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POTTS SR. VP/A&R

Milgrim Set As New
Capitol President

Elektra Sr. VP/Marketing
Hale Milgrim was set at press-
time to sign on as President of
Capitol Records. Milgrim spent
five years at Elektra and over a
decade more with Warner

I NS I D E:

RADIO’S CASHFLOW UP,
NET REVENUES DOWN

The NABI/Broadcast Financial
Management Association’s Radio
Financial Report covering 1988
shows cashflow for both AM and

FM stations improved in double
figures, while net revenues for
FMs are down a little and AMs
down a lot.

Page 9

FOCUS ON YOUR TARGET

Not only must radio stations find a niche
of their own, Rob Balon contends, but
they need to go after their audience’s
opinion leaders with unusual, specifically
targeted, off-the-beaten-track
promotions.

Page 40

WLS: ISSUES
A CHALLENGE

New Talk convert WLS/Chicago is
taking a distinctive approach — a
local focus on hard issues, with no
service, self-help, or auto repair
shows.

Page 47

SPEAK YOUR
LISTENERS’ LANGUAGE

Iindustry jargon and high-flown vocabulary
may be second nature to air personalities
and copywriters, but Jeff Pollack points
out that it confuses listeners and blocks
clear communication.

Page 29

EXPOSING NEW RECORDS
IN A FRAGMENTED WORLD

CHR programmers and label execs try to
find a consensus on the best way to
expose new music fairly . . . and ease
the product glut.

Page 52

CMA AWARDS: THE STORIES
BEHIND THE SCENES

From Hank Williams Jr.’s mysterious
onstage absence to the best lines of the
night, Lon Helton provides the scoop on
Country’s big night, the CMA Awards
telecast.
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Craig Pleads Guilty
To Payoia Charge

Agreement To Reduce Sentence Part
Of Second-Ever Guilty Plea

Independent promoter Bill
Craig pleaded guilty Tuesday
(10/17) to two counts of assist-
ing in the preparation of a
fraudulent tax return and one
count of payola — which will
make him the second person to
be convicted on the payola
statute. Sentencing is scheduled
for December 18.

Craig had faced up to seven
years if convicted by a jury, but
the government agreed to rec-
ommend a sentence of not more
than three years, as per a plea

agreement with Craig. The pay-
ola count, it was learned, iden-
tified Urban stations WJAX/
Jacksonville (now CHR WAPE-
FM) and WLOK/Memphis as
the recipients of $97,150 over a
three-year period from 1983-86.

Craig, whose Bill Craig En-
terprises, Inc. firm specialized
in promotion to Urban Con-
temporary stations, had been
the target of a probe by the gov-
ernment’s Los Angeles Organ-
ized Crime Strike Force, aided
CRAIG/See Page 36

Unistar Sets New

Presidential Office

Gary Fries

Unistar Communications
Group, the new venture created
by last month’s merger of
United Stations and Transtar,
has named three execs to its
new Office of the President. The
company also appointed a new
Sr. VP/Affiliations, former
WwJQY/Miami VP/GM Skip
Schmidt.

The President’s office will
consist of former Transtar
President/COO Gary Fries,
who will continue to oversee the
company’s fulltime satellite-de-
livered formats; former US Ex-
ec. VP/GM Bill Hogan, who will
be in charge of its traditional
news networks; and former US
Exec. VP/Sales David Landau,
who will manage the sales
force. Each has assumed the ti-
tle of President.

Fries, Hogan, Landau Set; Schmidt Sr. VP

Bill Hogan

David Landau

“We at Unistar are very for-
tunate to have three top-level
management people to share
the presidential duties of our
new company,” remarked Uni-
star Co-Chairman/CEO Terry
Robinson. “Gary, Bill, and Dav-
id are radio veterans and prov-
en top-level business and people
managers.”’

A 27-year industry veteran,
Fries was President of Sunbelt
Communications before joining
Transtar. Hogan was President
of the RKO Networks prior to its
acquisition by United Stations
in 1985. He previously had a
long career with RKO, Metro-
media, CBS, and Eastman.
Landau joined US in 1983 after
executive sales positions with
Christal and Infinity Broadcast-
ing. UNISTAR/See Page 36

Bros., working with Capitol-
EMI Music Chairman Joe
Smith at both labels. Elektra
acknowledged Tuesday (10/17)

that Milgrim had resigned ef- °

fective Friday (10/20), while an
official Capitol announcement
was due imminently. Milgrim
will replace the recently de-
parted David Berman.

Earlier, Capitel announced
that Sr. VP/A&R Simon Potts
has taken charge of the label’s
US A&R division. Previous de-
partment head and VP/A&R

Hale Milgrim

Tom Whalley has resigned to
pursue other interests, while, in
a separate move, VP/Black
Promotion Hank Talbert has
exited. CAPITOL/See Page 36

KJOI ‘Touch’ AC/Jazz

Beautiful Music Standard-Bearer Drops Format

Command Communications’
KJOI/Los Angeles, a landmark
Beautiful Music station with
perennially successful ratings,
exited the format Wednesday
(10/18) in favor of a progressive
AC-light jazz sound it hopes will
attract markedly younger
demos. With the exception of its
legal ID, the station will be
marketed as “Touch 98.7 FM.”

KJOI's is the ninth format
change among the major L.A.
stations this year, and is the
first in memory to change di-
rections following a Top 5 show-
ing in the ratings.

KJOI VP/GM Bob Griffith
said KJOI had been suffering on
the sales level from an aging

Ellis Named
PD At KLSX

it « 7 RS N

»
Steve Ellis

Explaining that ke ‘“‘wanted
to wait nine months, but this
guy is just too good,” KLSX/
Los Angeles VP/GM Bob Moore
picked former WQHT (Hot 97)/
New York PD Steve Ellis to pro-
gram the Greater Media Clas-
sic Rocker. Ellis, who begins his
new job November 1, replaces
Tom Yates, who announced his
resignation last month.

“Steve’s a real street fighter
— an aggressive, take-charge,

ad

ELLIS/See Page 36

‘Indecent’ Stations Defend Programming

audience which it hadn’t been
able to reinforce with younger
listeners.

“Two years ago, the median
age of our listeners was 58 years
old,” said Griffith. ““Today, it’s
up to 60 and getting older every
day. That’s real tough, since
90% of all spot buys are for
demos under 55.”
KJO

|/See Page 36
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EXITS WRKS

Gray Now
A Consultant

Tony Gray

Tony Gray, PD of Urban-
formatted WRKS/New York,
has resigned to form a consulta-
tion firm that will be based in
Chicago. MD Vinny Brown will
handle PD duties until a perma-
nent replacement is found.

“It’s been a wonderful three
and a half years at WRKS, and
I've enjoyed the experience
totally,” said Gray. “This has
been a tough assignment and
T've accomplished all the goals I
originally set out to achieve.
This career move is one that I
have planned for, and the time
is here.”

Gray has already signed
WILD/Boston and WIZF/Cin-
cinnati as clients. He will con-
sult WRKS as well.

GRAY/See Page 36
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The Georgia Satellites

G XY

The Cure



HARDBALL.

Motley Criie The Sugarcubes

Linda Ronstadt Elektra Entertainment

The Home Team.

On Elektra Cassettes, Compact Discs and Records.

©1989 Elektra Entertainment, a Division of Warner Communications inc., @°



FOR YOUR CONSIDERATION.

GRAMMY NIGHT: FEBRUARY 21, 1990.

ME
TAKE GOOD CARE OF youU AND

DIONNE EIARWICK
JepEREY OSBORNE

% Introducing for your 1990
% Grammy Award consideration,
& a truly great record in the
B tradition of “That’s What
Friends Are For.” “Take Good
8 Care Of You And Me,” the
- classic new single by Dionne
Warwick and Jeffrey Osborne,
making a stunning Arista debut.
From the forthcoming album,
Dionne Warwick Greatest Hits
1979-1990.

Produced by Burt Bacharach and Carole Bayer Sager.
Executive Producer: Clive Davis

ARISTA

© 1989 Arista Records, Inc., a Bertelsmann Music Group Company.




WHFS Jock Claims
Speech Impediment Lost
Him Regular Airshift

Damian Files Unique Handicapped

Discrimination Complaint

WHFS/Annapolis, MD Asst. PD
Damian Einstein has filed a com-
plaint with the state of Maryland
contending the station’s decision
last May to remove him from his
midday shift was an act of discrim-
ination against the handicapped.
Einstein, who has been with the
progressive AOR station for 18
years, speaks in an occasionally
halting voice — the lingering effect
of injuries he suffered in a 1975
traffic accident.

Both Einstein and his attorney,
Peter Krauser, confirmed that a
handicapped discrimination com-
plaint naming WHFS parent
Duchossois Communication Co.
has been filed with the Maryland
Commission on Human Relations
(CHR). Krauser, citing the confi-
dential nature of such proceedings,
declined to provide a copy of his cli-
ent’s filing. WHFS GM Alan Hay
also confirmed the complaint’s ex-
istence. CHR officials said they
cannot confirm or deny that a com-
plaint has been filed without first
obtaining written permission from
a human relations commissioner.

Impediment To Airshift?

According to Krauser, the com-
plaint charges that Einstein lost his
10am-1pm show because Hay and/
or Rolland Johnson, President of
Elmhurst, II-based Duchossois,
was uncomfortable with Einstein’s
speech impediment — not, as Hay

TRDINA GSM

Labrozzi OM
At WNRJ

WWVA & WOVK/Wheeling, WV
OM Dave Anthony Labrozzi has
jumped to CHR WNRJ (Energy
105) /Pittsburgh in the same capac-
ity. Concurrently, Keith Trdina has
been named GSM at WNRJ. He
crosses the street from Urban
WAMO (Hot 106), where he was an
account exec.

WNRJ GM George Hart stated,
“We're now building the radio sta-
tion from within, as the external
product has been clearly focused
and defined over the past few mon-
ths by our consultant Rick Sklar.

“Labrozzi knows the market
very well, as he’s from this area
and has worked in Pittsburgh be-
fore. He’s got his work cut out for
him, but we’re confident that he
can compete with the big boys.”

“I'm very excited about the
future of Energy 105 and working
with Hart again,” said Labrozzi.
“The summer ARB numbers look
great and we're poised to make
major inroads in the market-
place.”

Before joining Country WWVA &
WOVK, Labrozzi previously work-
ed at WZMM (Z107)/Wheeling,
WV; WMYG (Magic 97)/Pitts-
burgh; K104/Erie, PA; and
WFBG/Altoona, PA.

In the summer Arbitron, WNRJ
ranked 13th 12+ (2.4) and 10th in
Birch (3.0).

says, because management felt the
veteran announcer would be more
valuable handling a wider variety
of off-air programming duties.

The complaint is based on the
Maryland Fair Employment Prac-
tices Act, which prohibits discrim-
ination against employees or job
applicants with “physical or men-
tal handicaps unrelated in nature
and extent so as to reasonably pre-
clude the performance of the em-
ployment.”

Einstein’s complaint demands
that he be returned to his airshift
and receive back pay for the time
he has spent as Asst. PD, the job he
has held since losing his daily three-
hour show. The pay claim is based
on Einstein’s contention that he is
being required to work more hours
for the same pay he received as an
announcer.

Einstein said he waited until
summer to file his complaint be-
cause he wanted to give Hay time

WHFS/See Page 36
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Jim Wood

Wood VP
For Fairwest

Jim Wood & Associates, a con-
sultancy formed last month by
former Malrite VP/Programming
Jim Wood, has become one of the
Fairwest companies. As part of
that arrangement, Wood has been
named VP/Programming for the
Fairwest companies. He will con-
tinue to work with clients on an in-
dependent basis while advising
Fairwest clients. He’ll also con-
tinue to operate out of his Cleve-
land area offices.

Fairwest Enterprises President
George Johns commented, “As our
companies continue to expand in
the areas of satellite programm-

WOQOD/See Page 36

rban Sets New

Execs At Two Stations

Barondess GM At WIZF; Lewis PD,

King OM At KATZ

Industry veteran Stu Barondess
has rejoined Inter-Urban Broad-
casting as VP/GM of WIZF/Cin-
cinnati. The company also assign-
ed WIZF PD Todd Lewis to addi-
tional duties as PD of its newly ac-
quired KATZ-AM & FM/St. Louis.

Barondess told R&R, “I’m very
happy to be back with the com-
pany; I feel as if I have come
home. We expect to continue to put
out a highly professional product.
Our first priority is to cater to the
black community in Cincinnati.”

Barondess, who will also consult
Inter-Urban’s other properties, had
managed its WYLD/New Orleans.
He also served two stints at Urban-
formatted WOWI/Norfolk.

Lewis will supervise the pro-
gramming at KATZ two days a
week and will spend the balance of
his time at the Cincinnati station.
KATZ (AM) PD Rod King will now
serve as OM for both St. Louis sta-
tions.

Walker Skies
East To
Program KXKL

KVI/Seattle programmer Sky
Walker has accepted the PD slot at
KXKL (“Kool 105’)/Denver and
will begin his new duties next
Wednesday (10/25). The position at
the Shamrock Gold combo had
been vacant for several months af-
ter Chris Elliott left to join McVay
Media.

According to Kool 105 GM Marty
Loughman, “Sky has the talent,
creativity, and enthusiasm to allow
us to continue being a winning ra-

dio station.”
WALKER/See Page 26

Lewis joined WIZF earlier this
year. He began his broadcasting
career at age 11 at WLTH/Gary,
IN.

“We hope to put together a for-
mat that will make KATZ a con-
tender, which it hasn’t been in the
past two and a half years,” said
Lewis. “Rod will be my eyes and
ears for me and will have day-to-
day responsibility at the stations.
This promotion displays some of
the confidence the company has in
me and I'm really happy about
that.”

NewCity
Generates

Brainstorm
Tabio Heads New
Creative Division

NewCity Communications has
formed a new venture that will of-
fer instruction to individuals and
companies in the area of creative
problem-solving and brainstorm-
ing. Gerardo Tabio, VP/GM of
NewCity's KRMG & KWEN/Tulsa,
will lead the division.

The working title of the new divi-
sion is NewCity Creative Re-
sources. ‘“‘The creative problem-
solving system that we developed
at NewCity is an effective way to
come up with aggressive promo-
tional campaigns,” said Tabio. “It
naturally evolved into a system
that helps our advertisers come up
with effective campaigns. Al-
though we’ll initially be targeting
radio, we feel our system is suited
to any company that wants to be-
come more promotionally aggres-
sive.” NEWCITY/See Page 36
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GOLD JINGLES, STEREO JANGLES

Gold format topics: the increasing use of
classic Top 40 jingle packages in Gold radio,
and warnings against shoddy stereo and CD
mixes.
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Buchanan Takes WMXC PD Post

Buchanan Advertising/Houston
owner Bruce Buchanan has replac-
ed Russ Morley as PD of EZ Com-
munications AC WMXC/Charlotte.
Morley, who was also an EZ Re-
gional Programmer, exited recent-
ly to become Corporate Program-
mer for Taylor Communications.

WMXC GM Jake Gurley noted,
“We're fortunate to have someone
of Bruce’s caliber programming
this station. He believes in EZ’s
philosophies, principles, and disci-
plines. I know he'll keep us on-
track and add his own special
touch.”

Buchanan told R&R, ‘“The sta-
tion sounds good and I know we’ll
continue to grow. This looked like a
very good opportunity, especially

with Jake being here.

“One area I really like is talent
development, where I can teach
announcers communicative skills.
Sometimes, they've simply not
been allowed to learn some of these
skills. My training makes it easier
to find new ways to do things, and
adopt a different attention to
detail.”

Buchanan added, “I’ll have the
chance to work with Chuck Boozer,
who’s one of the best morning men
in the country. I also plan to take in
every (NBA Charlotte) Hornets
game.”

Bruce Buchanan

Buchanan formerly served as
Operations Director for KVIL/Dal-
las, programmed KMGC/Dallas
and KLLS/San Antonio, and was
Corporate PD for Communications
Investment Corporation/Salt Lake
City. Using the airname Jim Ed-
wards, he was a personality on
KVIL, KLLS, WRMF/West Palm
Beach, and WMXQ/West Palm
Beach.

This summer, WMXC finished
fifth 12+ in both Birch (6.8), and
Arbitron (6.6).

WIOQ/Philadelphia and the local and national record in

Humdinger” Singer with a gala dinner party. Pictured (I-r rear) are FMQB's Tom Cunningham, Mercury’s Don Cottingham,
EMI's Norm Osborne, MCA’s Joe Regoso, MCA Sr. VP Billy Brill, Mercury VP David Leach, tipsheet publisher Bobby Poe
(who presented Singer with a lifetime achievement award), EMI VP Jack Satter, WIOQ OM Mark Driscoll, Biltboard’s Tom
Noonan, and EMI's Rich Tamburro, (I-r front) FMQB Album Report’s Fred Deane, ICM Marketing President Ron Kyle, Island
VP Bob Catania, Sleeping Bag principal Juggy Gayles, WIOQ GM Mike Marder, and Singer.
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Shores Lands WJQI Programmer Position

KMMX/San Antonio Asst. PD/
air personality Mike Shores has ac-
cepted his first PD responsibility at
AC WJQI/Norfolk, where he’ll
begin next Monday (10/23). He suc-
ceeds Bill Curtis, who last month-
moved crosstown to program
WWDE (2WD).

Shores told R&R, “I'm very ex-
cited at the chance because the
market is ready for a soft AC.
There’s plenty of resources avail-
able, and I'm very impressed with
(new GM) John Moen. John was
looking for someone who could be
strong on the air and handle pro-

our scorecard:

BRN is the full-service, 24-hours-a-
day business news/talk leader. Consider

¢ 45 Affiliates in 15 months

¢ 12 Affiliates in the Top 20 Markets

¢ 93% Affiliates in Top 100 Markets

¢ Live global coverage, from the USSR to
the European Communities

* Nationally recognized hosts like best-
selling author Charles Givens

HOW TO BE THE

NEW CO

Choose the national dio network that’s paid its dues.

National Network Member, NA.B.

If you're ready to square off in your ring,
we’d like to talk to you today.

I (800)32 I '2349 (Inquiry)
1(719)528-7046 (ListenLine)

Radio’s Business Solution™

BR=~

Business Radio Network

gramming. The two of us are real
nitpickers when it comes to music
flow. He and I seem to be a perfect
combination.”

Continuing to R&R, Shores add-
ed, “I've only heard the station
once, and I'm not that familiar
with the market. We’ll do some
pretty major research in Novem-
ber. After we find out exactly what
the market needs, we’ll make

changes in January. There’s no
doubt to me that we'll stay in the
AC arena. We need to get some of
the trashy music off the air, and
have a better focus.”

In addition to KMMX, Shores has
been on-air at KKLT/Phoenix and
KPPL/Denver.

WJQI ranked seventh 12+ in the
summer Arbitron (5.6) and eighth
in Birch (5.1).
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“The Best Time To Strengthen With
Research Is When You're On Top?”

““Back in 1983, we had a 21.6 share, 12+ at
WIVK. That’s when | knew it was time to bring in
The Research Group. You see,a big share doesn’t
necessarily mean a well-defended share. . . you could
just be a sitting duck.

So when we had that [ANSIEII0LC= Ko RATAY o S
much to protect, we FirSt Marconi Award

decided to do a large

program of on-going “Large Market of

research to make sure we ) .
stayed perfectly in touch the Ye-ar Statlon T

with the market’s taste in  [AVAVAAVA [l (qaYe) 4 Y1 I[S
music—both music
essence and individual songs—in information, in
personality /humor needs, and in contesting and
promotion so that if anybody ever came after what we
had, we’d crush them—I mean really crush them.

We’ve been strengthening WIVK with The
Research Group for six years now. In fact, we just
renewed for another four years. And a funny thing
happened when we made ourselves stronger and better
defended. The 21 share grew to a 36 share. . .and
we’re still on guard every minute.”’

Bobby Denton
Vice President /General Manager
WIVK-AM & FM, Knoxville

The Research Group develops the right information, then uses a special
system of strategic planning to help you win—and stay strong—in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more information, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888



Free Trial Offer:

Hits-of-the-Week CDs

used by Casey Kasem,
Scott Shannon,

Rick Dees, Shadoe Stevens, Bob Kingsley, Jay Thomas, Tom Joyner, M.G. Kelly, John Lander, “Cousin” Brucie, and most of the
other hosts of network shows that play the hits!

Clean up your music like the famous jocks: sparkling clear, punchy sound from digital Compact Discs. Clean up your studio with
all the hits in one handful of Compact Discs. Century 21’s HitDiscs™ have uniquely tight starts, uniform audio levels, trip cues,
and the most sound ever!

Try HitDiscs™ free for 3 weeks at your station. You'll get all of Radio & Records™® new hits-of-the-week for CHR, AC, Urban,
Country and AOR. Every Tuesday, Federal Express® will bring you two full CDs with the new chart adds, Breakers®, Most
Active®, and Most Added. You'll also get new songs likely to make the charts in following weeks.

Find out for yourself why nearly all the networks and 900 stations use Century 21's Compact Discs. Mail the coupon at the
bottom of the page for your free sample HitDiscs™. Or, for faster service, FAX the coupon to (214) 392-2121.

And Other Syndicators Use HitDiscs™:
3M®,

ABC/Watermark,

Armed Forces Radio and TV Service
Audio Environments®,

Braiker Radio,

Broadcast Programming,

Canadian Radio Network,

Ron Cutler Productions,

Digital Cable Radio,

Digital Radio Labs,

Muzak®,

SMN,

UniStar,

and Dozens More!

“We have come to depend on the
quality and service that HitDiscs deliver
to us every week for Scott Shannon’s
Rockin’ America and Casey’s Top
40. HitDisc is an appropriate name
because they are a BIG hit at Westwood
One!”

Gary Landis
Vice President
Director of Programming

Westwood One
Radio Networks

Fill in and mail the Coupon below or FAX to (214) 392-2121

Yes! We want all our hits from premium quality Compact
Discs. Send me 3 weeks of free HitDiscs.” If we like the
added convenience and superb quality, we'll subscribe to
HitDiscs™ by paying $50 per week after the trial period
(payable monthly in advance). If we don’t wish to con-
tinue, we’'ll write “cancel” on the invoice and return it to
Century 21, owe nothing, be under no obligation, & keep
these sample HitDiscs™ with Century 21’s compliments.

Mail to: Century 21 Programming, 14444 Beltwood Parkway, Dallas, TX 75244-3228

Over 900 Century 21
CD music Chients Worldwide

century 2 ]

Signed Title
Station Phone ( )
FedEx Address
14444 Beltwood Parkway, Dallas, Texas 75244 City State Zip

50 States & Canada: (800) 937-2100




Station Revenues Down,

Cash Flow Up In 1988 Stats

NAB, BFM Release Annual ‘Radio Financial Report’

The nation’s radio stations enjoyed increased cash
flow last year, despite the fact that both the average AM
and FM operations suffered dips in their net revenues, ac-
cording to a newly released report from NAB and the
Broadcast Financial Management Association.

The average FM station sur-
veyed in this edition of the annual
“Radio Financial Report” had net
1988 revenues of $1,333,123, down
1.5% from $1,353,210 in 1987. The
average fulltime AM watched its
net revenue tumble 18.4% to
$873,637 from $1,071,419 in 1987. The
average AM/FM combo, however,
did see its net revenues climb: up
0.5% to $1,222,213 from $1,216,179 in
1987.

Despite those revenue slides,
both the average AM and FM sta-
tions finished last year with in-
creased cash flow. The average
fulltime AM had 1988 cash flow of
$173,834, up 22.2% from $135,331 in
1987. The average FM was up
11.3% to $321,468 from $285,217.
AM/FM combos jumped 24.5% to
$290,286 from $219,013 in 1987.

NAB Director/Financial and
Economic Research Mark Fratrik
said increased cash flow in the face
of lower revenues indicates that
stations are making a serious com-
mitment to cutting expenses. “Ra-
dio stations are becoming more
management-oriented than ever,”
said Fratrik. “They’ve learned

’88 In Review

@ Revenue:
AM (-18.4%)
FM (-1.5%)
Combos (+0.5%)

® Cash flow:
AM (+22.2%)
FM (+11.3%)
Combos (+24.5%)

® Time sales breakdowns:
Local sources (77.9%)
National/regional
sources (20.4%)
Network compensation
(1.7%)

that the secret to a strong bottom
line is to cut costs.”

AM, FM News Cutbacks

One area where AM stations ap-
pear to have cut back is news. In

%

1988 the average fulltime AM sta-
tion spent $59,415 on news, down
332% from $88,864 in 1987. FM
news spending was also down —
the average FM station spent
$28,741 on news in 1988, down 8.1%
from $31,272 in 1987.

The average radio station in the
survey derived 77.9% of its 1988
time sales from local advertising
sources, 20.4% from national or re-
gional sources, and 1.7% from net-
work compensation.

General and administrative
costs accounted for 41% of the av-
erage station’s expenses, followed
by program and production costs
(21.3%), sales (19.4%), advertising
and promotion (9.9% ), engineering
(4.4%), and news (3.9%).

All figures in the survey report
are “weighted averages” created
by NAB/BFM'’s efforts to compen-
sate for the fact that larger stations
are more likely to respond to sur-
veys and are thus overrepresented
in the raw data gleaned from the
study. The survey report is based
on information obtained from 2338
stations.

Copies of the “Radio Financial
Report” can be purchased from
NAB Services. The cost to mem-
bers is $125, while nonmembers
pay $225. Call 800-368-5644 to order.

WLUP, WFBQ Stand Ground
Against Indecency Charges

WLUP (AM)/Chicago and WFBQ/Indianapolis, two
of the first three stations caught up in the FCC’s latest
anti-indecency sweep, have responded to the allegations
by arguing the popularity of the shows that offended the
Commission prove those programs aren’t patently offen-
sive and are, in fact, often beneficial to their local com-

munities.

“The show’s high ratings and ap-
proximately 500 letters supporting
it demonstrate that [the Steve Dahl
and Garry Meier afternoon show]
is not patently offensive by contemn-
porary community standards,”
wrote Jim deCastro, President
of WLUP licensee Evergreen Me-
dia. “Rather it’s a reflection of
those standards.”

WLUP was cited in August for
three Dahl and Meier bits: a dis-
cussion about former Miss Ameri-
ca Vanessa Williams having oral
sex with another woman; a song
about a child molester running a
summer camp; and a joke about
the most common pickup line in
gay bars. In his letter, deCastro
argues that the second two bits
can’t be considered indecent be-
cause they contain ‘““only innuendo
and double entendre, nothing ex-
plicit or readily understandable by
children.”

DeCastro also maintains the
Williams bit, during which one of
the announcers says of Williams’s
sex act, ‘I can’t imagine [former
Miss America] Phyllis George do-

ing that,” constitutes ‘“social and
political commentary’ that
“should not be chilled.” He further
contends the child molestation
song uses innuendo to “‘present, in
a humorous light, the difficult issue
of child pornography.”

On a broader level, WLUP’s vo-
luminous response, filed last week
with the FCC’s Mass Media En-
forcement Division, makes the fre-
quently heard argument that the
FCC'’s indecency standard does not
provide broadcasters with enough
guidance as to what might be con-
sidered indecent. This, deCastro
argues, is particularly troublesome
for live talk shows.

Standard ‘More Vague
Than Ever’

“Where such extemporaneous
discussion is interwoven with calls
from the public,” wrote deCastro,
“a licensee may literally be only
seven seconds away from a fine or
license revocation, with no clear
guidepost to mark its path.”

Great American Television and
Radio Company, licensee of

WFBQ, picked up on that theme in
its response. The indecency stand-
ard, Great American contends, “is
more vague and flawed than
ever.”

But Great American’s defense is
primarily based on community
support for the program that was
cited for indecency — the Bob
[Kevoian] and Tom [Griswold]
morning show. In its filing, Great
American points out that Bob and
Tom have the highest-rated morn-
ing program in Indianapolis. The
response also includes a Gallup
poll commissioned by Great Amer-
ican, in which 75% of area resi-
dents surveyed said the Bob and
Tom show is not indecent or patent-
ly offensive.

Attached to the response are let-
ters of support from numerous In-
dianapolis area leaders, including
Emmis Broadcasting President
Jeff Smulyan, a member of the In-
dianapolis city council, and a local
judge. Several of the letters, in-
cluding those signed by Smulyan
and the councilman, are nearly
identical in their wording.

But there are slight differences:
in Smulyan’s letter, for example, a
description of the Bob and Tom
show as “the most popular radio
program in Indianapolis” was
changed to “a very popular radio
program.” Smulyan owns cross-
town WENS/Indianapolis.

DC
REPORT

PAT CLAWSON

Heifetz Loses Bid For WXTR,
Station Back On The Block

agan Henry Broadcast Group President Bob

Hughes szys the company has plenty of options fol-

lowing the collapse of Louise Heifetz's $33 million
bid for its WXTR/Waldorf, MD (Washington).

“There are a half-dozen offers on the table that | know of,” said
Hughes. "All of them are comparable or more attractive than Ms. Heifetz's
offer.”

The saie, long rumored to be in trouble, collapsed late last Tuesday
(10/10) when Heifetz failed to meet the deadline to line up her financing.
Heifetz, who picked up roughly $2 million last January from the $55 million
sale of KFAC/Los Angeles to Evergreen Media Corp., reportedly pitched
several Washington area corporations on the idea of investing in WXTR.
Unfortunately, there weren’t enough takers.

Industry observers say potential lenders and investors were probably
skittish about the deal because the Gold FM, which is situated south of DC,
throws a weak signal over affluent Northwest Washington and Montgomery
County, MD, and is thus vulnarable to attack.

One source familiar with WXTR responded, “What's the station worth?
| don’t know — what’s a building worth when it's located on an earthquake
fault line?”

Heifetz did not return phone calls to her Los Angeles office. And
broker Frank Kalil, who brought Heifetz and Henry together, declined to
comment on the broken engagement.

According to Hughes, RHBG had no idea the WXTR deal was in trouble
until last week's deadlne. “l think she [Heifetz] was proceeding under the
assumption that ‘it ain't over 'il it's over,” said Hughes. “As of last week,
it's over.”

Hughes insists the fallure of the Heifetz deal hasn't caused problems
elsewhere in the Ragan Henry empire. Nevertheless, he said, the company
plans to move quickly to find another buyer. “If we received an offer this
second, we'd look at it,” Hughes said on Tuesday (10/17), “but we're not
going to let any grass grow under our feet. There's too much interest in this
station.”

RTNDA Supports Move To Open All
Congressional Hearings

he RTNDA has thrown its support behind a House of

Representatives resolution that could give the elec-

tronic media greater access to Congressional hear-
ings.

Under the current rules, which RTNDA terms “hopelessly outdated,”
anyone appearing before a Congressional panel can opt to have cameras
and microphones barrad from the hearing room. House Resolution 253, in-
troduced by Rep. Tom Lantos (D-CA), would take that power away from
witnesses and vest it with committee members holding the hearing.

“Since Americans now get most of their news from radio and televi-
sion, hearings closed to cameras and microphones are effectively closed
to news coverage,” said RTNDA President David Bartlett in a letter to the
House Rules Committee. But he added that while RTNDA supports the
Lantos initiative, the group doesn't like the idea of lawmakers having the
power to exclude electronic newshounds from hearings.

“We would prefer that the proposal be broadened to ensure open
coverage of all hezrings, except under the most extraordinary cir-
cumstances,” Bartlett wrote.

Are The Japanese Coming?

o Japanese investors — who have demonstrated

quite an appetite for other types of US entertain-

ment companies — have any interest in acquiring
American radio program suppliers? It seems the answer
depends on who you ask.

“l see that as a definite possibility,” said Ernst & Young partner
Melvyn Masuda. “It could happen quickly, after they [the Japanese] finish
with the blue chip [entertainment businesses].”

But on the other hand, here's what Japanese venture capitalist
Shigeru Masuda [no relation to Melvyn] had to say: “l don't see it happen-
ing. There just isn't enough synergy. Visual images [movies, television pro-
grams, etc.] are trans.atable into Japanese and other languages, {but] radio
programs aren't.”

The two Masudas expressed their views earlier this week at Ernst &
Young's sixth annual entertainment symposium in New York.

—Randall Bloomquist

| October20,1989 R&R 9




10eR&R October20,1989

RADIO BUSINESS

TRANSACTIONS

Nebraska Duo Rides Into Des Moines
With $2.75 Million KDMG Deal

 Deal Of The Week:

KDMG/Pella (Des Molnes), IA
PRICE: $2.75 million

TERMS: $1.8 miliion cash at closing;
$950,000 note, interest only at prime
for first 2 years, then interest and prin-
cipal over 8 years at prime.

BUYER: Valley Brozdcasting Inc.,
owned by Robert Dean and Robert
Greenlee. They own KOIL & KOMJ/
Omaha.

SELLER: GBA Inc., headed by Allen
Shaw, George Beasley, and Bruce Si-
mel. Beasley also has interest in
WKML/Lumberton, NC; WLIT/Con-
way, SC; WPOW/Miami; WRXK/Boni-
ta Springs, FL; WMRO & WYSY/
Aurora, IL; KRTH-FM/Los Angeles;
WTEL & WXTU/Philadelphia; WCKZ
& WBIG/Gastonia, NC; KAAY/Little
Rock; WJHM/Daytona Beach; KQLD/
Port Sulphur, 1A; WRKU/Grove City,
PA; WBSS/MIitville, NJ;’KGSR/Bastrop,
TX; WXKC-AM & FM/Aiken, SC;
WZRZ/Fort Myers, FL; WYNG/Evans-
ville, IN; WJMH/Reidsville, NC;
WBLX-AM & FM/Mobile; WFAI/Fay-
etteville, NC; WRKU/Grove City, PA;
WWAM/Fort Meyers, FL; and WXMX/
Upper Arlington, OH.

FREQUENCY: 103.3 MHz

POWER: 100 kw at 750 feet
FORMAT: Goid

BROKER: Questcom Radio Broker-
age Inc.

COMMENT: GBA Inc. purchased the
station in 1986 for $1.55 million.

Arkansas

KYXZ-AM & FM CP/Cabot
PRICE: $327,216

TERMS: $10,000 deposit; at close,
buyer will give seller a promissory note
with a principal balance of $257,216.
The note is to bear no interest, and the
principal isn't due until the third anniver-
sary of the date on which the FM sta-
tion commences operation. In addition,
buyer assumes a $60,000 note from
the seller.

BUYER: Texar Communications Inc.,
owned by Terry Bettis, Sarah Harville,
Larry Marino, George Chambers,
Scott Taliaterro Sr., Scott Taliaferro
Jr., and Tom Allen. Chambers owns
KKHR/Anson, TX.

SELLER: KBOT Inc., headed by Presi-
dent Douglas Schneider.
FREQUENCY: 1350 kHz; 102.5 MHz
POWER: 2.5 kw daytimer

FORMAT: Country; FM is dark

FM CP/Texarkana

PRICE: $10 plus release of personal li-
ability for partnership debts for 25%.
BUYER: Billy Gene Presson, GM of
WWYN/Jackson, TN, will acquire posi-
tive control of the licensee by boosting
his ownership from 35% to 56.25%.
Randol Sledge will increase his owner-
ship from 30% to 33.75%.

SELLER: Steve Foutch of Greenfield,
TN is selling his 25% stock interest in
State Line Broadcasting.
FREQUENCY: 106.3 MHz

POWER: 3 kw at 300 feet

FM CP/Trumann

PRICE: $2500

TERMS: Cash for option to acquire
licensee.

BUYER: John J. Shields and John W.
Shields of Jonesboro, AR. They have
ownership interests in KXRQ/Tru-
mann, AR and KDRS & KLQZ/Para-
gould, AR.

SELLER: W.R.l. Enterprises, headed
by Kelly Webb and James Roberts.
FREQUENCY: 106.7 MHz

POWER: 3 kw at 328 feet

KWCD/Grover City

PRICE: No cash consideration for 40%
BUYER: Shawn Phalen

SELLER: Kathieen and Joseph
Phalen of Westcom Communications
inc.

FREQUENCY: 107.3 MHz

POWER: 4.2 kw at 807 feet
FORMAT: AC

KEZD/Windsor

PRICE: $49 for 49%

TERMS: Cash

BUYER: David Williams Il of Santa
Rosa, CA.

SELLER: Owens Communications
Associlates, owned by Dale Owens of
Santa Rosa, CA. He owns the CP for
KEZF(Tigard, OR.

FREQUENCY: 1580 kHz

POWER: 700-watt daytimer
FORMAT: AC

CRB BROADCASTING OF CONNECTICUT, INC.
(Edward G. Rogoff, President)

has acquired

WNLK (AM) & WGMX (FM)

Norwalk, Connecticut

for
$5,000,000

from

HANSON COMMUNICATIONS, INC.
(Michael F. Hanson, President)

We are pleased to have served
as exclusive broker in this transaction.

BLACKBURN @5@)MPANV

I N C O R P O R AT

Washington ¢

New York

Media Brokers & Appraisers Since 1947

WE BROKER BROADCASTING'S BEST

Atlanta

Chicago

Beverly Hills

TRANSAC TIONS AT A GLANCE

® Deal Of The Week:

@ WVOI/Toledo $663,343

‘Deals So Far In 1989:
$2,067,799,098

Total Stations Traded This Year: 1041
This Week's Action: $5,659,034
Total Stations Traded This Week: 19

® KDMG/Pella (Des Moines), IA $2.75 million

® KYXZ-AM & FM CP/Cabot, AR $327,216

® FM CP(Texarkana, AR $10 plus release of personal liability
® FM CPfTrumann, AR $2500

® KWCD/Grover City, CA No cash consideration for 40%
©® KEZD/Windsor,.CA $49 for 49%

@ WAYR/Orange Park, FL No cash consideration

® WDCQI/PIne Island Center, FL No cash consideration
©® WRBA/Springfield (Panama City), FL $1 million

® WSCM/Cobleskill, NY $250,000

® WSVM/Valdese, NC $225,000

® WBTE & WDJB/Windsor, NC No cash consideration

© WBTE & WDJB/Windsor, NC $190,000

® WBTE/Windsor, NC $150,000

@ KWNS/Winnsboro, TX $100,916

WAYRIOrange Park

PRICE: No cash consideration
TERMS: Donation

BUYER: Good Tidings Trust Inc.,
headed by Jerry King, Thomas Tid-

well, Joyce Richardson, Robert
Mojonnier, and Paul Van Gorder. Tid-
well has an interest in WAFT/Valdosta,
GA.

SELLER: Joyce Richardson, personal
representative of the Estate of Daniel
Richardson.

FREQUENCY: 550 kHz

POWER: 2.5-kw daytimer

FORMAT: Religion

WDCQ/Pine Island Center
PRICE: No cash consideration
TERMS: Court-ordered repossession
BUYER: WDCQ Inc., headed by Jerry
Collins of Carmel Valley, CA. Collins is
the licensee of four translator stations.
SELLER: Harbor Broadcasting Co.
LP, headed by Carl Fazio and Randall
Blalr.

FREQUENCY: 1200 kHz

POWER: 10 kw day/1 kw night
FORMAT: Gold

COMMENT: Harbor purchased this
station in June 1988. According to
FCC transfer papers, Harbor defaulted
on both a promissory note due to Col-
lins and a loan from National City Bank.

WRBA/Springfield

(Panama City)

PRICE: $1 million

TERMS: $800,000 cash at closing;
five-year note for $200,000 at 10% in-
terest.

BUYER: Styles Broadcasting Co. inc.,
headed by Robert Germain and Tom
DIBacco.

SELLER: Royal Palm Communica-
tions Inc., headed by Peter Bardach
and Jay Edwards. They also own
WSUS/Franklin, NJ.

FREQUENCY: 95.9 MHz

POWER: 3 kw at 328 feet

FORMAT: AC

BROKER: Ernie Pearce and Ed Shaf-
ter of Chapman Associates.

Continued on Page 12

September 11, 1989

Ragan A. Henry, President
has acquired

wowi (M)
Norfolk, Virginia
from

L.E. Willis, Sr., President

330 Emery Drive East
Stamford, Connecticut 06902
203/327-2800

TEN CHIEFS COMPANY, Incorporated

WILLIS BROADCASTING, Incorporated

The undersigned initiated the above, assisted in the negotiations
and acted as the exclusive broker for the transaction.

Richard A. Foreman Associates
Media Brokerage & Consulting




BIA Publications’ New 1990 Radio Yearbook™

Finally, a Radio Yearbook designed for the people who use it. The 1990 Radio Yearbook is formatted
for easy use. Every station in the industry is listed. Stations are listed by market, and all 260 Arbitron
rated markets are in an easy to read layout. You also get an additional 325 smaller markets. Unlike
other directories, BIA’s 1990 Radio Yearbook is updated daily. Updates are available every quarter so
that you always have the latest information. This is the best directory to save you time, energy, and
money.

e Calls / Frequency / Power / HAAT
e City of License / Prior Calls / Owner
A Tazgeted * Date Started / Date Acquired / Price

; e Format / Rep / Network
‘/leW Of e Arbitron Ratings / RANK
The Stations | ¢ GM/sM/pD/CE
® Address / Phone Number / FAX Number ‘

And Improved!

Updated Investing In Radio 1990™ and Stick Values 1990™

The new, updated versions of Investing In Radio 1990 and Stick Values 1990 are now available. These
books are the core of your broadcast reference library.

Investing In Radio 1990 is the premier Market-by-Market
investment guide to the radio industry. It is a five book series
that covers all 260 Arbitron rated markets. m— S.A

Stick Values 1990 is the valuation guide for the radio industry. == —7—%
L]

Stick Values 1990 profiles every Arbitron rated market. This . g
book allows you to incorporatrey a range of assumptions into a BIA Publications, Inc.
multiples valuation approach along with invaluable sales data. P°5‘((7)(§§i)°§7%?’5‘81870307' ‘;V:;h(i;‘g;’%ggé 22041
By using the multiples grid approach, you can forecast a

station’s current value as well as the value over the next few HL BIRME T RGO

years.

For more information, or to order, please call: 1 (800) 323-1781 (In Virginia, call collect (703} 478-3880)
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Continued from Page 10

Ne
WSCMi/Cobleskill
PRICE: $250,000
TERMS: $200,000 cash at closing;
$50,000 note to seller.

BUYER: John Colagrande, business
manager for the RadioActive Group
Inc.

SELLER: Bruce Lyons, who also owns
WXXK/Newport, NH; WSHZ/Rotter-
dam, NY; and WSHQ/Cobleskill, NY.
FREQUENCY: 1190 kHz

POWER: 1-kw daytimer

FORMAT: AC

BROKER: Kozacko-Horton Co.
COMMENT: Plans were announced in
April 1989 to sell this station for
$207,416 to B-BE Media Inc., but the
deal was not consummated.

WSVM/Valdese

PRICE: $225,000

TERMS: Escrow deposit of $5000;
$25,000 cash at closing. 13-year,
10% promissory note for $170,000.
Additional $25,000, 12-year non-
interest-bearing note for non-compete
agreement.

BUYER: JBF Communications Inc.,
owned by President James Bishop
and Brenda Bishop. They also own
WCAB/Rutherfordton, NC.

SELLER: JSN Communications Inc.,
headed by Robert Hilker and Presi-
dent Willlam Rollins. They own WJJJ
& WVVV/Christiansburg, VA; WSTX-
AM & FM/Christiansted, St. Croix, VI;
WABZ/Albemarle, NC; WEGO/Con-
cord, NC; WJOT & WQTR/Lake City,
SC; and WFXI-TV/Morehead City, NC.
They are also the proposed assignees
of a construction permit for TV station
WGTJ/Greenville, NC. Hilker also has
interest in Lakeside Cable TV Inc. and
is the applicant for a new FM station in
Pawley’s Island, SC.

FREQUENCY: 1490 kHz

POWER: 1 kw

FORMAT: Country

COMMENT: This station was sold for
$300,000 in November 1986.

WBTE & WDJB/Windsor
PRICE: No cash consideration
BUYER: Jean Stevens, wife of Bermey
Stevens.

SELLER: Estate of Bermey Stevens,
who headed Bertie Country Broad-
casting Co., Inc.

FREQUENCY: 990 kHz; 97.7 MHz
POWER: 1 kw daytimer; 3 kw at 300
feet

FORMAT: Country; Urban

September, 1989

ACQUIRED

WBTE & WDJB/Windsor
PRICE: $130,000

TERMS: Escrow deposit of $19,000;
$16,000 cash at closing; seller re-
ceives an 18-month promissory note
for $15,000 and an assumable
$140,000, 10-year 9% promissory
note with a balloon payment at the end
of the seventh year.

BUYER: Willis Broadcasting Co. The
Willises also have interest in WIMG/Ew-
ing, NJ; WBOK/New Orleans; KFTH/
Marlon, AR; WGSP/Charlotte; WBXB/
Edenton, NC; WKWQ/Batesburg, SC;
WSRC/Durham; WAYE/Birmingham;
WSFU/Union Springs, AL; WPZZ/
Franklin, IN; KSNE/Marshall, AR;
WURD/Philadelphia; WVRS/Warren-
ton, NC; WKJA/Belhaven, NC;
WPCE/Portsmouth, VA; WSVE/Jack-
sonville; WWCA/Gary; WESL/St. Lou-
is; WXSS/Memphis; WTJH/East
Point, GA; WOWI/Norfolk; WIMV/
Madison, FL; and WDJK/Richmond.
SELLER: Bertie County Broadcasting
Co., headed by Jean Stevens.
FREQUENCY: 990 kHz; 97.7 MHz
POWER: 1-kw daytimer; 3 kw at 300
feet

FORMAT: Country; Urban

WBTE/Windsor

PRICE: $150,000

TERMS: Escrow deposit of $7000;
$13,000 cash at closing; seller re-
ceives a 7-year 10% promissory note
for the balance of $130,000.

BLOOMINGTON BROADCASTING, CORP

of Bloomington, Illinois
has acquired

WTCB-FM

of Columbia, South Carolina

from

KEYMARKET COMMUNICATIONS

OoF COLUMBIA, INC.

of North Augusta, South Carolina

The undersigned represented the buyer in this transaction.
This notice appears as a matter of record only.

101 E. Kennedy Bivd.
Suite 3300
Tampa, FL 33602
813/222-8844

€

EQUITY

__EQUITY
__ASSOCIATES

1235 Westlakes Drive

Suite 140
Berwyn, PA 19312
215/251-0650

L " .

CBS, EASTMAN MAKE IT OFFICIAL — Representatives of CBS Radio
Representatives and Eastman Radio gathered in New York recently to final-
ize the creation of their Independent Radio Networks. The unwired net-
work, which will serve roughly 250 major market stations represented by
the two groups, is set to begin operation later this year. Inking the deal are
(front, I-r) Eastman Radio President Carl Butrum and CBS Reps VP/GM
Tony Miraglia; (back, I-r) Eastman Unwired Manager Valerie Vaughan, and
CBS Radio Reps Unwired Manager Barbara Mihalich.

P

i,

BUYER: 99 Broadcasting Corpora-
tion, headed by Eric and Charles
Reynolds. They hold interest in WTJZ/
Newport News, VA and WARR/War-
renton, NC.

SELLER: Willis Broadcasting Corpor-
ation, headed by L.E. Willis and Hor-
tense Willis. The Willises have interest
in 23 stations.

FREQUENCY: 990 kHz

POWER: 1-kw daytimer

FORMAT: Country

- O 10 «ﬁ“ﬁé
WVOIiToledo

PRICE: $663,343

TERMS: Escrow deposit of $5000;
balance of $658,343 cash at close,
which will be distributed to seller's
creditors: the IRS, Jacor Communica-
tions, Trustcorp, and Corporate In-
vestment International.

BUYER: Floyd Anderson of Toledo.

SELLER: McDowell Communications
of Ohio, Inc., an Ohio corporation
headed by President Kenneth McDow-
ell.

FREQUENCY: 1520 kHz

POWER: 1 kw

FORMAT: Urban

BROKER: Corporate Investment Inter-
national

= £:-3 A3 - ': et

KWNS/Winnsboro
PRICE: $100,916
TERMS: $10 cash; buyer assumes
promissory note for $100,906.74
BUYER: Richard Foster of Quitman
TX.

SELLER: Winnsboro Broadcasting
Company Inc., headed by President
Janie Sue Orton.

FREQUENCY: 104.9 MHz

POWER: 3 kw at 300 feet

FORMAT: Country

Our Best Advertisement
is our CLIENT’S word . . .

NOT OURS!

Our Client list is the “Best”’ in
the Industry . . . Because WE are

the “Best” in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person

Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD,’
Bumper Strips & Window Labels

VS Tape & Vabel

Sainl Louis, Missouri




n October 25, 1989
‘A _# The Fourth Bayliss
Medla Roast will be honoring

LARRY KING

Westwood One
and The Mutual
Broadcasting
System are
proud of their

]_2year

association with Larry and
the continued commitment to
award winning radio.

PS. larry—yondecorve what you gef!

NI\
MUTUAL BROADCASTING SYSTEM
V/AY
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Dallas-Fort Worth is the best
metropolitan area in the US for
businesses, according to a re-
cent Fortune magazine survey
The biweekly publication
ranked the nation’s top cities,
based upon several factors, in-
cluding labor force, cost of do-
ing business, economic base,
infrastructure, and quality of life.
And the top ten are . . .

1 Dallas-Fort Worth
2 Atianta
3 Kansas City, MO
4 Los Angeles
5 Baltimore
6 New York
7 San Francisco Bay Area
8 Pittsburgh
9 Portland, OR

10 Minneapolis-St. Paul

® October 25 — John Bayliss
Foundation Dinner. Plaza Hotel.
New York, NY.

©® October 26-28 — Ninth An-
nual CMJ Music Marathon Con-
vention. Vista Hotel. New York,
NY.

® October 29-November 2 —
Radio In The 1990s confer-
ence. Washington Sheraton.
Washington, DC

® November 18 — NAB Round
Table For Small & Medium-Mar-
ket GMs. Kansas City Airport
Marriott. Kansas City, MO.

©® January 10-13, 1990 — Burk-
hart/Douglas & Associates Ra-
dio '80. Hotel Del Coronado.
San Diego, CA.

©® January 18-21 — RAB Man-
aging Sales Conference. Loews
Anatole. Dallas, TX.

® January 20-21 — Dan
O'Day’s Air Personality Plus
seminar. Ramada Inn — South
Airport. Orlando, FL.

NVENTION ‘90 ..

How To Make Yourself
A Model Manager

Nine Rules For The 1990s

would prefer to earn the re-

spect of employees rather than
find out they’re making fun of your
wardrobe and doing impressions of
you in the mailroom, Lyndhurst,
NJ-based management specialist
Edgar Bracco suggests that you
take the following nine steps to be-
coming a better manager:

If you're the type of boss that

* Deliver promised projects on
time. If you have given your clients
or owners a date when a certain
promotion or job would be done, do
everything in your means to meet
the deadline.

« Raise your voice only when
necessary. Treat your people like

@ January 22 — American Mu-
sic Awards. Shrine Auditorium.
Los Angeles, CA.

®February 16-18 — Gavin
Convention. St. Francis Hotel.
San Francisco, CA.
®February 21 — Grammy
Awards. Shrine Auditorium. Los
Angeles, CA.

®February 28March 3 —
Country Radio Seminar. Opry-
land Hotel. Nashville, TN.

® March 10-13 — NARM. Cen-
tury Plaza Hotel. Los Angeles,
CA.

® March 15 — American Wom-
en In Radio & Television’s 15th
Annual National Commendation
Awards Ceremony. Waldort-As-
toria Hotel. New York, NY.

o March 31-April 3 — NAB
Convention. Georgia World
Congress. Atlanta, GA.

® April 18-20 — Broadcast Fi-
nancial Management Associa-
tion. Hyatt Regency. San Fran-
cisco, CA.

®May 10-12 — R&R Conven-
tion '90. Century Plaza Hotel.

humans and leave the screaming
to horror movie starlets.

¢ Distribute the ‘dirty work”
evenly. Don’t undermine employee
morale by piling all the thousands
of thankless little aspects of the job
on one person.

e Examine the causes of poor
performance. If you have an em-
ployee who repeatedly fouls up,
talk to him and try to find out why
things go wrong. You may not only
help him, but also gain his respect
and turn him into a productive per-
son.

¢ Trust your employees. Don’t be
afraid to tell your staff members
what’s going on with the company.
You can earn respect and encour-
age loyalty by tuning people in to
the “big picture.”

 Define responsibilities. Don’t
confuse people by keeping their
duties vague. Be sure every em-
ployee knows her function and re-
sponsibility — especially when
you're delegating authority.

e Praise your employees. When
reporting to your boss, be sure to
mention any staffers who deserve
credit for their hard work.

¢ Don’t flipflop on the rules.
Don’t maintain a double standard
of what you tell your superiors and
what you tell your employees.

¢ Admit any mistakes. If you
drop the ball on an assignment, ad-
mit it. Don’t blame underlings, and
don’t lie about what happened.

Announcers all over America have
asked us for a product that would allow
them the freedom of “tuning” head-
phones to their liking. “Hear” it is. The
Radix HE20 Headphone Equalizer/ Ampilifier.

Talk about versatile, the HE20 has a 3 band graphic eq that
will boost or cut bass, midrange, and treble. Ear fatigue commonly
associated with board shifts will be a thing of the past. We
added a powerful distortion-free amplifier so the audio quality is
crystal clear, loud or soft. The HE20 interfaces with any console
regardless if it has a headphone amplifier or not. The supplied
mounting bracket enables you to conveniently place the HE20
anywhere, under a counter top, for instance. Plus the HE20 is not a glorified
piece of consumer gear, it's designed to take the 24 hour grind required for broadcast.

For only $249.00 we can have your HE20 on its way in no time. Call us toll free to order yours.

Because All Ears
Are Not Created Equal

-

Radix Introduces the
HE20 Headphone Equalizer

s L

1988'S TOP 25

Network Radio’s Big Spenders

T he top 25 network radio advertisers spent more than $380 million

the foliowing chart:

Advertiser

General Motors
Procter & Gamble
Bayer AG
Campbell Soup
Cotter & Co.
Warner-Lambert
Anheuser-Busch
AT&T

Ford Motor
Unilever NV

K Mart

US Government
City Investing
Schering-Plough
Chrysler

Dow Jones & Co.
News Corp.
Philip Morris
Teledisc USA
Black & Decker
Hershey Foods
General Mills

Mars (Candy)

in 1988 — approximately $59 million more than was spent on net-
work buys in 1987, according to reports from leading national
advertisers and Arbitron Ratings.

Interestingly, most advertisers showed a double-digit increase in the
percentage of change for the year, and four of the top time-buyers —
General Motors, Chrysler, Black & Decker, and General Milis — in-
creased network radio budgets by three-digit percentages (102.3%,
129.7%, 255.4%, and 134.9%, respectively).

For a complete iook at last year's top 25 network radio advertisers,
and the amount of money spent on the medium by each, please consult

Sears, Roebuck & Co.

State Farm Insurance

Source: Leading Nationa! Advertisers/Arbitron

1988 Network Radio
Expendiiures
{in milfons)
$67.6
$38.2
$25.5
$18.7
$18.5
$18.2
$16.9
$15.3
$12.3
$12.0
$11.8
$11.7
$11.7
$11.5
$11.2
$11.1
$10.2
$9.7
$8.6
$8.5
$7.4
$5.9
$5.8
$5.8
$5.7

LONG DISTANCE INFORMATION

Phone Tip Saves Time & Money

who spends a lot of time on the
road and on the phone, take
this tip from NYC-based Travel &
Leisure magazine: When you have
more than one phone call to make,
don’t hang up after each call.
Instead, push the “#” button bet-
ween calls — you'll remain con-

I f you're a radio or record exec

nected with your long-distance car-
rier and you won’t have to reenter
your access number.

What's more, this little trick
could save you some sums in sur-
charges, since most hotel com-
puters will record several calls
made this way as a single local
call.

BROADCAST SUPPLY WEST

America’s Full-Time Broadcast Supplier

m@

7012 27th Street W
Tacoma, WA 98466
1-800-426-8434
FAX 206-565-8114




T‘hink Young

@ “This is the Neil Young album
we've been waiting for. Wath a
" debut/at #22, it should be high o
e charts for months to cerre.”
A -Doug Smrizh
IONAL RECOR3) MA

M péedam jumps to #29 for us
ainwide in its second week. The

success “2f \' Rockin’ In The Free

World*should make this Ne |

o Young’s biggest record sinee * Rust
Never Sleeps.””

)

-Eob Eeld
WHEREFOUSE -

@ % % %k &k K
ROLLING STONE

(1989’s only 5-star review.)

@ “The best Neil Young albun in ter:

years.”
-Bili £lanagar
M_SICIAM

An album so undeniably pewerful
that ROLLING STONE made
room for FREEDOM on its

| already-completed list of “The 100
Best Albums Of The Decade.”

ockin’ In The Free World™ in
ACTIVE MTYV rotation (hot off
Neil’s Video Of The Year award
for “Tkis Note’s For You.”)

@ It’'s a TOP FIVE TRACK heading
for #1!

“ROCKIN’
IN THE

REE WORLD"

1E NEW SINGLE
om The Album FREEDO™

% “{f pced oy “The Volume Dealers;’
;-;" wung and Niko Bolas
jul Management:
Bob->rts and Frank Gironda

T

EPRISE RECOBDS
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TOP TEN SHOWS NEW THIS WEEK

OCTOBER 9-15

O PAULA ABDUL: STRAIGHT UP (Virgin Video)

The L.A. Laker Girl-turned-video vamp dances 'n’ prances her way
through five titillating tunes: “Knocked Out,” “The Way That You Love Me,”
“Straight Up,” “Forever Your Girl,” and “Cold Hearted.” Interviews and
behind-the-scenes footage fill out the 39-minute package. (Street date:
10/23))

Roseanne

The Cosby Show
Cheers

A Different World
Wonder Years
Who’s The Boss?
Golden Girls
Murder, She Wrote
Chicken Soup
Dear John

upermodel, actress, and

professional virgin Brooke

Shields comered Madonna
in an L.A. eatery recently, and —
according to the Globe — told La
Bella Donna, “If you break your new
beau George Michael's heart,
youre gonna have to answer to
me!”
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Real Men Eat Fudge

Source: Nieisen Media Research

The National Examiner reports
Hank Willlams Jr. recently told the
ladies at a Missouri concert not to A

toss flowers onstage; instead he MAD MANAGER — Doc McGhee

All show times are EDT/PDT unless oth-
erwise noted; subtract one hour for COT.
Check listings for showings in the Mountain
Time Zone. All listings subject to change.

asked for “something a guy can
use. I'm not Merlin Olsen — bring
me some ammo or barbecue or
fudge!”

Rockin’ Behind
The Iron Curtain

When his band recently trekked
to Russia for the historic Make A
Difference concert/broadcast, Jon
Bon Jovi kept a diary of his seven-

resents the allegation — and the al-
ligator.

Sweet Child O’ Mine

Guns N’ Roses lead screamer
W. Axl Rose has announced his
engagement to what the Star de-
scribes as his “longtime off-and-on
girlfriend” Erin Everly, who hap-
pens to be the daughter of Rock &
Roll Hall Of Famer Don Everly of
the Everly Brothers!

Friday, 10/20

* Bonnie Raitt, “Late Night
With David Letterman* (NBC,
12:30am).

* Living Colour, “The Arsen-
io Hall Show” (syndicated;
check local listings for station
and air time).

* Sybil, "“The Pat Sajak
Show” (CBS, 11:30pm).

Saturday, 10/21

® “Nashville Beat” (TNN,
9pm EDT/6pm PDT). This two-
hour TV movie reunites ex-

3

one-fourth o’ the Beatles.

©® WINGER: THE VIDEOS: VOLUME ONE (Atlantic Video)

All four of the group’s vid-clips to date — "Madalaine,” “Seventeen,”
“Headed For A Heartbreak,” and '“Hungry” — can be found on this half-
hour tape. Also included are exclusive interviews with the headbangers

thembeautifulselves. (10/24.)
® SCANDAL (HBO Video)

CHIC, TRES CHIC — Paula Abdul, pop star eau today; George Harrison,

day stay!

Among the nuggets buried in this
deathless prose — which turns up
as an eight-page photo feature in
this week's US — the man all the lit-
tle girls in the office refer to as Bun
Jovi describes his manager, Doc
McGhee, as “a Mel Gibson look-
alike!”

Roland Gift of Fine Young Cannibals fame graces the screen in this
feature-length look at the Profumo sex scandal that shook Parliament back
in 1963. The Enigma soundtrack spawned the Dusty Springfield single
“Nothing Has Been Proved,” written and produced by the Pet Shop Boys.
Gther tunes on the soundtrack — whose CD contains six more songs than
the LP or cassette, incidentally — include authentic English period pieces
by the Shadows, Adam Faith, and Jimmy Cliff. XXX-tra bonus: In addition
to the R-rated version shown in US theatres, there will be a steamier,
unrated version available that sports a ten-minute orgy scene previously
shown only in European markets. (10/25.)

® ROXETTE: LOOK SHARP LIVE (EMI Video)

The Swedish duo performs six songs, some live! from their native country
and some in conceptual videos. The half-hour effort includes the hit singles
“The Look,” “Dressed For Success,” and <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>