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COUNTRY LISTENERS’
CURRENT AFFAIR

A pair of Research Group
surveys recently conducted for
KRAK-AM & FM/Sacramento and
KMPS-AM & FM/Seattle found
that today’'s new breed of Country
radio listeners want to hear . . .
new music. Page 64

MAKING TIME MANAGEMENT
PAY — EVERY DAY

Too often time management is discussed
at seminars and promptly forgotten. This
week Chris Beck offers tips on how to
manage your time on a daily basis.
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CLEVELAND CHRs CIRCLING
THE BUZZARD

For years, WMMS bossed Cleveland
radio. Now the CHR giant faces new
challenges from WPHR and WRQC, both
of which are nipping at the Buzzard’s
flanks.
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AOR, AC SUMMER
SCOREBOARDS

Most AOR stations rocked solid this
summer, while AC outlets took down the
number one slot in the nation’s top three
markets.
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RISKY BUSINESS?

Start-ups and turnarounds inherently
involve a lot of risk. Consultant Rick Ott
identifies the most common pitfalls to
avoid.
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URBAN’S MORNING STARS
WGCI-FM/Chicago’s Doug Banks and
WYLD-FM/New Orleans’s Guy Black are
two of the Urban format’s freshest
morning stars. What are the “‘secrets” of
their success?
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RADIO & RECORDS

Geffen Proceeds

With KHTY

Despite reports to the con-
trary from KHTY/Santa Bar-
bara (R&R, 11/3), Geffen
Records is proceeding with its
lawsuit against the station and
its owners Pinnacle Communi-
cations, for having aired the
new Whitesnake album, “Slip
Of The Tongue,” prior to its
authorized November 1 release
date and for encouraging lis-
teners to tape it. The suit was
filed October 26 in Federal
Court in conjunction with War-
ner Bros. Music.

Geffen GM Al Coury says re-
ports of a settlement are “wish-
ful thinking” on the part of
KHTY. He told R&R, “We're
going to the station to do deposi-
tions with the parties involved.
We want to find out where they
got the tapes. This might lead to
solving other leaks.

HOTFAX

Country _ ;

Update
Debuts
Same Day Chart
'!-'urﬂaround_.- -

Beginning next Monday night
(11/13). RAR HOTFAX dobuts
4 new senice exclusively for
the country music community:
"Cauniry Update.” =

=~ direct from our computers to
e Tax machings - Wit

ours of tabulaton In adion,

Lawsuit

“We're upset that they re-
quested listeners to tape the al-
bum, and that they did this be-
fore with another of our artists,
Don Henley. They promised
they’d never do it again. This
will send a clear signal to all of
radio that accepting stolen ad-
vance produ¢f will subject them
to the full legal extent that Gef-
fen can muster.”

GEFFEN/See Page 33
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Art Jaeger

Jaeger
Appointed

- Capitol Exec.VP

Art Jaeger has been ap-
pointed to the newly created po-
sition of Exec. VP at Capitol

. Records. He most recently

served as Sr. VP of the MCA
Music Entertainment Group.
Jaeger will report directly to

.- Capitol President Hale Milgrim
e F x - and be responsible for oversee-

i 3 j‘j“r A *  legal and financial functions. In
‘Every woek thersafter sub-

ing business affairs, as well as

addition, he’ll work closely with
Milgrim on label policies/stra-
tegic planning and will be the
liaison for Capitol-EMI Music

. Inc. executives regarding cor-
- porate needs.

Milgrim commented, “I'm

Tampa Bay CHR
War Escalates

WRBQ Calls Police; WFLZ Files Assault Charges

Since Jacor’s WFLZ (Power
Pig 93)/Tampa switched from
Gold to CHR, it’s been open
warfare against Edens CHR
and market leader WRBQ
(Q105)-AM & FM. However, the
rivalry took a more serious turn
last week (10/30), leading to a
trespass warning against 'FLZ
morning man Tim Alan Dukes,
who countered by filing assault
charges.

Dean Thacker

Thacker Exits

¢ Malrite Radio

Presidency

In a tersely worded state-
ment, Malrite President/COO
Gil Resenwald announced, “Ef-
fective Friday November 3,
(Malrite Radio Division Presi-
dent) Dean Thacker has been
relieved of his duties. Mr.
Thacker held that position for
ten months after serving the
company in several manage-

THACKER/See Page 33

The incident began when
WFLZ’s Power Pig Patrol Van
took its daily run through the
WRBQ parking lot. WFLZ mor-
ning man Dukes and a promo-
tion assistant were blocked by
two Q105 vehicles. Jacor of-
ficials maintain Dukes was
shoved by an unknown Q105
employee, who also allegedly
threw food and fired three bottle
rockets at the van. Q105 denies

# any violence took place.

90-Day Warning

In an effort to remove the van
from the parking lot, Q105 call-
ed the police, who served Dukes
and the promotion assistant
with a trespass warning, stating
that if they returned within 90
days they would be arrested.
The following day Dukes filed a
charge of aggravated assault
and battery against the un-
known Q105 employee.

Edens President Michael Os-
terhout told R&R, “As far as I
know, there’s been no action
taken against us or anyone on
our staff.”

Q105 VP/GM Mike Hor.. “also
denied knowledge of &ny
charges being filed: “I was
there, and there was no scuffle.
They've been in the habit of
patrolling our parking lot and
were trying to disrupt some
contests we’ve had. We only
blocked them in so our landlord
could confront them. We (then)
moved our vehicles. Our land-
lord has repeatedly asked them
to leave. When they refused this
time, she called the police.”

CHR WAR/See Page 33

Jock Spins A World Record

ll;l!;i'l'l"l.;hr;q,_“ 2

‘this = customized-for-Country
preview will feature detailed
MNew- &  Active and Significant
Action state plus the hottest
news and unique country. artist
insighs.

. pleased my first appointment
. as President includes an ex-
- ecutive of Art’s professionalism
* and experience. He brings ex-
" tensive knowledge about the fi-
HOTFAX/See Page 33 nancial and business adminis-

Aer JAEGER/See Page 34

oy americanradiohistorv.com

Industry’s Largest Job Mart

It's one thing to set a Guinness Book world record for the “longest
continuous broadcast.” But to set a second one — and break your
own first record in the process? Well, that's exactly what WGR-FM
(97 Rock)/Buffalo morning man Larry Norton did. Not cne to shy
away from a friendly dare, he stayed on the air 22 days this time
around (10/2-24), shattering his April 1981 record of 20 days and
four hours. His heroic efforts netted over four tons of canned food
and thousands of dollars for the Food Bank of Western New York.
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‘‘We’ve had a long association with The Research
Group. For more than ten years now, they have been
Their perceptual studies have accurately tracked the
changing attitudes and
needs of WEZN’s beauti- (11 Fr om a 9 5
[ ]
over time, demonstrated
the irreversible aging of t 18 5
this instrumentally-based O an L
. % 7
we changed from WEZN N 2 5 -54 :
to EZ100FM - a soft
adult contemporary format. The Research Group col-
suited to our target demographics of adults 25 to 54
-and they helped us introduce it as a natural evolution
of our beautiful music format. The results have been
adults 25 to 54, in only two books. . .up from 9.5 to
15.2 to 18.5!*
The Research Group provides us with leading
as at all our NewCity stations. And their Music Mix
Essence Test has been extremely valuable.
We view The Research Group as our partner.

helping us position WEZN to achieve high ratings.

ful music target, and,

format. In June of 1988

laborated with us in the design of a specialized format
astounding. We’re by far the dominant #1 station with
edge research that has helped us in Bridgeport, as well
There’s no other company we’ve used that has done

more to shape the strategic thinking of NewCity and Jim Morley
contribute to our marketing success than The General Manager
Research Group.” WEZN-FM, Bridgeport

*Spring 1988 to Spring 1989 Arbitron. AQH share. Adults 25-54,
M-S, 6A-12M, MSA.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win—and stay strong—in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more information, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 ¢ (206) 624-3888

WAAAA-americanradiohistorv-com
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Layne Lands Mariners
VP/Marketing Post

WQHT (Hot 97)/New York VP/
GM Stuart Layne has resigned to
join the Seattle Mariners baseball
club as VP/Marketing. As of press-
time, his successor had not yet
been named.

Emmis CEQ/Managing Partner
and Mariners owner Jeff Smulyan
remarked, “We're delighted to
have Stuart join the Mariners. He's
done a great job with the Emmis
stations he’s worked for, and I'm
certain he’ll do a great job increas-
ing the Mariners’ marketing ef-
forts throughout the community.”

Layne told R&R, “I have mixed
emotions about the move. On the
one hand, I'm excited about work-
ing in the world of baseball, which
is a boyhood dream. On the other
hand, I’m leaving my hometown of
New York, a great staff, and an in-
dustry in which I’ve spent 12 years.
I’ve been here since we put this sta-
tion on the air, so it’s like a baby to
me. We’ve had a lot of success and
fun, but this is a once in a lifetime
opportunity and a move my wife
supports. Seattle is a beautiful city

R

Stuart Layne

and will be a great place to raise
our kids.”

Proving that you can take the
man out of radio but not radio out
of the man, Layne added, ‘‘We plan
to use radio extensively. We be-
lieve everybody in Seattle can be a
baseball fan for one reason or an-
other. And we can meet those fan
expectations through the use of ra-
dio.”

Pahigian Appointed WVBF VP/GM

Cary Pahigian, Inc. President
and former Sconnix VP/Director
of Operations Cary Pahigian has
been named VP/GM of Fairbanks
AC WVBF/Boston. He succeeds 18-
year station vet Ken Spitzer, who
has left the station.

Pahigian told R&R, “Things
happened very quickly. It came
from out of the blue. I'm saddened
to leave (client) Sconnix because
they’ve been very good to me. That
made the decision even more diffi-
cult. I really enjoy the hands-on re-
sponsibilities. This is a great time
for me to do this, and it’s in my
hometown.”

As a result of his WVBF move,
Pahigian’s consultancy will be ter-
minated. “I conferred with Scon-
nix, they were very supportive, and
wished me well. I just physically
can’t do both jobs.”

Miller
Promoted To
WKRC VP/GM

Great American VP/Marketing
Nicholas Miller has been appointed
VP/GM of the company’s Full-
Service AC WKRC/Cincinnati. He
succeeds Radio Group VP David
Milner, who will devote his efforts
to radio group management.

According to Great American
President Carl Wagner, “Nick’s
extensive background in radio re-
search and his marketing experi-
ence make him exceptionally qual-
ified to run WKRC. The station has
strong department heads who will
complement Nick’s background.
Nick grew up in the radio broad-
casting world, and there’s nobody
better to run ’KRC in this challeng-
ing time.”

Miller has been with Great
American for 12 years.

WKRC ranked 11th 12+ in both
the summer Arbitron (4.1) and
Birch (3.8).

Cary Pahigian

Regarding future programming
plans for WVBF, Pahigian told
R&R, ‘“I'm trying to catch my
breath and sort things out. We
should have a good idea of what
we're going to do in the very near
future. There may be a fine-tuning
of the format, but no format
change.”

Pahigian joined Sconnix in 1987
and programmed WIP/Philadel-
PAHIGIAN/See Page 34

R

Uni Ceases

Operation

Staff, Artists
Folded Into MCA

Eighteen months after its reacti-
vation and nearly a year since the
firing of most of its staff, Uni Rec-
ords has ceased operation. Presi-
dent David Simone has exited the
company to pursue other interests.
Remaining Uni executives and
staff, including Sr. VP/GM Bill
Bennett, will now join parent label
MCA.

In addition, Uni's current artist
roster, including Transvision
Vamp, Wet Wet Wet, Eric B. & Ra-
kim, Steve Earle, and former
Frankie Goes To Hollywood lead

UNI/See Page 34

Phil Redo

Redo Becomes
WLIT GM

WMJX/Boston PD Phil Redo has
accepted the GM chair at Viacom
AC WLIT/Chicago. He succeeds
Michael Murphy, who has exited.

One of Redo’s first responsibili-
ties will be to fill the PD slot, as
Jack Taddeo recently resigned to
open his own consultancy. A suc-
cessor for Redo, who begins his
new job around the first of the
year, has not yet been named.

Prior to joining WMJX, Redo
programmed Viacom AC WLTW/
New York, was an air personality
at WROR/Boston, and worked as
APD at KLIF/Dallas.

Redo told R&R, ‘“I'm very happy
to be rejoining Viacom. We had a
nice relationship before, but it’s go-
ing to be tough to leave here be-
cause this station is like family. I
love Boston, and I'll certainly miss
the lifestyle here.

“You're always looking for that
next challenge, and this will be a
challenge. Chicago, like Boston, is
a competitive market, and we’ve
gat our work cut out for us. But
that’s the fun of it. The station has
had some good success, but recent-
ly there have been problems. I'll
explore, but I have a lot of learning
to do. I have Viacom’s full support,
and I'm honored they were willing
to give me that kind of shot.”

WLIT placed 18th 124 in the
summer Arbitron (2.0) and 19th in
Birch (also 2.0).

LETTER

‘Radio: Losing
- Touch With
Real Life?

in response to the front page arti-
cle, “Industry Bristles At FCC In-
decency Moves” (R&R, 10/13), [
have to say | fail to understand all
the whining about guidefines for de-
cency. | respect and appreciate the
NAB position, which seems to be:
how can we avoid breaking the
-rules if we don't know what the
rules are? My question is: have we
become so out of touch with real
life that we don’t know the limits of
decency?
Think about real life for a moment.
. _In real life, wouldn't a guy take ex-
ception to somebody telling raun-
chy or downright filthy jokes in front
- of his wife? In real life, don't we try
-to help our kids develop a larger vo-
-cabulary than the “seven words”
- you can'’t say on television? In real
lite, do salespeople deveiop a mu-
tually respectable relationship with

LETTER/See Page 34
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MAKING THE TEEN SCENE

To paraphrase F. Scott Fitzgerald, “Today’s
teens are different — they have more
money.” Mike Shalett unveils the first in a
series of columns focusing on different demo
groups.

Page 39
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THE PROFESSIONAL CD PLAYER
FOR THE PROFESSIONAL CD PLAYER.

Like all professional CD players,
the new Technics SL-P1300 is tech-
nologically advanced.

But you don't have to be a techni-
cal genius to operate it.

In fact, even if you haven't spent
years in the studio, | :
it will only take
you a few minutes
to figure it out. o

You see, the SL- &

First, the control panel features a
long stroke sliding pitch control. It's
continuously variable with a range of
+8%. In addition, it lets you restore
guartz lock accuracy at the touch of

BE There's also our
I two-speed search
15 dial with audible
®  pause. Which
& makes finding

. your in point

P1300 is ergonom- | 8
ically designed to |
give you greater R —
control over playback than you've
ever had before.

Perhaps that’s because it's built
like a recording console. Which
means the disc well and all the other
controls are right at your fingertips.

B extremely easy.
Our profes-

sional CD player has other features
professionals enjoy working with.
Like one-touch memorization by time
code, A-B repeat, and our exclusive
rocker control search buttons. It's the
digital equivalent of dragging your

finger on the edge of a record.

A great deal of thinking also went
into things like our balanced outputs
(10 dBm nominal into 600 ohms).
There's even a port for a wired
remote. And separate power supplies
for digital and analog circuits. Given
this, it's not surprising that its S/N
ratio is 112 dB.

If you're a professional CD
player, chances are you're ready to
hear what our professional CD player
can do.
~ Call your Technics representative.
You'll find that our pro CD player isn't
the only thing from Technics that's a
pleasure to work with.

Technics

The science of sound
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Willie B. Appointed
KWOD Programmer

Willie B., PD at WYCR/York,
has resigned to become PD of
KWOD/Sacramento, reporting to
OM and Royce International
Broadcasting VP/Corporate Pro-
gramming Gerry Cagle.

Royce President/GM Ed Stolz
told R&R, “I'm delighted we were
able to put together the optimal set
of circumstances to meet Willie’s
expectations and ours. I think
we've put together an unbeatable
programming team — the likes of
which Northern California hasn’t
seen since the heyday of KFRC
(San Francisco). Willie is an out-
standing performer and will also
be doing afternoon drive. There’s
more to come.”

Added Cagle, “I feel very lucky
to get someone of Willie B.’s talent
to help us win. He’s got all the cre-
dentials I need in a programmer to
handle the day-to-day duties at

o

e

Willie B.

KWOD. The bonus is he sounds
great on the air.”

Willie B was en route to KWOD
and unavailable for comment. His
track record includes air personali-
ty stints at WBSB (B104)/Balti-
more and KFMB-FM (B100)/San
Diego.

STAYS CHR
WBCY Names

Jefferson-Pilot’'s WBCY (B108)/
Charlotte has announced it will re-
main CHR and has hired former
WQXI-AM & FM (94Q)/Atlanta
PD Fleetwood Gruver III as its
new programmer. He replaces
Mary June Rose, who transfers to
AM sister WBT as Asst. PD.

VP/GM Jerry Reckerd told
R&R, “Rumors of our going Gold
are totally wrong. We're very
much CHR. Fleetwood began last
week with us, and we’re happy to
have him back in the company.
Even though he went through some
difficult times at 94Q, he’s in-
telligent, understands how to do
promotions and programming, and
how to turn all of this into a winning
radio station. His people skills are
second to none and will help us
build a winning tradition at
WBCY.”

Gruver said, ‘“The best I can say
at this point is I'm here to work

Fleetwood Gruver

with a terrific staff. And I'm look-
ing forward to utilizing the great
resources Jefferson-Pilot has in
this market.”

Gruver left %4Q in June 1988 after
12 years to become GM of CHR
WNOK/Columbia, SC before re-
joining Jefferson-Pilot.

Studio

Closes soon so,
don't miss out!
Call today!

1-800-777-4320
Eastern Region: Kymber!i Frueh

Equipment?

I f you're selling a product or
service to any segment of the
broadcasting industry, advertise in the ™
new 1990 BROADCAST YELLOW PAGES With
25,000 complimentary copies distributed throughout
the industry, your yellow page ad will be naticed.

Western Region: Karla Peterson & publication of ‘ Media Image Corporation

ELL
__ Paced

w:

BROADCAST

YELLOW PAGES..

The Telephone Directory For and
About the Broadcasting Industry

Burton Tapped
As OM At KTAR

Radio veteran Scott Burton has
been appointed OM at Pulitzer
News/Talk KTAR/Phoenix. Bur-
ton replaces Bob Christopher, who
took the OM job at WWL/New Or-
leans last week.

“We're extremely delighted to
have a person with such a wealth of
experience and background,”
noted KTAR VP/GM Jim Tasza-
rek. “Scott’s knowledge will go a
long way for us.”

Burton had been Director/Mar-
keting for KTAR and sister KKLT
for the last ten months. Before that
he held PD positions at KVI/Seat-
tle, KNBR/San Francisco, KFMB/
San Diego, KDS/St. Louis, WWDC/
Washington, and WDGY/Minnea-
polis. He also managed KJAA/
Phoenix.

In the summer ratings, KTAR
scored an 8.3 (12+) in Arbitron,
landing in second place. In Birch,
the station reached sixth place with
as.sd.

Epic Raps With Ruthless

Epic Records has signed a production deal with rap label Ruthless Records.
Under the agreement, Ruthless President Eric (Eazy-E) Wright ana production
head Dr. Dre will double as executive producer and producer, respectively, for all
Ruthless/Epic artists. Pictured at the signing are (I-r) Ruthless attorney Jerry
Heller, Wright, Epic President Dave Glew, Dre, and Epic Sr. VP Hark Caldwell.

Teeson Promoted To Unistar Sr. VP

Unistar Radio Networks has pro-
moted VP/Affiliate Relations Jim
Teeson to Sr. VP/Affiliate Rela-
tions. In addition to overseeing that
department, he will also be respon-
sible for day-to-day consultations
with designated affiliate stations
and Unistar formats.

“Jim’s background and knowl-
edge of the industry uniquely quali-
fy him to head up our Affiliate Re-
lations Department,”’ said Unistar
Networks President Gary Fries.
“Jim’s been in the management
trenches in a variety of major mar-

TEESON/See Page 33

These groups have invested in their people through
Norm Goldsmith'’s Sales Development Program.

Take a look at them, then take a look at us.
Your sales people need and deserve the best, too ...

let’s talk!

+ American Media
* Baum Broadcasting
- Beasley Broadcast Group
+ Beck-Ross Communications
- Berkshire Group
- Bonneville International Corp.
+ CBS Broadcast Group
- Capital Cities/ABC Inc.
» Capitol Broadcasting Co., Inc.
- Chase Broadcasting
« Colonial Broadcasting
* Durham Life Broadcasting

- Eastern Broadcasting

« Edens Broadcasting
+ Emmis Broadcasting
- Fairmont Communications

- Federated Media

* GMX Communications
- Genesis Broadcasting
* Goodrich Broadcasting

- Great Empire Broadcasting

« Great Scott Stations
+ Greater Media
+ H & D Broadcast Group

* Hearst Broadcasting Group

* Heritage Media
- Hoker Broadcasting )
+ Independence Broadcasting

« Jayner Communications

* King Broadcasting
« Knight Quality Group Stations
- Liggett Broadcast Group

* Malrite Communications

* Marathon Communications
« Midcontinent Broadcasting
* Mid-West Family Stations

- Midwest Communications

* Multimedia Broadcasting
« NBC Radio Stations
* Nationwide Communications

- Newmarket Media

* Noble Broadcasting %
* Olympic Broadcasting
« Osborn Communications

—tAdA-aaaricanradiohistorns-com

» Pacific Rim Broadcasters
- Palmer Communications
* Park Communications
+ Parker Communications
* RKO General
- Sconnix Broadcasting
+ Shamrock Broadcasting
- Signature Broadcasting
{ South Central Communications
- Southern Skies Corp.
- Stoner Broadcasting Systems
» Summit Communications
* Susquehanna Broadcasting
« TK Communications
« Taqylor Communications
« Tribune Broadcasting
« Trumper Comvnunications
- VerStandig Broadcasting
- The Village Companies
- Voyager Communications
* Western Cities Broadcasting
« Woodward Communications

the nineties, ask yourself if you are providing yodr
salespeople with a place to work or a place to
grow. If you want to grow, they need the tools.
If you have heard of or worked with Norm
Goldsmith, you'll expect the best. If you
haven't, the besi is yet to come.
It’s proven. It’s producing. It's profitable.
We'd like to gr’veyou more information
or a demo tape and put you in touch with
broadcasters who are using the program
today ... let’s talk!

As you evaluare your marketing challer(rf’es . for

NORM GOLDSMITH'S
SALES DEVELOPMENT PROGRAM

Radio /11arket1'ngg Concepts, lac.
P.O. Box 800497

Dallas, Texas 75380-0497
214/490-3311

800/325-5657
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Susquehanna Under Fire
In New FM Proceeding

A Washington, DC public interest group is attempting
to overturn the FCC’s award of an FM construction permit
for Evergreen, CO on the grounds Susquehanna Radio
Corp. improperly entered the proceeding at the last min-
ute and is the true party in interest behind the applicant

that received the permit.

According to a petition for re-
view filed last week by the Media
Access Project (MAP), a settle-
ment approved last month by for-
mer FCC General Counsel Diane
Killory ‘“unlawfully permitted a
non-party [Susquehanna] to partic-
ipate in a settlement to the Ever-
green comparative hearing, and
resulted in a selection of a licensee
without regard to Commission
policies promoting diversity in me-
dia ownership.”

Susquehanna officials did not re-

turn telephone calls seeking their
comment.

MAP charges that Susquehanna,
which owns 18 radio stations, im-
properly entered the Evergreen
proceeding at the last minute by of-

fering to pay competing applicants
Evergreen Radio, Inc. (ERI) and
Evergreen Communications Co.
(ECC) a total of $500,000 for a 49%
stake in a newly formed entity
called Evergreen Radio Broad-
casting Partnership (ERBP),
which is comprised of Susquehan-
na and Evergreen Radio Holding
Co. (ERHC). ERHC, which holds
51% of ERBP, is owned by the
members of ERI and ECC.

Intent To Control

Upon final FCC approval of a set-
tlement agreement, ERBP, using
money provided by Susquehanna,
is to pay a total of $3.9 million to
eight other applicants in exchange
for their withdrawal from the
Evergreen proceeding.

“Clearly,” said MAP, “when a
party completely and exclusively
finances a multimillion dollar set-
tlement such as this, it evidences
an intent to control the licensee.”

According to MAP, Susquehan-
na’s contract with ERHC provides
more evidence that Susquehanna is
the real party in interest. Under
the terms of that agreement, Sus-
quehanna and ERHC both have the
right to buy the other’s stake in
ERBP within 12 months of the day
their station goes on the air. How-
ever, according to MAP’s petition,
“it is undisputed that ERHC lacks
the funds to buy out Susquehanna.”
As a result, MAP concludes, de-
spite its minority stake, Susque-
hanna actually controls ERBP.

As a result of the FCC’s action in
the Evergreen proceeding, MAP
argues ‘listeners have been de-
prived of the opportunity to obtain
the best practicable service and to
benefit from maximum diffusion of
contro! of the media.”

DC
REPORT

PAT CLAWSON

Has Sun Set On Sonrise?

The Chairman of Sonrise Management Services this
week confirmed the controversial radio investment firm is
currently out of business, but refused to say whether the
company has shut down for good.

“We are not actively conducting
business,” said Kenneth Raynor.
“We’re waiting to see how it’s go-
ing to shake out with the [North
Carolina] Secretary of State.”

Sonrise is currently under in-
vestigation by the North Carolina
Secretary of State’s office for possi-
ble violations of that state’s secur-
ities laws. The company also faces
an FCC investigation into whether
it abused the Commission’s licens-
ing proceedings in the course of
forming some 163 investment
groups to pursue FM construction
permits.

Asked if Sonrise was permanent-
ly out of business, Raynor said,
“I'm not sure if that’s the ap-
propriate term.”

But Raynor also said no more in-
vestment groups will be formed,
and he ““doubts” the hundreds of in-
vestors who already have money in
still-active Sonrise applicant
groups “will want to put in any
more money to move ahead [with
their license applications].”

Raynor declined to comment on
Washington communication attor-
ney Thomas Root’s assertion that
Sonrise has in recent months failed
to provide the funds necessary to
continue the prosecution of several
Sonrise-related applications.

Root, who said he still represents
about 75 Sonrise-created applicant
groups, told R&R he has not been
able to contact Sonrise via phone or

Federal Express since late Sep-
tember. In a memo that month,
Root urged his Sonrise-related cli-
ents to consider alternative ways to
finance their applications “in the
event that SMS cannot or does not
honor its contractual commit-
ments.”

Counsel Withdraws

Raynor is the second Sonrise fig-
ure to state publicly that the com-
pany has ceased its operations. Ac-

cording to the Columbus Ledger-
Enquirer, Sonrise co-founder
Eugene White last month testified
in a child support hearing that the
company ‘‘to my knowledge is shut
down” and that his 32.5% stake in
Sonrise is worthless.

In a related development, the
Washington law firm of Shaw, Pitt-
man, Potts & Trowbridge has with-
drawn as counsel to Sonrise in the
firm’s $672,042 lawsuit against
Root. Shaw, Pittman lawyer
Thomas Lehhart said in an af-
fidavit the law firm has not been
paid for its work and that “it has
been virtually impossible for a
number of weeks to communicate
with Sonrise.”

In dismissing the application of
Radio Alllance Phoenix (RAP) for
an FM construction permit for
Phoenix, an administrative law
judge ruled RAP had provided no
evidence that Chicago attorney M.
Fred Friedman was "“medically in-
capabile of preparing” the exhibits
he was supposed to have ready.

But the Review Board disagreed.
Friedman’s motion, the board
found, “reflects clearly on his men-
tal and physical capacity at_the

‘Suicide’ Applicant
Group Reinstated

The FCC Review Board has reinstated an applicant
group that was disqualified after its attorney missed a pro-
cedural deadline and prepared a motion for stay informing
the FCC he “would be dead by the time you read this.”

time.” The board also ruied Fried-
man had been largely diligent in his
work for RAP and that the group
was not aware of his heaith prob-
lems.

in a statement in support of
RAP’s appeal to the Review Board,
Friedman said he really had intend-
ed to kill himself and that after filing
the motion in which he said so, he
searched unsuccessfully for a gun
or poison.

Olympia Broadcasting On Fire

lympia Broadcasting Corp. CFO Mitchell Hymo-

witz is hinting that a bankruptcy filing may be immi-

nent because of a four-alarm financial fire that
broke out when the company failed to make a $1.64 million
junk bond interest payment due last week.

In anew SEC filing, Hymowitz says if the Seattle-based group operator
doesn't make the payment by December 1, the company will be in full
default on both its bonds and bank loans — and creditors may move in for
the kill by calling the notes due. The company says it can provide “no
assurance” that the bondholder payment will be made by the deadline, or
that any new loans will be obtained.

“In the event the company is unable to obtain the funds required to
meet its debt or operating obligations, the company may elect to seek
those protections available under federal or state laws enacted for the pro-
tection of debtors,” Hymowitz said in the SEC document.

While negotiations with bankers continue, Standard & Poor’s analysts
have slapped the company's junk bonds with a bottom-of-the-basement
“D” rating.

Bingham Broadcasting Corp. recently sued Olympia, claiming it still
owes $1.4 million from the 1985 purchase of some Alaskan radio stations.
And in sfill another legal development, Commonwealth Broadcasting
managing general partner Dex Allen has told the Seattle Post Intelligencer
that he is planning to sue Olympia for allegedly misrepresenting the finan-
cial status of KMZQ/Las Vegas.

e Dabt Detactives Debut

lympia’s financial woes are adding fuel to a new

fre being stoked by FCC Commissioners Jim

Quello and Andrew Barrett. They're calling on the
FCC to investigate the impact of high debt leveis on the
broadcasting industry.

Their comments came after the FCC decided last week to allow MMM
Holdings Inc., an arm of McCaw Cellular Communications Inc., to mount
a hostile takeover of LIN Broadcasting Corp. While the FCC reiterated its
general policy of not considering debt levels when assessing an applicant’s
financial health, Quello sald the FCC “should take a long, hard look at its
present policies and the mounting debt in its regulated industries.”

“My overriding concern is that the Commission not delegate its public
interest oversight responsibilities to the financial evaluations of Wall
Street,” Quello says.

Barrett warned parties in highly leveraged transactions not to “so over-
burden themselves with debt they can no longer provide adequate service
to the public.”

In its new LIN decision, the FCC said hostile takeover cases shouldn't
be considered differently than other transfer cases, even if a target com-
pany's management is unreceptive to unwanted bids. “It is the owners
themselves, however, who must decide whether to sell, and if they wish to,
they should be no more impeded from selling their broadcast properties
than any other licensee wishing to do so.”

UP! Under New Ownership

nfotechnology Inc. has taken over the ownership of

United Press International lock, stock, and barrel, only

19 months after acquiring managerial control from Mex-
ican publishing tycoon Mario Vasquez Rana.

In a deal cut in September but only now becoming public, Infotech ex-
ercised stock options to acquire a 99% stake in UPI. Vasquez and his part-
ner, Houston developer Joe Russo, now own less than 1% of the com-
pany. Financial terms of the transaction have not been made public, but In-
fotech said earlier this year in SEC filings that it values its UP| stake at ap-
proximately $30 million.

New UPI Vice-Chairman Joseph Taussing, who recently bumped
President Paul Steinle for the top power spot at the company, says the
wire service is now looking for acquisitions and marketing opportunities in
the information services field. He adds UP! also plans to beef up
newsgathering budgets to improve its products.
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Free Trial Offer:
Hits-of-the-Week CDs

used by Casey Kasem,
Scott Shannon,

Rick Dees, Shadoe Stevens, Bob Kingsley, Jay Thomas, Tom Joyner, M.G. Kelly, John Lander, “Cousin” Brucie, and most of the
other hosts of network shows that play the hits!

Clean up your music like the famous jocks: sparkling clear, punchy sound from digital Compact Discs. Clean up your studio with
all the hits in one handful of Compact Discs. Century 21’s HitDiscs™ have uniquely tight starts, uniform audio levels. trip cues,
and the most sound ever!

Try HitDiscs™ free for 3 weeks at your station. You'll get all of Radio & Records™® new hits-of-the-week for CHR, AC, Urban,
Country and AOR. Every Tuesday, Federal Express® will bring you two full CDs with the new chart adds, Breakers®, Most
Active®, and Most Added. You'll also get new songs likely to make the charts in following weeks.

Find out for yourself why nearly all the networks and 900 stations use Century 21's Compact Discs. Mail the coupon at the
bottom of the page for your free sample HitDiscs™. Or, for faster service, FAX the coupon to (214) 392-2121.

“We have come to depend on the And Other Syndicators Use HitDiscs™:

quality and service that HitDiscs deliver 3M®,
to us every week for Scott Shannon’s ABC/Watermark,
Rockin’ America and Casey’s Top Armed Forces Radio and TV Service
40. HitDisc is an appropriate name Audio Environments®,
because they are a BIG hit at Westwood Braiker Radio,
One!” Broadcast Programming,
. Canadian Radio Network,

Ga'}(,iéapggzg Ron Cutler Productions,

Director of Programming Digital Cable Radio,

Westwood One Digital Radio Labg,

. Muzak®,

Radio Networks SMN.

UniStar,

and Dozens More!

Fill in and mail the Coupon below or FAX to (7} 392-2121

Pox

Over 900 Century 21
CD music Clients Worldwide

o WWW.ameticantadiohistorv.com
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TRANSA CTIONS

Big Dogs Napping, Small
Operators Trading This Week

Sherman/Osborn Luck Into Lincoln For $1.8 Million;

Jlmmy Swaggart Finds Salvation In Pat Robertson s Bankroll

KZKX/Lincoln
PRICE: $1,845,000
TERMS: Cash

BUYER: Sherman Broadcasting
Corp., owned by Robert Sherman,
Ocean Capital Partners, and Osborn
Communications Corp. The company
also owns KKRD/Wichita. Osborn,
headed by Frank Osborn, is a New
York-based group operator with inter-
ests in 20 radio stations.

SELLER: MusicRadio Of Nebraska
Inc., controlled by Don Cavaleri and
WHTZ/New York VP/Programming
Steve Kingston. They also own in-
terests in WXIT & WLZT/Charleston,
WV.

FREQUENCY: 98.9 MHz

POWER: 100 kw at 610 feet
FORMAT: Country

BROKER: Charles Giddens and Elliot
Evers of Media Venture Partners.

WXVIi/Montgomery

PRICE: $300,000

TERMS: $50,000 cash; five-year
promissory note for $200,000 at 10%
annual interest, payable in monthly in-
staliments of $1930 with final balloon.
Additional $50,000 promissory note at
10% interest due in one year.
BUYER: RFB Radio Of Montgomery
Inc., owned by Robert Bell. He also
owns WCGL/Jacksonville, WCLY/Ra-
leigh, and WLLV/Louisville.

SELLER: WXVI Radio Inc., owned by
D. Wesley Attaway and Douglas At-
taway. The company is an applicant for
a new FM at Millbrook, AL.
FREQUENCY: 1600 kHz

POWER: 5 kw day/1 kw night
FORMAT: Urban

KZZP (AM)/Mesa (Phoenix)
PRICE: $975,000

TERMS: Asset sale for cash.

BUYER: Embee Broadcasting Inc.,
owned by Byron and Dorothy Gerson
of Franklin, Ml and Matthew Gerson of
Scottsdale, AZ.

SELLER: Nationwide Communica-
tions Inc., headed by Steve Berger.
The company also owns KISW/Seattle;
KLUC-AM & FMiLas Vegas; KNST &
KRQQ/Tucson; KWSS/Gilroy, AZ;
KZAP/Sacramento; KZZP-FM/Mesa
(Phoenix), AZ, WGAR-AM & FM/
Cleveland; WKZL/Winston-Salem;
WNCIl/Columbus; WOMX-AM & FM/
Orlando; and WPOC/Baltimore.
FREQUENCY: 1310 kHz

POWER: 5 kw day/500 watts night
FORMAT: AOR

KOZN/Ilmperial

PRICE: $255,000

TERMS: Asset sale for cash.

BUYER: New World Communications
Co. Inc., owned by veteran radio pro-
grammer Gerald Clifton of La Jolla,
CA.

« Why did George Beasley call Americom |
to sell three radio stations?

George Beasley ]

President

to Phil Marella.

stations.

F
BEASLEY BROADCAST GROUP g
:

Recent seller of stations in Evansville,
IN, Myrtle Beach, SC. and Coastal
Carolina for $18.6 million cash

1 called several different brokers and asked ;
each to select 3 to 6 clients to contact about
making an offer for part of my group of radio
Americom immediately said Phil
Marella was the right buyer and showed me
why. We could have held out for a higher
price and I feel we could have gotten it but
Americom showed us their buyer could close.
Our purchase of KRTH
depended on this sale closing.

Americom brought us a strong cash offer and
demonstrated to our satisfaction why the
buyer was financially qualified to close.

in Los Angeles

s

o

! mard
vvvvvv.amencanrad|oh|st(%\/.com

TRANSACTIONS AT A GLANCE

® WTIS/Tampa $1.7 million

Deals So Far In 1989:
$2,213,686,437

Total Stations Traded This Year: 1113
This Week’s Action: $11,559,500
Total Stations Traded This Week: 23

® Deal Of The Week:
@ KZKX/Lincoln $1,845,000

® WXVi/Montgomery $300,000
® KZZP (AM)VMesa (Phoenix), AZ $375,000
® KOZN/Imperial, CA $255,000
©® WGNBI/Indian Rocks Beach, FL $550,000

® WTGQI/Calro, GA $510,000

® WABK-AM & FM/Gardlner, ME $1,052,500
® WHRF/Bei Air, MD $320,000

©® KSSC-AM & FM/Joplin, MO-Columbus, KS $200,000
® WHPY/Clayton, NC $217,000

® KJIL/Bethany, OK $1 million

® KLUE & KKWK/Muskogee, OK $700,000

® WQKI/St. Matthews, SC $210,000 for 75%
® KDOS/Laredo, TX $250,500

® KMUL-AM & FM/Muleshoe, TX $200,000

® KGNB & KNBT/New Braunfels, TX $975,000
® WRPX/Hudson, Wi $300,000

SELLER: KOZN FM 99 Ltd., repre-
sented by US bankruptcy trustee Ken-
neth Henry.

FREQUENCY: 99.3 MHz

POWER: 3 kw at 200 feet

FORMAT: AC

COMMENT: FCC license revocation
proceedings are pending for this sta-
tion, but have been delayed to permit
the bankruptcy court to find a buyer for
the property.

. PFlorida g

WGNB/Indian Rocks Beach

(St. Petersburg)

PRICE: $550,000

TERMS: $10,000 escrow deposit; ad-
ditional $65,000 cash at closing.
Seven-year promissory note for
$475,000 at 11% interest, with quar-
terly interest-only payments due for
first two years.

BUYER: Global Broadcasting Inc.,
owned by Ronald Crider of Vero
Beach. He owns an interest in KSPN/
Aspen and KVMT/Vail and is an appli-

cant for a new FM at Gifford, FL.
SELLER: Moody Bible Institute Of
Chicago. Moody also owns WMBI-AM
& FMIChicago; WCRF/Cleveland;
WDLM-AM & FM/East Moline, IL;
WMBW/Chattanooga; KMBI-AM &
FMISpokane; WKESISt. Petersburg;
WRMBI/Boynton Beach, FL; WMBV/
Dixon Mills, AL; and WAFS/Atlanta.
FREQUENCY: 1520 kHz

POWER: 1 kw daytimer

FORMAT: Religion

COMMENT: WGNB has been operated
by Moody as a noncommercial station.
The buyer plans to operate it as a com-
mercial station under different call let-
ters.

WTIS/Tampa
PRICE: $1.7 million
TERMS: Escrow deposit $50,000; ad-
ditional $1.15 million cash due at clos-
ing. Three-year promissory note for
$500,000 at 10% interest, with inter-
est-only payments due for first two
years. A minority tax certificate is in-
cluded in this transaction.

Continued on Page 13

We are pleased to have represented

Metroplex Communications, Inc.
NORMAN WAIN - ROBERT WEISS

in the closing of
WYLT-FM/WKIX-AM Raleigh - Durham

to Alchemy Communications
JEFF WARSHAW - HOWARD WARSHAW - MIRIAM WARSHAW

for $7,700,000
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THE CLOSER YOU LOOK

Metro Audience Trends
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Auditorium Format Analysis
The definitive format hole study...

o test format options with taped examples
test talent, slogans, logos and call letters
in-person interactive research with your target demo

determine programming and marketing strategies in one step
includes a complete market study

CALL FOR A QUOTE TODAY
(303) 922-5600

- = Paragon Research

550 S. Wadsworth Blvd.,

Suite 401 Denver, CO 80226 (303) 922-5600 FAX (303) 922-1589

———WAALamericanradiochiston/.com
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Direct from the Grateful Dead’s own Club Front Headguarters in San

i

Rafael, Calitornia, Jerry Garcia and Bob Weir join host Timothy White for

90 dead-on minutes of rollicking talk and rare and unforgettable rock
to celebrate the release of the new Grateful Dead album, “Built To Last” And
listen for the exc usive studio performance of “Victim Or The Crime; featuring
Bob Weir and Roo Wasserman!

For more information, contact your Westwood One representative today.
In Los Angeles call (213) 840-4244, in Canada (416) 597-8529,
FAX (213) 204-4375 or Telex 4996015 WWONE.

"
{%{e} WESTWDOD ONE RADIO NETWORKS ARISTA

Management: Grateful Dead Productions, Inc.
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v
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TRANSACTIONS

Continued from Page 10

BUYER: WTIS-AM Inc., owned by Luis
Albertini, Ronald Roseman, Ed Rose-
man, and Marvin Stone of Tampa.
SELLER: Forus Communications Of
Florida Inc., owned by Simon Rosen
and Lind Carl Voth.

FREQUENCY: 1110 kHz

POWER: 10 kw daytimer

FORMAT: Religious

WTGQ/Cairo
PRICE: $510,000

TERMS: Escrow deposit $5000; addi-
tional $145,000 cash due at closing.
Buyer assumes outstanding note and
mortgage valued at $360,000.
BUYER: Collins & Daw Broadcasting
Corp., owned by Gary Daw.

SELLER: Faver Broadcasting Group
Ltd., owned by Ronald Verlander Jr.
He also owns WZLI & WLET/Toccoa,
GA and WSMY & WPTM/Weldon-Ro-
anoke Rapids, NC.

FREQUENCY: 102.3 MHz

POWER: 3 kw at 300 feet

FORMAT: AC

" Maine

WABK-AM & FM/Gardiner
PRICE: $1,052,500

TERMS: Asset sale. Escrow deposit
$35,000; balance due cash at closing.
Additional payment due for AM trans-
mitter site is to be determined by aver-
aging three seperate appraisals.
BUYER: The Great Kennebec Wire-
less Talking Machine Co., a partner-
ship of Ronald Frizzell, Arnoid
Lerner, and Craig Hoffsas. Frizzell and
Lerner own interests in WLLH/Lowell,
MA; WLAM & WKZS/Lewiston-Au-
burn, ME; WZSH/South Bristol, NY;
wWJBQ/Gorham, ME; WORC/Worces-
ter, MA; WQSS/Camden, ME; and
WZOU/Boston.

SELLER: Kennebec-Tyron Communi-
cations Corp., owned by Jeffrey and
Phillip Fisher.

FREQUENCY: 1280 kHz; 104.3 MHz
POWER: 5 kw; 50 kw at 480 feet
FORMAT: AC

COMMENT: The buyers are requesting
a waiver from the FCC because the
WABK-FM signal slightty overlaps with
that of WKZS/Lewiston-Auburn, ME.
They intend to modify the signal to
eliminate the overiap.

KJIL/Bethany (Oklahoma City)

WHRF/Bel Air

PRICE: $320,000

TERMS: Cash

BUYER: Harford County Radio Group,
owned by David Green, Stephen
Zachary, William Plowden, Samuel
Sauls, and Donald Shasteen. Sauls is
Station Manager of noncommercial
KNTU/Denton, TX.

SELLER: Harford Country Broadcast-
ing Co. Inc., owned by James Fielder.
FREQUENCY: 1520 kHz

POWER: 250 watt daytimer
FORMAT: Gold

_Missourf
KSSC-AM & FM/Joplin, MO
Columbus, KS

PRICE: $200,000

TERMS: Escrow deposit $20,000;
balance due cash at closing.

BUYER: Saturn Communications
Inc., owned by Andrew Wolfson of St.
Louis.

SELLER: J. Kevin Checkett, trustee in
bankruptcy for Great Radio Group
Inc., formerly headed by William Men-
sendiak.

FREQUENCY: 1230 kHz; 98.3 MHz
POWER: 1 kw; 3 kw at 300 feet
FORMAT: Stations are dark

BROKER: Pat Martin

WHPY/Clayton

PRICE: $217,000

TERMS: $30,000 cash at closing;
$187,000 in a promissory note that
will not accrue any interest for the first
year; thereafter the note will accrue at
the rate of 10% for 10 years.
BUYER: Double D Communications
Inc., headed by President George
Denton and Jodie Dupree.

SELLER: Clayton Broadcasting Co.
Inc., headed by Billy Kirby.
FREQUENCY: 1590 kHz

POWER: 5 kw daytimer

FORMAT: Country

~_Oklahoma

PRICE: $1 million

TERMS: Cash. Assets valued at
$850,000; noncompete agreement
valued at $150,000.

BUYER: Broadcast Equities Inc., a
wholly owned subsidiary of the Chris-

Special C; Ward L. Quaal C

CONFDENTIAL
BROKERACE AND
INVESTMENT
SERVICES TO THE
COMMUNICATIONS
INDUSTRY

Cincinnati, OH: (513} 381-7775. Richard C. Crisler, Clyde G. Haehnle, John D. Chapman,
Gloria Busheiman. Ithaca, NY: (607) 257-6283 John B. Babcock. New York, NY (718} 544-2519 Donaid E. Clancy
Lincoin, NE: (402) 475-5285 Richard W. Chapin. Tampa, FL: (813) 264-2346 Mark W. Jorgenson.
pany, Chicago, IL: (312) 644-6066 and Los Angeles, CA (714) 644-5500.

CRISLER

RC CRISLER &8 CO. INC

' South Caroli

tian Broadcasting Network Inc. CBN
is headed by former Republican Presi-
dential candidate Pat Robertson, and
is owner of WNTR/Washington and
KXTX-TVI/Dallas.

SELLER: Jimmy Swaggart Ministries,
headed by televanglist Jimmy Swag-
gart. The ministry also owns WLUX/
Baton Rouge; WJYM/Bowling Green,
OH; WHYM/Pensacola; and WAME/
Charlotte.

FREQUENCY: 104.9 MHz

POWER: 3 kw at 300 feet

FORMAT: Religious

COMMENT: Swaggart says it will soon
sell WAME!Charlotte to CBN.

KLUE & KKWK/Muskogee
PRICE: $700,000

TERMS: Cash

BUYER: Green Country Radio Inc.,
headed by Betty Wheeler, Bobby
Story, and Keith Story of Durant, OK.
Wheeler has interest in four LPTV con-
struction permits.

SELLER: Ralph ‘‘Pat’’ Walsh |,
trustee in bankruptcy for Mike Horne
Broadcasting Inc., headed by Mike
Horne.

FREQUENCY: 1380 kHz; 97.1 MHz
POWER: 1 kw day/500 watts night;
100 kw at 1274 feet

FORMAT: Gold; CHR

WQKI/St. Matthews
PRICE: $210,000 for 75%
TERMS: Cash for stock.

*

-
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BUYER: Robert and Lucille Newsham
of Orangeburg, SC.

SELLER: A shareholders group headed
by Henry Chausse.

FREQUENCY: 710 kHz

POWER: 1 kw daytimer

FORMAT: Urban

KDOS/Laredo

PRICE: $250,500

TERMS: Escrow deposit $50,000,
with balance due cash at closing.
BUYER: Miguel Villarreal Jr. of
Houston.

SELLER: Corrie Corporation, headed
by Corrie Smith.

FREQUENCY: 1490 kHz

POWER: 1 kw day/250 watts night
FORMAT: Station is dark

KMUL-AM & FM/Muleshoe
PRICE: $200,000

TERMS: Asset sale; $15,000 escrow
deposit with total of $45,000 cash due
at closing. Two promissory notes totall-
ing $140,000.

BUYER: Southwestern Broadcasting
Corp., owned by Thomas Joseph
Crane of Naples, FL. He recently an-
nounced plans to buy KKTC/Brown-
field, TX.

SELLER: Muleshoe Broadcasting Co.
Inc., owned by Leola Randolph of Por-
tales, NM.

FREQUENCY: 1380 kHz; 103.1 MHz
POWER: 1 kw; 3 kw at 300 feet
FORMAT: Country

LISTEN ... AMERICA'S TALKING!

"Great quality programming ... contemporary, positive
conversation that's getting results in our market."

Andy Vierra, Program Director

News 92 KOLO, Reno

"I've cut my costs while adding live professional programming."
Donn Wuycik, Owner
WMBA, Pittsburgh

"American Radio Networks has allowed us to expand our
broadcasting schedule without increasing programming costs.’
John Van Zante, Program Director
KVSD, San Diego

* LIVE, SENSIBLE TALK 24 HOURS, 7 DAYS A WEEK
* EASY-TO-SELL WEEKEND SPECIALTY SHOWS
* CHOOSE WHAT YOU CAN USE
* 800 NUMBER FOR LISTENER CALL-IN
SATCOM 1R AND GALAXY I
AVAILABLE NOW ON BARTER BASIS

CUT COSTS » BOOST BILLINGS * RAISE RATINGS
CALL (518) 869-4386

American Radio

KGNB & KNBT/New Braunfels
PRICE: $975,000

TERMS: Asset sale. Escrow deposit
$50,000; balance due cash at closing.
BUYER: New Braunfels Communica-
tions Corp., owned by William Rainer
of Riverside, CT; Edward Knetzger Il
of Greenwich, CT; and Hal Widsten of
San Antonio. Widsten is an applicant
for a new FM at Oro Valley, AZ and a
new TV station at Fredericksburg, TX.
SELLER: New Braunfels Broadcast-
ing Corp., headed by Jimmy Ray and
Robert McDonald. They own KLTO/EI
Paso.

FREQUENCY: 1420 kHz; 92.1 MHz
POWER: 1 kw daytimer; & kw at 300
feet

FORMAT: Nostalgia; Country
BROKER: Jamar & Co.

~ Wisconsin

WRPX/Hudson

PRICE: $300,000

TERMS: Escrow deposit $30,000;
balance due cash at closing.

BUYER: TCCMB Inc., owned by Min-
neapolis-area investors Ray Ose,
David Brueggeman, Scott O’Malley,
Neal Gendler, and Gary Johnson.
O’Malley owns an interest in KTRZ/Riv-
erton, WY.

SELLER: Borgen Broadcasting Corp.,
owned by Gregory Borgen.
FREQUENCY: 740 kHz

POWER: 500 watts

FORMAT: AC

1

Netwrks " LISTEN .... AMERICA'S TALKING
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“AN EXTRA
BRAIN HELPED
US WIN.”

-Beau Phillips, General Manager, KISW/Seattle

We suffered a direct format attack
“When | became General Manager at KISW, we were hurting
badly. A fierce, three station battle was sapping morale and
revenues. We needed a fresh perspective.

Joint Communications refocused our
counterattack
“The Consulting team at Joint Communications provided the
facts and strategy to refocus music and market position. It
was the boost we needed. We stopped our Arbitron slide and
turned KISW around. '

If you have problems like this, call, write
or fax and we’ll help you solve them.

FREE OFFER:

We’ll send you three months of our ex-
clusive Media Monitor, filled with pro-
motions, trends, Bob Elliot’s, Jon Sin-
ton’s, and John Parikhal’s latest findings.

i
|
|
|
|
|
I
{
I
I
In the U.S. call (404) 971-4647. |
In Canada, call (416) 593-1136. |
I

|

{

I

I

I

I

{

I

I

Or Write:
Joint Communications
Jon Sinton
1311 Johnson Ferry Road, Suite 252
Atlanta, GA 30068
Fax: (404) 971-5349

OVERVIEW

Constructive
Criticism: A
Crash Course

very manager knows how

difficult it is to criticize a

subordinate without being
too critical. This eight-point list,
courtesy of the Philadelphia-based
publication BrainTrust, should put
you on the road to more construc-
tive criticism:

e Begin on a positive note.
“You’ve been doing an outstanding
job on the Fishwich account . . .”

o State the problem briefly and
tactfully. “I’ve noticed that you're
not getting as much work done

e Criticize the action — not the
employee. ‘‘Making personal
phone calls can take up quite a bit
of time . . .”

* Be timely. “I realized when I
walked by your desk this morning
that you had been on the phone for
more than 30 minutes . . .’

e Offer a positive solution.
“You’ll be able to accomplish more
if you confine your personal calls to
your lunch hour . . .”

o Criticize in private. “That’s
why I called you into my office

e Limit criticism to one per dis-
cussion. “That’s all I wanted to
speak to you about . . .”

» End on a positive note. “You've
been a valuable addition to this

company . ..”

lion in 1988 — $88 million more than was spentin 1987, accord-
ing to Mamaroneck, NY-based Radio Expenditure Reports.
Interestingly, sixth-rated Southland Corp. devoted a whopping
30.5% of its 1988 advertising budget to spot radio buys. In contrast, 17
of the list's 25 firms spent less than 10 percent of their entire advertising
budgets on spot radio.
For a closer look how much money spot radio's biggest advertisers
spent last year, and the percentage of change in the companies’ spot
radio budgets from 1987 to 1988, please consult the following chart:

A merica's top 25 spot radio advertisers spent more than $453 mil-

1988 Spot Radio

Expendituras % Of Change
Advertiser (in Millions) (1987 vs. 1988)
Anheuser-Busch $42.6 2.0
General Motors 40.1 15.4
Phitip Morris 40.0 36.0
Pepsico 28.1 427
Sears, Rosbuck & Co. 25.4 19.9
Southland Corp. 221 20.7
Grand Metropolitan PLC 21.0 28.9
Deita Airlines 19.9 1.4
Chrysler 19.4 11.9
Procter & Gamble 15.7 99.6
BellSouth Corp. 15.7 18.7
Adoiph Coors 15.4 53.3
Coca-Cola 16.2 171
Maelville Corp. 14.6 6.0
News Corp. 13.3 237.4
Ford 11.8 20.4
Honda 1.5 47.4
Bond Corp. Holdings 11.4 6.1
AMR Corp. 10.6 33.8
US Government 10.3 17.1
Montgomery Ward 10.2 N/A
Volkswagen 10.1 127.2
Hormel & Co. 9.8 21.8
US West 9.5 10.2
GTE 9.2 25.9

PROMOTION DIRECTOR PROFILE

Source: Radio Expenditure Reports

Who’s Marketing Today’s Radio Stations?

he typical promotion direc-

tor in today’s top 100 radio

markets is a woman be-
tween the age of 26 and 30, who
holds a college degree (69%) and
earns between $31,000 and $35,000
annually, according to the latest
reader survey by the Concord, CA-
based Promotion & Marketing
newsletter.

Furthermore, this second annual
study of 682 promotion and market-
ing directors found that these fe-
male managers earn as much as
$5000 per year more than their
male counterparts — even though
male promo managers are gener-
ally older (33-years-old, on aver-
age) and have a broader back-

® November 18 — NAB Round
Table For Small & Medium-Mar-
ket GMs. Kansas City Airport
Marriott. Kansas City, MO.

®December 11 — Stellar
Awards. Aquarius Theatre. Hol-
lywood, CA.

® January 10-13, 1990 — Burk-
hart/Douglas & Associates Ra-
dio '90. Hotel Del Coronado.
San Diego, CA.

® January 18-21 — RAB Man-
aging Sales Conference. Loews
Anatole. Dallas, TX.

wwweamericanradiohisterr=-ecom

ground in the advertising and mar-
keting fields.

On The Job

The 1989 survey also found that
most promo directors worked ten-
hour days, stayed late three nights
per week, and put in an average of
two weekends extra every month.

Their priorities? 46% of the pro-
mo directors said that as much as
half of all on-air promotions are
created for clients, and many re-
spondents claim to devote 25% of
their time to working directly with
their station’s sales team to plan
and carry out client promotions.

More than half (55% ) of respond-
ing promo directors consider them-

® January 20-21 — Dan
O'Day's Air Personality Plus
seminar. Ramada Inn — South
Airport. Orlando, FL.

® January 22 — American Mu-
sic Awards. Shrine Auditorium.
Los Angeles, CA.

® February 12 — Dance Music
Awards. Universal Amphi-
theatre. Los Angeles, CA.

® February 13-14 — Broadcast
Credit Association’s 23rd Credit
& Collection Seminar. Westin
Lenox Hotel. Atlanta, GA.

90 ... MAY 10-12 W CENTURY CITY""

selves managers, and 4% say they
would prevail in an argument with
a member of the station’s sales de-
partment. Incidentally, most pro-
mo directors are four-year career
veterans who have worked for no
more than two stations.

Note: All radio formats were re-
presented in the survey. 32% of all
responses came from top ten mar-
kets, 27% from markets 11-25, 26%
from markets 26-50, and 15% from
markets 50-100.

More Money
For Your
Mileage

hether you're a radio
salesperson who piles
up the miles while pitch-

ing new clients or a record rep
who's always hauling artists to sta-
tions and in-stores, the federal
government has some good news
for your tired treads.

According to the IRS, the 1989
mileage rate for business use of an
automobile has climbed to 25.5
cents per mile for the first 15,000
miles — up a penny and a half from
last year's allowance of 24 cents
per mile. However, the rate re-
mains 11 cents each for miles ex-
ceeding the 15,000 mark.

=5
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Daypart

M-5u ba-12m
M-t 62103
M-F 103-3p
Mt 3p-7p
Mt 7p12m

ad-5l 6a-12m

e

Inn l:i’s
KSJ1-AM San Antonio

Men 18-34 Men 1824

Arbitron Arbitron
apring ‘89 to Summer ‘89 apring ‘89 to Summer '89

19 o 61 320% 2.1 to 1.1 A485%
0o to 38 760% 0.7 fo 1.3 1683%

0.0 to 9.2 1040% 0.6 to 1.3 1916%
da t0 33 1% 40 to 33 232%

6.0 to 8.4 140% 6.1 t015.9 260%
ounday Nights Z-Rock 50
0.6 to 9.0 1500% 14 fo 16.8 1200%

Z-ROCK: The Ultimate Rock Niche

Z-ROGK: Expertly Executed and Marketed
Z-ROGK: The 1st Generation of Satellite
Programming for the 90’s

1-800-22/-4832

GContact lee Abrams, Managing Director, for more information

A Premium Farmat From
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OVERVIEW

PART II

The Business Of Time Management

ur last Sales Strategy column (R&R, 10/
27) focused on time management tips to
keep in mind when developing your 1990
time budget. This week, we’ll concentrate on
some additional ways to make your daily time
management more effective, productive, and

profitable.

Along with the instant up-
date and sales training
meetings that we talked
about two weeks ago,
managers usually must at-
tend several others -
notably promotion, staff,
and corporate meetings. As
you prepare for the new
decade, weigh the impor-
tance of these meetings
(which may add up to sev-
eral weeks of time lost per
year).

Beating The Meetings

Note how much informa-
tion is pertinent to you. For
example, if just one area of
the production meeting is
relevant, you probably
don’t need to sit through the
whole damn thing.

Many times you can get
what you want out of meet-
ings without actually atten-
ding them. For instance,
you could review the agen-
da before a meeting to
decide when — indeed, if —
you should be there.

You also could appoint an
assistant to attend meet-
ings. He or she could either
take notes, tape the pro-
ceedings, or report to you
afterward. By having so-
meone take your place at

H
.'HEALT

ARADIC REPO
THE JOHNS HOPKIN

‘““‘Many times you can
get what you want out
of meetings without
actually attending
them.”’

T RS e ST

the less relevant meetings,
you’ll be able to spend your
time on more important is-
sues.

Too often managers can’t
see beyond the next month
or two. When you’re mak-
ing extensive commitments
— such as hiring new sales-
people or tackling event
sponsorships — it’s impor-
tant to plan your future
position.

Think About
The Future

What separates the out-
standing manager from the
good ones? The amount of
time he or she spends on
longterm planning. Vision-
aries spend at least 10% of
their waking hours thinking
of possible outcomes and
analyzing data before un-
dertaking a project.

One critical factor is an-
alyzing historical pre-book-
ing account and revenue
data. Have an assistant
compare the figures that

|y

Sime Sy G
SATELLITE FRON
EDICAL INSTITUTIE

Network-quality wraps and cuts on timely medical and health topics,
designed to fit into your newscasts or stand alone
as a sponsored feature
Information your listeners want, on subjects such as

* AGING * HIGH-RISK » CANCER

« AIDS PREGNANCY « INJURY

« HEART * HOSPITAL COSTS PREVENTION
DISEASE GENETICS RESEARCH < MEDICAL ETHICS

Daily 60-second medical news reports via satellite
produced by Carol Anne Strippel, an award winning
journalist. Ideal for sponsorship by local hospitals,
drugstores and other businesses.
The service is free.
To find out more, call (301) 955-2849

By Chris Beck
were pre-booked 30, 60, and
90 days down the road from
now last year with those for
this year. This simple ac-
tivity will allow you to pre-
dict whether you have
enough billing to make your
budget.

Street Smart

Another sign of a superior
manager is the amount of
time spent on the street
with his or her salespeople.
Depending on your situa-

“tion, somewhere between

20% (an average of one ap-
pointment per day) and
50% of your time should be
devoted to sales calls.

Always try to select your
own calls — don’t let your
salespeople do it for you.
Most managers spend too
much time on appointments
selected by their staff.

The best way to get your
salespeople more contacts
— and more new business
— is to request meetings
with clients whom you
believe would be most ben-
eficial to the station.

Work On Paperwork

Successful managers
don’t waste their time read-
ing report after report after
report — the few they rely
on are used constantly, not
occassionally. Now is the
perfect time of the year to
review all that paperwork
in, on, and around your
desk and decide exactly
which reports are worth
keeping for future refer-
ence.

‘““Visionaries spend at
least 10% of their
waking hours thinking
of possible outcomes
before undertaking a
project.”’

Look through them and
pick out those on which you
wrote the greatest number
of notes. You’'ll probably
find that reports with little
or no marks on them are of
little value to you.

Communicate

Consistently

Lack of consistent in-
terdepartmental communi-
cation is a problem that
many managers -- even

WANAN americanradiohtestornyr-com

SALES STRATEGY

Make Time For Train Time

‘W t's not the manager, but the sirength of the manager’s
sales force that leads to a station’s ultimate financial

# success.

1n light of the tremendous volume of employee turnover
in the radio sales field, it becomes clear that the amount of
time spent training new staffers can either make or break an
effective operation.

Bringing a new hire up to speed requires a significant
amount of time. You may have good intentions when it
comes to hiring, but chances are you don’t usually budget
enough time to train a new salesperson. Here are four sim-
ple steps to setting a training time budget:

¢ Check your schedule. Before hiring a new salesper-
son, make sure you have the time to devote to the introduc-
tory process.

¢ Prepare an overview. Make a list of the station back-

~_ground, resources, objections, positioning, and expecta-
tions, and calculate the amount of time it will take to cover

those topics, Five half-day private sessions should be about

right.

¢ Choose a location. Conduct your training meetings
- out of the office, if possible. They'll go much smoother if
you get away from all the inevitable interruptions, and you'll
get to know the new hire on @ more personal basis.

. * Videotape your meetings. This option may save you
-~ alot of time if you tend to give the same infroductory lec-
- tures to each new person. Your current salespeople might
‘even want to review the tapes.

‘“‘Depending on your
situation, between
20-50% of your

time should be devoted
to sales calls.”’

those of us in what is com-
monly called the communi-
cations business — face.
This can be a real time-
stealer and revenue-robber
for you as well as for those
in other departments.

Try to schedule regular
“quality time” with other
department heads. These
meetings not only will re-
duce frustrations and build
your relationships with
these people, but also will
provide you with an earlier
awareness of opportunities
(or problems).

Promotions and pro-
gramming are the two de-
partments most critical to
radio. Therefore, it’'s im-
portant to meet regularly
with the directors of those
departments. Try to hold
the meetings away from the
station, at a restaurant or
nearby coffee shop, to avoid
office ‘“‘power games.”

Your meetings don’t have
to be too long — but they

should be consistent. Meet-
ing every two weeks for an
hourlong lunch should be
sufficient.

Delegate
Responsibility
The final step in budg-
eting your time for the ’90s
is handing over greater re-
sponsibility to your staff.
This will not only give you
more time, but also will
lead to greater staff loyalty.

Whether it’s preparing
sales packaging, holding
training meetings, or par-
ticipating in the interview-
ing process, you should be
able to assign a task to each
of your salespeople based
on his or her strengths and
weaknesses.

Congratulations! You
should be ready to take on
the next decade — once

you’'ve set aside enough
time to begin reviewing,
planning, and budgeting.

Chris Beck is President of
Chris Beck Communications, a
sales consulting firm. If you have &
question you'd like this column to
address, he can be reached either
by fax machine at (818) 594-
5030, or by phone at (818) 594-
0851, or write him at 22900 Ven-
tura Bivd., Suite #340, Woodland
Hills. CA 91364
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'WHEN THE COVER GIRLS SING '

A BALLAD, YOU KNOW IT"S
GOT TO BE SPECIAl

You Can’t Go Wrong Wlth The Cover GII‘IS’ /]
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“ adonna and Kim
(Basinger) are sharp-
ening their claws”

{over who will star in ‘Batman II')
screams the headline in this week's
National Examiner, which quotes
‘friends of the two blonde
beauties” as agreed upon one thing
— “there won't be room for both of
them in the hit movie sequel!”

Meanwhile, the Star reports that
when Kim Basinger's away, the
Prince will play — with Janine Best
(the dancer who played Vicki Vale
in the throbbing Purple One’s “Bat-
dance" video)!

The Star quotes “insiders” as
saying the tall blond dead ringer for
Kim and the little Prince get hot 'n’
heavy as soon as Kim departs . . .

Bakker’s Rockin’
Role Model

Blame it — not the (Rolling)
Stones — on the King. This week’s
National Examiner also details the
“bizarre influence” that Elvis Pres-
ley had on Jim Bakker!

According to the ‘zine, back
when Bakker was managing fund-
raising productions for his high
school, his main star was a 20-
year-old female Elvis Presley imper-
sonator — whom he would later
manage, incidentally — named Mar-
{ene Way!

Way even remembers that young
Jim confessed “he couldn’t enjoy
himself because he didn't know
which way he should go,” summing
up his dilemma with the unforget-
table — and certainly prophetic —
rhyme: “Should | be good, or
should | be a hood?”

Easy Come, Sleazy Go

Speaking of the convicted tel-
evangelist, the National Enquirer
reports that Jessica Hahn's up-
coming pay-per-view cable TV spe-
cial (“Thunder And Mud”} is — in
the words of the show's producers
— "so sleazy” that Jim Bakker's
having a videotaped copy of the
female mud rasslin’ match cum
heavy metal rock concert shipped
to his jail cell next week!

BATTLIN' BOMBSHELLS — This
incredible portrait of Madonna battl-
ing Kim Basinger for the “Batman II "'
spotlight is a computer-enhanced
photo based on descriptions of the
blonde beauties by those who
know them.

Back Door Man

The Star notes that actor Val
Kilmer (who played an Elvis Pres-
ley-type character in the semi-
funny “Top Secret” film) wants to
play the part of the late Doors lead
singer Jim Morrison in the forth-
coming “Wonderland Avenue”
movie so badly that he’'s taken to
turning up at Wild Child (a Doors
“tribute”” band)} concerts wearing
leather pants!

- Kiss Me Deadly

The Weekly World News quotes
Paul McCartney's touring band
member Linda (McCartney) as
saying, “l don't think | could bring
myself to kiss someone who wasn't
a vegetarian!” (Evidently, Linda
didn’t get a look at the 'zine's
“world exclusive’” coverboy this
week — famous vegetarian Adolf
Hitler!)

But What Could She Do
For An Encore?

Rolling Stones bassist Bill
Wyman is quoted in the Star as
calling (Stones’ L.A. opening act)
Guns N’ Roses “immature jerks,”
adding that he'd “rather have Ra-
quel Welch open for the Stones!”

Perfect Hooks.
NoSong&Dance.

Introducing radio’s first 72-hour auditorium test
hook service. Our perfectly identical, quality hooks insure
consistency of results test after test. Orders faxed to
us by 9 a.m. are Fed-Ex'd to you three days later. If you
aren’t totally satisfied, we’ll send your refund even faster.

Call 1-214-350-7249 and ask for our introductory

price of $.90 per hook

on a $400 minimum order.
Hooks Unlimited—because
hooks should test your
music, not your patience.

centun2] Provides Hit Discs
To Hooks Unlimited.

3701 W. NW Hwy, Ste. 169-B, Dallas, Texas 75220
(214) 350-7249 Fax (214) 350-7253

TOP TEN SHOWS
OCT. 30 — NOV. §

1 The Cosby Show
2 A Different World

NEW THIS WEEK

® DEPECHE MODE 101 (Warner Reprise Video)
This feature-length concert film/rockumentary captures the Sire/WB
synth-rock stars during their 1988 “Music For The Masses" tour. D.A.

3 Cheers Pennebaker, David Dawkins, and Chris Hegedus co-directed the movie,
4 Roseanne which climaxes at L.A.’s Rose Bowl — Depeche Mode's 101st show of the
5 Golden Girls tour. The film's soundtrack is a double live album, packed with all the young
6 Dear John British quartet’s most beloved tunes. (11/14.)

7 60 Minutes

8 Murder, She Wrote
9 Empty Nest
L.A. Law (tie)

Source: Nielsen Media Research

All show times are EDT/PDT unless oth-
erwise noted; subtract one hour for CDT.
Check listings for showings in the Mountain
Time Zone. Al listings subject to change.

Friday, 11/10

e Jossica Hahn hosts the
90-minute heavy metal/female
mud wrestling extravaganza
“Thunder And Mud" (pay-per-
view; check local listings for
station and air time), with per-
formances by Leslie Waest,
Grave Danger, Nuclear As-
sault, Creature, Tuff, and
Sherok.

Saturday, 11/11

¢ Animal Logic, “Late Night
With David Letterman“ (NBC,
12:30am).

e Bobby Brown, appearing
as himself, sings ‘‘Rock
Wit'cha” on 227" (NBC, 8pm).

e “Paul McCartney: Put It
There” (Showtime, 10pm).
This hourlong special chron-
icles the former Beatle and his
new band as they record their
latest Capitol LP and prepare
for their world tour.

e Eurythmics, “Saturday
Night Live” (NBC, 11:30pm).

e Sheena Easton, "Byron Al-
len” (ABC, 11:30pm).

e O’Jays and Kid’'n Play,
“It's Showtime At The Apollo”
(syndicated; check local listings
for station and air time).

Sunday, 11/12
e “Polly” (NBC, 7pm) is Walt
Disney's musical adaptation of
the company's movie "Pollyan-
na.”" Look for the show's Walt
Disney Records soundtrack LP
to be issued early next month.

Monday, 11/13

e Miles Davis, Marcus
Miller, Brazilian musician
Djavan, and Moroccan band
Zahar, “Night Music” (NBC,
12:15am).

e ‘“Lyle Lovett & His Large
Band’’ are the subject of this
hourlong concert special (TNN,
10:30pm EST/7:30pm PST),
featuring a guest appearance by
Emmylou Harris.

Tuesday, 11/14

» Bonnie Raitt, “The Arsenio
Hall Show" (syndicated; check .
local listings for station and air .
time). : HANG TIME — Hi, everybody, we're the New Kids On The Block from
¢ Otis Day & Knights, “Pat  _ Boston, Massachusetts. And we not only sing, we dance just as good as
Sajak.” % we want.

* Michael Bolton, “The To- _
night Show Starring Johnny =
Carson” (NBC, 11:30pm}.

Wednesday, 11/15

e Eurythmics, “David Letter-

ONE FOR MY BABY AND 101 FOR THE MODE — Depeche Mode faces
— and films — life on the road.

® THE WHO LIVE: FEATURING THE ROCK OPERA ‘TOMMY’

(CMV Enterprises)

Here 'tis. All two hours and 15 minutes of the Who's L.A. performance of
“Tommy" (with guest stars Elton John, Phil Collins, Billy ldol, Patti
LaBelle, and Steve Winwood), plus 73 more songs from the evening’s
historic concert. (11/14.)
® BON JOVI: NEW JERSEY — THE VIDEOS (PolyGram Home Video)

This 47-minute videoclip compilation features seven tunes from the hard-
rockin’ quintet's Mercury LP “New Jersey,” including two versions of “Bad
Medicine.” Candid interviews with the Joisey boise, too. (11/14.)
® SEE THE LIGHT: THE JEFF HEALEY BAND LIVE FROM LONDON

(6 West Home Video)

An 80-minute effort from Arista singer 'n’ unorthodox guitarwhiz Jeff
Healey that includes flive! renditions of “Roadhouse Blues™ and “All Along
The Watchtower” as well as videoclips of the blind white Canadian’s “Angel
Eyes" and “Confidence Man.” (11/14.)
® LAURIE ANDERSON: HOME OF THE BRAVE (Warner Reprise Video)

Capturing the eclectic, eccentric performance artist in concert, singing
songs from the 1986 WB album of the same name, this 87-minute video in-
cludes the single "Language Is A Virus,” and 17 other selections.
(11/14))
® [CE-T: THE ICEBERG VIDEO (Warner Reprise Video)

Sire/WB rapper Ice-T performs 18 tunes — six via video clip versions,
the other 12 live! — in this 90-minute tape that includes such homie
numbers as “Colors,” “I'm Your Pusher,” and "“The iceberg.” (11/14.)

SRS TR

® NEW KIDS ON THE BLOCK: HANGIN’ TOUGH LIVE

(CMV Enterprises)

Taped last June at L.A's Mayan Theater, this 55-minute in-concert per-
formance features the five neat guys mostly workin’ out on the sounds

5 % found on their recent Columbia album of nearly the same title. (11/14.)
mana, ] “ = @BATMAN (Warner Home Video)
3 DIOI:I'IQ NEEgaichs “Righipny | § & What can we say? Jack Nicholson, Michael Keaton, and Kim Basinger
Carson. . provide the visual entertainment, while Prince and Danny Elfman provide
* Temptations and the Good the TWO radically different WB soundtracks. (11/15.)
Girls, "“Pat Sajak.”

® HARD 'N’ HEAVY: VOLUME 4 (MP! Home Entertainment)

The headbangin’ continues in the latest 80-minute installment of this
video “‘magazine,” featuring interviews with Great White, Mr. Big, and
Steven Tyler and Joe Perry of Aerosmith, and performances by Skid
. Row, Bon Jovi, Vixen, Europe, and L.A. Guns — and much, much more
= ... (11/15)

Thursday, 11/16

“Arsenio

* Eddie Murphy,
Hall.”
* Etta James, “Johnny Car-

"

son.

wiran-afrerieantadiohistoryv-com -


www.americanradiohistory.com

: Bocrd Lite Magczrne Coors, Chevron Wrangler Oldsmobrle Dole, Mrchelob Burger Klng, Dutchboy a7
Paint; First City Bank, Betty Crocker, Dannon Yogurt, Slice, Levi’s Cords, Three Musketeers, Mazda
Wendy'’s, Seven Up, Doritos, Miller Beer, Scott's Lawn Care, Olvmprc Stain, Dove Bar, Exxon, Pacific Bell,
-~ Walt Disney World, Parfum Bic, Northwest Air, Kellogg’s Corn Fiakes, BMW, ITT, Ace Hardware, Citibank,
GM Parts, Phillips 66, Discover Card, Kraft, Fidelity Bank, Equitable Life Insurance, Suzuki, Gailo Wine,
Equibank, Mauna Loa Macadamia Nuts, First Nationwide Network, Oceanspray, Holly Farms |
' Chicken, Fantastic, Agree Shampoo, Westin Hoftels, Stouffer Foods, Sea World, Skiities, Mitsubishi,
Realty World, Saran Wrap, Southern New England Bell, Labatt’s Beer, Kentucky Fried Chicken,
Mexicana Airlines, Pizza Hut, Checker Auto Parts, Ford, Hanes, Timex, Hires Root Beer, Taylor California
- Wine, Pennsylvania Lottery, Hasbro Toys, Bisquick, Crush Soda, Oscar Meyer, Australian Swan Lager,
Rondos Ice Cream, Bubblicious, Circle K, Aurora Toys, Shasta, Ruffies, Blue Cross, Anheuser-Busch,
Chex Cereals, Watchamacallit, Lee Jeans, Colt 45, Hyatt Hofels, Holiand America Cruises, Foigers
Coffee, Budweiser, Jordan Marsh, Blue Shield, California Milk, Valvoline, Hardees, Pride Air, Supercuts,
Equitable Gas Company, Amerifrust, Fancy Feast, Californla Loftery, Commerce Bank, Nissan,
Amoco, Shell, Sealy, Tone Soap, Pontiac, Domino’s Pizza, American Airlines, Sanyo, Safeway,
Franco-American, Louis Rich, Ken-L Ration, GMC, Nabisco, Mercedes, Fisher-Price, Mitsubishi, Van
Camp’s, General Tire, Jeep, Purina, Diet Rite, America West Airlines, Crest, Frito-Lay, Pepsi, Mr. Coffee,
Clairol, Clorox, Minolta, Arco/AM/PM/Mini-Markets, Ace Hardware, Giorgio, Puma, Monsanto, Luv’s,
Marriott, Kiwi, Campbell’s Soup, Generat Mills, Walmart, United Way, Chicago Sun Times, Coast Soap,
Kawasaki, Alamo Rent-g-Car, Schiitz, Magic Chef, Sizzlet, 7-14, Church’s, Warner Cable, Porsche, Spray
and Wash, Tampax, Coldwell Banker, Heineken, Pampers, Pop Secret, Scandinavian Air, Very Fine
Apple Juice, Pabst, Tilex, Tender Vittles, Lite Beer, Herlz Rent-a-Car, Tang, Princess Cruises, Weight T
Watchers, Coors, Orkin, Heinz, Delta Arrlrnes, Texaco, Sears, Chevron, Lanier, Monfgomery Ward §
_ Baskrn-Robbrns Superror Beer Dash, Bounce and thousands more 5
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ew Line Cinema topper Robert Shaye can finally
heave a sigh of relief. After repeated cuts 'n’ sub-
missions to the moral guard at the MPAA ratings
board, ‘Leatherface: The Texas Chainsaw Massacre,
Part IIT”’ has been awarded the coveted “R” rating. Board
members had claimed that rather than being a film that
contained scenes of violence, ‘Chainsaw III’ was a film
about violence, and as such, the movie’'s overall tone
would earn it an “X” rating no matter how much trim-

ming was done.

No word on how much the film
was emasculated and no details on
the specific offending footage that
was cut.

The ratings board, which has
made a major swing in a conser-
vative direction in recent years,
claims to merely rate films for ex-
hibition and not to be a censorship
panel.

Nevertheless, the board mem-
bers know full well their power.
Major studios and the bigger indies
won’t release X-rated films for at
least two BIG reasons — primarily
because they can’t buy TV or
newspaper ads in most markets,
and, secondarily, that the public
equates “X” ratings with porn.

Talk Of The Town

Former low-profile super-
agency Creative Artists has been
rolling in the headlines recently.
Although hermetic head Michael
Ovitz has been covered in major
stories (by the L,A. Times, among
others), the REALLY BIG news
has been less orchestrated.

Hotshot screenwriter Joe Esz-
terhas (‘Flashdance,” “Jagged
Edge’’), who earns a highly com-
missionable $1.25 million per
screenplay, chose to leave the
agency for ICM and his buddy, for-
mer studio mucky-muck Guy
McElwaine.

Eszterhas says (in a letter to
Ovitz that’s been widely faxed
throughout the biz) that Ovitz
threatened him in a number of
ways — not the least of which was
to have the screenwriter discred-
ited — and to have him (Eszter-
has) put on a blacklist so that no
CAA director would touch one of

his films, and no CAA star would be
involved in any of Eszterhas’s pic-
tures. (CAA, incidentally, has a
virtual lock on the top names in the
industry.)

Ovitz responded with his own let-
ter of what can only be termed
“friendly hurt denial,” but the al-
tercation continues to be THE talk
of Century City.

When More Is Less

Despite the biggest box office
year-to-date in history, Daily
Variety reports that feature film
production is down a whopping
34% ! Most of the films being made
are of the big-budget variety, but
that trend may well change in light
of the recent $ucce$se$ of such
modestly budgeted ventures as
“Sex, Lies, And Videotape” and
“Look Who's Talking.”

S.E.A.L. Of Approval

Orion began production in Spain
last week on “Navy SE.AL,” a
military action adventure star-
ring the ubiquitous Charlie
Sheen, ‘‘Scandal’’ sexpot Joanne
Whalley-Kilmer, and Michael
Biehn. Roger Corman graduate
Lewis Teague (‘‘Alligator,”
“Cujo,” “Jewel Of The Nile””) will
direct the original screenplay by
real-life retired S.E.AL. com-
mander Chuck Pfarrer.

“No one in broadcasting should be

from OMNIMUSIC. It's the best sound-
ing production music package on the

J{ﬂ@t today!”
3 > S

I without the Professional Broadcast Series

Mike Stewart
Production Manager
WALK FM/AM

(#1 on Long Island)

CD demo: 1-800-828-6664

Call today for your free

52 MAIN ST., PORT WASHINGTON, N.Y. 11050

OMNIMUSIC

(516) 883-011

IN TOUCH WITH HER DARKSIDE
— Spotlight on Debbie Harry, y'all.

Let’s Get Small

If you're a movie-goer, the next
TV season should look mighty fa-
miliar. Small-screen kings are
launching at least four new series
based on recent feature films:
“Working Girl,” “Big,” ‘Parent-
hood,” and *“Uncle Buck.”

Meanwhile, on the other end of
the spectrum, the ultra-low budget
TV horror anthology ‘Tales From
The Darkside,” created by zombie
auteur George A. Romero, has
begun shooting a theatrical motion
picture omnibus.

Romero co-wrote the script for
“Tales From The Darkside: The
Movie,”” which will star such
notables as Deborah Harry,
(Buster Poindexter’s on-and-off-
screen alter ego) David Johanson,
Robert Klein, Rae Dawn Chong,
and ‘“Heathers” cult hero Christian
Slater, among others.

Baby Talk

Expect a diaper rash of baby
movies across America’s silver
screens in the future. It’s worked
sowell in TV spots, why shouldn’t it
work in features, too? Babies!
What could be cuter? What could
be more salable? What could be
easier to stunt-double?

“Three Men And A Baby,” ‘“Par-
enthood,” and “Look Who's Talk-
ing” have all featured winning
papooses in their ad campaigns
and (more importantly) all have
raked in mounds of money. Can a
goo-goo-ga-ga glut be on the
horizon?

Musical Chairs

Sean Daniel, recent head of pro-
duction at Universal, jumped ship
to head up David Geffen’s produc-
tion company. Well, the honey-
moon is definitely over, as Daniel
has exited Geffen with no an-
nouncement of future plans.

Mick Garris's screenwriting
credits include “*batteries not in-
cluded” and “The Fly i.” As a
writer/director, his resume lists
episodes of “Amazing Stories,”
"The Disney Sunday Movie,” and
that timeless classic, “Critters il.”

WWW. americanractohistory=eeom

WEEKEND BOX OFFICE
NOVEMBER 3-5

1Look Who's Talking $11.4

(Tri-Star)
2 The Bear $5.0
(Tri-Star)
3 Shocker $3.3
(Universal)
4 Crimes & $2.6
Misdemeanors (Orion)
5 Second Sight $2.15
(Warner Bros.)*
6 Phantom Of The **$2.10
Opera (21st Century)*
7 Next Of Kin $1.9
(Warner Bros.)
8 Sea Of Love $1.7
(Universal)
9 Gross Anatomy $1.67
(Buena Vista)
10 The Fabulous $1.61
Baker Boys
(20th Century Fox)
All figures in millions
*First Week In Release
* *Estimate
é Source: Exhibitor Relations Co.
| COMING ATTRACTIONS:

This week's openers include
“"Communion,” starring Christo-
pher Walken as a writer tor-
mented by memories of alien
abduction. Although there’s no
label as yet, an instrumental
soundtrack is slated for release
early next year. Guitarstar Eric
Clapton composed and per-
forms the movie’s main theme,
while Allan Zavod handles the

score.

Opening regionally this week
is "‘Staying Together,” a saga of
brotherly love that costars the
Band's Levon Helm, who con-
tributes several tunes to the
film’s upcoming Rhino sound-
track as well.

Also opening regionally:
“Best Of The Best,” a fists o’
fury tale of US karate experts in
training. The film's upcoming
Relativity soundtrack contains
songs by Jim Capaldi, Golden
Earring, and others.

Meanwhile, “True Love,” a
comedy about an Italian-Ameri-
can couple, moves into wider
release this week. Selections
by the Eurythmics, Graham
Parker, Betty Wright & Gray-
son Hugh, Taana Gardner,
Barrence Whitfield & The Sav-
ages, and (once again) Jim Ca-
paldi. highlight the film's RCA
soundtrack.

Opening in limited release:
“Trust Me,” in which rock star
Adam Ant plays an art dealer
who discovers paintings by
dead artists can be worth more
than those by living artists, and

.. well, you get not only the
picture, but the price tag. Pray
For Rain contributes the music. f |

Finally, the Bee Gees’ Barry
Gibb wrote and performs origin-
al songs in “Hawks,” also open-
ing in limited release this week.
The movie, which Gibb also co-
produced, centers on two term-
inally ill patients who escape
from a hospital to travel to Ams-
terdam.

Shadoe Stevens
To Play TV Cop

hadoe Stevens, host of the

ABC Radio Network’s

“American Top 40” count-
down program, will stretch his act-
ing instrument in a CBS-TV mid-
season replacement series, tenta-
tively titled ‘‘Loose Cannon.”

The hourlong program — sched-
uled to begin shooting in Los An-
geles on November 15 for possible
airing in early January — stars
Stevens as an unconventional cop
named Max Monroe who's teamed
with an as-yet-unsigned straight 'n’
narrow sidekick.

® SHOCKER (SBK)

® NEXT OF KIN (Columbia)

® BLACK RAIN (Virgin)
Single: Back To Life/Soul Il Soul

® BATMAN (WB)

Scandaious/Prince
O LETHAL WEAPON Il (WB)

CURRENT

Single: No More Mr. Nice Guy/Megadeth
Other Featured Artists: Dangerous Toys, Bonfire, Dudes Of Wrath

Featured Artists: Rodney Crowell, Larry Gatlin & Patrick Swayze

Other Featured Artists: Gregg Aliman, iggy Pop, UB40

Singles: Arms of Orion/Prince f/Sheena Easton

Single: Knockin’ On Heaven’s Door/Randy Crawford

Other Featured Artists: Beach Boys, George Harrison, Eric Clapton
©® THELONIOUS MONK: STRAIGHT NO CHASER (Columbia)
Featured Artist: Thelonious Monk

COPPING A ROLE — Shadoe Stevens
contemplates what evil lurks within the
hearts of men.

"
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hose Americans with annu-

al household incomes of

more than $50,000 spend
more time listening to radio than
all other media combined, accord-
ing to a recent RAB study.

The study says affluent Ameri-
cans spend 60% of their day (6am-
6pm) listening to radio. Coming in
at a distant second is watching TV,
with 17%, followed by reading
newspapers (15%), and reading
magazines (8%).

A similar study of affluent con-
sumers’ media habits by the NYC-
based Cablevision Advertising
Bureau echoes the RAB findings.

Rich Folks Listen To More Radio

The CAB says those making more
than $40,000 a year listen to radio
more than they watch prime-time
TV.

On an index of 100, radio rated
108 with those making more than
$60,000 per year, while prime-time
TV garnered 97. (In other words,
people making more than $60,000
per year are 11% more likely to be
listening to their radio than watch-
ing TV.)

Of those earning $40,000-$60,000 a
year, radio still topped prime-time
TV — but by a smaller, albeit sta-
tistically significant, margin of 7%
(106 vs. 99).

Latest Survey Shows Americans

Still Prefer Pizza

ext time you plan a promo-

tion around a restaurant,

you might want to stick to
simple fare. Only about a third of
the US population has ever tried
caviar, for instance, and 44 % didn’t
like it.

According to a recent survey
conducted by the NYC-based Ro-
per Organization, only about a
third of all Americans has ever
tried pigs’ feet or quail and only a
quarter of the US population has
ever eaten squid.

What'’s more, fewer than 25% of
us have tried tripe, tofu, snails, su-
shi, brains, kidneys, or steak tar-
tare, while only about one in ten
Americans has tasted truffles, eel,
or snake.

Food For Thought

Of 16 unusual foods listed, just
two have been sampled by more
than half of those surveyed — liver
(76%) and venison (54%).

Although executives, profession-
als, and those earning at least
$35,000 a year are much more like-
ly to have tried caviar, they’re no
more likely than the average
American to say they liked it.

Of the unusual foods listed

To Pigs’ Feet

above, quail was the most popular
— 67% who have tried it say they
like it. Other foods popular with
more than half of those who've
sampled them are steak tartare
(58%), venison (54%), and truffies
(52%).
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Born To:

Luke Skyywalker Records

| Marketing Director Burt Gol-

din, wife Tina, daughter Sarah
Beth, October 20.

KOYNI/Paris, TX PD Bob Al-
len, wife Vicki, daughter Kristin
Marie, October 23.

A&M local promo rep Jay
Lewis, wife Amy, son John An-
drew, October 27. ;

WKBQ/St. Louis MD Jim At-
kinson, wife Wanda, daughter &
Laura Claire, October 31.

Marriages:

WTMP/Tampa Asst. PD/air
talent Mark Van to Lisa John-
son, October 14.

KOYN/Paris, TX MD K.C.
Austlin to Kristi Hirn, November &
2.

3 T R, R

R

L

ome are Wurlitzers, others

are Seeburgs. Some are in

museums, others remain in
dives and dance halls. They come
in ail shapes, sizes, and colors,
but one thing all jukeboxes have in
common is that they'll celebrate
100 years of existence later this
month.

In honor of the jukebox's century-
long anniversary, the Amusement
& Music Operators Association
(AMOA) of jukebox operators and
Miller beer have drafted radio sta-
tions WZRR/Birmingham, WOFX/
Cincinnati, WMMS/Cieveland,
WLLZ/Detroit, WSYA/Montgom-
ery, WOGL/Philadelphia, WWSW/

Jukebox Celebrates 100th Anniversary
AMOA, Miller Combo For Eight-Market Radio Promo

Pittsburgh, and WZTR/Milwaukee
to participate in “Spin & Win" con-
tests in which each station will
reward a lucky listener with a fully
stocked, vintage-looking jukebox
of his very own.

Along with the eight classic play-
ers {valued at $6500 each), the
sponsors will hand out free 45s
and CD singles of Miller's new
theme (“Buy That Man A Miller”) at
sign-up locations, and have pro-
vided stations with jukebox-
shaped radio-cassette players and
100th anniversary T-shirts to give
away as on-air prizes between
November 1 and 24 — the heart of
National Jukebox Month.

THE HYGIENE SCENE

Cleanliness Is Next To . . .
Another Tax Bracket

rushing your teeth doesn’t

make you rich. Or does it?

According to a recent study
by the NYC-based Roper Organiza-
tion, 97% of Americans whose an-
nual income exceeds $35,000 brush
their teeth at least once a day.
Among those who make less than
$25,000 per year, however, 10%
don’t brush even once a day.

The study also found that 69% of
the more affluent consumers wash
their hair with shampoo, compared
with 62% of those making
$15,000-$25,000 a year and 51% of
those making less than $15,000.

Of those making more than
$35,000 annually, 36% use dental
floss, while nearly 20% of those
who make less than $25,000 floss
regularly. For mouthwash, the dif-
ferences are much smaller — 4%
in the upper income group use it,
compared with 40% in the lower
one.

When it comes to looks, personal
hygiene apparently isn’t a factor.
All consumers surveyed, both rich
and poor, rated their own physical
appearance about the same — a six
and a half on a scale of one to ten.
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. Do you “do it yourself'? A re-
_ cent study by the NYC-based
3§ Roper Organization found that
. many consumers pay others to
_ do minor household repairs,
house cleaning, lawn care, and
other tasks that most folks could
easily do themselves.

f Following is a list of true pains
. in the tasks and the percentage
. of the US population willing to

pay for them:

Service Percent

Minor car repair
Exterior painting
Car wash

36%
16%
14%
13%
13%
12%

8%

Minor household repair
Carpet cleaning
Interior painting

Lawn care

KEEP THE PRODUCTION ROOM OPEN FOR BUSINESS

© FAST TRAC == c == o =]
N i L/ Y R \ outeuT PROC — MOMTOR— |
@ 400 HZ — INPUT SELECT ——————  BAL @ @ + @ @ STEREO ouv UNE  TAPE1 STEREO @ l
EXT : W MONO R w TAPE  TAPEZ  MONO MEAD
INPUT 10 KHZ 0sC TTMIC (] AUX N m a STOP START MONTOR L MONO PHONES
(W) LINE GAIN HENRY ENGINEERING - Sierra Madre. CA )

Tying up the money room to dub records, CDs, agency tapes and R-DAT to another format is wasteful of time and money.
If your station has tried to solve this problem by hanging components together, you've discovered that available mixers make
this a difficult task. We know that dubs are made for convenience. For that reason, your dub must be as clean as possible.

These are reasons why we came up with the FAST TRAC" dedicated, single-channel, stereo mixer. The FAST TRAC mixer
uses design techniques and circuit components which result in the highest quality method of transfer from one format to the
other. The FAST TRAC mixer gives even an intern all the facility necessary to make flawless, fast and hassle-free dubs.

BENEFITS
..... Tweak bias, slate tones.

FEATURES

Built-in oscillator - 40Hz, 1kHz and 10kHz
Input may be selected among 3 formats ... .. .Easy transition between and among formats.
Balance control with center detent Allows for imbalance on any input source material.
3 in-built time delays for source start, cart start. . .Makes tape cart dubs foolproof.

Monitor mono mix, stereo, left only, right only . . Easily spot out-of-phase source material.

Monitor input or tape of up to 2 ‘
associated tape machines . ................ Instant quality control of taped material.

ONLY FROM
ALLIED ===

BROADCAST EQUIPMENT

A HARRIS COMPANY

Complete
Bub Centers

require only 5 sq. ft.
: of floor space.
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PEOPLE

A Capitol Preview

Atlantic’s Eclectic Youth

Atlantic teen queen Debbie Gibson met with label execs backstage
after a recent performance at NYC'’s Madison Square Garden, coin-
ciding with the double platinum certification of her second album,
“Electric Youth.” Flanking Gibson are Atlantic's Chairman/CEQ
Ahmet Ertegun (I} and President/COO Doug Morris.

Hugh Harris gave industry types a preview of his debut Capitol album, “Words For Our Years,” at NYC’s
Garvin's and Hollywood’s Cinegrill. Among those at the New York shindig were (I-r) Capitol GM/Blue
Note Records President Bruce Lundvall, Capitol’s Frank Murray, CEMA Distribution’s Gene Rumsey,
guest Cameron, Harris, Capitol Sr. VP Simon Potts, the label’s Alison McDonald, EMI Music Worldwide
President/CEOQ Jim Fifield, and Capitol-EMI Music President/CEQO Joe Smith.

) ]
Womack Signs With Solar/Epic

2
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EMI Gives Signal Green Light

EMI racently inked Signal, who are readying an as-yst-untitled debut -
album for a January release. Pictured at a Fantasy Siugdios recording
session are (standing, /-r) engineer Tom Size, band members Jan
Urena, Mark Free and Danny Jacob, and manager Evan Hosle; (seat-
ed, I-r} the band’s Erik Scott, producer/engineer Kevin Elson, and
EMI Sr. VP Gerry Griffith. ; =

Veteran recording artist Bobby Womack has pacted with Solar/Epic Records, and his first album under the
label — called “Save The Children” — is slated for early December release. Making it official are (front, I-r)
Epic’s VP Larry Stessel and Sr. VP Hank Caldwell, Womack, Solar President Dick Griffey, CBS Records_Sr.
VP/GM Myron Roth, CBS’s Adrian White, and Solar’s Virgil Roberts; (back, I-r) Womack's personal advisar
J.W. Alexander and Solar’'s counsel Peter Van Brunt.

Affordable Last Minute Travel Light Turns Gold For Healey

from Los Augeles, Sun Dicgo, and San Frarcisco

Mon thrie Thu Mon Hirt Thu E | T i . 4

one-way roundtrip onc-way roundtrip
Loudon 285 485 Milun 3 595
Amsterdam 295 505 Moscow S00
Athens 375 605 Munich 3 325
Berlin 305 525 Nairobi 1590
Brussels 295 505 Nice <3 545
Copenhagen 310 535 Nurembury 545
Dusscldorf 315 545 Oslo ; 585
Frankfurt 275 465 - Paris
Geneva 305 525 Rome
Hambury 305 525  Stockholmn
Helsinki 3H5 605  Stuttgart
Istanbul 435 785 Tel Aviv
Lisbon 355 625 Vienna
Madrid 355 625  Zurich

Federal Express delivery provided at no charge
Air Services

. The Jeff Healey Band stopped by Arista’s NYC headquarters to celebrate the gold certlfication of thewr
213/ 8 54'85 70 » 800/ 527'565 7 debut LP, “See The Light.” Gathering for the occasion were (I-r} Arista’s VP Mitchell Cohen and Exec.
o VP Roy Lott, the band’s Tom Stephen and Healey, the label’s Tom Ennis, the band’s Joe Rockman, and

f ax 213/854 3915 Arista’s Exec. VP Blll Berger, VP Marty Diamond, and VP Melani Rogers.

Rates do notinciude airline departure tax of $23 r/t or $8 ow. For weekend travel add
$25 each way. Subj to availability, changes, and restrictions.
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WHITESNAKE

00l For

#2 Most Requested Track!

Major Market Action:
KXYQ 25-18
KXXR 35-28
WMMS 25-19
92X 21-15
KWOD deb 29
KLQ deb 35
WZPL add 30
WWCK add 33
B94 add

HOT92 add
Exploding At:

KATM 29-18

KTUX 31-20

WRO0Q 27-20

FLY92 37-30

KJ103 37-31

100KHI 32-27

93Q 38-32

K106 37-32

WZYP 40-33

Top 10 Requests On MTV
ALBUM SHIPS PLATINUM!

our Loving

C

GEFFEN

)

STREET TALK.

Good News About KBEQ’s Bad Break

unfortunate situation that KBEQ/KC

found itself in as a result of the CHR
station's National Publicity Stunt Week efforts.
Here's the real deal:

When 'BEQ staged a “money parade” last
Thursday (11/2), handing out thousands of
dollars to lunchtime listeners in the downtown
area, the station van (with morning man Randy
Miller aboard) accidentally ran over a woman'’s
foot, breaking her ankle!

OM Kevin Kenny told ST, “According to
all the witnesses, the lady was pushed. She
slipped and suffered a broken ankle when the
van rolled over her foot. We feel very badly
about it. We haven't heard if she's going to
take any action against us.”

Kenny claims a permit wasn't needed “as
a parade consists of four or more vehicles,
and we only used three. Despite what you
may have read elsewhere, this was all done
with the cooperation of the police department.
They had six to 12 officers clearing traffic and
people for us. We were only moving at one
mile an hour, thankfully, when the accident
occurred.”

I otta TALL tales being printed about the

Coming next week: Hard news about
RCA’s new L.A.-based label.

Look for parent company Philips to put
20% of PolyGram’s worldwide public stock up
for sale on the New York and Amsterdam
stock exchanges in the next few weeks.

The move should help recoup some of the
funds PolyGram spent to buy A&M ($500
million) and Island ($331 million).

N e PSR T e g it
To Sign Off ... Forever?
wWQXxI-AM & FM/Atlanta is running promos
saying, “The ratings came in, we're number
13, and according to the rules we have to
sign off the air . . . forever.”

The station will sign off at midnight on
November 15, but something new will hit the
airwaves shortly thereafter. Speculation is that
it'll be either a rock-leaning CHR or a Hot AC.

Eimaadin b e R P ET T

MCA Sr. VP/Music Entertainment Group
Larry Solters has exited the company. Guess
his next stop will be {drum roll, please) Azoff
Records.

Meanwhile, could Jimmy Bowen be taking
his label to Azoff through WB?

And speaking of Azoff, ST hears
Irving’s deal with WB is for $65 million over
five years. Nice work if you can get it!

MEDIA GROUP

_

POLLACK $250,000 IN 5 HOURS!

A

THANKS FOR YOUR
EFFORTS FOR “RADIO RELIEF”

RADIO MAKES THINGS HAPPEN!

Is WNCI/Columbus, OH PD Dave
Robbins the leading candidate to program
B96/Chicago?

ST also hears that WOMX/Orlando PD
Brian Thomas, X100/SF PD Bill Richards,
WLUM/Milwaukee PD Rick Thomas, and
Chicago AV VP/Creative Jan Jeffries (who
formerly programmed crosstown Z95) have all
been called for interviews.

And . . . could X100 MD Gene Baxter be
headed to Power 99/Atlanta? ST hears he's
one of many candidates.

Meanwhile, X100 has snagged former
KWSS/San Jose morning guys Kelly & Kline
for wakeup duties.

Motown VP/Black Promo Ronnie Jones
exited last Friday (11/3). Motown Prez Jheryl
Busby is actively seeking a successor.

In light of this week's front page news,
what will former Malrite Radio President Dean
Thacker do now? Look for the venture capital
folks to come a-courtin’ real soon — along with
a number of major chains.

Meanwhile, speculation is that Thacker
won’t be replaced, and that Malirite eventually
will announce some regional appointments.
@%‘.rfﬂﬁiﬁ\“@_‘@“' e BRI ‘H"é’;iﬁ‘_‘—-{ RS
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Paul Atkinson, seven-year RCA A&R ve
(and former member of '60s hitmakers the
Zombies), will be moving over to head up
MCA's A&R department . . . once he gets out
of his current contract.

Look for RCA West Coast A&R Manager
Bennett Kaufman to take over most of the
acts with whom Atkinson was working while
Nipper searches for a replacement.

Is KITY/San Antonio PO Rick Upton
heading to WEGX/Philly? He's been there for
one interview aiready, but ST hears a few
more heavy names are being considered.

i

Howard Hoffman joins Al Bandiero and
news personality J. Paul Emerson for
mornings at Hot 97/NY.

WUSN/Chicago Research Director Tricia
Biondo has been named MD at the Country
outlet.

WLAVIGrand Rapids PD Dave Lange is
out after five years at the Adams AOR. No
word yet on a replacement.

Lange — whose 15-year career includes
PD stints at WSHE/Miami and WDVE/
Pittsburgh — can be reached at (616)
531-4567.

Continued on Page 26
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From the album:

PIRIES T

T'he first track:

“SHOW DON"I'' TELL”
AOR BREAKER TRACK DEBUT ®

Now on Atlantic

On Atlantic Records, Cassettes and Compact Discs
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nine

The lead-off single
from the most anticipated album
of the decade.

NEW & ACTIVE

#1 MOST ADDED
87/87

DEBUT € URBAN

© 1989 Qwest

Fram The Album Back On The Block. Produced by %“E
™

“I'LL BE GOOD TO YOU”

q«'atua'ng Raq Chatles and Chaka FKhan

=®

Records.
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Continued from Page 24
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Looks like former WPLJINY morning man
Jim Kerr will be wakin' 'em up at crosstown
Country WYNY, starting in early January. 'YNY
and two-year morning man Scott Carpenter
have parted amicably, and Production Director
Jay Michaels will do mornings in the interim.

Kerr — sitting out a six-month, non-
compete clause at 'PLJ — is contractually
prohibited from commenting at this time.

Incidentally, Kerr recently joined Jim
Miller to cohost the morning show at WHMI/
Howell, Ml — a station he worked at lo, these
20 years ago.

Big week for consultant Jerry Clifton. ST
hears he's picked up KOY-FM/Phoenix as a
client (after a long run with crosstown KZZP).
And . . . Clifton is buying KOZN-FM/Imperial,
CA from bankruptcy court for $250,000
{pending FCC approval).

KYGO-FM/Denver morning man Brian
Kelly splits after only a few months in the slot.
KYGO (AM) morning drive cohost Sandy
Travis, who shifted to cohost with Kelly, will
go solo on the FM.

Windy City ST hears that 295 has
suddenly dropped its previous rock-leaning
CHR stance in favor of a more mainstream
direction. Word is that CapCities/ABC Group
President Norm Schrutt directed the change.

Meanwhile, the Z95 night slot vacated by
Alan Cable will be absorbed by 11pm-2am
personality Steven Craig, who'll now do 7pm-
midnight, and Mike Kelly, who'll stretch from
midnight-5:30am.

Following ten days of on-air speculation
about a possible format change, WMGG/
Columbus, OH assured its audience Monday
(11/6) that the station would remain Classic
Rock.

PD Hal Fish started all the format flip talk
when he claimed on-air that 'MGG owner
North American Broadcasting was seriously
considering a change. Listeners responded
with hundreds of calls 'n’ letters supporting
WMGG's Classic Rock approach, and the
owners granted Fish and crew a reprieve.

Ah, but wasn't this just another fall book
publicity stunt? Fish says “no” — the format
was in jeopardy.

Unistar will be moving its news operation
out of its ultra-expensive NYC digs and into a
new electronic news facility in Arlington, VA.
The net's exec and sales offices will remain in
the Big Apple.

EMI VP/Publicity Patti Conte has exited.
No new replacement yet.

Mark the date ...

lock it in your budget. ..

This is the Big One!
MAY 10-12

RR
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Our story on Zach Horowitz’'s promotion
at MCA (R&R, 10/27) didn’t make clear the
scope of his new duties. We said he was
Exec. VP/Business & Legal Affairs, but he's
actually Exec. VP for the MCA Music
Entertainment Group, with a wider range of
responsibilities.

Horowitz is in charge of the finance,
business & legal affairs, administration, and
special market & product departments, as well
as strategic planning for the group — with a
special concentration on international
opportunities.

Power 106/L.A.’s “Powerhouse VIII”
listener party and fireworks show — which will
be held on the Universal Studios backlot on
November 19 — sold out in five minutes.

With tix priced at $20 a pop, the show
features Seduction, Technotronic, Lil’ Louis,
2 Live Crew, and Pam Russo. The event will
benefit the Bay Area Earthquake Relief Fund.

As for Power 106 morning dude Jay
Thomas, his role as hockey putz Eddie Lebec
on NBC-TV'’s “Cheers” is history — the
character was killed by a runaway Zamboni
machine. Thomas's fans can rest easy,
however. He returns to the tube as Jerry
Gold, an uitra-conservative talk show host, on
the CBS sitcom “Murphy Brown.”

T

KTYD/Santa Barbara PD Roger Mayer
has resigned, planning to head for Florida to
play baseball with the St. Petersburg Pelicans
in the new 35-and-older US Senior Baseball
League! Mayer played briefly for the
Minnesota Twins before an injury curtailed his
catching career.

KTYD Asst. PD/MD Jim St. John will
handle interim PD duties. T&Rs to GM
Andrew Reimer.

Randy Chambers, midday personality for
SMN’'s “Rock 'N’ Hits” format, has been
named PD at Stoner AOR WIMZ/Knoxville.
Chambers, who's also been doing swing at
Y95/Dallas, succeeds John Larson, who
recently resigned.

Veteran WHFS/Washington-Baltimore
personality Weasel has succeeded Bob
Showacre as MD at the AOR outlet.

Urban KDKS/Shreveport ups PD Kevin
McCormick to OM; afternoon driver Bob Neal
becomes PD.

Ron Brooks gives up the MD/afternoon
slot at WOVV/West Palm Beach. Call Brooks.
at (407) 466-0584.

Continued on Page 28
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CHR Most Added!

NEW & ACTIVE

56 CHR Reporters
Induding:
PRO-FM KUBE
KRBE wIioQ
KITY WPGC
KTFM KJNVZ
KS104 HOI1102
KZzP PWR106
KKRZ KKFR
KKLQ FM1D2
KWSS KMBR.
HOT977

-..AND MANY MORE!

(ZST-740034

Tender Lover

The Follow Up To The
Top 5 Single And Videc
“Its No Crime.”

Tender Lover

The Title Track From

The Seductive New Album
Tender Lover.

Rapidly Approaching
Platinum!

Produced by: L.A. and Babyface,

for LA'FACE, Inc.
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HOW WOULD
YOU LIKE
TO MOVE
37R()31
WITH 110
RADIO
STATIONS?

"PUMP UP
THE JAM"...
TECHNOTRONIC

INCLUDING:

WXKS 9-6
WZOU add 10 (HOT)
KITY 10-9 (HOT)
KTFM 10-5 (HOT)
B96 12-5 (HOT)
WHYT 9-6 (HOT)
KKLQ 14-8 (HOT)
HOT97 3-1 (HOT)
WI0Q 9-7 (HOT)
WPGC 1-8 (HOT)
PWRO6 1-1 (HOT)
KKFR 17-10 (HOT)
FM102 8-7 (HOT)
KMEL 7-5 (HOT)

... AND MANY MORE!

JUST
DID!!

MOST ADDED

— SBK Records

STREET TALK -

Continued from Page 26

Atlantic Carolinas Promo Manager Amy
Connah is moving on down the road. Contact
Regional Promo Director Kim Stephens at
(504) 626-4037 or VP/National Promo Lou
Sicurezza at (212) 484-7683.

In other Atlantic news, KRKX/Billings
APD/MD Tim Dalbec has become the label's
new Seattle local promo manager, replacing l

Robert Lince.
Meanwhile, Tom Forbes — most recently g Q\?\
Singles Specialist at WEA'’s Cleveland branch i
. . ! — -
— takes on Atlantic’s local promo duties in AL SUMNQN FUNINGIM ~ R =0t cld
. . s Wide Media, representatives for the rock band known
Cincy. Forbes replaces Bill Heltemes, who's as the Royal Court Of China, hit upon a novel way to
now with Atlantic Country as Midwest get blase A&R execs down to see the group's forth-
Regional Promo Rep coming local concert showcase — they subpoenaed
' the record weasels!

Even though the pictured uniformed officer was only

% ok de ety a professional actress, the summons generally pro-

voked such widespread office uproar that Columbia’s

KLOSI/L.A. morning duo Mark & Brian are Nick Terzo (r} was the only honcho confident enough
used to celebs calling in and chatting on the to let himself be captured by the camera.

air. So . . . when Oingo Boingo’'s Danny
Elfman phoned recently, the “Batman’-loving
boys (Elfman wrote the score) were delighted
— especially when Elfman invited them to host
Boingo’s traditional local Halloween concert.

James Paul Brown Entertainment’s
veteran GSM Steve Scharch is out and
looking. Contact him at (818) 985-2230.

One teenie-weenie Iil" problem came up, On December 2, the T.J. Martell
though: It wasn’t Elfman! Foundation will hold a “Rock N’ Charity

Turns out the LOS looneys had been Holiday Bash” at the Air Center in Santa
duped by — of all things — a Danny Elfman Monica, CA. Tickets are $35 per person or
impersonator! Morning show producer $50 per couple. Reservations must be made
“‘Beastmaster’’ Ann told ST, “We try to by November 28. Call (818) 883-7625.
screen people as best we can, but
unfortunately, he still got by. Arnie Wahl exits Platinum Music and

returns to Tony Muscolo Promotions as VP,

Jay Lewis exits the MD slot at WJMX/ ) ! o
overseeing all promotional activities.

Florence to be A&M's rep in the Carolinas.

Night rocker Bob Chase will be the new MD. After only three months on the gig, Hard
Meanwhile, Steve Bartels segues from Report Director/Research & Development Dale

A&M'’s Atlanta promo post to be the label's Kelly departed last week. ST hears the former

local Florida rep, as Keith Richards is no KZEW/Dallas programmer is one of the

longer with the company. Richards, who came finalists for the KFMG/Albuquerque PD post.

out of programming (WPFM/Panama City, The move to get PD Garry Wall off the

BRAKSAmalio) ShiliwantSitalpEygic morning show at Q106/San Diego is still

records. Reach him at (407) 327-7729. underway. T&Rs only.

WOMX/Orlando lost J.J. Harris to Power
Pig 93/Tampa, so PD Brian Thomas needs a MCA Records has moved its L.A. field
strong night personality. Call {407) 629-5105. promotion and branch distribution offices to
new headquarters. Address: 100 N. First St.,
Burbank, CA 91502. Phone: (818)
845-0365.

Bobbi Silver stays in Philly, but exits
Polydor to join Geffen’s local promo force.
She succeeds Ed Greene, who'll join Geffen’s
soon-to-be-revived Asylum label.

At e

Whaddya do when your crosstown
competitor announces ““Thousand-Dollar
Thursdays” and starts giving away a cool
Virgin Director/Publicity Susan Crane has grand an hour from 8am-5pm?

The 16th annual Burkhart/Douglas &
Associates convention is set for January
10-13 at San Diego’s Hotel Del Coronado.

departed. Reach her at (213) 874-5943. KSHE/St. Louis faced just that dilemma

Meanwhile, former PolyGram VP/Publicity when KSD initiated the grand promotion last
Sue Sawyer will replace Virgin West Coast week. In response, 'SHE pronounced it to be
Publicity maven Audrey Stahl, who will join “Thousand Island Thursday” and began giving
Phil Quartararo at soon-to-debut Charisma away bottles of thousand island salad dressing
Records. every hour!
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GET THE INFORMATION ADVANTAGE...

A 3 day advance on the hottest news, business,
promotions and ratings trends...plus hot Street Talk.
Try it free... Call R&R today. (213) 553-4330
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KEY P1 MOVES:

WZO0U 27-22 KNS 15-13
2100 add 27 KOY-FM add
PRO-FM add KKRZ 23-16
PWR99 add KKLQ 16-13
Y95 add WPGC 19-13
KITY 5-5 - PWR106 18-13
KTFM 15-12  FM102 15-9
B96 29-21 KMEL 9-7

N - :

EVERY SO OFTENA SONG COMES ALONG THAT YOU CAN’T
GET OUT OF YOUR MIND. ONE WHOSE WORDS AND MUSIC
TOUCH YOUR HEART IN A SPECIAL. LASTING WAY.

A SONG THAT IS EVERYTHING A SONG SHOULD BE.
- . s ', .

AN UNFORGETTABLE BALLAD FROM JODY WATLEY
AND HER PLATINUM ALBUM LARGER THAN LIFE.
THE TOP 5 R&B SINGLE NOW TOUCHING AC AND CHR RADIO.

PRODUCED BY: ANDRE CYMONE %%* MR.NAGEMEI\T BENNI"I‘I‘ FREED FOR LOOT UNLIMITED
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Bartlett Elected
Multimedia
Chairman

Multimedia Inc., owner of seven

radio stations as well as other me-
dia interests, has elected Presi-
dent/CEO Walter Bartlett Chair-
man,
Bartlett succeeds Wilson Wearn,
who will remain on the Multimedia
board until his term expires next
April. Wearn credited Bartlett with
doing *‘a phenomenal job as CEO
of this company since our recapi-
talization in 1985.”

Multimedia owns WEZW/Mil-
waukee, WFBC-AM & FM/Green-
ville, KEEL & KITT/Shreveport,
and WMAZ & WAYS/Macon. The
media conglomerate’s family also
includes four TV stations, 100 cable
franchises, 57 newspapers, and the
Phil Donahue and Sally Jessy
Raphael TV shows.

The Fabulaus Braiker Boys

More than 300 Seattle-area broadcasters celebrated the sign-on of Bellevue, WA-
based Braiker Radio Services. Founders breaking out the bubbly for the occasion
are (Ir) VP Rick Sklar, President lvan Braiker, and VPs Larry Shipp and Pat O'Day.

e A AR
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Denver Stations Shift Formats
Country KLZ Adopts Z-Rock; KZRZ Goes Al-News As KYBG-FM

After more than 11 years as a
Country outlet, KLZ/Denver will
switch to SMN’s Z-Rock on Novem-
ber 20. On the same day, former Z-
Rock affiliate KZRZ, a Class A FM
in nearby Newecastle, CO, will
change to 24-hour-a-day CNN
Headline News as KYBG-FM.

Affected by the change are seven
staffers, some of whom will remain
with the station as board ops
through the end of the year. Exit-
ing by then will be PD/morning
man Steve Gramzay, morning co-
host Jay Weston, middayer Lyn
Stevens, APD/MD/PM talent
Steve Lewis, overnighter Mark
Mitchell, and newsmen Eric Klodt
and Jerry Castro. Evening talent
Mike Allen has already accepted
the morning position with KGHL/
Billings, MT.

Explaining the move, KLZ &
KAZY VP/GM Bill Struck told
R&R, “The major reason for the

switch is the competitive nature of
the Denver market. We had the on-
ly combo that didn’t make sense as
a combination buy, because the
AM skewed older and the FM
younger. This gives us the oppor-
tunity to have both stations focused
on the target we're looking for; the
AM now complements the FM. Z-
Rock is the perfect match for
(AOR) KAZY, and we now have
what we feel will be the top combo
buy.”

KLZ will take satellite program-
ming 24 hours a day and keep the
calls, the fourth oldest in the na-
tion, according to Struck. “They’re
obviously perfect for Z-Rock,” he
said.

Struck said the decision was ex-
tremely difficult. “I love our peo-
ple. They did a helluva job. KLZ
was one of the finest Country sta-
tions in the nation. Anybody from
this staff would be a tremendous

Mark the date ... lock it
in your budget . . .

This is the Big Onel

MAY 10-12

R ) Century Plaza & JW Marriott Hotels
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asset to any station in the country.
I highly recommend them.” Struck
added the station has arranged for
the exiting staffers to be repre-
sented by Atlanta-based Talent-
masters.

Discussing KZRZ’s format
switch, VP/GM Ron Jamison said,
“This is the first FM to go all-News
since NBC set up NIS (News and
Information Service) in 1975. Pick-
ing up CNN gives us a heavy news
presence on FM, which is where
people do most of their listening.”

Jamison said he decided to re-
place Z-Rock early last summer
because the listeners the Satellite
Music Network AOR format was
attracting were not ““‘demographic-
ally compatible’’ with the audience
of men 25-54 drawn to sister Cen-
tury Denver AM, all-Sports KYBG.

The decision was also based on
the success of the CNN-based mor-
ning show that began airing on
KYBG (AM) on July 31. And Jam-
ison was further convinced by
positive public reaction to a deci-
sion to temporarily run CNN in
place of Z-Rock during the hours
and days immediately following
last month’s San Francisco earth-
quake.

“KYBG is Denver’s number two
AM with men 25-54,” said Jamison,
“s0 going all-News on FM we don’t
have to add much to become the
number one combo with men 25-54.
The response we received proved
to us that there is a real need for
this.”

:
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Trusty Elevated To WYUU VP/GM

Entercom Also Ups Griffin, Epstein To GSM Posts

Management changes have been
announced at two Entercom Gold
stations, WYUU (U92)/Tampa
(formerly Classical WXCR) and
KLDE/Houston.

KLDE GSM David Trusty and
NSM David Griffin have transfer-
red to WYUU as VP/GM and GSM,
respectively. Trusty succeeds
Richard Roslow; there wasn't a
GSM previously in place at WYUU.
Replacing Trusty as KLDE GSM is
former KRBE & KKZR/Houston
GSM Fran Epstein; KLDE AE Jan
Wellickson succeeds Griffin.

Entercom VP/Finance & Cor-
porate Finance David Field told
R&R, “David Trusty and David
Griffin have done outstanding jobs
of building our Houston property.
We expect they’ll bring a lot of that
leadership and creativity into the
Tampa market. We hope they’ll
help put the new U92 on the map as
one of the leaders in Tampa radio.”

Trusty has had prior GM experi-
ence in Houston at KLEF and
KGLF. Griffin was an AE at Hous-

ton outlets KFMK and KLOL, and
at Blair Radio.

This summer, Classical WXCR
ranked 18th 12+ in Arbitron (1.4)
and tied for 18th in Birch (1.1).

Discussing the Epstein appoint-
ment, KLDE VP/GM Steve Shep-
ard told R&R, “We were looking
for a strong local person who knew
where Main Street was. Fran's liv-
ed in Houston all her life — and
that was a very important consid-
eration for us. She had excellent
client-agency relationships and
strong technical credentials in the
research and computer fields. Be-
fore she went into advertising, she
was a teacher. As a trainer and
technician, she’s ideal for this job.”

Shepard continued, “KLDE is
dedicated to Gold, and we think
there’s nothing but good things
down the road for us. Our numbers
seem to indicate that's the way
things a