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ON THE HORIZON:
PUBLIC ACCESS,

DAYPARTED LICENSES?

A new government report
suggests cable-style public
access airtime grants and
handing out multiple
dayparted licenses for a
single station, in order to
broaden variety of
programming content.
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TEN STEPS TO THE
ULTIMATE ORGANIZATION

Building a strong organization
renders your operation immune to
business ups and downs.
Consultant Rick Ott offers ten tips
to strengthen your setup.
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PROTECTING YOUR
INTERESTS

Useful suggestions for your own
self-protection:

® Negotiating your optimum salary
@ Surviving a station sale

® Selecting your best career

options.
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TEN YEARS
OF CROSSOVERS

Black music may have been the
most influential pop trend of the
'80s. Here's a year-by-year look at

how successfully black artists
crossed over into CHR and AC.
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Q SOUND AFFECTS RADIO

. MORE OR LESS

This week the “three-dimensional”
stereo “Q Sound” made its radio
debut via Coca-Cola spots.
Programmers’ reactions varied from
effervescent to flat.
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AOR PLAGUED BY
ARBITRON/BIRCH GAP
A Katz study confirms long-held

suspicions that AOR suffers from
the biggest gap between Arbitron
and Birch numbers.
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$2.76 BILLION TOTAL

Station Trading
Slows Down in 198

The pace of radio station
trading slowed in 1989, as finan-
cing became more difficult to
obtain and dealmakers concen-
trated on improving operating
performance.

Complete 1989

Transaction Totals
Pages 14-18

Dealmakers announced $2.76
billion worth of proposed trans-
actions — down 29% from $3.85
billion in 1988. The number of
stations changing hands dipped
5% to 1337 from 1406 in '88. Asin
previous years, several major
transactions were announced
but not completed, such as the
TA Associates-backed deal to
acquire United Broadcasting
Corp. for $75 million.

As occurred last year, the
transaction statistics are skew-
ed by a series of transactions in-
volving New York radio finan-
cier Robert F.X. Sillerman. His
merger of Legacy-Metropolitan
Broadcasting with Group W Ra-
dio and the subsequent restruc-
turing and sale of Command

Manning Exec.
VP/COO At
Capstar

Armstrong Exec. VP/
CFO; Windham,
Cullen VPs

WSIX-AM & FM/Nashville
VP/GM David Manning has
been promoted to Exec. VP/
COO for parent company Cap-
star Communications.

Concurrently, D. Geoff Arm-
strong, formerly CFO for Sterl-
ing Communications, has been
named Capstar Exec. VP/CFO.
WJIDX & WMSI/Jackson, MS
GM Kenneth Windham be-
comes VP/GM, as does John
Cullen, GM at WSSL-AM &
FM/Greenville-Spartanburg,
SC. MANNING/See Page 38

Communications created a trail
of deals valued at about $644
million.

Economically ravaged Texas
once again led the nation in the
number of stations traded (99),
followed closely by California
and Florida (85 each). The few-
est deals were recorded in two
US territories, with two stations
traded in American Samoa and
only one in Guam.

STATION TRADING/See Page 38

EMI Elevates Urban
To Exec. VP/GM Post

EM! Records has promoted
Ron Urban from Sr. VP to Ex-
ec. VP/GM. Based at the com-
pany’s New York headquarters,
he’ll continue to oversee EMI's
day-to-day operations.

EMI President/CEO Sal Li-
cata stated, “The value of Ron’s
guidance and understanding of
this company is immeasurable.
He contributes so much to the

overall direction and personali-
ty of EML.”
Urban told R&R, “I have

very positive feelings about
EMI and the people we have
here. We have a solid and di-
verse artist roster and a great
group of people to work each
project. I remain committed to
helping make EMI the best
that it can possibly be.”

Urban, a 16-year mdustry vet-
g s ?ﬂ

Ron Urban
eran, started in RCA’s finance
and marketing analysis depart-
ment, then moved to PolyGram
in 1978 as Director/Financial
Operations. He returned to RCA
as Director/Operational Anal-
ysis before joining Arista in 1983
as VP/Administration. He be-
gan at EMI in 1987 as VP/Fi-
nance & Adnumstratlon
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FBI Defends NWA Cr|t|C|sm

FBI Director William Ses-
sions last week said the
bureau’s official criticism of the
NWA rap song “Fuck Tha
Police” was a legitimate at-
tempt to combat violent crime.

Sessions staked out that posi-
tion in a letter to Rep. Don Ed-
wards (D-CA). Edwards, who

Pyramid Promotes
Madison To Sr. VP

WXKS Boosts Fell To VP/GM,

Messerman To GSM

John Madison

WXKS-AM & FM (Kiss 108)/
Boston VP/GM John Madison
has been named Sr. VP at par-
ent Pyramid Broadcasting,
overseeing WXKS-AM & FM
and WSNI/Philadelphia. Five-
year GSM Lisa Fell replaces
him as VP/GM, while NSM Jeff
Messerman is upped to GSM
and Promotion Manager Bever-
ly Smith Tilden becomes VP/
Creative Services.

Pyramid President/CEO
Rich Balsbaugh commented,
“We’ve always been committed
to promoting from within, and
we feel very proud and for-
tunate to have some of the most
talented people at the helm —
people who know radio, the Bos-
ton market, and most impor-
tantly, Kiss 108.”

Madison remarked, “I'm

Lisa Fell
especially pleased that I could
replace myself in Boston with
Lisa Fell. Her experience and
fresh ideas will keep us moving
ahead.”

Madison joined WXKS as VP/
GM in 1986 after serving as Re-
gional VP/GM for CBS Records
from 1982-86. He had been a
CBS Branch Manager in Chi-
cago and Houston prior to that.

Fell said, “I'm delighted to
have the opportunity to run one
of the finest radio stations in the
country.” She has been with
Kiss 108 since 1978, when she
joined as an AE. She was pro-
moted to LSM in 1981 and GSM
in 1985.

Messerman joined Kiss 108
after a long run with crosstown
AOR WBCN, where he was
Sales Manager and NSM.

chairs the House Subcommittee
on Civil Rights, has questioned
the propriety of an August 1989
letter from FBI Public Affairs
Director Milt Ahlerich to NWA’s
label, Los Angeles-based Priori-
ty Records. In that letter,
Ahlerich told Priority execu-
tives the feds ‘““take exception”
to “Fuck Tha Police.”
Criticism Or
Intimidation?

Edwards wrote Sessions last
fall to express his concern that
Ahlerich’s letter came off as an
attempt to intimidate Priority
into muzzling NWA.

But in his response to Ed-
wards, Sessions said, “The in-
vestigation and detection of vio-
lent crimes is one of the priority
law enforcement missions of
the FBI. Prevention of violent
crimes against law enforce-
ment officers is considered an
important part of that mission.
The expression of the FBI's po-
sition on violence against police
officers to Priority Records was
merely a good-faith effort in
furtherance of these responsi-
bilities. Those to whom our
comments are made have the
freedom to accept or reject
them.”

In closing, Sessions said he
could understand Edwards’s
concern about the Priority let-
ter, but assured the lawmaker
that “the FBI is committed to
the careful respect of the exer-
cise of First Amendment rights
by individuals and organiza-
tions.”

Case Closed?

Despite Sessions’s unrepen-
tant tone, Edwards believes the
FBI has learned a lesson and he
considers the NWA matter clos-
ed. “I think it was injudicious of
Mr. Ahlerich to write that let-
ter,” he said. ““I think the FBI
realizes that and I don’t think
they’ll be venturing into the mu-
sic criticism business soon.”

FBl/See Page 38
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Moffitt Takes KYYS
Programming Reins

Moffitt Communications, Presi-
dent Larry Moffitt has been named
PD at KYYS/Kansas City. He re-
places Scott Jameson, who exits af-
ter four years at the Great Ameri-
can heritage AOR.

KYYS VP/GM Herndon Hasty
remarked, “Larry and I talked
about this position four years ago,
and he indicated to me this is the
only radio station in the US he’s
ever wanted to program. He not
only has a good grasp of what
works in an empirical sense, but
understands this particular market
very well. KY’s going to play of-
fense; we’re not going to play
defense any more.”

Moffitt stressed the move will
have no immediate effect on his
company, saying, “I am by no
means giving up the consultancy at
this time. Great American has al-

lowed me to fulfill any and all con-
tractual obligations to my client
stations, and I will not turn my
back on them.”

Ironically, Moffitt’s biggest cli-
ent is KYYS crosstown rival
KXXR, which he inked last fall. He
said there was no problem ending
his relationship with KXXR, ex-
plaining, ‘““That was not a contrac-
tual arrangement. It was a hand-
shake deal.”

“Great American killed two
birds with one stone,” Moffitt add-
ed. “They got rid of a consultant
who was reviving KXXR and also
got a good quality PD. Now I get to
see if T can beat myself!”

Moffitt, who has been consulting
for four years, left KGGO/Des
Moines last January to form Mof-
fitt Communications, eventually
inking a dozen clients.

Premiere Takes On
Investors,Seeks Stations

The Premiere Radio Networks
has sold a minority interest in the
company to the investment bank-
ing firm Argentum Group. The
proceeds will be used primarily to

Sigler RCA
Album iector

¢

John Sigler

RCA has upped John Sigler from
Manager/National Album Promo-
tion to Director.

Sigler will continue to oversee
the alternative music department
as he moves into national AOR pro-
motional activities.

VP/National Promotion Butch
Waugh commented, “‘As a team,
RCA has made tremendous in-
roads in developing artists such as
Love and Rockets, Michael Penn,
Cowboy Junkies, and the Del Fueg-
os. I'm proud to say John has been
an integral part of that. I'm looking
forward to his future participation
in the growth of our artists.”

Simultaneously, Diane Bennett
has been named Administrator/
National Promotion.

Bennett will act as a liaison to
Waugh; she’ll coordinate advertis-
ing, billing, and national conven-
tions for the department while di-
recting promotion assistants in the
New York office.

Sigler spent his first four years at
RCA in alternative and college pro-
motion before being named Man-
ager/National Album Promotion in
1989. Bennett joined the company
last May after a two-year stint as
Promotion Director for WZGC/At-
lanta.

acquire radio stations in the Top 50
markets.

Premiere President Steve Leh-
man said the new partnership will
not affect company operations, and
that the firm will remain privately
operated.

He added the first tier of equity
will be used to acquire major mar-
ket radio stations. “We have some
letters of intent out there right
now,” he said. ‘“We expect to an-
nounce our first deal within 60
days.”

Lehman said the second tier of
equity will be used to develop addi-
tional syndicated programming.

PREMIERE/See Page 38

Berry Becomes
WBBM PD/ND

Chris Berry

Chris Berry has been named PD
and ND of CBS-owned all-News
WBBM (AM)/Chicago. He suc-
ceeds Vic Bremer, who exited over
“significant philosophical differ-
ences’” after just eight months at
the station.

“Chris is an experienced manag-
er and journalist who has worked
for CBS since 1982, said WBBM
GM Wayne Jefferson. ‘“‘He knows
the Chicagoland market and will
be an excellent News/Program-
ming Director.”

Berry said he plans no major
changes. “‘Chicago is a strong and
competitive radio market. We're
just going to do our best to continue
to be Chicago’s News station.”

BERRY/See Page 38

Tom Mitchell

Mitchell PD
At WTIC-FM

WPXY-AM & FM/Rochester OM
Tom Mitchell has resigned from
the Pyramid MOYL/CHR combo
after almost nine years to become
PD at Chase Communications’
WTIC-FM/Hartford, effective Feb-
ruary 19.

Chase Exec. VP/Programming
Tom Barsanti told R&R, “Tom’s
track record, market situation,
ability to win, and innovative mind
fit hand-in-glove with our needs at
WTIC-FM.”’

Mitchell told R&R, “I couldn’t
pass up the opportunity to work
with and learn from Tom Barsanti
and morning legend Gary Craig.
We can take WTIC-FM into the '90s
by meeting the challenges of con-
tinuing market fragmentation and
help it grow in the years ahead.”

FANC S Frlil 22

McVay Ups
Blain To VP

e

Harv Blain

Cleveland-based McVay Media
has promoted consultant and CHR
specialist Harv Blain to VP/Con-
temporary Radio.

McVay Media President Mike
McVay said, “Harv has the ability
to analyze a station’s strengths and
weaknesses and arrive at viable
programming solutions. His exper-
tise in positioning and extensive
programming background contrib-
ute greatly to his finding the most
successful marketing niche for our
stations.” BLAIN/See Page 38

Westwood Oné,
MTV Team
For Radio Show

“MTV News,” a two-and-a-half
minute music industry news pro-
gram geared towards CHR and
AOR stations, will begin airing on
Westwood One in March.

The show will air each weekday
morning, followed by an updated
version in the afternoon. Rock jour-
nalist and MTV news anchor Kurt
Loder will host the show.

“Radio is a perfect medium for
people to seek out MTV for that
news and information,” com-
mented Harriet Seitler, MTV Sr.

WESTWOOD ONE/See Page 38
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COUNTRY’S BIG FALL WINNERS

The fall book was good to many Country
stations, some of which won the number one
spot for the first time ever. Lon Helton
spotlights some of the big winners as he
begins a series on Country ratings success
stories.
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Two NetWofk Veterans
Take On New Challenges

Thayer Gear COO; Williamson Heads American

February 2,1990 R&R e

CBS Brass Band Together With Artists

TR

CBS execs celebrated a successful American Music Awards show with a few affiliated artists after the ceremonies. Pictured
are (top photo, I-r) CBS Records Division President Tommy Mottola, Epic artists Luther \andross and Alice Cooper, Epic
President Dave Glew, and the artists’ manager Shep Gordon; (bottom photo, sitting) Cclumbia artists New Kids On The
Block’s Jonathan Knight, (standing, I-r) Mottola, the band’s Donnie Wahiberg, Columbia’s President Don lenner and Sr. VP
Ruben Rodrigues, New Kids Joe Mcintyre and Jordan Knight, and manager Dick Scott.
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Robert Williamson

Jack Thayer
Two longtime radio execs have for Talk and News stations.”
taken COO posts at fledgling radio Providence-based Gear is a mul-

networks. Jack Thayer has been
named COO/Exec. VP of Gear
Broadcasting; Robert Williamson
will become President/COO at the
American Network Group.

Thayer, who was President of
NBC Radio from 1974-1979, also
managed WNEW (AM)/New York
and was later President of the Ra-
dio Network Association.

“Gear will be involved in a varie-
ty of syndicated programs and pro-
gramming including two music
formats,” said Thayer. “In the
near future, we hope to have as
many as 50 different talk features

tifaceted company that supplies
telecommunications services and
is developing a wireless cable TV
system.

Williamson was President of
RKO Radio from 1981-85. He super-
vised the company’s 12 properties,
as well as RKO Radio Networks,
RKO Sales, and RKO Tape. He
most recently was President/GM
and partner at WJTC-TV/Mobile-
Pensacola.

The Nashville-based American
Network owns and operates state
networks in Tennessee, Kentucky,
and South Carolina.

WB Opts To Complete Tommy Boy Buy

Silverman, Lynch Now WB VPs; Label Still Mostly Independent

Warner Brothers, which bought
50% of Tommy Boy Records in
1985, has decided to exercise its op-
tion to buy the other 50% from
fourder and current Chairman

Toramy Boy President Monica
Lyr.ch will also be named VPs at
Warner Brothers while continuing
to run Tommy Boy from its New
York headquarters.

G R

Kelly VP/GM
At KEBC

Joe Kelly has been named VP/
GM for Independence Broadcast-
ing's KEBC/Oklahoma City. He
succeeds Jane Bartsch, who left to
become VP/GM of WOWO/Ft.
Wayne early this month.

Zelly told R&R, “Peter [Sulick,
Chairman of Independence] and I
have been friends for the last cou-
ple years. He needed a GM here
and asked if I'd help him out.”

Of the station’s future, he said,
“Tais is my fifth day and we're
meking plans. What we do know is
we're staying Country.”

Prior to becoming involved with
consulting and station ownership 18
months ago, Kelly spent six years
as WROR/Boston VP/GM, five as
WTIX/New Orleans VP/GM, and
seven at KSLQ (now KYKY)/St.
Leuis.

Silverman told R&R, ‘“Warner
invested in the company in the
form of a loan and took an option to
buy the other half. This is a very

dent distribution, marketing, pro-
motion, and A&R.

“I believe that the future of the
big record companies is obtaining
small independent labels that are
self-sufficient entities and pro-
fitable on their own.”

Under the terms of the sale,

Tommy Boy has the prerogative to
decide which product goes through
WB, and will continue to retain the
right to license its international
distribution in all countries outside

News Eoron Mike Schaefer % EDITORIAL ) common procedure when a label

EDHTDRWAC DIRECTOR. Barak Zimmerman (213) 203-9763 Tom Silverman. The price has yet  buys interest in another label. The  the US.
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| ews/aux ormor: Randall Bicomquist (213) 2038450 | Concurrently, Silverman and  will still channel through indepen- sic with Soul Senic Force's “Planet

Rock.” Current artists include De
La Soul, Information Society,
Force MDs, Coldcut, and Guy lead
singer Timmy Gatling. The label
expects to release at least a dozen
projects this year, with the possi-
bility of some WB acts shifting over
to Tommy Boy.
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Sikes Backs Tightened
Character Policy

FCC Chairman Al Sikes suggested last week that he
believes it’s time for broadcasters to walk a more straight

and narrow path.

In a letter to Rep. John Dingell
(D-MI) dated January 23, Sikes
said he does ‘“not necessarily en-
dorse” the Commission’s current
guidelines for determining who is
fit to hold a broadcast license. He
vowed to “promptly” launch a “re-
assessment” of the FCC’s Char-
acter Policy, which was relaxed in
1986.

“There is no scarcity of law-
abiding citizens interested in being
broadcast licensees,” wrote Sikes.
“Today there are also fewer objec-
tive requirements associated with
holding a broadcast license. Conse-
quently, in my view, current or
prospective broadcast licensees
should be held to a higher standard
than is reflected in the current
[character] policy statement.”

Sikes’ letter was a response to
Dingell’s December request for in-
formation on hcw the character
policy is being applied to a variety
of drugrelated crimes. In his
query, Dingell expressed concern
that the character policy “may be
too lax.”

Crime Defined

Under the current policy, which
went into effect in 1986, only con-
victions for broadcast-related
felonies and felonies that might
demonstrate a tendency to lie to
the government may be considered
by the FCC when weighing a li-
censee or applicant’'s qualifica-
tions.

Prior to 1986, the Commission
was free to consider not only con-
victions for any crime, but also
evidence of illegal acts for which
the licensee or applicant was not
prosecuted. For example, before
1986 an individual who had avoided
criminal prosecution by making a
plea bargain or signing a consent
decree could be denied a license on
the basis of the crimes involved in
that bargain or agreement.

In his response, Sikes said that
despite his concerns about the cur-
rent character policy, it does pro-
vide the FCC with sufficient lati-
tude to deny broadcast licenses to
those convicted of nearly all drug-
related felonies, including murder.
Under federal law, he pointed out,
licensees convicted of misde-
meanor drug crimes can be strip-
ped of their licenses at the discre-
tion of a federal judge.

Public interest communications
attorney Andrew Schwartzman,
who encouraged Dingell’s office to

look into the character policy, be-
lieves most of what was removed
from the guidelines in 1986 should
be reinstated. “The question is,”
said Schwartzman, ‘“do we want,
say, a child abuser [owning and)
programming stations for our teen-
agers?”

NAB spokeswoman Susan Kraus
said the group would have no com-
ment until it has a better idea of
what aspects of the character
policy Sikes wants to reconsider.
Kraus did say that quick action on
the policy seems unlikely, consid-
ering it took the FCC over four
years to adopt the changes made in
1986.

DC
REPORT

PAT CLAWSON

FCC Chairman Preaches
To NRB Choir

This week, for the first — and probably last — time,
FCC Chairman Al Sikes heard broadcasters cheer his ac-

tions on indecency.

The occasion was the 47th meet-
ing of the National Religious
Broadcasters (NRB), a five-day
Washington affair that afforded
Christian broadcasters an oppor-
tunity to renew their faith, flex
their political muscle, and explore
new opportunities — many of
which are cropping up abroad.

Sikes, who received a standing
ovation upon being introduced to
the group on Tuesday (1/30), won
vigorous applause when he defend-
ed his efforts against allegedly in-
decent broadcast programming.

“The constitution properly pro-
tects free speech,”’ said Sikes. “But
there is no reason why broad-
casters can’t provide adult pro-
gramming without putting Ameri-
can children at risk.

“We’ve taken action [ on indecen-
cy] and we’ve been criticized by
the Washington experts,” Sikes

two years.

The proposal, made in the Presi-
dent's budget message to Con-
gress, calls for auctioning about
six MHz of unassigned nonbroad-
cast spectrum in two sales. One
package of four MHz would go on
the block in fiscal year 1991 and
fetch nearly $2.3 billion. Another
block of two MHz would be auc-
tioned the following year to raise
$1.1 billion.

The Bush budget — the first
prepared entirely by the
President's new economic ad-
visers — boosts FCC funding by

Bush: Auction Spectrum
To Balance Budget
FCC May Get $10.4 Million Boost Next Year

President Bush is urging Congress to start auctioning
nonbroadcast spectrum to help cure the federal deficit,
contending it would raise at least $3.4 billion over the next

$10.4 miltion in fiscal year 1991
to nearly $118 million. About 28
new employees would be hired for
a total of 1178, with salaries and
benefits accounting for an $85
million lion’s share of the budget.
Funding is to remain virtually
static for the FCC Mass Media
Bureau, often criticized by broad-
casters for lengthy delays in pro-
cessing station applications. The
President's budget calis for $21.8
mitlion in fiscal year 1991, up only
slightly from 1990's $21 million.

continued. “But we’'ve received
thousands of letters of support
[from the American people.]”

Political Influence

Sikes’s appearance at the NRB
confab was just one sign of the
group’s continued political influ-
ence. In addition to a Monday ap-
pearance by George and Barbara
Bush, several members of the
House and Senate turned out for
various convention events.

When they weren’t hearing from
politicians, NRB attendees (regis-
trants numbered 1373 as of Tues-
day) were busy taking in new tech-
nologies, programming, and man-
agement techniques designed to
help them expand and improve
their operations.

Christian Broadcast Network
founder Pat Robertson said he sees
a “very bright” future for religious
radio. Christian-oriented Talk, he
predicted, will be the hot religious
format in the coming decade.

The Eastern Bloc and Third
World were widely described as
hotbeds of opportunity for enter-
prising religious broadcast opera-
tions of all types and sizes.

Still Coming Clean

Closer to home, NRB is still
working to recover from the Jim
Bakker and Jimmy Swaggart scan-
dals. According to NRB President
Jerry Rose, the group has lost ap-
proximately 50 members since it
imposed a set of strict financial re-
porting standards approved two
years ago.

Rose told R&R that while NRB
has made progress towards ‘“‘get-
ting right with God,” he does not
expect perfection to come over-
night.

“I don’t doubt that somewhere
out there during 1989 a clergyman
failed,” said Rose. “We learn from
those mistakes and keep moving
forward.”

Congressional Panel Proposes
Dayparting Station Licenses

Congressional panel is suggesting a radical over-

haul of broadcasting regulation — including licens-

ing different dayparts on the same station to several
broadcasters to ensure expanded public access to the air-
waves.

A report released Tuesday night (1/30) by the Office of Technology
Assessment entitled “Critical Connections: Communication for the Future,
warns of a widening gap between “information haves and have-nots” in the
next decade as communications technology evolves. Calling the effects of
FCC deregulation policies “somewhat disappointing,” the report urges
Congress to consider tougher regulation of the broadcasting industry
because, it says, economic concentration is “reducing the variety of con-
tent available to the public.”

“To facilitate broader access to communications paths for those who
presently cannot afford it, Congress could require media owners to lease
portions of their pathways in the fashion of a common carrier, in much the
same way as some cable companies were once required to do with their
public access facilities. Or . . . rather than granting a single broadcaster an
exclusive right to use a frequency in a market for a number of years, dif-
ferent content producers could be given licenses to different portions of a
broadcast day,” the report says

The report also suggested Congress might “codify the Fairness Doc-
trine and/or extend it to other media” and adopt formal public interest stan-
dards to measure broadcasters’ performance. The report was requested
by House Energy & Commerce Committee Chairman John Dingell (D-MI)
— a noted industry critic — to guide his legislative efforts in the upcoming
legislative session.

Gotham Traffic Network Changes Lanes

hadow Traffic Of New York, the radio friend of mil-

lions of commuters in the Big Apple, has been sold

by Shadow Communications Corp. to CitiTraffic
Corp. for an undisclosed price.

The company says Manhattan financier Alan Markowitz, who previ-
ously owned 25% of Shadow Traffic Network Of New York, is “a significant
investor in CitiTraffic Corp."”

Veteran broadcaster Inez Aimee has been named President/CEQ.
Most recently she served as President of her own company, Sports Mar-
keting & News Inc. During her 25-year career, she held management posi-
tions at McGavren-Guild, Katz, and New York stations WMCA, WINS, and
WABC.

The network provides traffic news services to 70 stations in the New
York metropolitan area. The new management says it has assumed all ex-
isting affiliate and sponsor contracts, and service will continue uninter-
rupted.

Ragan Henry Moves Bay AM,
Pinnacle Becomes MyStar

ots of dealmaking action taking place around the na-

tion this week. Ragan Henry has agreed to sell

KDIA (AM)/Oakland to John Broomfield, a Decatur,
GA-based broadcaster. No price has been announced be-
cause the terms are still being negotiated, but both parties
have filed the deal with the FCC.

Publicly traded Somerset Group has closed its $12 million sale of
WTPl/Indianapolis to Pinnacle Broadcasting Corp. At the deal closing on
Monday (1/29), Somerset CEO Robert McKinney said the transaction is
the first of three marking the company’s exit from broadcasting. Indianap-
olis-based Pinnacle, meanwhile, has changed its name to MyStar Com-
munications Corp.

Caravelle Broadcast Group is changing hands. Controlling
shareholders Robert Beachem, Howard Schrott, and Richmond Bern-
hardt Il are selling their interests to Columbia, SC investor Donald Tomlin
Jr. No price has been announced for the deal. Stations affected include
WIOU & WZWZ/Kokomo, IN; WSFL-AM & FM/New Bern, NC; WKCN &
WDXZ/Mt. Pleasant, SC; and WJJR/Rutland, VT.

Friday (1/26), the FCC finally green-lighted Outlet Broadcasting’s sale
of WTOP & WASH/Washington to Chase Communications. The transac-
tion is valued at $120 million, and includes two TV stations. Outlet has re-
tained First Boston Corp. to help it sell two more TV stations, WJAR-
TVIProvidence and WCMH-TV/Columbus, OH.
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TRANSACTIONS

New Guardian Saves Sunrise Stations

Adams Lassos Five On West Texas Round-Up

American Sunrise Stations
PRICE: $5,612,500

TERMS: Asset sale to be paid by refi-
nancing existing indebtedness.
BUYER: Guardian Communications
Inc., headed by Mark McNeil and
Richard David. Both are employees of

KTSJ/IPomona, CA. McNeii owns
10% of the seller as its Secretary/
CFO, but will surrender the stock if the
transfer is approved.

SELLER: American Sunrise Com-
munications, headed by John Boyd.
The company alsd owns interests in
KTSJ/Pomona, CA and KKCM/Minne-
apolis-St. Paul.

KFEL/Pueblo

FREQUENCY: 970 kHz

POWER: 1 kw day/185 watts night
FORMAT: Religious

WFEL/Towsor, MD
FREQUENCY: 1570 kHz

POWER: 5 kw dav/236 watts night
FORMAT: Contemporary Christian

KKiM/Albuquerque
FREQUENCY: 1000 kHz
POWER: 10 kw daytimer
FORMAT: Contemporary Christian

WTSJ/Cincinnati
FREQUENCY: 1050 kHz

POWER: 1 kw day/278 watts night
FORMAT: Contemporary Christian

WCCD/Parma, OH
FREQUENCY: 1000 kHz
POWER: 500 wat's
FORMAT: Religious

Bakcor Broadcasting Stations
PRICE: $4,928,000

TERMS: Asset sale for $4 million, with
$3.9 million in cash and a promissory
note for $100,000. Buyer also agrees
to assume liabilities not to exceed
$928,000. The buyer also is acquiring
the assets of a cable TV spot sales
business.

BUYER: Adcomm IV Inc., controlled
by Stephen M. Adams. Adcomm is the
proposed assignee of KEIN & KLFM/
Great Falls, MT (see below). Adams
also owns KLAU & KMBY/Capitola-
Seaside, CA; WGTO-TV/Sault Ste.
Marie, MI; and WGTU-TV/Traverse Ci-
ty, ML He is the son of Minnesota
banker and communications investor
Stephen Adams, who owns 14 radio
stations and 11 TV stations.

SELLER: Bakcor Broadcasting Inc.
and Bakke Communications Inc.,
both debtors-in-possession headed by
George Bakke. The company also
owns KKIK & KXTQ/Lubbock, TX.

KORQ-AM & FM/Abilene
FREQUENCY: 1340 kHz; 100.7 MHz
POWER: 1 kw; 100 kw at 1260 feet
FORMAT: Gold; AC

KLSF/Amarillo
FREQUENCY: 96.9 MHz
POWER: 100 kw at 668 feet
FORMAT: AC

KMND & KNFM/Midland, TX
FREQUENCY: 1510 kHz; 92.3 MHz
POWER: 500-watt daytimer; 100kw at
985 feet

FORMAT: Gold; Country

Regional Group Stations
PRICE: No cash consideration
TERMS: Transfer of ownership to settle
estate distribution to heirs.

BUYER: Susan Phipps Cochran, Nor-
man Volk, Alastair Martin, Dorothy
Moore, and Robin Martin.

SELLER: Sharon Broadcasting Inc.,
owned by Howard Phipps Jr. and the
Estate of Edith Martin.

WKTH & WGRD/

Grand Rapids

FREQUENCY: 1410 kHz; 97.9 MHz
POWER: 1 kw daytimer; 13 kw at 590
feet

FORMAT: Gold; CHR

WRSG & WAAL/
Binghamton, NY

FREQUENCY: 1360 kHz; 99.1 MHz
POWER: 5 kw daytimer; 50 kw at
1090 feet

FORMAT: Gold; CHR

WPIC & WYFM/Sharon, PA
FREQUENCY: 790 kHz; 102.8 MHz
POWER: 1 kw daytimer; 26 kw at 455
feet

FORMAT: AC; Gold

First Sierra Stations

PRICE: No cash consideration
TERMS: Involuntary transfer of license.
Wiskes/Abaris Communications KHQ
Partnership, the former owner, has
commenced a foreclosure proceeding.
A court in El Paso County, CO has
found that the seller has defaulted on
debts totalling $4,471,958. Areceiver
has been appointed to manage the sta-
tions.

TRANSACTIONS AT A GLANCE

$104,535,901

Deals So Far In 1990:

Total Stations Traded This Year: 103
This Week’s Action: $29,444,224
Total Stations Traded This Week 76

® Deal Of The Week:

® KFEL/Pueblo

® American Sunrise Stations $5,612,500

® WFEL/Towson, MD
® KKIM/Albuquerque
® WTSJ/Cincinnati

® WCCD/Parma, OH

® KORQ-AM & FM/Abilene
® KLSF/Amarillo

® KQiZ/Amarillo

© KSRB/Hardy, AR $25,000

® WHFE/Lakeland, GA $100
® KAHU/HIlo, HI $1
® KHLO/HIlo, HI $145,000

® WKGA/Zion, IL $175,000

® Bakcor Broadcasting Stations $4,928,000

® KMND & KNFM/Midland, TX
® Reglonal Group Stations No cash consideration
® WKTH & WGRD/Grand Rapids
® WRSG & WAAL/Binghamton, NY
® WPIC & WYFM/Sharon, PA
® First Slerra Stations No cash consideration
©® KIKX/Manitou Springs (Colorado Springs), CO

® WPYK/Dora, AL Undisclosed liabilities assumption
©® WMMY/Mobile No cash consideration
©® KLFF & KONC/Glendale-Sun Valley, AZ $625,000 for 50%

© KEZQ (AM)/North Little Rock, AR $250,000
® KRWA/Waldron, AR $108,165

® KSES/Yucca Valley, CA $365,000

® WYYN & WTNT/Tallahassee $2.8 million

© WSIR/Winter Haven, FL $230,000

© WGEN-AM & FM/Geneseo, IL $481,900

® WKID/Vevay, IN $109,500

® KRiB/Mason City, 1A $20,000

® KWOF/Waterloo, IA No cash consideration for 50%
© WBPA & WECL/Elkhorn City, KY $268,303

® KLVU-AM & FM/Haynesville, LA $200,000

® KMDi/Kaplan, LA $25,000 for 7.31%

® KYEA/Monroe, LA $3 million

® WMCS & WALZ/Machias, ME No cash consideration
® KMEM/Memphis, MO $72,500

©® KLID/Poplar Bluff, MO $19,800

® WEW/SL. Louis $60,000 for majority control

O KEIN & KLFM/Great Falls, MT $650,000

® KFNB/Laurel, MT $175,000

® WQKZ/Catskill, NY $60,000

BAUM BROADCAST GROUP, INC.
(Theodore Baum, President & Dick Rakovan, Vice President)

has acquired

WLMX AM/EM

Chattanooga, Tennessee (Rossville, GA)

for © WWHB/Hampton Bays, NY $1.8 million
© WBBO (AM)Forest City, NC $150,000
$7 000 000 ©® WLTCiGastonla, NC $125,000
4 4 ® WDON/Geneva, OH $441,965
® KTNT/Edmond, OK No cash consideration
from ® KBCHiLincoln, OR $250,000

® KTDO-AM & FM/Toledo, OR $600,000
© WLIZ/Elizabethville, PA (FM CP) $100,000
© WWAX/Olyphant, PA $33,000
& WBCQ/Quakertown, PA (FM CP) $33,000
® WKSO & WORG/Orangeburg, SC $1,075,000
© WSNW & WBFM/Senecs, 8C $2.6 milion
©® KKFN & KKRC/Sioux Falls, 3D $1.5 milion
- SWZYXiCowan, TN $50,000 for 50%
 ®WKGNXnoxville $250,000
- @ KELTMariingen, TX $10,490 lor49% ofgonerd peartner
 OKEEPMMarshall, TX $10,000
® KRiL./Odessa, TX No cash ounsidqﬁm
® WPAK/Farmville, VA $10,000 plus kablites

CHATTANOOGA RADIO LTD. PARTNERSHIP
(The Zitelman Group, General Partner)

We are pleased to have served
as exclusive broker in this transaction.

BLACKBURN @5@1\/\PANV

N C O R P O R AT

Media Brokers & Appraisers Since 1947

WE BROKER BROADGASTING S BEST

Washington ¢ New York ¢ Atlanta ¢ Chicago ¢ Beverly Hills

BUYER: Michael Haman, court-ap-
pointed receiver.

SELLER: F/S KIKX Inc., a subsidiary of
First Sierra Communications Inc.,
headed by Jack McSorley.

KIKX/Manitou Springs
(Colorado Springs), CO

FREQUENCY: 102.7 MHz
POWER: 100 kw at 2000 feet
FORMAT: CHR

KQizZ/Amarillo
FREQUENCY: 93.1 MHz
POWER: 100 kw at 700 feet

FORMAT: CHR
Continued on Page 10
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TRANSACTIONS

Continued from Page 8

WPYK/Dora
PRICE: Undisclosed assumption of lia-
bilities

TERMS: Asset sale

BUYER: Paui Tate Johnson of Sumi-
ton, AL.

SELLER: Casey & Perkins Broadcast-
ing Inc., a partnership of John Perkins
and Kenneth Casey.

FREQUENCY: 1010 kHz

POWER: 5 kw daytimer

FORMAT: AOR

WMMY/Mobile

PRICE: No cash consideration
TERMS: Transfer of station by order of
bankruptcy court.

BUYER: Country music star Mel Tillis
of Nashville.

SELLER: Bridgeway Communica-
tions Inc., a debtor-in-possession,
headed by Douglas Eason.
FREQUENCY: 141D kHz

POWER: 5 kw

FORMAT: Urban

KLFF & KONC/

Glendale-Sun Valley

PRICE: $625,000 for 50%

TERMS: Cash

BUYER: A group of Resource Media
Inc. stockholders, headed by Steven
Taslitz.

SELLER: Arthur Tifford is selling his
50% interest in Resource Media Inc.
FREQUENCY: 1360 kHz; 106.3 MHz
POWER: 5 kw day/1 kw night; 3.5 kw
at 400 feet

FORMAT: Classical

KSRB/Hardy

PRICE: $25,000

TERMS: Cash

BUYER: River Country Partners, own-
ed by John J. Shields and John W.
Shields of Jonesboro, AR and James
Adkins of Pocahontas, AR. The
Shields own KXRQ/Trumann, AR and
KDRS & KLQZ/Paragould, AR. Adkins
also owns an interest in the Paragouid
combo.

SELLER: A.L. Tenney, court-ap-
pointed bankrutpcy trustee acting on
behalf of Mercantile Bank of Jones-
boro, AR. The station formerly was
owned by Glenwood Vance.
FREQUENCY: 1570 kHz

POWER: 1 kw daytimer

FORMAT: Station is dark

KEZQ (AM)/North Little Rock
PRICE: $250,000

TERMS: Asset sale. Escrow deposit
$25,000 with balance due cash at
closing.

BUYER: Willis Broadcasting Corp.,
owned by L.E. Willis Sr. Wilis owns
21 stations including WIMG/Ewing, NJ
and WBOK/New Orleans.

SELLER: KEZQ L.P., a Maryland limited
partnership headed by Walter Tucker.
Limited partners include Washington
communications attorneys Bernard
Cutler, James Weitzman, and Jason
Shrinsky and Bethesda, MD broadcast
financier P. Richard Zitelman. The
group recently announced plans to sell
KEZQ-FM/North Little Rock for $3.25
million.

FREQUENCY: 1150 kHz

POWER: 5 kw day/1 kw night
FORMAT: AC

KRWA/Waldron

PRICE: $108,165

TERMS: Asset sale. Buyer to assume
bank loans totaling $85,884. Three-
year promissory note for $20,281 at
20% interest. Cash payments totalling
$2000 to be made over S0 days.
BUYER: Waldron Community Broad-
casting Corp., owned by Chester
Coco.

SELLER: Good News Broadcasting
Corp., owned by David Morrison, Rob-
ert Yoes, and Steve Marino. They re-
cently announced plans to buy KZKZ/
Greenwood, AR.

FREQUENCY: 103.1 MHz

POWER: 3 kw at 235 feet

FORMAT: Country

KSES/Yucca Valley
PRICE: $365,000
TERMS: Asset sale. Cash downpay-
ment of $125,000. Promissory note
for $240,000 payable over 7.75
months.

BUYER: Craig Broadcasting Corp.,
owned by Richard and Pearl Blum of
Rancho Palos Verdes, CA.

SELLER: Lambda Broadcasting

price from a qualified buyer or if you're a serious buyer, we'll
skillfully guide you through a selling or buying opportunity.

HICKMAN ASSOCIATES IS PLEASED TO HAVE
ASSISTED IN THE FOLLOWING 1989
TRANSACTIONS AND NEGOTIATIONS.

WOFM-FM Chesapeake, (Norfolk), VA $3,075,000
WMYJ-FM Edinbore (Evie), PA $ 900,000
WSKI-AM  :Montpelier, VT $ 575,000
WEOW-FMY "5 i o

dviagig } Key West, Florida $2,050,000
WBHH-FM Parris Island/Hilton Head, S.C. $ 500,000

Hickman associates
29 Manor Drive, Drake Manor, Newton, Nj 07860

201-579-5232
Celebrating Our Ist Anniversary and Our 38th Year of Service

As a veteran broadcaster, owner
and experienced media broker,
Ron Hickman fully understands
the kind of personal, profes-
sional and confidential media
services needed to bring both
the buyer and seller together to
consumate a sale. If you’ve been
thinking of selling your radio
property and you'd like to
achieve the best possible sale

Corp., owned by Courtney Flatau.
FREQUENCY: 1420 kHz.
POWER: 1 kw daytimer

FORMAT: AC

WYYN & WTNT/Tallahassee
PRICE: $2.8 million

BUYER: Arso Radio Corp., headed by
Jesus Soto. He also owns WDSR &
WNFB/Lake City, FL; WIVA/Aguadil-

la-Mayaguez, PR; and WPRM/San
Juan, PR.

SELLER: Palmer Communications
Inc., headed by William Ryan. The
company also owns WNOG & WCVU/
Naples, FL; WHO-AM & TV & KLYF/
Des Moines; and KTVY-TV/Oklahoma
City.

FREQUENCY: 1270 kHz; 94.9 MHz
POWER: 5 kw; 100 kw at 849 feet
FORMAT: Country

BROKER: Donald K. Clark Inc.

WSIR/Winter Haven

PRICE: $230,000

TERMS: Asset sale. Buyer to take over
ten-year real estate note valued at
$42,000. Buyer to assume debts
totalling $195,000.

BUYER: William Histed of Winter
Haven, FL.

SELLER: Quid Me Broadcasting Of
Florida Inc., owned by Chester Mu-
sialowski.

FREQUENCY: 1490 kHz

POWER: 1 kw
FORMAT: Nostalgia

WHFE/Lakeland
PRICE:' $100

TERMS: Stock sale for cash.

BUYER: Bennie Hewett, the owner of
WLBA/Gainesville, GA; WHOD-AM &
FM/Jackson, AL; and WNGA/Nash-
ville, GA.

SELLER: Lakeland Broadcasters Inc.,
owned by Georgia state representative
Hanson Carter.

FREQUENCY: 105.9 MHz

POWER: 3 kw at 300 feet

KAHU/Hilo

PRICE: $1

TERMS: One silver doliar.

BUYER: KANI Communications Inc.,
a nonprofit organziation headed by
President Frederick Baker of Pahoa,
HI.

SELLER: Wendell Kaehuaea of KAHU
Hawaiian Radio.

FREQUENCY: 1060 kHz

POWER: 1 kw

KHLO/Hilo

PRICE: $145,000

TERMS: Asset sale. Buyer to assume
$40,000 tax liability, and additional
debts not to exceed $5000. Five-year
promissory note for $100,000 at 9%
interest.

BUYER: Li Hing Mui Inc., owned by
Philip and Rhonda Brewer of Hilo.
Philip is President of KKBG/Hilo, HI.
SELLER: Mid-Pacific Broadcasting
Co., headed by Michael Lynch.
FREQUENCY: 850 kHz

POWER: 5 kw
FORMAT: AC

WGEN-AM & FM/Geneseo
PRICE: $481,300

TERMS: Asset sale. Escrow deposit
$25,000 with additional $127,500
cash due at closing. Promissory note
for $329,400.

BUYER: Coleman Broadcasting Co.,

owned by Roger and Marilyn Cole-
man of Galesburg, IL.

SELLER: Geneseo Broadcasting Co.,
owned by Joseph and Mary Lobaito.
FREQUENCY: 1500 kHz; 104.9 MHz
POWER: 250-watt daytimer; 3 kw at
300 feet

FORMAT: Country

WKGA/Zion

PRICE: $175,000

TERMS: Cash

BUYER: North Shore Broadcasting
Group, owned by Robert Jeffers and
David Gasinski.

SELLER: Liberty Broadcasting Co.,
owned by radio broker Burt Sherwood
with partners Patrick Mullady Sr., Rob-
ert Lurito, and Louise and John
Hough. Lurito owns interests in WLVI/
Buena Vista, VA and WREL/Lexing-
ton, VA. Hough is a Chicago attorney
who owns KUUY & KKAZ/Cheyenne,
wY.

FREQUENCY: 1500 kHz

POWER: 250-watt daytimer
FORMAT: AC

WKID/Vevay

PRICE: $109,500

TERMS: Asset sale. Cash downpay-
ment of $29,500. Five-year promis-
sory note for balance.

BUYER: Gray & Gray Communica-
tions Inc., owned by Carlos Gray. He
already owns one-third of the station.
SELLER: McDowell Communications
Of Indlana Inc., principally owned by
Dr. K.L. McDowell.

FREQUENCY: 95.8 MHz

POWER: 2.8 kw at 310 feet
FORMAT: Country

wa
KRIB/Mason City
PRICE: $20,000
TERMS: Cash. Buyer also agrees to
drop lawsuit and release seller from
liability for promissory note.
BUYER: Chesterman Co., principally
owned by Cy Chesterman of Sioux Ci-
ty, 1A
SELLER: Boyd Communications Inc.,
owned by Russell Boyd.
FREQUENCY: 1490 kHz
POWER: 1 kw
FORMAT: Goid

KWOF/Waterloo
PRICE: No cash consideration for
50%.

TERMS: Stock transfer

BUYER: Debra Smith of Cedar Falls,
IA.

SELLER: Melene Facciani is transfer-
ring her 560% stake in Life Unlimited
Communications Corp., a nonprofit
organization.

FREQUENCY: 850 kHz

POWER: 500-watt daytimer
FORMAT: Contemporary Christian
COMMENT: This transfer occurred in
1988, but the licensee is only now
asking for FCC approval.

WBPA & WECLI/Elkhorn City

PRICE: $268,303

TERMS: Stock sale. Buyer to assume
debts.

BUYER: Gary Justice, the owner of
WLSI/Pikeville, KY.

SELLER: White Water Broadcasting
Inc., owned by Kenneth Osborne,
Lonnie Osborne, and Charles Lowe
Jr.

FREQUENCY: 1460 kHz; 103.1 MHz
POWER: 5 kw daytimer; 3 kw at 1530
feet

FORMAT: Country; CHR

si
KLVU-AM & FM/Haynesville
PRICE: $200,000
TERMS: Asset sale. Escrow deposit
$5000 with additional $25,000 cash
due at closing. Ten-year promissory
note for balance at 10.5% interest.
BUYER: Hawkins Broadcasting Co.,
owned by Ray Hawkins.
SELLER: Ladybug Broadcasting Co.,
owned by Elizabeth and Joseph Ro-
billard.
FREQUENCY: 1580 kHz; 105.5 MHz
POWER: 1 kw daytimer; 3 kw at 207
feet
FORMAT: AC

KMDL/Kaplan

PRICE: $25,000 for 7.31%

TERMS: Cash for stock.

BUYER: Ernest Alexander, the prin-
cipal owner of the licensee.

SELLER: Warren Hardy is selling his
7.31% stock interest in Mid-Acadiana
Broadcasting Corp.

FREQUENCY: 97.3 MHz

POWER: 50 kw at 584 feet
FORMAT: Country

KYEA/Monroe

PRICE: $3 million

BUYER: Broad Based Communica-
tions Inc., a Philadelphia-based com-
pany headed by Rochester attorney
Vincent Henry. He is the son of Phila-
delphia radio entrepreneur Ragan Hen-
ry, and is the proposed assignee of
WWSD & wiQl/Quincy, FL.
SELLER: Phoenix Broadcasting
Corp., owned by Frank Stimley, an at-
torney in Jackson, MS.

FREQUENCY: 98.3 MHz

POWER: 3 kw at 260 feet

FORMAT: Urban

BROKER: H.B. LaRue Media Brokers

WMCS & WALZ/Machias
PRICE: No cash consideration
TERMS: This station is being transfer-
red to settle a stockholders agreement.
The buyer has sold his interest in a
South Carolina station for $70,000 and
is receiving the Maine property in re-
turn.

BUYER: Henry Chausse of Machias,
ME.

SELLER: Radio Four Broadcasting
Inc., an Orangeburg, SC-based com-
pany headed by Robert and Lucille
Newsham. They own WQKIAM &
FM/St. Matthews, SC.

FREQUENCY: 1400 kHz; 95.3 MHz
POWER: 1 kw daytimer; 3 kw at 220
feet

FORMAT: Country

KMEM/Memphis
PRICE: $72,500
TERMS: Asset sale for cash.

BUYER: Boyer Broadcasting Co.,
owned by Keith Boyer of West Burling-
ton, IA.

SELLER: SCS Broadcasting, owned
by Samuel Berkowitz.

FREQUENCY: 96.7 MHz

POWER: 3 kw at 270 feet

FORMAT: Country

KLID/Poplar Bluff

PRICE: $19,800

TERMS: Cash

BUYER: Morris Broadcasting Inc.,
owned by Harold, Richie, and Randy
Morris of Poplar Bluff, MO.

SELLER: Walker Communications
Inc., owned by Truman Walker. He
also owns KJEZ/Poplar Bluff, MO.

Continued on Page 13



WITH SHADOE STEVENS

WITH SHADOE STEVENS

Shadoe Stevens
hosts the longest
running, most
listened fo
countdown show
in the world
(heard in 67

countries).

ATA40 is the only
weekly countdown
show available to
your station on
either compact disc
or vinyl.

AT40 provides
your listeners with
the best researched
music facts and
trivia available on

radio...all based
on AT40’s
exclusive use of
the Billboard®
HOT 100® Charts.
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WEEK OF JANUARY 23

Janet Jackson
The Chimes
Roxette
India
Exposé
Sybil
Michel ‘Le
0-M0B
Paula Abdul

Jeff Wyatt, program director and
on-air personality of Power 106-FM/
Los Angeles, delivers a 3-hour,
red-hot mix of today's biggest
dance hits and exclusive,
revealing interviews with the
stars behind the hits.
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SANPLE ROUR

Janet Jackson
“Escapade”
Sybil
“Walk On By”

Michel 'Le
“No More Lies”

Milli Vanilli
“All or Nothing”
D-M0B
“C'Mon And Get My Love”
Paula Abdul
“Opposites Attract”
Doug Lazy
“Let The Rhythm Pump”

Seduction
“Two To Make It Right”

Get your market moving. Contact your Wesiwood One representative today.

In Los Angeles call (213) 840-4244, in Canada (416) 597-8529, FAX (213) 204-4375

or Telex 4996015 WWONE.

WESTWOOD ONE RADIO NETWORKS

¥
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TRANSACTION.

Continued from Page 10

FREQUENCY: 1340 kHz
POWER: 1 kw
FORMAT: AC

WEW/St. Louis

PRICE: $60,000 for surrender of ma-
jority control

TERMS: A federal bankruptcy court
has approved a $60,000 loan by
stockholders to the station on the con-
dition that the principal owner sur-
render majority control.

BUYER: Radio WEW Inc., a debtor-in-
possession headed by President
Douglas Huber.

SELLER: Charles Stanley is surren-
dering his control of the station, re-
ducing holdings from 50.69% to
36.7%.

FREQUENCY: 770 kHz

POWER: 1 kw daytimer

FORMAT: Nostalgia

KEIN & KLFMlGreat FaNs
PRICE: $650,000

TERMS: Cash

BUYER: Adcomm of Great Falls Inc.,
a division of Adcomm IV Inc., controll-
ed by Stephen M. Adams. Adcomm is
the proposed assignee of KORQ-AM &

FM/Abilene; KLSF/Amarillo; and
KMND & KNFM/Midland, TX. Adams
also owns KLAU & KMBY/Capitola-
Seaside, CA; WGTO-TV/Sault Ste.
Marie, MI; and WGTU-TV/Traverse Ci-
ty, M. He is the son of Minnesota
banker and communications investor
Stephen Adams, who owns 14 radio
stations and 11 TV stations.

SELLER: LITL Radio Entrerprises, a
Minnesota general partnership headed
by Andris Baltins.

FREQUENCY: 1310 kHz; 92.9 MHz
POWER: 5 kw day/1 kw night; 100 kw
at 450 feet

FORMAT: Country

KFNB/Laurel

PRICE: $175,000

TERMS: Escrow deposit $1000; addi-
tional $3000 cash at closing. Ten-year
promissory note for $165,000 at 9%
interest.

BUYER: Jupiter Communications
Corp., owned by Diane Burns of Col-
orado Springs.

SELLER: Regency Communications
Ltd. Inc., headed by George Beaudet.

He has a 26% non-attributable interest
in nearby KUUL-AM & FM/Billings,
MT.

FREQUENCY: 1490 kHz

POWER: 1 kw

FORMAT: Country

C L Nasr Ve
- New York

WQK2Z/Catskill

PRICE: $60,000

TERMS: Cash

BUYER: Catskill Communications

Inc., owned by Nick Vanoff and Alan

Courtney of Beverly Hills and Carmine

Pizza of Hudson, NY. The company

owns WCKL/Catskill, NY.

SELLER: Catsklil FM Ltd., owned by

Carmine Pizza.

FREQUENCY: 98.5 MHz

POWER: 2.1 kw at 120 feet

FORMAT: CHR

WWHB/Hampton Bays

PRICE: $1.8 million

TERMS: Merger in exchange for stock
valued in excess of $1.8 million.
BUYER: BAB Broadcasting Corp.,
principally owned by Edward Simon
and Anthony Giannattasio, a/k/a Tony
Michaels. The company recently an-
nounced plans to buy Noble Broad-
cast Group’s WBAB-AM & FM/Bab-
ylon, NY.

SELLER: South Fork Broadcasting
Corp., owned by Edward Simon, en-
tertainer Paul Simon, and TV producer
Lorne Michaels.

FREQUENCY: 107.1 MHz

POWER: 3 kw at 280 feet

FORMAT: CHR
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WBBO (AM)/Forest City
PRICE: $150,000

TERMS: Cash

BUYER: Holly Springs Baptist
Church, headed by Chairman Wade
Huntley.

SELLER: Rutherford County Radio
Company Inc., principally owned by
the Estate of Stella Anderson and
Mrs. Donald Trapp. They also own
WBBO-FM/Forest City, NC; WIFN-AM
& FMIElkin, NC; and WPNF/Brevard,
NC.

FREQUENCY: 780 kHz

POWER: 1 kw daytimer

FORMAT: Jazz

WLTC/Gastonia
PRICE: $125,000
TERMS: Asset sale for cash.

THE

MAHLMAN

COMPANY

- Radio’s Blue-chip Broker |

THE COMPLETE MARKET STRATEGISTS
{ One Stone Place » Bronxville NY 10708 - (914) 779-7003

®

BUYER: Burke-Harvell Broadcasting
Inc., owned by Charles Burke and
David Harvell.

SELLER: Gastonia Broadcasting Ser-
vices Inc., owned by J.B. Petty.
FREQUENCY: 1370 kHz

POWER: 5 kw daytimer

FORMAT: Country

WDONlGeneva

PRICE: $441,965

TERMS: Stock purchase for cash.
BUYER: Warren Jones of Willoughby
Hills, OH. He also owns WCDN/Char-
don, OH.

SELLER: Ray-Mar Broadcasting Co.,
principally owned by the family of
Donald Martin.

FREQUENCY: 104.9 MHz

POWER: 3 kw at 370 feet

FORMAT: AC

KTNT/Edmond

PRICE: No cash consideration
TERMS: Involuntary transfer of license
due to foreclosure.

BUYER: John Arnold, court-appointed
receiver.

SELLER: KKLR Broadcasting Co.,
owned by J.D. Mattus.

FREQUENCY: 97.7 MHz

POWER: 3 kw at 300 feet

FORMAT: AOR

KBCHlLlncoIn Clty

PRICE: $250,000

TERMS: Cash

BUYER: Oceanlake Broadcasting Co.
Inc., owned by Hal and Barbara
Fowler of Gleneden Beach, OR.
SELLER: Matrix Media Inc., owned by
S. Michael Symons. The company al-
so owns KCRF/Lincoln City, OR and
KCYX/McMinnville, OR.
FREQUENCY: 1400 kHz

POWER: 1 kw

FORMAT: AC

KTDO-AM & FM/Toledo
PRICE: $600,000

TERMS: Escrow deposit $6000; addi-
tional $264,000 cash at closing. Two

promissory notes for total of
$330,000.
BUYER: Agpal Broadcasting Inc.,

owned by Andrew and Cheryl Harle of
Pendelton, OR.

SELLER: Charles Farmer, a sole pro-
prietor.

FREQJENCY: 1230 kHz; 107.1 MHz
POWER: 1 kw; 1.29 kw at 430 feet
FORMAT: Country

& o \‘_,.‘,.% 3
WLIZ/Elizabethville (FM CP)
PRICE: $100,000
TERMS: Cash
BUYER: David Bernstein, the owner of
WYGL/Selinsgrove, PA and WHGL-
AM & FM/Troy-Canton, PA.

SELLER: Great Scott Broadcasting,
headed by Faye Scott. The company
also owns WKST/New Castle, PA;
WKST/Ellwood City, PA; WTTN &
WCHR/Trenton, NJ; WSEA & WZBH/
Georgetown, DE; WPAZ/Pottstown,
PA; and WMBO & WPCX/Auburn, NY.
FREQUENCY: 100.5 MHz

POWER: 3 kw at 300 feet

BROKER: Ray Rosenblum of Pitts-
burgh, PA.

WWAX/Olyphant

PRICE: $33,000

TERMS: Cash

BUYER: MCP Group Ltd., principally
owned by Robert Cordero, Michael

Ducas, John Terrana, and Robert
Holtham.

SELLER: Chance Communications
Inc., headed by Robert Cordero.
FREQUENCY: 750 kHz

POWER: 400 watts

FORMAT: AC

WBCQ/Quakertown (AM CP)
PRICE: $33,000

TERMS: Cash

BUYER: David Hendricks of Boyer-
town, PA.

SELLER: Nancy Reilly of Dublin, OH.
Her husband, Joseph Reilly, is the PD
of WTVN/Columbus, OH.
FREQUENCY: 1180 kHz

POWER: 1 kw daytimer

WKSO & WORG/Orangeburg
PRICE: $1,075,000

TERMS: Asset sale for $325,000 cash
and 18-month $50,000 promissory
note at 8% interest. The buyer is to
assume outstanding liabilities for the

balance.

BUYER: Willis Broadcasting Corp.,
headed by L.E. Willis Sr.

SELLER: Wilkes-Posey Broadcasting
Inc., owned by George Wilkes Il and
C.A. Posey.

FREQUENCY: 1150 kHz; 103.9 MHz
POWER: 5 kw day/500 watts night; 3
kw at 330 feet

FORMAT: AC

WSNW & WBFM/Seneca
PRICE: $2.6 million

TERMS: Stock sale. Escrow deposit
$50,000 with balance due cash at
closing. Additional $600,000 for
three-year consulting and noncompete
agreements.

BUYER: Anniston Radio Inc., owned
by Georgia broadcaster Paul Stone
and Media Venture Partners broker
Charles Giddens. They also own
WTSH-AM/Rome, GA; WZOT &
WTSH-FM/Rockmart, GA; and WLOR-
AM & FM/Thomasville, GA.

SELLER: J.A. Gallimore, C. Wayne
Gallimore, and Dianne Dorris are sell-
ing their 99% interest in Blue Ridge
Broadcasting Co. Inc.

FREQUENCY: 1150 kHz; 98.1 MHz
POWER: 1 kw daytimer; 100 kw at
500 feet

FORMAT: Nostalgla AC

VR
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KKFN & KKRCISloux Falls
PRICE: $1.5 million

TERMS: Escrow deposit $50,000. Ad-
ditional $650,00 cash due at closing.
Six-year promissory note for
$800,000 at 9% interest.

BUYER: XMT Group Inc., owned by
Barry Schloss, Richard Stastny, and
Larry Edwards. Edwards and Stastny
also own interests in WMT-AM & FM/
Cedar Rapids, IA. Edwards is a part-
owner of KOAQ/Austin, MN.
SELLER: Vaughn Broadcasting
Group, headed by Duane Cariveau.
The company also owns WLFN-AM &
FM/La Crosse, WI.

FREQUENCY: 1230 kHz; 93.5 MHz
POWER: 1 kw daytimer; 3 kw at 120
feet

FORMAT: Country

T &%@ i 3% %

i b d v d -

¥
WZYX/Cowan
PRICE: $50,000 for 50%
TERMS: Stock sale for cash.
BUYER: Station employees Mary Lou
Gardner, Charles Moye, and Jeffrey
Pennington.
SELLER: R. Neil Bracken is selling
Tims Ford Broadcasting Co. Inc.
stock.

xﬁj“.

Control of the company will remain with
Bracken and stockholder Hughes
Brewer.

FREQUENCY: 1440 kHz

POWER: 5 kw daytimer

FORMAT: AC

WKGN/Knoxville

PRICE: $250,000

TERMS: Stock sale. Buyer to assume
liabilities totalling $127,018 and pro-
vide five-year promissory note for
$122,982 at 11%.

BUYER: Allied Companies Inc., own-
ed by Richard Heagy and Harry
Thompson.

SELLER: WBC Of Tennessee Inc.,
owned by Terrell Williams of Sevier-
ville, TN.

FREQUENCY: 1340 kHz

POWER: 1 kw

FORMAT: AC

KELT/Harlingen

PRICE: $10,490 for 49% of general
partner

TERMS: Cancellation of promissory
note and purchase of stock.

BUYER: Richard Oppenheimer of

Austin. He also owns interests in
WMXP/New Kensington, PA; WRMX/
Murfreesboro, TN; and KIiXL/Del
Valle, TX.

SELLER: Joseph Dickey is selling his
entire stock interest in Cornerstone
Broadcasting Inc., the general partner
of Rio Grande Partners L.P.
FREQUENCY: 94.5 MHz

POWER: 100 kw at 730 feet
FORMAT: AC

KEEP/Marshall

PRICE: $10,000

TERMS: Exercise of stock options,
cash for 51%.

BUYER: A.T. Moore of Shreveport, LA.
He currently owns 49% of the station.
Moore also owns KFLO/Shreveport,
LA and KWDF/Ball, Louisiana.
SELLER: A group of shareholders
headed by Steve Carlile are selling
their 51% stake in East Texas Stereo
Inc.

FREQUENCY: 92.3 MHz

POWER: 3 kw at 300 feet

FORMAT: AC

COMMENT: The parties say they are
plannning to transfer ownership of
KCUL/Marshall, TX to East Texas
Stereo in a separate deal.

KRIL/Odessa

PRICE: Foreclosure — no cash con-
sideration

TERMS: The seller is in default of bank
loans and is transferring the stations to
the bank in exchange for a release of |i-
abilities.

BUYER: Alamo Bank Of Texas
SELLER: Capital Broadcast News,
owned by Clyde Butter of Odessa.
FREQUENCY: 1410 kHz

POWER: 1 kw

FORMAT News/Talk

WPAKlFarmvnIe

PRICE: $10,000 plus liabilities
TERMS: Stock sale for promissory
notes and assumption of undisclosed
amount of liabilities.
BUYER: Rick Darnell,
GM.

SELLER: Great Sports Inc., owned by
Gilbert Granger and Thomas Smith.
They also own WMBG/Williamsburg,
VA.

FREQUENCY: 1490 kHz

POWER: 1 kw day/250 watts night
FORMAT: AC

the station’s
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1989
Sales

$224,370,000!

Providing the Broadcast Indus-
try with Brokerage Services
Based Strictly on Integrity,
Discretion and Results

ELLIOT B. EVERS
415-391-4877

BRIAN E. COBB
CHARLESE. GIDDENS
703-827-2727

RANDALLE. JEFFERY
407-295-2572

RADIO and TELEVISION BROKERAGE
FINANCING - APPRAISALS

\ /
Y %

MEDIA VENTURE
PARTNERS

WASHINGTON, DC
ORLANDO
SAN FRANCISCO

Some subject to F.C.C. approval

e e i

1989 Radio Transaction
Summary: How It Works

elcome to R&R’s annual summary of the previ-

ous year’s radio transaction activity. The infor-

. mation, presented for the first time last year, is

unique in the industry for its comprehensive nature and
easy-to-read presentation.

The idea is to give you all the basic facts about 1989’s
radio business activity at a glance. Below on this page, ev-
ery deal announced at a value over $10 million is listed, top
to bottom. There’s also, at right, a quick-read breakdown
of station trading by type of facility.

On Page 16, our exclusive Broker Scorecard lists the top-grossing
brokerages in order, along with the number of stations they sold and the
amount those sales generated. Also, there’s a 1989 month-by-month graph
of station sale dollar volume, along with 1988 comparison figures.

And on Page 18, state-by-state radio station sales are totalled and
broken down by facility type. In addition, a graph depicts the number of
stations sold month by month in 1988 and ’89.

Note: figures include announced but subsequently cancelled sales
and some deals pending FCC approval.

Transactions
At A Glance
For 1989

1337 Stations Traded

® 304 Combos

® 288 FM Stand-
alones

® 347 AM Stand-
alones

®14 AM CPs
@ 80 FM CPs

Total: $2,759,913,165

The Year’s Biggest Deals

Price Deal

$385,000,000 Legacy/Metropolitan stations (10 stations) to Group W

$101,500,000 KJOl/Los Angeles, KHOW & KSYY/Denver to Viacom Inc.
$86,500,000 KRLD/Dallas, Texas State Networks, and KODA/Houston to Evergreen Media Corp.
$75,000,000 United Broadcasting Corp. stations (9 stations) to UBC Acquisition Corp.
$70,600,000 KTRH & KLOL/Houston, KSMG/San Antonio, and $2.1 million in receivables to

Jacor Communications

$70,000,000 WTOP & WASH/Washington to Chase Communications

$55,000,000 KFAC/Los Angeles to Evergreen Media

$39,000,000 WKKU & WSSH/Boston to Griffin Group

$37,000,000 KODA/Houston & KJQY/San Diego to Sillerman Companies
$35,000,000 WQBA-AM & FM/Miami to Spanish Radio Network

$33,000,000 * WXTR/La Plata, MD (Washington, DC) to Radio Ventures |, L.P.
$33,000,000 WXTR/La Plata, MD (Washington, DC) to World Eight Broadcasting L.P.
$32,000,000 JAG Communications stations (3 stations) to Infinity

$30,000,000 KBPI/Denver & WKRL/Tampa to Great American Broadcasting
$30,000,000 KNRJ/Houston to Nationwide Communications

$28,000,000 WQIK-AM & FM/Jacksonville & WMYU/Knoxville to Channel 17 L.P.
$26,000,000 WBAB-AM & FM/Babylon, NY to BAB Broadcasting

$25,500,000 WWNC & WKSF/Asheville, NC to Radio Ventures |, L.P.

$24,000,000 Sterling stations (4 stations) to Capstar Inc.

$23,500,000 KCBQ-AM & FM/San Diego to Adams Communications

$23,000,000 WMXB/Richmond to Radio Ventures |, L.P.

$23,000,000 KRTH (AM)/Los Angeles to Liberman Broadcasting

$21,000,000 KNBR/San Francisco to Susquehanna Radio

$21,000,000 WAXY/Ft. Lauderdale to Ackerley Communications

$20,000,000 KKOB-AM & FM/Albuquerque to National Media Venture L.P.
$20,000,000 KOFY-AM & FM/San Francisco to Viacom Broadcasting

$19,000,000 KJQY/San Diego to Westwood One

$18,600,000 Beasley Group stations (4 stations) to Pinnacle Broadcasting
$18,500,000 WRAW & WRFY/Reading, PA to Ragan Henry

$18,000,000 KDWB-AM & FM/Minneapolis-St. Paul to Midcontinent

$17,000,000 KQUK & KZOK/Seattle to Fisher Broadcasting

$16,000,000 WSIX-AM & FM/Nashville to Capstar Communications

$15,125,000 KORG & KEZY/Anaheim to M.L. Media Partners

$15,000,000 WNEW (AM)/New York to Command Communications (50 %)
$15,000,000 KLOK & KBRG/San Jose to Excel Communications

$15,000,000 WFTQ & WAAF/Worcester, MA to Zapis Communications
$15,000,000 WEKS/La Grange (Atlanta), GA to NewCity Communications
$15,000,000 WMCA/New York to Salem Communications

$14,700,000 WKLL & KEZK/St. Louis to Channel One Communications
$14,500,000 Cape Cod Broadcasting stations (3 stations) to Sea Coast Broadcasting
$14,000,000 WHDH/Boston to New England Television

$13,100,000 WWL & WLMG/New Orleans to Keymarket

$13,000,000 WNYM/New York to Radio Vision Christiana

$13,000,000 WAKR & WONE-FM/Akron to Ragan Henry

$13,000,000 WAYV/Atlantic City to Ragan Henry

$12,500,000 WCOS-AM & FM/Columbia, SC to Bancora Broadcasting
$12,000,000 WHLY/Leesburg (Orlando), FL to J.J. Taylor Companies

$12,000,000 WTPl/Indianapolis to Pinnacle Broadcasting

$11,750,000 RSB Communications to Jayveeco L.P.

$11,635,000 WEJZ/Jacksonville & KBEZ/Tulsa to Renda Broadcasting
$11,200,000 WMYU/Knoxville to the Daiton Group

$11,000,000 WKMI & WKFR/Kalamazoo-Battle Creek, Ml to Waldron Broadcasting
$11,000,000 Love Stations (5 stations) to Opus Communications

$10,000,000 Booth American WWWEI/Cleveland for WRMR/Cleveland swap
$10,000,000 WEEX & WQQQ/Easton-Allentown, PA to David Roth
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Lite ¥M Scores Heavy Gains!

When Viacom took over WLTI-FM in January 1989, the station was dead last in the Detroit A/C battle
with a 2.3 share 12+. 25-54, WLTI trailed the pack with a 3.7. Working with Film House since then, WLTT has
posted steady gains in every book. And this Fall they emerged with a convincing lead over format competitors
WOMC and WNIC.

Coming into the Fall ratings period, all three A/C’s were deadlocked at a 4.1 share 12+ total week.
25-54, just a half-point separated the three.

This Fall all that changed. With the help of a custom strategic campaign from Film House, Lite FM took
solid control of the A/C hill, breaking out of the pack from 4.1 to 4.7 on the strength of a 17.4% cume increase.
25-54, WLTI bolted from 5.3 to 6.6 for the station’s best showing ever, a point and a half ahead of its nearest
format competitor.

In middays, the key A/C daypart, Lite FM widened its narrow format lead dramatically, rocketing from
7.2 to 8.9—good for #1 in the market—3.6 share points ahead

of WNIC and more than double WOMC’s demo share. JThe [eader
“Being the #3 A/C in Detroit just didn’t fit our plans,”
says WLTI VP/GM Terry Wood. “Having Film House on our l

strategic marketing team has helped give us the edge we FILM HOUSE INC  BROADCAST MARKETING SERVICES
needed to win.”
If you’re serious about winning in the 90’s, call

Film House today and make us a part of your strategic .
marketing team. .S,éttlﬂg 771«5 _{' ta;/zda/zdb

230 CUMBERLAND BEND NASHVILLE. TN 37228 (615) 255-4000

1990 Film House, Inc.

Source: ARB Spring ‘85—Fall "89
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Station Trading Activity Summary

Dollar Volume By Month 88/89
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Some deals reported are pending FCC approval.
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1989 Total: $2.76 Billion
1988 Total: $3.86 Billion

Rankings are based on station transactions reported to R&R by participating brokers and FCC filings. Station sales sta-
tistics include construction permits, noncommercial stations, partial ownership sales, and cancelled transactions.

Oct. Nov. Dec.

ID ACIFI CORP PerformanTcl;eContinues

Credit, Inc.

1989

SECURED TERM LOAN
EQUIPMENT TERM LOAN

ALLISON BROADTAST GROUP, INC,

Far the aeagition of

$6,362,500
SECURED TERM LOAN

To

| WPNT, INC.

Fur i refinancing of

WLTJ-FM / PITTSBURG, PA

$6,500,000

SENIOR SECURED TERM LOAN
JUNIOR SECURED TERM LOAN
o
LWB ALLENTOWN CORP. d/b/a
WILLIAMS BROADCASTING CORPORATION

For the acqusstion uf

i
‘ $4,800,000
|
|
|
|
[
r
|

i

| SENIOR SECURED TERM LOAN

! JUNIOR SECURED TERM LOAN
To

l KMBY, INC.

‘ For 1heaequisdion

KMBY (FM)

KNZS (AM)
SEASIDE/ C APITOLA, €A

SENIOR SECURED TERM LOAN
| JUNIOR SECURED TERM LOAN

TENORE BROADCASTING COMPANY
‘ Fur the acgusition of
WROQ (FM)
| WAES (AM)

| Feom

Adams Radio of Charlotte, Inc.

Ao for the acquisition of WIYE (FM)
D,Kff"i;m, KLTH-EM = FLORISSANT, MO WECK (AM)
i, Texas KXOK-AM | ST. LOUIS, MO Buffalo, New York
$6,950,000
$3,000,000 ‘ i $2,000,000

SECURED TERM LOAN
fo
WQLM FM, INC.
(Carl }J. Marcocci)
For the 3cgumition of
WCCF (AM)
WQILM. (FM)
Puntt Gorda Fort Myers, Floridi

$1,000,000

SENIOR SECURED TERM LOAN

Tu

ke redinancing

KROC (AM/FM), KXRB (AM) / KKLS (FM)
and KKLS #AM) / KKMK (FM)

Southern Minnesota Broadcasting Corporation

| $3,925,000

SENIOR SECURED TERM LOAN
JUNIOR SECURED TERM LOAN

To
TATE COMMUNICATIONS, INC.

Toe rufinanc g and acquisttion

$5,150,000

SENIOR SECURED TERM LOAN

1

K & K RADIO BROADCASTING, L.P.
Jor ihe refinancing of
WXKC (FM)
WRIE (AM)
WZVU (FM)

$2,200,000

SENIOR SECURED TERM LOAN
SENIOR SECURED REVOLVING LOAN

or the refinanding ot

A SOUTHERN BROADCASTER

$3,250,000

SENIOR SECURED TERM LOAN

for the refinawing vt

KTMS (AM) / KHTY(FM)
Santa Barbara, California

PINNACLE COMMUNICATIONS, INC.

Media
Finance

Group

Atlanta (404) 393-2310
Los Angeles (818) 596-2114

1989 Broker Scorecard

Broker Stations Soid $ Total
Americom 60 $899.00
Blackburn & Co. 45 $238.10
Media Venture Partners 41 $189.10
Gary Stevens 14 $129.35
Chapman Associates 39 $95.50
R.C. Crisler & Co. 13 $81.30
Jack Minkow 9 $75.00
Mahiman Co. 15 $65.20
H.B. LaRue 12 $62.70
Communications Equity Assoc. 13 $48.55
Frank Kalil & Co. 9 $46.40
Ted Hepburn Co. 2 $35.00
Don Sailors & Assoc. 10 $32.50
Morgan Stanley 1 $30.00
First Boston 2 $26.00
Julio Rumbalt 1 $23.00
Richard Foreman Assoc. 4 $19.30
Kozacko-Horton 20 $18.10
R.A. Marshall & Co. 9 $12.65
W. John Grandy 7 $10.60
Robert Chaisson 3 $8.60
Norman Fischer Assoc. 5 $8.47
John Barger 2 $8.42
William Schutz 3 $8.20
Doyle Peterson 3 $7.70
Cecil Richards 5 $7.40
Hogan-Feldmann 6 $7.05
Burt Sherwood 3 $6.90
Ron Hickman 6 $6.85
Montcalm Corp. 4 $6.50
Johnson Communications 13 $6.40
Questcom 4 $6.15
George Moore Assoc. 2 $5.90
Mediacor 2 $5.50
New England Media 8 $4.88
Capstone 4 $4.60
Thoben-Van Huss 9 $4.02
William Exline Inc. 14 $3.39
Ray Rosenblum 1 $3.26
Stan Raymond Assoc. 2 $3.00
American Radio/SFO 5 $2.80
Ken Winstanley 2 $2.80
Doyle Hadden 7 $2.50
Woods & Co. 4 $2.50
A. Gazzana 2 $2.45
Pat Thompson Co. 7 $2.10
Commowealth Investment 1 $1.90
Whittle Agency 4 $1.72
John Saunders 1 $1.65
Jamar Assoc. 5 $1.61
Brydon Media 2 $1.60
J.L. Mitchell Assoc. 1 $1.30
Ed Waliters 2 $1.00
Connelly Co. 3 $.95
Hank Dornseif 1 $.90
EDH & Sons 1 $.90
S.C.A. 6 $.80
Millar Co. USA 2 $.70
Snowden Assoc. 3 $.70
Corp. Invst. 1 $.66
Polynesian 1 $.60
Proctor Group 3 $.54
Business Brokers 3 $.52
Sun Realty 1 $.50
Craig Culp 1 $.40
R.E. Meador 3 $.38
Donald Nahiley 1 $.30
Richard Parrish 1 $.30
John Pierce 1 $.30
Thorburn Co. 2 $.30
David LaFrance 1 $.25
Fox Auctioneers 1 $.23
Pat Martin 2 $.20
A.O. Healan 1 $.20
George Jenesen 1 $.20
Styles Caldweli 1 $.20
Contemp. Christian 1 $.13
Read/Read 1 $.12
Bill-David Asso. 2 $.10
Gray/Tice 2 $.09
Total 525 $2297.94

* all dollar figures in millions (rounded)




The Industry Standard
for 1990 and beyond.

There’s a reason more broadcasters call Chapman Associates than any
other media brokerage firm. The professionals of Chapman have the
maturity, skill and competence to make today’s radio and TV deals hap-
pen. We had over $200 million in closings and contracts during 1989,
and we stand ready to work with you in 1990 with unequalled expertise.
For buying, selling, financing and appraisals, Chapman means business.

Nationwide Media Brokers

Associates

Boston 617/330-7880

Kevin Cox, Bob Maccini

Jacksonville 904/730-2522

Jim Brewer, George Reed

Salt Lake City 801/753-8090
Greg Merrill

Chicago 312/642-0948

Rich Marschner

Kansas City 816/932-5314
Bill Lytle, Donald Boyles

Washington 703/243-2310
Mitt Younts

Dallas 214/788-2525
Bill Whitley

Los Angeles 818/893-3199
Jim Mergen, Ray Stanfield

Atlanta 404/998-1100
Ernie Pearce, Ed Shaffer, Bill Cate

Corporate Headquarters:

8425 Dunwoody Place, Atlanta, GA 30350 ¢ 404/998-1100 Fax: 404/552-7356
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Station Trading Activity Summary

Stations Sold By Month 88/89

200 -
150 A
o
100 -
50
44 - 1989
0 T T T T T Y T T T T T T

Jan. Feb. March Apri May June July Aug. Sept. Oct. Nov. Dec.

1989 Total: 1337
1988 Total: 1406

Rankings are based on station transactions reported to R&R by participating brokers and FCC filings. Station sales sta-
tistics include construction permits, noncommercial stations, partial ownership sales, and cancelled transactions.
Some deals reported are pending FCC approval.

Music Logs
Are A Breeze!

U =w

No other music scheduling system provides as much reference and replacement-
testing information as MusicSCAN’s log editor.

In fact, MusicSCAN tests your manual changes for every rule in your system,
including rest, horizontal rotation, artist separation, tempo, sound...even hour and
sweep run times.

So check out MusicSCAN. Its scheduling power will blow you away.

J
: e
Wﬁ/%CAN
(/\/J(/W Music Scheduling Software
(205) 987-7456

1989 State-By-State
Radio Transactions

State AM  AMCP FMCP FM Combo* Total
Alabama 10 1 1 4 3 22
Alaska 0 2 3 1 1 8
American Samoa 0 0 0 0 1 2
Arizona 5 0 1 2 4 16
Arkansas 8 0 3 9 4 28
California 18 2 2 25 19 85
Colorado 8 0 1 5 7 28
Connecticut 4 0 0 2 3 12
Delaware 0 0 1 0 1 3
DC 1 0 0 3 2 8
Florida 31 1 7 22 12 85
Georgia 14 0 3 9 14 54
Guam 0 0 0 1 0 1
Hawaii 2 0 0 0 2 6
Idaho 4 0 1 2 3 13
INinois 8 0 3 7 10 38
Indiana 1 0 2 5 1 10
lowa 3 0 0 8 7 25
Kansas 4 0 0 7 9 29
Kentucky 5 0 2 2 9 27
Louisiana 8 0 2 4 10 34
Maine 3 0 0 3 4 14
Maryland 5 0 1 2 5 18
Massachusetts 8 1 0 4 3 19
Michigan 4 0 4 7 10 35
Minnesota 2 0 2 9 " 35
Mississippi 1 0 3 4 13 34
Missouri 12 0 4 5 9 39
Montana 2 0 1 3 3 12
Nebraska 4 0 1 3 6 20
Nevada 2 0 0 5 2 11
New Hampshire 1 0 1 3 1 7
New Jersey 2 1 0 3 0 6
New Mexico 2 0 2 5 2 13
New York 10 0 4 8 9 40
North Carolina 29 0 1 8 12 62
North Dakota 1 o] 1 3 2 9
Ohio 7 1 2 3 8 29
Oklahoma 4 1] 1] 9 2 17
Oregon 5 0 1 2 9 26
Pennsylvania 13 1 4 8 4 34
Puerto Rico 3 0 0 3 0 6
Rhode Istand 4 0 0 0 0 4
South Carolina 14 1 0 8 9 a1
South Dakota 0 0 0 1 3 7
Tennessee 14 1 1 9 14 53
Texas 29 1 6 29 17 99
Utah 0 0 1 4 4 13
Vermont 2 0 d 0 0 3
Virginia 13 0 2 9 4 32
Virgin Islands 1 0 1 0 0 2
Washington 7 1 1 3 6 24
West Virginia 3 0 1 4 2 12
Wisconsin 5 0 2 2 6 21
Wyoming 1 0 0 1 2 6
Total 347 14 80 288 304 1337

[ “Counts as 2 stations.

How to
Increase
your station's

value...
in three simple steps.

FIRST IDENTIFY A profitable
niche in your market. Second,
design & introduce the ideal
product (based on your target
audience’s tastes). Third,
maintain & build your audience
over time. This is the only
approach that virtually assures
improved cash flow and long-term
financial success. The steps are
clear, but they’re hard to do. You
can make it easier by using our
“Format Start-Up Package.”
Call today for details, and ask for
Sue Bell, National Sales Manager,
at (312) 726-8300.

BTRATEGIC
RADIO
RESEARCH

180 N. Wabash
Chicago, IL 60601
(312) 726-8300




INTHE1990°S
YOU WILL
PROBABLY ONLY
SEE FIVE REAL
BREAKTHROUGHS
IN RESEARCH...

COLEMAN RESEARCH’S
AUDITORIUM MUSIC TEST

HAS THREE OF THEM:

BREAKTHROUGH #1: FIT

In the 1980’ auditorium music tests
told you only about song popularity. Cole-
man Research’s EA.CT.*™ (Fit, Acceptance,
and Compatibility Test) still tells you which
songs are popular, but goes far beyond mere
song acceptance to offer a major research
breakthrough with “Fit” “Fit” tells you
whether listeners perceive each and every
song to be appropriate to your station.

Coleman Research has found that
music image fulfillment, or “Fit] is critically
important in determining the strength of
your station’s listening levels.If a listener’s
expectation is fulfilled, he will tune in time
and time again, for long listening spans. If
the expectation is not %ulfilled, a listener
will decrease the number of occasions of
listenin§ andtime spent per occasion.With
“Fit’ Coleman Research identifies if each
song meets the expectations of your
audience, or if it “breaks your promise”

COLEMANR

BREAKTHROUGH #2: COMPATIBILITY

Smart program directors know intui-
tively which songsbelong orare “compatible”
with their station’s core “quintessential”
sound. Playing compatible songs maximizes
listening, while non-compatible songs will
damage cume and quarter-hours. Until now,
other than “gut feeling; there has been no
way to identify which songs are most com-
patible and which are “outside the format”

Using cluster analysis techniques,
Coleman Research can determine the
“quintessential” sound of your station.Then,
every song in your auditorium music test
will be measured against this core sound to
produce a Compatibility score. Now,com-
pare each song’s Compatibility to your sta-
tion and format! Compatibility determines
how far you can broaden your station’s
sound without alienating your core.

BREAKTHROUGH #3: DISC
Only Coleman Research delivers the

results of your music test on computer soft-
ware: Data Implementation Selection Com-
puter—we call it DISC for short.

Instead of searchingmanually through
reams of paper, save hours—pop in your DISC
and whiz through your EA.CT* data on
your PC.DISC helps you analyze FACT.™
then allows you to create an inventory and
individual categories with farmore precision
and ease than you ever thought possible.

Think about it; an entire auditorium
music test on a single floppy disc. DISC—
Coleman Research’s music management
system—so easy, it’s incredible!

F.A.C.T.: MAKE EVERY SONG BELONG

To learn more about EA.CT.*™ call 919/
790-0000 or write Coleman Research and
experience the first three research break-
throughs of the 19905.

ESEARCH

Box 13829 Research Triang_]e Park, NC 27709 (919) 790-0000



MOST
VALUABLE
PLAVER

Tape cart reliability and conven-
ience, plus the competitive edge
of direct-to-air CD sound. That's
why so many Allied customers call
the Denon CD Cart Player™ their
most valuable playback device.

Once they're in Denon's unique CD
Carts, nothing touches your valuable
CDs except the DN-950FA's laser
beam. Your library is safe from dust,
grease and scratches. And Denon
CD Carts make playing a CD as
quick and easy as slappingin a
cart. There's no fumbling with jewel
cases, waiting for doors to open or
close, or searching for cue points.

That's because the DN-950FA is a
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for your station!
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STDBY/CUE

“goof-proof” broadcast-ready
features like remote control, quick
cue/review, end-of-message, Index
cue, selectable 2% speed increase
and reliable manual cueing to '/,sth
of a second. It's even designed

for rack mounting.

The Denon DN-950rA has earned
its “Most Valuable Player” title in
thousands of on-air and produc-
tion studios around the world. It
looks, handles and acts like any
other cart player. But with digital
CD technology, it sounds better
than any tape cart player can.

When you order the DN-950FA,

Enter Allied’s CD Cart Player
Drawing and win 2 Denon
DN-950FAs plus 100 ACD 5 CD
Carts and 1 rack mount adapter!

Just send a sheet of your
station’s letterhead signed
by the PD, CE or GM to:

Allied/Denon Prize Drawing
Dept. RR

P.O. Box 1487

Richmond, IN 47375

Entries must be postmarked by April 23,
1990. Winner will be picked by random
drawing on April 30, 1990. Only FCC-
licensed radio and TV stations in the
U.S.A. are eligible

make sure you put another “MVP”

on your team—Allied Broadcast.
We introduced the Denon CD Cart
Player to the US. We've sold and
installed hundreds of units. So get
it right—get your Denon DN-950FA
from the CD Cart Player experts. Call
your Allied representative today.

STUDIO EQUIPMENT « HARRIS RF PRODUCTS « SATELLITE GEAR +« TRADE-INS « TURNKEY SYSTEMS

1990 HARRIS/ALLIED

cart player. It's built “DJ-proof” for
heavy-duty broadcast use, with a
rugged computer-type disk drive
and 3-pin XLR outputs. And it has

ALLIED —

BROADCAST EQUIPMENT

———— A HARRIS COMPANY —————

800-622-0022

CANADA 800-268-6817
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TEN TIPS FOR TOP GUNS

How To Create The
Ultimate Organization

he success of your radio sta-
tion — whether measured
by ratings or revenues —
depends on the strength of your or-
ganization, according to Rick Ott,
President of the Richmond, VA-
based broadcasting consultant
firm Ott & Associates.
Organizational strength not only
motivates employees to perform
better, it also helps stations endure
internal staff changes and turn-
overs, outprogram and outmar-
ket the competition, and endure
periodic downturns in ratings and
revenues.

Six Steps
To Reducing
Job Stress

ega-promotions. Sur-
prise visits from the
owner. Awaiting the

next book. Radio can be a
stressful field. But you don't |
have to let it get to you.

Here are six ways to reduce
stress, courtesy of Newslink, a
publication of the Morris Plains,
NJ-based Warwick Insurance
Co.:

e Schedule predicted
stress. Space out stressfut situ-
ations, if possible, so they don't
occur all at once.

e Arrange for privacy. Find a
place to think without any inter-
ruptions, and schedule some
time there,

e Stay in control. Don'tletin-
significant incidents control
you.

e Initiate support systems.
Enlist the help of your family,
friends, and coworkers.

s Don’t procrastinate. The
longer you tolerate stressful sit-
uations, the worse they'll get.

* Focus on your own needs.
Make decisions based on your
needs — not what others ex-
pect your needs to be.

Furthermore, strong organiza-
tion is just as important at the own-
ership level as it is within the struc-
ture of individual stations (since
good organizational practices start
at the top and flow downward
throughout the chain of com-
mand).

How can you — the “top gun” in
your company — create the ulti-
mate organization? Ott suggests
that you follow these ten tips:

» Establish a corporate philoso-
phy. Draft a set of rules that cre-
ates a corporate culture with
“staying power.” See to it that
these rules permeate the entire or-
ganization.

e Show respect. Show staffers
that you value and appreciate their
contributions.

» Spend money. Provide the fi-
nancial wherewithal to pay com-
petitive salaries, maintain a high-
quality on-air product, and main-
tain an advertising and promotion
presence in the market.

» Offer positive reinforcement.
Give your staffers verbal and
tangible rewards.

e Seek stability. Take measures
to keep your personnel and format
on an even keel.

¢ Roll with the punches. Be able
to withstand occasional dips in rev-
enues and ratings without panick-
ing or shaking up your organiza-
tion.

e Take criticism. Listen to and
absorb ‘‘heat’” from outside
sources without impetuously pass-
ing it down to others in the organ-
ization,

o Offer support. Let your people
know that you stand behind their
actions.

* Reinvest profits into the sta-
tion. Occasionally upgrade your
station’s equipment and office de-
cor.

o Stimulate your staff. Provide
resources (seminars, audio or vid-
eo tapes, books, personal training,
etc.) to help employees improve
and further their careers.

OVERVIEW

‘80s Business
Travel Costs

Up 94%

f it seems that business
Itravel expenses kept taking

bigger and bigger and BIG-
GER bites out of your budget
during the past ten years, it's
because they did.

According to Chicago-based
management consultant Runz-
heimer international's Busi-

ness Travel Price index, the
combined costs of air fares, car
rentals, hotels, meals, etc. rose
94% during the '80s. In com-
parison, overall inflation climbed
cnly 64.4% during the same
period.
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® February 7-11 — Urban Net-
work PowerJam Programming
Conference. Stouffer Con-
course Hotel at Los Angeles In-
ternational Airport. Los Ange-
les, CA.

® February 8-10 — Internation-
al New Age Music Conference.
Roosevelt Hotel. Los Angeles,
CA.

® February 11-12 — NAB Ra-
dio Group Head Fly-In. Embas-
sy Suites Hotel, Chicago
Q'Hare Airport. Chicago, IL.

® February 12 — Dance Music
Awards. Universal Amphi-
theatre. Los Angeles, CA.

® February 13-14 — Broadcast
Credit Association's 23rd Credit
& Collection Seminar. Westin
Lenox Hotel. Atlanta, GA.
®February 1517 — Gavin
Convention. St. Francis Hotel.
San Francisco, CA.

@February 21 — Grammy
Awards. Shrine Auditorium. Los
Angeles, CA.

®February 21-24 — Pollack
Media Group's Programming/
Management Conference '90.
Loews Santa Monica Beach Ho-
tel. Santa Monica, CA.

@ February 24 — NAB Small &
Medium-Market Managers
Roundtable. Sheraton Music Ci-
ty. Nashville, TN.

® February 28-March 3 —
Country Radio Seminar. Opry-
land Hotel. Nashville, TN.

® March 2-4 — intercollegiate
Broadcasting System National
Convention, New York Penta
Hotel, New York, NY.

®March 10-13 — NARM. Cen-
tury Plaza Hotel. Los Angeles,

EMEN

Sex: Critical To Criticism?

omen find it much more

difficuit to criticize than

men and are much more
critical of themselves as well, ac-
cording to a study by NYC-based
consultant firm Bright Enter-
prises.

The survey of professionals/
managers found that 30% of wom-
en say it’s difficult to give crit-
icism, compared with 19% of men.
Similarly, significantly more wom-
en (85%) than men (71%) believe
they’re hard on themselves.

Although most (51%) of the ex-
ecs surveyed said it was hard to
criticize their boss, women find
such action much more difficult
than men (66% vs. 39%).

The Source Spot

Bosses, however, have no prob-
lem handing out the criticism, and
with good reason. A boss’s crit-

G i TN ]

® March 15 — American Wom-
en In Radio & Television's 15th
Annual National Commendation
Awards Ceremony. Waldorf-As-
toria Hotel. New York, NY.
®March 31-April 3 — NAB
Convention. Georgia World
Congress. Atlanta, GA.

® April 1-5 — National Christian
Radio Seminar. Stouffer Hotel &
Convention Center. Nashville,
TN.

® April 18 — Paul Kagan Radio
Station Acquisitions Seminar.
Park Lane Hotel. New York, NY
® April 18-20 — Broadcast Fi-
nancial Management Associa-
tion. Hyatt Regency. San Fran-
cisco, CA.

® April 25 — 25th Annual
Academy Of Country Music
Awards. Pantages Theatre.
Hollywood, CA.

® May 9-13 — R&R Convention
'90. Century Plaza Hotel. Los
Angeles, CA.

® May 16-20 — American Wor-
en In Radio & Television's Na-
tional Convention. Capital Hilton
Hotel. Washington, DC.

® June 9-15 — NAB Executive
Management Development
Seminar. University Of Notre
Dame. Notre Dame, IN.

e June 10-13 — BPME/BDA
Conference. Bally's Hotel. Las
Vegas, NV.

® June 22-23 — Bobby Poe
Convention. Sheraton Pre-
miere. Tysons Corner, VA.

® October 24 — Paul Kagan
Radio Station Acquisitions Sem-
inar. Park Lane Hotel. New
York, NY.
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icism will get more people (60% ) to
change their behavior than crit-
icism from any other source.

When weighing a boss’s crit-
icism, proximity counts. When fac-
ed with a boss’s criticism, super-
visors are more willing to change
their behavior than non-supervis-
ors (66% vs. 55%), co-workers
(32% vs. 16%), or subordinates
(30% vs. 6%).

What type of criticism hurts the
most? Respondents say criticism
that questions their integrity
(85%), criticism of their job perfor-
mance (74%), and criticism for
something they know is untrue
(58%).

Entrepreneurial
Success Secrets

efore you launch a radio
consultancy or go into inde-
pendent promotion, con-

sider what it takes to becorne a suc-
cessful entrepreneur.

The most important factor for
success? “Customer satisfaction,”
according to a recent survey of In-
stitute Of American Entrepreneurs
members by Dallas-based polisters
Emst & Young. The second and
third most important keys to suc-
cess — according to the respon-
dents — were “quality’’ and “‘prof-
itability.”

Rounding out the list were (in de-
scending order) “employee satis-
faction,” “‘sales growth,” “‘compa-
ny image,” “innovation,” ‘‘em-
ployee incentive,” and ‘“‘commun-
ity involvement.”

Fmdmg The
Best Job
Candidates

ou’ve written a concise job

ad and placed it in the

“right”” newspapers. As a
reward, there’s a stack of resumes
on the corner of your desk. Now,
how do you find the best candidate
for the gig?

According to Tustin, CA-based
management consultants CJA As-
sociates, you should look for appli-
cants who not only demonstrate
deep-rooted personal values that
provide long-term motivation, but
also for ones with track records of
honoring commitments and deliv-
ering results.

Furthermore, top job candidates
should have a high level of self-
esteem, demonstrate problem-
solving skills, and have the ability
to persuade (not just the gift of
gab).

RATINGS! NUMBERS! RESULTS!

Superior results demand careful planning and perfect execution of every
aspect of your product. Your station’s sound, its “SOUND SIGNATURE”,
must be as unique as your music and air personalities. Use every re-
source available and you WILL ACHIEVE superior results!

AC&E provides the expertise to get the maximum productivity out of

your sound.

The maximum modulation specialist with the sound for the "90s!

Audio Concepts
& Engineering

Broadcast Audio Consultants

PO Box 25652, Richmond, VA 23260-5652
(804) 550-3337

(804) 550-3291 FAX
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FOR YOUR EYES ONLY

Non-Screen Computer Images

that can replace the small
screen on your portable laptop
computer. Norcross, GA-based Cy-
berspace Corp. did, and built one!
The lightweight, headband-sup-
ported device converts computer-
generated characters into crisp,
full-sized images that appear to
float in mid-air about two feet in
front of the user. Privacy is as-

Imagine a futuristic eyepiece

sured as the user is the only one
who can see the air-lifted display.

The truly visionary gadget uses
light-emitting elements, special
lenses, and a small oscillating mir-
ror to work its magic, and has ap-
plications wherever portable, high-
resolution screens are required.
Look for variations of the eyepiece
to turn up soon in the military and
fax machine industries.

GY

Pucea Moy

Digital Answering Machine

ith no audiocassette tapes to rewind, ADAM — the “Afl-Digital
W Answering Machine” from PhoneMate — allows users almost in-
stant access to phone messages.

The sophisticated telephone/answering machine combo is reportedly
the first to offer digital signal processing, which compresses voice
messages intd memory-saving computer signals. (The process was
previously used primarily in voice mail computer operations.)

Along with a programmable message transfer feature that enables you
to forward messages to another phone number, the high-tech telephone
sports a remote room monitor — so you can call in and listen to what's hap-
pening in the room — and a message control feature that allows you to skip,
repeat, and save individual messages using nothing more than vocal com-
mands.

Additional features include variable speed playback, handset and
remote message retrieval, message search, digital display, and time/day
stamp. Suggested retail price: $299. For more Info, phone the Torrance,
CA-based firm at {213) 618-9910.

Sony Updates
‘Discman’

he Sony Corporation Of
T America recently de-

buted an updated ver-
sion of its portable compact disc
player — the "Discman D-35" —
that includes several features
previously found only on high-
end, in-home CD players.

The 17-ounce machine now
sports a 10-key direct access
keypad (for selecting songs), a
“time fade™ switch (for record-
ing purposes), an LCD “music
calendar"” {for displaying elaps-
ed and playing times, date,
hour, etc.), and an "auto spac-
ing” feature (also useful for
recording).

Music lovers who like to make
their own cassette compilations
will doubtiess enjoy the D-35's
“program/time edit” feature,
which scans any given disc and
displays the best combination of
tracks to fill any size blank
cassette (30 minute, 45 min-
ute, efc.).

What's more, you can pilug a
pair of portable speakers into
the gadget and convert it into a
fully functional alarm clock! The
D-35 — list priced at $400 —
also comes with a BP-5 re-
chargeable battery, head-
phones, AC power adaptor, con-
necting cord, and a carrying
case. For more info, call (212)
418-9427.

COMING IN APRIL

—

Processor Brings Surround-
Sound Effects To Home TVs

round-sound effects to home video systems without rewiring, de-
coders, or additional speakers.

Due on the market in April, the Panasonic system contains
everything videophiles need to surround themselves with sound — a
built-in amplifier, two speakers, and a digital sound processor.

The unit can be placed on top of or near your television screen, and

T he “SY-DS1" digital signal sound processor (pictured) brings sur

can be connected to any video source with audio output jacks. You can
also hook it up to a receiver if your TV is connected to your stereo
system. (The intensity of the effect can be adjusted according to the

source of the sound or your personal preference).

The system also features a wide sound field, designed to expand the
size of the speakers' “hot spots.” Suggested retail price: $250. For
more info, call the Secaucus, NJ-based company at (201) 348-7000.

Bumper Year For Car Antennas

your automobile keeps you

away from the automatic
carwash or is the frequent target
of vandals, you may want to check
out the new ‘“Auto Directional
Antenna” (ADA) from the Blau-
punkt division of the Broadview,
II-based Robert Bosch Corp.

I f the buggy-whip antenna on

The ADA is a concealed antenna
system that fits into the front and
rear bumpers of your car, em-
ploying ‘phased array” techno-
logy (originally developed by the
military) in which four separate
foil antennas function as a single
directional antenna that’s elec-
tronically steered toward opti-
mum signal reception by the sys-

tem’s signal-monitoring com-
puter.

Improves Radio Reception

The system also eliminates
multipath distortion, and has the
ability to make ‘“‘weak’’ or distant
radio stations come in stronger.
Furthermore, because the ADA
responds to changing conditions
within milliseconds, all changes in
reception parameters go unnotic-
ed by the radio listener.

For more information about the
system — which comes with an
optional ADA tuner, oscillator,
and summing network, or can be
used as an add-on to conventional
radios — phone the firm at (708)
865-5200.

If it has to do wilh

music.

Connecticut

MIKE SHALETT
DONNA KEANE

California
2136588806

Street Puise Grroup

Market Research for Today's Music Industry

2033550902
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A PLETHORA OF PREDICTIONS

OVERVIEW

American Families In The Year 2000

usband (and sole bread-
winner), housewife, and
two children. The image —
and the reality — of the traditional
“Leave It To Beaver” family is
fading fast.
Following are some familiar pre-
dictions for the year 2000, courtesy
of US News World Report.

* No Kidding: One third of all
US households will be childless by
the end of the decade. Families will
average 1.81 children — down from

Ecologically
Improved
Hairspray

illions of people use it,
even though it releases 27
tons of chemical pollut-

ants each day in California alone
— more than any consumer prod-
uct except drying paint, accord-
ing to the state’s Air Resources
Board.

We'’re talking about ... hair-
spray. Nonaercsol pump sprays
are the worst type, since they con-
tain more alcohol solvent than
many aerosol sprays. So to help
protect the environment, a White
Plains, NY-based company has de-
veloped an alcohol-free hairspray.

Cosmosol Ltd.’s “New Idea”
contains a new water-soluble for-
mulation based on dimethyloxide,
a propellant that doesn’t harm the
earth’s diminishing ozone layer.
The company claims this new
spray emits only 2040% as much
pollutants as conventional hair-
sprays.

New Idea will cost more, too —
but Cosmosol daims its new hair-
spray is so concentrated that each
can will last twice as long as other
aerosols.

1.84 today — and one child in four
will live with a step-parent by age
16.

 0ld Glory: Look for more of the
elderly to move in with their off-
spring in the ’90s. In 1988, there
were 54,000 people 100 or older —
by the year 2000, that figure will
have doubled.

» Socially Secure: Elderly wom-
en will collect more in Social Secur-
ity benefits, since more of them
will have worked. A woman who
has always worked and made a
good living can expect about $1100
a month if she retires in 2000.

* Work Weak: Execs will aver-
age a 60-hour work week, up from
today’s current executive average
of 58 hours per week. Before they
retire, employees in the '90s can
expect to switch careers three
times and change jobs ten times.

* Food, Bank: The weekly gro-
cery bill for a family of two adults
and two children will average
about $220 in 2000, up from $144 to-
day. The average annual cost of
dining out will rise to $1965 from
$1211.

» Teen Scene: An average teen-
ager living at home will cost $12,000
a year, compared with $7000 now.
A child heading off to college in
2000 will need more than $100,000 to
get his or her bachelor’s degree.

* PC City: Seven of everyten
families will own personal com-
puters by the year 2000, up from
just two in ten today.

* Pet Peeves: Fewer stereotyp-
ical families will mean fewer pets.
The number of families owning pet
dogs — now 50 million — will fall by
2-3%. Similarly, the number of cats
- currently 57 million — should de-
cline about 2%.

Top Five Painkillers

over-the-counter painkiliers, marketers of these products spend

While Americans spend more than $2.2 billion dollars per year on

more than $300 million on advertising each year, according to

recent Wall Street Journal reports.

This situation is expected to continue as more companies enter the
market, only to find that consumers can't distinguish one firm's product

from a competitor's.

Below are America’s top five over-the-counter painkillers, based on
1989 manufacturers’ sales (excluding children’s products):

Brand Manufacturer Market Share
Tylenol Johnson & Johnson 27%
Advil American Home Products 12%
Bayer Sterling Drug 6%
Nuprin Bristol-Myers 5%
Excedrin Bristol-Myers 4%

Source: Kling & Co.

ages on wieners!

big weenies at (708) 496-4200.

Put A Message On Your Weenie

ere's a meaty promotional idea that dogged marketing directors ev-
erywhere should, quite frankly, relish — putting customized mess-

Thanks to a special casing (dubbed “E-Z Mark Nojax") and an incr-
edible ink developed by the Chicago-based Viskase Corp., it's now possi-
ble to print call letters, logos, slogans, portralts of your morning team, and
other such images directly onto regular ol' hot dogs.

The printing — which survives normal storing and cooking procedures
— is done during the manufacturing process. To find out how you can have
a batch of the bun-stuffers printed up for your next big promotion, call the

L

PLASTIC FANTASTIC LOVERS

More Of US Using Credit Cards

lthough most Americans

pay cash for goods, an in-

creasing number are put-
ting their purchases on plastic, ac-
cording to a recent survey by the
NYC-based Roper Organization.

When it comes to purchasing
major appliances, more people pay
with a credit card (45% ) than with
cash or a check (38%) — up 3%
from 1983.

However, more folks use cash
for buying small appliances (66%
vs. 17%), hardware and tools (68%
vs. 10%), and household items
(72% vs. 12%). Nevertheless, the
proportion of shoppers who gener-
ally charge these items has in-
creased a few percentage points —
by 5% in the case of small appli-
ances — since 1983.

Clothes Up
Most shoppers (86%) pay cash
for clothing that’s priced at $20 or
less, but this figure falls to 61% for
clothing that costs more than $20. A
quarter of Americans charge cloth-
ing purchases totaling more than

$20, up 7% since '83.

The biggest cash purchase is
groceries. Only 1% of those sur-
veyed said they usually charge
their groceries, compared with
96% who use cash.

Incidentally, the only category
that lost chargers was gasoline —
13% of Americans now pay for gas

WPOR-FM/Portland, ME air
talent Deborah Delaney to
WPOR-FM continuity director
Richard Kazimer, January 6.

Born To:

KIKK/Houston alr talent Don
Marion, wife Cindy, daughter
Mattie Cathryn, December 12.

MCA Records executive as-
sistant Lynne Deane, husband
Jeffrey, daughter Judy Lynne,
January 7.

WRXL/Richmond MD/air tal-
ent Paul Shugrue, wife Fenton,
son Joseph John, January 12.

RADIO EXPENDITURE REPORTS INC.

740 West Boston Post Road » Mamaroneck, N.Y. 10543 « (914) 381-6277

WHAT YOU NEED TO KNOW

MARKET BY MARKET
ACCOUNT BY ACCOUNT

RADIO EXPENDITURE REPORTS

IS

THE SOLE INDUSTRY SOURCE

FOR NATIONAL & REGIONAL SPOT DATA

For information as to how we can serve your needs,
call account executive Jane Zack at 914-381-6277




reaturind CHRIS BECK!

Sales Advisor

NEW DECISION MAKERS

Learn how to capitalize
on the new cultures of the '90s
and how to create new
business from the myriad
of new accessible alternate
decision makers locally!

RECRUITMENT REVENUES

Generate new revenue
from recruitment advertising.
Learn how to use the platform

or recruitment to up sell
current advertisers as well as

generating new business!

TELEPHONE TECHNIQUES

Learn powerful telephone
techniques to use with new
local and national decision
makers to enable you to
overcome objections and
get the appointment!

MANUFACTURER
OPTIONS

Learn what budgets

are available to you

locally and how you
can maximize
National buys!

AGENCY STRATEGIES

Learn the next generation of
strategies being used to
generate new business

from agencies’ media,
promotional and industrial
accounts!

UNDERWRITING OPTIONS

You'll learn how to
underwrite schedules for
both local and national accounts
as well as recruitment, station
package or alternate platform
schedules for your
own station!

AGTUAL CASE STUDY EXAM PLES — Learn the techniques developed and used on the street by Chris
Beck for client stations to generate mill ons of local dollars from Blockbuster Video, K-Mart, May Co.,,
Sears, Walgreen’s, Walmart, Sound Warehouse, American Express, JCPenney, 7-Eleven, Ford, Nabisco

and hundreds of others!

ATTENDANCE IS LIMITED!

Call now for complete topics, details and registratior information!

(818) 594-0851
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Elvis Lives — On ABC-TV

h, mama, fix me some pea-

nut butter 'n’ mashed bana-

na sandwiches ’cause
“Elvis” — a new half-hour musical
drama chronicling the King’s early
years — will debut Tuesday, Feb-
ruary 6 (9:30pm EST/PST) in the
prime time slot following ‘‘Rose-
anne”’!

The ABC-TV program will move
into its regular time slot Sunday,
February 11 at 8:30pm, replacing
“Free Spirit,” which gave up the
ghost. Michael St. Gerard stars as
the late Elvis Presley in the series,
the first eight episodes of which
were shot in Memphis, TN.

Curb recording artist Ronnie
MecDowell recreates Presley’s vo-
cals for the show, and plans to re-
lease an LP featuring tracks by

ALL THE KING’'S MEN — Ronnie
McDowell proves there's a little Elvis in
all of us.

McDowell and the Big E are in the
works (R&R, 11/24). Presley’s ex-
wife, Priscilla Presley, is co-
executive producer of the series.

s a public service to our loyal readership, R&R is
proud to peruse the week’s periodicals — from the
slick to the slimy — and encapsulate the top music-
related stories, such as the Star’s recent report that multi-
media superstar Cher, 43, is three months pregnant by 30-

year-old Bon Jovi guitarist Richie Sambora!

Cher's biggest worry? That —
even with her rigorous exercise
routine — the unplanned pregnancy
won't allow her to fit into the expen-
sive costumes that she plans to
wear at her Las Vegas engagement
later this month!

Dr. Do-Good

Not far-fetched enough for you?
How ’'bout the Globe's claim that
Heather Locklear and her hubby,
Motley Crue drummer Tommy

e R TR

R

—

NEW THIS WEEK

® PHIL COLLINS: THE SINGLES COLLECTION (Atlantic Video)

The Genesis frontman/drummer performs songs spanning his entire solo
career in this 65-minute clip compilation, including previously unreleased
live versions of “Who Said | Would” and "Against All Odds (Take A Look At
Me Now)." Also featured: “Two Hearts,” “You Can’t Hurry Love,” “A
Groovy Kind Of Love,” “Easy Lover” {sung in duet with Philip Bailey), and
seven more. (Street date: 2/6.)

N

FROM GENESIS TO REVELATION — Phil Collins (I} and Mike Rutherford
reflect on their solo careers.

O MIKE + MECHANICS: A CLOSER LOOK (Atlantic Video)

Yet another Genesis member who went the solo route — namely, Mike
Rutherford — can be seen in this 45-minute interviews 'n’ clip compilation.
Featured titles; “The Living Years,” "All | Need Is A Miracle,” "Silent Runn-
ing,” “Taken In,” “Nobody's Perfect,” “Nobody Knows,” and “Seeing Is
Believing.” (2/6.)

O RAP FROM ATLANTIC STREET (Atlantic Video)

Twelve tunes from seven Atlantic, Ruthless, and First Priority artists —
Kwame, D.O.C., MC Lyte, Breeze, Cool C, W.I.S.E. Guyz, and Positive K
— make for one def hour of video clips. {2/6.)

® RUDE AWAKENING (HBO Video)

Cheech Marin and Eric Roberts star as two hippies who return to the US
(and to their now-yuppie friends) after living in a Central American com-
mune for 20 years. The film’s Elektra soundtrack features vintage tunes by
the Jefterson Airplane, Bob Dylan, and the Grateful Dead, contemporary
tracks by the Miami Sound Machine, Sigue Sigue Sputnick, Bill Medley,
Kim Carnes, and Franke & The Knockouts, and remakes of period
favorites by Mike + Mechanics, Phoebe Snow, and the Georgia
Satellites. (2/7.)

® LETHAL WEAPON 2 (Warner Home Video)

This action-packed box office blockbuster not only reunited male leads
Mel Gibson and Danny Glover, but also spawned a Warner Bros. sound-
track that featured George Harrison’s “Cheer Down,” the Beach Boys’
“Still Cruisin’ (After All These Years),” and Randy Crawford's UC hit ver-
sion of Bob Dylan’s “Knockin’ On Heaven's Door.” WTG recording group
Eighth Wonder vocalist Patsy Kensit plays Gibson's love interest, while
Darlene Love of innumerable Phil Spector sessions fame reprises her role
as Glover's wite. (2/8).

® PARENTHOOD (MCA Home Video)

Steve Martin stars in this box-office smash about life’s most rewarding
and frustrating job, while Randy Newman stars as the composer/performer
of the movie’s MCA soundtrack. (2/8.)

B S R

Lee, were “cruisin’ Tinseltown on
their motorcycle when they saw a
punk rip off a woman’s purse!”

According to the zine, noted do-
gooder “Tommy took off in hot pur-
suit and finally cornered the thug,
who began to plead for his life.
Stern officers of the law arrived and
put the blubbering bad guy behind
bars!”

MON CHER AMOUR — Cher and
the next-to-latest mail with which
she’s been linked.

Of course, the Globe also sez
that Kim Basinger has “agreed to
star in her new beau Prince’s new
movie, ‘The Graffiti Bridge,’ at
HALF her usual salary!” Now, that’s
far-fetched!

Public Cervix Announcement:Cher PG At 43!

Boa To Be Wiid

Leave it to the National Enquirer,
however, to come up with the most
un-reprintable item o’ the week —
namely that blurry photo of LaToya
Jackson bringing her pet boa con-
strictor into (once-chic New York

R department store) Bloomingdale's
¢ o the reptile could try on the gold

chain that Jackson wanted to buy it!
(Maybe she wanted a little some-
thing to remind her of her manager/
husband . . )

Wiid In The Country

And . .. we couldnt help note
that R&R found itself firmly
ensconced within the hallowed, er,
yellowed pages of the National Ex-
aminer’s "Country Capers” column
this week.

Considering the number of times
we've . uh, adapted items from
that fine publication, we guess turn-
about is fair play . . . as long as they
spell the ampersand right.

1%

g

4

One Investment Bank
Sends a Clear Signal "g

Communications Spectrum.

In the fast-changing field of communications. one investment
bank is a constant source for state-of-the-art financial advice:

throughout the

Morgan Stanley.

We stand ready to address the needs of a full range of clients in
the communications industry (from emerging growth companies
to established large-capitalization diversified media companies)
with a full range of investment banking services.

Our team of ten seasoned communications specialists combine
detailed industry knowledge with the worldwide resources of
Morgan Stanley to accomplish

your objectives.

For more information on how
Morgan Stanley can help you
carry out vour merger/acqui-
sition, financing or corporate
restructuring strategies, please
contact Charles R. Cory, Principal.
at (212) 703-7784.
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BOOK BEAT
Winwood Rolls

hy did Steve Winwood
casually walk away from
the success of the Spen-
cer Davis Group? Blind Faith?
Traffic? What was the inspiration
behind some of his biggest hits?
The answers to these (and other)
burning questions can be found
within the pages of his recently
released autobiography.
“Steve Winwood: Roll With It”’
($8.95) /Perigree) finds the subject
teaming with author Chris Welch

With The Pages

to chronicle the multi-instru-
mentalist’s long, distinguished
career and private life story, using
personal observations as well as in-
terviews with family members and
former bandmates.

The 168-page softbound reader
focuses on the many bands to
which Winwood has lent his talents,
and includes matter-of-fact expla-
nations as to why he departed
each. Naturally, the book exam-
ines Winwood’s solo career, and

CURRENT

®BORN ON THE FOURTH OF JULY (MCA)
Single: A Hard Rain's A Gonna Fall/E. Brickell & New Bohemians
Other Featured Artists:
®BLAZE (A&M)
Featured Artists: Fats Domino, Bonnie Sheridan, Randy Newman

® TRUE LOVE (RCA)

Broken Homes, Van Morrison, Don McLean

Single: Whole Wide World/A’me Lorain
Other Featured Artists: Graham Parker, Eurythmics, Jim Capaldi

UPCOMING

® FLASHBACK (WTG)

Featured Artists: Big Audio Dynamite, Bob Dylan, Jimi Hendrix

®PRETTY WOMAN

Single: Wild Women Do/Natalie Cole (EMI)

explores the working relationship
between the musician and his fre-
quent songwriting partner Will
Jennings.

Concluding with thoughts about
what lies ahead, Winwood says, “I
don’t see myself touring far into
the future,” adding he’s likely to
concentrate on production once his
contractual agreement with Virgin
Records (he has to deliver at least
two more LPs by 1992) is com-
pleted. Sixteen pages of photos and
a career-long discography round
out the package.

nding acquisition of

$1,365.000,000

acquire

Companoy
$810.000,000

acquired
Spectradyne Inc.

W $635.000.000

recapitalization

$493.000.000
s ‘ pending acquisition of
$487.500.000

nding acquisition by

$393.000.000

acquired by
i Jones Intercable Inc.
g $340,000,000

” QOperatin
gumd Yy

$310,000.000

acgquired by

$251.000.000

MERGERS & ACQUISITIONS
McCaw Cellular Communications. Inc.

IN Broadcasting Corporation

$6.900.000.000

Rogers U.S. Holdings Limited
acquired by

KBL Cable, Inc.

The Thomson Corparation

The Lawyers Co-operative Publishing

Investor Group led by Marvin Davis

(controlled by SPT Holding Inc.)

Continental Cablevision, Ine

R.R. Donnelly & Sons Company
The Meredith/Burda Companies

Management Science America, Inc.

he Dun & Bradstreet Corporation

The Illinois Operating Group
of Centel Cable Television (,ompany
(subsidiary of Centel Gorporation)

The Southeastern Florida
Group of

Centel Cabie Television (A)mpany
(sublldlar‘v of Centel Corpeoratior

Adelphia Communications Corporation
The Central Florida Operating Group
of Centel Cable Television Company
(subsidiary of Centel Corporation)

American Television and
Communications Corporation

Independent Te Ie\lsmn Publications

acquired by

Renaissance Communications Corporation

$32,000,000

Michigan Cable Associates
lelted Partnership

%ulred by

Cablevision Limited Partnership

Price not disclosed
Rifkin,
acquir

Price not discloser

acquire

US Cable of Northern Indiana

Price not disclosed

Price not disclosed
McGraw-Hill, Inc.

acquired

MMS International. Inc.

Price not disclosed
Mc(.raw Hill, Inc.

M.icmllldn Inc.
y of Maxwell C

Television Station WPGH-TV

(subsidiary of Lorimar Telepiciures Corporation)

Jax ksonville Associates, Ltd.
by

Continental Cablevision, Inc.

Rifkin (/Mwhlgan City Associates, Ltd.

Cineplex Odeon Corporation
representation of the Special Committee
The Field Corporation
acquisition of 4 minority interest in
Heritage Media Corporation

ication Carporation ple)

Publishin

Price not diselosed

M\mc Color Lab, Inc.

Fow]abn Club S.A.
Price not disclosed

acquired by
Macmillan, Inc.
vof Maxwell C

have formed a Joint venture called
Macmiltan MeGraw-Hill School
Company

(,roher Incorporated

Prentice Hall Information Services
and Prentice Hall Information Network
(subsidiaries of Paramount Communications Ine.)

ieation Corporation ple}

Price not disclosed
acquired

Television C ies) Baseball Team

fowned by the
acquired by

$235 000.000

acquired by

$211.000,0600
The Michi;

of Centel Cable

acquired hy
-TEC Corporation
$210.000,000

acquire:

$202,000,000
of Centel Cable

g acyuired by

$110,000,000

i Reed International P1.C.

The Ohio Operating Group

of Centel Cable Television Company
{subsidiary of Centel Corporation

Warner Cable Communications Inc.
an Operating Group

i elevision Company
Sk 4 (subsidiary of Centel Corporation)

Omnicom Group Inc.

Boase Massimi Pollitt PL.C

The Kentucky Operating Group
elevision Company

(subsidiary of Centel Corporation}

Simmons Communications

Price not disclosed

FINANCINGS

Polygram N.V.
14,000,000 Shares
Common Stock

$350.000,000

Senior Subordinated Floating Rate Debentures due 2004

$100.000,000
Rifkin Ac

$211.451.200

Omnicom Group Inc.
6%% Convertible Subordinated Debentures due 2004

$160.000,000

10.20% Notes due 1991
$100,000.000

Seattle Baseball, L.P.

The Seattle Mariners Professional

Continental Cablevision, Inc.
12%% Senor Subardinated Debentures due 2004

qh uisition Partners. L.P.
financing for the acquisitions of cable television systems in
Georgia_ Illinos, Michigan and Tennessee

The Times Mirror Company
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% WEEKEND BOX OFFICE !
JANUARY 26-28

1 Driving Miss Daisy $5.7
(Warner Bros.)

2 Born On The Fourth $4.6
Of July (Universal)

3 Tango & Cash
(Warner Bros.)

4 War Of The Roses
(20th Century Fox)

5 Internal Affairs

$3.5

$3.2

(Paramount)

6 Tremors $3.15
(Universal)

7 Always $2.4
(Universal)

8 Steel Magnolias $2.3
(Tri-Star)

9 The Little Mermaid  $2.1
(Buena Vista)

10 Back To The Future $1.7

Part Il (Universal)

All figures in millions
Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
This week’'s openers include
“Flashback,” starring Dennis
Hopper as an erstwhile '60s
radical and Kiefer Sutherland
as a rookie FBI agent. The film's
WTG soundtrack features per-
iod pieces from Jimi Hendrix,
Canned Heat, Steppenwolf,
and the Jefferson Airplane as
well as contemporary tunes by
the Ultraviolets, Flesh For
Lulu, Edie Brickell & New Bo-
hemians, R.E.M., Big Audio
Dynamite, and a previously un-
available version of “People Get
Ready” by Bob Dylan.

A STELLA PERFORMANCE —
The “Divine Miss M,” as seen
on the screen in what has to be
this week's best Bette.

Also opening this week: “Stel-
la,” the three-hankie tale of a
mother (Bette Midler) who sac-
rifices everything for her daugh-
ter (Trini Alvarado). Film buffs
will note that this is a remake of
the 1937 Barbara Stanwyck
tearjerker “Stella Dallas.” No
soundtrack scheduled, but Mid-
ler performs “One More Cheer"”
during the credits and there's
plenty of music throughout the
film from the likes of Steve
Hunter, the Box Tops, the
Mamas & Papas, Donna Sum-
mer, Percy Sledge, and others.

Meanwhile, ‘“Heart Condi-
tion,” a cop comedy starring
Bob Hoskins and Denzel
Washington, opens this week
in limited release. No sound-
track, but listen for Bonnie
Raitt's latest Capitol single —
“Have A Heart” — over the
closing credits.

3

TOP TEN SHOWS

JANUARY 22-28
1 Super Bowl XXIV
{49ers vs. Broncos)
2 Super Bowl XXIV Post-
Game
3 The Cosby Show
Cheers (tie)
5 Roseanne
6 A Ditferent World
7 Golden Girls
8 Empty Nest
9 Wonder Years
10 American Music Awards
Source: Nielsen Media Research
All show times are EDT/PDT unless oth-
erwise notad, subtract one hour for CDT.
Chack listings for showings in the Mountain
Time Zons. Al listings subject to change.
Tube Tops
e Michael Jackson, Frank
Sinatra, Whitney Houston,
Anita Baker, Stevie Wonder,
Dionne Warwick, Ella Fitzger-
ald, and many, many more help
celebrate ‘‘Sammy Davis Jr.'s
60th Anniversary” of perform-
ing, (ABC, Sunday, 8:30pm.}
Eddie Murphy hosts the two-
and-a-half-hour extravaganza,
taped in November.

Friday, 2/2

¢ B.B. King, Joe Williams,
and David Benoit each pay their
own musical tribute to Charles
Schulz's “Peanuts” characters
in “You Don't Look 40, Charlie
Brown!” (CBS, 8pm).

¢ Kathy Mattea, “The To-
night Show Starring Johnny
Carson” (NBC, 11:30pm).

Saturday, 2/3

e Host Waylon Jennings
sings throughout the hourlong
musical documentary, “My
Heroes Have Always Been
(TNN, 9pm EST/

Cowboys”
6pm PST).
¢ Gary Morrls and Mary Cha-

pin Carpenter, “Austin City
Limits” (PBS; check local list-
ings for air time).

e Gerald Albright,
Allen” (ABC, 11:30pm).

Sunday, 2/4

e D.J. Jazzy Jeff & Fresh
Prince, “Disneyland's 35th An-
niversary Celebration” (NBC,
7pm).
¢ Michael Damian and John-
ny Mathis, “Dionne & Friends”
(syndicated; check local list-

ings).
Monday, 2/5

e NRBQ, Graham Parker,
Phil Woods, Abbey Lincoln,
Shabazz, and C.E. Just, “Night
Music” (NBC, 12:15am).

* ‘‘Ronnie Milsap: Back
Home Again” (TNN, 10:30pm
EST/7:30pm PST) features the
singer in an hourlong concert
taped in Nashville.

Tuesday, 2/6

¢ “New Kids On The Block:
Hangin’ Tough Live In Concert”
(Disney Channel, 8pm}. This
hourlong special captures the
Columbia chart-toppers perfor-
ming seven tunes on their 1989
world tour.

Wednesday, 2/7

e Shawn Colvin, “Late Night
With David Letterman” (NBC,
12:30am).

e Lulu Almida & Afro-Bra-
zilian Band, “The Pat Sajak
Show” (CBS, 11:30pm).

Thursday, 2/8

e Lyle Lovett, “The Arsenio
Hall Show" (syndicated; check
local listings for station and air
time).

¢ Dion, “Pat Sajak.”

“Byron
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MCA Sets Four Regional
Directors; Reading Directs
Jazz/NAC Promotion

MCA has elevated four veteran
local promotion managers to re-
gional promotion directors, while
concurrently naming Michael
Reading Director/NAC & Jazz
Promotion.

Pat Martine now handles the
West Coast out of Los Angeles, Bob
Brady the East Coast out of New
York, Fred Zahler the Northwest
out of Seattle, and Wayne McMan-
ners the Southwest from Dallas. All
continue to report to MCA Sr. VP/
Promotion Billy Brill.

Reading, based at the company’s
Universal City headquarters, will
report to Sr. VP Promotion & Mar-
keting/Black Music A.D. Washing-
ton and VP/Marketing Geoff By-
water.

Regarding the regional direc-
tors, Brill remarked, ‘“This new ex-
ecutive structure will allow these
individuals to use their talents in an
expanded regional capacity.”
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Michael Reading

Commenting on Reading’s ap-
pointment, Washington said,
“We’re fortunate to have attracted
a talent like Michael to head our
NAC/Jazz promotion effort. His
broad knowledge in this field will
be a tremendous asset.”

Prior to joining MCA, Reading
programmed NAC KGSR/Austin,
and then served as Jazz Editor at
the Mac Report tipsheet.

Mirsky Back To Orlando At WDIZ

Veteran programmer Neal Mir-
sky has been named PD at WDIZ/
Orlando. Returning to Orlando for
the third time in his long and
varied career, Mirsky succeeds
Rad Messick, who exited the
Shamrock Communications AOR
last month after seven years.

“Neil’s knowledge of the Orlando
market was certainly a big factor
in my decision to hire him,” re-
marked WDIZ GM Tom Owens.
“He has some noteworthy AOR
wins under his belt and has worked
with some major talent.”

Mirsky, who was WDIZ PD in
1979-80, was VP/A&R for New

Graupner Major
Market Affiliates

Director
For Unistar

Unistar Radio Networks has
named former Marathon Com-
munications partner David Graup-
ner Director/Major Market Affilia-
tions. He will handle current and
potential Transtar format affiliates
in the Top 75 markets.

Unistar President Gary Fries re-
marked, “We’re delighted to wel-
come a radio professional of Dav-
id’s caliber. He has performed ef-
fectively in both programming and
management pcsitions throughout
the nation and czn offer not only his
broadcast experience, but a solid
radio business background, to our
major market dients.”

Graupner said, “I look forward
to sharing in the company’s energy
and creativity — and to sharing
them, in turn, with stations nation-
wide.”

Following programming stints in
the Midwest and Florida, Graup-
ner joined TM Programming in
1983 as a consultant, rose to VP/
Programming, and in 1987 segued
to the firm’s KBUL/Reno as
VP/GM. He became a partner in
Marathon when it succeeded TM,
and retained the reins at KBUL.

York-based management company
L.A. Entertainment Group for the
past 18 months. Prior to that he
spent three months programming
’DIZ crosstown AOR rival WHTQ,
an experience he later described as
a “daily root canal.”

Mirsky attempted to discount re-
venge as a motivation, joking,
“Who's across the street? Serious-
ly, they’re my competitors — it
doesn’t matter who owns them.
With the exception of ['HTQ
owner] John Tenaglia, everybody
in the building is different than
when I was there two years ago. 1
know there’s a great opportunity
here to play this revenge thing up,
but I don’t want to get into that. I
just want to go in there and win.”

Mirsky’s extensive PD experi-
ence includes stints at WPLR/New
Haven, WQXM (now WXTB)/Tam-
pa, and WSHE/Miami. In addition,
he’s also served as VP/National
Programming for DIR Broadcast-
ing and Coordinating Producer for
MTV.

Lauren Moran

George Hess

Arista Promotes Moran, Hess

Arista has elevated Lauren
Moran from National Sales Direc-
tor to Sr. Director/National Sales,
and George Hess from Manager to
Director/National Dance Promo-
tion. Both will continue working out
of the company’s New York head-
quarters.

Commenting on Moran, Arista
Exec. VP Bill Berger said,
“Lauren has become an inspira-
tional role model for all who work
with her. She’s fast becoming one
of the most respected executives in
the industry’s sales community,
and it’s a joy to watch her con-
tinued growth and success.”

Regarding Hess, VP/Pop Pro-
motion Rick Bisceglia remarked,
“Rising from the ranks of record
dance pools, George has quickly
established himself as one of the
best dance record promoters in the
business. His hard work on Ex-
pose, Taylor Dayne, and Cindy Val-
entine has been rewarded with this
well-deserved promotion.”

Moran joined Arista as a Local
Marketing Manager in 1982. She

was promoted to Director/Single
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Sales in 1985, then named National
Sales Director in 1987.

Hess joined Arista last year as
National Manager/Dance Promo-
tion.

WDJO brbps
Oldies For

WUBE Country
Simulcast

WDJO/Cincinnati has dropped
its Oldies format after five years to
simulcast with Country sister
WUBE.

American Media VP and WDJO
& WUBE VP/GM George Toulas
said, “This decision reaffirms our
commitment to the thousands of
Country listeners in the Tri-State
area. Market research shows
there’s a real opportunity to serve
the AM radio listener with country
music.”

Over the last two ratings periods,
in persons 12+, WDJO has declin-
ed 1.0-.5 in Arbitron and sunk .5-.2
in Birch.

MASON PD

WGTO Cruises For Gold

Religious WGTO/Winter Haven-
Cypress Garden, FL switched to
Gold last Thursday (1/25) and is
calling itself “Cruisin’ Oldies 54.”
The 50kw AM’s studios and offices
have been moved to suburban Or-
lando. WGTQ’s city of license has
been changed to Pine Hills, a West-
ern Orlando suburb.

New PD Terry Mason, who has
programmed KOIL/Omaha for the

Martell Foundation Honors Krasnow

Elektra Entertainment Chairman Bob Krasnow was chosen to receive the T.J.
Martell Foundation's 15th annual Humanitarian Award at a Lincoin Center
ceremony on June 8. Gathered for a kickoff luncheon were (I-r) the foundation's
scientific adviser Dr. James Holland and Chairman Floyd Glinert, Krasnow, and
CBS Associated Sr. VP/GM and foundation Founder/President Tony Martell.

past 11 years, told R&R, “We re-
searched the market and found
there was a void for ’%0s and early
’60s music. [Crosstown FM Gold
station] WOCL does a great job;
we'll try to wedge ourselves bet-
ween WOCL and the MORs. We
have a city-grade signal that goes
65 miles north and south, and 85
miles east and west.”

WTAR Evolves
To Nostalgia

AC WTAR/Norfolk has segued to
an upper-end Nostalgia format.
The station is airing live segments
and Unistar’s AM Only in assorted
dayparts and weekends. Personali-
ties Jim Lawrence and Andy
Tompkins have exited.

OM Mark Thomas Frantz told
R&R, “WTAR was perceived as an
Oldies station and our FM [WLTY]
is Gold. People had no reason to
come to AM anymore. The oppor-
tunity for AC was too broad on the
FM band. We felt it was still viable
to do MOR on AM. We ‘oldied’
things up with lots of standards by
Johnny Mathis, Frank Sinatra,
Rosemary Clooney, and Tony Ben-
nett. It’s not Music Of Your Life;
it’s flavored by big bands.”

Mornings are being handled by
“Garraway & Ridle” (Bruce Gar-
raway and Bob Ridle), and after-
noons by 20-year station vet Tom
Looney.

Dunkin Scores
WWMX PD Slot

Two-year WNSR/New York MD
Greg Dunkin gets his first pro-
gramming opportunity at Capitol
AC WWMX/Baltimore, starting
February 19. He replaces Don
Kelley, who recently left to pro-
gram WMJX/Boston.

Dunkin told R&R, “Bob [Dun-
phy, WNSR VP/Programming],
knew I was looking for a program-
ming job, and gave me his bless-
ing. The station is doing very well,
and musically I'm very comforta-
ble with it. The market has become
even more competitive in the last
six months.”

Dunkin previously was MD for
six years at KLSI/Kansas City,
and worked in various ornrair ca-
pacities in that market at KUDL
(AM), KXTR, and KVEA.

Hunter Adds
WSMB PD Duties

Ron Hunter has been named PD
of Talk station WSMB/New Or-
leans. Hunter, who will retain his
ND and afternoon airshift duties,
replaces Ed Tyll, who last month
joined WLUP (AM)/Chicago as a
night talk host.

Hunter said his primary goal is
to make WSMB’s programming
more locally oriented and more
controversial. Eventually, he said,
the station will replace its night-
time Talknet programming with
locally produced talk shows.

“We’re going to hold a mirror up
to metro New Orleans and raise the
issues that need to be raised,” said
Hunter. “There are so many bor-
ing network radio shows with peo-
ple giving advice. The other night I
heard [Talknet personality] Bruce
Williams do nine minutes with a
lady in New York on how to take
care of her dog’s leg.”

Prior to joining WSMB, Hunter
was GM of WARB/Covington, LA.
His radio experience also includes
newscaster stints at WIKC/Boga-
lusa, LA and WTIX/New Orleans.
In addition, he has extensive exper-
ience in television news at WMAQ-
TV/Chicago, KYW-TV/Philadel-
phia, and WPLG-TV/Miami.
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Lange Joins
Media Strategies

Veteran AOR PD Dave Lange,
who recently exited WLAV/Grand
Rapids after five years, officially
joined Detroit-based Media Strate-
gies this week. He will be active in
all phases of the company’s con-
sulting and research activities.

“Dave’s been through the wars
in major and medium markets and
knows what it takes to win,” re-
marked Media Strategies Presi-
dent Fred Jacobs.

Lange remarked, “After a long
career in programming, consulting
is a logical extension for me. Fred
and I have known each other since
1972 and we're both happy to be
finally working together.”

In addition to WLAV, Lange has
programmed WDVE/Pittsburgh,
WSHE/Miami, and WILS/Lansing
during his 16-year career.
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NEWSBREAKERS.

Radio

® STEVE McGRORY is appointed GM
at WIZN/Burlington, VT. He was previ-
ously GSM at KNX-FM/Lps Angeles
(now KODJ).

® MARIA BERNARDI steps up from
AE to LSM at WTMX/Chicago.

® KEN SUTHERLAND has become
Regional VP at Americom Las Vegas.
He was formerly GM of Americom's
KODS/Reno.

Records

® DAWN BRIDGES signs on at Poly-
Gram Records as VP/Publicity. She
was previously a publicity director and
film development managei at Tin Pan
Apple. Also at the label, LAUREN MUR-
PHY becomes Manager/Editorial Ser-
vices. She was formerly with Rolling
Stone.

Hope Wolman

® VIRGINIA VASQUEZ steps up from
Manager/Contract Administration to
Assoc. Director/Contract Administra-
tion at Elektra Entertainment.

® HOPE WOLMAN joins Arista Rec-
ords as Manager/Business Affairs. She
formerly worked in real estate.

@ CHRIS BERRY moves to Mid-Atlan-
tic Regional R&B Promotion Manager at
A&M Records. He had been MD at
WPLZ/Petersburgh, FL.

® SABAN MUSIC, a division of Saban
Entertainment, has entered US record
production. The longtime film/television
music supplier has signed GARY
BUSEY as its first artist.

Chris Berry

® LOU VACCARELLI s promoted from
Director/Production to Sr. Director/Pro-
duction at RCA Records.

Steve McGrory

Dawn Bridges

ndustry

Stu Krane Luis Vega

® STU KRANE joins EFM Media Man-
agement as VP/Partner. He had been
VP/Affiliate Affairs at ABC Radio Net-
works.

® LUIS VEGA is now VP/International
Division at Norman Winter/Associates/
Public Relations. He had been in mar-
keting and public relations at Condor
Video.

® SUSAN SCHARF is now Manager at
the New York office of Charles Michel-
son & Sons, radio program distributors.
® NICK SCOTT signs on with Premiere
Radio Networks as Country Regional
Marketing Director. He was formerly an
Affiliate Manager at James Paul Brown
Entertainment.

@ DICK GOOD will head marketing/
sales at Concept Productions. He was
formerly GM at KLAD-AM & FM/
Klamath Falls, OR.

@ ILIA LEON joins Cadena Radio Cen-
tro as Affiliate Relations Manager/Na-
tional Radio Network. She had been
VP/Media Director at Conill Advertising,
a division of Saatchi & Saatchi.

® LISA VALENTINE has joined the
syndicated radio network MediaAmeri-
ca Inc. as Director/Promotion Services.
She was formerly with Don Jagoda As-
sociates.

® JOE GARAGIOLA, the longtime
sportscaster, signs with United Syndi-
cations Associates to host “Baseball
Sunday With Joe Garagiola.”

This is the Big One!
MAY 9-13

Look far schedule & registration
details soon.

RRJ Century Plaza & JW Marriott Hotels
w 4 Century City/Los Angeles
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Elaine Pappas

Cathy Jackson

® ELAINE PAPPAS is elevated to Ex-
ec. VP/Director of Research at HNWH.
Formerly VP/Director of Research for
Bernard Howard & Company, she join-
ed HNWH in 1983 when Howard mer-
ged with Hillier, Newmark, & Wechsler.

® CATHY JACKSON is upped from
Administrative Asst. to Assoc. Director,
Writer/Publisher Relations at BMI.

—Holly Sklar

PROS ON
THE LOOSE

Rich Anton — APD/MD/middays
WNRJ/Pittsburgh (412) 672-6727

Bruce Armour — PD/mornings KIIQ/
Reno (702) 324-0121

Jim Diamond — Middays KGEQO/Ba-
kersfield (805) 324-0450

Bill Garcia — PD WVBF/Boston
(508) 755-5003 or (617) 375-2100

Rich Garcia — MD KAZY/Denver
(303) 443-5319

Chris Maathuis — ND/sports KCPX
& KUTR/Salt Lake City (801) 295-
7198

Bill Meyer — Late-nights WNRJ/
Pittsburgh (412) 384-8894

Bill Murphy — Morning show pro-
ducer/air talent KHYl/Dallas (214)
401-2455

Carey S. Nelson — Music Coordina-
tor Group W Adult Spectrum Radio/
Houston (713) 974-4441

Tom Sperry — Mormings WLKA/
Canandaigua-Rochester, NY (716)
768-9985

Mike Young — Morning news an-
chor WAVZ & WKCI/New Haven (203)
777-2646

The FCC giveth: One year ago to-
day, the FCC renewed WHYI
(Y100)/Ft. Lauderdale-Miami’s Ii-
cense and cleared the Metroplex
CHR station on payola allegations
which a judge called a “sham.” And
the FCC taketh away: Ten years
ago today, the commission voted 4-
3 to rescind RKO General’s three
television licenses, and said it
would decide the fate of the com-
pany’s 12 radio stations at a later
date.

Tampa PD gig

1 YEAR AGO TODAY

® Randy Kabrich named KIQQ/Los Angeles OM, retains WRBQ (Q105)/

® Gary Berkowitz set as WCZY/Detroit VP/Programming
©® Marko Babineau upped to Getfen Director/Promotion
® Mary Cashman tapped as WBOS/Boston VP/GM

S YEARS AGO TODAY

to consult WMMR/Philadelphia

® George Harris transfers to KMET/Los Angeles PD position; continues

® Tommy Hadges joins Pollack Communications as Exec. VP

© WMMS/Cleveland wins Rolling Stone’s Readers’ Poll as favorite

station for sixth straight year

® Bill Gavin dies of cancer at age 77

10 YEARS AGO TODAY

@ Pete Crawford elevated to WHDH/Boston Station Manager
® Neal Mirsky set as WSHE/Miami PD
® Doubleday buys WBFG/Detroit for $8.25 million, a new record price

for a single station

15 VEARS AGO TODAY

® Bart McClendon named KNUS/Dallas GM
@ Jim Elliott hired for WPGC/Washington MD/midday gig
® R&R announces its first seminar will be held at Atlanta’s

Royal Coach

~—Hurricane Heeran

CHANGES

Bill Stephens is appointed Director/
Systems Development, MIS at Capitol-
EMI Music.

Denise Campbell returns to WTMX/
Chicago as an AE after a stint at cross-

town WVAZ.

Diahann Strickland becomes office
manager at HNWH/Chicago. Rachel
Elster is now an AE at the firm’'s Los
Angeles office.

LaBelle Of The Ball

MCA honchos presented Patti LaBelle with a gold replica of her current album, “Be Yourself,” after a recent performance.
Congregating backstage at L.A.’s Universal Amphitheatre were (I-r) label Sr. VP A.D. Washington, MCA Music Entertainment
Group Chairman Al Teller, LaBelle, the label’s Exec. VP Louil Silas Jr., VP Geoff Bywater, Exec. VP/GM Richard Palmese, and
Group Exec. VP Zach Horowitz.
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“Most Added!
Over 70 Adds
Out-Of-The-Box!

The Title Track and
New Single From Her
‘Multi-Platinum Album
Heart of Stone

Nationwide Tour
Coming Soon!

Produced by Peter Asher. Management: Bill Sammeth. ©1990 The David Geffen Company. S
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Allen To Pilot Island

title — reportedly Sr. VP/Promotion. Look
for National Promo Director Lisa Velasquez
to be elevated to VP/Promo in his wake.

Expect Allen to try persuading Island
Seattle regional rep Bob ‘‘The Beak’’ Meyers
to begin a new life as an L.A.-based National
West Coast rep, replacing the Asylum-bound
Steve Leavitt.

Allen’s also close to announcing regional
reps in Atlanta and Dallas, and is already
making headway on his own VP/AOR
replacement.

Meanwhile, look for VP/Promo Bob
Catania to reach a negotiated parting with the
label in the verynearfuture.

Island VP/AOR Andy Allen will get a new

to expect more restructuring and staff
additions — including two new promo slots,
based at the label's NY offices — soon.

As ST logged off, some of that
restructuring went in effect mode, with some
of WTG’s promo people moving into marketing
positions within CBS Records. Look for your
local Epic field promo staff to begin servicing
WTG product to radio.

ST hears KLOS/L.A. morning monsters
Mark & Brian are about to ink an extremely
lucrative contract extension with the Cap
Cities/ABC AOR.

BIG musical changes at '60s/'70s-based
AOR KFOGI/SF, which dropped its “Home Of
Classic Rock 'N’ Roll” ID and now features a
more '80s-intensive crossover-oriented mix.
Newcomers to KFOG include Guns N’ Roses
and Def Leppard, and the station has heavied
up on the likes of the Cure, B-52’s,
Eurythmics, and INXS.

Concurrent with the changes, longtime
personality Rosalie Howarth assumes MD
duties. She replaces M. Dung, who continues
in AM drive.

DIR Broadcasting — the financially
troubled program supplier that lost the
distribution rights to the ‘‘Rick Dees Weekly
Top 40" last week — is still in operation, albeit
on a “day-to-day” basis, according to an
industry insider.

The company reportedly has tried to sell
its lineup of programs to competing
syndicators. DIR officials refuse to comment
on the rumors.
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WTG President Jerry Greenberg tells ST

Promo
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KTFM/San Antonio OM Jeff McCartne
will make an amicable exit by the end of March
to pursue other interests. Reach him at (512)

599-5500.

The OM slot won't be filled, as Don Kelly
& Associates consultant and KPRR/EI Paso
PD Bob Perry will relocate to serve as KTFM’s
in-house consultant. Perry also will continue to
consult KPRR, KKFR/Phoenix, KZFM/Corpus
Christi, and his newest client — Hot 97.7/San
Jose.

The PD slot at KTFM has been vacant
since Bill Thorman left last year, and insiders
speculate that MD Rick ‘‘Big Dog’’ Hayes will
eventually fill that opening. Meanwhile back at
KPRR, MD Eli Molano will handie the day-to-
day duties until a permanent PD is named.

As tipped in ST several weeks back,
Polydor VP/AOR Promo Wynn Jackson has
segued into the same slot at RCA. Jackson
will assume the duties of former VP/Promo
Jim McKeon — who moved to the label’s local
Seattle slot — and former National AOR
Director Hugh Surratt, who's now at Asylum.

And . . . RCA VP/Promo Butch Waugh
has all but inked that major package with
Nipper.

WVBF/Boston’s Cary Pahigian-Bill Garcia
programming tandem will disband. The
structure has Pahigian acting as Station
Manager and Garcia as PD. The latter,
however, will exit within a few weeks and is
seeking a new AC challenge. Pahigian will
remain in place.

Brute Bailey has been named National
Promo Director for Priority Records. Bailey,
who most recently did regional promo for
Island, previously programmed WYLD/New
Orleans, KMJQ/Houston, and WDJY/
Washington, DC.

Meanwhile, Maria Hilton joins Priority in
the Asst. National Promo Director slot, coming
over from the same gig at MCA.

The ST “fun-fone” was all abuzz about
KDWB/Minneapolis PD Brian Philips being up
for the vacant Q105/Tampa PD slot. While
Philips was in Florida to attend the funeral of
Allen Collins (formerly of Lynyrd Skynyrd and
the Rossington/Collins Band), he did stop by
the station. No offer . . . yet. Stay tuned.

Meanwhile, look for Cleveland Wheeler to
return to the Q105 morning zoo in mid-

February. Continued on Page 34
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The new.single from the upcoming album, “Blue Sky Mi’n_j_ng.” On Cnlu_mbia.
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“A Girl Like You”

From The Album “77"
Produced by Ed Stasium
Management: Freddie DeMann and
Burt Stein for the DeMann
Entertainment Co.

NEW & ACTIVE

Most Active!
Now On 81 CHR Reporters

, & , 7104 add
PIRATE 11-9 WzpL add  FLY92 add KMYZ 13-10
WXKS 23-18 KXYQ 17 WVSR add KATM 5-4 (HOT)
CKOI KUBE deb 29  WBBQ add KNIN 4-4
PRO-FM add  KEGL add K106 22-17  WVBS add
KRBE KSAQ 17-15  WSSX 9-9 (HOT) KLYV add
WNVZ add 92X 6-4 (HOT) WHHY add WKFR 8-4
Q102 33-20 KXXR 4-3 7106 add 99KG 7-3 (HOT)
WPHR 20 HOT949 WKDD 8-6 ..And Much More!
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“Anything”

From The Debut Album
“Save Yourself”
4 1 Produced by Frank Filipetti

= Management: Don McGhee, Olaf
Schroeder, Doug Thaler for McGhee
Entertainment
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PIRATE add WCGQ add WOMP add
WNVZ add KBFM add KWTX add
KLQ 99KG add
\:ISF;‘HQR add KATM 17-13  KFMW add
KRZR deb 23  KFBQ add
KXXR deb 39 77 adq KFTZ add
0K95 11-9 (HOT) 99WGY add  ZFUN add

mantronip

FEATURING WONDRESS
“Got To Have

Your Love”
From The Album
“This Should Move Ya"

KITY 31-26 ggz 33;135
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KOY-FM add sl
KIMZ deb 29 HOT96 29-25
KNRJ 35-31 e
KMEL 22-18 (HOT) kcaq
HOT977 add KDON Coactol,

_STREET TALK.

Continued from Page 32

EMI VP/Mktg. Robert Smith joins Geffen
as head of marketing, while Elektra
Entertainment VP/Video Production Robin
Sloane becomes head of Special Projects &
Creative Services for the Big G.

Former KXXR/KC OM Bruce Deming,
who also logged five years at KZZU/Spokane,
has been named Promotion Director at AOR
KXRX/Seattle.

Meanwhile, KXRX GM Steve West
expects to fill the PD opening within the next
couple of weeks, hinting that MD Brew
Michaels has the inside shot.

Ted Musarro — formerly of SBK —
becomes Enigma’s Midwest regional rep,
based in Cleveland.

One, two, tres — count 'em — three
Great American PDs have been given their
walking papers in the past two weeks: KROY/
Sacramento’s Sean Lynch, WLVQ/Columbus’s
Buzz Knight, and KYYS/KC's Scott Jameson.

Jameson'’s been succeeded by Larry
Moffitt (see Page 3). Lynch and Knight remain
on the job until replacements are named or
they secure new gigs. ST hears WAZU/
Dayton PD Michael Luczak is a serious
candidate for the 'LVQ job.

In a unique arrangement, all-News/AOR
combo KTRH & KLOL/Houston has inked a
five-year deal to simulcast Houston Oilers pro
football games, wresting broadcast rights from
crosstown B/EZ KODA.

The new IRS Atlanta regional dude is Jeff
Ivan, who segues from the regional promo &
marketing slot at Relativity. lvan replaces
Darrin Seldes, who recently exited the label.
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WQUE/New Orieans, which recently
shifted to Urban, and PD Bob West have
parted company. Reach West at (504)
468-2460. GM John Rockweiler is checking
out candidates.

In other Crescent City gumbo jumbo, ST
still hears that Stoner Broadcasting’s WQXY
is about to drop Country. New Rock or Z-Rock
were the format flavors of last week, but this
week rumors favor a Rock-CHR or AOR
approach. 'QXY was on the block, but the
sale was canceled at the last minute. Stoner
VP/Programming Smokey Rivers wasn’t pickin’
up the “fun-fone.”

WPZZ (Hot 96)/Indy flips Urban for Gospel
under new PD Sam Enoch.

This is the Big One!
MAY 9-13

Look for schedule & registration

details soon.
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CBS Radio Exec. VP/Ops George Sosson
denies all rumors of programming and
management changes at Gold-formatted
KODJIL.A.

Relativity Records has two regional
positions available in the NE and SE. Call Dave
Ross at (718) 740-5700 or John
Schoenberger at (213) 212-0801.

Will Y95/Dallas afternoon personality Billy
Burke exit for afternoons at Z100/NY? He's
still under contract with Y95, so don't touch
that dial. (VP/Programming Steve Kingston
has another pair of candidates waiting in the
wings.) Meanwhile, Z100 MD Frankie Blue
has been elevated to APD/MD.
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Not a bad week for radio folks invading TV
land. ABC-TV will launch “Into The Night
Starring Rick Dees’’ (weekdays, midnight-
1am) on July 16, featuring the KIIS/L.A.-
countdown funnyman and a “family of regular
comedy players and guest stars” operating in
a “freewheeling, uninhibited style.”

Meanwild, Dick Clark Productions and
Film House have teamed up to create
“America’s Hidden Jokers” — we hope that's
just the working title — a half-hour pilot starring
a yet-to-be-named nonradio host and top radio
personalities from 15 cities presiding over
variations on “Most Outrageous” promotions.

If the show — described by Film House’s
Tony Quin as a melding of “That's Incredible,”
“Real People,” and “Bloopers” — goes to
series, radio stars from around the country will
get their shots at stardom. Quin hopes to
orchestrate a nationwide radio promotion
campaign to boost ratings for the pilot, and
thereby raise radio’s profile on TV. For more
info, call Film House at (213) 650-1597.

Finally, “Max Monroe: Loose Cannon,” the
Shadoe Stevens vehicle on CBS, went on
hiatus after Friday's airing (2/2), supposedly to
return on an as-yet-to-be-determined date. It'll
be replaced by the “Brady Bunch” revival.

KROQ/L.A. GSM Tom McMillan resigns to
pursue station ownership. And . . . former
KROQ personality Dusty Street is now doing
weekends at crosstown KLSX.

Asylum’s head promo honcho Marko
Babineau has yet to lock up his Boston and
Chicago reps, but you can expect product
sometime in early March.

Continued on Page 36
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The New Single
From The Album

JOURNEYMAN

CKOI add
KXXR 40-35
WOKI deb 30
KTUX add
KLQ deb 32
WIFC deb 33
OK95 26-23
Plus...

KXYQ
FLY92
KZ106

KF95

KRZR
KZZU
WJMX
WPFR
KTMT

Track: 0

Album: 0

Produced by Russ Titelman ”
%
©1990 Reprise Records E 2

Continued from Page 34

Mercury names Sam Gennawey and
Sarah Green as local Promo Managers.
Gennawey, who'll cover the Chicago market,
comes from Alligator Records. He replaces
Gary Triozzi, who went to SBK last year.

Green will oversee Miami, where she
previously was a merchandiser for PolyGram.
She replaces George Luthin, who jumped to
MCA.

Controversial WABC/NY talk host Lynn
Samuels is out, and WWRC/Washington N/T
host Mark Scott has exited afternoons. No
replacement named in either case.

KNMQ/Albuquerque has dropped CHR
and is now calling itself “New Country Colt
106.” New calls are KOLT, pending FCC
approval. PD/morning man Tomm Rivers will
stay on . . . for the present. Look for
crosstown CHR KKSS to run spots on KOLT,
inviting former listeners to tune in and turn on.

AC KYKY/San Diego PD Pam Finn splits,
and GM Carolyn Howe is searching for a new
programmer. Call Howe at (619) 452-9595 or
contact Sandusky VP/Programming Jeff
Sattler at (602) 852-0222.

With WPXY/Rochester OM Tom Mitchell
exiting for WTIC-FM/Hartford, Pyramid Group
PD Frank Cody and VP/GM Bill Schoening
are fielding candidates — call (7 16)
325-5300. Could WNNK/Harrisburg PD
Bruce Bond and WFLY/Albany PD Todd
Pettengill already be under consideration?

Elektra Entertainment names Gary
Spivak as its new SF Promotion Marketing
Manager. He replaces Sandy Chin, who
returned to Radioland. Spivak most recently
was Regional Marketing Director/PR for
Premiere Radio Networks.

Now that WEAZ/Philly and PD Bob Craig
have officially parted company, Joe Simone
has become interim PD for the station.

Earlier this week (1/29), WEAZ’s
VP/Marketing & Research Jhan Hiber
tendered his resignation as well. He’ll reopen
Jhan Hiber & Associates research/marketing
consultancy — and AC WEAZ will be his first
client.

Atlantic is down two in A&R, as VP John
Carter exits to pursue a career in artist
management and John Axelrod joins RCA as
West Coast Director/A&R. Axelrod will team
with Bennett Kaufman, who was recently
upped from Manager to West Coast Director
at the little Nipper.

As previously tipped in ST, Tom Evans
has resigned the PD post at WSRZ/Sarasota
over differences in the station’s direction,
effective February 23. Reach him at (813)
923-5498.

Stacy Nick relocates from NY to L.A. to
become the new PolyGram National West
Coast Publicist. She fills the slot vacated by
Lisa Ventura, who joined Virgin as West
Coast Publicity Manager. Meanwhile, Jolyn
Matsumuro, formerly of Geffen, has been
named Publicity Assistant for PG.

A CENSOR ACCOMPLISHMENT — Reacting to lo-
cal complaints about the sex 'n’ suds quality of a cer-
tain billboard (pictured), Y107/Nashville persuaded
the outdoor company to put a “censored” sign over
the model's mammaries. Once this development
was milked for all it was worth, the station unveiled a
new billboard (also pictured), featuring the morning
team of Coyote McCloud and Rhett Walker, cross-
dressed and scandalously self-censored as well.

Thursday (2/1).

AC KLTE/Oklahoma City — which flipped
to Classic Hits in November — has switched
again. This time it's a Gold format, using the
identifier “K-Lite 102.”

Radio’s best friend, Art Vuolo, is
assembling a video aircheck to be shown at
the upcoming R&R Convention ’90, to be held
in L.A. May 9-13 at the Century Plaza Hotel.

You've only got 'til March 31 to get your
three- to ten-minute studio/promotion videos or
TV spots to Vuolo. Dial (313) 559-0022 for
details.

Larry King celebrated his 12th
anniversary on Mutual last Tuesday (1/30).
One of King's guests was someone else
familiar to night owls — David Letterman, who
recently notched his eighth anniversary as
host of “Late Night With David Letterman” this

Coca-Cola is flooding radio with spots
featuring a reunion of the Hilltop Singers.
What makes this commercial unique is the use
of Archer Communications’ trademarked
“QSound,” a new three-d<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>