimore for three years
before exiting last month. His
resume also includes PD stints at
WOMC/Detroit and WKJJ/Louis-
ville (now WDJX).

“I’ve wanted to work for Capitol
ever since I competed with them in
Louisville — probably for the same
reason I wanted to be on the team
with the tall guys when we chose up
sides for basketball,” Jacobs told
R&R.

St. John

Continued from Page 3
Zapoleon commented, “My goal
with Nationwide is to form a pro-
gramming brain trust, and Mark’s
skills will certainly add to our
growing creative resources. Mark
and Kevin, as a team, have the
brain power, experience, and ag-
gressiveness to return KWSS to a
dominant position.”

St. John told R&R, ‘“We are go-
ing to build a great radio station.
We have all the raw material
necessary, and I'm very fired up
over this opportunity.”

Mason

Continued from Page 3
won’t have to mess around with the
day-to-day details of running the
station; I will. We will, to a con-
siderable degree, work together as
we have in the past.”

Eshbaugh began his broadcast
career at WABC/New York as
Asst. Promotion Director and mov-
ed to Los Angeles as Marketing
Manager for the Storer-owned sta-
tions. He subsequently went to
ABC’s KSFX/San Francisco,
WCFL/Chicago, and was a free-
lance writer/producer for six
years.

Mason told R&R that KQPT isn’t
the only station he’s signed.
“KKCY/Portland and Gannett’s
KOAI/Dallas are set,” he noted.
“There are two others in markets
where there are not NAC stations.
One will go in April; the other will
debut this summer. One of those
two stations is a Top Ten market,
the other top 60. That’s very ex-
citing for the format.

“One of the reasons I decided to
form this consultancy is that I've
seen some stations do a good job
but not achieve the success the for-
mat can draw. I'll be training peo-
ple to use the tools they have to suc-
ceed.”

Mason said his plan is to consult
ten stations, and expects to have
that many signed by the end of
April.

In the fall Arbitron, KQPT rank-
ed first 25-54 and tied for third 12+
(7.0); in Bireh, it finished eighth
12+ (5.2).

wyvvwamericanradiohistorv.com

Tuﬁonr;a;s Set To
Program KFBK

Lucy Thomas has been ap-
pointed Program Manager at N/T
KFBK/Sacramento. She replaces
George Oliva, who recently be-
came PD at KFI/Los Angeles.

Thomas spent the last 16 years at
KGO/San Francisco, starting as a
talk show producer and eventually
becoming Exec. Producer/Asst.
PD

In the fall ’88 ratings, KFBK was
Sacramento’s number one station
according to Arbitron, registering
an 8.8 12+. It was the number two
station in the Birch, with an 8.5
share.

o By
SRS

Shultz GSM
At WKYS

Jones Joins;
Alfenito Returns

WGMS-AM & FM/Washington
GSM Joan Shultz has moved cross-
town to Urban WKYS in the same
capacity. She has over ten years of
radio sales experience in the
market.

In other appointments, WVEE/
Atlanta’s Dolores Jones has joined
WKYS as Director/National Sales
& Marketing, Reginald Brown
from' WIZF/Cincinnati becomes
Business Manager, and former
staffer Joseph Alfenito returns
after programming KYUU/San
Francisco for two years to become
Director/Creative Services.

Skip Finley, President of station
parent Albimar Communications
and GM at WKYS, commented,
“We took our time and assembled
some of the best, most experienced
professionals from in and out of
town. We now have one of the best
teams in the city.”
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KKLQ (Q106)/San Diego PD
Garry Wall, who helped spearhead
discussions about the lack of mar-
keting support radio gets from the
record and retail sectors at a
“When You Play It, Say It” panel
during the recent NARM meeting,
responded to Bennett’s idea: ““This
type of program sends the wrong
message to the industry. There is
no way we should compromise our
programming for anyone. If we do,
what do we have left?

“I would never consider selling
extra plays to the record labels,”
he added. “We could have an artist
or album of the week, but I'd never
solicit time buys before playing a
record and then play the record be-
cause of the time buy.”

Bennett Modifies
Proposal

Bennett recanted the proposal’s
main points when contacted by
R&R. ‘“The only records the labels
can possibly advertise are those
that we are already playing,” he
explained. “We’re most interested
in the in-store visibility at Sound
Warehouse, which does 85% of the
retail record business in this
market, and figured something like
this would benefit all concerned.

“That original proposal was way
off base,” he continued. ‘“The new
package costs only $3500 and gets
the retailer 20 60-second spots, the
live mentions, and airplay on a
record that is already on the air.
Also, those fixed times might not
work for every record, so there
may be an all-day artist of the
week or one just for nights. We’ll
just have to see.”

Conventional
Sales Support

On the topic of getting more label
support for radio through more
conventional methods, Wall told
R&R, “It's academic to ‘say it
when you play it but we have
other priorities. I'm asking record
labels to support our airplay with
time buys. But it’s obvious record
retailers don’t want to go on radio
because they make too much profit
using print media and claim radio
is too expensive. Retailers dictate
to the record labels how the adver-
tising money should be spent —
which is unfortunate, because ra-
dio hits 90% of all record buyers ev-
ery day. You can’t say that for
print.

“Radio has done well without
[extensive label] support, but think
how much better the labels, retail,
and radio could do working more
closely together. We sell spots to
food stores that operate on one and
two percent margins, so labels
can’t cry poor on this issue.”

One sales idea Wall suggested
was for labels to sell packages fea-
turing lesser-known artists for a
special price. “With radio support,
that could be a viable concept,” he
said.

‘“Edens President Michael
Osterhout, Q106 VP/GM Bob Bol-
inger, and I are going to be
meeting in New York next month
with several labels, and eventually
make it to L.A. to learn more about

the record business and become
more involved in the process of
selling records,” Wall added. “We
are attempting to structure an
economically feasible plan for
records and retail to refocus
marketing efforts on radio.”

Musicland Responds

Musicland Exec. VP/Marketing
& Merchandising Gary Ress told
R&R, “I'd have to admit that radio
is a bit more expensive that news-
papers. As far as dictating to labels
where to put their money for our
own profit, or holding the record
labels up for print media co-op
dollars for price and position,
that’s something we don’t do at
Musicland.”

sees retail, in gener-
al, a bit differently than Ross does.
“QObviously, the advertising is
related to product placement and
price at retail. I don’t think a label
will tell you any different. Retail
will stick up for print media, but
for a new artist it won’t lead to any-
thing. An established artist might
benefit from print media, but a
new artist needs an identity and
familiarity. You can’t hear a news-
paper ad, but you can hear a radio
spot.
“We rely on radio for exposure
and it relies on us for product. It’s
time to figure out a way to work
closer with radio. I believe Virgin
is going to seriously consider any
proposals from radio which will
benefit both of us.”

More Record
Perspectives

Arista Exec. VP/GM Don Ienner
expressed support for Wall’s ideas,
but backed up Quartararo’s assess-
ment of the value retail print co-op
offers as a means of securing price
and position at the local level. “I
understand that print may not
necessarily be the best place to
reach the most record buyers,
(but) radio is just a bit expensive,”
Ienner said. “Garry talks of food
stores operating on a one or two
percent profit margin, but you
can't compute selling cars, gro-
ceries, and soda pop with the
margins that record manufac-
turers operate on.”

MCA Exec. VP/GM Richard
Palmese said, “I think this is a
public relations issue that the NAB
needs to address. I think they need
to work with record retailers and
make the point that radio is a bet-
ter buy. If I want to establish price
and position, I have to give my
valuable co-op money to record
retailers and they put it where they
feel it’s most effective. We ap-
preciate radio’s airplay and are
most willing to have our artists do
track dates for radio, tie into retail
appearances, and support the sta-
tions that support our acts.”

Elektra VP/Promotion Rick Al-
den commented, “It only benefits a
label to bring its artists to radio,
and where it makes sense we'll
advertise them. The biggest prob-
lem is getting artists to take those
trips; sadly, many new artists
don’t understand the value to their
careers. All too often record labels
don’t spend money at radio until
the record is in trouble. Time buys
should come early enough in the

airplay to stimulate retail traffic.”

WLOL

Continued from Page 3

Hammer told R&R, “WLOL is
headed in the right direction with
its marketing efforts, so this is the
proper moment to make this move
and leave it in the capable hands of
the new management team. I'll
still be involved with the station
and possibly other Emmis proper-
ties.”

Hammer will remain with
WLOL for the next several weeks.

Emmis VP/Operations Doyle
Rose told R&R, ““I wish Tac a lot of
luck and success. I feel he’ll be a
different kind of consultant; he’s a
got a broader perspective of the
business because he’s been behind
a GM'’s desk. We’re also very hap-
py about continuing our relation-
ship with him.

“Tac’s departure has allowed us
to promote some very deserving
people,” Rose added. ‘Gregg,
Dan, and Lisa were all hired at
around the same time and will re-
main as a team. Lisa once worked
on-air; I fired her then rehired her
for sales, and she’s done a spec-
tacular job. Gregg and Dan have
both grown and learned, and are
now ready to apply all their skills.”

Fransen Bittman commented,
“It’s great to be working so closely
with Gregg and Dan, with the
knowledge that Tac’s input is close
at hand.”

Swedberg said, “It was a big sur-
prise when we learned Tac was
leaving, but we’re happy for him
and about the future of WLOL.
Part of what WLOL needs now is a
bit of the ‘eye of the tiger.’ Lisa’s as

energetic and focused an individu-
al as I've ever worked with. I think
having Dan back in promotion is a
great move. We need to be more fo-
cused and aggressive, and this all
translates to new energy for our
operation and a positive step for-
ward.”

Crutchfield
Continued from Page 3

Crutchfield said, “I feel that Capi-
tol has always been a front-runner,
but the most important thing was
the present quality of leadership at
the label. We’ve got a strong roster
with a lot of potential.”

Crutchfield served 27 years with
MCA Music, the last ten as Sr. VP.
A former Director and current VP
of the Country Music Association,
he was also a board member and
National Trustee of the National
Academy Of Recording Arts & Sci-
ences.

Capitol Expands

In addition to Crutchfield’s ap-
pointment, Capitol announced
plans to double its work space and
enlarge its staff.

National Country Promotion
Manager Gerrie McDowell has
been upped to Director/National
Country Promotion, Publicity Co-
ordinator Mark Carter has been
promoted to Manager/Media &
Artist Relations, Marty Griffin of
MCA Music has joined the label as
Sr. Staff Assistant, and Bobby Ry-
mer has come aboard as A&R Staff
Assistant.

Also, 4000 square feet of office
area has been added on the second

Liig Colour Adds Golden Hue

CBS and E/P/A execs gathered backstage at the Palace in Los Angeles to present Living Colour with gold awards for the

floor of the label’s present location
at 1111 16th Ave. S., and the build-
ing’s name will be changed to the
Capitol Records Building.

Back Page
Continued from Page 1

And, to more accurately reflect
the Back Page’s role as the most
comprehensive National Airplay
Overview, we’ve added Top 10
listings for the New Rock, NAC,
and Contemporary Jazz. The full
Top 30 charts for those formats, as
well as R&R’s pioneering detailed
music information breakdowns, are
still found within our Music Section
inside the paper.

Thanks for your input. We lis-
tened . . . and now the Back Page
works better for everyone.

Group W
Continued from Page 1
Discussing Rhoades, Group W
VP/FM Stations Bert Wahlen com-
mented, ‘“Jenny Sue brings a
wealth of business experience and
personal achievement to her new
position. She’s a person who has
proven her tremendous leadership
ability by the success she has at-
tained as an independent entrepre-
neur and, since joining our com-
pany, as a creative and dynamic
sales management professional.”
On Green, Wahlen said, “He’s a
tremendous team leader whose un-
derstanding of what we’re doing to
evolve our FM formats will help us
achieve the new growth we’re pro-
jecting for KMEO in the Phoenix
community.”

group’s “Vivid” album. Shown are (back row, I-r) E/P/A VP/GM Dave Glew, E/P/A VP Polly Anthony, manager Roger Cramer,
Living Colour’'s Corey Glover, manager Jim Grant, the group’s Muzz Skillings, producer Ed Stasium, and CBS Records Divi-
sion President Tommy Mottola; (front row, I-r) Epic/Portrait VP Dave Novick, Living Colour’s William Calhoun and Vemon Reid,
and E/P/A VPs Dan Beck and Larry Stessel.

Winger Picks Up Heavy Metal
2 i _

= g i1 o

Atlantic’'s Winger picked up gold awards for their eponymous debut album, which contains the single “Seventeen.

”

Backstage in New Rochelle, NY are (I-r) co-manager Diane Sherman, Atlantic VP Perry Cooper, Winger's Paul Taylor,
Rod Morgenstein, and Reb Beach, International Talent Group's Nick Caris (partially hidden), Winger's Kip Winger, Atlantic ar-
tist Fiona, Atlantic President Doug Morris, Winger co-manager/producer Beau Hill, and Atlantic VP Danny Buch.

wWinA=arrerearntadiohistorv.com
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TEN-SATIONAL

—The 1989 NAB Crystal Radio Awards—

Saluting 10 Stations For Commitment To Community Service

LIk pARDS
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Stations Recognized At Radio '87: [t | Stations Recognized At Radio '88:

KNOM/Nome, AK WKKR-WZMG/Auburn-Opelika, AL
KPAL/Little Rock, AR KTNN/Window Rock, AZ
WMAL/Washington, DC KVON/Napa, CA
WOQBA/Miami, FL Ten WMT/Cedar Rapids, IA
WFMD/Frederick, MD . WTRE/Greensburg, IN
KIMO.KWOS/Jefferson City, MO INEW Stations WBAL/Baltimore, MD
KMOX/St. Louis, MO s WAGE/Leesburg, VA
KHAS Hastings, NE Recognized WBEL Beloit, WI
KGFW/Kearney, NE 5 WTMJ/Milwaukee, WI
WVMT/Burlington, VT At Radio’8§89 WWVA/Wheeling, WV

Your Station Should Be One Of Them!

Enter Today! Call NAB Radio For More Details At (202) 429-5420.
—Entry Deadline: May 31—

www americanradiohistorv.com
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RATINGS AND RESEARCH

Rethinking Television
Campaign Strategy

Image Reinforcement + Increase In Correct Reporting = Cume Growth

The world of advertising was shaken recent-
ly with the disclosure that TV advertising may
not work. Based on the single-source research
model developed by a professor at the Universi-
ty of Iowa, the findings showed that TV had min-
imal effect on purchase patterns of toilet paper

and detergent.

Before everyone in radio
starts cheering, however,
let’s keep the findings in
perspective. The sample
size was limited, not ran-

dom, and the conclusions -

were extremely tentative.
Also, it’s very difficult to
disprove TV’s longterm ef-
fects on the buying process.
Indeed, most of the images
we have of today’s products
have been shaped and
formed by TV, in one way
or another. So before TV is
permanently retired to the

“If the station sounds
good and all the
marketing elements are
in place, a TV spot that
calls attention to it will
almost always result in
healthy cume growth.”’

dumper, realize that we
have miles to go before
someone shouts, ‘“The king
is dead, long live the king.”’

In the meantime, many
stations will continue to
spend disproportionately
large amounts of money on
TV, so let’s assess the pros
and cons.

Unleashing
‘Lost Cume’

TV spots for radio sta-
tions do not stand alone in a
vacuum. They function
along with other marketing
efforts to create an image
for the station. If the station
sounds good and all the
marketing elements are in
place, a TV spot that calls
attention to it will almost
always result in healthy
cume growth.

It’s vitally important to
understand that cume
growth is usually the result
of better reported listening.

By Rob Balon

makes you more identifia-
ble and visible.

Most people discover ra-
dio stations by punching
around the dial and talking
to other people about radio.
If your station has been on

““Most TV spots, like
good billboards, don’t
function as vehicles of

conversion .. . the
good TV spot makes
you more identifiable
and visible.”’

That’s because most TV
spots, like good billboards,
don’t function as vehicles of
conversion. Few people are
going to turn off “L.A.
Law” and dash to turn on
your radio station after see-
ing one of your spots. The
issue here is reinforce-
ment: the good TV spot

Rob Balon

Dr. Rob Balon is President of the
Benchmark Company, an Austin-
based research firm which also of-
fers a half-day station seminar calt-
ed “The Rules Of The Radio
Ratings Game.” For more informa-
tion, call (512) 327-7010.

the air for a year or more,
chances are you’ve been
cumed by numbers of peo-
ple who are unlikely to
report that listening. An ef-
fective TV spot unleashes
that “lost cume.” This is
not to say that a few listen-

‘“A good TV spot gives
listeners a reason to
remember they’ve
listened.”

ers can’t be “converted”
and drawn to stations. But
unless the stations are
brand new, most potential
listeners have already sam-
pled the outlets at one time
or another. The good TV
spot gives them a reason to
remember they’ve listened.

So when you see a sta-
tion’s numbers go up in the
midst of a successful TV
campaign, realize in most
cases what is actually oc-
curring. The station is not
attracting vast new hordes
of listeners; rather, it is
seeing a dramatic increase
in correct reporting.

WAAAN-akaekiearradiohistorv.-com

Tubular Keys

Here are some research findings regarding
TV spot preparation and placement:

¢ Display call letters. TV spots with longer duration of
call letters or dial position have a better chance of being
properly recalied.

¢ One central theme. You can't depict every facet of
your radio station in 30 seconds. Stick to one central selling
idea or theme. Then make sure you back it up on your own
air. Spots with multiple selling themes confuse listeners and
dilute the principal message.

¢ Break through. Most TV spots for radio stations are
presented in a cluster of other well-done big budget ads.
Unless your TV spot breaks through the clutter, odds are
that you won't be able to buy enough GRPs to really accom-
plish your goal.

The problem with breaking through when you've got a
limited schedule is making sure you've got a compeliing
spot but one that isn't so explosive that it obscures the call
letters. TV spots for radio have always had an unusually high
number of apes, girls taking off their shirts, and cities burn-
ing down, and these spots were always easily recalled, but
they also clouded the most critical massage of all: the sta-
tion's call letters or dial positiorn.

e Communicate. [t's astonishing how many TV spots
send a message that’s not even closely related to what the
station does. Remember, your spot must communicate to a
listener who doesn't listen to radio the way you do. Don't
assume he’'ll get the message — lay it out for him as explicit-
ly as possible. Whenever possible, use listener words in-
stead of broadcaster words.

¢ Ask three questions. Whether the spot is syndicat-

ed or homegrown, key questions apply to any spot’s effec-
tiveness:

Will it be enjoyable to the target listeners over a sustained
viewing period?

Is your intent communicated clearly to the listener?

Does it make people remember something about your
station that will aid reported listening?

¢ Pretest. Legendary ad man David Ogilvy once re-
marked that the most important word in the vocabulary of
advertising is “test.”

While no research can guarantee that your spot will ulti-
mately be a smash hit in the market, what good pretest re-
search can do is diminish the possibility of you being stuck
with a turkey that presents you with a no-win scenario.

One final thought: you can’t sell radio like a retail prod-
uct, because you're not selling sets — you're selling im-
ages. Images take time to construct and mold, and in TV
time translates to money. Simply put, a little TV is not
enough. If you can’t do the equivalent of 200 GRPs a week
for at least six of the 12 weeks in a quarter, you may want to
rethink your plans for TV.
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start at the county line.

Radio County Coverage delivers the
county-by-county ratings you need to
boost your station’s sales. It’s the
perfect targeting tool.

1arget retailers where you'll get results.

1arget newspapers where you're most
effective.

1arget promotion where your dollars
count.

We deliver! We've published County
Coverage like clockwork for 10 years.

Order now! Order before May 15 for
your 10% prepublication discount and
get ready to bring in more sales for your
station.

ARrBITRON RATINGS
RADIO

—AAMAM=aekicantadiohistornv.com
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LITA FORD

DUET WITH
0ZZY OSBOURNE

“CLOSE MY EVES
FOREVER"

i

TERRY DONOVAN, Leiberman/Kansas City:
““From the Catalog sheet to the HOT sheet, Lita has opened
our eyes forever . . . Sales continue to surge upward.”

STEVE HARMON, Manager, TOWER Records/New York:
““You can't close your eyes to this song; this will be the
best duet of 1989.”

NOW ON OVER 80 CHR REPORTERS INCLUDING:

KEGL 13-11 WLRS 32-27
Y95 Y107 add

KATM 14-11
KKBQ 24 KSND add
WGH 10-8 WFEXX add
KITY add WHTO 25-18 (HOT)
WDFX 21-17 WKSF add
KXXR WJMX 25-20

KSMB add
e 99KG 36-30
KXYQ add KPAT 35-26
KPLZ 34-31(HOT) KyYA 29-24
KUBE KOZE 23-16 (HOT)
KROY Y97 add
WVSR 40-34 0K95 19-9 (HOT)
WKEE add
100KHI 34-29 m = ox)
K106 11-7 SM “‘
KZZB 31-25 \
WR0Q 26-21

WOKI 17-10 (HOT)
Produced by Mike Chapman

s Va <= Dreamiand RGD TN
M m S Il C a & ¢ & &« &
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Dr. Hook Covers The Stone

MONDAY, MARCH 27

1967 John Lennon and Paul McCartney receive Britain’s Ivor Novelio award for writing the most performed
song of the year, “Michelle.”

1968 Little Willie John dies of a heart attack while serving a murder sentence in a Walla Walla, WA prison.
1987/In L.A. U2 recreate the Beaties’ rooftop concert while filming the video for “Where The Streets Have No
Name.”

1988 [Tiftany is classified as a runaway by the L.A. County Sheriff's office when she moves away from her
mother. She seeks to become an emancipated minor.

Born: Tony Banks (Genesis) 1950, Sarah Vaughan 1924, Clark Datchler (Johnny Hates Jazz) 1964

TUESDAY, MARCH 28

1974 Jim Bonfanti and Dave Smalley ieave the Raspberries to form their own group.

1976/In Buffalo, Genesis begins its first tour with Phil Collins handling vocals.

1980 Conway Twitty joins the Grand Ole Opry.

1984 /Whole lotta restin’ goin’ on — Jerry Lee Lewis is hospitalized after an adverse reaction to muscle
relaxers.

1985 Billy Ocean plays a homecoming show in Trinidad, his first show there since hitting it big.

1988 lJoni Mitchell releases her first abum in years, “Chalk Mark In A Rain Storm.” Also, Casey Kasem
announces he'll no longer host “American Top 40."

Born: Reba McEntire 1954, Rupert Greenall (Fixx) 1951, John Evans (Jethro Tull) 1948, Jed Grimes
(Danny Wilson) 1962, Milan Williams (Commodores) 1948, Charles Portz (Turtles) 1945, Oran “‘Juice’’
Jones 1958

WEDNESDAY, MARCH 29

1973 Dr. Hook makes the cover of Rolling Stone. Also, “Hommy," a Puerto Rican version of the Who's
“Tommy,” opens in New York.

1979 Eric Clapton marries his buddy George Harrison's ex-wife Patti Boyd, who inspired Clapton to write
“Layla.”

1980 /Songwriter Ronald Selle sues the Bee Gees for plagiarizing his song “Let It End” when writing “How
Deep Is Your Love.” He wins his case, but loses on an appeal in 1983.

1988/In New York, Madonna makes her stage debut in David Mamet's “Speed The Plow."

Born: Will Clayton 1955, Bobby Kimball (ex-Toto) 1947, Pearl Bailey 1918, Vangells 1943

Eric Clapton, Tony Banks, Herb Alpert, Milan Williams
THURSDAY, MARCH 30

1968 /The Yardbirds are recorded live at New York's Anderson Theater.

1972 Elvis Presley records “Burning Love.”

1987 Herbie Hancock wins a Best Original Score Oscar for “Round Midnight.” Berlin's “Take My Breath
Away" wins for Best Original Song.

1988 /The second Soul Train Music Awards are held in Santa Monica, CA. Rivals L.L. Cool J. and Kool Moe
Dee rap the rules. Surprisingly, the audience boos when Whitney Houston is introduced.

Born: Graham Edge (Moody Blues) 1942, Eric Clapton 1945

FRIDAY, MARCH 31

1967 Alimi Hendrix torches his guitar onstage for the first time while performing in London.

1979 /Say what! — Instant Funk perform | Got My Mind Made Up” on "Soul Train.”

1982 /The Doobie Brothers announce they’ll break up. The group reunites for a tour in 1987, and several
members begin recording an album in 1988.

1986 0’Kelly Isley dies of a heart attack at 48. Isley Jasper Isley receive the news just before going
onstage in Chicago, but don't interrupt their tour.

1988 Z100 NY 's Scott Shannon hosts Arista’s five, 11-city closed-circuit TV listening party for Hall & Oates’s
label debut.

Born : Mick Ralphs (Bad Co.) 1948, Herb Alpert 1935, Lefty Frizzell 1928

SATURDAY, APRIL 1

1927 RCA Records/Germany introduces the first automatic record changer.

1966 David Bowie’s first solo single, “Do Anything You Say,” is released.

1967 /The CMA Hall Of Fame opens in Nashville.

1984 /In anL.A. Times interview, Amy Grant reveals that her schoolgirt crush on a Sunday school teacher
sparked her interest in religion. Aiso, Marvin Gaye is shot to death by his father during a heated argument.
1988 /April Fools! — While Oak Ridge Boys member Joe Bonsall is in his hotel room, fellow group members
convince a Nashville audience to be as obnoxious as possible during Bonsall's solo. Bonsall is shocked as
people in the audience talk loudly, walk around, and toss food. Thoroughly embarrassed, he vows revenge on
the group.

Born : Arthur Conley 1946, Gil Scott-Heron 1949, Victor Flamingo 1963, Ronnie Lane 1948, Rudolph
Isley 1939

SUNDAY, APRIL 2

1960/Elvis Presley is named Best-Selling Male Artist and Connie Francis is named Best-Selling Female Artist
at NARM's first awards ceremony in Las Vegas.

1971 Ringo Starr's first solo single, “It Don’t Come Easy,” is released.

1987 M2 opens the US leg of its “Joshua Tree" tour in Tempe, AZ.

1988 /Custody of Tiffany is given to her aunt while the singer seeks emancipation.

Born: Emmylou Harris 1948, Leon Russell 1941, the late Marvin Gaye 1939 — Paul Colbert

warn=adrerieanradiohistory com e —————
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All-Star Single To Benefit

Brazil’s Rain Forests Upcoming

he plight of the Brazilian rain forests has persuad-

ed a number of top artists to record a benefit single

called “Spirit Of The Forest.” RINGO STARR,
DAVE GILMOUR from PINK FLOYD, MICK FLEET-
WOOD, BRIAN WILSON, JONI MITCHELL, JON AN-
DERSON, BELINDA CARLISLE, SAM BROWN, THOM-
AS DOLBY, ex-MARILLION singer FISH, and members
of WAS (NOT WAS), the ESCAPE CLUB, XTC, BROTH-
ER BEYOND, and BIG COUNTRY turned up at recording
sessions in Los Angeles and London recently.

Three further sessions are
scheduled for New York (4/2), Rio
de Janeiro, and in the Amazon rain
forest itself, with native Indians to
take part on this last session.

The song has been written and
produced by GENTLEMEN
WITHOUT WEAPONS, the Eng-
lish band known for their use of
natural sound effects on records.
virgin will release the single in
early May, and money raised will
go via the Love Earth Fund charity
to various key organizations and
projects committed to saving the
rain forests.

A Hotelful Of Rumors

ROL hears that the ROLLING
STONES are using the facilities at
EDDY GRANT’s studio in Bar-
bados. Other loud whispers around
London this week: DAVID BOWIE
is putting together a new band, to
be called the TIN MACHINE, and
KENNY JONES will join the WHO
on tour this summer after all.

SIMPLE MINDS will follow their
“Ballad Of The Streets” UK EP
with the single “This Is Your
Land,” due for release on April 10.
The B-side will be “Saturday Girl,”
with the 12-inch adding ‘“Year Of
The Dragon.”

CMJ NEW MUSIC

3/3 3/17

XTC/The Mayor Of Simpleton (Geffen)

FINE YOUNG CANNIBALS/She Drives Me Crazy (IRS/MCA)

ELVIS COSTELLO/Veronica (WB)

REPLACEMENTS/!I'll Be You (Sire/Reprise)

ROBYN HITCHCOCK & EGYPTIANS/Madonna Of The Wasps (A&M)
VIOLENT FEMMES/Nightmares (Slash/WB)

NEW ORDER/Fine Time (Qwest/WB)

LOU REED/Dirty Blvd. (Sire/WB)

GUADALCANAL DIARY/Always Saturday (Elektra)

10 THROWING MUSES/Dizzy (Sire/WB)

11 R.E.M./Stand (WB)

12 LOVE ANO ROCKETS/Motorcycle (Beggars Banquet) (Import)

13 OEAO MILKMEN/Punk Rock Girl (Enigma)

14 MIDGE URE/Dear God (Chrysalis)

15 MORRISSEY/Last Of The Famous International Playboys (Sire/Reprise)
PROCLAIMERS/I'm Gonna Be (500 Miles) (Chrysalis)

COWBOY JUNKIES/Sweet Jane (RCA)

EASTERHOUSE/Come Out Fighting (Columbia)

EO HAYNES/Talking Cat Blues (Apache)

20 REPLACEMENTS/Talent Show (Sire/Reprise)

Moving Up
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FIXX/Driven Out (RCA)

METALLICA/One (Elektra)

NEW ORDER/Round And Round (Qwest/WB)

CHRISTMAS/Stupid Kids (IRS/MCA)

WONDER STUFF/Give, Give, Give Me More, More, More (Polydor/PG)
CONNELLS/Fun & Games (TVT)

INDIGO GIRLS/Kid Fears (Epic)

THRASHING DOVES/Angel Visit (A&M)

ELVIS COSTELLO/This Town... (WB)

NEW ORDER/AIl The Way (Qwest/WB)

Chart derived from tracks supplied by a panei of college and commercial radio stations
reporting to CMJ New Music Report (516) 248-9600. imports are noted.

CMJ
-

CUTTING CREW’s new single
will be “(Between A) Rock And A
Hard Place,” out in Britain on
April 17, two weeks prior to its US
appearance. A non-LP song
(“Card House”’) will be the B-side,
with the band’s second album
(““The Scattering”) set for release
on both sides of the water on May
15.

Night Of The Guitar
Revisited

Last November’s ‘‘Night Of The
Guitar” concert at the Hammer-
smith Odeon, which featured
PETE HAYCOCK, STEVE
HUNTER, RANDY CALIFOR-
NIA, ROBBY KRIEGER, WISH-
BONE ASH, LESLIE WEST,
STEVE HOWE, and ALVIN LEE,
was recorded for a live double al-
bum and video that will be released
in the UK on April 17.

The GODFATHERS’ second LP
(“More Songs About Love And
Hate””) will be out on Epic on May
1, with the single (“‘She Gives Me
Love”) preceding it on April 3.
MALCOLM McLAREN’s long-
awaited new LP (‘“Waltz
Dancing”) will also be out on May
1, with the title track appearing as
a single on March 28. The long-
delayed SPANDAU BALLET al-
bum (“Six Sense”) will be in the
shops on May 8, with the single
(“Be Free With Your Love”) out
April 10.

S-EXPRESS, the dance collec-
tive fronted by DJ MARK
MOORE, will release their debut
LP (“Original Soundtrack™) on
Monday (3/20). Also due on Mon-
day, DONNA SUMMER’s STOCK-
AITKEN-WATERMAN-produced
album, ‘‘Another Place And
Time,”

The Big O — a UK "Mystery” B-side?

LLOYD COLE & THE COMMO-
TIONS have split up. Confirmation
comes as the band releases a retro-
spective “1984-1989”" LP on March
28. CHINA CRISIS bring out their
“Diary Of A Hollow Horse” LP on
May 2, and ‘“Buffalo Stance” girl
NENEH CHERRY releases her
“Raw Like Sushi’” album on May
22.

1 )

If Gentlemen Without Weapons fall in the forest do they make a sound effect?

Singles Scene

The SENATORS issue ‘“‘Man No
More” (4/3). HUE & CRY release
‘““Violently’’ (4/24). THEN
JERICO’s “What Does It Take,”
the BEE GEES’ “Ordinary Lives,”
HIPSWAY’s ‘“Your Love,”’ AS-
WAD’s “Beauty Is Only Skin
Deep,” and GAIL ANN DORSEY’s
“Just Another Dream” are all due
Monday (3/20).

SIMPLY RED will issue their

cover of HAROLD MELVIN &
THE BLUENOTES’ “If You Don’t
Know Me By Now’’ on March 28.
Incidentally, there’s an obscure
live track on the 12-inch of ROY
ORBISON’s UK release of “‘She’s A
Mystery To Me.” It's “Dream
Baby,” recorded at the Mean Fid-
dler in Harlesden, North London in
1987, shortly before the Big O’s
return to the recording scene. The
single is due Monday (3/20).

BRITAIN

SAM BROWN/Stop! (A&M)

w@ﬂmmhwl\)—*g

Moving Up

FUZZBOX/International Rescue (WEA)
NEW ORDER/Round & Round (Factory)
VIXEN/Cryin' (EM1)

ELVIS COSTELLO/Veronica (WB)

JASON DONOVAN/Too Many Broken Hearts (PWL)
BANANARAMA, ETC./Help! (London/PG)

MADONNA/Like A Prayer (Sire/WEA) B

DONNA SUMMER/This Time | Know It's For Real (WB)
MICHAEL JACKSON/Leave Me Aione (Epic)

MICHAEL BALL/Love Changes Everything (Really Useful/PG)

PAULA ABDUL/Straight Up (Siren/Virgin)

LIVING IN A BOX/Blow The House Down (Chrysalis)

10 SIMPLE MINOS/Ballad Of The Streets EP (Virgin)

11 S-EXPRESS/Hey Music Lover (Rhythm King)

12 REYNOLDS GIRLS/I'd Rather Jack (PWL)

13 G. ESTEFAN & MIAMI SOUND MACHINE/Can't Stay Away... (Epic)

14 DUSTY SPRINGFIELD/Nathing Has Been Proved (Parlophone/EMI)
DEACON BLUE/Wages Day (CBS)

TYREE f/KOOL ROCK STEADY/Turn Up The Bass (London/PG)
TEXAS/I Don't Want A Lover (Mercury/PG)

W.A.S.P./Mean Man (Capitol)

POISON/Every Rose Has lts Thorn (Enigma/EMI)

WOMACK & WOMACK/Celebrate The World (4th & Broadway/Isknd)

WONDER STUFF/Who Wants To Be The Disco King? (Polydor/PG)
ALYSON WILLIAMS/Sieeptalk (Def Jam/CBS)

CHANELLE/One Man (Cooltempo/Chrysalis)

The Network Chart. courtesy MRIB

"Rock Over London” news is
a service of Rock Over London
Ltd., who can be reached at
Globe Theatre, Shaftesbury
Ave., London W1V 7HD; phone
01-494-4513.

AUSTRALIA

W W ) _
IAN MOSS/Tucker's

Daughter

1927/You'll Never Know

J. OIESEL & INJECTORS/Soul

Revival

OARYL BRAITHWAITE/One

Summer

1927/1f | Could

MENTAL AS ANYTHING/Rock

& Roll Music

PAUL KELLY/Dumb Things

BLACK SORROWS/Chained To

The Wheel

NOISEWORKS/Voice Of Reason

J. DIESEL & INJECTORS/Don't

Need Love

Most Added

PAUL NORTON/Stuck On You
ZIMMERMEN/What Really Hurts
Top 10 Australian records from playlists of
FM104/Brisbane, 2MMM/Melbourne, FOX-
FMMelbourne, 96 FMAPerth, SA-FM/Adelaide,
2-DAY/SSydney, 2MMM/Sydney, and KiX106/

10 8

9 9
— 10

Canberra.

CANADA

w w

TOM COCHRANE/Good
Times

KON KAN/! Beg Your Pardon
SASS JORDAN/Tell Somebody
DALBELLO/Tango

BRUCE COCKBURN:If A Tree
Falls

SHERIFF/When I'm With You
CANDI/Under Your Spell
COLIN JAMES/Why'c You Lie
PURSUIT OF HAPPINESS/
She's So Young

GLASS TIGER/Send ¥our Love

L=
oW

—_
o w0 o
oo ~NdD

710

Most Added

BLUE RODEO/Diamond Mine
BIG BAM BO0O/Shooting From My Heart

Top 10 Canadian CHR hits cowrtesy The
Record (416) 533-9417.
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MUSIC

COMPACT DATA=

Vhi

VIGROMITS O

. T TL—— 0.6 miion households
30. ¥
44.7 milion households Sal LoCurto, Director/Music Programming
) 'NPom -G.‘Illll ) Norman Schoenfeld, Director/Telent & Artist Relations
Director/Music Programming Weeks On
Weeks On

. HEAVY | | FIVE STAR VIDEOS

¢ PolyGram has announced -
PAULA ABDUL/Straight Up {Virgin) ... ..... .. ... 8

racy Chapman is going back into the studio to work

on her fOllOW up A&M album thlS Week DaVld Ker— plans to issue a six-album A“man BANGLES/Eternal Flame (Coiumbia) .. ........... 8 JORGE BEN/Ponta De Lanca... (Fly-Sire/WB) . .. ... . 3
shenbaum will return in the producer S cha1r Brothers Band anthology that will | poggy sRoWNmon (MCA) ........... .. .. 1 ENYA/Orinoco Flow (Sail Away) (Geflen) ... . .. 15
o Guns N’ Roses have now been include at least an hour’s worth of OEAD MILKMEN/Punk Rock Girl (Enigma) . . . .. ... 7 ROY ORBISON/You Got It {Virgin) . .. ........... 8
asked NOT to perf t the unreleased material. DEF LEPPARD/Rocket (Mercury) .. .. ........... 5 PHOEBE SNOW/If | Can Just Get... (Elektra) ....... 1
a perform ”a FINE YOUNG CANNIBALS/She Drives... IRS/MCA) . 7 TANITA TIKARAM/Twist In My Sobriety (Reprise) . . 73
Rock And A Hard Place’” AIDS GUNS N’ ROSES/Paradise Ctly (Geffen) .. .. ... .. 12 MIDGE URE/Dear God (Chrysalis) .............. 2
benefit concert scheduled for June All In The Family LIVING COLOUR/Cult Of Personalty (Epic) ... . .. 22 H, WILLIAMS JR. & 8R./There's A... (WB/Curb) ... 7
8 s e : METALLICA/One (Elektra) ................... 6
8 at NYC's Radio Clty Music Hall. » While read]_ng the liner notes to MIKE & MECHANICS,The Living Years (Atiantic) .. .9

The Geffen recording group had or-
iginally accepted the Gay Men's

MILLI VANILLI/Girl You Know It's True (Arista) . . . . . 8

“Is This All Of Us,” the debut LP NEW KIDS ON THE BLOCK/You Got It (Columbia) ..8

Health Crisis committee’s request from Columbia recording artists | poy omarsoNrvouGot i vigin ... 7 DAoL E e ocause () - 3
to perform, but negative reaction the Pilgrim Souls, we couldnt help | poisonou Mana pont o o) ... > BREATHE ors o ve L 8 ... ;
to the lyrics of one of the band’s notice that the lead vocalist/guitar- | REM/SandW8) .. .................... &) CHICAGO You're Not Alone (Full Moon/Reprise) .. . . 7
. . ists’ name is Danny Yetnikoff ROXETTE/The Look (EMI) ................ ADD DEON ESTUS/Heaven Helo Me (Mika/Polyd 1
songs caused the organization to . .* | RO STEWART/My Heart Can' Tell Me No (WB) . 76 g pattic L AL LSl 1) asaae
g : whose father, Walter Yetnikoff, is ) BETTE MIDLER/Wind Beneath My Wings (Atlantic) . .5
withdraw its offer. TRAVELING WILBURYS/End Of.. (Wibury/WB) ...6 o ’
fairly well-known in this little thing | vixewcyimgem) ...................... 13 MIKELRIMECHANICS Living vears (M0 BELCC
) we like to call show business | WAS(NOTWAS)Walk The Dinosaur Chiysalis) . ..8 m:;ﬂaxh"::ggm,(’,"“v:,w"/t:,”’l";wa) - ;;
* Fenderella, bassist-writer- himself WINGER/Sevenleen (Atantic) ... ............ 15 reamin’ (Wing/Folydor). .
producer for MCA female funka- Wm*mm i s
teers Klymaxx, has signed a solo +Eddie Van Halen and Steve | = oon — MEdIU o
i . APrayer (WB) ................ 1
recorting conract with olown N kot tave cowriten a song | JomiTet ————
Expect her first LP (‘‘Maximum " (““Twist The Knife’’) for LOVE & MONEY Halehuiah Man (Mercury) . .. . .. 6
Thrust”) and single (“Mr. D.J.”), e 'Qa‘ Lukather’s upcoming album. BREAKTHROUGH wm PASADENAS/Tribute (Right On) (Columbia) ... . 7
the latter of which features a rap CARLY SIMON/Let The River Run (Arsla) ... ... 7
b . ! MICHELLE SHOCKED/When | Grow Up (Mercury) .. SIMPLY RED/II's Only Love (Elektra) . ... ... .. 5
y co-writer Doug E. Fresh, to hit  fFenderelia — “Give the bass player ¢ “Coast To Coast,” the upcom- Ui g R SURVIVOR/Across The... (Scotti Bros./CBS) ... ... 4
the streets soon. some.” ing Capitol LP from “World’s Most BUZZ BIN THIRTY-EIGHT SPECIAL/Second Chance (ABM) . .. 7
Dangerous Bandleader” Paul ELVIS COSTELLONeronica (WB) . ............. 4 LUTHER VANDROSS/She an'l Tak... (Epic): ..... 8
¢ Richard Marx’s follow-up EMI *Matt Dike and Mike Ross, ghaffer, will feature contributions | “0UREED/DI Bd.(Sre/s) ... 6 WAS (NOT WAS)/Walk The Dinosaur (Chrysalis) .. .6
LP (“Repeat Offender”) is sched- fresh from their production suc-  fromGeorge Clinton, Koko Taylor, | xicaam o Smece oo 2 | | oy smige s
uled for mid-April. ‘“Satisfied,” cess with Tone-Loc, have just com-  pjon, and the Fresh Prince. g i —— e ealodag
sporting organ licks from Little Ppleted their knob-tw1rhng chores ‘Wv S } S SAM BROWN/Stop! (A&M) .................. 3
Feat’s Bill Payne, is the first ©On the upcoming Beastie Boys LP e e DENNIS DEYOUNG/Boomchiid (MCA).... ... 1
single. for Capitol. EDIE BRICKELL & NEW.../Circle (Geflen) . .... ADD e U SRR
BULLETBOYS For The Love Of looey (WE) .. s CAROLE KING/Cily Strees (Capitol) ... .. . ADD
COWBOY JUNKIES/Sweet Jare (RCA) ... .. . .. 8 ROBBIE NEVIL/Somebody Like You (EM) - .. .ADD
STEVE EARLE/Back To The Wall (Uni/MCA) . . . .. 5 KEITH RICHARDS/Make No Mistae (Virgin) . .. ADD
EMYA/Orioco Fow (Sah Away) Geten) .- . . TAYLOR & BELLE/AI | Want Is Forever (Epic). .. . . .2
FIXX/Driven Out (RCA) ... ... ooee 8 KARYN WHITE Superwoman (W) ............. 3
OEBBIE GIBSON/Lost In Your Eyes (Atlantic) ... ... 9
PASADENAS/Tribute (Right On) (Columbia) . . ... 6
QUEENSRYCHE/Eyes Of A Stranger (EMI) .. ... ... 3
TESLA/Heaven's Trail (No Way Out) (Gefen) . ... ... 7 Information current

as of March 14.

JODY WATLEY/Real Love (MCA)

CURRENT

BREATHE/Don't Tell Me Lies (A&M) abaas
CHEAP TRICK/Never Had A Lot To Lose (Epic) .. ... 3
CHICAGO/You're Not Aione (Full Moon/Reprise) . . . . . 3
ESCAPE CLUB/Walking Through Walls (Allantic) . ADD
MELISSA ETHERIDGE/Similar Features (Island) . . .. 3
L. FORD 1/0. 0SBOURNE/Close My... (RCA) .. .ADD

®LEAN ON ME (WB)
Single: Lean On Me/Thelma Houston & the Winans
B Other Featured Artists: Roxanne Shante, Guns N’ Roses, Stetsasonic
¥ @CHANCES ARE
& Single: After All/Cher & Peter Cetera (Geffen)

Sammy Hagar — “l can’t pedal 55!”

®BILL & TED’S EXCELLENT ADVENTURE (A&M) ) : .
Featured Artists: Vital Signs, Gien Burtnick, Shark Island * Sammy Hagar, motormouth | {AWWRCHMSeOEEW . . .4 Biggest Gigs
® RAIN MAN (Capitol) for WB reco.rdmg artists Van MARTIKA/More Than You Know (Columbia) . ... .. . 3 Of The Last Month
Single: iko lko/Belle Stars Halen, has designed his own “Red ROBBIE NEVIL/Somebody Like You (EM) . ... .. 1 .
Other Featured Artists: Bananarama, lan Gillan & Roger Glover Rocker” line of mountain bicycles. NEW ORDER/Fine Time (QwesyWB) ............ 4 m d’g‘,; P
® BEACHES (Atlantic) Mamifactured by the Red Rocker :::::/ l::lclu:zps/m;' No Mistake (Virgin) . ... .. : e T
Sifigia: VixinBeheatn Ky WiigsiDetie Mid e Bicycle Co., the bikes are a com- $KID MWjYM?énm': wm)ﬁ:{rﬁé{ BUSTRN Fox Theatre/Atianta $2,999.7

®DREAM A LITTLE DREAM (Cypress/A&M)

Featured Artists: Mickey Thomas, Van Morrison, R.E.M.
® WORKING GIRL (Arista)

Single: Let The River Run/Carly Simon

Other Featured Artists: Sonny Rollins, Chris Rea, Pointer Sisters
® THE NAKED GUN

Single: I'm Into Something Good/Peter Noone (Cypress/A&M)

bination of Fisher Mountain Bikes
frame and Suntour gears. They’ll
be painted red (of course) and will
feature Hagar’s signature on the
crossbar in gold.

THIRTY EIGHT SPECIAL/Second Chance (ABM) ... 7
TANITA TIKARAM/Twist In My Sobriety (Reprise) ADD
WARRANT/Down Boys (Columbia) ............. 5
NANCY WILSON/AIl For Love (WTG) ......... ADD

{four shows)

2 DAVID COPPERFIELD
Fox Theatre/Detroit $756.1
(eight shows)

3 NEIL DIAMOND
The Centrum/Worcester $742.8
(three shows)

: ANIMOTION/Room To Move (Polydor) ........... 7 4 NEIL DIAMOND
® TAP (Epic) * Actress/comedienne Sandra ANTHRAX/Ai-Socia (Meoaf(msla)nd) ......... 5 Givic Ctr Arena/Hartiord $584.0
Single: All | Want Is Forever/James ‘‘J.T.”” Taylor & Regina Belle Bernhard will issue a double album BAD COMPANY/Shake It Up (Atartic) ... ... b (two shows)
Other Featured Artists: Teena Marle, Gwen Guthrie, Gregory Hines of her off-Broadway, one-woman BIG BAM B0O/Shooting From My... (Uni/MCA) . . ADD 5 BON JOVI
® THE MIGHTY QUINN (A&M) show (“Without You I'm Nothing”) CHOIRBOYS/Run To Paradise (WTG) ............ 2 Civic Arena/Providence $259.5
CRAAFT/Jane (RCA) ....................... 3 6 “BAY AREA MUSIC AWARDS"

Featured Artists: UB40, Neville Brothers, Sheryl Lee Ralph
® TORCH SONG TRILOGY (Polydor)
Featured Artists: Billle Holiday, Charlie Haden, Harvey Fierstein
® TEQUILA SUNRISE (Capitol)
Singles: Surrender To Me/Ann Wiilson & Robin Zander
Do You Believe in Shame?/Duran Duran
Other Featured Artists: Church, Andy Taylor, Crowded House

on Enigma Records in May. Mu-
sical performances include cover
versions of “Little Red Corvette,”
“The Lion Sleeps Tonight,” and
“Me And Mrs. Jones.”

Civic Aud./San Francisco $258.6
7 REM.

Horizon Arena/Rosemont, IL $253.9
8 METALLICA

Civic Arena/Pittsburgh $220.0
9 CHRIS DeBURGH

Forum/Montreal $202.7

10 GEORGE STRAIT
Veterans Coliseum/Phoenix  $192.3

EASTERHOUSE/Come Out Fighting (Columbia) . . . .. 1
KAREL FIALKA/Hey Matthew (IRS/MCA} .. .. ... .. 17
FLESH AND BLOOO/Fate (Atiantic) . . ........... 2
GUADALCANAL DIARY/Always... (Elektra) . . . . . ADD
R. HITCHCOCK &.../Madonna Of The... (A&M) . . ADD
HOWARD JONES/Everlasting Love (Eletra) . . . . ADD
LITTLE AMERICA,/Where Were You (Geffen) . .. .. .. 3
LOVE ANO MONEY /Halieluiah Man (Mercury) . . . .. 3
GARY MOORE /Ready For Love (Virgin) .......... 2
ROYAL COURT OF CHINA/Halt The Truth (A&M) ... 3
THAT PETROL EMOTION/Groove Check {Virgin! . . .4

Once More Into The Bleach

UPCOMING & After a blizzard of lawsuits and

® ROOFTOPS (Capitol) a declared bankruptcy, L.A. New To urs
% Single: Avenue D/Etta James f/Dave Stewart rockers Concrete Blonde and IRS ‘m Among this week's new tours
Other Featured Artists: Jeffrey Osborne, Joniece Jamieson Records have settled their dif- -
E ® SING (Columbia) ¢ ferences. Once again produced by BIG BAM BOO/Shooting From My Heart (Jni/MCA) e :’;:25)::"':‘;'“
% Singles: Birthday Suit/Johnny Kemp Earle Mankey, the group — now a EDIE BRICKELL & NEW BOHEMIANS Circt (Gefen) CHEAP TRICK RATT
g Romance/Paul Carrack & Terri Nunn quartet with Alan Bloch on bass ESCAPE CLUB/Waiking Through Walis (Atiantic) DR. JOHN RANDY TRAVIS
Other Featured Artists: Patti LaBelle, Kevin Cronin, Art Garfunkel and Johnette Napolitano switching :.il.l :?):?.&?Ikts:ﬂl:;’:lﬁ::esmrz;s(Ek:;(r::)) GO-BETWEENS YELLOWJACKETS
® THE DREAM TEAM L 1
Single: Hit The Road Jack/Buster Poindexter (RCA) to lead vocals e}'(tce}(lllswely — will :&'}:’;?::E;Ev;ﬂ’::m:“io‘l I;‘;k‘l':)s"s (AEM) z"rfp%xc’ﬁ;,’;":f;" .;;:)’j"mm
®SAY ANYTHING g See its long-awai followup LP ROXETTE/The Look (EMI) box office gross reported per venue. Courtesy

Single: Keeping The Dream Alive/Freiheit (WTG)

(“Free”) released in mid-April.
First single will be “God Is A

Bullet.”

waann amaricanradiohisterr-ecom

TANITA TIKARAM/Twist In My Sobriety (Reprise)
JODY WATLEY/Real Love (MCA)
NANCY WILSOM/AIl For Lave (WTG)

of Polistar. a publication of Promoters® On-Line
Listings, (800) 344-7383, or in California,
(209) 224-2631.
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BRAD MESSER

Should True Stories Be Killed?

Reporters confess a wide range of opinions about
whether certain tales and details should be withheld from
the public. Near one end of the scale, for example, Pulitzer
Prize-winning reporter Bob Woodward believes it’s his
journalistic duty to spill the beans on virtually any hush-
hush CIA operation. At the other end of the scale is a radio
traffic reporter who explains he did not report the wreck of
two school buses because ““it would just worry all those

poor mothers out there.”

Every newsperson must decide,
time after countless time, where he
stands on revelation.

I suspect a purist might argue
that no such decision should ever
have to be made, that killing a
story for any reason makes one a
whore, period. There is no ques-
tion, he might say, about ever
deep-sixing a sensitive story, no
matter what the circumstances. If
it’s true, you run it.

However, in the working world
— the real world — might not the
temporary anguish of mothers
whose children are on buses out-
weigh a reporter’s responsibility to
report the truth about traffic condi-
tions? Are there times when re-
porters should kill stories based on-
ly on their ‘“worry” factor? After
all, a little bus wreck is pretty

small potatoes, so does it really
matter?

Well, then, is a warning that lives
will be endangered reason enough
to kill a story?

In the latter stages of his in-
vestigation of the Iran-Contra af-
fair, Woodward says a White
House source warned him that an
expose of America covertly back-
ing anti-Khomeini factions, while
simultaneously sneaking arms to
Iran, would create “a real threat to
lives” in the intelligence communi-

The Washington Post ran the
story anyway, after making an in-
dependent decision that the White
House life-threat claim was “not
very credible.”

Tough call. I'll admit, my opin-
ion about killing stories isn’t carv-

ed in granite. More like rubber, you
might say, with a certain amount
of give.

Sometimes, when deciding what
stories to include in a morning
newscast, I may toss one out for
the same reason that people tell lit-
tle white lies: because it isn’t al-
ways absolutely necessary to blurt
out everything that’s on your mind.

On the other hand, there are
days when my Editor genes are
bubbling over with power, instruct-
ing me that the public deserves to
be told absolutely everything and
let the chips fall where they may
and see you at the News Directors
convention.

At my humble level, that of
working newsman, storykilling
may be an easy call some days and
not other days. Any time a story
causes an editor to question
whether it should be broadcast, the
decision-making process has a
perverse way of sidetracking
through a maze of blind alleys
before homing in on the right
answer.

And, damn it, Right itself some-
times has every appearance of
elasticity.

Alaska’s Great Earthquake

MONDAY, MARCH 27 — Twenty-fifth anniversary of the Alaskan earthquake, which knocked down buildings,
tore out roads and, at the seashore, generated a tsunami (tidal wave) 220 feet tall. There were 114 fatalities in the
1964 'quake. Although it was first reported as an 8.4 — or one notch greater than the famous San Francisco 'quake
— the Richter Scale reading was later revised upward to 9.2.
The Supreme Court ruled in 1985 that police don't have the right to shoot at fleeing suspects unless they are armed
or dangerous. The worst aviation disaster happened in 1977, when two 747s collided at a Canary Islands airport,

killing 581.

Birthdays: Michael York 47. Cale Yarborough 50. Sarah Vaughan 65.

An Old Pirate

TUESDAY, MARCH 28 — The famous pirate broadcasts of Radio Caroline began 25 years ago, when the crew
anchored a rusty ship just outside Britain's territorial limit, fired up an illegal transmitter, and started blasting England

with rock 'n’ roll and commercials.

A swarm of tornadoes five years ago killed 67 and hurt 1000 in the Carolinas. The prime rate hit 19.5% in 1980.
The Three Mile Island reactor accident was ten years ago. Turkey renamed cities in 1930; Constantinople became

Istanbul, Angora became Ankara.

Birthdays: Reba McEntire 34. Rick Barry and Ken Howard 45.
Manson Sentenced To Die

WEDNESDAY, MARCH 29 — A California jury decided in 1971 that Charles Manson should be executed for
masterminding the seven Tate-LaBianca murders in Los Angeles. The death sentences against Manson and three
female co-defendants were later commuted. The whole Manson gang remains in prison.

Eight Ohio National Guardsmen were indicted in 1974 for the Kent State University shootings; at trial, they were
cleared. A car first exceeded 200 mph in 1927. Niagara Falls stopped flowing in 1848 because of an ice jam just

upstream.

Birthdays: Earl Campbell 34. Eric Idle 46. Pearl Bailey 71.
Miracle Of Painless Surgery

THURSDAY, MARCH 30 — One of the biggest single advances in medicine occurred in 1842, when a country
doctor in Georgia discovered a painless way to perform surgery. Dr. Crawford Long administered ether as an
anesthetic. His unconscious patient never felt a thing as a tumor was removed from his neck.

President Reagan, James Brady, and two others were shot by John Hinckley Jr. in 1981. Austria was invaded by a
US ally, the Soviet Union, in 1945 (WWIl). Texas was readmitted to the US in 1870. Florida became a US Territory in

1822.

Birthdays: Eric Clapton 44. Warren Beatty 52. Richard Dysart 60.

Eiffel Tower Turns 100

FRIDAY, MARCH 31 — There will be big centennial ceremonies today in France. The Eiffel Tower was built for
the Paris Exposition of 1889. It opened to the public 100 years ago today.
Forty years ago Canada got its tenth Province, Newfoundiand (1949). Wabash, Indiana turned on four big street
lamps in 1880 and proclaimed itself the first electrically-lighted city. In 1774 the British parliament closed Boston
Harbor to trade in retaliation for the Boston Tea Party.
Birthdays: Rhea Perlman 43. Christopher Walken 46. Richard Chamberlain 54. Shirley Jones 55.
Saturday (4/1): Ali McGraw 50, Debbie Reynolds and Gordon Jump 57.

Supday (4/2): Emmylou Harris 41, Sir Alec Guinness 75, Buddy Ebsen 81.
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The sensational mens single
froem thee bt albom TOMMY PAGE

NEW & ACTIVE
85/20

WZOU 36-32
B94 27-24
PRO-FM add
PWR99 5-5
Y3 1-3-3
KRBE 35-28
KDWB add
WLOL 29-23
KIS 28-25
KKRZ 33-28
KROY 24-21
KWOD 34-30

Miamagi

o sl [rction
uy Anderson Enterprises

KCPX 1-5-10
KWSS 25-22
KMEL 12-11
JET-FM add
WKEE add
WPST 18-13
WAPE 21-12
99WAYS add
WABB add
Y106 30-25
WKLZ 32-25
WIXX add
KQKQ add
WRON add

KF95 add
KSND add
KWNZ 22-12
KRQ add
Q104 19-14
KIXY 13-10
WCIL 6-5
KKXL 23-19
KFMW 16-14
797 8-3
KMOK 3-2
ZFUN 7-6
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JOEL DENVER

CONTEMPORARY HIT RADIO

Competing As The Underdog

Overcoming psychological factors is half the battle in
any business but is even more crucial in radio. Program-
mers and airstaffs are trying to convince an unseen audi-
ence that their intangible product is superior to the compe-
tition’s — which isn’t easy when you’re number two.

This week four programmers
who share this ‘‘underdog” status
tell how they walk the fine line be-
tween knowing when to ignore the
influences of their format/market-
leading rivals and when to concen-
trate on their own circumstances.
WXGT (92X)/Columbus PD Mark
Todd and KYRK/Las Vegas PD
Anthony Miles are in turnaround
situations, while KMPZ (Z98)/
Memphis PD Paul Fuller and
KZBS/Oklahoma City PD Bill
Pasha are in start-up modes.

Stranger In Town

As a new arrival in the Columbus
market, Todd could have called on
his prior experience and what he
knew of WNCI and its PD Dave
Robbins. Instead, he focused his
priorities on his own station. “It
never hurts to understand how the
other guy operates, but it was my
feeling we had our own set of prob-
lems to tackle before we could deal
with WNCI. Frankly, we have a
broken machine, and it’s got to be
fixed first.”

One of the most apparent
changes was an almost complete

Mark Todd

‘‘Change just for the
sake of change or
because the
competition made a
move in one direction
or the other isn’t worth
it.”’

—Mark Todd

turnover in airstaff, but Todd
stressed, “It’s not your typical
wholesale housecleaning just be-
cause I wanted my own staff.

Anthony Miles

‘| certainly won’t let
(the competition)
dictate how we
program this station.
I’m not into knee-jerk
reactions every time

they do something.’’
—Anthony Miles

These changes should have hap-
pened months ago and were ig-
nored even though they were in-
dicated by the ratings and other
research. I'm only four weeks into
the job, and I'm still just getting
organized. While I’ve made small
changes in the music, I've still left
that pretty much alone for now.”

Todd’s biggest fear is “that I
would dive into something too fast
and later regret the consequences.
Building some consistency is up-
permost in my mind for now.
Change just for the sake of change
or because the competition made a
move in one direction or the other
isn’t worth it.”

The only complaint Todd has
with WNCI so far is that ‘‘they are
shadowcasting me. We announce
our weekend promotion; a half-
hour later they announce theirs —
which is always the same as ours.
Last week we hit the air with
Bangles cassettes in conjunction
with ‘Eternal Flame’ and offered
to pay someone’s heating bill for
the winter. In no time they offered
the same hourly prize but gave
away a trip to Hawaii as a topper.

“Two weeks ago we handed out
Poison cassettes and sent winners

to see them in Pittsburgh. Then
WNCI announced a similar givea-
way with a concert trip to see the
group in Providence. From
WNCI'’s standpoint it’s good pro-
gramming because it has the cume
and the TSL; suddenly my promo-
tion becomes theirs, and 92X
becomes the copycat in the listen-
ers’ opinion. I can’t moan about it.
Our test is to be more creative and
do things that can’t be copied.”

Although Todd admits the Na-
tionwide flagship station can and
does outspend him, he also feels
cash isn’t the answer. “Creativity
is more important,” he explained.
“Sure, it could become frustrating
to my staff, but that’s where I
come in as a motivator. Being top-
ped by WNCI only serves to piss
them off and make them hungrier
to win. As long as the main focus is
on our product, we can and will
wm.n

Keep Audience Out
Of The Battle

KYRK is also going up against a
Nationwide station. Miles said he
has monitored what KLUC does
but “certainly won’t let them dic-
tate how we program this station.
If they add a record ahead of us
that I’'m unsure of, let them play it
and we’ll see if it’s a hit. I'm not in-
to knee-jerk reactions every time
they do something.”

This advice is worth considering.
When PDs overreact to contests,
programming changes, and posi-
tioning — as many do — the com-
petition ends up programming
their stations. Any differences
become less defined, and listeners
have less reason to spend time with
the station that’s not on top.

“We're all too aware that by
mentioning KLUC on the air or get-
ting into an on-air comparison
situation, it only strengthens their
identity — which is formidable
since they’ve been on top forever,”
Miles added. “It also gives the
listeners reason to question things
a bit more. We try to leave them
out of the battle and let them
decide for themselves about our
station’s programming merits.”

Miles tries to zig when KLUC
zags. “If we don’t think of our-
selves as an alternative or better
choice than KLUC, then why both-
er trying to reinforce our call let-
ters and Power 97 slogan to in-
crease ratings recall? This is a
transient market with 2000 new
residents moving here each week.
That turnover in cume can only
work to our advantage as time goes
on.”

He referred to his competitive
situation against KLUC as “David

WAAA-aHRereantadiohistorv-com
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'3-"iTap creative energies

'_l 8upport staff efforts

against Goliath. We are the little
guys, but we have a strong will to
win. It’s not like they outspend us
or are more active promotionally.
They simply have heritage on their
side. We pay our folks well, which
keeps us consistent in sound. We
constantly reinforce our position as
the cutting-edge music station. No
one remembers who played George

Paul Fuller

““It’s a dangerous trap
to pay too much
attention to the
competition. It makes
you too careful and

less aggressive.’’
—Paul Fuller

Michael first, but the audience
begins to remember who breaks
the newer, more exciting artists.”

The New Guy Advantage

While Miles sees the competi-
tion’s heritage as a possible advan-
tage, Fuller views his situation a
bit differently. “When you're a
newcomer, you're in the enviable
position marketing-wise of being
able to mention the competition in
comparison promos,” he noted.
“As of now we’re not making as
much money, so our commercial
load is far less and we can play a
lot more music. That is worth
pointing out to listeners.

‘“‘‘WMC-FM) FM100 is such a
legend they’re known by everyone,
so referring to them isn’t tipping
any new cume their way. We're at-
tempting to steal cume to listen to
Z98. We certainly don’t flinch when
they do something exciting. In-

_:l: Malniain your station’s individuallty
- ;'_j Halmnma nicha!pasiﬁnn nn and oHf-air

stead we depend on creativity,
wits, outrageousness, and unpre-
dictability, especially when we're
being outspent. Our morning guys,
Rick Rumble and Scott Thrower,
are phenomenal at grabbing media
attention — which is surprising,
since Scripps-Howard owns WMC-
AM-FM-TV (the NBC affiliate) as
well as the local paper, the Com-
mercial Appeal.

“To be honest we started with
nothing. We’ve been in a gaining
situation each trend, which is quite
encouraging. It's a dangerous trap
to pay too much attention to the
competition, especially when you
have an aggressive, distinguisha-
ble product and are making your
own noise. Paying too close atten-
tion dilutes your own thought pro-
cess. It makes you too careful and
less aggressive.”

Fuller acknowledges being out-
spent by FM100. “We can’t muster
the tidal wave of dollars they can at
this point, so we concentrate more
on the resources and abilities we do
have. It’s not a discouraging situa-
tion to our staff at all. We're not
looking over our shoulder as much
as we feel they are beginning to
now.”

Bill Pasha

‘‘Never acknowledge
the competition.
Instead, just find their
Achilles heel and drive

a spear into it.”’
—Bill Pasha

Staff Geared To Win
According to Pasha, having the
right staff makes all the difference
for his station. ““This used to be a
market-leading AC, then it went
Continued on Page 46
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The People’s Choice

“Seventeen”

“"When we put '17° on the air last week, the street buzz in Southern New England intensified. It's definitely worth the plays."
Mike Osborne/WPRO-FM

Both sales and call out with the younger demos are unbelievably great. This is the greatest record of the month."” Lyndon
Abell/WKBQ

“In Dallas, it's breaking like crazy!" Buzz Bennett/Y95

Over 800,000 albums sold - Heavy rotation 15 weeks on MTV
On tour with Cinderella

KEGL add 20 WGH deb 28 WKBQ 18-14 Also On At:
KXYQ add WDFX 6-5  KCPX 38-36 WzZOU KS104
KPLZ add WZPL 34-32 WROQ 6-4 (HOT) PRO-FM Y108
Y35 13-11 KXXR 15-11

BETTE MIDLER
“Wind Beneath My Wings”

"“After one week of airplay, several retail outlets report this single as #1. It's already Top 10 requests. It looks like more than an
midday record to me!"’ Dave Shakes/WTIC-FM

*“After one week of airplay we got Top 10 callouts and Top 5 requests. Adult females just love this record. It's a smash.”
Jerry McKenna/WXKS

““Play it around the clock . . . it will get adult calls, teen calls and sales . . . this is a full-fledged hit, not just a daypart record.”
Steve Wyrostock/Power 99

From the Top 20 soundtrack album BEACHES
Over 600,000 albums sold

WMJQ add  KBEQ add  WXKS deb 34 KTFM deb 27 AC CHART )
PRO-FM add KCPW add  WZOU deb 34 KISN deb 38 (HOT)
0102 add 35 KCPXadd ~ PWR99 15-13 KUBE deb 28 88

y ESCAPE CLUB
iy “Walking Through Walls”

""Should be even more mass appeal than 'Sheik'."” Ray Kalura/KCPX

“'The best Escape Ciub song yet . .. the kind of song that makes people stars!'' Dwayne Ward/WR0Q
“'Excellent aduit rock & roll record! " Steve Kelly/WQSM

The new single from the gold album WILD, WILD WEST
On tour with Mike & the Mechanics

WGH add WSPK add KKBQ deb 33 Q98 28-22
KXXR add KZZB add K104 deb 29 WLRS deb 33
WERZ add FM104 add WROQ 30-25
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KITY
KWOD
KPLZ
KUBE
WSPK
K98
K106
KZFM
Y106
KSND
KLUC
KYRK
KKFR
KzzU
WHTO
Q104
WBNQ
KCMQ
KPAT
WiBW
KTRS
KOZE
ZFUN
Y97
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Competing

Continued from Page 44

sort of CHR but more resembled a
Disco station for a while. We pulled
some real luck in that my staffers
are young and have no preconceiv-
ed notions about what they’re do-
ing. Their motivation comes from
within. They’re trying to prove
they are winners not only to them-
selves but to our competition. All of
them are geared toward winning.”’

Unlike a lot of start-up situations,
KZBS doesn’t lack the cash needed
to make an impact. “We’ve got
$100,000 committed o our $10,000
‘Cash Call’ contest. Recently we
saw the other guys (KJYO
[KJ103]) blink at one of our promo-
tions. When we announced our

1000 Hours Of Winning’ contest,
they countered with a ‘15,000 Hours
Of Continuous Winning.’ None of us
were even fazed by their efforts. In
fact, we got a chuckle out of their
overreaction.”

Still, things haven’t been easy for
KZBS. “KJ103’s a good station with
a lot of longterm relationships,”
Pasha said. “We’ve virtually been
shut out of the movie premieres by
the major agencies, so we did an
end-around run by negotiating
directly with the theater owners. In
most cases we’ve had to do the
same with the concert promoters.
If nothing else, I've learned we
have to create our own excite-
ment.”

KZBS also remained unflappable
during a key staff member’s defec-
tion. “The first week I was here
morning man Ronnie Rocket left to
do middays at KJ103. Their former

midday personality, Larry Grant,
is now our morning guy using the
name Ray Ban. Instead of every-
one being down about losing Rock-
et, they were pumped up that we
got rid of someone who wasn’t a
team player. We actually got the
better end of the deal, because Ray
has some of the best pipes in the
market.”

KZBS is consulted by master for-
mat strategist and KHYI/Dallas
PD Buzz Bennett. Pasha com-
mented, “Buzz and I both believe
in never acknowledging the com-
petition. Mentioning them only
causes listener confusion. Instead,
we just find their Achilles heel and
drive a spear into it. Now my staff
is beginning to see KJ103 shadow-
ing me on music and promotions.
Knowing we’re bothering them in-
stead of the opposite is making us
wild to win.”

MONKEYSHINES — Michael Jackson’s chimp Bubbles got a good hold
on things when KIIS/L.A.’s Hollywood Hamilton hosted the first “Rad
Pack Tour '89” at Six Flags Magic Mountain. This shot was taken just
after Bubbles slapped a wet one on Hamifton.

BITS

* Rock Returns To Mobile — Be-
cause of an embezziement scandal,
major concert attractions have shied
away from Mobile in recent years, opt-
ing to go to Pensacola, FL or Biloxi, MS
instead. WABB/Mobile took steps to
end the concert famine, and helped
bring Hall & Oates to the Stouffer Hotel
during the city's Mardi Gras celebra-

tion. The show was a sellout and the
crowd got an extra treat when Eddie
Kendrick and David Ruffin dropped in
to sing “Get Ready.” Thanks to
WABB's efforts there is talk of recruit-
ing more major acts to return to Mobile.
Now that’'s community service. Pic-
tured are Hall & Oates quenching the
city's rock & roll thirst.

MOTION

e KZZP/Phoenix night
rocker John O’Rourke is now
PD at WRQN/Toledo under OM
Steve Mason

e WFLY/Albany, NY MD
Mike Morgan now Asst. PD at
WMJQ/Buffalo

Talece Brown joins Sandy Beach's
morning show at WMJQ/Buffalo, where
MD Roger Christlan now does the
noon-3pm shift . . . Jonathan Rush is
doing mornings at WHTO/Williamsport,
PA, moving from crosstown WFXX . . .
Dave Fuller, most recently overnighter
at WCZY/Detroit, has landed as night
rocker at WMHE/Toledo . .. WHSU
Wilmington, NC's new PD Jim Whit-
meyer has changed formats from CHR
to AC; the new calls are WMFD. MD
Kyle Sommers and most of the airstaff
are out . . . CHR WZZU/Raleigh has
dropped 94Z as its handle and as-
sumed a rock-oriented CHR stance
with the new moniker U93.9. This
comes on the heels of the arrival of
new Station Manager Steve Brill, who
replaced Steve Christian. Contact
Christian at (919) 782-11172.

WKCI/New Haven has hired Dale
Reeves to joinDr. Chris Evans for mor-

\i=mmaaereea Ay hiStory com

nings. Reeves was not only the
founder of the American Comedy Net-
work, but also did momings and handi-
ed Asst. PD duties at WKTU/NY in the
early '80s . . . KYNO/Fresno, CA PD
Steve Owens has exited over philo-
sophical differences and has been re-
placed by KKLQ/San Diego MD John
Clay. Reach Owens at (209) 299-
3958 . .. The new PD at KTRS/Cas-
per, WY is Doug Hawkes from KDKA/
Pittsburgh WIBW/Topeka wel-
comes new MD Mary O’Conner.
KHOP (FM104)/Modesto, CA ups
the Big Kahuna from overnights to
middays and brings in Gary Williams
for overnights/engineering . . . Maria
Farina moves from WMMS/Cleveland
to join Jim Bosh’'s morning show at
crosstown WPHR . . . WLOUMinneap-
olis welcomes Programming Asst.
Catherine Cain, while former WLOL
Promotions Director Adam North has
become PD at WPXR/Davenport, 1A
.. . Butler Yates has returned to the
KZOU/Little Rock AM crew after a
three-month leave of absence . . . At
WHKI (100KHI})/Ocean City, MD, Blg
Al Patterson switches shifts with Slick
Rick Kelley; Kelley now does nights,
Patterson overnights . . . WGH/Nor-

folk's Boom Boom Cannon has left to
do nights at WVBS/Wilmington, NC, re-
placing Tony Knight.

WWFX/Bangor, ME ups Tom Sawyer
to Asst. MD and names John Torrey
Promotions Director/midday jock . . .
WANS/Greenville, SC adds C.J.
Hunter to do mornings with Mike Ben-
son ... Mark Allen, from WXGT
(92X)/Columbus, replaces Randy
Kenyon on the night shift at WLRW/
Champaign, IL. Kenyon is on his way to
WAZY/Lafayette, IN . . . Doug Soren-
sen from WBZZ (B94)/Pittsburgh is
now PD at KATM/Colorado Springs, re-
placing Randy Stewart ... Chris
Adams from KROC/Rochester now
does swing at KDWB/Minneapolis, and
KDWB weekender Kevin Peterson has
moved to an Asst. Promotions Director
gig at WABB/Mobile.

Ron ‘“The Flashman’’ Dischner has
left nights at WKSE/Butfalo to become
the new PD/morning man at WTLQ/-
Wilkes-Barre. He succeeds Ben
Smith. Also new to WTLQ is MD Nan-
cy Faye from WFXX/Williamsport, PA
.. . Rick Knighten from KNOE/Mon-
roe, LA is now doing mornings at
WQEN (Q104)/Gadsden, AL.
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You can't get enough of

“Downtown’.

the first single from the debut One 2 Many album
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NEW & ACTIVE .

51/29 Norwegian trio One 2 Many’s fresh,
Including This Week’s Adds: unaffected pop has made them #1 all over
CKOI  KISN Q98 KSND  WIMX Scandinavia. “Downtown;’ their first single, is
KKBQ WNNK WINK KYNO QI104 breaking across Europe. Now One 2 Many
KRBE 100KHI KTUX KLUC WBNQ brings their vibrant sound to America.
WNVZ WYCR WKZL KAKS KWTO

WLOL WBBQ WGTZ WJAD KMOK m o

KROY KEZB KKRD WZKX TN Keprosemation Carins Barmes Mangemont Lid

RECORDS © 1989 A&M Records. Inc. All rights reserved.
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FERNANDO
OAUNDERS

CAS MERE DREAMS

FERNANDO SAUNDERS:

What do the following artists all have in
common: Lou Reed, Pat Benetar, Jeff Beck,
Stevie Winwood, Marianne Faithful, Eric
Clapton, Jimmy Page, John McLaughlin,
& Toto?

(Answer) They all played with Fernando
Saunders. ..

Now, Fernando Saunders brings his own
music to you on his own LP, “Cashmere
Dreams”. . .the first single, “Stallion” is headed
to all formats of radio.

GRUDGE RECORDS...
MUSIC WITH AN ATTITUDE!

RECORDS
37 North Broadway, Nyack, NY 10960

914 358-7711 o Distributed by ==~V <=

D1STRIBUTION

ALL OR NOTHING! — WLIB/New York personality Gary Byrd (l) rose to the occasion in honor of singer Rene Moore’s
(r) promotional tour. Joining the duo was Polydor’s Northeast Regional Promotional Manager Hilda Williams.

DREAMS COME TRUE — Inter-Ur-
ban Broadcasting CEO Thomas ;

Lewis and Wing/Polydor artist
Vanessa Williams help celebrate
WIZF/Cincinnati’'s second anniver-
sary.

ON THE STRENGTH — Al B. Sure! stopped by WVKO/Columbus 1o visi
afternoon driver Keith Antone. The Urban station gave away nearly 100
tickets to the singer's concert, as well as a grand prize: backstage passes
and a meeting with Sure!

i§\ _ ~

TWICE THE LOVE — KDAY/Los Angeles midday personality J.J. Johnson recently welcomed George Benson, who
took time out from his promotional tour to stop by the studio.
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‘““Never Say
Goodbye To Love”

THIS WEEK:

URBAN CONTEMPORARY CHART
Debut

78 UC Reporters — 82%
Conversion Factor: +15
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PRODUCED BY RENE MOORE
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THIRD PLACE IN FIRST BOOK

WCKU Fills Format Niche

Nicholasville, Kentucky is a Lexington suburb and
home to WCKU (U102). The area’s total survey population
(per Arbitron) is 791,300 persons 12+, the MSA is 279,200,
and the 12+ black population is only 31,100. The market
plays host to 13 stations and one penetrating signal from
Louisville. Yet U102, a 3kw FM, tied for third place 12+ in
the fall '88 ARB. In Birch, which rates the area as a
17-station market with three additional signals coming in,

WCKU ranks second 12+.

WCKU VP/GM Bill Laney, one
of four owners of station parent
Jessamine County Communica-
tions, is a 30-year radio vet who
previously managed a number of
Country-formatted outlets in the
area. WCKU PD/MD Tom Holiday
has been in the industry 13 years;
U102 is his first programming gig.

Finding Fermat Niche

‘““Some people in the broadcast-
ing community didn't take us seri-
ously when they heard what our
format was going to be,”” said Holi-
day. “I've worked in all formats,
including Country in this market,
but always felt Urban would do
well if given a chance and
presented properly to the public.”

““The first 90 days were
very slow. Advertisers
said, ‘Anybody can get
hot once; it sounds
good, but let’s wait
until the books come

out.””’
— Bill Laney

‘‘Some people in the
broadcasting
community didn’t take
us seriously when they
heard what our format

was going to be.”’
— Tom Holiday

Laney said it took two years to
obtain the license. During that
time, he recalled, “My partners
and I said, ‘If we get the license,
what are we going to do with it?’ I
know this doesn’t sound very scien-
tific or professional, but we called
places like Drake-Chenault and
asked if there was somebody we
could just talk to about what to do
with our possible station. That per-
son mentioned Urban. Another
friend of ours who used to live here
said the same thing. We also con-
tacted a station in Spartanburg, SC
that made the switch to Urban in
December 1987, and its manage-
ment was overwhelmed by its suc-
cess.

“At first we didn’t think there
were enough black businesses or
people to support the format when
it came to our advertising bottom

with WCKU PD Tom Holiday.

Midnight Star’s Bo Watson, Belinda Lipscomb, and Melvin Gentry chill out

URBAN CONTEMPORARY

line. But several folks said we were
looking at the situation incorrectly
— that we had a good enough mix-
ture of whites and blacks to make
Urban work, and white businesses
would support the format.”

“Then we put together some
tapes of Urban music and went out
on the street, asking people to
come inside and listen,” continued
Laney. “When we asked if they’d
listen to a station playing this type
of music, most said they would —
especially women between the
ages of 18-34. That did it for us; we
made our decision right then. And
we now know it was the right one.”

The station was fourth 18-34 (fall
’88 ARB) with over a 14 share and

Arbitron Persons 12+, Fall ‘88,
Mon-Sun GameMid
WVLK-FM 183 (COU#1

WLAP-FM 11.4 (CHR) #2
WCKU 105 (UC) #3

WKQQ 10,5 (ACR) #3

Birch Persons 12+, Fall 88,
Man-Sun Gam-Mid
WKGD 18.8 (AOR) #1
WKL 171 (UC) #2
WIVLECEM 14,8 (COU) #3
WLAP-FM 10.8 {CHR) #4

In the fali ‘68 Arbitron, U102%s
mornings rated third, middays and
afternoons were fourth, and 7pm:
migdnight < with over a 16 share —
made the stafion number one . at
nights. - - Birch * showed  U102's
marnings in second, middays and
afternoons  thied, and. 7 pmemad-
night with over & 30 share good for
first place (the nearest competitor
had just under g 17 share).

was also fourth 25-54. In Birch it
finished number two 18-3¢ and
25-54.

The station employs three white
and four black announcers, plus a
black female on weekends. Holiday
dayparts rap music and programs
oldies to better tap adult demos.
For research he uses stores, re-
quests, clubs, station dances, and
the trades.

Black Music
Underground

Describing U102’s programm-
ing, Holiday said, “We’ve definite-
ly filled a programming void. Until
we came on the air black music
could only be heard on a token

Wia=adkRerecanradiohistory-eom

from U102 staffers.

WCKU/Lexington GM Bil Laney gives PD Tom Holiday a birthday cake

basis through the CHRs. People in
this area used to have other people
make them black music tapes, or
they would sell tapes of stations in
Louisville or Cincinnati that played
black music. It was a real under-
ground market.

“We're only a Class A 3kw sta-
tion going up against established
100,000-watters,” Holiday added.
“The CHRs play the same songs
over and over, taking the position
that people have to listen to them.
We’ve had no advertising except
bumper stickers. We simply ask
our listeners to tell a friend about
our radio station if they like what
we're doing. We want our listeners
to be the stars, along with the art-
ists whose music we play.”

UC radio has always been known
for its “we’re your radio station”
approach and appeal, and U102 is

‘“‘We’ve definitely filled
a programming void.
Until we came on the
air black music could
only be heard on a
token basis through the

CHRs.”’
— Tom Holiday

no exception. Holiday explained,
“Members of the black community
have been kind enough to embrace
us as their radio station. The white
community has accepted that, but
not in a negative fashion. Our
listeners are into the music, how
we present ourselves in public, and
our promotions — which are most-
ly dances or record and concert
ticket giveaways.”

U102 gives community service a
small town flavor, according to
Holiday. ‘“We believe in people and
do things for listeners. For exam-
ple, if a person is injured in an acci-
dent and needs blood, we get on the
air and ask people to help. If a
family’s house burns down or when
there’s some other tragedy, we’re
interested in being good neighbors.
That’s our programming philoso-
phy.

“We believe that being good to
our listeners pays off in their being
good to us. We put people on the air
for their birthdays, anniversaries,
or just to request their favorite
songs.”

Ad Dollar Flow

There are five universities in the
Lexington area, and a number of
U102’s listeners are students. The
University of Kentucky lists ap-
proximately 27,000 students, while
nearby Eastern Kentucky Univer-
sity counts about 20,000.

Laney talked about the market’s
sports-minded atmosphere -—
sparked by University of Kentucky
basketball — and how it pays off
for U102. “We found out the Lady
Cats basketball team broadcasts
our station over the PA system at
their games during halftime. They
draw approximately 5600 people
per game; the Wild Cats team
draws between 15-20,000.”

As for advertising, Laney said,
“The first 90 days were very slow.
Advertisers said, ‘Anybody can get
hot once; it sounds good, but let’s
wait until the books come out.’
Judging by the crowds we were
drawing at personal appearances,
we thought we were starting to
make an impact. But we couldn’t
prove it. Only in the past 30 days
have the ‘biggies’ started accept-
ing us: Pepsi, Mountain Dew, Dr.
Pepper, and Coke.

“Other new accounts are fast
food chains like Hardee’s and a
local hamburger chain called Rit-
zy’s, and we're looking forward to
working with McDonald’s. Car
dealerships and banks are also
coming on board. We just signed
with a firm to represent us na-
tionally and hope they’ll be able to
help us get to the next level of ac-
ceptance with national advertis-
ers.”

Editor’s Note: Since this column
was written, the market’s WFMI
has dropped CHR for Classic Rock
as WLFX, leaving WLAP as the
area’s only CHR.

Picture This

Do you ever picture your-
solf in R&R? Gather your
best black & white photos
{clear color shots are fing,
too) of station promotional
events, contests, concert
tie-ing, in-studio visits by art-
ists, or local benefits and
mail to: Editor Walt Love,
1930 Century Park West,
Los Angeles, CA 0087
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“Sleep Talk”’
Urban Contemporary Chart

85 UC Reporters

Conversion Factor; +18

| PASADMAS

" “Tribute”’

URBAN CONTEMPORARY
CHART [_DEBUT @

81 UC Reporters
Conversion Factor: +17
One Of The MOST ADDED

CHART -€®

76 UC Reporters -

l“ T \
"Jm [l...r-, ! & LJ\“

' “Are You My Babv”

URBAN CONTEMPORARY

Conversion Factor: + 16

“Birthday Suit”’

.. Urban Contemporary Chart €9 |

%4 74 UC Reporters

KMJQ PWR94

BLUE MAGIC

1" ¥ “Romeo And Juliet”

Now On 49 UC Reporters
-- And Breaker Bound!
WXYV KRNB  WGCI
WDAS WEDR WTLC
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Programming In
The Shadow Of
The Big Guys

Imagine having a competitor you can’t touch. You
can’t influence the music it plays, you can’t affect its sales,
and you can’t hurt its ratings. Yet it can do all those things

to you . . . and more.

If that scenario sounds familiar,
it may be because you're adjacent
to a much larger market — ““in the
shadow.” Two such stations are
KCAL and WDHA.KCAL is aClass
A located in Redlands, CA, about 70
miles from Los Angeles in an area
known as the, “Inland Empire.”
WDHA is a Class’ A operating in
Dover, NJ, just 25 miles from New
York City. Both stations must deal
with the fact that their primary
comgetitors come into their mar-
kets on a one-way street. WNEW-
FM s into New Jersey; no
stich-luck #&¢ "DHA in New York.
KLOS easily penetrates the Inland
Empire; KCAL can’t be heard in
L.A.

“We have one-seventh the power
of WNEW,” notes 'DHA Exec. VP
Bob Linder. ‘“They have a better
signal than we do in our own mar-
ket!”

The Commuting Dilemma
KCAL is hindered by 3040% of
its market’s residents commuting
out of the station’s coverage area.
“That means anyone who likes
rock 'n’ roll is forced to turn to an
L.A. station at some point on his
way to work,” explains KCAL Sta-
tion Manager Jeff Parke. “We can
never have that listener exclusive-
ly, and that establishes listening

‘“The only thing we can
do is superserve our
local communities in a
way the larger city

stations can’t.”’
— Bob Linder

habits. It’s a problem we’ll always
be faced with.”

In addition to signal limitations,
both stations have less money to
play with than their big-market
competitors. This directly affects
budgets for advertising, promo-
tion, and salaries. The latter
recently caused problems at 'DHA.

“‘Salaries became a big issue last
year when we were unionized,”
Linder remembers. “It was a very
difficult period for us. Many of our
employees felt they should be paid
the same salaries as they would get
in New York City. That, quite
simply, was very unrealistic.
We're not a New York station.
We'te not a 50kw flamethrower on

Bob Linder

top of the Empire State building;
we don’t get those kind of rates
from our advertisers, and we never
will. So we hashed that around for
a year until we restructured the
salaries and came up with some-
thing we could all live with.”

Advertising on television (other
than cable) is not feasible.
“There’s no local television, and
we can’t even begin to afford New
York TV,” Linder says. “It’s total-
ly out of the question.”

Size Affects Sales
Stations like KCAL and WDHA
also lack the visibility and clout of
their larger rivals. “You get buy-
ers outside the area who check the
ratings, see that a lot of L.A. sta-

ALBUM ORIENTED ROCK

THE EMPIRE STRIKES BACK — The Inland Empire, that is, which these KCAL staffers are proud to call home; (I-r)
Cari Dykes, Sybilla Matzat, overnighter Marcus, MD Kelli Cluque, LSM Glenn Watson, Claudia Smith, Candi Dawe,
OM Dana Jang, Tim Anderson, and Station Manager Jelf Parke.

tions get into our market, and don’t
buy us,” Parke notes. “They don’t
recognize us yet as a major player,
and we’re not getting what we de-
serve. We’d be more than happy to
do local promotions for these
clients, but a lot of times they just
make a spot buy and we get lost in
the shuffle.”

wdhia
THE ROCK OF
NORTH JERSEY

Linder recalls being particularly
frustrated a few years ago when
Sony introduced its first CD play-
ers. “We were the first station to
play CDs and wanted to be with
what we felt was one of the best
companies. But they had it in their
minds that they would only deal
with a station in a top ten market.
Period. And they picked 'NEW.
They wouldn’t listen to any argu-
ment. Quite frequently, New Jer-
sey is not considered. That’s the
constant battle we face, both with
advertising and promotion.”

Because 'DHA is in a smaller

market and can be all too easily
overlooked, it’s imperative that the
station foster close ties with key in-
dividuals. One such person is in-
fluential concert promoter John
Scher.

“John has a very informed at-
titude of what our station can do,
and we have an excellent relation-
ship,” Linder says. “But it took a
lot of work on our part to show him
the kind of response we could get,
and we do everything we can to
make our relationship mutually
beneficial. We have to. If someone
at a New York station says ‘fuck
you’ to John — as many people in
the past have done, I might add
(laughs) — he gets really pissed.

““l don’t think people
out here care about
what’s going on in the
KLOS parking lot.”’

— Jeff Parke

But in the long run he makes up
with them, because he has to. If I
said ‘fuck you’ to John, it would be
a cold day in hell before he’d deal
with me. So we have to bend over
backwards. We’re the underdog.”

HEY ANDY, WHERE'S YOUR LEATHER? — WDHA PD Andy Dean ventures into Manhattan to discuss fashion
with the Georgia Satellites; (I-r) Satellite Rick Ricf_?a,rds, Dean, and Satellites Mauro Magellgn and Rick Price

WA =adaekeantadiohistornv-com

Localization The Key

However, despite being outgunn-
ed by their competitors, both
KCAL and WDHA more than hold
their own in the ratings game. How
do they do it? No, not volume —
localization. As KCAL OM Dana
Jang says, ‘“We have to use their
obvious advantages to their disad-
vantage by localizing the station

=KCAL 96.7=

and targeting the specific geo-
graphic area.”

“The only thing we can do is
superserve our local communities
in a way the larger city stations
can’t,” echoes Linder. ‘“We are the
‘rock of New Jersey.’”

“I don’t think the people out here
care about what’s going on in the
KLOS parking lot,” Parke says.
“And they’re not interested in
cruising out to Northridgetogotoa
KROQ party. They like the local
stuff, and that’s to our advantage,
because our L.A. competitors
aren’t about to come out here and
entertain the local listeners. So
we're real visible on the streets.
We do promotions and club parties
every week.”’

Part of successfully localizing a
station is tapping and exploiting
listeners’ pride in their com-
munities, something 'DHA has
been doing for many years.
“There’s a very large, growing
state pride that started way back in
the days when ‘Saturday Night
Live’ used to really roast New
Jersey,” Linder says. “And we
foster that pride. Everything we do
is tied in with a positive image for
New Jersey. We're always fighting
those big, bad guys in the city. We
don’t specifically put down New
York or New York radio, but ev-
erything is implied that we are the
underdogs fighting for our share of
the action.”

Local Artists Supported

One of the ways 'DHA brands it-
self a New Jersey station is by
playing a healthy amount of local

Continued on Page 55
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Programming

Continued from Page 52

artists. ‘““We’re plugged in quite ac-
tively to the local music scene,”
says 'DHA PD Andy Dean. For ex-
ample, the fact that They Might Be
Giants and the Feelies are New
Jersey bands made us that much
more inclined to play them. After
all, we bill ourselves as ‘New Jer-
sey’s best rock.” ”’

The station has a new slogan that
directly references the influence of
New Jersey bands: ‘“New Jersey
rocks the world . . . WDHA rocks
New Jersey.”

'DHA takes its local music com-
mitment a step further during its
weekly ““Virgin Vinyl” show with a
segment called “Homegrown Spot-
light,” which features a song from
an unsigned local band. The song is
then played once in each daypart
that week, and several have made
their way into regular rotation.

Taking a chance on local music
is in keeping with 'DHA’s long-
standing adventurous musical
stance. ‘“We have to provide an
alternative to what New York is do-
ing,” Linder says. “Fortunately for
years we've had a very nice niche
by playing a wide variety of mater-
ial that’s simply not featured on the
closed, tight playlists — getting
tighter as we speak — in New
York. We really sound like a breath
of fresh air, and it’s a joy to be in
that position and fill that need.”

Dean knows all about tight play-
lists. He came to 'DHA last year
from WPLJ/New York, which he
describes as ‘“one of the tightest

CHRs in the country. We had a
30-song playlist, and ten of those
songs were recurrents. Here, I en-
joy being able to put a record I like
on the radio without having to wait
for national numbers, sales, or a
consultant’s okay. It’s not always
that easy in New York City.

“We're able to take more
chances' because there’s not as
much at stake. We’re only measur-
ed once a year by Arbitron. That
doesn’t mean we can sit back and
relax; there’s just not as much
pressure here. Of course, we
wouldn’t do what we do unless we
were sure it was benefitting us.
We're not just out here playing
music for ourselves.”

““| enjoy being able to
put a record on without
having to wait for
national numbers,
sales, or a consultant’s

okay.’’
— Andy Dean

Improved Niche

Now that the Legacy era has
begun at WNEW, with the station
slashing its library and playing
fewer currents, 'DHA’s niche is
bigger. ‘“In essence, I don’t have to
change anything we're doing and
we'll still be perceived as being
fresher than ever,” Dean says.

KCAL also offers an alternative
to its main competitor, although
the station is not nearly as adven-
turous as its New Jersey counter-

SEGUES

Birch/Scarborough Radio Division
Product Manager Kathy Goodin has
been named Promotion Director at
KSJO/San Jose; the station's new
phone number is (408) 453-5400 . . .

WQBZ/Macon's new Promotion Direc-
tor is Steve Kain . . . WCCC/Hartford

midday maven Bill Schultz has been
named Asst. Production Director at
WGIR/Manchester . . . Cory Draper is
new to ovemnights at KBER/Salt Lake
City . . . WCXR/Washington welcomes
Scott Wilson to weekends . . . Z-Rock
Houston affiliate KKZR is doing PM
drive locally and seeks record service.

AN OFFER HE COULDN’T REFUSE — After five months of what was
termed “rock 'n’ roll repair,” KISS/San Antonio legend Joe “The God-
father” Anthony (right) made his triumphant return when he introduced a
Metallica/Queensryche concert. Joining Anthony backstage were PM
driver Debbie Alcocer and Queensryche’s Geoff Tate.

part. “We’re exposing a lot more
music than KLOS, but I can’t put
us in the 'DHA category,” Jang
says. “We can’t afford to overdo
it.”

One of KCAL’s advantages is its
veteran, homegrown staff. ‘“They
went to school here, and their pride
in the area comes out on the air,”
Parke says. “KLOS is really the
second choice out here. The
listeners definitely have KLOS
punched in, but they prefer
KCAL.”

With limited budgets, both sta-
tions are forced to look beyond giv-
ing away mountains of cash or doz-
ens of exotic cars. “Since we can’t
compete as far as the size of prizes
is concerned,” Jang says, ‘“‘we
have to try to come up with a little
twist on things.”

Linder agrees. ‘‘Because we
don’t have the financial resources,
creativity is at a premium. We
have to come up with some really
clever ideas that haven’t been tried
in the city to get the edge. We can’t
sit around and copy their ideas. If
we’'re going to get a major buy
from either a regional or national
advertiser who might be spending
that same money in New York,
we’'ve got to come up with a better
marketing plan.”

Open House
Enhances Image

Perhaps the ultimate example of
localization is the ‘‘open house”
'DHA holds every year, when the
station stages a concert on its front
lawn and invites listeners into the
studios. ‘‘People are actually in the
control room when the jock is on
the air,” Linder says. “In all the
years we've done this we’ve never
had anything stolen. It’s something
a New York station could never
do.”

“We work in a house, not in a
corporate office building,” adds

WHAT TIME IS IT? — it's the Lilac Time, of course: (I-r) Michael Giry,
Nick Duffy, and Stephen Duffy hang with WFNX/Boston’s Neal Robert.

Dean. “‘All our 'DHA clothing and
merchandize is sold right from our
studios. We encourage listeners to
come by the station whenever pos-
sible to pick up items they’ve won.
1t’s a very warm and approachable
place to come to, and the listeners
relate to that.”

Because so many of the station’s
potential listeners commute out of
the coverage area, KCAL’s week-
end promotions are particularly
important. For the same reason,
nights also take on added signifi-
cance. To alert homebound com-
muters that they’ve re-entered the
station’s coverage area, the station
is toying with the idea of putting up
a freeway billboard welcoming
listeners back. But Jang realizes
there’s only so much he can do.
“We can’t send them tapes to listen
to while they’re gone,” he says.

Linder must also be pragmatic:

“We can do a great deal in New
Jersey, but we’re nof New York,
and whenever we fall under the il-
lusion that we are, that’s a prob-
lem. Everyone of us has, in the
past, wanted more. There’s noth-
ing wrong with having high aspira-
tions, but when they get to the point
of being unrealistic expectations,
you set yourself up for disappoint-
ment.”’

However, it’s obvious both KCAL
and WDHA don’t have to face dis-
appointment too often. Not only
have they learned to live with the
inherent limitations of their respec-
tive locations — they’ve thrived
under them. As Parke says, ‘“We
may live in the shadow, but we
know if we work hard and promote
ourselves properly, we can really
reap the benefits. We can outdo our
L.A. competitors. The advantages
really do outweigh the disadvan-
tages.”
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Dogfight In Jacksonville

Jacksonville’s AC battle has been a spirited struggle
between WIVY (Y103) and WAIV (97 Wave). A new com-
batant joined the fray two months ago (see sidebar), mak-
ing matters even more complicated. WIVY PD Bruce
Goldsen and WAIV PD Dave Dillon assess the situation.

WIVY: Zero-Talk Sweeps

“From an historical perspective,
WAIV has always done well 35-44,
and we’re much stronger 25-34,”
states Goldsen. “There have been
fewer and fewer differences be-
tween WAIV and WIVY because
everything we do, WAIV copies.

“We started ‘Suggestion Line’;
now they’re doing ‘Idea Phone.’
Musically, their adds follow us by
two to four weeks. WAIV’s been
coming right at us with almost
identical clocks. When I add oldies,
they add oldies. They have an old-
ies category ranging from Buddy
Holly’s ‘Peggy Sue’ to way out
there Motown cuts.”

One WIVY feature not yet on
WALV is “zero-talk” sweeps. “We
do them between 9am-4pm,” Gold-
sen reports. “We play 40-minute
sweeps with no talk. The in-office
listeners really seem to like it.
There’s still time to do giveaways
and maintain a more-music pos-
ture. It remains to be seen whether
or not WAIV will start this as
well.”

Goldsen sees WAIV’s morning
show as particularly vulnerable.
“They’re struggling. The two guys
who were doing it (Mungo & Hoo-
per) were there a year and left

Confusing
Call Letters

Contributing to Jacksonvilie's
tight AC race is the cali ietter
similarity between main players
WALV and WIVY,

Of the eight total letters from
both stations, only the letters “A"”
(from WAIV) and “Y" (from WIVY)
aren’t dupiicated. Another factor
that doesn't help: the market's
AOR is WFYV.

As if those problems aren't
enough, WAIV PD Dave Dillon
points out, “We call ourseives ‘97
Wave.’ If someone writes down
‘WAVE' (in the diary), you run the
risk of having it come out ‘WAPE’
{the calls of the market-dominant
CHR). Sometimes people get con-
fused as to which station they're
listening to. { know we have prob-
lems with it, and 'm sure WIVY
does too.”
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(for WMYI/Greenville). I think
we’ll do well in that arena.” Dave
Scott and John Hancock are
WIVY’s morning team.

New AC competitor WEJZ (for-
merly BM/EZ) will compete with
WAIV more so than with WIVY,
according to Goldsen. “The only
place it will pick up anything is
35-54,” he predicts. “I don’t expect
to lose a lot. WAIV is going to be af-
fected, and that’s the reason they
started running 50-minute music
hours.”

By virtue of its softer approach,
WEJZ stands to gain with in-office
listening, but Goldsen remains op-
timistic. ““Over the last year, we've
picked up more in-office listening.
I'm very happy with what we’'ve
done. Our foreground approach
will continue to help us.”

Goldsen is cautious about pro-
jecting spring ratings results.
“Every time I say what’s going to
happen, we end up going from first
to fifth or fifth to first. It’s hard.to

predict. I expect the top 25-54 fin-
ishers will be WAPE (CHR),
WQIK (Country), and us. There’s
an uncontested CHR, uncontested
UC (WPDQ), two Country stations
(WQIK and WCRJ), and three
ACs. It’s absurd.”

WAIV: ‘A Dogfight’

“It’s been a dogfight between us
and WIVY,” admits Dillon. “For
years, they owned this market and
when (WAIV parent) EZ came in,
we took it away. We offer a more
consistent product. WIVY made
mistakes, and we were able to cap-
italize.”

According to Dillon, one WIVY
“mistake” was trying to neutralize
anything WAIV did. “For a zillion
years, WAIV had a lunchtime old-
ies show. WIVY put on a similar
show from 10am-noon and called it
the ‘original’ lunchtime oldies
show. WIVY had owned ‘ten-in-a-
row.” Somewhere along the line,
they got greedy and dropped it to

‘““There have been
fewer and fewer
differences between
WAIV and WIVY
because everything we

do, WAIV copies.’’
— Bruce Goldsen

run more spots. We picked it up
and ran with it. They came back
and called themselves the ‘origi-
nal’ ten-in-a-row station. Putting
‘original’ in front of everything
seems to be their answer to every-
ﬂling"’

Dillon rebuffs Goldsen’s claim
that WAIV reacted to WIVY. “If
you looked up copycat in the dic-
tionary, you’d find WIVY’s call let-
ters. WIVY has copied virtually
everything we’ve done. I didn’t
know that they invented ‘Input
Line.’ We happened to be planning
the same thing at the same time. I
guess the other stations using it
stole it from 'IVY. That’s the only
thing I can think of that we may
have followed them on.”

Dillon asserts in most cases that
WIVY follows WAIV. “We put jin-
gles on; they put jingles on. We put
sweepers on; they put sweepers on.
I think Goldsen is wrong; every-
thing we do, they do.”

Zero talk is a feature Dillon re-
jects as ‘“dangerous. Our company
had no disc jockeys from 9am-5pm
on Hot 105 (WHQT/Miami). It
didn’t work. This is a competitive
battle, but it’s nothing like the CHR-

YWisinadarere anradiehisterv-com

year (1/12).

“We kicked off with a. $5000
giveaway,” says WEJZ (“Lite
96.1") PD Ron Foster, the man
who also piloted WLCS. “People
wrote in the three favorite songs
they heard us play, and we had a
drawing for the money.” The pro-
motion was backed by a healthy
television campaign, and in about
three weeks, WEJZ received ap-
proximately 20,000 responses.
Now the station has entered the
next phase of its promotional cam-
paign: direct mail targeting in-
office listening.

“We're in the developing stages
right now and ook to add some
special programming down the
road,” Foster explains. Consulted
by Mlke McVay, the station is do-
ing his version of Format 41. Says
Foster, “Fm not exactly sure how
we're different from Transtar;
we're probably more contempor-
ary.” WEJZ's positioning liner is
“Soft favorites of yesterday and to-
day.”

Foster, who made programming
stops in Seattle and Greenville
prior to returning to Jacksonville,
has observed market format
changes. “WAIV is more contem-
porary in both music and presenta-
tion. WiVY was once a hot AC
bordering on CHR and now is

WEJZ Flips On The Light

Jacksonville’'s head-to-head confrontation between
WAIV and WIVY became a three-way race when BM/EZ
WEJZ (formerly AC WLCS) switched to soft AC earlier this

Ron Foster

more mainstream AC. At WLCS,
we were sandwiched between
WAIV and WIVY. Because of the
AC changes, there’s now a hole
for us to do this format.”

WEJZ relies heavily on gold with
equal '60s, '70s, and '80s sampi-
ings and slots only a handful of
currents. On average, the station
programs f{ess than one current
per hour. According to Foster,
“Currents are just not an important
part of the format right now.”

war there. This is children playing
compared to that.”

‘All The Right Moves’

Believing WIVY’s PD change
and subsequent inconsistency neg-
atively affected it, Dillon says

Dave Dillon

WAIV took the offense. ‘“When
their PD Scott Sherwood left (to
program WOCL/Orlando), it hurt
them. One day they were a bright
AC; 72 hours later, they sounded
like Format 41. We promoted ag-
gressively, locked into a fixed
music quality and quantity sell,
and became more visible in the
community. We were making all
the right moves; they were making

wrong ones. When the dust settled,
we had a 9.2 and they had a 5.2. Our
initial impact and their problems
allowed us to win faster and
bigger.”

Regarding WEJZ’s format
switch, Dillon concedes the station
is better positioned than it was
when it previously did AC (as
WLCS), but it still fa<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>