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EARNING THE LOYAL
TREATMENT FROM
LISTENERS

Worried about the loyalty of your
listeners? As a general rule, it's
not as strong as it used to be.
John Parikhal mixes historical
precedents and specific advice to
tell you how to gain loyal listeners
. and keep them.
Page 25

MEDIA SYNERGY:
WHAT IT MEANS TO RADIO

You've been hearing about media
synergy — new alliances between cable
networks and magazines, TV networks
and department stores, newspapers and
coupon distributors. Former RAB Sr. VP
Danlel Flamberg sets the new media
scene, and explains why radio is ripe for
such partnerships.

Page 34

RADIO RULES
AMONG TODAY’S TEENS

Positive signs for the future of
radio: a recent survey of teenagers
showed they listen to radio more
than they watch TV . . . and as
they advance into late teenhood,
their radio preferences become
even more pronounced. The teen
tale in Overview: Lifestyles.

Page 17

FROM PROGRAMMING
TO OWNERSHIP

Former PD Rick Torcasso is now part-
owner/operator of a Wichita combo. He
relates how this major transition has
affected him, and provides a detailed and
useful checklist for novice owners.

Page 54

MARKETING MESSAGES
FOR PDs

In the second part of his series on the
basics present-day programmers should
know, Lon Helton enlists consultant E.
Alvin Davis and Fllm House Marketing
VP Wayne Campbell to furnish concrete
details on marketing concepts, along with
useful overall theory.

Page 56

SAC. RACE: KRXQ VS. KZAP

The combatants in Sacramento’s
suddenly-combustive AOR race, KRXQ's
Judy McNutt and KZAP’s Pat Still,
square off in point-counterpoint debate,
with Harvey Kojan adding his unique
refereeing contributions.

Page 50
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SANDERS NEW RADIO CHAIRMAN

Tradup Takes WLS
President/GM Title

Station Reported Close To Talk Switchover

Amid market rumors that the
station soon will switch to a Talk
format, AC WLS/Chicago has
hired KRLD/Dallas News &
Programming Director Tom
Tradup as President/GM.

“I am delighted that we were
able to attract Tom away from
KRLD,” noted Cap Cities/ABC
Group II President Norm
Schrutt. “I'm sure the excite-
ment and professionalism that
he will bring to WLS will revit-
alize a great radio station in an

NAB Directors Plan
AM Cleanup Campalgn_

While television and cable is-
sues dominated their summer
meeting’s agenda, NAB direc-
tors adopted several wide-
ranging recommendations in
Washington last week to im-
prove AM quality and get
better-sounding receivers to the
public.

The AM campaign was an-
nounced shortly after the NAB
overhauled the leadership of its
radio board. KICD-AM & FM/
Spencer, IA President William
Sanders was elected to a one-
year term as Radio Board
Chairman. He succeeds Clear
Channel Communications CEQ
Lowry Mays, who was elected
Joint Board Chairman. Hicks
Broadcasting Co. CEQ David
Hicks was unanimously elected
to a one-year term as Radio
Board Vice Chairman, replac-

Warfield VP/
GM At WRKS

Charles Warfield

Eight-year WLIB & WBLS/
New York VP/GM Charles War-
field has moved crosstown to
Summit Broadcasting’s WRKS
in the same capacity.

Summit Exec. VP/Radio Ow-
en Weber commented, “Char-
les’s credentials and track
record are exemplary. With his
guidance, we're confident
WRKS will continue to build on
its considerable success in the
Urban Contemporary format.”

Warfield told R&R, “This was
an opportunity to work for an
excellent group with some very

WARFIELD/See Page 36

(L-r) NAB Radio Board Chairman Willam Sanders, Joint Board Chair-
man Lowry Mays, and Radio Board Vice Chairman David Hicks.

ing Susquehanna Broadcasting
VP George Hyde, whose second
two-year term expired.

AM Stereo Touted

“I'm sending a letter as radio
board chairman to every AM
broadcaster in America, urging
them to convert to AM stereo
and adopt the NRSC transmis-
sion standards by the end of
1990,”” Sanders said during a
Friday (6/23) news briefing.
“We also have a letter from the
board to Mr. Al Sikes, urging
him to hold hearings on AM im-
provement, if he is nominated
as FCC Chairman.”

Sanders said the group plans

to seek legislation requiring all
stereo radio receivers to include
AM stereo, and will ask the FCC
to adopt an AM stereo standard.
Directors also voted to oppose

NAB/See Page 36

DEBUTS JULY 12

PR3
Tom Tradup
exciting market.”

Tradup told R&R, ‘“To my
knowledge, Cap Cities has
never taken anyone with a news
and programming background
and made him President/GM —
people with that titke have al-
ways come out of sales. So it
would be safe to say that some-
body with my experience would
not be made GM unless my pro-
gramming expertise were going
to be drawn upon in some way.
Beyond that I can’t comment
about a specific format change.
We're lookmg to make WLS a
winner.”

Throughout the ’60s, *70s, and
early '80s, WLS had widely been
regarded as one of the country’s
premier Top 40 outlets — and
remained with the format long
after most CHR stations mi-
grated to FM. The station
switched to AC a few years ago
and recently added some talk
programming at night. Co-
owned WYTZ (formerly WLS-
FM) is CHR.

TRADUP/See Page 36

Hot Fax Ready To Roll

An overwhelming response
greeted the announcement of
R&R Hot Fax, and over 2000
charter subscribers around the
world will receive the first issue

Recycled H|ts Leaks
Top Poe Issues

Larry King

Bobby Poe’s 18th annual Pop
Music Survey Convention was
by far the biggest, with more
than 750 attendees, but was the
tamest for industry issues and
overall tone.

Mutual’s Larry King kicked
off the convention, held last
weekend (6/23-24) in Tyson's

3 waanaasaaricanradichistonscom.

Bobby Poe

George Michael

Corner, VA, by recalling his
early days in radio. The room
stayed full for a session on Ma-
jor/Large Market PDs, moder-
ated by R&R CHR Editor Joel
Denver, and a panel of Promo-
tion VPs chaired by Columbia’s
Mark Benesch.

POE/See Page 36

RR -/ rFAX

of the unique fax publication
Wednesday morning, July 12.

Hot Fax readers will get an
early look at the week’s top
headlines, issue highlights,
business briefs, advance charts
and ratings, and topical show-
prep material. It’s presented in
an efficient, easy-en-the-eyes
format designed for a quick
glance at the week’s essential
events.

Hot Fax also presents, for the
first time anywhere, the oppor-
tunity for advertisers to devise
personalized, customized ads —
aimed at specific radio formats,
industry job levels, and even in-
dividuals, allowing them to sell
to any cell, no matter how spe-

During the early stages of
R&R Hot Fax, subscribers will
receive an evaluation question-
naire. They're encouraged to
suggest new areas of coverage
and other ideas; readers’ input
will help shape the future look
and subject matter of this inno-
vative and infinitely flexible
publication.
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Mack Moves To WAOK
& WVEE As VP/GM

Rick Mack, GSM of Summit
Broadcasting’s WCAO & WXYV/
Baltimore since 1985, has been
named VP/GM of the company’s
WAOK & WVEE/Atlanta.

Summit Exec. VP/Radio Owen
Weber commented, “Rick has done
an outstanding job in helping devel-
op and market WXYV and WCAO
in Baltimore. We’re pleased to
have the opportunity to reward his
excellent performance by pro-
moting him to lead our two Atlanta
stations.”

Mack told R&R, “I love Atlanta,
and right now I don’t plan on
changing a thing. We’ve got a great
group of people here and two very
successful stations, and they will
continue to be market leaders.”

A
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Rick Mack

Mack previously held sales and
sales management positions at
WPGC-AM & FM/Washington and
WHP-AM & FM/Harrisburg.

KISW Corrals Rivers
& Donahue Team

Baltimore Oracles Set For Seattle Mornings

The former WIYY/Baltimore
morning team of Bob Rivers and
Sean Donahue has joined Nation-
wide AOR KISW/Seattle for morn-
ings. KISW PD Sky Daniels re-
marked, “There’s a dearth of mor-
ning shows in AOR, and there were
a cascade of offers for this guy. It
took on a free-agent atmosphere”’
comparable, Daniels agreed, to the
baseball bidding for former Seattle
Mariners pitcher Mark Langston.

Daniels continued, “From a per-
sonality perspective, I feel I have a
full complement. I've got all five
players on the floor. We’re going to
try to revitalize the format from
both a musical and personality
standpoint. Bob becomes a galvan-
izing instrument in that regard. He
brings a mass appeal that allows
us to tap into other format au-
diences.”

R R R R RS

Lasher Lassos
SBK AOR Post

Neil Lasher

Neil Lasher has been recruited
as Director/National Album Pro-
motion for SBK Records.

He was most recently Mid-Atlan-
tic Promotion/Marketing Manager
for Chrysalis, having also worked
in promotion and marketing for
Polydor, EM]I, and Elektra. Before
that he was PD at AOR-formatted
WKLC/Charleston, WIQB/Ann Ar-
bor, and WIOT/Toledo.

“Neil is certainly the right man
to guide SBK at album radio,” re-
marked SBK Sr. VP/Promotion
Daniel Glass. “He has hired some
of today’s great AOR program-
mers and has been instrumental in
breaking Jethro Tull, Sinead

LASHER/See Page 36

No start date has been set for
Rivers and Donahue. Daniels said
the team would spend “‘two months
or so” familiarizing themselves

KISW/See Page 36
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John McConnell

McConnell
ND At KGO

Former United Stations VFP/
News & Sports John McConnell has
been named ND at KGO/San Fran-
cisco. He replaces Bruce Kamen,
who left four months ago to become
PD at KOA/Denver.

“We're especially pleased to
have a person with these creden-
tials direct one of the largest and
leading radio news operations in
the country,” remarked KGO
President/GM Michael Luckoff.
“His accomplishments and experi-
ence in the field will ensure that
KGO continues to be forward-
thinking and top-rated.”

McConnell was responsible for
United Stations’ entire news de-

McCONNELL/See Page 36
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Longwell, Reis Add NewCity Duties

Bob Longwell

In the wake of the station swap in
which NewCity gave Zapis WFTQ
& WAAF/Worcester, MA for
WEKS (now WYAI)/Atlanta,
NewCity has announced a pair of
reassignments within the com-

e e R S T P

Wood PD
At KFMK

Bob Wood

Bob Wood, President of his own
Bob Wood Organization consultan-
cy for the last three years, will join
Gold-Based AC KFMK/Houston as
PD July 5. He succeeds John Stev-
ens, who has exited the station.

According to GM Jim Bell,
“Bob’s special talent in leading and
coaching a high-profile and well-
respected airstaff to being the
very best that can be, blended with

WOOD/See Page 36

Rich Reis

pany. Effective July 5, Group VP
and WDBO & WWKA (K92FM)/
Orlando GM Bob Longwell will join
the NewCity corporate team.
Group VP and WFTQ & WAAF GM
Richard Reis will move to Orlando
as WDBO & WWKA GM.
Longwell will remain in Orlando.
He will continue to oversee the op-
erations of the company’s Atlanta
properties, WYAY and the newly
acquired WYALI, in addition to his
corporate duties. Longwell has
been working closely with WYAY
& WYAI VP/GM Bob Green in set-
ting up the simulcast of the two sta-
tions, which began Friday (6/30).
NewCity President Dick Fergu-
son said, “Bob has done an out-
standing job since coming to Orlan-
do in late 1982 to take the then-Easy
Listening WDBO-FM and build it
NEWCITY/See Page 36

TAKES TUESDAY
HOLIDAY

R&R Observes
July 4

For the Independence Day holi-
day period, R&R's Los Angeles,
Nashville, and Washington offices
will be open Monday, July 3, clos-
ed Tuesday, July 4, and will reopen
Wednesday, July 5.
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WYLD TIME IN NEW ORLEANS

Recently, New Orleans’s longtime Urban
leader WYLD has returned to ratings
prominence, battling formidable Churban
champion WQUE. WYLD’s new programming/
management team reflects on its successful
strategy.
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RADIO BUSINESS

TRANSACTIONS

Sillerman Spins Twin Cities
Combo For $18 Million

KDWB-AM & FM/Minneapolis-

St. Paul

PRICE: $18 million (approx.)

TERMS: Cash

BUYER: Midcontinent Broadcasting
Co., headed by Joseph Floyd and N.L.
Bentson. The Minneapolis-based com-
pany also owns KXLX/Hayesville, KS;
KFH/Wichita; KELO-AM & FM/Sioux
Falls, SD; KPLO/Rellance, SD; KDLO/
Watertown, SD; WTSO & WZEE/Madi-
son; and four TV stations.

SELLER: Legacy Broadcasting Corp.,
owned by Cari Hirsch and Robert F.X.
Sillerman. Legacy recently announced
plans to sell its stations to Group W
Radio in a $385 million transaction.
Legacy’s stations include WNEW-FM/
New York, KTWV/Los Angeles,
WMMR/Philadelphla, WCPT &
WCXR/Washington, WLLZ/Detroit,
and KILT-AM & FM/Houston.
FREQUENCY: 630 kHz; 101.3 MHz
POWER: 5 kw day/500 watts night;
100 kw at 820 feet

FORMAT: Gold; CHR
BROKER: Gary Stevens & Co.

Encore Communications
Stations

PRICE: $7 million

TERMS: Cash

BUYER: Waldron Broadcasting Co.
Inc. All voting stock is owned by H.
Patrick Swygert. Nonvoting stock is
owned by Regina Amanda Goodwin,
the wife of Philadelphia broadcast en-
trepreneur Ragan Henry.

SELLER: Encore Communications
L.P., headed by George Duncan. The
company also owns KHFI/Austin and
KOKY . & KZOUILittle Rock.

BROKER: Tom Gammon of Americom
Radio Brokers.

KVKI-AM & FM/Shreveport,
LA

FREQUENCY: 1550 kHz; 96.5 MHz
POWER: 10 kw day/500 watts night;
100 kw at 1000 feet

FORMAT: Religion; AC

KBFM/Edinberg-McAllen-
Brownsville, TX
FREQUENCY: 104.1 MHz
POWER: 100 kw at 990 feet
FORMAT: CHR

Alabama

WACQ-AM & FM CP/

Tallassee-Tuskegee

PRICE: $250,000

TERMS: Escrow deposit $25,000; ad-
ditional $25,000 cash due at closing;
ten-year promissory note for
$190,000 at ten percent interest.
Buyer assumes $10,000 advertising li-
ability due to local bank.

BUYER: Richard Smith of Columbus,
GA. He recently filed FCC applications
to acquire KSUX/Winnebago, NE and
KSPG & KBUZ/EI Dorado, KS.
SELLER: Double H Broadcasting Inc.,
headed by Fred Randall Hughey.
FREQUENCY: 1130 kHz; 99.9 MHz
POWER: 1 kw daytimer; 3 kw at 300
feet

FORMAT: AC

TRANSACTIONS AT A GLANCE

Deals So Far In 1989:
$1,352,621,120

 Total Stations Traded This Year: 630
_ This Week’s Action: $41,092,999
_Mﬂf Statinns Traded This Week: 24

® Deal Of The Week:
® KDWB-AM & FM/Minneapolis-St. Paul
$18 Million (approx.)

®Encore GumuMhnu Eu'lhm £7 milllon
: GKHI-M & 'Fﬂ‘srmw A
® KBFM/Edinberg-McAlen-Brownsville, TX
5 WACQ-AM & FM CPiTallussee-Tuskegee, AL $250,000
* WEZGIWinfleld, AL $142,500°
® KHJJ & KKZZILancaster-Paimdale, CA 53 & milion
!WETC & WJAZIStamiord, CT S8 million (approx. )
iwmﬂlﬂmnmﬂ, GA $250.000
o WLOV-AM & memghn GA 5465,000
© @ KWBW & KHUTMHutchinson, KS §1 349 =T
- e KOXNMansflakd; usmnﬂm ;
® WFXR/Harwichport, MA $800,000
& KYRS/Atwater, MN £218,000
# WBRE/Washingion, NC $640, 000
& WYCMWilkes-Barre 5125 000
* WSEV-AM & FM/Saviarville-Gatlinburg, TN §152,500

THE NEW BREED WORKS FOR YOU

So far in 1989, Americom has helped radio station owners
maximize the value of over

$500,000,000
in radio stations...

And just as importantly, we've helped qualified buyers find hundreds of millions of
dollars worth of quality radio stations to buy this year.

Americom represents radio's new breed of professional brokerage and financing
specialists. Americom is specialized by market segment, in touch with America's
hottest buyers and highly trained in the financing complexities that accompany

today's transactions.
Call us today.

202-737-9000

Dan Gammon
Nottheast and Central

Bill Steding

Top - 25 Markets

Western United States

AMERICOM

Radio's New Breed of Professional Brokerage and Financing Specialists
1130 Connecticut Avenue, N.W. / Suite 500 / Washington, D.C. 20036

Yes, | want to know more about Americom's brokerage and financing services.

Name

Address

Phone #( )

City State Zip,

- ——WAAAA-americantadiohistorvyconm ——m——

BROKER: Service To Communica-
tions Associates

WEZQ/Winfield

PRICE: $142,500

TERMS: $100,000 cash; promissory
note for $42,500 at no interest due on
4/11/90.

BUYER: James Boyd Pate of Winfield.
SELLER: John Self of Hamilton, AL.
He is an applicant for a new FM at Win-
field.

FREQUENCY: 1300 kHz
POWER: 5 kw day/30 watts night
FORMAT: Country

~California
KHJJ & KKZZ/Lancaster-

Palmdale
PRICE: $3.6 million
BUYER: Eric/Chandier Ltd., owned by

Simon T, Thomas Miserendino, Ru-
dolph Patino, Robert Geddes, and
Terry Basset. Simon T is the VP/GM of
Westwood One’s KQLZ/Los Angeles.
The company also owns KCBQ-AM &
FM/San Diego.

SELLER: Valley Wide Broadcasting
Inc., controlled by Laurence and Ju-
dith Rutter and George Schrader.
They also own KDHI & KQYN/Twenty-
nine Palms, CA and KNGT/Jackson,
CA.

FREQUENCY: 1380 kHz; 106.3 MHz
POWER: 1 kw day/50 watts night; 3
kw at 210 feet

FORMAT: Nostalgia; Beautiful
BROKER: Elliot Evers of Medla Ven-
ture Partners.

Continued on Page 6

FIRST COMMUNICATIONS
CAPITAL

Over $120 Million in Financing
Commitments Raised in 1988.

Senior Mezzanine Equity

Debt

Financing

Communications finance specialists with
expertise in raising and structuring
private capital for refinancings,
acquisitions and expansion.

Laurie-Jo Straty, Managing Partner
Amanda P. Sullivan, Vice President
(214) 651-1007
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Soon

Clark Wont Be
The Only One
In The Newsroom

With Super Powers.

No cape, no X-ray vision...just of your information flow.
AP NewsDesk. A superpowered software Stay tuned for upcoming announce-
system for radio and television stations,  ments and details about this full-featured
coming soon from AP Broadcast program that is sure to increase your
Services. productivity and efficiency.

Designed to run on any IBM- AP NewsDesk. The newsroom man-
compatible PC, AP NewsDesk saves  agement tool you've been waiting
you time and e - for from the
money—and best name in
givesyou the news

business.

control

Associated Press  Broadcast Services
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RADIO BUSINESS

TRA NSAC TIONS

Continued from Page 4

WSTC & WJAZ/Stamford
PRICE: $8 million (approx.)

BUYER: Forrest-Brody Group inc.,
owned by Robert Forrest and Scott
Brody. The company also owns WAYV/
Atlantic City.

SELLER: Chase Broadcasting Inc.,
headed by Perry Ury. The company
also owns WTIC-AM & FM/Hartford.
FREQUENCY: 1400 kHz; 96.7 MHz
POWER: 1 kw; 3 kw at 461 feet
FORMAT: AC/Jazz

BROKER: The Mahiman Co. repre-
sented the buyer.

COMMENT: Chase purchased this
combo for $4 million in 1985.

WGIG/Brunswick

PRICE: $250,000

TERMS: Escrow deposit $10,000,
balance due cash at closing.

BUYER: Brunswick Broadcasting
Corp., owned by Ronald and Robert
Yountz of Springfield, OH and Ronaid
Griffin of Forest, OH. Ronald Yountz
also owns WBLY/Springfield, OH.
SELLER: Neison Broadcasting Co., a
wholly-owned subsidiary of Osborn

Communications Corp. The com-
pany, headed by Frank Osborn, also
owns WIOUBrunswick, GA; WWVA &
WOVK/Wheeling, WV; WNDR &
WNTQ/Syracuse; WAZOI/Tarboro,
NC; and WAZU/Springfield, OH. Os-
born also owns interests in KIOl/San
Francisco; WLAC-AM & FM/Nash-
vile; WMTG & WNIC/Detroit; and
KKOB-AM & FM/Albuquerque. The
company is also buying KVAN/Van-
couver, WA and KMJK/Lake Oswego,
OR.

FREQUENCY: 1440 kHz

POWER: 5 kw day/1 kw night
FORMAT: Country

BROKER: R.C. Crisler & Co.

WLOV-AM & FM/Washington
PRICE: $465,000

TERMS: Buyer to transfer accounts re-
ceivable totalling $175,000 to seller;
buyer also assumes seller liabilities
totalling $290,000.

BUYER: Scorpio Enterprises Inc.,
owned by B.L. Williamson and Merle
Williamson of Jefferson, GA and Bren-
da Rice of Madison, GA.

SELLER: G&O Inc., owned by Oscar
Wiseley. He also owns WJJC/Com-
merce, GA.

FREQUENCY: 1370 kHz; 100.1 MHz
POWER: 1 kw daytimer; 3 kw at 200
feet

FORMAT: Country

KWBW & KHUTIHutchlnson
PRICE: $1,349,999

TERMS: Cash for stock $909,999; ad-
ditional noncompete agreement for
$440,000, payable in five equal an-
nual instaliments.

BUYER: NUCO TV Inc.,, owned by
Ross Beach and Robert Schmidt of
Hays, KS. Beach is a banker in Law-
rence, KS. They own KTVC-TV/En-
sign, KS; KAYS/Hays, KS; KFEQ/St.
Joseph, MO; KVOP & KATX/Plain-
view, TX; KHOK/Great Bend, KS;
KLOE/Goodland, KS; KCOW & KAA-
Q/Alliance, NE; KOOQ & KELN/North
Platte, NE; and an FM CP at Liberal,
KS. NUCO says it may acquire KHAZ-
FM/Hays, KS.

SELLER: Nation’s Center Broadcast-
ing Co. Inc., owned by Fred Conger,
Betty Gene Conger, Sam Jones Jr.,
and Candace Jones.

FREQUENCY: 1450 kHz; 102.9 MHz
POWER: 1 kw; 28.5 kw at 496 feet
FORMAT: AC; Country

KDXI/Mansfield
PRICE: $100,000
TERMS: $10,000 cash; promissory
note for $90,000, payable interest-

only for first six months at the rate of
12.5% per year; thereafter the note is
to be paid monthly on a ten-year amor-
tization schedule at 12.5% interest for
the first three years, then at prime rate
yearly thereafter.

BUYER: DeSoto Broadcasting Corp.,
owned by Judith Balley, Winston
Fields, and Tracy Broadway.
SELLER: Heart Of Dixie Broadcasting
owned by Bennett Strange. The com-
pany also owns KJVC/Mansfield, LA.
FREQUENCY: 1360 kHz

POWER: 1 kw daytimer

FORMAT: Country

WFXRIHarwIchport

PRICE: $800,000

TERMS: Stock purchase. Escrow de-
posit $100,000 with additional
$300,000 cash due at closing. Five-
year promissory note for $400,000 at
prime rate of the Bank of Boston pius
one percent. Note payable interest-only
for first two years.

BUYER: LDI Inc. owned by John
Aitken and Robert Lada of South Den-
nis, MA; Bruce MacGregor of Brew-
ster, MA; and Rudolf Nelson of Cen-
terville, MA. Nelson is the station’s GM;
Lada is OM; and Aitken is sales manag-
er. s

SELLER: Mary Jane Kennedy and
George Sliverman are selling their
100% stock ownership of Mayjay
Broadcasting Inc. Silverman owns
Sunshine Group Broadcasting Inc.,
which is the licensee of WGAN &
WMGX/Portiand, ME; WZID & WFEA/
Manchester, NH; WIiXY/East Long-
meadow, MA; WAQY/Springfield,

MA; WCAQL/Portsmouth, NH; and
WCQL/York Center, ME.
FREQUENCY: 93.5 MHz

POWER: 3 kw at 328 feet

POWER: 3 kw at 328 feet
FORMAT: AC

WBRE/Washington

PRICE: $640,000

TERMS: Cash

BUYER: New East Communications
Inc., owned by Henry Hinton Jr., D.W.
Uzzle Jr., and Harry Land Jr.
SELLER: James Hodges, a sole pro-
prietor.

FREQUENCY: 98.3 MHz

POWER: 1.3 kw at 490 feet
FORMAT: AC

WYOM/Wilkes-Barre

PRICE: $125,000

TERMS: Cash

BUYER: Gore-Overgaard Broadcast-
ing Inc., owned by Harold Gore and
Cordell Overgaard. They own WTMR/
Camden, NJ; WSCRIScranton, PA;

WRDZ/Cleveland; and WTACI/Flint,
M.

SELLER: Keymarket Communica-
tions, owned by Kerby Confer. The
company owns WTCB/Orangeburg,
SC; WNNK/Harrisburg; KOKE &
KKMJ/Austin; WECZ/Hickory, NC;
WRVR-AM & FM/Memphis; and
WKRZ/Wilkes-Barre. The company re-
cently announced plans to buy WILK/
Wilkes-Barre and WWL & WLMG/New
Orleans.

FREQUENCY: 1340 kHz

POWER: 1 kw

FORMAT: AC’

BROKER: Gienn Serafin and Tim
Menowsky of Communications Equi-
ty Assoclates.

KRLB

FORMAT: AC

Anaheim, CA Syracuse, NY Lubbock, TX BROKER: Blackburn & Co.
KSSN  WNUA Sovervile-Gatn
; Sevierville-Gatlinburg
Little Rock, AR Chicago, IL Allentown, PA ’ PRICE: $152,500 for majority control
KYRS/Atwater TERMS: Cash
MNK KMPZ PRICE: $218,000 BUYER: Charles Ketron of Knoxuville is
. TERMS: $8000 cash for stock; buyers  increasing his ownership from 46% to
Baton Rouge, LA Sacramento, CA Memphis, TN agree to advance up to $210,000 in  95%.
WUPE MSD mm loans in exchange for control. SELLER: Truett Frazler and Conrad
BUYER: Richard Johanneck Sr. and  Jett are selling their 49% stock interest
Pittsfield, MA Dover, DE Louisville, KY Norman Jones of Litchfield, MN. in Great Smokey Mountains Broad-
SELLER: Crow River Broadcasting casting inc.
WERZ WNNK e L e —
: Christian Lenz. POWER: 5 kw; 225 watts at 3014 feet
Portsmouth, NH Cﬁecw'Mj Harrisburg, PA FREQUENCY: 94.1 MHz FORMAT: Country
Waukegan, IL Fresno, CA Shreveport, LA
ReLl  RUWWN Rt CONFIDENTIAL

BROKERACE AND
INVESTMENT
SERVICES TO THE
COMMUNICATIONS
INDUSTRY

R C.Crisler & Co., Inc. (513) 361.7775. Cincinnati, OH: Richard C. Crisler, Clyde G. Haehrde, John D. Chapman,

Gloria Bushelman. Ithaca, NY: (607) 257-6283 John B. Babcock New York, NY (212) 697- zumomur.aancy
Lincotn, NE: (402) 475-5285 Richard W. Chapin. Tampa, FL: (813) 264-2346 Mark W. Jorg;

Special Consultant: Ward L. Quaal Company, Chicago, IL: (312) 644-6066 and mmcum)mssou

Our letters of reference.

At Fleet's Communications Group, we've developed a reputation built on responsiveness, crea-
tivity, and a thorough understanding of radio broadcasting. Whether it's providing financial services
for established group owners or helping operators become first-time owners. Across the dial and

across the country.
For more information, call Daniel P Williams, Senior Vice-President, at 401-278-6211. Or write
Fleet National Bank, 111 Westminster Street, Providence, Rl 02903.

outin front
Sty

I

RC CRISLER & CQ. INC
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Rinaldo Technical Bill

Addresses AM, FM Woes

Charging that the FCC has failed to protect the integ-
rity of the AM band, the ranking Republican on the House
Telecommunications Subcommittee has introduced a
technical improvements bill aimed at bolstering AM’s fu-
ture while cleaning up problems on both bands.

“I don’t think any of us wants to
see the AM band wither, especially
when there are actions Congress
can take to preserve and improve
AM radio service,” said Rep. Matt
Rinaldo (R-NJ), sponsor of the
Broadcast Radio Quality Improve-
ments Act of 1989 (H.R. 2714).

Eliminates FM-Only
Receivers

The most dramatic provisions of
Rinaldo’s bill concern receivers.
The measure mandates the elimin-
ation of FM-only receivers and
would require that any FM stereo
receiver manufactured after 1991
also be equipped to receive AM
stereo. Those measures, said Rin-
aldo, will help ensure that ‘‘broad-
casters on both bands are com-
peting for the same audience” and
encourage AM broadcasters to in-
vest in AM stereo.

While the NAB has voiced whole-
hearted support for Rinaldo’s re-
ceiver proposals, AM broadcasters
contacted by R&R had mixed reac-
tions. “I'm not jumping up and
down,” said George Buck, who

owns nine AM stations in the South.
“The problem isn’t AM stereo, it’s
the quality of the AM receivers
themselves. They need to make
them with higher quality compon-
ents so they pick up the full fre-
quency.”

4K Radio Secretary-Treasurer
Michael Ripley said the proposal
“might help,” but added that “AM

broadcasters have to clean up their
own act by doing things like adopt-
ing the National Radio Systems
Committee standards.”
Licensing Changes

In the licensing and regulatory
area, the Rinaldo bill would re-
quire the FCC to grant new li-
censes with an eye towards assur-
ing ‘‘interference-free, locally
oriented service,” and bar the
Commission from adopting ‘‘any
rule or policy which would general-
ly increase interference” on either
the AM or FM bands. The Commis-

Continued on Page 9

RAB HOLDS RADIO WORKSHOP 22 — Some 600 broadcasters and ad
execs gathered last Wednesday (6/21) for the RAB’s 22nd annual Radio
Workshop, which featured pro-radio testimonials from national advertisers.
ABC Radio Networks personality Sally Jessy Raphael was the luncheon
speaker, and the afternoon included a radio buying seminar co-sponsored
by RAB, the Station Representatives Association and the Radio Network
Association. Captured on their way to lunch were (I-r} United Stations
President Nick Verbitsky, RAB President Warren Potash, Sears Na-
tional Retail Ad Manager Scott Harding, Raphael, Transtar Radio personali-
ty John Candy, Delta Airlines Asst. VP/Advertising Judy Jordan, and

Transtar President Gary Fries.

DC
REPORT

PAT CLAWSON

Jacor Covets Cable Deal

his company walked away from that proposed $200

> Mmillion acquisition of Bob Sillerman’s and Carl Bra-

zell's Command Communications because the deal’s
mathematics didn’t work.

“As usual, it was price,” Wood said. “Nothing personal. Let's put it this
way — we couldn’t come together on anything that would survive the giggle
test. There were some other things that came into it, including how the sta-
tions are doing."”

He added, “There's a little alchemy going on there somehow,” but both
Sillerman and Brazell insist Command is meeting its bank commitments and
experiencing heaithy cash flow.

Now that the deal has been scotched, Wood said Jacor is planning a
quick dip in the cable TV pool by acquiring a "little teeny” 2800-subscriber
system in suburban Cincinnati.

"We think there's a synergy between cable companies and radio sta-
tions,” Wood said. "If they're good at nothing else, radio stations are good
at marketing . . . Cable has lacked that. It's been a capital-intensive busi-
ness promoted by bankers and installers. The art of hype hasn’t really de-
veloped yet.”

Sikes Nomination In Limbo

'acor Communications President Frank Wood said

s Al Sikes about to become FCC Chairman or not? The

White House stili has not announced his nomination, and

now Washington insiders are buzzing that the assistant
Commerce secretary may become the latest victim of
Potomac foot-in-mouth disease.

‘ s PEGINLS

“mi Great Concert
Memories “DICK CLARKS_
= o = F
't Summer Beach Party T AL Ot
"4 The Beach Boys . <4
Story "Wz Jan & Dean
"W+ Solid Gold All-Time 7-9  Guess Who

Favorites Countdown

14-16  Hollies
21-23  (Connie Francis
28-30 Ringo Starr

"t Vocalist of the Year:
Randy Travis and

K. T. Oslin

(The Country Six Pack Series)

THe MonTH
OrrOn ThHE

RicutNoTES

July 21-23  The Doobie
Brothers Story

Every weekend through
Labor Day

The British
Invasion Series
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| The nomination seemed ali set to go only days ago, when Sikes con-

firmed his pending promotion to the New York Times. That apparently ir-

ritated White House staffers, who thought President Bush should have the

first word. Last Thursday Sikes turned up as a dinner guest at the NAB's
1 summer board meeting. The normally friendly regulator was gunshy when
talking with reporters, and said he would have no comment about his
nomination.

Now political operatives say White House Chief of Staff John Sununu
is using the Times incident to push FCC nominee Sherrie Marshall as
Chairman. When White House Personnel Director Chase Untermeyer was
asked about those rumors, he said they contained an “untruth” which he
would not describe. “I will limit myself to saying that we will announce the
third Republican nominee when (we're) ready,” he added.

Dellums Bugged By Tape Recorders

! adio journalists, look out! If Rep. Ron Dellums
(D-CA) has his way, your interviewing style will be
severely cramped by the Privacy Assurance Act Of

1989, a bill he’s introduced that will require second party

consent before taping conversations.

Presently Federal eavesdropping laws allow individuals to tape their
phone calls without the other party’s consent.

“If two people communicate and one of them wants to record the con-
versation, what's wrong with that?" asked RTNDA President Ernie
Schultz. “The decision when and where (to inform the other party), in
terms of journalists, should be left up to the journalist.”

The bill also requires voice-activated recorders to emit a beep tone
when activated, and requires warning labels about the proposed law. Ac-
cording to an aide in Rep. Dellums's office, the bill was proposed "because
of the expansion of intrusion into people’s private lives.”

Meanwhile, broadcasters were thrilled with the FAA last week when
i Secretary of Transportation Samuel Skinner nixed a proposal to ban all
electronic devices from commercial airliners in an attempt to thwart interna-
tional terrorism. The FAA's only new security requirement will be “intensive
screening” of portable devices — radios, cassette recorders, and laptop
computers — on US carriers operating from Europe and the Mideast.
Passengers are encouraged to “leave electronic devices at home if they
are not needed.”

Network Brass Endorse

 Anti-Trafficking Rules

Congressional efforts to reimpose anti-trafficking re-
strictions on broadcast station owners have received a
boost from an unlikely source — two of the industry’s big-

gest players.

Cap Cities/ABC Chairman
Thomas Murphy and NBC Presi-
dent Robert Wright endorsed a
clampdown on station swapping
when quizzed last Thursday (6/22)
by Sen. Ernest Hollings (D-SC)
during Senate hearings on media
ownership concentration.

“Im against this trafficking in
our business,” Murphy told the
Senate Commerce Committee. He
said that frequent station owner-
ship swaps made the broadcasting
business unstable, thus creating
economic uncertainty.

“I don’t think I would oppose (re-
strictions),” Wright responded.
“You want people in there for the
long haul.”

CBS CEO Lawrence Tisch de-
clined to take a position on the mat-
ter. “It’s not an issue for us — just
the FCC,” he said.

Fritts, Schwartzman Spar

The comments from the network
brass were in sharp contrast to
those of NAB President Eddie
Fritts. He reiterated the associa-
tion’s longstanding opposition to
station holding periods while testi-

fying side-by-side with prominent
industry critic Andrew Schwartz-
man, director of the Media Access
Project.

Schwartzman asked Hollings to
quickly reimpose anti-trafficking
rules, on grounds that stations
were becoming “mere commodi-
ties.”’” He said public service broad-
casting was being deteriorated be-

cause FCC policies encourage sta-
tion ownership by ‘limited part-
nerships which are sold to dentists
on golf courses instead of people
who have worked their way up
through the industry.”

“Any person, whether it be a
dentist or a broadcaster, who grew
up in the business does not want to
erode the assets of a radio or a TV
station,” Fritts countered. ‘“The
fastest way to do that is to reduce
service to the public because
broadcasters still do well by doing
gom'!!

Rinaldo Bill

Continued from Page 8

sion would further be required to
launch a study into non-broadcast
causes of broadcast interference
and seek appropriate remedies
where possible.

The measure also orders the
FCC to to allow AM daytimers to
switch to fulltime operation in the
soon-to-be opened 1605-1705 kHz
region of the band. “This action
would reduce, where possible, po-
tential interference problems with
so-called clear channel broadcast-
ers,” said Rinaldo. ‘“More impor-
tantly, it would provide expanded
2¢hour service to communities

that heretofore have been served
only during part of the day ”

In response to complaints from
FM broadcasters, primarily in the
West, Rinaldo’s proposal also bars
the use of FM translators to import
signals into a market that already
has radio service.

Despite the recent lack of con-
gressional action on broad:ast re-
lated bills, a bottleneck created by
the battle over codification of the
Fairness Doctrine, NAB VP/Gov-
ernment Affairs Jim May said he
believes Rinaldo’s bill could be en-
acted during this session of Con-

gress.
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June 30-
July 2

The Great Sounds of

America

June 30-
holy 2

7-9  Sammy Davis, Jr.
14-16  Nancy Wilson
21-23 . Les & Mary Elgart
28-30  Duke Ellington

Carole King
7-9  Donna Summer
14-16  Paul McCartney
21-23  Barry Manilow
28-30 America

THE WEEKLY
COUNTRY MUSIC

COUNTDOWN

s SPECIALS

The Desert Rose Bond .

June 30-
July 2

7-9 Tanya Tucker
14-16  Dwight Yoakam
21-23  Glen Campbell
28-30 The 0'Kanes

WEEKLY

June 30-
July 2

14-16 The Tom Petty Story

21-23 The Natalie Cole Story

28-30 The Exposé Story
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The Stevie Nicks Story
7-9 The Cyndi Lauper Story
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Broadcasters Buoyed By Supreme
Court’s Dial-A-Porn Decision

Attorneys involved in the fight to
overturn the FCC’s ban on broad-
cast indecency say their cause has
taken a giant leap forward, thanks
to last week’s Supreme Court rul-
ing that prevents the government
from banning the indecent tele-
phone messages provided by so-
called dial-a-porn services.

“As a result of this decision,
broadcasters are a lot better off
this week in the area of indecency
than they were last week,” said
Andrew Schwartzman of the Media
Access Project.

Ruling 990 in the case of Sable
Communications of California v.
FCC, the high court found that the
government’s ban on indecent
phone messages violates the First
Amendment by denying adults ac-
cess to such material in an ex-
cessive effort to protect children.

“We have recognized that there
is a compelling interest in protec-
ting the physical and psychological
well-being of minors,” wrote Jus-
tice Byron White. “The govern-
ment may serve this legitimate in-
terest, but to withstand constitu-
tional scrutiny it must do so by nar-
rowly drawn regulations designed
to serve those interests without un-
necessarily interfering with First
Amendment freedoms.”

Safe Harbor May Return

Last fall, with prodding from
Sen. Jesse Helms (R-NC), Con-

gress passed a measure requiring
the FCC to enforce its broadcast in-
decency guidelines around the
clock, thus eliminating the mid-
night-6am *‘safe harbor”’ for alleg-
edly indecent broadcasts. Attor-
neys for the coalition of broad-
casters and industry groups that
have filed suit to overturn that
legislation believe the Supreme
Court’s Sable decision sets an im-
portant precedent for their case.

According to attorney Tim Dyk,
the Sable decision further under-
mines the broadcast indecency ban
by

¢ confirming that indecent
speech is protected by the First
Amendment;

o e e T S e

¢ dismissing the notion the
courts should defer to a Congres-
sional finding of a need for a ban;
and

¢ rejecting the government’s ar-
gument that the 1976 Pacifica v.
FCC decision, which affirmed the
FCC’s right to “channel” indecent
material into time periods when
children are less likely to be in the
audience, gives the government
the authority to implement a total
ban on indecent material.

However, former FCC general
counsel Bruce Fein, a supporter of
the broadcast indecency ban, said
he is not overly concerned about
the Sable decision. “I don’t think
Sable is a good indicator of how the

R e e e

court will rule on broadcast inde-
cency,” said Fein. “The court
found that a total ban (of indecent
telephone messages) was unaccep-
table because other screening tech-
nologies exist. That’s not true in
broadcasting.”

Helms could not be reached for
comment. However, a source close
to the Senator said Helms’s view of
the situation would probably be
similar to Fein’s.

Arguments in the broadcast in-
decency case Action for Children’s

Television, et al. v. FCC are sched-

uled to be heard in the US Court of
Appeals for the District of Colum-
bia November 17.

A

Powers Named
WZEZ VP/GM

South Central Communications
Radio Division VP Glen Powers
has taken on VP/GM duties at
company flagship WZEZ/Nash-
ville.

Before joining the company in
1978 Powers had been with Harte-
Hanks Broadcasting for ten years,
prior to which he served at Lin
Broadcasting in Houston and did
marketing consultation.

“Since I've been in the city and
in the building for almost 11 years,
I'm in familiar territory,” said
Powers. “I will continue to run the
group, and am looking forward to
the responsibility of running the
station on a day-to-day basis as
well.”

In the winter ratings, Beautiful/
NAC WZEZ registered a 6.6 (12+)
in the Birch, ranking 7th, and a 9.1
in the ARB, ranking third.

F|ve Shendan Execs
Ea_rn VP Stripes

Jerry Lopes

Sheridan Broadcasting has ele-
vated five executives to VP. Affili-
ate Relations Director Thaddeus
Hill has been named VP/Network
Operations, ND Jerry Lopes be-
comes VP/News & Sports Pro-
gramming, Controller Richard
Lapinski moves up to VP/CFO,
Chicago Regional Sales Director H.
Drew Middleton becomes VP/Re-
gional Sales-West, and New York
Regional Sales Director Glenn
Bryant has been named VP/Re-
gional Sales-East.

“These key executives have
helped us to move forward
quickly,” said Sheridan President
E.J. Williams. “We're proud to
recognize the contributions each
has made to our growth.”

Before joining Sheridan in 1987,
Middleton worked at WFLD-TV/

Richard Lapinski

Thaddeus Hill

Chicago, WMBD-TV/Peoria, and
WHEN/Syracuse.

Lopes joined Sheridan in 1980
from WHDH & WCOZ/Boston. He
also worked at WBRU, WICE, and
WIJAR, all in Providence, and at
WILD/Boston.

A member of the Sheridan Board
of Directors, Lapinski joined the
company in 1983 after stints with
Cox Broadcasting and Seripps
Howard.

Hill is a 30-year industry vet who
served at Robinson Broadcasting,
Unity Broadcasting, and WANT/
Richmond before joining Sheridan
in 1985.

Bryant had been GM at WPEG &
WGIV/Charlotte before coming to
the network. He also held positions
with F&G Marketing and Ted
Bates.

Gison Takes AT40 Conts

Debbie Gibson took control of American Top 40 last weekend when host Shadoe
Stevens went on vacation. Flanking her are ABC Radio Network VP Tom Cuddy (I}
and AT40 Director Matt Wilson.

wALamericanradiohistorns. com

Sklar A BPME Hall Of Famer

Sklar Communications President and Braiker Radio Services VP/Program-
ming Rick Sklar is congratulated on his induction into the Broadcast Promo-
tion & Marketing Executives Hail Of Fame by Robin Leach, who served as
master of ceremonies at the BPME/Broadcast Designers Association Con-
vention Gold Medallion Awards luncheon. Westwood One’s Casey Kasem
received the Industry Achievement Award at this year's seminar, held
6/21-24 in Detroit with nearly 2500 attendees. Radio workshops explored
marketing strategy, merchandising, and advertising, while various formats
were covered in individual sessions.
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OVERVIEW

Country is the most popular
. radio format in the land. Accord-
- ing to the NYC-based Radio In-
formation Center, 2126 sta-
tions in alf US radio markets pro-
gram country music, although
AC (on the air at 2035 stations)
places a close second,

Among the top 580 metros,
however, AC is the leader with
Country trailing close behind
{Interestingly, more than half of
all stations in these top markets
program either an AC, Country,
or CHR format).

For a complete breakout of
today's multiplicity of radio for-
mats — and the percentage of
stations that program each —
within the 580 largest metros,
please consuit the chart below

(Note: Some of the formats
have been combined and put in-
to familiar industry terms).

Format Percentage
AC 22.3
Country 19.0
CHR 103
Religious 8.2
Gold Ta
Mostalgia 56
News/Talk 4.8
AOR 4.4
BM/Easy 4.4
uc 4.1
Spanish 2.4
Classical 1.9
Classic Rock 1.4
Variety .6
Ethnic B
Jazz 5
NAC 5
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It's for you.
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roviding sales and promo-
tion managers with a tool to
analyze and better target
individual markets — or the nation
as a whole — for sales and promo-
tional campaigns, Skokie, IL-based
Rand McNally & Company has
& published the debut edition of its
. “Zip Code Atlas & Market
Planner.”
Ideal for direct-mail promotions,
the planning guide is a loose-leaf
collection of maps covering all 50

Zip Code Guide Helps
Map Out Marketing Plans

states, 85 major city insets, and 11
vicinities. Zip code boundaries are
marked off on the bound, transpar-
ent sheets that cover each of the
oversized maps. Sales strategists
can not only write on these acetate
cover sheets, but they can also
wipe them clean for future use.
The planner is packaged in a
durable, waterproof vinyl case and
is secured with velcro overflaps.
Retail price: $320. For more info,
phone the firm at (800) 284-6565.

R

| ‘AdBiZ’ Audio Promo Vehicle Here

rimarily designed to at-

tract new radio advertis-

ers, “AdBiZ” is a monthly
audiocassette that contains 20 min-
utes of business tips, marketing
trends, success stories, and station
promos.

The Kansas City, KS-based Mar-
keting Team Inc. customizes each
tape with your station’s logo and in-
tersperses station promotional

S e e

® July 5-9 — R&B Report For-
um '89 Hyatt Regency. Chica-
go, IL

® July 13-16 — Upper Midwest
Communications Conclave
Sheraton Park Place. Minneap-
olis, MN

®July 1519 — New Music
Seminar. Marriott Marquis Ho-
tel. New York, NY.

® August 12-13 — Dan O'Day's
Air Personality Plus Seminar.
Days Inn, O’'Hare South. Chica-
go, IL

©® September 6 — 1989 MTV
Video Music Awards. Universal
Amphitheatre. Universal City,
CA

® September 13-16 — Radio
‘89 Convention sponsored by

e S
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Running out of room?
Plenty of rooms
“inhere. |

EEE®

material with the stock business
fare. Each month’s cassette also
includes an advertising-related
quiz, business book and audiotape
reviews, and a calendar of unusual
promotional events.

Each station must mail or deliv-
er the tapes to its clients; the
Marketing Team does the rest. For
more info, call the company at
(913) 341-4545.

® September 13-16 — RTNDA
Annual Convention. Kansas Ci-
ty Convention Center. Kansas
City, MO.

©® September 17 Emmy
Awards. Pasadena Civic Audi-
torium, Pasadena, CA.

® September 21-23 — Founda-
tions Forum '89. Sheraton Uni-
versal Hotel. Universal City, CA.

® October 10 — CMA Awards
Show. Grand Ole Opry House.
Nashville, TN.

!
;
.
E
;

® October 17-18 — Broadcast
Credit Association’s 22nd Credit
& Collection Seminar. Scottsdale
Hilton. Scottsdale, AZ.

® October 25 — John Bayliss
Foundation Dinner. Plaza Hotel

Summon a windstorm
with one finger:
Press below.

Portable Digital Info System

tal Information System,” avallable from the Fairfield, MJ-bazed

n Iways on the road? Take your olfice with you, The “Portabie Digl-

Ricoh Corp., is comprised of three modular components - the
M50 portable copier/digitizer, the IM-F50 faceimile transcaiver, and the
IM-A image controfler and scanner — that fit into a briefease and weigh

less than & pounds combined.

The basic copier raproduces documents by scanning the original -~
no nesd to roll the gizmo over the paper. The output copy is the same
size as the viewing glas= (3 7/8" X 61%").

By adding the fax interface, you can send and receive dacuments up
to 47 X 67; full-size pages sent to the unit are reduced, and small
copies sent to full-size fax machines are enlarged. This unit Connacts to
the copier and a standard phone jack.

in addition to its copier capabilities, the image controiler {(not pic-
tured] can enlarge, reduce, and copy halftone photoaraphs as well as
mirrof or reverse copy. Designed o expand the operations of the copier,
‘the image controlier’s remote mode allows the unit to be connected to an
IBM or compatible personsl computer.

Retail prices for each item are, as follows: MC50, $540; IM-F50,
$540; and IM-A, $510. For more info, phone the firm at (800}

255-5550.

Four Steps Toward More
Creative Criticism

reative criticism can be de-
fined as that which im-
proves subordinates’ per-
formance without injuring their
self-esteem. According to the Bel-
mont, MA-based Levinson Letter,
the road to constructive criticism

* Be specific about what’s
wrong.

* Qutline the changes you expect
to be made.

e Limit fault-finding to one sub-
ject at a time.

» Give criticism in private and

i AR begins with the following four allow time for questions and clari-
steps: fication.
'I:I:I:I:I:I:I:I:I: :I:I:I:I:I:I:I:¢¢l:..%:-:I:I:I:I:I:-:I:-:-:-:I:I:I:I:I. : :I:I:dl:l:l:l:l. .I:l:l:l. I:I:I:I:I:I:I:-:I:I:I:I:.:-:-:. :I: :I:I:I:I:I:I:I:I:I:I:I:I:I:I:.:I:I:I:I:I:I:I:I:I:I:I:I:
Audio effects designed

to make your staff
more effective.

Telephone voice simulator—one of 70+ instantly
accessible effects that make the H30008 Broadcast
Ultra-Harmonizer™ the complete special effects
department in a single box. To make your staff
more effective, just call your Eventide distributor.

RADIO'S MOST COLORFULBLACK BOX

EVENTIDE INC H
Eventide

ONE ALSAN WAY
LITTLE FERRY, NJ 07643 the next step

TEL 201-641-1200 - TWX- 710-991-8715 FAX: 201-641-1640

Locker Roorn reverb/echo—one of 70+ broadcast-
engineered H3000B audio effects you can use
“right out of the box”. The powerful and versatile
Broadcast Ultra-Harmonizer® is also amazingly
affordable—put it to work for you.

RADIO’S MOST COLORFULBLACK BOX

EVENTIDE INC -
Eventide

ONE ALSAN WAY
LITTLE FERRY, NJ 07643 the next step

TEL 201-641-1200-TWX 710-991-8715< FAX: 201-641-1640

Windstorm—one of 70+ Broadcast Ultra-Harmo-
nizer~ digital audio effects designed fo give you
fresh ideas, without letting you go stale trying to
make them happen. Put the “special effects
department in a box” towork for you

RADIO'S MOST COLORFULBLACK BOX

EVENTIDE INC -
Eventide

ONE ALSAN WAY
LITTLE FERRY, NJ 07643 the next step

TEL 201 641-1200 - TWX 710-991-8715-FAX 201-641-1640

Traffic Report voice filter with ‘copter effect—one of
70+ Broadcast Ultra-Harmonizer~ digital audio
effects. Put the “special effects department in a
box” to work; call your Eventide distributor,

RADIO'S MOST COLORFULBLACK BOX

EVENTIDE INC -
Eventide

ONE ALSAN WAY
UTTLE FERRY, NJ 07643 the next step

TEL 201-641-1200TWX 710-991-8715+FAX 201-641-1640

FEssEsEssEEEEEREEEEEEEEEEEEEEES
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FirstCom announces the Firsty
1989 Excellence i Production
Award Winners

Congratulations to the winners and finalists
of the first and only international awards for excellence
in production. Entries exemplified superior work and
FirstCom proudly recognizes the winners!

SN Talent:

W Entry Title:

STATION PROMOTION
Major Market
Brian James

Radio Station KXXX (X100)
San Francisco, CA

1 Entry Title: Earthquake
Producer/Copywriter:Brian James
Brian James

Medium Market

Bumper Morgan

Radio Station WYHY

Nashville, TN

Stereo Check
Producer/Copywriter:Bumper Morgan
Talent: Bumper Morgan

Secondary market
Daryl Missen

Radio Stations FM-104.7/1053 2CA
Canberra, A.C.T., Australia

Entry Title: 104 Days of Summer
Producer: Daryl Missen
Copywriter: Sean Pickwell
Talent: Holger Brockman
SINGLE COMMERICAL
Major Market

1 Greg Fadick
Radio Station KRXY (Y108)
Denver, CO
Entry Title: Hamburger
Producer/Copywriter:Greg Fadick
Talent: Greg Fadick

Medium Market

John Glavin
Radio Station WKLQ
W Grand Rapids, MI

{ Entry Title: Jim Shaheen Chevy/
Get Away Sale
Producer/Copywriter:John Glavin
Talent: Jim Owen

Secondary Market

Ron Arlen

Radio Stations WXKC/WRIE

Erie, PA

Entry Title: Super Duper West

Producer/Copywriter:Ron Arlen
Talent: Ron Arlen (both voices)

COMMERCIAL CAMPAIGN

Major Market

Dennis Daniel

Radio Station WBAB-FM
Babylon, NY (Nassau-Suffolk)

Entry Title:

p ]
Producer/Copywriter:Dennis Daniel ,@fﬁi‘ o

Talent:

Medium Market

Kansas City, KS

Entry Title: Bob Sight
Lincoln-Mercury-Merkur:
“Just Talk to the People”
campaign
Producer: Phil West g
Copywriter: Paul C. Terry £
Talents: Phil West, Paul Terry;
Michelle Jones,
Tom Sight
Secondary Market

Dary]l Missen

Entry Title:
Producer:
Copywriter:
Talent:

FirstCom...First Again.
13747 Montfort Drive
Suite 220

Dallas, Texas 75240

FirstCom, A division of Jim Long Companies, Inc.

Phil West/Paul Terry
Radio Stations KUDL/WHB

Radio Stations FM-104.7/1053 2CA
Canberra, A.C.T., Australia

Car Tunes

Dennis Daniel.
all voices

Skyfire #1

Daryl Missen
Sean Pickwell
Holger Brockman

wwWWLamericanradiohistorv.com
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Single-Source Ad Research
May Pinpoint Household Habits

ould you allow someone
to monitor everything
you eat, read, and watch

on TV? Would you let someone
track every item you buy — even
the brands and the coupons you
use? If so, you could take partin a
new type of advertising analysis
called single-source research.

Prediction:
‘89 Radio Ad
Spending To
Increase 10%

oney spent on radio ad-

vertising is expected to

soar 10% this year — ten
times more than the projected
growth of network TV, according
to McCann-Erickson Sr. VP/Direc-
tor of Forecasting Robert Coen.

Coen also says that overall ad
spending should increase 6.9% in
1989, to $126.2 billion. Radio adver-
tising already has shown excep-
tional growth among national ad-
vertisers — network radio spend-
ing was up 12% in the first four
months of 1989.

Major retailers moved heavily
into radio this year, as did some
packaged goods advertisers, Coen
says. Overall growth is being spur-
red primarily by car advertisers,
whose spending rose 9% in the first
quarter, and fast-food chains, up
10% in the quarter.

If perfected, this Orwellian

method will be able to show how.

advertising works —~ if at all
Several research companies, in-
cluding Information Resources
Inc., Arbitron, and Nielsen, are
developing single-source systems
that ad execs say will become
widespread within five years.

According to the Wall Street
Journal, the research technique is
simple: The firms secure test
households with small payments or
coupon inducements, meter their
TV sets, and quiz family members
on their reading. Their grocery
purchases also are tracked elec-
tronically.

Cost & Volume
Of Info Are Obstacles

The research ism’'t without its
problems, however. Experts are
trying to figure out how to analyze
all the information received from
the households. Another obstacle is
cost — single-source research costs
advertisers hundreds of thousands
of dollars a year per brand.

Manufacturers will use the data
primarily to determine the best
times to advertise to their target
buyers. Campbell Soup Co.’s *V-8”
juice and General Foods’ “‘Grape-
Nuts” cereal were used in two re-
cent experiments, but the results
were inconclusive. One thing’s for
sure — the research firms are bet-
ting on the single-source system to
revolutionize the advertising in-
dustry.

"ZINE SCENE

This week’s National Enquirer re-
ports that the Madonna-Warren
Beatty engagement has been call-
ed off! Not only because the Mater-
ial Girl didn’t want the aging Lothario
to move in with her, but also be-
cause Beatty grew insanely jealous
of Sylvester Stalione’s offer to star
La Bella Donna as Marilyn Monroe
in the new film he's making in which
Sly intends to co-star as Joe
DiMaggio!

Jackson To Need
Rhinoplastic?

Michael Jackson's next nose —
his fifth, incidentally — may have to
be made out of plastic! The Globe
and the Star each recently publish-
ed reports that top doctors have re-
fused to repair MJ's current nose,
which is presently drooping down
his face due to its already having
been broken four times for cos-
metic surgery.

Short Snorts

e Buoyed by the promise of his
just-released film biography, Jerry
Lee Lewis is said to have started
drinking again! (Star).

Madonna, Beatty
Engagement Off!

STILL SMOKIN’ — Playboy inter-
viewee John Cougar Mellencamp
shows off his butt.

e John Cougar Mellencamp is
the featured interview in the August
issue of Playboy, in which he re-
veals that his 57-year-old aunt,
Toots, has a tattoo on her leg that
reads “Hurts So Good!”

e An upcoming Diana Ross auto-
biography ("Call Her Miss Ross”)
will reportedly reveal that La Ross is
a "petty, jealous, conniving, rude
woman!” (Globe).

OVERVIEW

WEEKEND BOX OFFICE
JUNE 23-25

1 Batman
(Warner Bros.)*

2 Honey, | Shrunk $14.2
The Kids (Buena Vista)*

3 Ghostbusters ll $13.8
(Columbia)

4 Indlana Jones & $8.1
The Last Crusade
(Paramount)

5 Dead Poets
Society (Buena Vista)

6 Star Trek V
(Paramount)

7 Field Of Dreams $2.1
(Universal)

8 See No Evil,

Hear No Evil (Tri-Star)

9 Road House
(MGM/UA)

10 No Holds Barred
(New Line)
* First Week In Release
All figures in millions
Source: Exhibitor Relations Co.

$42.7

$7.3

$3.7

$1.5
$0.9

$0.8

THE KILLER INSIDE HIM —
Dennis Quaid essays the rockin'
role of Jerry Lee Lewis.

COMING ATTRACTIONS:
This week's openers include
“Great Balls Of Fire,” starring
Dennis Quaid as Jerry Lee
Lewis. The Killer himself rere-
corded nine of his 14-carat gold
classics for the movie's Polydor
soundtrack, including the title
track and a duet with Quaid. In-
cidentally, real-life musicians
Mojo Nixon, John Doe of X,
and Jimmie Vaughan of the
Fabulous Thunderbirds play
the reel-life members of Jerry
Lee's backing band.

Also opening this week: “Do
The Right Thing,” a drama cen-
tered around big city race rela-
tions by .noted independent
producer/writer/director/actor
Spike Lee. The film's Motown
soundtrack contains the current
singles “Fight The Power” by
Public Enemy and “My Fan-
tasy” by Teddy Riley f/Guy as
well as selections from the likes
of E.U., Steel Pulse, Perri,
Take 6, and Ruben Blades.

Finally, there's "The Karate
Kid Part ll,” which boasts a
soon-to-be-released MCA
soundtrack that not only con-
tains contributions from the
Pointer Sisters, Boys Club,
Winger, and Glenn Medeiros
of the Jets, but also the current
single (“Listen To Your Heart”)
by the Little River Band. All the
original cast members are back
for this one, too.

wwiv=americanradiohistorv-com

i s

TOP TEN SHOWS
JUNE 19-25

1 Roseanne

2 Cheers

3 Dear John

4 The Cosby Show

5 Golden Girls

6 A Different World

7 NBC Sunday Night Movie
(“The Gifted One")

8 L.A. Law

9 Empty Nest

10 Murder, She Wrote

Source: Nielsen Media Research

Al show times are EDT/PDT uniess oth-
erwise noted; subtract one hour for COT.
Check listings for showings in the Mountain
Time Zone. All listings subject to change.

e DAVID LETTERMAN IN
ECSTACY: Notoriously stage-
shy British pop group XTC will
come out of hiding for NBC’s
“Late Night With David Letter-

man’’ (Saturday, 7/1,
12:30am).

e ARSENIO! ARSINIO! AR-
SYNIO!: Triple-threat soulsters
Tony! Toni! Tone! are schedul-
ed to perform on “The Arsenio
Hall Show” (Tuesday, 7/4}.
Other guests on the syndicated
show include long, fongtime sex
symbol Tom Jones (Friday,
6/30) and veteran country vo-
calist Merle Haggard (Monday,
7/3). Check local listings for
station and air time.

¢ ROBERT & JOHNNY:
Suave rock/soul singer Robert
Palmer will whip up a main-
stream maelstrom on the stage
of NBC's “The Tonight Show
Starring Johnny Carson’’ (Fri-
day, 6/30, 11:30pm).

TELEVISION

¢ HEY, HEY, IT'S PAT SA-
JAK: The original Monkees
(sans Michael Nesmith) will
make an appearance on CBS'’s
“The Pat Sajak Show" (Friday,
6/30, 11:30pm).

* PHILADELPHIA FREE-
DOM: The Oak Ridge Boys,
Frankie Avalon, Take 6, Nell
Carter, and Peter Nero will
showcase their talents in CBS's
“Freedom Festival ’'89,” an
hourlong musical salute to liber-
ty to be heid at Philadelphia’s In-
dependence Hall (Monday, 7/3,
10pm).

¢ MORE RED, WHITE &
BLUES: Walt Disney World is
the setting for a two-hour syn-
dicated “4th Of July Spectacu-
lar” (Tuesday, 7/4, 8:30pm)
that spotlights the New Kids On
The Block, the Temptations,
and Sandl Patti. Check local
listings for stations.

e BYRNE ON BRAZIL: Talk-
ing Heads frontman David
Byrne pays fribute to the music
and culture of Brazil in “lle Aiye"”
(PBS, Wednesday, 7/5), the
season premiere of “Alive From
Off Center.” Byrne creates
seven “video portraits” of the
culture in the hourlong program.
Check local listings for air times.

¢ STILL MORE AMERICAN
MUSIC: A Statler Brothers con-
cert highlights TNN's hourlong
special, “The Statlers’ Happy
Birthday USA Celebration”
(Tuesday, 7/4, 8pm EDT/9pm
PDT). The 20th annual Indepen-
dence Day event will be broad-
cast live from the group’s home-
town of Staunton, VA.

XTC ON TV — Prior to performing on “Late Night With David Letterman,”
psychedelic Anglo-popsters XTC could only be seen through a fish-eye

® A TRIBUTE TO RICKY NELSON (Rhino Home Video)

This retrospective features vintage footage as well as live performances
from the irrepressible Nelson's final tour. Roy Orbison, Waylon Jennings,
Jerry Lee Lewis, Fats Domino, and John Fogerty offer their insights on
rockin' Ricky, who performs “Garden Party,” “Hello Mary Lou,” “Travelin’
Man,"” “I'm Walkin’,” among other tunes. The 45-minute tape also includes
clips from the “Ozzie And Harriet” TV show that were never before avail-
able on home video. (Street date: 6/30.)
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'INSTANT R&R

LOOK FOR IT
BEGINNING
JULY 12

An advance look at the hottest news,
business briefs, music and Street Talk
in the upcoming issue of R&R . . .
faxed to you by 8am Wednesday mornings.

RADIO & RECORDS @

The Industry’s Newspaper
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/~ige and sex is certainly valuable information. But
if that's where your rating source stops measuring
you'd better hold it. Like the pictures here, the ages
and sexes may be the same but vive la différence!
Differences in income, education, lifestyle, purchasing
habits, likes and dislikes, pros and cons, the list goes

onand they're allimportant.
Only Birch/Scarborough provides you with the

differences that your sales staff can use to show the
quality and quantity of the audience you have invested
your progEamming dollars to gain.

Because Birch gets its information right from the
horse’s mouth. One on one. Person to person.
At Birch/Scarborough, we talk directly to the people
your clients’ clients want to talk to. Because that's the
only way to get reliable, in-depth information.
Information that sells beyond cost per point.

No two people are alike. The same is true of radio
ratings services. They say people are the same. We
say the difference is like nighttime and drive time.

1-800-62-BIRCH

Ask for Sally Phillips
A VNU Marketing Information Services Company

—oovovr americanradiohistoRnr o,
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See us in New Orleans
at NAB RADIO '89
September 13-16

at Booth #s 837,839
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OVERVIEW

The teen media scene is
totally hot. Their fave?
Radio! Check out the
results of a recent survey con-
ducted by the Dublin, OH-based

Management Horizons firm:
* Teens overall average 3.7

Teen Pop
Top Ten

Last year, teens named Whit-
ney Houston their number one
performer. This year, George
Michael was their fave rave.
Whitney? She didn't even make
it into the Top Ten.

Fact is, teens’ tastes change
faster than a CHR playlist.
Below is a list of teens’ hottest
artigts at the time of this spring,
1989 survey:

1 George Michasl
2 Debbie Gibson
3 Tifany
4 Bangles
5 Steve Winwaod
6 Duran Duran

7 Pink Floyd
8. Anita Baker
9 Micheel Jackson
10 Ozzy Osbourne
Source. Tesn-Age Basaarch Unfimited

- LIFESTYLES

New Teen Survey Shows
Radio Totally Tops TV

hours of radio listening vs. 3.1
hours of TV viewing on week-
days.

e Teens average 6.4 hours of
radio listening vs. 5.9 hours of TV
viewing per day on weekends.

¢ As teens mature, time de-
voted to radio listening increases
while TV viewing decreases.

e Older teens (156-18) listen to
radio more than young teens
(13-15) — 4.0 vs. 3.3 hours week-
days, 3.6 vs. 2.9 hours weekends.

* Female teens listen to 29%
more radio than male teens (55.2
vs. 42.9 hours per week).

As if understanding today’s teen-
agers wasn’t complex enough, the
study claims all the young dudes
'n’ dudettes can be divided into
four subgroups — young males
(age 13-15), young females (ditto),
older males (16-18), and older fe-
males (likewise) — each of whom’s
media habits differ radically from
one another.

So if your radio station is tar-
geting teenage listeners, you'd
better be as accurate as a rifle
shot — what’s fresh or def or way
cool to one subgroup may be old
or ill or bogus to another!

heartland, Kansas City:

Girls asking boys for dates
Informal group dates

Teens: What’s Hot, What’s Not

Looking for the latest teen trends? Don't look to the trerdiest teens.
Studies show teenage fads begin with the outsiders — musicians,
writers, and other artsy types who traditionally have kept themselves out
of the mainstream — and their personal style often leads that of the teen-
age subculture. Here's a list of teen trends from the heart of America's

HOT NOT
Stone-washed jeans New jeans
Miniskirts Baggy pants
Suspenders Tank tops
Dance clubs Malls

(non-alcohalic)
String bracelets Greased-back hair
Red Mustangs Yugo, Subarus,

amaros & Cadillacs

Source: Halimark Cards

Radioguides Return

or the second consecutive
Fyear, industry execs who

choose Buicks from Nation-
al Rental Cars when traveling to
any one of 24 major US cities will
get something extra when they
pick up the keys. It’s the “Radio-
guide” — an 8 1/2” x 3 1/2” card
that provides information on the
local radio scene at a glance.

Available from Detroit-based
Radioguide People Inc. and the
Buick Motor Division of General
Motors, these Radioguides not only
list most of the area’s radio sta-
tions, but provide format and dial
position information as well.

As in the past, any station co-
sponsoring the card is exclusively
highlighted within its format as
well as given “ad space” beneath
the station listings. In return, spon-
soring stations provide Buick with
on-air promotional consideration.

A complete set of Radioguides is
available for $3 (postage and han-

" dling) by writing to: 1988 Buick

Radioguide, P.O. Box 219, Ypsilan-
ti, MI 48197.

Born To:

WTLZ/Saginaw PD Kermit
Crockett, wife Glenda, daugh-
ter Kiara Janay, April 24

Capitol Los Angeles local pro-
mo rep Susan Epstein, husband
Neal, daughter Hillary Lynn, June
1

WIMZ/Knoxville PD John
Larson, wife Kendra, daughter
Kelsey Breana, June 2

WNGS/West Palm Beach PD
Ross Block, wife Landy, daugh-
ter Sarah, June 11

Island West Coast Promotion
Director Steve Leavitt, wife
Denice, daughter Taylor Colette,
June 14
T —
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Sixties High

Ways Once
Revisited

Put on a tie-dyed T-shirt, a
peace symbol, a pair of bellbot-
toms, and take a trip back in time
(time) (time) to the Age of
Aquarius. Although many prefer
to think of the ’60s in a nostalgic
sense, marketers are seizing upon
the decade’s popularity to gen-
erate some groovy profits.

This summer marks the 20th an-
niversary of Woodstock, and
America’s retailers are scurrying
to capitalize on the heart of the

hippie movement. Other signs o’
the times producing considerable
cash flow are evident in films such
as “Platoon,” “Running On Emp-
ty,” and ‘“Batman” and television
shows such as ‘““The Wonder
Years,” ‘China Beach,’ and
“Tour Of Duty.”

Along with the rise of the Classic
rock format and a renewed in-
terest in countless individual
musical icons of the era, colleges
are currently offering hundreds of
courses on the '60s. Anyone wanna
predict the month, day, ard year
that the 70s revival begins?

Sony Introduces Palm-Sized
8mm Video Camcorder

easuring 4 1/4 X 4 1/4 X 6 7/8 inches and weighing less than
two pounds, Sony's “CCD-TRS Handycam" ¢ontains all the fea-
tures of conventional 8mm camcorders.

The paim-sized unit sports a 68x power zoom lens, 4 fux minimum il-
lumination, edit search, and a high-speed shutter to 1/4000th of a sec-
ond. Other features include fade-to-white, record/review, and insert
editing capacity.

Scheduled to hit the nation’s sheives in August, the Handycam wilt
retail for 51500.

When Radio_Leaders Need Promotional Products

THEY TURN TO

PROMOTIONAL VENTURES, INC.

“Thank you for all your help in getting our bumper sticker
promotion off the ground, and the extra effort that was put into
the project. The bumper stickers look great, and are expected to
be the hit of the summer in our area. It was a pleasure dealing
with Promational Ventures, Inc., and | look forward to working
with you in the future on other projects. Once again, | ap-
preciate your ‘going the extra mile’ for us.”

Ward Hoimes, General Mgr.
KFMU Radio, Steamboat Springs, CO

Bumper Stickers

“Promotional Ventures, Inc. is so easy to work with because
they take the time to listen and make creative suggestions. The
timely specials keep me on top of the newest & hottest items
available, and your newsletter, The Promoter, is fliled with
great promotional strategies.”

Jim Asker, Program Director
WFLS AM/FM Radio, Fredericksburg, VA

Ball Caps
' Now!!
Quality Promotional Products - Day Production
on
VENTURES, NG Bumper Stickers
VENTURES, INC. Call Toll Free

1-800-367-4110
Specializing In The Broadcast Industry A A m

P_0. Box 171803
Arlington, TX 76003

wwwamericanradiohistorv.com
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OVERVIEW

Sound Improvements
For Home Audio Market

C onsumers may soon be able
to buy records, tapes, and
CDs (as well as a whole line
of television sets) that utilize two
new sound-enhancement technolo-
gies.

Beginning later this summer, the
NYC-based Sony Corporation Of
America will manufacture 11 dif-
ferent models of television sets
featuring the “Sound Retrieval
System” (SRS) — a technology de-
veloped by the Hughes Aircraft
Company that claims to restore
sounds that are inadvertently
“masked or altered”’ by current
stereo recording and playback pro-
cesses.

According to Sony, the system
discerns and recreates the spatial
origin of a given sound, making the
listener perceive that audio is com-
ing from an area much wider than
the physical limits of two speakers.

Also on the horizon for the re-

cording and film industries is “3-D
Audio” — a patented process de-
veloped by San Jose, CA-based PM
Productions that claims to trick the
listener (or viewer) into thinking
that sounds are coming from dif-
ferent areas of the room when, in
fact, they’re coming from a stan-
dard pair of stereo speakers.

Like the SRS mentioned above
and the “QSound” process previ-
ously reported in R&R (6/16/89),
the 3-D Audio system can sort out
the individual electronic signals us-
ed in the recording process. The
system then reproduces the sepa-
rated signals at different wave-
lengths so that the ear ‘“thinks”
sounds are originating from
overhead, from behind, etc. Best of
all, consumers aren’t required to
buy any additional equipment to
enjoy the enhanced audio since the
“effects” are added during the
recording process.

broadcast industry, the “Instant Personality Processar’ features

D esigned to address the problems of voice procassing in the

18 programmable memories.

The IPP-100 includes an external audic loop for special-effects pro-
cessing and full remote control capability. it also combines a microphone
pre-amp, parametric equalizer, and two-band compressor with adjustabie
band splitting into one self-contained unit.

Available from Tempe, AZ-based Clrcult Research Labs, inc., the
IPP-100 retails for $1295. For more info, call the company at {800)

535-7648.

i

Portable
Auto Alarm

ant a car alarm, but
not the installation
hassles that come

with one? Want alarms on more
than one vehicle, but can't af-
ford the expense? “CarCop” is
a portable, visible, battery-
operated, auto alarm that
mounts on any car-door win-
dow instantly

CarCop has three sensitivity
levels, and emits a loud
(105dB) alarm when the car
vibrates. The seven-inch long
unit arms itself in ten seconds,
and is easily disarmed by un-
locking the car and opening the
door

Manufactured by Overland
Park, KS-based Kansas Micro-
tech Inc., CarCop retails for
$149.95. For more info, call
the company at (913) 345-
2430

Digital Paper May Solve Storage Squeeze

he cost of storing informa-

I tion has been declining
steadily since the beginning

of the computer age. Recently, the
UK-based Imperial Chemical In-
dustries PLC devised a new optical
storage medium that it claims will
cut the cost of storing data to about
% cent per megabyte (one million
characters) — approximately one-

thirtieth the cost of magnetic tape.

The material, called digital
paper, is an inexpensive plastic
film that comes in flexible sheets.
Here’s how it works: A laser burns
tiny pits into the coated surface,
and that same laser can then be us-
ed to “read” the digital bits of in-
formation.

Since digital paper can’t be eras-
ed and reused, it is limited to ap-
plications in which vast amounts of
information must be recorded
cheaply. A storage drive that will
be able to record one terabyte of
data (one million megabytes) is
currently in the works at a Cana-
dian firm.

TECHNOLOGY

Sensor Your Packages

Ithough delivery services

are noted for exercising

extreme caution when
transporting boxes marked
“fragile,” you may occasionally
find that your package somehow
got damaged in transit.

With a ‘‘Shockwatch” label ad-
hered to your parcel, the recipient
can tell immediately whether it has
been handled roughly. The sensor
is a small glass tube attached to a
sticker that goes on the package.
Inside the covered part of the tube
is a droplet of red dye, held in place
by surface tension. Any excessive
impact will cause the dye to drain
into the visible portion of the tube,

alerting the recipient to check for
damage.

The Shockwatch, developed by
Dallas-based Media Recovery Inc.,
comes in four sensitivities: The
most sensitive turns red when a
100-pound package is dropped be-
tween six and 12 inches, and the
least sensitive indicates when a
parcel weighing less than 100
pounds has been tossed at least 36
inches. Each sticker costs around
$1

In addition, the company mar-
kets another product, called ‘“Tilt-
watch,” which shows whether a
package that should remain up-
right has been tipped.

AMFM ‘Squeezeplay’ Unit
Monitors Competition

petition, but also on their own airstaff, can do both with the

R adio programmers who not only want to keep an ear on their com-

“Squeezeplay” — a high-quality AM/FM radio-cassette
player/recorder featuring a fully-integrated “skimming” device that
records any on-alr programming you can pull in on the dial.

_ The Squeezeplay relies on three key features to make airchecks.
First, you fiip the built-in toggle switch from a “normal’” to a “skim” mode.
Next, you adjust the record knob to tape anywhere from two to 30
seconds of on-air programming at a time. Finally, you set the "wait” knob
to pause from 30 seconds to three-and-a-half minutes between record-

ing times.

Once you've set the knobs fo the desired tape and pause times, you
simply drop a blank tape into the cassette deck and press the appropriate
“play” and “record” buttons. The Squeezeplay automatically shuts off at

the end of the cassatte.

Available from Richmand, IN-based Allled Broadcast Equipment, the
Squeezeplay comes with a one-year warranty and sells for $160. For
more info, phone the firm at (317) 962-8596.

Available Now!

Hanna-Barbera

LIBRARY OF SOUNDS

e The Sound Effects
We All Love

For more information, call Joanne Miller, (213) 969-1275

To order

vwovvr-americanradiohistorvy com

NOW AVAILABLE ON CD’S!
CD LIBRARY PRICE: $200 PLUS TAX

ALBUMS ONLY $150

(pius tax where applicable) with this ad

send a check made payabie to Interiock Mfg. Corp. to Hanna-Barbera Productions, ATTN: MUSIC DEPT., 3400 Cahuenga Blvd., Hollywood, CA 90068
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Ron Fair

EMI Chooses
Fair As West
Coast A&R VP

Island International A&R head/
staff producer Ron Fair has joined
EMI as VP/West Coast A&R and
staff producer, a newly created
position. He will be based in the la-
bel’s Hollywood office.

EMI Sr. VP/A&R Gerry Griffith,
to whom Fair will report, said,
“We are all excited to have Ron
joining EMI. His reputation and
vast experience as both an out-
standing A&R person and in-studio
expert are proven. Ron will have
an immediate impact on the label
by directing the department on the
West Coast and producing exclu-
sively for the company.”

Fair added, “I’'m looking for-
ward to the challenge of creating
an atmosphere of musical integrity
and artistic excellence for the West
Coast A&R Department through
selective signings, developing
soundtrack projects, and my own
productions with EMI artists.”

Fair began his music industry
career in 1981 as West Coast A&R/
Talent Manager at RCA, where he
was upped to Sr. Director/A&R in
1983. He joined Island last year,
and produced Julian Cope’s “My
Nation Underground,” among oth-
er projects.

G A L

Erak Forms
Production
Consultancy

Ron Erak

Two-year KBSG/Seattle PD Ron

Erak will leave the station Friday
(6/30) to form Grace Media Con-

sultants, which will specialize in
production.

Erak told R&R, “I used the
name Grace Media because it’s on-
ly due to the grace of God that the
company exists. We will approach
production as a portion of the over-
all strategic planning of a radio
station. After morning drive, most
stations shut down on personality. I
want to put personality back into
radio from a different angle. I have
my own studios and will be able to
produce all the elements.”

Prior to joining KBSG, Erak held
Production Director and acting PD
posts at crosstown KUBE, was
Production Director/PM driver at
KVI/Seattle, and did afternoon
drive at KREM/Spokane.

Russell
Programs WFOG

WFOG/Norfolk ND and interim
PD Mike Russell has been pro-
moted to PD. He will maintain his
ND title and do news on the station
in morning drive. He succeeds Tab
O’Neal, who has left the Sunshine
Wireless BM/EZ station.

WFOG GM Pamela Hughes told
R&R, “As acting PD, Mike ex-
hibited all the qualities I was look-
ing for in a programmer. His ex-
perience at the station shows he
has a feel for the music, and he cer-
tainly fits into the master plan we
have set for the next 18 months.
Our research shows the main rea-
son people tune to us is for music,
and that’s where our emphasis is
going to be.”

Russell joined the station four
years ago after working in news for
crosstown WCMS and WTKR-TV.

WFOG ranked seventh (124)
with a 6.6 in the spring Birch, and
placed fourth in the winter Arbi-
tron with an 8.6.

S Rl e

BRANTLEY CFO

Duran GSM
At KDGE

Tom Duran has been named
GSM and Zane Brantley CFQO/
Business Manager at the Allison
Broadcast Group’s KDGE (The
Edge)/Dallas. Duran was previ-
ously GSM at KGRX and Station
Manager at KSTM, both in Phoe-
nix. Brantley, a seven-year bank-
ing vet, joins from Managing Of-
ficer duties at the Magnolia Fed-
eral Bank in Vicksburg, MS.

Discussing Duran, Allison Presi-
dent Steve Allison said, “Tom’s
familiar with the format and is a
proven winner. I'm confident he’ll
be a positive and productive asset
to the station.”

Duran commented, “Dallas is a
great radio market. I’'m thrilled to
be working with the Edge — it’s an
exciting new format that’s sure to
do well ”

Elise Topaz

Topaz Tapped
As WNCN VP

Elise Topaz has been upped from
GSM to VP at WNCN/New York.

Topaz originally worked in var-
ious administrative and sales posi-
tions at the station from 1966 until
1974, when WNCN changed format
from Classical to Rock and
adopted the calls WQIV. Topaz re-
joined as Sales Manager a year
later, when GAF Broadcasting
took ownership and returned the
station to its former format and
calls.

WNCN Sr. VP/GM - Matthew
Field commented, “Elise Topaz
has made tremendous contribu-
tions to the growth of WNCN and to
classical music radio nationally.
Her dynamic approach and crea-
tivity has enabled WNCN to gain
the respect and support of the
many advertisers who are reach-
ing New York’s younger Classical
audience on this station.”

Topaz told R&R, “I have been
devoted to the Classical format and
to WNCN for many years, and I am
just delighted to have this recogni-
tion at this time. Broadcasting is
one of my loves.”

During her hiatus from the sta-
tion in 1974, Topaz served as OM
and later Asst. Station Manager at
crosstown Jazz station WRVR
(now WLTW). She was named
GSM at WNCN in 1980, and was re-
cently elected VP of the Concert
Music Broadcasters Association.

s

AIR DATE ON HOLD

WALR Designates
Wetherbee As PD

As R&R went to press, officials
at WALR/Athens-Atlanta were
hoping to debut the new facility by
July 4. Plans for a May 1 debut
were scuttled when the station’s
tower fell on April 20. The outlet’s
format is being kept secret, and
station management told R&R
published speculation elsewhere
that the format would be AC was
erroneous. Former WFYR/Chica-
go programmer John Wetherbee is
set as PD.

Wetherbee told R&R, ‘‘Right
now, we're waiting to see what
Tropical Storm Alicia is going to
do. If she misses us, we hope to get
on the air by the middle of next
week. We still don’t know why or
how the tower fell, and we’re still
waiting for the final report. I've
never seen anything like this in my
life.

“I can’t tell you the format, but it
will be a music station,” he added.
“It’s real nice to have an opportun-
ity to build something from the
ground floor. Larry Dixon (former-
ly of KVIL/Dallas and WFYR) will
be doing mornings for me. We got
137 requests for Larry to do some
work for businesses and charities
in the area as a result of a CNN
Headline News piece. After the
tower fell, he went on TV and said
he had nothing to do and was avail-
able to meet people. Every day
since May 1 Larry has made one
public appearance and two sales
calls.”

The rest of the staff has not been
announced.

Wetherbee had two stints at
WFYR as MD and PD (1977-85 and
1987-89). In between he left to pro-
gram WNAP/Indianapolis.

WwWwW.americanradiohistorv-com

Scott Upped To PD AT KDKO

Dennis Scott has been upped
from Asst. PD/MD to PD at
KDKO/Denver and will also hold

R
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McEIroy New

KFAC Sales
anager

Greg McElroy

Classical-formatted KFAC/Los
Angeles has appointed Greg McEL
roy Sales Manager. The station
was recently acquired by Ever-
green Media.

McElroy joins KFAC after two
years as Sr. AE at crosstown
KABC. He also worked at Los An-
geles stations KHTZ, KWST,
KMGG, and KPWR, and was a
sales executive for NBC Radio.

KFAC President/GM Jim
DeCastro noted, ‘“‘Along with his
strong background in the industry
and leadership experience, Greg
has an impeccable reputation for
getting the job done. He is a terrific
addition to KFAC.”

A

Dennis Scott

down the 7pm-midnight shift. He
succeeds Kevin Gardner, who has
exited. KDKO morning man Art
Crenshaw succeeds Scott as MD.

KDKO owner/GM Jim Walker
said, “I feel very, very good about
Dennis. Since joining KDKO three
months ago, he’s shown that he has
what it takes to be a successful PD.
There is not a need for drastic
change here; we are definitely go-
ing in a positive direction.”

Scott said he had no plans to
change KDKO’s sound. “We just
want to play the hits,”” he told R&R.
“I’m happy to have the oportunity
to show what I've picked up in the
past ten years from some great
PDs across the country, such as
(former WBMX/Chicago PD) Lee
Michaels. Now I can try some of
the stuff I've learned.”

Scott previously did middays at

WTLC/Indianapolis and over-
nights at WBMX.

s s

RCA lee Renew Pact

RCA Records and the Zomba
Group have renewed their agree-
ment for RCA to market, promote,
and distribute Zomba’s Jive and
Silvertone labels within the US.
Silvertone is a new label headed by
veteran British A&R exec Andrew
Lauder, and its initial signings in-
clude Mary My Hope, the Stone
Roses, J.J. Cale, Loudon Wain-
wright III, and the Men They
Couldn’t Hang.

A new agreement has also been
reached by BMG Music Interna-
tional and Zomba for worldwide
marketing and distribution ex-
cluding the territories of Japan,
Africa, the UK, and the Benelux
countries. The new agreement fol-
lows an existing three-year deal.

Jive, a primary force in RCA’s
Black/Urban music efforts, now
gains official recognition in that

area, as RCA’s black promotion
department will be designated
RCA/Jive.

RCA Records President Bob Bu-
ziak remarked, “It’s clear that
when the history of music in the
’80s is written Jive will be one of
the most important chapters. We
are looking forward to helping
write the sequel as we go into the
'90s with this extraordinary opera-
tion.”

Zomba Group Chairman Clive
Calder added, “With the new inter-
national agreement, our record la-
bels are poised to reach new
plateaus as we pursue our goal to
become the premier independent
record company in the world.”

As a result of the new RCA/Jive
deal, Jive artist Billy Ocean moves
from Arista to RCA with his forth-
coming greatest hits album.

(Seated) Zomba Chairman Clive Calder and BMG President/CEQ Michael
Dormnemann; (standing, Ir) Grubman indursky & Schindler’s Arthur indursky, RCA
VP/GM Rick Dobbis, RCA President Bob Buziak, and BMG Music Intemational
President/CEO Rudi Gassner.
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COMING

THIS SUMMER

TOP 30 USA is the freshest new urban countdown
program available to stations today, hosted by Don-
nie Simpson, the hottest broadcast talent in Amer-
ica. .[* TOP 30 USA will use the chart from
The R & B Report. It will rock the urban radio mar-
ketplace with its smashingly unique concept. Unlike
other countdown shows, TOP 30 USA will let the
listener into the world of music with its mix of hits,
*‘conversations’’ with music’s hottest stars and an-
ecdotes about the industry and its players. This will
provide a listening experience that’ll keep your au-
dience tuning in week after week.

Reserve TOP 30 USA today and get:

¢ Guaranteed market exclusivity
for your station

# Prelaunch and launch promo-
tional opportunities

i Cross-promotional opportuni-
ties with national and local
television

TOP 30 USA will give your station a chance to
add an audience delivery vehicle with proven
pull. Consider the program’s something-for-
everyone concept and its red-hot talent, Donnie
' e Simpson, and you'll find that this is an opportun-
o S, ity you won’t want to pass up. « Get TOP
i . 30 USA today by calling STRZ Affiliate Rela-
tions at 1-800-874-3010.. .before another sta-
tion in your market does!

TR

ENTERTAINMENT
NETWORK

Photo- Louis Myrie

heridan Broadcashng Networks

STRZ AFFII.IATE REL

Dc'{nnie Simpson A Division of Sheridan Broadcasting Networks
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® MARGARET FOTINOS has been
upped from Promotion Coordinator to
Promotion Director at KMEL/San
Francisco.

® DAVID MADISON has been named
Nationai/Regional Sales Manager at
WRQX/Washington. He was previous-
ly a Sr. AE at KRXY/Denver.

® MARK O’BRIEN has been upped
from NSM to Saies Manager at WTOP/
Washington. Taking over the NSM
post is JIM ROBINSON, who joins
from crosstown WMZQ.

® OTTO MILLER has been appointed
Sales Manager at WPEN/Philadelphia.
He formerly served as GSM at WMCA/
New York.

Records

® TOM CORSON has been upped to
Exec. Director/Asst. To The President
at A&M Records. He joined the labei
in 1988 and was most recently Exec.
Director/Product Development.

9
Kevin Carroll

Tom Corson

® KEVIN CARROLL has been tapped
as National Promotion Manager/Chi-
cago at Chrysalis Records. He was
formerly Regional Promotion Manag-
er/Chicago for MCA.

® DAVID GALES has been elevated
from Product Manager to Exec. Direc-
tor/Product Marketing at A&M Rec-
ords.

Also at the label, JULIE PANEBIAN-
CO has been named A&R Manager/
East Coast and ALONZO BROWN
has been appointed A&R Manager/Ur-
ban Music. Both join from Warner
Bros. Records. Concurrently, five-
year company vet MARK MAZZETTI
has been promoted to A&R Manager/
West Coast.

A H H
Julie Panebianco Mark Mazzetti

® BURT STEIN joins DeMann Enter-
tainment’'s Management Division after
resigning from Apache Records. La-
bel co-founder DAVID MALLOY has
also resigned, and returns to indepen-
dent production.

® Profile Records has opened a West
Coast office at 8730 Sunset Bivd.,
Suite 270, Los Angeles, CA 90069;
(213) 659-7999.

® JAYNE GRODD has been upped
from Manager/A&R Administration to
Assoc. Director/A&R Administration at
EMI.

John Bitzer

Julie Levine

® JULIE LEVINE has been named Na-
tional Manager/Video Promotion at
Elektra Records. She had been Man-
ager/Promotion & Marketing in Miami,
but relocates to New York for the new
position.

® JOHN BITZER has been tapped as
Manager/Pubilicity Department at Cha-
meieon Music Group. He is a free-
lance music journalist.

® JOHN MATARAZZO, intercon
Music President, has announced the
formation of a new label, Syntax,
under the IMC logo. The ilabel will
focus on contemporary jazz and New
Age music.

Industry

® DICK CLARK has announced the
formation of the Dick Clark Agency, a
new division of Dick Clark Produc-
tions. “American Bandstand” produc-
er LARRY KLEIN has been tapped as
Sr. VP. DENNIS CONDON has been
appointed VP/Taient & Production; he
recently handied similar duties for the
stage show “Legends in Concert.”
Finally, MARK YOUNG of Dick Clark
Productions will serve as an Asst.
Agent.

®DON OYLEAR, GSM at KING-AM &
FM/Seattle, has been elected Presi-
dent of the Puget Sound Radio Broad-
casters Association. He has served
on the association's board for more
than a year.

® STAN FORRER has been hired as
Sr. Exec. Consultant at DMR Broad-
cast Consultants. He was formerly
VP/Saies & Marketing at Greenwood
Performance Systems.

® MATTHEW WALDEN, Director/Mu-
sic Business Affairs at Twentieth Cen-
tury Fox Film Corporation, has added
VP stripes.

® ARNOLD GURWITCH has been el-
evated from Foreign Manager to Di-
rector/International Relations at
ASCAP.

® MELINDA MURPHY has been hired
as Director/Ciassicai Music Marketing
at interep. She was formerly an AE at
CBS Radio Representatives.

Melinda Murphy ~ Owen Husney

® OWEN HUSNEY has been tapped
as VP/Special Projects at Dominion
Entertainment, specializing in motion
picture soundtracks. He was formerly
President of American Artists.

® FRANK PETRONE, a veteran pro-
fessional manager, has been tapped
as Manager/Creative Activities at EG
Music.

— Holly Sklar

CHANGES

Patti Shannon has been named an
AE for Southwestern Radio Station
Sales at Arbitron/Dailas. Concurrent-
ly, Carrle Bloom has been hired as
Press Relations Specialist at the com-
pany's New York office.

Kelly Cox has been upped from
Sales Coordinator to AE at CBS Radio
Representatives/Boston.

Sue McNamara and Suzanne
Banks-Russell have joined Durpetti &
Associates/New York as AEs. Matt
Adler has been named an AE in the
company’s Chicago office.

Virgin Catches Z

Newly-signed Virgin artist Bobby Z., who has served as Prince’s drummer and pro-
ducer of Wendy & Lisa’s first album, recently visited the label’s Los Angeles HQ.
Pictured are (I-r) Virgin's Jeff Ayeroff, Z, Virgin's Jordan Harris, manager Mike
Gormiley, and Virgin Sr. VP Phil Quartararo.
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PROS ON THE LOOSE

Craig Hunt — Afternoons KQKS/
Denver (303) 467-3752

Ray Lytle — Mornings WRKU/
Youngstown, OH (216) 726-6744

Rich Stevens — Air talent WPLJ/
New York (914) 779-5543

One year ago today, Legacy
Broadcasting merged with Metro-
politan in a $365 million deal
which resulted in the formation of
Command Communications,
headed by Carl Brazell Jr. Simul-
taneously, the long-rumored sale
of Motown Records became a
done deal when the MCA/Boston
Ventures partnership picked up
the label for $61 million.

(5 wks)

(2 wks)

(2 wks)
(Columbia) (6 wks)

(3 wks)

_

1 YEAR AGO TODAY

® Vince Faraci advances to Atlantic Sr. VP/IPromotion & Marketing
® Nan<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>