
INSIDE: 
REISSUES A HOT ISSUE 
The hot topics in CHR right now 
include comeback hits, artist 
leaks, exclusivity on artist 
promotions, and PD networking. 
Radio /record dialogues on these 
subjects are spotlighted inside. 

Page 38 

HAVE CASE STUDY, 
WILL CLOSE 
Using case studies - step -by -step 
histories of an advertiser's experience 
(and success) with radio - can help you 
close a skeptical account, according to 
Chris Beck. He gives tips on how to 
assemble and use such studies. 

Page 16 

FOCUS ON AL SIKES 

Following Al Sikes's nomination as 
FCC Chairman, R &R presents an 
in -depth interview covering 
deregulation, Fairness, and the 
nominee's personal philosophy, as 
well as a look at his track record. 

Story Page 1 

Profile Page 6 
Interview Page 30 

WHY SOME CONSUMERS 
ARE CD HOLDOUTS 
A sizable chunk of music consumers are 
still not ready to convert to CDs. Mike 
Shalett explores the reasons behind the 
holdouts' reluctance to invest in players 
or discs ... and finds they're not 
necessarily the reasons you'd assume. 
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AOR ADDS AMERICANS, 
WHITENING STRIKES IN AC 
While crossovers from Urban 
Contemporary and hits by foreign artists 
remained steady in most formats during 
the first half of 1989, two odd 
phenomena materialized: 

Foreign- artist hits nosedived in AOR 
Black artists found less acceptance in 
AC 

All the stats and stories in On The 
Records. 
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Newstand Price $5.00 

FCC Grants Cap Cities/ 
ABC Permanent Waiver 
Can Keep All Major Market Properties 

The FCC granted Cap Cities/ 
ABC a permanent waiver of the 
one -to -a- market rule on 
Wednesday (7/5), allowing the 
company to retain common 
ownership of radio and tele- 
vision stations in New York. Los 
Angeles, Chicago, and San 
Francisco. 

"We're very pleased (with 
the decision)," said Cap Cities/ 
ABC Radio President Jim Ar- 
cara. "It will stabilize the sta- 
tions. It has been difficult to op- 
erate the stations under the 

temporary waiver." 
In 1986, Cap Cities /ABC was 

granted 18 months to divest it- 
self of the stations. The Com- 
mission recently indicated that 
it would favor waiver requests 
involving station combinations 
in the top 25 television markets 
that have at least 30 separately 
owned, operated, and controlled 
broadcast licensees after the 
proposed combination. Cap 
Cities /ABC requested and re- 
ceived such a waiver. 

CAP CITIES /ABC /See Page 28 

Major Market Morning 
Men Move On Out 
Kerr Out At WPLJ, Elmer & Grosby 
Replace Owens & Lohman At KFI 

WPLJ/New York morning 
man Jim Kerr is out after a 
dispute with PD /morning part- 
ner Gary Bryan over the direc- 
tion of the show. Word from the 
inside has it that Kerr, who had 
held down mornings for 15 

years during the station's AOR 
and CHR years, discovered his 
fate via a memo mistakenly left 

in the production room from 
Bryan to WPLJ President /GM 
Dana Horner. Kerr had signed 
a new three -year contract with 
WPLJ in May. 

Across the country, KFI /Los 
Angeles - continuing its evolu- 
tion from AC toward a full 
News /Talk presentation - has 

MORNING MEN /See Page 28 

Sikes Tapped As 
FCC Chairman 

The FCC last week moved a 
step closer to having a full com- 
plement of commissioners with 
President Rush's long -expected 
non .:- _,_,nn of Al Sikes to suc- 
ceed 1.1nnis Patrick as Chair- 
man of the Commission. 

Sikes. 49, is currently head 
of the Commerce Department's 
National Telecommunications 
& Information Administration 
(NTIA). During his two years at 
NTIA Sikes has been a cham- 
pion of broadcast deregulation. 

Prior to joining NTIA, Sikes, 

Radio's Top Banana 

Al Sikes 
a Missouri native and staunch 
Republican, operated a string of 
six radio stations in his home 
state. In his spare time he ran a 
political consulting firm that 
served such clients as Senators 
John Danforth and Kit Bond, 
both Missouri Republicans. 
Sikes's resume also includes 
nine years of service in Missou- 
ri government, including two 
years as an assistant attorney 
general and four years of pri- 
vate legal practice. 

SIKES/See Page 28 

Anthony PD 
At KLOL 

After WHYN- FM:'Springtield, 
MA morning man Bill Hess gave 
away twice as much prize mon- 
ey as scheduled during the sta- 
tion's "Thousand Dollar Thurs- 
day, " his PD (one Bill Hess) 
prescribed an inhuman punish- 
ment. Ignoring the morning 
man's pitiful appeals, the heart- 
less PD forced him to broadcast 
for seven hours during the 
"Taste Of Springfield" food fes- 
tival wearing a banana suit. 
More than 50,000 fairgoers 
witnessed Hess's "banana - 
rama" spectacular. The air per - 
sonality/PD said later, "When I 

was growing up in Philadelphia, 
I always wished I could be just 
like Banana Joe Montione on 
WFIL." 

Ken Anthony 
KISS /San Antonio PD Ken 

Anthony has accepted the PD 
job at KLOL /Houston. He suc- 
ceeds Ed Levine, who left the 
19 -year AOR last month to be- 
come PD at WIFK /Washington. 

ANTHONY /See Page 28 

Nothing Toulouse: Listeners Recreate Doobies Cover 

Tying in with the comeback of Classic Rock staples the Doobie Bros., KRFX (The Fox) /Denver challenged uninhibited listeners to recreate the in- 
side cover of the Doobs' "Toulouse Street" LP (shown at left), depicting band members in a house of ill repute. Proving that too many kooks don't 
spoil the brothel, the winning crew (right) achieved an incredible simulation, and received for their strenuous efforts Doobies concert tickets, $103 
apiece, a Doobies CD collection, and (after the band saw the winning entry) a spontaneous invitation backstage. 

KXRX MORNING SHOW Rock It To Russia Page 43 



DON HENLEY 
R &R CHR:0-0 
R &R AOR TRACK:Q FOR 3 
WEEKS! 
R &R LP: DEBUTO-O 
Major Action: 

"The End Of The Innocence" 
The First Single And Track 

From The Long- Awaited Album 

The End Of The Innocence 

WXKS 34 -30 Q102 31 -28 KZZP add KEGL 18 -13 WRVQ 29 -22 (HOT) 
WZOU 30 -24 WNCI 24 -20 KXYQ 19 -16 WMMS 17 -13 KQKQ 29 -19 (HOT) 
PRO -FM 34 -31 WLOL 28 -23 KWOD 31 -27 WKSI 18 -9 (HOT) KRZR 12 -9 
WGH add 35 WKBQ 20 -17 KISN 34 -30 WQUT 22 -14 (HOT) 
WNVZ deb 29 KS104 28 -24 KPLZ 27 -23 

Sneak Preview Video On MN Z95 add KITS 25 -23 KUBE 27 -22 

One Of The 

MOST ADDED Again! 

"If I Could Turn Back Time" 
The Follow -Up To The Gold 

And No. 1 AC Single "After All 

(Love Theme From 'Chances Are'" 
From Her New Album Heart Of Stone 

NOW ON OVER 130 CHR STATIONS INCLUDING: 
WXKS deb 29 KBEQ KXXR 

B94 add KCPW WMJQ deb 30 

B97 deb 31 KDWB WERZ add 

WNVZ add WKBQ WKEE add 

KITY Y108 WSPK add 

WRCK add 
KTFM add KIIS add WYCR deb 35 
0105 deb 26 KISN deb 40 K106 add 

WCGQ deb 39 
WINK add 37 
WKSI deb 33 
WQUT add 

KKYK add 

KWES add 

KTUX add 

KZIO deb 38 

KLUC add 29 
KZZU deb 40 

... AND MUCH MORE! 
INITIAL LP SHIPMENT OVER 

300,000 UNITS! XTC 
BUZZ BIN! 

"King For A Day" 
The New Single And Track 

From Oranges & Lemons, 

Already Their Biggest -Selling Album 

EARLY ACTION: WPST KSND KIXY KZOZ 

WNYZ KYRK 99KG SLY96 
WBCY KCAQ KFMW 
WROQ 95XXX KFBQ 

KF95 WNYP KTMT 

BILLBOARD MODERN ROCK TRACKS:17* - 12* 

ALBUM NETWORK EXPANDO: 26* -19* 



WQXI Combo Returns 
To AC After CHR Stint 

After a short-lived attempt at 
CHR launched at the beginning of 
the year, WQXI -AM & FM (94Q)/ 
Atlanta has returned to AC. Jan 
Jeffries will continue with the sta- 
tions. 

WQXI -AM & FM President /GM 
Jerry Blum explained to R&R, "I 
just feel that AC is where our 
customers are. We've been 
treading in dangerous waters with 
our CHR direction, and it's my 
feeling that we need to get it back 
to serving the needs of the 25-54 lis- 
teners. Atlanta has been and con- 
tinues to be a conservative market, 
and our product has to meet the ex- 
pectations of the audience." 

Jeffries told R&R, "Our last 
book (the winter Arbitron) as a 
CHR station was the first up book 
(12 +) for 94Q in about three years. 
However, upper management has 
made the decision not to continue 
with CHR. We're in the process of 

Barry PD 
At WEDR 

WRBD /Ft. Lauderdale PD /mor- 
ning man B.J. Barry has joined 
WEDR /Miami for the same duties. 
He succeeds Leo Jackson, who ex- 
its. Additionally, James T (Thom- 
as) has replaced the exiting 
George Jones as MD, and has mov- 
ed from mornings to afternoon 
drive. 

WEDR VP /GM Jerry Rushin 
told R&R, "There have been 
changes in the Miami market re- 
cently, and I was looking for a 
high- energy transfusion for the sta- 
tion -a higher -octane gasoline to 
fuel our machine. I'm not disman- 
tling the machine; I'm replacing a 
few parts, but the machine is going 
to remain basically the same." 

BARRY /See Page 28 

dismantling our CHR leaning and 
moving as quickly as possible into 
the AC format. 

"I feel confident that we can suc- 
cessfully effect the change with our 
current aft-staff," Jeffries added. 

Jeffries also pointed out that 
"Jazz Flavours," which had been 
moved to a Sunday night slot when 
the station dropped AC, would re- 
main there "so as not to confuse 
those adults looking for contem- 
porary music at night." 

Tayek Takes 

WWWE PD Post 

Bob Tayek 
Cleveland radio and TV vet Bob 

Tayek has been named PD at the 
city's WWWE. He replaces Nick 
Anthony, who left to devote more 
time to his broadcast consultancy. 

Tayek has been consulting 
W W WE's morning show for the 
past year and a half while simul- 
taneously serving as News Manag- 
er for the market's WEWS -TV. He 
has also served as morning drive 
anchor and ND at crosstown 
WERE. 

Tayek remarked, "After 12 

years in radio I spent almost three 
from the outside looking in, and got 

TAYEK/See Page 28 

KCFM Joins KC Country 
Fray As Fourth Entry 
Lochman GM, Cunningham PD, Dennis GSM 

KCFM will become the fourth 
Country outlet in Kansas City, join- 
ing WDAF (AM) and KFKF -AM & 

FM, when it adopts the format 
sometime next week. The station is 
currently Satellite Music Network 
AC KCAC, and its switch coincides 
with an increase in tower height 
from 400 to 1100 feet at a new site 13 

Van Rysdam 
New OM /PD 
At KTRH 

Seven -year KTRH /Houston staf- 
fer Willie Van Rysdam has been 
promoted to OM /PD of the all- 
News station, and will report to 
VP /GM Laura Morris. He replaces 
Kelly Carls, who left for the PD 
post at KQFX /Austin. 

"I've had the wonderful oppor- 
tunity and the unique experience of 
being able to stay with one station 
and come up the ladder," noted 
Van Rysdam. "It's exciting." 

VAN RYSDAM /See Page 28 

miles closer to Kansas City. KCFM 
is licensed to Lexington, MO and is 
owned by Meyer Communications. 

Eight -year Chapman Associates 
broker Bill Lockman has been 
named GM. He has appointed Wes 
Cunningham as PD /afternoons, 
KFKF LSM Bob Dennis as GSM, 
and Randy Birch from crosstown 
KLSI as ND. 

Lochman, who spent nine years 
with Metromedia prior to joining 
Chapman, said that the change 
was originally scheduled for July 
10 but that technical considerations 
have made that impossible. "We 
are shooting for the week of the 
tenth," he said. 

Going For 25% 
Asked about what it would be 

like to enter a format where both 
direct competitors continually 
rank in the top three 25 -54, 
Lochman said, "We firmly believe 
another Country FM will work 
here. Country commands 20% of 
this market, and we think we can 
raise that to 25% or higher with 
another FM." 

KCFM /See Page 28 

Wayne Cornils 

Cornils Exits 
RAB For Transtar 

Wayne Cornils will leave his Ex- 
ec. VP post at RAB to become VP/ 
Communications for Transtar be- 
ginning August 1. 

Transtar President /COO Gary 
Fries noted, "Wayne Cornils's ex- 
perience in local radio program- 
ming, sales, management, and 
ownership, coupled with his 12 

years on the national scene with 
the RAB and the NAB, provides the 
perfect blend to fill our newly -cre- 
ated position." 

Cornils told R&R, "I'm very ex- 
cited about this tremendous new 
challenge with the number two ra- 
dio network. Transtar is a rapidly - 
growing, innovative, aggressive, 
and well- managed broadcast or- 
ganization. Besides, after five and 
a half years in New York I'm still 
not used to the sirens and taxicab 
horns. The quality of life that Col- 
orado Springs affords was a pri- 
mary factor in my taking the posi- 
tion." 

Prior to joining RAB Cornils was 
Sr. VP/ Radio at NAB. He previous- 
ly worked in all phases of radio, in- 
cluding ownership. 

LaMarca PD 
At KBSG 

Jim LaMarca 
Former KGW /Portland PD Jim 

LaMarca has been appointed PD 
at KBSG ("K- Best") /Seattle. He 
succeeds Ron Erak, who left to 
form production consultancy 
Grace Media. 

KBSG VP /GM Bruce Raven - 
Stark commented, "We are ex- 
tremely lucky to have found Jim. I 
believe that with his professional 
and enthusiastic attitude and 
knowledge of the Oldies format he 
will take us to even greater 
heights." 

LaMarca noted, "It's a program- 
mer's dream to join Viacom be- 
cause they do radio right. KBSG is 
on the road to becoming the coun- 
try's premier Oldies station, and 
I'm thrilled to be the quarterback." 

Prior to joining KGW, LaMarca 
programmed then -Oldies (now 
News /Talk) XTRA /Tijuana (San 
Diego). LaMARCA/See Page 28 

INV A 

JULY 7, 1989 

FLAG IS UP AT TALK RADIO 
Flag- burning topped this month's National 
Talk Topics chart, as listeners debated 
whether to celebrate liberty by flying the flag 
or lighting it. Other hot issues include the 
Beijing massacre and the Supreme Court 
decisions on abortion and affirmative action. 

Page 13 
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NEW CALLS KBZR 

KBEQ Switches To Z -Rock 
Satellite Music Network's 

Z-Rock has found another major 
market home: KBEQ (AM) /Kan- 
sas City has adopted the hard rock 
format under new calls KBZR. The 
station had simulcast sister FM 

Abrams To 
Program WWMG 

Keith Abrams 
KCEE & KWFM /Tucson OM 

Mike Abrams will move to PD 
duties at Gold WWMG /Charlotte 
July 17. He replaces Don Schaeffer, 
who exited to program WZCL /Nor- 
folk. 

WWMG GM Tom Hunt told 
R&R, "Keith is a rare bird who has 
all the tools and is a well- rounded 
PD. He's a good people person who 
knows research and formatics." 

Abrams told R&R, "The com- 
bination of working for Voyager 
and heading for Charlotte was too 
much to pass up. I'll make sure 
that the music is right. There's the 
angle of `beach' music there that 
needs to be addressed. Also, a lot of 
titles are being played right now - 
about 1200 - so the first concern is 
the music." 

Abrams exits KCEE & KWFM 
after a year. He previously spent 
six years at WHTX /Pittsburgh, 
where he was MD /Program Ad- 
ministrator when he exited. 

WWMG placed 11th 12+ in both 
the winter Arbitron (3.9) and Birch 
(3.0). 

CHR KBEQ for the last year. 
KBEQ PD Kevin Kenney will over- 
see KBZR. 

KBEQ VP /GM David Small told 
R&R, "There was an obvious hole 
in the market. The AOR here 
(KYYS) tends to be a little on the 
softer side. We also felt Z -Rock 
would be complementary to our 
FM station. It's a good strategic 
move." 

SMN also added WWAM /Ft. 
Myers, FL this week as a Z -Rock 
affiliate. The station previously 
carried SMN's Pure Gold format. 

'OWN 

Gospel KFAA Now Oldies KQLD In New Orleans 
Williams VPIGM, Miller PD, Long GSM 

Gospel KFAA /New Orleans has 
become Oldies KQLD under new 
owners Beasley Broadcast Group. 
The new property bowed this Mon- 
day night (7/3) at 8:14, and played 
"Blueberry Hill" until 5:30 the fol- 

lowing morning. 
Among the key personnel at 

KQLD are VP /GM Harry Willi- 
ams, PD Chris Miller, and GSM 
Lynn Long. The KFAA office staff, 
one salesperson, and one an- 

Kiss Gets Hickey For GM 
Sanders Hickey has transferred 

within Bahakel Communications 
from the GM slot at Classic Hits 
WXLY /Charleston, SC to CUR 
WKSI (98.7 Kiss -FM) /Greensboro. 

wi , .:.:s. Armangw m,mowstriftwoft_; 

WVON Picks Daye As PD 
Urban -slanted Talk station 

WVON /Chicago has promoted 
morning personality Jon Daye to 
PD. The station's programming 
duties had been handled by GM 
Hoyette Owens since February. 

"I wore all of the hats at 
WVON," said Owens. "But it's dif- 
ficult to be the GM, the GSM, and 
the PD and be as effective as you 
want to be. After promoting Jon to 
the morning shift and then building 
my relationship with him, I found 

that he and I share some of the 
same visions of where we want the 
station to go. It's going to be a very 
competitive situation, with WLS 
looking to go Talk, and we're also 
ready to meet our challenge with 
our most direct competitor, WGCI 
(AM)." 

Daye previously worked at 
WWCA /Gary, IN. WVON reached 
a .3 in the spring Birch, placing in a 
three -way tie for 34th. It had a .9 in 
the winter Arbitron, where it rank- 
ed 25th. 

He replaces outgoing GM Tim Bry- 
an. 

Bahakel VP Beverly Poston told 
R&R, "Sanders has been with us 
about a year now and did an ex- 
cellent job at WXLY. When the po- 
sition opened at WKSI, we all felt 
Sanders had the enthusiasm and 
know -how to move WKSI into a bet- 
ter position within that market." 

When asked about rumors of a 
format change, Poston said, "It's 
no secret that we are looking at 
possibly changing the direction. 
Some market research is under- 
way to help us make our decisions. 
We should have an idea about 
things within the next several 
weeks." 

Hickey was unavailable for com- 
ment. Back at WXLY, GSM Walt 
Rosen is interim GM while a per- 
manent replacement for Hickey is 
sought. 

Temptations Gather For `Special' Session 

Motown artists the Temptations are pictured at Santa Monica's Ground Control studio recording their upcoming album 
"Special. " Shown are (standing, l -r) the group's Otis Williams, 011ie Woodson, and Melvin Franklin, and engineer Gary Dob- 
bins; (seated, l -r) Motown's Debbie Sandridge and producers Jimmy Varner and Stan Sheppard. 

Harry Williams 

nouncer (Quita) were retained. 
Williams previously spent four 

years as GM at sister Beasley UC 
WBLX /Mobile. Prior to that he 
was GSM there. 

Regarding his promotion, Willi- 
ams told R&R, "I'm very excited 
about the professional opportunity 
and about living in New Orleans. 
It's a great challenge, because 
there are some good broadcasters 
in this market. We're coming to 
town to put on a dominant 25-54 sta- 
tion." 

Miller previously programmed 
Gold -based AC WUSA /Tampa. 
Williams told R&R, "Chris comes 
to this job ideally prepared to 
assess the desires of the people in 
this market. He has hired an all- 
New Orleans aft-staff. Many work- 
ed at (crosstown) WTIX when it 
was the big guy in town." 

A 13 -year market veteran, Long 
has held stints at WWL-TV as an 
AE and as GSM at CHR WEZB, 
Williams said, "Lynn brings to the 
table years of sales and marketing 
experience. She is one of the most 
respected sales managers in this 
city. 

"Beasley doesn't pretend to have 
any expertise in Gospel program- 
ming, and our research indicated 
there was a hole for an Oldies sta- 
tion," Williams added. Referring to 
the fact that Beasley is expected to 
close its deal for Gold -formatted 
KRTH /Los Angeles soon, he said, 
"We are the original Beasley 
Oldies station. We hope we can be 
nearly as good as KRTH is." 

The secret is out. 
WE'RE INTO RADIO PICTURE PERFECT 

You're not familiar with our name but 
you certainly know our work. We're the 
guys the networks call when they need a 
television promo for programs such as 
Good Morning America and A Current 
Affair. We spent three years creating the 
look and feel of a weekly television drama 
series, The Equalizer; we've written jingles 
people hum every day, have a string of 
award -winning national ad campaigns 
and held key creative positions on feature 
films such as Baby Boom and Trading 

Places. Mix in fifteen years experience in 
radio programming and radio television 
promotion and you've got Picture Perfect. 

The Standard of Excellence for T.V. 
commercials for radio stations has just 
been raised. 

Call our National Media Director, 
Michael Watson 

to screen our premier demo reel. 
(615) 371 -6617 FAX 371 -6644 

104 East Park Drive, Suite 300, 
Brentwood, TN 37027 

Get the picture. 

Arri 
PICTUREPERFECT 

1- 
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Sikes: On The Issues, On The Record 
With his Senate confirmation hearing still unschedul- 

ed, FCC Chairman -designate Al Sikes says he's somewhat 
hesitant to discuss publicly his views on issues confronting 
radio. However, he has left a wide paper trail during his 
three years as chief of the National Telecommunications 
& Information Agency. 

Reports and position papers 
issued during Sikes's tenure paint 
him as a man with a strong com- 
mitment to continued deregulation, 
a firm belief in the future of AM 
radio, and a desire to see broadcast 
journalists afforded the same free- 
dom accorded the print media. 

Unless otherwise noted, state- 
ments quoted below are from 
NTIA's "Telecom 2000," a blue- 

"(Sikes) left a wide 
paper trail during his 
three years as chief of 
the NTIA." 

print for telecommunications 
policy prepared last year under 
Sikes's guidance. 
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Dialogue Continues 
On How To Clean Up AM 

The ongoing debate over how best to clean up the 
interference -plagued AM band continued last week with a 
Florida radio group's call for repeal of the recently 
adopted NRSC 2 transmission standard. 

The petition for reconsideration 
came as several other broadcast- 
ers were voicing support for the 
FCC's proposal to allow AM sta- 
tions to strike deals among them- 
selves in order to reduce interfer- 
ence. 

In its petition, the Ormond 
Beach, FL -based Daytona Group, 
Inc. argued that the NRSC 2 RF 
emission standard, which the Com- 
mission adopted in April, will not 
accomplish the two things it is ex- 
pected to do: spur manufacturers 
to build better AM receivers and 
reduce second adjacent channel in- 
terference. 

"Several other 
broadcast groups 
(voiced) support for the 
FCC's plan to allow AM 
broadcasters to 
negotiate deals with 
interfering stations." 

Receivers To Blame? 
According to Daytona, which 

owns three AM stations, today's 
AM radios sound bad because they 
are cheaply made, not because of 
the signal they are receiving. Con- 
sequently, reducing the transmit- 
ted bandwidth from 15 kHz to 10 

kHz as required by NRSC 2 would 
do little to foster the production of 
better AM receivers. The only 
thing that will force manufacturers 
to boost the quality of their AM' 
sets, said Daytona, is public de- 
mand for better receivers. 

In addition, the group argued, 
narrowing the transmitted band- 
width will make it technologically 
impossible for AM to ever achieve 
the kind of fidelity FM enjoys. 

As for the second adjacent chan- 
nel interference problem, Daytona 
argues that there is no conclusive 
evidence that such interference is a 

"According to Daytona 
... today's AM radios 
sound bad because 
they are cheaply made, 
not because of the 
signal they are 
receiving." 

problem for "the majority or even 
a significant minority of stations." 

While Daytona was lashing out 
against NRSC 2, several other 
broadcast groups were voicing 
their support for the FCC's plan to 
allow AM broadcasters to nego- 
tiate deals with interfering stations 
in which the interfering station 
would agree to reduce power or 
otherwise reduce its protected con- 
tour. AM operators would also be 
allowed to buy an interfering sta- 
tion and take it dark, so long as 
elimination of the interfering sta- 
tion did not take its community of 
license below a minimum broad- 
cast service floor. 

Others Support FCC Plan 
"The Commission's proposal to 

allow AM broadcasters to nego- 
tiate reductions in interference 
levels is to be applauded and 
should be supported by the broad- 
cast industry," said Group W. 

Among the other organizations 
that expressed support for the plan 
were CBS, the Association for 
Broadcast Engineering Standards, 
and Cap Cities /ABC. NAB urged 
the Commission to accept only 
those agreements that would result 
in a station going dark. 

The respondents were all careful 
to say that while they support deals 
that would result in reduced inter- 
ference for one of the stations, they 
strongly oppose allowing stations 
to negotiate to accept increased in- 

terference. Allowing such arrange- 
ments, CBS said, would be "unwar- 
ranted and unlawful." 

`Scarcity ... No Longer 
Exists' 

Deregulation: "The `scarcity' 
of broadcast frequencies, which 
has formed the rationale for exten- 
sive broadcast content and other 
regulation, no longer exists . . . 

Where competition can be reason- 
ably expected to function as an ef- 
fective surrogate for what regula- 
tion ideally might accomplish, 
government should not regulate 
and reliance should be placed on 
the marketplace." 

"Telecom 2000" urged the 
government to totally deregulate 
radio for a five -year period in order 
to help determine what degree of 
television deregulation would best 
serve the public. 

The Fairness Doctrine: "While 
there have been calls for its rein- 
stitution, there has been no presen- 
tation of evidence pointing to 
societal harm (from its repeal). 
With an abundance of program- 
mers and outlets, any evils sought 
to be remedied by such rules are 
far more likely to be addressed in 
the marketplace." 

License Renewal: "Telecom 
2000" recommended that radio 
licenses be of indeterminate dura- 
tion, subject to revocation "only on 
a proper showing." The current re- 
newal procedures, the report said, 
"should be modified to create a 
substantial renewal expectancy for 
existing licensees." 

In considering renewal applica- 
tions, the report said, the FCC 
should consider such concrete 
issues as whether the licensee has 
seriously violated applicable laws 
or regulations and whether the 
grade of service provided (area 
covered, hours of operation) is 
deficient. "Unless the FCC can 
clearly demonstrate that these and 
other objective criteria have not 
been met, then the license should 
be renewed." 

No AM Stereo Standard 

AM Stereo: In a February 1987 

report on AM stereo, NTIA hailed 
the technology as an important 
part of AM's future and said, "Ef- 
forts should be made to assure that 
all AM stereo receivers can receive 
the signals of all AM stereo sta- 
tions. We believe ... such com- 
patibility can be achieved most ef- 
ficiently through increased utiliza- 
tion of multisystem receivers 
( capable of receiving both the 
Kahn and Motorola C -Quam stereo 
signals). Establishment of a for- 
mal (AM stereo) standard five 
years after AM stereo was first 
authorized would cause unaccep- 
table economic hardship to many 
stations that have already chosen a 
system." 

However, in a second report 
later that year NTIA said it had 
found "significant practical obsta- 
cles" to establishment of a "multi- 
system AM stereo solution" and 
recognized C-Quam as a soon -to-be 
de facto standard. The report urg- 
ed the FCC to protect C- Quam's 
pilot tone and establish standards 
for determining at what point other 
systems should be protected as 
well. 

- Randall Bloomquist 

REPORT- 
PAT CLAWSON 

Tutera Forms 
AM Rescue Squad 

Carl Como Tutera is betting big on the future of AM 
radio. At presstime Wednesday night (7/5), the vet- 
eran turnaround wizard announced he is cashing 

out his chips as President and co- founder of the eight - 
station Daytona Group to focus on resuscitating big market 
AMs. 

Tutera is selling his 25% stake in Daytona, a successful medium - 
market group operator, to longtime partner Norman Drubner for an un- 
disclosed bundle of cash and notes. The two will remain partners in the 
Daytona Group of California, a company that holds the contract to buy 
RKO's legendary KFRC /San Francisco - Tutera's first rescue mission. 

"I just want to concentrate on some major market radio stations," he 
said. In the '90s, I think AM radio is going to be the place to be. I don't 
think there's anything wrong with AM radio - it's just the on -air product 
that's wrong." 

Daytona Group stations affected by the ownership switch include 
KZRC & KXYOIPortland, KGRX /Phoenix, KZRO & KIVA /Albuquerque, 
KRGE & KRIXIMcAIIen- Brownsville, and WFJYIFt. Myers. Drubner said 
the company's Ormond Beach, FL headquarters will relocate to Waterbury, 
CT, and a new CEO for the group will be named soon. 

Unveil Major FM Study 

Former Chapman Associates VP J.T. Anderton said 
he's about to take the wraps off of a secret research 
project that promises to hit FM station trading with a 

big wallop. 
For the past nine months, Anderton has burrowed deep into the 

bowels of the FCC's public reference room in Washington. He's sys- 
tematically examined the coverage maps of all FM stations in the Top 100 
markets - and he's recalculated every map to conform with new FCC pro- 
pagation standards. 

"This blows the doors off the FCC's database," said Anderton. "This is 
going to present a clearer picture of adjacent channel interference. This is 
the first time you'll see how close some of these FMs are, and which sta- 
tions are truly viable from a signal standpoint." 

The study will be published this fall by Duncan's American Radio. lt 

will provide broadcasters with side -by -side coverage maps allowing a quick 
visual analysis of stations and markets. For the first time, it will allow broad- 
casters to compare apples with apples when evaluating FM properties, and 
brokers are already buzzing. 

"This is going to have a major impact on station trading," said CEA's 
Tim Menowsky. "lt might even revolutionize it." 

Osborn Files $22 Million Stock Offering, 
Buys TV Stations 

New York media mogul Frank Osborn wants to float 
more stock on the public markets. His Osborn 
Communications Corp. is asking the Securities & 

Exchange Commission for permission to raise 
$22,856,250 by selling 1.5 million shares of common 
stock in August. 

"The offering advances our strategy of eliminating debt and avails us 
the opportunity of investing in new properties and independent 
companies," he said. 

Osborn's stock has been soaring in recent weeks, as investors have 
picked up that the company is on a roll. The latest example came last week 
with the formation of NTG Holdings Inc., a new company that will spend 
$120 million to acquire four medium market TV stations from his old 

employer, Price Communications Corp. 

Osborn will pay a bargain- basement $300,000 to acquire a 25% in- 

terest in NTG and receive a contract to manage the stations to boot. Other 
equity partners include Price, Desai Capital Management, and Bankers 
Trust Co. Former Price executive Richard Appleton has been named as 
President/COO of the venture. 

In a similar deal two years ago, Osborn paid $500,000 for a 25% equi- 

ty stake and management contract in Fairmont Communications Corp. 
That company was formed to acquire and manage several major market 

radio stations formerly owned by Price. 



"Gibson swings and a deep fly ball to left field 
this is gonna be a home run! Unbelievable! 
A home run for Gibson and the Dodgers have won 
the game 5 -4.l don't believe what I just saw! 
don't believe what I just saw!" Jack Buck, 1988 World Series 

CBS RADIO SPORTS 
WE CAN DO IT WITH YOUR 

EYES CL USED 

To get a good picture of all the 
sports play -by -play action, just 

listen to CBS, the #1 radio 
network for sports. We're the only 

game in town with exclusive 
network radio coverage of NFL 

Football, Major League Baseball, 
and NCAA Basketball. And 

because our impressive play -by- 
play broadcast teams bring every 
game to life, America turns to us 

for championship sports. 
We have an eye for action! 

CBS 
RADIO 

SPORTS 

For a schedule of CBS Radio Sports play -by -play 
events contact Suzanne Sack at (212) 975 -4445 or 

fax (212) 975 -3981 



THIS SUMMER 

TOP 30 USA is the freshest new urban countdown 

program available to stations today, hosted by Don- 
nie Simpson. the hottest broadcast talent in Amer- 
ica, TOP 30 USA will use the chart fro 
The R & B Report. It will rock the urban radio mar 
ketplace with its smashingly unique concept. Unlik 

other countdown shows, TOP 30 USA will let th 

listener into the world of music with its mix of hits 

"conversations" with music's hottest stars and an- 

ecdotes about the industry and its players. This will 

provide a listening experience that'll keep your au- 

dience tuning in week after week. 

Reserve TOP 30 USA today and get: 

Guaranteed market exclusivity 
for your station 

Prelaunch and launch promo- 
tional opportunities 

Cross -promotional opportuni- 
ties with national and local 
television 

TOP 30 USA will give your station a chance to 
add an audience delivery vehicle with proven 
pull. Consider the program's something -for- 
everyone concept and its red -hot talent, Donnie 
Simpson, and you'll find that this is an opportun- 
ity you won't want to pass up. Get TOP 
30 USA today by calling STRZ Affiliate Rela- 

tions at 1 -800- 874- 3010...before another sta- 

tion in our market does. 

rA;I: 
Sheridan Broadcasting Networks 

LL STRZ AFFILIATE RELATIONS NOW ENTERTAINMENT 
NETWORK 

Donnie Simpson A Division of Sheridan Broadcasting Networks 
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TRANSACTIONS 

Adams Buys San Diego 
Combo For $23.5 Million 

Deal ßl The Week: 
KCBO -AM & FM /San Diego 
PRICE: $23.5 million 
BUYER: Adams Communications 
Corp., headed by Stephen Adams and 
Matt Mills. The company also owns 
WLAV -AM & FM /Grand Rapids, KJET 
& KZOK /Seattle, KDKO & KHIH /Den- 
ver, KOOL /Phoenix, and KISS /San 
Antonio. The company is selling WKLL 
& KEZKISt. Louis. It is buying KSTZ/ 
St. Genevieve, MO and KRIA /San An- 
tonio. 
SELLER: Eric /Chandler Ltd., owned 
by Simon T, Thomas Miserendino, 
Rudolph Patino, Robert Geddes, and 
Terry Basset. Simon T is the VP /GM of 
Westwood One's KQLZ /Los Angeles. 
Last week, the company announced 
plans to buy KHJJ & KKZZILancaster- 
Palmdale, CA. 
FREQUENCY: 1170 kHz; 1085.3 
MHz 
POWER: 50 kw day /1 .5 kw night; 29 
kw at 620 feet 
FORMAT: Gold 
BROKER: W. John Grandy 
COMMENT: Eric /Chandler purchased 
this station in April 1986 for $1 2.2 mil- 

lion. 

KUUZILake Village 
PRICE: $90,000 
TERMS: Cash 
BUYER: DBR Communications Inc., 
owned by Wayne Bennett, Charles 
Ross, and James Derryberry. Ross is 

an AE with WXVT -TV /Greenville, MS. 

SELLER: Walter Giller Jr. of El 

Dorado, AR 

FREQUENCY: 95.9 MHz 
POWER: 3 kw at 300 feet 
FORMAT: Country 
COMMENT: Giller announced plans in 

November 1988 to sell this station for 
$200,000. 

KATD/Los Gatos 
PRICE: $5 million 

TERMS: $4.25 million for stock, 
$100,000 escrow deposit, balance 
due cash at closing. Additional 
$750,000 for noncompete agree- 
ment, payable over ten years. 
BUYER: Crown Broadcasting Corp., 
owned by Thomas Gammon of Arling- 
ton, VA. He is the Chairman of Ameri- 
com Radio Brokers, a Washington, 
DC-based media brokerage firm. He 
also owns KKIS -AM & FM /Pittsburg- 
Walnut Creek, CA; KTRR /Loveland, 
CO; KZXY -AM & FM /Apple Valley, 
CA; and KICR -AM & FM /Oakdale, LA. 
SELLER: Ethnic Radio Inc., owned by 
Joe Rosa of Los Gatos. 
FREQUENCY: 95.3 MHz 
POWER: 370 watts at 860 feet 
FORMAT: AC 

KEWB/Redding-Anderson 
PRICE: $850,000 
TERMS: Cash 
BUYER: Radio Associates Inc., own- 
ed by Ken Miller and Robert Salmon. 
Miller is an attorney and investor based 
in Kalamazoo. Salmon is GM and co- 
owner of KMIX -AM & FM /Modesto, 
CA. 
SELLER: Prather -Breck Broadcasting 
Inc., owned by Jeffrey Prather and 
Robert Breck. They also own KDRGI 
Redding. 
FREQUENCY: 94.3 MHz 
POWER: 3 kw at 300 feet 
FORMAT: CHR 
BROKER: Elliot Evers of Media Ven- 
ture Partners. 
COMMENT: The station has an appli- 
cation pending to upgrade to Class C -2 
status, switching frequencies from 
94.3 MHz to 94.7 MHz, increasing 
power to 3.31 kw, and increasing 
height from 300 feet to 650 feet. 
Prather -Breck purchased this FM, 
along with its AM sister station, for 
$970,000 in July 1988. 

KHAZIHays 
PRICE: $490,000 
TERMS: Escrow deposit $25,000, 
balance due cash at closing 
BUYER: KAYS Inc., owned by Ross 

Outstanding 
Performance 
Month after month 

-year after year, 
in the rapidly changing field of 
media brokerage, one company 
stands out as a consistent leader. 

DDD 
6TED vDDD o rD DD 

Ted Hepburn, President 
325 Garden Rd . Palm Beach. Florida 33480 

(4071 863 -8995 

Todd Hepburn, Vice- President 
PO Box 42401, Cincinnati. Ohio 45242 

(513) 791 -8730 

Beach and Robert Schmidt of Hays. 
They are applicants for a new FM at Hill 

City, KS and recently announced plans 

to buy KWBW & KHUT /Hutchinson, 
KS. Beach and Schmidt own KAYS/ 
Hays, KS; KVOP & KATX /Plainview, 
TX; KHOK /Great Bend, KS; KFEQ /St. 

Joseph, MO; KCOW & KAAQIAlli- 
ance, NE; and KOOQ & KELN /North 
Platte, NE. 

SELLER: Plains Broadcasting Inc., 
owned by Jack Sampson and Joseph 
Engel. 
FREQUENCY: 99.5 MHz 
POWER: 100 kw at 516 feet 
FORMAT: Country 

KLZSIWichita 
PRICE: $2.85 million 

BUYER: Marathon Broadcasting 
Corp., headed by Sidney Sayovitz of 
Livingston, NJ and Chester Tart of 

Salinas. CA. 

SELLER: US Senator Nancy Kasse- 
baum and John Philip Kassebaum. 
FREQUENCY: 97.9 MHz 
POWER: 100 kw at 970 feet 
FORMAT: AC 

Continued on Page 10 

TRANSACTIONS AT A GLANCE 

Deals So Far In 1989: 
$1,401,122,990 
Total Stations Traded This Year: 656 
This Week's Action: $48,501,870 
Total Stations Traded This Week: 24 

Deal Of The Week: 
KCBQ -AM & FM /San Diego $23.5 million 

KUUZ/Lake Village, AR $90,000 
KATD /Los Gatos, CA $5 million 
KEWB/Reddlng-Anderson, CA $850,000 
KHAZ /Hays, KS $490,000 
KLZS /Wichita $2.85 million 

WOMI & WBKR /Owensboro, KY $1.9 million for 50% 
KZZA /Glenwood, MN $215,000 
WDKS /Dunn, NC $2 million 

WNOS /New Bern, NC $111,000 
WSIC & WFMX /Statesville, NC $3.75 million 
WGFT/Youngstown, OH $280,000 

KOKL-FM /Okmuigee, OK $1.4 million 
WZNT /San Juan, PR $2.8 million 
WORD /Spartanburg, SC $65,000 
WKGN /Knoxville $162,000 

e KFQX -AM & FM /Abilene -Merkel, TX $950,000 
KGEE- FM /Monahans, TX $1,263,870 

KJQN -AM & FM /Ogden, UT $825,000 

RVR last week incorrectly reported the number of stations traded this year as 630. whet the ac- 
tual number should have been reported as 632. This week's deal box has been corrected on reflect 
the two additional stations. 

THOUSAí 
AYS 

ONE 
LLION 

OLLAR$ 
BI 

D 
In the last one thousand days, Blackburn & Company has sold over one billion dollars of broadcastings' 
best properties. One reason is value. We understand the value of your station, and how to enhance 
and protect it. Blackburn & Company consistently delivers the top price while providing true value 
for the buyer. Often the price we deliver sets a new record for the local market ... and sometimes it 
shatters industry records. 

Blackburn & Company understands the broadcast brokerage business like no other firm. We know 
you want expert negotiators. We know you want marketing and financial expertise. We know you want 
people who can make the deal happen. We know, above all, you want top value. 

WE BROKER B ROA D CA SI 1 NG'S BEST 

BLACKBURN OCOMP AN'y 
I N C O R P O R A T E D 

Media Brokers es Appraisers Si t c 1947 

WASHINGTON NEW YORK ATLANTA CHICAGO BEVERLY HILLS 
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TRANSACTIONS 
Continued from Page 9 

BROKER: Chapman Associates 
COMMENT: Plans were announced to 

sell this station in November 1986 for 
$5 million. 

Kentucky 
WOMI & WBKRIOwensboro 
PRICE: $1 .9 million for 50% 
TERMS: Cash 
BUYER: John Hager, whose family 

controls the Owensboro (KY) Mess- 
enger- Inquirer, a daily newspaper. 
SELLER: Lawrence Hager Jr. is selling 
his 50% stake in Owensboro Broad- 
casting Co. 
FREQUENCY: 1490 kHz; 92.5 MHz 
POWER: 1 kw day /250 watts night; 77 
kw at 380 feet 
FORMAT: AC; Country 

KZZA /Glenwood 
PRICE: $215,000 
TERMS: Escrow deposit $1000; bal- 

ance due via promissory notes 
BUYER: KMGK Inc., owned by Star - 
Com Inc., a Minneapolis -based group 

operator headed by Dennis Carpenter 
and Sheldon Johnson. They also own 

WRSRITwo Harbors, MN; KKSRISar- 
tell, MN; and KMGKIThief River Falls, 

MN. 

SELLER: Dove Broadcasting Inc., 
owned by Rick Dove. 
FREQUENCY: 107.1 MHz 
POWER: 3 kw at 300 feet 
FORMAT: AC 

WDKS /Dunn 
PRICE: $2 million 
BUYER: Metropolitan Broadcasting 
of North Carolina Inc., owned by 
David Evans and Stephen Garchik. 
SELLER: Landsman -Webster Corn - 
munications of North Carolina Inc., 
owned by Dean Landsman. 
FREQUENCY: 103.1 MHz 
POWER: 3 kw at 325 feet 
FORMAT: Urban 
BROKER: Joseph Sitrick and Tony 
Rizzo of Blackburn & Co. 

COMMENT: This station was sold for 
$1.2 million in August 1985. 

WNOS /New Bern 
PRICE: $111,000 
TERMS: Escrow deposit $1000; 
buyer assumes $31,118 mortgage; 

balance of purchase price to be paid in 

cash. Noncompete agreement valued 
at $40,000. 
BUYER: RRR Broadcasting of New 
Bern Inc., owned by Richard Lee 

Thompsen of Vienna, VA. 

SELLER: James Eugene Hodges of 
Washington Pak, NC. He recently an- 

nounced plans to sell WBRE/Washing- 
ton, NC. 

FREQUENCY: 1450 kHz 
POWER: 1 kw 
FORMAT: AC 

BROKER: Snowden & Associates is 

to receive a $4000 commission. 
COMMENT: Plans were announced in 

August 1987 to sell this station for 
$170,000. 

WSIC & WFMX /Statesville 
PRICE: $3.75 million 
TERMS: $2.5 million cash at closing; 
$1 .25 million noncompete agreement 
payable $200,000 at closing and re- 

mainder over four years. 
BUYER: Adventure Four Inc., a 

wholly -owned subsidiary of Bluefield, 
WV -based Adventure Communica- 
tions Inc. The company, headed by 
President Michael Shott, owns WHIS 
& WHAJIBluefield, WV; WKEE -AM & 

FM/Huntington, WV; and WBJY/ 
Wheeling, WV. 
SELLER: High Country Communica- 
tions Group Inc., owned by Warren 
Penney. 
FREQUENCY: 1400 kHz; 105.7 MHz 
POWER: 1 kw; 100 kw at 1517 feet 
FORMAT: AC; Country 
BROKER: Gordon Rice of R.A. Mar- 

shall & Co. 
COMMENT: This combo was sold for 
$2 million in August 1984. 

"Like, ids like a bunch of 
older people saying,`Heythis is 

what the kids want to hear. "' 

A 17 year -old focus 

r,Don Hagen 
veals 

what o 
really turns her off about 
the leading CHR station 
in her city. 

See the stations in your market for what they really are. Let Don Hagen 
uncover what your listeners really think, what their comments mean, and 
how it all fits into your stations strategic plan. 

Before you plan your next focus groups, music test, or any other 
strategic research project, call Don Hagen and get a quote. art, 
Box 40542 Washington, D.C. 20016 -0542.703/534 -3003 FAX: 703/534 -3073 

WGFT/Youngstown 
PRICE: $280,000 
TERMS: Escrow deposit $15,000; ad- 

ditional $135,000 cash due at closing. 
Ten -year promissory note for 
$145,000 at 9.5% interest, payable in 

120 consecutive monthly installments. 
BUYER: Gilford Communications 
Inc., owned by Charles Rhee Faris. 
He is the former owner of a cable TV 

system in Guilford, OH. 
SELLER: WGFT Inc., owned by 

Timothy and Kathleen DeCapua. 
They also own WLKKIErie, PA. 
FREQUENCY: 1500 kHz 
POWER: 500 watts day /250 watts 
night 
FORMAT: Religion 
BROKER: Ray Rosenblum of Pitts- 

burgh 
COMMENT: This station was sold for 

$500,000 in October 1985. 

KOKL- FM /Okmulgee 
PRICE: $1.4 million 

TERMS: Escrow deposit $125,000; 
balance due cash at closing. 
BUYER: Integrated Broadcasting Co. 

Inc., owned by Benjamin Davis Jr. of 

Cleveland Heights, OH. He is an appli- 

cant for new FMs at Roanoke and 
Huron, OH. 
SELLER: Brewer Communications 
Inc., owned by James Brewer. He also 

owns KOKLIOkmulgee and has a 50% 
interest in KGLB- TV!Okmulgee. 
FREQUENCY: 94.3 MHz 
POWER: 3 kw at 300 feet 
FORMAT: AC 

WZNTISan Juan 
PRICE: $2.8 million 
TERMS: Cash 
BUYER: Rafael 011er, a San Juan 

television production company owner. 
SELLER: Huella Communications 
Inc., owned by Francisco Vazquez 
Santoni. He also owns WQII /San 
Juan. 
FREQUENCY: 93.7 MHz 
POWER: 50 kw at 280 feet 
FORMAT: Spanish 
BROKER: Randall Jeffery of Media 
Venture Partners 

WORD /Spartanburg 
PRICE: $65,000 
TERMS: Cash 
BUYER: Multimedia Inc., a publicly - 
traded group operator headed by 

Chairman Wilson Wearn. The com- 

pany also owns WFBC -AM & FM/ 

Greenville; WMAZ & WAYS /Macon; 
KEEL & KITT /Shreveport; and 
WEZW /Wauwatosa, WI. Multimedia 

also has extensive television, cable, 
and newspaper holdings. 
SELLER: Brooks Broadcasting Corp., 
owned by Robert Brown. He also 

owns WKBC -AM & FM /North Wilkes- 
boro, NC. 

FREQUENCY: 910 kHz 

POWER: 5 kw day /1 kw night 

FORMAT: Station is dark. 

WKGN /Knoxville 
PRICE: $162,000 
TERMS: Escrow deposit $6000; addi- 

tional $16,000 cash at closing. Prom- 

issory note for $140,000. 

BUYER: WBC of Tennessee Inc., 
owned by Terrell Williams of Sevier- 
ville, TN and Kevin Dean Littleton of 
Brentwood, TN. 

SELLER: Telstar Communications 
Inc. 
FREQUENCY: 1340 kHz 
POWER: 1 kw 
FORMAT: AC 

COMMENT: Plans were announced in 

August 1988 to sell this station for 

$150,000. 

Ten 
KFOX -AM & FM/ 
Abilene -Merkel 
PRICE: $950,000 
TERMS: $50,000 cash at closing; 
promissory notes for balance at 11% 
interest. Notes payable interest -only 
for first year, followed by 48 equal con- 

secutive monthly installments of prin- 

cipal and interest based on a 15 -year 

amortization schedule. Remaining bal- 

ance to be paid lump sum on fifth an- 

niversary date of closing. 
BUYER: Ovation Broadcasting Co., 

owned by a Phoenix -based investor 
group headed by Philip Motta. 
SELLER: Espirit Communications 
Corp., owned by R.G. Call and 
Malcolm Pirnie III. 

FREQUENCY: 1470 kHz; 102.3 MHz 
POWER: 5 kw day /1 kw night; 3 kw at 

300 feet 
FORMAT: AC 

BROKER: Thoben -Van Huss 
COMMENT: Espirit purchased this sta- 

tion in August 1988 by assuming debts 
totalling $1.05 million. 

KGEE- FM /Monahans 
PRICE: $1,263,870 
TERMS: Escrow deposit $50,000; $1 

million cash due at closing. Five -year 

promissory note for $200,000 at 10% 
interest. Five -year promissory note for 
$63,870 at 9% interest. 
BUYER: Michael Owens and Tommy 
Vascocu of Tempe, AZ. Owens is VP 

of Buck Owens Productions Inc., 

which is the licensee of KNIX -AM & 

FM /Phoenix and KUZZ -AM & FM/Ba- 

kersfield. 
SELLER: KGEE -FM Communications 
Inc., owned by Anthony Brandon. He 

also owns KERN & KQXRIBakersfield; 
KLLF/Wichita Falls, TX; WWWGIRo- 
chester; KVOQILorenzo, TX; WYDE/ 
Birmingham; KKAL/Arroyo Grande, 
CA; and KZOZISan Luis Obispo, CA. 

FREQUENCY: 99.9 MHz 
POWER: 100 kw at 500 feet 
FORMAT: Country 
BROKER: John L. Mitchell & Associ- 
ates 
COMMENT: Brandon purchased this 

station in September 1986 for 
$750,000. 

KJQN -AM & FM /Ogden 
PRICE: $825,000 
BUYER: Monarch Broadcasting L.P., 

headed by Glen Pickell of Bend, OR 

and Delagnes & Mitchell Investment 
Partners, a San Francisco -based ven- 

ture capital firm headed by Clayton 
Mitchell and R. Michael Delagnes. 
SELLER: Sherman, Greenleigh & 

Sanchez Broadcasting of Utah Inc., 

headed by Tom Greenleigh. 
FREQUENCY: 1490 kHz; 95.5 MHz 

POWER: 1 kw: 100 kw at 690 feet 
FORMAT: AC; CHR 

COMMENT: Plans were announced in 

March 1988 to sell this combo for 
$700,000 but the deal was never 

completed. 



EVEN IF IT'S ONLY 
OUR 1ST BIRTHDAY, 
WE LIKE BEING 38. 

Business Radio Network started 
broadcasting on July 4, 1988. 
During the last year, we've grown 
to a network of 38 affiliates 
from New York to California and 
Honolulu to Mexico City. 

Since day one, our formula 
for success hasn't changed. 
On the cutting edge of a trend, 
BRN is the first fully dedicated 
national business news /talk 
radio format. We deliver vital, 
fast - breaking information 
24 hours a day. We reach 
successful people who need to 
stay informed about the business 
events which affect their futures. 

An international 
springboard. 
As a premier news resource, 
BRN is where executives tune for 
instant reports from 100 world- 
wide sources. U.S. services 
include the Associated Press, the 
New York and American Stock 
Exchanges, Dow Jones, NASDAQ 
and Standard and Poor's. But in 
a global economy, that's not 
enough. We also broadcast 
reports from the European 
Common Market, Amsterdam, 
Hong Kong, Tokyo, Zurich, 
FYankfurt and Toronto. 

Busy people keep learning. 
Exclusive talk -show programs 
put listeners in touch with the 
nation's most respected business 
experts. Across the country, a 
rapidly growing audience 
participates in feature programs 
such as Charles Givens' "Wealth 
Without Risk" and Don 
McDonald's "Ways and Means 
Committee." By calling our 
national toll -free number, 
listeners pose questions and 
problems to noted business 
leaders like Victor Kiam, Malcolm 
Forbes, Ralph Nader and Richard 
"Deke" Slayton. 

BRN is a new advertising 
medium. 
Our audience attracts business - 
to- business marketers and 
advertisers of upscale products. 
Many local advertisers are not 
traditional users of radio. They 
include lawyers, office products 
companies, art galleries, ad 
agencies, computer dealers, 
luxury automobile dealers and 
stock brokers. 

The bottom line is .. . 

the bottom line. 
The network's concept is 
performing in the marketplace, 

as supported by the experiences 
of our new affiliates. Phoenix 
pre -sold contracts worth 
$75,000.00 before going on the 
air. 'No weeks after sign on, 
Washington, D.C. added seven 
charter advertisers, including 
The New York Times and J.C. 
Penney. In Chicago, "the phones 
are ringing off the hook" with 
calls from unsolicited advertisers. 
Buffalo reeled in coveted 
business -to- business advertisers 
who were unwilling to buy music 
formats. The success stories go 
on and on. 

It might be now or never. 
38 stations have shut the door. 
As exclusive BRN affiliates, their 
markets are protected. But we're 
aggressively seeking new affiliates 
in other strategic markets 
throughout the U.S. If you're 
considering a change for your 
station, we'd like to talk to you now. 

1 (800) 321 -2349 1 (719) 528 -7046 
(Inquiry) (Listen Line) 

Radio's Business SolutionTM' 
111 - - - - - - - - - - - 

WINNE - 
Business Radio Network 

Los Angeles 
KORD -AM 

Chicago 
WNVR -AM 

San Francisco 
1000 -AM 

Washington, D.C. 
%vI'Gc -AN 

Houston 
KSEI -AM 

Cleveland 
W-H K -A:M 

Denver 
KO EN-AM 

Denver /Leadville 
KRMH -AM 

Phoenix 
KFNN -AM 

Sacramento 
KXOA -AM 

Hartford /New Haven 
WFNS -AM 

Orlando 
WBZS -AM 

Portland 
KBNP -AM 

Kansas City 
KBEA -AM 

New Orleans 
WTIX -AM 

Greenville 
WPC 

Buffalo 
W WKB -AM 

Hartford/Waterbury 
WFNW -AM 

Albany 
WPTR -AM 

Albuquerque 
KM BA -AM 

Honolulu 
KG I' -AM 

Jacksonville 
1VELX -AM 

Mobile 
(Ft. Walton Bench) 

W BZR -A-M 

Knoxville 
Vt TK -AM 

Huntsville 
W17N -AM 

Colorado Springs 
KKRE -AM 

Augusta 
WNTA -AM 

Greenville 
WERE- FM 

Topeka 
KEWI 

Mexico City 
VIP- I'M 

Seattle 
KEZX -AM 

Springfield 
WSPR -AM 

Traverse City 
WINKT-AM 

Richmond 
WXGI-AM 

Wilkes Barre 
W WAX -AN 

Utica 
W11TT -AM 

Albuquerque /Grants 
KM IN -AM 

? ? ? 



TRACK IT 

Perceptual 

Tracking Studies 

Instant feedback as it happens... 

weekly, biweekly or monthly perceptual reports 
define positive images to capitalize on 
identify problems before your competitors do 
trace the evolution of your station and your competitors 

CALL FOR A QUOTE TODAY 
(303) 922 -5600 

Paragon Research 
550 S. Wadsworth Blvd., Suite 401 Denver, CO 80226 (303) 922 -5600 FAX (303) 922 -1589 
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M 
When Personal Problems 
Become Personnel Problems 
How To Broach Embarrassing Subjects 

Otherwise valuable employ- 
ees with offensive body 
odors? Staffers spreading 

rumors of alleged intra -office af- 
fairs? People crowing about pro- 
motions or bonuses that they're not 
going to receive? 

When these and other potentially 
embarrassing problems arise in 
the workplace, too often managers 
try to ignore them in hopes they'll 
disappear. Unfortunately, these 
situations must be dealt with - 
usually the sooner, the better. 

The next time you're called upon 
to solve an embarrassing person- 
al /personnel problem, remember 
these five guidelines from the 
Plainfield, NJ -based Designed 
Learning /Block Petrolla Weisbord 
management training and consult- 
ing firm: 

The road to ruin is paved with 
good intentions. People usually 
avoid disclosing unpleasant infor- 
mation because they're afraid of 
hurting the recipient. However, not 
saying anything may make the sit- 
uation worse. Be honest with 
yourself about the necessity to 
speak up, and once you've decided 
to confront someone, do it. 

Use the "support and confront" 
approach. Most people become de- 
fensive when encountered with a 
sensitive personal matter. Al- 
though many managers see this as 
an inappropriate action, it is a nor- 
mal response. Try to express your 
support first ( "I know you've work- 
ed hard for that promotion "), then 
move on to the confrontation ( "But 
I also know the job's going to some- 
one else "). This approach will help 

July 13 -16 - Upper Midwest 
Communications Conclave. 
Sheraton Park Place. Minneap- 
olis, MN. 

July 15 -19 - New Music 
Seminar. Marriott Marquis Ho- 
tel. New York, NY. 

August 12 -13 - Dan O'Day's 
Air Personality Plus Seminar. 
Days Inn. O'Hare South. Chica- 
go, IL. 

September 6 - 1989 MTV 
Video Music Awards. Universal 
Amphitheatre. Universal City, 
CA. 

September 13 -16 - Radio 
'89 Convention sponsored by 
the NAB. New Orleans Conven- 
tion Center. New Orleans, LA. 

September 13 -16 - RTNDA 
Annual Convention. Kansas Ci- 
ty Convention Center. Kansas 
City, MO. 

September 17 - Emmy 
Awards. Pasadena Civic Audi- 
torium, Pasadena, CA. 

September 21 -23 - Founda- 
tions Forum '89. Sheraton Uni- 
versal Hotel. Universal City, CA. 

October 10 - CMA Awards 
Show. Grand Ole Opry House. 
Nashville, IN 

October 17 -18 - Broadcast 
Credit Association's 22nd Credit 
& Collection Seminar. Scottsdale 
Hilton. Scottsdale, AZ. 

October 25 - John Bayliss 
Foundation Dinner. Plaza Hotel. 
New York, NY. 

October 26 -28 - Ninth An- 
nual CMJ Music Marathon Con- 
vention. Vista Hotel. New York, 
NY. 

October 29- November 2 - 
Radio In The 1990s confer- 
ence. Washington Sheraton. 
Washington, DC. 

to lessen the employee's defensive 
reaction. 

Communicate your feelings as 
well as the facts. Expressing your 
feelings ( "I feel extremely uncom- 
fortable talking about this ... ") 
will allow the other person to be 
open as well. 

Let the dust settle. The person 
may be so stunned by the informa- 
tion that a certain amount of time 
is required to let the gravity of the 
situation sink in. Don't try to force 
the person to change his behavior 
immediately. Chances are he'll be 
too embarrassed or defensive to 
discuss solving the problem on the 
spot. 

Maintain an objective tone. 
Don't raise personal issues in a 
punishing or accusatory tone. Take 
time to rehearse what you're going 
to say so that you can eliminate 
any cointerproductive insinua- 
tions. Remember: avoiding a judg- 
mental manner is easier said than 
done. 

Be Hard On 
Work, Easy 
On Workers 

your employees' productivi- 
ty will go up and they'll 
view the job more positive- 

ly if you follow these two simple 
maxims, courtesy of Cleveland - 
based TRW Inc.'s Human Re- 
sources Director Jim Hamerstone: 

Be hard on work. Set demand- 
ing standards for attendance, prod- 
uct quality, and the amount of 
work completed. 

Be easy on workers. Don't bark 
at your employees, and don't wait 
until the last minute to make an- 
nouncements. Instead, listen to 
their suggestions and complaints, 
show them respect, and ask them 
to do jobs according to their needs 
and interests. 

June '89 
Each month R &R surveys leading talk radio stations from across the 

nation to determine the ten topics that have generated the greatest amount 
of listener phone responses over the past four weeks. 

1) Supreme Court "Flag Burning" Decision 
2) Beijing, China Student Massacre 
3) Supreme Court Abortion Decision 
4) Affirmative Action Ruling 
5) Death Sentence For Juveniles & Mentally Retarded 
6) Pete Rose Gambling Controversy 
7) Death Of Ayatollah 
8) Supreme Court Dial -A -Porn Decision 
9) "Batman" Movie 

10) Breast -Feeding In Public 

The nine -member Supremes ruled this month's chart with the "flag 
burning" issue debuting at #1, followed by high court decisions on abortion 
(up a notch to #3), affirmative action, capital punishment, and telephone 
pornography. The Chinese student uprising held at #2 (with a bullet), while 
baseball's Pete Rose returned at #6 (following a two -month absence). Also 
debuting: the death of Iran's Ayatollah, Batman, and breast -feeding in 

public. 

Reporting Stations: KCBS. San Francisco, Robert McCormick; WMCA'New York, Charlie Alza- 

mora; KLIFDallas. Dan Bennett; WMAO'Chicago, Scott Herman: WTAE'Pittsburgh, Tom Clenden- 
ing; KIROSeattle. Andy Ludlum; KABC. Los Angeles, Bernard Pendergrass; KING Seattle, Brian Jen- 

nings; WRC'Washington, Ken Mellgren; WABC /New York. John Mainelli; KILT /Houston, John Dow- 

ney: WBBM /Chicago, Chris Berry; KMOX/St. Louis, Dave Dugan. 

ssMIEMWM.b. 

No Joke: Humor Helps Productivity 
Want your employees to 
work better and faster? 
Fire them and get new 

ones. We're just joking - and so 
should you be, according to the 
NYC -based American Health 
magazine. 

Several recent studies have 
found that laughter brings relief to 
even the most tedious task, and 
that people who are in a good mood 
not only prove more creative, but 
also organize data better. 

Humor has also been found to 
help in problem -solving, to en- 
hance decision -making and nego- 
tiating abilities, and to improve 
group as well as individual per- 
formance. So the next time your 
staffers need a boost, just bring in 

that joy buzzer and up your 
morale. 

`. 

How To Spy A Lie 
If you suspect someone of lying, 
here - courtesy of Jeffrey P. 
Davidson, author of "Blow" 

Your Own Horn" - are two ways 
to help determine whether or not 
that person is telling the tru't: 

Ask the person to repeat him- 
self. If he is lying, he's likely to 
think you suspect as much and 
may change his story. 

Be silent. This tactic inc-eases 
the stress your suspect feels be- 
cause he is telling a lie, whic l may 
cause him to give himself away. 

CONGRATULATIONS 
ON A SUCCESSFUL 
FIRST YEAR 

IDB IS PROUD TO 
SUPPLY YOUR SATELLITE 
TRANSMISSIONS 

.. 
IDB COMMUNICATIONS 
CaROLle INC. 

Business Radio Network 
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MEDIA 
Rockers To Join RollerGames' 

0 zzy Osbourne, Lita Ford, 
and Henry Lee Summer 
have been signed to per- 

form during the halftime of "Roll - 
erGames," a syndicated Qintex 
Entertainment show scheduled to 
debut this fall. 

The late -night "Roller Derby" - 
style program has already been 
cleared in 92 of the top 100 markets, 

and the two-hour pilot is scheduled 
to air Sept. 13, with weekly 
hourlong shows to begin Sept. 23. 

Along with the halftime enter- 
tainment, the show's producers 
want to have bigtime recording 
stars sing the national anthem be- 
fore each contest. In fact, negotia- 
tions are said to be under way to 
arrange for James Brown, current- 

ï/H //i:;.:.41IM 

TOP TEN SHOWS 
Owing to the Independence 

Day Holiday, the Nielsen Media 
Research listing of Top Ten TV 

shows was unavailable at press 
time. 

All show times are EDT PDT unless oth- 

erwise noted: subtract one hour for CDT. 

Check listings for showings in the Mountain 
Time Zone. All listings subject to change. 

RADIO ON TV: Saturday 
marks the debut of "Knight & 

Daye." which stars Jack War- 
den and Mason Adams as a 

feuding radio team that reunites 
in San Diego (7:8, 9:30pm). 
The half -hour NBC sitcom will 
air again this week in its regular- 
ly scheduled timeslot (Wednes- 
day, 7 12, 9:30pm) as well 

ROCKIN' ROYALS: The 
"Prince's Trust Gala" - featur- 
ing teen queen Debbie Gibson, 
pop thrush Paula Abdul, the 
soul- singing' Pasadenas, and 
British groups Erasure, T'Pau, 
and Wet Wet Wet - will be 

telecast on TBS (Wednesday, 
7/12, 8:05pm EDT /5:05pm 
PDT). Comedians and actors 
round out the two -hour benefit, 
taped in April at the London 
Palladium. 

SIMMERING SUMMER: 
Erstwhile disco diva Donna 
Summer struts her still -hot stuff 
on The Arsenio Hall Show" 
(Friday, 7/7). Also making an 

appearance on the syndicated 
show are synth -pop maestro 
Howard Jones (Monday, 7/10) 
and the eclectic Joe Jackson 
(Wednesday, 7/12). Check lo- 

cal listings for station and air 

time. 

GALA GAL - Paula Abdul en- 
tertains the Prince and the pau- 
pers. 

SOUL QUEEN MAKES 
LATE NIGHT SCENE: Aretha 
Franklin takes it to the sound 
stage on NBC's "Late Night 
With David Letterman" 
(Wednesday, 7/12, 12:30am), 
while that veteran pop vocal 
group the Bee Gees will boogie 
down later in the week (Friday. 
7/14). 

PAT'S NASHVILLE CATS: 
Country crooner Gary Morris 
will hit the stage of CBS's "The 
Pat Sajak Show" (Friday, 7/7, 
11:30pm). T. Graham Brown 
also will be ridin' in from the 
country (Wednesday, 7.12), 
while a cappella sing -sations the 
Nylons will perform on Thurs- 
day (7/13). 

OSMOND JOYS: Another 
of Donny's singing siblings, 
Merrill Osmond, goes solo on 
TNN's "The Merrill Osmond 
Special: What I Like" (Saturday, 
7/8, 9pm). Merrill's guests are a 

little bit country (Tanya Tucker, 
Louise Mandrell, and Helen 
Cornelius) and a little bit rock 
'n' roll (the Jets, Jessica 
Boucher, and the Osmond 
Boys, carrying on the legacy). 

HEALTH 
NM MN Mk 
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RADIO REPORTS VIA SATELLITE FROM 
THE JOHNS HOPKINS MEDICAL INSTITUTIONS 

Network -quality wraps and cuts on timely medical and health topics, 

designed to fit into your newscasts or stand alone 

as a sponsored feature. 

Information your listeners want, on subjects such as: 

AGING 

AIDS 

HEART 

DISEASE 

HIGH -RISK 
PREGNANCY 

HOSPITAL COSTS 

GENETICS RESEARCH 

CANCER 

INJURY 
PREVENTION 

MEDICAL ETHICS 

Daily 60- second medical news reports via satellite produced by a 

Peabody award- winning journalist. Ideal for sponsorship by 

local hospitals, drugstores and other businesses. 

The service is free. 
To find out more, call (301) 955 -2849. 

ly residing at the South Carolina 
Department Of Corrections, to per- 
form just such duties. 

24 -Hour Sci -Fi 
Cable Channel 
Planned 

Entrepreneurs in Boca Ra- 
ton, FL recently announc- 
ed plans to start a 24 -hour 

cable network called the Sci -Fi 
Channel. 

Tentatively scheduled to debut in 

late 1990, the channel will be ded- 
icated to all realms of fantasy, and 
is slated to include rock 'n' roll hor- 
ror videos, interviews with science- 
fiction authors, and a weekly show 
on the comic -book industry. 

Author Isaac Asimov, "Star 
Trek" creator Gene Roddenberry, 
and sci -fi expert Martin Greenberg 
are advising the start-up effort, 
which the company plans to make 
available to cable system sub- 
scribers at no extra charge. 

WEEKEND BOX OFFICE 
JUNE 30 - JULY 2 

$30.0 1 Batman 
(Warner Bros.) 

2 Honey, I Shrunk $13.1 
The Kids (Buena Vista) 

3 Karate Kid Ill $10.3 
(Columbia)* 

4 Ghostbusters II $8.8 
(Columbia) 

5 Indiana Jones & $7.0 
The Last Crusade 
(Paramount) 

6 Dead Poets $6. 7 

Society (Buena Vista) 
7 Great Balls $3.8 

Of Fire (Orion) " 

8 Do The Right $3.5 
Thing (Universal) " 

9 Star Trek V: $2.4 
The Final Frontier 
(Paramount) 

10 Field Of Dreams $1.8 
(Universal) 

First Week In Release 

All figures in millions 
Source Exhibitor Relations Co. 

ß. 

WONDERFUL ONE - Patsy 
Kensit plays Mel's belle. 

COMING ATTRACTIONS: 
This week's openers include 
"Lethal Weapon II," in which 
Mel Gibson and Danny Glover 
reprise their roles as L.A. police 
officers. Co- starring as Gib - 

son's L -U -V interest is Eighth 
Wonder vocalist Patsy Kensit, 
who - together with the boys in 

the band - also performs the 
current WTG single ( "I'm Not 
Scared "), which was written 
and produced by the Pet Shop 
Boys and is featured prominent- 
ly on the film's soundtrack. 

'ZINE SCENE 

Cher Latest Cradle- Rocker 
Bon Jovi's Richie Sambora! 
28- year -old Richie Sambora, 

guitarist for mega -platinum rockers 
Bon Jovi, is the latest young man to 

be romantically linked with the only 
43- year -old singer /actress who can 

be described by the Globe as "sul- 

try" - namely, Cher! 

According to one of the Globe's 
inside sources, Sambora wants to 

marry Cher, whom he's carried a 

torch for ever since meeting her af- 

ter one of her concerts 11 years 

ago. According to another of the 

Globe's sources, Cher is attracted 
to Sambora because he has "his 

own money, his own stardom - 
even his own Ferrari!" 

Meanwhile, the Star reports that 

Sambora s ex- galpal - actress Ally 
Sheedy - intends to continue 

treatment for a substance abuse 
problem that was either (a) brought 

on by her break -up with the Bon 

Jovi axeman or (b) the result of her 

throwing herself too deeply into the 

rockin' role of notorious groupie 

BOYS WILL BE TOYS - Richie 
Sambora, old enough to drive a 

Ferrari. 

Pamela Des Barres, whose tell -all 

biography "I'm With The Band" was 

recently optioned by Sheedy to be 

made into a feature film. 

Quote O' The Week 
Perennial heavy mental kid Ozzy 

Osbourne, singing the praises of 

his wife /manager, Sharon, in Peo- 

ple: "She's had to drag me down so 

many hallways, I've got carpet 

burns on my ass." 

PUBLIC ENEMY: FIGHT THE POWER - LIVE (CMV) 
This 60- minute "rapumentary" features the recently disbanded group's 

latest single ( "Fight The Power ") as well as an exclusive "Prophets Of 
Rage" clip. Nestled alongside the interviews, conceptual clips and concert 
footage are 16 other songs, including "Night Of The Living Baseheads" 
and "Black Steel In The Hour Of Chaos." (Street date: 7/11.) 

WAILS 'N' TALES - Branford Marsalis (I) and Eric Bogosian ponder the 
respective ramifications of sax and radio on video. 

BRANFORD MARSALTS: STEEP (CMV) 
Showcasing the talented jazz saxophone player and actor, this 

90- minute collection includes performances of such songs as "Swingin' At 

The Haven," "Crescent City," "Broadway Fools," "Love Stone," 
"Solstice," "Dienda," "Lament," "LonJellis," and "Giant Steps." Adding 

marquee value to this collection of live performances, interviews, and 

documentary footage are Herbie Hancock, Sting, producer- writer -director 
Spike Lee, and Marsalis's musical brothers Wynton and Delfeayo. (7/11.) 

SHORT FUSE (Island Pictures) 
Art Garfunkel stars as a newspaper reporter in this 90- minute crime 

drama (originally titled "Good To Go ") set against the musical backdrop of 

the Washington, DC "go -go" scene. The Island Records soundtrack 
features such capital music makers as Trouble Funk, Chuck Brown & The 

Soul Searchers, and Redd & The Boys. (7/12.) 

TALK RADIO (MCA Home Video) 
Eric Bogosian wrote and stars in this tale of an abrasive talk radio host 

poised on the brink of national syndication, based (mostly) on EB's play of 

the same name and (partially) on Stephen Singular's book "Talked To 

Death: The Life And Murder Of Alan Berg." Oliver Stone of "Platoon" and 

"Wall Street" fame directed this feature -length drama. (7/13.) 



Alan Bums and Associate programming and mmizding consultants. LX.. 7incyJohnson, Donna Burns Alan Burns and Je11 /ubmunn 

HOlTE ST 
GROUP I 

YOUR MARKET 
When Alan Bums and Associates 
comes to your market, were there to 
help make one station *1. And we do 
it. That's why we're becoming 
America's *1 contemporary radio 
consultants. 

In fact, more than 90% of our 
clients are *1 25 -54, *1 12 +, *1 in 
their format ... or all of the above. At: 

ACs like WMIX Baltimore 
(#1 25 -54) 
Mainstream CHRs like WKSE 
Buffalo (# 1 12 +) 
Rock CHRs like WDFX Detroit 
(# 1 CHR in a three -CHR battle 
in one book!) 

90% of our clients are #1. Proof 
that our people know how to get 
great results and give great service. 
People like 1hacy Johnson, the newest 
member of Alan Bums and Associates. 
His experience in taking stations to the 
top and keeping them there makes 
him a valuable asset to us - and you. 

So if you want to become -or 
remain - #1, call Alan Bums and 
Associates today at (703) 648-0000. 

ALAN 
BURNS 
& Associates. 

Becoming America's # 1 Contemporary Radio Consulting Company 
Information based on most recent Fall, Winter Atbitron ratings. 
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nga SALES STRATEGY 

Improving Your Closing Ratio: 
The Case For Case Studies 

How do you go about closing an account 
that has had no experience with radio, 
or only negative experience? One of the 

most effective strategies is to let documented 
case studies make your case. 

What It Is 
Case studies are step -by- 

step histories of a specific 
advertiser's experience 
with radio. They run no 
longer than one page, and 
consist of the following: 

A profile of the account 
and its original advertising 
strategies 

Previous radio experi- 
ence (if any) 

Current needs and /or 
problems 

An explanation of why 
the account decided to buy 
on a station 

What benefits were ex- 
pected. 

Most important, a case 
study should include the ac- 
tual schedule and frequen- 
cy of ads that the station 
ran, followed by a specific 
analysis of the effect on the 
client's business during - 
and after - the schedule. 

Your own case studies 
should follow this model. If 
you're trying to sell to the 
kinds of accounts mention- 
ed above ( those with no pre- 
vious radio experience or 
negative experience), you'll 
find that case studies of 
clients with a similar his- 
tory are the most persua- 
sive. 

"Using case studies 
will greatly increase 
your new business 
closing ratio and 
decrease the decision - 
making cycle." 

The Prospectus 
The prospectus is a par- 

ticular kind of case study. 
Once again, a specific ad- 
vertiser's actual results in 
the wake of station adver- 
tising are emphasized, but 
instead of a step -by -step 
outline, a prospectus pre- 
sents those results graphi- 
cally. 

Using any of the myriad 
of desktop publishing soft- 
ware programs in place at 
stations around the coun- 
try, you can construct a 
graph that either shows the 
number of calls received by 
direct response advertisers, 
or presents the traffic in- 
creases experienced by a 
specific retailer. You can 
also illustrate how an event 
that was traditionally ad- 
vertised without radio be- 
came more successful 

Our Best Advertisement 
is our CLIENT'S word .. . 

NOT OURS! 
Our Client list is the "Best" in 
the Industry ... Because WE are 
the "Best" in the Industry. 

Don't be misled into paying more! 
For information call Collect, Person to Person 

Byron J. Crecelius 314- 423 -4411 
Home of the "TRAVELING BILLBOARD' 

Bumper Strips & Window Labels 

VS: Tape ae-tia_bc l 
Saint Imuis, Missouri 

By Chris Beck 
when radio was brought in- 
to the mix. 

This kind of information 
is frequently available from 
clients and is easier to come 
by than you might think. 
Many retailers have daily 
traffic counts measured by 
meters in doors or door- 
mats. (Car dealers some- 
times employ a person to 
count the number of poten- 
tial customers walking 
through the door so they 
can ascertain the closing 
ratio based on the number 
of transactions written.) 

Similarly, using door re- 
ceipts, nightclubs can sup- 
ply instant readings for an 
act presented by - and pro- 
moted on -a station. 

The visual presentation 
can be either a simple bar 
graph or charted lines trac- 
ing a comparison of last 
year's sales figures (or 
traffic) and this year's 
(when the client bought on 
your station). 

"Case studies are not 
success letters, but 
step -by -step histories 
of a specific 
advertiser's experience 
with radio." 

Week -by -week or day -by- 
day figures are another 
way to go, starting four 
weeks prior to the begin- 
ning of the schedule and 
continuing through the 
schedule. 

This latter type of pros- 
pectus is particularly useful 
when you're faced with a 
nervous first -time buyer 
who wants to cancel within 
a few days after his ads 
have begun to air. You can 
make a strong case for 
keeping those ads on by 
showing the increases that 
occurred over time for an- 
other client. 

In The Real World 
A case study or prospec- 

tus is best written by the 
salesperson who oversaw 
the entire selling cycle. He 
should write a brief over- 
view covering his work with 
the account from start to 

What Every Case Study 
Should Contain 

Client's original advertising strategy 
Profile of client's prior radio experience 
Reason for buy (perceived benefits) 
Ad schedule length and frequency 
Actual impact 
Client's future plans for use of station 

"Before you prepare a 

case study, always 
obtain permission from 
the client you're going 
to profile." 

finish. Backing up a case 
study with a letter from a 
client reiterating the posi- 
tive results of advertising 
on your station is especially 
helpful as well. 

However, before you pre- 
pare a case study or pros- 
pectus, always obtain per- 
mission from the client 
you're going to profile. 
Have this client read the 
case study or prospectus 
outline before you put it to 
use, and be sure to include 
specific sales or lead gener- 
ation figures. Finally, have 
at least three case studies 
on hand, and back them up 
with pictures of events, dis- 
plays, etc. where applica- 
ble. 

Case studies are not suc- 
cess letters! Don't confuse 
the two. A traditional suc- 
cess letter addresses gener- 
ic accomplishments rather 
than presenting a specific 
step -by -step outline of a 
client's experiences. 

In contrast, case studies 
are aimed directly toward 
the accounts on the street 
and should address several 
of a potential client's con- 
cerns and frustrations. 

More Than One Use 
You'll find many oppor- 

tunities in the selling cycle 
to use case studies. Obvi- 
ously, they're well -suited 
for in- person visits, but they 
also pay dividends by serv- 
ing as a catalyst to snag a 
first appointment. You can 
send them to potential cli- 
ents through the mail or via 
fax. 

The bottom line: using 
case studies will greatly in- 
crease your new business 
closing ratio and decrease 
the decision -making cycle. 
Even if a client's advertis- 
ing decisions are made by 
committee- or by some- 
one outside the market (as 
is often the case today) - 
the inclusion of your case 
studies in a fax or commit- 
tee presentation will give 
you a tremendous edge. 

"A prospectus uses a 

graph (rather than a 

step -by -step outline) 
to present a specific 
advertiser's actual 
results in the wake of 
station advertising." 

Finally, you'll also be 
able to put case studies to 
good use when cultivating 
alternate revenue sources 
such as recruitment adver- 
tising and manufacturers. 
If you've documented a 
couple of actual cases in 
these areas, you've got the 
requisite ammunition to 
secure similar business. 

Chris Beck is President of Chris 
Beck Communications, a sales 
consulting firm. If you have a 

question you'd like this column to 

address, he can be reached either 
by fax machine at (818) 594- 
5030 or by phone at (818) 594- 
0851 . You also may write to him 

at 22900 Ventura Blvd., Suite 
340, Woodland Hills, CA 91364. 



ANY RESEARCHER 
CAN REPORT TRENDS. 

COLEMAN CAN 
REVERSE THEM. 

Most researchers draw some obvious 
conclusions and leave the real work up to you. 
Enter Jon Coleman and Coleman Research - 
one of two top radio research companies in the 
business.Top -notch researchers,yes. But also 
successful radio marketers. Strategic thinkers 
who create a powerful position for your station 
and drive it home. 

Coleman's step-by-step programming 

and marketing plans have worked for more 
than 100 top stations-all of them winners. 
Stations like KZZP- Phoenix,WNSR NewYork, 
WMIX Baltimore,WCXR Washington, D.C., 
and KBIG -Los Angeles. 

Give us a call today at 919-790-0000. 
And watch the local market notice a startling 
new trend. Coleman Research Yours. Box 13829, Research Triangle Park, NC 27709 (919) 790 -0000 
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The Most 
Profitable 
Fast Food 
Franchises 

Of all fast-food franchises in 

the US, the Golden Arches 
stands above the rest in terms 
of revenue. Last year, McDon- 
ald's sales averaged 
$616.000 per unit more than 

its closest competitor. Burger 
King. 

Following are the average 
1988 sales per unit of the 
leading fast -food chains (in- 

cluding franchisee- and 
company -owned locations): 

Company Avg. Sales 
per unit 

(in 000's) 

McDonald's 
Burger King $984 
Hardee's $920 
Jack In The Box $900 
Wendy's $759 
Arby's $610 
Kentucky Fried Chicken $597 

$1600 

Taco Bell 
Pizza Hut 
Domino's 

$589 :s 

$520 
$485 

Source: Technomic Inc 

LIFESTYLES 
ARE YOU A KITCHEN STRANGER? 

Study Finds Six Types 
Of Supermarket Shoppers 
Do you find cooking an in- 
convenience? Do you rely 
on fast -food joints for nour- 

ishment? Are you childless? If you 
answered "yes" to all three of 
these questions, it's official - 
you're a Kitchen Stranger. 

According to a recent study con- 
ducted by the Booz, Allen & Hamil- 
ton consulting firm for the Coca 
Cola Retailing Research Council, 
recent changes in cooking and eat- 
ing habits have created six differ- 
ent types of supermarket shoppers, 
each with different shopping needs 
and attitudes. 

The survey found that about 20% 
of Americans are Kitchen Stran- 
gers, making that group the sec- 
ond- largest of the six types profil- 
ed. What's more, the ranks of 
Kitchen Strangers are predicted to 
swell by more than 50% between 
now and the year 2000. 

One In Four 
Are Avid Shoppers 

The largest group - more than a 
quarter of all Americans - are 

considered Avid Shoppers, tradi- 
tional supermarket customers who 
cook most family meals, shop of- 

ten, and look for bargains. How- 
ever, membership in this group is 
expected to decline by 7% during 
the next decade. 

In third place are the Constrain- 
ed Shoppers - low- income fam- 
ilies and individuals who buy chief- 
ly basic food needs. Hurried Shop- 
pers - busy people who mostly eat 
at home, but look for shopping and 
cooking shortcuts - are the fourth - 
biggest group. 

Placing fifth and making up 13% 

of the population are the Unfet- 
tered Shoppers, primarily older 
working people whose children 
have left home. As is the case with 
Kitchen Strangers, the number of 
Unfettered Shoppers is expected to 
more than double in the coming 
decade. 

The smallest group, comprising 
only 6% of the US population, are 
Kitchen Birds, mostly very old peo- 
ple who are light eaters. 

When Radio Leaders Need Promotional Products 

THEY TURN TO 

PROMOTIONAL VENTURES, INC. 

"Thank you for all your help in getting our bumper sticker 
promotion off the ground, and the extra effort that was put into 

the project. The bumper stickers look great, and are expected to 

be the hit of the summer in our area. It was a pleasure dealing 

with Promotional Ventures, Inc., and I look forward to working 

with you in the future on other projects. Once again, I ap- 

preciate your 'going the extra mile' for us." 

Ward Holmes, General Mgr. 

KFMU Radio, Steamboat Springs, CO 

Bumper Stickers 

Ball Caps 

"Promotional Ventures, Inc. is so easy to work with because 

they take the time to listen and make creative suggestions. The 

timely specials keep me on top of the newest & hottest items 

available, and your newsletter, The Promoter, is filled with 
great promotional strategies." 

Jim Asker, Program Director 

WFLS AM /FM Radio, Fredericksburg, VA 

PR03110 TI6?ZTAL 
Vf:NTV'R°.nSs =ITC. 

P.O. Box 171803 

Arlington, TX 76003 Specializing In The Broadcast Industry , ¡j /fit 

Quality Promotional Products 

Cali Toll Free 

1- 800 -367 -4110 

NOW!! 
7 Day Production 

on 

Bumper Stickers 

MOVIN' 'N' GROOVIN' 

A Very Hip Set 
With "Hip Tunes," you've just gotta dance - 'cause that's what 
makes the music. Manufactured by Nasta Industries, this porta- 

ble electronic music system runs on a single nine -volt battery 
and clips to your belt or waistband. 

When you shake your hips to one of four background rhythms - 
"Latin," "rap," and two different "rock" tracks - you'll generate your own 
music. 

Wanna put a Ill' extra body rock into your hippy hippy shake? Move 

right or left, jump up and down, or change the tempo. 
You can add even more groove to your moves by pushing a button on 

the unit's hand -held microphone to create a special "accent sound," or 

simply use the mike to sing along. For more info, call (212) 683 -7810. 

Americans 
On The Move 

About 42.5 million people - 
18.1 % of the US population 
- moved within the nation 

in the year ending March 1987, ac- 
cording to the Census Bureau. 

Furthermore, 62.2% of these 
people moved within the same 
county. Another 20.1 % moved to a 
different county within the same 
state, while 15.1% moved to a dif- 
ferent state. Only 2.6% moved to 
another country. 

In addition, the survey found 
that the South gained 279,000 peo- 
ple, the West gained 166,000, the 
Northeast lost 334,000, and the 
Midwest saw no significant 
change. 

Born To: 
KGGIIRiverside, CA MD Har- 

ley Davidson, wife Frances, 
daughter Melinda Sue, June 
14. 

WingiPolydor recording artist 
Vanessa Williams, husband 
Ramon Hervey Il, daughter Jilli- 
an Kristin, June 19. 

WVSRICharleston, WV PD/ 
MD Bill Shahan, wife Londa 
daughter Kylie Marie, June 27. 

Marriages: 
WXOR /Jacksonville, NC PD 

Kris Kelly to Renee Weimer, 
June 3. 

WXOR/Jacksonville, NC Pro- 
duction Manager /air talent Ron 
Smith to Cindy Murphy, June 
17. 

KJJOIMinneapolis PD Brian 
Turner to Lori Duke, June 24. 

CBS Records International 
Promotion Director Mel Phillips 
to Bonnie McCourt, June 25. 

GALAXY OF SOUNDS 
DJ DISC (VOL. 1) 

359 Percussion Sounds Including: 

GONGS CYMBALS WHISTLES 
BELLTREES TIMPANI BASS DRUM 
SIRENS SNARE DRUM BIRDCALLS 

SLEIGHBELLS DRUM ROLLS 
AND MANY MORE! 

ALL FOR ONLY $69.95 
PROSONUS 

PROSONUS sounds are played by 
professional musicians and digitally 
recorded by the best engineers in L.A. 

Ask about DJ Disc 2 & 3 and our Studio 
Reference Disc. 

NOW 800- 999 -6191 
1616 Vista Del Mar, Hollywood, CA 90028 

213463 -6191 FAX 213 -462 -7036 

w-í«c.el, ._ 



he earth cannot cry out at the extinction of a species, 

the dumping of toxic wastes or the ravaging of rain forests. 

But it will not suffer in silence. 

Thirty -one artists have joined together on to Greenpeace 

album Rainbow Warriors to speak on beialf of the planet 

End raise a voice of change. 

Those already involved in the worldwide release of this 

project invite the support of America's ratio and retail 

communities. 

Together. we will be beard. 

GREEN PEACE 
177 

J 
1" 

JJJ___'J_ J __= 

RAMI1110441 WAüIR:PPORS 
h6612.$ß 41136,0468 14E MIAMI ïIIIYiI1 K' 

The artists, their record companies and publishers, Gejen Records- and WEA 
Manufacturing and Distribution are donating all royalties andproceeds from the 
sale of the compilation album Rainbow Warriors to Greenpeace for its continued 
efforts on behalf of the environment. 

J1rr.8.lJ 
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ENGLISH 

Their Debut Single 

Forget 
Me Not 

\:,4I4 111104 

*OW 

4uk From The Album 

BAD ENGLISH... , 
PRODUCED BY. RICHIE ZITO 

NEWSBREAKERS 

Dave Jarman 

Jurman Heads 
Columbia 
Dance Efforts 

Columbia has named ten -year 
Arista vet Dave Jarman Sr. Direc- 
tor /Dance Music. He will be re- 
sponsible for the promotion, mar- 
keting, and A &R of all dance music 
for the label. 

"Not only is Dave an extremely 
effective dance music promotion 
and marketing person, he also 
comes equipped with platinum 
ears," noted Columbia Sr. VP/ 
Marketing Bob Sherwood. "His in- 
terest in and knowledge of music is 
by no means limited to dance. His 
ideas on artist development have 
appreciably helped careers in 
many areas. Dave is expected to 
play an important role as we con- 
tinue to build toward the '90s." 

Airman's most recent Arista 
post, as National Director /Dance 
Music, included A &R and Promo- 
tion responsibilities. 

WRBD 
Promotes 
Alan To PD 

WRBD /Ft. Lauderdale has up- 
ped seven -year industry vet Ross 
Alan to PD /MD /morning man. Ex- 
cept for a short hiatus spent at 
motivational Talk- formatted 
WWNN /Pompano Beach, FL, he 
has been with WRBD for three and 
a half years in on -air and produc- 
tion capacities. Alan succeeds B.J. 
Barry, who exited for PD /morning 
duties at WEDR /Miami (see story, 
Page 3). 

WRBD VP Steven Mootry com- 
mented, "Ross has worked here in 
just about every capacity from on- 
air to production. His experience 
showed that he deserved a shot at 
the PD opportunity. We're behind 
him, and excited for him." 

Alan told R&R, "WRBD will be 
airing a much fuller variety; we'll 
be adding blues and classic gold, 
and will no longer rely only on the 
Top 40 black singles. We'll also 
become even more involved in the 
community, because as an AM sta- 
tion we need to get out more often 
to let people know who we are." 

Alan began his career at KSOL/ 
San Francisco. 

Springer To VP /Sales At WB 
Charlie Springer, Warner Bros. 

National Sales Manager since 1984, 

has been upped to VP /National 
Sales. 

WB Sr. VP & Director /Sales Lou 
Dennis commented, "For more 
than a decade, Charlie Springer 
has played a major role in keeping 
Warner Bros. on top. This promo- 
tion underscores his overall con- 
tribution to our success." 

Springer began his music indus- 
try career at the Hear Here Rec- 
ords chain in Evanston, IL in 1970. 

Among the jobs he held over the 
next three years were posts at the 
WEA warehouse and as a WEA 
singles specialist , both in the Chi- 
cago branch, and as WEA local 

Charlie Springer 

sales rep in St. Louis. In 1978 he 
was named WB Regional Market- 
ing Manager /Chicago. 

CERRITO HIRED, SEIDENWURM UPPED 

Enigma Resets Modern Rock Dept. 

Ron Cerrito 

In the first phase of a promotion 
department restructuring, Enigma 
Records has hired Ron Cerrito as 
Director /Modern Rock/AOR Pro- 
motion, and promoted Amy Seid- 
enwurm to Manager, National 
Modern Rock/College Promotion. 

Enigma Sr. VP /Promotion Sam 
Kaiser said, "This is the first of 
several phases in the game plan, 
and I'm thrilled that we now have 
one of the premier modern rock 
promotion teams in the business 
with Ron and Amy. I look forward 
to establishing Enigma as a pre- 

Amy Seidenwurm 

eminent force in this all- important 
arena." 

Cerrito joins from Radio Chart 
Research Director duties at Bill- 
board, where he coordinated the 
modern rock tracks chart and the 
album rock tracks chart. He will be 
responsible for all modern rock 
and alternative promotion. 

Seidenwurm joined Enigma last 
year as Alternative Marketing Co- 
ordinator. She will assist Cerrito 
with national promotion as well as 
handling all college promotion. 

LETTER 

KZEW Tornado Incident 
`Frightening' 

After reading in "Street Talk" 
(R&R, 6/16) about the incident at 
KZEW /Dallas, I was prompted to 
write my first -ever letter to the edi- 
tor of a major trade publication. 

The story was about the jock who 
was reprimanded for interrupting 
a music sweep for vita/ news re- 
garding a tornado warning; the 

For The Record 

In the story "Salvatore Adds 
KNBR VP /GM Duties" (R &R, 6/16), 
KFOGISan Francisco Station Man- 

ager Patrick Clines name was 

misspelled. 

VP /Broadcasting reportedly said, 
"F - -- 'em - this is an all -music 
station." Wow, that is really scary. 
How many more irresponsible peo- 
ple are out there running radio sta- 
tions? 

-It's always bothered me that 
while AM stations are running re- 
peated bulletins, warning tones, 
and even activating the EBS, most 
FM stations (where 76% of the aud- 
ience is) are still pumpin' out the 
hits and playin' 30 minutes of non- 
stop music. That is really frighten- 
ing. 

My hat's off to R&R for having 
the guts to print the story in "Street 
Talk." Keep up the responsible 
journalism. 

-Art Vuolo Jr. 
Radioguide 
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ROCKSTARS 

PRESEN 

DOOBIE BOTHER 

THE 
CYCLES 

SAGA 

THE GREAT AMERICAN BAND'S 

ORIGINAL MEMBERS REUNITE 

TO TELL THEIR STORY 

AND PERFORM THEIR MUSIC 

IN A VERY SPECIAL 

STUDIO SESSION, AIRING 

THE WEEK OF JULY 24. 

NA WESTWOOD ONE 
V RADIO NETWORKS 

BRUCE COHN 
MAN AG E M E N i,INC_ 

For more information, contact your Westwood One representative. In Los Angeles call (213) 204 -5000, 
in Canada (416) 597 -8529, FAX (213) 204 -4375 or Telex 4996015 WWONE. 
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Radio 

John Chanin Bruce Goldberg 

JOHN CHANIN has joined the Flori- 
da Radio Network as Exec. Director, 
Operations /Marketing /Promotions. The 
broadcasting vet was formerly Direc- 
tor /Sports at the ABC Radio Network 
and created WFAN /New York, the first 
All -Sports radio station. 

BRUCE GOLDBERG has joined the 
ABC Radio Networks and ABC Water- 
mark as Producer of "American Top 
40." He had been VP /Creative Market- 
ing at Premiere Radio Networks. 

Records 

LORI PITEO has been upped from 

Administrator /International Product 
Management to International Product 
Manager at BMG Music International. 

BETH JACOBSON has joined Elek- 

tra Records as Manager /National Press 

& Media Relations. She had been 

Press Coordinator at Capitol Records. 

TRACEY WEISS has been upped 
from Publicity Staff Writer to Manag- 
er /Editorial Services at RCA Records. 

MARK SAVAGE has been hired as 
General Professional Manager /West 
Coast at Chrysalis Music Group. He 
was formerly Professional Manager at 
Creative Entertainment. 

ELI CESAR has been appointed 
Sales & Promotion Manager /East Coast 
& Puerto Rico at Capitol /EMI Latin. He 
was previously Regional Sales & Pro- 
motion Manager /Latin product at BMG 
Music. 

FRED KATZ, WEA Sales Manager/ 

Cleveland Branch, has been upped to 

Cleveland Regional Branch Manager. 

STEPHEN FINFER has been ap- 

pointed Manager /Business Affairs at 

CEMA Special Markets. He was for- 

merly a litigation attorney with Shea & 

Gould in Los Angeles. 

MILHAN GORKEY has joined Capi- 

tol Records as East Coast Director /Me- 
dia & Artist Relations. She had been 

East Coast Director /Urban Publicity at 

EMI. 

Nick Steam Roger Ho!dredge 

NICK STEARN has been upped from 
Marketing Director /West Coast Re- 

gional Sales to National Singles Direc- 
tor at A &M Records. Concurrently, 
JONATHAN HAFT has been tapped as 

VP /Legal Affairs at the label; he previ- 
ously occupied a similar post at Almo- 
Irving Publishing. 

ROGER HOLDREDGE has been 
named GM at Virgin Classics /America. 
He was most recently VP /Marketing at 

CBS Masterworks. 

TOVA HOFFMAN has been upped 
from Asst. to the President to VP at Im- 

portant/Relativity Records. 

Milton Gorkey Elisa Casas 

ELISA CASAS has been appointed 
Director /A &R and Artist Development 
at Titanium Records. She was formerly 
Senior Coordinator /Sales at EMI Rec- 
ords. 

Dutch Cramblitt Burt Berman 

DUTCH CRAMBLITT has joined S8K 
Records as National Sales Director/ 
West Coast. He was previously Sales 
Manager /Los Angeles at CEMA Distri- 

bution. 

Industry 
BURT BERMAN has been upped 

from VP /Music Creative Affairs to Sr. 

VP /Music Creative Affairs at Universal 
Pictures. 

DENNIS BERARDI and TRES 
THOMAS have announced the forma- 

tion of Berardi/Thomas Entertainment. 
The new management firm is the sister 
company of Kramer Music Products, of 
which Berardi is President. 

JULIA LUCCHESE has departed her 

post as Sales Support Coordinator at 

Republic Radio to become Office Man- 

ager at HNWH /New York. 

LINDA NIX of WDSU -TV /New Or- 

leans has been named President and 

WCBSiNew York's BERT GOULD 

President -Elect at BPME. Interep's 
ERICA FARBER -VIOLA has been 
elected VP/Treasurer, and NANCY 
SMITH of Canada's Global Television 

Network was elected Secretary. 

KIRK BOGOS, GSM at WQAU 
Cleveland, has been elected President 
of RADIO (Radio Advertising Develop- 
ment In Ohio). Other new officers are 
WRQC!Cleveland Heights Sales Man- 
ager CHRIS FEIGHAN as VP, and 
WGAR,Cleveland GSM JULIE DORF 
as Secretary/Treasurer. 

Bad Company Backstage Break 

-Holly Sklar 

Atlantic artists Bad Company posed backstage at Los Angeles's Universal Amphitheatre recently. Shown are (l -r) Atlantic's 
Tony Mandich, Bad Company's Simon Kirke and Peter Grant, manager Phil Carson, the group's Brian Howe, Atlantic's Tom 
Davies, and manager Rich Totoian; kneeling is Atlantic's Bob Clark. 

PROS ON THE LOOSE 
Al Alonzo - PD KMAP /Minneapolis 

(813) 931 -1146 
Gerald "Gary James" Darnell - 

OM/ND/Promotion Dir. KMCK/Fayette- 
ville, AR (501) 521 -8829 

Jimmy James - Nights WRQC/ 

Cleveland (216) 439 -1595 
Mike Kamper - Evenings WLLI /Joli- 

et, IL (312) 448 -8035 
Maria "Marti Brittain" LaRocca - 

Afternoons KZBX /McAlester, OK 
(516) 433 -0339 

Rick Lee - MD WQQK/Nashville 
(615) 228 -9729 

Jim Leven - PD /MD WAZU /Spring- 
field, OH (513) 854 -5278 or (203) 
243 -5123 

Jeff Michaels - News anchor ABC 
Radio Network /New York (914) 
238-0118 

Kathy Riley - Mornings /Production 
Dir. KTYE & KSNO /Aspen (312) 
237 -8584 

Gary Winter - PD /air talent KEZB /EI 

Paso (915) 584 -8245 

(Craig Hunt was inadvertently listed 
last week. He is still with KQKS /Den- 
ver). 

CHANGES 
Paul Tein has been named an AE at 

WEZR & WEZV /Fort Wayne, IN. 

Robert Durkee has joined ABC Wa- 
termark as Statistician /Writer for 
"American Top 40." 

Melanie Williams has joined Collins 
Management in the Los Angeles office 
as West Coast Coordinator 

Eric Jacobson has been tapped as 

Media Consultant by KRDO -AM & FM/ 

Colorado Springs. 
Karen Johnson, Lindajo Loftus, and 

Laurie Dominic have joined Solters! 
Roskin /Friedman's Los Angeles office 
as AEs. 

Sarah Silverman has been tapped 

as an AE at Katz Radio /Detroit. Also, 

Bill Tichenor has joined Katz Ra- 

dio /Dallas as an AE. 

R&R TIMELINE 
"." : ,, .. ... ., a,..... ......i3.::::. 

Danny Davis started out as Eddie Fisher's press agent before hooking 
up with Decca Records. In the '60s he worked for Don Kirshner, Phil 
Spector, and Screen Gems, and he originated Music Express in the '70s. 
Davis joined Motown in '77 and ten years ago today was upper to Sr. 
VP /Promotion. Casablanca lured him away two months later and in '81 he 
started Record Time. 

1 
Michael Ostin upped to Warner Brothers Sr. VPIA &R 

Paul Jacobs tapped as WDTXIDetroit GM 
John Frawley named WHDH & WBOSIBoston Director /Operations 
WKJYIHempstead, NY chooses Lindsay Russell as GSM, Keith Hill 
as PD 
WCPT & WCXRIWashington PD Bob Kaghan dies of heart attack 
#1 CHR: "The Flame" - Cheap Trick (Epic) (2 wks) 
#1 AC: "Make Me Lose Control" - Eric Carmen (Arista) (2 wks) 
#1 UC: "If It Isn't Love" - New Edition (MCA) 
#1 Country: "Baby Blue" - George Strait (MCA) (2 wks) 

#1 AOR Track: "Roll With It" - Steve Winwood (Virgin) (5 wks) 
#1 AOR Album: "Roll With It" - Steve Winwood (Virgin) (2 wks) 

#1 NAC: "Stronger Than Pride" - Sade (Epic) (2 wks) 
#1 Contemporary Jazz: "Shadow Prophets" - Kevin Eubanks (GRP) 

5 YEARS AGO TODAY 
Highsmith Broadcasting formed with Ivan Braiker as President 
Bob Gallucci crowned as KING -FM /Seattle GM 
Carl Dickens tapped as WBBMIChicago Director /News & 
Programming 

#1 CHR: "When Doves Cry" - Prince (WB) 
#1 AC: "If Ever You're In My Arms" - Peabo Bryson (Elektra) 

#1 UC: "When Doves Cry" - Prince (WB) (3 wks) 
#1 Country: "That's The Thing About Love" - Don Williams (MCA) 
#1 AOR Track: "Dancing In The Dark" - Bruce Springsteen 
(Columbia) (7 wks) 
#1 AOR Album: "Heartbeat City" - Cars (Elektra) (13 wks) 
#1 Jazz: "Night- Lines" - Dave Grusin (GRP) 

10 YEARS AGO TODAY 
Motown names Skip Miller VP /Promotion - Jim Davis appointed KMPCILos Angeles PD 
Portrait Records consolidated with Epic 
Denis McNamara promoted to WLIRILong Island VP/Programming 

Bill Berg is upped to PD at WWVA /Wheeling, WV 
#1 CHR: "Shine A Little Love" - Electric Light Orchestra (Jet) 

#1 AC: "Shadows In The Moonlight" - Anne Murray (Capitol) 
#1 UC: "Ring My Bell" - Anita Ward (Juana /TK) (4 wks) 
#1 Country: "Amanda" - Waylon Jennings (RCA) (2 wks) 
#1 AOR Album: "Breakfast In America" - Supertramp (A &M) (12 wks) 

15 *EARS .AGO TO_ Y 
"Cousin Brucie" Morrow Joins WNBCINew York for nights 
Mark Driscoll hired at WBBFIRochester for middays 
KNEW /Oakland -San Francisco hits the Country trail 

#1 CHR: "Rock The Boat" - Hues Corporation (RCA) (2 wks) 
#1 AC: "Annie's Song" - John Denver (RCA) (2 wks) 
#1 Country: "Not Through Loving You" - Conway Twitty (MCA) 
#1 AOR Album: "Band On The Run" - Paul McCartney (Apple) 

- Hurricane Hieeran 



GO WITH THE WINNERS. DY1YAMAX CTR3 O SERIES 

"At 700WLW, we use the new 
DYNAMAX CTR30 Series 

3 -deck recorders in the News 
Booth of the Nation's Station. 
In just a year, these machines 
have almost overcome my 
fifteen year prejudice 
against all a- decks." 

, ti; 

Jim Wagner 
Vice President 

Technical & Engineering Operations 
Jacor Communications 

BROADCAST PRODUCTS BY FlDEUPAC ® 

Fidelipac Corporation 
P.O. Box 808 

Moorestown, NJ 08057 
U.S.A. 

609 -235 -3900 
TELEX: 710- 897 -0254 

FAX: 609 -235 -7779 



STREET TALK® 
Bryan Goes Solo, 'PLJ Keeps Domino 

Now that 15 -year WPLJ /NY morning 
man Jim Kerr is out, look for PD/ 
morning cohost Gary Bryan to build a 

new morning show - solo. Well, almost solo. 
Bryan's looking for a talented news personality 
to be his sidekick. 

Meanwhile, 'PLJ night rocker Domino did 
go to Atlanta last weekend - to celebrate the 
birthday of his former boss, Power 99 PD Rick 
Stacy, and to arrange for wife Michele to come 
to NY. Domino told ST, "She's coming here 
and I'm staying at WPW. I refuse to lose." 

Moments prior to press time, ST learned 
WRBO (0105)ITampa VP /GM Louis Albertini 
has resigned. Interested candidates should 
contact Edens President Michael Osterhout. 

ST hears Columbia has extended a major 
offer to MCA VP /Promo Billy Brill. Brill - 
under contract to MCA - declined comment. 

As the ink hit the press, ST learned that 
WEBNICincinnati veteran Asst. PD /personality 
Michael Luczak has accepted the PD job at 
WAZU /Dayton, replacing Jim Leven. 

Those reports of A &M being sold to 
Japanese entertainment conglomerate 
Fujisankei for $500 million may or may not 
become mummy dust if a report in the 
Hollywood Reporter that the label has 
completed the process of reupping its 
distribution deal with BMG is on target. 

ST hears that NAB Sr. VP /General 
Counsel Jeff Baumann is on a short list of 
potential candidates to be the new FCC Mass 
Media Bureau Chief. He'd replace Lex Felker, 
who - like many others - will most likely beat 
feet when FCC Chairman Dennis Patrick 
departs and Al Sikes takes over. 

KDAYIL.A. morning man Russ Parr exits 
for wakeup service at KJMZ (100.3 
Jamz) /Dallas for PD Elroy R.C. Smith. 

"...Ja...:.., 

After 10 years of wakeup duties at AOR 
KRSP /Salt Lake City, Jon Carter & Dan 
Bammes have crossed the street to KLZX, 
where they debuted last Friday (6/30). 

'LZX management originally planned to 
honor a no- compete clause - which would 
have kept Carter & Bammes idle through 
September - but changed their minds when, 
according to PD Mike Beck, "KRSP's attitude 
convinced us there was nothing to be gained 
by our being nice guys any longer." KRSP's 
request for a temporary restraining order was 
denied. 

Carter & Bammes's arrival comes as 'LZX 
undergoes a transformation from Classic Rock 
to AOR. 

KHOT (Hot 97.7)/San Jose is still without 
a PD, and ST hears the station has been trying 
to lure former PD Steve Smith away from 
Energy 96.5 /Houston. Smith called the ST 
"denial line" to say "I'm 100% committed to 
Emmis and this project in Houston." 

After nearly six years, WRVO /Richmond 
OM Jim Payne has exited the station. Contact 
him at (804) 231 -3331. Look for PD /pm 
driver Steve Davis to eventually pick up the 
OM duties. 

12 -year Mercury vet Gary Triozzi splits to 
join SBK in a Windy City regional slot. 

Turi Ryder, who just exited nights at 
K101/SF, and Howard Hoffman, who just left 
nights at B96/Chicago, are teaming as a 

morning show package. Interested? Call (312) 
475 -2098 or (415) 653-2091. 

Pirate Radio /L.A. PD /morning crew 
captain Scott Shannon's daily Smurf spoofs - 
many of which have been rather, uh, sexual in 

nature - didn't go over too well with the folks 
at Hanna -Barbera, producers of the actual TV 
cartoon show. 

The company garnered a C &D and asked 
for an on -air apology. Shannon agreed to stop 
airing the spoofs - after telling his audience to 
listen for one last, best -of- the -worst "Smurf-a- 
thon" - and incorporated the apology into the 
structure of the remaining skits in a truly 
tasteful manner that no doubt warmed the 
cockles of H -B's corporate heart. 

Continued on Page 27 

TWO OUT OF THREE FALLS, ANYONE? - While doing on -air monthly promo appearances, WHCN /Hartford morn- 
ing maniacs Picozzi & The Horn have gotten thembeautifulselves into some sticky situations, such as when the 
dynamic duo recently found their manhood challenged by a local pair of professional jello wrestlers. Seen looking ap- 
propriately chagrined by the predictable outcome is Michael Picozzi, along with the victors. 
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The Question 
Of The Decade 

"What 
About 
Me" 

A Re- Released Single From 

Moving 
Pictures 

"Top 5 phones... 
huge call- out... 

biggest research record 
of the year." 

BJ105 /ORLANDO 
BRIAN THOMAS /RICK STONE 

"Why haven't we 
been playing this song 
all along? This will be 

one of our 
strongest records 

of the year." 
Q105 /TAMPA 
RANDY KABRICH/ 

DAVE DENVER 

"Record was E weeks in 
power with no burn what. 

sawyer. Demos 1246 in- 
cluding both male and 

female." 
KKYK /LITTLE ROCK 
GREG ROLLING 

The Hit That Radio 
Is Asking For! 

From the album 
Days Of Innocence 

Produced by D AS / 
III WI 
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Charles Fisher GEFFEN RECORDS 

©1989 The David Geffen Company 



INDIGO GIRLC 
"CLOSER TO FINE/A' 
"An adult SMASH that's spreading to 18-24 demos in our callout. Big phones and retail. Spans all 
formats, this record is MAGIC." RICH PIOMBINO/BRAD HANSON 

WMMS/CLEVELAND 

MOST ADDED! 

Now On 39 CHR Reporters Including: 

WXKS KXYQ K104 add WIXX add 

WZOU KISN WSPK add 95XXX add 

PWR99 
WANS add 95XIL add 

Inu WRVQ add WZKX add 

KTUX add WKFR add 

KTRS add 

KMOK add 

KOZE add 

KTMT add 

LIVING COLOUR 
"OPEN LETTER (TO A LANDLORD)" 
"Instant all-demo reaction. Belive It or not, it's happening quicker than 'Cult Of Personality'!" 

JIM RYAN, PD 

KXYO/PORTLAND 

NEW & ACTIVE 
Now On 65 CHR Reporters Including: 

WZOU add KUBE WSPK deb 39 

WGH WMMS WDLX deb 38 
KZIO add 

KXYQ 28-24 KXXR KLQ add 

KMYZ add 

KRZR add 

KZZU 37-34 
KFMW 38-33 

KOZE deb 33 
OK95 28-25 

"After two weeks of play, Top 5 phones every day from teens and 18-24s. I guess the direct 
approach is back." LOU SIMON , PD 

HOT94.9/SALT LAKE CITY 

"DEAD OR ALIVE" is a high energy mass-appeal Top 40 band with a huge following!! I've had great 

success with DEAD OR ALIVE at every station I've programmed!!" 
BRIAN WHITE, PD 

FM102/SACRAMENTO 

NEW & ACTIVE Now On 61 CHR Reporters 

Check This P-1 Action: 

WXKS deb 33 KTFM KCPX PWR106 32-29 
B97 26-19 KITS 28-26 KKLQ FM102 
WGH KROY H0T97 35-32 HOT977 37-35 
KITY KWOD HOT102 29-24 



STREET TALK® 
Continued from Page 25 

"WFYR /Chicago is Gold, not AC, and 
everything is staying the same," corrects 
Summit VP /Ops Mary Catherine Sneed, 
maintaining that WFYR will not opt for some 
sort of CHR (ST 6/30). 

With AC WIVY /Jacksonville PD Bruce 
Goldsen out, there are 16 tons o' rumors 
about the station going CHR to take on WAPE. 

Atco is looking to fill a primo promo slot in 

Dallas. Contact VP /Promo Bruce Tenenbaum 
at (212) 484 -8615. 

WBBQ /Augusta, GA OM /PD Harley Drew 
is leaving after 25 years to become Arrow 
Communications VP /Programming. In his new 
capacity, Drew'll oversee crosstown WZNY 
(Sunny 105). Naturally, 'BBQ 15 -year MD 
Bruce Stevens is first in line for the PD gig. 

Is former Y1001Miami morning man Sonny 
Fox headed for Dallas? 

Former KTFMISan Antonio PD Bill 
Thorman has begun to consult crosstown 
CHR KSAQ. . 

When WJHM (102 JAMZ) /Orlando 
morning man Joe Nasty heard that a local 
police department (Sanford, FL) bought 
bulletproof vests for its two police dogs, he 
told listeners, "Since the dogs are protected 
you'll have to shoot at the officers instead." 

Ow! The quip hit a particularly sensitive 
nerve in the community, seeing as how a 

patrolman had been wounded just two weeks 
earlier. 

Crosstown BJ105 went on -air and donated 
$1500 to buy a vest for each K -9 officer. 
Meanwhile, Nasty - who was reportedly 
suspended a day for his verbal shot - also 
dug into his own pocket and wrote a check for 
$2250, enough to buy three officers 
bulletproof vests. 

KKSS /Albuquerque GM Art Samuel has 
been replaced by Mary Ellen Merrigan, who 
comes from her own radio sales consulting 
firm (Merrigan Enterprises), having previously 
held the GSM slot at KMJQ /Houston. 

PD John O'Dea is out at 
WVMX /Richmond and consultant Dan 
O'Toole is in to look for O'Dea's replacement. 
Reach O'Dea at (804) 272 -3254. 

KRORISF morning man Lobster is on 
vacation (7/5 -1 1), replaced by an all -star 
lineup whose ranks include the Starship's 
Craig Chaquico, Journey's Ross Valory, and 
multimedia drive -in fool Joe Bob Briggs, who 
plays DJ Dewey Phillips in the flick "Great 
Balls Of Fire." 

Ail-Bon Jovi Radii 
WROKICanton has switched from AOR to 

rock -edged CHR under new PD Spaceman 
Scott Hughes, from WJRZIMonmouth, NJ. 
The station kicked oft Monday (7/3) as "All - 
Bon Jovi Radio" (complete with IDs from the 
band), then segued into its new format, which 
features the slogan "Untamed Radio." John 
Gorman is consulting the station. 

WNUA /Chicago is getting nationwide 
exposure via a special subway billboard. The 
sign appears in Williams Games videogame 
"NARC" at the end of level one, where the 
player "enters" the subway. 

KBEQ -AM's switch to Z -Rock (see Page 
4) means that Kansas City now hosts an AOR 
station, a Classic Rocker, two mainstream 
CHRs, a rock CHR, and a Z -Rock affiliate. 
Does the word "fragmentation" come to mind? 

Condolences to the family and friends of 
Dorothy Stimson Bullitt, one of the co- 
founders /owners of King Broadcasting, who 
died (6/27) at age 97. 

Advance congrats to Polydor VP /Promo 
Billy Smith and Holly Baumann on their 
upcoming nuptials this weekend (7/8) in 

Carmel. 
A bouncing new hitbound for WTG 

National Promo Director Steve Brack and his 
wife, Karol, with the arrival of Hunter Powers 
Brack (7/5). 

KFAS /Casa Grande, AZ signed on as an 
AC station last Monday (6/26). Incidentally, 
the call letters are derived from the initials of 
the owner - Francis Albert Sinatra. 

BEAT 'EM WITH A BOARD - Sometimes when your station changes format you've gotta beat the local advertising 
community over the head with a board - or at least a board game. That's exactly what new Classic Rocker 
WBOS /Boston did with the above -pictured "Radio Monotony" item. Packaged like the famous "Monopoly" game 
(complete with dice and six playing pieces), Radio Monotony's last two squares - presumably corresponding to 
Boardwalk and Park Place - instruct players to "go straight to 92.9 FM WBOS." 
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$100,000,000 
...In A Record 

10 Days! 

"Batdance" 
By 

PRINCE 
CHR Chart O 

Urban Chart m 

Produced, Arranged, Composed 

and Performed by 

Prince 

Stay Tuned For More Bat Stats! 

TM and m 1989 DC Comics Inc. 
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Morning Men 
Continued from Page 1 

furloughed veteran morning per- 
sonalities Gary Owens and Al Loh- 
man. Replacing them are Terri - 
Rae Elmer and David Grosby, 
both from Group W's News - 
formatted KFBK /Sacramento. 
Elmer had been afternoon anchor 
and agricultural reporter, and 
Grosby was Sports Director at the 
station. 

Kerr `Not Consistent' 
With CHR 

Bryan told R&R, "Jim and I 
have developed a good personal re- 
lationship since working together, 
but his on -air image wasn't consis- 
tent with a CHR. He's a talented 
broadcaster with a lot of 
marketplace value, but not with 
WPLJ. All of us regret the manner 
in which this thing was handled 
[i.e., Kerr finding the memo]. He's 
still under contract to WPLJ and 
we intend to honor the contract." 

R&R has learned that a meeting 
is scheduled with Kerr and his 
lawyers to negotiate a "farewell 
show" to cap his years with the sta- 
tion. Also under discussion will be a 
contract restriction that prevents 
Kerr from working elsewhere for 
18 months after the contract ex- 
pires. 

Kerr told R&R, "It was a big sur- 
prise, considering I just signed this 
new deal. I felt from the beginning 
that Gary wanted to do the morn- 
ing show, and I'd psychologically 
prepared myself to leave. Then 
they asked me to stay, offering me 
the new deal and the chance to 
work with Gary. 

"WPLJ has been in decline for a 
long time now, predating Gary's 
arrival, and I understand they 
want to take the station in a dif- 
ferent direction. Without me they 
can make a clean sweep of it. I'm 
not happy I found out about it in a 
memo lying around, but they were 
clearly embarrassed about it. 
Therefore I have no animosity 
toward these people, as I had a 
good 15 -year run. I'm the youngest 
old veteran in the market at age 36. 

I intend to be back on the air in NY 
soon, somewhere else." 

Kerr has been heard on AM sis- 
ter WABC doing swing relief on 
ABC Talknet (Homer had earlier 
given him permission to work at 
WABC). No replacement for Kerr 
at WPLJ has been officially 
designated yet. 

KFI Conversion Continues 

KFI PD George Oliva, who pro- 
grammed KFBK before joining 
KFI, noted, "In the two years that 
Gary and Al have hosted mornings 
at KFI, the station has undergone a 
complete format change from that 
of a Full- Service AC station to a 
Talk format with an emphasis on 
news and information. We have 
been making increasing efforts to 
become more competitive, and 
need to lend more continuity to 
KFI's programming day. Clearly 
this is no reflection on Gary and Al, 
who remain two of the finest 
talents in the broadcast industry." 

KFI also hired KFBK's David 
Hall as ND, the same post he held 
in Sacramento. 

"This was not an unexpected 
event," Owens told R&R. "I'm still 
under contract, and KFI is treating 
me fine. I'm still going to be quite 
active ... I've done five movies as 
an actor in the last year, I have a 
TV company with Dick Enberg and 
Merlin Olsen, and I also plan to 
continue my radio syndication and 
voiceover work. 

"The nice part about all of this is 
that I'll get to sleep in for awhile 
and take a long -needed vacation," 
he added. "I eventually plan to get 
back into radio." 

Lohman was on vacation and 
could not be reached for comment. 

Sikes 
Continued from Page 1 

The announcement of Sikes's 
nomination had been expected at 
the same time the administration 
tapped communications attorney 
Sherrie Marshall and Illinois regu- 
lator Andrew Barrett for Commis- 
sion seats. However, the Sikes an- 
nouncement was held up for over a 
week because of White House dis- 
pleasure with an interview he gave 
the New York Times. According to 
one source, White House chief of 
staff John Sununu was "livid" over 
Sikes's comments to the paper, in 
which he confirmed his impending 
nomination and said he disagreed 
with Patrick on some policy issues. 

Sikes now faces a confirmation 
hearing before the Senate Com- 
merce committee. Thanks to his 
conciliatory nature and close ties to 
Danforth, who is the committee's 
ranking Republican, Sikes is ex- 
pected to sail through that session. 
No date has been set for the hear- 
ing. 

Cap Cities /ABC 
Continued from Page 1 

The Commission concluded 
"that the benefits of permitting 
radio /television combinations in 
the top 25 markets with many com- 
peting voices generally would not 
undermine the benefits derived 
from its traditional pro-compet- 
itive and diversity policies." 

If the waiver had not been 
granted, Cap Cities /ABC would 
have been required to sell either 
the radio stations or the television 
station in each market. 

The stations involved are WABC - 
AM-TV & WPLJ /New York, WLS- 
AM-TV & WYTZ /Chicago, KABC- 
AM-TV & KLOS /Los Angeles, and 
KGO -AM & TV /San Francisco. 

Barry 
Continued from Page 3 

Barry, who held WEDR Produc- 
tion Director /parttime on -air 
duties at the beginning of his 
career, said, "The key for us will 
be a lot of research. We have to 
tighten up musically to where 
we're more competitive, and go 
with the big -city sound. We're go- 
ing to show that we belong upfront 
in this market, because this is an 
Urban market." 

Barry worked at WRBD for 
three months, before which he held 
down mornings at KMJM /St. Lou- 
is. The nine -year radio vet's back- 
ground also includes working at 
WOKJ & WJMI /Jackson, MI. 

Treat Her Right Makes Tracks 

RCA artists Treat Her Right posed outside Union Station in Los Angeles, where they played an outdoor show before embark- 
ing on a cross -country tour by train. Shown are (l -r) the group's Mark Sandman, manager Will Botwin, Treat Her Right's Billy 
Conway, David Champagne, and Jim Fitting, and RCA Sr. VP Paul Atkinson. 

Anthony 
Continued from Page 1 

KLOL GM Pat Fant remarked, 
"I needed a guy to pilot this big 
rock 'n' roll supertanker through 
the channel and keep it out of the 
ditches. There aren't many exper- 
ienced PDs with the temperament 
and finesse to do this job. But I 
don't need many ... just one. Ken 
Anthony is committed to beating 
the competition's brains out. I plan 
to provide him with all the tools 
and devices he needs to do just 
that." 

Anthony told R&R he has mixed 
emotions about his new job. "I was 
very happy at KISS when KLOL 
came after me. Adams is one of the 
fastest -growing radio companies, 
and (KISS GM) Rick Joppie is a 
great guy, but KLOL made me an 
offer I couldn't refuse. 

"Ed did a great job setting up the 
station, and (PM driver) Moby's 
impact is finally starting to be felt 
again in the market," Anthony con- 
tinued. "The station's a promo- 
tional powerhouse; the basics a lot 
of stations strive for are already in 
place. KLOL will be a strong sta- 
tion for years to come." 

Anthony joined KISS four 
months ago after over seven years 
at KSJO /San Jose, the last two and 
a half as PD. 

LaMarca 
Continued from Page 3 

KBSG placed 16th 12+ in the 
spring Birch (2.3) and ninth in the 
winter Arbitron (3.7). 

KCFM 
Continued from Page 3 

Lochman added that the station 
will lean musically to traditional 
country with "a considerable 
amount of service for FM." 

Cunningham programmed Coun- 
try in KC previously at KCKN, now 
KFKF. Lochman said, "Wes is one 
of the most knowledgeable Country 
PDs and on -air people I know." 

The new airstaff includes morn- 
ing man Rick Austin from KGBX/ 
Springfield, MO. Former WDAF 
evening talent Dan Diamond will 
do middays, Scott Michaels from 
crosstown KUDL is in for evenings, 
and the Nashville Network Radio 
service (TNNR) will be on from 
9pm -5am. 

Meyer Communications also 
owns KTXR /Springfield, MO and 
KBOA /Kennett, MO. 

Tayek 
Continued from Page 3 

a pretty good perspective from the 
listener's standpoint. Now it will be 
exciting to apply these perspec- 
tives to the day -to-day operation." 

In the latest ratings WWWE 
ranked ninth in both services, reg- 
istering a 4.5 in the spring Birch 
and a 4.6 in the winter Arbitron. 

Van Rysdam 
Continued from Page 3 

After joining the station as a 
board operator, Van Rysdam was 
promoted to Production Director 
four years ago. He aLso worked at 
WBUZ /Fredonia, NY. 

In the spring Birch, KTRH 
scored a 3.9 (12 +) , ranking ninth in 
Houston. In the winter Arbitron the 
station had a 6.0, placing it fifth. 
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lt's A Blast From The Past... AND The Future! 

Presenting 

TM 

Music Information System 

The first and ONLY computerized chart and song information system 

compiled exclusively from the 

Billboard HOT 100 
and Top 100 charts of 1955 to 1989. 

Now you can see EVERY song that has hit the chart for any week, including the Bullets, 

Hot Shot Debut and the Prime Mover! Even the Year -End charts are included. Over 

20,000 songs are here complete with chart debut and peak information, writers, 

producers, licensees, arrangers, publishers and more. Over 7,500 of radio's most played 

hits include: 

Runtimes and Introtimes 

Beats Per Minute 

Energy and Texture coding 

Key /Chord Open and Close 

Themes (Rain Songs, Love Songs, Rock & Roll Heaven, Etc.) 

It's fully interfaced to SELECTOR 
The Music Scheduling System. 

MUSICbase is already in use at America's top radio stations. 
This is the system that will tell you everything you'll ever need to know 

about every song you'll ever need to play! Call RCS today for a FREE 

DEMO DISK! 

RADIO COMPUTING SERVICES,.1NC. 

One Chase Road Suae 206 
Scarsdale. New York 10583 (513)9414,829 

(914) 723.6567 
FAX (914) 723.5651 


