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RADIO PROSPECTS FOR
GOLD IN THE GRAY ’90s

As the American population ages,
smart managers and PDs can
focus on this growing
demographic as a key to ratings
and advertising success.
Marketing/research veteran Stuart
Naar defines “microcasting” to
the 50+ demo as a potentially
lucrative course of radio action.
Page 37

STRUCTURING SUCCESSFUL
CONTESTS

Rob Balon outlines the process for
designing and running a contest that will
be profitable not only in the current book
but also longterm. The key: entertaining
the nine-tenths of your audience who will
never bother entering your contest.
Page 38

SECQND QUARTER
TRANSACTION ACTION

R&R'’s quarterly survey of radio business
activity shows the volume of station sales
up a bit from 1988’s second quarter, but
the dollar value of those transactions is
down from a year ago. Other quarterly
features you'll find:
® Broker standings
@ State-by-state transaction breakdowns
@ Quarter's Top 10 deals
@ Last year comparisons
@ Commentary supplementing the facts &
figures
Page 8

FORMAT SWITCHES:
WORTH THE COST?

Stations contemplating changing formats
should consider the price of such moves
. . . from legal fees to the cost of new
stationery, the money adds up quickly.
Consultants advise looking carefully at
your market before switching —
narrowcasting may be a better choice.
Page 44

ORGANIZING YOUR SEARCH
FOR AIR TALENT

Finding the best air talent for your station
requires constant attention and a
systematic approach to aircheck
listening, future prospects, and even
raiding other formats’ talent pools.
WUSL/Philadelphia’'s Dave Allan
provides the specifics.

Page 48
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Ragan Henry Taps
Three Division VPs

Woodward, Kidwell, Ferrara Oversee

New Regional Groups

The rapidly expanding Ragan
Henry Broadcast Group
(RHBG) has promoted two sta-
tion GMs and hired a third radio
vet to staff its new Division VP
regional management level.
Bob Woodward, Don Kidwell,
and Peter Ferrara will each
oversee a group of four or five
stations and report directly to

Reeb GM
At KROQ

Trip Reeb

XETRA (91X)/San Diego OM
Trip Reeb has been named GM
at venerable Infinity New Rock
outlet KROQ/Los Angeles, ef-
fective August 1. He'll report to
VP Tony Berardini, who has
been handling GM duties at
both KROQ and WBCN/Boston.
Berardini will retain his office
at KROQ and continue in a
hands-on management role at
the station.

“I look forward to bringing
Trip’s operational expertise to
the station,” Berardini remark-
ed. “His familiarity with the
modern music format will bene-
fit KROQ and help take it for-
ward into the '90s.”

“My goal has always been to
be a manager, and I think that
opportunity would have existed
with (91X owner) Noble at scme
point,” Reeb told R&R. “But to
be able to make that transition
in Los Angeles is almost unbe-
lievable. This is a once-in-a-
lifetime career opportunity, and
I’m thrilled.”

REEB/See Page 35

RHBG President Bob Hughes.
RHBG, which already owns
eight stations, has recently
agreed to acquire six more.
“When a group gets to be this
size, it’s impossible for a presi-
dent to get a handle on what's
happening at each station,”
said Hughes. “All three of these
guys have been GMs and know
what it’s like to run a station.
We expect them to serve as con-
sultants to station management
and act as advocates for their
stations at the corporate level.”

Woodward is currently VP/
GM at RHBG’s Gold WXTR/
Washington, which Henry re-
cently agreed to sell. Prior to
joining WXTR he was GSM at
Classic Rock WCXR/Washing-
ton.

“I'm pleased Ragan has
given me this opportunity to
help build his company,” said
Woodward. “I'm looking for-
ward to working with Don and
Pete to make some things hap-
pen here.”

Kidwell is VP/GM of RHBG
AC WMXB/Richmond, a post
he will retain after assuming his

HENRY/See Page 35

KPWR, 2100 Top

NY,

L.A. Spring Arbitrons

Pirate Treasures Top 5 Debut

In a turbulent L.A. spring Ar-
bitron book, KPWR took a full-
share lead, KOST hit a new high
for second place, KIIS-AM &
FM dropped a share, and KQLZ
(Pirate Radio) swaggered into
the Top 5 in its first full book. In
the week’s other early large-
market book, New York, WHTZ
(Z100) regained the top slot.

Longstanding CHR rivals

New York

Winter '89 Sp '89
WHTZ 53 6.0
WPAT-AIF 6.2 5.6
WLTW 4.3 53
WCBS-FM 4.7 5.0
WINS 4.3 4.7
WNEW-FM 3.5 4.2
WRKS 4.2 4.1
WQHT 4.0 4.0
WOR 4.5 3.7
WNSR 3.1 3.5

Full results Page 35,

KPWR and KIIS experienced
opposite fortunes in the wake of
Pirate’s launch. The.dance-ori-
ented KPWR rebounded from a
7.2-6.4 skid to 7.1, while morning
man Jay Thomas edged KABC
perennials Ken & Bob for the
a.m.-drive crown, just ahead of
tied-for-third contenders Mark
& Brian from KLOS and KIIS’s

ARBITRONS/S=ze Page 35

Los Angeles

Winter '89  Sp '89
KPWR 6.4 7.1
KOST 5.6 6.1
KABC 4.9 5.2
KIS-AIF 6.2 5.2
KBIG 4.0 4.3
KGLZ 2.7 4.3
KJOI 4.5 4.1
KLOS 4.6 3.8
KNX 3.6 3.3
KRTHFM 3.3 3.1
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Drubner, Pearlman
Form First City

Just a week after parting
ways with partner Carl Como
Tutera, broadcaster Norman
Drubner has unveiled a new
partnership with former Group
W exec David Peariman. The
pair’s First City Broadcasting
consists of 12 stations — 11 pro-
perties from Drubner’s Day-
tona Group and Drubner Broad-
casting and a new acquisition,
WLVH/Hartford, for which
First City has agreed to pay
Sage Broadcasting $7.6 million.

“I'm excited to bring my sta-
tions to this joint new venture,”
said Drubner. “David Pearl-
man brings a wealth of talent,
experience and energy (to the
company).”

‘Not Finished Growing’

Pearlman, whose 14 years at
Group W culminated in a stint
as VP/GM at WMAQ/Chicago,

the station’s mega-radio above.

Auto Destruction Earns Saw Bucks

A WKLH/Milwaukee listener saw his chance and sawed his car in
half to win $10,000 from the Classic Rock outlet. Using only hand
tools, he divided and conquered his autoneurotic challenge in just
over two hours and posed with the fragments of his imagination and

David Pearlman

has been named President/
CEO of the new company. “For
me, this fulfills a lifelong dream
of ownership and being able to

DRUBNER/See Page 35

Mike Schaefer

Mike Schaefer has joined
R&R as News Editor. The for-
mer KIIS/Los Angeles pro-
grammer and radio/record vet-
eran will serve as the primary
news contact for the two indus-
tries. News Editor Jim Dawson
becomes Editorial Director,
taking on a greater role in the
editing and preparation of all
editorial material for the news-
paper and its compulerized ar-

chives.
SCHAEFER/See Page 35

Industry’s Largest Marketplace page s7

— www americanradiohistorv.com


www.americanradiohistory.com

ONE the new single by the BEE GEES produced by barry gibb, maurice gibb, robin
gibb and brian tench. taken from the forthcoming atbum ONE.

BEE GELS management gary burwan and harriel slemberg of b {stermbery i 4 € 1988 waines hros records ing. @

WaMALamericantadiohistons.com —


www.americanradiohistory.com

Nadel Takes WWJ PD Post

Roger Nadel, Exec. ND at CBS'’s
KNX/Los Angeles since 1982, will
segue to the company’s WWJ/De-
troit as News & Program Director
July 4.

WWJ & wWJOI VP/GM Rod Zim-
merman commented, ‘“This ap-
pointment affirms our commit-
ment to news excellence in Detroit.
Roger brings his extensive back-
ground and skills to WWJ, building
on the station’s solid image as the

news and information leader in
greater Detroit.”

Nadel told R&R, “WWJ has a
rich tradition of serving Detroit,
and I hope to be able to add to it.
CBS has made it clear it wants to
assert itself as the leader in News
radio there, and I'm tickled that
they picked me.”

Nadel joined KNX in 1976, before
which he spent two years as a
newsgatherer for AP.
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VP/NATIONAL PROMOTION

Borchetta Heads New Curb
Nashville Office

ness, so I went for the job. He and I
will be visiting various cities, we'll
get more involved in distribution,

Independent record promoter
Mike Borchetta has been named
VP/National Promotion for Los

Angeles-based Curb Records. He there’ll be new signings announced
will also head Curb’s newly-opened  soon, and we’'ll just generally get
Nashville office. out to make things happen.”’

Borchetta also announced that
his independent associate Sue Aus-
tin would handle national promo-
tion for the label.

Borchetta added that although
Curb/Nashville won’t be hiring a
regional promotion staff per se, he
will experiment with regional in-
dependents. He said that Nashville-
based indie Bob Reeves will handle
the Southeast and former radio
programmer Bob Grayson will
work the Midwest out of Spring-
field, MO.

Further announcements regard-
ing the label’s immediate future
are due to be announced next week
in Nashville, said Borchetta.

Borchetta told R&R, “I've had
my own business for 21 years, and
the only person I would have given
that up to go to work for is (Curb
President) Dick Whitehouse. I
have great respect for him; we’ve
had a wonderful relationship dur-
ing the last 18 months while I've
been working his records. He told
me about Curb’s long-range plans
to be a force in the country busi-

oot e e e e

Coughlin
President/GM
At WGKT

& WPHD

S e

Ashwood PD
At WQxi

WQX]/Atlanta Asst. PD/MD
Craig Ashwood has been upped to
PD, replacing the exiting Jan Jef-
fries.

WQXI President/GM Gerald
Blum told R&R, ‘“Craig had the
tenure, ability and talent for this
promotion, and he’s trustworthy.
He absolutely displayed the talent
to handle the job.”

NEW ROCK

PIONEER

Rick Carroll
Dies At 42

Innovative programmer Rick
Carroll, whose “Rock Of The ’80s”’
format transformed KROQ/Los
Angeles into one of the decade’s
most noteworthy success stories,
died Monday afternoon (7/10) of
complications arising from pneu-
monia. He was 42.

“Rick was easily one of the
brightest, most influential pro-
grammers in radio,” remarked
KROQ VP Tony Berardini. ‘“He
possessed an outstanding talent to
sustain a format, and was a vi-
sionary in the field of modern mu-
sic. He will be missed.”

“Rick had an incredibly innova-
tive mind and a tremendous capac-
ity to think of ways to make a radio
station work,” said KROQ PD Van
Johnson, a protege of Carroll’s who
worked at two Carroll-consulted
stations before joining KROQ in
1984. “I'm thankful I had the
chance to work with him yet again
at KROQ these last few months.”

A Bay Area native, Carroll be-
gan his radio career in 1961 as a
14-year-old intern at KLIV/San
Jose. In 1972 he went to work for
Bill Drake as National PD of
Drake’s FM stations, program-
ming KKDJ (now KIIS)/Los
Angeles. Four years later Carroll
was named PD at KEZY/Anaheim.

KROQ ‘An Amazing
Adventure’

In 1979 Carroll returned to Los
Angeles to begin a decade-long re-
lationship with KROQ, a free-form
rock station floundering below a

CARROLL/See Page 35

Peter Coughlin
Former WNEW-FM/New York
VP/GM Peter Coughlin has been
appointed President/GM of WGKT
& WPHD/Buffalo. He will assume

Ashwood, a nine-year WQXI vet,
told R&R, “I'm determined to help
the station get back on track and
recapture the strength we once
held in the marketplace. We'll re-

B o

Peters OM

focus our attention on the 25+ dem-
ographic. When you mention %4Q to
that audience, you get a lot of dif-
ferent responses. We'll figure out
the best way to recapture that
demo. ASHWOOD/See Page 35
e e L e ]

Schuh WHTT PD

WHTT/Buffalo interim PD and

his duties when the FCC approves
the combo’s sale to Metro-
plex/Robinson Breadcasting.
Metroplex Exec. VP/Group
Manager Steve Godofsky noted,
“We're tremendously excited to
have Pete with us. His proven
managerial abilities and upstate
New York radio experience will en-
able us to create major forces in
Buffalo radio. He’s a winner.”

At WQCD

Six-year WICC/Bridgeport OM
Gary Peters has joined Tribune
Contemporary Jazz outlet WQCD
(CD 101.9)/New York in a similar
capacity. Remaining in place are
PD Wendy Leeds and MD Russ
Davis.

Peters told R&R, ‘‘I'm delighted
to be reunited with my favorite
GM, Ray Gardella. Another kick
for me is the involvement of (con-

Coughlin previously was with
WCMF /Rochester for eight years
in capacities ranging from Sales
Manager to VP/GM. He also serv-
ed as Sales Manager at WSAI-
FM/Cincinnati, and held various
positions at WXIX-TV/Cincinnati,
the Katz Agency in New York,
RKO TV Reps, and Petry & Com-
pany Radio in Boston.

Classic Rock WPHD ranked 12th
12+ in the winter Arbitron (3.7)
and tenth in the corresponding
Birch (4.4) ; Gold-formatted WGKT
tied for 13th in Arbitron (1.2) and
placed ninth in Birch (4.6).

four-year station vet Tom Schuh
has been officially named PD at
the Pyramid Oldies outlet. The pro-
gramming position had been va-
cant since PD Bill Weston departed
the station approximately three
months ago.

WHTT GM Ron Rice told R&R,
“I was very impressed with what
Tom did as interim PD and liked
his managerial skills. He stepped
in and gained complete control and
respect of the staff. He knows the
format and works well with every-
one. Our goal for the fall book is to

SCHUH/See Page 35

sultant) George Burns. We've al-
ready had many sessions, and he’s
great to work with because he
makes you think about the next
phase of a project.”

In his 19-year radio career Pe-

ters has held various sales and pro-
gramming positions at WDRC/
Hartford, WPTR/Albany,
WLYQ & WNLK/Norwalk-Stam-
ford, CT.

and

WQCD tied for 16th 12+ in the

spring Arbitron (2.5) and tied for
13th in the corresponding Birch

(2.6).
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NEW ARTISTS CONTINUE
HOT STREAK

New artists are sustaining a record pace for
the year. First-time Breakers almost broke the
alltime second-quarter record, and more new
artists are scoring multiformat Breakers and
Top 15 crossovers. Format by format
breakdowns appear in “On The Records.”
Page 39
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New Edition/Guy Scuffles
End In Fatal Shooting

Guy’s Security Manager Killed; New Edition
Production Manager Charged

Ronald Byrd, Production Man-
ager for New Edition, has been
jailed in Pittsburgh on charges of
killing Ronald Byrd, the security
manager for Guy, on Sunday (7/9).
Guy is the opening act on New Edi-
tion's concert tour. The incident oc-
curred the day both groups were
making preparations to entertain
some 12,000 fans at Pittsburgh’s
Civic Arena later that evening.

According to police officials, re-
lations between the two groups be-
came strained the previous night at
a Greensboro, NC appearance.
Guy apparently remained on stage
past its time limit, and one mem-
ber of the group reportedly kicked
or pushed some of New Edition's
equipment as New Edition came
on stage.

After the concert, Guy members
allegedly threatened New Edition
members. However, no charges
were filed and no arrests were
made.

Baseball Bat Attack

Pittsburgh police said Sunday’s
incident began near the stage of the
Civic Arena when members of
Guy's road crew began attacking
members of New Edition’s crew
with baseball bats.

Byrd, who was apparently one of
those being attacked, obtained a
gun and chased Bee to the nearby

st SR

Ross Directs
Chrysalis West
Coast AOR

|
Dave Ross

Dave Ross has rejoined Chrysa-
lis Records as West Coast Direc-
tor/Album Promotion. He most re-
cently served as Director/National
Promotion for Def American,
before which he was Northeast
Promotion Manager at Chrysalis.

“Dave Ross is our rock founda-
tion on the West Coast,” com-
mented Chrysalis VP/Promotion
Tom Gorman. “Dave’s knowledge
of the marketplace, retail as well
as radio, is just one of his
strengths. Couple knowledge with a
genuine wild enthusiasm and love
of music and you have a rock kam-
ikaze.”

“I’m really excited to be back,”
Ross told R&R. “I want to break
the Stage Dolls wide open, am look-
ing forward to establishing Winter
Hours, and want to help Paul Car-
rack become the superstar he de-
serves to be with his new record
this fall.”

Hyatt Hotel, where he reportedly
shot him twice.

Another member of New Edi-
tion’s crew, Michael Clark, was in
serious condition in a Pittsburgh
hospital. Four members of Guy’s
crew — Michael Floyd, Jean Grif-
fith, Ronald Thomas, and Vincent
Rosario — were arrested for the
assault on Clark.

Arrow Targets
Drew As VP/
Programming

Twenty-five years after joining
WBBQ/Augusta, PD/midday man
Harley Drew is leaving the station
to join Arrow Communications as
VP/Programming for the com-
pany’s nine stations.

Arrow owner Paul Rothfuss told
R&R, “I tried to hire Harley five
years ago and he turned me down.
The very next time I saw him was
a month ago, and it only took a few
weeks for us to make a deal. I'm
very pleased to have Harley on
board.”

“T feel like a part of me has
died,” revealed Drew, who joined
WBBQ at age 20 and became the
station’s PD two years later. “In
fact, the only other time in my life
that I've felt this way was when my
first wife passed away. But I'm go-
ing to be 46 come July 23rd, and it’s
time to consider a new challenge.

“TI've received a tremendous
number of phone calls from lis-
teners after they heard I was leav-
ing,” he added. “I've also seen
many of them at remotes and
they’ve just been pouring their
hearts out to me. There have been
several times I wanted to cry.”

The Augusta-based Arrow owns
KHUM/Topeka; WZNY/Augusta,
GA; WRRX & WFFX/Tuscaloosa,
AL; WZ0Q/Lima, OH; KZBB/Pot-
eau, OK (Ft. Smith, AR); KLIO/
Clinton, IA; and WFRG-AM &

FM/Utica-Rome, NY.

Winger Wings To Platinum

Atlantic artists Winger were presented with platinum awards for their debut album

Enigma/Capitol artists Poison were presented with platinum awards commemorating five million sales of their “Open Up And
Say . . . Ahhh!” album. Shown backstage after their show at the Long Beach Arena are (back row, I-r) Capitol VP John Fagot,
the label’s Cary Baker, Ritch Bloom, and Jeff Shane, VP Tom Whalley, and HK Management’s Denny Rosencrantz and
Howard Kaufman; (front row, |-r) Capitol's Bill Burks and Frank Palombi, Poison’s Bobby Dall.and Rikki Rocket, EM! Music In-
ternational VP Jeremy Hammond, and Poison’s C.C. DeVille and Bret Michaels.

R

Luczak WAZU’'s =
New PD

WEBN/Cincinnati Asst. PD/PM
drive personality Michael Luczak
has been named PD at WAZU/
Dayton. Jim Leven, who signed on
the current-intensive, hard-rocking
AOR in January, has exited.

WAZU GM Pat Rosiello told
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Schulman, and the group’s Rod Morgenstein, Reb Beach, and Paul Taylor.

wwWw-americanradiohister-eom

Subscription Information (213) 553-4330
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What to do when you can’t find
a TV spot that works for you

Call Custom Productions for guaranteed results.

You've looked through reels and reels of
syndicated spots.

You can’t find one that captures the essence of your
station...your morning show ... your programming.
A spot that delivers exact/y the message you want
your audience to remember.

If you can’t find a TV campaign that works for
you, it probably doesn't exist.

Yet.

“From our first brainstorming session through
Jinal edit, your creativity, marketing skills and
atlention to detail were superb.

['ve worked with bigger production compan-
ies, and I've worked with production houses
with the ‘big national profile,” but I've never
worked with anyone better.”’
—Chuck DuCoty, Station Manager,
WIYY Baltimore

A company that’s really different.

We call our company Custom Productions because
we create and produce custom television campaigns
—from scratch—based on your unique marketing
needs.

Unlike syndicators, we won't try to sell you the spots
on our reel. Instead, we'll design your campaign
from the ground up.

No preconceptions, no formulas.

The campaign will work for your radio station
because we start with a proven marketing strategy:

Yours.
And we guarantee our results.

““Custom Productions isn’t just our ‘spot producer’
—they also contributed ideas and marketing
assistance to our start-up.

That kind of value-added support belped us go
Jrom #14th 25-54 in the Summer to #1 this
Winter.”’
—Barry Mayo, President, Broadcasting
Partners, Inc. and WVAZ, Chicago

We give you service syndicators can’t.

With Custom Productions you’ll get time-intensive,
personal service.

On the average, we spend between 6 and 8 weeks
working on your television campaign. We spend
that time focusing entirely on your goals—from
the start of the creative process to the day the
campaign airs.

We don'’t have any dissatisfied clients. Talk to any
of the people mentioned in this ad or ask us for
more references.

“‘Our strategy required a unique commercial
and there was nothing in the syndicated mar-
ket to fill our needs. Custom Productions
worked with our strategic plan to develop a
campaign that belped take us to #1 18-49.”

—Michael Jobn, VP/GM KRXQ, Sacramento

Will it cost you more?

Ina word, yes. But not as much as you might
think.

A custom campaign is like a custom-made suit. It
costs more than one bought off the rack—but it
will fit you better. And look better.

Generally our campaigns cost less than you would
pay the big advertising agencies in your market.
And unlike agencies, radio is our only business.

We guarantee your satisfaction.

We offer you the only money-back guarantee in
the business:

After our complete marketing consultation
and analysis we’ll create a campaign that
suits your station’s marketing needs fo
your satisfaction. If we can’t, we’ll refund
your development fee.

Once we develop a campaign you like, we'll make
any changes or revisions needed before we go to
production. You don'’t pay us to produce your
campaign until we both think its ready.

Your initial consultation is free.

If you have a station in a top 50 market, call
Custom Productions today for a free consultation
on your television marketing goals. There's no
obligation, and our discussion will be completel
confidential.

Because we do custom work, the number of clients
we can handle at one time is limited. To talk about
the Fall book, please call before July 28th.

For guaranteed results call Steve Stockman, President,
at (508) 879-6180.

PR O DUTCT I O N8
Custom Television Campaigns for Radio Stations
37 Main Street/Framingham, MA 01701/(508) 879-6180

wWwWW.americanradiohistorv.com
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Obuchowski Set To Take NTIA Top Spot

Former FCC staffer and telephone executive Janice
Obuchowski is expected to breeze through a Senate confir-
mation hearing this week on her way to assuming the top
job at the National Telecommunications & Information
Administration (NTIA). If confirmed, Obuchowski will
succeed Al Sikes, who has been nominated to chair the

FCC.

NTIA, a unit of the US Com-
merce Department, is charged
with developing the Bush Ad-
ministration’s policy on issues af-
fecting broadcasting, satellites,
and telecommunications. The
agency’s head holds the rank of As-
sistant Secretary for Communica-
tions and Information Policy.

“I don’t see any problems for
Obuchowski,” said a Capitol Hill
source. ‘“The only possible concern
is that, as a former NYNEX em-
ployee, she might have to recuse
herself from some issues. But any
qualified candidate is going to have
those kinds of ethical problems, so
that’s not really an issue.”

‘‘She’ll make it a point
to get on top of the

material right away.’’
— Mark Fowler

Obuchowski said she would have
no comment until after her nomin-
ation is resolved. At presstime her
hearing before the Senate Com-
merce Committee was scheduled
for Wednesday (7/12), with a full
committee vote expected later this
month.

Janice Obuchowski

Sikes On Her Side

“I think Janice Obuchowski is
great,” Sikes told R&R. “I hope
she gets confirmed, and I look for-
ward to working with her. I would
guess that NTIA under her leader-
ship is going to be very active. It'll
certainly have my attention.”

Obuchowski, an attorney, has de-
veloped an expertise in internation-
al telecommunications policy. Im-
mediately prior to her nomination
she was Exec. Director/Interna-
tional Affairs for NYNEX, the re-
gional phone company serving
New York and New England. Dur-
ing six years at the FCC she held a
variety of posts in the Common

Carrier Bureau, including Chief/
International Policy Division and
legal assistant to the Bureau Chief.
Obuchowski also served as a senior
advisor on telephone and interna-
tional affairs to former FCC Chair-
man Mark Fowler.

&3”%<¢¢

*‘{ would guess that
NTIA under her leader-
ship is going to be very

active.”
. — Al Sikes

Fowler, now a Washington com-
munications lawyer, said he is not
concerned by Obuchowski’s lack of
broadcast policy experience.
“There’s no doubt she’ll have to
study a great deal to get up to
speed on broadcasting issues,” he
said, “but she’ll make it a point to
get on top of the material right
away.”

Those who have worked with
Obuchowski describe her as intelli-
gent, fair-minded, and personable.
According to Ameritech VP John
Connarn, Obuchowski operates
from a regulatory philosophy that
tends to emphasize the public inter-
est over industry concerns, partic-
ularly on consumer issues. ‘“She
believes business has the ability to
take care of itself and that the gov-
ernment exists to protect the peo-
ple,” said Connarn.

Intense Lobbying Over FM

The battle over a blanket power increase for Class A
FM stations continues to rage, with broadcasters filing a
blizzard of letters and mounting a lobbying blitz in antici-
pation of a decision expected Thursday (7/13) at the FCC’s

monthly meeting.

The Commission tabled the pro-
posal in March to allow additional
remain sharply divided over the
idea, which would increase the
maximum transmitting power of
Class A’s from 3 kw to 6 kw.

Hundreds of letters have been re-
ceived by the FCC in recent weeks
from hroadcasters who oppose any
power increases that would lead to
FM radio becoming a mirror of the
interference-plagued AM band.

‘“This blanket increase would on-
ly lead to the deterioration and de-
gradation of the FM band,” said
WLRW/Champaign, IL VP/GM
Phil Hoover. ‘“The curse and
disease of AM radio, epidemic
overcrowding, would spread to the
very healthy FM band.”

Rinaldo Backs Boost

The power boost is being cham-
pioned by the New Jersey Class A
Broadcasters Association, which
contends that a blanket increase
will provide ‘relief” for '‘under-

R B e R e

‘‘Broadcasters remain
sharply divided over the
idea, which would in-
crease the maximum
transmitting power of
Class A’s from 3kw to
skw 53

R

powered” Class A stations on an
across-the-board basis. “The gains
to the Class A from a stronger sig-
nal ... far outweigh any de
minimis losses to Class B or C sta-
tions — stations which would con-
tinue to dwarf Class A’s in power
and coverage,” said NJBA.

Other Class A broadcasters,
comprising the largest group of
FM stations, called the interfer-
ence claims “seriously distorted.”

Rep. Matthew Rinaldo (R-NJ)
has lent his backing to the in-

Power Boosts

crease. In a letter to FCC Chair-
man Dennis Patrick, the lawmaker
called himself ‘“a strong sup-
porter” of the plan, which he said
would lead to “‘improved local ser-
vice.”

NAB, Operators
Caucus Opposed

FCC files show Commissioners
were personally lobbied on April 20
by NJBA, while NAB officials —
joined by Radio Operators Caucus
officials Steven Crain and Richard
Ferguson — presented an opposing
view.

NAB opposes a blanket increase,
but gives its blessing to the power
jump, provided other classes of
FM stations are protected from in-
terference. It wants Class A up-
grades be considered only on a
case-by-case basis. ‘‘Most impor-
tant is the long-term spectrum in-
tegrity of FM broadcasting,” said
the association. ‘“‘Even if interfer-
ence to any single station were
minimal, a ‘minimal’ bit of inter-
ference that adds cumulatively
across all stations in all markets
would seriously impair the technic-
al quality of the FM band as a
whole.”

wwyww-americanradiohistorv—eem

NAB Cuts Big Paychecks
For Congressmen

hat's NAB doing with its money these days?
Handing it over to members of Congress by the
truckioad, it seems.

According to a new Common Cause report, NAB paid lawmakers a
whopping $1 13,500 in speaking fees during 1988 — ranking as the sec-
ond biggest honoraria-giver among Washington special interest groups.

About 60% of the lcot was scarfed up by members of the Senate Com-
merce Committee and the House Energy and Commerce Committee —
the two panels most involved in broadcast legislation. Common Cause said
29 lawmakers received speaking fees or travel expenses courtesy of NAB
last year.

NAB VP/Government Relations Jim May defends the hefty payments
as both an accepted practice and acceptable cost of doing business in
Washington. “What we get for our money is an opportunity to talk to and
listen to members of Congress who are involved in our issues,” he said.
“Would they come to our events or address us if we didn't pay honoraria?
Probably. Does that make honoraria wrong? No. it's just part of the way
things are done in Washington and | make no apologies for it.”

So, which group beat out NAB for the honoraria top spot? The Tobac-
co lnstltute, which paid lawmakers $123,400 for their, uh, thoughts.

n addltlon to the Capltol H|II poluttc:ans NAB Presudent

Eddie Fritts is feeling no pain these days. According to

IRS tax returns unearthed this week by Communications
Daily, Fritts earned $263,312 for the fiscal year ending
March 31, 1988 — a raise from the $213,300 he pulled in
the year before.

While that might seem like a lot, he’s positively underpaid compared
with two other DC communications lobbyists. National Cable Television
Association chief James Mooney eamed $558,813 for the year ended
January 31, 1988 — an 81% increase from the previous year. And Motion
Picture Academy President Jack Valenti made a whopping $633,386
during 1987.

Total NAB revenues hit $18.2 million, with expenses totalling $18.4
million. The entire NAB payroll accounted for about a third of the budget, or

$6.2 million.

hrysler Corp Chairman Lee lacocca has good
news for black broadcasters. In a move hailed by
the NAACP as a “breakthrough,” Chrysler has

pledged to “more than double" its advertising spending in
black-owned media to $11.5 million by 1992.

The advertising boost is part of a “Fair Share" minority advancement
deal lacocca signed in Detroit on Tuesday (7/1 1) with NAACP Exec. Direc-
tor — and former FCC Commissioner — Benjamin Hooks. “This was not a
gun-to-the-head proposition,” Hooks said.

The sudden largesse hasn't impressed all minority leaders. National
Black Media Coalition Director Pluria Marshall calls it “a drop in the
bucket” compared with Chrysler's overall annual advertising budget of
$568 million.

“We're getting so littte the increases might appear to be significant, but
they’re tiddlywink. lt's kind of like having no black employees, hiring one,
then saying you're doing good because you've increased your minority hir-
ing by 100%. It really ain’t shit, but when you consider what we've been
geftting, it's better than nothing,” Marshall said.

the job for only a week, but he’s aiready up to his
neck in alligators, wrestling with the anonymous
computers of the IRS.

Uncle Sugar recently slapped the group with a federal tax lien, accus-
ing it of being delinquent with $27,228 worth of Social Security and
withholding tax payments. But Bartiett insists the only problem causing him
headaches is IRS's failure to correct a clerical error.

“lIt was all a mistake; we don't owe any money and we never did,”
Bartlett told R&R. "My understanding is that this was a paperwork problem
that was taken care of weeks ago.”

Bartiett said RTNDA hopes to get the matter resolved quickly — but
getting those government computers to understand may be another matter.

N ew RTNDA President David Bartlett has been on
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TRANSACTIONS

ML Media Wins $15.1 Million
Orange County Combo

Constant Communications Gets $10 Million Power Surge

KORG & KEZY/Anaheim
PRICE: $15,125,000

TERMS: Cash

BUYER: M.L. Media Partners L.P.,
headed by Elon Rule and Martin
Pompadur. The company's radio divi-
sion is managed by Win Communica-
tions Inc., headed by Walt Tiburskl.
The company owns WQALI/Cleveland;
WIRE & WXTZ/indlanapolis; KBEZ/
Tulsa; WEJZ/Jacksonville; WEBE/
Waestport, CT; WICC/Bridgeport;
WXRU/Norfolk-Portsmouth, VA; and
WUNO & WFIDI/San Juan, PR.
SELLER: Anaheim Broadcasting
Corp., headed by Tim Sullivan.
FREQUENCY: 1190 kHz; 95.9 MHz
POWER: 10 kw day/1.3 kw night; 2.4
kw at 328 feet

FORMAT: Tak; CHR

BROKER: Elliot Evers and Randalil
Jeffery of Media Venture Partners.

COMMENT: These stations were pur-
chased in November 1984 for $3
million.

Constant Communications

Stations

PRICE: $10 million (approximate)
TERMS: About $300,000 cash will be
paid to the seller. The buyer is assum-
ing about $9.7 million in outstanding
notes; about $4 million of those notes
are due to the buyer, and another $3
million are due to Glenfed Financial.
BUYER: Pacific Telecom Inc., a Van-
couver-based company headed by
Charles Robinson. The company is a
long-distance telephone service pro-
vided in the Pacific Northwest and Cali-
foria. It is a subsidiary of Pacificor, a
publicly-traded electric utility in the
Northwest.

SELLER: Constant Communications
Co. of Sausalito, CA, headed by Presi-
dent Fred Constant.

KIZN-AM & FM/Boise-

New Plymouth, ID
FREQUENCY: 730 kHz; 93.1 MHz
POWER: 500 watts day/84 watts
night; 50 kw at 2300 feet

FORMAT: News/Talk; Country

KQLO & KWNZ/Reno-
Carson City, NV

FREQUENCY: 920 kHz; 97.3 MHz
POWER: 5 kw day/1 kw night; 87 kw
at 2126 feet

FORMAT: News/Talk; AC

KDUK & KLCX/Eugene-
Florence, OR

FREQUENCY: 1280 kHz; 104.7 MHz
POWER: 5 kw day/1 kw night; 63 kw
at 2104 feet

FORMAT: News/Talk; Gold

TI-IE NEW BREED WORKS FOR YOU

Tom Gamameamn Bill Steding Dan Gammon
Top - 100 Markets Top - 25 Markets Notheast and Central Western United States
--------------- HEOa __*_ e e

Radio's New Breed of Professional Brokerage and Financing Specialists
1130 Connecticut Avenue, N.W. / Suite 500 / Washington, D.C. 20036

L

So far in 1989, Americom has helped radio station owners
maximize the value of over

$500,000,000
in radio stations...

And just as importantly, we've helped qualified buyers find hundreds of millions of
dollars worth of quality radio stations to buy this year.

Americom represents radio's new breed of professional brokerage and financing
specialists. Americom is specialized by market segment, in touch with America's
hottest buyers and highly trained in the financing complexities that accompany
today's transactions.

Call us today.
202-737-9000

Name

Yes, | want to know more about Americom's brokerage and financing services.

Address

City

State Zip,

Phone #_(
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TRANSACTIONS AT A GLANCE

Deals So Far In 1989:
$1,465,045,990
~ Total Stations Traded This Year: 680

This Week’s Action: $63,923,000
Total Stations Traded This Week: 24

® Deals Of The Week:
® KORG & KEZY/Anaheim $15,125,000
® Constant Communications Stations
$10 million (approximate)
® KIZN-AM & FM/Boise-New Plymouth, ID
® KQLO & KWNZ/Reno-Carson City, NV
® KDUK & KLCX/Eugene-Florence, OR

. @ KGLHISan Bernardino $7.7 million
& WLYH/Hartford, CT $7.618,000
» WOWW/Psnsacols $5 million’
® WAMTTitusville, FL $420,000
®WWGS & WSGYTipton, GA 53 milion
. ®KPUA B KWXXMHilo, HI $800,000 :
- ®KUDA/Pshrump (Las Vegas), NV 54 miions
- s WHDL & WOLMN/Olean, NY $1 milion
. ®WCMB & WiMXHerrisburg, PA 54.9 milion
® WILT-AM & FMICrozet, VA $1.38 milion
: cmmmmm VA 53 mislion

KQLH/San Bernardino

PRICE: $7.7 million

TERMS: Escrow deposit $385,000;
balance due cash at closing.

BUYER: Keymarket Communications
Inc., owned by Kerby Confer. The
company also owns WEZC/Charlotte,
WNNK/Harrisburg, WODZ & WRVR/
Memphis, KOKE & KKMJ/Austin, and
WKRZ/Wilkes-Barre. The company is
in the process of acquiring WBVR/
Bowling Green, KY; WWL & WLMG/
New Orleans; WQSF/Williamsburg,
VA; and WILK/Scranton, PA.
SELLER: Major Market Stations Inc.,
headed by Pat Michaels. Major Market

shareholders include Worldscope
Ministries Inc. with 30%, religious
trustees Celia Webb and Dr. William
Roberts, each of whom owns 22.5%,
and Pat Michaels, who owns 25%.
The company also owns KWRM/
Corona, CA.

FREQUENCY: 95.1 MHz

POWER: 50 kw at 322 feet
FORMAT: AC

BROKER: Dave Burrill of Americom
Radio Brokers.

COMMENT: A CP to boost antenna
height to 490 feet is included in this
sale. The antenna’s height above sea
level will lift from 3095 feet to 3417

feet. Continued on Page 11

n
Top 10 Transactions:
?

2nd Quarter ’89 Deals

$385,000,000 10 Legacy/Matropolitan Group
stations to Group W Radio

$39,000,000 WEKKU & WS55H/Boston to Griffin
Group

$37,000,000 KODA/Houston & KJQY/San Diego to
Sillerman Companies

$33,000,000 WXTR/Washington to World Eight
Broadcasting L.P.

$24,000,000 4 Sterling Communications stations

2 to Capstar Inc.

821,000,000 WAXYIFt. Laudardate to Ackerley

i ; . Communications

$18,000,000 KDWB-AM & FM/Minneapolis-St.

FaniEE : Paul to Midcontinent Broadcasting

- $17,000,000 KQUK & KZOK/Saattle to Fisher

i Broadcasting Inc.

$15,000,000 WMCA/New York to Salem
Communications

$13,100,000 WWL & WLMG/New Orleans 1o
Keymarket Communications

Second quarter radio business scorecards:

See Pages 12 & 14
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TRANSACTIONS

Continued from Page 8

ety

HED et
-o?mﬁ-?e‘i.f-\ *M.,..,,a\w\",.m_p,

WLVH/Hartford

PRICE: $7,618,000

BUYER: First City Broadcasting Inc.,
headed by Norman Drubner and Dav-
id Peariman. The company is in the
process of merging the Daytona
Group and Drubner Broadcasting
Corp. Daytona owns KZRC & KXYQ/
Portland, KGRX/Phoenix, KZRQ &
KIVA/Albuquerque, KRGE & KRIX/
McAllen-Brownsville, and WVMX/
Richmond. The company recently sold
WFJYIFt. Myers, FL. A subsidiary,
Daytona Group of California, holds a
contract to buy KFRC/San Francisco.
Drubner Broadcasting owns WPAP!
Panama City, FL and WCOA & WJLQ/
Pensacola.

SELLER: Sage Broadcasting Corp., a
Stamford, CT-based group operated
headed by Leonard Fassler and Ger-
ald Poch. The company also owns
WFNW/Naugatuck, CT; WBSM/New
Bedford, MA; WFHN/Fairhaven, MA;
WKOL-AM & FM/Amsterdam, NY;
KMNS & KSEZ/Sioux City, IA; WTAX
& WDBR/Springfield, IL; WFNS/Man-
chester, CT; WACO & KTKS/Waco,
TX; WCDL & WSGD/Carbondale, PA;
WGNE/Titusville, FL; and WRFB/
Stowe, VT. The company is also selling
WAMT/Titusville, FL (see below).
FREQUENCY: 93.7 MHz

POWER: 50 kw at 1022 feet
FORMAT: Spanish

BROKER: Joe Sitrick of Blackburn &
Co. Inc.

COMMENT: Sage purchased this sta-
tion in August 1986 for $4.5 million.

WOWW/Pensacola

PRICE: $5 milllion

BUYER: SunGroup Inc., headed by
President Frank Woods. The company
also owns WERC & WKXX/Birming-
ham; KESY-AM & FM/Omaha; KKSS/
Albuquerque-Santa Fe; KYKX/Long-
view, TX; KEAN-AM & FM/Abilene;
and KKQV/Wichita Falls, TX. The
company also has a first right of refusal
to buy WSLI-AM & FM/Jackson, MS.

SELLER: Colonial Broadcasting Co.,
headed by President David Coppick.

FREQUENCY: 107.3 MHz
POWER: 100 kw at 469 feet
FORMAT: Country

WAMT/Titusville

PRICE: $420,000

TERMS: Escrow deposit $20,000,
with additional $80,000 cash at clos-
ing. Promissory note for $320,000
over seven years at 10% interest; note
payable interest-only for two years.
BUYER: Florida American Broadcast-
ing Inc., owned by Angel Bocanegra.
He owns WVSN-TV/San Juan, PR.
SELLER: Sage Broadcasting Corp., a
Stamford, CT-based group operated
headed by Leonard Fassler and Ger-
ald Poch. (See WLVH/Hartford, CT
above).

FREQUENCY: 1060 kHz

POWER: 10 kw day/5 kw night
FORMAT: Country

BROKER: Doyle Haddon & Associ-
ates

80F)
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WWGS & WSGY/Tipton
PRICE: $3 million

BUYER: Taylor Broadcasting Corp.,
headed by’Stephen Taylor. He also
owns WIKS/New Bern, NC and WTLZ/
Saginaw, MI.

SELLER: WWGS/WCUP Partnership,
headed by operating partner Michael
Levine.

FREQUENCY: 1430 kHz; 100.3 MHz
POWER: 5 kw day/1 kw night; 100 kw
at 1100 feet

FORMAT: Gold; CHR

BROKER: Stan Raymond & Associ-
ates

KPUA & KWXX/Hllo

PRICE: $800,000

TERMS: Escrow deposit $10,000; ad-
ditional $190,000 cash due at closing.
Promissory note for $600,000.
BUYER: Hawaii Radio Inc., owned by
iris Lindstedt of Princeville, HI;
Charles Carrell of Los Angeles; and
Forrest and Judith Romas of Hanalei,
HI. Carrell and Lindstedt own interests
in WLBE/Leesburg, FL.

SELLER: Hawall Broadcasting Co.
Inc., headed by Richard Henderson.
FREQUENCY: 670 kHz; 94.7 MHz
POWER: 10 kw day/5 kw night; 100

Radio’s Blue-chip Broker

One Stone Place * Bronxville NY 10708 « {914} 779-7003
74-854 Velie Way « Suite 10 « Paim Desert CA 92260 - (619) 341-0855
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kw at minus 330 feet
FORMAT: AC; CHR
BROKER: Pat Thompson Co.
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KUDA/Pahrump (Las Vegas)
PRICE: $4 miliion

BUYER: Americom Las Vegas Inc.,
owned by Thomas Quinn. The com-
pany also owns KFSO/Fresno; KHTZ/
Visalla, CA; KHTX/Truckee, CA; and
KODS/Reno.

SELLER: EZ Communications Inc.,
headed by Chalrman Arthur Kellar and
President Alan Box. The company also
owns WHQT/Miami, WBZZ/Pitts-
burgh, KYKYISt. Louis, WEZB/New
Orleans, WEZC/Charlotte, KMPS-AM
& FM/Seattle, KAMJ-AM & FM/Phoe-
nix, KRAK-AM & FM/Sacramento,
WOKV & WAIViJacksonville, and
WIOG/Philadelphia.

FREQUENCY: 107.5 MHz

POWER: 24.5 kw at 3750 feet
FORMAT: Goid

BROKER: Cecil L. Richards Inc.
COMMENT: EZ purchased this station
in July 1988 for $2 million.
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WHDL & WOLN/Olean

PRICE: $1 million

BUYER: Arrow Communications Inc.,
owned by Paul Rothfuss. Arrow also
owns KHUM/Topeka; WFFX & WRLX/

Tuscaloosa; WZOQ/Lima, OH; KZBB/
Ft. Smith, AR; KILO/Davenport, IA;
WFRG-AM & FM/Rome, NY; and
WZNY/Augusta.

SELLER: WHDL Inc., owned by Frank
Penny and Dean Aubol. They also
own WEBO & WAQXT/Owego-Bing-
hamton, NY.

FREQUENCY: 1450 kHz; 95.7 MHz
POWER: 1 kw; 43 kw at 740 feet
FORMAT: AC; Beautiful

BROKER: Kozacko-Horton
COMMENT: This combo was sold for
$750,000 in July 1988.
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WCMB & WIMX/Harrisburg
PRICE: $4.9 million

BUYER: Gemini Broadcasting Corp.,
owned by Brian Danzis and Chrlistine
Hillard. Danzis is the station’s longtime
GM, Hillard is GSM.

SELLER: Hudson Group L.P. of Penn-
sylvania, headed by Washington, DC
communications attorney James
McKenna Jr.

FREQUENCY: 1460 kHz; 99.3 MHz
POWER: 5 kw; 3 kw at 328 feet
FORMAT: Gold; AC

COMMENT: McKenna has owned this
combo since 1957. Financing for the
transaction is being provided by Phila-
delphia National Bank, Hamilton
Bank, and the CoreStates Enterprise
Fund.

WJILT-AM & FM/Crozet

PRICE: $1.36 million

BUYER: High Investments Partner-
ship, a Pennsylvania limited partner-
ship headed by Calvin High and S.
Dale High.

SELLER: Elting Enterprises Inc., own-
ed by John Elting.

FREQUENCY: 810 kHz; 102.3 MHz

POWER: 1 kw daytimer; 3 kw at 360
feet

FORMAT: AC

BROKER: Mitt Younts of Chapman
Associates.

COMMENT: This combo was soid in
October 1981 for $1.31 miliion.

WQSF/Williamsburg-
Richmond

PRICE: $3 million

BUYER: Keymarket of Virginia, head-
ed by Kerby Confer. Keymarket aiso
owns WRVR-AM & FM/Memphis,
WRLX/Charlotte, KOKE & KKMJ/Aus-
tin, and WHGB & WNNK/Harrisburg.
SELLER: Richmond Limited Partner-
ship, headed by general partner Bob
Understein.

FREQUENCY: 96.5 MHz

POWER: 50 kw at 500 feet
FORMAT: Beautiful

BROKER: Charles Giddens of Media
Venture Partners.

Here’s another reason
we sell more
cart machines
than anyone else.

The Delta series, The world s most popular cart mactune over the last hve years

And here are three more.

Qur Authorized 3M Dealers
Allied Broadcast Broadcast Broadcast
Equipment Services Company Supply West
800/622-0022 919/934-6869 800/426-8434

3M international Tapetrorics — The World Leader In Cart Machines

1969 3M Company

_ WL americanradiohistorv.com
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A
New
LeaderAW

Emerginge 4

A discreet, intelligent brokerage
service with over $525,000,000
in radio/television mergers and
acquisitions.

CHARLESE. GIDDENS

BRIAN E. COBB
202-785-4333

RANDALLE. JEFFERY

407-295-2572

ELLIOT B. EVERS
415-391-48717

RADIO and TELEVISION BROKER AGE
FINANCING + APPRAISALS

MEDIA VENTURE

PARTNERS

WASHINGTON, DC
ORLANDO
SAN FRANCISCO

RADIO BUSINESS

Stations Traded By Month 88/89
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Mid-Year Trading Brisk, Doll

Station trading is proceeding at a
brisk pace during 1989, with more
stations changing hands but at
lower overall dollar volume than a
year ago. Station transactions re-
ported by R&R for the first six

Dollar Volume By Month 88/89
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months of 1989 increased four per-
cent over last year’s level, but the
value of those deals dropped 29%.
During the first six months of
this year 630 stations changed
hands, as compared to 606 stations
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State-By-State Transactions
1989 Second Quarter Stations Traded

State AM

AM CpP P FM | Counts o=

EM Combo*

g

2 stwtians

Alabama

Arkansas

Arlzona

Californla

amdy

Connacticut
bC

Fiorida_

ks |l

Georgia
Guam

Hawali

lowa

Idaho

illinols

indiana

Kansas

-

Keantucky

Louisiana

-

Massachusetts

Maryland

Maine

Michigan

_ Minnesota

- Missouri

ke | b

Mississippl .

Montana

North Carolina

-y

[ 5] -
P00 {00 | S |00 WD~ | 0 (D | D | D 0 | ok O e [ ) | {0 | 000 | i [ [~

MNarth Dakota

Nebraska

New Jersey

New Mexico

Néw York -

-l

Ohio

Cklahoma

Oregon

Pennsylvania

—
N[ € =l {0 [ | D |t f ok (Y |y

Puerio Rico

South Carolina

South Dakota

Tennessee

—t b
o || W

Texas

-
ra
-

Virgina

Washington

Wisconsin

Wast Virginia

Wyoming

'-tDﬂ—‘NHﬂ?mﬂm-‘mNHOhO—l—l—ltﬂﬁﬂhﬂﬂﬂh‘lﬂﬁ”“ﬂﬂﬂﬂ#ﬁﬂlH-i—l—lh}d}ﬁuh

Total 2nd Qtr. 10

MNIQOQOQOOo=-IcooodoDn oNoloo aoloojooo|oaoajojlan|ojo|ojlo/lololaleelaioo|alo

-7 -‘OQN-I-LhHQOBMﬂMMﬁﬁNd&)—lHMHNﬂﬂuhﬂbnﬂﬂdﬂﬂﬂ—l—‘-i\lwﬁﬂﬂ”ﬂ

= | ; ; 5] L ot 5
| OIOIN O O P O R =t el |tk |k g @SS O = (el wiolomol=iolalalslplal=]lol=iolalin ol

WO - OINOCOOIN O ke w0 OO === D DD oo Nt oS oo ololsliolo| o=

15

15t Qtr. Stations Traded

Total Stations YTD

wwwaLamericanradiohistorv.com

May June TOTAL

traded during the same period a
year ago. However, the total dollar
value of those deals dropped to
$1.35 billion from $1.9 billion in 1988.

Both the number of stations trad-
ed and the dollar value of transac-
tions dipped slightly during the sec-
ond quarter of 1989, as compared
with the same period a year ago.
R&R recorded 357 station trades
totalling $854.4 million during the
second quarter of 1989, compared
with 371 stations valued at $1.6 bil-
lion during the second quarter of
1988.

Sillerman Deals

New York financier Robert F.X.
Sillerman accounted for the lion’s
share of the action during the sec-
ond quarter, with 18 station trades
valued at $464 million. His $385 mil-
lion sale of ten Legacy and Metro-
politan Broadcasting stations to
Group W Radio was the largest
transaction of the quarter — and
one of the largest radio deals in his-
tory.

The encore came shortly there-
after, when Sillerman acquired an
option to buy Group W’s KODA/
Houston and KJQY/San Diego for
$37 million and spun off KDWB-AM
& FM/Minneapolis-St. Paul to Mid-
continent Broadcasting Co. for $18
million.

Sillerman closed his dealmaking
spree for the quarter by forming
Capstar Inc. with broadcaster en-
trepreneur Stephen Hicks.and buy-

- ing four former Sterling Communi-

cations stations for $24 million.

Americom Top Broker

Americom Radio Brokers scored
first place in R&R’s brokerage
rankings for both the second quar-
ter and year to date. Americom
brokered 18 stations — including
the mammoth Group W/Sillerman
transaction —for a total of $442 mil-
lion during the quarter and a cum-
ulative year-to-date total of 28 sta-
tion trades valued at $525.5 million.

New York-based Gary Stevens &
Co. ranked second for the quarter
with eight trades valued at $75 mil-
lion, for a cumulative year-to-date
score of nine deals valued at $89
million. Blackburn & Co. ranked
third for the quarter with eight
trades valued at $47.4 million but
second for the year with 20 transac-
tions valued at $129.8 million.

Two Major Deals Die

Two of the biggest deals record-
ed during the second quarter col-
lapsed shortly after they were an-
nounced.

Noble Broadcast Group an-
nounced in April that it would sell
WKKU & WSSH/Boston to enter-
tainer Merv Griffin for $39 million,
but the deal was called off only a

Continued on Page 14
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ANY RESEARCHER

CAN REPORT TRENDS.

COLEMAN CAN
REVERSE THEM.

Most researchers draw some obvious
conclusions and leave the real work up to you.
Enter Jon Coleman and Coleman Research—
one of twotop radio research companiesinthe
business.Top-notch researchers,yes. But also
successful radio marketers.Strategic thinkers
who create a powerful position for your station
and drive it home.

Coleman's step-by-step programming

and marketing plans have worked for more
than 100 top stations—all of them winners.
Stations like KZZP-Phoenix, WNSR-New York,
WMIX-Baltimore, WCXR-Washington, D.C,,
and KBIG-Los Angeles.

Give us a call today at 919-790-0000.
And watch the local market notice a startling
newtrend. Coleman Research

Yours. Box 13829, Research Triangle Park, NC 27709 (919) 790-0000

WwWW-americanradiohistorv.com
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Fouren Broker S d
Figures rO er CO recar 1989 Second Quarter Results
Total Stations 203 Qi — e )
G . YT
Traded Stations  2nd Qtr. Stations Y7o J.nff,; 2nd Qtr.  Stations YTD
AprikJune ’89: 357 :mke: 13;’"’ ::::”9' SZ‘Z" : Total Broker Sold $ Total* Sold  § Total*
. mericom . 526.0 Pierce 1 .3
® Combas: 158 Stevens 8 $75.0 9 $89.0 Millar 1 :.3 ; ::
® AM CPs: 2 Blackburn 8 $47.4 20 $129.8 Parrish 1 5.3 3 $.3
® AM Stand-Alones: Kalil 3 $36.6 3 $36.6 Bus. Brokers 2 $.2 2 $.2
107 Mahiman 7 $31.2 8 $32.7 Jamar g 2 ] 2
Crisler 7 $20.7 7 $29.7 Proctor 1 $.05 ) '
®FM CPs: 23 M.V.P. 5 $16.9 11 $43.2 Gray/Tice 1 $.04 1 ::gi
® FM Stand-Alones: LaRue 2 $13.0 8 $27.2 Healan 0 0 1 $.2
67 Foreman 3 $11.8 ] $19.3 American Radio 0 0 2 $.3
Sallors 3 $11.0 5 $12.8 Richards 0 0 2 $2.0
Kozacko-Horton ] $6.4 11 $11.0 Nahley 0 0 1 $.3
i i herwood 1 $6.0 Frny $6.9 )
Mid-Year Trading Shery : Peterson 0 0 2 $3.5
Continued from Page 12 Msc he r" - :52 4 L Moore 0 0 2 $5.9
few weeks later. Noble said it pull- o 3 4 ; b Hadden 0 0 4 520
ed out of the deal after it failed to - . A - ol Hogan-Feld. g 0 2 §5.0
tions radio networks for about $200 Chalsson 3 $4.8 3 $8.6 Fox Auction. 0 0 1 $2.0
million. The deal’s cancellation co- Chapman E $3.9 s $10.0 Montcalm 0 0 4 $6.5
incided with reports that Griffin’s : : Thompson 0 0 3 $1.2
. - . Schutz 2 s2.0 3 $8.2 Meado! o 1
entertainment empire was running Exline e $1.8 8 $2.6 r 0 1 $.06
into serious financial trouble be- ’ . ) Rosenblum 0 0 3 $.9
] . Brydon 2 $1.6 2 $1.6 Snowd ;
cause of a takeover fight against owden 0 0 2 $.6
Hickman 2 $1.2 2 $1.2 Styles Cald 0 )
New York developer Donald New England 2 $1.1 2 $2.5 Wi el 0 1 $.2
Trump for the Resorts Internation- ¢ ) Y ) Sun Realty 0 0 1. $.5
X N Walters 2 $1.0 2 $1.0 Thoben-Van () i}
al casino chain. ’ . 4 $1.4
. S.C.A. 4 $.7 4 $.7 Grand 0
Another major dead second Polynesian 1 6 p s6 w'::di c 0 2 $2.0
quarter deal involved plans to sell Capstone s 7 3 o o- o g 4 $2.5
KQUK & KZOK/Seattle to Fisher horb . 1] : ]
Broadcasting for $17 million. Thorburn 2 $.3 2 _ $.3 dollar figures in miions (rounded)

Last Year’s Second Quarter Results
2nd Gir. ¥TO
Stations  2nd Qtr.  Stations YTD
Americom 11 $64.3 17 $81.2
WE BROKER BROADCASTING'S BEST R R
Blackburn 18 $48.3 ao $68.9
Richards 1 $48.0 ; 5 $53.3
- Wi : Morgan Stanley 1 §23.0 4 $167.5
Case Study: Wilks-Schwarty Broadcasting R = iy g. $28.0
In 1965, when Don Wilks and Mike Schwartz wanted to expand into group ownership, they chose Chapman 12 $17.1 20 $22.4
Blackburn & Company and we responded with WPET (AM) and later WRQK (FM) in Greensboro. Gammon & Ninowski 3 $8.3 3 $8.3
Four vears later we sold WRQK for over 15 times what they paid for it. In fact, by working closely Hepburn 2 $4.7 2 4.7
together Blackburn & Company has been involved in almost every Wilks-Schwartz deal since then, C.EA. 2 s34 : 3 59.9
handling 22 station sales to and/or for them as Don & Mike have aggressively built a group of very Kozacko-Horton g $2.8 10 5‘;-0
successful and very profitable radio stations. zzg:n-Feldmann : ::; : :3;
In late 1988, Don & Mike again outlined their interest in becoming the nation’s premier radio group Fuhrman 1 $3.0 1 53.0
in metro markets 25-60 and we quickly responded, this time with a creative package of three separate Maloney 2 $2.9 z 52.9
properties involving a complex purchase of stock, spinoffs from two other multi-station purchases and LaRue 1 $2.8 1 $3.4
a complicated 3 party tax-free exchange. All were handled in a discreet, professional and confidential Z'I:‘::" ; ::3 § S;::
e Johnson 2 $1.6 2 $1.6
We are proud of this great relationship and proud to have played a part in the growth and success Peterson 3 $1.4 5 $4.4
of Wilks-Schwartz Broadcasting. Marshall 2 $.9 2 $.9
Parrish 2 $.5 2 $.5
Saunders 1 $.5 1 $.5
Sherwood 2 $.5 2 $.5
WHYN AM/FM Springfield, MA Baugh . o 1 B
/ ringfield,
WOQOQ-FM/WEEX-AM’ Allentovn, PA :::"’;:glmd ! :: ; s::
WSRZ-FM/WSPB-AM Sarasota, FL J .
WKFM-FM/ WFBL-AM Syracuse, NY Broadcast Media 1 $.4 1 $.4
WLKW-FM Providence, Rl Jennings/Reid 2 $.4 1 $.4
WVEZ AM/FM Louisville, KY Thoben-VanHuss 2 $.2 1 $.2
KKNG-FM' Oklahoma City, OK Snowden 1 $.2 1 $.2
WNVZ-FM Norfolk, VA Busliness Brokers 1 $.2 1 $.2
*Hoolved i s Sway o fee exchange Rosenblum L $.1 1 $.1
Thoburn t $.1 1 $.1
Stevens g 0 2 $20.0
Sallors o 1] 3 $13.6
LACKBURN® MPANV o o o 3w
Raymond a 0 3 $3.7
I N C O R P O R AT Kalll 0 0 2 $1.9
7
Media Brokers & Appraisers Since 1947 ﬁ:;’g‘:r“p S ¢ % by
1] i 1/ w Montcalm 0 (] 1 $.5
WE BROADCASTING S Jonnings o o 1 sa
Sonlight 0 0 1 5.3
. . Whittle (1] (1] 1 $1
Washington ¢+ New York ¢ Atlanta + Chicago Beverly Hills Aldworth o 0 1 $.01
202.331.9270 212.8329191 404.892.4655 312.346.6460 213.274.8151 Af fhgures in milons {rounded)
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THE
HOTTEST
GROUPIN

YOUR MARKEL

When Alan Burns and Associates 90% of our clients are #1. Proof
comes to your market, were there to that our people know how to get
help make one station #1. Andwe do  great results and give great service.

it. That's why were becoming People like Tracy Johnson, the newest
Americas #1 contemporary radio member of Alan Burns and Associates.
consultants. His experience in taking stations to the
In fact, more than 90% of our top and keeping them there makes
clients are #1 25-54, #1 12+, #1in him a valuable asset to us — and you.
their format...or all of the above. At: So if you want to become — or

remain — #1, call Alan Burns and
Associates today at (703) 648-0000.

+ ACs like WMIX Baltimore
(#125-54)

- Mainstream CHRs like WKSE
Buffalo (#1 12+)

- Rock CHRs like WDFX Detroit
(#1 CHR in a three-CHR battle
in one book!) &Assoaates

Becoming Americas # 1 Contemporary Radio Consulting Company

Information based on most recent Fall/Winter Arbitron ratings.

—www americanradiohistorv.com -
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FOUR TIPS

Improve Your Phone Manners

1though everybody knows
how important the tele-
phone is to the radio and
record industries, we sometimes
forget good manners while using it.
Communications expert Gina
DeLapa says telephone users
should not only project a smile with
the voice (much like a disc jockey
does), but should also do the follow-
ing:
¢ Always use the “hold”’ button.
You can prevent a caller from
overhearing any embarrassing or
confidential information by putting

Whét Boéseé SEould NOT

hether at a full staff
meeting or a chance en-
counter by the water

cooler, there are certain things a
station manager knows he
shouldn’t say or do to his em-
ployees.

Nearly half of all managers say
that ““criticizing a worker in front
of others” is the worst breach of a
boss-employee relationship, ac-
cording to a recent survey of exec-
utives by San Francisco-based

£

@ July 13-16 — Upper Midwest
Communications Conclave.
Sheraton Park Place. Minneap-
olis, MN.

®July 1519 — New Music
Seminar. Marriott Marquis Ho-
tel. New York, NY.

@ August 12-13 — Dan O'Day's
Air Personality Plus Seminar.
Days Inn, O'Hare South. Chica-
go, IL.

@ September 6 — 1989 MTV
Video Music Awards. Universal
Amphitheatre. Universal City,
CA.

@ September 13-168 — Radio
89 Convention sponsored by
the NAB. New Orieans Conven-

tion Center. New Orleans, LA.

¢ Han

Hilton. Scottsdale, AZ.

him on hold every time you put the
phone down.

e Don’t put a caller on hold
abruptly. Always ask or tell the
caller to “hang on.”

* Never eat or drink while talk-
ing on the phone. This is distracting
and unprofessional.

* Remember that your voice
projects your attitude. Refrain
from rolling your eyes or making
any other sarcastic gestures while
talking on the phone. The negative
feelings could sneak into your
voice.

S

D

management researchers Robert
Half International.

Additionally, 28% of the exec-
utives say that “‘not allowing others
to express opinions” reflects bad
business manners, and 15% say
that telling an off-color joke (or
other types of “inappropriate hu-
mor”’) is out of line. “‘Being late for
appointments” was also mentioned
by 6% of the respondents as a nega-
tive business practice.

©® September 13-16 — RTNDA
Annual Convention. Kansas Ci-
ty Convention Center. Kansas
City, MO.

® September 17 — Emmy

Awards. Pasadena Civic Audi-
torium, Pasadena, CA.

@ September 21-23 — Founda-
tions Forum '89. Sheraton Uni-
versal Hotel. Universal City, CA.

@ October 10 — CMA Awards
Show. Grand Ole Opry House.
Nashville, TN.

@ October 17-18 — Broadcast
Credit Association’s 22nd Credit
& Collection Seminar. Scottsdale

Pocket-Sized Promo Guides

clever tool that can help promote your radio station in a big way.

A ithough no bigger than a standard credit card, the “MicroGuide” Is a

Available from McLean, VA-based Targeted Communications, the
MicroGuide is a fold-out cardboard box with an attached miniature magnify-
ing lens. Anything can be printed inside the box (including layout maps to
freeways, subways, festivals, fairs, or even a seating chart to the local con-
cert arena), while the outside is reserved for your call letters, logo, and

other advertisers.

For more information on these handy promo gadgets, phone the firm at

(703) 821-3571.

hreequarters of Americans

want less emphasis on mon-

ey, according to the recent
Chivas Regal Report On Working
Americans. The recent study found
a workforce that is happier, more
secure, and more optimistic than it
was six years ago, as reported in a
Yankelovich study. Following are
some key findings in four areas.

e Work attitudes: Over half of
those surveyed enjoy work more
now than five years ago, even
though 51% say they’re working
harder — mainly due to the de-
mands of the job. Half the workers
feel more job-secure over the past

Workers Prefer Conténtment To Cash

five years (60% of those aged
25-34).

e Work and family: While 46%
find family life most fulfilling, a
close 4% find family and work
equally so. The greatest sense of
success comes from a happy fami-
ly life; if people worked less, 55%
(60% of women) would spend the
extra time with family. Singles,
however, would devote more time
to personal creativity.

* Yuppies: Work satisfaction is
more important to yuppies —
defined as those 25-49, ur-
ban/suburban, earning $40,000, and

Available Now!

na-Barbera

5

penditures for the month of May g

topped $100 milion — a %

16.5% increase over 1988 fig- §

ures. | |

May 1988 ?5?;

Market vs. May 1989 §’

1-10 +26.5%

11-25 +14.2%
26-50 +7.6%
51-75 +2.0%
76-100 +4.9%
100+ +14.7%

g Note that there were five
. weeks in May 1988, as oppos-
. ed to four weeks in May 1989
g Thus, actual national spot radio
& expenditures were lower in
¢ 1989. However, all above-
quoted figures have been ad-
justed to reflect the true per-
centage of increase in national
spot radio activity.

While the above-quoted fig-
ures reflect total national radio
spot billings as reported by
America’s leading national rep
organizations, they are not typ-
ical of any specific market. Fur-
thermore, spot billing in individu-
al markets, market groups, or
geographic areas may differ

substantially.
Source. Radio
WA A A

professional/technical workers —
than to others (50% compared with
40%); work independence is also
more important to yuppies. Con-
trary to popular belief, the report
says a paycheck is less important
to yuppies than to other workers
(2% vs. 40%).

¢ Materialism and public con-
cerns: Nearly a third of Americans
are more concerned with material
possessions than they were five
years ago. On the brighter side,
92% believe performing public ser-
vice is an important value, and
most would like to be a volunteer in
the coming year.

LIBRARY OF SOUNDS

e The Sound Effects
We All Love

For more information, call Joanne Miller, (213} 969-1275

To order

WAWA-americanradiohistor-cer

NOW AVAILABLE ON CD’S!
CD LIBRARY PRICE: $200 PLUS TAX

ALBUMS ONLY $150

(plus tax where applicable) with this ad

send a check made payable to Interlock Mfg. Corp. to. Hanna-Barbera Productions, ATTN: MUSIC DEPT., 3400 Cahuenga Bivd., Hollywood, CA 90068
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"No other radio
network even
comes close!

WBEN/Buffalo

"CBS Radio's
coverage of the
China situation
has been exem-
plary!

WTOP/Washington D.C.

" In addition to
the hourly
updates provid-
ed, we are very
pleased that
CBS News hon-
ored our request
for a live talk
show interview
from Beijing.
The segment
was informative,
personal, and
professional."

KXL/Portland

For more than 60 years, CBS
News has covered all the breaking
stories, offering a quality product
unmatched in the industry. And for
the past 18 months, the CBS
RADIO NETWORK has been
committed to providing affiliates
with a variety of flexible program-
ming options that capitalize on our
award-winning product. Now these
service enhancements are in place.
From a new hourly newscast for-
mat in six, five or four minute
versions to an expanded Newsfeed
service of 19 weekday transmis-
sions. From individual one-on-one
station interviews with CBS News
correspondents around the world
to Charles Osgood around the

clock. We've changed and it shows.

To find out more about

the CBS Radio Network call
John J. Martin at (212) 975-6085
or fax (212) 975-5280.

www.americanradiohistorv. com
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MEDIA

Celebrity Commercials Fall Into Credibility Gap

Ithough spots featuring ce-
lebrities continue to fill the
airwaves, consumers are
having a harder time believing
what the stars are saying.
The number of consumers who
say that celebrity commercials are
“less than credible” has climbed

91% Of Affluent

mong consumers with an-

nual incomes of more than

$50,000, 91% now own
VCRs, according to a survey by the
Roper Organization. Ownership
has reached 78% of those who earn
between $25,000 and $50,000 per
year. Nationally, 61% of all con-
sumers own a VCR — up from 48%
last year and nearly three times as
many as in 1986.

Other groups most likely to have
VCRs are two-income couples
(80%), consumers aged 30-44
(78% ), and the parents of children

TOP TEN SHOWS
JULY 3-9
1 Cheers
2 Dear John
3 The Cosby Show
4 A Different World
5 Murder, She Wrote
6 60 Minutes
7 LA Law
8 20/20
| 9 Golden Girls
10 Night Court

Source: Nielsen Media Research

All show times are EDT/PDT unless oth-
erwise noted; subtract one hour for COT.
Check listings for showings in the Mountain
Time Zone. All listings subject to change.

* MARX’S REGIME: Pop
singer Richard Marx makes a
satisfying appearance on "The
Arsenio Hall Show” (Friday,
7/14). Other guests on the syn-
dicated program include singer
James Ingram (Monday, 7/17)
and axe master Stevie Ray
Vaughan with Double Trouble
(Wednesday, 7/19). Check lo-
cal listings for station and air
time.

* ROCKIN’ RUSSIAN: Soviet
singer Boris Grebenshikov
brings some glasnost to NBC's
“Late Night With David Letter-
man’’ (Saturday, 7/15,
12:30am); '60s secret agent
man Johnny Rivers also ap-
pears (Thursday, 7/20).

§

BRINGIN’ IT ALL BACK HOME
— Patty Loveless sings for the
troops.

from 38% in 1987 to 52% in 1988, ac-
cording to a study by NYC-based
Video Storyboard Tests Inc.
Additionally, only 16% of the sur-
vey’s respondents said celebrity
spots are ‘‘persuasive,” compared
to 22% in 1984. The respondents
also ranked the use of celebrities as

oo

Own VCRs

18 or younger (77%). The affluent
VCR owner is more likely to rent or
buy a movie during a typical
month than other VCR owners, but
less likely to use a VCR to record
TV shows.

Since VCR penetration is almost
complete in affluent households,
the market is promising for up-
scale videp rental stores, video
clubs, and other products and ser-
vices. If your sales staff is looking
for leads, maybe they should look
to the video lines for inspiration.

REED MY LIPS — Charlie
Parker prepares to blow the &
house down. .
* BIRD'S THE WORD: PBS
profiles legendary jazz sax fiend &
Charlie Parker during the aptly %
titted ““Celebrating Bird: The Tri- -
umph Of Charlie Parker” (Mon- §
day, 7/17). The hourlong show [ |
features such musical selec- é
tions as “Yardbird Suite,” “Con- §§

firmation,” a rare concert ver-
sion of ""Koko,” and a 1951 clip
of Parker and Dizzy Gillespie
performing ''Hot House."
Check local listings for air time.

e SAJAK’S SOAP FOLKS:
Daytime drama .stars-turned-

singers Michael Damian
(Thursday, 7/20, 11:30pm)
and Jack Wagner (Friday,

7/14) take the stage on CBS'’s
“The Pat Sajak Show.” Singer/
pianoman Neil Sedaka
(Wednesday, 7/19) and rhythm
'n’ blues outfit Body And Soul
{Tuesday, 7/18) also appear.

e JOHNNY RATES JAZZ:
Saxophonist David Sanborn
blows his own horn on NBC's
“The Tonight Show Starring
Johnny Carson’’ (Monday,
7/17, 11:30pm).

e TOUR DE FORCES: Coun-
try music was heard round the
world during the taping of TNN’s
“USO Celebrity Tour: Patty
Loveless And Randy Travis”’
(Saturday, 7/15, 6pm). The
hourlong program was gleaned
from ten separate shows the
singers performed for US
troops stationed in Alaska,
South Korea, and Japan.

the eighth most convincing adver-
tising tool in on-air commercials —
slightly behind the use of “experts”
and just before the use of company
presidents.

Growing Skepticism

The number of consumers who
say celebrities are simply doing
commercials for the money has
climbed from 50% in 1987 to 64% in
1988. Meanwhile, the number of re-
spondents who think that product-
pitching stars don’t even use the
items they endorse jumped from
26% in 1987 t0.37% last year.

WEEKEND BOX OFFICE
JULY T7-9

1 Lethal Weapon Il
(Warner Bros.) *

$20.3

2 Batman $19.2
(Warner Bros.)

3 Honey, | Shrunk $9.4
The Kids (Buena Vista)

4 Ghostbusters Il £5.26
{Columbia)

5 Indiana Jones & $5.20

The Last Crusade

(Pararnount)

6 Dead Poets $5.1
Society (Buena Vista}

7 Karate Kid Il $4.9
(Columbia)

8 Weekend At $4.5
Bernie’s
(20th Century Fox)*

9 Do The Right $2.9
Thing (Universal)

10 Great Balis $2.1

Of Fire (Orion)
*First Week In Release
All figures in mifllions
Source: Exhibitor Relations Co.

T I

LICENCE TO THRILL — Gladys
Knight sings her way into 007
Heaven.

COMING ATTRACTIONS:
This week's openers include
“Licence To Kil," the latest
James Bond adventure starring
Timothy Dalton. The film's
MCA soundtrack boasts two
current singles: Patti LaBelle's
“If You Asked Me To" and
Gladys Knight's soulful take on
the title track.

Also opening this week is the
Rob Reiner-directed “When
Harry Met Sally...," starring Bil-
ly Crystal and Meg Ryan. The
“relationship comedy” — is that
redundant? — sports a Colum-
bia soundtrack featuring Harry
Connick Jr. performing "It Had
To Be You” (the LP's emphasis
track) as well as nine other
classic period pieces.

WinAn--alerieanrtachieohistorv-com

"ZINE SCENE

Docs Warn Boss: Sing L:ke

Manilow Or Else!

Bruce Springsteen has been
warned by doctors (via the Star's
writing staff) that he will lose his
booming voice unless he adopts
the somewhat tamer singing style
of Barry Manilow. “There's only so
much abuse a voice can take,”
says Dr. Susan Miller. “He's not
going to have a voice in another
year." If not Barry, the doctors sug-
gest the Boss try to emulate Barbra
Streisand!

Whitney Peels
For Acting Debut?

According to the National Ex-
aminer, singer and cola spokesper-
son Whitney Houston wants the
upcoming movie role of red-hot
cabaret singer Josephine Baker
so00 badly that she's willing to take
on her critics and take off her
clothes to get it. Baker, it seems,
often performed topless.

The paper also reports that fellow
songstress Diana Ross is jealous
of Whitney — not only for her Baker
role quest but also for “being beau-
tiful and talented.” Other not-so-
cozy-couples reportedly include
LaToya Jackson and Madonna
(LaToya says Madonna “has no tal-
ent,” while the Material Girl called
LaToya's recent Playboy layout an
act of “desperation”).

Speaking of La Bella Donna, Peo-
ple has her tagged for the role of
Catwoman in upcoming "Batman”
sequels, while the Globe reports
the singer recently snatched her
nail clippings away from a beauty
salon technician who was storing
the dead tissue for resale to a

BOSS MAN — Will he heed adV/ce
and adopt Manilow's singing style?

modern-day medicine man!
I’'ll Marry You lf . . .

Steven Adler, drummer for hard
'n" heavy rockers Guns N’ Roses,
was recently married to live-in love
Cheryl Lynn in what the National
Enquirer calls a “bizarre secret Las
Vegas wedding.” Why bizarre?
Well, it seems the blushing 23-
year-old bride agreed to allow her
bad-boy hubby to continue earning
his “womanizing reputation” while
on the road — and even considered
adding such a clause to the mar-
riage vows!

Meanwhile, Guns N' Roses lead
swinger Axl Rose is tapped as one
of the sexiest rockers of the year in
the August issue of Playgirl. Round-
ing out the stiff competition in the
revealing piece are Rod Stewart,
Charlie Sexton, Bobby Brown, Al
B. Sure!, Cheap Trick bassist Tom
Petersson, Sting, Steve Winwood,
Fine Young Cannibals lead singer
Roland Gift, and R.E.M.’s Michael
Stipe!

® WONDERWALL (Video 45)

_,
2h

Although it sports a now-out-of-print Apple soundtrack by George Har-
rison, this 90-minute feature film — completed some 20 years ago today —
was never shown in wide release. The film, which also features tunes from
Eric Clapton, Led Zeppelin, and Ravi Shankar (as well as some of John
Lennon’s poetry), is only available through a special mail offer. For more in-
fo, write to Video 45, 7014 13th Ave., Suite 115, Brooklyn, NY 11228.
(Street date: 7/14.)

PAST 'N PRESENT — George Harrison () blasts from the past while Mi-

chael Damain rocks on and on and on.

O® MICHAEL DAMIAN: ROCK ON (A&M Video)

This 25-minute release uses interviews, behind-the-scenes footage, and
live concert clips to provide the inside scoop on the Cypress/A&M record-
ing soap S*T*A*R. The package — which features a free autographed
poster — also contains conceptual clips of the teen idol's recent hit “Rock
On” and new single “Cover Of Love,” sure to work his fans into a lather.

(7/18.)

¥
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HERE

BATMAN

(THE ORIGINAL SWING)

ONE PLAY IS ALL IT TAKES

ON
ROCKWELL RECORDS & CASSETTES

12"-HAL 12136
CASSINGLE-HCS 0136

= HOT PRODUCTIONS, INC.

T 7360 S.W. 48th STREET
acowcrors  MIAMI, FLORIDA 33155
sl (305) 666-0445
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LEADING A BETTOR LIFE

97 Million Americans
Take A Gamble

mong those who gambled
Ain 1988, about 80% said they
play for the chance to win
big. That’s not surprising, but this
may be: hardcore gamblers are

four times more likely to be af-
fluent than poor.

According to a recent poll by the
NYC-based Roper Organization,
half the country’s 97 million
gamblers are casual bettors who
play the lottery, bingo, or both. The
other half are serious gamblers
who frequent casinos, wager on
sports games and races, and plays
poker and other card games for
money.

Lotteries? You Bet

Lotteries are by far the most
popular of all betting activities.
The survey shows that 42% of

s3.6 Mimon Spent ln’ ‘88
- On Workout Clothmgg

o

Americans — 54% of those living in
states that allow lotteries — play
the numbers at least once a year,
whereas 15% play bingo each year.

Why do gamblers gamble? Be-
sides the allure of cold, hard cash,
the reasons most often cited were
“recreation’” and the “satisfaction
that comes from beating the odds.”
Of the 83 million Americans who
didn’t gamble at all last year,
however, more than half said they
Jjust didn’t want to spend the money
— and nearly as many said they
didn’t have the money to spend on
it.

Despite these objections, the sur-
vey revealed there is wide support
for a national lottery. Six out of ten
Americans believe the government
should consider such a lottery as a
way to reduce the federal budget
deficit.

G

walking shoes soared 47% last year from 1987, while sales of

oz Peop}e are walking, not running, to buy exercise shoes. Sales of’

running shoes decreased 3%. Total exercise do%hing sales fell
Slightly during the period, despite extreme changes in some areas. The..

only other mcreastng category was sweatshnrts and sweatpants ctsmbfng:: -

9%.

Clothing items with sagging sales mcluded warm-up smts ( 4%)." -
aerobic shoes (-19%), and leotards and bodysuits( 33%). Americans in~

vested more than $3. 6 billion in 1988 to look good while staymg (or get-j
ting} in shape Hefe sa Iook at th& bfeakdown =

‘Short Takes’
Video Booth Debuts

our listeners can make customized birthday greetings, send mar-
Yriage proposals, or just act weird in “Short Takes" (pictured) and
“Video Letters,”

booth.

For $5 to $10, users can purchase a Short Takes cassette, step into
the booth, and make a ten-minute video. The finished tape comes in a
ready-to-mail box.

The video booths, developed by Minneapolis-based Short Takes
Inc., can be found in New York, Los Angeles, and the company's
hometown. For more info, call (212) 489-6900.

two video booths similar to the automatic photo

$29 BILLION INDUSTRY

Fishy Figures: Consumers
Are Hooked On Seafood

ou may want to schedule are predicted to continue growing
your station’s next party or ~ well into the next decade. Interest-
promotion near the local

ingly, most (68%) of the money
pier. Why? Because it seems the gets spent in restaurants. Tuna,
US has become hooked on the fishy

shrimp, and cod rank as the most

item

Sweatshirts/pants
Walking shoes
Warm-up suits
Running shoes
Aerobic shoes
Leotardslbodysults

Saurce: Narionai Spomng Goods Asaocmlon

B O D D e L DD DD DDl

The effects are all
digital. The grins are
only natural.

W5 ALYIN
(mni-ness )

Alvin vocal shift program—one of 70+ Eventide
Broadcast Uitra-Harmonizer® digital audio effects
designed ta stretch your imogination (and your
smile). And when you have fun, so do your listeners.

RADIO’S MOST COLORFULBLACK BOX

EVENTIDE INC.
: Eventlde

ONE ALSAN WAY
LITTLE FERRY, NJ 07643 he next step

TEL: 201-641-1200* TWX: 710-991-8715+ FAX: 201-641-1640

1988 sales | flavor of seafood.
$1.6 billion
$752 million According to the Fairlawn, NJ-
461 million based Food Institute, the average
$460 million American consumed 15.4 pounds of
$327 million seafood in 1987 (the last year for
$88 million which statistics are available),

spending $28.8 billion along the way
— and spending and consumption

popular fishes.

Older folks tend to eat more
seafood: 35% of all households
headed by 45-54-year-olds and 33%
of all households headed by 3544-
year-olds regularly purchase fish
products. However, only 15% of
households headed by people 25 or
younger buy seafood.

Seven Trends
For The 1990s

hat do you think the 1990s
will bring? The Glaston-
bury, CT-based Futures
Group predicts the following seven
trends will make the biggest waves
over the course of the next decade:

e Home Infotainment: The
home will become the ultimate en-
tertainment — and information —
center due to technological ad-
vances in communications.

¢ Fast Health Food: By the mid-
1990s, at least one highly successful
fast-food franchise will serve low-
calorie, cholesterol-free fare.

e Pharmaceutical Foods: Food
and pharmaceutical companies
will unite, with immunologists cre-
ating foods that can treat viruses
and cancer.

¢ Pan-European Currency: The
European Community will estab-
lish a central bank and introduce
Pan-European currency.

¢ Luxury Cars: US luxury car
sales will increase by at least 50% .

¢ Low-Cost Fax Machines: Low-
cost fax machines will become a
popular consumer product, moving
from the office to the home. This
will be the first step toward elec-
tronic mail.

¢ Aromatherapy: Aromatherapy
— using the healing powers of
odors — will gain broad accept-
ance and commercial marketabili-

ty.

Born To:

WCMS/Norfolk air talent Dan
McClain, wife Karen, son Dan-
el Jr., June 18.

KEZO/Omaha OM/PD Bruce
McGregor, wife Kristy, son Mi-

chael Joseph, July 1.
WHTO/Williamsport, PA PD
Denny Hartman, wife Carol,
. son Nicholas William, July 3.
. Marriages:
KWEN/Tulsa MD/air talent

Kevin Meyer to Julie Lebeda,
July 1.

e e e e e

Introduclng radlo S j
most colorful
black box.

B lengtn
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346 SMIMMERISH
[ length ] | adecay

Shimmerish Swept Reverb progrom—one of 70+
Eventide Broadcast Ultra-Harmonizer® digital oudio
effects you can use “right out of the box.” Just turmn
the H3000B on, and it'll turn your listeners on.

RADIO’S MOST COLORFULBLACK BOX

EVENTIDE INC
Eventide

ONE ALSAN WAY
LITTLE FERRY, NJ 07643 the next step

TEL: 201-641-1200 - TWX: 710-991-8715+ FAX: 201-641-1640

Pressed for time?
Press directly
below.

f Sslec!n:" 9 8 143 TIME SQUEE JE

( ag e

—— — —  SOFT KEYS

TimeSqueeze™ automatic stereo time compres-
sian/expansian—ane af 70+ Braadcast Ultra-
Harmonizer® audio effects designed to make you
more effective. The H3000B: never before has so
little money done so much for your station's sound.

RADIO'S MOST COLORFULBLACK BOX

EVENTIDE INC.
Eventide

ONE ALSAN WAY
the next step

LITTLE FERRY. NJ 07643
TEL: 201-641-1200+ TWX: 710-991-8715+ FAX: 201-641-1640
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Morning
200-in-a-box.

Java The Hun vocal shifter—one of 70+ Broadcast
Uitra-Harmonizere digital effects designed tfa let
you dial up pre-programmed insanity. it's easy to
afford the broadcast-engineered H3000B's power
and flexibility: ask your Eventide distributor,

RADIO’'S MOST COLORFULBLACK BOX

EVENTIDE INC
Eventide

ONE ALSAN WAY
LITTLE FERRY, NJ 07643 the next step

TEL 201-641-1200+ TWX: 710-991-8715 - FAX: 201-641-1640



www.americanradiohistory.com

i

America's No. 1 entertainer
will rock the industry, fans
and airwaves with his brand

new slammin’ single, vn“H
Put Your Mouth On Me!*
3868897
From his explosive, much
anticipated LP, “*So Happy.'
OC 40970
EDDIE MURPHY.

On Columbia Cassettes, ﬂN ME
Compact Discs and Records.

Columbia

B Narada Michael Walden for Perfection Light Productions.

wwweamericanradiohistorv com
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do business, you know it’s an-

noying to turn down your radio
every time you get a call. The “Si-
lencer” could put an end to this
problem — it senses incoming calls
before a car phone rings, turns off
the stereo or speakers, then turns
them back on after the call.

The Silencer is a small black box
that fits behind a car’s dashboard,
and there are three models availa-
ble. One turns the stereo on and off,

Ifyou rely on your car phone to

TECHNOLOGY

Gadget Silences Car Stereo
For Cellular Phone Calls

one can either turn the stereo on
and off or turn off just the speak-
ers, and one — designed for high-
end stereo systems — interrupts
the stereo signal before it reaches
the amplifier.

Available from North Chicago-
based Sound Quest, the Silencer
retails for $39.95 to $69.95. For more
info, call the company at (800) 457-
4579; Illinois residents call (312)
473-1200.

variations, and short circuits.

Exciter Quietly Enhances
Air Signal Quality

porting a computer-designed linear modulated oscillator that opti-
Smizes performance, the “FX-50 Exciter” promises to bring FM
transmitters up to CD quality standards with lower distortion, a flat
response, and improved signal-to-noise performance.
The FX-50 features automatic control circuitry that eliminates the
need for acjustments (after initial setup), stabilizes the exciter's power
output, and protects the unit from excessive temperatures, line voltage

The device's front control panel features an LCD multimeter that not

only monitors up to five selectable parameters, but can also double as a
high-impedance voltmeter for point-by-point measurements. Additionally,
the exciter allows engineers to adjust the “on-air” signal without interrup-

Panasonic’s New Camcorder
Fits Two Cameras Into One

system that allows videomakers to record both a main image and a
secondary inset shot simuitaneously.

The “PV-535" has low light sensitivity and a built-in speaker so users
can verify the audio quality instantly. A high-speed shutter, time lapse re-
cording capability, and flying erase head are inciuded in the unit.

Available in September, the camcorder carries a suggested retail
price of $1700. For more information, call the company at (201)
348-7000.

SHORT CUTS....

You'll find more than 500 of them in the new
Professional Broadcast Series
from Omnimusic

The latest VHS camcorder from Panasonic features a dual-camera

and 10%; bumpers,
stingers, logos and cues
» Styles include rock, ¢lassical,
holiday, comedy and more
o Digitally mastered for
superior sound

A%

OMNIMUSIC

TORN, &Y. 11050

ting actual programming.

224-9600.

Available from Quincy, IL-based Broadcast Electronics Inc., the
FX-50 is list priced at $6100. For more info, call the company at (217)

Computer CDs Are
Loaded With Information

Compact discs soon may be-
come as popular with com-
puter users as they are with
music buffs. Like the audio varie-
ty, computer CDs can't be erased
or updated — that’s why they’re
called CD ROMs (read only mem-
ory). However, the discs can be
designed to store various kinds of
information, according to com-
puter analyst Lawrence Magid.
Following are some possible and
practical applications of these
computer CDs.

Boston-based Scenario recently
introduced a $5000 computer that is
able to find data quickly, thanks to
its huge collection of statistical and
visual information. Xiphias of
Marina del Rey, CA soon will re-
lease a $195 disc for the Apple Mac-
intosh that contains phone num-
bers, addresses, and even fax and
telex numbers for about 116,000 US
businesses.

Dialog Information Services ex-
pands on this idea with ‘“Dialog On-
Disc.” The company has several
discs for IBM compatibles — its
“Standard & Poor’s Corporations’
has business and financial infor-
mation on 9000 publicly owned
companies and 35,000 privately
held businesses, and costs $4250 for
six updates a year.

Diversified Discs

Several companies are using
discs to distribute copies of public
domain programs. Sunnyvale, CA-
based PC Sig offers a $179 CD with
the equivalent of 365 floppy disks
worth of programs, as well as a
$495 CD with the company’s entire
library (1240 floppy disks worth).

Houston-based Quantum Access
has introduced a disc called ‘“‘Club-
Mac,” which contains a wide as-
sortment of Mac programs, graph-
ic files, fonts, and articles for $199.
And for those with information

waar-mereanradiohistorv-eom

overload, Pioneer Electronics soon
will release a drive with a disc
changer that allows users to access
up to 3.2 gigabytes of data storage.
That’s 3.2 billion characters — the
equivalent of more than two mil-
lion double-spaced pages.

Sony
Develops
Digital VCR

ony Corp.’s new portable dig-
Sital videocassette recorder,

developed primarily for pro-
fessionals, allows tapes to be
copied or edited more than 20 times
with minimal loss in quality.

The “DVR-1" is the first portable
VCR that uses digital rather than
analog recording, according to
Sony officials. Available in Janu-
ary for $37,000, the high-tech unit
weighs 24 pounds, is battery-
powered, and can record up to %4
minutes on a single tape. Sony
plans to develop a similar machine
for the general public after the
DVR-1 goes on sale in January
1990.

Get Your Mail
By Phone

xecutives on the go now

can retrieve their electron-

ic mail messages over the
phone with a service recently intro-
duced by Waltham, MA-based
Maxlink.

The digital-voice system is in-
cluded in the Maxlink subsecription
cost of 50 cents a minute with a $15
minimum monthly charge. To get
messages, subscribers dial an 800
number that connects with their
computers. Other electronic mail
suppliers, including Western

Union, MCI, and AT&T, say they
are planning similar services.

Wireless Microphone System

any other place where “standard remotes” are all-but-impossible

For the radio newsman who wants to broadcast from the beach or

to puil off, Audio-Technica US Inc. introduces the “Professional

VHF Wireless System.”

The system — consisting of areceiver and a body pack or hand-held
microphone {shown above) — has an operating range of from 500 feet
{under adverse conditions) to 2000 feet, and boasts a signal clarity that
is reliable and flexible. The device also features ten different preset fre-
quencies (including a choice of clear-channel traveling frequencies) and
a set of mute switches that help cub and seasoned reporters overcome
the geographic and noise-control limitations of newsgathering.

Other features of the system inciude an adjustable squelch controi
(to minimize background interference}, an adjustable audio output level, a
two-channel signal strength indicator, and separate balanced and un-
balanced outputs to feed audio back to the station.

The system is list-priced between $650 and $750. For more infor-
mation, call the Stow, OH-based company at (216) 686-2600.
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THE FIRST EVER
INTERNATIONAL BENEFIT CONCERT
DIRECT FROM THE SovIET UNION!

MoScow MusIic

"’,

|[PEACE FESTILVAL]|

S C HEDWUWLE D T O A P P E A R

BON JOVI*= MOTLEY CRUE = SCORPIONS
GORKY PARK=SKID ROW=CINDERELLA
WITH MORE TO BE ANNOUNCED

An extravagant, no-holds-barred rock n’ roll effort dedicated

to raising funds to combat drug and alcohol abuse among
today's youth via educational programs developed by
the Make A Difference Foundation (U.S.A.). Funds will
also be donated to the All-Union Society for Sobriety
(U.S.S.R.) to develop similar educational programs.

STEREO SIMULCAST WITH. . .
SHOWTIME

ORI s EVENT TELEVISION. Pay-Per View from Showtime Networks Inc.

A VIACOM COMPANY

MADF |
“ASE SUNDAY, AUGUST 13 = GPM/9PM™

PRESENTED BY

(‘ .\‘l

FOR COMPLETE DETAILS CONTACT YOUR WESTWOOD ONE REPRESENTATIVE TODAY. 00 ONE
- ) IN LOS ANGELES CALL (213) 204-5000,IN CANADA (416) 597-8529 RAD‘UNETWOHKS..._
PAY PER VIEW FAX (213) 204-4375 OR TELEX 4996015 WWONE =S

wwweamericanradiohistorv. com
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"SMOOTH UP"

THE NEVER-SAY-DIE SINGLE

FROM THE ALBUM BU._LETBDYS

© 1989 Warner Bros Recorcs Ine.

“Immediate phone responseli!
Actives are hot for this one.”
Scott Shannon
PIRATE RADIO/Los Angeles

92X add 32 KKXL add
WMMS add-: KPAT deb 40
KXXR 15-9 WDBR deb 31
WSPK add WIBW add
WMHE add KFMW deb 38
KRZR 29-26 KBOZ add
KYRK add KFBQ add
WOMP deb 38 KHTY 38-26
KYYY deb 40 OK95 32-22
Plus .. .

WROQ KZzU

WNOK  WKPE

KTUX  G98 :

KLQ  99KG

KATM

Re-Add At MTV . ..
Already Played 14 Weeks!

NEWSBREAKERS

i e G S

Shelley Cooper
Cooper Atlantic

VP/Creative
Services

Shelley Cooper has been elevated
to VP/Creative Services at Atlan-
tic Records, where she will direct

. its advertising, graphics, merchan-

dising, packaging, and video de-
partments.

“Since joining the Atlantic team
four years ago, Shelley has played
an increasingly important part 1n
the company’s marketing and cre-
ative activities,” said Atlantic Sr.
VP/GM Mark Schulman. “Her ex-
tensive experience in many facets
of our industry, both here and at
Warner Brothers, clearly maké
her ideal for this pivotal post.”

Cooper had been Creative Direc-
tor/Advertising & Video since join-
ing the label four years ago. She
was previously Exec. Director of
NARM’s “Gift Of Music” cam-
paign, and served as National Art-
ist Relations Coordinator at War-
ner Bros. for ten years.

Mena Moves
To SBK New
Music Post

Michael Mena

Michael Mena has been ap-
pointed National Director/New
Music Promotion and Marketing
for SBK Records, where he will re-
port to Sr. VP/Promotion Daniel
Glass.

“SBK is extremely fortunate to
have somebody with the back-
ground and experience of Mike,”
said Glass. “This is the man who
guided Suzanne Vega, John Hiatt,
and Robyn Hitchcock to the top.”

“It’s very exciting to get in with
a brand new company because
there is no preconceived way of do-
ing things,” Mena commented.
“Everything will be approached in

~ fresh, new ways. SBK is going to

redefine the way things are done in
the music business.”

Mena had been National Direc-
tor/Alternative Promotion at A&M
Records since 1985. He will be bas-
ed in New York.

WA -amekicantadiehistaorns-com

WMEX & WMJX Promote

Kelley To GSM

WMEX & WMJX/Boston LSM
Frank Kelley has been elevated to
GSM for both stations and will di-
rect a ten-member sales staff. He
replaces Barbara Babian, who has
left the Gold/AC combo. Succeed-
ing Kelley as LSM is AE Nancy
Wilbraham.

WMEX & WMJX VP/GM Peter
Smyth commerited, “Frank has an
extensive agency and retail back-
ground. This, coupled with his
strength in new business develop-
ment, will lead the WMJX &
WMEX sales department to aug-
mented growth and prosperity.”

The stations are sold both as a
combo and separately.

Kelley told R&R, ‘“Nationally,
this market is through-the roof. Lo-
cally, business could be a little bet-
ter — but it will come back. We're
consistently in the top ten overall,

Frank Kelley

and in the top five when you break
it down locally/nationally.”

Kelley joined the stations as an
AE in February of last year and
was promoted to LSM two months
later. He previously was an AE for
four years at crosstown WHDH &
WBOS, and worked in sales for the
Boston Phoenix and WFNX/Bos-
ton.

EARL DIRECTS SINGLES SALES

Simon Segues To Enigma

As VPSaIes

Jayne Simon

Twelve-year A&M staffer Jayne
Simon has joined Enigma Records
as VP/Sales. Additionally, Mary-
ann Earl has been promoted to
Enigma National Director/Singles
Sales.

Enigma Sr. VP/GM Ralph King
remarked, “Jayne brings to Enig-
ma a strong understanding of dis-
tribution and good strong contacts
at retail. She will be instrumental
in furthering the success of our
relationship with CEMA and the
success of Enigma overall.”

Regarding Earl, Enigma Presi-
dent Wesley Hein stated, “Over the

Maryann Earl

past three years, Maryann has
played a crucial role in the devel-
opment of our new artists. I cannot
imagine a person better suited to
spearhead the retail promotion for
our single releases.”

Simon had been A&M’s National
Director/Singles Sales. She previ-
ously was the label’s West Coast
Sales Mgr., and her background in-
cludes air personality duties at
WYEN/Des Plaines, IL.

Earl has been with Enigma for
three and a half years as National
Director/Alternative Marketing.

BERNSTEIN GSM

McNutt Directs KLZ & KAZY Sales

KLZ & KAZY/Denver GSM Jon
McNutt has been named Direc-
tor/Sales for the Country/AOR
combo. McNutt, who will oversee
national sales, had been GSM since
January 1987.

Promoted to the GSM position is
former KNIX/Phoenix LSM Rob-

ert Bernstein, who will handle local
sales for the pair. His previous ex-
perience includes AE positions at
Little Rock stations KOKY &
KLAZ and KXLR.

KLZ & KAZY LSM Paul Robin-
son has left the stations.

Estefan Debuts New Album

Epic artist Gloria Estefan (c) was guest of honor at a label listening party for her
new “Cuts Both Ways” album in Los Angeles recently. Flanking her are (I-r) CBS
Records VP Bobby Colomby, Epic VP Larry Stessel, Epic/Associated Labels VP
Pete Anderson, and CBS VP David Cohen.
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RADIO'S HOTTEST PROMOTION.

"I would not want to be the station ‘ {‘ ot TiCketS!

competin, ainst Hot Tickets." .

TW. "V{’)es" Diaxgnoz:dg,Station Manager, WKRG, Mobile, AL Works llke a 10ttery~

"From all angles, Hot Tickets is a great Makes you money. Builds
promotion. It not only draws more

listeners, but it attracts new advertisers." CUME and TSL. Generates
Dick Schilpp, General Manager, WEEU, Reading, PA tr afﬁc f()r your Cli en ts NO
"You know it's a great promotion when ' '

a client quadruples his annual budget wonder GM's and PD's both
solely because of Hot Tickets." 1 ove HOt Ti Cke tS'

Howard Gherman, General Sales Manager, WMAD, Sun Prairie, WI

"We fo
generat
Jim Meyer,
Cincinnati, OF

You don't want to be the station competing
against Hot Tickets!

Hot Tickets is tested, proven and sold on an
exclusive one-station-per-market basis. Lock up
Hot Tickets now, whether for immediate use or
for a later rating period.

Call 800-858-8880 or collect 214-934-2222

| for Hot Tickets.

’-----------------1

' -
2 i
& FirscCom.. First Again. 0
' Please send details on availability of Hot Tickets" for: :
' Station .
Address B .
[
City State Zip .
Title Phone ™ .
FirstCom Broadcast Services » 13747 Montfort #220 » Dallas, Texas 75240 ¢ (214)934-2222 .

. TM Service Mark, FirstCom Broadcast Services, A Division of Jim Long Companies, Inc. l

—\WWWALamericanradiohistorv.com
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YOU”BETTER DANGE

THE HIT YOU’'LL FEEL DOWN TO YOUR SOUL

FROM THE NEW ALBUM

BELIEVE

ALBUM RELEASE DATE: AUGUST 8, 1989

PRODUCED BY DAVID 2
o,
WHEN YOU

i B
Loy

MANAGEMENT: DON POWELL/DON POWELL MANAGEMENT

RE:CORDS
471989 MCA RECORDS, INC

wwww-arericantadiohistorv.com
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NEWSBREAKERS

July 14,1989 RaR 2
o

Radio

® RON JAVER has been named GSM
at WFAS-AM & FM/White Plains, NY.
He was previously Sales Manager/New
York at Shadow Traffic Network.

® CARL FIORINI has joined WSEN/
Baldwinsville, NY as GSM. He previ-
ously held the same post at WKGW/
Utica, NY.

® CLAYTON ASHWORTH has joined
KOOL & KZOK/Seattle as LSM. The
13-year radio vet spent the past two
years as Coordinating Consultant with
Dartmouth College.and Woodstock Ra-
dio.

® JAN WATERMAN has been upped
to Retail Sales Manager at WROR/Bos-
ton. She joined the sales staff last year.

® DEBRA DORN has been elevated to
Manager/Sales & Marketing at WEUZ &
WRBIZ/Eau Claire, WI. She was formerly
in charge of regional sales & marketing.
Also at the stations, intern MOLLY
BOWAR has been upped to Account
Manager and DON SACK from
WQOW-TV/Eau Claire has been named
Sr. Account Manager.
® CATHLEEN PRATT has been upped
from AE to Director/Corporate Devel-
opment at CBS Radio Networks.

Records

\
v
i

Laura Hein Bart Devaney

® LAURA HEIN and BART DEVANEY
have been promoted to Project Direc-
tors at Enigma Records. Hein was for-
merly Manager/Sales; Devaney was Di-
rector/Video.

=

AL

Bob Bernstein

® KEN KOMISAR has been appointed
Sr. Director/West Coast A&R at Epic
Records. He had been Director/Dance
Music at the label since 1987.

Ken Komisar

©®BOB BERNSTEIN has been upped
to Director/Public Relations & Corpor-
ate Communications at Capitol-EMI
Music. He was formerly. Manager/Pub-
lic Relations for EMI Mgsig:.

o R

Laura Swanson  Bruce Gearhart

® LAURA SWANSON has been upped
from West Coast Publicist to West
Coast Publicity Director at A&M Rec-
ords.

® BRUCE GEARHART has been tap-
ped as Sales Manager at CEMA/Wash-
ington. He was formerly co-founder
and VP of Franklin Selections.

Chrysalis Stages Stage Dolls Do

s S

® PETE HAGAN has been upped from
Field Sales Manager to Sales Manager
at WEA/Cleveland Branch. Replacing
him as Field Sales Manager is GEOFF
THACKER, who was Field Sales Man-
ager/Special Projects.

Concurrently, JOHN EUSTACE has
been appointed to serve in Thacker's
previous post. He was formerly with
Music Box.

Industry

@ RONNIE LIPPIN has been named to
head the newly formed music division
of international public relations agency
the Lippin Group, Inc. Lippin, a 15-year
music industry vet, has held publicity
posts at the MCA, Rocket, and RSO la-
bels, and continues to be the US pub-
licity rep for ERIC CLAPTON.

g

Ronnie Lippin William Cloutier

® WILLIAM *B.C.”” CLOUTIER has
formed Bill Cloutier Inc., a radio sales
consulting firm. He was previously
GSM at KOME/San Jose-San Fran-
Cisco.

® CHERYL COLLINS has been upped
from Sales Manager/St. Louis to Re-
gional Manager/Chicago at HNWH. Re-
placing her in St. Louis is LINDA
THOMPSON, who joins from that city's
KEZK & KOOL, where she was an AE.
® KEITH CRYSTAL has joined Christal
Radio/New York as a Market Research
Specialist. He was formerly Asst. Di-
rector/Public Affairs at WHTZ/New
York.

—Holly Sklar

Chrysalis threw an album debut party for Norwegian artists Stage Doll at the Norwegian Consulate in Manhattan, then winged
the group to the Rainbow for Los Angeles festivities the next night. Saying “skoal” in New York are (I-r) the group’s Steinar
Krokstad, Chrysalis VP Tom Gorman, Transworld’s Gary Arnold, Chrysalis Exec. VP Joe Kiener and VP Michael Stotter, and
Stage Dolls members Torstein Flanke and Terje Storli.

- WWW.americanradiohistorv.com o e B

PROS ON THE LOOSE

Eric Cramer — Production Dir./after-
noons WKDD/Cleveland (216) 944-
3109

Denice Mulkay — National AC/NAC
Promotion RCA Records (213) 874-
7912

Deb Spring — PD KiiQ/Reno (702)
747-8019

Bobby Cole got his Bay Area sta
at KMPX/San Francisco in 1968
and stayed busy through stints at
KSAN, KYA-FM, and KMEL. He
ended a radio hiatus to become
KKIS/Concord, CA PD in '87,
then joined KIOIISF as Program
Manager. One year ago today he
was named Fairmount Communi-
cations VP/FM Programming.

1 YEAR AGO TODAY

® Group W names Steve Fisher VP/Development, Chris Claus
KFWBILos Angeles VP/GM, Bert Wahlen KJQY/San Diego VP/GM

® Michael Kakoyiannis tapped as Westwood One Stations Exec. VP

® Jay Christlan appointed KNEW/San Francisco PD

® Bernle Eagan upped to WENS/Indianapolis Asst. PD/MD

® #1 CHR: “Pour Some Sugar On Me" — Def Leppard (Mercury/PG)

®#1 AC: “The Colour Of Love” — Billy Ocean {Jive/Arista)

® #1 UC: “Don't Be Cruel" — Bobby Brown (MCA)

® #1 Country: “Don't Close Your Eyes” — Keith Whitley {RCA)

@ #1 AOR Track: “When It's Love" — Van Halen (WB)

®#1 AOR Album: “Roll With It" — Steve Winwood (Virgin} (3 wks)

® #1 NAC: “Stronger Than Pride” — Sade {Epic) (3 wks)

@ #1 Contemporary Jazz: “Shadow Prophets” — Kevin Eubanks (GRP) ¢

(2 wks)

5 YEARS AGO TODAY

@ Bonneville Broadcasting acquires Schulke Radio Productions
® KMEL/San Francisco goes CHR; Nick (Ferrara) Bazoo is PD

® Joff Ballentine tapped as WEZR/Washington PD

®#1 CHR: “When Doves Cry” — Prince (WB) (2 wks)

® #1 AC: “If Ever You're In My Arms Again” — Peabo Bryson (Elektra) !

(2 wks)

® #1 UC: "When Doves Cry"’ — Prince (WB) (4 wks)
® #1 Country: “That's The Thing About Love” — Don Williams (MCA)

(2 wks)

® #1 AOR Track: “Rock Me Tonite” — Billy Squier (Capitol)
® #1 AOR Album: “Born In The USA” — Bruce Springsteen (Columbia)

(4 wks)

Dave Wright — PD/middays WPCV/
Lakeland, FL (813) 687-1931

CHANGES

Daniel Zucker has been appointed
Counsel in the Law Department of CBS
Records Inc.

Edward Kennedy has joined Katz
Radio/Atlanta as an AE.

st

Bob Cole started out at WWOK/
Miami in '72, worked at WIOD/
Miami, KIKK/Houston, KOKE/
Austin, and WPKX/Washington,
and was hired as WMZQ/Wash- :
ington PD in '83. Five years ago _
today he opted for consulting and %
radio ownership, turning Country %‘
KOKE into AC KKMJ/Austin in
November '86.

R

S

5

2

L

® #1 Jazz: “Decoy” — Miles Davis (Columbia)

10 YEARS AGO TODA

® Don Kelly lands WXLO (99X)/New York PD gig

® Lynn Waggoner wheels into KEBC-FM/Oklahoma City PD chair
®Redbeard tapped as WZXR/Memphis MD

®#1 CHR: "“Gold” — John Stewart (RSO)

@ #1 AC: ""Shadows In The Moonlight” — Anne Murray (Capitol)

@ #1 UC: "Bad Girls” — Donna Summer (Casablanca/PolyGram)

@ #1 Country: “Shadows In The Moonlight” — Anne Murray (Capitol)
®#1 AOR Album: “Candy-O" — Cars (Elektra)

15 YEARS AGO TODAY

® J.J. Jordan named WHBQ/Memphis PD 4
®#1 CHR: "Rock The Boat" — Hues Corporation (RCA) (3 wks) :
® #1 AC: “Please Come To Boston” — Dave Loggins

% #1 Country: “Marie Laveau” — Bobby Bare (RCA)

® #1 AOR Album: “Band On The Run” — Paul McCartney (Appley

{2 wks)

&

— Hurricane Heeran
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The Question
Of The Decade

"What
Abovut
e"

A Re-Released Single From

Moving
Pictures

““Moving Pictures’’' — ‘What About
Me’ is a hit record. We've seen it in
callout and requests.”

DAN VALLIE
VALLIE CONSULTING

"Top 5 phones . . . huge call-out . . .
biggest research record of the year."

BJ105/ORLANDO - #29
BRIAN THOMAS/RICK STONE

"“"Why haven't we been playing this
song all along? This will be one of
our strongest records of the year.”

Q105/TAMPA
DAVE DENVER*

''"Record was 8 weeks in Power with
no burn whatsoever. Demos 12-36 in-

cluding both male and female.”
KKYK/LITTLE ROCK - #5
GREG ROLLING

The Hit That Radio
Is Asking For!

From the album
Days Of Innocence

Produced by
Charles Fisher oo\ cecorps
© 1989 The David Geffen Company

*In the Issue of 7/7/89, the above quotation
was mistakenly credited to Randy Kabrich.

~~~~~~~

STREET TALK.

Virgin Denies 49% Sale

irgin Records principal Richard

Branson is denying reports that

Japanese media conglomerate
Fujisankei is on the verge of buying 49% of
his company. Branson wrote to Daily Variety
that he would consider a “minority partner for
up to a maximum of 25%" and “under no
circumstances would | sell off half of our core
business.” A 20% Fujisankei interest in Virgin
is still reportedly a possibility.

And churning the European rumor mill:

BMG is stalking Thorn-EMI.

ABC Radio and Westwood One earned a
split decision in Federal Court this week over a
trademark battle between ABC's “American
Top 40" and WW1's “Casey's Top 40.”

Judge John Sprizzo ordered WW1 to
refrain from using the nickname “CT40” as
part of its countdown show, declaring it was
too similar to ABC’s “AT40" nickname.
However, the judge denied an ABC motion for
an injunction against WW1'’s use of the
“Casey’s Top 40" print logo.

ABC Radio VP/Entertainment Tom Cuddy
said, “We're delighted the court saw that
Westwood One was trying to trade on the
nearly two decades of goodwill ‘American Top
40’ has earned with its audience by attempting
to confuse listeners with its use of ‘CT40,’
which is identical to our ‘AT40."”

WW1 VP/Business and Legal Affairs Eric
Weiss called ABC's action “frivolous and
inconsequential,” but said the company would
comply with the ruling.

The latest gossip in Atlanta: longtime
WQXI-AM & FM President/GM Jerry Blum is
leaving and his successor will be Clark Brown,
VP/GM at Jefferson-Pilot sister KSON-AM &
FM/San Diego.

But one thing is certain — 94Q PD Jan
Jeffries is out following the recent CHR-to-AC
format shift. And word has it “Jazz Flavours”
will return to a seven-day schedule. Jeffries,
ready for his next programming assignment,
can be reached at (404) 233-0979.

A major meeting took place late last week
between MCA execs and VP/Promotion Billy
Brill to discuss Brill's Columbia offer.

As of presstime, a final decision wasn't
forthcoming. However, ST's ear to the
pavement heard rumblings about Brill's recent

PeLILACK

.

MEDIA GROUP

Pollack Media Group Welcomes

purchase of a new BMW 325 convertible.
Was a new MCA contract hidden in the glove
compartment?

Meanwhile, MCA VP/Promotion Frank
Turner, who's based in Atlanta, is up for
contract renegotiations in August.

ZQSIChicago mornmg man Paul Barsky and
the station have parted company over the
show's direction. Reach Barsky through Don
Buchwald at (212) 867-1200.

Meanwhile, Z95 afternoon driver Brandt
Miller is temporarily handling wakeup duties.
PD Brian Kelly has been pressed into service
for afternoons but wants off the air quick. Call
him at (312) 984-0890 about the morning
gig.

Sonny Fox and Joannie Ciana of Y100/
Miami are heading to Y95/Dallas for mornings,
succeeding Trey Matthews and Bill Evans.

Will former KSJO/San Jose morning
maven Perry Stone resurface at KFOG/SF? Or
is a possible Beantown gig in his future?

ST hears EZ Communications is shopping
for stations in San Francisco, Detroit, and
Memphis. Will Chairman Art Keller be having a
cup of KOFY with owner Jim Gabbert now
that Ragan Henry is no longer interested?

Look for WPGC/Washington to officially
name Dr. Dave Ferguson as PD very soon.

It's official! Epic National AOR Director
Jon Kirksey will be named Enigma’s VP/Rock
Promotion, reporting to Sr. VP/Promotion Sam
Kaiser.

ST has learned that three longtime
Burkhart/Douglas & Associates clients — all
Great American properties — are transitioning
to the Pollack Media Group: WLVQ/
Columbus, KYYS/KC, and B/D&A ‘‘flagship”
WKLS/Atlanta. ('KLS had been working with
both consultancies.) Pollack has also signed
Great American CHR KROY/Sacramento.

Atlantic is restructuring its national
promotion staff, creating a prime national CHR
position. Contact VP/Promotion Andrea Ganis
at (212) 484-6419.

Continued on Page 30

9B MOMUMENT ST., SUITE 105, PACIFIC PALISADES, CA 90272 - FAX (213) 454-3046 PHONE (213) 4598556
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The New Single,
Track And Video From

From The Multi-Platinum Debut ATbum
Shooting Rubberbands At The Stars

[
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£ 1989 WARNER BROS INC

EIGHTH WONDER'S PATSY KENSIT
TAKES AIM WITH MEL GIBSON
IN “LETHAL WEAPON 2"

PATSY KENSI

Featuring Eighth Wonder's Latest Hit

“I'M NOT SCARED"

The Hot New Single Written By The Pet Shop Boys
From Eighth Wonder’s Debut Album Fearless

ALREADY ON:
KROY

Produced by The Pet Shop Boys and Phil Harding

TIMMY HARNE

Smash Follow-Up To The Top Ten Hit
"Where Are You Now"

“NO REASON IN THE WORLD"

A New Diane Warren Song Taken From
His New LP Can't Fight The Midnight

FIRST WEEK ADDS ACTION:
WNVZ WNNK WYCR Q104 WPFR
Y108 100KHI WEXX Q101 KTRS
KEGL wioQ WHTO WPFM KTMT
WAEB WKRZ )
Fra i'_\\ ~:.\ p . .
lrf'h h&‘)'} o-Produced by: Jimmy Harnen

Produced & Engineered by
David De Vore

Executive Producer : Ron Kyle for
Blue Hornet Productions, Inc

Where Talent Grows

S R S R S

STREET TALK.

e

L

Continued from Page 28

Though folks at Cap Cities/ABC still
refuse to confirm the impending switch to “Hot
Talk™ at WLS/Chicago, word has leaked that
WFLA/Tampa afternoon talk host Bruce
Lassiter has inked a longterm deal to anchor a
major WLS daypart.

On the West Coast, KABC/L.A.
psychologist Dr. David Viscott's 2-3pm slot is
open, as is Tom Snyder's 7-9pm shift. Both
hosts are under review.

KRFX (formerly KOAQ)/Denver has made
three directional changes since Jacor took
over — uptempo AC, soft AC and, most
recently, Classic Hits. Word in Denver is that
another format — rock-edged CHR — may be
in the offing. Executive VP Randy Michaels
denies any changes. And he had “no
comment” when ST asked about the sagging
ratings at WFLZ/Tampa. Stay tuned.

No doubt you've read or heard about the
first black investment group to purchase an
NBA franchise — the Denver Nuggets for $65
million. What you may not know is Bertram
Lee, one of the principals, is also Chairman of
Boston-based Albimar Communications,
which counts among its holdings WKYS/
Washington and KDAB/Salt Lake City.

VP/GM Nick Terpolilli is out at KBER/Salt
Lake City. Owner Chris Devine has assumed
interim GM duties.

WFYRIChicago night jammer Joe Dawson
will begin hosting “Smokin’ Joe's Saturday
Oldies Show” live on SMN’s “Star Station
Network” (7/15). The show will run 6-11pm
CST, with stations allowed to drop in and out
as they please. Call Dean Richards at (312)
479-1717 for details.

Classical KFAC/L.A. carried excerpts from
the Rolling Stones’ Tuesday (7/11) press
conference, fueling local speculation about an
impending format change. PD Bob Goldfarb
labeled the stunt an “attention-getting device
to make people sit up and take notice of
what’s going on at KFAC.”

A move away from Classical has been
considered a given since Evergreen shelled

out $55 million for the outlet. But don’t expect
a format flip before September.

ST hears Atlantic's VP/A&R Richard
Steinberg is being chased by a number of
labels, including CBS, Polydor, Arista, and
Virgin.

WWWEI/Cleveland PD Nick Anthony is
leaving and going fulltime with his consultation
firm. Nick Anthony & Associates specializes
in CHR, Country, and soft AC. Call him at
(218) 336-4570

Sports personality Todd Donoho, who does
the “Sport Snorts” on KLOS/L.A. with morning
dudes Mark & Brian, has landed a spot on the
11pm news of sister outlet KABC-TV,
unseating sports veteran Jim Hill from late-
nights.

Over at crosstown KIIS, production voice
and weekender Joe Cipriano has won a
recurring role in the NBC-TV sitcom “Crazy
Like A Fox,” playing the part of Marty In The
Morning.

K101/San Francisco has inked Z100/NY
midday personality Susan Lee Taylor to
anchor nights. She replaces Turi Ryder.

Nine-year WLVQ/Columbus staffer
Wendy Steele has resigned her MD/midday
post to seek a new opportunity. Reach her at
(614) 231-7442.

KUBE/Seattle Production Director Randy
Irwin adds Music Director duties.

AC WHTX/Pittsburgh denies it's eyeing
another format . . . it's only upping its gold
content. But the station issued “no comment”
on rumors that its longtime morning team of
O’Brien & Garry won't be offered a new
contract when their deal is up in October.

In the meantime, crosstown KDKA isn't
about to change its format. But it is playing
some New Age music during the day to
complement the AC mix.

. Though KDON/Salinas PD Jamie Hyatt
was being considered for the Hot 97.7/San
Jose post, he's made some longterm
commitments to stay where he is. Anaheim
Broadcasting VP/Programming Jeff Salgo toid
ST, “The search continues.”

Continued on Page 32

boards stayed up during the whole sweep.

A FIRM POSITIONING STATEMENT — When KWES/Odessa-Midland, TX unveiled its new slogan via the billboard
above, GM Mike Deardorff’s phone rang off the hook. A man of few words, Deardorff was heard to mutter to a dis-
gruntied listener, “But, but, but, you don’t understand! Yes, | know what’s up there, but, but (click).” The rear-view

H
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DUE TO POPUL AR DEMAND

THE FOLLOW-UP HIT SINGLE FROM THE
CPOIRTY ROTTEN FILTHY STINKING RICH™

GOLD DEBUT ALBUIIM 344383

PRODUCED AND MIXED BY BEAU HILL

THOSE WHO COULDNT wAlIlT:

PIRATE RADIO WZPL add 30 KEGL 22-14 (HOT)

WNVZ WLOL 3125  WDFX 13-8 (HOT)

Z95 deb 28 KXYQ add KXXR 13-7 (HOT)

92X deb 31 KCPX 22

WROQ deb 21 WIXX add KOY-FM

Z98 7 Z99 add WKPE 11-9

WKDD add 29 KATM deb 22 (HOT) KHTY 11-6

KRNQ deb 34 KRZR 25-21 Columbia

@

N

PHOTOGRAPHY: JEFFREY KATZ

........
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Queensy’L T

| DON’T BELIEVE
IN LOVE

The New Single
ON YOUR DESK NOW

“One of today’s most creative bands...”

CIRCUS MAGAZINE

“Music that is designed for staying power”

HIT PARADER MAGAZINE

“...Music you can believe in.”

KERRANG MAGAZINE

“Queensryche have pushed forward the
parameters of rock music...”

Communications.

| The Show Must Go On

Continued from Page 30

New KISW/Seattle morning man Bob
Rivers is still reaping benefits from the on-air
marathon he did last year while at WIYY/
Baltimore. Rivers was featured prominently
last week during an ABC-TV “World News
Tonight” report on the Baltimore Orioles,
who've batted their way from worst to first this
year.

KLQ/Grand Rapids wants to stage a
dwarf-throwing contest, but the Little People
Of America organization has been after the
station to cancel the event.

ST’s ear-to-the-cactus heard a rumor that
Dwight Case is close to buying KKOB-AM &
FM/Phoenix for $21 million from Fairmont

While Rod Stewart was onstage at
Detroit’'s Pine Knob (7/5), he knocked himself
unconscious after running into a mechanized
light pole. Stewart was carried offstage — only
to return 20 minutes later in a bloodied shirt
after taking six stitches in his nose. He promp-
tly broke into “Hot Legs” and completed the
gig.

Former Motown mentor Berry Gordy Jr.
has sold the West Hollywood Hitsville Studio,
where much of the label's product over the
last two decades was recorded. The original
Hitsville studio in Detroit is now a museum.
Gordy’s Jobete publishing empire may be next
to go.

Scott Evans has been upped to
afternoons from weekends at KLAC/L.A.

WDSY/Pittsburgh evening jock Rock
Thompson is now doing wakeup service at
the Country outlet.

Happ_y Tr_a_i!s

is leaving the station at the end of summer to
become owner/GM of WRW X/Ft. Myers, FL.
Ray had been WMHE's GM since 1973.
Noble's Norm Feuer is searching for a
replacement.

Ruth Ray, 22-year WMHE/Toledo veteran,

Meanwhile, at Noble’s KMGI & KIXI/
Seattle, VP/GM Ralph Heyward, also there for
22 years, has resigned. Noble Sr. VP/
Operations Tom McKinley will handle GM
duties in the interim.

Philadelphia broadcaster Bill Bransome
has retired after 37 years in the industry. The
veteran announcer had been a news and
sports anchor at Group W's KYW for the past
24 years.

Our best wishes to WEA/Cleveland
Branch Manager Mike Spence, who recently
retired from the company. He racked up a total
of 44 years in the industry.

Classical WQXR/NY founder Elliot Sanger
passed away at age 92 (7/9). He was the first
broadcaster to feature regularly scheduled FM
programming.

Belated congratulations to 14-year L.A.
local Capitol rep Susan Epstein and husband
Neal on their new hitbound, Hillary Lynn
(6/1).

And best wishes to Emmis Sr. VP/
Programming Rick Cummings and wife
Martha on the birth of their first child, Kate
Elisabeth (7/9).

Les Garland (ex-MTV Sr. VP) is caddying
for his client Tommy Armour lll and John
Baruck (manager of REO Speedwagon,
Survivor) is doing the same for Mark Lye in
the Scottish Open this week. Garland’s next
stop is the British Open.

| Hardhat Area

A property owner forced KXBR/
Greenfield, MO to go dark Sunday night (7/9)
by using a bulldozer to barricade the
transmitter shed door with large tree trunks,
and then burying the structure under six feet
of dirt. Angry landlord Lois DeClue claimed
KXBR was four months overdue on its lease
payment for the transmitter site.

Station Manager Steve Evans said the
station had been negotiating a renewal of the
lease and obtained a restraining order from a
local judge. The station went back on-air the
next day.

Gilmour, and on drums, Nick Mason.

CAREFUL WITH THAT AXE, PAUL — Pink Floyd gave Columbia VFP/Album Promotion Paul Rappaport (l) a belated
Christmas gift to thank him for his support of the “Delicate Sound Of Thunder” LP. The group invited him to play guitar
onstage with them last week in front of 15,000 fans at the London Arena. Rappaport, a charter member (_Jf LA
garage-punk pioneers Mogan David & The Winos prior to launching his promo career, picked up the axe during the
band’s “Run Like Hell,” a cue that the audience, fortunately, did not pick up on. Also pictured: on guitar, Floyd’s David
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TRIPLE PLAY CASSETTE SINGLE
ON YOUR DESK TODAY!

\

[ISTEN
JUTHR

EBUT SINGLE BY

HEVIN
PAIGE

FROM THE
FORTHCOMING

L-B-U

KEVIN PAIGE

N

Chuysalis.
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In Stereo Simulcast With... SHOWTIME, For more information, contact your Westwood One representative. \) :
! P %; WESTWOOD ONE
(\

MANAGEMENT: In Los Angeles call (213) 204-5000, in Canada (416) 597-8529, RADIO NETWORKS

RON WEISNER ENTERTAINMENT FAX (213) 204-4375 or Telex 4996015 WWONE.
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Other solid gains were registered Noble transferred Reeb to 91X in

by AOR WNEW-FM, Mets flagship
WFAN, and Hispanic WSKQ-FM.
WHTZ’s mainstream rival WPLJ
dropped a bit, 3.5-3.1, while dance-
oriented WQHT was flat at 4.0. The
once-tight Urban battle opened up
somewhat, as leader WRKS main-
tained at 4.2-4.1 while WBLS drop-
ped almost a share, 3.8-2.9.

Schaefer
Continued from Page 1

“When we asked our friends in
the industry about Mike,” R&R Sr.
VP & Editor Ken Barnes com-
mented, “they all said, ‘Hire him
yesterday.’ So we did. He’ll be our
point man for news stories, music
and artist news, what’s going on in
both records and radio. We expect
him to wear out his phoneset every
two weeks keeping in touch with
the industry.”

Schaeffer most recently served
as VP/Sr. Editor at Hitmakers and
consulted stations in Honolulu and
Santa Barbara. After five years as
MD and PD at KIIS, he was West
Coast Regional Promotion Manag-
er at Virgin; before joining KIIS in
1982 he was St. Louis and Chicago
Promotion Manager for E/A.

“This is the job I’ve been search-
ing for,” Schaefer said. “The op-
portunity to put together all the ex-
perience and relationships I've had
for the past 19 years is a dream
come true. Ilook forward to talking
to all my friends in both the radio
and record industries while estab-
lishing new relationships as well.”

Schuh

Continued from Page 3
be number one 25-54; however Tom
accomplishes that goal is fine. Ev-
eryone is rooting for him.”

Schuh was on vacation and una-
vailable for comment.

As a Classic Rocker, WHTT
ranked eighth 12+ in both the win-
ter Arbitron (5.2) and Birch (6.8)
sweeps. The station switched to its
present Gold format in mid-May.

Who Backstage After ‘Tommy’

After the Who's performance of “Tommy” at Radio City Music Hall in New York, group members met with staffers from
Westwood One, which aired the show on stations across the country. Shown are (I-r) the Who's John Entwistle, WW1 Exec.
VP Jerry Sharell, VP Blaise Leonardi, Exec. VP Greg Batusic, the Who's Pete Townshend, Bonnie Batusic, Andrea Rosalie,

and WW1 VP Bill Rosalie.

White Lion Roars At Meadowlands

Atlantic artists White Lion gathered backstage with label staffers after the group’s performance at New Jersey's
Meadowlands. Showing their pride are (standing, i-r) Atlantic’'s Bob Kaus, VP Perry Cooper, Sr. VP/GM Mark Schulman,
White Lion’s Greg D’Angelo, VP Judy Libow, VP Jason Flom, the group’s Vito Bratta, Atlantic’s Greg Brodsky, VP Shelley
Cooper, the group’s Mike Tramp and James Lomenzo, and Atlantic’s Linda Ferrando; (kneeling, I-r) VP Danny Buch and the
label’s David Fleischman.

wwan—amereanradiohistorvy- com

January 1988 after he spent eight
months as OM of sister AOR
KAZY/Denver. His resums also in-
cludes PD responsibilities at
KISS/San Antonio, WCMF/Ro-
chester, and WMET/Chicago.

Carroll
Continued from Page 3

one share. Current KROQ MD Lar-
ry Groves, a longtime Carroll asso-
ciate, remembered Carroll’s early
KROQ days as “an amazing ad-
venture. We were given a station to
experiment with; there were no
ratings and nothing to lose.”

Shortly after arriving at KROQ,
Carroll created the Rock Of The
’80s modern music format and the
station’s ratings began a steady
climb. Capitalizing on his success,
Carroll formed the Carroll,
Schwartz & Groves consul-ancy in
1982, exiting his KROQ PD post the
following year after achieving a
4.6. He reclaimed KROQ PD duties
from 1985-88. After a brief leave of
absence, Carroll returned to the
station in May as programuming
consultant.

Ashwood
Continued from Page 3

“WQXI is a Top 40 station that
plays music for adults,” Ashwood
added. “We’re a CHR that leans
strongly adult. We’re playing lots
of current music and lots of current
hits, and good older records, too.”

A native Australian, Ashwood
joined WQXI in 1980 as an air tal-
ent. He previously programmed
KRSI (now AOR KJJO)/Minneap-
olis.

WQXI placed 12th 12+ in the
spring Birch (3.7) and ninth in the
winter Arbitron (5.1).
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Seemg Gold In
The Gray

Microcasting Takes Shape As 50 +
Demo Exercises Spending Power

By Stuart Naar

1989 is a milestone: it marks the 25th anniversary of
the end of the baby boom, the 19-year period during which
nearly a third of today’s US population was born. As the
last of the baby boomers exit the 18-24 demo and the first
members of this post-war generation enter the 45-54 age
cell, the demographic emphasis in our society will evolve
upward. Radio must recognize this demographic shift and
program for an older audience in order to succeed

35-54 Demo The Key

In the 1980s, during which baby
boomers turned 35+, the 3544 core
of the 25-54 demographic has
grown by 38%. US Census Bureau
statistics show that the changes in
population proportions between the
mid-"80s and the year 2000 will be
dramatic (see chart and graph).
From now until the end of this cen-
tury, the 35-54 demo will be the key
to American advertising and mar-
keting efforts.

Advertisers are focusing on this
group, but they’re also increasing-
ly recognizing and targeting the
vital, active 50+ generation, which
until recently had been a largely in-
visible market (except for the oc-
casional denture cream ad). Mar-
keters will have to adapt their
strategies to the realities of a

L N AR T BN
““The graying of
America will create
opportunities and
pitfalls for the radio
industry.”’

R, T W e T e e
changing mature-American life-
style. With data showing that per-
sons aged 50+ account for 25% of
the population but control 50% of
the nation’s discretionary income,
more advertisers are seeing gold in
the gray.

Radio is well suited to capitalize
on changing demographics. It can
position itself as a vital part of an
increasingly active, mobile con-
sumer lifestyle because radio can
be heard virtually everywhere: at
home, in the car, at work, and dur-
ing leisure activities. While TV and
newspaper audiences have declin-
ed, radio continues to be heard by
over 95% of the population each
week.

Radio can press its advantage by
targeting the mature audience. It
seems logical that there will be
more radio programming targeted
toward older listeners as their
numbers increase: more adults =
more adult radio. The market al-
ready exists. Although it’s growing
and profitable, it’s presently
underserved.

AM, FM Microcasting

We’re moving into a third age of
radio. First there was yesterday’s
AM broadcasting, now there’s FM
narrowcasting, and tomorrow
there will be AM (as well as FM)
microcasting. Whereas nar-
rowcasting divided stations into to-

Stuart Naar

day’s various formats (CHR, Gold,
News/Talk, etc.), microcasting
will mean sharpening a station’s
focus to target a specific segment
of an individual format. For exam-
ple, within the Talk format there
may be outlets aimed at active
50-64 year-olds who have incomes
above $50,000.
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While it’s likely that FMs will
continue to be the first choice for
the majority of music radio listen-
ers, AM operators can create a
viable, qualitative, profitable niche
for themselves. Among existing
formats, the changes may be most
apparent in Talk programming. As
the boom generation ages, ma-
tures, and mellows (to a degree),
there will be room not only for nar-
rowcast music but for narrowcast
Information/Talk formats aimed
at the growing, affluent older audi-
ence.

Unlike a lot of today’s Talk pro-
gramming, much of which appeals
to a broad audience, this new style
will directly target 50+ consumers
who already account for about $300

(millions)

US Population Growth Over Next 25 Years
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billion in buying power. Designed
to broaden horizons, introduce new
activities, deal with issues, and in-
crease the enjoyment of life, such a
format would be upbeat in tone
with topics relevant to, and from
the paint of view of, older Ameri-
cans.

Persons beyond a particular age
may be tied together by common
interests such as financial plan-
ning, but from different perspec-
tives. Older parents and grand-
parents are less concerned with
mortgages and college costs and
more oriented toward shorter-term
growth opportunities that offer
greater room for discretionary
spending, for example.

Talk segments dealing with em-
ployment and job hunting should
focus less on moving up the cor-
porate ladder and more on looking
for a second career after stepping
off the top rung. Indeed, employ-
ment recruitment could become a
prime area for radio sales efforts
in the years to come.

The aging boom generation will
provide a large audience for pro-
gramming that features informa-
tion on travel/leisure, fitness,
health care, education, and fa-
shion.

‘““Whereas
narrowcasting divided
stations into today’s
various formats,
microcasting will mean
sharpening a station’s
focus to target a
specific segment of an
individual format.’’
CEEERETRTE SAe e

Station Survival

The success of a microcast sta-
tion will rely upon more than pro-
gram-quality or availability of au-
dience — it will require significant
ongoing advertiser support. Spe-
cialized Talk stations must gain ac-
cess to clients who recognize the
value of a targeted older audience.

Research advances during the
past few years have made it possi-
ble and affordable to provide
potential clients with a consumer
profile of your station’s listeners.
An outlet targeting an older au-
dience can turn to the literally
dozens of organizations and news-

www.americanradiohistorv.com

letters devoted to selling the
“mature” market. The Radio In-
formation Center’s 35+ Committee
specializes in showing stations how
to market their older demos to ad-
vertisers.

Ages
Of Rad:o
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The Music Plays On

The aging of America will not
mean the end of CHR or the rebirth
of Beautiful Music. “Lite”-type AC
will continue to be the Beautiful
Music of the boom generation. Sta-
tions that feature generally soft
vocals (from Sinatra and Streisand
to the Byrds and Steve Winwood)
are replacing Easy Listening for-
mats that consisted largely of
string instrumentals and watered-
down vocals. Few boomers have
developed a taste for “elevator”
music.

In addition to featuring more re-
cognizable vocals and virtually no
instrumentals, today’s “soft” or
“lite” stations are doing things that
were unheard of in the days of their
Beautiful Music ancestors. They’re
advertising, promoting, and mar-
keting themselves — just like their
highly visible contemporary music
counterparts.

CHR will be here as long as there
are people who like contemporary
hits, which is probably forever.
What will change is the number of
stations that appeal to the youngest
listeners. Where it’s now typical to
see three or more stations in a
larger metro vying for teens, that
number will dwindle to two or even
one per market as more CHRs opt
to compete for the 25-54 “money”’
demos.

Under-35 Rebound

However, successful youth sta-
tions should keep in mind that

%

there will still be a large number
(although a lesser percentage) of
young people in this country. Fur-
thermore, while the numbers won’t
approach previous proportions, the
children of the boom will cause a
rebound in the under-35 adult popu-
lation during the first part of the
21st century. Preceding that will be
a ’90s rise in the teen contingent, as
the children born during the '70s
swell the 12-17 ranks. There will be
a higher percentage of older adults
in 21st century America. but that
doesn’t mean there won'’t be money
to be made from the millions of
younger consumers.

While many formats will be able
to maintain or find a place in the
coming years, the aging baby
boom will compound a problem
that already exists for rock pro-
grammers. As the third generation
raised in the post-rock era enters
the mainstream, there will be

‘‘Marketers will have to
adapt their strategies to
the realities of a
changing mature-
American lifestyle.’’

e e B A g R Y R AT L
60-year-old Who fans. It be in-
creasingly difficult to program one
station to play this classic rock
music alongside new, cutfing-edge
releases.

You can already envision the
growing rock generation gap when
a teenage fan of Poison or Def Lep-
pard says he doesn’t like “oldies”
such as Pink Floyd or Led Zep-
pelin. The day may not be far off
when we see today’s murky format
definitions (rock, Classic Rock) re-
placed by clearly defined program-
ming labels such as COR (Classic
Oldies Rock) or CRR (Contempor-
ary Rock Radio).

One thing is certain: the graying
of America will create opportuni-
ties and pitfalls for the radio in-
dustry. The stations that succeed in
the '90s and beyond will be ones
that adapt their product and mar-
keting to fit the changing demo-
graphics and lifestyles of their con-
sumers — the listening audience.

Stuart Naar is a 16-year radio
vet. For the last three years he has
served as Director/Marketing & Re-
search at WHTZ (Z100)/New York.
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Building A Better Contest

Contests are the bane of a PD’s existence.
On one hand, they create opportunities to score
perceptual points in the marketplace. On the
other hand, they can be logistical nightmares of
dubious value, fraught with misunderstandings

and loose ends.

Players Vs. Listeners

The key point most PDs
fail tounderstand is that the
average contest player is
not in love with your station
— he’s in love with your
contest. He wants to win
something. And these days,
everyone is vying for his at-
tention by giving something
away — not only radio sta-
tions but also Burger King,
McDonald’s, Eastern Air-
lines, and even the local
submarine sandwich shop.

Contests attract the ac-
tive contest player who
feels he’s got an opportuni-
ty to win. And there’s noth-
ing wrong with that. The
crucial error is assuming
the average contest player
is an average station listen-
er and a typical diarykeep-
er. This may not be the
case.

Design and conduct your
contests not so much for the
people who enter them, but
primarily for the 90% of the
audience who will never

even enter. That’s right.

For every contest you con-
duct, nine out of ten listen-
ers will never pick up the
phone or put pen to paper.
Nevertheless, if those lis-
teners don’t enjoy it, the

“‘Design and conduct
your contests not so
much for the people
who enter them, but
primarily for the 90% of
the audience who will
never even enter.’”’

contest hasn’t succeeded.
The worst thing you can do
is create a contest solely for
the players, ignoring the
vast bulk of your non-par-
ticipatory, diarykeeping lis-
teners. Those types of con-
tests don’t win ratings.
Similarly, it’s a mistake
to build a research or mar-
keting database designed
solely on the feedback you

Rob Balon

get from contest entrants.
Their affections are easily
won by the prizes you give
away. And a contest en-
trant is just as likely to call
your competitor as he is to
call your station. A week
after the contest is over, he
probably won’t remember
which station he called.

Game Rules

Here are some guidelines
to help you design contests
that attract active players
— and keep passive listen-
ers entertained:

e Keep it simple. Most
contests go up in flames be-
cause they’re too compli-
cated. It’s often too difficult
to win. The ground rule for
any contest: the simpler,
the better. Remember, in
radio less is often more.

¢ Offer ample opportuni-
ties to win. Contests that
allow only one opportunity
to win a million dollars are
considered impossible to
win — or as difficult as win-
ning the state lottery. These
types of contests aren’t val-
uable to your station be-
cause listeners don’t per-
ceive the grand prize as be-
ing within their grasp.

¢ Build accessibility into
the contest. Listeners must
perceive they have the
chance to play even if they
have no intention of doing
SO.
e Make it fun. Build ele-
ments into your contest that
are enjoyable to both play-

By Rob Balon

ers and nonplayers.

o Keep it going. Once
you've started a contest,
you’ve got to keep it up. A
station that pumps all of its
promotional dollars into
one annual six-week contest
does itself a disservice. If
you want people to identify
your station as one that can
help them win something,
you must extend that per-
ception through the entire
year.

Hot Prizes

Cash is still the prize that
gratifies contest entrants
most. Cars and trips are al-
so popular, but run a distant
second. The problem is
there are only so many con-
test positions available in
the marketplace. Some-
times it’s better to create a
niche in an area you can
dominate. Consider the
case of KRTH/Los Angeles.
A few years ago its com-
petitors were giving away
huge amounts of cash. Sta-
tion research indicated

trips were a desirable alter-
native to cash prizes, so
KRTH staked its claim on
the trip position. In listen-
ers’ minds, KRTH became
the station that gave away
trips to Hawaii. It was easy
to do, reasonably smooth to
put together, and created a
contest image in the mar-
ket that the station had not
previously held.

If the market leader is
well-known for its contests,
you’d better do something
unique in your contest, lest
listeners become confused
and give credit to the domi-
nant station. And be pre-
pared to repeat that contest
many times over, because
that’s what it will take to
dislodge the competition.

Some listeners can get as
excited about a station
T-shirt as they get over a
pair of concert tickets. It all
depends on the manner in
which the prizes are pre-
sented. There’s nothing
wrong with giving away
prizes of low monetary
value, provided the listener
feels he has a relatively
easy chance of winning and
the giveaway occurs fre-
quently.

WAAAA-aRRekicakradiohistorv-com

Winning Combination

Use these guidelines to design and execute a

successful contest:
® Keep it simple.

® Offer ample opportunities to win.
- @ Build accessibility into the contest.

@ Make it fun.
® Keep it going.

Winners On The Air

There seems to be an un-
written radio rule that con-
test winners must make on-
air appearances expressing
amazement, gratitude, and
a host of lesser emotions.
There’s nothing more use-
less than giving airtime to
an unenthusiastic winner.
You’ve probably encounter-
ed this scenario before:
“OK, Frank Smith has just
won $99.50. Frank, are you
excited?’ Frank sounds
like the beeping line has
just gone flat on the oscillo-
scope.

It’s fun to be able to tell
listeners who won and to
confirm the fact there was

e e

““If the market leader is
well-known for its
contests, you’d better
do something unique in
your contest . . . and be
prepared to repeat (it)
many times over.”’

a winner. But most winners
don’t sound like we want
them to sound, and trying to
get them to drum up a
heightened sense of electri-
city or excitement because
they won your contest usu-
ally doesn’t work. Don’t do
it.

Prizes Can Backfire

Should you run contests?
The answer is a qualified
yes. Stations should run
contests because they af-
ford the opportunity to raise
a station’s overall percep-
tual levels in the market.
On the battleground of un-
aided recall, contests can
be excellent weapons to in-
crease public awareness.
But don’t assume hordes of
new listeners will tune in
just because they have an
opportunity to win some-
thing — unless the prize is
truly spectacular.

However, even spectacu-
lar prizes can backfire.

Last year a station in the
Southwest gave away an
amount that was three
times greater than any
cash prize ever offered in
its market. There were so
many calls the phone lines
were blown out by the time
the winner was finally an-
nounced. In the next book,
of course, the station hit
double digits for the first
time in its history.

But a year later the sta-
tion had dropped from dou-
ble digits to a lower share
than it had ever registered.
The massive contest had
created a negative environ-
ment for the station. Listen-
ers were expecting another
big prize but never got it;
the contest was prohibitive-
ly expensive to duplicate.

Good contests serve to re-
inforce your station image
and remind people of your
presence. As a result, your
cume usually goes up — not
because so many new lis-
teners sample your station,
but because it becomes
more identifiable to its
average cumers. Hence a
good contest will help you
convert more of your lost
cume into reported listen-
ing.

Programmers who nur-
ture the hope that they’re
just a massive contest
away from hitting a ratings
home run are indulging in
wishful thinking. Designed
and executed correctly,
contests can be an integral
part of your overall mar-
keting efforts. They can
make your station sound
big, give it sparkle, and
make it fun to listen to.
Poorly designed and exe-
cuted, contests can turn in-
to monsters that drag your
station down to a ratings
graveyard from which
there is no return.

Rob Balon is CEQ of the Bench-
mark Company {512-327-7010),
a national market media research
firm that advizes radlo statlons on
how to converl real listening into
reported listening. He contributes
to ‘this section on & regular hasis,
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ON THE RECORDS

KEN BARNES

SECOND QUARTER SURVEY

New Artists On A
Record-Breaking Pace

The number of new artists achieving their first Brea-
ker this spring just missed the alltime second-quarter rec-
ord. When combined with 1989’s first-quarter total, new ar-
tist Breakers are on a record-smashing pace. Meanwhile,
far more artists are following up their first-time Breaker
achievements by breaking and reaching Top 15 in other

formats.

All of which is good news for sup- F

porters of new music. This quar-
ter’s survey, the second in my ex-
panded format, shows all artists
who broke for the first time, credit-
ed to the format in which they first
broke. It also lists artists scoring
their first Breaker in a new format
(example: Country stars Southern
Pacific garnering a first AC Break-
er), and artists hitting Top 15 for
the first time in any format.

Overall Record Just Missed

This spring 42 artists broke for
the first time — one off the record
43 who broke in 1987 and up nine
from 1988’s 33. Add in the 45 new
artists breaking in first-quarter ’89
and we’ve got 87 so far this year,
far more than ever before and on
pace to obliterate 1987’s 12-month
total of 147 new artists broken.

CHR

First-Ever Breaker
_Belle Stars (Capitol)
Meneh Cherry (Virgin)
Jimmy Harnan & Synch (WTG)
Michael Morales (Palydar)
Tommy Page [Sire/WB)
Roachford  (Epic)
Waterfront {Polydor) (e w/AC)

First CHR Breaket

Eivis Costallo (WE) :
Ding {4ih & Broadway/island)
Great White (Cagitol)

Love & Rockats (RCA)

One 2 Many | A&M)

Warrant {Columbia)

Winger (Atlantic)

First CHR Top 15
(Capitalized artists:
first-ever Top 15}
NENEH CHERRY (Virgin)
MICHAEL DAMIAN (Cypress/
A&M)
JIMMY HARNEN & SYNCH (WTG)
Living Colour (Epic)
Love & Rockets (RCA)
MARTIKA (Columbia)
DONNY OSMOND {(Capitol)
SA-FIRE (Cutting/Mercury)
WATERFRONT (Polydor) (tie
w/AC)

e

King Swamp on solid ground in
AOR

CHR Steady

CHR had a monster first quar-
ter, but managed to stay pretty
close this time. Seven artists had
their first Breaker ever in CHR,
and seven more broke in CHR for
the first time after scoring earlier
Breakers in other formats. Includ-
ed in the latter total was veteran

AOR
Tracks

First-Ever Breaker

Anderson, Bruford, Wakeman &
Howe (Arista)

Bad English {Epic)

Big Bam Boo {Uni/MCA)

Cruel Story Of Youth (Columbia)

King Swamp (Virgin)

Love & Rockets (RCA)

Tangier (Atco)

Tin Machine (EMI)

First AOR Breaker

Cure (Elektra)
10,000 Maniacs (Elektra)

First AOR Top 15

(Capitalized artists:
first-ever Top 15)
ANDERSON, BRUFORD,

WAKEMAN & HOWE (Arista)
BAD ENGLISH (Epic)
CULT (Sire/Reprise)
LOVE & ROCKETS (RCA)
GARY MOORE (Virgin}
SARAYA (Polydor)
TIN MACHINE (EMi)
WARRANT (Columbia)
WINGER (Atlantic)
XTC (Geffen)

New Rock/AOR fave Elvis Costel-
lo.

Last quarter, the first time I
tracked this category, ten artists
achieved Top 15 CHR status for the
first time (four of them getting
their first Top 15 hit anywhere).
The total this quarter was on
track: nine new Top 15 artists —
and seven of them were reaching
Top 15 for the first time in any for-
mat.

AOR: Also Steady

AOR, like CHR, was just a hair
off a bountiful first-quarter total.
First-ever Breaker artists dropped
from ten to a respectable eight
(even if two were technicalities —
Tin Machine, featuring decidedly
non-new artist David Bowie, and
Anderson, Bruford, Wakeman &
Howe, all alumni of Yes). 10,000
Maniacs and the Cure earned their
first AOR Breakers, and ten artists
hit Top 15 AOR for the first time
(compared to nine last quarter).

AC

First-Ever Breaker

Coawboy Junkies {RCA)

Tim Finn (Capitcl)

One 2 Many (A&M)

Buster Poindexter {(RCA)
Wateriront {Polydor) (tie w/CHR)

First AC Breaker
Jimmy Harnen & Synch (WTG)-
New Kids On The Block

{Columbiz)
Donny Osmond (Capitol)
Mica Parls (lsland)
Sa-Fire {Cutting/Mercury)
Zoutharn Pacific [WB)
Was (Not Was) (Chrysalis)

First AC Top 15
{Capltalized artists;
first-ever Top 15)
Paul Carrack & Terri Nunn
{Columbia)
ENYA (Geffen)
JULIA FORDHAM (Virgin)
Jimmy Harnen & Synch (WTG)
GRAYSON HUGH (RCA)
New Kids On The Block
(Columbia)
ONE 2 MANY (A&M)
MICA PARIS (Island)
Sa-Fire {Cutting/Mercury)
Southern Paclfic (WB)
10,000 MANIACS {Elektra)
WATERFRONT (Polyder) (tie
w/CHR})'
Karyn White {WB)

AC & CHR were on the Waterfront
simultaneously

All ten had never hit Top 15 any-
where else previously.

AC Top 15 Explosion

AC’s totals were identical to its
relatively active first-quarter num-
bers in the Breaker categories —
five first-time Breakers and seven
first-time AC crossovers. However,
a rather amazing 13 artists made
their Top 15 AC debut, seven of
them scoring the first Top 15 hit of
their careers. Quite a spate of ac-
tivity in this once-quiet format.

Country Blazing

After a sleepy 1988 for new art-
ists, Country seems to be on the
move again. Five first-time chart
debuts last quarter was a promis-
ing sign, and this quarter’s eight
ties the format’s record, set in
winter ’86. There is one courtesy
debut credit (Chris Hillman has
had plenty of hits with the Desert
Rose Band, but never under his
own identity), but it’s a healthy
situation.

No artists crossed over into
Country, but four acts hit Top 15 for
the first time, which is probably

e

V

Garth Brooks garnered his first
chart and Top 15 record this quar-
ter

Country

First-Ever Chart Debut

Suzy Bogguss (Capitol)

Garth Brooks {Capitol)

Canyon (16th Ave.)

Mary Chapin Carpenter
(Columbia)

Chris Hillman & Roger McGuinn
(Universal)

James House (MCA)

Marcy Bros. (WB)

Russell Smith (Epic)

First Country Top 15

(Capitalized artists:
first-ever Top 15)
CLINT BLACK (RCA)
GARTH BROOKS (Capitol)
CHRIS HILLMAN & ROGER

McGUINN (Universal)
LORRIE MORGAN (RCA)

David Peaston (of the Detroit
Peastons?) was one of many UC
new artist Breakers

even more promising than the
chart debut figure because it’s a
better indicator of real hit status.
One of the new Top 15 hitters, Clint
Black, went all the way to No. 1.

UC: Still A Profusion

If there’s one thing you can ex-
pect from these surveys, it’s that
there will be a ton of first-time
Breakers coming out of the UC for-
mat. There were 15 this time, com-
pared to 16 last quarter. Two other
acts broke in UC after doing so ear-
lier in other formats, and nine art-
ists hit the UC Top 15 for the first
time.

Out of the 16 UC first-ever Break-
ers in the first quarter, four reach-
ed Top 15 that quarter, and three
more crossed that threshold in the
second quarter. Almost helf, then,
eventually made it up to Top 15.
Four of this quarter’s 15 new
Breakers have already hit Top 15
as well.

All in all, unless there’s a severe
summer drought and fall freeze,
1989 will wind up the biggest year
ever for new artists. Check in for
the third quarter report in October.

ucC

First-Ever Breaker

Rob Base & DJ EZ-Rock {Profile)

Chuckii Booker (Atlantic)

Sharon Bryant (Wing/Polydor)

De La Soul (Tommy Boy)

Foster & McElroy (Atiantic)

Eric Gable (Orpheus)

Joyce ‘‘Fenderella’’ irby
{(Motown)

Troy Johnson (RCA)

LaRue (RCA)

Leaotis (Mercury)

Christopher McDanlels
{Mega Jam)

Mica Parls (Isiand)

David Peaston (Geffen)

Soul # Soul {Virgin)

Alton ‘“Wokie’* Stewart (Epic)

First UC Braaker
Neneh Cherry {Virgin)
New Kids On The Block
(Columbia)

First UC Top 15
{Capitalized artists:
first-ever Top 15)
CHUCKII BOOKER (Atlantic)
DE LA SOUL (Tommy Boy}
Deon Estus (Mika/Polydor)
ANNE G. (Atiantic)
GRADY HARRELL (RCA)
JOYCE “‘“FENDERELLA" IRBY
{Motown)
New Kids On The Biock
(Columbia)
PASADENAS (Columbia)
SOUL B S0UL (Virgin)

www.americanradiohistorv.com
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Piano Man Rocks Russia

MONDAY, JULY 24

1969/Johnny Cash's “Greatest Hits" album goes gold.

1978/The film version of “Sgt. Pepper’s Lonely Heart's Club Band,” featuring the Bee Gees, Peter Frampton,
and Billy Preston, opens. The movie becomes the year's biggest flop.

1986/Bob Gelidot is given the prestigious MBE {Member of British Empire) award for his efforts to end famine

in Africa. However, he's not given the title “Sir” because he's Irish.

1987/"La Bamba,” based on the life of Ritchle Valens, opens nationally.

1988/The Broadcasters Annual Election Committee votes Vin Scully best baseball play-by-play announcer and
TIlm McCarver best color man.

TUESDAY, JULY 25

1965/Bob Dylan debuts his new electric sound at the Newport Folk Festival. After a mixed audience reaction, he
returns for an acoustic encore.

1969/At New York's Fillmore East, Nell Young makes his first live appearance with Crosby, Stills & Nash.
1984/Bilg Mama Thornton (“Hound Dog'') dies of a heart attack.

1988/“Lovesexy” 's badder than “Bad” — Prince opens at London's Wembley stadium just two days after
Michael Jackson's ten-day stand. The British press devotes pages of print comparing the two, and the Paisley
One comes out on top. Also, Richard Carpenter announces he'll direct a TV movie about sister Karen's
death.

Born: Verdine White (EW&F) 1951, Mark Clarke (Uriah Heep) 1950, the late Steve Goodman 1948

WEDNESDAY, JULY 26

1969/Fifth Dimension singer Marilyn McCoo.marries group co-lead singer Billy Davls Jr.

1974/The first Beatles convention is held in Boston.

1977/Led Zeppelin cancels its European tour when Robert Plant's son Karac dies of a respiratory ailment.
1988/Tony Orlando & Dawn begin their reunion tour at Trump's piaza in Atlantic City.

Born: Mark Holmes (Platinum Blonde) 1960, Mick Jagger 1943, Roger Taylor (Queen) 1949, Bobby Hebb
1941, Dobie Gray 1942, Karen Joyce (Belle Stars) 1962

THURSDAY, JULY 27

1976/John Lennon finally wins the right to remain in the US after a lengthy legal battle. Also, Bruce
Springsteen begins a two-year court battie with manager Mike Appel.

1979/After his Indian art store in Arizona is firebombed , Alice Cooper comments, “Maybe it was some disco
music freak. I've been making some anti-disco remarks lately.”

1984/Prince’s first film, “Purple Rain,” opens nationally.

1986/Just before the Cure take the stage in L.A., fan Jon Moreland stabs himself with a hunting knife. The
band learns of the incident after the show.

1987/“These people are being watched all the time. Leave them alone and let them have a good time!” — On
tour in the Soviet Union, Billy Joel overturns a mini-piano when his film crew fails to turn out lights shining on
the audience.

Born: Bobbie Gentry 1944, Maureen McGovern 1949

FRIDAY, JULY 28

1957 Jerry Lee Lewis makes his TV debut on the ‘“‘Steve Allen Show.”

1970/Mick Jagger makes his acting debut in the title role of “Ned Keliy.”

1973/At New York’s Watkins Glen raceway, over 600,000 attend what becomes the largest rock festival of all
time. The Grateful Dead, the Aliman Brothers, and the Band headline the one-day event.

1987/Lawyers for the Beatles sue Nike and Capitol Records to halt the use of “Revolution” in commercials
for the sports shoes.

Born: The late Steve Took (T Rex) 1949, Simon Kirke (Bad Co.) 1948, Rick Wright (Pink Floyd) 1945

SATURDAY, JULY 29

1959/"A little bit louder now” — The Isley Brothers’ “Shout" is released.

1966/Bob Dylan is badly injured when he crashes his motorcycle in New York.

1974/While visiting friend Harry Nilsson’s London flat,*‘Mama’’ Cass Elliot dies of a heart attack.
1978/*He’s my favorite honky” — Steve Martin performs “King Tut” on “Saturday Night Live.”

1988/The US Immigration Service denies Boy George an entry visa pending medical evaluation. George had
recently been arrested in England for drug possession.

Born: Geddy Lee (Rush) 1953, Patti Sclalfa (E St. Band) 1956, Dean Pitchford 1951

SUNDAY, JULY 30.
1968/The Beatles give away everything in their Baker St. boutique.
1987/David Bowie opens his ‘“Glass Spider” tour in Philadelphia.
1988/In his TV special, “Michael Jackson Around The World,” the Gloved One dodges crowds in 15
countries. Also on the tube, Olivia Newton-John cavorts with locals and poses next to Foster’s Lager banners
in “Olivia Down Under.” ‘
Born: Kate Bush 1958, Paul Anka 1941
— Paui Colbert

wauany amaricanradiohistorn/. come.
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Rockers Band Together For Armenia Charity

ome of Britain’s top rockers got together in London
recently to start recording a new version of DEEP
PURPLE’s classic ‘““‘Smoke On The Water” for the
Life-Aid Armenia charity. Organizer JON DEE told ROL:
“We’ve chosen that song because no one yet has done a
proper rock 'n’ roll record for a cause, and along with LED

ZEPPELIN’s ‘Stairway To Heaven,’

1t’s probably the

most recognized rock track of all time.”

Produced by GARY LANGAN
and ex-ASIA and BUGGLES key-
boardist GEOFF DOWNES, the
single features vocals by Deer
Purple’s IAN GILLAN and ex-BAD
COMPANYman PAUL ROD-
GERS, YES’s CHRIS SQUIRE on
bass, Deep Purple’s JON LORD on
Hammond organ, QUEEN'’s
ROGER TAYLOR and BRIAN
MAY on drums and guitar, respec-
tively, with added guitar licks from
RITCHIE BLACKMORE and
PINK FLOYD’s DAVE GIL-
MOUR.

The backing tracks have already
been recorded (along with footage
for a television documentary and a
Virgin video compilation of the
single and various rock classics),
with the next session likely to take
place once Brian May has recov-
ered from a shoulder injury he sus-
tained while skateboarding in
L.A.(!) Dee is still negotiating with
record companies for a deal for the
project, but expects the single and
video to be out in November.

Singles Scene

ELTON JOHN’s ‘‘Healing
Hands” single features a version of
“Sad Songs (Say So Much)” that

RGCKK
L@MDON?W

was recorded live at Wembley
Arena plus a new track, “Dancing
In The End Zone.” TRANSVISION
VAMP’s third single from the
“Velveteen” LP will be “Landslide
Of Love.”

ASWAD’s new single is a remake
of the STEPHEN BISHOP song
“On And On.” BROS. are back this
week with the new release “Too
Much.” Others due this week in-
clude GOODBYE MR. MacKEN-
ZIE’s ‘“‘Goodwill City”’ and YEL-
LO’s “Blazing Saddles.” SHAKE-
SPEAR’S SISTER — comprised of

Moving Up

NICOLE/Happiness (Sleeping Bag)

DANCE TRACKS

6/30 7114
13 1 JODY WATLEY {/ERIC B. & RAKIM/Friends (MCA)
3 2 MADONNA/Express Yourself (Sire/WB)
1 3 KARYN WHITE/Secret Rendezvous (WB)
2 4 EXPOSE/What You Don't Know (Arista)
4 5 SOUL Il SOUL/Keep On Movin' (Virgin)
— 6 TWO PUERTO RICANS.../Scandalous (Capitol)
17 7 MALCOLM MCcLAREN/Deep In Vogue (Epic)
— 8 BOBBY BROWN/On Our Own (MCA)
12 9 FINE YOUNG CANNIBALS/Good Thing (IRS/MCA)

10 CHARVONI/Always There (Capitol)

11 11 LISA LISA & CULT JAM/Just Git It Together (Columbia)
16 12 TWIN HYPE/Do It To The Crowd (Profile)

— 13 PAULA ABDUL/Cold Hearted (Virgin)

15 14 TKA/You Are The One (Tommy Boy/WB)

— 15 DINO/ Like It (4th & Broadway/island)

10 16 STACEY Q/Give You All My Love (Atlantic)

— 17 SHEENA EASTON/101 (MCA)

19 18 JAMES INGRAM/it's Real (WB)

— 19 COLDCUT/People Hold On (Tommy Boy)

— 20 DONNA SUMMER/This Time | Know it's For Real (Atlantic)

FLAME f/TONY TERRY/On The Strength (Epic)
INFORMATION SOCIETY/Lay All Your Love On Me (Tommy Boy/Reprise)
ROBERT PALMER/Tell Me I'm Not Dreaming (EM!)

Brian May — shouldering the burden of
his curb surfing.

former BANANARAMA member
(and Mrs. DAVE STEWART)
SIOBHAN FAHEY and MARCEL-
LA DETROIT — return with the
single “You’re History” on Mon-
day (7/17).

Keeping Up
With McCartney

A new PAUL McCARTNEY song
from the “Flowers In The Dirt”
sessions is out for the first time on
Monday (7/17). “The First Stone,”
co-written with HAMISH STUART,
is the B-side of his new single “This
One,” with “I Wanna Cry” and
“I'm In Love Again” also featured
on the 12-inch.

Macca completists are in for an
expensive time, however, as
there’ll also be a limited edition
postcard pack released on July 31
with six postcards and ‘“The Long
And Winding Road’’ added to the
track listing. Then there’s the
12-inch version — out July 24 — fea-
turing “The First Stone” and

Eiton John — Tiny End Zone Dancer?

New LPs

TEARS FOR FEARS are calling
their third album “Sowing The
Seeds Of Love.” It'll be out on Sep-
tember 25 with the title track com-
ing out as a single on August 21.
ALL ABOUT EVE will also release
their next LP in September with
the first single due in August.
PAUL SAMWELL-SMITH once
again produced the band. ‘The
Rich Den’t Rock,” the debut album
from German rockers VAMP, is
out this week.

It looks like the major labels are
trying to promote the next big thing

their second album (and first in
four years), ‘“Waking Hours.”
Meanwhile WEA are promoting
their Glaswegian duo the RIVER
DETECTIVES, whose debut single
“Chains” is just out.

In (And Out Of) The Studio

PREFAB SPROUT return to the
studio this week to start recording
their next album. The KANE
GANG and MARTIN STEPHEN-
SON & THE DAINTEES are also
working on follow-up projects.
Meanwhile, SOUL II SOUL storm-
ed out of a taping of the “Top Of
The Pops” television show because
the program’s producer was said
to be unhappy with parts of a live
vocal the band was rehearsing
over a backing track to their chart-

Jazzie B — Don'’t fool with his creativi-
ty.

topping hit “Back To Life.” When
the producer insisted that they
either lip-synch the vocal or have
another showing of the video, JAZ-
ZIE B and company left the studio
doors swinging.
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Moving Up

DE LA SOUL/Say No Go (Big Life)

KIRSTY MacCOLL/Days (Virgin)

SOUL Il SOUL {/C. WHEELER/Back To Life (10/Virgin)
LONDON BOYS/London Nights (WEA)

PET SHOP BOYS/it's Alright (Parlophone/EMI)

SONIA/You'll Never Stop Me Loving You (Chrysalis)

BEAUTIFUL SOUTH/Song For Whoever (Go! Discs/PG)
QUEEN/Breakthru (Parlophone/EMI)

GLADYS KNIGHT/Licence To Kill (MCA)

M/Pop Muzik (The 1989 Remix) (Freestyle)

10 RUFUS f/CHAKA KHAN/Ain't Nobody (WB)

GUNS N’ ROSES/Patience (Geffen)

12 BOBBY BROWN/On Our Own (MCA)

13 U2/All | Want Is You (Island)

14 MONIE LOVE/Grandpa's Party (Cooltempo/Chrysalis)
15 DONNA ALLEN/Joy And Pain (BCM)

16 A GUY CALLED GERALDNoodoo Ray (Rham!)

17 SINITTA/Right Back Where We Started From (Fanfare)
18 CYND! LAUPER/ Drove All Night (Epic)

19 KARYN WHITE/Superwoman (WB)

20 WATERFRONT/Cry (Polydor/PG)

NORMAN COOK f/MC WILDSKi/Blame It On The Bassline... (Go! Beat/PG)
MICHAEL JACKSON/Liberian Girt (Epic)
BETTE MIDLER/Wind Beneath My Wings (Atlantic)

The Network Chart, courtesy MRIB

AUSTRALIA

w W

3 1 |AN MOSS/Telephone
Booth

2 2 KATE CEBERANO/Bedroom
Eyes

1 3 JAMES REYNE/House Of Cards

4 4 ROSS WILSON/Bed Of Nails

6 5 HOODOO GURUS/Come
Anytime

7 6 DARYL BRAITHWAITE/Let Me
Be

5 7 DRAGON/Young Years

8 8 J. DIESEL & INJECTORS,/Cry
In Shame

CANADA

W W

11 II\LI\NNAH MYLES/Love

S

4 2 COLEMAN WILDE/t Doesn't
Matter

2 3 TOM COCHRANENictory Day

3 4 JEFF HEALEY BAND:Angel
Eyes

5 5 COLIN JAMES/Chicks 'N Cars..

6 6 CANDIMissing You

7 7 ANNETTE DUCHARMEMNO
Such Thing

— 8 KIM MITCHELL/Rock N’ Roll

Duty

DEBORAH SASSON & MCL/Carmen (Capitol)
PUBLIC ENEMY Fight The Power (Motown)
BELOVED/Your Love Takes Me Higher (Atlantic)
KRAZE/Let's Play House (Big Beat)

LIZ TORRES/Payback Is A Bitch (Jive/RCA)
Q-FEEL/Dancing In Heaven (Jive/RCA)

from Glasgow: A&M have rockers — 9 JENNY MORRIS/Saved Me 8 9 ANDREW CASH/Boormiown
GUN and the more folky DEL 9 10 BLACK SORROWS/Crack Up 10 10 MITSOU/Bye Bye Mor Cowboy

AMITRI, who have just released | p7. o0 A f1ad Most Added

PAUL KELLY/Sweet Guy TROOPER/Boy With A Beat
SASS JORDAN/Stranger Than Faradise

“Rock Over London™ news is
a service of Rock Over London
Ltd., who can be reached at
Globe Theatre, Shaftesbury
Ave., London W1V 7HD; phone
01-494-4513.

Reproduced by permission of Dance Music Report
© 1989 by Disco News Inc. (212} 860-5580.

Dance Musit

Top 10 Australian records from playlists of
FM 104/Brisbane, 2MMM/Melbourne, FOX-
FM/Melbourne, 96 FM/Perth, SA-FM/Ade-
laide, 2<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>