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BIG RADIO LENDER
CASHES OUT TO
CANADIANS

Bank of New England Corp.,
a major lender for radio buys,
' is selling two-thirds of its
broadcast loans to the
Canadian Imperial Bank of
Commerce. Details and
implications in Radio
Business, along with
Ultrashock Radio In Oregon.

Page 9

PROBLEMS & SOLUTIONS
FOR ’90s RADIO

John Parikhal begins a two-part
look at the cultural trends that will
shape radio’s fate . . . and how
radio can take advantage of them.
Page 17

WHEN THE NIGHT CUMES

New AOR strategies for attracting
the fickle, youth-oriented nighttime
audience: the “flypaper” that will
make listeners stick with a station.
Page 44

PINPOINT SALES
PACKAGING

Chris Beck proposes that expert
analysis of a client’s needs
produces outstanding sales
packages, and provides tips for
making it happen.

Page 16

WYLD STYLE PAYS OFF

Urban WYLD-FM, which vanquished
Urban/CHR hybrid WQUE-FM in the
summer New Orleans book,
increased its margin further in the
fall. PD Ron Atkins accounts for
the success story.

Page 48

Newsstand Price $5,00
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The FCC’s move to imple-
ment a Congressionally ordered
ban on broadcast indecency is a
hamfisted, unconstitutional ef-
fort to override parental author-
ity in order to protect children
from something that probably
isn’t bad for them anyway. At
least that’s the way an NAB-led
coalition of broadcast groups
sees it.

““The problem with the FCC’s
approach is that it presumes in-
decency ... harms children

=
B

110 Million Sold: Michael Goes Plutonium

|
Michael Jackson was presented with a unique award celebrating worldwide record sales of over 110 |
million units during the eighties. The plaque, awarded by CBS Records President Tommy Mot-
tola, commemorates sales of Jackson's “Off The Wall,” “Thriller,” and “Bad” LPs, plus singles and sales
of Jacksons records. Jackson notched 20 No. 1 hits in the CHR, Urban, and AC formats In the past

decade. Pictured (I-r) are Epic Sr. VP Hank Caldwell, VP Larry Stessel, and President Dave Glew,
Jackson, Mottola, and Epic VP Glen Brunman.
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J.B. Brenner

Brenner A&M’s
VP/AOR

A&M Director/National Al-
bum Promotion J.B. Brenner
has become the label’s first VP
of Album Promotion. He'll con-
tinue to spearhead all of A&M’s
album projects and supervise
the field staff in this area.

A&M Sr. VP/Promotion
Charlie Minor remarked, “J.B.
and I have been business associ-
ates and friends for 15 years.
He's the best in his field, and it’s
an honor and personal pleasure
to make this announcement.”

BRENNER/See Page 27
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Wins $700,000

No Precedent Set In ‘Risque Remarks’ Case

A civil jury in Pittsburgh has
awarded $694,000 to a former
WBZZ (B%94)/Pittsburgh news-
woman who claims her reputa-
tion was damaged when she be-
came the apparent target of
sexual jokes by the station’s
morning airstaff. Potential
precedent-setting implications
in the case were downplayed by
both sides.

Liz Randolph, who now works
at WAMO/Pittsburgh, said the
jokes caused her to experience
on-air panic attacks and an un-
due degree of stress, and led to
psychiatric treatment.

The jury found B%4 owner EZ
Communications and morning
announcers Jim Quinn and
“Banana Don” Jefferson liable
for defamation of character and
invasion of privacy, and or-
dered them to pay Randolph
$260,000 in damages. Quinn and
Jefferson were ordered to pay
an additional $390,000 in dam-

ages for the intentional inflic-
tion of emotional distress. Ran-
dolph was awarded an addition-
al $44,000 for medical bills and
lost wages.

Drug Problems Cited

Station officials claimed they
were never informed of Ran-
dolph’s displeasure with the
jokes. They further countered
that the stress she suffered was
caused by a drug problem and
other personal dilemmas she
experienced before joining the
station.

“I think the verdict was con-
sistent with the testimony in the
case,” noted Randolph’s attor-
ney Howard Louik. “Much of
the sexual humor was repeated
so often, I'm sure many wit-
nesses were shocked to come to
the trial and find out that Liz
Randolph wasn’t the biggest
whore in Pittsburgh.”

WBZZ/See Page 22

Consumers Confident About Today’s Music

FCC Taking Parental
Role Over Indecency?

Indecency
Sampler

According to com-
ments filed this week on
the indecency issue, the
FCC . ..

® "is substituting its
judgment” for parents’
(ACT)

® “proposes to ban . .
protected speech to
improve reiations
[with] Congress”
(Pacifica)

® must ensure that “a
man’s home is not an
after-hours hangout
for the broadcast pig”
(Morality In Media)

® proceeds *'from
conservatism towards
fascism” (a private
citizen)

and that parents are incapable
of making the choice as to what
their children should see and
hear,” argues the 17-member
Action for Children’s Television
(ACT) coalition. “The Commis-
sion, in short, wishes to substi-
tute the judgment of five com-
missioners in Washington for
that of the nation’s parents.”
INDECENCY/See Page 22

Anthony Now
KODJ PD

Dave Anthony has become
PD at CBS’s Gold KODJ/Los
Angeles after 18 months as Pro-
gram Manager at Trumper
Communications Gold outlet
KQQL (Kool 108)/Minneapolis.
He replaces Kurt Kelly and will
assume his new duties Monday
(2/26).

CBS-Owned FM Stations VP
George Sosson told R&R, ‘“We
are committed to the success of
oldies at KODJ and we believe
Dave is the guy who can get us
there.” ANTHONY/See Page 27

Page 34




| “éJZetgi;nﬂ (udkn
(@Jn;)ee? @Je‘q[uéhbn Gl;iie ) 3

.

FEATURING:

Al EB. ure!
Games Shgram
Ol LeBarge
Barry White

THE HOT NEW SINGLE
FROM THE BLOCKBUSTER ALBUM

BACK ON THE BLOCK




ABC-lI Surges To Top
Of RADAR 40 Ratings

The ABC Information network
gained 6.6% in listening over the
past year to lead all networks in the
RADAR 40 ratings, published by
Statistical Research Inc. The
RADAR 39 leader, Transtar (re-
named Unistar’s ‘Super”), is
ranked second this time.

Statistical research compiles the
network data by merging tele-
phone interviews with station
clearance data of network com-

Peter Lubin

-Lubin Joins Azoff
As Sr. Exec.

Peter Lubin has been appointed
to a senior executive post at Irving
\zoff's new, as-yet-unnamed War-
ner Bros.-distributed label. He'll be
based at the company's West Coast
headquarters.

Lubin’s duties will include artist
acquisition and development, mar-
keting, and creative services. At
some point in the future, he'll be in-
volved in a merchandising venture
with the label.

Azoff remarked, “Peter is the
godfather of the merchandising
business. He's among a handful of
music executives who truly under-
stand the meaning of the word art-
ist. I'm sure Peter and his great re-
lationships with talent, manage-

LUBIN/See Page 27

mercials. Because not all networks
operate fulltime, the numbers pub-
lished jointly by the networks are
based on Monday-Saturday, 6am-
Tpm.

“The performance at our various
networks were closely linked with
the performance of the individual
affiliates,” noted ABC Radio VFP/
Research Services Bill McClenag-
han. “Our affiliate counts didn’t
change significantly, but listening
levels among our affiliates, in most
cases, were quite healthy."”

The most dramatic decrease in
the rankings was Westwood One'’s
NBC Radio, which lost 21% of its
listening and fell from fourth to
11th in the 12+ rankings. WW1 sis-
ter network Mutual experienced a
7.9% decrease. CBS Radio earned
the strongest increase among the
12+ figures.

“Since we bought NBC from
General Electric, we've picked up
287 affiliates and dropped 146,”
said WW1 President Bill Battison.
““Most of those 146 were dropped
during the rating period. Unfortun-
ately, I don't believe RADAR
methodology responds well to those
fluctuations, but all we can do is
roll with the punches. The perfor-
mance at our affiliate stations was
down about five percent as well.”

In 18-34 numbers, the Source re-
mained number one. None of the
other top ten networks showed a
significant change in listening.

RADAR/See Page 27

-

Michael Packer

Packer Back
To WXYT

Ops. Director,
VP Stripes

Michael Packer has been named
Operations Director of Talk station
WXYT/Detroit, with an equity po-
sition and VP stripes at parent
company Fritz Broadcasting.
Packer, who replaces Jim Glass,
held a similar position at the sta-
tion from 1980-1984.

“Michael Packer's return to
WXYT and joining Fritz Broad-
casting as a principal player sends
a strong signal about our commit-
ment to Talk radio.” said Fritz
Broadcasting President Charles
Fritz. “We believe he’s the best
Talk radio programmer in the
country and are extremely pleased
to have him back in charge of
WXYT.”

Said Packer, “I'm happy to be
returning to my adopted city. In

PACKER/See Page 27

Gavin Targets Future, Environment

The Gavin Report's ‘‘Seminar
For Media Professionals” (2/15
17), reportedly the publication’s
largest gathering yet with more
than 1700 registered attendants
present at San Francisco's St.
Francis Hotel, emphasized futurist
and environmental concerns along
with the usual radio/record dia-
logue.

Krysz Promoted

TK Communications has ele-
vated WSHE/Miami PD Brian
Krysz to VP/AOR Programming
Krysz, who rejoined TK two

| ‘
i Peter Bardwick

Bardwick New
VP At WWI

Peter Bardwick has been named
VP and Asst. to the President at
Westwood One. Reporting to West-
wood President William Battison,
he’ll be responsible for formulating

BARDWICK/See Page 27

To TK VP/AOR

Brian Krysz

months ago after a brief stint at
WFYV/Jacksonville, previously
programmed TK AOR WHTQ/Or-
lando.

“Brian programmed WHTQ
when the station experienced its
biggest ratings success, and is ob-
viously very familiar with the sta-
tion and the market,” remarked
TK President Bob Reich. “He’ll
work closely with WHTQ PD Jay
Cresswell to solidify our position as
Orlando’s number one AOR and
continue the station’s overall
growth.”

KRYSZ/See Page 27

Futunist Harlan Elison keynotes the
Gavin

Capitol recording artist Bonnie
Raitt opened the seminar by intro-
ducing the featured speaker, envi-
ronmental activist/author Jeremy
Rifkin. He told the audience, “We
have ten years to begin the process
of saving our planet,” citing ozone
layer depletion and other present
dangers.

GAVIN/See Page 27

Michaels Upped
To KQQL PD

KQQL/Minneapolis MD Don Mi-
chaels has been elevated to PD, re-
placing Dave Anthony, who is leav-
ing to program CBS Gold outlet
KODJ/Los Angeles (see story,
Page 1). Michaels will retain his
music responsibilities.

KQQL VP/GM Kevin McCarthy
told R&R, “When we put KQQL on
the air about 15 months ago, we
had the candidates for the PD job
limited to two — Dave Anthony and

MICHAELS/See Page 27

A S e SIS —e e

A ST =

FEBRUARY 23, 1990

COUNTRY CHAMPS CELEBRATED

Lon Helton salutes some of Country’s fall

book big winners: leading stations from
Charlotte, Johnson City, Houston, and
Kansas City.
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Brill Set As KRFX OM

WZZU/Raleigh Station Manager
Steve Brill has filled the longtime
OM opening at Jacor Classic Rock
KRFX (The Fox)/Denver. Mark
McClure remains as KRFX PD.

KRFX GM Don Howe explained,
“Mark was originally brought in to
work with an OM, but he’s been on
his own since last April. We always
intended to bring in another OM,
and Steve was really the only can-
didate able to identify what the
market was all about. He’s a very
outgoing, creative, dynamic per-
sonality

Regarding recent rumors of a
format change, Howe said, “Clas-
sic Hits is still a strong format and
has great potential in this market.
One of the reasons Steve was
brought in was the great job he did
with the same format at WKLH/
Milwaukee. We think he’s better at
this format than anybody else in
the country.”

“Everybody has a few com-
panies they set their sights on and
say, ‘If the opportunity ever came

Steve Brill

about, I'd work for them,” ”” Brill
noted. “‘Jacor’s one of those com-
panies I've admired from afar, and
I've always wanted to be part of
their insane team.”

Brill was WKLH PD for two
years before taking the WZZU job
last March. He also logged two
years as OM at WROK & WZOK
Rockford.

Joe McEwen

McEwen Named
VP/A&R At Sire

The long-anticipated appoint-
ment of Joe McEwen as VP/A&R
for Sire Records has been made of-
ficial this week. McEwen had been
A&R Director at Columbia, where
he had spent 11 years.

Sire President Seymour Stein
mentioned “many visions” he and

MCEWEN/See Page 22

KLIMAN HEADS MARKETING

Regan Serves Up Quality In U.S.

Industry veteran Russ Regan
has been appointed VP/GM of the
newly reestablished US division of
Canada’s Quality Records. Simul-
taneously, Dan Kliman has been
named Director/Marketing. Both
will be based at the company’s Los
Angeles offices

Quality will release product on
two new separate labels which
have yet to be announced officially.
owing to name clearance legalities.
The labels will be independently
distributed and specialize in rap,
rock, dance, and R&B

Regan said, “Quality Records in
the U.S. will be structured so that
we’ll be able to move quickly with
our artists. We have all the re-
sources in place to make a hit hap-

”»”

Russ Regan

Regan has held top positions at
several labels, including Uni (VP/
GM), PolyGram (Sr. VP/A&R),

Motown (President/Creative Divi-
sion), and 20th Century Records
(President). Kliman has been a
consultant to Quality Records in
Canada for the last three years.

The label’s first release is by
2-year-old Fresno artist Timmy
T., who covers the Cyndi Lauper
hit “Time After Time.” Later this
year an Alvin & The Chipmunks
“Born To Rock” album will be de-
livered, along with several releases
of newly recorded tracks by classic
Motown artists. The Motown reviv-
als stem from a deal with British
impresario lan Levine's Night-
mare empire, which has issued
records in the UK by Motown
alumni ranging from the stellar
(Martha & The Vandellas reu-
nited) to the mind-bogglingly ob-
scure (Hattie Littles).

SMN Airstaff Votes For AFTRA

The Chicago-based announcing
staff at Cap Cities/ABC-owned Sa-
tellite Music Network has voted by
a 19-16 margin to use the American
Federation of Radio and Television
Artists (AFTRA) as its exclusive
bargaining agent.

The vote affects announcers who
work on SMN’s NAC, AC. Nostal-
gia, and Country formats, as well
as news announcers. SMN also op-
erates a studio facility in Dallas.
where it uplinks its CHR, hard
rock, Gold, and Urban Gold for-
mats. but announcers there were
not involved in the vote and will not
be represented by AFTRA

AFTRA National Organizer Pe-
ter Cleaveland said he was “very

pleased,” with the outcome, par-
ticularly in a time when fewer an-
nouncers are affiliating with the
union. “This business continues to
downsize, and as satellite radio
continues to replace warm bodies
in markets large and small, it’s in-
cumbent upon us to protect the an-
nouncers who provide this serv-
ice.”

SMN President John Tyler was
unavailable for comment.

Cleaveland said some of the is-
sues in the union vote were over-
time pay for fulltime announcers, a
higher parttime pay scale, a firm
severance policy, and the option of
a five-day work week.

Bartunek WQXR PD

Keystone Communications vP
Tom Bartunek has replaced Loren
Tollajian as PD of Interstate
Classical WQXR/New York. He be-
gin his new duties Monday (2/26).

Bartunek told R&R, “It's ex-
citing to be returning to the radio
station level. There’s always a
chance to tinker or reposition here
or there. I'm bringing manage-
ment experience to the program-

ming job. WQXR has an integrity
that needs to be preserved.
““While Classical isn’t a common
format nationally, we have two
[Classical] commercial statiors
(WQXR and WNCN) which are
guite competitive. WQXR was the
first — and is the preeminent —
Classical station in New York. Part
ofmytaskwillbetoclarifywthe
listeners what the difference is.”

Vickers Directs Wing/PolyGram A&R

Former Capitol West Coast
Assoc. Director/A&R Tom Vickers
has been named Director/A&R for
Wing/PolyGram Records. He re-
places Heather Irving, who was re-
cently appointed VP/A&R for the
labels. Vickers will be based at the
company’s West Coast offices and
report to Ed Eckstine, PolyGram
Exec. VP/Talent and Creative Af-
fairs and Wing GM.

Eckstine remarked, “Tom brings
an enormous amount of experience
in a wide variety of areas in the in-
dustry to PolyGram. He has an un-
canny knack for finding and
matchmaking artists and pro-
ducers with a great song. Tom’s
central focus will be to act as Poly-
Gram'’s liaison with the song-
writing and publishing communi-

Vickers, who spent three years
as an Almo-Irving Music profes-

pram—

Tom Vickers :
sional manager prior to joining ¥
Capitol, said, “I've known Ed for
over 12 years and have already ex-
periencedsuccess with him in pre-
vious projects. I look forward to
sharing more successes as part of
the Wing/PolyGram family \
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Tying up the production studio for rou
Dub Center, utilizing the FAST TRAC"™
It does everything your console does for abou
agency spots, news bits, of just about anything.

and flawless.
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MENRY ENGINEERING - Sierra Madre. CA
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BENEFITS

tine cart dubbing is a waste of time and resources! That's why we designed our compact
Automatic Dubbing System. The FAST TRAC is essentially a four-input, one-pot console.
t 1/10th the cost and a fraction of the space! Dub CDs or records to cart, dub
The FAST TRAC was designed specifically for dubbing, and it does it with
one-button simplicity! Whether your carts are dubbed by the PD or by the ‘nighttime college kid’, they’ll all be tight, consistent,

1
APE2  MONO PHONES

o ‘

Check levels, bias, EQ, head alignment

Dub from CD, R-R, R-DAT, TT, or MIC
Tightly cued carts from any source

Correct stereo imbalance of any source
Monitor off-tape of two machines

Check for out-of-phase material

Instant insertion of outboard processing gear

Built-in oscillator, 1kHz/10kHz
3 inputs, plus EXT input

3 adjustable time delays
Balance control with defeat

2 tape-monitor inputs
Monitor-mono switch
Process-insert capability

Compiete
2 Dub Centers
require only 5 sq. ft
ot floor space

ONLY FROM
ALLIED ———

BROADCAST EQUIPMENT

e . HARRIS COMPANY




WESTWOOD ONE RADIO NETWORKS PRESENT

YOUR WORLD,
YOUR NEWS,

Come on up to the news that rocks.
And rolls.

MTV and Westwood One have joined forces to bring you MTV News.
Respected rock writer Kurt Loder is the host. April 2nd is the start date.

MTV News. It's fast. It's fresh, It’s first, A 22 minute dose of anti-hype. ' é
Music news while it’s still news. It's all yours, twice a day, five days !
a week.

That'’s right, MTV is on the radio. It's everything you expect from
MTV, but the TV.

To lock up exclusive rights in your market, contact your oy ON
Westwood One representative today. In Los Angeles : '
call (213) 840-4244, FAX (213) 204-4375
or Telex 4996015 WWONE.
RADIO.

NI\
\QIIA" WESTWOOD ONE RADIO NETWORKS
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CONVENTION SCHEDULE

WEDNESDAY » MAY 9, 1990

2:00PM
TPM -12MID

THURSDAY ¢ MAY 10, 1990

Convention Registrotion

1.J. Martell Cocktail Party & Events
(850 donation includes party events
and Sunday softball game)

o Rock ‘N’ Charity Bowling Party & Tournament
o Prizes Galore ® Food & Fun

9:00AM
TEE OFF

10:00AM
3:00PM
4:30PM
7:00PM

10:00PM

1.J. Martell Golf Tournament

(8200 donation includes: Tee prizes, breakfasl, lunch,
cart and green fees; $25,000 “Hole in QOne" prizes)

Convention Registration
AOR Format Session
“Inside Payolo"

Welcoming Cocktail Porty

& Buffet Supper

o “(elebrity Silent Auction”

... Purchases benefit TJ. Martell Foundation

« Hospitality Suites  ““Club R&R™*

FRIDAY ¢ MAY 11, 1990
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10:00PM

Format Breokfast Sessions - AC & CHR

Robert Tucker: “Profiting from Change Through
Innovation . . . Ways To Succeed in the “90s”

David Rogers - “How to Thrive
in the Competitive “90s”
- Exclusive Survey Results Revealed -

John Porikhal: “The Wizard of Odds:
A Multi-Medio Look At Radio in the “90s”

Formot Sessions - Country & UC

*'Multi-Dimensionol Selling . . . The
Manaogement Challenge of the '90s."’
R&R Soles & Management columnist Chris Beck
clearly defines the sales opportuniies for
prosperity in the “90s

o Hospitality Suites  ““Club R&R"’

SATURDAY  MAY 12, 1990

8:30AM
11:00AM

2:00PM

4:00PM

8:00PM
AFTER SHOW

"Breokfast Sessions’’

C.W. Metcolt: “The Humor Option . .
Change & Stress Adaption Skills
For Surviving And Thriving”

Dudley Lynch: “Scoring A Win In A Chaofic

World” . . . Revolutionary ideas in management
and morketing strategies.

"The First Amendment & You:
Obscenity/Indecency/Record Lobeling”

Superstar Show
* Hospitality Suites o ““Club R&R*’

SUNDAY « MAY 13, 1990

10:00AM

I.J. Martell Celebrity Softball Games
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“Profiting From Change Through Innovation
...Ways To Succeed in the "90s”

ROBERT TUCKER

At this session you'll discover how to:

o Help unleash the “innovator” o
in you.

Learn to think like an innovator.

Spot changes in the marketplace
well in advance of competitors. o

o Find the opportunities in change.

i

Authored “Breakthrough
Thinking: Strategies for °
Winning Big In Business”
and How To Profit From [
Toaay's Rapid Changes.”
co-authoregd “Winning the
Innovation Game * Former
adyunct professor al UCLA

Mofivate your employees o
coniribute ideas and insights.

Increase your ability o sell your ideas.

Translate ideas into results.

Use “change” os a source of oppor-
funities, rather than of problems.

“The Humor Option ...
Change & Stress Adaption Skills
for Surviving & Thriving”

CW. METCALF

At this session, you'll explore how a “sense of humor” can enhance:

Presxdent of C.W Melcalf & Company, he has served on
the lacultes of the Unwersity of Michigan, Fiorida State
and Bennington He has been featured on the NBC Today
Show. CNN. PBS. in Forbes, Newsweek and the Vall
Street Journal

e (reativity ® Problem-Solving
e Imagination ® Risk-Taking ® Health

“The Wizard of Odds: A Multi-Media Look
At the Future of Radio”

JOHN PARIKHAL

' In this exclusive one-of-o-kind presentation, you'll get a view of the near-future
ond pick up the advantage...

e Anficipate change e Find out if the “Greyby Boom" will give up

Radio's mast prominent ol . . . . N
st ana oogrostes | @ PrEpOTe winning sirategies on music radio to spend more fime with
lor has produced, excly in advance. News and Talk

svely for this convention,

st oess ariion | o Pacical odvice fo wse the Will Oldies go away and will Country radio
R e o next day suffer as Americon’s live in bigger cities?
fo 1995  using heart ’ i

courage and orams 0| Know the landmarks to Is satellite o Trojon horse?

ke advanlage of every

opportunty look for the next day

REGISTRATION FEES ‘s e
Regular $300 9335
Speciol Rates*® $235 $260

»

Mr. Lynch is President of
Brain Technologles Cotpo-
ration of F1. Colfins, Colo

13do and co-author of “Strat

egy ol the Dolphin

- DAVID ROGERS

Rogers is President of
Service Innovations Cor-
poration, a consulting and
indining firm located In
Highland Park, li. He 1s au-
thor of “Fighting To Win*
and the bes! seller, “Wag
ing Business Warlare.

A 17-year sales veleran. Beck
is the owner of Los Angeles-

based Chiis Beck Commy-
nicalions. In adarion o
consulting, he is an interna
lionally-published  author
whose work is leatured in
R&R

WATCH R&R FOR MORE SESSIONS AND SUPERSTAR ENTERTAINMENT!

REGISTRATION DETAILS]
o Registration includes all sessions, R&R Cocktail Party & Buffet Supper,

Superstar Shows and all Hospitality Suites and Exhibits.

Badges must be worn for admittance to all sessions, events and hospitality suites

o All T.J. Martell evenls are in addition lo your registration
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APROVEMENT « HELPING HEMANATY.
R B CONVENTION KEYNOTERS

“Scoring A Win In A Chaotic World”
DUDLEY LYNCH

Revolutionory ideos in management and morkefing strategies ... designed for an ero choroderized
by constont accelerating change. Lynch uses the powerful metophor of the dolphin to exemplify the
shotegy that is destined to supersede outmoded business behaviors os we enter the fost decode

of the century.

The “Dolphin Strategy” promises to deliver greater power fa:

o Choose instantly, successfully, between ® Focus on the 20% of your
the strategies of Take Over, Give In, Get  effort that delivers 80% of
Out, Trade-OFf, and Breakthrough. your significant results.

* Do more with less e Ad flexibly, elegantly, and with
o Think tougher and dream endurance amid the accelerating
smarfer. waves of change.

“How To Thrive In
The Competitive ‘90s”

A hard-hitting preseatation by o moster stiategist and best-selling outhor
Rogers introduces the results of o new study conducted exclusively for the RER
Convention ... “‘The definitive study on the principles of excellence for
marketing rodio and music in the “90s.”

You'll learn the specific steps that should be taken ta overcome mojor changes our
industry will foce in the volatile “90s. Each person attending the presentation will
receive o complimentary “Findings Summary” of this groundbreaking research study.

“Multi-Dimensional Selling ...
The Management Challenge of the ‘90s.”

CHRIS BECK

R&R Sales & Management columnist Chris Beck clearly defines the sales opportunities for
prosperity in the ‘90...

o Atthe agency level o Preview the “account list” of the '90s.

Explore the challenges and evolufion inside
radio’s two major account categories ... agency
and automotive.

o Local ond national retail .. ©
featuring recent case
study examples.

-
hd

and are lax deduclible

** Small Markets are those 1004 in size Regrsbiation must be submilled on siation letlerhead lo quality for drscount
Student Regrstrants must have thew msiructon apply on their behall, submted on school letierhead, i order 10 quaky for discount

REFUND POLICY:
Regrstration retunds will be issued alter the convention, minus a $40 adminisiralve fee, i writien cancel
lation received by May 4, 1990. After that dafe, onty hall the registration amount will be refundable

HOTEL RESERVATIONS
Call direct: Century Ploza ot

**Official Airline of R&R Convention ‘90’

213/551-3305

on all classes

You of your lravel agent can take advantage of excluswe discounts
by calling Amercan’s Meeling Services Desk

A”A SAVE UP T0 45% BY FLYING AMERICAN AIRLINES TO R&R "90

1-800-433-1790 Ask for STAR #0150US
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BREAKTHROUGHS
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IN RESEARCH...

COLEMAN RESEARCH’S

AUDITORIUM MUSIC TEST

HAS THREE OF THEM:

BREAKTHROUGH #1: FIT

In the 19805, auditorium music tests
told you only about song popularity. Cole-
man Research’s EA.CT.™ (Fit, Acceptance,
and Compatibility Test) still tells you which
songs are popular, but goes far beyond mere
song acceptance to offer a major research
breakthrough with “Fit” “Fit” tells you
whether listeners perceive each and every
song to be appropriate to your station.

Coleman Research has found that
music image fulfillment, or “Fit,' is critically
important in determining the strength of
your stations listening levels.If a listener’s
expectation is fulfilled, he will tune in time
and time again, for lon]g listening spans. If
the expectation is not fulfilled, a listener
will decrease the number of occasions of
listening and time spent per occasion.With
“Fit” Coleman Research identifies if each
song meets the expectations of your
audience, or if it “breaks your promise”

COLEMANR

BREAKTHROUGH #2: COMPATIBILITY

Simart program directors know intui-
tively which songs belongorare “compatible”
with their station’s core “quintessential”
sound.Playing compatible songs maximizes
listening, whiﬁe non-compatible songs will
damage cume and quarter-hours. Until now,
other than “gut feeling; there has been no
way to identify which songs are most com-
patible and which are “outside the format”

Using cluster analysis techniques,
Coleman Research can determine the
“quintessential” sound of your station.Then,
every song in your auditorium music test
will be measured against this core sound to
produce a Compati%)ility score. Now,com-
pare each song’s Compatibility to your sta-
tion and format! Compatibility determines
how far you can broaden your station’s
sound without alienating your core.

BREAKTHROUGH #3: DISC

Only Coleman Research delivers the
results of your music test on computer soft-
ware: Data Implementation Selection Com-
puter—we call it DISC for short.

Instead of searching manually through
reams of paper, save hours—pop in your DISC
and whiz through your EACT™data on
your PC. DISC helps you analyze FACT
then allows you to create an inventory and
individual categories with far more precision
and ease than you ever thought possible.

Think about it; an entire auditorium
music test on a single floppy disc. DISC-
Coleman Research’s music management
system-—so easy, it’s incredible!

Visit Us In Suite 6406
At The
Country Radio Seminar

ESEARCH

Box 13829, Research Triangle Park, NC 27709 (919) 790-0000




RADIO BUSINESS

Canadians Buy Lion’s Share
Of BNEC Broadcast Portfolio

Bank Of New England Corporation, one of the radio in-
justry’s largest lenders, is cashing out nearly two-thirds of
its $1.6 billion communications loan portfolio to the Cana-
dian Imperial Bank Of Commerce. The move is an effort
to counter record losses stemming from soured real estate

mvestments.

CIBC will purchase approxi-
mately $1 billion worth of BNEC
oroadcast and cable loans in a
series of transactions to begin later
this month and be completed by
April 30, 1990. About 50 to 60 loans
in the portfolio are being sold at
sar value, on a dollar-for-dollar
cash basis.

The announcement came shortly
after federal regulators decreed
last week that media loans must be
included in the highly leveraged
transaction (HLT) portfolios of the
nation’s banks. Canadian banks
are not subject to the new U.S.
rules

“CIBC is a very large interna-
_tional financial institution with as-
sets totalling about $85 billion. An
incremental $1 billion in very well-
priced media loans does not pro-
vide us with the same challenges

““An incremental $1
billion in very well-
priced media loans
does not provide us
with the same
challenges that it might
to a smaller U.S.

institution.”’
—Peter Smith

that it might to a smaller U.S. insti-
tution,” said CIBC VP Peter Smith.

BNEC’s Media
Future Uncertain

CIBC is one of the ten largest
banks in North America. It tradi-
tionally has been a major lender to
large cable-integrated media com-

panies such as Time-Warner, Via-
com, and Paramount, but it has not
had a large exposure in the radio
and TV industries. The bank’s
communications lending division,
comanaged by VP Stanley Lewin,
employs 12 bankers and generally
targets transactions exceeding $10
million.

The future of BNEC’s nine-per-
son communications department,
headed by VP Paula Lang, is un-
certain at this time. Lang did not
return phone calls, but Smith said
some BNEC staffers will be offered
employment with CIBC.

While the downsizing may force
BNEC to refocus its efforts on
smaller transactions of a regional
nature, the company’s senior of-
ficer insists it is not exiting the me-
dia lending business.

“Both banks believe the pros-
pects for the communication and
media industries remain good and
we have agreed to work together in
the joint development of transac-
tions and relationships in the fu-
ture,” BNEC Chairman H. Ridgely
Bullock commented.

-

KCNA Shocks Competitors

Shock radio has ignited a furor amid longstanding ri-
val stations in Medford, OR, with lawsuits flying and com-
plaints stacking up at the FCC. At the center of the tornado
is KCNA/Cave Junction, OR — a station that a competitor
alleges aired the word ““fuck’ 14 times in a single hour.

Three former employees have
filed libel suits against owner-GM
Ciwuck Knerr and morning drive
shock jock Guy Kemp. Kemp,
meanwhile, claims employees of
other stations have made death
threats against him.

“I've never seen anything like
this,” says KBOY/Medford, OR
GM Tom Carnes, who accuses ri-
val AOR KCNA of exercising a
“total disregard for program
ethics.”” Carnes charges that
KCNA repeatedly called em-
| ployees of KBOY and other sta-
tions and put them on the air with-

|| out their permission.

The FCC confirms that it's inves-
tigating a number of complaints
against KCNA, mostly allegations
of putting people on-air without

| permission. but also including one
for alleged indecency, based on
tapes recorded by former KCMX/
Ashland, OR ND Michael Perry.
Cames says it was Perry who pro-
vided him with a tape in which
Kemp allegedly put KBOY's recep-
tionist on the air without permis-
; sion and proceeded to ask her what
|| pet name she used for her boy-
|| friend’s penis.
\' Perry, however, was fired from
| KCMX after KCNA produced tele-
phone records to back up claims
| that Perry telephoned death
| threats to Kemp. Similar allega-
| tions cost air talent Dave Vincent
| his job at KTMT/Medford, OR.
Vincent admits he called Kemp’s
talk show, “But I never made any
death threat'” He says Grants
|

““| believe in the FCC
and what it stands for,
[but my competitors are
trying to use it] like a

Gestapo.’’
— Guy Kemp

Pass, OR police called him regard-
ing the allegations, but that nothing
came of it. R&R was unable to lo-
cate Perry, who told a local news-
paper he never made any death
threats.

Kemp insists that everyone he’s
called and put on-air gave permis-
sion. As for language, the admitted
“shock’ jock says he never swears
on the air, but that callers may use

“dirty language.”
“I believe in the FCC and what it
stands for,”” Kemp says, but

charges his competitors are trying
to use the Commission “like a
Gestapo.” Defending his show as
art, Kemp complains that the cur-
rent FCC has been applying a more
restrictive standard to radio than
to television. Fanatics, he says,
may think fuck is a bad word, but
according to Kemp, they’re in the
minority.

One guest on his show was a
father whose son had been mur-
dered. In discussing the exper-
ience, the man said, “It really
fuckin’ hurts.” Kemp asks, “Would
1 be doing that father a justice if I

deleted most of that?’”’ Knerr, who
sought out Kemp based on hearing
his former KMPC-FM/Los An-
geles show, is sticking with his big
city talent and says the jabs at oth-
er stations in the market were “all
in fun.” Knerr says he was “disap-
pointed” by the reaction from
other stations and doesn’t want to
get involved in mudslinging.

In-House Insults

Former KCNA employee Willi-
am James Scott has alleged in a
libel suit that the station broadcast
statements defaming him as a thief
and drug user. His wife, also a for-
mer announcer, complained in a
companion suit that the station
said she was incompetent as a ra-
dio announcer, ugly, and, also on-
air, announced she had refused to
take a drug test. A third employee,
Douglas Gintz, has filed suit,
claiming the station falsely labeled
him a homosexual AIDS sufferer.

Since December, Kemp has been
under instructions not to mention
other stations on the air. KCNA
and its competitors can't even
agree on how the shock format is
playing with the rural Oregon audi-
ence. Kemp says “we did tremen-
dous” in the fall Birch, tying for
number one among males 18-24.
Other stations say KCNA can't
rightfully claim to be number one
in anything. Birch confirms that
other subscribers in the market
have ‘‘made inquiries as to the pro-
per use of data.”

Despite claims from competitors
that KCNA is virtually commer-
cial-free (and not by choice),
Knerr insists “advertisers are lin-
ing up to support us,” and that new
business has been signed since the
first book.

;‘
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NAB, NPR Square Off
On Satellite Radio

he technology is still in its infancy, but the NAB and

National Public Radio are already sparring over

what may become radic’s hottest issue of the '90s —
the introduction of nationwide, satellite-delivered digital ra-
dio broadcasting.

“There is no burning desire by consumers for such a service, nor is
there any support from the industry for this service,” NAB Science & Tech-
nology VP Michael Rau says in a new FCC filing. He adds the trade group
is “squarely opposed” to any plans to open up UHF spectrum for the new
service, and wants the technology licensed for local broadcasting only

NPR officials have countered by urging the FCC to give “high priority’
support to sateliite radio, because it would allow truly nationwide radio
coverage for the first time. NPR wants the Commission to Issue exclusive
licenses for frequencies — if they become available

The FCC recently asked for public comments about what position it
should take when an international conference about satellite sound broad-
casting is held in 1992. Under development in Europe for several years,
the new system allows CD-quality digital stereo to be transmitted directly to
homes and cars using a tiny, stick-like antenna — thus opening the
possibility for the creation of national and global radio stations

Katz LBO Out Of The Bag
With Citibank, Sandler Backing

big LBO of Katz Communications is underway,
with the company’'s top management telling em-
ployees it proposes to bankroll the deal with $100
milllion in loans from Citibank and an as-yet-undetermined
equity investment by Sandler Media Limited Partnership.

The exact value of the buyout hasn't been revealed yet, but, according
to Katz VP Lucille Luongo, there are aready “lots of happy campers
here.” That's because the proposed buyout could mean a big cash windfall
for Katz employees, who own the rep firm through an Employee Stock
Ownership Plan. Staffers could receive as much as $20 a share for their
holdings in the ESOP. Approximately 1300 Katz employees are being sent
proxy materials, with votes due by March 8

Still uncertain is which Katz managers will be included in the ownership
group. A letter from Chairman and CEO James Greenwald tells employees
and clients, "Suffice it to say our key people will continue to be owners.”
Luongo says that, along with Greenwald, the group will definltely include
CFO Mike Packman, Katz Radio chief Ken Swetz, and Katz TV head Peter
Goulazian.

New Dawn For Sun Radio Network

he Tampa-based Sun Radio Network has emerged

from bankruptcy proceedings after a $500,000

cash infusion from new owner Kayla Satellite Broad-
casting Network Inc.

Since May 1986, Kayla has operated North America One, a satellite-
delivered radio station, from an uplink at Richland Center, WI. President/
CEO Larry Wyman says the company has relocated all of its operations to
new studios in Clearwater, FL. SRN is now originating its 24-hour talk pro-
gramming to about 154 affillates in conjunction with flagship station
WEND/Brandon, FL.

Tom Holter, the former owner of WLVE/Madison, Wl and KTWN &
KANO/Anoka, MN, has been named Network GM. Sun founder Chuck
Harder remains with the network as a midday talkmaster

Sfmon, Gambling Seek More Radio Action

ormer U.S. Treasury Secretary William Simon says
he's forming a new radio partnership with veteran
WOR/New York talent John Gambling and lawyer
Morton Hamburg. WESJAG Radio | L.P. will seek middle-
market opportunities
“Radio has been, is, and wiil in the future be a great business," Simon
sald. He should know — he realized an $18 million profit from the sale of
his previous broadcasting venture, Forward Communicatlons Inc. Simon
also has an indirect interest in Outlet Broadcasting, which is selling WTOP
& WASH/Washington.
Gambling and Hamburg previously owned four stations in Norfolk and
Baltimore which were sold last year for $40 million.
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This fish's death was
no accident.

At Custom Productions we produce strange TV campaigns on purpose.

Not just to be strange, but to create a unique custom campaign designed
to suit the marketing needs of your radio station.

We start with a careful analysis of your station’s marketing strategy.
Then we brainstorm through a half day Creative Development session
at your radio station. Next we work with you to refine and revise ideas.
We even work with your research company to test campaigns.

If strange is what your radio station needs, that's what we'll do. What we
won't do is try to sell you a spot off our reel like the syndicators do.

At Custom Productions all we do are custom television campaigns for
radio stations.

So when we blow up an actor, hang a DJ upside down, train an all-dog
rock band or put a fish in a food processor..we've got our reasons.

When syndication won't work for you, maybe it’s time to custom develop
your own TV campaign from scratch.

If you have a radio station in a top 50 market, call us for an initial
consultation. It’s free, and completely confidential.

P RO D U C T I _O N S

37 Main Street, Framingham, MA 01701
(508) 879-6180
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TRANSACTIONS

Alpine Media Skis West Virginia
Slopes For $7.65 Million

CBS Cops Cold Cox Cash For Tampa Country AM

= g 7
WTCR-AM & FM/
Huntington, WV
PRICE: $7.65 million
BUYER: Alpine Media Inc., owned and
headed by President Michael Nigris
Jr. and Exec. VP Dean Landsman.
SELLER: CRB Broadcasting Corp.,
owned by President Edward Rogoff.
The company owns WAEB-AM & FM/
Allentown, PA; WJBR-AM & FM/
Wilmington, DE; WZZR/Stuart, FL;
WFAS-AM & FM/White Plains, NY;
and WNLK & WEFX/Norwalk, CT.
FREQUENCY: 1420 kHz; 103.3 MHz
POWER: Skw day/500 watts night;
S50kw at 492 feet
FORMAT: Country
BROKER: Richard Sharpe of Black-

“burn & Co.

___Arizona
KDAN/Williams

PRICE: $60,000

TERMS: Asset sale. Escrow deposit
$6000, additional $29,000 cash at
closing. Five-year promissory note for
$25,000 at 12% interest, payable in
equal monthly installments of $556.
BUYER: Szoelloesi Broadcasting Co.
Inc., owned by Crystal and Barbara
Szoelloesi of Dallas and Philip Szoel-
loesi of Flagstaff, AZ.

SELLER: Soho Broadcasting, owned
by Sandra Soho, the receiver for the
Estate of Benita Soho. The company
also owns KMAP/South St. Paul, MN.
FREQUENCY: 1180 kHz

POWER: 10kw daytimer

FORMAT: Station is dark

BROKER: Proctor Group

WPLA/Plant City

PRICE: No cash consideration for 50%
BUYER: Elvin Harmon, who currently
owns 50% of the station. He will be-
come sole owner

SELLER: Brent Harmon is selling his
50% stake in the ficensee, Harmon
Broadcast Partners.

FREQUENCY: 910 kHz

POWER: 1kw

FORMAT: Country

WSOS/St. Augustine
PRICE: $1.62 million
' BUYER: Luis Diaz-Albertinl, a Florida
broadcaster who recently purchased
WTIS/Tampa.
SELLER: Rowland First City Radio
Inc., owned by Marshall Rowland Sr.
He operates WBGA/Waycross, GA;
! WGUF/Marco Island-Naples, FL; and
i8 in the process of buying WLKC/St.
| Mary’s, GA.
| FREQUENCY: 106.5 MHz
' POWER: 2 3kw at 378 feet
| FORMAT: AC
' BROKER: Chapman Associates

! WSUN/Tampa-St. Petersburg

{ PRICE: $4.1 million

! TERMS: Cash

| BUYER: Cox Enterprises of Atianta
The company's radio division, headed
by Exec. VP Micheel Faherty, owns
WWRM/Tampa-St. Petersburg; KF! &

KOSTiLos Angeles; WCKG/Chicago;
wIiOD & WGTR/Miami; WSB-AM &
FM/Atlanta;, WSOC-AM & FMIChar-
lotte; and WHIO-AM & FM/Dayton.
SELLER: CBS Inc. of New York. The
company's radio division, headed by
President Nancy Widmann, owns
WYNF/Tampa; WCBS-AM & FM/New
York; KNX & KODJ/Los Angeles;
WBBM-AM & FMI/Chicago; KCBS &
KRQR/San Francisco; WODS/Boston;
KLTR/Houston; WLTT/Washington;
KTXQ/Dallas-Ft. Worth; KMOX &
KLOUISt. Louis; WCAU & WOGL/Phil-
adelphia; and WWJ & WJOI/Detroit.
FREQUENCY: 620 kHz

POWER: 10kw

FORMAT: Country

BROKER: Gary Stevens & Co.

WPGA-AM & FM/Perry

PRICE: No cash consideration
BUYER: Register Communications
Inc., a new company to be owned joint-
ly by Lowell and Janice Register.
SELLER: Radio Perry Inc., owned by
Lowell Register.

FREQUENCY: 980 kHz; 100.9 MHz
POWER: 1kw daytimer; 3kw at 200
feet

FORMAT: AC; Urban

WTCA & WNZE/Plymouth
PRICE: $600,000
TERMS: Cash
BUYER: Nova Broadcasting Inc., own-
ed by San Diego-based investors
Wiliam Yde I, Carol Yde, and Russell
Craig; Robert Stanton of Duncanville,
TX; Scott Mahallck of Mishawaka, IN;
and Robert Marquitz of Medina, OH
Wiliam Yde, Cralg, and Stanton also
own interests in KANY/Kaneohe, HI
and KQYTI/Green Valley, AZ.
SELLER: Community Service Broad-
casters Inc., owned by Kenneth
Kunze.
FREQUENCY: 1050 kHz, 94.3 MHz
POWER: 250-watt daytimer; 3kw at
240 feet
FORMAT: AC

Minnesota
KLFD-AM & FMi/LItchfleld
PRICE: Undisclosed
BUYER: Gross Communications
Corp.-Minnesota, owned by Herbert,
John, and James Gross.
SELLER: Litchtield Broadcasting
Corp., owned by Herbert Gross.
FREQUENCY: 1410 kHz, 95.3 MHz
POWER: 500-watt daytimer, 3kw at
354 feet
FORMAT: AC
COMMENT: Utchfield says it also plans
to transfer ownership of WLOQ/Winter
Park, FL to Gross Communications
Corp.-Fiorida, in which Herbert Gross
will be the sole shareholder. The FM
has a CP to increase power 1o 50kw

KVSH/Valentine

PRICE: $235,000

TERMS: Cash

BUYER: Heart City Radio Co., awned

by Dave Otradovsky. He is a sales rep-
resentative at the station.

SELLER: Beef County Company,
owned by Donald Jones.
FREQUENCY: Skw day/19 watts night
POWER: 940 kHz

FORMAT: Country

KBAM/Longview

PRICE: $166,719

TERMS: Stock sale for cash, to be paid
in monthly instaliments of $2530.
BUYER: Armak Broadcasting Inc.,
owned by Howard and Nancy Kyna-
ston. The company is an applicant for a
new FM at Kelso, WA.

SELLER: Nancy Kynaston, executrix of
the Estate of Arne Peterson.
FREQUENCY: 1270 kHz

POWER: Skw daytimer

FORMAT: Country

COMMENT: According to documents

Continued on Page 12

TRANSACTIONS AT A GLANCE

Deals So Far In 1990:
$202,411,081

Total Stations Traded This Year: 176
This Week’s Action: $17,131,719
Total Stations Traded This Week: 16

® Deal Of The Week: |
® WTCR-AM & FM/Huntington,
WV $7.65 Million

® KDAN/Wiltlams, AZ $60,000

® WPLA/Plant City, FL No cash consideration for 50%
® WSOS/St. Augustine, FL $1.62 million

® WSUN/Tampa-St. Petersburg $4.1 million

® WPGA-AM & FM/Perry, GA No cash consideration
® WTCA & WNZE/Plymouth, IN $800,000

® KLFD-AM & FM/Litchfield, MN Undisclosed

® KVSH/Valentine, NE $235,000

® KBAM/Longview, WA $166,719

® WFLN & WLXR/LaCrosse, Wi $2.7 million
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ATsTl

Capital Corporation

ATRT Commercial ﬂrlz_ince

The New
Performance
Dimension

4,800,000

SECURED TERM LOAN
EQUIPMENT TERM LOAN
To
ALLISON BROADCAST GROUP, INC.

KDGE-FM

‘ For the acquisition of
1

| Dallas, Texas
|

$3,000,000
SENIOR SECURED TERM LOAN
’ JUNIOR SECURED TERM LOAN
KMBY, INC.

o the wquestion of
KMBY (FM)
KNZS (AM)
SEASIDE/ CAPITOLA, CA

$1,000,000

SENIOR BECURED TERM LOAN

1

| Bouthern Minnesota Hrosdcasting Corporation

Pt renam g

KROC (AM/FM), KXRB (AM) / KKIS (FM)
and KKIS (AM) / KKMK (FM)

42,200,000

SENIOR SECURED TERM LOAN
SENIOR SECURED REVOLVING LOAN

A SOUTHERN BROADCANTER

{
|
}

(S
—

$6,562,500

SECURED TERM LOAN
To
WPNT, INC.

Fur the refinaning of
WLT)-FM / PITTSBURG, PA
And ot the s quisiteon of

KLTH-FM / FLORISSANT, MO
KXOK-AM / ST. LOUIS, MO

86,950,000

SENIOR SECURED TERM LOAN
JUNIOR SECURED TERM LOAN

TENORE BROADCASTING COMPANY
Fur the s gt ']

WROQ (FM)
WAES (AM)

Adams Radio of Charlotte, Inc

43,925,000

SENIOR SECURED TERM LOAN
JUNIOR SFCURED TERM LOAN

TATE COMMUNICATIONS, INC,

P teheaiing are) sapitn

45,280,000
SENIOW SECURED TERM LOAN
PINNACLE COMMUNICATIONS, INC.
4 g B o4

KTMS (AM) / KHTY(FM)
Sanita Barhara, California

 {

$6,500,000
SENIOR SECURED TERM LOAN
JUNIOR SECURED TERM LOAN

LWB ALLENTOWN CORP. db/s
WILLIAMS BROADCASTING CORPORATION

fuw the Mquminn
WJVE (FM)
WECK (AM)

Buffalo, New York

\ $2,000,000
‘ SECURED TFRM LOAN

WQLM FM, INC
(Cart ). Marcoccl)

WCCF (AM)
WQIM, (FM)
] Punta Gorda/Fort Myer, Florida

$5,180,000
SENIOR SECURED TERM LOAN

K & K RADIO BROADCASTING, L.F.

b e rrfne ing 18

WXKC (FM)
WRIE (AM)
w7 (FM)

Media

Finance
Group

Atlanta (404) 393-2310

|
‘ ,
. ] l Los Angeles (818) $96-2114
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RADIO BUSINESS

TRANSACTIONS

Continued trom Page 11

filed with the FCC, this transfer occur-
red in 1988 after Peterson died. FCC
approval was never requested until
now

1:'&5‘ o

WFLN & WLXR/LaCrosse
PRICE: $2.7 million

TERMS: Asset sale. Eight-year promis-
sory note for entire amount at 10% In-
terest. Note payable in annual interest-
only instaliments for first three years
BUYER: Broadcast Properties Of La
Crosse Inc., headed by Charles Burns
of Wayzata, MN; Philip Kelly of Dubu-
que, IA; and John Morrison of Naples,
FL. Burmns is a 50% shareholder of
KTPK/Topeka. Kelly owns 79% of
wDBQ & KLVY/Dubuque, IA and
KATE & KCPI/Aibert Lea, MN. Morri-
son is a limited partner in WGTV/
Traverse City, MI.

SELLER: Vaughn Broadcasting
Group, headed by Duane Cariveau.
The company recently announced
plans to sell KKFN & KKRC/Sioux
Falls, SD.

FREQUENCY: 1490 kHz; 104.9 MHz
POWER: 1kw; 3kw at 430 feet
FORMAT: Country, AC

Court in Houston.

The two set up a joint venture
less than two years ago to operate
the radio networks, but the mar-
rlage hit rocky terrain last fall and
the companies have been slugging
it out in court ever since.

FNN President Mike Wheeler
says settlement discussions are
continuing and, " would hope that
we're not too far away." In his view,
what's at stake is who gets to
choose FNN's “next wife" after a
divorce from Starstream.

Starstream had sued FNN, claim-
ing its partner in September 1989
“without any justification or cause™
repudiated the existance of the
50-50 joint venture to operate the
networks. it also claims FNN has
subsequently tried to biock Star-
stream'’s efforts to sell its interest in
the joint venture to Olympia Broad-
casting. Network. The Houston
Business Journal later reported that
FNN was pressuring Starstream to
sell its interest to Unistar Com-

Starstream, FNN May Settle Suit

Estranged corporate partners Starstream Communi-
catlons and Financial News Network are in settlement
talks aimed at deciding the future custody of “FNN Busi-
ness Radio News" and “FNN Business Headline News,”
according to documents recently filed in the US District

munications, but Wheeler refuses
to confirm the identity of FNN's in-
tended bride. He also holds out the
possibility that FNN could end up as
sole owner.

According to the original lawsuit
filed in Houston, the partnership be-
gan to break down in August 1988,
when FNN's cable TV sales force
took over advertising sales for the
radio network from Starstream's ad-
ministration, despite what Star-
stream describes as its "strong dis-

. approval.” What followed, accord-

ing to the suit, was a “failed and
miserable sales effort by FNN.”
Court documents say the partners
turned sales efforts over to Media
America In March 1989.
Starstream said Unistar forerun-
ner United Stations had offered
$500,000 for its stake in the joint
venture, and claimed that by endor-
sing the United bid, FNN had given
up its right of first refusal. Star-
stream hasn’t disclosed terms of its
attempted sale to Olympia.

Thanks to our clients and friends for
trusting us to broker over $868,000,000
in radio station sales in 1989.

R o R ety

' z

I

a3

| KJOUPM), Los Angeles, CA ] sotsmon  VOMAM QUK Salem-Youngsonn, O $5500000  §

SHCECRKSTRIR e KMPZ(FM), Memphis, TN $6000000 &

WSDXAM/FM), Nashwille, TN SI6000000  WEEX(AMMWQQQ(FM), Easton - Allentown, A $10,100000 8
8 KODA(FM), Houston, TX (to Command Comm)  $22000,000 Kk RR(FM), Bakersfield. CA $3300000 1|
§ KIQYM) an Dicgo, CA o Command Comm) - SISO00000. yyp(AMM-YDNLIM, Danvil, I $2350000 *i
| VFBRAM)-WLIREM), Balimore, MD $32000000 WKMKAM)-WKFR(FM), Kalamazoo, M) siom0o0
| WFOG(FM), Norfolk. VA BOOIO  wyNG(EM), Evansvile, IN g
8 WFTQ(AM) - WAAR(FM), Worcester, MA $15000000  WETC(AM)}WRNS(FM), Kinston. NC ] 518600000
| WNEW(EMD), New York. NY WYAV(FM), Conway - Myrte Beach, SC i
8 KTWV(FM), Los Angeles. CA KIQY(FM), San Diego, CA (10 Wesiwood One) ~ $19,000000
| WMMR(FM), Philadelphia, PA : : , 2
) 0 KTRH(AM-KLOL(FM), Housion, TX
§  WCPTAM)WCKR(FM), Washington. DC SR e ] o000
¥  KILNAM/FM), Houston, TX §
5 WLLZ(FM), Detroit, MI WMYU(FM), Knoxville, TN $11.600000 &
8 WGKT(AMMWPHD(FM), Buffalo, NY 6,400,000 m&"“ﬂ*ﬁ"w"’l‘ﬂ Savannah, GA

M), Monroe, $11,000,000

KVKIAM/FM), Shrevepon, LA WKXUAMD WIVX i

KBEM(FM), McAllen- Brownsville, TX ] sl Ao (MEN D(:u?;z S

KQLH(FM), San Bernardino, CA $7700000  KODAGFM), Houston. TX (to Evergreen Media) ] $86.500000

WNOE(AM/FM), New Orleans, LA $7,250000 -

KZTRAM/FM), Oxnard-Ventura, CA 55200000 Total 1989 Sales $868.600.000

Call one of us today to confidentially discuss your plans for 1990.
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Peter Handy
West

Radio's New Breed of Professional Brokerage and Financing Specialists

1130 Connecticut Avenue, N.W. / Suite 500 / Washington, DC 20036 / (202) 737-9000

DAT Bill Set For
House Debut

A compromise hammered out last year between the
consumer electronics and recording industries on tt)e issue
of digital audio tape (DAT) will soon become law if a trio
of congressmen have their way.

Representatives Henry Waxman
(D-CA), Al Swift (D-WA), and Jim
Cooper (D-TN) are expected to in-
troduce a bill this week that en-
compasses the terms of the indus-
try agreement on how to limit
home taping of DAT recordings.

The Digital Audio Tape Re-
corder Act of 1990 is expected to re-
quire implementation of a “Serial
Copy Management System” tech-
nology that would permit DAT re-
corders to make first generation
digital-to-digital recordings of pre-
recorded material but block the
creation of digital copies of a copy.
The bill does not affect analog tap-
ing

Nor does it address the touchy

subject of royalties on blank tape
and recording equipment. The ab-
sence of a royalty provision in the
original compromise angered mu-
sic publishers, who are expected to
oppose the DAT Act over the same
issue.

In a letter soliciting their col-
leagues’ support for the impending
bill, Waxman, Swift, and Cooper
anticipated that opposition. ‘‘Some
are now arguing that no action
should be taken unless a royalty
system is enacted. We think that
course is unwise. This long-awaited
compromise should be adopted as
quickly as possible,” urged the
Congressmen.

COMMISSION ROUNDUP

FCC Moves On EEO,
Other Violations

The FCC’s EEO enforcement juggernaut rolled into
South Carolina this rmonth, bringing fines and conditional
renewals to eight radio stations.

Among the stations where EEO
efforts were found wanting were
WKZQ-AM & FM/Myrtle Beach
and WGSN & WNMB/North Myrtle
Beach, which were hit with short-
term renewals and $10,000 fines.
WODE & WNOK/Columbia were
renewed for a full seven-year term,
but must file periodic reports on
the progress of their EEO efforts;
WSPA-AM & FM/Spartanburg
were fined $5000 and also saddled
with reporting requirements.

In other actions, the Commis-
sion:

e Upheld an $8000 fine levied
against KIQI/San Francisco for

failing to keep its tower properly
lighted

» Refused to review a Review
Board decision not to renew the li-
cense of WBBY/Westerville, OH.
The Commissioners agreed with
the Review Board’s finding that li-
censee Mid-Ohio Communications
Inc. “lacked candor’”’ and misrep-
resented its ownership-manage-
ment integration status when it
told the FCC that 24.7% owner
Richard Nourse was the station’s
fulltime GM. Nourse, the Commis-
sion later learned, manages a car
dealership 120 miles from the sta-
tion.

RTNDA Attacks Senate
‘Clean Campaign’ Bill

While it's claiming to clean up political campaigning,
Congress may be in danger of smudging the First Amend-
ment, according to the RTNDA.

in a letter to Senate Commerce
Committee Chairman Ernest Holl-
ings (D-SC), Association President
David Bartlett claims the "Clean
Campaign Act of 1989” (SB 999)
is “badly flawed,"” and may trigger
equal-time requirements for political
coverage within newscasts and
other currently exempt news pro-
gramming.

Depending on how the bill's pro-
posed changes to Section 315 of
the Communications Act are inter-
preted, Bartlett claims anyone mak-
ing a comment endorsing or oppos-
ing a candidate for federal office on
a radio or TV broadcast could trig-
ger a right of reply by one or more
candidates. He further complains
the bill “would apply even to en-
dorsements and oppositions occur-
ring on newscasts and on the other

specified news-type programs
carved out from the equal-time
obligations of Section 315(a).”

In his letter to Hollings, Bartiett
suggests the lawmakers don't un-
derstand the bill's implications for
broadcasters, even disregarding its
potential for putting a damper on
"“robust political speech.” The
RTNDA president urges that the
Senate, “in its zeal to reform polit-
ical campaigning,” not “inadvertent-
ly" pass a taw that unconstitutional-
ly compromises broadcasters' “free-
dom to cover political campaigns.”

if Senators want to curb dirty
campaign tactics, Bartiett points out
that “history shows that the best
way to ensure clean campaigns is

freely and vigorously.”

|
to let the news media cover them ]



The Strategic advantage:

MUSIL
RESEARLN
FVERY
WEEK

s a radio station, your music is the heart of your

product quality. When morning drive is over,
your music is the primary reason your listeners
listen to your station.

Great radio stations maximize the quality of their
product by testing their music on a regular basis.
Some stations test only their currents. Some sta-
tions test only their oldies. The most successful
radio stations test everything they play.

There’s a unique research program available
only from Strategic Radio Research that keeps you
in touch with your listeners every week of the year.
With our program, you're always playing the best
possible music— currents, recurrents, and oldies—
because your music research is always in the field.

And because we’re in the field doing research
for you every week, you can also receive a com-
prehensive program of weekly perceptual research.

To request a research proposal for your station,
call Sue Bell, Director of National Sales, or Kurt
Hanson, President, today, at (312) 726-8300.

In our industry, gimmicks and "“quick fixes”
abound. But keeping in touch with your listeners
on a weekly basis gives you an inarguably real,
long-term advantage. It improves your product, so
it helps you win.

Exclusively from. .

180 North Wabash
Chicago, IL 60601
(312) 726-8300




“Enough torque to hold their own in the big leagues. GUN smokes!”
NATIONAL RECORD MART

“The band AOR has been waiting for!”
WHEREHOUSE

“'Better Days' is no hype, just straight ahead rock n’ roll.”
MICHAEL YOUNG / WIOT '

“They kick my butt and they should do the same to our listeners. A&M has reason to be excited.”
BOB ELY / KILO

taking on the world
SP 5285
Featuring the first track

“‘Better Days’.

Video in Medium Rotation on MTV and Night Tracks! Now available on home video! AM
o

Produced by Kenny MacDonald Management: G.R. Management

1990 ABM Records.Inc. All nghts reserved
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ather than a single, easily

defined quality, ‘‘strong

leadership” is often a com-
bination of several other charac-
teristics.

According to a survey of 1500
middle-managers by management
specialists James Kouzes and
Barry Posner (published in a re-
cent issue of the American Man-
agement Association’s Manage-
ment Review), the top four quali-
ties of superior leaders are hones-
ty, competence, and the abilities to
look forward and inspire others.

Fine. Now, just exactly how do
these characteristics work in the
real world? Let’s take a closer look

e Honesty. Practice it rather
than preach it. Realize that you
can’t earn an employee’s trust
unless you first trust the employee.

Furthermore, keep in mind that
actions (broken agreements,
cover-ups, etc.) speak louder than
words — regardless of how ‘“hon-

- est” the spoken proclamation may
seem.

Don’t Be A
Sore Winner

inning an argument in

business can be a natural

high — but working with
the ““loser” the next day can suck
all the sweetness out of the taste of
victory

According to the San Francisco-
based Robert Half International
management consultant firm, the
best way to handle such confronta-
tions is to take your victories in
stride and be sensitive to your
adversaries’ reactions.
Furthermore, the winner should

take the first step towards mending
whatever fences need mending im-
mediately. That way victor and
vanquished can ease back into a
working relationship as soon as
possible.

| teristics necessary for superior

What Makes A Superior Leader?

« Competent. Competent manag-
ers don't have to be great field tac-
ticians or performers so much as
they have to inspire their employ-
ees to be those things. (For exam-
ple: sales managers don’t have to
sell; they need to help improve the
selling ability of their staffers.)

The ability to plan, implement,
and monitor is far more indicative
of leadership competence than is
functional expertise.

¢ Forward-Looking. This reflects
an ability to plan. develon strate-

Key Leadership
|Qualities

uperior leaders are cunning
S truth-benders who prey on

weak managers and busi-
ness competitors, right?

Wrong! The best leaders are hon-
est, competent folks who tend to
look forward and inspire others.

Following are the top 20 charac-

leadership, as determined by the
survey referred to in the related

story above:

“% of Managers

Characteristic Selecting
Honest 87
Competent 74
Forward-looking 87
Inspiring 61

Intelligent 46
Fair-minded 42
Broad-minded 38
Courageous 35
Straightforward 33
Imaginative 32
Dependabie 31

Supportive 29
Caring 26
Cooperative 23
Mature 20
Ambitious 18
Determined 14
Selt-controlied 13
Loyal 10
Independent 8

Source: American Management Association

gies and tactics, and to ‘“know
where one is going.”

You don’t have to be a visionary
or seer to demonstrate this leader-
ship quality, but you must be able
to guide and steer your company
toward longterm goals.

« Inspiring. Don’t overdo this one
by resorting to loud cheerleading
or cursing. All you have to do is
demonstrate a little enthusiasm,
energy, and a positive attitude.
You'll find this sort of behavior is
contagious, propelling you (and
your employees) towards desired
goals.

For a complete look at the top 20
characteristics of superior leaders,
check out the adjacent chart.

Female Business
Owners Profiled

here are an estimated 4.1

I million female business

owners in the US today, ac-
cording to a three-year survey of
450 applicants for Avon’s ‘“Women
Of Enterprise Awards.”

Here’s a quick profile of these
businesswomen:

*68% own service businesses,
and 40% of them own businesses
that are at least nine years old.

¢ 74% have one or more children,
but 68% of those children are over
18.

+58% are married, 34% are
divorced, and 8% were never mar-
ried.

* Although nearly a third have
done graduate work or have a
graduate degree, 42% didn’t gradu-
ate from college.

¢ T7% operate their businesses
away from the home, and 43% post
gross sales of more than $500,000
per year.

* 41% say their net profits for the
previous year were $50,000 or
more, while 38% claimed they net-
ted between $10,000 and $49,900,
and the remaining 21% reported
net profits of less than $10,000.

he NAB has announced the
T winning radio stations in its

“Best of the Best” promo-
tion contest — a competition that
honors NAB member outlets for
successful promotions in com-
munity service, station enhance-
ment, and sales.

Each winner will receive $250,
a plaque, free registration to the
organization’s annual convention,
and special recognition during the
convention's Radio Leadership
Brunch.

The winning stations are listed,
at right by category and ranked in
descending order of market size
{large, medium, and small, respec-
tively)

NAB Honors ‘Best’ Station Promos

Community Service
WBOS/Boston
KROD & KLAQ/E! Paso
WKCG/Augusta, ME

Station Enhancement
KBCO-AM & FM/Denver-Boulder
WYNK-FM/Baton Rouge
WCOW-FM/Sparta, Wi

Sales

KRBE/Houston
KNIK/Anchorage
KJAM-AM & FM/Madison, SD

Furthermore, the NAB judges
awarded a special Honorable Men-
tion to WHO/Des Moines in the
Medium Market Community Ser-
vice category. Congratulations to
alt
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4 ®February 21-24 — Pollack
Media Group's Programming/
by Management Conference ‘90
Loews Santa Monica Beach Ho-
tel. Santa Monica, CA
® February 24 — NAB Small &
Medium-Market Managers
Roundtable. Sheraton Music Ci-
ty. Nashville, TN.

®February 28-March 3 —
Country Radio Seminar. Opry-
land Hotel. Nashville, TN

®March 2-4 — Intercollegiate
Broadcasting System National
Convention, New York Penta
Hotel, New York, NY

® March 10-13 — NARM. Cen-
tury Plaza Hotel. Los Angeles,
CA.

® March 15 — American Wom-
en In Radio & Television’s 15th
Annual National Commendation
Awards Ceremony. Waldorf-As-
toria Hotel. New York, NY

e March 31-April 3 — NAB
Convention. Georgla World
Congress. Atlanta, GA

® April 1-5 — National Christian
Radio Seminar. Stoufter Hotel &

B
:
4
%
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w
7
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Convention Center. Nashville,
TN
n{ ., :}"‘f \&? fON
ENTION 90 ...

® April 18 — Paul Kagan Radio
Station Acquisitions Seminar
Park Lane Hotel. New York, NY

® April 18-20 — Broadcast Fi-
nancial Management Associa-
tion. Hyatt Regency. San Fran-
cisco, CA

®Aprif 25 — 25th Annual
Academy Of Country Music
Awards Pantages Theatre
Hollywood, CA.

® May 3-6 — Audio Engineering
Society 8th International Con-
ference. Capitol Hilton Hotel
Washington, DC

® May 9-13 — R&R Convention
'90. Century Plaza Hotel. Los
Angeles. CA

® May 16-20 — American Wom-
en In Radio & Television’s Na-
tional Convention. Capital Hilton
Hotel. Washington, DC

®May 19 — NAB Small & Me-
dium-Market Managers Round-
table. Crescent Hotel. Phoe
nix, AZ

® June 9-15 — NAB Executive
Management Development
Seminar. University Of Notre
Dame. Notre Dame, IN
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et More Bang For Your Buck.

Television time costs a lot.
That’s why your television commer-
cial must be carefully designed to
generate maximum awareness and
retention.

Because, if you're like most
stations, you don't have anywhere
near the media hudget you'd like to
have to saturate the market and in-
sure your spot being seen. And you
need to be seen. Because T.V. gets
people to act—to turn on your radio
station and give you a listen.

At Image Point, we under-
stand the unique problems facing the
station considering a T.V. campaign.

We can show you how to get the

most from your ad dollar—how to
produce a custom commercial (or

license a syndicated spot) for your
station that will stand out from the
other spots in a commercial break
and get the people you're trying to
reach to turn on your radio station
And—most importantly—do it ‘
within your budget. Let Image ‘
Point show you how to “Get More
Bang For Your Buck.”

Call Steve Merrill today (tol! free)
at 1-800-837-5353.

Ay ¥

A DIVISION OF TME CANNELL STUDIOS
213 W. institute P1. Suite 308, Chicago, IL 60610
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SALES STRATEGY

Planning More Powerful
Sales Packages

aking money through sales packages and on-
the-street opportunities is a tremendous chal-
lenge. Handling your packages’ research and

development carefully and creating a plan for their execu-
tion can make a marked difference in the results.

This week, I'll go over some of
the critical areas to help you and
your staff generate maximum rev-
enue through sales packages and
special opportunities. I'll begin
with a brief analysis of the three
most widely used packages.

But first, keep this in mind while
you're reading: The biggest dif-
ference between a good salesper-
son and an outstanding one is the
ability to pinpoint the client’s
needs. A good salesperson will
make a package presentation with-
out asking questions and determin-
ing needs.

However, an exceptional sales-
person will keep a special event or
package in his or her briefcase,
dramatically presenting it as an
exciting tool after ascertaining a
client’s need.

Package Deals

. Value-added packages are
designed to obtain’ additional sta-
tion credit for buys being placed.
The most common examples of
value-added packages are news or
traffic station sponsorships.

Inventory control/up-sell pack-
ages are designed to broaden the
use of available inventory while up-
selling current advertisers or con-
tacts. Examples include weekend
show sponsorships and Grammy
packages.

Project packages are the tricki-
est, as they’re designed to up-sell
existing advertisers as well as tap
new ones for one-time or annual
events.

““The biggest
difference between
a good salesperson
and an outstanding
one is the ability to
pinpoint the client’s
needs.’’

In With The New

Many stations possess at least a
dozen options that fall into one of
the first two categories — news,
weather, sports, traffic, entertain-
ment, or telephone-line sponsor-
ships, for example.

Now take a look at your package
inventory. Ever wonder why the
newest packages need to keep be-
ing reprinted, while the majority of
older packages sit yellowing on the
sales shelves?

The reason car dealers roll out
new models, manufacturers refor-
mulate products, and retailers
rotate store layouts is the same
reason you should bring in new
packages — both salespeople and
consumers are drawn to new prod-
ucts.

Quite often packages don’t get
revised simply because sales

Could You Use

AWARD-WINNING
COPYWRITERS
On Staff for Only $500/mo.?*

. Get UNLIMITED Copy-
Spots, Specs, Promo’s

. Get Custom Copy Written
I Especially for Your Client-
No Fill-in-the-Blanks!

Get "I Needed It Yesterday
Service. Copy Delivered inas
little as 1 HOUR!

We're changing
the way radio
stations write

copy!
‘Some
restrictions app!

By Chris Beck

managers are pressed for time.
But to obtain maximum impact
from these categories, you must
rotate your packages and update
their appearance and presentation.
You should try to maintain about
five sustaining value-added pack-
ages and four project packages per
year.

Tier Drops

Whether you’re presenting new
packages or sales tools, introduc-
ing them simply by mentioning
their availability during a sales
meeting usually brings somewhat
less than spectacular results.

For maximum impact, you
should devote at least 30 minutes to
presenting each new package. Be
sure to cover the premiums you
want your staff to receive, the
length of time the package will be
available, and any other points you
wish to mention. This goes for all

““To obtain
maximum impact,
you must rotate
your packages and
update their
appearance and
presentation.’’

packages, but is especially rele-
vant to the value-added variety.
During the introduction, inform
your staff of the premium or con-
sideration that is acceptable for
each package, whether it’s a per-
centage of the reach or GRPs of in-
tros or billboards, or whatever.
Take the time to realistically
calculate previous premiums, then
tell your staff what you expect.

See Your Promo
In R&R

We're always on the look-
out for unique promotional
or merchandising ideas. If
your station has an unusual
item that you would like
showcased in this column,
send it along with an ex-
planatory note to: Chris
Beck Communications,
22900 Ventura Bivd., Suite
340, Woodland Hills, CA
91364. Please note that
items are not retumable.

Coupon Coup

any station sales packages traditionally
have centered around coupon opportuni-
ties for manufacturers. However, this

practice is slowly becoming obsolete.

Coupons are falling out of favor with many manufactur-
ers for two main reasons. One concern is the tremendous
amount of coupon fraud — misredemptions by retailers.

Another problem is the financial consideration. A manu-
facturer not only must pay for the package cost, but also
there's the considerable amount of financial liabllity that he
must pay retailers for coupon redemption.

You may want to consider estab-
lishing a tier for value-added
packages from the most to the
least desirable premiums, using
those you receive as a negotiating
tool to drive higher rates. Many
stations use three tiers for the most
attractive premiums. The less
premium the buyer provides the
station, the less desirable the in-
centive given.

Project Tips

Before deciding on a project
package, do some planning and
research so you and your staff
meet with positive results rather
than low closing ratios.

Once you have an exciting sales
idea — such as a concert sponsor-
ship, bridal fair, or food expo —
take the time early in the develop-
ment stages to do research that
will pay off for you later.

In addition to researching all of
the major events that may fall on
the day of your event, be sure to in-
vestigate similar ones that adver-
tisers in your market have done
before. Find out when the other
events took place, how much they
cost, and what the results were.

If you don’t do this homework,
your station may put out a special
package only to find it dramatical-
ly overpriced compared to a previ-

““‘Virtually all
potential objections
to your offer can be
determined easily
by testing a
package before
putting it on the
street.’’

ous similar event planned by an in-
dependent promoter.

Also, if any venue is involved, re-
search the politics that you’ll en-
counter for having manufacturer
samples available and for selling
products that don’t have a venue
contract.

The latter can be a substantial
revenue opportunity — for exam-
ple, if you’re planning on using a
Pepsi venue, Coke probably would
want to be the major sponsor. It is
possible to buy out the right for a
private event, but it's best to
negotiagte this upfront,

Pretest Packages

Virtually all potential objections
to your offer can be determined
easily by testing a package before
putting it on the street. This often-
overlooked step can reap tremen-
dous rewards, such as preparing
you to analyze and overcome in-
herent objections and determining
if you’re overpriced.

The best pretest involves two
presentations by your staff — one
to a current advertiser you want to
up-sell, the other to a new contact
who’s a category target for the
package.

Another idea: If you’re going to
have different levels of involve-
ment, try to realign the actual
event participation that will be
made available as well as change
the bank of station commercials.

It’s not uncornmon for a station
to miss revenue with tiered pack-
ages because the prime difference
between levels is simply the
number of spots — not the booth
size, placement, or any other event
option.

Chris Beck is the Pres-
ident of Chris Beck Com-

munications, a sales
consulting firm. If you
have a question about a
column or a topic you'd
like to see addressed, he
can be reached by phone
at (818) 594-0851; by
fax at (818) 594-5030;
by Prodigy eledtronic
mail at ID# SRTN15A; or
by Compuserve at ID#
76066.,3334. Write to
him”at 22900 Ventura
Bivd., Suite 340, Wood-
land Hilis, CA 91364.
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Predicting ’90s Challenges

droblems Radio Will Face — And Solutions

The Wizard Of Odds. That’s the umbrella title for my
seek at the future, which will be unveiled at the R&R Con-
/ention in May. The title is double-sided: the first side, the
*onnection to the “Wizard Of Oz,” can’t be revealed until

he convention.

The second side refers to the fact
hat predicting the future is a lot
ike picking the point spread on the
super Bowl. The spread is arrived
it by carefully weighing every-
hing from team history to injuries,
oaching, and psychology. It's a
tudy in odds. The future of radio
:an be predicted in the same man-
er

There are clear patterns which
vill affect radio and recorded mu-
sic in the decade to come. By mak-
ng educated guesses about the im-

Hact of these patterns, it will be
:asy to profit from the predictable
‘hanges. Everyone from station
whners to managers will be able to
wnticipate change, take action, and
‘ome out a winner.

There are nine predictable areas
n the future of radio and recorded
nusic. This column deals with the
irst four. The remaining five are
letailed in the next column. The
ollowing outline is only a small
)art of the presentation planned for
he R&R Convention.

Areas to look out for:

» Aging Population

+ Overcommunicated World

e Marketing Mania

» High Debt Loads

* Predictability And Lemmings

» Return Of Show Business

+ Bidding Wars

e Return To Service

¢ Hyena Sales.

1. Aging Population. The aver-
1ge age of North Americans is on
ne rise. The Baby Boom is turning
nto a “Grayby Boom.” This aging
seneration and the one that follows

““In the ’'90s, simple,
clear strategic
separation is the only
thing that will cut
through the
overcommunicated
world.”’

—Ted Chin

the post-Kennedys) are highly ex-
perimental and very comfortable
with making choices. They’ll ex-
oeriment with everything from
food to lifestyle if it helps them get
where they're going. That's why
they confound the marketers,
One week they’ll try New Age
music. The next, they’ll experi-
‘ment with jazz. Or they’ll experi-
tment with food, switching from su-
tshi to cajun to meat loaf before any-
e can catch up with them. This
zsxwrimenlationjsn’t going to stap

’90s Nutshell

® Aging Population

® Information
Overload

® Copycats Vs.
Creatives

® Bidding Wars

® Money Troubles

as they get older.

e To win with an aging popula-
tion, pick a demographic niche
and, as Lee Abrams says, super-
serve it. Target more tightly than
before. Rather than going after
1849, superserve 20-30 or 30-40. Or
turn around and serve the under-
served post-Kennedys by targeting
12-20. Then, learn to sell it. Most
important, plan for the long term.

Short-term experimentation by
this fickle group can lead you to be-
lieve you have a product when all
you have is a fad. New Age radio is
still trying to come to grips with
this fact as it sorts out fad from
trend.

2. Overcommunicated World.
There are more choices available
in this world than there have ever
been before. And the choices keep
muiltiplying. Global media help
make everyone aware of all the op-
tions available. Hence, our over-
communicated world. There’s
more information than most people
have been programmed to handle.

The enormous range of choice
makes most people from 20-50
think they don’t have enough time
to do all the things they need and
want to do. They feel time-
pressured.

In their hurry-up world, people
try to compensate by making
choices quickly, by going to stores
with no lines, and by trying to
schedule everything flexibly so
they can change options if some-
thing better comes along.

They have trouble keeping up
with everything that’s new, so they
forget the name of the new radio
station and can’t recall the title of a
new song they’ve enjoyed. They ig-
nore TV commercials, can’t re-
member billboards, and won’t play
any radio contest that asks them to
give up three hours of their time to
win concert tickets.

* To win in an overcommuni-
cated world, simplify and clarify.
Keep slogans and contests simple.

As marketing genius Ted Chinof

Ted Chin & Co., New York says,
“In the "90s, simple, clear strategic
separation is the only thing that
will cut through the overcommuni-
cated world.”

Present your customers with a
single clear point of benefit and dif-
ference. It might be your morning
show. It might be your newscasts.
It might be the fact that you have
no morning show or newscasts,
just music.

3. Marketing Mania. In an over-
communicated world, there’s more
pressure than ever on marketing to
win people’s attention. In the '90s,
that pressure will become a mania.

Radio, television, and recorded
music companies will vie with de-
partment stores, pizzerias, and car
dealers to hire marketing hotshots.
Marketing will be presented as the
solution to all problems.

As Curt Hahy of Film House said
while developing marketing strate-
gy for Pirate Radio, “‘It’s possible
that we’ll see marketing formats
even more than programming for-
mats in the future.”

Unfortunately, this marketing
mania exists in a seat-of-the-pants
environment where multimillion-
dollar budgets are often committed
at the last minute with little or no
research. Managers and program-
mers who save $260 a week on a re-
ceptionist’s salary will squander
$250,000 on a TV campaign just be-
cause they like the special effects.
In a world of marketing mania, the
need to outmarket the competition
will still generate panic and fear.

e To win against marketing
mania, start with a clear goal.
What are you marketing? The mu-
sic? The attitude? The morning
show?

Develop a clear benefit and dif-
ference. What do people get when
they use you? What sets you apart
from the competition?

Use research to pretest and post-
test campaigns. This will let you
adjust your marketing before prob-
lems arise. Afterwards, it lets you
measure how effective your cam-
paign has been. Sometimes, it can
save you a lot of money.

Some years ago, Mel Karmazin,
President of Infinity Broadcasting,
wanted to give away a spectacular

How To Win

®Niche Programming
®Sell The Niche
®Break The Rules
®Service Listeners

®Preplan Marketing

[ ’

_THE COMPETITIVE EDGE

series of prizes in New York to sup-
port the upscale image of WKTU,
then the dominant dance station.
He wanted to give away 92 mink
coats in a marketing promotion
that would cost well over a quarter
of a million dollars.

During the pretest research, an
amazing, unexpected fact emerg-
ed: hardly anyone wanted to win
the ultimate New York status sym-
bol. It wasn’t because people were

“It’s possible that we’ll
see marketing formats
even more than
programming formats

in the future.”’
—Curt Hahn

opposed to fur. Rather, they were
worried about the coats being
stolen from offices, apartments, or
cloakrooms. The campaign was
changed and more than a quarter
of a million dollars was saved.

This example illustrates the im-
portance of planning well in ad-
vance, testing a campaign’s effec-
tiveness before and after it runs,
and listening to the ultimate con-
sumer of your product — the lis-
tener.

4. High Debt Loads. This aspect
of the future is easy to predict be-
cause it’s already upon us.

During the leveraged buyout
frenzy of the 80s, Wall Street was
every radio owner’s best friend.
Money was no object. Financing
was so easy to come by that one-
third of all radio stations in Ameri-
ca changed hands from 1985-1987.
They sold at unprecedented prices
on the assumption that cash flow
would never go down and competi-
tion would stay the same. Unfor-
tunately for some owners, both as-
sumptions proved false.

As we move into the '90s, many
radio stations will be short of ready
cash, This pinch will make themn
vulnerable to raids on their talent,
including programmers and an-
nouncers. Many stations will be
more afraid to take chances. Some

will increase commercial loads or

trim rates4e raise cash. Others will
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Will she still love Led Zeppelin in 20157

be sold to new owners who may
perpetuate the cycle.

e To win in a world of high debt
loads, if you’re competing against
a financially troubled station, hit it
where it can’t fight back. Steal its
best talent. OQutmarket it. If it in-
creases commercial load, cut
yours and tell the listeners. Play
against the rival’s impatience for
fast results.

If you are suffering from a high
debt load, take a breath and create
a realistic timetable for the long
run. Make written promises to
your best talent that they’ll be com-
pensated as soon as money is avail-
able. Develop promotions that are
high on creativity and fun but low
on cost. Find a solid, impartial
source to use as an outside sound-
ing board. Don’t join the rush for
the latest quick 1ix. Most impor-
tant, take the lead and take
chances.

In the next installment, we’ll
continue this look at the '90s with a
view of predictability and lem-
mings, the return to show business,
the continuation of bidding wars, a
long overdue return to service, and
the ever-present ‘‘hyena’ sales.

This column is the first of two parts
and #16 in a series

John Parikhal

John Parikhal is CEO of Joint
Communications program and
marketing consuitants, which con
sults 75 radio stations and 15 cor
| porate clents. He can be reached

at (416) 693-1136
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STILL DEMENTED

1990 MARKS 20 YEARS
OF BROADCASTING MAYHEM

WITH THE DR. DEMENTO
RADIO SHOW. THE
CELEBRATION HASN'T
EVEN STARTED.
STAY TUNED...

RHINO
RECORDS INC

y | .
e D

Management
For more information, contact your Westwood One representative. In Los Angeles coll (213) 840-4244, Joy levey

in Canado (416) 597-8529, FAX (213) 204-4375 or Telex 4994015 WWONE. for Imaginary
Entertainment
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radio phone-in tatk show will
Areceive a bizarre distress

call from a UFO/ Listeners
wlll sit in amazement as the disc
jockey calmly talks the oisabled
saucer down to a safe landing!

So sayeth soothsayer Penelope
Fortune, a "“veteran New York City
medium” and just one of the “elite
team of talented psychics” chosen
to reveal “incredible predictions for
the months ahead exclusively
for National Examiner readers.”
Skeptics will note that Ms. Fortune
offers no clue as to the identity of
the lucky air personality, however

Only slightly less far-fetched —
and nestled on the same page — is
this revelation that “‘Elvis Presley
will make a dramatic comeback as a
backup singer on the new televi-
sion show, ‘Elvis.

According to London-based
“parapsychologist-lecturer” Emil
Dumas, “Viewer response will be
so great that the King will agree to a
recurring role on the top-rated
series!” Top-rated? Where do
these psychics get their informa-
tion?

Madonna’s Astral Weeks

On an arguably more plausible
plane, the Globe reports that Ma-
donna “won't go to bed at night un-
til she’s spent at least an hour trying
to get her soul to leave her body
and wander all over the cosmos!”

The ‘zine claims Mad Donna got
the idea from (current beau Warren
Beatty’s sister, the altogether
earthbound actress) Shirley Mac-
Laine!

Quote O’ The Week

Janet Jackson, covergirl and
subject of a seven-page feature in
this week's US, offers the following
bit o' wisdom: ‘‘George Clinton
once said, ‘Free your mind and
your ass will follow.' | heard that
some guy said, ‘Janet Jackson's
got it the other way around.’ I'm
laughing about it now. But, you
know, it's true.’

THE MUTTON-CHOPPED PRINCE
— Does this man look like a junk
food junkie?

Royal Purple Passions

Speaking of deathless revela-
tions, People quotes the woman
who spent exactly five weeks as
Prince’s personal chef as saying
one of the reasons that she resign-
ed was because “He eats a lot of
junk food,” detailing the Purple
One's passion for “macaroni and
cheese, cake mixes, and canned
cake frosting!”

Sheep Trick

Everything’'s sheep-shape for
Irish lamb farmers these days, as
the Weekly World News reports
that they've “found a powerful new
weapon to frighten away marauding
foxes — ear-blasting rock music!”

The ‘zine has the Auld Sod-
busters claiming that playing Tina
Turner, Cheap Trick, and U2 all
night long through speakers
mounted on poles In remote pas-
tures and hillsides keeps the foxes
away! No wonder those guys with
the boom boxes in their trucks
never seem to have any girls with
them

R&R doesn’t run comic strips,
but we do take a comic trip each
week though the nation’s con-
sumer magazines In search of
everything from the sublime to
the ridiculous in music news.
R&R has not verified any of
these reports.

TOP TEN SHOWS

FEBRUARY 12-18
1 The Cosby Show
2 Cheers
Tuesday Movle Of The
Week (tie)
(“Blind Faith, Part 2")
4 A Different World
5 The Cosby Show (Monday)
6 America’s Funniest
Home Videos
7 Roseanne
8 Golden Girls
9 Empty Nest
10 Wonder Years
Source: Nielsen Media Research

All show times are EDT/PDT unless oth-
erwise noted; subtract one hour for COT.
Check listings for showings in the Mountam
Time Zone. All listings subject to change

Friday, 2/23

¢ B.B. King, Rufus Thomas,
and others appear in the half-
hour “All Day & All Night: Mem-
ories From Beale Street Mu-
sicians” (PBS; check local list-
ings for air time), a look at the
legendary Memphis neighbor-
hood from the '20s through the
'50s

e K.D. Lang & Reclines,
“The Arsenio Hall Show" (syndi-
cated; check local listings for
station and air time)

* Restless Heart, “The To-
night Show Starring Johnny
Carson” (NBC, 11:30pm).

Saturday, 2/24

¢ Stevie Ray Vaughan and
the W.C. Clark Blues Review,

SUS SN

*Austin City Limits” (PBS;
check local listings).
¢ Technotronic, *Saturday

Night Live” (NBC, 11:30pm).
* Stephen Bishop, “Byron
Allen" (ABC, 11:30pm).

Sunday, 2/25

® Mica Paris and Seduction,
“Dionne & Friends” (syndi-
cated; check local listings).

Monday, 2/26

¢ Hank Crawford, the Red
Hot Chili Peppers, Miles Davis,
Abbey Lincoln, the Kronos
Quartet, Howard Johnson, and
Herb Robertson, "Night Music”
(NBC, 12:15am)

o KPWRI/L.A. morning mani-
ac Jay Thomas portrays Jerry

How to
Increase
your station’s

value...
. in three simple steps.

FIRST, IDENTIFY A profitable
niche in your market. Second,
design & introduce the ideal
product (based on your target
audience’s tastes). Third
maintain & build your audience
over time. This is the only
approach that virtually assures
improved cash flow and long-term
financial success. The steps are
clear, but they’re hard to do. You
can make it easier by using our
“Format Start-Up Package.”
Call today for details, and ask for
Sue Bell, National Sales Manager,
at (312) 726-8300.

TEGIC
RADIO
RESEARCH

180 N. Wabash
Chicago, IL 60601
(312) 726-8300

Gold, the self-styled “King of
Trash TV,” on “Murphy Brown”
(CBS, 9pm).

e "Art Blakey: The Jazz
Messenger” (PBS; check local
listings) is an hourlong profite of
the veteran jazz drummer.

e Les Taylor, "On Stage”
(TNN, 10:30pm EST/7:30pm
PST)

e Tears For Fears, “Arsenio
Hall.”

¢ Bo Diddley, '"The Pat Sajak
Show"” (CBS, 11:30pm).

Tuesday, 2/27

¢ Shadoe Stevens, "Pat Sa-

jak
Wednesday, 2/28

e Mel Torme plays himself in
"“Night Court” (NBC, 9pm)

e Lenny Kravitz, “Arsenio
Hall.”

¢ Engelbert Humperdinck,
‘Pat Sajak.”

Thursday, 3/1
e Smokey Robinson, “Late
Night With David Letterman”
(NBC, 12:30am).

NEW THIS WEEK

®LEGENDS OF ROCK & ROLL (HBO Video)

James Brown, Ray Charles, Bo Diddley, Fats Domino, B.B. King, Jerry
Lee Lewis, and Little Richard perform together and solo in this video, the
first of four 55-minute concert tapes originally broadcast as Cinemax
“Super Sessions.” Dave Edmunds holds down the musical director’s chalr
here. (Street date: 2/28.)

® COUNTRY STARS: A NEW TRADITION (HBO Video)

A bevy of living legends meet the new generation of country sing-sations
in this video, which features performances by Rosanne Cash, Rodney
Crowell, Merle Haggard, John Hiatt, Waylon Jennings, the Jordanaires,
the Judds, K.D. Lang, Bill Monroe, New Grass Revival, and Carl Perkins
(2/28.)

O LES PAUL & FRIENDS: HE CHANGED THE MUSIC (HBO Video)

Stars ranging from Jessi Colter, Rita Coolidge, David Gilmour, Jan
Hammer, Waylon Jennings, and Stanley Jordan to B.B. King, Steve
Miller, Carly Simon, the Stray Cats, and Eddie Van Halen alt come out to
pay tribute to the incredible godlike genius of the man who invented the
solid-body electric guitar. (2/28.)

“ALL WE NEED IS A DRUMMER ..."”’ — Guitar star Les Paul () and
masterbassist Rob Wasserman bemoan the shortage of capable stickmen.

® DUETS (MP! Home Video)

This brief (15-minute) videotape features two clips from Rob Wasser-
man’s MCA LP of the same name. Each song — “One For My Baby (And
One More For The Road),” the Frank Sinatra classic sung by Lou Reed —
and “Stardust” — performed by the inimitable Aaron Neville — finds the
vocalists framed by Wasserman’s basslines. (2/28.)

O NEVILLE BROTHERS & FRIENDS: TELL IT LIKE IT IS (HBO Video)

Recorded live! in the heart of cajun country, this program captures
A&M's multitalented siblings Aaron, Art, Charles, and Cyril Neville as they
perform with special guests Gregg Aliman, CBS-TV newsman Ed Bradley,
Jimmy Buffett, the Dirty Dozen Brass Band, the Dixie Cups, Herbie Han-
cock, John Hiatt, Danie! Lanois, nephew Ivan Neville, Dennis Quaid, Bon-
nie Raitt, and Buckwheat Zydeco. (2/28.)

®B.B. KING LIVE IN AFRICA (HBO Video)

Taped in Zaire during a 1974 music festival, this 43-minute concert
video captures the King Of The Blues and his faithful sidekick, Lucille, per-
forming “The Thrill Is Gone,” "“Sweet Sixteen,” “Why | Sing The Blues
and many, many more. (2/28.)

®POINTER SISTERS LIVE IN AFRICA (HBO Video)

This 38-minute video — also taoed during the Zaire festival 16 years ago
— features the swingin’ sisters singin’ "Steam Heat,” “Salt Peanuts,” “Yes
We Can,” and several other songs live in concert. (2/28.)

©® YOUNG EINSTEIN (Warner Home Video)

This feature-length film stars Aussie comic Yahoo Serious as Albert
Einstein — the dude who cooked up the theories of relativity and rock 'n
roll. The comedy's A&M soundtrack sports selections by Mental As
Anything, the Saints, Paul Kelly & Messengers, Big Pig, icehouse, the
Song Company, the Models, the Stems, the Lime Spiders, and Mr
Serious himself. (2/28.)

©® AN EVENING WITH SAMMY DAVIS JR. & JERRY LEWIS

(Vestron Video)

The twin titans of stage, screen, and slapshtick come together in this
hourlong performance taped in Las Vegas. The dynamic duo do duet to it,
but — mercifully — Davis handles most of the music solo, including “The
Candy Man,” "“Mr. Bojangles,” and so much more. (2/28.)

® THE MAKING OF ‘WILL THE CIRCLE BE UNBROKEN, VOL. I’

(Cabin Fever Entertalnment)

The Nitty Gritty Dirt Band's latest MCA LP was the inspiration for this
90-minute ‘documentary, featuring concert segments, interviews, and
rehearsal and recording sessions with the NGDB, guest artists Bruce
Hornsby, Johnny (and Rosanne) Cash, Emmylou Harris, Roy Acuff, John
Hiatt, Ricky Skaggs, Roger McGuinn, and about 40 musicians more
(3/1.)
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SCREEN SCENE

‘Rock 'N’ Roll High School’ Sequel Has Mojo Workin’

aving previously worked with ‘“‘Beetlejuice’” and
‘““Heathers” heart-melter Winona Ryder in his
imaginatively titled ‘‘Debbie Gibson Is Pregnant
With My Two-Headed Love Child’’ music video, Enigma
recording artist Mojo Nixon is now set to costar in “Rock

"N’ Roll High School Forever”

the imaginatively titled

sequel to Roger Corman’s 1979's punk rock cult-fave,

“Rock 'N’ Roll High School.”

Nixon’s character — the rabble-
rousing Spirit of Rock 'N’ Roll - is
described by the film's producers
as a “nose-thumbing apparition”
who inspires students to rebel
against the school’s principal
authorities. Nixon will also com-
pose and perform a song especially
for the movie.

Incidentally, the film’s main
star, teen idol Corey Feldman (of
“Dream A Little Dream" fame). is
also recording several original
(and self-penned) tracks for inclu-
sion in the film. SBK Records will
have the soundtrack

One final musical note: The Red
Hot Chili Peppers are thisclose to
signing a deal to appear in the
movie in an as-yet-to-be-decided
role.

Film Specters

Speaking of ghosts, several Hol-
lywood heavies are turning in spir-
ited performances for release later
this year. Dirty dancer Patrick
Swayze stars as a spook who
enlists the help of a psychic (Whoo-
pi Goldberg) to help him communi-
cate with his still-living girlfriend
(Demi Moore) in Paramount’s
bluntly titled “Ghost,’”” while '60s
screen king Sidney Poitier directs
Bill Cosby in the Universal comedy
“Ghost Dad.”

Meanwhile, Bo Derek returns to
box offices in ‘‘Ghosts Can’t Do It”

a romantic-comedy in which the
big ‘10" starlet tries to evoke a
sexual response from the ghost of
her late husband and thereby dis-
prove the film’s titillating title!

Tinseltown’s Fair Cher
Touchstone is adapting the mu-

sical comedy stage-production
“Angry Housewives” for the silver
screen. Cher and Bette Midler
have been cast as two of the four
hausfraus who spice up their lives
by forming a punk rock band! No
word as to whether there’ll be a
soundtrack or not.

Meanwhile, La Cher stars with
Bob Hoskins and the above-
mentioned Winona Ryder in “Mer-
maids” — the tale of a sensitive
teenager who's raised by a devil-
may-care mom. Look for the flick
to make a splash this summer

For
the industry’s
best buys . . .

MEDIA

shop the
R&R

mAR KBTPlacE

every week.

Eric Bogoslan — bringing ""Sex, Drugs,
And Rock & Roll” to HBO

Ian Dury Call Your Agent
“Talk Radio” star and co-
screenwriter Eric Bogosian is
readying his latest one-man off-
Broadway show ‘‘Sex, Drugs, And
Rock & Roll”

> for a HBO
) special (due
out before

year’s end).

' 4

Mojo Nixon — occuilt star
in the making?

‘Tapeheads’ Trail
Lightning-lipped comic Robin
Williams and ‘‘Bull Durham” fast-
baller Tim Robbins will star in Ori-
on’s “Cadillac Man.” Williams
plays a flirtatious salesman who
makes the mistake of going after
jealous-husband Robbins's wife.

Meanwhile, Robbins’s ‘‘Tape-
heads” costar John Cusack is
working on ‘“The Grifters” with ac-
tresses Anjelica Huston and An-
nette Bening. Martin Scorsese is
producing the film, which is an
adaptation of cult novelist Jim
Thompson’s tale of con artists.

Harry Connick Jr. — he's a tail-gunner,
baby

Belle Of The Bomb

Columbia recording crooner
Harry Connick Jr. has landed the
role of a Southern tail-gunner in
producer David Puttnam’s upcom-
ing Warner Bros. release ‘“Mem-
phis Belle” — a film dramatizing
the American servicemen who flew
a B-17 bomber (nicknamed the
Memphis Belle) during World War
I

The movie Puttnam’s first
since exiting the top post at Colum-
bia Pictures — also stars Matthew
Modine, Eric Stoltz, and D.B.
Sweeney.

Police Beat

Michael J. Fox and James
Woods share the screen in Univer-
sal's “The Hard Way.” The com-
edy — planned for a Christmas re-
lease — casts Fox as an actor who
researches his role as a cop by fol-
lowing policeman Woods through
the mean streets of NYC.

Quick Cuts

 Principal photography began
last week (2/15) on Prince’s new
feature film *‘Graffiti Bridge.” The
Purple One will star, direct, and
score the Warner Bros. movie,
which also features “Puiple Rain”
vets Morris Day and Jerome Ben-
ton and Paisley Park recording
artist Jill Jones.

« Banished TV host (and former
radio air personality) Morton Dow-
ney Jr. is set to play a man-on-the-
street video journalist in Fox’s
“Predator II.” Danny Glover and
Gary Busey also star in the follow-
up to the 1987 Arnold Schwarzeneg-
ger hit,

« Toy giants Matchbox and Tyco
have inked deals with the “‘Days Of
Thunder’’ honchos to manufacture
racing cars based on the upcoming
Tom Cruise starring vehicle. The
movie is set for a summer release.

¢ Filmmaker Dino Conte — cur-
rently producing the *48 Hours”
sequel, “‘Another 48 Hours” — is
said to be developing a starring ve-
hicle for Arista songstress Whitney
Houston titled ‘‘Disappearing
Act.”

e Ilvan Neville and Southside
Johnny are recording songs for the
soundtrack to 21st Century’s “Cap-
tain America.” Veteran blues pian-
ist Barry Goldberg is also writing
and producing songs for the feature
film, based — like ‘“Batman’ and

Young MC — wrlting fresh
rhymes for “Loule, Loule.”

* Too-hip hip-hop artist Young
MC has cut a rap version of the
classic Richard Berry composition
“Louie, Louie for inclusion on the
soundtrack to Universal's “Coupe
de Ville.”

« Qingo Boingo's Danny Elfman
has signed on to score ‘‘Darkman”

a film about a scientist who be-
comes grotesquely disfigured when
an experiment goes awry. Sam
Raimi (of “Evil Dead” I & II
fame) directs for Universal.

* Orion is looking for Elvis
Presley impersonators — prefera-
bly of the overweight variety — for
a small (but undoubtedly fun) role
in “RoboCop II.” Wide exposure
guaranteed.
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FEBRUARY 16-19
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1 Driving Miss Dalsy $10.7
(Warner Bros.)
2 Hard To Kiil $8.4
. (Warner Bros.)
§ 3 Revenge $6.0
A (Columbia) *
. 4Madhouse $5.2
‘ (Orion) *
. 5Born On The Fourth $4.4
& Of July (Unlversal)
. 6 Nightbreed $3.7
(20th Century Fox)*
7 Stella $3.0
< (Buena Vista)
8 Glory $2.6
(Trl-Star)
9 The Little Mermaild $1.7
(Buena Vista)
" 10 Steel Magnolias $1.5
(Trl-Star)

All figures in millions
*First week in release
Note: Figures reflect a four-day weekend
Source: Exhibitor Relations Co
COMING ATTRACTIONS: No

music-related films opening this
week; concentrate on living

“Dick Tracy” — on the longtime your own movie instead
comic hero.
< > A '\' 53 . ‘ch_.
CURRENT

©® BORN ON THE FOURTH OF JULY (MCA)
Single: A Hard Rain’s A Gonna Fall/E. Brickell & New Bohemians

Other Featured Artists: Broken Homes, Van Morrison, Don McL
® TRUE LOVE (RCA) ' e

Single: Whole Wide World/A’me Lorain
Other Featured Artists: Graham Parker, Eurythmics, Jim Capaldi

UPCOMING

T LSS TR e

®PRETTY WOMAN
Single: Wild Women Do/Natalie Cole (EMI)
®DEF BY TEMPTATION
Single: All Over You/Freddie Jackson (Orpheus ‘EMI)

TR
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$247 BILLION IN ’88

LIFESTYLES

Recreation Spending
Hits New Heights

irls (and boys) just wanna

have fun — and they spent

$247 billion in 1988 doing
just that, making recreation the
fifth biggest category of personal
consumption expenditures.

According to a recent article in
American Demographics maga-
zne, entertainment spending sur-
passed spending on clothing in
1987. By the next year, the amount
of money Americans spent on fun
sutstripped only the amount spent
oan housing ($887 billion), food ($597
billion), medical care ($443
oillion), and transportation ($406
billion)

The most rapidly growing seg-
ment of recreation spending is
‘“‘commercial participant amuse-
ments,”’” which includes such
diverse activities as bowling, ski-
ing, casino gambling, swimming,
golfing, sightseeing, and going to
an amusement park. Americans
‘spent $18.9 billion on these types of
activities in 1988, up from a mere
$2.4 billion in 1970.

That surge in spending moved
commercial participant amuse-
ments from seventh place among
all categories of recreational
spending in 1970 to fourth place in
’88, trailing only the amount of
money spent on audio and video
equipment, toys,. and sports equip-
ment.

Born To:
A&M National Field Director/

Promotion Lori Holder, hus-
band WB Local Promo Rep Jim =
Anderson, son Evan Christian
January 18.

Westwood One Music Mar-
keting Manager Gary Gratzer,
wife Andi, son Maxwell, January
29

KOAIl/Dallas air talent Tem-

RICRE Y T T T

P e S,

| pie Lindsey, husband David

I Galbreath, daughter Alyx Ash- &
@ ley, February 8. £
k:ﬁ-w-fmum PP X P e TN

as where to go on vacation!

Decision

Picking the right stocks

Buying life insurance

Making political choices

Choosing the best school for
their children

Buying a new car

Selecting clothes for a
special occasion

Pianning how to lose weight

Choosing a doctor

Choosing a vacation spot

Deciding Is Easy . . . Isn't It?

oftee or tea? Cash or credit? Granted, some decislons are easier
to make than others — but more than haif the respondents to a
recent survey said they had trouble deciding something as simple

According to the survey of 1000 Americans conducted by Weight
Watchers International, here are the nine toughest decisions in the US:

Female Male

98% 92%
73% 72%
76% 69%
72% 71%
71% 57%
63% 71%
61% 65%
55% 63%
52% 55%

91 Cars Sport Futuristic Features

The 1991 models won't be able

to do your driving for you, but
a recent Wall Street Journal article
notes at least two auto manufactur-
ers will be rolling out cars that
sport the following futuristic fea-
tures:

I n the market for a new car?

Program Directors:

Looking for fresh ideas?
Searching for new talent?

Like to hear other major market radio

stations?

| Call toll free 1-800-234-0106
for information about new

SoundBanc"Listening Service.
More than 170 major market radio

stations recorded weekly!

New York + Los Angeles ¢ Chicago ¢ San Francisco ¢ Detroit + Atlania = Miami =

MEDIA
MONITORS,
INLC.

Boston = Indranapolis * Washington, D.C

The 1991 BMW 850i coupe will
have a tire-pressure control sys-
tem that monitors and displays
pressure in every tire (including
the spare). The optional monitor
which also displays the safest
speed for the tire pressure — is ex-
pected to cost about $1000-$1500.

Meanwhile, Buick’s 1991 Park
Avenue will contain an engine oil
life monitor that senses when oil
needs to be changed. The system is
based not only on the amount of
mileage traveled, but also on the
weather and driving conditions in
which you did your motorvatin’.

uperman may not use a
S phone booth to make calls,

but he certainly fits the
description of the most common
pay phone customer. According to
a recent survey conducted by the
NYC-based Roper Organziation,
young adult men are the most like-
ly to reach out and touch someone
in public.

The survey found that nearly a
quarter of men (24%) and 30% of
people under 30 use a public
telephone at least once on an
average day, compared with 15%
of women and 15% of Americans
age 30 and older. (The national
average for daily pay phone use is
20%.)

One reason women are less like-
ly to use pay phones may be be-
cause fewer of them work outside
the home. Slightly more than one in
ten (11%) homemakers use a pay
phone during a typical 24-hour
period, compared with 19% of
working women. However, even
employed women are about a quar-
ter less likely to use a pay phone on
a daily basis than working men.

Study Shows Asian-Americans
Favor CD Players, Late-Night Radio

sian-American consumers

a group that’s growing 14

times faster than the aver-

age US population — have an affin-
ity for music.

According to a recent study by
Columbus, OH-based Impact Re-
sources, nearly a quarter (24%) of
this relatively young, relatively af-
fluent ethnic group own a CD
player, compared with the US av-
erage of 15%

Although they listen to just as
much radio — but an average of
27.2 minutes less broadcast and

cable TV — as the general popula-
tion, Asian-Americans tune in to a
larger than average number of sta-
tions. The demo prefers late-night
listening to morning and afternoon
drive, however.

Interestingly, Asian-American
listening is evenly distributed
throughout the weekend, while the
average American listenership
peaks later in the day. The seg-
ment also is more sympathetic to
telemarketing — 62% of Asian-
Americans will listen to a tele-
phone pitch, vs. 53% of the US total.

Activity

Hanging out with friends
Going to the movies
Going to a party

Eating dinner out

Going to a sports event
Going dancing

Parking & making out
Cruising

Shoppling at the mall
Drinking

Teens Just Wanna Hang Out

hat are teens up to these days? According to a recent survey
of 14- to 21-year-olds, nearly a quarter of those teens who
have been dating "for a while” said that the most fun way to

spend thelr Saturday nights was hanging out with friends
For a closer look at the responses, check out the figures below:

Boys Qirls
23.8% 23.7%
18.2% 14.9%
13.2% 11.8%
12.9% 12.8%
12.6% 14.3%

8.1% 12.2%
6.3% 2.1%
5.7% 3.3%
4.0% 3.9%

0.9%

1.7%

Source: Seventoen magazine
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NEWSBREAKERS

Indecency
Continued from Page 1

The coalition’s comments were
among hundreds filed in response
to the FCC’s request for comment
on the validity of a 24-hour ban on
broadcast indecency. Such a ban
was mandated in late 1988 by legis-
lation championed by Sen. Jesse
Helms (R-NC), but was subse-
quently stayed by a federal appeals
court pending the outcome of a
challenge to its constitutionality by
the ACT coalition, which counts
among its members the NAB, In-
finity Broadcasting, RTNDA
NPR, the three major television
networks, and the ACLU.

The Helms bill was aimed at
eliminating the FCC's midnight-
6am “safe harbor” for potentially
indecent material, a time period
the Commission set aside because
it believes few children are in the
audience during that time.

Sexual Illiterates

Included in the ACT filing was a
review of social science research
which concludes that there is “‘seri-
ous reason to doubt” that children
age 2-12 are affected by indecency

primarily because they are “sex-
ually illiterate”” and thus don’t un-
derstand ‘‘indecent” material.
Teenagers are not affected by inde-
cency, the study said, because they
have developed moral standards

McEwen
Continued from Page 4

McEwen shared, adding, “He was
either there first or just a step
behind me. We often arrive at the
same musical junctures, though
we’ve departed from different plat-
forms. I can’t think of anyone bet-
ter suited to help Sire’s continued
growth in A&R and talent develop-
ment.”’

A former music journalist and
WBCN/Boston air personality,
McEwen signed Regina Belle and
Shawn Colvin, among others, to Co-
lumbia, and is well known as an ar-
chival producer and anthologist

and are subject to numerous other
influences that ‘‘may mitigate any
effects that might flow from ex-
posure to such material.”

The review was commissioned
by the ACT coalition and conducted
by a pair of social scientists from
the University of California at San-
ta Barbara

But even if indecency is bad for
children, the coalition contends,
parents have sufficient ways to
control their offspring’s media us-
age and should be given the free-
dom to decide if and how they wish
to impose limits.

Hiding Behind The Kids?

That theme was echoed by Pacif-
ica Foundation, which contends
that “the proposed ban on inde-
cency does not reinforce parental
discretion in supervising children’s
listening habits, but negates the
need for any parental
supervision.”

Pacifica also blasted the entire
indecency inquiry as a sham. “This
|proceeding] is not about . . . the
protection of children, but politics
and the protection of the FCC from
congressional criticism. The No-
tice of Inquiry proposes to ban a
form of protected speech in order
to improve relations between the
FCC and Congress. The First
Amendment forbids such a result.”

Ban, Baby, Ban

Among those supporting the ban
is the anti-obscenity group Morali-
ty In Media (MIM), which argued
that the FCC must adhere strictly
to the letter of the Helms amend-
ment. “Out of these proceedings,”
wrote MIM, ‘“should come a
declaration that the law against
broadcast ‘indecency’ applies 24
hours a day and that the Commis-
sion will consider many variables,
including the time of day, in deter-
mining whether the particular
broadcast is ‘indecent.” ”

MIM also maintains that a ban
on indecency can be justified on the
grounds that such material is not
only unhealthy for children but also
an unwanted intrusion into private
homes and a detriment to the so-
cial fabric of the country. “A man’s
home is his castle,” said Morality,
“not an after-hours hangout for the
broadcast pig.”

Our Best Advertisement
is our CLIENTS’ word . . .

=

NOT OURS!

Our Client list is the “Best’ in
the Industry . .. Because WE are
the “Best” in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person
Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD;.’
Bumper Strips & Window Labels

VS Tape & Label

Saint Louis, Missouri

People Speak Out

mmesiakou . Fenster, Goodwin

some 2500 letters from private cit-
izens, “most of whom,” according
to an FCC attorney, opposed any
move to tighten the reins on broad-
cast indecency. Typical of those
letters was one from Rodd Bench
of Redwood City, CA, who said

“When government intrudes into
any man’s home to dictate what he
may listen to . . . that government
proceeds in a significant step from
conservatism towards fascism.”

A Cominission spokeswoman
was quick to point out that the FCC
has also received as many as 20,000
letters in the past six months prais-
ing Chairman Al Sikes's hard line
on indecency. Officials said large
numbers of both the pro and con
letters appear to have been
prompted by organized letter
writing campaigns.

wBZZ

Continued from Page 1

During the trial, Randolph
claimed the morning duo asserted
that she was proficient at oral sex,
engaged in sex with groups of peo-
ple, was sexually promiscuous, had
transmissible diseases, and was
mentally unstable.

“We were surprised at the ver-
dict,” said EZ President Alan Box.
“We had a pretty strong case, and I
felt the jury either ignored or mis-
understood a lot of that case. I
characterize what happened as
‘round one.’ This thing is not over
by any stretch of the imagination.”

Officials Not Informed

Box said Quinn and Jefferson's
comments were never intended to
hurt Randolph. “Plus, she never
complained to us in any formal or
informal fashion. She could have
followed a grievance policy with
the union or with the company, but
she never used them. We didn’t
know of her feelings about this until
the day she was fired for walking
off the job."”

Louik said he was ‘“‘disgusted”
with EZ's attempt to discredit Ran-
dolph’s reputation. ““I liken this to a
rape case, where the defense tries
to put the victim on trial. They dug
up everything in her past, in-
cluding an unfortunate incident
which led her to use cocaine for a
two-month period.”

No Precedent
For Other Stations?

Although outside observers dis-
agreed, neither side involved in the
case expected the verdict to affect
the content of morning shows else-
where. “I think this case is rele-
gated to its unique facts,” said
Louik. *“It’s not often you’ll get a fe-
male newscaster who has Liz’s set
of vulnerabilities. It's not about
these guys being shock jocks.”

Box said he has discussed the tri-
al with station execs, who conclud-
ed that it would be difficult to pre-
dict when a statement might be po-
tentially defamatory. He added, “I
guess the lesson from this is that
you can get burned without really

EZ is expected to appeal the
jury’s decision. Another related
case, filed with the Pennsylvania
Human Relations Commission
against EZ, is pending.

Charisma A&R VPs

Jeff Fenster

As the official unveiling of Cha-
risma’s executive staff continues,
Jeff Fenster and Danny Goodwin
have been appointed to VP/A&R
posts. Fenster is based at the
label’'s New York headquarters;
Goodwin will work out of L.A.

Fenster had been an A&R execu-
tive for Geffen, earlier serving as
Director/Business Affairs for WB.

\ t
Danny Goodwin

Goodwin was VP/A&R for Virgin
Music, having earlier worked in
A&R at Virgin Music UK as well as
the parent Virgin label there.

Charisma President Phil Quar-
tararo commented, ‘‘Jeff and Dan-
ny's strong knowledge of music,
broad range of experience, and
true prowess in their field make
them the perfect team.”

Neil Portnow started out as a
musician and evolved into a record
producer before hooking up with
Screen Gems Music in the early
'70s. He later joined RCA as a
staff producer and became Its
VP/A&R, West Coast in 1977. A
decade ago, Portnow was tapped
as President of 20th Century
Records. He became VP/A&R for
Arista in '82, then for EMI
Amarica in ‘85, and one year ago
today, Portnow was tapped as VP/
West Coast Operations for Zomba
Enterprises.

1

Neil Portnow

® Tunc Erim promoted to Atlantic Records Sr. VP

@ John Hey Joins MCA Records as VP/Album Promotion

® Mark Chernoff checks in as WJFK/Washington PD

® Country debuts on R&R's Back Page, with Ricky Van Shelton’s

““From A Jack To A King’' at #1

5

® Tim Kelly named KLOS/Los Angeles PD
©® Dave Michael tapped as WZOU/Boston PD :
@ Rich Meyer selected as WNCI/Columbus PD

® Mark Andrews Is upped to KWJJ/Portland Asst, PD/MD
® The Real Don Steele joins KRLA/Los Angeles for PM Drive

S SRR

10

T

s

Operations Director

15

-

©® Dan Halyburton hired as WQAM/Miami PD
® Al Raminez promoted to KGFJ & KUTE/Los Angeles

@ Jeff Sattler saddled as KDKB/Phoenix PD

® Ron Harper plucked as KQID-FM/Alexandria, LA PD

® Rachael Donahue joins KWST/Lcs Angeles for weekends;
son Sean takes nights at KSJO/San Jose

-

LI S e RS EREERE T

. ®Rick Sklar appointed as ABC Radio VP/Programming
t ® Stan Monteiro becomes Columbia Records’' VP/Promotion
® Sonny Taylor chosen to be WWRL/New York OM

— Hurricane Heeran
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« Programming, positioning, marketing
« Direct personal client service

« CHR, AC, Oldies, Country

« Proven results . . . 18 years

MANAGEMENT/MARKETING
PROGRAMMING

Chris Gable

BROADCAST SERVICES

FORMAT STUOIES

MARKET EVALUATIONS
TaLenT DeveLOPMENT
WORKSHOPS & SEMINARS
ProMOTIONS & MARKETING
Music SySTEMS

P.0. Box 130
MT. GRETNA, Pa 17064

717 964-3255

POWERFUL PROFITABLE PROGRAMMING
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CUSTOM MARKET RESEARCH
| DON'T BLOW $5,000
RESEARCH SOFTWARE

| owN
~!  SongOata is complete user-
| customized software for in-house
| call-out and auditorium music testing,
| with features, options, and
capabilities that no other system has.

OWN IT FOREVER FOR $1,500
Call For Your Free Demo

‘f Souptj
' Decisions |
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PROGRAMMING/MARKETING

DeMers
Programming/Marketing
Consultants

Classic Rock - AOR

Alex DeMers/Bob Bedi
(215) 363-2636
FAX (215) 363-2198

A New Breed Of
Consultancy
For The '90s

Dan O'Toole
Garry Mitchell

Philadelphia, PA

215-579-9100

BURNS

& Associales.

(703)
648-0000

Becoming America's #1
i Contemporary Radlo
=iy Consulting Company

¥

Consulting
(703) 802-0700

Specializing in startup and turnaround
situations, as well as marketing and
positioning expertise.

Jim Richards
Vice President

Dan Vallie
President
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L 122 pot 7420 O s ar- o9

| 800-55-22-545
b In Canada and Indiana, Call collect 719-471-4125
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o PROGRAMMING

A
SiLL H=NNES
& associates, inc.
Since 1981

WINNING FORMATS
CHRaCTRYa ACaOLDIES
SALES SYSTEMS

Budget a Inventory a Rate Management

708-364-6951
1814 Catalpa Ln

AUDIO ENGINEERING

Higher cume, tsi or both with an im-
proved ‘‘sound signature’’t Call and
see how we can improve yours!

AUDIO CONCEPTS
AND ENGINEERING

Broadcast Audio Consultants

PO Box 25652
Richmond,VA 23260-5652

804-550-3337
FAX 804-550-3291

The Maximum
““Modulation Specialist’

e

commanicalions inc

Brosdcast Programming Consuttant

Over 10 years experience in BLACK/
URBAN CONTEMPORARY programming.
We're prepared to assist you in max-
imizing your ratings and revenue
potential.

8701 South Kimbark
Chicago, IL 60619
(312) 374-9632
Tony Gray-President/CEQ

PROGRAMMING

Pete
Salant

Broadcast
Consultant
203-272-9424

AC, CHR, Oidies

Superior technical/audio imagery

All clients target dominant

Stations In major, medium and

small markets; group ownership

and individual clients

« Personal service. No assoclates.
Talk to broadcasters you know

about PETE SALANT, call today

RESEARCH/MUSIC TESTING

"

MEDIA SPECIALISTS

RESEARCH & MUSIC TESTING
AT HALF THE COST

« HOOK TESTING as low as $750 2 month

« STRATEGIC CALL-OUT as low as
$10.00 per person

« AUOITORIUM TESTING as low as $4.000
« 18 YEARS EXPERIENCE/ PROVEN WINNERS!

‘Media Specialists helped us increase our
25.34 agults by 140%! They are heiping us
reach the advertisers with the nght
F* HEet customized data. | recommend them highly.’
St £_ Curtis Johnson - KRZR PD

CALL NOW FOR INFORMATION
AOWARE™
COMPUTER BROAOCASTING . . . THE WAY TO
REACH BUSINESS OWNERS
FREE CONSULTATION

(209) 227-5000

— — .

PROGRAMMING/MANAGEMENT

LET DONNA HALPER &
ASSOCIATES GET RESULTS
FOR YOU!

We have made a difference
in markets of all sizes, and
in virtually every format.
For critiques, staff training,
format modifications,
motivation, and more, call on

DONNA HALPER
AND ASSOCIATES

304 Newbury Street, Suite 506 3
Boston, MA 02115. i e

617-786-0666

**And, new for 1990, ask us
about our music softwarel**

HEHE Tty i 1

et

MANAGEMENT/MOTIVATION
SYSTEM

Communications Network

KEITH CONNORS
PRESIDENT

) The unique KCI MANGEMENT system

will bring you new management and
1 motivational techniques every month
in our management report

*SIMPLE
iz “AFFORDABLE
{ "FOCUSED ON PROGRAMMERS
¢ AND TALENT

404-729-1587

TRAVEL PROMOTIONS

Music Awareness can save you
money and time on your next travel
event! Why pay higher prices??
Scott Shannon, Pirate Radio...Music
Awareness handled our Stones trip
flawlessly! Kenny Wardell, KFOG San
Francisco...Music Awareness is first
class... and lower prices than other
companies!!

Quality packages...lower
prices...guaranteed.

P2 Music
[} AWARENESS
PrOmOMONS

Music Awareness
1-800-634-5043
818-883-7625

TRAVEL-EVENT
PROMOTIONS

We specialize in sending contest win-
ners to the most exciting concerts
and prestigious events around the
world.

Our innovative promotions provide a
cost-effective way to become
Indentified with these prestigious
events, enhancing your image and
increasing sales, market share and

profit. o=
éi

(ONSULIANTS

1242 Third Street, Suite 202
Santa Monica, CA 90401
(213) 394-4295 or 800-322-7002

INTERNATIOMAL
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Radio

® WILLIAM HENNES moves to WBCK
& WBXX/Battle Creek, Ml as GM suc-
ceeding CHUCK HARTSHORN, who
leaves to pursue other interests. Hen-
nes was most recently President of Bill
Hennes and Associates, a broadcast
consulting firm

LD

-~ <
4 -
ol
William Hennes

® RUSS DEL CORE steps up from AE
to NSM at WQCD/New York

® CYNTHIA RICHARDS is tapped as
Controller at Voyager Communications.

She had been at the company's
WRDU/Raleigh.

®BOB CONWELL, GSM at WOFM/
Chesapeake, VA, steps up to Station
Manager. Also at the station, air per-
sonality/Promotions Director SARA
TREXLER is named PD, and sales rep
SUE SMALLWOOD takes Promotion
Director duties

® BRIAN PHOENIX is tapped as VP/
Programming at WCLZ/Portland, ME.

Russ Del Core

® RICHARD KARGER joins WMXW/
Binghamton, NY as NSM. He was pre-
viously Station Manager at WPNH-AM
& FM/Plymouth, NH.

® STEVE THANHAUSER, Account
Manager at WRDU/Raleigh-Durham, is
promoted to LSM. Concurrently,
CARLA PARKER and HEDY POE are
named Account Managers. Parker was
a Sr. AE at crosstown WTRG; Poe
served as LSM at Raleigh's WPTF-TV
and WRAL.

Records

® BUNNY FREIDUS becomes Sr. VP/
Creative Development, Film & TV at
CBS Records. She was most recently
Sr. VP/Creative Operations & Talent at
CBS Records International.

Bunny Freidus

Michael Mitchell

® MICHAEL MITCHELL, Nationa Di-
rector/Publicity at Motown Records,
adds VP stripes

Janet Rickman

Pat Schoffstoll

® PAT SCHOFFSTOLL, Director/Ad-
ministration at MCA/Nashville, adds VP
stripes. Also becoming a VP is Direc-
tor/Publicity & Artists Development
JANET RICKMAN.

At MCA Records, MICHAEL OS-
TROFF, Director/Business & Legal Af-
fairs, steps up to Sr. Director/Business
& Legal Affairs. Also at the label, Man-
ager/Product Development SUSAN
HENDLER is elevated to Product
Manager/West Coast, and BYRON
PHILLIPS, new to the music business,
joins as Product Manager/West Coast,
Black Music. Concurrently, Field Pro-
motion Rep RENEE GIVENS becomes
Product Manager/East Coast, Black
Music, and Northeast Regional Market-
ing Specialist PAM MARCELLO is pro-
moted to Product Manager/East Coast.

® LARRY SILVER joins Virgin Records
as Controller. He was previously Con-
troller at Elektra Records.

® GEOFFREY KOONIN becomes
Controller of Elektra Entertainment. He

had been Associate Director/Royalties
at Atlantic Records. Concurrently,
LINDE THURMAN is upped from Pro-
motion Coordinator to Manager/Adult
Contemporary Promotion.

® CHRISTOPHER ROBERTS Is ele-
vated from International Product Man-
ager to Director/International Promotion
at PolyGram Records. Concurrently,

Los Angeles sales rep JOHN ROTEL-
LA beccmes Product Manager, and
Coordinator/Creative Services OSCAR
YONG is named Manager/Catalog De-
velopment.

® SHONA SCOTT joins Charisma Rec-
ords as Director/Finance & Administra-
tion. She most recently served as Con-
troller at Virgin Records.

CHANGES

Henry Wolfskill is named Internal
Auditor/Product Department at Birch/
Scarborough Research. Also at the
company, Jamie Cooper joins as Prod-
uct Analyst, Sr. Technical Analyst Dav-
id Lustig becomes Manager/Central-
ized Interviewing Facilities, and Meth-
ods Research Manager/VNU Business
Operations Center Robin Parker is ap-
pointed Sr. Technical Analyst.

Melissa Marblestone is tapped as
Publicity Coordinator at PolyGram Rec-
ords.

Daryl Leoce has been named Sr. AE
at Christal Radio/Atlanta. Others re-
ceiving the Sr. AE title are: Karen
Bridgeman and David Ganellen, Chi-
cago; Francine Rabinowitz, Dallas;
Elisa Hart, Rotha Maddox, Howard
Rothenberg, and John Sirmons, New
York.

Judy March, Sue Edelman, and Jim
Dicato are named AEs at WBOS/Bos-
ton

Steve Mescher is now a sales rep at
KRNA/lowa City.

Kris Robbins joins Eagle Marketing
as an AE

Phil Guerini becomes Asst. to
Southeast Regional Marketing Director
David Fitch at A&M Records; Guerini
succeeds Cheryl Folsom, who goes
on maternity leave

Jonatnon Stimes has been named a
Sr. AE at Republic Radio/Chicago. Oth-
er Republic AEs upped to Sr. status
are: Mark Landon and Lisa Ryder, Los
Angeles, Bob Downes, Joyce Maila-
ment-Poupko, and Diane Sanfilippo,
New York. Concurrently, Kirt Hayes
has joined the Dallas office as an AE

Daniel Bershad is now an AE at Ban-
ner Radio/Philadelphig

Steven Johnson reioins Christal Ra-
dio as an AE in Houston. Also at the
company, Victor Trevino becomes an
AE In Chicago

Karol Patterson is upped from hu- =
man resources rep to Manager/Human
Resources, Indianapolis at PolyGram
Records. Concurrently, administrative
asst. Jeannie Cavanagh becomes
Manager/Office Services

Robert Ballin joins Katz American
Television as a sales exec in New York

30-Apr1 The Janet Jackson

2222222

2-4 Vern Gosdin
9-11 Rosanne Cash
16-18 Don Williams

23-25 Restless Heart

30-Aper 1 Earl Thomas
Conley

WEEKLY
SPECIALS

222222%

2-4 The Madonna Story

9-11 The Elton John
Story

18-18 The Michael Boltan
Story

23-25 The Rod Stewart
Story

460 L0D

Qa&ai(amf«;

starring John Candy
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® RANDY MILLER steps up from Sr

Director/Marketing to VP/Product Man-

agement, West Coast at RCA Records

® ““LOOSE’’ BRUCE HARMON ftrans-
fers to Skyywalker Records to serve as
Nationai Pop Promotion Manager. He
was formerly Promotion Manager/Flor-
da at WTG. Concurrently, former
WEBB/Baltimore PD CHUCK ‘‘MAXX"’
McCOOL joins the Skyywalker staff

® JOHN GRADY becomes Regional
Marketing Director/Midwest Sales at
Capitol Records. He formerly served in
the same capacity at Ansta Records
Also at the ilabel, WILLIAM HOWELL,
BENJAMIN MALAVE, and AMIEL
MORRIS are appointed A&R reps

©® JOE KLEINHANDLER is appointed
Director/Distribution at CEMA Distribu-
tion. He was previously Director/Oper-
ations at NTN Communications, an in-
teractive video game company
® MIDGE STATHIS steps up from Man-
ager/Canadian Operations to Director
Operations at WEA International. Asst
to the OM CATHY WARD will succeed
Stathis as Manager/Canadian Opera-
tions. Concurrently, Asst./Business &
Legal Affars MELISSA SIBBISON is
promoted to Manager/Business Affairs
® TAMMY SKRIPEK is upped from Co-
-ordinator/Promotion to Sr. Coordina-
tor/Promotion at EMI
® RON SPARKS and S. SCOTT are
named to A&R/Promotion posts at the
Amethyst Group Ltd. Handling A&R
Production responsibilities are MELVIN
SIMS and J. McCULLOUGH; LANCE
BERNARD and S. ZUCKERMAN take
on promotion duties

Randy Miller

. Jeff Lauren

Industry

® TRAC| DOUGLAS has been tapped
as VP/Recruitment of People Movers
a new division of Burkhart/Douglas &
Associates. The division was created
to recruit radio personnel in program-
ming, management, and on-air talent

® HELEN MARSHALL is appointed
VP/Hot-Net, info-Edge Corporation’s
electronic communication system for
broadcast advertising buyers and
sellers. She joined the company in
1989, serving in marketing/sales

® FRANKLIN SULLIVAN moves from
VP/Sales to VP/Marketing & Product
Development at New England Digital
Concurrently, DAVID HARTLEY takes
Sullivan’s VP/Sales duties. He was for-
merly VP/Sales & Marketing at San Di-
ego-based Robot Research. Also at
the company, European Director/Sales

All Around The Convention

Arista execs were treated to a preview of Lisa Stansfield’s debut, "Affection” — featuring the single "All Around The World" —
during BMG's recent convention in New Orleans. Seen on the scene were (I-r) Arista’s Exec VP Roy Lott and VP Tony
Anderson, Stansfield, label President Clive Davis, manager Jazz Summers, and Arista Exec. VP Bill Berger

& Marketing MARK TERRY is elevated
to VP/interational Sales

® JEFF LAUREN is upped to Manag-
er/Creative Services at EMI Music Pub-
lishing; he will also serve in that capac-
ity for SBK Records. He was most
recently an administrative asst. in the
SBK/EMI Creative Services depart-
ment

® CHRIS WILSON joins Birch/Scar-
borough Research’'s New York office
as Local Market Manager. He had been
an AE at KREX-TV/Grand Junction
CO

@ JANICE GINSBERG and PATRICIA
STEIN have formed Future Vision Inter-

national. The firm will develop and syn-
dicate innovative music programming
to service the international broadcast
arena. Ginsberg formerly worked in
production for DIR Radio and Televi-
sion, United Stations, and other broad-
cast companies; Stein has held posi-
tions in personal management, produc-
tion, and administration with Atlantic
Records, Breakout Management, and
others

® TRIP BROWN becomes Sr. Agent at
International Talent Group. He was for-
merly an agent at Variety Artists Inter-
national.

—Holly Sklar

PROS ON
THE LOOSE

Bob Barrett — PD/momings WSSV
Saratoga Springs, NY (518) 668-2023

Peter McLaine — Aftemoons KRXY-
AM & FM/Denver (303) 969-0818

Anthony Miles — APD/MD/after-
noons KYRK/Las Vegas (702)
438-2012

Joe Nittler — Sports Dir./talk show
host KKAR/Omaha (402) 342-5530

Scott Souhrada — PD/momings
KATS/Yakima, WA (509) 453-6183

Joff Webster — PD/MD WIGY/Batn
ME (207) 725-9454

M AR CH

" DITK TLAKK'S

* SOLID SOLD 7
2222229 )

Supergold Saturday

SPECIALS

» 2-4 Frankie Valli 9%V VWA
ik 3 Super Gold Sock Hop e
;‘.R T 10 20/20 Flashbacks O AR T 3 Solid Gold Psychedelia 2%2%2%2%2%2%
JREA l 17 Retro-Reck 1966 & T, Fivo Lol SRR 16-18 Three Dog Night 10 The Hall ‘
4N D 3 24 The Super Hits i .t;lfem%\l; 35 23-25 Elvis Presley .- g S ] S
31 Super Groups 17 American Graffiti Night Story
12222 % of the 80's 11 Dne Shot Wonders 30-Apr 1 Petula Clark 24 The Supremes 30-Apr 1 The History of

18 Motown Magic Rock: The Real Story

dieorge Shearing Supergold Friday/ - " 31 The Animals 4 The Who
the
Al Martha Tilton Sundey ey ———— [
* 2-4 The Super Gold Silver Screen 8 Gl B0
48 Benny Carter Time Machine POk ¥ 3 S5 o 18 The Drifters
}5 The Academy 8-11 The Super Gold 25 Holland-Oozi
Vards Special Scrapbook — 1980 OH(?I?andoz'%
16-18 The Temptations
4ir 1 Eddy Amold & Supremes e R R
T —— 23-25 The Supergold
‘ Jukahox (%% %%%%%)
30-Apr. 1 Weird, Wacky
& Wonderful

For more information, contact Unistar Radio Programming Sales at 1-800-854-3804.
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RATINGS

BIRCH DEMOGRAPHIC RANKINGS
e ————————————————

New York

Summer Fall : Summer Fall : Summer
18-34 g9 ‘g9 : 18-49 g9 ‘89 : 25-54 89
WRKS (UC) 85 10.3 i WRKS 60 7.6 i WNEW-FM 58
WNEW-FM (AOR) 85 8.7 i WNEW-FM 66 7.2 i WBLS 6.7
WQHT (CHR) 82 86 i WBLS 76 62 [ WCBSFM 55
WBLS (UC) 9.1 7.4 i WHTZ 65 61 I WLTW 4.9
WHTZ (CHR) 84 7.4 i WQHT 5.4 55 | WRKS 39
WXRK (CR) 67 6.1 i WXRK 52 49 : wQcCD 5.7
WPLJ (CHR) 52 49 i WCBSFM(Gold 46 47 i WXRK 37
WQCD (NAC) 37 41 i WLTW 39 47 i WHTZ 49
WLTW (AC) 34 36 : wQCD 5.1 4.5  WINS (News) 34
WNSR (AC) 35 34 i wpPL 43 36 ! WNSR 3.9
Los Angeles-Orange County
Summer Fall Summer Fall i Summer
18-34 ‘89 'g9 : 18-49 89 '89 i 25-54 '89
KLOS (AOR) 87 109 i KLOS 6.1 90 i KLOS 57
KPWR (CHR) 100 10.3 : KPWR 73 76 i KIS-AM&FM 5.3
KIIS-A/F (CHR) 87 9.1 i KISAM&FM 73 73 i KTwV 4.2
KQLZ (CHR) 85 69 i KOST 55 59 i KOST 53
KROQ (NR) 7.6 62 : KQLZ 6.7 48 i KPWR 4.6
KOST (AC) 48 58 i KROQ 5.1 45 : KRTH-AM & FM 53
KLSX (CR) 29 46 i KWV 35 41 i KZLA(Ctry) 29
KJLH (UC) 50 4.0 i KLSX 25 39 i KLSX 2.1
KNAC (ACR) 38 32 : KRTH-AF (Gold) 45 38 i KQZ 4.9
KTWV (NAC) 25 30 i KJLH 37 36 i KABC (Tak) 37
Chicago
Summer Fall : Summer Fall i Summer
18-34 ‘89 ‘89 i 18-49 89 ‘g9 | 25-54 '89
WGCI-FM (UC) 136 142 | WGCIFM 11.3 102 | WVAZ 75
WLUP-FM (AOR)  10.5 1. § wvaz 75 86 i WGN 7l
WCKG (CR) 89 88 i WLUP-FM 82 80 ! WGCIFM 8.8
WVAZ (UC) 83 86 : WCKG 6.8 6.7 i WLUP-FM 6.0
WXRT (AOR) 47 59 i WGN (AC) 47 48 i WKQX 3.7
WBBM-FM (CHR) 57 55 i WBBM-FM 44 46 : WCKG 42
WKQX (CHR) 33 50 : WKQX 37 46 i WUSN(Ctry) 4.1
WLUP (Talk) a2 46 | WXTR 4.2 45 i WXTR 4.0
WYTZ (CHR) 45 35 i WLUP 40 38 i WJMK 5.4
WTMX (AC) 26 33 i WJIMK (Gold) 4.1 3.4 i WLUP 43
San Francisco
Summer  Fall Summer  Fall Summer
18-34 89 's9 ;i 18-49 ‘89  's9 : 25-54 '89
KMEL (CHR) 9.9 125 i KMEL 70 85 i KGO 5.4
KRQR (AOR) 8.0 6.3 : KGO (NT) 38 52 | KKSF 4.3
KITS (NR) 56 57 i KSAN 43 46 i KSAN 4.0
KOIT-A/F (AC) 16 47 | KROR 6.1 45 i KCBS (NT 32
KSOL (UC) 55 4.6 i KKSF(NAC) 3.7 42 i KIOI 4.1
KSAN (Ctry) 42 42 | KO 38 41 { KBLX 39
KSFO & KYA (Gold) 3.6 3.9 | KBLX 35 39 i KMEL 46
KXXX (CHR) 42 38 i KITS 39 39 : KNBR(AC) 5.1
KIOI (AC) 37 36 i KOT-AMB&FM 28 39 i KOIT-AM & FM 32
KBLX (NAC) 32 34 i KSOL 43 37 : KRQR 55
Philadelphia
Summer Fall Summer Fall : Summer
18-34 g9 's9 i 18-49 ‘99  '89 : 25-54 '89
WMMR (AOR) 205 168 | WMMR 154 123 | WMMR 125
WYSP (CR) 11.0 122 i WYSP 8.3 9.5 i WYSP 63
WUSL (UC) 105 117 i WUSL 79 87 |} wusL 55
WIOQ (CHR) 11.2 11.2 i woaQ 7.7 79 i KYW 52
WEGX (CHR) 7.9 8.1 WEGX 6.5 63 i WOGL 56
WDAS-FM (UC) 95 65 i WDASFM 80 56 | WXTU g
WEAZ-A/F (AC) 31 34 i WMGK 47 50 i WMGK 6.0
WMGK (AC) 34 33 i WOGL 47 46 | WEAZ-AM 3 FM a7
WXTU (Ctry) 22 30 i wxtu 40 43 i WDASFM 6.9
WOGL (Gold) 28 2.5 i KYW (News) 31 42 i WEGX 47

WEAZ-AM & FM 8.6 4.2

Fall
'89
6.5
54
5.3
5.3
5.2
SA
4.2
4.0
3.5
3.5

Fall
'89
8.2
5.9
5.4
5.2
4.8
45
3.9
3.6
3.5
3.4

Fall
'89
8.2
7.2
71
6.1
47
4.6
4.6
4.3
4.1
3.8

- Fall

'89
7.4
4.9
4.8
4.2
4.2
3.9
3.8
3.8
3.4
3.3

Fall
‘89
9.3
79
6.2
6.1
5.8
5.6
5.5
5.2
4.8
4.8
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Brenner
Continued from Page 1

Brenner told R&R, “It’s very ex-
citing to be given this vote of con-
fidence as we enter a new decade
and a new era for A&M. With re-
leases from Bryan Adams, Suz-
anne Vega, and John Hiatt coming
this year, it feels great to be in this
position to lead the charge and
break a lot of bands.”

Brenner joined A&M in 1975 as
local promio rep in the Baltimore/
Washington area. He moved to Los
Angeles in 1983 as the label’s Direc-
tor/National Album Promotion.
His first job in the music business

Lubin
Continued from Page 3

ment, and the music world will
play an invaluable part in the
building of our roster and this
laml ”

For the past five years Lubin
was head of talent acquisition and
creative services at Brockum, a
worldwide merchandising compa-
ny he founded and owned. Clients
included Genesis, Aerosmith, Mot-
" ley Crue, Def Leppard, and Guns
N' Roses.

> 1A

was as a salesmar/inventory clerk
with Schwartz Brothers Distribu-
tors. He held a similar position at
WEA, and also did sales and pro-
motion at RCA.

Anthony

Continued from Page 1

KODJ VP/GM Charlie Seraphin
said, “Dave is a mature individual
with outstanding people skills, a
great sense of humor, and a hands-
on knowledge of our business and
the oldies format.”

Anthony told R&R, “It was an
agonizing decision to make, but the
challenge of moving to Los Angeles
and KODJ tipped the scales.

“There’s no doubt about the po-
tential at KODJ,” he continued.
“Some of the station’s goals have
been achieved but there's certainly
room to grow. I have a lot of re-
spect for [KRTH/Los Angeles PD)]
Phil Hall and his station, which has
a heritage of gold in the market,
but I know that with time and hard
effort, they can be taken.”

Anthony has also programmed
KDWB/Minneapolis, KHOW/Den-
ver, KZZP/Phoenix, KLUC/Las
Vegas, KRQQ/Tucson, and KPKE/
Denver.
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RADAR

Continued from Page 3

In the 25-54 rankings, ABC En-
tertainment replaced Transtar
(Unistar Super) as the network
most listened to. CBS RadioRadio
(now CBS Spectrum) was the only
network with a double-digit gain
(10.9%), while NBC and Mutual
were the biggest losers among the
top-rated networks (29.8% and
11.9% respectively)

Krysz

Continued from Page 3

Krysz told R&R, “The thing I
love most about this company is
that Bob Reich and [owner] John
Tenaglia both give me every op-
portunity to learn as much about
the business as possible. It's rare to
find two people so willing to help
you grow."”

Michaels
Continued from Page 3

Don Michaels. We chose Dave, and
Don came aboard as MD/midday
guy. He's been with us since day
one, so this makes for an absolutely
effortless transition on our part.
We anticipate Don staying on the
air with a short shift, either 9-11am,
or 1-3pm.”

Michaels told R&R, “I want to
keep the momentum going. The
foundation is a good one, and we’ll
build on it. The airstaff is breathing
a collective sigh of relief — they
don’t have to worry about their
jobs. We won’t make changes
unless someone leaves on his own.”

Michaels has been in the Twin
Cities the past 13 years as Asst. PD
at KSTP (AM), PD of KJJO, and
Asst. PD/MD at KDWB. He's been
with KQQL since October 1988, and
played the first record when the
station went on the air.

Bardwick
Continued from Page 3

and implementing financing strat-
egies. He joins from the investment
banking firm of Salomon Brothers,
where he worked last year on West-
wood’s acquisition of KQLZ (Pirate
Radio)/Los Angeles.

Battison remarked, ‘‘Peter
brings to Westwood One a strong
background in media financing
and knowledge of the investing and
lending communities.”

Bardwick told R&R, “My man-
date is essentially to lift some off
the financial burden off Bill’s back.
He's been very busy the last couple
of years, so I'm going to be work-
ing with the company in terms of fi-
nancial strategy and opportunities
for more radio stations.”

He foresees no real changes, say-
ing only, “I’ll be dealing with our
banks and lenders a little more for-
mally and regularly, making sure
our relationships are as good as
they should be and that people
know us as well as they should
something that, frankly, Bill hasn’t
had time for.”

Bardwick was a VP at Salomon
for three years, in charge of acqui-
sition financing and loan syndica-
tions. He was previously with Citi-
corp in New York.

Fall ’89 RADAR Standings
Average Persons 12 +, Mon-Sat 6am-7pm
Felt Spring Network Persons % Increase
2 1 ABC- 2252 6.6
2 Uni-Super* 2202 -3.1
3 3 ABC-E 2091 2.7
— 4 Uni-Ultimate * 1825 2.8
8 5 CBS 1513 10.4
5 6 Mutual 1493 -7.9
9 i, Source 1441 9.0
6 8 ABC-C 1398 3.5
7 9 Uni-Power* 1374 -0.9
4 10 NBC 1296 211
10 11 ABC-R 1268 0.0
13 12 RadioRadio 1196 5%
11t 13 ABC-F 1004 -14.0
Al 14 ABC-D 988 -16.3
14 5 SMN1 975 -6.2
17 16 Sheridan 512 51
18 17 Nat. Blk. 307 -14.2
*Unk-Super formerty Transtar 1, Uni-Ultimate formerty Transtar 2 and United Stations 2. Uni-Power
formerty United Stations 1

Gavin
Continued from Page 3

The keynoter, science fiction
author Harlan Ellison, established
an early rapport by saying, “I've
talked with a number of you since
my arrival and we have something
in common. It’s the same disease

arrogance. Therefore, I can't as-
sume a lofty position. All of you as-
sume you're smarter than every-
one else around you.”

Ellison said he fears radio’s in-
creasing homogeneity and broad-
cast operators’ decreasing risk-
taking will keep new forms of
music from reaching the public.

Panel discussions included con-
siderable talk about the need for
stations under heavy debt service
to produce winning numbers quick-
ly, as well as the ever-blurring line
between Hot AC and CHR.

The awards banquet offered a
new category, “The Rick Carroll
Radio Innovator Of The Year
Award,” in memory of former
KROQ/Los Angeles PD Rick Car-
roll, who passed away last year.
KZHT/Salt Lake City PD Lou Si-
mon received the first of the annual
awards for his innovative approach
to CHR.

Packer
Continued from Page 3

1980 we built a News/Talk station
for the '80s. Now things have
changed and we’re building a team
and a station for the '90s. We've got
some surprises coming up. Stay
tuned.”

As a Fritz VP, Packer will also
have duties involving the group’s
other stations, WMXD/Detroit and
WKYG & WXKX/Parkersburg,
WwV. He'll continue to operate his
Packer Communications con-
sultancy with ‘‘a limited client list’
that includes WWRC/Washington.

Packer spent 18 months as VP/
AM Operations at Noble Broadcast
Group, where he developed a News
format for the group’s XETRA/Ti-
juana (San Diego). Prior to that —
and immediately after his 1984 de-
parture from the OM job at WXYT
(then ABC-owned WXYZ) — he
served four years at KTRH/Hous-
ton, first as Station Manager and
later as GM. He began his Talk ra-
dio career in 1978 as Asst. OM of
KABC/Los Angeles’

In the wake of Packer’s depar-
ture from XETRA, ND Hal Brown
becomes Director/News and Oper-
ations.

Ld
GEFFEN  © 1990 The David Geften Company
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OF THE DECADE TOP 10 GOLD SINGLE,
"LOVE SONG”’

MOST ADDED! |

Just Added At:

92x KLQ

KRZIR
ALY
KZZU FM104

WPST WIZU

999KHI
KATM WNYP
WGTZ
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ZFUN
WZIG  gyos |
WZYP
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At positively 13 o'clock, Arlsta topper
Clive Davls and VP/Promo Rlck
Bisceglla struck an agreement on a
new longterm deal. The gig includes Sr. VP
stripes, meaning Bisceglia will head all of
Arista's promo efforts.

pat

v
&

ST hears that some of the heaviest names
in Urban radio are being considered for the PD
post at KKBT/L.A., including WBLSI/NY’s Ray
Boyd, WJLB/Detroit's James Alexander,
WMJQ/Houston's Mike Stratford, and WYLD/
New Orleans’s Ron Atkins. (Expect current
PD Liz Kiley to be elevated to OM? VP/

Programming?)

Meanwhile, Alan Sneed of Wescom
Media Services and Lee Michaels have inked
consultancy deals with KKBT.

Explaining the “situation just didn't feel
right,” Rick Lambert, who was named OM at
WHFS/Washington-Baltimore on February 5,
has decided not to take the job and has
returned to, Seattle.

New Island Sr. VP/Promo Andy Allen has
tapped veteran AOR indie Beth Rosengard to
replace him as the label's VP/National Album
Promotion. Rosengard — who logged more
than five years with Atlantic and MCA before
establishing B.R.A.S.H. Promotions in 1981
— will be based in L.A.

Allen, by the way, is still interviewing for
an L.A.-based national CHR rep to succeed
Steve Leavitt, who's headed to Asylum.

Look for KNRJ/Houston PD Steve Smith
to exit for the PD post at KKFR (Power 92)/
Phoenix. Smith — already a consuitant to
KKFR (as is Don Kelly & Associates’ Bob
Perry) — would replace Ron Parker, who
didn’t reup with the station. KKFR owner Fred
Weber told ST he had ""no comment relevant
to the subject.” Parker can be reached at
(602) 258-6161

And . . . Hot 97.7/San Jose APD

{ Christopher Lance will soon segue to KKFR

in the same capacity. Where does this leave
current KKFR APD J.J. Morgan and MD Jim
Morales?

Will the new KROY/Sacramento PD come
from within the market? ST hears KROY VP/
GM Tom Schurr and crosstown KWOD PD
Gerry Cagle have been chading lately.

Bisceglia Sticks With Arista

| RUINING EVERTHING

ROCK IT TO RUIN — Are these the cuys who have
“rulned everything” for the radio and record indus:
tries ? Epic AOR VP Harvey Leeds (center) celebrated
the arrival of the annual Pollack media confab, set for
this weekend in L.A., by sending this candid photo of
himself with Jeff Pollack (r} and Tommy Hadges (I} of
Pollack Media Group.

Is longtime WB National AOR maven
Kenny Puvogel being considered for the
Polydor VP/AOR slot recently vacated by
Wynn Jackson?

Are Stan & Sis Kaplan, former owners of
WAYS & WROQ/Charlotte and WAPE-AM &
FM/Jacksonville, about to reenter station
ownership?

There's been 16 tongues of speculation
that former VH-1 VP/Programming Jeffrey
Rowe (aka Dallas Cole) is headed for the PD
gig at WPLJINY. 'PLJ President/GM Dana
Horner denies there’'s any truth to the rumors.

As ST crystal-balled you last week, KXXR/
KC MD/PM driver Mark Cruz is heading for
the midday slot at AOR WSHE/Miami in the
wake of Jeff Bell's exit.

And . . . contrary to what you may have
read elsewhere, Cruz will not be 'SHE MD —
PD Brian Krysz will handle music duties.

Tom Bobak exits Virgin's Baltimore/
Washington regional post for a national slot at
Charisma, where he’'ll serve as VP/Promo Bob
Catania’s righthand man

Meanwhile, Cindy Abrams, fresh from the
retail business, joins Charisma to handle SF.

WZPL/Indy PD Scott Wheeler exits for
other interests. Reach him at (317)

842-5539. !
Continued on Page 30
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L “SENDING ALL
& MY LOVE”

ON OVER 30 CHRS, INCLUDING:

WIOU odd KKRZ odd KKFR 2-2

KRBE add KKLQ 10 FM102 add 30
B96 add Wi0Q KMEL

KS104 deb 15 KITY 25 HOT977 19

Y108 add KTEM 12-9 KPR 9-6 HOT
KZZP 20-14 HOT ~ PWR106 7-6  KOY-FM 13-9 HOT

“HELLO”™

FIRST WEEK ADDS AT:

KRBE WIYP WNYP
KITY KTUX WaID
K106 KXXR KNIN
WIIG  KKMG KFBQ
YES97  B9S KFTZ
KNR! HOT949  IFUN
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“Personal Jesus”’

The Forthcoming Album Violator © 9ee See

B &

NEW & ACTIVE
75/13

ZFUN 2-1 hot K98 add

195 18-14
KKLQ 5-3 hot 298 deb 29
XL1067 23-20 hot wg%%a%% 3

a 4

WKZL deb 26 hot WKDD add
WNYP 12-9 hot KXXR 25-22
KSMB 8-6 hot 2104 11-8

CHED deb 29
KNIN 2-2 hot KLUC deb 24
PWR99 30-27 hot KCAQ 20-18
B104 23-19 KROY 9-8
WXKS 22-19 KRQ add
WEGX 24-22 WBNQ add
WAVA 27-24 WKFR 26-23
KRBE add KFMW 18-16
WGH add KGOT add
KZZP 27-23 KFBQ add
KUBE deb 30 KZOZ 9-6
PIRATE 8-6 Y97 21-17
KKFR add OK95 36-31
99WGY add

l

\
i

STREET TALK.

“
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Continued from Page 28

Despite published reports, Jason Williams
is not the new PD of KEZR/San Jose. As ST
went to press, the AC outlet was close to
naming a successor to John Moen, who left to
become GM of WJQI/Norfolk several months
back. Williams has been serving as interim PD.

Geffen SF rep Warren Christensen will
be elevated to the label's National Album
Promo rep post. He replaces Hugh Surratt,
who joined the Asylum crew.

Bergman Jumping The Gun? :

While it's true that Barrie Bergman's new
rock-based label will be called Jordan
Entertainment, he may have jumped the gun a

| little on the association/distribution deal

through the Irving Azoff/Warner Bros./WEA
venture

Azoft told ST that neither he nor former
Uni President David Simone (who's taking a
key executive role with Jordan) have yet to
negotiate all the details, and that a proposal
has yet to appear on Azoff's desk. Stay tuned.

Former WKQX/Chicago night rocker
Humble Billy Haze has come from an
overnight audition siot to a live! audition in
afternoons at Z100/NY. It's down to Haze and
a BIG name from Big D

Atco L.A. local promo rep Jetf Neben
jumps to Charisma for West Coast regional
duties. No name, no face, no number on his
replacement yet

Greg Beasley exits the MD slot at KMJM/
St. Louls to become fulitime director ot Metro
Dance Pool.

As ST crept oft to the sieep of the just
new Osborn Communications station WAZO/
Raleigh, a move-in that signed on last week
(2/12), was still without a format

However, ST hears former WRRM (Warm
98)Cincy Production Drector Frank Johnson
is 'AZO's new PD, and the strongest rumor
was that the stabon would eventually adopt an
AC approach

New Stations On The Block

Nationwide President Mickey Franko
confims that KWSS/San Jose and WKZL/
Winston-Salem are officially on the block, but
denies rumors that KRQ/Tucson, KLUC/Las
Vegas, and KISW/Seattle are being shopped

Franko also told ST he had no interest in
buying Emmis’s KXXX (X100)/SF in the wake
of the deal with Alllance falling through, but
the curb chatter persists

However, Nationwide's deal to take over
Emmis's KNRJ/Houston is heading to a
successful close. Still no word on a format
change, but speculation runs from Hot AC to
mainstream CHR

KSAQ/San Antonio VP/Programming Leo
Vela spent a couple of days last week doing
mornings at Inner City sister WBLS/NY. Will
he be spending more time in the Big Apple
soon?

SBK VP/Sales Pat Rustici has resigned
His replacement is Rhino VP/Sales Bob Cahlii.
Reach Rustici at (212) 627-1534

—_— @

MO A RECORDS

PARTY ROCK — All the record labels throw a post-
Grammys party, but only MCA went on the record —
actually, the compact disc — with its invites. As pic-
tured, the announcements came in the form of an ac-
tual CD that actually bears the following party favor-
tes: “Celebnty Ball’/Three Dog Night, “Bom To Be
Wild "/Steppenwoll, “Shake, Rattle & Roll” B4l Haley,
and “Rock & Ro¥ Music”/Chuck Berry

KBTS (B93)/Austin GSM David Smith has
been named VP/GM at the station. He
replaces Gayle Shaw, who transferred to the
VP/GM siot at KRZN & WXLT/Denver.

Peter McLaine is no longer doing
afternoons at Y108/Denver. Craig Hunt,
coming from crosstown KS104, fiils the siot
Hunt's wife, KS104 MD Cindy Rose, also
exits, leaving PD Dave Van Stone looking for
an MD and a pm driver. Reach Mclaine at
(303) 969-0818

KZRZ Vs. KRZR : g

KCLQ/Fresno has switched from Classic
Rock to SMN’s Z-Rock with the pending calls
KZRZ-FM. This hasn't left the folks at
crosstown Rock-CHR KRZR feeling too
pleased, but — according to the legal beagles
— there’s not a lot they can do about it

WORI/NY has signed John Gambling Jr.
to a new five-year deal. He'll take over
mornings from his dad at year's end

Classic Rock KVFX/Modesto and PD
Steve Funk have parted amicably. He's been
replaced by WRXR/Augusta, GA APD/morning
man Steve Leon.

Rob Morris moves to nights at WJMO/
Cleveland from the APD slot at WVKO/
Columbus, OH.

Dave Ward has replaced Lynne Murray as
MD tor KXLT/Denver.

Urban WMGL/Charleston, SC PD Earl
Boston has resigned, and midday personality
Terry Bass has been named OM

Chris Mays has exited as PD of AC KLSY/
Seattle. No word yet on a replacement

Salt Lake City Jam

Last October, CHR KCPX/Salt Lake City
debuted JAM Creative Productions’ new
"Breakthrough” package. Then in January,
crosstown AC KLCY bought and began airing
the same package. Eight days passed before
KLCY canned the jingles — now KCPX and
JAM are embrolled in @ major lawsuit,
reportedly numbering well into seven figures

Continued on Page 32
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Continued from Page 30

Q105/Tampa morning zoo master
Cleveland Wheeler is now set to return
sometime around March 1, but Edens
President Michael Osterhout and VP/GM
Mike Horne are still looking for a full-service
CHR programmer.

Incidentally, whoever gets the gig will have
full programming autonomy. Expect VP Mason
Dixon to concentrate on operations and his

| afternoon airshift — not programming

Although Pyramid VP/Programming and
WXKS/Boston PD Sunny Joe White hasn't
been around the station for the last several
weeks owing to some personal commitments,
expect him to return in the near future

KMJJIShreveport, LA PD Bill Sharp has
returned to crosstown Urban KDKS as PD/MD

WXMX/Columbus, OH has dropped
Special Blend and flipped to a Hot AC under
OM Jett Conn.

In response to the veritable plethora of
programming pranks, dirty tricks — call ‘'em
what you want, we call ‘'em the magic of

radio — making the rounds these days, ST has

decided to devote a segment of our
programming to what we'd like to call "Pranks
For The Memories

This week's porky prime prank involves
KJJO/MInneapolis personalities Mike
Stapleton and Steve Oliver, who were doing
an exclusive live broadcast of a local L.A.
Guns concert Monday night (2/19) when they
suddenty heard some unscheduled
announcements coming over the club’s PA
ystem king up, they were horrified to see

stown KQRS APD John Lassman
onstage, thanking “all the KQ92 listeners!

Tumns out Lassman had managed to
weasel his way onstage while the band was
preparing for an encore. Lassman swears his
words were heard clearly on KJJO, but
Stapleton says, | checked the tapes, and all
you can hear is someone yelling in the
background

Nevertheless, the KJJO crew was not
pleased, and Lassman wisely rounded up
some of the club’'s bouncers to heip him exit
the watering hole

Gold/AC combo WCHN & WKXZ/Norwich,
NY lost all of its equipment in a fire last
Monday (2/19). Thanks to the help of MD
morning man Matt Dowling, both stations
returned to the air using his mobile DJ
equipment. The combo needs service from
everyone

Group W Music Coordinator Carey
Nelson exits in the wake ot the merger with
Metropolitan/Legacy and the subsequent
sales of KJQY/San Diego to Command and
KODA/Houston to Evergreen. Reach her at

| (713) 974-4441

LAP DANCES TONIGHT — Behold the three young
lovelies who performed a live! on-air “lap dance" dur-
ing a recent WXTB (98 Rock)/Tampa moming show
The Great American AOR invited ten listeners into the
studio, and following an on-air drawing, one lucky
gentleman (center) was the proud recipient of the
aforementioned lap dance, courtesy the trio of pro-
fessionals who nommally ply their trade at Joe
Redner's Mons Venus Club. Oh yeah, the OTHER
professionals in the photo are moming dudes Brian
Smith (I} and Bruce Barber

After 15 years as a CHR outlet, WIGY/
Bath, ME went dark last Friday (2/16). The
station’s on the block, with PD Jett Webster
and the entire staff on the street. Contact
Webster at (207) 725-9454

Longtime Chicago radio vet Tommy
Edwards — mornings at WJMK and WKQX
(and former 'KQX PD) — is looking for a
programming post in AC, Gold, or Classic
Rock. Call him at (708) 392-6762

Steve ‘‘Mr. Radio’’ Springfield and
‘‘Super Dave’’ Schleier will hold an “archeck
convention” in Ft. Lauderdale, FL on March
17. Call (516) 289-1143 or (305) 437-7507
for more details and regqistration

Former Chrysalis promo exec Janis
Pessamato has formed her own company
Executive Errand Service — for those b
execs too caught up in the biz to take f
everyday hassles, both personal and
professional. Call her at (213) 656-3272

ABC Radio VP/Entettainment
Programming Tom Cuddy is putting together
an audio tnbute for voiceover master Ernie
Anderson, who will soon celebrate his 40th
year in the biz. Anyone with an old aircheck of
Anderson should call Cuddy at (212
887-5284

Congrats to Edens President Michael
Osterhout and his wife, Marsha, on the birth
of their daughter, Sidney Leighton (2/17

Sorry to report the sudden passing of 15
year WB promotion assistant Pam Bakkedahl.

The family of singer Del Shannon (aka
Charles Westover) requests memorial
contributions be made to the Midnight Mission
396 S. Los Angeles St., Los Angeles, CA
90013-9990; attention Clancy Imislund.

WLIT/Chicago PD Mark Edwards and his
wite Miranda are set to be spotlighted on
Oprah Winfrey's Friday (2/23) TV show n
a segment on “People Who Can't Use
Household Appliances!
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L ‘\) Today is the day you and your Motown

Promotional Representative should have

a heart to heart about SOUL TO SOUL.

N0TC-2023

It’s timely and it’s topical. You'll believe

in the message.

Last Week:
Urban Contemporary

BREAKERS

This Week:
UC Chart: Debut €

Produced by Michael Sembello
and Dick Rudolph

Executive Producer:
éf’#“»:‘ Debbie Sandridge
'-’7\ 00 Management:

I4 I‘ \

Shelly Berger/Billie Bullack
Star Direction

Now On 52 UC Reporters —57%
...And Breaker Bound!

The Good Girls are just Itching to do

for your audience what they have done for
the listeners at WVEE, KMJQ. K-97, KRNB,
KMJM, KJLH, KSOL, WOWI, WTLC and a

host of radio stations across the country.

The fans and programmers alike are AT

-
reporting a serious Itching epidemic

and it can’t be stopped.

E . s
LOVE IS LIKE AN ITCHING IN MY HEART. .. LOVE [S L[KE /
Add it, and you'll get a rash of calls. \ AN [TCH[NG /
R = ST \ [N MY HEART

;—

Produced by John “L.A. Jay” Barnes 111 and Cirocco
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VITAL SIGNS

MIKE SHALETT

Measuring Music
Consumer Confidence

Rumors Of Industry’s Decline Are Much Exaggerated

Are consumers disillusioned? The health of
the music business is in question. Retailers

reported a sluggish fourth quarter, while some

observers believe the cassette single sold well in
1989 because consumers are dissatisfied with to-

day’s full-length albums.

When asked to agree or
disagree with the statement
“Albums today contain as
many quality songs as they
did five years ago,” a ma-
jority of consumers re-
sponded positively. Fifty-
six percent either complete-
ly (14%) or somewhat
(42%) agreed that albums
today are as good as they
were five years ago. Males
agreed slightly more than
females.

An important caveat:
agreement was strongest
among those 18-20 and 21-24
years of age. One wonders
what they’re using for com-

““The older the
respondent the more
likely he was to
disagree that ‘Albums
today contain as many
quality songs as they
did five years ago.””’

parison. The older the re-
spondent the more likely he
was to disagree. In fact, a
majority of music buyers
over the age of 45 disa-
greed.

A majority of black mu-
sic consumers also disa-
greed with the statement.
The percentage of white
consumers who agreed
matched the survey aver-
age.

Music’s Importance

Not long after that survey
we ran another one, asking
consumers how important
music is in their lives now,
compared to several years
ago. A third of our sample
felt music was now more

VR

““The age segment with
the highest percentage
indicating music had
become less important
was 21-44 — those in
their prime career
establishing/parental
years.”’

important, while 11% felt
its influence had weakened.

Music’s importance in
people’s lives correlates
directly to age. Eighty-one
percent of those 12-15 years
of age believe it’s more im-
portant now than it was a
few years ago. Compare
that to those at the top of
our demographic age scale,
those 45+, of whom only
30% called music more im-
portant today than it was
yesteryear.

Among our oldest respon-
dents, 62% called music
just as important now as it
used to be. The age seg-
ment with the highest
percentage indicating
music had become less im-
portant was 2144 — those in
their prime career estab-
lishing/parental years. On
average, 13% in the 21-24,
25-34, and 3544 age cells felt
music now plays a less
dominant roie in their lives.

Actual Purchases

What does all this mean
when it comes to plunking
down dollars for prerecord-
ed music? We compared
our diaries of purchases in
late 1988 to similar records
for 1989, and found a slight-
ly better than 10% increase
in units bought for the two
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j The chart numbers represent the percentage of people who agree with the statement “Albums today contain as many

months.

We credit the increase to
the compact disc’s contin-
ued growth and the revival
of the single through its
cassette configuration. The
data further indicates that
dwindling LP sales have
been absorbed by sales of
other configurations.

For the two months in
fourth-quarter 1988, our
panel members purchased
an average of .9 total units
per month. During those
two months, active buyers,
anyone buying at least one
unit per month, were pur-
chasing 2.5 combined units
of either albums, cassettes,
cassette singles, or com-
pact discs.

The same period one year
later showed slight growth,
up to one unit per month per
average panel member.
Those actively buying pur-
chased 2.6 combined units
in an average month, in-
dicating a slight increase in
purchasing by slightly
more people over the same
period in 1988.

Vinyl Vacuum

The number of people
purchasing vinyl albums is,
of course, down. During our
two-month sample in 1988,
seven percent of our re-
spondents were participat-
ing in the purchase of vinyl
albums. Currently only
4.5% buy vinyl. Those who
continue to buy in the con-
figuration are buying the
same amount of product,
but there are fewer such
buyers and they’'re finding
less product available.

The average price paid

for vinyl albums rose $7.27-
$7.74. Teen vinyl buyers are
paying less than they did a
year ago while all other
segments are paying more.
This unusual situation
derives from the suggested
list price of current vinyl
albums — generally $8.98 or

“‘Purchases made in
the 1989 period
actually cost an
average of $1.50 less
than they did a year
earlier, indicating a rare
trend.”’

$9.98. The few teens buying
vinyl are probably buying
cheaper catalog items.

One in five panel mem-
bers bought a full-length
cassette over the course of
our test months in both 1988
and 1989. In 1989 they paid
5% more per cassette as the
price rose $7.89-$8.26. In-
terestingly, otherwise
price-conscious teens con-
tinue to pay the most for
tapes.

Sizzling Singles

Two percent of our panel-
ists bought a cassette single
in one of the 1988 test
months. In 1989 that figure
doubled to four percent.
Overall, one in three panel
members has dabbled in
cassette singles in the past
year. They’re paying dear-
ly for their singles. In our
'88 test months the average
price was $3.00. A year later
1t was up to $3.60, reflecting

a striking price hike. As the ~
current suggested retail
price is $2.99, it’s obvious
some retailers are charging
more than that.

Fourteen percent of our
total sample bought a CD in
either October or Novem-
ber 89, compared to 9% in
the '88 test months. Pur-
chases made in the 1989
period actually cost an
average of $1.50 less than
they did a year earlier, in-
dicating a rare trend.

These CD and cassette
single numbers go far to ex-
plain where we are today as
compared to a year ago. We
are slightly ahead, but the
key word is slightly. The
gross dollars per unit are
down on compact discs, but
the industry is selling more
CDs. Cassette single sales
and prices are most defi-
nitely up, with some retail-
ers taking a larger net mar-
gin. We found no growth in
full-length cassettes.

Overall, music is just as
important to customers as
it was several years back.
Buyers reveal that in polls
and when they pay more
real dollars per unit for
product. Business isn't off
— that’s just a mispercep-
tion. In the past this misper-
ception has always been
rectified by superstar prod-
uct. From this corner we
remain bullish on sales.

r Mike Shalett is President of the !
Street Pulse Group (203-355-
0902), a,market research firm that
tracks consumer trends via a panel

of more than 2000 active music
buyers nationwide.
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THE FOLLOW-UP TRACK TO THE SMASH SINGLE IT'S THE REAL THING.
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ON THE RECORDS

KEN BARNES

Del Shannon: Stranger In Town Departs

Del Shannon was more than a “Runaway”’ success.
He was a creative performer and songwriter through
three decades, and there was more to come.

Sadly, we won't hear it, barring
the possible release of the tracks
he’d recently been cutting with two
of his most fervent admirers in the
rock community, Jeff Lynne and
Tom Petty. Both had previously
produced Shannon, Lynne on a cou-
ple of singles for Island in 1975 and
Petty on the 1981 “Drop Down &
Get Me” LP, from which Shan-
non’s version of ““Sea Of Love" (too
early for the movie) nearly
became a substantial hit.

Among Shannon's other industry
admirers were Dave Edmunds
(who produced a British single for
him), Elton John (‘“Crocodile
Rock” is strongly suggestive of an
early Shannon single, “Cry Myself
To Sleep”), and the Beatles, who
toured with him in England. He re-
turned their respect. becoming the
first American to release a Beatles
composition, “From Me To You”
in mid-1963.

Early Sixties
Rock Torchbearer

- “Runaway,” of course, is the
song he’s chiefly remembered for
after all, how many artists hit
the top of the charts with their first
release . . . and how many of those
releases stand as classics almost 30
years later? The driving arrange-
ment, atypical of early '60s pop, the
rough-edged falsetto, and the proto-
synthesizer musitron solo, courtesy
of fellow Battle Creek musician
Max Crook, combined for an unfor-
gettable (and much-covered, in-
cluding two updates by Shannon
himself, most recently the unre-
leased-on-record version for the TV
series “Crime Story’’) record.
The similar ‘‘Hats Off To Larry”
was a hit. “So Long Baby” and
“Hey Little Girl” weren't big hits,
but were uncharacteristically (for

He returned in 1965 with two or-
iginal classics: his falsetto pinna-
cle, “Keep Searchin’,” and

“Me & Del were singing . . .": Del Shannon and Tom Petty during “Drop

Down & Get Me” LP sessions

the era) rock-styled records. And
1962’s “‘Little Town Flirt”’ was ex-
ceptional, a British Invasion sound-
alike . . . except the British Inva-
sion hadn’t happened yet.

Invasion Survivor

When it did, Shannon, along with
Gene Pitney and the late Roy Orbi-
son, was one of the few US solo art-
ists to survive it. (He even profited
by it, having written the Peter &
Gordon hit “I Go To Pieces.”) His
initial solution was cover versions
— but when he covered “Handy
Man” and ““Do You Wanna Dance”’
in 1964, he reinvented them. with
heavy rock treatments that helped
set the music’s directions in later
years. At the same time, he was
one of the first rock artists to cut a
country album, ‘Del Shannon
Sings Hank Williams.”

Shannon starts at the top

“Stranger In Town,” after which
fellow Michigan native Bob Seger
named an album (and I once nam-
ed a consumer-publication col-
umn).

But from that point, things didn’t
jell. There were two albums mostly
made up of cover versions, one su-
perb but unreleased-at-the-time LP
with Stones producer Andrew Loog
Oldham, and an uneven progres-
sive album called “The Further
Adventures of Charles Westover”
(Shannon’s real name), with liner
notes by “Beauty & The Beast”
creator Ron Koslow, at that time
an L.A. pop writer.

A couple of solid singles for Dun-
hill went nowhere in 1969, but Shan-
non did discover Smith, whose hit
“Baby It's You’ was based on his
pre-production blueprint. He also
produced Brian Hyland’s 1970 hit
“Gypsy Woman."

Old Vs. New

Through the ’70s he toured
around the world playing his old
hits, a role he always fulfilled faith-
fully but at times uncomfortably;
he never wished to be consigned to
the nostalgia circuit. Hence the ex-
periments with Lynne and Ed-
munds, juxtaposed with his penul-
timate US album, 1973's oldies-
oriented “Live In England.”

Following the highly-regarded
“Drop Down & Get Me” LP, Shan-
non released a pair of Country sin-
gles on WB, recording enough
tunes, including a clever reworking
of Nazareth’s “Broken Down An-
gel,” for an album (the tracks re-
cently surfaced in a fan-club edi-
tion cassette release).

More recently he was saluted by
Petty in “Runnin’ Down A Dream”
(“Me & Del were singing ‘Little

HITS & COVERS

Hit List
Titie (Year) Peak Position*
Runaway ('61) 1
Hats Off To Larry ('61) 3
So Long Baby ('61) 33
Littie Town Flirt ('63) 11
Handy Man ('64) 20
Keep Searchin’ ('65) 8
Stranger In Town ('65) 31

‘ Positions detemmuned by averaging
Cash Box & Bilboard peaks

The Shannon Song File

Here's a selective list of Del Shannon's hits and the
more prominent/interesting covers of his songs.

Cover Compendium

Broken Promises: Peter & Gordon
| Go To Pleces: Cotton, Uoyd &
Christian
Dean Dillon
Nils Lofgren
Michael Lioyd
Peter & Gordon
Rachel Sweet
Keep Searchin’: Gary Lewis
Love Machine
Little Town Flirt: Smokie
Move It On Over: Wild Giraffes
Runaway: Narvel Felts
Tony Orlando & Dawn
Bonnie Raitt -
Bobby Sherman
Shirelies
Small Faces
Silently: Hour Glass (Allmans)

Runaway’ ') and recording with
Petty and Lynne, with talk about
his replacing Orbison as a Travel-
ing Wilbury.

He would have made a fine Wil-
bury. He also would have made an
excellent choice for induction into
the Rock & Roll Hall of Fame, but

despite his appearance on the bal-
lot each year since it was conceiv-
ed, he hasn’t been elected. But he
had my vote every time.

Shannon reemerges
into the mainstream
in 1981
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Brown Says Next Stone Roses 45 ‘““Our Best Record Yet”

JIMMY SOMERVILLE will fol-
low up “You Make Me Feel
(Mighty Real)” on March 5 with
the title track from his album

AN BROWN — lead singer of the UK’s hottest rock
property of the moment, the STONE ROSES — told
ROL that the group has now completed their next

“new” single.

“It’s called ‘One Love’ and it’ll
be out (in the UK) in four or five
weeks,” reports Brown, who de-
scribes the track as “‘our best rec-
ord yet.’

Two-Word Response

When asked by ROL what his re-
action will be if anyone calls out for
a DIRE STRAITS song on the
forthcoming NOTTING HILL-
BILLIES UK tour, MARK KNOP-
FLER smiled and said, “There’s a
two-word response that always
comes to mind.

“Actually, we could doiit,” added
Knopfler, explaining that ‘we
could do ‘Money For Nothing’ al-
most like a hoedown song.”

Knopfler said that in the wake of
the Hillbillies’ tour, the next Straits
LP will take first priority, to be fol-
" lowed by a 1991 world tour that will
feature the familiar DS lineup with
the addition of Nashville’s PAUL
FRANKLIN on pedal steel.
(Franklin also plays on the Hill-
billies' “Missing ... Presumed
Having A Good Time.”)

“We’ll try and get a couple of
days off in the summer to do laun-
dry,” Knopfler joked, ‘“then get
started. I've always got a song or
two sitting about, so I should think
there’ll be enough to do a record.

“If we start September/October,
it’ll be finished by Christmas. Then
with getting the band ready to tour,
it’ll be a springtime affair and see
you in four years.”

By the way, Knopfler's fellow
Notting Hillbilly, BRENDAN
CROKER, will have his first album
(“Boat Trip To The Bay”’) reissued
on the Silvertone label in early Ap-
ril.

Steve Vai Solo LP
In April, WHITESNAKE guitar-
ist STEVE VAI will release “Pas-
sion And Warfare,” which — in his
own words — is “an album that will

Steve Val — an adventurous album?

take you through an adventure
from the beginning to the end.”
Consisting of a 14-track instru-
mental collection of Vai’s solo
work, the LP also features the
(spoken) voices of Whitesnakers

"Rock Over London” news is
a service of Rock Over London
Ltd. which can be reached at
Globe Theatre, Shaftesbury
Ave., London W1V 7HD, phone
01-494-4513.

b |

DAVID COVERDALE and ADRI-
AN VANDERBERG. “There’s a
story that goes with the entire
album,” says Vai. “It’s a reflection
of some experiences I had when I
was younger, sort of out-of-the-
body experiences, if you will.

“It’s an adventure in metaphys-
ics, and it’s exciting,”” Vai enthus-
ed. “It covers the gamut between
sin and pleasure and euphoria and
misery. It really does go from pas-
sion to warfare. Hopefully, the
story will be included with the al-
bum.”

Danny Wilson Splits
DANNY WILSON have split up,
due to differences of opinion about
the direction of their next album.
The group’s second LP (“Bebop
Moptop”) was released last year to
critical acclaim, but they were un-

lan Brown — a stone rosey future?

able to match the international suc-
cess of their first single (‘“Mary’s
Prayer”), despite a Top 30 UK hit
with “The Second Summer Of
Love.” The decision is said to be
entirely amicable.

Jools Goes Solo

JOOLS HOLLAND’s solo album
will be released by IRS Records on
April 16. A mix of vocal and instru-
mental tracks, the LP will include
a cover of the LEE DORSEY clas-
sic, “Holy Cow.” Incidentally,
A&M are still not releasing an of-
ficial statement about Jools leav-
ing SQUEEZE, but it seems to be
accepted as fact now.

Singles Scene

JERMAINE STEWART of “We
Don’t Have To Take Our Clothes
Off"’ fame will release his new sin-
gle (“Every Woman Wants To"’) on
Monday (2/26). The disc was pro-
duced by RICHARD SCHER,
noted for his work with PAULA
ABDUL and the POINTER SIS-
TERS. Jermaine’s new album
(“What Becomes A Legend Most”)
is due in early April.

“Read My Lips.” The following
week, D MOB will issue “That’s
The Way Of The World,” which
was co-written by CATHY DEN-
NIS, who’s once again featured on
vocals.

CLARK DATCHLER’s first solo
material since leaving JOHNNY
HATES JAZZ will be the single
“Crown Of Thorns,” issued at the
end of April. Incidentally, HUMAN
LEAGUE will return with a single
on April 9 and an album on May 21

no titles as yet.

Maiden’s Smith Exits
ADRIAN SMITH has left IRON
MAIDEN. A statement from EMI
Records says that Smith, who
formed his own group (ASaP) last

BRITAIN

3
4

SYBIL/Walk On By (PWL)

W N W —

BELOVED/Hello (WEA)

Moving Up
STRANGLERS/96 Tears (Epic)

WEDDING PRESENTBrassneck (RCA)
ADAM ANT/Room At The Top (MCA)

RAM JAM/Black Betty (Epic)

SINEAD 0'CONNOR/MNothing Compares 2 U (Ensign/Chrysalis)
BEATS INTERNATIONAL f/LINDY LAYTON/Dub Be Good... (Go Beat/PG)
BLACK BOX/ Don't Know Anybody Else (De Construction/RCA)
TECHNOTRONIC f/YA KID K./Get Up (Swanyard)

LONNIE GORDON/Happenin' All Over Again (Supreme)

LISA STANSFIELDAive Together (Arista)

MICHAEL BOLTON/MHow Am | Supposed To Live Without You (CBS)

DEPECHE MODE/Enjoy The Silence (Mute)

PHIL COLLINS/ Wish It Would Rain Down (Virgin)
MANTRONIX {/WONDRESS/Got To Have Your Love (Capitol)
CHER/Just Like Jesse James (Geffen)

14 ROD STEWART/Downtown Train (WB)

YELLI/nstant Replay (Fanfare)

JANET JACKSON/Come Back To Me (Breakout/A&M)
DEL AMITRINothing Ever Happens (A&M)

TINA TURNER/Steamy Windows (Capitol)

19 ERIC CLAPTON/Bad Love (Duck/WEA)

SKID ROW/18 & Life (Atlantic)

CHRIS REA/Tell Me There's A Heaven (East West/WEA)
GURU JOSH/ntinity (De Construction/RCA)
PAUL McCARTNEY /Put It There (Parlophone/EMI)

The Network Chart, cou‘iesy MRIB

Adrian Smith — no longer a Maiden, but
ASaP?

[ SRS
year, was ‘“not particularly at
home with the heavier direction”
of Maiden's new material when the
group reconvened in early January
to write their next album.

It's stressed that the split is
amicable, and that Smith prefers
to pursue his solo project. In the
statement Smith says, ‘‘After near-
ly nine years, it’s a bit of a wrench
leaving Maiden. We're all great
mates and will obviously remain
so. However, I am very happy with
the direction that ASaP was taking,
and intend to commit myself 100%
to this from now on.”

-, PR o0 0e 0y

Duane Eddy — that tell-tale twang?

Meanwhile, Maiden are looking
for a “British guitarist” to join in
time to record this, their eighth al-
bum, due at the end of 1990.

Book Beat

“Blinds And Shutters,” a limited
edition photographic collection in
book form by the late MICHAEL
COOPER, is due for UK publica-
tion soon by advance order only.
The book features forewords by
MICK JAGGER and KEITH
RICHARDS, and BILL WYMAN is
consultant on the project, which
draws together many remarkable
images of the '60s with written con-
tributions by their subjects, such as
ERIC CLAPTON, STEVE WIN-
WOOD, GRAHAM NASH, DUANE
EDDY, PAUL McCARTNEY,
GEORGE HARRISON, and CAR-
LY SIMON.

With more than 600 photographs
and more than 30,000 words, the
book will be published in a limited
edition of 5000 signed and num-
bered copies, each handbound in
leather and buckram and housed in
a handmade silkscreened Solander
box.

Each set contains an original
photograph, so that no two copies
are the same, and at least ten of the
contributors will personally sign
each one, all of which helps to ex-
plain the publication price of $595
(plus $25 postage and packing)
“Blinds And Shutters” will be pub-
lished by Genesis Publications,
which has already brought out two
limited edition books on George
Harrison (and plan another), plus
one on Eric Clapton.

AUSTRALIA

W W

1 1 PETER BLAKELEY/

Crying In The Chape!

MIDNIGHT OILBIue Sky Mine
J. DIESEL/Please Send Me
Someone To Love
HUNTERS & COLLECTORS/
Turn A Blind Eye
GIRL OVERBOARD/The Love
We Make
ANGELS/Let The Night Roll On
ICEHOUSE/Jimmy Dean
JENNY MORRIS/Street Of Love
HUNTERS & COLLECTORS/
When The River Runs Dry
0 BANG THE DRUM/Only You

ost Added

ABSENT FRIENDSMHullabaloo
KATE CEBERANO/That's What | Call Love

2 2
33
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Top 10 Australian records from playlists of
MMM-FM/Brisbane, MMM-FM/Melbourne,
FOX-FM/Melbourne, 96 FM/Perth, SA-FM/
Adelaide, 2-OAY/Sydney, MMM-FM/Syd-
ney, and FM-104.7/Canberra,

CANADA

wWoTW
dUST
< =3

LUBA/Little Salvation
KIM MITCHELL Expedition
Sailor
ALANNAH MYLES/Still Got
This Thing
MAESTRO FRESH WES/Let
Your Backbone Slide
ALANNAH MYLES/Lover Of
Mine
CRASH VEGAS/Inside Out
MEN WITHOUT HATS/n The
21st Century
RAY LYELL & STORM/Cruel
Life

8 9 LEE AARONMHands On
— 10 SHEREE/Woman's Work

Most Added

SHEREE /Before We Fall

BURTON CUMMINGS/Take One Away
KENNY MACLEAN/Don't Look Back
JANE CHILD/Don't Wanna Fall in Love

2 3

6 8

Top 10 Canadian CHR hits courtesy The
Record (416) 533-9417
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Pepsi Pens Grammy Deal, Pacts Pop Pitchmen

he Pepsi-Cola Company has inked a five-year deal
with NARAS to become an official sponsor of the
Grammy Awards and other NARAS musical

events.

The soft drink giant also plans to
unleash a series of national radio
ads written and performed by
Young MC as part of a music-
intensive marketing strategy that
kicked off with the airing of Puerto
Rican singer Chayanne’s first Eng-
lish-language commercial during
the Grammy awards telecast on
February 21. Martika and the Boys
will join Pepsi’s music marketing
roster later this year.

Blade Runners

Hard rock label Metal Blade
Records has signed an agreement
with Warner Bros. Records to dis-
tribute Metal Blade product
through independent distributors
and WB via WEA. The deal also
calls for additional releases to be
marketed and distributed through
a joint WB/Metal Blade label, and
stipulates that WB can utilize
Metal Blade’s marketing staff for
selected releases of its own.

Squeeze Play

UK popsters Squeeze have sign-
ed a one-album deal with IRS, and
will release a live LP (“A Round
And A Bout”) on the label’s Dep-
ford Fun City subsidiary in May.
Meanwhile, the group has inked a
long-term deal with Warner Bros.
Records after spending more than
a decade with A&M.

Fast Tracks

* Enigma is rushing out copies of
Eddy Grant’s anti-apartheid single
“Gimme Hope Jo’anna” to cele-
brate Nelson Mandela’s release
from prison. The tune’s title, in-
cidentally, refers to the South Afri-
can city of Johannesburg.

* Geffen’s techno-rockers Nitzer
Ebb will release their next LP
(“Showtime’) on March 6. The

Stoli On
The Rockers

hat do Michael Jackson,
Pink Floyd; the Beatles,
and . Manowar have in

common? They're the Westemn
rockers Soviets would most like to
roll with in concert, according to a
December poll of 400 Muscovites
aged 18-39 conducted by
Stolichnaya vodka.

Jackson led all vote-getters with
7% of the ballots, followed by Pink
Floyd (6%). The Beatles (apparent-
ly, news ftravels rather slowly
behind the iron Curtain) and — only
slightly less incredible — New York
City headbangers/Atlantic recor-
ding artists Manowar tied for third
place (4% each). Tying for fifth
place (with 3% of the votes) were
Deep Purple, Queen, and
German disco chanteuse Sandra.

Interestingly, a quarter of the
respondents said they lacked any
interest in the subject, and another
quarter deemed the question “hard
to answer."”

first emphasis-track will be ““Light-
ning Man.”

¢ Ben Vaughn gets a little help on
his forthcoming ‘‘Dressed In
Black” LP from John Hiatt, Alex
Chilton, Foster & Lloyd, Peter
Holsapple, Marshall Crenshaw,
and the Violent Femmes' Gordon
Gano. The Enigma release is due
March 5.

¢ The Grateful Dead’s Jerry

Garcia has once again teamed up
with keyboardist Merle Saunders,
who appeared on Garcia’s 1973 solo

"Round Trip"” LP

plastic

have its privileges

One Plastic, Fantastic Promo

he no-expenses-spared marketing team at Capitol Records upped
Tthe credit line for Promo Item O The Week honors by Issuing
'Round Trip Mileage Plus Program” charge-cards (pictured) to the
nation’s programmers in support of the Gap Band's recently released

The realistic-looking cards entitie bearers to “all ‘Round Trip'” benefits,
including free and easy access to the band's new 12-inch single “Addicted
To Your Love,” which was shipped along with the personalized pleces of

Like real credit-card membership, being on the label's mailing list does

LP “Live At The Keystone.” The
pair have recorded four tracks for
Saunders’s forthcoming ‘‘Blues
From The Rain Forest” LP, which
is due in March on Saunders’s own
Summertone Records.

e The Prince-penned tune “The
Sex Of It” will be the first single
from Kid Creole & the Coconuts’
forthcoming LP “Private Waters
In The Great Divide.”” The Colum-
bia disc is due April 10.

* Revenge — New Order bassist
Peter Hook’s other band has
signed with Capitol Records and
should have an album out this spr-
ing

e Tevin Camphell, the 13-year-
old singsation featured on Quincy
Jones’s “‘Back On The Block” al-
bum, is recording his own LP. The
Qwest/WB disc will be out before
year’s end.

» Sassy female quartet En Vogue
will release their debut Atlantic LP
“Born To Sing”’ on March 25. “Hold
On,” a hip-hop funk workout, will
be the first single.

e Tone Loc is busy rapping up
“Cool Hand Loc” — his next Delici-
ous Vinyl/Island album. The LP is
out in April.

* Headbangers Sweet F.A. have
signed with MCA. Their debut al-
bum “Stick To Your Guns” is due
May 1.

« Reprise recording star Kenny
Rogers has been selected to re-
ceive one of this year’s Horatio Al-
ger Awards — an honor presented
to folks who exemplify the hard-
working, morally firm heroes
whom Alger wrote about in his
novels. Rogers and ten other indi-
viduals will be presented with the
awards on May 18 in Washington,
DC.

* Maryland-based rockers
Child’s Play have signed with
Chrysalis. Their debut LP — ten-
tatively titled “‘Rat Race” - is set
for a spring release.

* New York rockers Circus Of
Power will release their second
RCA album (*““Vices”) on Febru-
ary 27. As with the band’s debut
LP, Daniel Rey (of Raging Slab
and Ramones fame) produced.

The Name Game

Three former members of Dok-
ken have won the first round in a
legal battle to prevent their one-
time leader Don Dokken from us-
ing the name “‘Dokken”’ on his solo
ventures. The trio (George Lynch,
Mick Brown, and Jeff Pilson) were
granted a preliminary injunction
that blocks the release of Don’s up-
coming Geffen LP, which was to
have been called “Dokken II.”

Although Don Dokken is free to
use his full name on future LPs,
production credits, concerts, etc., it
appears the judge has temporarily
sided with Dokken’s former band-
mates, who argued Dokken gave
up use of the band’s name when he
split from the group a year ago.

Meanwhile, Lynch and Brown
have formed a new band (the
Lynch Mob), and have inked a deal
with Elektra Records. Pilson, on
the other hand, has joined War And
Peace.
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Weeks On
| HEAVY ]
PAULA ABOUL/Opposttes Altract (Virgin) 8
B-82°8Moam (Reprise) 10
ERIC CLAPTON/Bad Love (Reprise) 3
PHIL COLUNS Wish It Would Rain Down (Allantic} 4
JANET JACKSON /£ scapade (A&M) 5
JOAN JETT/Dirty Deeds (Blackheart/Epic) 8
BILLY JOELA Go To Extremes (Columbia) 6
KiSS/Forever (Mercury) 5
ALANNAH MYLES Black Velvel (Allanlic) 12
MICHAEL PENNMNo Myth (RCA} 15
TOM PETTY/A Face In The Crowd (MCA) ADD

ROLUNG STONES/AImous! Hear You Sigh (Columbla) &

ROXETTE Dangerous (EMI) 9
SMITHEREENS/A Gl Like You (Capriof) 16
WARRANT/Sometimes She Cries (Columbia) 8
|EXCLUSIVES ]

FINE YOUNG CANNIBALS/'mNot The  (IRS/MCA) 4
RICHARD MARX/Too Late To Say Goodbye (EMI) 4

MIONIGHT OIL/BIve Sky Mire (Columbi) ADD
MOTLEY CRUE Withou! You (Elekira) 2
WHITESNAKE/The Deeper The Love (Getten) 5
| JESUS & MARY CHAIN/Head On (WB) 6

PETER MURPHY/Cuts You Up (Beggars BQURCA) 4
THEY MIGHT BE GIANTS Birdhouse In_ (Elektra) = 4
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Weeks On
|FIVE STAR VIDEOS |
SHAWN COLVIN/Steady On (Columbua) 6
EVERYTHING BUT THE GIRL/Driving {Atlantic) 4
JULIA FORDHAM/Manhattan Skyline (Virgin) 3

NANCI GRIFFITHA Dont Want To Talk About. (MCA) 6
J.L HOOKER 18. RAITTA'm InThe (Chameleon) 3

K.0. LANG Pullin’ Back The Reins (Sire/WB} 3
SINEAD O'QNANOR/NOW'!. !C-nv!saltrs)w e H
|ARTIST DEVELOPMENT |
BASIA/Cruising For Bruising (Epic) 7
E. BRICKELL &.../A Hard Rain's A Gonna Fall (MCA) 6
OAVID BYRNE Dirty 0id Town {Stre/WB) 4

TIM FINNNO! Even Close (Capitol) 4
SARA HICKMAN/Simply (Elektra) 5
DANIEL LANOIS/Shil Water (Opal/WB) 2
NOTTING HILLBILUESYour Own Sweet Way (WB) 7
CHRIS REARaad To Hell (Getfen) 3
VONOA SHEPARD Don’l Cry llene (Reprise) 17
UISA STANSFIELO/AI Around The Worid (Arista) 3
TANITA TIKARAM We Alnost Gol It (Reprise) 3

\NEW MUSIC

JON ANOERSONFar Far Cry (Engma)
REGINA BELLE Make If Like 4 Was (Coumbia)
BLUE NILE Downiown Lights (ASM)

PAUL CARRACK Batllelield (Chrysalss)
TRACY CHAPMAN/Born To Fight (Elextra)
CHIMES/1-2-3 (Columbia)

EARTH, WINO & FIRE Heritage (Columbia)
OAVE EOMUNOS Cioser To The Flame (Capttol)  ADD
R. ELLIOT/When A Man Loves A_. (Inhma/Enigma) 7
EURYTHMICS/(My My) Baby's Gonna Cry (Arista 3
COULIN HAY BAND/Into My Life (MCA)
KAOMA/Lambada (Epic)

LENNY KRAVITZ Be (Virgin)

UB40Mere | Am (Come & Take Me) (Virgin)
WENOY WALL/Dig That Crazy Beat (SBK)

—

NN AN

BAO ENGLISH Price Of Love (Epic)

BELOVEO Meilo (Atlantic)

BRITNY FOX/Dream On (Columbia)

JANE CHILO/Don't Want To Fall In Love (WB)

D MOB/C'mon And Get My Love (Polydor)

OEPECHE MODE Personal Jesus (SireReprise} 7
ENUFF 2°NUFF Fly High Michelie (Atco)

PETER FRAMPTONMore Ways Than Ore (Atlantc) 5

BNWL WL

FRONTFire (Columbia) 10
LENNY KRAVITZ M1 Cab Driver (Virgin) ADD
LA. GUNSNever Enough (Vertigo/Polydor} 6

SINEAQ 0'CONNORMNothing. (Chrysalis) ADD

[MEDIUM

BONHAM Guilly (WTG)

CAMPER VAN BEETHOVEN/(I Was. ) (Virgin)
CULT/Sweet Soul Stster (SireReprise)

OEL FUEGOS Breakaway (RCA)

GREAT WHITE House Ot Broken Love {Capitol)
GUM/Better Days (ABM)

MICHAEL MONROE /Man With No_ (Mercury} . AD:
MSG/Anmytime (Capitol)

NUCLEAR VALDEZ Summer (Epic)

KEVIN PAIGE/Anything | Wani (Chrysalis)
RUSH/Pass (Atlantic)

TECHNOTRONIC/Get Up! (Before The...} (SBK)
UB40MHere | Am (Come & Take Me) (Virgin)

a
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[BREAKOUT B

CREATURES/Standing There (Geffen) 3
ORAMARAMA Las! Cigarette (Chameleon/Caphtol) 3
EURYTHMICS/(My My) Baby's Gonna.. {Arista) ADD

FASTER PUSSYCAT/Mouse D! Pain (E lektra) 2
HAVANA BLACK 1Lone Woll (Capitol) 5
XIX/Cotd Bloud (Atlantic 2
BIZ MARKIE/Jus1 A Friend (WB) 4
{HOT NEW VIDEOS j
BELOVED Mello (Atlaniic) 3
JANE CHILD/Don"t Wani To Fall In Love (W8) 6
MIONIGHT OILBlue Sky Mine (Columbia) ADD
SINEAO O'CONNORMNothing. . (Chrysalis) ADD

THEY MIGHT BE GIANTS Birdhouse In (Elextra) 4

DS ]

EURYTHMICS/(My My) Baby's Gonna Cry (Arista)
LENNY KRAVITZMr. Cab Driver (Virginy

MIDNIGHT OiLBive Sky Mine (Columbaa)

MICHAEL MONROE/Man With No Eyes (Mercury)
SINEAD 0°COMNORNothing Compares 2 U (Chrysalis)
TOM PETTY/A Face In The Crowd (MCA)

BELINOA CARULISLE/Summer Rain (MCA)
PHIL COLLING/ Wish It Wouid Rain Down (Atiantic
TAYLOR OAYNELove Will Lead You Back (Arsta) 7

3
\HIT MAKERS ]
2
2

GLORIA ESTEFAN Here We Are (Epic) 12
KENNY 6/Going Home (Arista) 17
BILLY JOELA Go To Extremes (Columba) 4
ELTON JOHN/Sacrdice (MCA) 3
OUINCY JONES/Secret arden (Qwest/WB) 2

PAUL McCARTNEY Put It There (Capiitol) ADD
OLIVIA NEWTON-JOHMAeach Out For Me (Getten) 74

MICHAEL PENNMNo Myth (RCA) 19
WILSON-PHILLIPS Hoid On (SBK) ADD
BONNIE RAITT Have A Heart (Caphol) 6

SMOKEY ROBINSONE verything You. (Motown) 4
ROLLING STOMES/AImost Hear You Sigh (Columbia) 5
TINA TURNER/Look Me In The Heart (Capitol) 2
SAOAD WATANABE Any Other Fool (Elektra) 10
JOHN WILLIAMSBorn On The Fourth Of July (MCA} 2

Fw o

— Information current as of February 20. —
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CONCERT PULSE
Pos. Artist "z"f,x’,
1 ROLLING STONES $3384.1
2NEW KIDS ON THEBLOCK  $4159
3 AEROSMITH $330.0
4 ANDREW “DICE’" CLAY $313.5
5MOTLEY CRUE $252.0
6 BARRY MANILOW $205.6
7 ALABAMA $205.1
8 S.R. VAUGHAN/J. BECK $152.4
9 GEORGE STRAIT $133.0
10REM. $117.8
11 KENNY G $111.4
12CuLT $106.2
13 JETHRO TULL $99.1
14 ALICE COOPER $99.0
15 JUDDS $97.1
16 C. TWITTY/G. JONES $96.0
17 REBA MCENTIRE $94.3
18 RICHARD MARX $94.2
19 BOB DYLAN $81.8
20 GREAT WHITE/TESLA $77.6
New Tours |
Among this week's new tours |
DAVID BENOIT !
PETER CASE
CLUB NOUVEAU {
EXILE |
EXPOSE |
WYNTON MARSALIS 4
MAZE t/F. BEVERLY
MILLI VANILLI
D. PARTON/K. ROGERS
SMITHEREENS

The CONCERT PULSE is & woekly computerz-
od report ranking each artist Dy ther aversge
box office gross reported per venue, Courtesy
of Polstar, 8 pubdcation of Promoters’ On-Line
Ustings, (800} 344:7383, or in Calfornie,
(209) 224-2631
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MUSIC DATEBOOK

Smokey Opens Up

MONDAY, MARCH 5

1963/Patsy Cline, Hawkshaw Hawkins, and Cowboy Copas are killed in a plane crash near Camden, TN
1969/Creem publishes its first issue

1971/Led Zeppelin begins a month-long tour of several British clubs. Group members claims they'll never
break up despite frequent rumours

1982/Comedian and Blues Brother John Belushl dies of a drug overdose at 33

1989/After Madonna's “Like A Prayer” video is attacked by religious groups, Pepsi comes out in support of its
new spokesperson — but replaces some of her spots with ads featuring Robert Palmer.

Born: Howard Huntsberry 1954, Eddy Grant 1948, the late Andy Gibb 1968

TUESDAY, MARCH 6

1972/The US Immigration Service cancels John Lennon’s work visa five days after granting it. Lennon later

calls the action an attempt to prevent him from disrupting the upcoming GOP convention.

1976/Fleetwood Mac's “Rhiannon” LP is released.

1979/Elvis Costello dedicates “Radio Radio" to "all the local asshole radio stations that don't play our songs
and to KSHE!" That station had sponsored his St. Louis concert and played his latest album.

1988/Guess George had a change of heart — On a British television talk show, George Harrison and Ringo

Starr hint at a reunion with Paul McCartney.

1989/Smokey Robinson’s autobiography, “Inside My Life, is published. The book reveals how the end of his

marriage and his father’s death caused Robinson's near-fatal crack addiction. Also, Aerosmith's Steven Tyler

and wife Theresa welcome a daughter, Chelsea Anna.

Born: David Gllmour 1947, Kiki Dee 1947, Mary Wilson 1944, Hugh Grundy (Zombies) 1945, Bob Wills

1905

WEDNESDAY, MARCH 7

1956/Carl Perkins hits the R&B chart with “Blue Suede Shoes.” becoming the first Country act to do so
1969/The Who releases “Pinball Wizard," providing the first audio glimpse of “Tommy

1976/Eiton John's wax double is unveiled at London's Madame Tussaud'’s. John is the first rock act to be
waxed there since the Beatles.

1983/The “*Nashville Network'' debuts on cable systems nationwide

1989/A Kingston, Jamaica court rules Bob Marley's estate must be sold to a New York record company at a
price substantially lower than Marley’s wife Rita requested Marley died in 1981 without a will

Born' Ernie Isley 1952, Peter Wolf 1946, Jules Shear 1953, Chris White (Zombies) 1943

THURSDAY, MARCH 8 Robin Trower, Jeffrey Osborne, Edie Brickell, Peter Wolf

1962/The Beatles make their radio debut performing Roy Orbison's ""Dream Baby" on the BBC show
Teenager‘s Turn

1970/Diana Ross makes her solo performing debut in Farmington, MA

1971/Radio Hanoi opens its inaugural rock broadcast with Jimi Hendrix's version of “The Star Spangled
Banner

1983/Goodbye stranger — Roger Hodgson quits Supertramp.

1987/Bob Seger performs what he says is his last live show at Detroit's Joe Louis Arena
1989/Responding to Madonna's accusation that she’s had breast enlargement, LaToya Jackson says, “If I'd

had them done they'd look better. As far as I'm concerned, Madonna has no talent

Born: Mickey Dolenz 1945, Gary Numan 1958, Randy Melsner (ex-Eagles) 1947, Lew DeWitt (Statler
Bros.) 1939, Richard Darbyshire (Living In A Box) 1959

FRIDAY, MARCH 9

1961/The Supremes release their first single, “I Want A Guy

1969/Following an on-alr censorship incident with Joan Baez, CBS-TV cancels the highly-rated ""Smothers
Brothers Comedy Hour.” The network cites a long string of “dangerous political humor

1974/Bad Company plays its first gig in Newcastle, England. Also, the Grand Ol' Opry holds its last
performance at the Ryman Auditorium

1986/In Los Angeles, James Brown is joined onstage by Boy George.

1987/Paut McCartney, John Lennon, Carole King, Gerry Goffin, and Carole Bayer Sager are inducted into
the Songwriters Hall Of Fame. Also, U2 releases “The Joshua Tree

Born: Jeffrey Osborne 1948, Jimmle Fadden (Nitty Gritty Dirt Band) 1948, Robin Trower 1945, Mickey
Gllley 1936, Martin Fry (ABC) 1958

SATURDAY, MARCH 10

1963/More than 25,000 attend Patsy Cline's funeral

1973/The Edgar Winter Group releases 'Frankenstein

1988/In Australia, George Michael thanks PMRC leader Tipper Gore for helping boost sales of his "Falth” LP
Also, Andy Gibb dies at 30 of a heart/stomach virus related to drug use

1989/Not-so-slippery when caught — Jon Bon Jovi and his girlfriend are arrested for trespassing at a Central
Park ice skating rink

Born: Edie Brickell (New Bohemians) 1966, Tom Scholz (Boston) 1947

SUNDAY, MARCH 11

1968/0tis Redding is awarded a posthumous gold record for “(Sittin On) The Dock Of The Bay
1970/Crosby, Stilis & Nash win a Best New Artist Grammy

1974/Los Angeles’'s Rhino Records store offers customers a nickel to take Partridge Family "bassist” Danny
Bonaduce’s solo album off its hands

1989/Guns N’ Rosés Is ousted as headliner of a New York AIDS benefit. Organizers cite offensive lyrics in the
band’'s song “One in A Million

Born: Cheryl Lynn 1967, Nina Hagen 1955, Bruce Watson (Big Country) 1961, Lawrence Welk 1903

— Paul Colbert
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((D45-18188)
THE FIRST SINGLE

FROM THE FORTHCOMING ALBUM
UP TO NO GOOD

(MCA-6349)

FIRST WEEK OUT!

#4 MOST ADDED
32/312

KEY ADDS INCLUDE:
KEGL
99WGY
WBBQ
WHHY
KXXR
1104
KRZR
FM104
698

EXPLODES
AOR TRACKS
CHART

2-O

PRODUCED BY PETER WOLF
ROBERT WHITE JOHNSON
AND TAYLOR RHODES

MCA

THE SPOTLIGHT IS ON
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KPXR First In Dogsled Race

What’s CHR like in the land of the midnight sun? The
weather may be chillin’, but the competition is smokin’.
The totals are in and it’s now two number one books in a
row for KPXR (Power 102)/Anchorage. The station gain-
ed 11.8-134 in the fall Arbitron to top crosstown CHR

KGOT, which was up 10.4-12.1.

KPXR PD Steve Knoll is origin-
ally from Minneapolis, so the An-
chorage cold doesn't faze him. Pri-
or to joining KPXR he was MD/
midday personality/Production Di-
rector at KKCl/Kansas City. He
Joined GM Don Nordin (former
KKXL/Grand Forks, ND PD) in
October 1987, replacing original
PD Susan Moore.

Initially consulted by E. Alvin
Davis and now consulted by Alan
Burns & Associates, KPXR began
as the little guy in town and took
frequent verbal hits. “KGOT used
a lot of locker-room humor at
first,” recalled Knoll. “They posi-
tioned us as ‘the weenie station,
but we didn’t get into that game.
We went our own way. Usually, the
new guy or underdog takes shots at
the big guys, but ignoring them
worked well.”

Knoll said his programming is
mainstream CHR with a good bal-
ance between dance, rock, and
some ballads; he feels KGOT leans
to the dance side. “We dor't have a
large research budget, and retail
information — with the exception
of one source — is pretty spotty at
times. So we’re an active station

Music Monitor

Sporting a balanced playlist of
rock, dance, and pure CHR, here's
a typical KPXR Spm hour
TESLA/Love Song
TAYLOR DAYNE/Don't Rush Me
POCO/Call It Love
TOM PETTY/Free Fallin'

DINO/I Like It
MICHAEL BOLTON/How Am |

Supposed
TECHNOTRONIC/Pump Up The

Jam
LOU GRAMM/Just Between You

And Me
JODY WATLEY/Everything
DEF LEPPARD/Love Bites
EXPOSE/Tell Me Why
JOE COCKER/When The Night

Comes
ROD STEWART/My Heart Can't

Tell You No

Steve Knoll

relying on requests and a lot of gut
for music.”

Short Days, Cold Nights

What do you do for fun during an
Alaskan winter? According to
Knoll, on December 21 — the short-
est day of the year the sun
doesn’t come up until 10:30am and
is history by 3:30pm. But the cli-
mate inspires rather than inhibits
promotions. Said Knoll, “Qur big-
gest outdoor tie-in is the ‘Fur

Rendezvous,” which lasts for ten
days in the middle of February,
our coldest month.

“We have a huge influx of tour-
ists for the event and we sponsor
ice sculpting, an outdoor carnival,
grand prix auto race parades,
snowball softball played in snow-
shoes with an orange ball, and a
well-attended inside event, a mask-
ed ball. At other times we're is ac-
tive in the bars and work with the
University of Alaska's hockey and
basketball teams as well as the An-
chorage Bucks (the minor league
baseball team) in the summer.”

Outdoor advertising in Anchor-
age 1s somewhat limited since bill-
boards are illegal, so KPXR uses
bus boards and cab tops. A suc-
cessful bumper sticker campaign
last spring will likely be followed
up with a similar effort. The station
tends to shy away from the ex-
pense of television, and uses print
only to highlight special promo-
tions.

KPXR’s main on-air promotion
1s a contest in which the DJs pick
numbers at random from phone
books and listener letters, then call
and ask, “What’s your favorite sta-
tion?”” Those who say the magic
words — ““Power 102 is my number
one hit music station” — grab $102.
KPXR also has ‘‘Free Music Week-
ends’ when copies of the hottest
CDs and albums are given away.

The KPXR logo Is highly visible on the entire side of a city bus

Conservative Market
“The mentality in Anchorage is

similar to that in Des Moines
it's a fairly conservative market,’
Knoll explained. ‘“The most contro-
versial thing we've ever done was

D e e e
““They positioned us as
‘the weenie station,’
but we didn’t get into
that game. We went
our own way ...
ignoring them worked

well.”’
— Steve Knoll

on St. Patrick’s Day: the morning
guys (Scott Dooley and Dan
Debenham, who is also sports di-
rector for KIMO-TV) aired a spoof
spot and were going to hand out
green condoms (Lepracondoms)
While the spot drew some laughs,
the community as a whole was
negative on it, so we didn’t hand
out those little green guys.”

The station plays 51 minutes of
music each hour and stops down
only three times an hour, which
Knoll feels makes for a more

J

streamlined presentation than
KGOT’s. “They play long dance
mixes of the hits, but we play the
short versions, allowing more
songs per hour. KGOT also has a
much higher commercial load.”

The lineup includes Knoll, who
works 91lam, as well as Kathy
Mitchell (1lam-3pm), Jason
Palmer (3-7pm), Jim Brewer (with
the ““Top Nine At 9" and the nightly
“Music Challenge” until mid-
night), and Rick Allen (over
nights). “It’s hard to find good
parttime people,’”” Knoll complain-
ed. “‘So we all steal from each other
and are now paying parttimers $10
an hour. The cost of living is tough
up here as food is expensive and
housing is slightly higher than in
the rest of the country. Electricity
1s costly, but if you heat with oil or
gas, you can save a bundle

The only down side of being in
Alaska is that “it’s easy to be for-
gotten up here by friends in the
lower states. Travel is expensive
and ycu can end up missing your
family a lot. But if you ski, it's
paradise and in the summer we hit
80 degrees at times. We have a
clean environment, great people to
work with, and a beautiful state.
For me, Anchorage is the best
place in the world.”

KGOT’s Still Got Big Numbers

“The race is tight but I'm into it,” declared KGOT/An-
chorage PD/morning man Larry Wayne. “KPXR started
slow but straightened things out; it’s a good station, but
not as good as KGOT. If they weren’t here we might be fat
and slow. Sure they beat us 12+, but we have an edge in

adults.”

Dueling Demos

KGOT is, in fact, tops in 18-34s;
AOR KWHL is second, and KPXR
is third. In 25-54, KGOT is also the
market leader, while KPXR has a
staggering 61.1 in teens to KGOT's
11.1. “It doesn't bother us that
KPXR surpassed us 12+,” said
Wayne. “That 12+ number is a
large slice of the demo that’s most
fickle, so it could disappear on
them

“KGOT's heritage is a big factor
in our success. We signed on in 1983
and since that time the market has
fattened up in terms of new signals
and better stations. We firmed
things up with the community ear-
ly on. I've been here about five
years, as have midday guy J.D.
Chandler and afternoon guy Scott

Larry Wayne

Alexander, so stability is also a fac-
tor. We brought over Jennifer
Thompson as Production Director
to do 1-3pm from KPXR. Part-

reace,

timer Phil Kern and night rocker
Scot Dwyer also defected. I feel
Dwyer will make a big impact for
us at night and help bring our 12+
back.”

Wayne believes KGOT is more
mainstream in its music than
'PXR; interestingly, KPXR PD
Steve Knoll feels the same about
KGOT. “Six months ago neither
station would have played Milli
Vanilli — there were some precon-
ceived notions about what dance
music would do in this market
but now we both play them. We've
also instituted a nightly ‘Hit Elec-
tion’ at 9pm, inviting the audience
to vote for a one-hour period. And
the ‘Love & Dedications Lines’ run
from 11-midnight.”

Wayne shot down KPXR's pres-
entation: “Their biggest down side
is that they’re a cookie cutter-
sounding station . . . read this liner
and play this record. Qur presenta-
tion is a lot friendlier. I give my
folks more rope to play with. I don't

Continued on Page 42

101- 3" KGST

Music Monitor |

Carrying a workable 8-unit spot |
load, KGOT s beefing up its music |
image. Here’s what it sounds like at |
Spm
BAD ENGLISH/When | See You

Smile
EDDIE MONEY/Walk On Water
ROD STEWART/Downtown Train
BON JOVI/Wanted Dead Or Alive
RICHARD MARX/Too Late To Say

Goodbye
ALANNA MYLES/Black Velvet
GUNS N’ ROSES/Sweet Child O

Mine
ENUFF 2’NUFF/Fly High Michele
SOUL Il SOUL/Back To Life
PHIL COLLINS/In The Air Tonight
COVER GIRLS/We Can't Go

Wrongl
JODY WATLEY/Everything w
JANET JACKSON/Escapade




THE JESUS AND MARY CHAIN:

* “HEAD ON” HAS BEEN IN THE TOP THREE ON ALL THE MODERN ROCK
CHARTS SINCE NOVEMBER 17!

“Head On” Their Way To Becoming

* THE “HEAD ON” VIDEO IS IN ITS SIXTH WEEK IN BUZZ BIN
ROTATION ON MTV!

THE GREATEST STORY EVER TOLD!

* NOW, AOR RADIO HAS SEEN THE LIGHT! “HEAD ON” HAS GARNERED
ADDS AT THE LEADING AOR STATIONS IN NEW YORK, PHOENIX, MADISON,
BOULDER AND EL PASO, AMONG OTHERS!

“Head On” The New Single

* THE JESUS AND MARY CHAIN 1990 TOUR IS MAKING TRUE BELIEVERS
OUT OF FANS ALL ACROSS THE U.S.1

PRODUCED, WRITTEN AND PERFORMED BY WILLIAM REID AND JIM REID
FROM THE ALBUM AUTOMATIC

o' r

Vs 4 '3
Don't Miss The Jesus And Mary Chain On Their 1990 U.S. Tour!

fFebruary: 28 Chorbottesville, VA *  March: 1 Norfolk, VA * 2 Woshington, DC % 3 NewYork * 9 Providence, RI 10 Boston  * 12 Montreol QUE  » 13 Toronto, ONT

15 Clevelond * 16 Detroit 17 Chicago * 19 Minneapolls * 20 Milwoukee * 22 St lovis * 24 Cincinnoti * 26 Pittsburgh The Rest Of The Story Shall Be Written Soon!

Blonco y Negro @ 1990 WEA RECOROS LTO ‘ S
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KGOT’s Still Got Big Numbers

Continued from Page 40

like to have them read the cards;
they’re free to ad-lib and have
fun.”

Bucks And Reindeer

Despite being part of financially
troubled Olympia Breadcasting,
KGOT has been able to shell out the
bucks for prizes. Reported Wayne,
“In focus groups we’ve found out
smaller prizes increase chances of
winning, so we've used ‘Business
Bucks' (a midday fax feature) to
give out lots of smaller cash prizes.

“During the holidays we did a
‘Wheel of Reindeer’; listeners who
picked the correct reindeer won
$101. As consolation prizes, we
gave out reindeer sausage pizzas
from Round Table Pizza. Even
though reindeer sausage is a com-
mon pizza topping here, some
moms complained, saying it was in-
appropriate to cut up reindeer at
Christmas.”

Wayne continued, “We're also
real active with movie premieres
and send our jocks out to welcome
winners and introduce the movie.
Taking time to shake hands and
say hi really goes over big. Over-
nighter Steve Taylor takes a big in-
terest in an anti-alcohol club for

| kids and has made numerous ap-

pearances for the Easter Seals
Telethon. Around the clock we've
got the most visible staff in the
market.”

Like KPXR, KGOT does a
bumper sticker campaign;
KGOT’s is called the “Hit Strip.”
Since skiing is a big pastime in
Alaska, KGOT ties in with Hill Top

““The race is tight but
I’m into it. If [KPXR
wasn’t] here we might

be fat and slow.”’
—Larry Wayne

and Alyeska Ski resorts, taking
busloads of listeners on free skiing
weekends.

Community involvement was a
touchy subject when it came to the
Exxon oil spill. Wayne reasoned,
“We had to tread somewhat lightly
as it's kind of hard to bite the hand
that feeds you. So we assisted in the
cleanup project by collecting
towels (Otter Blotters) to help the

volunteers. I do mornings here and
we’ve done a bit of razzing on Cap-
tain Joe Hazelwood, whose trial
just started, but even on this we
haveto step lightly, as alot of public
sympathy is building for him.”

A 20-year market veteran and
KGOT PD for the last seven
Wayne claimed he has the best
staff in town. “(GM) Gary Deno-
van is a huge supporter of our ef-
forts. Sure, the financial situation
and pending sale of Olympia make
us a bit nervous, but we’'re making
money and the company has been
very good to us. They’ve let us run
things up here without interfer-
ence; they know we know the mar-
ket. Whoever gets this station will
be grabbing a money-making wirn-
ner.”

KGOT goes live from the Alaska State Fair. Listeners parade by the front of the
booth while KGOT staffers (I-r) PD Larry Wayne, overnighter Steve Taylor, GSM
Doug Fame, and Business Manager Dena Munroe pass out the goodies.

MOTION

e Middayer Cathie Cruise
moves from WNVZ/Norfolk to
the same shift at WKRQ
(Q102)/Cincinnati

WAPE/Jacksonville midday person
ality Mimi Monroe exits, leaving OM
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