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RADIO BIZ WAY UP
IN FOURTH QUARTER

The results of R&R’s
exclusive Radio Business
quarterly update show more
than $800 million worth of
station transactions took
place in fourth quarter '89.
See this special supplement
for:
® Broker scorecard
® State-by-state sales tally
® Top 10 deals
® 1988 comparisons

Page 12

1989: BEST YEAR EVER
FOR NEW ACTS

A two-page feature finds that the
total of breaking new artists for
1989 set an alltime record. Plus
crossover and new artist hitmaking
stats for the year.

Page 45

THE R&R INTERVIEW:
RANDY MICHAELS

Jacor’s programmer/
prankster/strategist
reveals the inside
story behind the
Power Pig’s one-
book triumph over

e Q105 in Tampa, along
wnth a provocatlve look at the
company’s take-no-prisoners
philosophy.

Page 40

INDECENCY EXPLORED
AT B/ID & A

Tom Schattenfeld, lawyer for the
defense in the original “seven dirty
words” case, was the highlight of
the recent Burkhart/Douglas &
Assoc. meeting. Interviewed by
Harvey Kojan, he talks common
sense on a sometimes nonsensical
issue, indecency on the radio.
Page 55

PROTECTING
PROVOCATIVE TALKERS

Security for controversial talk hosts
has always been crucial at News/
Talk stations, but in the wake of

new racist threats, it could be a life-

and-death matter.
Page 66

Newss(and Pr/ce $5.00

Fewer than half of all senior
radio sales executives help cli-
ents position advertising cam-
paigns for maximum impact,
according to a new survey by
veteran radio ad man Dick Or-
kin. The result, he says, is a di-
minished importance for the
medium, as television in-
creasingly captures the imag-
ination and dollars of adver-
tisers.

The findings were unveiled
before about 1100 radio execu-
tives gathered in Dallas over
the weekend for the annual Ra-
dio Advertising Bureau Manag-
ing Sales Conference. Broad-

PD QUINN EXITS

Kabrich Becomes
KHYI Station Manager

Former WRBQ-AM & FM/

Tampa PD Randy Kabrich has
joined Evergreen Media CHR

KHYI (Y95)/Dallas in the new-

ly created position of Station

Manager. He will direct the sta-
tion’s programming, market-
ing, and promotional efforts,
working with Evergreen Exec.
VP and KKBT/Los Angeles GM
Jim deCastro.

In other station news, PD
Charlie Quinn has left the sta-

RAB Told Radio Losing Creativity

Ad Exec Orkin Challenges Managers

b " & _ 2% ..

RAB TAKES A FRIENDLY RIBBON — Opening the tenth RAB Man-
aging Sales Conference is scissors-wielding RAB Board Chairman
Carl Wagner, President of Great American Broadcasting. Helping
out are (I) RAB Exec. VP George Hyde and CEO Warren Potash (r).

casters at the three-day con-

Westwood One announced
Tuesday (1/23) that a plan to
trade its half-interest in WNEW
(AM)/New York in exchange
for Command Communica-

e i

' Cawley Sr. VP
At EMI

Heads Marketing

| Jim Cawley
Arista Sr. VP/Sales & Distrib-
ution Jim Cawley has joined
| EMI Records as Sr. VP/Mar-
keting. Based at EMI's New

[ York headquarters, he’ll report

| to Sr. VP/GM Ron Urban, and
be responsible for overseeing

l all marketing and sales-related
activities.

‘ EMI President/CEO Sal Li-
cata remarked, “Having work-
ed with Jim at Arista, I know
how well-respected he is within

‘ the industry and how capable

CAWLEY/See Page 38

Westwood-Sillerman
Swap Goes Sour

WNEW/KJQY Deal ‘Not Meant To Happen’

tions’ right to buy KJQY/San
Diego from Group W Radio has
collapsed.

The proposed transaction was
part of a series of complex asset
restructurings in the wake of
last year’s merger of the Leg-
acy-Metropolitan Broadcasting
companies with Group W Ra-
dio.

Cancellation of the deal caps
a week of bad news for West-
wood One, which saw its stock
knocked into a downward spiral
after Wall Street short-sellers
targeted the company (see
story, Page 6).

“We just couldn’t agree on
the terms of the definitive
agreement,” said Westwood
One Chairman Norm Pattiz.
“We have always viewed this as
a swap. When the deal started
looking like it was going to be
more, that it was being viewed
by them as two separate deals,
it became much less interesting
for us.”

Both Pattiz and New York
media financier Bob Sillerman,
Command’s principal investor,
said the decision to cancel the
transaction was mutual.

“There was a combination of
things,” Sillerman said. “It
wasn’t that we couldn’t agree
on a date or any one item. We
kept trying to accommodate

WESTWOOD ONE/See Page 38

clave were urged by Orkin to
become ‘‘the creative consci-

" ence of every advertiser.”” He

warned of creeping ‘‘media-
ism,” an anti-radio attitude af-
fecting advertising agencies na-
tionwide because of a lack of ag-
gressive radio marketing.
“Why should we be having
this crisis of faith?” asked Or-
kin. He said his research indi-
cated that some broadcasters
were afraid to assert the power
of radio, in part because they
are themselves using the medi-
um poorly.  RAB/See Page 38

Cappelllnl
Upped
At Geffn

George Cappellini
Geffen Records Southeast Re-
gional Promotion Director
George Cappellini has been up-
ped to National Promotion Di-
rector. He'll continue to be bas-
ed out of Atlanta and report di-
rectly to National CHR Promo-
tion Director Peter Napoliello.
Geffen GM Al Coury com-
mented, “Geffen is primed for
the ’90s, and we want topnotch
promotion people like George to
CAPPELLINI/See Page 38

Randy Kabrich

tion, while AE Bob Waterman
has moved up to GSM and Sr.
AE Cameron Smith, with the
station since its fall 1986 debut,
has become LSM. The VP/GM
slot, recently vacated by Dave
Spence, remains open.

Dees Countdown

Back To Unistar

The popular CHR countdown
program ‘“Rick Dees’ Weekly
Top 40” abruptly ended its dis-
tribution arrangement with
DIR Broadcasting and has re-
turned to the Unistar Radio Net-
works, effective immediately.
The action follows increasing
conjecture that DIR is at a fi-
nancial crossroads.

In a tersely worded news re-
lease, Unistar Chairman Nick
Verbitsky noted, “ ‘Rick Dees’
Weekly Top 40’ is a blockbuster
program and we are delighted
to welcome it back to the Uni-
star family.”

DEES/See Page 38

New Dutles
For Kid Leo

Heads Four New
qumbia Music Dts

Lo
Kld Leo

Columbia Records VP/Artist
Development Kid Leo has as-
sumed responsibility for four
newly created music depart-
ments at the label: Alternative,
Dance, Jazz, and Metal. De-
partment head appointees and
job descriptions are forth-
coming.

Columbia President Don Ien-
ner remarked, ‘“Leo’s role in
overseeing the development of
our recording artists’ careers
via close involvement with
A&R, radio, and the artists
themselves now takes on a uni-
que dimension. As a label that is
totally committed to bringing
all musical acts into the popular
mainstream where they belong,
we are confident Leo’s instincts
will serve us well.”

LEQ/See Page 38
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Lane SBK Sr. Director

Ken Lane has been promoted to
Sr. Director/National Singles Pro-
motion at SBK Records. He’ll con-
tinue to be based at the company’s
New York headquarters.

SBK Sr. VP/Promotion Daniel
Glass commented, “SBK has come
a long way in a very short period of
time. With Katrina & the Waves,
then Technotronic, and the soon-to-
be-released Wilson-Phillips pro-
ject, Ken is vital in making SBK’s
CHR presence known.”

Lane added, “SBK is the com-
pany of the '90s, and I’'m honored to
receive this promotion. The suc-
cess we’re having is only the begin-
ning. Look out radio . . . I'll see you
out on the road.”

Lane joined SBK last year as Di-
rector/National Singles Promo-

Ken Lane
tion. Prior to that he worked at
Chrysalis as Director/National
Singles; Lorimar Pictures as Di-
rector/East Coast Promotion; and
WHTZ (Z100)/NY as Asst. MD,
Promotion Director, and AE.

KMPC Has Stars Within Reach

AR

KMPC/Los Angeles assembled a group of true legends among its core art-
ists for a “Reach For The Stars” TV commercial campaign. Pictured are (I-r)
Johnny Mathis, Henry Mancini, and Jack Jones, who individually con-
tributed snippets of songs like “Maria,” “Moon River,” and “Misty,” and
sang the station jingle together. Tony Bennett was also part of the spots,
completing an unbeatable assemblage of pre-rock stars.

WRQC Adopts WJMO
Calls, Churban Format

CHR WRQC/Cleveland has be-
come WJIMO-FM, adopting the
calls of its United Broadcasting sis-
ter, Urban WJMO (AM). Both sta-
tions have moved toward a com-
promise ‘‘Churban” hybrid for-
mat and will simulcast most of the
day, dayparting at middays with
classic Urban hits on the AM and
hybrid CHR on the FM.

WRQC PD Tom Kent and Station
Manager Shannon Lang have both
left, but some of the CHR’s airstaff
remains. Steve Harris moves up to
program the combo, which will be

Mason PD
At WBUF

AC WBUF/Buffalo morning
driver Dave Mason has been upped
to PD, and will retain his wakeup
duties. Mason fills the approxi-
mately year-old WBUF program-
ming hole created when Art Wan-
der left.

Mason told R&R, “The chance to
come back to Buffalo and work
with [GM] Larry White, who gave
me my first break in radio in ‘73, is
a dream come true. I grew up here,
I know the market, and I know the
people. Somebody’s going to dis-
cover this market to be a real gold-
mine. The economy has turned
around, and Buffalo’s image now is
where Pittsburgh’s was after its
first renaissance.”

Mason’s prior programming
stops include WLAC-FM/Nash-
ville, WHTX/Pittsburgh, WGR
(AM)/Buffalo, and WKRC/Cincin-
nati.

run by VP/GM Curtis Shaw.

Shaw told R&R, “I think we’re
going to develop a broad-appeal
contemporary radio station here.
In a marketplace where nearly
50% of the population is black,
we’re going to merge the best con-
temporary music we can find on
our FM while maintaining the mo-
mentum we’ve built up on our AM,
based on a 3554 appeal. That’s
really where we're taking the AM,;
the FM is going to target 12-34s.”

Specter GM

At WGPR
& WSNI

NAC WNUA/Chicago GSM Jeff
Specter has been appointed GM at
sister Pyramid AC/Gold combo
WGPR & WSNI/Philadelphia. He
succeeds Bill Cusack, who has ex-
ited.

Specter said, “It doesn’t take a
brain surgeon to see this is a
crowded AC market. There's a
heavy demand for AC in Philadel-
phia, and four ACs [WSNI, WMGK,
WKSZ, and WEAZ] can survive
here. WSNI has been inconsistent
for two years. We had an awesome
summer book, some bad trends,
and then we came back. The sta-
tion has lots of heritage and his-
tory; we just need to fine-tune it.

Specter spent one year at
KPWR/Los Angeles as LSM, and
was an AE for four years at Pyra-
mid CHR WXKS/Boston.

Lorrl:n Palaéi

Palagi OM
At WRQX

WRQX (Q107)/Washington has
promoted PD Lorrin Palagi to the
new position of OM. He will con-
tinue to oversee programming at
the Cap Cities/ABC CHR.

WEQX President/GM Maureen
Lesourd noted, “In the time Lorrin
has been here, I've watched the
staticn grow consistently in all the
right places. His dedication and
commitment to win posture Q107
for great success.”

Palagi, who joined Q107 18 mon-
ths ago from a programming post
at WKSE/Buffalo, told R&R, “PDs
never have enough to do, so they
decided to fill up my empty day by
naming me OM. Seriously, though,
Maureen is the best GM I've ever
had the chance to work with. I feel
Q107 is on the proper course; our
last step will be to augment the ef-
forts of morning man David
Lawrence and establish his dom-
inance in that daypart.”

s
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Scotl Fey

Fey GM AtKSOL

United Broadcasting has trans-
ferred WYST-AM & FM/Baltimore
GM Scott Fey to a similar position
at Urban KSOL/San Francisco. He
will also serve as United’s Western
Regional Sales Director. Fey re-
places Ken Shubat, who has left af-
ter 14 years. Don Kelley has signed
to consult the station.

As noted previously, following
nine months of talks, United will
not be selling its nine stations to TA
Communication Partners. Fey
commented to R&R, “Now that the
talks are over, it’s unshackled us,
and there’s a tremendous agenda
for the company. We have a real
progressive plan for all nine prop-
erties.”

He added, “I stepped off the
plane and it was like electricity . . .
I've been listening to the em-
plovees to get a sense of what
KSOL is. I've also been talking
with Don, and I believe we're put-
ting together a very exciting plan
for KSOL and San Francisco. I
can’t wait to get the station going
and make it the powerhouse it has
been in the past.”

Fey started his radio career 19

FEY/See Page 38
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CHR IN HOUSTON
NEEDS BOOSTING

Houston’s CHR situation is unusual, with
Arbitron showing all three stations down. All
three programmers detail their plans for
regrouping, as each deais with a unique set
of circumstances.

Page 50
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NEWS

WKRL Gets The Led Out,

Flows Into AOR Current

Station Now WXTB, Names Mull PD

Great American Classic Rock
WKRL (98 Rock)/Tampa, which
ushered in the new year by playing
nothing but Led Zeppelin for ten
days, changed format last Thurs-
day (1/18) to a current-intensive,
hard-rocking AOR under new call
letters WXTB. Research Group
consultant Greg Mull has been
named PD, after a four-month
search.

“We set a particularly high
standard for ourselves when it
came to the PD we wanted to
hire,”” VP/GM Dan DiLoreto re-
marked. “As everyone knows,
Tampa’s a very tough market, and
we wanted to send a message to the
industry that we’re really commit-
ted to what we're doing. Greg is
highly analytical, extremely ag-
gressive, and is very comfortable
with the Florida market.”

Mull, who programmed WRXK/
Ft. Myers, FL for three years be-
fore joining the Research Group
last March, told R&R, “My time
with the Research Group has been
very rewarding. But I've been
home maybe five days in the last
three months, and the upcoming
schedule didn’t look any better.
I've always thought a lot of Great

American — they’re tops in this
format — and Tampa'’s the hottest
radio market in the country.”

He said the station, which is call-
ing itself ‘‘the new 98 Rock,” is ““all
rock ’'n’ roll, it’s all hit-oriented,
and 70%-80% of the music we play
comes from the last two years. It’s
a total turnaround from what the
station was doing before. If we’re
playing even 100 tracks they were
playing previously, I'd be very sur-
prised. And those only come up
once an hour!”

A typical hour might contain the
Cult’'s “Fire Woman,” Tesla’s
“Love Song,” Kiss’s ‘“Hide Your
Heart,”” AC/DC’s “Girl’'s Got
Rhythm,” Whitesnake’s ‘The
Deeper The Love,” Alice Cooper’s
“House Of Fire,” Poison’s “Every
Rose Has A Thorn,” ZZ Top’s
“Legs,” the Rolling Stones’ ““Terri-
fying,” Blue Oyster Cult’s *“Burnin’
For You,” Motley Crue’s ‘“Kick-
start My Heart,” Enuff Z’Nuff’s
“Fly High Michelle,” and the
Smithereens’ “A Girl Like You.”

“Very few companies can walk
into a market and say, ‘Screw 25-
54. Make us dominant 16-28 and
we’ll be real happy,’” Mull noted.
“Great American’s one of those
companies.”

Stroud Appointed VP/A&R
At Capitol/Nashville

Pillow, West, Poston, Nelson, Hendon Join

Capitol/Nashville President
Jimmy Bowen has restructured
the label’s A&R department and
named former Universal Director/
A&R James Stroud VP/A&R. Also
joining the department are Ray
Pillow, Director; Janie West, Man-
ager; Scott Poston, Coordinator:
and Steve Nelson and Rob Hendon,
assistants.

Bowen said, “In the next decade,
country music is going to experi-
ence a huge growth in audience,
especially with younger listeners.
Our A&R team will ensure that
Capitol artists will be in the van-
guard because we have the vision
of music for the future.”

Stroud, who has worked as a mu-
sician, engineer, publisher, and in-
dependent producer in his 20 years
in the industry, said, ‘“My philoso-
phy is that the artist’s music comes
first. Everyone on my staff is a mu-
sician, so we can not only commun-
icate with the artists from a label
standpoint and talk A&R business,
but can relate from a musical per-
spective as well.”

Grand Ole Opry member Pillow
joins the staff after ten years in the
management and publishing busi-
ness. He was signed to Capitol as
an artist 26 years ago.

West served as Bowen’s assistant
at Universal. A pianist and pro-
ducer, she has produced a number
of demos. Poston, also a musician
and writer, has been Stroud’s assis-
tant for the last four years. Nelson

James Stroud

and Hendon both began their music
business careers at MCA/Nash-
ville and both were with Universal
prior to their move to Capitol.

Hall Of Fame Names

CBS Radio veteran host Bruce (*‘Cousin Brucie”) Morrow (I) and singer/songwriter

John Sebastian (r) were on hand for the fifth annual Rock ‘N’ Roll Hall Of Fame in-
duction ceremonies, where they hosted a three-hour broadcast. The radio pro-
gram featured interviews with all of the 1990 inductees, including Gerry Goffin and

Carole King.

KQOL To Bow With Country/
Classic Rock Hybrid Approach

Assumes KBER’s Frequency;

KBER Displaces KDAB

Salt Lake City, already one of the
country’s most fragmented radio
markets, will soon be home to yet
another format variation when
KQOL (Kool 106) debuts as a Coun-
try/Classic Rock hybrid.

The new station, owned by Scott
Robb’s KQOL Inc., will replace De-
vine Communications AOR KBER,
which purchased crosstown NAC
KDAB (101.1) last year and has
been broadcasting on both frequen-
cies since September. KBER hopes
to end the simulcast on or about
February 15 and move to KDAB’s
frequency, paving the way for
KQOL's sign-on.

KBER GSM Steve Evans is
slated to become KQOL GM, while
former KBER MD Kevin Lewis
will handle KQOL OM duties. In an
unusual arrangement, current
KBER OM John Edwards will con-
sult KQOL while continuing to han-
dle KBER operations.

“The format will be 25-44-based,
two-thirds male,” Edwards told
R&R. “The primary audience
we're going after is [Country]
KKAT’s and [AOR/Classic Rock]
KLZX’s.”

Edwards described KQOL’s mu-
sic as a mix of contemporary Coun-
try — Alabama, Highway 101, Ex-
ile — and appropriate Classic Rock
from the Eagles, Jackson Browne,
Eric Clapton, Doobie Brothers,
America, CCR, and similar
Country-leaning artists.

“One of the things we’ve been
successful with at KBER is letting
the audience position the radio sta-
tion, and we’'re going to do the

CALLS NOW KCWW

KNIX (AM) Joins Trad C&W Net

KNIX (AM)/Phoenix has chang-
ed calls to KCWW and dropped its
two-year simulcast with KNIX-FM
for satellite programming from the
Traditional Country & Western
Network. That network is a joint
venture between Satellite Music
Network and KNIX.

KCWW & KNIX General Pro-
gram Manager Larry Daniels told
R&R, “We started planning the
switch and the network in early °89,
based on research which showed a
segment of country music fans who
are dissatisfied with the current
state of the music. These people
miss hearing the songs they grew
up with, and like the traditional
segment of today’s artists very
much.

“We found these people weren’t
significant Country radio users. We
saw this as the perfect opportunity
to take our AM in the direction our
research said traditional country
lovers wanted us to go, without
hurting our FM.”

Asked why KNIX waited until
January ! to switch (the network
signed on Labor Day weekend),
Daniels said, “Purely logistics.
The move to our new facility was
set for January 1 and we felt it
would be hard to do the whole thing
right while trying to move.”

KNIX (AM) PD Doug Brannan
continues as PD of both the station
and the network. KCWW is known
as “KCW”’; the logo is KC&W.

same thing at KQOL,” Edwards
explained. ‘“We’re not going to re-
fer to KQOL as ‘Country’ on the
air, nor will we call it ‘Classic
Rock.” I know some industry peo-
ple will say, ‘Kool — that’s an
Oldies station.” But there’s no pre-
conceived notion of ‘Kool’ in this
market.”

“We’ll be concentrating on the
progressive Country stuff,” noted
Lewis. “We won’t be playing any-
thing twangy.”

Watkins Set To
Program WGCI

Michael Watkins has been nam-
ed PD of Gannett’s Talk-formatted
WGCI (AM)/Chicago. He assumes
the programming duties from Op-
erations Director Darryll Green,
who had been serving as acting PD
in the year since the station drop-
ped an Urban sound in favor of
black-oriented Talk.

“This is a great opportunity to
work in the number three market,”
said Watkins. “The numbers aren’t
great, but that gives us some free-
dom to experiment.”

WGCI (AM) managed just a .5
12+ share in the fall Arbitron
survey.

Prior to joining WGCI, Watkins
spent nine years at Group W’s
KDKA/Pittsburgh, where he rose
from show producer to Asst. PD.

Next week, WGCI will add Mutu-
al’s Larry King show to its pro-
gramming lineup. ‘“We will con-
tinue to have a black focus,” said
Watkins. “But blacks have many
of the same concerns as other lis-
teners, concerns addressed on the
[King show]. Just because we
serve a black audience doesn’t
mean all our hosts have to be black
or they all have to have the same
point of view.”
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Fast. And accurate. With Esi Street, you get dependable charts on everything from
CHR to Country. And you get them 1% to 5 days before they re published. Right at
your own desk on your PC. Esi Street even lets you communicate with other
stations instantly— without any “phone tag” or “fax follies.” So stop playing the
playlist run-around game. And start using Esi Street today. Call us toll-free at

1-800-543-3496, Ext. 1001.
®
®
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Westwood One Hit
By Bad News, Bears

Federal Inquiries Disclosed, Stock Plunges After Record Loss

It’s been a tough week for Westwood One Chairman
Norm Pattiz. Since last Wednesday (1/17), he’s been slam-
med by Fortes for allegedly living high on the hog while
cooking his company’s books; reported a record $24 mil-
lion loss for 1989; watched as short-sellers sent his stock
plunging to a record low; and disclosed the company is be-
ing looked at by two federal agencies.

The chain of events started
Wednesday (1/17) when Forbes
published a scatning report on the
accounting practices of Westwood
One, and what it called Pattiz’s
“movie mogul” lifestyle. Forbes
said Pattiz has taken nearly $45
million out of the company since
going public six years ago, using
much of the money for a “lavish
Beverly Hills spread” and private
jet while stockholders saw their in-
vestments dwindle in the wake of
financial statements based on
‘‘aggressive accounting’ practices
that distorted the company’s ac-
tual performance.

Pattiz, who described the Forbes
piece as ‘“‘a hatchet job,” vigorous-
ly denied that Westwood One used
tricky accounting to camouflage
poor financial performance.

“Our accounting systems were
put together by Price Waterhouse.
They not only audit our year-end
financials, but they also review all
of our quarterly statements. They
are very supportive of our accoun-
ting methods. Those kinds of ac-
counting methods are standard
among companies that do the kinds
of things we do,” he said.

SEC Inquiry,
Record Losses

Pattiz’'s problems were com-
pounded Friday night (1/19), when
the company reported a record loss

of nearly $24 million for 1989 on
revenues of nearly $130 million.
The company attributed the dismal
financial results to the cost of ac-
quiring radio stations, turning
around the NBC Radio Network,
and settlement costs involving a
shareholders’ class-action suit.

In a formal statement issued Frri-
day night, Westwood said the US
Securities & Exchange Commis-
sion “is making an inquiry about
disclosure issues’ that were raised
in the stockholders’ suit and ‘“‘other
financial and accounting issues.”
The statement added that West-
wood ‘‘believes it is in compliance
with all applicable SEC rules and
statutes and that the inquiry will
validate this fact.”

The SEC investigation stems
from a class-action lawsuit filed in
1988 by shareholders who alleged
Westwood provided ‘““inaccurate fi-
nancial information” to investors
who bought its stock between Janu-
ary 12 and May 31, 1988. In August
1989, the company settled the suit
by paying $2.5 million and issuing
three million stock purchase war-
rants.

“It’s a formal inquiry,” Pattiz
told R&R. “Most of the stuff they
want to take a look at was brought
out in the class-action suit. We're
cooperating fully.”

Westwood One also disclosed that
the Federal Elections Commission
is investigating allegations by a
former employee that the company
made $13,000 in improper political
contributions to the presidential
campaign of Sen. Joseph Biden
(D-DE) in 1987.

“We’re cooperating fully. We
can't comment beyond that. All of
the FEC proceedings are confiden-
tial (by federal law). We're confi-
dent the matter will be taken care
of and resolved, and we’re working
with them and being very cooper-
ative. We're also confident no one
over here knowingly broke any
laws,” Pattiz said.

Short-Sellers Pounce

The bad news has produced a bo-
nanza for short-sellers on Wall
Street. They quickly seized on the
magazine piece, plunging the stock
to a record $6.75 low on Wednesday
(1/17). Subsequent events stepped
up the trading activity, and the
price dropped to $6.50 by Tuesday
night (1/23).

Dennis McAlpine, a veteran me-
dia analyst with Oppenheimer &
Co., said he took Westwood One off
his recommended list last year be-
cause of declining stock perfor-
mance, and doesn’t see a quick
change in the offing.

“The one thing that will restore
Westwood’s credibility is
earnings,” McAlpine said. “When
they start making money again,
things will change.”

In an effort to bolster investor
confidence, Pattiz announced

Continued on Page 10
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Marathon Slaps Sale Stickers

arathon Communications Inc. is placing its four-
station group on the block, the latest victim of a
changing economic climate for highly leveraged

“It's simply a case of being too over-leveraged,” explained President/
CEO Patrick Shaughnessy. He said that even though the group’s billing
has doubled in the {ast two years and each station has positive cash flow,
operating performance was “a little too thin” and an overall slowing of the
radio advertising market was being felt.

Rumors swept last weekend's Radio Advertising Bureau convention
in Dallas that Shaughnessy was being forced to sell the group because his
chief lender, Steve Turpin of PacifiCorp Credit, was threatening to fore-
close. However, both men deny any foreclosure is in the works. Turpin told
R&R, “We are working together to achieve an orderly liquidation of the sta-

Shaughnessy said a tentative deal has been struck to sell KHAT-AM &
FMI/Lincoln, NE to an undisclosed buyer for about $2 million, with the deal
being brokered by Bob Maccini of Chapman Associates and Dick Chapin
Maccini also is shopping KBUL/Reno.
Buyers interested in Marathon'’s third property, WAVH/Mobile, should con-
tact Shaughnessy directly at (214) 869-1345.

Ginsburg Denies Beat’s On the Block

vergreen Media CEO Scott Ginsburg said there’s
nothing to industry rumors that his lenders have or-
dered him to sell KKBT (The Beat)/Los Angeles in
the wake of its microscopic 0.4 debut in the fall Arbitron.
He concedes the “programming will be reevaluated within

Ginsburg said he's received several offers to sell the station — with
several would-be buyers suggesting a switch to an Urban format — but has
no plans to bail out of “The Beat,” even though the CHR nosedived from
the 1.7 share achieved by its Classical predecessor.

Last Friday (1/19), rumors swept Los Angeles that Ginsburg was being
pressured by his backers to sell the station. He denied there’'s any truth to
the scuttlebutt, saying the company's principal investors, which include
Shearson Hutton and an Indiana electric utility, are both sophisticated and

“Our investors know what our game plan is, and they're in for the long
haul. We plan to build asset value and eventually may go public,” Ginsburg

Radio Execs Warned Of Digital Onslaught

NAB Exec. VP John Abel last week warned radio
broadcasters they face a potentially deadly challenge
from looming digital audio services and must learn to turn
the technology to their advantage.

Abel, addressing the NAB Board
of Directors at its winter meeting
in Rancho Mirage, CA, said,
“Many of us in this room have ask-
ed ourselves how long we can ex-
pect to remain competitive with an
analog signal when the consumer
expects ever-increasing quality
sound equivalent to compact disc
digital quality.”

According to Abel, CDs and, to a
lesser extent, digital audio tape,
have whetted the consumer’s appe-
tite for a quality of sound reproduc-
tion that analog broadcast can’t
provide. Cable television systems,
however, can provide digital
sound, and several companies are
moving to exploit the technology by
providing ‘‘digital radio” services
through local cable television sys-
tems.

According to Abel, International

Cablecasting Technologies Inc.,
General Instrument Corp., and
Digital Radio Labs currently offer
digital radio systems that can pro-
vide cable customers with com-
mercial-free music via home
stereo systems at a cost of $8-$10
per month.

Abel said digital audio suppliers
expect to reach 10% penetration of
the 52 million cable households
within the next two to three years.

Radio Star Wars?

As if that wasn’t enough for
broadcasters to worry about, Abel
reminded his audience that “the
threat to AM and FM broadcasters
of digital audio competition comes
not just from CDs, DAT, and cable
audio, but also from satellites.

“The current crop of planned Di-

rect Broadcast Satellite operations
has plans to offer direct-to-the-
user digital audio services. The dif-
ference with the DBS service is
that it can reach users wherever
they are, unlike cable digital audio
services. DBS digital audio ser-
vices can be directly competitive
not just with our in-home audience,
but also with audiences at work
and in other places.”

The Digital Future

Fortunately, Abel said, over-the-
air broadcasters might yet be able
to deliver digital sound quality via
a technology called Digital Audio
Broadcast, which has been under
development in Europe for some
five years — including 15 months of
operational testing. DAB work in
the US, Abel said, has been limited
and is based on “a totally different
technical approach” than that be-
ing aggressively pursued in
Europe.

“DAB is probably a bigger tech-
nological development than FM

broadcasting,” Abel said. “DAB
will provide transmissions as good
as compact discs or digital audio
tapes in terrestrial (for both fixed
and mobile receiving locations) or
satellite transmissions.”

Among DAB’s benefits that Abel
enumerated are:

« Higher frequency response
(about 22 kHz versus about 15 kHz
for FM broadcasting). A DAB sig-
nal sounds better than FM because
it contains more information than
does an analog FM broadcast
signal

« DAB does not suffer from mul-
tipath interference

e DAB requires a lower power
level than analog services. At a fre-
quency of 100 MHz, the highest
power needed for DAB would be
about 100 watts

e The DAB system is roughly
four times as spectrum-efficient as
conventional FM broadcasting.

If the US were to adopt a DAB
system similar to that under devel-
opment in Europe, Abel said, there

could be as many as 12-16 stereo
channels per market — all trans-
mitting from the same tower with
the same power, transmitter, and
coverage area.

The principal spectrum-related
issue confronting DAB would be
where to locate a block of frequen-
cies suitable for establishment of
the service and determining the
size of that allocation.

Because DAB is a “bundled”
system in which all stations share
one signal, the number of DAB sta-
tions operating in a given market
must be determined in advance.
New DAB stations cannot be added
once the initial configuration is
decided upon, Abel said.

The DAB technology presently
belongs to the European Broad-
casting Union (EBU) and a group
called EU 147/DAB — Eureka Pro-
ject #147. Officials involved in the
project have been invited to dem-
onstrate the system at NAB’s an-
nual convention, which will be held
in Atlanta March 31-April 3.



"A Weekly Radio Event"

o DEBUTING
FEBRUARY 4th

e LIVE FROM
HOLLYWOOD
via SATELLITE

o SUNDAY NIGHT 10PM EST
e UPCOMING GUESTS:

Jim Morris, Jay Leno, Arsenio Hall,
Dan Ackroyd, Emo Phillips, Judy Tenuta,
Yakov Smirnoff, Gilbert Gottfried,
Bobcat Goldthwait, Jerry Seinfeld, and
many, many more!

e 60 Minutes of Live Event Programming Every Week
« Exclusive to One Station Per Market
 Comedyline® Connects Your Listeners Directly to the Funniest People in the World

» Weekly National Giveaways via TWA Airlines to Comedy Events Throughout the World

e For More Information, Call OLYMPIA NETWORKS
(314) 361-2000 or (213) 452-7500




8 eR&R January 26,1990

=

R B OIL  ET

TRANSACTIONS

Taylor Snaps Up A Piece
Of Macon In Light Trading Week

Albert Lea, MN Combo Goes For $3 Million

WAQBZ/Ft. Valley (Macon), GA
PRICE: $3,000,000

TERMS: Cash

BUYER: Taylor Broadcasting, headed
by Steven Taylor. The company also
owns WTLZ/Saginaw, Ml; WIKS/New
Bern, NC; and WACT-AM & FM/Tus-
caloosa.

SELLER: Fox Valley Broadcasting,
which is headed by WEZL/Charleston,
SC GM Buddy Barton.

FREQUENCY: 106.3 MHz

POWER: 3 kw at 415 feet

FORMAT: AC

BROKER: Mike Bargner of H.B. LaRue
Media Brokers

KATE & KCPl/Albert Lea, MN
PRICE: $3,000,000

TERMS: Cash at closing of
$2,400,000; five-year, 10% promis-
sory note for the balance of
$600,000.

BUYER: Broadcast Properties Inc.,
owned by Charles Burns of Wayzata,
MN; Philip Kelly of Dubuque; and
John Morrison of Naples, FL. Kelly is
President of seller Communications
Properties Inc., which also owns
WDBQ & KLYV/Dubuque. Burns has a
50% stake in KTPKITopeka. Morrison
has a 12.5% interestin WGTU-TV/Tra-
verse City, M.

SELLER: Communications Properties
Inc., headed by Philip Kelly.
FREQUENCY: 1450 kHz; 95.3 MHz
POWER: 1 kw daytimer; 3 kw at 300
feet

FORMAT: MOR; AC

WSGG/Scottsboro

PRICE: $176,000

TERMS: Escrow payment of $25,000
with a total of $150,000 in cash at
closing. Balance of $26,000 due in six
months.

BUYER: Bonner And Carlile Enter-
prises, headed by Kenneth Bonner
and Richard Carlile of Scottsboro.
SELLER: KEA Radio Inc., owned by
Ronald and Julia Livengood and Olvie
and Ivous Sisk. The group also owns
KEA/Scottsboro, AL.

FREQUENCY: 1330 kHz

POWER: 5 kw

FORMAT: Gospel

e ndin

KKGZ & KKDD/Brush

PRICE: $250,000

TERMS: Escrow payment of $15,000
with total cash of $150,000 at closing.
Two-year, 10% promissory note for
balance of $100,000. If station re-
ceives FCC approval to construct up-
graded C-1 facilities, buyer will pay
seller an additional $10,000. If buyer
resells the station within two years, he

Americom would like to thank its
clients for making us #1 in radio
station sales in 1989.

WEEX(AM-WOQOQO(FM), Easton - Allentown, PA

WYNG(FM). Evansville, IN
WFTC(AM-WRNS(FM). Kinston. NC
WYAV(FM . Conway - Myrtle Beach. SC

WFBRAM-WLIF(FM), Baliimore, MD
WFOG(FM). Norfolk. VA

WHETQ(AM) - WAAF(FM), Worcester. MA

WNEW(FM). New York. NY
KTWV(EM2. Los Angeles, CA
WMMR(FM). Philadelphia, PA

WCPT(AM)-WCXR(FM), Washington, DC

KILT(AM/EM). Houston, TX
WLLZ(FM) Detroit, Ml

KODA(FM3, Houston, TX (1o Command Comm.)
KJQY(FM). Sin Diego. CA (to Command Comm.)  $15.000.000

WGKTAM)-WPHD(FM). Buftalo. NY

KVKIAM/FM). Shreveport. LA
KBFM(FM]. McAllen- Brownsville, TX

KQLH(FM:, San Bernardino. CA

Call us today to discuss your growth plans for the 90's.

a Bill Steding
Tap - 25 Markets

Radio's New Breed of Professional Brokerage and Financing Specialists

1130 Connecticut Avenue, N.W. / Suite 500 / Washington, DC 20036 / (202) 737-9000

e _*_ e

$10,100.000 WNOE(AM FM), New Orleans, LA 7,250,000
KZTR(AM FM), Oxnard-Ventura, CA $5.200,000
$18.600.000 WSOMAM)-WQXK(FM), Salem-Youngstown, OH  $5.500.000
WSIX(AM/FM), Nashville, TN $16.000.000
$32.000.000 )
" KMPZ(FM), Memphis. TN $6.000.000
58,000,000
KKBB(FM), Bakersfield. CA $3.300.000
S15.000.000
WDANAM)-WDNL(FM), Danville, IL 52,350,000
WRMICAM)-WKFR(FM). Kalamazoo. MI $11.000,000
KJOIFM). Los Angeles. CA .
$ $101,500.000
000000 4 ow(AM)KSYY(EM), Denver CO HOL000
KIQY(FM), Sun Diego, CA (to Westwood One) $19.000.000
_ KTRH(AM)-KLOL(FM). Houston, TX
S22000000  KSMG(FM). Sun Antonio, TX

56400000 WSOK(AM)-WAGU(FM), Savannah, GA
X KNANCFM). Monroe, LA

S7000000 wyiex AMFWTYX(EM). Jackson, M
§7700.000  KRLD(AM)-TSN, Dallas. TX

KODA(FM). Houston. TX (10 Evergreen Media)

Paul Leonard
Southeast

Dan Gammon
Northeast and Central

AMERICOM

WMYU(FM), Knoxville, TN

$11.000.000

]
)
|

] $80.500.000

Peter Handy
‘West

TRANSACTIONS AT A GLANCE

$75,091,677

Deals So Far In 1990:

Total Stations Traded This Year: 27
This Week’s Action: $8,696,677
Total Stations Traded This Week: 13

® Deals Of The Week:
® WQBZ/Ft. Valley (Macon), GA $3 million

O KATE & KCPI/Albert Lea, MN $3 million

©® WSGG/Scottsboro, AL $176,000

® KKGZ & KKDD/Brush, CO $250,000

© WDFL-AM & FM/Cross City, FL $245,677

© WRKR/Portage, Ml $50,000 for 8%

® WINL-AM & FM/Johnstown, PA $1.35 million
® WTGH/Cayce, SC $500,000

® KACO/Bellville, TX $125,000

is obligated to pay the seller another
$10,000. If the resale price exceeds
$1 million, the current buyer must pay
the current seller $10,000 plus an ad-
ditional $10,000 for each $1 million he
gets for the station, to a maximum of
$30,000.

BUYER: Brush Radio Inc., headed by
Robert and Marjorie Zelimer. They al-
so own KGRE/Greeley, CO; KDMN/
Buena Vista, CO; and KATR & KRDZ/
Wray, CO.

SELLER: Claude and Margaret Pettit.
FREQUENCY: 1010 kHz; 107.1 MHz
POWER: 5 kw daytimer; 3 kw at 91
feet

FORMAT: MOR; CHR

WDFL-AM & FM/Cross City
PRICE: $245,677

TERMS: Stock sale of licensee Wom-
en In Florida Broadcasting Inc. Cash
at closing of $100,000. Buyer will sign
an 18-month, 12% promissory note for
balance of $145,677.

BUYER: Duane F. McConnell Revoka-
ble Living Trust and James Johnson.
SELLER: Sharon Seifert and Carol
Lamons of Cross City.

FREQUENCY: 1240 kHz; 106.3 MHz
POWER: 1 kw

FORMAT: Country

WRKR/Portage

PRICE: $50,000 for 8%

TERMS: Buyers are acquiring an 8%
stake in station licensee Air-Borne
Group Ltd.

BUYER: Richard and Elise Zaragoza.
SELLER: Air-Borne Group Ltd., headed
by Edward Sackley of Skokie, IL and
Edward Sackley lll of Portage, MI.
FREQUENCY: 107.7 MHz

POWER: 50 kw at 485 feet
FORMAT: Classic Rock

WJNL-AM & FM/Johnstown
PRICE: $1,350,000
TERMS: Cash

BUYER: Pennsylvania Broadcasting
Associates Il, an L.P. headed by J. Al-
bert Dame of Williamsport, PA. He also
owns WRAK & WKSB/Williamsport,
PA.

SELLER: United Federal Credit Union
of Nanty Glo, PA.

FREQUENCY: 1490 kHz; 96.5 MHz
POWER: 1 kw; 50 kw at 100 feet
FORMAT: MOR/Talk; AC

WTGH/Cayce

PRICE: $500,000

TERMS: Cash at closing of $279,000;
eight-year, 10% promissory note for
$100,000. Buyer is also assuming a
$121,000 SBA note.

BUYER: Willis Broadcasting, headed
by L.E. Willis Sr. He also owns WIMG/
Ewing, NJ; WBOK/New Orleans;
KFTY/Marion, AR; WGSP/Charlotte;
WBXB/Edenton, NC; WKWQ/Bates-
burg, NC; WSRC/Durham; WAYE/
Birmingham; WWPD/Marion, SC;
WSFU/Union Springs, AL; WPZZ/
Franklin, IN; KSNE/Marshall, AR;
WURD/Philadelphia; WVRS/Warren-
ton, NC; WKJA/Bellhaven, NC;
WGNJ/Alberta, VA; WIMV/Madison,
FL; WPCE/Portsmouth, VA; WFTH/
Richmond; WWCA/Gary; WESL/East
St. Louis, IL; WTJH/East Point, GA;
and WGTM/Wilson, NC.

SELLER: Midland Communications
Co., headed by Issac Heyward.
FREQUENCY: 620 kHz

POWER: 1 kw

FORMAT: Religious

KACO/Bellville

PRICE: $125,000

TERMS: Cash at closing of $25,000;
seven-year, 9% promissory note for
the balance of $100,000.

BUYER: New UIm Broadcasting, own-
ed by Roy Henderson of Seabrook,
TX.

SELLER: J. Lee Dittert and Dinabh Dit-
tert.

FREQUENCY: 1090 kHz

POWER: 250-watt daytimer
FORMAT: Country



LISTENERS TO ‘“AMERICAN TOP 40
WITH SHADOE STEVENS’* KNOW
THE ANSWERS TO THESE QUESTIONS:

I i1y JOELs ) OBBY BROWN

1. “WE DIDNT START THE
FIRE” BECAME THE THIRD #1
SONG OF THE 80S TO
MENTION  JAMES DEAN
IN ITS LYRICS.

CAN YOU NAME
THE TWO OTHERS?

2. RECENTLY SPENT 67
STRAIGHT WEEKS IN THE
TOP 40.

IS THAT THE RECORD?

MM\ K1DS ON
| ll”' THE BLOCK

4. HAS THE MOST TOP 10 HITS
FOR A FEMALE SOLOIST IN
THE ROCK ERA.

3. RECENTLY HAD THREE

SIMULTANEOUS TOP 40 HITS.

* WHO WAS THE LAST

GROUP TO DO THAT? WHO'SIN 2ND PLACE?

EACH WEEK SHADOE STEVENS COUNTS DOWN THE BIGGEST
HITS IN THE U.S.A. AND PROVIDES YOUR LISTENERS WITH THE
BEST RESEARCHED MUSIC FACTS AND TRIVIA AVAILABLE ON
RADIO . . . ALL BASED ON AMERICAN TOP 40’S EXCLUSIVE

USE OF THE Billboard. Hot 100. CHARTS
AMERICAN
SABC RADIO NETWORKS

TO OBTAIN AT40 FOR YOUR MARKET, CALL PAUL MIRALDI, MANAGER, ENTERTAINMENT PROGRAMMING, 212 887-5218
OUTSIDE THE U.S., CALL RADIO EXPRESS 1-213-850-1003
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Westwood
One Hit By

Bad News

Continued from Page 6

Tuesday night that he has purchas-
ed 50,000 shares of Westwood com-
mon stock and plans to buy more.
Pattiz said he believes the stock is
undervalued and predicts ‘‘signifi-
cantly improved cash flows” in
1990, in part because NBC Radio
Network operations are ‘“turning
around.”

While he declined to provide a
figure, some analysts have pre-
dicted the company will do about
$30 million in cash flow in the up-
coming year. He also denied indus-
try speculation that Westwood One
will be forced to sell some assets,
possibly including R&R, to beef up
its balance sheet.

“That’s just not true. We should
have plenty of cash flow to operate
the business and service the debt.
We'll continue to operate the busi-
ness the way we have been running
it, which we think makes great
sense,” Pattiz said.

Citizens Group Objects To WEEI Sale

community activist is trying to derail the sale of

WEEI/Boston, telling the FCC in a petition to deny

that parties in the transaction are guilty of “'irrespon-
sible or illegal actions (or inactions).”

Jacob Bernstein, the chairman of Boston-based Committee for Com-
munity Access, contends the station’s current owner, Helen Broad-
casting, has violated Commission ruies covering public inspection files,
and failed to give proper notice of the proposed sale. Bernstein also ac-
cuses the buyer, Boston Celtics L.P., of having a “cavalier attitude” about
disclosing information to the FCC when applying for a Top 25 market
cross-ownership waiver.

The Celtics recently announced plans to buy the all-News AM
powerhouse for $6.4 milion, and in a separate deal acquired WFXT-
TV/Boston from Rupert Murdoch for $10 million. So far, neither Helen nor
the Ceitics have responded to Bernstein’s petition.

Willis Chain Expands With Bankruptcy Bargain

ne of America’s most active station traders, Norfolk

radio minister L.E. Willis, has been scoring with

bankruptcy bargains. He recently bought WSVS/
Crewe, VA for $5.5 million and WVAB & WKVS/Virginia
Beach-Cape Charles, VA for $1,800,101 from bankrupt
Resorts Broadcasting.

There are other bankruptcy bargains in the air these days. WYSH/Clin-
ton, TN recently liquidated in a Chapter 7 bankruptcy after United
Southern Bank Of Morristown foreclosed on a $660,000 loan owed by
licensee Ramax Inc. Broadcasters with a hankering for a Southern deal of
their own might contact trustee Robert G. Johnston of Cleveland, MS
about WRDC & WQAZ/Greenville, MS. Also, WMML/Mobile is dark be-
cause licensee Bridgeway Communications Inc. has filed a Chapter 11
petition.

FCC Terminates
‘Stale’ Proceedings

Elimination Of Public Letters File Among Dropped Proposals

Tossing letters from the public instead of placing
them in a station’s public file is apparently an idea whose
time has not yet come. An inquiry into the possible aboli-
tion of the rule requiring stations to enshrine letters in pub-
lic inspection files has been officially ended by the FCC,
along with several other so-called “stale” proceedings.

The public letter inquiry had
languished at the FCC since fall
1981. Declaring the Commission
had “cleaned house,” Chairman Al
Sikes said, “If the Commission is
unable to act in a timely fashion on
the basis of the record before it, the
proceeding should be terminated
so that public uncertainty is
eliminated.”

Other proceedings shut down by
the FCC:

» A proposal to license radio sta-
tions to metropolitan areas rather
than to specific communities. The
change would have eliminated
preferences now granted for spect-
fying a small town as a community
of license, even though the station
actually serves a large metropol-
itan area:

¢ A three-year-old NAB petition
asking the Commission to preempt
state-by-state regulation of RF
radiation:

* An inquiry into partly extend-
ing multiple ownership rules
(12-12-12) and the one-to-a-market
rule to educational FM stations;

» Proposed changes in the defini-
tion of nonprofit educational insti-
tutions which are eligible to own
educational stations;

« A look at potential conflicts be-
tween the FCC’s ““minority incen-
tive” programs and the “single
majority stockholder” exception to
its national multiple ownership
rules;

e Changes in the engineering
portion of AM station applications;

o Permitting distress sales of ra-
dio stations (to minorities, at 75%
or less of fair market value) after
the start of a revocation hearing.
The issue has been rendered moot
by the US Court of Appeals finding
that the entire distress policy is un-
constitutional.

WEEKLY
SPECIALS

2-4 Patty Loveless
9-1 Steve Wariner
16-18 Highway 101
23-25 Skip Ewing

2-4 The Carpenters
9-11 Joe Cocker
16-18 Kenny G

2-4 The Eddie Money Story
9-11 The Exposé Story

16-18 The Phil Collins
Story

23-25 The Gloria Estefan
Stary

2-4 The Bestles
9-11 Babby Vinton

16-18 Tommy James &
The Shondells

23-25 Johnny Rivers

23-25 Michael Bolton
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RKO’s WAXY Transfer
Wins FCC Approval

Radio’s Getting In Touch
With Its Feminine Side

1980 __17%

1989 _26%

Radio Stations With Female News Directors

Women Hold 26 %
Of Top Radio News Jobs

The number of female radio news directors soared
during the ’80s, setting the stage for their eventual domin-
ance in radio news management, according to a recently
released Radio-Television News Directors Association

RKO’s withdrawal from the radio business is just one
step from completion, with the FCC’s recent approval
of a settlement agreement that transfers WAXY/Ft.
Lauderdale from RKO to Ackerley Communications for

way out of broadcasting is the best
way to end litigation which
“threatens to continue for many
years to come.”

study.

The percentage of radio stations
with female news directors rose
over 50% in the last decade, from
17% in 1980 to 26% in 1989, accor-
ding to the survey conducted by
Dr. Vernon Stone of the University
of Missouri. Stone concludes that
women NDs will outnumber their
male counterparts in 19 years if the
current trend continues.

However, most of the gains
made by women in the '80s occur-
red in the early and middle years
of the decade. Fewer than four per-
cent of radio news departments
were headed by women at the out-

jumped to 17% by 1980, and now
stands at 25.8%.

A major difference between
male and female news directors is
age. Stone found the median age of
female news chiefs is 28, almost
seven years younger than the male
median of 34.7 years.

Other differences were less dra-
matic — the survey of 337 radio sta-
tions demonstrated that female
NDs generally earn less than their
male counterparts ($16,000 vs.
$18,000 median annual salary);
have been on the job for a shorter
period of time (1.2 vs. 2.5 years);
and have slightly smaller staffs

set of the '70s. That figure had (2.2 vs. 3.2 persons).

$21 million.

RKO will get $12.6 million and
the remaining $8.4 million will be
split among competing applicants
who are withdrawing under the
deal’s approval. “We're pleased
and hopeful the transaction can be
completed soon,” said spokesman
Rip Tilden at GenCorp, RKO’s
parent in Akron.

KFRC/San Francisco is RKO’s
only remaining radio station. It’s to
be sold to Daytona Group of Cali-
fornia for $8 million. However, no
accord has been struck with com-
peting applicants, who must sign
on before any deal is put before the
FCC. The FCC also cleared a set-
tlement that disposes of RKO’s last
remaining television station,
WHBQ-TV/Memphis, for $39 mil-
lion.

EKO has been ruled unfit to be a
licensee, which would normally
prevent it from selling its stations.
However, the Commission has de-
cided that allowing RKO to sell its

FCC Fines Five Stations
For EEO Violations

Continuing its get-tough policy against EEO violators,
the FCC has issued $68,000 in fines against five different
radio stations for failing to adequately recruit women and
minorities. The largest individual fine ($18,000) was hand-
ed to WOWW/Pensacola, which was also ordered to file
annual EEO reports for the next three years.

The Commission found that
WOWW generally failed to recruit
minorities for vacancies, and in-
stead filled jobs with “individuals
submitting unsolicited applica-
tions.” The station blamed its EEO
shortfall partly on staff cutbacks,
but the FCC said cutbacks did not
excuse WOWW from actively re-

While WOWW’s license was re-
newed for a full seven years, the
four other stations hit by the Com-
mission received short-term re-
newals, in addition to fines and cer-
tain EEO reporting conditions. The
stations and their penalties were:
WSVS-AM & FM/Crewe, VA,
$15,000; WTCB/Orangeburg, SC,

cruiting women and minorities or  $10,000; WLVK/Statesville, NC,
from examining the success of its  $15,000; and WSQC/West Colum-
EEO efforts. bia, SC, $10,000.
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1989
Sales

$224,30,000!

Providing the Broadcast Indus-
try with Brokerage Services
Based Strictly on Integrity,
Discretion and Results

ELLIOT B. EVERS
415-391-4877

BRIAN E. COBB
CHARLESE. GIDDENS

703-827-2727

RANDALLE. JEFFERY
407-295-2572

RADIO and TELEVISION BROKERAGE
FINANCING - APPRAISALS

|V
W

MEDIA VENTURE
PARTNERS

WASHINGTON, DC
ORLANDO
SAN FRANCISCO

Some subject to F.C.C. approval
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QUARTERLY UPDATE

State-By-State Transactions
1989 Fourth Quarter Stations Traded

California

Fourth
Quarter

Trading
Down,

North

27 ' uth Carolina DOI Iars U p

Florida ewer radio sta-

53% of stations traded
were in Top 10 states

tions changed
hands in the

Combo
state v o R pw e o | fourth quarter of 1989
P s a7 o0 Tk o & compared to the same
FE 23 2 2 | period one year earlier.
American Samoa 0 0 0 0 1 2 However, thanks to a
Arizona 2 0 o0 1 o 3 | couple of mega-deals,
Arkansas 4 0 3 3 1 12 | fourth-quarter 1989 dol-
California 6 0 2 7 6 27 lar volume was up con-
gg:::::cu t g g g (‘) : g siderably from the pre-
Delaware 0 0 1 0 0 1 VTR 0
DC 0 0 0 1 K
Florida 10 1 0 7 5 28 .
Georgia 2 0 1 4 5 17 TOta| StatIOI’IS
Hawaii 0 0 0 0 1 2
Idaho 1 0 1 0 1 a Traded
eliin 1 0 2 2 2 9 October-December '89: 365
Indiana 0 0 0 3 0 3
lowa 0 0 0 3 1 5 ® Combos: 160
Kansas 1 0 0 2 1 5 @AM CPs: 5
Kentucky 1 0 0 0 1 3 ® AM Stand-Alones: 81
Louisiana 1 0 0 2 1 5 ® FM CPs: 30
Maine 2 0 0 1 2 7 ® FM Stand-Alones: 89
Maryland 1 0 0 1 1 4
m?cs;::usens g ; 2 : g 12 The npmber of stations
Minnesota 0 0 1 2 1 5 | 'raded in the last three
Mississippi 0 0 2 3 5 15 TS OF TR GHecs) 78
Missourl 2 0 3 : 58 to total 36_5 sales, compa_red
Nebraska 0 0 0 3 r - to 392 dgrmg the same time
Nevada 0 0 0 0 1 > frame in 1988. The dollar
New Hampshire : 0 0 0 3 5 - volume .of fourth-quarter
New Jersey 0 3 0 0 0 1 transactmpg was up 17.5%
New Mexico 2 0 1 2 1 7 t0.$§08 million versus $687
~ million in 1988
New York 2 0 2 1 2 9 ’
North Carolina 6 0 0 3 5 19 Over half of the fourth
North Dakota 0 0 0 1 0 1 quarter’s dollar volume
Ohio 4 1 0 2 1 9 was generated by the top
Oklahoma 0 0 0 5 2 9 ten deals of the quarter.
Oregon 1 0 1 0 3 8 Those transactions, which
Pennsylvania 2 0 0 2 0 2 totaled $468 million in
Puerto Rico 0 0 0 1 0 1 value, were led by
Rhode Island 2 0 0 0 0 2 Viacom’s $101.1 million ac-
South Carolina 2 1 0 3 2 10 | Qquisition of KJOI/Les
South Dakota 0 0 0 0 0 0 Angeles and KHOW &
Tennesee 2 0 1 2 5 15 KSYY/Denver from Com-
Texas 7 0 3 11 7 35 mand Communications.
Utah 0 0 0 ) 1 2 Command also scored the
Vermont 1 0 0 ) 0 1 second largest deal of the
Virginia 3 0 2 1 1 8 quarter by selling KRLD/
Washington 2 0 0 1 1 5 Dallas, the Texas State Net-
West Virginia 1 0 1 1 1 5§ work, and KODA/Houston
Wisconsin 2 0 0 ) 1 2 t_o Evergreen for $86.5 mil-
Total 4th Quarter 81 530 89 g0 365 | oW _
1st Quarter Stations Traded 275 Texas was top_s n fogrth—
2nd Quarter Stations Traded 357 quarter transaction activity
3rd Quarter Stations Traded 340 with 35 Lope Star State ou@-
Total Stations YTD 1337 lets changing hands. Flori-

Continued on Page. 14
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The Tempting New Single From The Bee Gees
1 Week AC Breaker

From The Album ONE. Procduced by Barry Gibb, Maurnice Gibb, Robin Gibb and Brian Tench. Management: Gary Borman Entertainment. ¢ 1990 Warner Bros. Records.
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SR A Stations Traded By Month 88/89
4th Quarter 89 Deals Ros 392

KJOl/Los Angeles, KHOW & KSYY/Denver to
Viacom Broadcasting Inc.

$101,000,000

KRLD/Dallas & the Texas State Networks 300

$86,500,000 (42 affiliates), and KODA/Houston to
Evergreen Media Corp. 1
KTRH & KLOL/Houston, KSMG/San Antonio, :
$70,600,000 and $2.1 million in station receivables to
- 200 4
Jacor Communications Inc.
$33,000,000 WXTR/La Plata-Washington, DC to Radio 135
Ventures 1, L.P.
KBPl/Denver & WKRL/Tampa to Great
SER:000:000 American Broadcasting Co.

$30,000,000 KNRJ/Houston to Nationwide Communications ;
1

112

® |[e@e @ 6@ ® (2

100

$28.000,000 WQIK-AM & FM/Jacksonville & WMYU/
! ! Knoxvllle to Channel 17 Ltd. Partners

i

1

% $26,000,000 WBAB-AM & FM/Babylon (Long Island), NY to i 0

| BAB Broadcasting Corp. } October November December Total

% $23,000,000 KRTH (AM)/Los Angeles to Liberman %

L T Broadcasting Inc.

$20,000,000 KKOB-AM & FM/Albuquerque to National 4 1988 Dollar Volume By Month 88/89

_ e Media Venture L.P. i

é $20,000,000 KOFY-AM & FM/San Francisco to Viacom ?3 - 1989 $00 $808
: 800

Broadcasting Inc.

* Dollar figures in millions {rounded)

e 700 -
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As you evaluate your marketing challenges for the nineties, ask yourself if you are
Dproviding your salespeople with a place to work or a place to grow. If you want to grow,
they need the tools.

Ifyou have heard of or worked with
Norm Goldsmith, you'll expect the best. If you
haven't, the best is_yet to come.

It’s proven. It's producing. It’s profitable. _ _ RADIO
Want more information? Let's talk! ﬁ‘g‘?";ﬁfgﬁ'@?f"”“” R e

RESEARCH
Dallas, Texas 75380-0497 |
214/490-3311 180 N. Wabash

800/325-5657 Chicago, IL 60601
(312) 726-8300

NORM GOLDSMITH'S
SALES DEVELOPMENT PROGRAM




INTHE1990°S
YOU WILL
PROBABLY ONLY
SEE FIVE REAL
BREAKTHROUGHS
IN RESEARCH...

BREAKTHROUGH #1: FIT

In the 19805, auditorium music tests
told you only about song popularity. Cole-
man Research’s EACT.™ (Fit, Acceptance,
and Compatibility Test) still tells you which
songs are popular, but goes far beyond mere
song acceptance to offer a major research
breakthrough with “Fit” “Fit” tells you
whether listeners perceive each and every
song to be appropriate to your station.

Coleman Research has found that
music image fulfillment, or “Fit; is critically
important in determining the strength of
your stations listening levels.If a listener’s
expectation is fulfilled, he will tune in time
and time again, for lonf listening spans. If
the expectation is not fulfilled, a listener
will decrease the number of occasions of
listening and time spent per occasion.With
“Fit; Coleman Research identifies if each
song meets the expectations of your
audience, or if it “breaks your promise”

BREAKTHROUGH #2: COMPATIBILITY

Smart. program directors know intui-
tively whichsongsbelongorare“compatible”
with their station’s core “quintessential”
sound. Playing compatible songs maximizes
listening, while non-compatible songs will
damage cume and quarter-hours. Until now,
other than “gut feeling;’ there has been no
way to identify which songs are most com-
patible and which are “outside the format”

Using cluster analysis techniques,
Coleman Research can determine the
“quintessential” sound of your station.Then,
every song in your auditorium music test
will be measured against this core sound to
produce a Compatibility score. Now,com-
pare each song’s Compatibility to your sta-
tion and format! Compatibility determines
how far you can broaden your stations
sound without alienating your core.

BREAKTHROUGH #3: DISC
Only Coleman Research delivers the

results of your music test on computer soft-
ware: Data Implementation Selection Com-
puter—we call it DISC for short.

Instead of searchingmanually through
reams of paper, save hours—pop in your DISC
and whiz through your FACT*" data on
your PC.DISC helps you analyze EACT."
then allows you to create an inventory and
individual categories with far more precision
and ease than you ever thought possible.

Think about it; an entire auditorium
music test on a single floppy disc. DISC—
Coleman Research’s music management
system—so easy, its incredible!

F.A.C.T.Y MAKE EVERY SONG BELONG

To learn more about FA.CT.* call 919/
790-0000 or write Coleman Research and
experience the first three research break-
throughs of the 19905.

COLEMAN RESFARCH

Box 13829 Research Triangle Park, NC.27709 (219) 790-0000
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Broker Scorecard 1989 Fourth Quarter Results
4th Qtr. YTD 4th Qtr. YTD _ 4th Qtr. YTD
Stations 4th Qtr.  Stations YTD Stations 4th Qtr.  Stations YTD Stations  4th Qtr.  Stations YTD
Broker Sold $ Total Sold $ Total Broker Sold $ Total Sold $ Total Broker Sold $ Total Sold $ Total
Americom 22 $325.40 60 $899.00 Connelly Co. 3 $.95 3 $.95 Gray/Tice 0 0 2 $.09
M.V.P. 19 $106.10 41 $189.10 | Rosenblum 3 $.86 1" $3.26 Hadden 0 0 7 $2.50
Chapman 1 $42.90 39 $95.50 Corp Invst. 1 $.66 1 $.66. Healan 0 0 1 $.20
Blackburn 8 $40.50 45  $238.10 Exline 4 $.60 14 $3.39 Hepburn 0 (] 2 $35.00
Stevens 5 $40.35 14  $129.35 Proctor 2 $.49 3 $.54 Jenesen (1] 0 1 $.20
Morgan Stanley 1 $30.00 1 $30.00 Craig Culp 1 $.40 1 $.40 Johnson 0 1} 13 $6.40
C.E.A. 3 $29.25 13 $48.55 S.C.A. 1 $.40 6 $.80 Kalil 0 0 8 $44.40
First Boston 2 $26.00 2 $26.00 Business Brokers 1 $.32 3 $.52 Mahiman 0 0 15 $65.20
Rumbat 1 $23.00 1 $23.00 Miller 2 $.30 2 $.30 Mediacor 0 0 2 $5.50
LaRue 2 $20.00 12 $62.70 Meador 1 $.29 3 $.36 Millar 0 0 2 $.70
Crisler 2 $10.00 13 $61.30 LaFrance 1 $.25 1 $.25 Minkow 0 0 9 $75.00
Barger 2 $8.42 2 $8.42 Martin 2 $.20 2 $.20 Mitchell 0 1] 1 $1.30
Questcom 2 $4.75 4 $6.15 Contemp.Chrstn. 1 $.13 1 $.13 Montcalm 0 0 4 $6.50
Capstone 2 $3.50 4 $4.60 Read/Read 1 $.12 1 $.12 Moore 0 1] 2 $5.90
Marshall 2 $3.45 9 $12.85 New England Media 2 $.06 8 $4.88 Nahley 0 0 1 $.30
KozackoHorton 3 $3.15 20  $18.40 | American Radio 0 o 5 $2.80 New England Med 0 0 6 $4.80
A. Gazzana 2 $2.45 2 $2.45 | Bill-David Asso. 0 0 2 $.10 Parrish o 0 1 $.30
HoganFeldmann 4 $2.05 6 $7.05 Brydon 0 0 2 $1.60 Peterson 0 0 3 $7.70
Hickman 2 $2.05 6 $6.85 Chaisson 0 0 3 $8.60 Pierce 0 0 1 $.30
Kalil 1 $2.00 9 $46.40 Commonwealth 0 0 1 $1.90 Polynesian 0 0 1 $.60
Whittle 4 $1.72 4 $1.72 Dornseif 0 0 1 $.90 Raymond 0 0 2 $3.00
Thoben-Van Huss 3 $1.72 9 $4.02 EDH & Sons 0 0 1 $.90 Richards 0 0 5 $7.40
Saunders 1 $1.65 1 $1.65 | Foreman ] 0 4 $19.30 Sailors 0 0 10 $32.50
Fischer 2 $1.27 5 $8.47 Fox Auction. 0 0 1 $2.00 Schutz 0 0 3 $8.20
Jamar 3 $1.01 5 $1.61 Grandy 1] 0 7 $10.60 Sherwood 1] 1] 3 $6.90
Snowden 0 0 3 $.70
Styles Caldwell 0 0 1 $.20
Sun Realty 0 0 1 $.50
Thompson 0 0 7 $2.10
Thorburn 0 0 2 $.30
e m C [ F [CO R P The Walters 0 0 2 $1.00
— - : . Winstanley 0 0 2 $2.80
— : Performance Continues Woads & Co. o o 4 s
C Total 135 $738.73 541 $2349.20
[' 6d] [’ [ nC. * aif dollar figures in millions {rounded)
Last Year’s
e TI00 $6,362,500 $6,500,000 F t h Q rt R It
SECURED TERM LOAN SECURED ?m EOAN SENIOR SECURED TERM LOAN o u r ua e r es u s
EQUIPMENT TERM LOAN WPNT, INC. IUNIOM SECURTI:D (TERMILOAN
N LWB ALLENTOWN CORP. d/b/a Stations 1988 Stations 1988
HLSON BROADERST oodn e e o WILLIANS BROADCISTING CORFORATION Broker Sold  STotal  Soid  STotal
AT Al for the acquisiton of WJYE (FM) American Radio Brokers/iSFO 1 $0.25 2 0.60
Dallas. Texas KLTH-FM / FLORISSANT, MO WECK (AM) Americom Radio Brokers 5 $23.50 33 144.00
LS AT MO0 E, B0 I T Blackburn & Company 24 $126.40 85  340.70
Burt Sherwood Inc. 2 $2.00 5 2.60
f Business Broker Associates 1 $0.10 2 0.24
Cecil Richards 4 $25.00 21 124.30
$3,000,000 96,950,000 T Chapman Associates 13 $12.50 52 52.90
ORI SECURER TERMILO AN ORI IR v bR I aIN SECURED TERM LOAN Chesley Maddox & Associates 2 $6.50 2 6.50
JUNIOR SECURED TERM LOAN o ,.. Communications Equity Assoc 2 $2.60 5 12.50
KMBY, iNC. CENOREICROADCASTINCICOMEANY WQLM FM, INC. Doyie Peterson & Associates 1 $1.00 5 5.10
e et RGP (Cant ). Mascocci) First Atlantic Group 1 $0.41 1 0.41
KMBY (FM) WAES (AM) WCCF (AM) Gary Stevens & Company 3 $94.00 15 323.80
KNZS (aM) Fram WQLM, (FM) Gray-Tice & Company 2 $0.47 2 0.47
SEASIDE/ CAPITOLA. CA Adams Radio of Charlotte, Inc. Punta Gorda/ Fort Myers, Florida H. B. LaRue 1 $4.30 5 12.70
Hermitage Capitol Company 1 $3.90 1 3.90
Kozacko-Horton Company 6 $4.80 23 18.70
Mahiman Company 6 $75.20 9 82.70
61.000.000 65,150,000 Media Venture Partners 1 $41.20 25 87.60
T $3,925,000 s Michael Fox Auctioneers 2 $0.38 4 1.00
SENIOR SECURED TERM LOAN e TORISECURED TERILOAN SENIOR SECURED TERM LOAN Mitchell & Associates 2 $0.80 2 0.80
T JUNIOR SECURED TERM LOAN AR n;mmnm, e Norman Fischer & Associates 1 $0.90 1 40.50
Southern Min Br ing Corp — COMMUN“l‘CATl T TR R Peter Stromquist 2 $3.30 2 3.30
For rlinamng R. A. Marshall & Company 3 $3.60 9 10.60
S e D (T TS D g i s o) R. C. Crisler & Company 3 $6.10 17 24.30
and KKLS (AM) / KKMK (FM) WIVU (FM) Ralph Meador & Associates 4 $1.20 8 2.30
Ray Rosenblum 2 $0.70 6 1.20
Richard Foreman 2 $5.00 5 37.00
b Robert Chaisson 1 $1.00 1 1.00
e la Stan Raymond & Associates 4 $15.20 8 21.40
$2,200,000 $3,250,000 ° Ted Hepburn & Company 1 $5.00 3 9.60
SENIOR SECURED TERM LOAN Thoben-Van Huss 3 $4.00 10 7.40
SENIOR SECURED REVOLVING LOAN SENIOR SECUR..},:D TERM LOAN F lnanC e Thorburn Company 4 $1.10 6 1.60
PINNACLE COMMUNICATIONS, INC. W. John Grandy 4 $24.90 6 25.50
i ehek refnnding o Group Whittle Agency 4 $3.70 6 4.60
ot the refinaneing o1 ) William Exline Inc. 2 $1.70 13 8.80
KTMS {AM) / KHTY(FM)
A SOUTHERN BRWADCASTER Santa Barbara, California Atlanta (404) 393-2310 Total: 130 - 502.71 410  1420.62
Los Angeles (818) 596-211+ P S




THE FUNNIEST THING
JUST HAPPENEDTO

MORNING

As networks go, Premiere has been on the cutting edge of
comedy for quite awhile.

Over 1500 affiliates have grazed in our rich comedic pas-
tures. Shows like The Claence Update of CBS's Young and the
Restless, National Lampoon's True Facts, Fraze at the Flicks, and
The Original Premiere Comedy Network, make us the nation’s larg-
estand most successful syndicator of funny business in radio today.
So, with that in mind, we thought it was high time to bring our magic
to America's biggest format. Friends and neighbors, we're proud to
present The Premiere Country Comedy Network. The best thing
to happen to Country radio since the Grand Ole Opry!

Here's how it works. WeVve gathered together the hottest
group of certified loonies in and out of radio and set them to the
task of creating comedy specifically for the Country music format.
Whether you're in Los Angeles or Los Alamos, this stuff works for
Country... guaranteed!

Every week you'll receive 15-20 of the funniest bits you've
ever heard, targeted to reach the broad range of tastes reflected
by Country listeners today. You get parody songs, parody com-
mercials, serial bits, impressions, and a group of inter-active char-
acters that will make your morning show stand tall and leave
your competition talking to themselves.
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So what are you waiting for, the next Hank Williams album?
Lock up our newest comedy nugget for the 90's. The Premiere
Country Comedy Network is available on a barter basis.

Call us today at (213) 46-RADIO, that's (213) 467-2346.

ot g

A PREMIERE RADIO NETWORKS PRESENTATION
Premiere Radio Networks + 6255 Sunset Bivd. - Penthouse Suite « Hollywood, CA 90028
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EXECS’ FANTASY |

Briefcase Of
. The Future |

hat will you need ina |
briefcase by the year ‘
2000? That's the

question that the Delsey Lug-
‘ gage company recently asked l
1000 US executives — and
their answers ranged from the
sublime to the ridiculous.

Among the features respon-
dents said they need are built-in
fax machines, satellite dishes. I
microwave ovens, radar detec-
tors, and “Jetsons'-like vision
phones. Others suggested
VCRs and CD players. (That's
right — built in!)

Oh . .. and did we mention
the enterprising exec who want-
ed a remote control to activate
an in-home system to walk his

L dog?

PROS ON THE NOOSE

A Kinder, Gentler
Way of Firing

look a staffer in the eye and
say ‘“you’re fired,” maybe
you're not so much a wimp as you
are a model '90s manager.
According to the Chicago-based
career counseling firm Challenger,
Gray & Christmas Inc., today’s
managers tend to be more subtle
than blunt when discharging an
employee . . . out of concern and
respect for the nearly departed.

I f you don’t have the nerve to

To help bring your management
vocabulary in line with the sen-
sibilities of the new decade, the
company’s James Chalienger says
you can replace such antiquated, if
honest, terms as ‘“‘turfing,” “spik-
ing,” “axing,” “laying off,” fir-
ing,” and “reducing staff”’ with the
following phrases:

» “Cutting away layers of man-
agement.”’

 “Bracing for an era of modest
gl.owthn

¢ “Eliminating redundancy”’

« “Idling facilities.”

Revitalizing Team Players

o get more out of your team

I of workers — and to combat

burnout — Lawrence Holpp,
a senior consultant at Pittsburgh-
based Development Dimensions
International, suggests that you
should try redefining the leader’s
role.

Holpp claims teams — particu-
larly those dedicated to the task of
quality improvement — begin to
lose their effectiveness after about
two years. Why? After the leader
has pushed the team to success, he
or she may no longer be necessary
— because the team has grown to
the point where it’s able to solve its
own problems.

Consequently, such teams will
tend to function less efficiently
because of this lack of leadership.

To put an end to this vicious circle,
the leader should become more of a
team member — a facilitator, a
coach, and a trainer.

As the team becomes more au-
tonomous, its members should
begin to regain their energy and
accomplish more since they no
longer require the push or approval
of a leader.

EIGHT TIPS

o “Significantly reducing staff-
ing requirements”

s “Restructuring the manage-
ment function”

 “Increasing operational effi-
ciencies”

« “Running lean and mean”

« ‘“Eliminating excess capacity”

 “Consolidating management
functions”

« ‘“Revising projections for over-
head and operating expenses”

 “Downsizing.”’

Grand Prize Winners

WBMD/Baltimore
WPTF/Raleigh-Durham
KXL/Portland, OR
WKLQ/Grand Rapids
WQRA/Warrenton, VA
KBSB/Bemidji, MN

RAB, recently announced the winners of a contest for the ad cam-
paign, ‘‘Radio: What Would Life Be Without It?”

Winning stations produced a 60-second commercial using the com-
mittee’s jingle. The six winners, chosen by 38 leading PDs, will hear their
spots used in a forthcoming nationwide ad campaign. Below is a fist of the |
winners as well as the stations who received honorable mention:

!
Radio Futures Contest %
Winners Announced ;

T he Radio Futures Committee, a joint project of the NAB and the

Honorable Mention
W JIB/Boston
WKLQ/Grand Rapids |
WPKZ/Harrisonburg, VA
WHIZ/Zanesville, OH

CRYSTAL BLUE PERSUASION

How To Get Your Boss To Like Your Ideas

ou come up with some

great ideas for your station

— but someone always
shoots 'em down. What will it take
to get people to listen?

A fresh approach may be all you
need to persuade your boss to im-
plement — and maybe even rally
behind — your proposals. Here are
eight suggestions, courtesy of the

St. Petersburg, FL-based George .

Odiorne Letter:

» Formulate your idea so it can
be approved by your immediate
supervisor. If he or she must go to
a superior for approval, your idea
may remain just that.

e Talk to your peers as well as
those who may be affected by your
plan. If your boss says they won’t
like it, note that you’ve already got-
ten their support.

» Find something in the station’s

Writing The Right Job Ad

he search for good new staf-
T fers begins the instant an
employer puts pen to paper
and starts to write the job ad. Here,

courtesy of management specialist
Robert Half’s book, ‘‘Robert Half

This is the Big Onel
MAY 9-13

Look for schedule & registration
details soon.

RR

Century Plaza & JW Marriott Hotels
Century City/Los Angeles

On Hiring,” are eight tips to help
you write the best ad possible:

¢ Identify the job title. Don’t be
vague about the position you'’re
looking to fill. Put the title in the ad
copy’s headline.

s Clearly state the job parame-
ters. If you’re a ““rapidly growing”
company seeking a manager who’s
‘“eager to take on more respon-
sibility,” say so in your copy.

e Spell out unique tasks. Mention
any odd or unusual job aspects and
responsibilities in the ad.

¢ Avoid hype. Steer clear of emp-
ty adjectives such as “exciting”
and “fascinating.”

* Don’t overuse abbreviations.
Don't put too many abbreviations
in the copy, and never put two ab-
breviations back-to-back.

e Use a friendly tone. Use
words like “we” and “you” in-
stead of ‘‘the corporation’” and
‘“applicant.”

e Keep ad language age and
gender neutral. Avoid “man” and
“woman,” and be aware that
terms such as “recent college
graduate” smack of age discrimi-
nation.

¢ Avoid shallow promises. Don’t
use phrases like ‘“‘permanent ca-
reer”’ or “‘lots of job security” in the
copy. Such terminology may come
back to haunt you.

guidelines or policies that supports
your idea. Supervisors, especially
those who are insecure about their
jobs, are always ready to embrace
official procedures and following
manuals.

 Explain how your idea will help
the station get where it wants to go
faster, easier, and cheaper.

» Show how your idea will pro-
mote the station, make your boss

g

® February 7-11 — Urban Net-
work PowerJam Programming
Conference. Stouffer Con-
course Hotel at Los Angeles in-
ternational Airport. Los Ange-
les, CA.

® February 8-10 — Internation-
al New Age Music Conference.
Roosevelt Hotel. Los Angeles,
CA.

® February 11-12 — NAB Ra-
dio Group Head Fly-In. Embas-
sy Suites Hotel, Chicago
QO’Hare Airport. Chicago, IL.

® February 12 — Dance Music
Awards. Universal Amphi-
theatre. Los Angeles, CA.

® February 13-14 — Broadcast
Credit Association’s 23rd Credit
& Collection Seminar. Westin
Lenox Hotel. Atlanta, GA.

®February 15-17 — Gavin
Convention. St. Francis Hotel
San Francisco, CA.
®February 21 — Grammy
Awards. Shrine Auditorium. Los
Angeles, CA.

® February 21-24 — Pollack
Media Group's Programming/
Management Conference '90.
Loews Santa Monica Beach Ho-
tel. Santa Monica, CA.

®February 24 — NAB Small &
Medium-Market Managers

. Roundtable. Sheraton Music Ci-
ty. Nashville, TN.

® February 28-March 3 —
Country Radio Seminar. Opry-
tand Hotel. Nashville, TN.

® March 2-4 — Intercollegiate
Broadcasting System National
Convention, New York Penta
Hotel, New York, NY.

look good, and make money.

 Use station jargon and terms
that are hot with your boss. Relate
the idea to one of your station’s key
goals, if possible.

o Present persuasive illustra-
tions and examples, if appropriate.

» Give three reasons why your
idea should be implemented. Two
may not be enough, and four may
be too many.

® March 10-13 — NARM. Cen-

tury Plaza Hotel. Los Angeles,

CA.

& March 15 — American Wom-

en In Radio & Television's 15th
Annual National Commendation
Awards Ceremony. Waldorf-As- 5
toria Hotel. New York, NY

e March 31-Aprll 3 — NAB
Convention. Georgia World
Congress. Atlanta, GA.

® April 1-5 — National Christian
Radio Seminar. Stouffer Hotel &
Convention Center. Nashville,
TN.

® April 18-20 — Broadcast Fi-
nancial Management Associa-
tion. Hyatt Regency. San Fran-
cisco, CA.

® April 25 — 25th Annual -
Academy Of Country Music
Awards. Pantages Theatre.
Hollywood, CA.

® May 9-13 — R&R Convention
'90. Century Plaza Hotel. Los
Angeles, CA.

©® May 16-20 — American Wom-
en In Radio & Television's Na-
tional Convention. Capital Hilton .
Hotel. Washington, DC.

® June 9-15 — NAB Executive 2
Management Development
Seminar. University Of Notre §
Dame. Notre Dame, IN.

® June 10-13 — BPME/BDA

Conference. Bally's Hotel. Las .
Vegas, NV.

® June 22-23 — Bobby Poe
Convention. Sheraton Pre-
miere. Tysons Corner, VA.
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ot content with making the
Nlame dance, preteen pop

sensations New Kids On
The Block were recently credited
with giving a deaf child the ability to
hear and speak!

According to the Weekly World
News, two-year-old Christin Watts
of Dundalk, MD “lived in a world of
silence and had never spoken a
word” until she saw a video of the
Beantown wonders. The next mor-
ning she said her first sentence:
“Mommy, | want Joe (Mcintyre)!”’

Like A Rolling Steen

This month’s Spy notes that
“Over the years, Rolling Steen and
Bruce Springstone have devel-
oped a cozy relationship . . . But
nothing has been so consistently
intimate as the magazine's cover-
age (in its Random Notes section)
of those entirely spontaneous, su-
persurprising guest appearances
that the Boss is fond of making at
other people’s concerts.”

To support this view, the New
York-based satirical monthly —
Spy, that is — reports that of 133
such appearances since 1974 (as
listed in tne recent Boss book
“Backstreets”), “Random Notes

editors have seen fit to write about
29 — or roughly 21 [actually 22]
percent.”

Oh, Pairs!

e Multi-hyphenate funnyman Ed-
die Murphy and TV-turned film
beauty Jasmine Guy are co-writing
tunes for an album on which they'll
duet in the spring. (National En-
quirer).

e Gun N’ Roses bassist Duff
McKagen has split with his wife,
Mandy, and now “hits the fun spots
with Ax| Rose.”” (Star).

e Actress Valerie Bertinelli —
“horrified by rock 'n’ roll hubby Ed-
die Van Halen’s booze and drug
abuse” — checked him into a Bur-
bank-based medical center, sob-
bing “clean up your act or I'm get-
ting a divorce!” (National Enquirer).

New Kids Video
Cures Deaf Girl! ;

BLACK BY DEMAND — Janet
Jackson — covergirl and subject of
a four-page feature in this month’s
“Ebony” — responds to the ques-
tion, “Why do you wear so much
black?' with the following bit of
Socratic dialogue: “How could the
color black be OUT?”

Scandal, Us?

According to the Globe (the same
'zine that claims Michael Jackson
talks to the ghost of Liberace), the
usual nameless friends predict
“there wili be wedding bells this
spring for 'Batman’ beauty Kim
Basinger and raunchy rocker
Prince!”’

The National Enquirer, however,
quotes another nameless friend of
the couple as saying “Prince shies
away from the idea of marriage.
He's told Kim she has a long way to
go in developing her telepathic
skills first!”

The Old In-Out

The new US sports a nine-page
photo spread devoted to the
somewhat tired concept of “the ab-
solute winners and obsolete losers
of 1989.” Here's the musical high-
lights:

IN: Janet Jackson, New Kids On
The Block, Prince, B-52s, Richie
Sambora, Paul McCartney, Lenny
Kravitz, Michael Penn, Dwight
Yoakam, Clint Black, Bonnie
Raitt, Paula Abdul, and Cher.

OUT: Guns N’ Roses, Ringo
Starr, Beastie Boys, Lisa Bonet,
Bob Dylan, Terence Trent D’Arby,
Suzanne Vega, Jerry Lee Lewis,
Milli Vanilli, Randy Travis, and
Cher.

Our Best Advertisement
is our CLIENTS’ word . ..

NOT OURS!

Our Client list is the “Best” in
the Industry . . . Because WE are
the ‘“Best” in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person

Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD.’
Bumper Strips & Window Labels

TS . Tape & Label

Saint Louis. YXissowuri
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TOP TEN SHOWS
JANUARY 15-21

1 Cheers

2 The Cosby Show
Roseanne (tie)

4 60 Minutes

5 Grand

6 A Ditferent World

7 Murder, She Wrote

8 CBS Sunday Movie
(“The Operation”)

9 Wonder Years

10 Unsolved Mysteries

Source: Nielsen Media Research

All show times are EDT/PDT unless oth-
erwise noted: subtract one hour for CDT.
Check listings for showings in the Moun-
tain Time Zone. All listings subject to
change.

Tube Tops

e Tom Petty & Heartbreak-
ers perform “A Face In The

. Crowd,"” Stevie Ray Vaughan,

David Sanborn, and the Tower
Of Power Horns sit in with
Paul Shaffer & The World’s
Most Dangerous Band, and
clips featuring more than 40
former musical guests highlight
NBC's 90-minute “Late Night
With David Letterman’s Eighth
Anniversary Special” (Thurs-
day, 2/1, 9:30pm).
Friday, 1/26

e Lou Gramm, “The Arsenio
Hall Show” {syndicated; check
local listings for station and air
time).

e Bonnie Raitt, ‘‘The
Tonight Show Starring Johnny
Carson” (NBC, 11:30pm).

Saturday, 1/27

e Marcia Ball and Beauso-
leil, “Austin City Limits” (PBS;
check local listings for air
time).

e Neville Brothers, Irma
Thomas, Linda Ronstadt, Dr.
John, Harry Connick Jr.,
George Strait, Four Tops, and
Wayne Toups & Zydecajun
are slated to perform in the
two-hour “Super Bowl Satur-
day Nite” (CBS, 9pm), live from
New Orieans.

Sunday, 1/28

e Aaron Neville will sing the
“Star Spangled Banner” before
the San Francisco 4 9ers battle
the Denver Broncos in “Super
Bowl XXIV" (CBS, 5pm EST/
2pm PST).

* Freddie Jackson and
Deniece Williams, ''Dionne &
Friends” (syndicated; check
local listings).

Monday, 1/29

¢ Toots Thielemans, Bou-
boula, Nick Cave and Mick
Harvey of the Bad Seeds, and
Charlie Haden & His Libera-
tion Orchestra, “Night Music”
(NBC, 12:15am).

* Big Daddy Kane, “Arsenio
Hall.”

Tuesday, 1/30
e Bad English, "Arsenio
Hall.”
* Jameson Broadcast syn-
dicated radio host Joe Bob
Briggs, "Johnny Carson.”

Thursday, 2/1

e B.B. King essays a cameo
role as blues singer Riley Jack-
son in “The Cosby Show”
(NBC, 8pm). (Incidentally,
King's real first name is Riley.)

Ut
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PBS Plans John Hammond Special

rguably the greatest A&R

man of all time, the late

John Hammond will be the
subject of an hourlong documen-
tary — “John Hammond: From
Billie Holiday To Bruce Spring-
steen” — set to air in August on
PBS.

Among the artists participating
in the special are Springsteen, Bob
Dylan, Stevie Ray Vaughan, Count
Basie, George Benson, Lionel
Hampton, Alberta Hunter, Mitch
Miller, Pete Seeger, and veteran
producer/label exec Jerry Wexler.

A home video of the program,
which will contain interviews as
well as performance footage of the
participants, is also planned. Ham-
mond — who is credited with dis-

¥
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® TEXAS: SOUTHSIDE (PMV)

name. (1/26.)

] g
P
cold distance.

(MGM/UA)

1987. (1/30.)

Huggle.” (1/30.)

(1/31.)

(1/31))
§ ® PINK CADILLAC (Warner Home Video)

Clint Eastwood and Bernadette Peters star in this rowdy comedy,
which sports a Warner Bros. soundtrack featuring performances by Rob-
ben Ford, Southern Pacific, J.C. Crowley, Dion, Randy Travis, Hank
Williams Jr. & Sr., Michael Martin Murphey, Jill Hollier, and Billy Hill.

(1/31))

NEW THIS WEEK
® PAUL McCARTNEY: PUT IT THERE (PMV)

This 65-minute video finds McCartney and his current touring band runn-
ing through tunes spanning his entire career, from the Beatles to Wings to
his latest Capitol release (“Flowers In The Dirt"), featuring "My Brave
Face,” on which co-writer Elvis Costello guests. Note that this home video
version contains four more songs (20 minutes more material) than the re-
cent Showtime special of the same name. (Street date: 1/26.)
®ERIC CLAPTON: THE CREAM OF ERIC CLAPTON (PMV)

Slowhand’s fans can hear classics from his Cream (“White Room”) and
Derek & The Dominoes (“Layla”) days as well as material from “God"'s
current Reprise catalog in this 75-minute, 17-song effort. (1/26.)

Led by vocalist/guitarist Sharleen Spiteri and slide guitar whiz Ally
McErlaine, this young, Glasgow-based quartet is featured in four video
clips as well as two live performances (“Future Is Promises” and "“Fool For
Love”) taped at London’s Wembley Stadium. The 25-minute tape gets its
material — and title — from the group’s Mercury debut album of the same

o\ ‘_ A
ARIS THE THOUGHT — The eyes of Texas, focused somewhere in the

O®ROLLING STONE PRESENTS TWENTY YEARS OF ROCK & ROLL

Vintage footage of the Beatles, David Bowie, James Brown, Elvis
Costello, the Doors, Jimi Hendrix, Led Zeppelin, Madonna, the Rolling
Stones, Bruce Springsteen, the Who, and many, many more is interspers-
ed with commentary by a number of artists in this 97-minute video, which
was broadcast as a prime-time ABC-TV special way back in November,

® THE FASTEST GUITAR ALIVE (MGMIUA)

The late great Roy Orbison stars as a Confederate spy who totes a
bullet-shooting six-string (!) in this 1968 feature film. The Big O sings eight
songs in the film, including “Rollin’ On,” “Good Time Party,” and “Snuggle

O THAT’S BLACK ENTERTAINMENT (VCI)

Subtitled “The Missing Link Of American Cinema History,” this hourlong
tape compiles dozens of rare shorts shot in the '30s and '40s. These vin-
tage films — which featured all-black casts — were originally intended sole-
ly for black audiences, and include performances by Lena Horne, Nat King
Cole, Bessie Smith, Cab Calloway, Ethel Waters, and more. (1/30.)
® THE AMAZING MR. BICKFORD (Honker Home Video)

Written, produced, and directed by Frank Zappa, this 55-minute effortis
a semi-documentary on Bruce Bickford, clay animator extraordinaire. Zap-
pa also wrote the film's score, performed by the Ensemble Intercontem-
porain and the London Symphony Orchestra. Bonus: Each buyer will
receive a pair of easy-to-assemble “No-D Glasses” — absolutely FREE!

® THE MUSIC OF DON McLEAN (MPI Home Video)

Twelve of the singer/songwriter's best-known tunes can be heard in this
hourlong program, including “American Pie,” “Crying,” “Dream Lover,”
“And | Love You So,” and “Wonderful Baby.” Scattered among the songs
— recorded live in London — are backstage interviews with the artist.

John Hammond
covering Bessie Smith, Benny
Goodman, Basie, and Holiday be-
fore he became Director of Record-
ing for Columbia Records in 1933 —
passed away two years ago at age
76.
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Free initial consultation, cali:
(813) 349-1916

RON WHITE

Radio Program Consultant
5053 Ocean Bivd. #129
Sarasota, Florida 34242

CUSTOM MARKET RESEARCH

DON’T BLOW $5,000
ON RESEARCH SOFTWARE

SongData is complete user-
customized software for in-house
call-out and auditorium music testing,
with features, options, and
capabilities that no other system has.

OWN IT FOREVER FOR $1,500
Call For Your Free Demo

‘-"..3;% ‘e Sound

' Decisions !

800-55-22-545

In Canada and Indiana, Call cotlect 719-471-4125,

attanitinite

PROGRAMMING

A
3iLL HeNNES
& associates, inc.
Since 1981

Welcome the 90’s with a
FREE IN-MARKET VISIT
& ANALYSIS

No obligation. You cover
the expenses, we do the rest!

CALL NOW! Offer Expires 2/28/90.
708-364-6951

1814 Catalpa Ln.
Mt. Prospect, IL 60056

RATINGS! NUMBERS!
RESULTS!

AUDIO CONCEPTS
AND ENGINEERING

Broadcast Audio Consultants

PO Box 25652
Richmond,VA 23260-5652

804-550-3337
FAX 804-550-3291

The Maximum ‘“MODULATION
SPECIALIST" with the sound for the
90's! Higher cume, tsl or both with
an improved “'sound signature’'! Call
and see how we can improve yours!

MANAGEMENT/MARKETING
PROGRAMMING

Chris Gable

BROADCAST SERVICES

FormaT STuDIES

MARKET EVALUATIONS
TALENT DEVELOPMENT
WORKSHOPS & SEMINARS
PromoTIONS & MARKETING
Music SysTeEms

P.0. Box 130
Mr. GReTNA, Pa 17064

717 964-3255

PoweRrFuL PROFITABLE PROGRAMMING

PROGRAMMING/MARKETING

DeMers
Programming/Marketing
Consultants

Classic Rock - AOR

Alex DeMers/Bob Bedi
(215) 363-2636
FAX (215) 363-2198

Consulting

(703) 830-5200

Specializing in startup and turnaround
situations, as well as marketing and
positioning expertise.

Dan Vallie Jim Richards
President Vice President

CONSULTANTS DIRECTORY

PROGRAMMING

Pete
Salant

Broadcast
Consultant
203-272-9424

AC, CHR, Oldies

Superior technical/audio imagery
All clients target dominant
Stations in major, medium and
small markets; group ownership
and individual clients

Personal service. No associates.
Talk to broadcasters you know
about PETE SALANT; cali today.

TRAVEL PROMOTIONS

Music Awareness can save you
money and time on your next travel
event! Why pay higher prices??
Scott Shannon, Pirate Radio...Music
Awareness handled our Stones trip
flawlessty! Kenny Wardeli, KFOG San
Francisco.. Music Awareness is first
class... and lower prices than other
companies!!

Quality packages...lower

Music Awareness
1-800-634-5043
818-883-7625

T Tty
iy 15avgie

RESEARCH/MUSIC TESTING

HALF THE PRICE
SAVE MONEY THIS YEAR!

HOOK TESTING...$750 up
CALL-QUT QUESTIONNAIRE...
$10 per interview up
AUDITORIUM TESTING/TELEMARKETING
CONSULTING ALL FORMATS

“They helped us increase our 25-34s
by 140% almost overnight. MEDIA
SPECIALISTS are radio professionals!”
E. Curtis Johnson, KRZR/PD

Owned & operated by a radio
programmer. 18 years experience.
Los Angeles, New Orleans, Miami, Tucson

MEDIA SPECIALISTS

LET'S TALK
(209) 227-5000

steeal i v
s i v

648-0000

Becoming America’s #1
Contemporary Radio
Consulting Company

Ssigach cr s P

PROGRAMMING/MANAGEMENT

LET DONNA HALPER &
ASSOCIATES GET RESULTS
FOR YOU!

We have made a difference
in markets of all sizes, and
in virtually every format.
For critiques, staff training,
format modifications,
motivation, and more, call on:

DONNA HALPER
AND ASSOCIATES

304 Newbury Street, Suite 506,
Boston, MA 02115.

617-786-0666
**And, new for 1990, ask us
about our music software!**
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MANAGEMENT/MOTIVATION
SYSTEM

Communications Network

KEITH CONNORS
PRESIDENT

The unique KCt MANGEMENT system

will bring you new management and

motivational techniques every month
in our management report.

*SIMPLE
*AFFORDABLE

*FOCUSED ON PROGRAMMERS
AND TALENT

404-729-1587

+ -,gg,"-i":: s irma T T,
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communications,inc

Broadcast Programming Consuttant

Over 10 years experience in BLACK/
URBAN CONTEMPORARY programming.
We're prepared to assist you in max-
imizing your ratings and revenue
potential.

8701 South Kimbark
Chicago, IL 60619
(312) 374-9632
Tony Gray-President/CEQ

DIRECT MAIL &
TELEMARKETING

Creative Media
Management, Inc.

Call TODAY for a FREE
Spring '90 Direct Mail
Planning Timetable!

Nancy lzor
St. Petersburg

Patrice Watson Chaney
Cincinnati

(813) 367-3854

PROGRAMMING/SALES

BODBEY MACGIC
& ASSOCIATES

CHR * URBAN »
o AC SPECIALISTS

Now’s The Time To Plan
For The Spring Book!

Call For FREE Initial Consultation

148 Barbaree Way
Tiburon, California 94920

415-381-8753
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Studio Head Takes Long,

f you thought it was unusual that New Line Cinema
mucky-muck Robert Shays was directing ‘“Jack In
The Box* for his company, wait’ll you hear about Joe
Roth’s long, strange trip through the Hollywood front of-

fices and backlots . . .

When Roth was head of Morgan
Creek Productions (the company
that independently produced
“Young Guns,” “Dead Ringers,”
and “Night Breed’’), he also direct-
ed the Alan Arkin-Arye Gross-
Patrick Dempsey vehicle “Coupe
De Ville.” The movie, which has
been generating a considerable
buzz around Tinseltown, is coming
out March 9 through Morgan
Creek’s usual distributor, Fox
Films.

Ah, but here’s where it gets in-
teresting. After wrapping produc-
tion on ‘‘Coupe,”” Roth was named
studio chief at Fox. (Aspiring star-
lets 'n’ screenwriters can call him
by his official title, President Of
Production.) All of which makes
Roth the first major studio film
president-turned-director-turned-
honcho in recent memory! And he
still has a promising career as a
director . . .

Baby Love

Leonard Nimoy will NOT be
directing the sequel to his 1988 hit,
“Three Men And A Baby.” In-
stead, Emile Ardolino, who
directed “Dirty Dancing” and the
Oscar-winning documentary ‘‘He
Makes Me Feel Like Dancin’,”” will
slip out of his tap shoes and into his
footed pajamas to helm the project.

Ardolino’s deal is contingent on
the return of all three male stars
(Ted Danson, Tom Selleck, and

Mick Garris's screenwriting
credits include **batteries not
included” and "The Fly II.” As a
writer/director, his resume lists
episodes of "Amazing Stories,”
“The Disney Sunday Movie,”
and that timeless classic, “Crit-
ters IL.”

Steve Guttenberg) from the first
film. It appears that everybody’s
schedules have been cleared, and a
production announcement is ex-
pected any day now.

Meanwhile, Nimoy has begun
shooting a new comedy starring
Gene Wilder. The film — Wilder’s
first since his wife, comedienne/
actress Gilda Radner, passed
away — costars Farrah Fawcett,
Christine Lahti, and Mary Stuart
Masterson.

All Men Are
Creating Sequels

Speaking of sequels, 1990 is start-
ing to look like a bumper year.
Jack Nicholson will reprise his
“Chinatown’’ role as a private dick
in “The Two Jakes,” ‘“Texasville”

OVERVIEW

Strange Trip

picks up where Peter Bogdano-
vich’s “The Last Picture Show”
ended, and “Wild Orchids” con-
tinues the hot 'n’ sweaty story of “9
1/2 Weeks.”

“Die Harder,” “Gremlins II:
The New Batch,” “Young Guns
II,” “Look Who's Talking I1,” and
“48 Hours I’ (currently in produc-
tion in Old Tucson) will also have
audiences seeing double, while tri-
ple plays can be found in “Back To
The Future (Part II1),” “The God-
father III,” “The Fly I,” and
“Beverly Hills Cop II1.” “Rocky
V” — currently shooting in Phila-
delphia and L.A. — falls into its
own special category, of course.

Walk On The Wild Side

Zalman King, who co-wrote and
produced ‘9 1/2 Weeks,” also di-
rected the sequel (the above-
mentioned “Wild Orchids’’), which
is due out next month. Mickey
Rourke returns, but not Kim Bas-
inger. Instead, Rourke’s character
will ruin the life of a woman played
by beautiful Jacqueline Bisset.

Meanwhile, Basinger has just
inked a deal with Warner Bros. to
develop her original story
(“Kane”’). She’ll star in as well as
produce the picture.

Model Filmmaker

Cult fave director Kathryn Bige-
low, whose ‘“Near Dark” broke
new ground in the vampire genre,

SALES & RENTALS

Top Videocassettes Of ‘89

ow that VCRs can be found
N in two out of every three
US households, what are
Americans watching? Following
are the top ten most-purchased and
most-rented videocassettes for
1989, as compiled by the weekly
trade publication Video Insider.
Note that three of the top ten
best-selling tapes are long-form
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music videos, and that two others
(“Batman” and “Land Before
Time”) sported soundtrack LPs.
Five of the ten most-rented video-
cassettes (“Rain Man,” “Twins,”
“Cocktail,” “Bull Durham,” an
“Working Girl”) also featured
album-length soundtracks.

Top Ten Sales

. Batman (WB)
2. Who Framed Roger Rabbit
(Touchstone)
3. Bambi (Walt Disney)
4. Michael Jackson: Moonwalker
(CMV)
5. The Land Before Time (MCA)
6. U2: Rattle And Hum
{(Paramount)
7. E.T. The Extra-Terrestrial
(MCA)
. Cinderella (Walt Disney)
9. Bruce Springsteen: Video
Anthology, 1978/88 (CMV)
10. Jane Fonda’s Complete
Workout (WB)

Top Ten Rentals

Rain Man (MGM/UA)

. Big (CBS/Fox)

Twins (MCA)

. The Naked Gun: Scenes From
The Files Of Police Squad!
{(Paramount)

Cocktail (Touchstone)

A Fish Called Wanda
(CBS/Fox)

Bull Durham (Orion)
Working Girl (CBS/Fox)
Die Hard (CBS/Fox)
Three Men And A Baby
(Touchstone)
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FILTER-TIPS OR KING-SIZE? —
Jack Nicholson, seen burnin’ up the
screen in the forthcoming “Two
Jakes."

has found a home for ‘‘Blue Steel.”
The cop thriller stars Jamie Lee
Curtis, and was originally made for
the now-kaput Vestron. However,
MGM will release the flick on
March 16.

Bigelow, who is married to ac-
tion auteur James Cameron, is
perhaps better known for her ap-
pearances in TV ads for The Gap
clothing chain, where she has
developed quite a following as a
heartthrob.

Psycho Thriller

John Schlesinger (‘Midnight
Cowboy”’) is back in thriller-land.
He’s directing “Pacific Heights”
on location in San Francisco for
Morgan Creek. Michael Keaton
makes a 360-degree turnaround
from his “Batman” heroics to play
a psycho who terrorizes a young
couple (played by Melanie Griffith
and Matthew Meodine) in an ex-
clusive Bay Area apartment build-
ing.

With a resume that stretches
from ‘‘Beetlejuice” to “Mr. Mom”
to ‘“Clean And Sober,” Screen
Scene guesses Keaton can do just
about anything.

Dial-A-Film

If youlive in L.A. or NYC, you've
probably seen a billboard saying
“for movie information, call
777-FILM.” What you get is a free
service that encourages movie-
goers to punch in certain numbers
for info on specific films and
theater schedules.

The brainchild of MovieFone
Inc., the service relies on short
(15-second) audio trailers from the
studios for its income. And ...
while the company claims to field
an average of 30,000 calls per week
in Los Angeles alone, studios have
thus far been resistent to allocate
yet another batch of advertising
dollars.

presstime. Stay tuned.

WEEKEND BOX OFFICE |
JANUARY 19-21

1Born On The Fourth $6.2
Of July (Universal)

2 Tango & Cash $4.3
(Warner Bros.)

3 War Of The Roses $4.2
(20th Century Fox)

4 Internal Affairs $4.0
(Paramount)

5 Tremors $3.7 |
(Universal) *

6 Always $3.4
(Universal)

7 Steel Magnolias $2.9
(Tri-Star)

8 The Little Mermaid  $2.8
(Buena Vista)

9 Driving Miss Daisy $2.6
(Warner Bros.)

10 Back To The Future $2.3

Part Il (Universal)
All figures in millions
* First week in release
Source: Exhibitor Relations Co.

COMING ATTRACTIONS: No
music-related films opening this
week, stay home and watch the
Stupor Bowl instead.

If the service reaches high
enough levels, however, it could
prove to be a boon. Frankly, it
seems a lot easier to pick up a
newspaper . . .

w iy

Fox To Air
‘Steel Wheels’
TV Special

Program To Include
PPV & 3-D Footage
If you missed the Rolling

Stones’ “Steel Wheels” tour

when it rocked and rolled
through your fair city, or failed to
catch one of three PPV television
broadcasts of the event, don't fret
... Fox Broadcasting has an-
nounced plans to bring 1989’s big-
gest money-making tour to regular
ol’ (free) television sometime dur-
ing April.

Working with Lorne Michaels’s
Broadway Video, the network is
developing a Stones special that
not only incorporates footage from
the PPV telecast, but also features
new scenes, including a segment
filmed in 3-D! (Fox is looking to
sign a deal with 7-Eleven stores to
distribute 3-D glasses especially
for the occasion.)

Exact air-date and program
length were undetermined at

CURRENT

® BORN ON THE FOURTH OF JULY (MCA)
Single: A Hard Rain’'s A Gonna Fall/E. Brickell & New Bohemians
Other Featured Artists: Broken Homes, Van Morrison, Don McLean

® SHE-DEVIL (Mercury)
Single: | Wilt Survive/Sa-Fire

Other Featured Artists: Fat Boys, D Mob, Jermaine Stewart
®ALL DOGS GO TO HEAVEN (MCA/Curb)
Single: Love Survives/Irene Cara & Freddie Jackson
Other Featured Artists: Melba Moore f/Burt Reynolds, Lana Beeson

® TRUE LOVE (RCA)

Single: Whole Wide World/A’me Lorain
Other Featured Artists: Graham Parker, Eurythmics, Jim Capaldi

® SHOCKER (SBK)
Single: Timeless Love/Saraya

Other Featured Artists: Megadeth, Bonfire, Dudes Of Wrath
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JACKSON’S JOYSTICK IN ACTION — Michael Jackson pits video images

of himself (top left and right) against similar computer-generated likenesses
of ghoulish spidars and kidnapping kingpin Mr. Big (top center).

MICHAEL JACKSON'’S CO-CREATIONS

‘Moonwalker’ Computer
Game Coming In July

hen the despicable Mr. Big kidnaps the good children of the
W world. who you gonna call? Why, moonwalking Michael
Jackson, who else! And, beginning in July, you, too, will be
able to send a video image of the singin' superstar on electronic adven-

tures of derring-do by simply playing Sega Of America Inc.’'s “Moon-
walker” computer video game.

Co-created by Jackson himself, the “Moonwalker” game is loosely
based on the entertainer’s “Smooth Criminal” video and “Moonwalker”
film, and features detailed animation based on actual film footage. The
game also incorporates the hit songs “Beat It,” “Bad," and "'Dirty Diana,"
and even features a likeness of Bubbles the chimp!

Using a joystick, players can maneuver the Michael figure through
some of his mcre famous dance moves — including the “Lean” and
the “Moonwalk” — as it takes familiar characters from the singer's popular
videos (the aforementioned Mr. Big, street toughs, “Thriller” ghouls,
etc.). The computer image can also be made to transform itself into a
giant robot, kick, spin, slide, and throw a “magic” hat.

The Genesis system-compatible game — list priced at $49 per copy
— will also be available in arcade versions. For more info, phone the San
Francisco-based company at (415) 742-9300.

OVERVIEW

THIS YEAR’S MODELS

More Station Wagons, Four-Door Jeeps
Coming To America’s Showrooms

ince Chrysler introduced the

first “minivans” in 1983,

sales of station wagons have
fallen 28%. According to recent
Wall Street Journal reports, only
635,000 wagons were sold in the US
last year (compared to the 844,000
minivans that were driven off
showroom floors). However, that
stat is sure to change, and here’s
why:

57 S

§uivey:

'Tdday’s Franchisee

Seeing as how the minivan mar-
ket has become more competitive
and crowded, several auto makers
are looking at station wagons as a
family-sized marketing alter-
native. New models to look for in
1990 include a wagon version of
Honda’s Accord and an updated
wagon version of Ford’s subcom-
pact Escort. GM also plans to
debut a new station wagon this

s Are

Wealthier, More Educated

oday’s typical prospective
I franchise owner — once
perceived as a blue-collar
worker — has a higher income lev-
el, more education, and more busi-
ness experience than his counter-
part of five years ago.
According to a recent survey of
229 franchise companies conducted

Coors Plunges
Into Bottled
Water Market

aking aim at America’s lu-

crative bottled water mar-

ket, US beer giant Adolph
Coors Co. has recently begun test-
marketing “Coors Rocky Mountain
Sparkling Water.”

According to the Beverage Mar-
keting Corp., the US market for
bottled water has not only tripled in
volume to 1.8 billion gallons during
the last decade, but also continues
to grow by 9% annually.

Coors’ new thirst-quenchers are
available in unflavored, lemon-
lime, and cherry-flavored varie-
ties, and are currently being tested
in Arizona and Northern California
— regions that represent some of
the most competitive bottled water
markets in the nation. The non-
alcoholic beverages are also being
tested in company’s home state of
Colorado.

by the Chicago-based franchise
consulting firm Francorp and De-
Paul University, today’s prospec-
tive franchisee makes an average
annual income of more than
$67,300.

About 80% of the companies said
this income is higher today than it
was five years ago, and 82.8% said
the prospects’ net worth is higher
as well.

Furthermore, 84.7% of the sur-
veyed companies said the average
prospect has some college educa-
tion, and 43.6% of them have
bachelor’s degrees. They’re
generally more educated than
those of five years ago, said 61.2%.

About 69% of the surveyed firms
said prospective franchisees have
more business experience than in
the past. The typical candidate is
35 to 50 years old, according to 84%

of the respondents,
e
RONIC

Marriages:

Westwood One Sr. Sales
Asst. Nancy Cosenza to John
DiSchiavi, November 18.

Born To:

Columbia recording artist
Carlos Santana, wife Debbie,
daughter Angelica Faith, De-
cember 21.

year.

Meanwhile, Volvo (a company
that depends on wagons for one-
third of its US sales), Subaru, and
Peugeot are each counting on ag-
gressive advertising campaigns
(stressing a wagon’s superior safe-
ty features) to continue to woo US
consumers.

Jeeps (Not Jeeps)

Car buyers will also have more
models of sports/utility vehicles to
test drive this ye<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>