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I N S I D E:

RADIO BUSINESS:
FIRST QUARTER FIGURES

Radio transaction volume and the
number of stations traded are
both up in the first quarter of '89
compared to last year’s initial
three months. A quick glance
gives you all the facts and figures,
and closer inspection is rewarded
with a detailed state-by-state
transaction chart. Exclusively
yours in Radio Business.

Page 20

WFBQ GOES STARK
RAVING LIVE

Many morning shows air song parodies
and elaborately produced comedy skits
— but how many are prepared to
perform five hours’ worth live? WFBQ/
Indianapolis’s fabled Bob & Tom pulled
it off recently, and PD Michael Hughes
describes the logistics and the rewards.
Page 74

SALESPEOPLE LOOK
AT THEMSELVES

A survey of salespeople asked them to
describe the basic characteristics of the
breed, with some surprisingly critical
results. Plus a look at the amount of
weekend work you can expect if you're
taking up a career in sales.

Page 32

INSTANT INFORMATION

The industry’s first personalized news
and information resource is coming soon.
R&R Hot Fax will be. . .

o Faxed to subscribers before 8am
every Wednesday morning

@ Designed so you can customize your
own edition, choosing only the
advance information you need to read
. . . atrue executive power tool

@ Available to all current R&R
subscribers on a two-month free trial
basis.

R&R Publisher Bob Wilson commented,
“The age of instant R&R is here. The
dynamics of this unique service can't
truly be appreciated until you actually use
it. Hot Fax is a first for our industry

and the publishing world as well.”

Full details in next week’'s R&R.

Newsstand Price $5.00
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Noble Sells Boston
Combo To Griffin
For $39 Million

Sets Sights On Network Ownership,

More Stations

Noble Broadcast Group is
selling WKKU & WSSH/Boston
to entertainer Merv Griffin for
$39 million as part of a strategy
to expand into radio network
ownership.

“We’ve reached the point
where we need to realize some
of the equity we've built up in
our stations,” Noble CEO John
Lynch told R&R Tuesday
(4/18). He said the San Diego-
based company intends to ac-
quire a “full complement” of 24
stations, and is actively search-
ing for a major network to ac-
quire. While he declined to iden-
tify any possible acquisition tar-
gets, he did say he expects to
make additional acquisitions
soon.

Industry observers point to
the United Stations or Transtar
radio networks as the most like-
ly acquisition targets, especial-
ly since both companies retain-
ed an investment banking firm
last year to review financial
strategies.

In 1985 Noble sold KJOI/Los
Angeles to Legacy Broad-
casting for a then-record $43.5
million, and then embarked on
a rapid acquisition campaign
that transformed the company
into the second-largest radio
broadcaster in the nation, with 18
stations. Noble purchased WSSH
in 198 for $18.5 million and
WKKU in 1987 for $3.7 million.

The Boston transaction
marks the latest in a series of
radio deals by Griffin, who
recently attracted international
attention while dueling with
New York developer Donald
Trump for control of the Re-
sorts International gaming em-
pire.

Griffin, a veteran broad-
caster, has had numerous sta-
tion investments over the years.
Recently he purchased WHJJ &
WHJIY/Providence for $34 mil-
lion. He also owns WPOP &
WIOF /Hartford and WTRY &
WPXY/Albany.

NOBLE/See Page 52

Jackson’s ‘Soul’ Quartet

A highlight of the third annual Soul Train Music Awards telecast was
a special tribute to Michael Jackson, honored with four awards, in-
cluding the Heritage Award for lifetime achievement and the first
Sammy Davis Jr. Award, given annually to the year's top performer.
Adding a touch of levity and elegance to the tribute proceedings
were presenters Eddie Murphy and Elizabeth Taylor. Jackson also
carried home two more awards, while Anita Baker derailed the com-
petition by sweeping all three of her nominated categories.

Photo: Amold Turner
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Dees Rules The Roast At White Bash

WXKS-FM/Boston PD and Pyramid Broadcasting VP/Programming
Sunny Joe White was the honoree of the second annual T.J. Martell
Foundation Radio Roast (4/15), held at Columns in New York and
adding a reported $37,000 to this year's total take of over $4 mil-
lion. A capacity crowd cheered as Columbia’s VP/Artist Develop-
ment, roast organizer, and last year’s target Kid Leo, WBCN/Boston
PD Oedipus, Atco VP/Promotion Bruce Tenenbaum, Atco National
Dance Coordinator Joey Carvello, producer/writer Jellybean Beni-
tez, Pyramid CEO Richie Balsbaugh, and KlIS-AM & i"M/L.A. momn-
ing star Rick Dees took their shots at everything from White's pro-
gramming to his looks. The capper was a short video clip featuring
some old photos of White's childhood and early career. Shown (I-r)
are Balsbaugh, Oedipus, White, and Dees.

WINTER ’'89 ARBITRONS

WPAT Unseats Z100;
KIIS Close To KPWR

Easy Listening combo WPAT-
AM & FM won its first clearcut
New York Arbitron book since
spring 1987, as winter 89 ratings
were issued in the three top
markets plus San Diego, River-
side-San Bernardino, and
Nassau-Suffolk. WPAT’s 4.9-6.2
boost beat CHR WHTZ, which
went 5.6-5.3.

Top 3 In The
Top 3

~New York
WPATAM &FM 4.9-6.2
WHTZ 5.6-5.3
WCBS-FM 4.3-4.7
Los Angeles
KPWR 7.26.4
KIIS-FM 5.8-6.2
KOST 5.4-5.6
Chicago
WGN 8.6-9.5
WGCIFM 6.7-7.4
WVAZ 4.2-6.0

® Full ratings for these
markets plus San
Dlego, Nassau-
Suffolk, and
Riverside-San
Bernardino, Page 44

In Los Angeles, KPWR clung
to a narrow lead despite a 7.2-6.4
showing, while archrival KIIS-
FM, which next book will add
its AM’s ratings after the re-
sumption of their simulcasting,
was second by a whisker, rising

w ‘89

5.8-6.2. And AC KOST continued
its climb, 5.4-5.6, retaining third
and moving within striking
distance of the top.

WGN further reestablished
its Arbitron leadership in Chica-
go by increasing its margin to
over two shares over UC WGCI-
FM; both moved up (see box
this page), as did WGCI's more
adult-oriented Urban rival
WVALZ.

WINTER ARBITRONS/See Page 54

liIberman

CBS
Exec. VP

Mel Ilberman
Mel Ilberman has been pro-
moted to Exec. VP at CBS Rec-
ords, where he will continue to
be involved in all areas of the
company’s US operations and
will report to CBS Records
President Tommy Mottola.
ILBERMAN/See Page §2

Page 25
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Carter Now VP/GM
At KMBZ & KMBR

Bonneville Radio has transfer-
red KIRO/Seattle GSM Ron Carter
to co-owned KMBZ & KMBR/Kan-
sas City as VP/GM. He replaces
Paul Leonard, who left to broker
stations for Americom in Washing-
ton, DC.

“Ron has done a great job for us,
and he will be missed,” noted
KIRO VP/GM Joe Abel, who also

SRS e

McCrae
Moves To
KDKB As PD

KRQR/San Francisco Asst.
PD/MD John McCrae has filled the
longtime PD opening at KDKB/
Phoenix. He succeeds Cynde
Slater, who exited the Sandusky
AOR last December to found the
Talent Developers training com-

pany.

KDKB VP/GM Chuck Artigue
remarked, ‘“After interviewing
dozens of candidates, I'm elated to
be able to bring John in. He’s got
that major market experience I
desperately need as well as a good,
adult feel for what we're trying to
accomplish.”

McCrae, a 15-year vet, has been
eyeing a PD slot for some time.
Asked why he chose KDKB, he
said, ‘“To get your first PD gig ina
major market that size is not an op-
tion that comes up very often.
What also convinced me was San-
dusky’s commitment to the format
and the market. They’re going to
be doing AOR in Phoenix for a long
time; there’s absolutely no hint of
insecurity there.”

In addition to four years at
KRQR, McCrae’s resume includes

McCRAE/See Page 52
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oversees KMBZ & KMBR. ‘“‘Be-
cause of his outstanding organiza-
tion and development of our sales
staff, we will continue to obtain the
major share of Seattle’s radio ad
revenue.”’

“We are very pleased that Ron
has accepted this assignment, and
look forward to having him as part
of our top management team,”
said Bonneville Radio Group Presi-
dent Rodney Brady. ‘“We are
pleased that a person with exten-
sive broadcasting experience and
who has demonstrated a strong
commitment to Bonneville’s core
values will be assuming this key
position in the company.”

Carter joined KIRO in 1974. He
left in 78 to become GSM at KPLZ/
Seattle, but rejoined KIRO as VP/
Sales in 1981.

Slade Fills
KJLH GM
Position

Karen Slade, formerly a Region-
al Sales Manager for Xerox, has
been named GM at Los Angeles UC
outlet KJLH. The GM slot had been
open for about a year, since Jim
Maddox left the station.

Slade commented, “KJLH was
looking for someone with a strong
business background and business
skills, and I had held sales man-
agement posts at Xerox in Atlanta
for 11 years. We're going through a
reorganization at the station, and
right now I’'m assessing and eval-
uating our strengths and weak-
nesses. We plan to stretch out to
bring new music and new con-
cepts to the market.”

SLADE/See Page 52
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QUINN PD; NEW CALLS WSNL

WMRY Segues
From AOR To AC

WMRY/St. Louis jettisoned its
AOR format at midnight April 14
for AC, with new calls WSNL
(“Sunny 101 FM”). Four-year
WASH/Washington Asst. PD/MD
Johnny Quinn will arrive to pro-
gram the station May 1.

WSNL GM Thomas Callahan
told R&R, “Our direct competitor
is the Format 41 affiliate (KRJY),
and we feel we can beat a satellite-
delivered format any day. Our re-
search indicated that a big seg-
ment of the St. Louis radio audi-
ence was being underserved and
overlooked by local radio stations.
Adults 2554 who don’t like hard
rock or easy listening formats will
feel at home with our soft AC for-
mat. We have constructed new
state-of-the-art studios, upgraded
our staff, built a new transmission
tower, and launched a major ad-
vertising campaign.”

Regarding Quinn, Cailahan told
R&R, “By sheer coincidence, he’s
a fellow Brooklynite. He’s been in
the Washington market for about
ten years, is an expert with the
Selector system, and is writing a
book on radio programming. This
will be his first big shot in a PD’s

chair, but I'm confident he will be
just fine in this position.”

Interim PD Jim Singer will re-
main with the station.

In the winter Birch, WMRY
finished 13th 12+ (1.6) and tied for
13th in the fall Arbitron (also with a
1.6).

Helms KYW
News Chief

Group W’s News-formatted
KYW/Philadelphia has named
crosstown WTXF.-TV Asst. ND
Mark Helms Exec. Editor. He will
begin his new assignment May 1.

Helms began his career at KYW,
where he served as overnight desk
assistant, writer, agd correlator.
He worked as Assignment Editor
at Philadelphia’s WPVL.TV, KYW-
TV, and WCAU-TV, and was ND at
the New Jersey Network.

In the most recent ratings, KYW
reached a 5.5, landing in a sixth
place tie in the winter ’89 Birch,
and scored a 6.5, ranking fourth in
the fall ’88 Arbitron.

IJ:ffaLﬁ?er Joins
RCA AOR

National Album

Promotion Director

Veteran promotion executive
Jeff Laufer has segued to RCA
Records as Director/National Al-
bum Promotion, where he will op-
erate out of the label’s L.A. offices
and will report to Sr. Director/
Album Promotion Kevin Sutter.

“Jeff’s dozen years in the busi-
ness make him one of the most
knowledgeable and effective pro-
motion people I know,” said RCA
VP/Promotion Jim McKeon. ‘‘He’s
very plugged into what’s happen-
ing on the street; I can think of no
one more qualified for this position
than Jeff.”

Prior to joining RCA Laufer
spent three years at Chrysalis Rec-
ords, most recently as Director/
West Coast Promotion. He also
held promotion posts at Arista,
PolyGram, and Atlantic Records.

o
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Squartmo
KRNB GM

Jones OM, Fine PD;
CHR/Urban Shift

Dee Rivers Corp. Urban KRNB/
Memphis has modified its format
to a more CHR/Urban (“chur-
ban”) sound and changed identi-
fiers from Magic 101 to Hot 101. In
addition, the station has named
Bill Squartino GM, upped Melvin
Jones to OM, and promoted Reg-
gie Fine to PD.

Squartino, who succeeds KRNB
GM Fred Webb, said, ‘“We want to
take the station in a hot urban di-
rection, leaning toward CHR, so
we will be pulling some dance-
oriented cuts off the CHR list.
We’ll continue servicing the urban
community, as we have since
1929; it would be foolish to disen-
franchise ourselves from that aud-
ience. We just want to have a little
more polish and pizazz, with ex-
citing new promotions and more
listener input.”

Squartino previously served as
GSM at CHR KZOU/Little Rock.

Jones, who was upped from PD
and will do middays, told R&R,
“We’re fine-tuning what we have
and trying to broaden our audi-
ence base. I will be responsible for
the overall programming opera-
tions, and will interact with the
sales staff and other departments
to make sure the whole ship runs
more efficiently.”

Eleven-year industry vet Fine
previously served as Asst. PD/af-
ternoon driver at crosstown
WHRK and late-night announcer
at WHRK AM sister WDIA before
joining KRNB last month, and will

SQUARTINO/See Page 52
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A POTPOURRI OF GOLD

A varied menu in this month’s Gold column
® KODJ/L.A.’s sign-on and first hour
® AM winner KWG/Stockton
® And the song parody of the month
Page 80
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NEWS

Ballentine Exits WAPI Over ARB Snafu

Peake PD After Concert Line Tag Goes Over The Line

WAPI-FM (I95)/Birmingham
and PD Jeff Ballentine have parted
company over what station of-
ficials are calling “an inadvertent
Arbitron ratings rule violation.”
Asst. PD/MD John Peake has been
upped to succeed Ballentine as PD.

Late last Thursday (4/13) Bal-
lentine asked Bob Barry, Produc-
tion Director at Nostalgia-format-
ted WAPI (AM), to recut 195’s con-
cert line when it was discovered to
be out of order. Ballentine handed
him the copy and jokingly said,
“Don’t forget to tell them to write
us down in the Arbitron diary.”
Barry thought Ballentine was
serious and recorded it as re-
quested.

Crosstown CHR WKXX (KXX106)
monitored the concert line and
alerted Arbitron of the infraction.
As a result, Barry was suspended
for two weeks and Ballentine ex-
ited.

WAPI-AM & FM VP/GM Bernie
Barker told R&R, “Fortunately we
discovered the problem (quickly)
and the message aired for only 24
hours before we took it off the ma-
chine. It was never aired on the ra-
dio. We immediately contacted Ar-
bitron, which prevented a complete

delisting from the winter book. In-
stead, the book will be stickered
and a distortion listing will be noted
on Page 5b.

“As I pointed out to Arbitron, it
was an unfortunate incident but it
happened. The statistical probabil-
ity of the indiscretion affecting the
winter book in any way is infinitely
minute. It’s especially unfortunate
because I have never had a PD
work harder or with more convic-
tion than Jeff Ballentine and I'd
recommend him to anyone —
that’s what I'm doing already.”

Ballentine told R&R, “I’'m proud
of my accomplishments at 195.
Bernie, (Dittman Broadcasting
VP/Programming) Randy Lane,

and I have worked hard together to
make 195 the premier CHR in
Birmingham. It was just unfor-
tunate that this happened.”

Discussing new PD Peake,
Barker commented, “‘Since joining
195 from WRQX (Q107)/Washing-
ton two years ago, he has demon-
strated his talent as MD, Research
Director, and Asst. PD, where he
worked closely with Jeff Ballentine
and Randy Lane.”

Peake told R&R, “I really en-
joyed working with Jeff and learn-
ed a lot from him. I'm looking for-
ward to continuing many of his
ideas at the station as well as im-
plementing some of my own.”

Summer Comes To Atlantic

Atlantic has signed Donna Summer and will release her album “Another Time And
Place” April 28. Shown at the label’s New York offices are (I-r) Atlantic Sr. VP/GM
Mark Schulman, President Doug Morris, Summer, manager Bruce Sudano, and

Atlantic Sr. VP Tunc Erim.
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Rothman Geffen’s Marketing Director

Six-year Geffen Records vet
Robin Rothman has been upped
from Director/Label Operations &
Assistant to the President to Direc-
tor of Marketing Services/Opera-
tions. In his new post he will over-
see the advertising, editorial, mer-
chandising, and graphic arts de-
partments, and continue to oversee
all scheduling and coordination of
marketing campaigns.

Geffen President Ed Rosenblatt
commented, “Robin’s contribution
to Geffen Records in the past six
years has been invaluable. During
that time we’ve grown from what
was primarily an A&R entity to a
full-service record company, and
his contributions have certainly
enhanced our development.”

Rothman said, “I'm pleased to
be given the added responsibility of
administrating these particular
areas, and am enthusiastic about
contributing to the growth and de-
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Robin Rothman

velopment of the departmental
structure of Geffen Records.”
Before joining Geffen Rothman
headed the West Coast office
of Starstream Communications,
which produced live and televised
talent search shows. He worked in
merchandising at Warner Bros.
Records from 1973-83, before which
he was at ABC Records for two

years.
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GM’s & GSM’s: Check out the examples

sent with this issue of R&R!

Incremental revenue. . .the best kind. Get added-value
collars from fast-food and other color-conscious accounts by offering
full-color coupons on the peel-off portion of your bumper stickers
ar window decals.

“When you illustrate food, it has to be in full-color, only color can
make my food appetizing in print. Would you =at a black and white
sandwich?’’ These are the words of Mike McDc¢nald, owner of several
Southern California Arby’s franchises.

Cheryl Letzkus of McDonald’s adds, *‘. . . redemption is at least
triple. The color and attractiveness of our coupon was integral to the
success of the promotion.”

If you haven't been getting your fair share of fast-food dollars, here’s
an opportunity. Call Communication Graphics now at 1-800-331-4438
ard ask your sales rep how to put color to work.

Communication Graphics is the only sticker/decal printer
apecializing in radio projects that can offer full-color on both sides
of your stickers.

Visit with Communication Graphics at the NAB and find out how
you can generate new dollars and promote your station at the same
time. Communication Graphics’ booth is just inside the frant entrance
of the radio exhibit area.

Lommunication
Graphics Inc

TOLL FREE I-800-331-4438 ¢ IN OK (918) 258-6502
PO.BOX 54110 o TULSA, OKLAHOMA 74155
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Memorial Day Weekend Roots Of The British
Invasion. Here are the songs that really started
the 3British Invasion! Members of the Beatles,
Rolling Stones and Animals go back to their
beginnings in the American rock & roll of
Chuck Berry, Carl Perkins, Buddy Holly and
Little Richard!

June 2-4 The Beatles . . . Beginnings. The
Beatles led the charge with ammo like “Love
Me Do,” “I Want To Hold Your Hand,” “She
Loves You” and “Please Please Me.” Relive
the excitement!

June 9-11 The Liverpool Scene. Featuring Gerry
& The Pacemakers, the Searchers, Billy J.
Kramer, Cilla Black and the legendary origi-
nal Badfinger.

June 16-18 The Rolling Stones . . . Begin-
nings. They were the “Bad Boys” of Rock &
Roll. But they sure made good music! From
“Not Fade Away,” to “Satisfaction,” and “Ruby
luesday.” The early classics are all here!

June 23-25 The London Scene. Hear the Yard-
birds, Small Faces, Manfred Mann, The Who,
Procol Harum and more from England’s big-
gest hometown.

June 30-July 2 The Animals. Eric Burdon re-
mzined true to his R&B roots even after he
werit to War. Maybe that’s why these Animals’
tracks are classics.

€ SUMMER TRE

July 7-9 The Midlands Scene. Manchester gave
us the Hollies, the Mindbenders, Freddy and
the Dreamers and everybody’s favorite relo-
cated Australians, the Bee Gees. From Bir-
mingham came The Moody Blues, Steve Win-
wood and the Spencer Davis Group.

July 14-16 The Kinks. From power chord begin-
nings to biting social satire, few bands were
more British . . . and at the same time more
universal.

July 21-July 23 The Beatles. The standard-
bearers throughout the Invasion. As John,
Paul, George and Ringo grew, so did popular
music. Here we follow them from the creative
peaks of “Sgt. Pepper” through the brilliant
“Let It Be”

July 28-30  British Invasion Ladies. Meet Mari-
anne Faithful, Dusty Springfield, Cilla Black,
Lulu, Petula Clark and more talented British
“birds.’

August 4-6 The Dave Clark Five. They were
“Glad All Over” when their early hits rivaled
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ISH ARE COMING...

the Beatles’ in popularity in the U.K. And Labor Day Weekend Gold Records of the Brit-

even gladder when they charted two dozen ish Invasion. To wrap it all up—the biggest

times in the U.S.! and best! Here are million selling singles and

. P gold albums by the Beatles, Rolling Stones,

Augsxst l”l‘-‘l‘3 The Hollies. On so‘ngs.hke ‘Bus ;’)on()van, the il{inks, the Animals, ,?he Who
Stop,” “Stop, Stop, Stop,” and “Carrie-Anne,” R e = Ly R
Graham Nash & Company had the tightest i :

and most distinctive harmonies of them all. All this summer Brittania rules the airwaves! For

4 station clearance information call United Stations
At 15.20  The FolkiScene. The British folk Programming Affiliate Relations in Washington,
scene inspired such artists as the Springfields D.C. at 703-276-2900 g
(featuring Dusty), Peter (Asher) and Gordon, il :
Chad and Jeremy and “the British Dylan,”
Donovan.

August 26-27 The Rolling Stones. Here’s the
music that transformed them from Bad Boys
to “The Greatest Rock And Roll Band In The
World” and beyond.
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CAPARIS, KOONIN HEAD UNIT

Coca-Cola Forms Entertainment
Marketing Department

Citing an already-heavy empha-
sis on entertainment-oriented pro-
motion, the Atlanta-based Coca-
Cola Co. has formed an entertain-
ment marketing unit under soft
drink division Coca-Cola USA.

“Entertainment marketing will
continue to play a prominent role in
our activities as we head into the
1990s,” said Coca-Cola USA VP/
Marketing Services James Patton.
“This unit was established to re-
view, recommend, and create
properties and contacts within the

R

entertainment industry which may
offer unique promotional opportun-
ities to the company and our cus-
tomers.”

The new unit will be jointly head-
ed by Directors/Entertainment
Marketing Peter Caparis and
Steve Koonin.

Patton noted Coke’s affiliations
with George Michael, Whitney
Houston, the Walt Disney Co.,
Hard Rock Cafe, and MTV as evi-
dence of its entertainment affilia-
tions over the last two years.

Personics Corp. has named
former BMG Music President/
CEO Elliot Goldman Chairman.
The company also announced that
its Personics System record store
music-taping service has signed an
agreement to add CBS Records
titles to its roster of available
songs, which already includes mu-
sic from WEA, Capitol-EMI, Poly-
Gram, MCA, and more than 40 oth-
er labels.

Personics Founder/President
Charles Garvin commented, ‘“The
leadership and energy that Elliot
Goldman has brought to our com-
pany, not to mention his credibility

s R R

Porter
Picked As
WMMJ PD

Paul Porter

WMMJ/Washington morning
man Paul Porter has been named
PD of the Black Oldies-oriented AC
station. Porter, who retains his on-
air duties, had been serving as in-
terim PD since the early March de-
parture of PD Sterling Scott.

“We're building from the ground
up,”’ said Porter. “We're going to
give adults a full-service station.
We'll be softer and more Oldies-
based than the Urbans.”

WMMJ co-owner Alfred Liggins
said, “Paul has proved to be a
knowledgeable, loyal, and hard-
working professional who under-
stands the direction in which own-
ership wants to take the station.”

Prior to joining WMM.J, Porter
spent six years as overnight host
at crosstown Urban powerhouse
WKYS. His programming experi-
ence includes a 1979-80 stint as
Asst. PD at WILD/Boston, follow-
ed by two years as MD at WCAS/
Boston.

Goldman Personics Chairman

R

Elliot Goldman
as an experienced and well-re-
spected music industry executive,
have been important reasons why
we have garnered the acceptance
we now have in the music indus-

Goldman, who joined Personics
as a board member/operating con-
sultant in 1987 and headed the com-
pany’s effort to secure music prod-
uct and support from labels, said,
“The overwhelmingly favorable
results achieved to date tell the
story of Personics coming of age.
Personics must now build on that
initial success ... continuing to
prove itself as an effective mar-
keting tool for the sale of prere-
corded product.”

Goldman previously served as
Administrative VP at CBS Rec-
ords, Exec. VP/GM at Arista Rec-
ords, and Sr. VP at Warner Com-
munications.

The first group of CBS selections
will enter the Personics catalog in
May, increasing the number of
songs in the system to more than
4000. Included will be cuts from all
music formats and 80 artists.

Roszman Adds
WGR PD Duties

WGR-AM & FM/Buffalo OM
Mike Roszman has taken on added
responsibilities as PD of the AM.
He succeeds Max Gibson, who has
left the Full-Service AC outlet.

Combo GM Charles Banta told
R&R, “Mike has been a loyal,
steadfast employee of these sta-
tions for about 20 years. He has an
astute, in-depth understanding of
the marketplace and is extremely
well-suited for this job. As OM, he
has responsibilities for FCC work
and administrative and manager-
ial duties that apply to both sta-
tions.

“We don’t have plans to dramat-
ically change the format on WGR
(AM),” Banta added. “We intend
to improve and polish what we
have. The station has a long history
— it was the first radio station in
Buffalo. It has, by far, the best AM
signal in the market. I hope to see
us improve upon the product.”

WGR (AM) finished in a tie for
13th 12+ in the winter Birch (1.7)
and was 12th (3.0) in the fall Ar-
bitron.

KEMX Sets
Kalusa As PD

Ray Kalusa has assumed the
programming duties at SMIN Star
Station affiliate KEMX/Salt Lake
City. Satellite programming airs
on the station 21 hours a day (9am-
6am).

Kalusa, who is also Asst. PD/MD
for KEMX's CHR sister KCPX,
said, ‘“This promotion is forcing
me to be a better time manager. I
do an all-request morning oldies
show on KEMX. Ideally, by
11:30am I have prepared ever-
thing necessary for the station, so
from then until about 5:30pm I'm
dealing with things connected with
KCPX. We're trying to reach as big
a 35+ audience as possible by pro-
viding just enough news and infor-
mation balanced with the right
music.”

Kalusa has been with KEMX &
KCPX for six years. Previously, he
worked for KKJQ/Ogden and
WNDU (U92)/South Bend.

KEMX registered a 0.3 in both
the winter Birch and fall Arbitron.

Wee Papa Girls At The Palace

Jive/RCA artists the Wee Papa Girls, whose album is titled “The Beat, The Rhyme,

¥ . -

The Noise,” are pictured backstage at the Palace in Los Angeles with label staf-
fers. Shown are (I-r) RCA VP Skip Miller, Wee Papa Girl Timmy Lawrence, RCA’s
Sharon White, Wee Papa Girl Sandra Lawrence, RCA’s Gary O'Neal, and RCA'’s

Joe Hecht.
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Only some of
the reasons why you
should talk to us

at the NAB.

SOLD
WJBO-WFMF
Baton Rouge, Louisiana,
to George Jenne*

FINANCED
$3,950,000 SENIOR
SECURED DEBT
has been arranged for
Edge Broadcasting
Company

SOLD

WITCB-FM
Columbia, South
Carolina, to Bloomington
Broadcasting
Corporation*

FINANCED
$2,500,000 SENIOR
SECURED DEBT
has been arranged for
RMS MEDIA
MANAGEMENT*

“subject to FCC approval

We're specialists in investment
banking, brokerage and financial
services for the broadcast industry.

At the NAB, visit our professionals:
Dennis Eckhout, Jay Goodwin, Tim
Menowsky, Kent Phillips, Don Russell,
Glenn Serafin, Lisa-Gaye Shearing,
Jeanette Tully, David Unger.

Television: Bally’s Las Vegas —

Suite 5910, 702/739-4111
Radio: Las Vegas Hilton —

Suite 1221, 702/732-5111

Call ahead for a confidential
appointment: 202/778-1400.

€

COMMUNICATIONS
EQUITY
ASSOCIATES
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BILL MOVES TO SENATE

Fairness Doctrine Opponents
Buoyed By Recent Support

Following a week in which their cause was champion-
ed by the nation’s newspaper editors and apparently sup-
ported by the President, opponents of the Fairness Doc-
trine are talking optimistically about blocking legislation
that would write the policy into law. But that legislation
continued to move forward on Tuesday (4/18) with the
Senate Commerce Committee’s voice vote to send its Fair-

ness bill to the full chamber.

“The situation certainly looks a
lot better than it did six months
ago,” said Radio-Television News
Directors Association President
Ernie Schultz. “I think there may
be a lot more opposition to the Doc-
trine than its supporters believe.”

Schultz’s upbeat view was
prompted in part by last week’s an-
nual meeting of the American Soci-
ety of Newspaper Editors, during
which President George Bush and
ASNE voiced varying degrees of
opposition to the Fairness Doc-
trine.

Bush Following
Reagan’s Lead?

Asked Wednesday (4/12) if he
would follow the lead of former
President Ronald Reagan by veto-
ing any Fairness legislation that
might reach his desk, Bush told the
assembled editors, ‘“Well, I don’t
want to indicate that a veto will be

o S

Ernie Schultz

S A N R e

““The situation certainly
looks a lot better than

it did six months ago.’’
—Ernie Schultz, RTNDA

R

FCC Adopts New AM
Interference Standards

Stations Given Five Years To Comply

Despite objections from some who believe the rules
will be financially burdensome to broadcasters, the FCC
last week adopted a new set of AM emissions rules design-
ed to reduce interference and increase sound quality on

the AM band.

Beginning June 30, 1990, AM sta-
tions will be required to meet the
National Radio Systems Commit-
tee’s NRSC-2 RF emissions stand-
ards, which were designed by an
industry panel to reduce second ad-
jacent channel interference. By
implementing tighter emissions
standards, the FCC hopes not only
to reduce interference but also to
spur receiver manufacturers to
produce AM radios with wider fre-
quency response. In an effort to
protect listeners from adjacent
channel interference, receiver
makers have gradually narrowed
the frequency response of their AM
radios, thus reducing their capaci-
ty for sound fidelity.

Boon To The Band

“This could be the biggest boon
to AM radio in years,” said Sus-
quehanna Radio VP/Engineering
Charles Morgan, who headed the
committee that developed the new
standard. “I firmly believe that
most manufacturers will bring bet-
ter quality radios to market within
a year or two.”

In adopting NRSC-2, the Com-
mission rejected the NRSC-1 stand-

ard, which reduces second co-
channel interference by controlling
transmitter input. The Commission
ruled against NRSC-1 on the belief
it is less effective than NRSC-2, can
be easily circumvented, and would
afford licensees less flexibility in
adjusting their audio processing
equipment.

NAB and several broadcasters
who filed comments with the Com-
mission endorsed adoption of
NRSC-1 because it is much less ex-
pensive for stations to implement.
Most stations can be equipped to
meet the NRSC-1 standards for
about $400 to $600 in transmitter
parts. NRSC-2, by comparison, will
cost stations either $1800 for a
“splatter monitor’’ or $20,000 for a
spectrum analyzer. According to
NAB, some 1000 AM stations al-
ready adhere to NRSC-1.

In recognition of the cost factor,
the FCC said those stations that ad-
here to NRSC-1 will be presumed to
be in compliance with the new
rules until June 1994, at which time
they will have to adopt the NRSC-2
standard.

necessary, but I will stand with the
previous position that I was a part
of in the last administration.”

The RTNDA immediately inter-
preted Bush’s answer to mean he
would veto a Fairness bill, and
issued a public statement com-
mending the President for that
stance. “Remember,” Schultz told
R&R, ““it only takes 34 votes to sus-
tain a veto in the Senate.”

A spokeswoman for Fairness op-
ponent Sen. Robert Packwood
(R-OR) also said the remark
should be taken as a veto prom-
ise. “If we get the veto, we’re fairly
confident we have the votes to sus-
tain it,” said the staffer.

But others were less certain
about what Bush’s statement real-
ly meant. NAB, which has main-
tained a low profile in the current
Fairness fight, said the President’s
remarks indicated he “did not wish
to prejudge what action Congress
or his Administration will take.” A
House aide who is close to the Fair-
ness battle said he found the Presi-
dent’s comment confusing. ‘It
wasn'’t exactly a clear statement,”
he said. “I don’t know what the hell
(Bush) meant.”

A spokesman for Rep. John
Dingell (D-MI), sponsor of the
House Fairness bill, said the con-
gressman had ‘“no response” to
Bush’s remark. Sen. Ernest Holl-
ings (D-SC), sponsor of the Senate
Fairness bill, did not comment di-
rectly on the President’s remarks.
But in a statement noting commit-
tee approval of his bill, Hollings re-
iterated his belief that the doctrine
does not chill broadcasters’ speech.

ASNE Opposes Codification

If Bush’s statement regarding
the doctrine was somewhat mud-
dy, the ASNE’s was unmistakably
clear. In his opening remarks, out-
going ASNE President and USA
Today Editorial Director John
Seigenthaler called the Fairness
Doctrine “nothing short of govern-
ment regulation of speech” and
urged his largely receptive audi-

*‘l will stand with the
previous position that |
was a part of in the last

administration.”’
—President George Bush

ence to oppose its codification. On
Saturday (4/15) the Washington
Post carried an anti-Fairness Doc-
trine editorial that said “a truly
free flow of ideas is one without the
US government playing program
manager or public affairs direc-
tor.”

“I think the newspapers realize,
particularly as they make use of
more electronic equipment, that
we're all in the same boat and they
can’t just say, ‘Hey, your end is
sinking,” ” said Schultz. “They
know there are people out there
who would like to see a right-of-
reply rule for newspapers.”

www._americanradiohistorv.com
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Sillerman-Group W Merger

Announcement Expected Soon

awyers and accountants are working overtime ham-

mering out the fine points of a $400 million merger of

Legacy Broadcasting with Group W Radio, and in-
siders now say the deal probably will be announced officially
next week.

New York radio tycoon Robert F.X. Sillerman jetted to Pittsburgh on
Monday (4/17) for talks with Westinghouse Electric Chalrman John
Maurus. insiders say the chemistry between the two was good, and Siller-
man came out with some cash and a minority stock position in a radio em-
pire to be worth in excess of $700 million. Group W execs can’t wait to get
their hands on Legacy’s prime FM properties — but they debunk specula-
tion of format changes.

“The idea that we'd buy the FMs and change the formats to all-News is
almost laughable,” scoffed one high-level Group W insider. “We're in-
terested in the Legacy formats to broaden out our company. (Group W
Radio Chairman) Dick Harris has made it ringingly clear that we have much
to learn from those stations, and he has no intention to lay down a Group W
coat on them. As for Sillerman, he certainly has the entrepreneurial germ —
and it could be exciting putting that into Group W."

Rumbles From The RAB Jungle

AB staffers are openly griping about the no-

nonsense management style of new RAB President

Warren Potash. About five employees have jumped
ship, photocopy machines are working overtime cranking
out resumes, and now an anonymous letter allegedly written
by 20 staffers has been mailed to the trade press.

The letter warns of “a mass exodus” of RAB employees and graphical-
ly describes the Texan as a foul-mouthed “farmer” who treats people “like
idiots or children,” and a penny-pinching "dictator with no vision.”

Potash said Tuesday (4/18) that he’s unfazed by the gripes, and hasn’t
read the letter and doesn’t plan to. “So I'm a tyrant,” he told R&R. “So I'm a
farmer. So what! Let me ask you, am | in as much trouble as (House
Speaker) Jim Wright? | don’t think so.”

Potash added that he hasn’t had any complaints from those who really
count — his bosses.

Schonbak Exits MVP,

Kadlec Forms New Consultancy

roker Ray Schonbak is leaving Media Venture Part-
ners effective May 1 “to pursue other broadcast in-
terests.” Based in the San Francisco office, the
former Metromedia Television executive has been with
MVP since it started operations 18 months ago.
"l just missed the operations end of the business and decided to get
back in it,” Schonbak told R&R. He’'s scouting for new opportunities.
Meanwhile, financial wizard Charles Kadlec is launching a new broad-
cast banking and consulting firm in affiliation with Communications Part-
ners Ltd. of Dallas. He'll split his time between offices in DC and Dallas.

FCC's John Kamp Becomes Junkyard Dog

CC Public Affairs Chief John Kamp has been named

the Commission’s first Inspector General in charge of

rooting out “waste, fraud, and abuse.” While many
broadcasters may feel those terms define the Commission
itself, Kamp says he doesn’t plan to shut the agency down
anytime soon.

Kamp’s mission is to protect the taxpayer by conducting audits and in-
vestigations to promote economy, efficiency, and effectiveness. Former
President Reagan used to call IGs “angry junkyard dogs,” but that’s a label
the congenial Kamp has a hard time accepting.

“I'm not sure what a junkyard dog is, but | guess | am one now,” Kamp
said. “The Chairman has told me to go at.the job without fear or favor — and
| plan to.”
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Z-ROCK’S HOT NUMBERS

IN JUST 60 DAYS ON-THE-AIR

2.7 21.4 1.4 12.1

IN JUST 30 DAYS ON-THE-AIR

558570 2450) .0 :-3.5

AND...

The Z-Rock poster.

It looks like we sound ... HOT!
Lee Abrams’ Z-Rock,

the 24 hour rock ‘n’ roll Superstation,
burning with the best mix of
Rock 'n’ Roll,

Amazing Jocks,

and Awesome Merchandising.

There’s a revolution
in radio happening now.

Z-Rock isn't only a format,
it's a business.

Want the Z-Rock Poster?
Call 1-800-527-4892.

Z-Rock delivers.
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Summer’s really comin’! And the surest sign is America’s uitimate Memcrial
Day oldies Special Solid Geld Summer Hits.

This year, host Bob Worthington will bring his Solid Gold Satirday Night béerd
of classic ’50s, ’60s & *70s rock & roll and grea= memories to his Sunmmer Place...your
staticn!

This all-new edition of Solid Gold Summer Hits is a real summer hit wawve,
feataring five Sclid Gold hoaurs of summer songs by Eddie Cocaran, Martha and
the ¥andellas, Jan & Dean, tae Lovin’ Spoonful, the Beach Boys. Jimmy Buffett and
many more summertime favorites!

Year after year, Solid Gold Summer Hits is the hot one in the summertime!
Reserve it for your market now! It’s avai able on a swap/exchange basis on disc to
stations in the top 175 Arbitron-rated metro markets. Call 1-800-225-3270.

STATIONS

New York Washington, D.C. Chicago  Detrait Dallas Los Angel3s London

AR e kool iatamsmemmac.

RADIO NEYWORKS
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TRANSACTIONS

Merv Moves On $39 Million

WKKU & WSSHIBoston
PRICE: $39 million

TERMS: Cash

BUYER: The Griffin Group, headed by
entertainer Merv Griffin. The company
recently announced plans to purchase
WHJJ & WHJY/Providence and
WVEZ-AM & FM/Louisvlile.

SELLER: Noble Broadcast Group,
owned by John Lynch. The company

*{%@oﬁ;;m TS

&
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Monday Medna Stations
PRICE: $10,000

TERMS: Foreclosure to settle debt de-
fault. Seller to provide buyer with prom-
issory note for minimum of $10,000
due in 18 months at 11% interest, up
to a maximum of $40,000 in the event
the stations are resold within 18 mon-
ths.

BUYER: Amercom Corp., principally
owned by Richard Hencley of Arden

KDRS & KLQZ/Paragould
PRICE: $450,000

TERMS: Escrow deposit $50,000, ad-
ditional $400,000 cash due at closing.
Seller to be permitted to barter
$10,000 worth of advertising for the
Ramada inn and other Nashville hotels
over two years.

BUYER: SAS Communications, own-
ed by John J. Shields, John W.
Shields, and James Adkins. The

TRANSACTIONS AT A GLANCE

Deals So Far in 1989:
$639,510,850

Total Stations Traded This Year: 363
This Week’s Action: $57,684,916
Total Stations Traded This Week: 24

Deal Of The Week:
® WKKU & WSSH/Boston $39 million "

® Group Deal: Monday Media Stations $10,000
® KXLV/Cambridge, MM

also owns WKCi & WAVH/New Haven,
WBAB-AM & FMiLong Island, KBEQ-
AM & FM/Kansas City, KBCO-AM &
FM/Danver, XTRA-AM & FM/San Di-
ego, WHME/Toledo, KMJM/St. Louis,
KYOK & KMJQ/Houston, and KMGI &
KiXl/Seattle.

Hills, MN.
SELLER: Monday Media Inc., owned
by W. Michael Dwyer.

KXLV/Cambridge, MN
FREQUENCY: 103.5 MHz
POWER: 3 kw at 300 feet
FORMAT: AC

WXCE/Amery, WI

Shields own KXRQ/Trumann, AR and
are applying to buy KSRB/Hardy, AR.
SELLER: KDRS Inc., owned by Tim-
othy Rand and Carol Herget.
FREQUENCY: 1490 kHz; 107.1 MHz
POWER: 1 kw; 1.9 kw at 410 feet
FORMAT: Country

FREQUENCY: 1510 kHz; 99.5 MHz
POWER: 50 kw; 32 kw at 603 feet
FORMAT: AC

ﬁm#«é«-k T

POWER: 5 kw
FORMAT: Country

WHTL/Whitehall, Wi
FREQUENCY: 102.3 MHz
POWER: 3 kw at 450 feet
FORMAT: Country

BROKER: Neil Rockoffand Joe Sitrick
of Blackburn & Co.

COMMENT: Noble purchased the FM
in September 1986 for $19.5 million,
and the AM in January 1987 for $3.7
million.

Denver Genesis-Sudbrink
AM Swap

PRICE: $2 million (approximate)
COMMENT: Genesis Broadcasting
has agreed to swap its suburban Den-

B T
FREQUENCY: 1260 kHz L LOIor ?%%? T

o o |

& WXCEIAmery, W1
& WHTL/Whitshall, W

# KDRS & KLOZ/Paragould, AR $450,000

® Danver Genesls-Sudbrink AM Swap $2 fhillion {approximéte)
& KIMiThormion (Denver), CO
® KRZNIEnglewood (Denver), CO

& WAVW-FM{Vero Beach, FL $4.65 milion

& WKLN & WGUYILincoln, ME $300,000

® WPTX & WMDM/Lexington Park, MD $1.2 milion

® KQHTICrookston, MN-Grand Forks, ND $507,500

® WSCM/Cablesklll, NY $207,416

® WMY JIEdinboro (Erie), PA $900,000

® WMFX/St. Andrews (Columbia), SC $5 million

® KQRO-AM & FM CPiCuero, TX $289,000

® WCVA & WCUL/Culpeper, VA $171,000

® KJRB & KEZE/Spokane, WA $3 million

Why traditional Old-School Brokers
don’t always deliver the highest price:

Old-School Brokers do not understand the complexity
of financing deals in today’s market. This produces
buyers who may be willing to pay, but unable to
finance, the highest price available in the market.
Purthermore Old-School Brokers often rely on old rela-
tionships for their pool of prospective buyers, which
may exclude the up and coming broadcast companies
willing to pay more.

Now there’s a way to achieve the bighest price for
your station. AMERICOM represents radio’s new breed
of professional brokerage and financing specialists.
AMERICOM is specialized by market segment, in touch
with America’s hottest buyers and highly trained in the
financing complexities that accompany today’s
transactions,

Bill Steding
Top - 25 Markets

Dan Gammon
Northeast and Central

Tom Gammon
Top - 100 Markets

Dave Burrill
Western United States

Top Prices ® Qualified Buyers
Call Us

AMERICOM

_*_

Paul Leonard
Sautheast

Radio’s New Breed of Professional Brokerage and Financing Specialists

1130 Connecticut Avenue, N.W. / Suite 500 / Washington, D.C. / 202-737-9000

ver AM property for a similar station
with higher power operated by Sud-
brink Broadcasting. In order to ac-
quire KJIM/Thornton, CO, Genesis will
pay $1.47 million in cash to Sudbrink
plus the assignment of the license to
KRZN/Englewood, CO. The FCC Ii-
cense is believed to be worth about
$500,000.

BROKER: Wiltiam B. Schutz Jr.

KJIM/Thornton (Denver)

BUYER: Genesis Broadcasting, a
wholly-owned subsidiary of the Booth
American Co., which is principally
owned by the John Booth family.
Booth owns WZPL/Indianapolis;
WZZP/South Bend, IN; WIOG/Bay Ci-
ty, Ml; WJILB/Detroit; WSGW/Sagin-
aw; WSAI & WWNK/Cincinnati;
WRMR & WLTF/Cleveland; and
WTOD & WKKOfToledo. Genesis

owns KMJl/Denver; KSMJ & KSFM/
Sacramento; KBTS/Killeen, TX; and
KONO & KITY/San Antonio.
SELLER: Sudbrink Broadcasting Co. of
Denver, headed by Robert Sudbrink
and Marion Sudbrink. They also own
WXTL/Jacksonvilie and two TV sta-
tions.

FREQUENCY: 760 kHz

POWER: 5 kw day/1 kw night; it has a
CP for 50 kw day operation.
FORMAT: Contemporary Christian

KRZN/Englewood, CO
BUYER: Sudbrink Broadcasting
SELLER: Genesis Broadcasting
FREQUENCY: 1150 kHz
POWER: 5 kw day/1 kw night
FORMAT: Gold

Continued on Page 16

dox & Associntes, Incorporated
it the NAB
us T Suite 450

pairs Hilton

Terminal Toaver
land, Chia
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TRANSACTIONS

Continued from Page 15
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WAVW-FM/Vero Beach

PRICE: $4.65 million

BUYER: Pillar Brighton Inc., owned by
William DuPont lil. He owns the Orlan-
do Magic franchise of the National
Basketball Association.

SELLER: Treasure Coast Radio Inc.,
owned by Charles Andromidis and
John Healy.

FREQUENCY: 105.5 MHz

POWER: 2.75 kw at 250 feet
FORMAT: Country

BROKER: Randy Jeffrey of Media
Venture Partners.

COMMENT: This station was sold in
January 1985 for $2.5 million.

_____ Maine

WKLN & WGUY/Lincoln
PRICE: $300,000

TERMS: Cash transaction

BUYER: Northland Communications
Corp., owned by Roger Parent Jr. of
Middleboro, MA.

SELLER: Con Brio Broadcasting Inc.,
owned by Edward and Carole Pickett.
They also own WHWB/Rutland, VT;
WHWB-FM/Port Henry, NY; and
WKLZ/Rutland, VT.

FREQUENCY: 1450 kHz; 99.3 MHz
POWER: 1 kw; 1.75 kw at 380 feet
FORMAT: Gold

COMMENT: This combo was sold in
July 1986 for $225,000.

WPTX & WMDM/

Lexington Park

PRICE: $1.2 million

TERMS: Cash

BUYER: Emmet Broadcasting Co.
Inc., owned by Greenville Emmet iil.
He also owns WAGE/Leesburg, VA.
SELLER: Sconnix Broadcasting, a
partnership of Randall Odeneal, Ted
Nixon, and Scott McQueen. The com-
pany also owns WIBC & WKLR/indian-
apolis; WMXJ/Miami-Ft. Lauderdale;
WHDH/Boston; WBMD & WQSR/Balti-
more; KFKF-AM & FM/Kansas City;
WMRZ & WLLR/Davenport, IA; and
WLNH-AM & FM/Laconia, NH.
FREQUENCY: 920 kHz; 97.7 MHz
POWER: 5 kw day/1 kw night; 3 kw at
300 feet

FORMAT: AC; CHR

BROKER: Kozacko-Horton Co.

i W&ﬂ'@--""’ﬂ‘ﬁ ;&f ..-a“u% e
'ﬁf: SRR SAE R RE z.r.-o:c ﬁf"ﬁ

KQHT/Crookstor, MN-
Grand Forks, ND

PRICE: $507,500

TERMS: Cash payment totalling
$420,000. Noncompete agreement
valued at $82,500 and payable over
ten years in equal monthly installments
of $687.50.

BUYER: CD Broadcasting Corp. of
Grand Forks, owned by Minneapolis
investors Cristopher Dahl and Russelt
Cowles Il. The company is the propos-
ed assignee of KRRZ & KZPR/Minot,
SD; KBHB & KRCS/Sturgis, SD; and
KJJQ & KKQQ/Volga SD. The com-
pany owns KKBJ-AM & FM/Bemidji,
MN and KLGR-AM & FM/Redwood
Falls, MN.

SELLER: KDEZ Inc., owned by Robert
Ingstad. He also owns KGFX-AM &
FM/Pierre, SD; KBUF & - KKJQ/Oi-
comb-Garden City, KS; KRRZ &
KZPR/Minot, ND; KKOA & KKPR/
Kearney, NE; and KDHL & KQCL/Fari-
bauit, MN.

FREQUENCY: 96.1 MHz

POWER: 100 kw at 415 feet
FORMAT: CHR

BROKER: Johnson Communications
Properties Inc.

T

CRIMBENE A
WSCMi/Cobleskill

PRICE: $207,416

TERMS: Cash

BUYER: B-BE Media Inc., owned by
Robert and Barbara Evans of Worces-
ter, NY.

- Thats

broadcast

Fact: With over $185 million in commitments, BayBank is ranked
in the top third of financial organizations in the country lending to the
broadcast industry. BayBank’s specialists stay tuned to the developments
that affect the communications business, providing financing to projects
in over sixty-five markets nationwide. And that’s just one of the exten-
sive range of corporate financial services we offer. Now that you know,

isn't it time you found out what we can do for you? Call our Communi- Bawank ®

”

cations Lending Group at (617) 556-6500.
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Member FDIC

SELLER: Bruce Lyons, who also owns
WXXK/Newport, NH and WACS/Cob-
leskill, NY. He is the permittee of
WSNAQ/Danwville, VT and is the propos-
ed assignee of WHWBIPort Henry,
NY.

FREQUENCY: 1190 kHz

POWER: 1 kw daytimer

FORMAT: AC

BROKER: Kozacko-Horton Co.

WMY J/Edinboro (Erie)

PRICE: $900,000

BUYER: WinCapp Broadcasting Inc.,
owned by Robert Winters.

SELLER: G-A-M Inc., owned by J.R.
McClure, John Meads, and Richard
Gaillard. McClure also owns interests
in WFAM/Augusta, GA; WMAX/Kent-
wood (Grand Rapids), Ml; and WMYY/
Schoharie, NY.

FREQUENCY: 97.9 MHz

POWER: 1.7 kw at feet

FORMAT: AC

BROKER: Ron Hickman of Hickman
Associates.

WMFX/St. Andrews (Colum-
bia)

PRICE: $5 million

BUYER: Baum Broadcasting, headed
by former Outlet and RKO Broad-
casting executive Dick Rakovan.
SELLER: Signature Broadcasting,
owned by Richard Oppenheimer.
FREQUENCY: 102.3 MHz

POWER: 3 kw at 322 feet

FORMAT: Gold

BROKER: Norman Fischer & Associ-
ates and Bernie Furhmann of Media-
cor.

COMMENT: This station was sold for
$1.2 million in September 1986.

KQRO-AM & FM CP/Cuero
PRICE: $289,000

TERMS: Stock sale. Buyer has paid
$10,000 cash for earnest money and
advanced up to $50,000 to sellers for
completing construction of the FM sta-
tion. Buyer to assume $129,000 real
estate note and provide ten-year prom-
issory note for $100,000 at ten per-
cent interest, payable in 120 equal
monthly payments of $1700 each.

BUYER: Rudy Perez of Victoria, TX.
SELLER: Cuero Broadcasting Inc.,
owned by Mary and Paul Dudeck.
FREQUENCY: 1600 kHz; 97.7 MHz
POWER: 500-watt daytimer; 3 kw at
296 feet

FORMAT: Country

WCVA & WCUL/Culpeper
PRICE: $171,000

TERMS: Asset sale. Escrow deposit
$50,000, balance due cash at closing.
Buyer is aiso acquiring accounts re-
ceivable at 85% of value at closing. Af-
ter receiving the purchase price at
closing, the seller is to set aside
$60,679 from the proceeds as an in-
come tax reserve for the seller's gain
on the sale. The seller then shall add
the balance of the purchase price, esti-
mated at $110,321, to the sum of its
regular unreserved cash account, pen-
sion-plan refund, and accounts receiv-
able at hand (estimated at $250,000).
The entire sum, estimated at
$360,321, shall be distributed to the
seller's shareholders as a ‘“special
partial-liquidating distribution.”

BUYER: Culpeper Media Inc., owned
by Otis Lee Burke, John Davies lil,
Willliam Cannon Jr., and Charles
Ryan.

SELLER: Culpeper Broadcasting
Corp., owned by Marvin Bates,
William Cannon Jr, and Charles
Ryan.

FREQUENCY: 1490 kHz; 103.1 MHz
POWER: 1 kw; 3 kw at 300 feet
FORMAT: AC; Country

wpiﬁ%@%ﬁﬁ@@%@v{_ s
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KJRB & KEZE/Spokane

PRICE: $3 million

BUYER: Apollo Radio Ltd., owned by
former RAB President Bill Stakelin and
former Viacom executives Terrence
Elkes, Kenneth Gorman, and George
Castell.

SELLER: Alexander Broadcasting
Co., owned by Lester Smith. The com-
pany also owns KXL-AM & FM/Port-
land; Broadcast Programming Inter-
national, a radio consulting and syndi-
cation firm; and Kaye-Smith Produc-
tions, a producer of corporate films
and television commercials.
FREQUENCY: 790 kHz; 105.7 MHz
POWER: 5 kw; 100 kw at 1910 feet
FORMAT: Gold; AOR

V S\t W\'\'.h
Las Ve

gas

MAHLMAN

COMPANY

T

Radio’s Blue-chip Broker

Bob Biernacki * Lou Faust ¢ Lucille Ferrara - Bob Mahlman
Bob Mahiman, Jr. - Nancy Mahiman - Alyce Scholz
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Announcing The Most Important
Change In Audience Research
Since The Inception Of
Arbitron Ratings
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The Arbitron Company

The tools have changed. And so has Arbitron.
Our new services give you information that
will enhance your station’s ratings. New ways
to help you sell. New ways to help you manage.
New ways to help you compete. Track
what local retailers are promoting
on the air, 1n the stores, through the
mail and in newspapers. Know which
P». products are the market movers to get
the ammunition you need for those
tough national sales calls. Keep an eye on where
the advertising dollars are going in your market.
Get your fair share of those spot dollars. How?

WhAAAM=RHRA I Cantatiolhistery-cora—
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© 1989 The Arbitron Company

With SAMI, the leading product tracking service.
Arbitron’s newest addition. And with the indus-
try standard for commercial monitoring, Broadcast
Advertisers Reports.

It all adds up to commitment. A renewed
commitment by The Arbitron Company
to offer you a full range of services. Infor-
mation that puts marketing in perspec-
tive. Information that works for you

SO you can increase your station

sales and profits.

ARBITRGN DS
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FCC Data Now At Your Fingertips

Two entrepreneurs who are cashing in on both the
broadcasting and electronic information boom are Washing-
tonians Tom and Randy Berry, whose Berry Best Services
currently operates three FCC-related databases. Founded
in 1981, Berry Best counts communications law firms,
brokers, broadcast group owners, single station operators,
telephone companies, and even larger database services

among its clientele.

“Broadcasting is a great business
to serve with a database,”. said
Randy, “because if someone in the
industry gets a piece of FCC infor-
mation from your database first,
they can act on it and come out
ahead of someone who didn't have
that information.”

Berry Best’s offerings include a
broadcast database, which con-
tains every station-related docu-
ment and decision made by the
Commission since 1984; a station
sales database, which is updated
daily and consists of information
gleaned from license transfer ap-
plications filed with the FCC; and an
electronic library that provides
users with access to every ruling,
decision, text, and press release
issued by the Commission almost
as soon as it's released.

The company also provides an in-
formation service tailored to individ-
ual station owners and managers.

“Zone Watch,"” as the $40-a-month
service IS known, supplies client
stations with copies of only those
FCC rulings and actions that pertain
to stations within a 60-mile radius.

Electronic FCC Library

The Berrys wound up in the data-
base business as the resuit of the
huge volume of low power televi-
sion applications that =tarted pour-
ing into the Cammisslon in 1981.
At the time Tom Berry was working
as a document researcher for out-
of-town broadcasters and law firms
that needed information from the
Commission. After months of strug-
gling with the FCC's less-than-
reliable system of entering LPTV
applications in a three-ring note-
book, Tom's entrepreneurial spirit
emerged.

4 said, 'There has to be a better
way to do this,”" recalled Tom.
“People | talked to said what i need-
ed was a computer.” Armed with

that advice and the notion that at
least a few people would be willing
to pay for a timely, accurate list of
fow power applications, the Berrys
bought a computer and began log-
ging each application as it arrived in
the FCC’s public reference room.
in three weeks they had an LPTV
list that was better than anything
available afrom the Commission. “it
sold like hotcakes,” said Tom. “Ev-
ery law firm in town that dealt with
low power snapped it up.”

When interest in LPTV faded in
1984, the Berrys abandoned that
database and began to focus on
broadcast and station sales pro-
jects. In 1988 Berry Best was
nearly wiped out by the Federal En-
ergy Regulatory Commission,
which launched its own electronic
information service just weeks be-
fore the Berrys were set to unveil a
similar database designed to supply
daily updates on Commission ac-
tions and rulings. Fortunately, the
Berrys were able to launch a new
project ~ the FCC library — on a
crash schedule. The library proved
extremely popular and turmned a
profit in just seven months. By com-
parison, the other two databases
took four years to climb out of the
red.

Stations Traded By Month 88/89
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Society

BANK

Communication

Skalls.

For more than 50 years, Society Bankers
have combined their knowledge of the
communications industry with the time,
attention and resources necessary to meet
your financing needs.

Discover howour skills and experience
can provide a complete financing package
for your venture.

Let’s discuss your situation in more
detail. Call (216) 689-5786.

Kenneth J. Keeler Craig A. Pearsall
Corporate Banking Officer Corporate Banking Representative
Charles P. Coon Kathleen M. Mayher

Vice President and Manager

Communications Lending
Cleveland, Ohio

Vice President

SOCIETY BANK

First Quarter Figures
Total Stations Traded Jan.-Mar. ’89: 275

® Combos: 61
®AMCPs: 5

® AM Stand-Alones: 76
®FM CPs: 13

® FM Stand-Alones: 59

$ By Month 88/89
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This Notice Provided as a matter of Record Only

SOLD

Adams Communications has acquired
KJET AM/KZOK FM
Seattle
KDKO AM/KHIH FM
Denver
KHBT AM/FM
Milwaukee
and:
Southwest Radio Las Vegas, Inc. has acquired
KLAQ FM
Las Vegas
From
Sterling Recreation Organization
Seller Represented by:

NF&KA

Norman Fischer & Assodiates, Inc.
Media Brok o Appraisals » M. Consult
1209 Parkway ® Austin, Texas 78703 * (512) 476-0457
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On
Positioning..

“The rep business has come full
circle in the last ten years. Noticeable
disparities among stations no longer exist
in many markets. The difference between
the second and sixth ranked station may
now be tenths of a rating point. In this
type of selling environment, your national
rep is more important than ever!

The salesperson enthusiastic in their
presentation and aggressive in their follow
through will win in most instances. These
qualities are what we look for and breed
in Durpetti & Associates salespeople. Our
growth has not come from quoting rates
on number one stations, but by pre-selling
and enthusiastically positioning the value
of our properties.

My belief is that a rep firm’s
responsibility is to obtain premium rates
for deserving stations. That means getting
the number six station on a three-station
buy. This feeling is shared by everyone at
Durpetti & Associates. Nothing less is
acceptable!”

Jay Kirchmaier
Regional Manager
Detroit Office

DURPETTIGASSOCIATES

A Commitment To Excellence

A AN INTEREP COMPANY

waww americanradiohistorv.com
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RADIO BUSINESS

EARLY 1989
SALES &
CLOSINGS!

WQEN/WAAX and
WELO/WZLQ. . . $ 9,200,000
ACOSTA BROADCASTING
CORPORATION. $ 7,799,079
WMKW-TV...... $ 7,000,000
WEKS-FM and
WAAF/WFTQ. . . $22,000,000*
WNSL/WQIS ....$ 2,950,000

WYGC-FM . ... .. $ 2,187,500

WIMT.TV. . . .. .. $ 1,625,000

WATM-TV ...... $ 3,300,000

WETO-TV ...... $ 2,100,000

TOTAL ........$58,161,579
* Exchange Value.

A discreet, intelligent brokerage
service with over $525,000,000
in radio/television mergers and
acquisitions.

CHARLESE. GIDDENS
BRIAN E. COBB
202-785-4333

RANDALL E. JEFFERY
407-295-2572

ELLIOT B. EVERS
RAYMOND J. SCHONBAK
415-391-4877

RADIO and TELEVISION BROKERAGE
FINANCING - APPRAISALS

MEDIA VENTURE
PARTNERS

WASHINGTON, DC
ORLANDO
SAN FRANCISCO

TELEPHONE SYSTEMS NEW REVENUE GENERATORS

Radio Stations Dialing For Dollars

As the radio marketplace battle for audience share
and revenues becomes tighter and tougher nationwide, an
increasing number of broadcasters are diversifying into
other information-related businesses to acquire new profit
centers. As KOAlI/Dallas VP/GM Gailya Silham noted,
“Alternate revenue sources are an increasingly important
source of revenue for radio stations.”

Interactive Phone Boom

Telephone-based audiotex infor-
mation systems seem like a nat-
ural for many broadcasters. Radio
stations have often generated addi-
tional revenue by operating con-
cert lines or weather lines — then
selling advertising that plays back
whenever listeners call up.. But
new telephone technologies offer
the chance to allow broadcasters to

generate revenues by delivering
value-enhancing services to ex-
isting on-the-air sponsors.

For instance, Silham’s station is
currently experimenting with an
interactive Plexar telephone de-
vice. Listeners can phone the sta-
tion with questions about sponsors
and make a direct connection to
place an order. For example,
KOAI has an arrangement with a

State-By-State Transactions
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local Domino’s Pizza franchisee. If
someone calls the station’s infor-
mation line and touches the right
button on his phone, information
about Domino’s can be called up.
And with another touch of a button,
the listener can be directly con-
nected with the pizzeria to order
dinner.

Other companies are experimen-
ting with recent advances in 900
telephone lines, which charge
callers a per-minute fee to receive
special information services. West-
wood One has established an audio-
tex division whose timing coin-
cided with the firm’s latest acquisi-
tion, KQLZ (Pirate Radio)/Los
Angeles. For $1 a minute, callers
dial a 900-line to hear the station’s
on-air broadcasts.

Last weekend (4/15) ABC Radio
Network also stepped into the in-
teractive phone technology arena
with the debut of its ‘“American
Top 40 Hitline” (a special 900
number). For $1.50 the first ininute
and 75 cents for each additional
minute, listeners can call “AT 40”
host Shadoe Stevens and hear ‘‘ex-
clusive and previously untold
stories about their favorite stars.”
The under-60-second reports are
changed weekly; among those
scheduled for the first and second
weeks were Bon Jovi, Madonna,
Guns N’ Roses, and Sheena
Easton.

e T e D e e AR
R e e R e

‘‘Alternate revenue
sources are an
increasingly important
source of revenue for

radio stations.’’
—Gailya Silham,
KOAIl/Denver

Weather Machine

One of the more imaginative
audiotex services is the Travel
Weather Machine, an invention of
KWOX/Woodward, OK and KALV/
Alva, OK staff weatherman Ran-
dall Bensch. The $2000 device, a
converted candy vending machine
with a touch-tone activated record-
ing machine inside, is being test
marketed at the Slapout Service
Station, a truck stop at a remote lo-
cation on US 260 in the Oklahoma
Panhandle.

For 25 cents, truckers can punch
a button and hear a 41-second
weather forecast for Oklahoma or
any of six neighboring states.
Bensch phones in updated fore-
casts several times a day, which
the machine records for playback.
Thus far, Bensch isn't selling ad-
vertising on the device — but that
could be around the corner.

“I thought it would be a good out-
let for travellers,” Bensch said. “It
hasn’t had a really great response,
but I think the location is partly re-
sponsible. The technology is work-
ing great, better than anything I
could hope for. I don’t have any
great ambitions for it, but I'd like
to try it in bigger markets such as
Oklahoma City within the next few
months.”
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Get

for the same dollars.

Compared to the competition, FirstCom gives
you twice as many CDs for the same price.

No wonder the DIGITAL All new music.
Production System gives you | This is not an existing collec-
the biggest diversity of pro- tion that’s been merely
duction styles! The selection ) dumped over from analog.
DIGITAL features over 3,500
tracks of all-new music
and FX, all recorded
and mastered exclu-
sively for compact

digital discs.

is enormous, because you
start off with 49
compact discs,
more than twice as
many as the nearest
competitor.

Over 40 writers for

real variety.

Lots of writers mean the
biggest diversity of produc-
tion styles. The selection is
enormous—broad as well as
deep. Because these are
Hollywood’s top talents: Clio,
Grammy and Oscar winners!

DIGITAL CHECKLIST
DIGITAL | OTHERS
Most Compact Discs Initially 49
Most 60 second Tracks 349
Most 30 second Tracks 417
Most Production Elements 417
Most Alternate Versions 348
Most Music Tracks Initially 1531
Most Supplemental Tracks 500
Digitally Recorded SFX on CD | 2000
Most Tracks 3500+
Most Composers 35
Most Variety / ' .
Newest Music /’
Most Complete /
Best Value /
Get a demo today.

Call 800-858-8880 (or collect
214-934-2222) and hear for
yourself. Because the proof is
in the demo.

P~

Y 4

FirstCom...First Again.
13747 Montfort Drive
Suite 220

Dallas, Texas 75240

FirstCom, A division of Jim Long Companies, Inc.

@, Distributed outside of the continental United States by Radio Express, 3575 Cahuenga Blvd. West, Suite 390, Los Angeles, CA 90068 U.S.A., 213-850-1003, TELEX 188679, FAX #213-874-7753

vy americanradiohistorv.com
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P resenting the greatest rock

~ events of a LIVE time!

P
*

from Monterey Pop fo Wood-

 stock—from Live Aid to Human Rights

Now! This is the first 4-Howr radia
special featuring the most unforget-
table tours of all time, seen through
the eyes of the superstars them-
%

YOUR LISTENERS ARE THERE

selves!

as the Beatles talk about their first
tour of America ... Géorge Harri-
son recalls the concert for Bangla-
desh ... and Paul McCartney relives

Wings Over Amarica.

Then it's off to the Soviet
Union with Billy Joel ... On to Eng-
land for the Who live at Leeds ...
And back in the U.S.A. with Sting on
the Amnesty International tour. I¥ll

be one whirlwind July 4th Weekend

GREAT CONCERT MEMORIES is

speciall

available on a swap/exchange basis
to stations in the top 170 Arbitron
rated metro markets. To reserve it

for your market call 703-276-2900.

New York
Washington, D.C. 3
Chicaga -

Detroil

Dallas

Les Angeles
Londoa

UNITED
STATIONS

RROGRAMNMING NETWORK


www.americanradiohistory.com

NAB PREVIEW '89

April21,1989 RaR»25

NAB Convention Highlights

The 1989 NAB Convention
includes nearly 100 working
sessions. Listed here are more
than three dozen events of par-
ticular interest to radio broad-
casters. Unless otherwise indi-
cated, room numbers refer to
rooms in the Convention Cen-
ter

Saturday, April 29

Radio Roundtables
Noon-1:45pm

Nine simultaneous drop-in ses-
sions designed to allow attendees
to talk face-to-face with experts on
a variety of radio subjects. Schedul-
ed topics: Doing Your Own Re-
search (Rm. M2), Analyzing Your
Ratings Book (Rm. M2), Ask the
Lawyer (Rm. L2), Ask the FCC
(Rm. L2), Sales Consultants (Rm.
R1), Broker Banter (Rm. L1), Pro-
gramming Power (Rm. R2), Hiring
Minority Employees (Rm. L3),

Daytimer Dialogue (Rm. M4).

Opening Ceremonies
2:30pm, Hilton Pavilion
Features annual State Of The In-
dustry Address by NAB President
Edward Fritts.

Sunday, April 30

Commissioners/
Congressional
Staff Breakfast

7:30-8:45am, Hilton Ballroom D

Commissioners James Quello
and Patricia Diaz Dennis join Con-
gressional staffers to discuss
broadcast policy and regulation.

Taxes & The Economy
9-10:15am, Rm L2 & 4
How broadcasting will be af-
fected by government efforts to
deal with the budget deficit.

Effective Management
Styles
9-10:15am, Rm. §2
Successful radio and TV GMs’
tips.

Reap Revenues In Small &
Medium Markets
9-10:15am, Rm. S1

Small and medium market opera-
tors discuss keys to success.

Cost Containment
10-11:45am, Rm. 82
How to determine, monitor, and
contain costs.

$60,000 In 60 Minutes
10-11:45am
Sales consultant Irwin Pollack
offers six ways to boost billing.
Programming Jo Win In
The New America
10-11:45am, Rm. R1
How successful PDs differentiate
their stations and build loyalty.

New Regulatory
Environment
10:30-11:45am, Rm. L1 & 3

Eight Congressmen’s insights on
future prospects for license renew-
al reform, AM stereo, and spectrum

integrity.

Radio Renewal: Is Your
Station Prepared?
Noon to 1:15pm, Rm. 82

Lawyers discuss how to avoid a
license chaillenge or petition to
deny

Serving Radio’s
Customers
Noon-1:15pm, Rm. M1

NewCity's Richard Ferguson
and Edens's Michael Osterhout
offer tips on taking care of custom-
ers, listeners, and employees.

Inventory Control

Noon-1:15pm, Rm. L2
“Maximize Your Return Per Com-

mercial.” An RAB workshop.

Getting A Slice
Of The European Pie
Noon-1:15pm, Rm. R1
How American businesses can
cash in on Europe’s new commer-
cial radio boom.

Who's That Knocking
At The Door?
1:30-2:45pm, Rm. L1
The changing demographics of
employment in broadcasting.

The GRP Trap/CPP Myth
1:30-2:45pm, Rm. S2
Experts from RAB, Arbitron, and
CBS explain how to convince ad-
vertisers that television buying
methods don't work well for radio.

Danger Lurks
in Morning Drive
1:30-2:45pm, Rm. M1
Potential legal pitfalls of morning
comedy.

Off The Books,
Into The Bank
1:30-2:45pm, Rm. L2
Proven strategies for reducing
credit risks and boosting profitabili-
ty.

Qualitative: '90s Road
To Success
3-4:15pm, Rm. R1
Where to find qualitative research
to help advertisers reach their goals
in today’s fragmented marketplace.

Buying: The Beginning
3-4:15pm, Rm. M1
Brokers, broadcasters, and finan-
ciers offers advice for first-time sta-
tion buyers.

Programming &
Production Showcase
3-50m, Rm. B1

Wine and cheese reception offer-
ing a chance o find out what's new
from dozens of programming and
production companies.

Monday, May 1

AM Alivel
9-10:15am, Rm. M1
New developments in AM tech-
nology, programming, and re-
search.

Campaigns & Elections
9-10am, Rm. L1 & 3
How will radio be affected by
Congress's desire to cut the cost of
political campaigns?

Imaging: The Total
Market Concept
9-10:15am, Rm. R1

Developing an effective overall
image for your station.

=T
Competition In The ’80s
10:15-11:15am, Rm. B1
Members of Congress discuss
the policy issues including satellite
transmission of programming.
FCC Radio Aliocations
10:30-11:45am, Rm. S1
Topics include FM translators,
AM band expansion, Class A FM
power hikes, and new technical
standards for AM.

The Profitability
Investigation .
10:30-11:45am, Rm. 82

How to determine whether a sta-
tion is a sound investment.

Community Service
As Revenue Producer
10:30-11:45am, Rm. L2
Cashing in on community ser-
vice.
Radio Luncheon
Noon, Hilton Pavilion
Radio Hall of Fame inductions of
sportscaster Red Barber and Span-
ish language pioneer Nathan Safir;
Best of the Best promotion awards.

Small Market Promotions
2:30-3:45pm, Rm. S1
Shoestring promotions that really
work.
Personnel Share-in
3pm, Rm. B1

Learn to avoid potentially costly
hiring/firing mistakes.

Tuesday, May 2

Tearing Down
Management Myths
9-10:15am, Rm. R1

How to prime a radio station for
excellence.
Spanish Radio
9-10:15am, Rm. L2
Why Spanish radio is a good op-
portunity for broadcasters and
lenders.

Advertising Lawful
Lotteries
9-10:15am, Rm. M1

Taking advantage of the new law
allowing broadcasters to carry lot-
tery ads.

Vendor Dollars
9-10:15am, Rm. S2
RAB offers tips on how to profit
from vendor programs.
New Thoughts
On Television
9-10:15am, Rm. D2
A talk with radio entrepreneurs
who have moved into TV owner-
ship.
Inside Sales
Promotion Agencies
10:30-11:45am, Rm. S2
An RAB session on how to work
with this new breed of marketing
firm.
Tax Issues
For Broadcasters
10:30-11:45am, Rm. L2
Recent rules changes and possi-

ble new taxes that might affect ra-
dio are covered

Ali-industry Luncheon
Noon-2pm, Hilton Pavilion
Keynote address by FCC Chair-
man Dennis Patrick.

State Of Radio Sales
For '80s
2:30-3:45pm, Hilton Bailroom E

New RAB President Warren Po-
tash surveys the future of radio ad
sales.

IS YOUR

STATION

GOING
PLACES?

The IDB booth at NAB is a great place

to go. You'll find the latest on how to get
your radio station going places! Then,
take a moment to get into the swing of
things on our driving range. There’s going
to be a lot of interesting and exciting
things happening at IDB’s booth this
year. Make sure that you're part of it.

BOOTH #A140 (outside)

N
hdbg

IDB COMMUNICATIONS

GROUP INC.

LIKE NAB!

wawn-amerteanradiohictory com
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Exhibit Hall Features New Products

Many new products designed for radio broadcasters
and listeners will be on the exhibit floor of this year’s NAB
convention in Las Vegas. Following are some of the items
that will be featured, along with phone numbers for more
information at the end of each listing.

1. Technics Professional

CD Player

Technics’s latest professional CD
player, the SL-P1300 (pictured), in-
corporates eight-times oversampl-
ing and four digital-to-analog con-
verters (two per channel) as well
as 18-bit technology — making it
one of the most advanced players
for a station’s control or production
room. The 18-bit, eight-times
(352.8kHz) oversampling filter
helps improve high frequency
phase and linearity accuracy for
more precise reproduction of the
harmonics which constitute the
timbre of musical instruments.
The digital and analog sections of
the player have separate power
supplies and circuit boards.
There’s two-speed search dial cue-
ing, allowing the user to cue for-

ward or backward in precise 0.1
second increments. The rocker
control moves the laser by one pit
track, and the pitch control allows
+/- 8%. There’s also a cue point
memory and numeric 10-key con-
trol. (201) 348-7000.

2. Ampex Low Print

Mastering Tape

Ampex has introduced what it
calls “the ultimate in low print
audio mastering tape,” the 478
(pictured). Although designed for
film and video post-production, the
478 is also being touted as an audio
mixdown medium for use where
low print is desired. A new high-
speed backcoating process pro-
vides exceptional packing, thus re-
ducing edge damage, pop strands,
and the need to slow-speed rewind.
(415) 367-3888.

Technics SL-P1300 18-bit, eight-times oversampling
professional CD player

Naturally lubricated
concave guides

gently position tape _
1o allow cartridge
machine 1o perform
critical guidance.

High-output, low-
noise, 100% laser-
inspected tape
delivers impressive
Jrequency response
and higher recording
levels for betier
signal-to-noise
performance.

Non-rotating hub
reduces wow and
Slunier; eliminates
annoving rotating
hub rarle and
minimizes stop cue
overshoot.

Adjustable cam 10
control tape loop for
maximum life.

e

T e

The SgarchCart 1 Cartridee

DISCOVER THE SEGRETS
A LONGER LI

Cover constructed of
polycarbonate mater-
ials for long-lasting,
break-resistant use.

No pressure pads 10
cause troublesome

- 1ape steering and

wear or induce
modulation noise.

Patented dynamic
tension control sys-
tem ensures proper

"= tape-10-head contact,

provides constant
1ape tension and
controls tape looping.

Tape exits from the
hub’s center instead
of wisting and
curling over the pack,
reducing edge stress
and debris 10
prolong life.

A broadcast cartridge that lasts longer isn't
worth much unless it delivers consistently hi
performance throughout its useful life. That’s
why the revolutionary design of the ScotchCart* 1l
cartridge is noticeably superior to other carts

It also sounds better because of 3M’s
extensive audio tape experience—over 40 years
of successful innovation.

Soif you measure a cart’s value by how much

trouble-free operation it provides in the long
run, talk to your professional audio dealer or local
3M sales office about the advantages of the
ScotchCart™ ! cartridge.

Or, if you'd like a tree sample, call International
Tapetronics, 3M Broadcasting and Related
Products Department at 800-447-0414.(In Alaska
or lllinois, call collect 309-828-1381.)

It’s no mystery why it performs better. Longer.

€ 1ma W Couoratan

See us at NAB Booth #3405

VAR americanradionisiory com

TimeLine Lynx Keyboard Control Unit

T

Sennheiser ENG-2003 diversity wireless microphone.

3. Lynx Editing

Control Unit

TimeLine has introduced the
Lynx Keyboard Control Unit (pic-
tured), a compact, sophisticated
device that synchronizes machines
for audio editing. Originally de-
signed for use with the Lynx Sys-
tem Supervisor and Time Code
modules, the stand alone Control
Unit provides programmable ma-
chine control for up to six tape ma-
chines or other devices in a produc-
tion room. (212) 431-0330.

4. Digital Production
Station

Stations wishing to move up to
digital production can inspect the
New England Digital Synclavier
3200 audio system (pictured). The
modular workstation features 16-
bit, 100kHz multi-rate sampling,
and 200-track sequencing. The unit
can also be used in SMPTE appli-
cations. The 3200 provides up to
32mb of RAM, 32 mono voices,
720mb of hard storage, and is con-
trolled by a customized Apple
Macintosh. Super-creative produc-
tion directors can plug in a MIDI
keyboard. (212) 255-8491.

Auditronics Mix-Minus

System

Auditronics will unveil the 1900
Mix-Minus system, the multiple-
foldback mix-minus device that al-
lows the originators of remote
feeds to hear a broadcast without
listening to feedback of them-
selves. Up to eight mix-minus out-
puts to eight different remotes can
be used at one time. The 1900 can
be interfaced with any control
board, is totally modular, and may
be field-upgraded. (901) 362-1350.

5. Sennheiser Remote
Mic System

Stations needing extra freedom
when conducting remotes can
check out the Sennheiser ENG-2003
(pictured). The origins of this
model were at the Seoul Olympics,
where NBC ordered 41 UHF sys-
tems. Because of the very small
frequency allocation the network
received in Korea, Sennheiser spe-
cially designed these units, which
allowed a minimum of ten chan-
nels of operation. Since NBC de-
manded the higher quality of diver-
sity reception, the company engi-
neered a shoulder bag which holds
both the receiver and the battery
pack; antennas were wired into the
shoulder harness. (203) 434-9190.
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C-QUAM is setting
the AM Stereo standard.

Get the message?

We said so last year . . . and the year before . . . and the year
before. And it’s still true! C-QUAM is setting the AM Stereo
standard the hard way — in the marketplace.

We can prove it. Just count the number of C-QUAM

Visit Motorola Booths
#1068-1270 at NAB

stations, receivers, IC's, plus equipment manufacturers and
countries committed to C-QUAM. The numbers tell the story.

‘89 in Las Vegas!

T
e L

¥ ity

You can stop

womrirtrg
about who'’s setting the
AM Stereo standard.

Some people wall think we're pretty bold making that
claim. You bet we are! Because we're confident. And
here’s why, when you modemize with CQUAM AM
Stereo, you can be confident too
® MORE STATIONS...Nearly 9 hmes more C-QUAM

stations worldwide than any other AM Stereo
system - over 600! And still growing

You be the
. d .
Stereo in “Serting the ot P10l that C.q

stry Standarg” M An

with more

stations world,, ded oo 700 C.QUAM
4Ny other AM S!ereols;.s(:{;m ‘o}:; AT
qrovnnqr

&M
CDSE:%%’_\VERS -Over 17 Myjj,o,
CQUANM LC3 shipbed (o dger And
's aiready i, more than gg
models marketeq by over
manufacture,y
e : NEW FEa
Homatic band widith ompr ES:
NG, low or mediip, meCch

8 MORE 14

Ormance!
COUNTRIES -3 Nations

v hav
their official Ap Sypres ﬁ;?.'i“,ﬁ‘

man
Y more are Currently testing

MOTOoROL 4

C-OUAN " SETTIG
T™E mousTRY STaANCARD

MOTOROLA

C-QUAM © SETTING THE INDUSTRY STANDARD

We Are. With C-QUAM® AM Stereo!

2nY othey A%y

Minars, technicaly, M
market 51, Stang,
the%b"ivse{d'd? Right  even blinds, " e ”“::vlz Milhon g{e)o T "12’?"”57';’ F World oy, g
station Cad oo Standard. S0y (h:é?ad- C QUAM u Sert, * 4 ! Manufacr, QUAM deegy Frowngt e than
Kravitz (colect) on g pendard & work at'yeur C QUaTturerg o 01" 10 date S hippey i,
M,
ﬁgm Hotling . gazy c..,.,,';:t;z iﬁ; ez o Provid;,
0554, ~Uapm St COmmyy,
4 ¢ fam, Syat, o
50 homrS. the g Slhcial o, o
* CQua 1e1e6 gyqpr 1N
M atem

from 5 .ol‘b Cadcag g,

YStom i S35 the on)y " @¥atlaby

0 70 g O than y,‘,:“ Ste,
L -ace; a0, 2oy,
[ Mode! 1400 Excirer olh,:"fnL ava o b,‘:’e‘anrg c Qua
St for
Model 1410 Monitor c For degi, 100 2y sty 21
S'feu: MaALh erhe Motorg,
TIVHZ ot

For more information, call Steve Kravitz (collect) at 312-576-0554. FAX 312-576-5479.

-QuA,

C-QUAM® IS A REGISTERED TRADEMARK OF MOTOROLA, INC.

Wi = arieanradinhictor . cam
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IDB Communications will intro-
duce and demonstrate its digital
audio link with British Telecom,
Inc. The new, permanent link pro-
vides superior quality audio for all
purposes and can be uplinked from
virtually any point via IDB’s inter-
national gateway points in Los An-
geles (control room pictured) or
Staten Island. (213) 870-9000.

The Bntlsh Marconi Internation-
al Marine Ltd. has unveiled a light-
weight INMARSAT satellite com-
munications system (pictured)
that can link up to the international
telephone network in less than 15

_minutes. The unit, designed for
broadcasters as an instant method
of audio news origination, features
a three-foot parabolic reflector
split into four folding segments, a
control board, power supplies, a
tone generator, and foldaway legs.
The system operates a full duplex
and can transmit data at 9600-
baud. (212) 752-8400.

Gentner Electronics, known in
radio circles for high-quality tele-
phone interface equipment, has re-
leased the EFT-3000 digital fre-
quency extender. The EFT-3000 de-
livers a 50-7500 kHz frequency re-
sponse using three standard tele-
phone lines, up to 5000 kHz on two
lines, or up to 3000 kHz on one line.
The unit’s two-way operation al-
lows for cueing of the remote site
via the lower frequency line. There
are built-in microphone and head-
set amplifiers and a front panel
Touch-Tone pad. (801) 975-7200.
"8 Tuneable SCA =~z

.r.l H§ 1_|

Dayton Radlo, via Allied Broad-
cast Equipment, has introduced a
complete line of SCA receivers for
FM broadcasters and their cus-
tomers. Unlike most SCA re-
ceivers, Dayton’s new line has
switches to control the frequencies
received. This alleviates the need
to replace bad crystals, or a unit
where the customer’s frequency
needs have changed. (317) 962-8596.
w}'ﬁ w-;"i!-? T
By ._'” .,Me,\:_gﬂ-}qv S i v

International ’Ihpetromcs Cor-
poration/3M will introduce its
Audio Switcher (pictured), which
will significantly reduce the need
for patchbays and distribution
amplifiers in radio station master
control rooms, The Audio Switcher
eliminates the need to patch in out-
side remotes, satellite feeds, net-
work sources, and such with one
electronic control unit that can
send the sources to any control
room. Units begin in size with 16-in
by 16-out mono configurations.
Halve that for stereo use. (612)
733-9073.

e ‘&ﬁ e A m’!ﬁ’——e

Century 21 Programming has
expanded its HitDiscs hit-of-the-

Gentner EFT-3000 Digital Frequency Extender

Dayton Radio-Allied Broadcast Equipment
SCA tuner/receiver.

RCS Master Control Paperless Studio

3M Audio Switcher

Koss Pro 4AA headphones

WWAW-arRefreanraciohtstory-com

week radio station service to two
discs, as AOR and Urban are add-
ed to the mix. Cwrrent customers
will get the added service at no ex-
tra charge. Additionally, the com-
pany’s GoldDiscs gold library has
been expanded. (800) 937-2100.

SongTracker Software

Software company Broadcast In-
dustry Software has released its
first product, SongIracker. The
product combines information
from retail sales, national charts,
and listener requests to provide a
localized playlist. (505) 823-9756.
T i = s e = e B LI

Radlo Computmg Servnces

(RCS) has unveiled a high-tech,
one-source view of the broadcast
day on Master Control (pictured).
Touted as the paperless studio,
Master Control maintains the mu-
sic log, commercial log, live copy
and tags, jingles, promos, news,
and other copy right on the screen.
DJs can keep a real-time watch on
the broadcast day’s events. With
Master Control’s Live Assist op-
tion, they can cue up any type of
playback unit; start, switch, and
mix audio sources; and audition
upcoming segues while something
else is on—alr (914) 723—8567

For radio production rooms with

advanced MIDI applications,

Aphex Systems Ltd. has the Feel

Factory 850, which it calls the

first algorithmic feel composer.
The Feel Factory allows the user to
manipulate MIDI timing and ve-
locity information from an existing
sequence or drum machine pat-

tern. A musician can assign a track

containing one instrument or group
of instruments to one of eight
faders, and move them forward or
backward in time while listening to
a song. In this manner, the feel of
the music can be mixed as easily
as mixing volume or EQ. (818)
765-2212

Broadcasters mterested in ex-
panding their base of in-car listen-
ing will be interested in new devel-
opments from Broadcast Technolo-
gy Partners FMX Stereo. The firm
reports that JVC and Alpine ex-
pressed interest in helping broad-
casters pay for an FMX Stereo
Generator as part of a promotional
arrangement in the new technolo-
gy, in the hopes that it will become
the new worldwide standard in FM
stereo broadcasting. Pictured is
JVC pull-out car stereo model
(203) 622-2804.
@ =

oo
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After years of dormancy, Koss
has reintroduced its very popular
Pro 4AA headphones, which were a
favorite of DJs during the '70s. Be-
cause of its high-powered 1-inch
driver that protected itself against
severe overloads, the Pro 4AA was
able to reproduce a frequency
range of 10-22,000 kHz with min-
imal distortion at very high levels.
Koss said its 1000 Pro 4AA reissues
will come with a special two-year
warranty and serial number. (414)
964-5000.
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[ts a smash!

NEW RELEASE

This 1s what you call ‘breaking through the clutter’!
Introducing "SMASH” from Rosler Creative.

A TV campaign certain to separate you from the competition.

SMASH is a new series of
10-second vignettes produced
by Rosler Creative which
present side-by-side compari-
sons between your station
and the competition.
Here’s what SMASH commu-
nicates:
No repeats.
As subtle as an industrial
press, SMASH positions you
as the station with less repeti-
tlon and a no-repeat
i ﬂarantee

- ss talk.

} While other stations
B ‘vak yak, talk talk,

and blah blah’,

SMASH identifies
' you as the station
. with no talk (or less
' talk or 50 minutes
of music).

More music variety.
“Other stations play a
tune...we play a ton!”

That’s the message SMASH
delivers for you.

i

{ :10s.

More cash
giveaways.
SMASH makes the
other stations look
like ‘small change’,
while positioning
your station as

‘big bucks’.
Smashisa ‘
30-second spot...and a
10-second campaign.
You can mix and match
SMASH vignettes anyway you
like. And for a cost-effective
media buy, follow-up with the

i

To make a smash
in your market, call
800-858-8880 today!

=

FirstCom...First Again.
13747 Montfort Drive
Suite 220

Dallas, Texas 75240

FirstCom, A division of Jim Long Companies, Inc.
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A CERTIFIABLE HIT!

ROD

STEWART

“CRALZY

ABOUT

HER”

THE MEW SIMGLE

PRODUCED BY ROD STEWART,
ANDY TAYLOR & BERNARD EDWARDS

FROM THE ALBUM OUT OF ORDER

LGEMENT: ARNOLD STIEFEL AND RANDY F
OR STIEFEL PHILLIPS ENTERTAINME!

@

© 1989 WARNER B3ROS. RECORDS INC.
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VOA EUROPE DIRECTOR INTERVIEWED

Scott Brings America
To European Radio

new era of global
broadcasting is dawn-
ing for entrepreneurs.
In Europe, where only govern-
ment-controlled media has
been allowed for decades, pri-
vate commercial broadcasting
is finally taking off — with a
helping hand from Uncle Sam.

Headquartered in Munich, American
broadcaster Frank Scott is pioneering
what may become the first global rock
'n’ roll radio network: Voice of America
Europe, which he oversees as Direc-
tor. Unlike the US government’s tradi-
tional VOA shortwave programming of
news and information, VOA Europe is
an innovative, 24-hour American-style
CHR radio service aimed at European
audiences. Originating from Washing-
ton, DC studios, programming is trans-
mitted in stereo via satellite to scores of
new privately-owned FM stations and
cable systems across Europe. During a
recent visit back home, the former
NBC Radio executive outlined interna-
tional broadcasting’'s new cutting edge
to R&R Washington Bureau Chief Pat
Clawson.

R&R: How did the concept of
VOA Europe come about?

FS: Because of budget cutting,
VOA broadcasts to Europe and
places like Japan, Australia, and
New Zealand ended for the most
part back in the ’50s. During the
Carter Administration, it became
obvious to Foreign Service officers
abroad that America was losing in-
fluence with the ‘‘successor gener-
ation” — people who don’t remem-
ber WWIL It was decided to re-
store broadcasting to Europe as a
first step.

‘“‘What we constantly
heard from young
people ... was that
they’d like to hear an
American-style radio
station. That always
blew my mind, because
most of them had never
heard an American
radio station.”’

The concept was funded in the
early days of the Reagan Adminis-
tration, and I was asked to come
from NBC to reinstate broadcast-
ing to Western Europe. Congress
agreed to fund a massive market-
ing research study to decide what
to broadcast and how to format it.
That study became the blueprint

Frank Scott

for VOA Europe. We arrived at
modern music as the main hook for
the network, and combined CHR
with a full-service format.

On October 15, 1985 we went on
the air. Qur signals now reach
about 20 million people, at a cost of
less than $3 million this year. It'sa
very inexpensive investment, and
we are getting a huge payback for
it through positive PR for America.
It has great rewards, and it will
have even greater rewards as
more free broadcasting opens up in
Europe.

R&R: What did the research
show you about broadcasting
American-style radio program-
ming overseas?

FS: It showed us it could be done
— specifically, it showed us it could
be done ih English. We discovered
that 4% of Western Europeans
can understand English well
enough to listen to it on the radio.
That ranges from a low of about
20% in Spain to a high of about 80%
in Norway. The younger the ‘“Suc-
cessor Generation,” the higher the
figure. We estimate that by the
year 2000 we’ll reach about 70% of
the Europeans.

One of the things we did in our
focus groups was to literally have
people design their own radio sta-
tion. It was surprising, but what we
constantly heard from young peo-
ple — under 25 for the most part —
was that they’d like to hear an
American-style radio station. That
always blew my mind, because
most of them had never heard an
American radio station, so how did
they know? But they pointed to
Casey Kasem’s amazing stardom
all over Europe to prove they did
know what they were talking
about. .

R&R: What does it take to make
American-style programming ap-
pealing to young Europeans?

FS: Young people in Europe are
similar in many ways to their US
counterparts, but are much more
politically active. For example,
young Europeans love issue-
oriented telephone talk shows,
especially on subjects like East-

West relations, ecology, and things
like that. We were stunned at one
statistic in England: the age group
that liked telephone talk program-
ming the most — and it was 51% of
them — was 14-15-year-olds.

On the other hand, we didn’t find
a large number of older people
there who want to listen to aTalk
station. In the US, you almost have
to be certifiably over 65 years old to
listen to aTalk station. It’s almost a
flip-flop. So we run a CHR station
with an awful lot of news.

R&R: How are private broad-

casters in Europe able to use the

network?

FS: We can’t sell VOA Europe as
a network, because we’re not in the
commercial broadcasting busi-
ness, but we do provide the pro-
gramming free to the stations. We
designed the network with “win-
dows” so affiliates could broadcast
local information and sell commer-
cials.

The stations have formed an af-
filiates asscciation which also acts
as a sales arm. They go out and sell
the stations as a group and take
care of the distribution, money,
and the affidavits that the spots
ran. We facilitate it by feeding the
commercials from Washington
within the local windows for which
they were sold.

R&R: What’s the spot rate on
this network?

FS: At the moment it is only

.about $1000 tops for a 30-second

spot, but it is rising rapidly. They
usually don’t sell 60s in Europe;
they sell a lot of 45-second, 30-
second, and 15-second commer-
cials. In quite a few stations and
groups in Europe they actually sell
commercial time by the second.

R&R: What do you get for $1000?

FS: Right now you’re buying 74
major areas of Europe, 14 coun-
tries; not total countries, but we
have affiliates in those countries.
We're carried on private radio sta-
tions and cable systems. In
Europe, cable radio is a big, separ-
ate entity from TV. The sad part is
— and to American broadcasters
it’s a mind-blowing thing — there
just isn’t any uniform audience re-
search. There’s no Arbitron. The
research is fine in Great Britain,
but elsewhere in Europe it’s very
spotty, very unpredictable, and,
quite frankly, probably biased
most of the time. For example, in
Italy a survey is taken maybe
every three years. That is a major
problem from the standpoint of
buying time.

We have our own AM transmitter
in Munich which. is very clear —
it’s 300,000 watts at 1197 kHz. We
know that during winter evenings
the signal is heard in the outskirts
of London, and from the northern
reaches of Scandinavia well down
into Italy and the Riviera. Esti-
mating with certainty how many
people that station reaches is very
difficult. We currently estimate

“‘Our signals now reach about 20 million people,
at a cost of less than $3 million this year. It’s a
very inexpensive investment, and we are getting
a huge payback for it through positive PR for

America.”’

about five million, but that’s ridicu-
lous, because the greater Munich
area alone is five million. One
could probably say the station has
25 million potential listeners, but
we are a little leery about making
any such claims so we underesti-
mate.

R&R: You'd have a terrific prob-
lem in the US getting an agency
to buy any station if they didn’t
know whom it was reaching. How
in the world are broadcasters able
to sell radio in Europe?

FS: With great difficulty. But it’s
done and it’s rapidly expanding.
Some people in England recently
told me that radio advertising
dollars were up about 27% last
year. That’s a huge jump.

In the near future Pan-European
buys are going to be constant, but
some problems do have to be work-
ed out. In many ways it’s a very
small commercial radio operation
and a pioneering venture. Euro-
pean radio has not progressed as

far as we were in 1945 when it -

comes to the mechanics of selling
it. The British are far more ad-
vanced than the other European
countries in these things; they
have well-organized radio rep
firms and a well-organized rating
system.

R

‘““‘About 75% of
Europeans think the
typical American father
figure is J.R. Ewing of
‘Dallas.’ | don’t know
whether you want most
of Europe thinking that
about America, but |
don’t.”’

i

R&R: Who is buying radio ad-
vertising in Europe?

FS: On a local basis, an awful lot
of American companies are buying
radio: Coca-Cola, Pepsi-Cola, Bur-
ger King, McDonalds, American
Express, TWA, and Pan Am. Real-
ly small advertisers that local sta-
tions in the US live off of are not in-
to it yet. Advertising agency people
in Europe tell me they really suffer
from lack of availabilities in both
radio and television, and are very
anxious to help private broad-
casting develop.

R&R: Why does VOA Europe
give its broadcast signal away free
of charge to European broadcast-
ers? What'’s in it for America?

FS: The information packages in
our programming are dispelling
many misperceptions about the
US. Our news is important to get
out over there, because we get our
brains beaten out in disinforma-
tion. We found in our research that
about 75% of Europeans think the

AL oo oriea o dinhictary -celn

typical American father figure is
J.R. Ewing of “Dallas.” T don’t
know whether you want most of
Europe thinking that about Ameri-
ca, but I don’t.

We humanize America for them.
We tell stories about peoplée who
have connections to the ‘“old coun-
try,” such as the citizens of
Prague, Nebraska, which has a
Czech festival every year. We tell
them about everyday Americans
and how they live so they see we
don’t all drive Cadillacs, wear big
white hats and cowboy boots with
spurs, cheat on our wives, beat up
people, and so forth.

R&R: Is the programiniii on
VOA Europe straight stuff, or is it
American propaganda?

FS: It’s absolutely straight stuff.
The bad goes with the good. We're
probably the only news organiza-
tion in the world that breaks the
law if it doesn’t give balanced,
thorough, accurate, complete news
— whether it’s good for the United
States or not. That’s part of the
VOA charter.

R&R: Where are there emerging
commercial opportunities in
Europe for US broadcasters?

FS: There’s a lot of opportunity
overseas now. The British govern-
ment is considering adding hun-
dreds of new commercial radio sta-
tions. In Italy, they don’t even
know how many FM stations there
are — estimates range all the way
from 5000 to 9000, but I think the
honest figure is probably around
7000. The bottom line is that cam-
mercial broadcasting is exploding
in Europe.

There’s a lot of opportunity al-
ready there for syndication of
American programs. ‘‘American
Top 40" is very big all over Western
Europe. ‘““‘American Country
Countdown” is there. There is
great demand for these programs,
but frankly it’s small potatoes com-
pared to what it is going fo be by
1992. That’s when Europe normal-
izes economic relations between
countries and becomes wide open
to free broadcasting.

Regarding station ownership, in
some countries there are absolute
limits on foreign ownership and in
others there are limits that could
be gotten around. Some countries
say a majority of a station must be
owned by a native of that country.
In some situations it’s relatively
easy to form a company and have a
few national partners, but basical-
ly the company is owned by people
from other countries. I don’t know
how many non-Frenchmen own
stations in France, but I had a gov-
ernment official there say to me
one time, with a wink, “This is a
very free country, anybody car
own a radio station.” I think that’s
technically true. How hard it would
be to get the approval of the
French version of the FCC, I don’
know.
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“WE HAD A BIG PROBLEM

AOR-type format. We did research but it didn't seem to
be enough.

JOINT COMMUNICATIONS
PROPELLED US TO NUMBER ONE

The consuiting team dug up some very important facts.
Theri, they turned the facts into a winning strategy
incorporating music, talent and marketing. We became
the highest rated Classic Rock station in America in one
book!”’

If you have problems like this, call, write
or fax and we’ll help you solve them.

FREE OFFER:

We’'ll send you three months of our
exclusive Media Monitor, filled with
promotions, trends, Steve Young’s and
John Parikhal’s latest findings.

In Canada, call (416) 593-1136.

Or Write:
Joint Communications
Jon Sinton
1311 Johnson Ferry Road, Suite 252
Atianta, GA 30068

Fax: (404) 971-5349

JJ JOINT

[ — e ——

COMMUNICATIONS
CORP.

The competition was fierce. Two stations were already on an

SHARE IS NO JOKE.”

Mark O'Brien, General Manager, KTGL/Lincoln

OVERVIEW

EMENT

How Salespeople See Themselves

alespeople talk too much.

They over-promise, and they

fail to follow through on pro-
jects.

While the above criticisms may
sound familiar — and harsh — they
come not from clients, but from
salespeople themselves (via a na-
tionwide survey of 255, 10-year
sales veterans by the NYC-based
management consulting firm Com-
munispond).

Interestingly, a majority of the
respondents — aged 31 to 45, and
representing a cross-section of in-
dustries — rated their own sales
performance as “good” or ‘“ex-
cellent.”” Furthermore, most said
that good salespeople are “made,”
not ‘‘born.”’ Half of those surveyed
noted that they’d had formal sales
training, and nearly the same
amount said that they’d studied
marketing while in college.

What Worries Salespeople?

The respondents listed such de-
mons as “handling objections,”
“asking the right questions,” and
“making presentations” as their
biggest worries during sales calls.
However, with a current average
of five sales calls per week, sales-
people are making more calls this
year than last. And, according to
the survey, three out of five sales
calls are successful for a majority
of salespeople.

Half of the surveyed salesfolk
claimed to “‘detest” making cold
calls, while the others said that do-
ing paperwork and filling out ex-
pense accounts were their least
favorite tasks. In spite of these feel-

o iR

Ameficans
Keeping Jobs
Longer

espite rumors to the con-
D trary, US workers are

staying with their chosen
occupations longer these days. Ac-
cording to the Bureau of Labor
Statistics, 43% of men and 30% of
women have logged at least ten
years at their current occupation.
(More than half the work force
aged 40 and over have been at their
current places of work for at least
ten years as well.)

Furthermore, the occupational
tenure of all Americans is increas-
ing — from a median time of 5.7
years in 1983 to 6.6 in 1987.

Why We Stay On The Job

The growing number of positions
that require higher education is
one reason for the rise in tenure.
College-educated workers who fill
these jobs not only have more of an
increased attachment to their jobs
than their less educated peers
(aged 35 and older), but also their
tenure increases directly with the
years of college completed.

Other reasons for extended stays
include the general aging of the en-
tire work force, and because
women are less likely to end their
careers after having children.

wivvr=americanrachohistorvcom

grutives,

chart below.

19%
6-8 hours

Sales Execs: Workin’ Weekends
ofe than three-gquarters (T8%) of salespeople do business on the

weekends, with 0% of them working from two o five hours each,
according fo a recent national survey of more than 1400 sales ex-

For a closar ook gt the nismbar of weekend hours workied (and the
percentages of salespeople working those hours), pleasa chack the pe-

22%
Less than 2 hours

Source: Sales Consultants int

S %

WOR/NY Radio Remote Goes

50%
2-5 hours

ings, nearly all the respondents
said they write follow-up lefters,
and that building customer rela-
tionships is their chief concern.

For a lock at how these sales
practices and pratfalls affect a
salesperson’s weekend, consult the
adjoining chart.

%

‘Round The World In Ten Days

broadcasting first, Talk-for-
matted WOR/New York re-
cently sent morning driver John R.
Gambling trotting around the globe
for a ten-day series of live remotes
originating from a different exotic
world-locale each morning.
Beginning the audio odyssey
with a transmission from Amster-
dam on April 10, the worldly an-
nouncer — and a pair of lucky lis-
teners — moved on to London, Mu-

In what’s believed to be a

nich, Berlin, Bahrain, Kuala Lum-
pur, Singapore, Hong Kong, and
Seoul before ending their journey
in Tokyo on April 21.

The “World Class Adventure”
promotion was featured as part of
the station’s long-running “Ram-
bling With Gamblings” morning
program (a show Gambling does
with his father John A. Gambling),
and was presented in conjunction
with United Airlines, British Air-
ways and Holiday Inns.

Broadcasting Society, Alpha
Epsilon Rho, 47th National Con-
vention. Riviera Hotel. Las Veg-
as, NV

® April 29 - May 2 — NAB 67th
Annual Convention. Las Vegas
Convention Center. Las Vegas,
NV

©® May 3-4 — CMA Board Meet-
ing. Amsterdam Hilton. Amster-
dam_ Holland.

©® May 10-12 — Joint Communi-
cations Convention '89. Stouf-
fer Waverly. Atianta, GA.

® May 10-14 — National Asso-
ciation Of Independent Record
Distributers & Manufacturers.
Wyndham-Franklin Plaza Hotel.
Philadeiphia, PA.

®May 11-15 — American
Women In Radio & Television
38th Annual Convention. Wal-
dorf-Astoria. New York, NY.

?; ® April 19-23 — National
&
g

oMay 1820 — T.J. Martell
Foundation's Charity Weekend.
Los Angeles, CA.

® May 23 — BMI Pop Awards
Regent Beverly Wilshire Hotel
Los Angeles, CA.

®May 24 — BMI Motion Pic-
ture/Television Awards. Regent
Beverly Wiishire Hotel. Los An-
geles, CA.

® June 511 — 18th Interna-
tional Country Music Fan Fair.
Tennessee State Fairgrounds
Nashville, TN

® june 12-13 — 24th Burns
Media Radio Studies Seminar
Westin Hotel, Atianta, GA

??é
%

@ June 17-23 — 1989 NAB Ex-
ecutive Management Develop-
ment Seminar. University Of
Notre Dame. Notre Dame, IN

12 1N CENTURY CITY""
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If he’s coaching more
than one team, who does
he really want fo win?

i

e
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If your coach is advising more than one team,
you have every right to wonder, “Who’s getting the
best advice?”

That’s why, at Emmis Research, we only coach
one radio station per market.

Other research companies play the field — they’ll
root for a station in every format. That way, no
matter who wins, their bases are covered.

At Emmis, we believe in forming partnerships.
Lasting partnerships. Exclusive partnerships. So
that way, there’s only one way that we can win —
if you win.

EMMIS RESEARCH

To put the Emmis Success Formula to work for you, call Emmis Research, 317-630-2828.
Or write to: Emmis Research, 1099 N. Meridian, Suite 250, Indianapolis, 1N 46204, Attn: Jon Horton

o S S — WMAAML ameticantadiohistansconm o . _ ‘J e
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‘Rolling Stone’ Owner To Buy Rest of ‘US’ Magazine

‘Nat’l Enquirer,” ‘Weekly World News’ Sold For $412.5 Million

Ithough jocks who pilfer on-
air patter from check-out
line staples will probably
never notice the difference,
Straight Arrow Publishers Inc. —
owners of Rolling Stone — agreed
to buy the remaining 75% of US
magazine from Warner Communi-
cations Inc. for what Straight Ar-
row Chairman Jann Wenner said
was in excess of $10 million cash.
The move means that Straight
Arrow, which already owns the
other 25% share of US, will become
the 12th largest group magazine
publisher in the nation — with com-
bined advertising revenues ex-
pected to total $72 million, accord-

SR
NSION
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TOP TEN SHOWS
APRIL 10 - APRIL 16

1 Roseanne

2 The Cosby Show

3 Cheers

4 Murder, She Wrote
A Different World (tie)

6 Wonder Years
Golden Girls (tie)

8 Who’s The Boss?

9 60 Minutes

10 Anything But Love

Source: Nielsen Media Research

All show times are EDT/PDT uniless
otherwise noted; subtract one hour for
CDT. Check listings for showings in the
Mountain Time Zone. All listings subject to
change. b

e ENGLISHMAN IN TOKYO:
Singing human rights crusader
Sting is featured in concert on
the ““HBO World Stage: Sting In
Tokyo” 60-minute special (Sat-
urday, 4/22, 10pm). Saxo-
phonist Branford Marsalis and
a world-class band back the
former Police chief throughout
the event, which will be simul-
cast on the Westwood One
radio networks. (Check your
local radio listings.)

* BIG DADDY, TALL GIRL:
Pop singer John Cougar Mel-
lencamp takes the stage in mu-
sical support of six-foot guest-

~;
§
£
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BIG IN JAPAN — The waspish
Sting shows us why there’s
nothing like the (rising) sun.

ing to reports in the Wall Street
Journal.
Inquiring Minds
Want To Know
Also this week, NYC-based
Macfadden Holdings Inc. — which
publishes 18 magazines, including
Teen Beat, True Story, True Con-
fessions, and Modern Romance —
announced that it would buy Lan-
tana, FL-based GP Group Inc. —
publishers of the National En-
quirer and the Weekly World News
— for $412.5 million in cash.
The Enquirer has a circulation of
4.3 million, with 90% of its issues
sold at supermarket and conveni-

POPPA POPPA POPPA
SINGER — John Cougar Mel-
lencamp attempts to reconcile
his rockin' roles as pop singer
and family man.

host Geena Davis on NBC's

“Saturday Night Live* (Satur-
day, 4/22, 11:30pm).

* KING CAROLE: Singer/
songwriter Carole King holds
court with a national audience of
‘night-owls while visiting the set
of NBC's “Late Night With Dav-
id Letterman’’ (Saturday,
4/22, 12:30am).

e SYNDICATED SING-
SATIONS: Guests for*The Ar-
senio Hall Show” include the
Escape Club (Monday, 4/24),
singer Bonnie Raitt (Tuesday,
4/25), and Boy George
(Wednesday, 4/26). Air times
may vary,; check local listings.

* YOU PICK ’'EM: Dwight
Yoakam, Buck Owens, Ricky
Skaggs, and Patty Loveless will
co-host and perform on The
Nashville Network’'s live,
90-minute “Viewers' Choice
Awards” special (Tuesday, April
25, 8pm ET/Spm PT). Ricky
Van Shelton, Randy Travis,
K.T. Oslin, the Judds, Ala-
bama, and Ronnie Milsap are
also scheduled to perform.

e GUNS ’'N’ POSES: Mu-
sicians-turned-thespians Glenn
Frey, Mick Fleetwood, and
Debbie Harry help the CBS
series “Wiseguy” whitewash

another load of dirty laundry in »:'

the music business (Wednes-
day, 4/26, 10pm).

ence-store stands, while the Week-
ly World News has a circulation of
one mllhon

ACM Awards
Place 17th

ith a 16.3 rating and a 26
share, NBC-TV’s presen-
tation of the “24th Annual

Academy Of Country Music
Awards” placed 17th in the weekly
rating sweeps — tying with the net-
work’s “One Of The Boys” and
CBS-TV’s ‘Designing Women,”
according to NYC-based Nielsen
Media Research.

The awards ceremony handily
whipped all competition in its Mon-
day night time-slot except for the
sitcom ““Designing Women,”” which
tied the music-filled broadcast dur-
ing its second half-hour.

SR

WEEKEND BOX OFFICE
APRIL 14-16
1 Major League
(Paramount)
2 The Dream Team
(Universal)

!

SRR

$7.0

$4.3

3 Say Anything $4.0
(20th Century Fox)*

4 She’s Qut-Of $3.6
Control (Weintraub) *

5 Rain Man $3.0
(MGM-UA)

6 Disorganized $2.8
Crime (Buena Vista)*

7 Cyborg $1.84
(Cannon)

8 Dead Calm $1.80
(Warner Bros:)

9 Fletch Lives $1.5
(Universal)

10 The Rescuers $1.0

(Buena Vista)
*First Week In Release
All figures in millions
Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
This week's openers include
“Pet Sematary,” scripted by
horror king Stephen King from
his novel of the same title.
Punk-rock kings the Ramones
contribute the title track as well
as several other, older selec-
tions from their catalog. A dif-
ferent version of this title tune
will be heard on the Sire record-
ing artists’ upcoming LP as well.  ©

Also opening this week:
“Speed Zone,” described as a
"“Cannonball Run"-type film that
stars John Candy, Eugene
Levy, Donna Dixon, Brooke
Shields, and a host of other
semi-famous names. The up-
coming Grudge/RCA sound-
track sports songs from the
ikes of Richie Havens, Billy -
Burnette, Felix Cavaliere, and
Splash, among others.

R
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Wyman & Son —Inlaws & Outlaws

Just when we were all reelin
rockin’ from last week’s announce-
ment that Rolling Stones bassist
Bill Wyman, 52, intends to marry
19-year-old model/singer Mandy
Smith comes news that Bill's son
Stephen, 28, has himself been
dating Mandy's 40-year-old mini-
skirted mom, Patsy, for the past
three years!

The Star quotes a friend of the
family as saying, “The two have
been mistaken for sisters.”

Dileo Demands
$100 Million Hush Money

According to the Globe, Michael
Jackson's former manager Frank
Dileo is demanding that his super-
star ex-client pay him a compensa-
tion fee of $100 million — or he'll
file a lawsuit that will reveal embar-
rassing details of the singer’s pri-
vate life!

One insider warns: “From his (Mi-
chael's) sex life to his cosmetic sur-
geries, Dileo knows more about him
than anybody.”

Bill Wyman: She’s not mywife’s
mother, she’s my daughter-in-law!

Madonna, Sean
Married Twice Before

New York psychic Bill Kase, in-
terviewed in this week’'s Examiner,
claims that Madonna and Sean
Penn have been married twice be-
fore — in previous lives! The first
time was in Scotland during the
15th century. The second was
when they were both orphans in
Charles Dicken's England.

Perhaps even more telling . .
during this second marriage, Ma-
donna was the husband!

GLORIA TO THE KING — Gloria Estefan contributes some Miami spice;
Nat King Cole takes some belated bows.

®GLORIA ESTEFAN & MIAMI SOUND MACHINE:

HOMECOMING CONCERT (CMV)

Recorded last September, this 80-minute program features the Epic pop
group performing live on stage before hometown Miami fans. An expanded
version of a previously-aired, 60-minute Showtime special, the video cap-
tures Gloria and the boys performing such crossover dance hits and ballads
as “Anything For You,” “Rhythm Is Gonna Get You,” “Can't Stay Away
From You,” “Words Get In The Way," and "Dr. Beat.” (Street date: 4/25).

® AEROSMITH: LIVE TEXXAS JAM '78 (CMV)

Taped live at the Cotton Bowl in Dallas on the July 4 weekend of 1978,
this 50-minute, performance-only offering finds the Boston rockers con-
centrating on their earlier, pre-comeback material. Scorching renditions of
“Walk This Way" and “Sweet Emotion” highlight the 12-song release.

(4/25).

® NAT KING COLE: UNFORGETTABLE (MPI)

The late great singer/pianist is honored in this 90-minute compilation of
narrative passages, song clips, and interview footage. Frank Sinatra, Mel
Torme, Quincy Jones, Oscar Peterson, Harry Belafonte, Eartha Kitt, and
daughter Natalie Cole are among the famous faces who help move the
crooner’s professional and personal life-story along. Such smash songs as

“Mona Lisa,” "Nature Boy,

" “Sweet Lorraine,” “When | Fall In Love,” and

"The Christmas Song” are included in the package, albeit mostly in ab-

breviated versions. (4/26).

Air the onl

! AW raham Nash hosts “The British Invasion”
i “A 12 hour retrospective of 1964-1970
for Memorial Day weekend. The Beach Boys,
Al Jardine hosts “Born in the USA’2 An All-
American 12 hour retrospective of 1964-1976
for the July 4th weekend. These are the hot

WZLX/Boston,
KZPS/Dallas,
WCSX/Detroit,

summer packages you need. But don’t take
our word for it. Ask any of the stations
listed in this ad already on the shows.

WZFX/Houston,
WXTR/Washington DC,
KLXK/Minneapolis,

y shows hosted by the
Artists that made the Records!

WKLH/Milwaukee,
WCBS-FM/New York, WMGG/Columbus,
KODJ/Los Angeles,
WJFM/Grand Rapids, KGMG/San Diego.
WGRX/Baltimore,
WRXL/Richmond, WCKN/Greenvile, and

WZGC/Atlanta,
KZAP/Sacramento,

KMIJK/Portland,

already over 200 other stations!

Call or FAX for more information and demo.
(213) 306-8009 FAX (213) 305-1467
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Home Video /’X

JACKSON
THE LEGENL

CONTING

Thanks to these stations for helping to make
“Michael Jackson . , . The Legend Continues’’
a great success:

WKRS WRQX WBSB
KPWR KRBE KKLQ
WGCI WPOW WJMO
KMEL WBLI WRBQ
WUSL WVEE CJOM
WCZY KUBE CHTX
WXKS KATZ CKXY
KKDA e

®

M MARKETING
N 213+ 553+ 4330

VESTRON
MUSICVIDEO
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Greeting Cards No Longer Seasonal Items
Sales Of Friendship, Funny Cards Spur Growth

ore than 70% of Ameri-
can adults will buy at
least one greeting card

this year. Although sales of greet-
ing cards are still largely depen-
dent on holidays (Christmas and
Valentine’s Day accounting for a
respective 60% and 24% of 1985’s
seasonal trade), sales of non-tradi-
tional friendship and ‘humorous”
cards are soaring.

According to recent reports in
American Demographics maga-
zine, revenues from non-traditional
cards grew 25% per year between
1982 and 1986, and now account for
25% of all card sales. While 120
million adults bought at least one
greeting card in 1986, approximate-
ly 11 million bought five or more
friendship cards the same year.

Non-Traditional
Card Buyers
The people purchasing friend-
ship cards are more likely to see
themselves as friendly (84%) and
creative (71%) than the adult
population in general (74% of
whom see themselves as friendly

and 58% of whom describe them-
selves as creative) or those adults
who never buy cards (62% friend-
ly, and less than 50% as creative),

A e e S
here children go,
W high-tech electronics |
follow. According to :
_ the Electronic Industries As- |
sociation, households with kids
are more likely to be stocked
. with all sorts of electronic gad-
%E gets than single households.
For a per-item comparison of
the number of electronic goods
=~ in households with children as |
;j opposed to single households,
. check the chart beiow:
Chiidren No
Chiidren
40%
33%
: 25%
. CDPlayers 15% 10%
. Home computers24% 8%

tem Present
. VCRs 78%
Boom Boxes 63%

. Audio Systems 47%

according to a study of media and
markets conducted by the Sim-
mons Market Research Bureau.
Friendship card-buyers also say
they’re affectionate, smart, funny,
and refined. Ironically, these same
folks see themselves as domineer-
ing (46%) and stubbom (52%),
whereas fewer than 40% of the
population in general characterize
themselves as domineering, and
only 43% say they’re stubborn.

Funny Business

Nearly 10 million people bought
five or more humorous cards in
1986, and — like friendship card-
buyers — these consumers see
themselves as creative, friendly,
refined, and affectionate.

Furthermore, comic card-buy-
ers are more than likely to see
themselves as funny (73%) and
smart (35%), compared o friend-
ship card-buyers (71% funny and
82% smart), the general adult
population (62% funny and 72%
smart), and the people who never
buy cards (53% funny and 60%
smart).

Gotta
Shades

only gettin' better.

Your Future’s
So Bright You

Here's your chance to try out
the most advanced Music Sched-
uling system around. A system
designed by radio people for radio people.

Featuring such goodies as 3-5 minute
music scheduling, horizontal song and artist
protection, 99 day history inventory and up
to 256 hours of artist separation.
Just to mention a few.

So don't spend hours a day
doing something MusicSCAN
can do for you in a few minutes.

Find out for yourself that
things are goin' great, and they're

Music Scheduling Software
(205) 987-7456

car

$320 MILLION MARKET

Americans Acquiring
A Taste For Salsa

he US market for salsa -

the chunky, spicy sauce that

usually accompanies Mexi-
can food — is heating up. Accord-
ing to recent Wall Street Journal
reports, Americans wolfed down
$320 million worth of the hot stuff
last year, up from $175 million in
1984.

The future only looks spicier,
with overall sales increasing at an
annual rate of 16.1% and several
food industry analysts predicting
the market to reach $700 million by
1992.

Marketing Battle Cooking

One of the reasons for this brush-
fire-like growth is that several ma-
jor food marketers have joined the

US Boat Sales

“% e
espite the stock market
crash of 1987, total US re-
tail expenditures for recre-

ational boating (which includes
new and used boat sales as well as
sales of accessories, docking fees,
etc.) climbed 9% in 1988 to $17.9
billion.

According to the National Ma-
rine Manufacturers Association, a
reported 749,000 new and used plea-
sure craft were sold in the US last
year compared to 725,000 in 87 for
total retail revenues of $16.5 bil-
lion and 660,000 in '86 (total retail
revenues: $14.5 billion).

battle. RJR Nabisco recently in-
troduced a line of hot, medium, and
mild salsas under its “Ortega” la-
bel, Frito-Lay Inc. has begun dis-
playing its own brand of salsas
alongside its more familiar corn
chip products, and George Hormel
& Co. has expanded the distribution
of its ““Chi Chi” line of salsas into 18
states.

As these companies’ efforts to
expand their shelf space increase,
leading industry brands ‘‘Pace”
and “Old El Paso” — each of which
currently controls about 30% of the
US salsa market — may find the
heat so great that they’ll have to
get out of the kitchen and inte the
promotional trenches.
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Born To:
WZHT/Montgomery, AL GM

Ron Eubanks, wife Tamara, son

Edward Todd, March 30.

WYNF/Tampa Production Di-
rector Walt Bob Marsicano,
wife Laurie, son Steven Nicho-
las, March 30.

WKXX/Birmingham air talent
Tom Scott, wife WERC/Bir-
mingham AE Kim Mathis, son
Michael Keith, March 30.

WSSX/Charleston, SC Asst.
PD/air talent Rich Panama, wife §
Char, son Rich lll, March 31. .

WYNF/Tampa LSM Joe Cor-~ g
bett, wife Cindy, son Joseph
James Jr., April 5.

WRXK/Ft. Myers, FL air talent
Arvette Clancy, husband Peter,
son James Michael, April 6.

WPRO-FM/Providence PD
Michael Osborne, wife Patti,
daughter Kyle Michael, April *
10. .
Marriages: .

WHAI/Greenfield, MA PD
©  Jay Deane to Pamela Varnum,

. March 25.
%m«%wzﬁmw«m &
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SHORT CUTS...

You'll find more than 500 of them in the new
Professional Broadcast Series
from Omnimusic
e 60, 30's and 10’s; bumpers,
stingers, logos and cues

o Styles include rock, classical,
holiday, comedy and more

e Digitally mastered for

superior sound

Call today for your free
CD demo: 1-800-828-6664

OMNIMUSIC

52 MAIN ST., PORT WASHINGTON, N.Y. 11050

WirAR-a e ieantadiohistor-cer

(516) 883011
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Sense Of Wonder Tg Harrell’s Debut
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Bar-Hopping With A
Hard Core Heavyweight

Loverboy founder and lead guitarist Paul Dean (l) recently went be-
hind bars to shake the bone-crushing hand of Chuck “The Bayonne
Bleeder” Wepner — the fellow who lent his facial features to the Co-

"

While recording his debut RCA album “Come Play With Me," vocalist Grady Harrell took time out to pose /tl;mb,la recor;jmg art/s/t': Harq iy s e i§ gl smiles'as
for a photo with some of the platter's guest players. Seen on the in-studio scene are (I-r) Harrell, newly- 4 ) ormer/ QP g. A e use's familiar promotion
signed labelmate Tyler Collins, and Motown recording legend Stevie Wonder, who produced two of the ;301‘ S0 IRk n-2 .Sh'p ment of cassettes to his new address: the
tunes on Harrell's LP. orthern State Penitentiary, New Jersey.

White Soul Summit In Aspen

This Trio Can Duet

EMi’s Natalie Cole (I) is all smiles as she finishes work on the song “/
Do’ — a duet with Capitol recording smoothie Freddie Jackson (r}

that'll be included on her upcoming album. Reprise recording artist = ] )
Narada Michael Walden (c), producer and arranger for the project, Sometime skier and full-time rock 'n’ blue-eyed soulster John Oates recently participated in the Plymouth
was on hand to make sure the pair duet until they duet right. Celebrity Ski Classic to benefit the American Diabetes Association. Once off the slopes, the Arista re-
= cording artist took the opportunity to jam with Warner Bros. whitesoul-stirrers the Dynatones at Aspen’s
Paradise Club. Seen smiling and sampling the backstage brewskis are (I-r) Olympic skier Andy Mill, Dy-

AWARD W|NN|NG* natone Tony Perez, Oates, and Dynatones members Big Walter, C.C. Miller, and Randy McDonald.

* ¢ P
Public Service .

With Heart

Health is a hot topic. The Heart of the Matter is a
hot radio series that deals with heart, health, and
quality of life issues. And it's free.

The Heart of the Matter brings your listeners
credible professionals from sources such as Johns
Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS, to nutrition and sports medicine. '

You can choose the daily 4% minute program, or
the 29 minute weekly magazine version.

Call us for more information and a free demo

at (301 ) 486-4624 The Phil Collins-Lamont Dozier composition “Two Hearts” has recently been selected as the theme song
for the International Very Special Arts Festival. The event — featuring exhibits and performances by

DIAMQND COMMUNICATIONS, INC. physically and mentally impaired artists from the US and 50 other nations — will be held in Washington,
DC on June 14-18. Pictured at the press conference following the song’s adoption are (I-r) Atlantic Rec-

2835 SMITH AVENUE, SUITE 205, BALTIMORE. MD 21209 ords Chairman Ahmet Ertegun, Atlantic recording star Phil Collins, Very Special Arts Board member Ed-

* Gold Medal Winner ward M. Kennedy Jr., and Lamont Dozier.
1988 Intemational Radio Festival

WWwW americanradiohistorv com
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ACCLAIMED BY CRITICS
AROUND THE WORLD

diA “SCARY" “SLEEK SEXY
AS THE BEST WAR °K.$
MOVIE EVER MADE

‘E;,“ g%
. % ‘

| THE

e | o | LOST BOYS

THE LOST BOYS THE WITCHES CF

EASTWICK
RICHARD PRYOR l “This years LEYHAL WEKPON"

Phe Vidoosraseus that paus kon of teaghe .

CARL WEATHERS
bt WSS

ACT!ON

RN

MASTERS OF THE ’ ACTION JACKSON POLICE ACADEMY 5:
UNIVERSE ASSIGNMENT MIAMI BEACH

m

Give your listeners a tidal wave of today’s great videos, all courtesy

of Warner Home Video. All winners will receive two of these great Call Tina Leitz at:
videos: “Full Metal Jacket,” “Nuts,” “The Lost Boys,”

“The Witches of Eastwick,” plus a chance to win the grand prize.

The grand prize winner will get all 10 of the hit titles shown
here plus a VCR!

Available exclusively May 17-31 in these markets: ‘W'
Atlanta Houston Pittsburgh b, - A
Baltimore Los Angeles  St. Louis MR vee0

(B:(r)]?éggo m:ﬁ?eiapolis ggg Eri:r?(?isco MA RK ET' N G

Cleveland Nassau/Suffolk  Seattle

Dallas New York Washington, DC 2] 3 ¢ 553 ° 4330
Detroit Philadelphia
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Andrea Paulini

Paulini Directs
A&M NAC

A&M Records has promoted
nine-year staffer Andrea Paulini to
National Director/NAC Promo-
tion, where she will be responsible
for stations airing NAC, adult al-
ternative, and jazz.

“Andrea has dealt with more ra-
dio stations than most promotion
people in America,” noted A&M
Sr. VP/Promotion Charlie Minor.
“She is a true professional, and I'm
proud of her growth here.”

Paulini will continue to work
from A&M’s Los Angeles office,
and will report to National Direc-
tor/AC Promotion Jon Konjoyan.

Westwood One Ups Barber
To VP/Station Relations

In simultaneous promotions,
George Barber has been named to
VP/Station Relations for the Mutu-
al, NBC, and Talknet radio net-
works, and Katie Garber has been
appointed Director/Public Rela-
tions for the nets’ parent company
Westwood One Inc.

A Mutual employee since 1980,
Barber will oversee the placement
of Mutual, NBC and Talknet pro-
gramming in major markets and
will also handle corporate and ad-
ministrative duties. He joined the
company as Regional Manager,
and was promoted to Station Rela-
tions Manager for the three nets
last year.

Before Mutual, Barber was VP/
GM at WQSA/Sarasota, GM at
WTRL/Bradenton, FL, and hand}-
ed sales and administration for
Walter-Weeks Broadcasting in
Florida.

Barber will report to Mutual/
President and WW1 VP/Network
Operations Jack Clements and con-
tinue to work out of Mutual head-
quarters in Arlington, VA.

Garber replaces Kathy Lehrfeld,
who resigned last month to join
Group W Cable in New York. She
will oversee all corporate PR ef-
forts, including those of Mutual,

NBC, the WW1 Networks, and the
WW1 Radio Stations Group, report-
ing to WW1 Exec. VP/Entertain-
ment Marketing Jerry Sharell and

Green Programs CJCL

WEA Records National Promo-
tion Director Larry Green has been
tapped to program MOR/Sports
CJCL/Toronto, effective May 8. He
replaces Jim Kidd, who has left the
station.

headquartering in L.A.

d . CJCL VP/GM Doug Ackhurst
e SR S S na A S
FREEMAN PD

WXVX Drops Gold For New Rock

New Rock returned to Pitts-
burgh last Friday (4/14) when Juli-
an Enterprises Gold outlet WXVX
(AM) switched formats. The city
had been without a INew Rock out-
let since WXXP switched to AC last
year. Former WPTS/Pittsburgh
Station Manager Bree Freeman
has been named PD at WXVX, and
the previous staff has been let go.

WXVX owner Bob Julian ex-
plained, “Several other stations in
the market are playing oldies, and
things just weren’t happening here.
When Bree approached me about
playing new music, my major con-
cern was how it would sound on
AM. But I learned quickly that it’s
not an issue with the listeners.”

This is Freeman’s first commer-
cial PD job (WPTS is the radio sta-

Anaheim, CA

Little Rock, AR

Pittsfield, MA

Waukegan, I

across the country.

KEZY
KSSN
WYNK

Baton Rouge, LA

WUPE
WERZ

Portsmouth, NH

WXLC
KCYY

San Antonio, TX

Our letters of reference.

At Fleet’s Communications Group, we've developed a reputation built on responsiveness, crea-
tivity, and a thorough understanding of radio broadcasting. Whether it’s providing financial services
for established group owners or helping operators become first-time owners. Across the dial and

KRLB

WNUA  WZZC
VKPE  WINNK
KKD)  KDKS
KOWN  KZSN

For more information, call Daniel P Williams, Senior Vice-President, at 401-278-6211. Or write
Fleet National Bank, 111 Westminster Street, Providence, RI 02903.

Stayout in front

with Fleet

I

tion of the University of Pitts-
burgh), and he commented, “We're
the only game in town for new mu-
sic, and the initial response has
been great. Even the other stations
in town have called and offered
support.”

WXVX failed to show up in the
latest ratmgs

R

: o
R

told R&R, ‘““Larry’s a Torontonian,
and was with (crosstown) CHUM
(AM) in its heyday. He’s done a lit-
tle of everything in radio, and has a
great knowledge of the business
and of Toronto — that’s what we
were looking for.”

Green will move his weekly jazz
show from crosstown CFNY to his
new station. Ackhurst indicated
that there will be no immediate
changes at CJCL upon Green’s ar-
rival, but hinted some may take
place in a few months.

Green was Creative Director at
CHUM (AM) and was involved in
the early days of CHUM-FM. He
also participated in the start-up of
CITY-TV, where he held various
positions in news, sports, and sales.

In the winter Birch, CJCL rank-
ed eighth 12+ with a 5.0.

Johnson To WRVR Combo As GSM

HNWH Chicago Regional Man-
ager Clarence Johnson has been
named GSM at WRVR-AM & FM/
Memphis, where he will lead an
eight-member sales staff. He suc-
ceeds Debby Nichols, who was pro-
moted to GM several months ago.

Johnson told R&R, “The city has
grown quite a bit since I lived here
six years ago. The market is much
more competitive. The greatest
challenge is to step out of the mold
of selling spots and meet the mar-
keting challenges.”

Johnson formerly managed
HNWH’s St. Louis office, before
which he was GSM at KKYK/Little
Rock and an AE at WMC/Mem-
phis.

Clarence Johnson

AC WRVR-FM ranked sixth 12+
in the winter Birch (6.0) and fourth
in the fall Arbitron (7.7). Gold
WRVR tied for 14th (1.2) in the win-
ter Birch and 15th (also 1.2) in the
fall Arbitron.

EMI Gets ‘Serious’ Over O’Jays

EMI has signed the O'Jays, whose new album “Serious™ includes their single
“Have You Had Your Love Today?” Toasting the occasion are (I-r) EMI Sr. VP
Gerry Griffith, President/CEQ Sal Licata, O’Jays Walter Williams, Sammy Strain,
and Eddie Levert, EMI VP Varnell Johnson, and manager Shelley Berger.

Our Best Advertisement
is our CLIENT’S word . . .

NOT OURS!

the ‘“Best’”’ in

LS

Our Client list is the ‘“Best” in
the Industry . . . Because WE are
the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person
Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD;’
Bumper Strips & Window Labels

W%, %% 7
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Nothing else is as good as |

|

“GoldDiscs® and
HitDiscs® give
American
Country
Countdown a
clean, crisp
sound. Century
21’s CDs are truly
flawless .”
Bob Kingsley
“American
Country
Countdown”

“We've used other
premium oldies
sources but Cen-
tury 21’s is the
very best. The
GoldDiscs® clean,
clear sound has
far surpassed our
expectations.”

Jay Scott
Program Director

KSMG
San Antonio, TX

“We're in a song-
by-song battle
with an all-oldies
station playing
short songs, so
GoldDiscs® edited
radio versions of
our AC oldies are
a great help.”

Ric Brown
Music Director

W-Lite/WNLT
Tampa-St. Pete

111 (IS

DIGITAL AUDIO

“GoldDiscs® are a
programmer’s
dream come true!
Broadcasters
finally have the
perfect source for
all the music they
play, both oldies
and currents!”
Jhani Kaye

Station Manager

KOST 103 FM
Los Angeles, CA

“KTDY has in-
creased our adult
numbers sig-
nificantly with the
good clean sound
of Century 21
GoldDiscs® and
weekly HitDiscs®
Compact Discs.”

Garry Domingue

Program Director

KTDY
Lafayette, LA

“l was pleasantly
surprised at how
good GoldDiscs”
and HitDiscs®
sound. Other sta-
tions music sound
so scratchy I don't
know how lis-
teners stand it.”

Mike Basso
VP & Stn. Manager

KTQQ
Lake Charles, LA

“More 94 FM uses
GoldDisc® CDs,
Super Scheduler-
music software
and Century 21’s
computerized CD
changers. The
combination is
awesome.”

Chatrlie O’'Brien
MD/Asst. PD

CKMR/CKLW
Windsor/ Detrdit

“GoldDiscs® are
amazing! Songs
15-20 years old
sound as ‘clean’
as if they’re from
today’s state-of-
the-art equip-
ment! C21 service
is the best.”

Rick Harrington
Program Director

W-“Lite”/LYT
Boston, MA

“We are extremely
impressed with
the premium
audio quality and
convenience of
Century 21’s
GoldDisc® CDs.
They’re a big help
to all our jocks.”

Chris Caldwell
Program Director

WOBM
Toms River, NJ

“I’'ve now used
Century 21 for six
startups, includ-
ing Westwood
One/NBC’s
WYNY, New
York. These CDs
supply the right
songs, right away!
Rusty Walker
Consultant to

WYNY
New York, NY

“GoldDiscs® have
breathed new life
into some great
old songs. Ican't
believe how good
they sound now!
Viacom’s WRVR
is sure satisfied
with Century 21!”

Bob Kaake

Program Director

WRVR
Memphis, TN

“Century 21’s
music research is
right on target!
The quality is
awesome. Gold-
Discs® set our sig-
nal apart from all
the other sta-
tions.”

Greg Stevens

General Manager

TRI-102 KTRR
Ft. Collins, CO

“GoldDiscs® are
great...not only
because of their
premium quality
sound, but also
their space-saving
size, convenience
and ease of use
for our jocks.”

Doug Lane
Program Director

WHBC
Canton, OH

“GoldDisc® CD’s
made it possible
for WXTC to
switch quickly
from ’‘beautiful’
music to soft AC.
We love Century
21’s stunning
audio!”

John Quincy
Program Director

WXTC FM
Charleston, SC

”Centurx 21’s
GoldDiscs,” Hit-
Discs® and com-
puterized Sony
changers are the
hottest items in
radio today. They
give us the format
control we need.”
Don Hiiton
Program Director
KSOP AM-FM
Salt Lake City, Ut

“I'm impressed
with the speed of
the current Hit-
Disc® delivery.
Fresh new music,
fast! Century 21’s
quality is superb:
precise and great-
sounding.”
James Harrison
Operations Director

KOOV
Killeen, TX

“GoldDiscs® have
the very highest

fidelity and
quality. Their
ease of use helps
us maintain the
positive energy
level on 97-Q.”
Al Haskins
General Manager
WLGQ
Roanoke Rapids,
North Carolina

WAy amrericanradiohistory com

“We’re live for
some shifts and
automated for
others. Century
21’s CDs give
WALX has the
clearest, cleanest
quality, and just
the right music!”

Scott Alexander
Station Manager

WALX FM
Selma, AL

“GoldDiscs® are
chock-full of ap-
propriate and ver-
satile music. Our
radio station
sounds better
with Century 21’s
pristine Compact
Disc quality!”
Craig Keast
Program Director

KKRL
Carroll, IA

Over 600 Other
Happy Century 21

CD Users Agree:
“Nothing Else Is As
Good As GoldDiscs”

Hear for Yourself:
NAB Booth 1821

century2l

PROGRAMMING, INC.
14444 Beltwood Parkway
Dallas, Texas 75244
Toll-free: (800) 937-2100
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l;vl WESTWOOD ONE If you've got an ear out fora
“IIC HA D/U NETWURKS fast-paced, fun-filled three

hour countdown show—your

S N T search has ended. Each week
the Westwood One Radio
Networks is coming your way
witt “the programmer’s”
countdown show
SAOTT SHANNON'S
ROCKIN’ AMERICA:
THETOP 30 COUNTDOWN

Why is it “the programmer's”
show? it's simple. Scott took
Z00 in New York all the way
to #1, and now he’s building
L.8.s KQLZ-FM into that city's
most formidable powerhouse.
Soo*t concentrates on the 30
hotrest hits heading up the
ckarts, andignores those other
1C songs that are headin’ south!
Adc to the great musical mix

a major dose of off-the-wall
hamor from Mr. Leonard and
the rest of the Nut Hut Gang—
awide range of interviews
witn everyone from Bon Jovi
tc Anita Baker—and you‘ve
gotthe kind of three hour
countdown show most
p-ogrammers dream about...
a1d one programmer delivers—
SZOTT SHANNON'S

ROZKIN’ AMERICA:

THE TOP 30 COUNTDOWN,

Get with the program today!
Contact your Westwood
Onre Representative

at(213) 204-5000,

FAX (213) 204-4375 or

“e'ex 4996015 WWONE.
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Radio

® NANCY DYMOND has been named
VP/GM at WCWA & WIOT/Toledo, OH.
She previously served as VP/GM at
WWCK-AM & FM/Flint, Mi. Both com-
bos are owned by Reams Broadcast-
ing.

Also at the Toledo stations, TAMMY
KINZER, a former Reams AE, has been
named GSM.
®MAC EDWARDS has transferred
from Beasley's KSSR/Austin, where he
was PD, to the same post at the com-
pany’s WRNS/Coastal North Carolina.
He succeeds WAYNE CARLYLE, who
continues as morning personality.
® KRISTY STEELE has been tapped
as KEZK & KOOL/St. Louis Promo-
tion Director. She was an on-air per-
sonality at KOOL.
® BOB OAKLEY has joined WBOS/
Boston as Director/Marketing. He was
most recently President at Oakley Kelly
Sugerman Advertising.

Records

® JIM COFFMAN has joined Atco
Records as Director/Marketing. He
previously served in a similar position at
Contemporary Communications.

Also at the label, MATT POLLACK
has signed on as Director/National Al-
bum Promotion. He formerly performed
similar duties at Relativity Records.

d

3

Bob Kaus Wade Conklin

® BOB KAUS has been upped to Sr.
Director/Artist Relations & Media De-
velopment at Atlantic Records. He had
served as Director/Media Development
& Information Services since 1985.

In other label news, MARY TiM-
MONS has been promoted to Manag-
er/Media Relations and DARYL MUS-
GROVE has been appointed to the
newly-created position of Manager/
Special Markets, Black Music. Tim-
mons was Coordinator/Media Rela-
tions. Musgrove was formerly a partner
in Expertz, a rap music marketing and
promotion firm.
® WADE CONKLIN has been named
VP/Nashville Operations for Boston-
based Critique Records. His industry
experience includes stints at Buddah/-
Kama Sutra, Casablanca, PolyGram,
and Sound Seventy.
® KATHY GILLIS has been promoted
from Publicist to Director/National Pub-
licity at Virgin Records, where SUZAN
CRANE has been named Publicity Di-
rector/West Coast. Crane most recent-
ly handled pubiicity for the Scorpions.

LISTEN ... AMERICA'S TALKING!

"Great quality programming ... contemporary, positive
conversation that's getting results in our market."

Andy Vierra, Program Director

News 92 KOLO, Reno

"I've cut my costs while adding live professional programming.”
Donn Wuycik, Owner
WMBA, Pittsburgh

"American Radio Networks has allowed us to expand our
broadcasting schedule without increasing programming costs.'

John Van Zante, Program Director

KVSD, San Diego

* LIVE, SENSIBLE TALK 24 HOURS, 7 DAYS A WEEK
* EASY-TO-SELL WEEKEND SPECIALTY SHOWS
* CHOOSE WHAT YOU CAN USE
* 800 NUMBER FOR LISTENER CALL-IN
SATCOM IR AND GALAXY II
AVAILABLE NOW ON BARTER BASIS

CUT COSTS - BOOST BILLINGS « RAISE RATINGS
CALL (518) 869-4386

American Radio

Industry

® MARK JACKSON has joined EMI
Music Worldwide as VP/Finance &
Control. He was previously COO of
Yankelovich, Clancy, Shulman, a sub-
sidiary of -Saatchi & Saatchi Holdings
USA.

PROS ON
THE LOOSE

Jetf Bailentine — PD WAPI/Birming-
ham (205) 991-5824

Theresa Binon — Mornings KGHL/
Billings (406) 248-8343

Rob Buttery — Mornings KSHE/St.
Louis (314) 361-2000

J.P. Bzet & Tim West — Mornings
KIQY/Lebanon, OR (503) 581-1770

Christopher Caldwell — PD
WOBM/Monmouth-Ocean, NJ (609)
927-2959

Jeft Crowe — PD/middays WIQB/
Ann Arbor (313) 697-1768

Tony Davis — PD/MD/mornings
KFBQ/Cheyenne (307) 637-8416

Rock Allen Dibble — Local
Promotion/Los Angeles Atlantic Rec-
ords (818) 764-2435

Chris O’Connor — Mornings KSTP/
Minneapolis (612) 222-5094

Dennis Snow — OM/PD/MD/air tal-
ent KISR/Ft. Smith, AK (501}
782-3755

Patti Whitehouse — Asst. to VP
Passport Records (818) 843-1312

Networks w LISTEN .... AMERICA'S TALKING

® ZACK HERNANDEZ has joined the
John Wadell Company as Sr. VP of the
newly-formed Broadcast Production
Division. He was formerly with Media
General Broadcast Services.
Concurrently, industry vets KEN
THEISS, ED CAPLAN, and JOHN
HAGERMAN have joined the new divi-
sion. Theiss will serve as VP/Sales,
Caplan as National Sales Manager, and
Hagerman as Regional Manager.

® ED BELL, WNEV-TV/Boston Manag-
ing Editor, has been elected President
of the Associated Press Broadcasters.
Other recently elected board mem-
bers include WJCW & WQUT/Johnson
City, TN, President KEN MANESS as
VP/Radio; KCNC-TV/Denver Presi-
dent/GM ROGER OGDEN as VP/Tele-

vision.
—Hoily Skiar
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Michael O’Shea began his radio
career at KNEM/Nevada, MO in
1964, landing his first PD gig at
KLIF/Dallas in '70. He joined
Golden West as KVI/Seattle PD in
'77, left for KPOL/Los Angeles in
. early '79, and returned to Golden
West as National PD ten years ago
today. O’'Shea came back to Seat-
tle to start KUBE as GM in '81, and
was given VP stripes five years
ago today. He became Exec. VP
at Cook Inlet Radio Partners in

'88.
| Michael O'Shea

1 YEAR AGO

:::x’“w\ i

CHANGES

John Warden has joined Katz Ra-
dio/New York as an AE.

Rebecca Hulme has been named an
AE at Group W Radio Sales/New York,
and Jennifer Deifs has been appointed
an AE at the company’s San Francisco
office.

Diane Chudoba and Mark Fitzger-
ald have been hired as AEs at WMAQ/
Chicago.

Joseph Mathias has joined the
WRQX/Washington sales department.

Nancy Carver has been named an
AE at WPHR/Cleveland.

Ginny Hage and Pat Steeiman have
been appointed AEs at WKLZ/'Winston
Salem, NC.

Dendy Askins has been hired as an
AE at WDCG/Durham, NC.

o e
2 i i L

DAY

® Don lenner promoted to Arista Executive VP/GM

@ Denny Nugent named KOY/Phoenix OM

® Rich Piombino appointed WMMS/Promation Director

©® Westwood One buys WYNY/New York for $39 million

@ #1 CHR: “Where Do Broken Hearts Go?”’ — Whitney Houston (Arista)
. @ #1 AC: “I Don't Want To Live Without You” — Foreigner (Atlantic)
. @ #1 UC: “Where Do Broken Hearts Go?’' — Whitney Houston (Arista)
. @ #1 Country: “I'm Gonna Get You" — Eddy Raven (RCA) (2 wks)

®#1 AOR Track: “Tall Cool One” — Robert Plant (Es Paranza/Atlantic) ¢

- (3 wks)

®#1 AOR Album: “Now And Zen” — Robert Plant (Es Paranza/Atlantic)

. (8 wks)

® #1 NAC: “Natural Elements” — Acoustic Alchemy

(MCA Master Series) (2 wks)

@ #1 Contemporary Jazz: “That Special Part Of Me” —
Onaje Allan Gumbs (Zebra/MCA) (4 wks)

5 YEARS AGO TODAY

® WIN Communications formed; Thom Darden is President and

Walt Tiburski Executive VP

©® Doyle Rose elevated to WLOL/Minneapolis VPIGM
©® Mike Phillips named KFRC/San Francisco PD
® #1 CHR: “Against All Odds” — Phil Coilins (Atlantic) (2 wks)
. ®#1 AC: “Hello” — Lionel Richie (Motown) (5 wks)
. ®#1 UC: "Hello” — Lionel Richie (Motown)
oM Country: “To All The Girls I've Loved Before” — Julio lglesias

& Willie Nelson (Columbia)

® #1 AOR Track: "“You Might Think” — Cars (Elektra) (6 wks)
. ®#1 AOR Album: “Heartbeat City” — Cars (Elektra) (5 wks)
. ®#1 Jazz: “Love Explosion” — Tania Maria (Concord/Picante) (5 wks)

110 YEARS AGO TODAY

| @ Bob Coburn named WMET/Chicago PD
. ® Matthew Clenott tapped as WDAI/Chicago PD
. ®Rick Dees hired by KHJ/Los Angeles for mornings
. ®@#1 CHR: "Heart Of Giass” — Blondie (Chrysalis) (2 wks)
®#1 AC: "Stumblin’ In” — Suzi Quatro & Chris Norman (RSO)
® #1 UC: "Disco Nights” — GQ (Arista) (2 wks)
. ®#1 Country: “All | Ever Need Is You” — Kenny Rogers & Dottie West

(UA) (3 wks)

(Swan Song/Atco) (2 wks)

® #1 AOR Album: “Desolation Angels’” — Bad Company

15 YEARS AGO TODA

; ©® Wally Clark named WIL & KFMS/St. Louis President/GM
©® KGB/San Diego hatches the idea of using a chicken to promcte

CHR AM and AOR FM

. ®#1 CHR: “Locomotion” — Grand Funk (Grand Funk)

. ®#1 AC: “Midnight At The Oasis’ — Maria Muldaur (Reprise)

® #1 Country: “Very Special Love Song” — Charlie Rich (Epic) (3 wks) |

 — S
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LITA FORD

Duet with Ozzy Osbourne
‘“Close My Eyes
_Forever”

L

CHR Breaker € - €

149/27
WXKS add WKBQ 13 (HOT)
WEGX add KS104 add
PRO-FM add KOY-FM add
Y100 add KROY add
WNVZ 8-3 (HOT) KPLZ 11-9 (HOT)

WDFX 2-2 (HOT)

Produced by Mike Chapman

_DREAMLANDI'

WINTER ‘89 ARBITRON RESULTS

SAMANTHA FOX
“I Only Wanna

Be With You”

CHR Debut @)

*1 Most Active
KROY 27-17  PWR96 add WBCY 29-23 KF95 add
KWOD 24-20 HOT977 add ~ KZFM 23-12 KKMG add
HOT97 119 93Q 32-24 WDLX 21-14 (HOT)

A Stock Aitken
Waterman Production

New York

Fall '88 Winter '89
WPAT-AM & FM

(B/EZ) 4.9 6.2
WHTZ (CHR) 5.6 5.3
WCBS-FM (Gold) 43 4.7
WOR (Talk) 4.7 45
WINS (News) 4.4 43
WLTW (AC) 4.7 4.3
WRKS (UC) 4.2 4.2
WQHT (CHR) 4.0 4.0
WBLS (UC) 3.6 3.8
WNEW-FM (ACR) 3.2 3.5
WPLJ (CHR) 3.6 3.5
WABC (Talk) 3.3 3.3
WNSR (AC) 3.1 3.1
WXRK (CR) 3.4 3.1
WQCD (Jazz) 1.8 2.9
WYNY (Ctry) 2.9 2.8
WCBS (News) 3.6 2.7
WNEW (Nost) 1.9 2.3
WFAN (Sports) 2.3 1.8
WNCN (Clas) 1.3 1.8
WQXR-FM (Clas) 1.6 1.8
WSKQ-FM (Span) - 1.7
WADO (Span) 1.9 1.6
WKDM (Span) 1.5 1.2
WLIB (News) 1.3 1.4
WALK-FM (AC) 1.0 1.0

Nassau-Suffolk

Fall ‘88 Winter '89

WHTZ (CHR) 53 6.3
WALK-FM (AC) 63 57
WCBS-FM (Gold) 5.0 4.9
WBLI (CHR) 40 48
WBAB-AM & FM

(AOR) 51 4.2
WHLI (BBnd) 35 37
WKJY (AC) 36 37
WNSR (AC) 31 33
WQHT (CHR) 33 33
WABC (Talk) 27 32
WOR (Talk) 41 32
WYNY (Ciry) 28 32
WXRK (CR) 31 3.2
WCTO (B/EZ) 29 31
WINS (News) 32 30
WLTW (AC) 26 30
WPLJ (CHR) 31 30
WCBS (News) 38 28
WNEW-FM (AOR) 2.6 2.7
WFAN (Sports) 29 24
WPAT-AM & FM

(BEZ) 33 22
wQcCD (Jazz) 10 20
WDRE (NR) 14 19
WGSM (BBnd) 24 19
WEZN (AC) 16 1.7
WBLS (UC) 14 15
WQXR-AM & FM

(Clas) 16 15
WRKS (UC) 14 1.4
WNEW (Nost) 12 1.3
WPLR (AOR) 6 10

A o o T T e L T

Los Angeles

Fal '88 Winter '89

KPWR (CHR) 7.2 6.4
KIIS-FM (CHR) 58 6.2
KOST (AC) 54 56
KABC (Talk) 53 4.9
KLOS (AOR) 36 46
KJOI (B/EZ) 46 45
KBIG (AC) 33 40
KNX (News) 35 36
KTWV (NAC) 33 34
KRTH-FM (Gold) 32 33
KROQ (NR) 32 30
KFWB (News) 31 29
KIQQ* (AC) 28 27
KLSX (CR) 23 25
KJLH (UC) 23 23
KLVE (Span) 28 23
KMPC (Nost) 21 23
KWKW (Span) 13 23
KZLA (Ctry) 26 23
KFAC-FM (Clas) 15 16
KTNQ (Span) 28 16
KNAC (AOR) 16 14
KF1 (Talk) 13 1.3
KLAC (Ctry) 1.0 1.2
KALI (Span) 8 1.2
KKGO-FM (Jazz) 1.0 1.1
KODJ* * (Gold) 1.2 1.1
KSKQ (Span) 1.2 11
*Now KQLZ (CHR)

* *Formerly KNX-FM (AOR)

San Diego

Fall ‘88 Winter '89

KKLQ-AM & FM

(CHR) 9.5 89
KJQY (B/EZ) 6.2 83
KGB (AOR) 70 65
KSDO (N/T) 62 56
KFMB-FM (AC) 6.3 52
KYXY (AC) 36 5.2
KSON-FM (Ctry) 59 50
XTRA-FM (NR) 51 50
KFMB (AC) 53 4.4
KKYY (AC) 32 38
XHRM (UC) 28 38
KPOP (Nost) 43 37
KCBQ-AM & FM

{Gold) 30 35
KFSD (Clas) 28 3.4
KIFM (NAC) 29 32
KGMG-FM (CR) 20 20
KSWV (NAC) 16 1.8
KNX (News) 1.4 16
XHTZ (CHR) 15 1.3
KSON (Ctry) 12 14
KKOS (CHR) 7 1.0

Format Legend

AC-Adult Contemporary, AOR-Al-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio,
Clas-Classical, CR-Classic Rock,
Ctry-Country, Gold-Oldies, Jazz-
Jazz, Misc-Miscellaneous, NR-New
Rock, N/T-News/Talk, Rel-Reli-
gious, Span-Spanish, Talk-Tak,
UC-Urban Contemporary.

Chicago

Fall '88 Winter '89

WGN (AC) 8.6 9.5
WGCIFM (UC) 6.7 7.4
WVAZ (UC) 4.2 6.0
WXEZ-AM & FM
(B/EZ) 6.1 5.1
WBBM (News) 6.0 4.8
WLUP-FM (AOR) 4.3 4.8
WCKG (CR) 43 4.0
WBBM-FM (CHR}) 3.2 3.8
WLIT* (AC) 3.2 3.6
WYTZ (CHR) 4.0 3.6
WJMK (Gold) 4.2 3.4
WUSN (Ctry) 3.0 3.4
WKQX (AC) 4.1 3.1
WLUP (Misc) 2.8 3.1
WJJD (Nost) 2.3 2.7
WTMX* * (AC) 3.0 2.7
WXRT (AOR) 2.4 2.7
WFYR (AC) 1.8 1.9
WLS (AC) 1.6 1.6
WMAQ (News) 1.4 1.6
WOJO (Span) 1.2 1.6
WNIB (Cias) 1.4 1.3
WNUA (AC) 2.5 1.3
WFMT (Clas) 1.3 1.2
* Formerty WLAK
* * Formerly WCLR
Riverside-San
Bernardino
Fall '88 Winter '89
KDUO (B/EZ) 8.0 10.0
KGGI (CHR) 7.7 89
KRTH-FM (Gold) 5.8 58
KLOS (AOR) 4.4 54
KIIS-FM (CHR) 53 4.4
KOST (AC) 3.5 4.4
KFI (Talk) 3.4 4.3
KCAL-FM (AOR) 4.7 2.9
KWDJ (Ctry) 2.3 29
KBIG (AC) 2.4 2.7
KOLA (CHR) 2.3 2.7
KCKC (Ctry) 2.3 2.4
KNX (News) 3.5 1.8
KNTF (Ctry) 1.0 1.7
KFAC-FM (Clas) 1.0 1.6
KQLH (AC) 1.0 1.6
KROQ (NR) 2.7 1.6
KTWYV (NAC) 2.0 1.6
KRSO (N/T) 2.4 1.5
KABC (Talk) 1.3 1.4
KBBV & KTOT
(AC) — 1.3
KDIF (Ctry) 2.3 1.3
KMPC (Nost) 1.2
KPWR (CHR) 1.6 1.2
KHYE (Ctry) 5 1.1
KIQQ* (AC) 1.4 1.1
KLAC (Ctry) 7 1.1
KTNQ (Span) 4 11
KBON (CR}) 8 1.0
KODJ* * (Gold) 2.0 1.0
*Now KQLZ (CHR)

* *Formerly KNX-FM (AOR)

© 1989 Arbitron Ratings Co. May
not be quoted or reproduced with-
out Arbitron’s prior written permis-
sion.
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start at the county line.

Radio County Coverage delivers the
county-by-county ratings you need to
boost your station’s sales. It’s the
perfect targeting tool.

arget retailers where you'll get results.

arget newspapers where you're most
- effective.

layget promotion where your dollars
count.

We deliver! We've published County
Coverage like clockwork for 10 years.

Order now! Order before May 15 for
your 10% prepublication discount and
get ready to bring in more sales for your
station.

ARBITRON RATINGS
rRADIO
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ADD THIS RECORD!
s‘)f ‘:5”5(1{{(172 = SINCERLLY YOURS

SMN Launches Country Format

SWEET SENSATIO

(with Romeo J.D.)

“SINCERELY YOURS”

(7-99246) (PRCD 2583)

Adds:

B94 deb 29
PWR99 add
KBEQ add
KCPW deb 34
WKBQ deb 33
KS104 add

Big Moves:
WZOU 24-17
WKSE 11-6 (HOT)
wMJQ 15-7
PRO-FM 19-14
Q107 27-22 (HOT)
WAVA 17-14

B97 25-19

KITY 1 (HOT)
KTFM 7-6

B96 7-3 (HOT)
KDWB 30-25
Y108 20-15

KKRZ 29-23
KWOD 17-13
KPLZ 20-17

KUBE 24-20

CHR CHART ®

Produced by Steve Peck for Platinum Vibe Productions, Inc.

Management: Artists Only Management Company

On Atco Records, Cassettes and Compact Discs.
Division of Attantic Recording Corp

© 1989 Atlantic Recording Corp.@° A Worner Communications Co.

ere minutes prior to presstime, ST's
ear-to-the-dish learned that SMN and
KNIX/Phoenix will announce a new

satellite-delivered Country format. The ink’s still
wet on this one.

While it's true that the ink on Island’s
distribution deal with Atlantic will run dry in the
middle of next year, could this be the real
reason behind all those rumors that Island’s up
for sale?

It's no secret that other labels have been
talking to Island about a new distribution deal,
but label President Lou Maglia was quoted in
the L.A. Times (4/17) as saying, “We're
entertaining offers from five of the six major
distributors, WCI, CBS, EMI, BMG, and
MCA.’’ ST bets that both possibilities are
under discussion.

Meanwhile, Island is getting ready to add
more promotion people in Chicago, the SE,
and the SW in what will be the first phase of a
planned field expansion. VP/Promotion Bob
Catania is looking for seasoned pros for these
slots.

et R R
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Contrary to what you may read in those

trashy supermarket tabloids, ST has learned
that superstar Michael Jackson and former
manager Frank Dileo have settled their legal
difficulties amicably and will go their separate
ways.

The US District Court has placed a freeze
on all of the Curb label's promotional sales
activities on the Donny Osmond record
(“Soldier Of Love"), including the solicitation of
a double label listing with Capitol. No such
restrictions were placed upon Capitol.

Since then, ST has learned that Curb’s
efforts at the District level have been
exhausted, and Curb’s only remaining course
of action would have to come at the Federal
Court level.

CBS Radio and the NFL have announced
a five-year extension to their deal, beginning
with the 1990 season.

Looks like WPLJ/INY MD Jessica Ettinger
won't be on the team after all, no matter what
PD Gary Bryan previously told ST. Instead,
Mike Preston has been inked as Music
Director — not Assistant PD. You can reach
her at (212) 873-4570.

Meanwhile, WPLJ's new night rocker
Domino hit the air steamin’ (4/17), giving away
a pizza a minute, and opening the show with

Buster Poindexter’s “Hit The Road Jack,”
which he dedicated to crosstown Z100 night
jammer Jack Da Wack.

Congratulations to WLUP-AM & FM/
Chicago morning man Jonathon Brandmeier,
who has been inked to an exclusive talent-
development deal with NBC-TV by NBC
Entertainment Prez Brandon Tartikoff.

Fred Silverman
(former CBS-TV
VP/Programming and ex-
Prez at ABC-TV and NBC-
TV) will be executive
producer for Brandmeier's
projects. Look for
Brandmeier to stay on at
WLUP while beginning
work on his own primetime
specials as well as doing
guest shots on some
existing network programs.

"Jonathon
Brandmeier

In the wake of Tom Gorman’s moving
from Capitol to Chrysalis as VP/Promotion,
look for Michael Stotter to follow suit as
VP/Marketing. You can also expect Chrysalis
Music’s Tom Sturges to be promoted to Sr.
VP/GM of the Butterfly’s publishing arm.

Is NAC KSWV/San Diego, which now has
a vastly improved signal, about to flip back to
CHR? And . . . is CHR KCPW/Kansas City
ready to go for the Gold? “Not a chance,”
says Gannett Radio Division President Jay
Cook.

Meanwhile, Hurricane Wayne has joined
KCPW for nights, coming from
WTBX/Hibbing, MN. Whatta market jump for
this 21-year-old!

Pirate Radio/L.A. OM Randy Kabrich
called to note that Arbitron went back to
examine the slogan files of KFMH/Davenport,
A — which claims to have used “Pirate Radio”
continuously since the early '80s — as well as
to investigate consultant George Harris’s claim
that he used it at WYNF/Tampa in the early
'80s.

The slogan listed for 'YNF was “Rock &
Roll Pirates.” Meanwhile, KFMH has been
listed only as “99-Plus, The Real FM” for
the last six years.

And . . . Country KLACJL.A. is rumored to
be considering the new slogan “Pirate
Rodeo.”

Continued on Page 48
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“RESCUE THE FUTURE”

Pel.l.ACK
v W JOIN OUR EFFORTS
PV TO SAVE THE OZONE LAYER

FOR MARKET EXCLUSIVITY, CALL SHARON FRATELLO

(213) 459-8556

FIC PALISADES, CA B0272 « FAX (213) 454-5046 PHONE (213) 4598536
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They’ve conquered their native UK.
Now America is going to

“G ET EVE N )]

with their first smash single

“HE AIN'T NO COMPETITION”

A Stock /Aitken/Waterman Production

Featured on the forthcoming debut album GET EVEN.

® Their first U.K. single release hits #2 and goes

Top 40 in 10 European territories including #1 in Ireland.
® Get Even sells 300,000 copies in the U.K. in just six weeks.

® Get Even is certified platinum and goes on to become one of

the U.K’s top 10 selling albums of 1988.
® Promo tour of the U.K. leads to consistent teen mob scenes.
® Subsequent 1989 U.K. Tour sells out immediately.

. §mash Hits! (U.K’s most popular teen magazine) awards them

“Most Promising New Act Of 1988

® Sunday People in London names them the “Best New Act Of 1988

AMERICAN SUCCESS BEGINS NOW! “HE AIN'T NO COMPETITION” ON YOUR DESK.

GET EVEN SHIPS MAY 17

o0 ( Oleot
PARLOPHLING N et i

-------

©1989 EMIRECORDS LTD
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HOT IN THE CITY !
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Cool on the Radio!

Lock-in the most compelling voice-over in the world.

Get the full-force of the most explosive radio production in history,
Then, feel what it's like on the cutting edge.

Joe Kelly Creative Services.

Because winners are niever afraid to take chance
WAEA

(312) 645-8241

)
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An Atlantic promotional gimmick had AOR
programmers buzzin’ from coast to coast last
week. Stations received an unmarked package
containing only an unidentified song and the
following cryptic note:

“Knew you could use something hot to
get you thru the spring book. Hint: band is
from Newcastle . . . will be forced out on
major ‘A’ label (unbeknownst to them) within
two weeks. Ain't exclusives a wonderful thang!
You owe me.”

Given the Newcastle reference and the
singer’s Sting-like sound, some jocks were
convinced it was the former Police-man
himself, and said as much on the air, taking
credit for an “exclusive.” However, the group
in question, while indeed from Newcastle, is a
new outfit called Big Big Sun.

ST has learned that KIIS-AM & FMI/L.A.
MD Kevin Weatherly has resigned to become
Assistant PD at KKLQ (Q106)/San Diego
under PD Garry Wall. Weatherly will handle
the music to begin with, but look for someone
else to eventually take those duties.

Elektra will be bringing West Coast-based
National AOR Promotion Director Ray Gmeiner
to NY as VP/AOR Promotion. Story next
week. Sr. VP/Promotion Brad Hunt is
restructuring, so expect some additional
announcements soon. Word is he’s looking at
a former West Coast National rep to possibly
become part of his plans.

WYNY/NY PD Michael O’Malley has
promoted programming assistant Steve Blatter
to MD at the Country outlet.

WKYS/Washington afternoon personality
Candy Shannon exits to co-host mornings
with Gerry Bledsoe at crosstown WHUR.

Power 99/Atlanta has boosted MD and
eight-year station veteran Steve Wyrostok to
Assistant PD.

jgiﬁ;.

The most-successful Contemporary
Christian outlet in America, KOJO/Dallas, has
been teasing the market that “KOJO will only
be a memory." That liner, combined with the
station’s hosting a “listener apprecization party”
(4/20), has prompted market speculation of a
format change.

However, ST has learned that the station
will stay in format, but will change calls to
KLTY (former CC calls of KHYI (Y85)), and will
announce the hiring of crosstown KMJC
afternoon personality ‘‘Brother’’ John Rivers
as its new PD.

A HIP LATE AFTERNOON SET — Last Wednesday
the cozy confines of the R<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>