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INS/IDE:

SIX STEPS
TO SPRING SUCCESS

Cutting through consulting
clutter, Kurt Hanson
prescribes a simple six-step
plan stressing the basics for
stations going into the spring
book.

Page 36

SR

URBAN CONSULTANTS
OUTLINE ISSUES

Seven Urban consultants discuss
the most pressing issues facing the
format, ranging from economic
parity to encouraging advertisers to
come to their census.
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HARDEN & WEAVER
SET TEAM RECORD

WMAL/Washington morning team
Frank Harden & Jackson Weaver
just celebrated their 30th
anniversary together . . . which just
may be the alltime record for a
radio duo.
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R&R CONVENTION ’90
UPDATE

Dates for format sessions:

® Friday (5/11): CHR, Country,
NAC, and UC
® Saturday (5/12): AOR and AC.

HORNER EXITS

WPLJ Appoints Dolan
President/GM

WPRO-AM & FM/Provi-
dence President/GM Mitch Dol-
an has assumed the same title
and responsibilities at Cap
Cities/ABC sister WPLJ/New
York, effective this week (3/5).
He replaces Dana Horner, who
exited the troubled CHR outlet
last Wednesday (2/28).

Cap Cities Radio Stations
Group I President Don Boulou-
kos told R&R, “It was a mutual
agreement between Dana and

Record CRS Crowd Kicks Off '90s

The 21st annual Counfry Ra-
dio Seminar, held February 28-
March 3 at Nashville’s Opry-
land Hotel, posted more than a
20% attendance increase over
last year’s record-setting level.
A total of 1410 registrants at-
tended four days of panels,
workshops, music, and more. A
record number of artists also
participated in the event’s ac-
tivities, while the exhibit hall at-
tracted 68 companies and some
250 individuals.

A highlight of the Thursday
opening session was a letter
from the nation’s numkter one
country music fan — President
George Bush. It read, in part,
“Our lives are greatly enhanced
by country music performers
and broadcasters” and encour-
aged the industry to “keep up
the outstanding work.”

From there, the CRS plunged
headlong into the first of more
than 25 sessions — all with the
“Road Map For The ’90s”
theme. Thursday’s sessions
covered Country radio in the
coming decade, career plann-
ing, increasing sales, and daily
programming nuts and bolts.
The consensus was that the pan-
els were uneven, some seeming

open the seminar.

ON THE HIGHWAY AGAIN — The Highwaymen (I-r Willie Nelson,
Waylon Jennings, Johnny Cash, Kris Kristofferson) thrilled the CRS
audience with a four-song set at 8:45 Thursday morning (3/1) to

uninspired, with lackluster
panelists and moderators.

The kickoff panel — ‘“The
Country Station of the '90s” —
was used by some of the panel-
ists as an opportunity to sell
their wares, prompting a steady
stream of people to exit the ses-
sion.

More controversy arose over
the second of three CMA-spon-
sored sessions, moderated by
producer/publisher David
Briggs. Interrupting other pan-
elists and lacing his comments
with frequent profanity, he re-

Duggan Sworn In

-

Ervin Duggan was sworn in last Wednesday (2/28) as the fifth
member of the FCC, bringing the Commission to its full complement
for the first time since last September. Duggan’s minister offered a
prayer that the new Commissioner would have the strength to face
the criticism “of those whose beliefs and behaviors are different
from his own.” Duggan said he hoped to switch debate at the FCC
from “What are we free to do?” to “What shall we do with our
freedom?” FCC Chairman Al Sikes (i) administered the oath of office
to Duggan (r) as Duggan’s wife, Julia, looked on.

‘ Newsstand Price $5.00

The AOR Compatibility Quiz
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sponded to a question about how
much attention producers pay
to radio by saying that he didn’t
care, adding “the radio in my
Mercedes hasn’t worked in 20
years.” CRS/See Page 33

D

FCC Upholds
KUKQ & KUPD
License Loss

Saying the owner of KUKQ &
KUPD/Tempe (Phoenix) has
violated the FCC’s ‘“cardinal
regulatory canon” — misrep-
resenting its ownership and
management — the Commis-
sion’s Review Board has upheld
a decision to strip Tri-State
Broadcasting of its licenses.
And it’s granted construction
permits for competing appli-
cant Jack F. Grimm, Jackie B.
Grimm, and Ruth G. Clifford,
doing business as Grimm And
Clifford.

An administrative law judge
had found that Tri-State’s prin-
cipals “lacked candor” in testi-
mony about Robert Melton’s
role at the station. When Tri-
State purchased the stations out
of bankruptcy receivership in
1974, the FCC staff opposed
plans to have Melton as 50%
partner and GM, owing to rules
violations while he ran the sta-
tion for the previous owner.
Melton was dropped from the li-
cense application, but while Tri-

KUPD/See Page 33

%

me to part company. Mitch is a
natural choice for us. He’s done
an outstanding job in Provi-
dence over the last 11 years.
This move ensures our commit-
ment to the staff and the CHR
format.”

Dolan became GM at WPRO
in 1987, having been Sales Man-
ager and an AE since joining in
1979. He told R&R that he be-
lieves PD/morning man Gary
Bryan is “the kind of guy who
wants to win as bad as I do, soI
think we’ll be fine together.
While there are some great sta-
tions in New York, Gary has put
together quite a crew. My mis-
sion is to help them win.”

Dolan said his WPRO re-
placement hadn’t been named,
adding that “several people on
the staff could easily take over
for me.”

Bisceglia Sr. VP
At Arista

Rick Bisceglia

Rick Bisceglia has been pro-
moted from VP to Sr. VP/Pro-
motion at Arista Records. His
new duties will include day-to-
day coordination of CHR, AC,
AOR, Alternative, and Video
Promotion.

Exec. VP Bill Berger com-
mented, “Rick is among a
handful of record executives
who have the ability to deliver
successfully on a consistent and
timely basis.”

Arista President Clive Davis
added, “Rick’s strong leader-
ship, tireless energy, and love of
music have made his ascendan-
cy a well-deserved one.”

Bisceglia said, “With the ex-
traordinarily high quality of
music Clive consistently brings
to the label, along with my
uniquely talented promotion
team, I know we’ll continue to
reach the high goals we’ve al-
ways set.”

Bisceglia began his music ca-
reer in 1978 as MD at WXLO
(99X)/New York. From there
he joined Ariola as Director/
National Secondaries before
coming to Arista ten years ago.
His new promotion officially
ends speculation about his pos-
sible departure to join a West
Coast label.
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“This Old Heart Of Mine”
(A newly-recorded version with Ronald Isley)
The New Single From The New Album
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Velasquez Upped
To Island VP

Lisa Velasquez has been upped
from National Director to VP/Pro-
motion at Island Records. Concur-
rently, Pat Marsicano has been ap-
pointed National Promotion Man-
ager. Both will be based out of Is-
land’s New York offices and report
to newly named Sr. VP/Promotion
Andy Allen.

Allen said, “Lisa contributed in a
big way to RCA’s success and has
been a catalyst in Island’s prosper-
ity over the last year. Her enthusi-
asm, commitment, and profession-
alism are rivaled by few.”

Velasquez told R&R, “I owe a
tremendous debt to [former Island
VP/Promotion] Bob Catania. His
training, patience, and guidance
paved the way for me to receive
this new position.”

i
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Lisa Velasquez

Velasquez came to Island in 1989
as National Director/Pop Promo-

VELASQUEZ/See Page 33
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Monette Set As WQUE PD

Derek Monette has been official-
ly appointed PD at Urban WQUE/
New Orleans. He’ll also assume an
abbreviated midday airshift.

VP/GM John Rockweiler told
R&R, “Monette came with some
great commodities: he knows this
difficult market, he knows the for-
mat, he’s focused in the format,
and he knows our station’s
culture.”

Monette, with the station for
three years, most recently as in-

£ s

Calderone OM
At WHFS

Tom Calderone, OM at AOR
WRCN/Long Island, has been
named OM at Duchossois progres-
sive AOR WHFS/Washington-Bal-
timore. He succeeds Rick Lam-
bert, who left one week after he
signed on to replace David Einstein
January 30. The OM position in-
itially opened up at the beginning
of the year when 20-year "HF'S staf-
fer Einstein resigned to do local
promotion at RCA.

WHFS VP/GM Alan Hay re-
marked, “Tom has a good feel for
systems and organization and un-
derstands the kind of music that’s
made 'HFS famous. I know he’s
looking forward to getting back to
his progressive roots and helping

asmateAl DERONE/See Page 33.

WBLK Names
Ebo GM,
Snowden PD

WBLK/Buffalo has promoted
GSM Howard Ebo to GM, replac-
ing Freddie Patrick. Additionally,
KMJQ (Magic 102)/Houston morn-
ing man Jim Snowden joins as PD
and morning man, effective March
19.

Ebo told R&R, “I'm looking to
change the radio; the lifestyle, the
promotion, and revenue of the '90s.
We plan to expand and become
more community-involved, bring-
ing the audience everything it
needs. EBO/See Page 33

terim PD, added, “We're going for
the number one position in this
market, and that can only be done
by going with a full-blast, straight-
ahead Urban station. We had the
numbers from the black communi-
ty, but we didn’t really service it
wholeheartedly — and that caused
us problems.”

Jeff McCartney

McCartney
PD At KROY

KTFM/San Antonio OM/PD Jeff
McCartney has become PD at
Great American CHR KROY/Sac-
ramento. He replaces Sean Lynch,
who announced his resignation last
month.

KROY VP/GM Tom Schurr told
R&R, “Jeff is a mature, able pro-
grammer with tons of positive en-
ergy and ideas and excellent in-
sight into what we need to do.”

McCartney told R&R, “I've been
a big fan of Great American for a
long time, and am happy to pro-
gram a heritage station like
KROY. We’ll stay CHR, but we're
going to analyze everything.”

McCartney’s programming ca-
reer includes WMMS/Cleveland
and 12 years at WQXI (94Q, now
WSTR)/Atlanta, where he was

Greg Thompson

Steve Schnur

Thompson, Schnur Senior
Directors At Chrysalis

Chrysalis has promoted Greg
Thompson from Director/National
Singles Promotion to Sr. Director/
National Pop Promotion, and Steve
Schnur from Director to Sr. Direc-
tor AOR/Video Promotion. Both
will remain at the label’s New York
headquarters, reporting to VP/
Promotion Tom Gorman.

Gorman remarked, “Greg and
Steve have responded to their lead-
ership roles at Chrysalis with top
marks. They've quickly estab-
lished themselves as major players
in the promotion arena.”

Thompson commented to R&R,
“It’s exhilarating to be involved
with the team that [Vice Chair-
man] Joe Kiener, {President] John
Sykes, and Tom have put togeth-
er.”

Schnur added, ‘“There hasbeen a
continuous effort on Chrysalis’ part
to establish video as a credible for-
mat and align it with radio in its
level of importance.”

Before joining Chrysalis six
years ago, Thompson was a CBS
College Marketing Manager and

an air talent at then-AOR WILS/
Lansing. Schnur was Elektra’s Na-

CHRYSALIS/See Page 33

Sleete VP/GM At
KYOK & KMJQ

Jeff Sleete has been named VP/
GM at Noble Broadcasting’s Gold/
Urban KYOK & KMJQ/Houston
after serving as interim GM since
January. He replaces Monte Lang,
who left the station to consult No-
ble.

Noble CEO John Lynch told
R&R, “Jeff’s performance in both
ratings and financial aspects has
been so good, we decided to reward
him and make him GM.”

Sleete commented, “KMJQ is
the street corner of Houston — it’s
a legend in Black radio. My goal is
ta continue that legacy.” He was
Station Manager fot a"year before
taking the interim GM slot, and
was previously at WLTI/Detroit for
six years.
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NO GUT, NO GLORY?

in the wake of fears that CHR is becoming

too safe, PDs who favor mixing gut decisions
in with their research make their case for the

seat-of-the-pants approach.
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Oliver Upped To Unistar
Vice President Posmon

Longtime programmer Denise
Oliver has been named VP/Long-
form Programniing at the Unistar
Radio Networks.

“This is exceedingly well-de-
served recognition of the impor-
tance of Denise’s contribution
toward making Unistar the leading
producer of radio programming,”
remarked Unistar Programming
President Ed Salamon.

Oliver joined Unistar, then
United Stations, in 1986 as Direc-
tor/Programming. Previously, she
served as PD of WYNY/New York,
Director/Programming for the
ABC Radio Networks, VP/Pro-

Denise Oliver

gramming Ops. at WWDC/Wash-
ington, and as PD of WIYY/Balti-
more.

WPEN Appoints

Nostalgia WPEN/Philadelphia
has named former WFAN/New
York sports correspondent Stan
Martin as PD. He succeeds Dean
Tyler, who was recently promoted
to VP/GM of WPEN and sister AC
WMGK.

Tyler told R&R, “This job re-
quires a person with good music
knowledge and a broad spectrum

Martin PD

of experience. We needed someone
who could get into the job and ap-
preciate and enjoy it.”

Martin told R&R, “I'm very fa-
miliar with the format. This is a
very solid station, so I don’t foresee
any changes of great consequence.
We have top on-air people.”

Martin previously programmed

MARTIN/See Page 33

MCA Buys GRP For $40 Million

Rosen, Grusin Continue To Head Label

The MCA Music Entertainment
Group has purchased GRP Rec-
ords, Inc. in a deal that swaps all
the outstanding common shares of
the independent jazz label for ap-
proximately $40 million in MCA
Inc. common stock.

Co-founders and co-Presidents
Larry Rosen and Dave Grusin as-
sume new titles, Rosen becoming
President and Grusin Exec. VP.
The label will continue to be dis-
tributed through MCA and operate
out of its New York headquarters.
No management or staff changes
are expected.

Rosen stated, “By becoming
part of the MCA family, GRP will
have the support to achieve our
long-range goal, that of becoming
the first major worldwide adult-
oriented label. Our scope will
range from contemporary jazz to
R&B to pop.”

Grusin added, “As an artist, 'm
truly excited about the potential
exposure our new association of-
fers.”

MCA Music Entertainment

Group Chairman Al Teller com-
mented, “The success of the com-
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(L-R) Dave Grusin, Al Teller, Larry Rosen

pany is a tribute to the unique vi-
sion of Dave and Larry, who have
combined their artistic sensitivity
and love of music with entrepre-
neurial business acumen.”

GRP has pioneered all-digital re-
cording since its inception in 1983,
long before the rise of the CD. It
was the first U.S. label to release
product on DAT.
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notorious new outlaw band responsible for the MISSING..PRESUMED HAVING A GOOD TIME
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Sikes Undecided On Indecency Ban

FCC Chairman Al Sikes said Tuesday (3/6) he’s not
sure whether the 24-hour indecency ban mandated by Con-
gress is necessary, but dismissed charges that such a
policy would deprive artists and audiences of their rights

as “‘a lot of bull.”

“I don't know yet [if a 24-hour
ban is needed],” Sikes said during
a meeting with reporters. ‘“‘But the
thought that artists or producers of
this material would be repressed,
or that people who need it for some
reason couldn’t get it, is a lot of
bull. It’s just not true.”

Those who want indecent mater-
ial, Sikes said, can obtain it from
bookstores, newsstands, or cable
television — all of which can easily
implement controls to keep explicit
materials away from children. In
contrast, Sikes added, “There is
some question whether a generally
available medium [like radio]

should be turned into a smut medi-
urn‘)’

The FCC is in the midst of an ef-
fort to build a record to defend a
24-hour indecency ban in federal
appeals court. The ban, mandated
in late 1988 by Congress, has been
on a court-ordered hold for over a
year while the Commission at-
tempts to accumulate information
to justify its implementation. Until
the issue is resolved, the FCC’s
current 6am-8pm indecency prohi-
bition will remain in effect.

Quello: No Witch Hunt

On Tuesday evening Commis-
sioner James Quello told a New

York City audience that the agen-
cy’s response to the court will rec-
ommend some sort of continued in-
decency ban.

“[The ban] might be eight, ten,
12, or 24 hours — 10pm would be
pretty good,” Quello said during a
Federal Communications Bar As-
sociation seminar on offensive pro-
gramming. ‘“This is not a Salem
witch hunt, but there is a public
outery against indecency. The pub-
lic is expressing to its congressmen
and senators that there are ex-
cesses — it’s not just Jesse Helms
[railing against indecency].”

A recommendation similar to
what Quello is predicting would be
contained in the Commission’s re-
sponse to the court on the 24-hour
ban matter.

Direct Satellite Radio Forecast For Mid-’90s

Satellite radio is coming, says Helm Communications
President Neil Helm — not sometime in the next century,
but in the middle of this decade. He adds that if the U.S.
drags its feet, it could be left behind.

The radio future Helm is talking
about would give consumers ac-
cess to hundreds of stations in dig-
ital quality from small portable re-
ceivers, without having to connect
them to any scrt of dish antenna.
Instead, they would only need a
simple pigtail or rabbit-ears anten-
na for reception indistinguishable
to the human ear from a CD
player.

Helm, in a paper delivered to the
Satellite IX conference in Washing-
ton, proposes reassignment of
spectrum space to allow direct sa-
tellite audio broadcasts some-
where in the UHF bands. And he
says other countries will be press-
ing for satellite radio allocations.

Helm tells R&R that the band
width necessary for only a single
channel of UHF television can ac-

commodate literally thousands of
channels of compressed digital
audio. In addition to direct satellite
radio, he foresees an even greater
demand for business uses, both for
voice and data transmission.

Spectrum Obstacle

According to Helm, agreeing on
spectrum allocations for satellite
radio is a much greater obstacle
than any technological barriers.
The satellite would just require a
larger unfurlable antenna than
those currently in use, and existing
uplink stations could be used. Mul-
tiple scanning spot beam technolo-
gy already in development would
allow the satellite signal to cover a
third of the world in just millisec-
onds.

Where some R&D expenditure is
required is in developing a receiver

for consumers, which Helm says
should be no larger than today’s
portables and carry a price tag of
less than $50. But with an immedi-
ate market in excess of 100 million
units, Helm says there should be
manufacturers willing to make the
investment.

Helm is not predicting that direct
satellite radio will quickly kill off
conventional radio. But with its
CD-like quality, the new service
could quickly gain a substantial
share of the market. He sees the
first application as a virtual re-
placement for shortwave broad-
casting. Its high cost and poor
sound quality, says Helm, make
shortwave the most vulnerable of
the current radio services. Even at
a cost of more than $100 million per
satellite, three satellites to cover
the entire world would cost about
the same as one major new short-
wave antenna farm — while pro-
viding enough channel capacity to
replace every shortwave station in
the world several times over.

Amezrican AMs on 1040 kHz are cheering a Soviet de-

l cision to quit using the frequency for Radio Moscow broad-

casts from a high-power transmitter in Cuba. The surprise
decision was announced last week at the third round of

U.S.-Saviet information talks

Metroalex Communications
Presidens Norman Wain, who serv-
ed in the U.S. delegation, said the
Soviet decision was a sharp rever-
sal from the September '88 talks in
Moscow, when the Soviets insisted
they had no control over broad-
casts fran Cuba. When the Soviets
flatly stated this time that transmis-
sions on 1040 kHz would hait
sometime this month, Wain said the
shocked U.S. delegates decided
not to probe the matter for explana-
tions.

WYFX/Boynton Beach, FL GM
Gary Lawis is just glad to get the
Soviets off 1040 kHz, but he's wor-
ried about the possibility Cuba itself
may ccntinue using the frequency.
Lewis described the Radio Moscow

in Washington.

programming as propaganda pro-
moting the Soviet Union — particu-
larly upsetting because some lis-
teners thought it was coming from
his station. Metroplex's WHBO/
Pinellas Park, FL received similar
comptlaints. GM Jon Pinch said the
station has become essentially a
daytimer in fringe areas of the Tam-
pa Bay metro because of the
severe interference.

Soviets Set For Radio '90
Clear channel WHO/Des Moines
GM Chuck Jewell said he's “just
so shocked that it's over.” He blam-
ed the problem on the Reagan ad-
ministration’s creation of Radio
Marti to broadcast Spanish-
language programming to Cuba.
What the Soviets want now is ac-

The Russian—s> Are Going: Cuban Jam Halted

|

|
cess to the American public ‘
through U.S. radio stations. Dele-
gation Chairman Viadimir Petrov- |
sky, USSR Deputy Minister of l
Foreign Affairs, said the Soviets un-
derstand the "private factor is pres- I
ent here”” and the Soviets will have
to produce programming that sta- |
tions would be willing to carry. l

For a crash course in American
radio, Soviet broadcasters will be
attending the "Radio '90" confer-
ence this September in Boston at
the invitation of NAB President Ed-
die Fritts. Gosteleradio Special
Projects Manager Leonid Zolo-
tarevsky said he anticipates pro-
ducing English-language programs
20-30 minutes in length for the
U.S. radio broadcasts.

In addition to the 1040 kHz
breakthrough, the U.S.-Soviet talks
produced an agreement to add a
second Voice of America corre-
spondent in Moscow. In return, So-
viet state radio will add a second re-
porter in the U.S.

|
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PAT CLAWSON

Who’s Buying
Braiker’s Network?

s Braiker Radio Services about to be sold to an entre-

preneur with a wobbly past? According to broadcasting

industry sources, negotiations were underway Tuesday
night (3/6) in Seattle to sell the financially troubled radio
syndication company to Ellek Seymour, a broadcaster who
has left a trail of financial ruin across the East Coast.

Seymour attracted headlines in 1987 when his $70 million Resort
Broadcasting empire collapsed amid a tangled web of bankruptcy pro-
ceedings, creditor suits, and IRS tax liens. According to a Baltimore Sun
expose, it wasn't the first bad luck he's encountered. At least two earlier
ventures — an office supply house and a printing company — also wound
up in bankruptcy proceedings.

Last year Seymour attempted to transfer control of the Resorts stations
to an associate, North Carolina attorney Gardner Altman, but that plan ran
afoul when Altman was convicted on federal misdemeanor charges of filing
false documents with the U.S. Environmental Protection Agency.

Another Seymour company, the USA Radio Network, based near
Richmond, reportedly is offering as much as $3 million for Braiker Radio
Services. {This company is not related to the Dallas-based network of a
similar name operated by Marlin Maddoux.)

Both Seymour and company founder ivan Braiker refused to take our
phone calls at deadline, but programming consultant Rick Sklar told R&R
that talks were in progress. He added that Seymour had indicated he was
associated in the buyout with New York financier Robert F.X. Sillerman.

Sillerman, who was unavailable for comment, was Seymour’s principal
backer in the ill-fated Resort Broadcasting venture

Cox Boycotts Americom

nasty case of Goliath versus David is shaping up

deep in Dixie, where Cox Radio Exec. VP Mike

Faherty says the media giant plans to boycott
Americom Radio Brokers and use its legal muscle to force
entrepreneur Tom Gammon to drop plans for a controver-
sial Atlanta move-in.

“We're just not going to have any dealings with Americom. If we go to
sell any stations, they will not be our broker. If someone chooses
Americom as their broker, that will eliminate Cox from purchasing their sta-
tions,” Faherty said on Tuesday (3/6).

What's put Faherty’s dander up is a complex upgrade scheme propos-
ed by Gammon’s Crown Broadcasting to buy WHMA-FM/Anniston, AL
and move the 100kw station 90 miles to an Atlanta suburb. Under rules
adopted last year, the FCC permits broadcasters to choose new cities of
license and rearrange frequency allocations if service is maintained in the
city being vacated. Gammon says his upgrade scheme will do that, but
Faherty says the FCC’s new rules will hurt the public interest by causing a
“glut”’ of new major-market stations while leaving smaller towns “with in-
ferior service.”

But Faherty’s public-mindedness doesn't overshadow another con-
cern: he doesn’t want the increased competition threatened by the Gam-
mon move-in. “l am leery and wary of all competition,” he told R&R. “| cer-
tainly don't welcome additional competition in our markets, nor does any
other broadcaster.” To show his displeasure, Faherty said Cox attorneys
will battle the move-in while the company shuns dealings with Americom or
its clients.

Gammon called the brokerage boycott puzzling because he's no
longer actively involved with Americom, although he remains a corporate
director.

Americom partner Bill Steding said the boycott will have “zero” effect,
because Cox has never done business with the brokerage. “| would be
surprised if Mike Faherty was acting with the authority and review of the
Cox family and its board. | don't believe this reflects their values or the
business practices of the Cox family, who are very honorable business
people,” Steding said.

|




The Strategic advantage:

MUSIL
RESEARGH
EVERY
WEEK

As a radio station, your music is the heart of your

product quality. When morning drive is over,
your music is the primary reason your listeners
listen to your station.

Great radio stations maximize the quality of their
product by testing their music on a regular basis.
Some stations test only their currents. Some sta-
tions test only their oldies. The most successful
radio stations test everything they play.

There’s a unique research program available
only from Strategic Radio Research that keeps you
in touch with your listeners every week of the year.
With our program, you're always playing the best
possible music— currents, recurrents, and oldies—
because your music research is a/ways in the field.

And because we’re in the field doing research
for you every week, you can also receive a com-
prehensive program of weekly perceptual research.

To request a research proposal for your station,
call Sue Bell, Director of National Sales, or Kurt
Hanson, President, today, at (312) 726-8300.

In our industry, gimmicks and “quick fixes”
abound. But keeping in touch with your listeners
on a weekly basis gives you an inarguably real,
long-term advantage. It improves your product, so
it helps you win.

Exclusively from . . .

\V4 ¥ RESEARCH

180 North Wabash
Chicago, IL 60601
(312) 726-8300

WWW.americanradiohistorv.com
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MARKETING "= INNOVATION

CONVENTION SCHEDULE

WEDNESDAY » MAY 9, 1990

2:00PM  Convention Registration

7PM 120D T.J. Martell Cocktail Party & Events
(350 donation includes party events
and Sunday softball game)

@ Rock ‘N’ Charity Bowling Party & Tournament
® Prizes Galore ® Food & Fun

THURSDAY « MAY 10, 1990

9:00AM  I.J. Martell Golf Tournament

TEE OFF (5200 donation includes: Tee prizes, breakfast, lunch,
cart and green fees; $25,000 "Hole in One" prizes)

10:00AM  Convention Registration
4:30PM  "Inside Payola”

7:00PM  Welcoming Cocktail Party
& Buffet Supper
o “(elebrity Silent Auction”
. . . Purchases benefit T.J. Martell Foundation

10:00PM  * Hospitality Suites  ““Club R&R"”

FRIDAY « MAY 11, 1990

8:30AM  Format Breakfast Sessions - NAC & CHR

10:30AM  Robert Tucker: “‘Profiting from Change Through
innovation . . . Ways To Succeed in the “90s”

1:30PM  David Rogers - “How to Thrive
in the Competitive “90s”
- Exclusive Survey Results Revealed -

John Parikhal: “The Wizard of Odds:
A Multi-Media Look At Radio in the “90s”

Format Sessions - Country & UC

"*Multi-Dimensional Selling . . . The
Management Challenge of the '90s. "’
R&R Sales & Management columnist Chris Beck
dlearly defines the sales opportunities for
prosperity in the “90s

10:00pM  * Hospitality Suites » ““Club R&R*’

SATURDAY  MAY 12, 1990

8:30AM  Format Breakfast Sessions - AOR & AC

11:00Am  C.W. Metcalf: “The Humor Option . . .
Change & Stress Adaption Skills
For Surviving And Thriving"”

Dudley Lynch: “Scoring A Win In A Chaotic
World” . .. Revolutionary ideas in management
and marketing strategies.

4:00PM  "‘The First Amendment & You:
Obscenity/Indecency/Record Labeling”’

8:00PM  Superstar Show
AFTER SHOW @ Hospitality Suites » ““Club R&R"’

SUNDAY « MAY 13, 1990
10:00AM  T.J. Martell Celebrity Softball Games

WWW.americanradiohistorv.com



Authored  “Breakthrough
Thinking Strategies for
Winning Big in Business”
and “How To Profit From
Today's Rapid Changes,”
co-authored “Winning the
Innovation Game.” Former
adjunct professor at UCLA.

“Profiting From Change Through Innovation
...Ways To Succeed in the '90s”

ROBERT TUCKER

At this session you'll discover how to:
Help unleash the “innovator”
in you.

Learn to think like an innovator.

Spot changes in the marketplace
well in advance of competitors.

Find the opportunities in change.

*

Motivate your employees fo
contribute ideas and insights.

Increase your ability to sell your ideas.
Translate ideas into results.

Use "change” as a source of oppor-
tunities, rather than of problems.

“The Humor Option ...
Change & Stress Adaphon Skills
for Survwmg & Thriving”

“Scoring A Win In A Chaotic World”

Mr Lynch is President of
Exain Technologies Corpo-
ration of Ft. Collins, Colo-
rado and co-author of "Strat-
ey of the Dolphin."

CW. METCALF

At this session, you'll explore how a “sense of humor” ca1 enhance:

President of C.W. Metcall & Company, he has served on
the faculties of the Universily of Michigan, Flonda State
and Benninglon. He has been featured on the NBC Today
Show, CNN, PBS, in Forbes, Newsweek and the Wall

Street Joumal

® (reativity ® Problem-Solving
* Imagination e Risk-Taking * Health

“The Wizard of Odds: A Multi-Media Look
At the Future of Radio”

Fogers is Presigent of
Service Innovations Cor-
poration, a consulting and
taining fimm located in
Fighiand Park, II. He is au-
thor ol “Fighting To Win®
axd the bes! seller, *Wag-
irg Business Warfare.”

JOHN PARIKHAL

" In this exclusive one-of-a-kind presentation, you'll get a view of the near-future

"" and pick up the odvantage...

Radio's most prominent
futunst and prognostica-
for has produced, excly-
sively for this convention,
a muli media presentation
showing how lo navigate
ade’s yellow brck road
o 1995 . using heart,
courage and brins fo
take advantage of every
opportunily.

Find out if the “Greyby Boom” will give up
on music radio to spend more time with
News and Talk

e Will Oldies go away and will Country radio
suffer as American’s live in bigger :ities?

Is satellite a Trojan horse?

e Anticipate change

* Prepare winning strafegies
in advance.
Practical advice fo use the
next day

Know the landmarks to
look for the next day

A 17-year sales veteran, Beck
is e owner of Los Angeles-
bazed Chris Beck Commu-
nications. In addition to
comsuiting, he isan interna-
tioaally-published  author
wirise work is featured in
R&R.

DUDLEY LYNCH

Revolutionary ideas in management and marketing shategies ... designed for an era characterized
by constant accelerating change. Lynch uses the powerful metaphor of the doiphin to exemplify the
strategy that is destined fo supersede outmoded business behaviors as we enter the last decade

of the century.

The “Dolphin Strategy” promises to deliver greater power to:

* (Choose instantly, successfully, between ©  Focus on the 20% of your
the strategies of Take Over, Give In, Get  effort that delivers 80% of
Out, Trade-Off, and Breukthrough your significant results.

Do more with less o Ad flexibly, elegantly, and with
* Think fougher and dream endurance amid the accelerating
smarter. waves of change.

“How To Thrive In
The Competitive '90s”

DAVID ROGERS

A hord-hitting presentation by a master strategist and best-selling outhor.
Rogers introduces the results of a new study conducted exclusively for the R&R
Convention ... ““The definitive study on the principles of excellence for
morketing radio and music in"the “90s.”

You'll learn the specfic steps that should be taken to overcome major changes our
industry will face in the volatile ‘90s. Each person attending the presentation wil
receive o complimentary “Findings Summary” of this groundbreaking research study.

“Multi-Dimensional Selling ...
The Management Challenge of the '90s.”

CHRIS BECK

R&R Sales & Management columnist Chris Beck clearly defines the sales opportunities for
prosperity in the ‘90s...

o Atthe agency level ®  Preview the “account list” of the '90s.

Explore the challenges and evolution inside
radio’s two major account categories ... agency
and automotive.

¢ lLocal and national retail ...
featuring recent case
study examples,

WATCH R&R FOR MORE SESSIONS AND SUPERSTAR ENTERTAINMENT!

REGISTRATION DETAILS

* Registration includes dll sessions, R&R Cocktail Party & Buffet Supper,
Superstar Shows and cll Hospltallty Suites and Exhibits.
Badges must be worn for admittance to all sessions, events and hospitality suites

® All TJ. Martell events are in addition lo your registration . . . and are fax deductible.

BEFORE AFTER

REGISTRATION FEES %% diies

$300 $335
$235 $260

Regular
Special Rates**

REFUND POLICY:
RegisTation refunds will be issued affer the c , minus 3 $40 fee, if wniten cancel-
lation receved by May 4, 199G After that date, only hall the registration amount will be refundable.

** Small Markets are those 100+ in size. / ion must be submitted on slation letterhead to qualiy for discount.
Student Regrstrants mus! have merumauclorappym therr behalf, submitied on school letierhead, in order to quality for discount

HOTEL RESERVATIONS
Call direct: Century Ploza ot

213/551-3305

““Official Airline of R&R Convention '90’’

A”A SAVE UP T0 45% BY FLYING AMERICAN AIRLINES TO R&R '90

—
ol case oy caig Anerians heing samess s 1-800-433-1790 Ak for STAR #0150US

on aff classes . . .

www-americanradiohistorv com



Free Trial: the Best Oldies

Better Than From Record Stores!

Hear for yourself: The clearest, cleanest classics come from Century 21! Use the coupon below to get a free CD showing
how much better Century 21’s GoldDisc® Compact Discs are than “record store” oldies!

GoldDisc® is Century 21’s new third edition of radio CDs, with the latest research, larger libraries, “clean” lyrics, hit “45"
lengths, and the best quality CDs. GoldDisc®s have uniquely tight starts, consistent audio levels, accurate timing, expanded
dynamic range, great stereo separation and superior sonic quality!

Century 21's new secret is NoNOISE. It's our $103-a-minute digital remastering computer that seamlessly
eliminates chicks, pops, and noise. Nothing else compares with NoNOISE digital remastering, and nobody
else has an oldies library that sounds this good or is this complete! Century 21 has hundreds of
research-proven hits you can't find on CD anywhere else!

Century 21's in-house studios are now- totally digital, with better equipment than most record companies!

NoNOISE gets rid of hiss, hum, clicks and pops without getting rid of any musict

Experts Agree: Rave reviews of Century 21's CD innovations and excellence have appeared in trades like Radio & Records,
Bilboard, The Pulse, Radio Only, Broadcasting, Radio World, BM/E, and audiophile magazines including Digital Audio. Our
NoNOISE computers have been praised in The New York Times, Stereo Review, High Fidelity, Audio, Gramophone and
Recording Engineer/Producer. Radio researchers, consultants, programmers and listeners agree: GoldDisc® CDs are a

significant improvement in clarity and dynamics.

Hear for yourself why 1,000 stations—plus most of the national program producers and satellite networks—already use Century
21’s Compact Discs for the best quality. Mail or FAX the coupon at the bottom of the page toll-free for your free sample
NoNOISE GoldDisc®.

And Othe%

Australian B C
ABC Radio Nets.
U.S. Amed
Forces Radio,
Audio
Environments™,
o : ' Braiker Radio,
“We depend on “Century 21, | *“We're proud to “HitDisc CDs “Century 21 *“HitDiscs send Broadcast Prog.,
the quality that love those Hit- use Century give American Compact Discs Muzak the new ~ CDns,
HitDiscs deliver Discs. They 21's Compact Country Count- not only have songs so fast Canadian Radio,
to Scott Shan- help my Week- Discs on dmn a clean, been a time- that one week ERO”Q%UAZ;P&M"
non's Rockin’ Iy Top 40 have American Top crisp sound. saver, but have the ink was stil rl;\ier ablo Iéla;ig,
America and CD quality and 40. | love the Century 21’s significantly in- wet! Century Diggal Radio Labs.
Casey’s Top allofusatKIS- qualty & clarity CDs are truly creased the 21 CDs sound KaJaMusw’

40. HitDiscs FM appreciate of HitDiscs. flawless.” fidelity of our great.” Mood Musi
..are aBIG hit!” their CD con- They save us Bob Kir;gfduley on-air sound!” Steve Ward Muzak§

; » ; o Host/Producer 3 Manager—Programmin
Ga?; ‘mst venlefn?ci(e:k time Sh “Ameri can ,\deregdeﬁ_g?!’ Foreground Broadcas% A TeSr:\Apﬁ
Do Poes i Country Satellite MUZAK UniStar
Westwood 1 | Angeles, CA “American Countdown” Music + Thousands Morel
Radio ” Network
Network Top 40

Now! Get Denon CD “Cart”

Players with GoldDisc® CDs

F|II in, then mail or FAX the Coupon toll-free to (800) 749-2121

Yes!

We want all our oldies from NoNOISE Compact

Discs. Send me a GoldDisc® demo CD with no obligation.
Mail to: Century 21 Programming, 14444 Beltwood Parkway, Dallas, TX 75 44-3228

century 2]

Signed Title
Station Phone ( )
14444 Beltwood Parkway, Dallas, TX 75244 | Address .
50 States & Canada: (800) 937-2100 | Clty_—— State Zip
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TRANSACTIONS TRANSACTIONS AT A GLANCE

Deals So Far In 1990:
$232,451,591

Total Stations Traded This Year: 219
This Week’s Action: $5,350,000
Total Stations Traded This Week: 9

Susquehanna Anchors $4.2
Million Dallas Frequency Flip

Trading Slows To A Crawl As Banks Pull Back From Lending Action

e

KKWM/Dallas

PRICE: $4.2 million

TERMS: Asset sale for $3.7 million.
Escrow deposit $100,500 with bal-
ance due cash at closing. Additional
noncompete agreement valued at
$500,000 cash.

BUYER: Susquehanna Radio Corp.,
headed by Chairman Louis Appell Jr.
and President Arthur Carlson. The
company also owns KLIF/Dallas.
SELLER: Anchor Media Inc., owned
by Alan Henry. The company also
owns KZEW/Dallas, KZSS & KZRR/AI-
buquerque, and KORK & KYRK/Las
Vegas.

FREQUENCY: 570 kHz

POWER: Skw

FORMAT: Gold

COMMENT: As previously reported
(R&R 2/9), Susquehanna is purchasing
this station to increase its nighttime
coverage in the Dallas-Ft. Worth Metro-
plex. Susquehanna plans to transfer its
KLIF News/Talk format to the new 570
kHz frequency and sell its existing
1190 kHz channel.

WIIS/Key West
PRICE: No cash consideration
BUYER: Media broker Ron Hickman of
Newton, NJ is assuming control of the
station as a trustee.

SELLER: Drexel Hill Associates Of
Florida Inc., headed by Peter Arnow.
The company also owns WMTR/Mor-

ristown, NJ and WDHA/Dover, NJ.
FREQUENCY: 101.7 MHz

TERMS: Asset sale. Escrow deposit
$2500, balance due cash at closing.
BUYER: William Walker lll, the owner
of WRWD/Highland, NY.

SELLER: Gateway Broadcasting
Corp., owned by Joseph Isabel, Ern-
est Sciaiabba, and Lorriane Cosen-
tino. The company also owns WCSS &
WKOL-FM/Amsterdam, NY and
WBN J/Cape May Court House, NJ.
FREQUENCY: 1570 kHz

POWER: 1kw daytimer

FORMAT: AC

WOPI/Bristol

PRICE: $140,000

TERMS: Asset sale. Escrow deposit
$25,000 with balance due cash at
closing.

BUYER: Joe Morrell

SELLER: United Broadcasting Com-
pany, owned by Herman Long. He is a
part-owner of WGAT/Gate City, VA.
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: Nostalgia

WMRE/Knoxville

PRICE: $150,000

TERMS: Asset sale. Escrow deposit
$5000; buyer assumes debts totalling
$11,000, with balance of purchase
price payable via five-year promissory
note at 10% interest.

BUYER: Church Point Ministries Inc.,
headed by Rev. Dwight Pate of Baton
Rouge. The ministry also owns WNDC/
Baton Rouge.

FORMAT: AC

COMMENT: Plans were announced in
January to sell this station to Encarna-
tior Guerra, but that deal collapsed.

KBLN/Sherman

PRICE: $250,000

TERMS: Cash

BUYER: Pesa Broadcasting Corpora-
tion, headed by Maria Aguilar, Mirella
Aguilar, and Carmen Hernandez of
Houston. Another investor, Salomon
Carmona, is an AE at WIND/Chicago.
SELLER: Henry Seals, trustee for
Belen Enterprises Inc.

FREQUENCY: 910 kHz

POWER: 1kw

FORMAT: Nostalgia

Continued on Page 12

® Deal Of The Week:
©® KKWM/Dallas $4.2 Million

® WIIS/Key West No cash consideration

©® KDRO/Sedalia, MO $300,000

® WKOL (AM)/Amsterdam, NY $150,000

® WOPI/Bristol, TN $140,000
® WMRE/Xnoxville $150,000

® WXQK/Spring City, TN Undisclosed for 51%
® KODK/Kingsvlile, TX $160,000

® KBLN/Sherman, TX $250,000

Why did Americom broker more radio station sales in 1989
than all other brokerage firms combined?

Total Dollar Sales (in millions)

$1,000 ($868

$97 63

$47 835 $30 524 $23 $21 s19 568

SELLER: Hunter Broadcasting Co.,
owned by Edwin Hunter.

POWER: 3kw at 200 feet

FORMAT: CHR FREQUENCY: 1580 kHz (O e o 0® qof O A 08 o (o (kP o
: A0 (BT &S

BROKER: Ron Hickman Associates POWER: Skw daytimer é\"o ‘1\\18&4;&%)&?‘0 \J’Q;o ‘&Y\&v"g@(‘?o‘c:&(\v':\%\\ © o““c

COMMENT: Drexel Hil Associates re  FQRMAT: Nostalgia S S B v\f’@\\“‘ g rge O°

cently announced plans to buy @d° '*'v;\c:“" k

WEOW/Key West. The company is

transferring control of WIS to Hickman . .

to avoid violating FCC duopoly rues. WXQK/Spring City
Hickman will receive $500 per month  PRICE: Undisclosed for 51%

in compensation for his services. The  TERMS: Intra-family stock buyout

station may be donated to a charity.

Amecricom markets the finest radio stations in America, producing
the highest prices for its sellers, with financially qualified buvers who
can close. Americom's marketing process is the most professional in
the industry, providing well documented facts which reveal hidden
value in radio stations and enable buyers to effectively solicit sources
of financing and sct operating strategices for the future.

Call us today to discuss your growth plans for the 90's.

BUYER: Walter Hooper Ill, who cur-
rently owns 49% of the licensee. He is
the permittee of a new FM station at
Spring City, TN.

SELLER: Walter Hooper Jr. is selling

KDRO/Sedalia

PRICE: $300,000

TERMS: Asset sale for $115,000. Es-
crow deposit $10,000 with balance
due cash at closing, and two additional
noncompete agreements valued at
$87,500 cash each.

BUYER: Mathewson Broadcasting
Co., owned by James Mathewson and
Adam Fischer of Sedalia, MO.

his 51% stake in Radio 970 Inc.
FREQUENCY: 970 kHz
POWER: 500-watt daytimer
FORMAT: Country

KODK/Kingsville

il

Peter Handy

Paul Leonard

Northeast and Central Southeast West

Bill Steding Dan Gammon

Top - 25 Markets

v

SELLER: Sedalia Broadcasting Corp., PRICE: $160,000

owned by Herbert Brandes and
James Glenn.

FREQUENCY: 1480 kHz

POWER: 1kw

FORMAT: Country

ng!’” W‘“g_s,w ?‘w& s :gg,
L eSS TUNN

S

WKOL (AM)/Amsterdam
PRICE: $150,000

TERMS: Cash

BUYER: Jeffco Enterprises, owned by
Earle Fletcher and George Marti of
Cleburne, TX. The company owns
KDSI & KOPY/Alice, TX.

SELLER: Ruben Cavazos, court-
appointed receiver representing Rivi-
era Broadcasting Co.

FREQUENCY: 92.1 MHz

POWER: 3kw at 210 feet

AMERICOM

Radio's New Breed of Professional Brokerage and Financing Specialists
1130 Connecticut Avenue, N.W. / Suite 500 / Washington, DC 20036 / (202) 737-9000

e
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RADIO BUSINESS

Lenders Tell Minority Forum Of Broadcast Financing Woes

A tighter economy and new banking rules will make
financing of radio station acquisitions in the ’90s much
tougher than in the hot market of the previous decade, ac-
cording to lenders and analysts speaking at the Minority
Ownership Forum marking the tenth anniversary of

Broadcast Capital Fund, Inc.

Attorney Leonard Baxt of Dow,
Lohnes & Albertson offered this
blunt assessment of the capital
market: “It stinks.” But he’s not
discouraging minerity firms from
entering the broadcast field. Baxt
notes there are many “motivated
sellers” with stations on the mar-
ket. One drawback, though, is that
many aren’t eligibile for tax certifi-
cates, since they don’t plan to
reinvest in broadcast properties.

Ricardo Cumberbatch agreed
that broadcasting is still a viable
business, but said his own Bank of
Montreal and other lenders are
“cherry-picking” from proposed
deals because of limited capital.
He said new federal regulations on
highly leveraged transactions
(HLTs) are making bankers more
cautious.

VP Alison Melick of Charter-
house Media Group thinks the HLT
rules shouldn’t have quite as draco-
nian an effect on broadcast financ-

(BROADCAP).

ing as some are saying. But she
and others at the forum advised
would-be borrowers to take a back-
to-basics approach. Assemble a
good management team, they said,
present a sound and achievable
business plan, and “buy right” —
that is, buy a property that’s worth
the purchase price and is com-
petitive in its market.

Advisory Panel Urged

Melick and Cumberbatch said
more fill-in financing will be re-
quired as senior lenders reduce
their cash-flow multiples for radio
and TV lending. And Cumberbatch
noted it’s going to be hard to find
financing for turnarounds and AM
stations.

One lending source for minority
buyers, of course, is BROADCAP
itself. President/CEO John Oxen-
dine said the nonprofit fund has
made 40 investments to date, totall-
ing $12 million, while making it

possible for minority buyers to lev-
erage nearly $80 million in assets.

Despite the tougher financing cli-
mate, not all is doom and gloom for
radio broadcasters in the ’90s
minority or otherwise. DRI-
McGraw Hill Senior Economist
Thaddeus Fletcher told the forum
that while there won’t be robust
GNP growth this year, there also
isn’t likely to be a recession. He
said broadcast revenue growth is
also slowing after ‘“‘astronomical”
gains in 1988 and '89. Fletcher pro-
jects that radio advertising rev-
enues will grow at an annual rate
of 6.1% over the first half of this
decade, compared to a rate of 10%
over the past five years.

Attendees urged FCC Chairman
Al Sikes to appoint an advisory
committee on mincrity ownership
as a way to demonstrate the new
Commission’s commitment. Sikes,
who hailed BROADCAP as one of
the “thousand points of light” en-
couraged by President Bush, was
noncommittal about such a panel.
However, he assured the forum
that he and Commissioner Andrew
Barrett, the only black member of
the FCC, have been discussing
ways to advance minority owner-
ship.

DIGITAL DEDICATION.

The Sony PCM-3202 digital audio
recorder allows you to maintain
thedigital integrity of
your source material while
prceviding splice-editing
capability ata most
affordable price.

Tofind out more, contact
the Sony Professional
Audio Office nearest you:
East: (201)368-5185
West: (818)841-8711
South: (615) 883-8140
Central: (312) 773-6001

PCM-3202

» TWIN-DASH 1/4" two-channel digital format « Up to 95 minutes

recording (12.5" reel, at 48kHz) < 16-bit microprocessor to
manage tape transport functions « Built-in splicing block

» Switchable 48kHz and 44.1kHz sampling frequencies «+ AES/EBU and SDIF-2

digital /O ports - Built-in monitor speaker and headphone amp - Built-in 10-key locator

SONY.

Sony Communications Products Company,

1600 Queen Anne Rd. , Teaneck, N.J. 07666
© 1989 Sony Corporation of America,
Sony is a registered trademark of Sony

PROFESSIONAL AUDIO

www americanradiohistorv. com

FL.

WPRD's parent company, Metro-
plex Communications, is not di-
rectly involved in the new network,
but Chairman Norman Wain and
President Robert Weiss are invest-
ors in the new venture, which is bill-
ing its affiliates as “The Imagination
Stations.” Other Kids Choice prin-
cipals include singer-composer
Peter Yarrow, communications at-
torney Matt Leibowitz, and his
wife, Deborah, an advertising and
PR exec.

Leibowitz, who chairs the new
venture, says it'll draw on the ex-
periences of a previous venture in-
to children’s radio, KPALI/Little
Rock, which has since dropped the
format for more traditional fare.
KPAL's “parents,” BIill and Tish
Henslee, are part of the Kids
Choice start-up team.

Whereas KPAL had to produce
alt of its programming for a single
station, Wain says a network will
make the format's overhead viable.
The network will charge a fee to af-
filiates and reserve two minutes of
each hour for network spots, while
local affiliates will be restricted to a
spot load of six minutes per hour.

Wain admits selling an 11-minus

Launch Set For Kids’ Radio Net

Format-hungry AM stations are t')eing targeted for a
new narrowly focused network aimed at children. The Kids
Choice Broadcasting Network plans to begin signing affil-
iates shortly after the NAB Convention in Atlanta at the end
of this month. Even before then, programming will be kicked
off on the network flagship, WPRD/Winter Park (Orlando),

demographic is going to require a
new approach, but says Kids
Choice is a "whole new way of
looking at the radic business.’

Bill Moyes of the Research
Group has been signed to research
the format's impact in Orlando,
since there won’t be any ratings
books to show potential adver-
tisers. Former Satellite Music Net-
work exec Bob Bruton is on board
to sign affiliates.

Big Pie

TV advertising aimed at kids is a
$150 miliion a year business, says
Wain, and radio is getting "“abso-
lutely none” of the revenue. He
notes that research shows pre-
teens spend over $6 billion a year
and directly influence over $50 bil-
lion in family spending.

Kids Choice, though, is not just
about money. The principals say
they want not only to entertain, but
also to stimuiate children’s imagina-
tion, stir their creativity, and im-
prove literacy. To underscore their
commitment to make Kids Choice
work, Wain says the investors ex-
pect to run through $3 million in red
ink before seeing a profit — but he
expects affiliates to move into the
black more rapidly.

These transactions were filed last
week and summarized in R&R
(3/2). Owing to space limitations
last week, the details are being pre-
Lsented below.
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KKIP/Lowell

PRICE: $25,000

TERMS: Asset sale for cash

BUYER: Tim Hutchinson, the part-
owner of KBCV/Bentonville, AR
SELLER: First National Bank & Trust
Co., represented by VP Richard
Daniel. The bank is disposing of the
station, which it acquired control of
from Eklund-Fox Communications
Inc.

FREQUENCY: 1440 kHz

POWER: 1kw daytimer

FORMAT: Station is dark
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KKLO/Leavenworth
PRICE: $10 plus assumption of undis-
closed fiabilities

BUYER: KKOL Inc., owned by
Stephen Wodlinger of Naples, Fi;
Kevin Wodlinger of Monett, MO; and
Michael Wodlinger of Prairie Viliage,
KS. They aiso own WIXI/Naples Park,
FL. Kevin Wodlinger also owns KRMO
& KKBL/Monett, MO.

SELLER: Wodlinger Broadcasting
Co., owned by Constance Wodlinger.
She also owns KSBS-TV/Steamboat
Springs, CO and LPTV station
WO5HU/Houston.

FREQUENCY: 1410 kHz

POWER: 5kw day/500 watts night
FORMAT: Contemporary Christian

KBYG/Big Sprin
PRICE: $27,500

TERMS: Asset sale for cash

BUYER: Drew Ballard of Lubbock, TX.
He owns KEOR & KHKCjAtoka, OK
and KTSH/Tishomingo, OK and is par-
tial owner of KRGT/Hutto, TX and
KFLB/Lubbock, TX.

SELLER: Henry Seals, bankruptcy
trustee for Giraffe Communications
FREQUENCY: 1400 khz

POWER: 1kw

FORMAT: Station is dark

KRAN/Morton

PRICE: $50,000

TERMS: Asset sale. Escrow deposit
$2000 with additional $13,000 cash
due at closing; ten-year promissory
note for $35,000 at 10% interest, to
be paid in equal monthly installments of
$463.

BUYER: David and Sherry Pike of
Subiaco, AR.

SELLER: West Texas Broadcasting
Inc., owned by Edward Couzens
FREQUENCY: 1280 kHz

POWER: 500-watt daytimer
FORMAT: Country

na g
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KORD-AM & FM/
Pasco-Richland

PRICE: No cash consideration for 75%
TERMS: Gift of stock

BUYER: Michael Ripley of Lewiston,
ID and Jeffrey Ripley of Kennewick,
WA

SELLER: Eugene Hamblin is selling
his 75% stake in 4-K Radio. He also
owns KOZE-AM & FM/Lewiston, ID;
KORT-AM & FM/Grangeville, 1D; and
KLER-AM & FM/Orofino, ID.
FREQUENCY: 870 kHz; 102.7 MHz
POWER: 10kw day/250 watts night;
100kw at 1100 feet

FORMAT: Country; CHR

COMMENT: This station was sold for
$870,000 in August 1982.




A LOVE SONG YOU

WILL NEVER FORGET

olou

k
BYAH

W EA

The follow-up to the top 5 smash ‘Let’'s Get It On!

Written by Jimmy Varner, Billy Sheppard, Lynn Roderick
Produced by Stan Sheppard and Jimmy Varner
for Stanton Scott Productions

From the Island albym ‘Beyond A Dream’
available on compact discs, cassettes and records

MOST ADDED AGAIN!

KPRS
KMJM
WNHC
0C104
WJIZ
WEXA
WATV
WENN
WMGL
WPAL
WPEG
WJTT

wWwDM

WAGH
WFXE
WZFX
WQMG
WDKT
WEUP
WJMI
WHJX
KFXZ
WLOU
WJJS

WPGA
WEDR
WQQK
WCDX
WPLZ
WEAS
KDKS
WTMP
WTUG
K98-FM
WGPR
wWDZZ

WTLZ
wvol
KBUZ
KDKO
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Want The Best Employees?
Ask The Right Questions!

q re you looking to fill an opening at your station or company? If yes,

TOTAL SPOT DOLLARS

do you want Candidate A, who’s truly interested in the gig, or Can- ). palioost gepot gadla <ok

didate B, who just wants a steady paycheck and all the perks he 5:: Sgl;reti;gre dm; srgonmt"h“;: SIX-MONTH TREND
can carry home? ’
Although the answer should be obvious, the problem remains how do ﬁ_ 8 TS5 catitgey. fiom-T9h0
you make sure that you don’t get chafed and saddled with Candidate B? Sk 1209 11

Note that there were four weeks
in January 1990, as opposed to
the five weeks in January 1989. 100 -
Thus, actual national spot radio ex-
penditures were greater in 1989. 90 A
However, all figures have been ad-

One way to get the right person — according to ‘Hiring The Best: A
Manager’s Guide to Effective Interviewing” author Martin John Yate —
is to ask the righl questions when interviewing job applicants. The follow-
ing four questions are designed to find out whether or not a prospective
employee really wants the job you're offering:

92

88 87

80 -
« . L . o justed to reflect the true percen-
» “Why are you interviewing with us? tage of incr B hdloret sot - - Last year
radio activity & This year N
g 3 3 f’)) <
» “What do you expect out of this job? While the figures reflect total bill- 60 -
+ “Where else are you applying, and why?” S ST iR NEa Yt 50 1 (all figures in millions) 52

» “What reservations do you have about working here?”’

©® March 10-13 — NARM. Cen-
tury Plaza Hctel. Los Angeles,
CA.

® March 15 — American Wom-
en In Radio & Television's 15th
Annual National Commendation
Awards Ceremony. Waldort-As-
toria Hotel. New York, NY.

®March 31-April 3 — NAB
Convention. Georgia World
Congress. Atlanta, GA.

® April 1-5 — National Christian
Radio Seminar. Stouffer Hotel &
Convention Center. Nashvilie,
TN.

® April 18 — Paul Kagan Radio
Station Acquisitions Seminar.
Park Lane Hotel. New York, NY.

® April 18-20 — Broadcast Fi-
nancial Management Associa-
tion. Hyatt Regency. San Fran-
cisco, CA.

® Aprit 21 — Great Lakes
Radio Conference. Central
Michigan University. Mount
Pleasant, MI

® April 25 — 25th Annual
Academy Of Country Music
Awards. Pantages Theatre.
Hollywood, CA.

! ‘| Complete
‘w Do Centers

require only 5 sq. ft.
of fioor space.

"~ KEEP THE PRODUCTION RO

ing national rep organizations, they
are not typical of any specific mar- 40 T T T T T T
ket. Furthermore, spot billing in in- August September October November December January
dividual markets, market groups, or Month

geographic areas may differ sub-

stantially.

® May 3-6 — Audio Engineering
Society’s Eighth International
Conference. Capital Hilton Ho-
tel. Washington, DC.

PERCENTAGE OF CHANGE
THREE-MONTH TREND

® May 9-13 — R&R Convention
'90. Century Plaza Hotel. Los

Angeles, CA.

©® May 16-20 — American Wom-
en In Radio & Television’s Na-
tional Convention. Capital Hilton
Hotel. Washington, DC.

®May 19 — NAB Small & Me-
dium-Market Managers Round-
table. Crescent Hotel. Phoe-
nix, AZ.

® June 9-15 — NAB Executive
Management Development
Seminar. University Of Notre
Dame. Notre Dame, IN.

I November ’89

®June 1013 — BPME/BDA -10 December ’89
Conference. Bally’s Hotel. Las ’
Vegas, NV. 15 - [0 January ’90

®June 2223 — Bobby Poe (compared with previous year's figures)

Convention. Sheraton Pre-
miere. Tysons Corner, VA.

11-25

T T
26-50 51-75

Market Size

® October 24 — Paul Kagan 76-100
Radio Station Acquisitions Sem-
inar. Park Lane Hotel. New

York, NY.

100+

M OPEN FOR BUSINESS

© FAST TRAC = c == _—
SR / Y N ouTPUT PROC MONITOR
@ 400 HZ INPUT SELECT - BAL L @ ] @ . @ @ STERED out LNE  TAPEY STEREQ @
€xt TART L MONO R N TAPE  TAPE2 MONO HEAD
R 10kKZ  OSC  TIMIC  CD AUX N e sTOP s T on PHONES
| LINE GAN HENRY ENGINEERING - Sierra Madre, CA O

Tying up the production studio for routine cart dubbing is a waste of time and resources! That's why we designed our compact
Dub Center, utilizing the FAST TRAC™ Automatic Dubbing System. The FAST TRAC is essentially a four-input, one-pot console.
It does everything your console does for about 1/10th the cost and a fraction of the space! Dub CDs or records to cart, dub
agency spots, news bits, or just about anything. The FAST TRAC was designed specifically for dubbing, and it does it with
one-button simplicity! Whether your carts are dubbed by the PD or by the ‘nighttime college kid', they'li all be tight, consistent,
and flawless.

FEATURES BENEFITS

Built-in oscillator, 1kHz/10kHz ............... Check levels, bias, EQ, head alignment ONLY FROM

3 inputs, plus EXT input.................... Dub from CD, R-R, R-DAT, TT, or MIC

3 adjustable time delays.................... Tightly cued carts from any source W
Balance control with defeat .. ... ......... ... Correct stereo imbalance of any source A I—I—I E D_
2 tape-monitor inputs . . ......... ... Monitor off-tape of two machines BROADCAST EQUIPMENT
Monitor-mono -switgh . .. ... ... . tes o o Gheck for out-of<phase material ~A HARRIS COMPANY—————
Process-insert capability ... ... .. TR Instant insertion of outboard processing gear

Source: Radio Expenditure Reports, Inc.

———




FUTUR=HITS

WESTWOOD ONE

RADIO NETWORKS PRESENT

FUTURE HITS

ou can’t..read tomorrow’s head-

lines...know the score of tomorrow’s
game...get tomor-ow’s lottery numbars...

But you can hear :omorrow’s hits today.
It’s as easy as...Future Hits.

Future Hits-the show that played
Taylor Dayne, Milli Vanilli and Roxette
before :he rest of t1e world. The one that
first brought you major players like
New Kids On The Block, Paula Abdu and
Bobby Brown.

Fufure Hits. Tomrorrow’s hits taday,
beemed tc you fresh and hot via satellite.

Future Hits. Radic & Records’ CHR Editor
Joel Denver is the host for a weekly ‘varp
speed hour of news, interviews, tour
updates, the BBC Top 5 and all the new-
est hit music first.

How many times have you wished you
could see into tie future? Well fizally
you can, just by contacting vour
Westwood One Representative for
Future Hits. Find out what hundreds of
stations across the USA already
know...that week after week, listeners
keep coming back to the ‘‘Future.” But
hurry. Time waits for no one. In Los
Angeles call (213) 840-4244, in Carada,
(416) 537-8529 FAX (213) 204-4375 or
Telex 4996015 WWONE.

VAN, estwooo one raDi0 neTwORKS
v/




GO WITH THE WINNERS. DYNAMAX ESD 10 SERIES

"The DYNAMAX ESD 10
Eraser/Splice Detector is
very popular with the
technical staff at WCCO-AM.
We purchased the first
one in 1987 and
now own 5 units."

Jerry Miller
Chief Engineer
WCCO Radio, Minneapolis / St. Paul
#1 in the upper Midwest since 1924

Fidelipac Corporation
[J P.O. Box 808

[J Moorestown, NJ 08057
(] U.S.A.

[ 609-235-3900

[ JTELEX: 710-897-0254
(] FAX: 609-235-7779

WWW.americanradiohistorv.com

®

BROADCAST PRODUCTS BY FIDELIPAC®
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THREE STAGES

Developing Your Entire Sales Staff

ne of the many challenges that today’s sales man-

agers face is providing their staff with personal

growth opportunities. In this competitive, frag-
mented industry of ours, individual growth is virtually the
only way to cultivate sales beyond market growth.

Regardless of your salespeople’s
levels of experience (years in the
business, amount of billings, etc.),
everyone has the potential to gain
new skills as well as sharpen ex-
isting ones. This week, I'll cover
the training process and give you
some ideas on helping your staff to
grow as individuals.

Keep in mind that each of your
employees is on a different level.
Maximizing their production re-
quires a great deal of time on your
part — you must counsel, teach,
and develop material for each per-
son at his or her own level.

Similarly, each of your em-
ployees has a different learning
curve. The categories below were
determined strictly by the number
of years in the business — there-
fore, the examples cited should
serve only as guidelines.

To help you find your sales
staff’s primary growth opportun-
ities, I've identified three stages of
experience. Obviously, the number
of people in each category will de-
pend on your station’s size, market
position, and recruitment capabili-
ties.

Absolute Beginners

Salespeople in this category gen-
erally have been in the selling pro-
tession less than one year, or — in
larger stations or markets — may
have selling experience but are
new to radio sales.

Staffers in this stage generally
have a lot to learn, such as deter-
mining a profitable approach to
prospecting, identifying potential
leads, perfecting telephone skills,
overcoming objections, and posi-
tioning the benefits of radio as a
medium.

The biggest obstacle for those in
this stage is digesting the mind-
boggling amount of information

presented during the first year.
The good news, however, is that
probably 90% of all sales training
materials address this stage of de-
velopment.

Your objective should be to pre-
sent this info in a controlled and
consistent manner. For example,
you should give specific assign-
ments in one key area that will ena-
ble you to provide your staffers
with (relatively) instant feedback
upon completion.

Intermediate Interest

Members of your staff who fit in-
to this category have survived the
high first-year mortality period
and want to stay in the business.
Many of them have moved from
retail accounts to smaller agencies
and larger station accounts. As a
rule, they’ve been in the business
one to three years.

In order for those in this stage to
grow, try to begin teaching them
the options available at the agency
level, including making appoint-
ments with nonmedia agencies
(such as PR, promotional, or re-
cruitment agencies).

Other helpful areas of direction
include agency negotiating skills,
infrastructures and spheres of in-
fluence for various agency con-
tacts, getting the information need-
ed when an avail is up in order to
present a case for maximum share
and unit rate, and maximizing the
research and ratings tools availa-
ble to them.

At the retail or in-house level,
yow’ll find some exceptional areas
for growth at this intermediate
stage are identifying alternate con-
tacts, learning different methods of
upselling current accounts, tapping
other budgets, and driving higher
unit rates and shares.

By Chris Beck

A word of caution, however. In-
terest in traditional retail new busi-
ness development starts to wane
during this stage. Try to direct
your intermediate-level employees
toward larger or more challenging
contacts (retail manufacturer
strategies, for example) — with
higher payoffs.

The most difficult part of train-
ing intermediate-level salespeople
is that there are very few options
for skill development. Only about
10% of today’s training material is
directed toward intermediate
salespeople.

However, much of the best train-
ing can come from your suppliers,
ratings or software support repre-
sentatives in particular. You might
even want to look into mass-mar-
ket personal development com-
panies — most of which are outside
the radio industry — that feature
negotiating skills.

The best part about this stage is
that you generally have a signifi-
cant amount of day-to-day interac-
tion with each person. In addition,
maximum growth in confidence
and aggressiveness levels usually
occur during the intermediate
stage.

Advance Notice

This segment, with three or
more years of experience, includes
not only members of your local
sales staff but national and region-
al sales managers as well. It has
proven to be the most challenging
to train, direct, and manage.

Outside sales support is virtually
impossible to obtain, as the needs
of this group are much more diver-
gent than those of the other two
segments. Many of the trainers
available simply may not have as
much expertise as most people in
this stage, or have been off the
street for so long it’s virtually im-
possible for them to produce ma-
terials targeted to a current ad-
vanced radio salesperson’s needs.

Therefore, one training option
lies in the realm of continuing edu-

-

retention.

Because, if you're like most
stations, you don’t have anywhere
near the media budget you'd like to
have to saturate the market and in-
sure your spot being seen. And you
need to be seen. Because T.V. gets
people to act—to turn on your radio
station and give you a listen.

At Image Point, we under-

.
1-2-3s Of Expertise
Stage 1: Stage 2: Stage 3:
Beginning Intermediate Advanced
Experience Less than 1 1-3 years 3 or more
year of sales, years
or new to
radio sales
Biggest Digesting a Finding Gaining
Obstacle tremendous challenging new
amount of outside sales accounts
information development
materials
Biggest Most training Significant Feel at
Advantage materials day-to-day ease in
address interaction sensitive
beginners situations

cation courses at local colleges and
universities. Classes in business
management, intermediate mar-
keting, and computer science could
be valuable learning experiences
for your advanced salespeople.

The primary focus of advanced
staff members should be to vertic-
ally penetrate their current ac-
counts and to determine the de-
cision-makers’ objectives and
spheres of influence. For example,
let’s say that Paul — a five-year
sales veteran — currently handles
all of your station’s beverage in-
dustry advertising. His next step
would be to work with a brand’s re-
gional sales or district sales man-
agers to develop case and fountain
sales programs.

Introducing major account sales
strategies is another prime area of
interest — and an excellent oppor-
tunity for your senior salespeople
to grow — during this stage. Now’s
the time to educate your local and
national staff with regard to the op-
tions, needs, and politics of major
account sales to regional depart-
ment stores, for example.

Your national people also should
focus on their strategies for dealing
with their national contacts on a
weekly basis. Is your station simp-
ly meeting local contacts, or are
your salespeople identifying the
needs, objectives, and options
available to them on a local level
with national accounts?

" (zet More Bang For Your Buck.

Television time costs a lot.
That’s why your television commer-
cial must be carefully designed to
generate maximum awareness and

at 1-800-837-5353.

stand the unique problems facing the

station considering a T.V. campaign.
We can show you how to get the

most from your ad dollar—how to
produce a custom commercial (or
license a syndicated spot) for your !
station that will stand out from the
other spots in a commercial break
and get the people you're trying to
reach to turn on your radio station.
And-—most importantly—do it
within your budget. Let Image
Point show you how to “Get More
Bang For Your Buck.”

Call Steve Merrill today (toll free)

A DIVISION OF THE CANNELL STUDIOS
213 W. Institute PI., Suite 308, Chicago, IL 60610.

Some critical growth topics for
advanced staffers include time ac-
counting principles, computer
skills, and getting the most out of
available software.

Although vertical penetration is
important to advanced salespeo-
ple, it’s also important to work out-
side or new contacts. Considering
the caliber of accounts most people
in this stage are working, two or
three “special projects” can be
managed effectively.

In addition to the obvious advant-
ages of advanced salespeople —
such as possessing a great deal of
historical and marketing knowl-
edge — most are able to feel at
ease (or at least appear to do so) in
almost any highly sensitive situa-
tion.

Chris Beck is the President
of Chris Beck Communica-
tlons, a sales consulting firm. If
you have a question about a col-
umn or a topic you'd like to see
addressed, he can be reached
by phone at (818) 594-0851;
by fax at (818) 594-5030; by
Prodigy electronic mail at ID#
SRTN15A; or by Compuserve
at 1ID# 76066,3334. Write to
him at 22900 Ventura Bivd.,
Suite 340, Woodland Hills, CA
91364.
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SCENE— Milli Vanilli Member FSEAY - e

TOP TEN SHOWS

l’l‘NE Reveals $ecret of $ucce$$!

s the facts so often speak
Amost eloguently for them-

selves, so do the stars. Wit-
ness Rob Pilatus of Milli Vanilli,
who provides People readers with
the following take on what it takes
to hit the Big Time nowdays, “If you
are going to be a star, you have to
have special hair.”

Meanwhile, here’s New Kids On
The Block member Donnie Wahl-
berg, gushing unbashedly to US
readers about the thrill involved in
finding your corporeal self reduced
to an inanimate plastic object:
“We're really excited about being
toys.”

The life of a 3*T*A*R isn't all
glamour, however. Speaking about
the 5000 pieces of fan mail she re-
ceives each weex, People covergirl
Paula Abdul notes, “One guy said
he serenades his cows with my mu-
sic.”

Then there's Michael Jackson
lookalike Rodnew Harris, quoted in
the Weekly Workd News as saying,
“A lot of Michasl Jackson imper-
sonators only do Michae! physical-
ly, but they can't do him mentally. |
actually become Michael Jackson,’
prior to his making an appearance
at the gala grande opening of a
check-cashing service in Macon,
GA.

Leave it to Terence Trent D’Ar-
by for the last word on the subject.
According to People, TTD describ-
ed the difference between his first
album and his tast as “Simple. One
sold a lot of records, and the other
flopped

F.U.N. Couplings

® INXS frontman Michael Hutch-
ence “has fallen hard” for fellow
Aussie warbler Kylie Minogue
(Star).

e Another SAW creation from the
Land Of Aus, Jason Donovan, was
“dumped” by his $5000-per-day
model girlfriend Denice Lowis in
favor of her old flame, professional
tanner George Hamilton, age 49.
(Globe).

ol 4

RHONE IS RIGHT — Janet Jack-
son may be the covergirl and sub-
ject of a four-page-plus feature in
the March issue of Essence, but it's
Atlantic Sr. VP/GM, Black Music Di-
vision Sylvia Rhone (pictured) who
made the mag’s top ten list of “Pow-
er Players,” defined as those
“who've made it to the upper eche-
lons of the corporate world.” And
that’s no joke, folks.

Mr. Blackwell Vs.
The Grammys

Not a monster movie, but certain-
ly a monstrous thought, turning
self-proclaimed fashion maven Mr.
Blackwell loose on the gowns that
the real gals wore to the Grammy
Awards, as did the National En-
quirer this week. And would you
like a saucer of mik to go with
these highlights?

e K.D. Lang: “A bullfighter gone
astray.”

s Paula Abdul: “Exploding out
of that too-short mini like an over-
boiled hot dog.”

o Bette Midler: “All the glamour
of a worn-out sneaker.’

e Bonnie Raitt: “The best thing
she wore was her guitar.”

R&R doesn’t run comic Strips,
but we do take a comic trip each
week though the nation’s con-
sumer magazines in search of
everything from the sublime to
the ridiculous in music news.
R&R has not verified any of
these reports.

Our Best Advertisement
is our CLIENTS’ word . . .

NOT OURS!

Our Client list is the ‘“Best’ in
the Industry . .. Because WE are
the “Best” in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person

Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD.’
Bumper Strips & Window Labels

S "rape & Label

Saitnt Louis, Missouri

FEB. 26 — MARCH 4

1 Roseanne
2 The Cosby Show
3 Cheers
4 60 Minutes
5 America’s Funniest
Home Videos
6 A Ditferent World
7 CBS Sunday Movie
(“The Incident”)
8 Golden Girls
9 Empty Nest
10 Wonder Years

Source: Nielsen Media Research

All show times are EDT/PDT unless oth-
erwise noted; subtract one hour for CDT.
Check listings for showings in the Mountain
Time Zone. Al listings subject to change.

Tube Tops
e M.C. Hammer, Soul Il
Soul, Milli Vanilli, Barry White,
James Ingram, Al B. Sure! El
DeBarge, Bobby Brown, Re-
gina Belle, Jody Watley, and
Teddy Riley with the Winans
are slated to perform on the
syndicated “Soul Train Music
Awards” (Wednesday, 3/4;
check local listings for air time),
telecast from L.A.’s Shrine Aud-
itorium. Quincy Jones and Ar-
senio Hall will receive achieve-
ment awards during the two-
hour show, cohosted by Di-
onne Warwick, Patti LaBelle,

and Luther Vandross.

Friday, 3/9

e Ofra Haza, “The Tonight
Show Starring Johnny Carson”
{NBC, 11:30pm).

Saturday, 3/10

e Tom Tom Club, “Late
Night With David Letterman”
(NBC, 12:30am).

e Lyle Lovett & His Large
Band, “Austin City Limits”
(PBS; check local listings).

Sunday, 3/11

e Jermaine Jackson and
Stephanie Mills, “Dionne &
Friends” (syndicated; check lo-
cal listings for station and air
time)

Monday, 3/12

e Red Hot Chili Peppers,
Mary Margaret O’Hara, NRBQ,
and Abbey Lincoln, “Night Mu-
sic” (NBC, 12:15am).

e Hank Williams Jr., Randy
Travis, Ricky Skaggs, Emmy-
lou Harris, Kris Kristofferson,
Dwight Yoakam, Willie Nel-
son, Waylon Jennings, Chet
Atkins, and Roy Acuff perform
their favorite Hank Williams
songs in the 80-minute “In The
Hank Williams Tradition” (PBS,
check local listings)

Tuesday, 3/13

e Frank Morgan, “The Pat
Sajak Show” (CBS, 11:30pm).

Wednesday, 3/14

e Randy Travis, “Johnny
Carson.”

Thursday, 3/15

e ‘““New Kids On The Block
— Live! In Your House” (8pm
EST/5pm PST). This two-hour
pay-per-view special features
Columbia’s pride 'n’ joy per-
forming their hit ditties in con-
cert from NYC’'s Nassau Col-
iseum.

e Soul 1l Soul, “The Arsenio
Hall Show” (syndicated; check
local listings).

* Smokey Robinson, “John-
ny Carson.”

%
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WE ARE NORMAL AND WE WANT OUR Tv SHOW — Musican/gadfly Frank
Zappa's all-American kids, Moon (l) and Dweezil.

Moon & Dweezil Zappa To Live
‘Normal Life’ On Primetime TV

edigree popsters Moon and Dweezil Zappa are set to star in ‘“Nor-

mal Life” — a new CBS-TV sitcom that’ll make the all-important

leap from replacement series to primetime regular at 8:30pm
(EST/PST) on March 21.

The celebrity siblings — and occasional recording artists — play a
pair of slightly off-center teens who live in the Hollywood Hills with their
parents (Cindy Williams and Max Gail of respective “Laverne & Shirley”
and “Barney Miller” fame).

Incidentally, the show will follow Valerie Bertinelli’s new series,
“Sydney,” which stars Mrs. Eddie Van Halen as a private eye.

NEW THIS WEEK

®B-52°S: 1979-1989 (WB Video)

Cindy, Kate, Keith, and Fred dance this mess around throughout this .
half-hour compilation, which features eight tunes from the band’s decade-
long career. Fans of the Reprise hair-hoppers will hear all the hits, from
“Rock Lobster” to “Love Shack” and “Roam.” (Street date: 3/13.)

'DOs PAID IN FULL — The B-52’s, still wiggy after all these years.

® R.E.M.: POP SCREEN (WB Video)

The cryptic cult-rockers-turned-pop-stars '89 take the home video stand
in this 40-minute effort, featuring songs from their Warner Bros. debut
(“Green”) as well as earfier classics. Clips include “Orange Crush,”
“Stand,” “The One | Love,” and more. (3/13).

® JESUS & MARY CHAIN: VIDEOS 1985-1989 (WB Video)

This 44-minute clip collection, spanning the Warner Bros. band's
fuzztone-drenched psycho-pop! career, includes “Some Candy Talking,"”
“Happy When It Rains,” and “Darkland,” among other fatal confections.
(3/13.)
® L OU REED: THE NEW YORK ALBUM (WB Video)

Recorded during a recent Canadian performance, this 76-minute concert
video takes a walk on the Zoo York City side as the
singer/songwriter/guitarist performs 14 tunes — all from his Sire/WB
debut, “New York” — including “Romeo Had Juliet,” “Hold On,” and “Dirty
Bivd.” (3/13.)
® HARD 'N’ HEAVY: VOLUME 6 (MPi Home Video)

Eighty minutes of metalheaded mania are packed into the latest edition of
“H'N'H,” including chats with Joe Satriani, Kiss, Michael Monroe, the
Cuit, Voivod, and the Scorpions. Additional segments feature
Whitesnake, Vain, Pretty Boy Floyd, the Quireboys, Warrant, Adrian
Smith and A.S.a.P., and Kreator. (3/14.)

R



: ’ .

Mussic City Album Revieus

The stars and their music. Each week, Biff Collie presents one of country music’s brightest stars
as he reviews their most recently released albums.

Qoucniry Amers

Four hours each night belong to the listeners. By dialing our toll-free number, they can request and
dedicate their favorite country music. Host Keith Bilbrey takes the calls and spins the tunes.

"
Nastwille Record Review
Lorianne Crook and Charlie Chase, favorites of country fans and friends of the stars, go behind the country
music scene and countdown the week's top forty country hits.

Audio A’iaq/wp/u;

Biff Collie interviews the superstars of country music and gives your listeners an intimate, in-depth look into their
| lives, their music and the events that brought them to stardom.

, Yestoryean

Remember when? That's what Bill Anderson does each week when he goes back in time to bring your
| audience the classic country hits from years past.

THERE'S NOTHING LIKE
A COUNTRY WEEKEND.

Nowhere else will you find an exciting country weekend lineup, which features such outstanding
programming as this. The best variety in country music and entertainment news, hosted by country music’s
best-loved, on-air persondlities. And it's all live, direct from Music City USA, Nashville, TN. Our unique
programming flexibility can help you turn your station into one of the biggest sounding stations in the

country. And we can do it for a song. For more information, call Roy Mehlman,
Vice President of Affiliate Relations, at (203) 965-6420.

CITN
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SCREEN SCENE

Miles Davis Stars In Down Under Wonder

elebrated jazz trumpeter Miles Davis has landed a
starring role in the independent film ‘“Dingo” — a
sort of rusical “Rocky’”’ in which Davis plays the
leader of a smokin’ jazz troupe who helps Australian musi-
cian John “Dingo’”’” Anderson (Colin Friels) break into the

Big Time.

The film details a 15-year rela-
tionship between the dogged Dingo
and his idol (Davis) that culmin-
ates with Anderson moving from
the Kangaroo Continent to Paris,
where he duly impresses Davis
with his musical talents.

Directed by Rolf De Heer, the
picture is currently shooting on lo-
cation in the Land of Oz and the
French capital. Meanwhile, Davis
is working on the movie’s score
with noted film composer Michel
LeGrand. A soundtrack deal is also
in the works, according to a
spokesperson for the film.

Mr. Bojangles

Cameras are set to roll on two
different biopics immortalizing the
late musical performer Bill Robin-
son. Singer/dancer Ben Vereen
will star as the Cotton Club-era tap
dance king (who instructed a
young Sammy Davis Jr. and Shir-
ley Temple, among others) in the
independent film ‘Bojangles.”
(Discussions are reportedly under
way with MCA recording artist/ac-
tress Debbie Allen io direct.)

Meanwhile, jazz vocalist Scotty
Wright has been cast as Robinson
in writer-producer-director Clyde
Ware's “Top Of The World.” The
film, which Ware hopes to begin
shooting this fall, also features hoc-
key great Phil Espesito in the role
of Harry Houdini — a pal of Robin-
son’s. ; -

Tim Byrd — Hot 97/Naw York City jock
shot in a nitespot.

Radio Days

Hot 97/New Yerk’s swingin’
weekender (and former VH-1 vee-
jay) Tim Byrd can be seen in the
forthcoming Tri-Star gem ‘Into
Thin Air.”” Byrd plays (surprise,
surprise) a radio personality who
gets offed in a nitespot. Other stars
in the film include James Earl
Jones, Eric Roberts, and Red But-
tons.

Candy Coated

Syndicated ‘“Radio Kandy” star
John Candy has been busy lately.
The comedian has just signed to
star in “Only The Lonely” for Fox,
and has a cameo as the leader of a
polka band in the studio’s upcom-
ing “Home Alone.” Chris Colum-
bus is directing both John Hughes-
produced films.

Miles Davis — “Dingo” don’t dog him
out.

Meanwhile, the “Uncle Buck”
star is presently working with Dan
Aykroyd and Chevy Chase in the
Warner Bros. fantasy “Git,” and is
reportedly extremely interested in
reteaming with fellow Second City
alumnus Rick Moranis to play a
couple of wild 'n’ crazy radio dee-
jays in “On The Air” for Imagine
Films. Moranis, incidentally, will
bring a dose of realism to the role,
having actually worked as a radio
air personality in Canada.

Sportin’ A Woody

Woody Allen and Bette Midler
have signed to star as husband and
wife in Paul Mazursky’s upcoming
Touchstone ribtickler ‘‘Scenes
From A Mall.” Allen — in his first
major acting-only role since 1976’s
black(listing) comedy, ‘The
Front” — will play a sports lawyer
alongside Midler’s psychotherapist
character.

The plot has the couple wrestling
with such weighty topics as Mar-
riage and Commitment while plan-
ning a Christmastime dinner for
their many divorced friends. Shoot-
ing is set to begin later this year.

Clubland

L.A’s sleazy yet thriving club
scene will see the light of day in
Films West's upcoming “Rich
Girl.” The film stars Jill Schoelen
(from the soon-to-be-released
“Phantom of the Opera’’), Don Mi-
chael Paul (‘“‘Heart Of Dixie”), and
Sean Kanan (“Karate Kid II"),
while telling the tale of a spoiled
brat who takes a gig in a Los
Angeles rock club and proceeds to
fall in L-U-V with a musician.

The movie also stars legendary
bluesician Willie Dixon, and fea-
tures local musical talents Darling
Cruel, Precious Metal, and Celebri-
ty Skin.

Quick Clips
e ‘“Absolute Beginners” director
Julian Temple will helm the forth-
coming ‘‘On The Spot (Weegee The
Famous)” — a fictionalized cine-
matic look at famous Depression-

era news photographer Weegee.
The plot centers around what hap-
pens when the title character at-
tempts to publish a book of photo-
graphs, to the extreme dismay of
some of his subjects.

¢ Robby Benson directs and
stars opposite his real-life spouse,
singer/actress Karla Devito, in
“Modern Love,” a lighthearted
comedy exploring the trials and
tribulations of romance in the '90s.
Benson also wrote and produced
the film, which costars seasoned
crooner Frankie Valli, “Golden
Girls” actress Rue McClanahan,
Louise Lasser, and Kaye Ballard.
The April release also features
Burt Reynolds in a cameo.

¢ Dennis and Randy Quaid are
reportedly negotiating to star in
‘“‘Amadeus’’ producer Saul
Zaentz’s next film, “At Play In The
Fields Of The Lord.” The picture
— directed by Hector Babenco (of
“Kiss Of The Spiderwoman’ and
“Ironweed‘‘ fame) — stars Laura
Dern and Kathy Bates as the lead-
ing females, and is set to shoot on-
location in the Amazon this May.

BEAT CRAZY

Julian Temple — not “WeeGee” bored.

¢ Michelle Pfeiffer will begin
work on her next film (‘“Love
Field”) within a few weeks. The
actress plays a woman who be-
friends a father and daughter while
on a bus trip to Washington, DC to
attend President Kennedy’s fun-
eral. By the way, the flick takes its
title from the Dallas airport where
JFK arrived the day he was assas-
sinated.

* In addition to the three flicks to
which Screen Scene snake-hipped
yaw’l a couple weeks back (2/9),
the sensual mystery dance known
as the Lambada has spawned two
more feature films: ‘“Naked Lam-
bada! The Forbidden Dance Con-
tinues” and ‘Lambadamy,” a
comedy . . .

Rhino To Launch
Spoken Word Label

hino Records will debut an

as-yet-untitled spoken

word label with the May 21
release of “The Jack Kerouac Col-
lection,” a multi-album package
featuring the readings of renowned
Beat Generation author Jack
Kerouac.

The collection — available in a
three-CD set ($49.98) or four-LP
and cassette configurations ($39.98
each) — includes the previously
available “Poetry For The Beat
Generation,” “Blues And Haikus”
(featuring musical contributions
from jazzbeaus Al Cohn and Zoot
Sims), and ‘‘Readings By Jack
Kerouac On The Beat Generation’’
LPs.

Plus, the package will sport the
following never-before-available
readings: A lecture titled ‘‘Is There
A Beat Generation” (which the
author delivered at Hunter College
in 1958), a recording of Kerouac
reading the last chapter of his ac-
claimed novel “‘On The Road”’ (or-
iginally performed on TV’s “Steve
Allen Plymouth Hour”), and two

® TRUE LOVE (RCA)

—_—

® PRETTY WOMAN

® HOUSE PARTY

Single: Funhouse/Kid 'N Play {Select)

® DEF BY TEMPTATION

—

www americanradiohistorv com

CURRENT

Singles: Whole Wide World/A’me Lorain
How 'Bout Us/Grayson Hugh & Betty Wright
Other Featured Artists: Graham Parker, Eurythmics, Jim Capaldi

UPCOMING

Single: Wild Women Do/Natalie Cole (EMI)

HIT THE ROAD, JACK — Mr.
Kerouac, as he was.

recently uncovered readings from
the “Blues And Haikus” sessions.
Interestingly, the collection -
which also contains a 50-page book-
let of extensive liner notes, bio-
graphical info, previously unpub-
lished photographs, and comments
from Jan Kerouac, Allen Ginsberg,
Jerry Garcia, Steve Allen, and oth-
ers — will be distributed in book-
stores as well as in your favorite
record shops.

Single: All Over You/Freddie Jackson {Orpheus/EMI)
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MARCH 2-4

1The HuntForRed $17.1
October (Paramount) *

2 Driving Miss Daisy $5.0
(Warner Bros.)

3 Hard To Kill $4.2
(Warner Bros.)

4 Madhouse $3.1
(Orion)

5 Born On The Fourth $2.1
Of July (Universal)

6 Revenge $1.9
(Columbia)

7 Men Don't Leave $1.4
(Warner Bros.)

8 Glory $1.3
(Tri-Star)

9 Stella $1.2
(Buena Vista)

10 Steel Magnolias $1.1

(Tri-Star)

All figures in millions
*First week in release
Source: Exhibitor Relations Co.

COMING ATTRACTIONS:

. This week's openers include

“Bad Influence,” a psychologic-
al thriller starring Rob Lowe and
James Spader (both of “video-
tape” fame). Selections from
Lloyd Cole, Etta James, Thom-
as Mapfumo, Toots, Gavin Fri-
day, and Skinny Puppy (among
others) comprise the film's forth-
coming Mango/lsland sound-
track, which also features an
original score by Trevor Jones.

This week's other opening
film of note is: “Coupe De Ville,
a film about three brothers and
one Cadillac set in 1963. Lotsa
rockin’ period pieces on the
forthcoming Cypress/A&M
soundtrack as well as a “house
mix”" of “Louie Louie," produc-
ed by Young MC and featuring
Canadian rapper Maestro
Fresh-Wes.

Opening in limited release is
"House Party,” starring Select
rappers Kid ’N Play (aka Chris-
topher Reid and Christopher
Martin) as — surprise! — Kid
and Play, two teens who just
wanna party . . . and rap. Co-
lumbia’s Full Force (Paul An-
thony, B. Fine, and Bowlegged
Lou) play the villains, and all can
be found on the film's Motown
soundtrack, as are the Force
M.D.’s, Flavor Flav, L.L. Cool J
& Marley Marl, and more.

'/
11?"_’;
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SMOKIN’ JACKET — Neil
Young, acting like an unusual
suspect.

Also opening this week in lim-
ited release is “Love At Large,”
costarring Neil Young (!) in a
comedic tale of two private
eyes (Tom Berenger and Eliza-
beth Perkins). The film’s forth-
coming Virgin soundtrack
sports selections from Warren
Zevon, Grady Walker, Leonard
Cohen, Tarwater, and costar
Anne Archer.
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Social Scientists Study ‘Single Sickness’

arning: Living alone can

be hazardous to your

health. So say a handful

of researchers who have studied

the connection between health
and social relationships.

For example, a study begun in

1965 found that those with the

weakest social ties (unmarried,

g P g g e

Born To:

Columbia Records Associ-
ate Director/Marketing, West
Coast Tom Gibson, wife Kath-
elene, daughter Sarah Natalia,
February 9.

WEBEI/Bridgeport APD/MD
Storm N. Norman, wife WEBE
. traffic reporter Anne Ronde-
pierre, daughter Anne Eliza- |
beth, February 19.

KRQ/Tucson air talent Tim
Hattrick, wife Connie, daugh-

B

VS L

ter Rachel Susan, February
26.
Marriages: 5

WIZN/Burlington MD Tom
Van Sant to Kathryn Haralam-
E bous, February 24. ;

5

little contact with family or
friends, few group affiliations)
had significantly higher death
rates than did those with the
strongest social ties. Three simi-
lar projects throughout the next
20 years turned up comparable
results.

A 1987 U.S. government health
study found that married people
at all ages were more likely to
say that their health was good or
excellent, they had fewer chronic

disabilities, and they spent less
time sick in bed.

These studies are more mean-
ingful, however, when you con-
sider the following demographic
prediction: 10% of the population
will never marry, and half of
those who do will divorce.

Currently, about 37% of
Americans over 18 years of age
are single, and roughly one-
fourth of all U.S. households con-
sist of just one person.

Who Can’t Drive 55?

fast cars, fast food, and fast

lifestyles, it may come as no
surprise that most Americans —
61%, to be precise — say they
would drive 65 mph or faster under
optimal weather and travel condi-
tions, compared with just 27% in
1981.

According to a recent survey by
the NYC-based Roper Organiza-
tion, professionals and the affluent
are typically the fastest drivers in

I n a country that thrives on

the U.S., followed by young aduits
and men. Three-quarters of profes-
sionals and affluents, 71% of those
under 30, and 69% of men say they
would drive 65 or above.

The fastest drivers live in the
West — 69% of them would drive
over 65. By contrast, just 4% of
those who live in the Northeast say
they’d drive that fast, while Mid-
westerners and Southerners fall
near the national average.

WORLD TOUR 88

U.S. Foreign Travel
Hits All-Time High

the latest figures available from the U.S. Travel & Tourism Admin-

A Ithough a record 41.2 million Americans traveled abroad in 1988 —

istration — the faraway-eyed don't like to stray too far: nearly two-

thirds of all U.S. tourists confined their foreign visits to Mexico or Canada.

Of alt the locations listed on the accompanying chart, the Dominican

Republic saw the biggest increase in American visitors that year — almost
double the number that visited the island country the previous year.

So, where do your listeners want to go? Below are the 15 most popular

destinations abroad:

# of travelers Change
Destination (in thousands) ('87-'88)
Mexico 13,400 3%
Canada 13,300 0%
Britain 3,300 26%
Bahamas 2,300 8%
Germany 2,000 17%
France 1,600 35%
Italy 1,100 14%
Japan 737 -10%
Switzerland 676 33%
Hong Kong 632 -14%
Dominican Republic 472 93%
Australia 444 -8%
Netherlands 418 38%
Scandinavia 381 1%
South Korea 347 6%

SALES UP 5%

Grocers Seeing Green

Nonfood Sales Soar

Historically, the business of war is short-lived. However, the war
of business is on-going and never-ending.

To be prepared for the competitive onslaught of the 1990’s,
progressive broadcast marketers must take the offensive. They
must employ winning strategies. They must attack first and
often.. with the best weapons at their disposal.

Broadcast Direct Marketing can outfit your station’s general
staff with the best weaponry available..potent ordnance such as
market research, database management, direct mail promotion,
telemarketing, audiotex, Radio/TV Contest Directs™, and custom-
designed integrated campaigns. And our team of broadcast market-
ing professionals provides a strategic approach to your battle plan
that is second to none.

War is Hell and always will be. But there are winners and
there are losers. And the time for you to act is now.

BROADCAST
DIRECT

BROADCAST DIRECT MARKETING, INC.
305/662-9524

rocery sales — which com-

prise a fifth of all U.S. re-

tail spending — increased
5.3% between 1987 and 1988 (the
most recent period for which fig-
ures are available).

The 42nd annual consumer ex-
penditure study by Palm Coast,
Fl-based trade magazine Super-
market Business reveals that gro-
cery stores — one of radio’s largest
advertisers — are second only to
autos (22% ) in U.S. retail spending.

According to the survey, the
categories to watch in the ’90s are
in-store bakeries, whose sales rose
29% during 1988, and service delis,
up 21%. All of the fresh food de-
partments also showed sales in-
creases, as did frozen foods.

Sales of some general merchan-
dise skyrocketed in ’88, especially
antifreeze (up 32%), audio/video
products (25%), sunglasses (17%),
electrical appliances (13%), and
periodicals (12%).

In 1988, our weekly spending in
grocery stores averaged 5% more
than in the previous year. The
goods whose prices rose the most
were bakery items (up 27.7%),
fresh meat/provisions (27.2%),
and deli items (20.2).

Other items posting gains of
more than 6% were baked goods,
baby food, canned juices/drinks,
seafood, dried foods, fresh poultry,
health/beauty aids, and tobacco
products.

Activity 1975
Taka pictures 19%
Do needlepoint or weave 39%
Play a musical instrument  18%
Paint, draw, or etch 22%
Write stories or poems 13%
Do ballet or modern dance 9%
$ing In & chorat group. 1%
Do folk or ethnic dance 5%
Maka pottery or ceramics 8%
Sculpt 5%

More Americans Expressing
Themselves Artistically

rtistic expression has become much more popular throughout the
A '80s, according to surveys of 1500 Americans conducted by the
National Research Center Of The Arts in 1975 and 1987.
Below are the percentages of respondents who said they participated
in the following artistic activities at least occasionally:

30%

1987
51%
41%

27%
24%
23%
22%
15%
14%

8%
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I Am Pacting With BMG

CBS execs recently presented Warrant with double platinum plaques commemorating sales of their Colum- | Am Records, a Chicago-based gospel/inspirational label previously
bia debut LP — “Dirty Rotten Filthy Stinking Rich" — after the band’s gig at Dallas’s Reunion Arena. Pictured distributed by Word/A&M, has inked a three-year contract with BMG
backstage are (knesling, I-r) the band’s Joey Allen and Erik Turner; (standing, I-r) CBS's Fred Croshal, Distribution. On hand for the signing were (r) BMG’s Lou Tatulli, | Am’s
band members Jani Lane, Jerry Dixon and Steven Sweet, manager Tom Hulett, Columbia VP Ron Ober- President Jun Mhoon and VP/GM Freida Curry, and BMG’s President
man, and CBS’s Jack Chase. Peter Jones and Tom McPartland.

Cos For Celebfation

A Late-Night Mission

The Innocence Mission took time out from rehearsal sessions to tape a
performance for a recent “Late Night With David Letterman” show. The

A&M quartet — haif of whom are pictured here — &re touring to promote TV star/jazz fan Bill Cosby has signed a contract with PolyGram's Verve label to produce a series of jazz
their self-titled debut. Hangin’ backstage at NBC's Manhattan studios records featuring established musicians. Cosby also will compose the tunes and play percussion on the first
were (I-r) A&M President Gil Friesen, the band's Karen Peris, manager LP (“Where You Lay Your Head”), due March 20. Toasting the pact with him were (I-r) PolyGram VPs
Peter Gordon, the band's Don Peris, and label Sr. VP Michasl Leon. Richard Seidel and Debbie Morgan, Brian Bacchus and VP/GM David Weyner.

e

Giants Flood Village Gate

A Man Of Hugh ‘Words’

l They Might Be Giants played NYC's Village Gate recently, no doubt spurred on by a visit from Elektra sta’f- Hugh Harris (¢) met up with Capitol President Hale Milgrim (Q after are-
fers congratuiating the band on their successful album, “Fiood. " Gathering backstage were (I-r) Ejekfra s cent gig at L.A.’s Roxy Theatre, where he performe.d mate(/a/ from his
Danny Kahn and Linda Ingrisano, the band’s John Flansburgh, MTV’s Rick Krimm, the label’s Ed Simpson, latest release, “Words For Our Years.” On Harris’s right is his manager,
manager Jamie Kitman, the band’s John Linnell, and Elektra's Sue Drew. Tarquin Gotch.

www americanradiohistorv. com
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Hayes Upped To KTFM PD

Rick “Big Dog” Hayes, Asst.
PD/MD/midday personality at
Waterman Dance-CHR KTFM/San
Antonio, has been promoted to PD.
He replaces OM/PD Jeff McCart-
ney, now PD at KROY/Sacramen-
to (see story, Page 3).

KTSA & KTFM VP/GM Joe Ern-
est told R&R, ““Rick knows our for-
mat and the market, and has a
great chemistry with Bob Perry,
who'’s been working with our con-
sultant, Don Kelly & Associates.
Bob’s relocated to San Antonio, so
he’ll be able to give Rick a lot of in-
put.”

Hayes told R&R, “I'm looking
forward to being in the middle of
this [three-CHR] race for number
one. Bob Perry will help me im-
measurably with his knowledge of
the Hispanic audience.”

Rick Hayes

A two-year veteran of KTFM,
Hayes was previously MD at KTKS
(now KOAI)/Dallas and PD at
KISR/Ft. Smith, AR.

Hall Named VP/SaIes For Charlsma

Charisma Records has selected
Jerre Hall as its VP/Sales. Based
at the label’s New York headquar-
ters, he’ll report to Charisma Pres-
ident Phil Quartararo.

Quartararo said, ‘“Jerre brings
to Charisma vast experience in the
areas of sales and promotion, along
with insightful marketing skills
and a thorough understanding of
the WEA system.”

Hall spent the last three years at
Virgin, where he was Midwest Re-
gional Sales Manager and earlier,
Cleveland Regional Promotion
Manager. He also did promotion
stints at London and as an indepen-
dent.

Concurrently, Wendy Gold has
been named Director/Production,
while Marcia Macro is National
Sales Coordinator. Gold was most

r—

Jerre Hall

recently IRS Director/Manufac-
turing, while Macro was assistant
to Virgin VP/Promotion Michael
Plen.

Cah|II VP/SaIes At SBK

Former Rhino Records sales ex-
ec Bob Cahill has been appointed
VP/Sales for SBK Records. He’ll
report to Sr. VP Arma Andon and
relocate to SBK’s New York of-
fices.

“I had the opportunity to observe
Bob’s performance at various
CEMA branch meetings,” said An-
don. “‘His depth of knowledge, abil-
ity to motivate, and excellent pres-
entation of his product impressed
me greatly.”

Said Cahill, “SBK is poised to ex-
plode in the ’90s, and I look forward
to contributing to the company’s
growth and success.”

Cahill spent four years at Rhino.

Bob Cahill

Before that, he worked with the
Wherehouse retail chain.

WZSH Moves To AC From B/EZ

WZSH/Rochester is the latest
Top 50 market B/EZ to switch to
AC. PD Alan Bishop remains, as do
the on-air staff and call letters,
though the station is now the ‘‘New
Wish 95.”

Bishop told R&R, “We always
did our B/EZ format in an AC
style. It’s a 40-54 lite AC, featuring
lots of music from the ‘50s and ‘60s
that people haven’t been hearing.
We're playing very little current
material, but if it blows the Back

Page off R&R, I'll probably add
it.”

He continued, “We’ve had less
negative reaction than I expected.
Four years ago, we changed from
MOYL to B/EZ. The number of
negative calls then was just enor-
mous.”

The switch coincides with a
transmitter move, and the TV
campaign started this past Tues-
day night (3/6) with Robert Urich
as spokesman.

Mark Tindle

A&M Taps Tindle
For New Post

National Promotion
Director/Special Projects

A&M has named Mark Tindle to
the new position of National Pro-
mwotion Director/Special Projects.
He’ll handle marketing within the
promotion department and special
projects at all radio formats, while
liaising between promotion and
other departments at the label.
Based at the label’s Los Angeles
complex, he’ll report to Sr. VP/
Promotion Charlie Minor.

“Mark’s job is one of the most in-
teresting we’ve ever had at A&M,”
Minor told R&R. “His duties will
range from coordinating national
promotions to setting up the break-
ing of new artists, especially com-
ing from the alternative area. This
job could only be handled by a man
as versatile and talented as Mark
Tindle.”

Remarked Tindle, “This job al-
lows me to think and act more cre-
atively, looking at projects in the
big picture. I won’t be working our
records in terms of radio formats,
but rather as set-up marketing

strategies throughout the
ccuntry.”
Tindle joined A&M in 1987 as Lo-

cal Promotion Manager in Dallas.
Previously, he was Creative Ser-
vices Director at KZEW/Dallas,
following a four-year stint as
Advertising Director for the Sound
Warehouse retail chain.

‘Lightning’ Strikes
At WRLT-FM

Adult AOR From Format 41

WRLT-FM/Nashville dropped
Unistar’s soft AC Format 41 Mon-
day (3/5) in favor of a self-de-
scribed “hip adult” AOR approach
it calls ‘‘Radio Lightning.” No call
letter change is planned.

“We’ll be as quick as lightning on
new material,” explained GM Ned
Horton. ‘“But we’ll shy away from
hard-edged rock product like Aero-
smith and Whitesnake. Instead,
WRLT will be the place to find art-
ists like David Wilcox and Michelle
Shocked.”

“Nashville radio is going to be in-
teresting again,” added PD Lee
Stevens. ‘“This is the format for the
new decade.”

Although the station is still a Uni-
star affiliate, Stevens stressed its
programming is ‘‘100% local.
We’re doing our own rotations and
will be about 65% current.”

www.americanradiohistorv.com

KOA's ‘Bronco Bob’ Martin Dies

KOA/Denver Sports Manager
Bob Martin, who spent 25 years as
the radio play-by-play man for the
NFL’s Denver Broncos, died last
week of cancer. He was 57.

“Bob was more than a sports-
caster,” said KOA VP/GM Lee
Larsen. “Through a couple of
owners, several coaches, and who
knows how many players, the one
constant was Bob. To the commun-
ity, he was the Broncos.”

Martin died at a Denver area
hospital February 25 after a two-
and-a-half year battle with bone
marrow cancer. Sadly, his final
bout with the disease began on the
morning of January 28, the day the
Broncos were to play the San Fran-
cisco 49ers in Super Bowl XXIV.
Martin, who had traveled to New
Orleans for the game, underwent
surgery that day and was in hospit-
als for much of the next month.

Martin began calling the Bron-
cos games in 1964 as a freelance
announcer at KTLN (now KXKL)/
Denver. At the time, he was also an
owner and Station Manager of
sports-oriented KMOR (now
KDKO)/Littleton, CO. Martin join-
ed KTLN on a full-time basis in
1965 and was eventually named
PD. In 1969 he followed the Broncos

Bob Martin

to KOA. In addition to his football
work, Martin was also heard on
Denver Nuggets NBA basketball
broadcasts.

He began his radio career in 1950
at WOPA (now WPNA)/Oak Park,
IL, where he served first as a sales-
man and later as an air talent. In
1954 he joined KMYR (now
KDEN)/Denver as PD. In 1960, fol-
lowing brief stints with several oth-
er Denver area stations, Martin ac-
quired a part interest in KMOR,
which he held until 1965.

Martin is survived by his wife,
Beverly, and three stepchildren.

Algonquin Ups Mazurowski
To Corporate Sr. VP/Sales Post

Stahlka Sr. VP/Promotion;

Gilbert WBEN & WMJQ GSM

WBEN & WMJQ/Buffalo VP/
GSM Greg Mazurowski has been
promoted to Sr. VP/Sales at parent
Algonquin Broadcasting Corp.
Concurrently, VP/Marketing Wen-
dy Stahlka becomes Algonquin Sr.
VP/Promotion and Marketing.
WBEN Sales Manager Don Gilbert
replaces Mazurowski as GSM of
the AC/CHR combo.

Mazurowski began as a WBEN
(AM) AE in 1982. He became GSM
of WBEN-FM (now WMJQ) and

later, VP/GSM for the combo in
1987. Stahlka started at Algonquin
in 1979 as a programming asst. and
was elevated to Director/Market-
ing and Promotion in 1983. She be-
came VP/Marketing in 1987.

Gilbert entered the Algonquin
fold as an AE in 1976 and was up-
ped to Director/Sports Sales in
1980. In 1984 he became GSM of
crosstown AC WJYE, but returned
as WBEN (AM) Sales Manager in
1988.

Presidential Partygoers

Gloria Estefan and Billy Joel (c) were among the artists who mingled with CBS
Records execs at the label's post-Grammy get-together. Joining the talented
twosome were (I-r) Epic President Dave Glew, Columbia President Don lenner,
and CBS Records President Tommy Mottola.
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® LEE COLEMAN is upped from Sales
Manager to GM at KIKI-AM & FM/Hon-
olulu. Concurrently, AMY HAMMOND
is named Promotions Director; she was
previously an asst. AE at Stryker Wei-
ner Associates. Also, Controller LYNN
HIRAIWA is elevated to Business
Manager.

Lee Coleman

Bill Frascino

® JOHN HART, OM at WUSY/Chatta-
nooga, is named Group PD at Colonial
Broadcasting and will also serve as PD
at WLWI-FM/Montgomery.

® KATHLEEN COLLINS steps up from
LSM to GSM at WPTR & WFLY/Albany.
® JOHN MECONI is nramed LSM/NSM
at WDFX/Detroit. He had been an AE at
crosstown WJR.

@ BILL FRASCINO is appointed Sales
Manager at WIZN/Burlington, VT. He
was formerly LSM at crosstown WJOY
& WQCR.

® DAN McALLISTER moves to-KOY-
AM & FM/Phoenix as LSM. He was for-
merly in sales at KFMB-AM & FM/San
Diego

® TOM ZLAKET has been promoted
from AE to LSM at KJYK & KKLD/Tuc-
son.

Records

® EARL HUTCHINSON steps up from
Director/Promotion & Marketing to Na-
tional Director/Urban Sales & Marketing
at Elektra Entertainment. Also at the la-
bel, ten-year company vet LORETTA
FARMER is named National Director/
Marketing, Black Music. Concurrently,
MICHAEL HOWARD becomes Manag-
er/Artist Development, Urban Music;
he is promoted from Coordinator/Na-
tional Sales & Marketing, New Music.
ELAINE VALENTINE & elevated to Di-
rector/Operations, Urban Music Mar-
keting & Promotion from National Man-
ager/Urban Music.

Audrey Strahl

©® AUDREY STRAHL joins Charisma
Records as VP/Press & Artist Develop-
ment. She was most recently VP/Pub-
licity at Virgin Records. Concurrently,
MILHAN GORKEY is named National
Director/Press & Artist Development,
and BETSY MAHONEY becomes Man-
ager/Press & Artist Development. Gor-
key previously served at Capitol, EMI,
and Chrysalis Records; Mahoney was
most recently in publicity at Virgin Rec-
ords.

Milhan Gorkey

Betsy Mahoney

Denise Cox

@ DENISE COX moves to Island Rec-
ords as West Coast Director/Publicity.
She was most recently Manager/Spe-
cial Projects, Publicity at Capitol Rec-
ords.

@ KIRK BONIN rises from Assoc. Di-
rector to National Director/R&B Market-
ing at Arista Records.

®P.J. LITTLETON is upped to VP/GM
of Bainbridge Records after four years
with the label.

® STEVE PRITCHITT is appointed VP/
Product Development, East Coast at
PolyGram Records. He had been the
label’'s VP/International Promotion. Al-
s0, Product Manager/Jazz Department
SETH ROTHSTEIN is named Director
of PolyGram's ECM Records label, and
Publicity Coordinator STACY NICK is
upped to Publicist.

® RICHARD SARBIN joins Chrysalis
Records as Director/Artist & Product
Development, East Coast. He previ-

ously ran his own management firm,
Richard Sarbin Associates.

® LEAH REID shifts from Progressive
Music Marketing Manager/Mid-Atlantic
Branch to Manager/College Marketing
at CBS Records. Also at the label, Mar-
keting Coordinator/New York Branch
TOM LANZILLOTTI becomes Market-
ing Manager/New York Branch.
@ DAVID KUEHN becomes WEA Fieid
Sales Manager/Special Products. He
was most recently Asst. Regional Sales
Manager/Western Region at BMG
Classics.
® MARK GOLDSTEIN is upped from
Director/Business Affairs to Sr. Direc-
tor/Business Affairs at Warner Bros.
Records. Concurrently, FREDERICK
BROWN and CAROL FENELON are el-
evated from attorneys to Direc-
tors/Business Affairs.
@ PATTI SPANIAK jumps to Alpha In-
ternational Records as Publicity Direc-
tor. She was most recently Asst. to the
CEO at Sigma Sound.
® MELISSA HOWDEN is appointed Di-
rector/Production at Chameleon Music
Group. She was most recently Direc-
tor/Marketing & Distribution at Ferrero
Films.
® PETER FEER is named Manager/
A&R Administration at Arista Records.
©® KATHI SWEET is elevated from Tour
Publicist to Publicist at Windham Hill
Records.
® LISA HORN is tapped as Publicity
Coordinator at A&M Records after two
years at the label.
® DONALD WALTON becomes As-
soc. Director/Business & Legal Affairs
at MCA Records. He was formerly an
attorney with Simpson Thacher & Bart-
tt

Ihdustry
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Ray Hockstein Hank Medress

® HANK MEDRESS is tapped as Presi-
dent of EMI Music Publishing, Canada.
He was most recently Director/A&R

Edmunds Stages All-Star Set

T

Industry types were treated to a sneak preview of the Dave Edmunds Rock ‘N’ Roll Revue at Hollywood's China Club, pro-
moting the Capitol rocker’s new LP, “Closer To The Flame." Makin' the scene were (I-r) band members Kim Wilson (Fabulous
Thunderbirds) and Graham Parker, Edmunds, Capitol President Hale Milgrim, band member Dion, and EMI Music Worldwide
President/CEQ Jim Fifield.

www americanradiohistorv. com

and Staff Production at SBK Entertain-
ment World. Concurrently, JOOST
VAN OS is appointed European Direc-
tor/Acquisitions, EMI Music Publishing.
He had been Managing Director at SBK
Songs/Germany.

® RAY HOCKSTEIN moves to McGav-
ren Guild Radio as Research Director.
He previously served in the same ca-
pacity at DIR Broadcasting.

® SCOTT GILLMORE shifts to the
Benchmark Company to serve as VP/
Marketing. He had been Director/Sales
at KFON & KKMJ/Austin.

® VICKI MANN will join Paragon Re-
search as Director/Marketing & Nation-
a Sales (4/3). She was most recently
Sr. VP/Marketing Director at the Chi-
cago-based video production firm Su-
perSpots.

@ PHILIPPA BERNSTEIN is elevated
from Administrative Asst. to Talent Ac-
quisition Coordinator at Pollack Media
Group.
® JEANNE HOBERMAN is upped from
Sales Manager/Boston to Regional
Manager/Boston at HNWH.

—Holly Sklar

Five years ago today, R&R debuted its *“Pros On The Loose” section; Jan
Jeffries, Beth Kepple, Steve Perun, and Alan Sneed were listed among
the ready talents. Since then the free service has been used by Brian
Wilson, Mike Schaefer, Cajun Ken Cooper, Magic Christian, Rock Allen
Dibble, Bubba The Love Sponge, and many more. For this week’s hot
names, check elsewhere on this page.

PROS ON
THE LOOSE

Mark Alexander (J.J. McKay) —
MD/mornings KKQV/Wichita Falls, TX
(817) 696-9633

Mark Allen — Middays KCSP/Cas-
per (307) 332-7532

Mark Bradley — Research Dir./
weekends WNOR/Norfolk (804) 625-
0131

Ben Brooks — Sr. Dir./Nat'! CHR
Promotion Enigma Records (818) 794-
8758

Chuck Buell — Mornings WBSB/Bal-
timore (301) 465-47 11

Shelly Bynum — Mornings WJMH/
Greensboro (319) 282-2648

Tim E. Dean — Mornings KCSP/
Casper (307) 266-4902

Craig Duncan — Nights KRAV/Tulsa
(512) 835-6661

Rich Garrison — OD KEZA/Fayette-
ville, AR (501) 444-6129

Doc Holiday — Middays WANS/
Greenville-Spartanburg (803)
277-8233

John C. Larson — PD/mornings
KNYN/Santa Fe (505) 984-1676

Harry Levy — New Rock Promotion
Capitol Records (818) 766-0717

% Bubba The Love Sponge plucks his way into “Pros On The Loose.”

1 YEAR AGO TODAY

® Jerry Lyman resigns from RKO Radio to head Radio Ventures L.P.
® John Sebastian exits KTWViLos Angeles to pursue ownership

® Tony Martell promoted to CBS Associated Labels Sr. VPIGM

® Richard Perry returns to WB as VP/A&R Producer

® Ted Jordan selected as KDKA/Pittsburgh VPIGM

5 YEARS AGO TODAY

® Bill Wise marches to Atlanta as WKLS PD

@ Bill Roth named WMJC/Detroit PD

® John Kelly promoted to WSB-FM/Atlanta Program Manager
® Vicki Leben upped to Motown National Promotion Director
® Bob Hamilton buys WGLU/Johnstown, PA for $400,000

10 YEARS AGO TODAY

® Joe Dorton advances to Gannett Radio Division President

® Vic Faraci elevated to Elektra/Asylum VP/Director of Marketing
® Wally Sherwin appointed KABC/Los Angeles PD

® Mark McEwen hired by WLUP/Chicago for late-nights

® Harold (Hal) Neal Jr. dies of a heart attack at age 53.

15 YEARS AGO TODAY

@ Billy Bass bounces to United Artists as National Album Promotion

Director

® Heftel awards $25,000 bonus to WHYI (Y100)/Miami programming

staff and air talent

o KIIS/Los Angeles to be sold to Combined Communications

— Hurricane Heeran




A&M Records created Y.E.S. TO JOBS in

1987, opening the door of the entertainment
industry to a new generation of exceptional
minority teenagers.

T'he program has become a major way to
find talented newcomers for the music
business. For the cost of hiring one or more
new employees at minimum wage for ten
weeks, you make an immeasurable investment
in the future. Y.E.S. TTO JOBS has grown from
50 interns at 25 companies to over 200 interns
at 75 companies. L.ast year almost 20% of the
interns found permanent work in the industry
at the end of the summer program.

Invest in a teenager and invest in your future.

Bawnuww
US.

Join the growing list of entertainment
companies who are saying Y.E.S. TTO JOBS!

AM
o

RECORDS

A&M Records

Atlantic Records

The BMG Group,

including Arista, RCA and

KABC Radio's “America’s Top 40"

KKGO-FM/KKJZ-AM

KTLA TV

New Marketing/BNW Entertainment

Original Sound Entertainment

Peaches Records

Recording Industry Association

of America (RIAA)

Rose Records/Stirling Ventures

Show Industries/Music Plus

Sleeping Bag Records

Sound Disk-Tributors/Streetside Records

Tommy Boy Records

Tower Records

Warner Bros. Records

Warner/Chappell Music, Inc.

Warner/Elektra/Atlantic Corporation (WEA)

Waxie Maxie's Records

Wherehouse Entertainment

Wright/Banks Films

“To find out how to enroll
vour company and

et more information
contact Y. IE.S. '1o Jobs

at (213) 469-2411

@190 ASANT Reconds, Tne, A righes rescevad.,
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THE HOT NEWSINGLE
FROM THE BLOCKBUSTER ALBUM
BACK ON THE BLOCK
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©1989 QWEST RECORDS

WPGC deb 23 HOT96 21-18
KJMZ 4-3 KIKI add
KITY 31-25 KDON 4-2
KTFM add KQIZ deb 36
FM102 deb 27 WJMX add
HOT977 add KNOE add
K98 add Plus...
K106 deb 40 &V;FK:
KZZB deb 40 N
WCKZ 17-15 WHHY
HOT95 add 32 qma
KJ103 28-25 KLUC
Z99 add KCAQ
KKMG 12-4 KOY-FM
B95 32-28 KWNZ

KWTX

Urban 0 - 0

STREET TALK.

Benesch Homeward Bound

olumbia Sr. VP/Promotion Marc

Benesch's contract has expired (3/6),

and he's decided to return home to
the West Coast after being away for 13 years.

Columbia President Don lenner told ST,

“Marc is not resigning and he’s not being
fired. | wish | could convince him to stay.”
Benesch added, “I have no future plans other
than returning to L.A. Because this company
is based in NY and | desire to return to the
West Coast it would be impossible for me to
remain in the same capacity with the label.
Donnie and | are parting as great friends.”

Despite what you may have read in the
Wall Street Journal, there is NO signed deal
between EMI and Geffen as ST goes to
press. David Geffen stresses that he’s still
talking to other parties, most notably Time
Warner, which would love to keep Geffen in
the WEA family.

Florida statewide prosecutor Peter
Antonacci announced late Tuesday (3/6) that
he sees no need to mount a racketeering and
obscenity probe sought by Governor Bob
Martinez into the “*As Nasty As They Wanna
Be” album by Miami rappers 2 Live Crew (see
R&R, 3/2).

In a letter to Martinez, Antonacci explained
that the album has already been effectively
suppressed through negative publicity.
However, Antonacci also sounded a
threatening note by adding, “I've concluded
that the course of action most likely to achieve
success at this time would be obscenity
prosecutions at the local level . . "

As ST put the printer’'s devil to bed, we
learned that veteran WLLZ/Detroit PD/
personality Doug Podell would relinquish his
PD duties and concentrate on his evening
airshift.

Also creeping in under the wire comes
word that after seven years at FM100/
Memphis, OM Robert John is leaving to be PD
at Sandusky’s AC KKYY/San Diego. John,
however, will remain at FM100 for the next
three weeks. FM100 PD Steve Conley will
stay, but VP/GM Don Meyers is looking for a
new OM. Call him at (901) 726-0555.

ST hears that PolyGram’s new distribution
arm will be called PGD — short for PolyGram
Group Distribution. The rechristening is all
part of the restructuring in the wake of A&M
and Island joining the PG organization.

KLOSI/L.A. has inked morning stars Mark
& Brian to a new, multi-year deal.

KATZ-FM/St. Louis has named Roshon
Vance as its new PD.
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Dana Horner's exit from the President/
GM chair at WPLJINY, and the transfer of
Mitch Dolan to that post from sister WPRO-
AM & FM/Providence (see Page 1), dumped
16 tons of rumors on the New York streets.

The move by Cap Cities/ABC Group 1
President Don Bouloukos was preceded by
having several other CHR PDs from the group
— including Y108/Denver’'s Mark Bolke,
Q107/Washington’s Lorrin Palagi, and
WHYT/Detroit's Rick Gillette, as well as
consultant Dan Vallie and folks from the
Research Group — fly in for a critique
session. And this week, Dolan brought in
PRO-FM PD Paul Cannon for a listen and
overall evaluation.

Even though Bouloukos and Dolan swear
'PLJ PD Gary Bryan is still their man, local
newspaper reports have been somewhat less
than kind to Bryan during the shuffle.

Meanwhile, crosstown Z100 morning zoo
dudes Ross & Wilson have been fanning the
flames, telling listeners on-air that Bryan and
'PLJ MD Mike Preston have their homes up
for sale. Could this be the payback for WPLJ's
recent “Screw The Morning Zoo” campaign?

Enigma Sr. Director/Nat’| CHR Ben
Brooks resigns to explore future opportunities.
No replacement named yet. Reach him at
(818) 794-8758.

And . . . Toby Laidlaw joins Enigma to
handle the Northeast region out of NYC. For
the past ten years he’'s worked with Foreigner
and Bad Co. at ESP Management.

After aimost two years at the heritage
AOR, KZAP/Sacramento PD/morning man Pat
Still is out, owing to “philosophical
differences.” APD/MD Jon Russell is interim
PD, and a candidate for the permanent gig.

Still's exit comes in the aftermath of a
house fire that wiped out virtually all of his
personal belongings two weeks back. Always
the jokester, Still advises potential employers
that the fire makes him “a very cheap move.”
Reach Still at (916) 920-0132.

Continued on Page 29

Every station can play the same songs.

But only one station can play Joe Kelly.

JOE KELLY CREATIVE SERVICES

www americanradiohistorv com

(312) 645-8241

A division of
Chicago AV, Inc.



the first single from the new album

Manic Nirvana

#1 MOST ADDED
AOR BREAKER
TRACK DEBUT @)

S O On Es Paranza Records, Cassettes and Compact Discs

Distributed by Atlantic Recording Corp.
© 1990 Atlontic Recording Corp.®® A Warner Communications Co.
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What Keeps Retail Loving XYZ: - Sales Over 200,000

What Keeps Radio Loving XYZ:

— Generating Hot Phones - A Mid-Tempo Track That Will
- A Smash With 25-34 Women  Keep Your Listeners Loving You

"What Keeps Me Loving You!..

single and video taken from their Enigma release XYZ ¢ s
Produced by Don Dokken

H U RRIC A N E

Get Ready For The Ride — Great Seats Still Available! %

e Rocsmne N

"Little Sister”

taken from their Enigma release ‘‘Slave To The Thrill’; .2
Produced by Michael James Jackson

The Storm Hits March 19th

U 4

WWw.americanradiohistorv.com




STREET TALK .

Continued from Page 26

KKBTIL.A. has corralled WUSL/Philly
afternoon driver ‘‘Big’’ John Monds for its
afternoon show. Incidentally, Diana Steele,
who did middays under KKBT's old format, will
continue in the same slot when the rest of the
staff is finalized. Names to be announced
shortly.

ST hears that Creative Star Management's
Cassandra Mills will head the Black Music
Division of Azoff Entertainment’s new, as-yet-
unnamed, label.

Meanwhile, Gary Harris has been named
East Coast Black A&R Director for the fledgling
Azoff operation.

T

e . i TR e
AT vl G A=

i

WLOL/Minneapolis OM Gregg Swedberg
and Emmis Exec. VP/Programming Rick
Cummings are looking for a “wild gunslinger”
of a PD, as Swedberg intends to continue with
operations, but wants to spend more time on-
air with morning stars Hines & Berglund.
T&Rs ASAP.

Even though Emmis has WLOL on the
block, the company’s making a renewed
commitment to keep the station a winner until
a sale is finalized. Translation: Big Bucks for
the dude that takes the PD gig.

ST hears that WDJX/Louisville PD Chris
Shebel is definitely high on the list of heavies
to whom Cummings will be speaking.

WXTZ & WMJC/Indy OM/PD Randy
‘‘Harris’’ Rundle exits the Easy Listening/AC
combo. Call him at (317) 879-9622.

Great American Chairman/CEQ Charles
S. Mechem Jr. will step down at the
company’s annual stockholders meeting in
May. GA President/COO George E. Castrucci
will succeed Mechem, who'll rejoin the law firm
of Taft, Stettinius & Hollister. (Mechem was
a partner there when he joined GA’s
predecessor, Taft Broadcasting, as its
President/CEO back in '67.)

KKRZ/Portland morning zoo star Dan
Clark loses his partner, John Murphy, who'll
now head the morning show at KKLQ/San
Diego. John Murphy replaces Jack Murphy &
Terrence McKeever, who split for mornings at
Star 94/Atlanta. No decision yet on whom
Murphy’ll be teamed with when he hits the air
later this month.

And . . . former KKRZ MD Connie Breeze
exits her midday slot to pursue other
opportunites. Reach her at (503) 775-6441.
She’s replaced by overnighter Kim Matthews.

Capitol Nat'l Dir./Progressive Rock Promo
Harry Levy exits over dem ol’ philosophical
differences. He's replaced by Faith Henschel,
who most recently was Nat’l Alternative
Marketing Manager for CEMA Distribution.
Her new title will be Nat'l Dir./Alternative
Promotion. Reach Levy at (818) 766-0717.

B104/Baltimore PD Steve Perun has
announced that Glenn Beck, most recently
mornings at KRBE/Houston, has signed on as
his new morning star. Beck replaces Chuck
Buell, who has made an amicable parting with
the station and can be reached at (301)
465-4711.

Y100/Miami afternoon man J.J. ‘‘The
Jammer’’ Walker is out. Reach him at (305)
370-9894.

HOLLYWOOD SHAKES BUSH — When
KIS-FM/L.A. night rocker Hollywood Hamilton em-
ceed a “Drug Abuse Is Life Abuse” rally for more than |
10,000 Orange County high-schoolers last week [
(3/2), he got to meet the keynote speaker — Presi-
dent George Bush — in the photo opportunity repro-
duced above.

Although last week’s ST featured
Nationwide Natioral PD Guy Zapoleon l
impassionately denying that he’d be making a
move, could something be happening here,

Mr. Jones? Details next week.

ST hears WMMS|Cleveland — which has
been without a PC for more than a year — is
actively looking to bring in someone to work
with OM Rich Piombino. Although several
well-known programmers have confirmed that
they've been approached about the PD job by
GM Chuck Bortnick, we don’t expect 'MMS
to name anyone for several weeks.

WKQB/Charleston, SC morning man
Michael D has jumped into the morning slot at
crosstown WSSX, replacing Ken Matthews.
'KQB VP/GM Steve Judy has also defected to
'SSX. Could 'KQB PD Roger Gaither be far
behind? ST hears WKQB and WSSX are in the
middle of a bidding war for his services.

Meanwhile, WSSX PD Rich Panama has
become the new PD at CHR WSRZ/Sarasota.
He replaces Tom Evans, who recently exited.

After seven-and-a-half years with the
station, WKTI/Milwaukee APD/MD/afternoon
driver Danny Clayton will exit May 1 to pursue
a PD position. Call him at (414) 223-5339.

Humble Billy Haze has inked a multi-year
deal to cohost mornings at WGTZ (293)/
Dayton, where he’ll be teamed with former
KTXQ/Dallas morning comic Alan Kaye.

Haze was being eyeballed for afternoons
at Z100/NY, soooo0, it's back to the T&R pile
for VP/Programming Steve Kingston.

Could long-rumored bankruptcy
proceedings be in progress for Nashville-based
Airborne Records? ST hears Evergreen
Records is looking to acquire Airborne, which
is currently home to Mickey Gilley, Stella
Parton, and the Sanders.

The law firm of Manatt, Phelps,
Rothenberg & Phillips welcomes Ken Kraus
as a partner working in the music department.
Joining Kraus — who handles Bob Seger, the
Fabulous Thunderbirds, Edie Brickell & New
Bohemians, and Lenny Kravitz — in his move
is lawyer Scott Harrington.

Steve Stoff segues from the RCA Atlanta
local slot to become the new Southeast
regional promo rep for Island.

Continued on Page 31
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DO N KIRSHNER'S

3ISTH ANNIVERSARY

JOIN
THESE LEADING
STATIONS:

KNBR

SAN FRANCISCO

WMGK FM

PHILADELPHIA

KMBZ

KANSAS CITY

WNLT FM

TAMPA

ALL AGCCESS

__/

Produced by Derny Somach Productions for Don Kirshner/Mediators. © 1999,
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79 \\ANYTHING BOX
“ " “Living In Oblivion”

“‘Anything Box is working extremely ‘“We have been playing Anything Box KKBQ
well for us and with so much urban  in HEAVY rotation since November. KRBE 3-3
crossover product out there, it's the ~ There's STILL no burn in callout.

PERFECT balance record!!”’ This_is mass-appeal cutting edge B97 25-17 HOT
Gwen Roberts, APD music that NEEDS to be played!!”  KSAQ 17-14 HOT
KIIS-FM/Los Angeles Lou Simon, PD KS104

““This record is happening in Los HOT94/Salt Lake City KIS

Angeles!! The requests are building ~ “‘Anything Box started as a great KCPX

and we're starting to see some retail  night test record and spread to all

action. | expect BIG things from this daypar|t|s”and all demos within a KISN 31-25

band. Al Tavefa, APD WEEK!! Brett Dum’af, PD KKLQ 12'9 HOT
PWR106/Los Angeles 299/0klahoma City KWSS

“This record is a HOME RUN!! It's ~ HOT97
great for ALL dayparts!!” PWR106 33-30
Bob Mitchell, PD KKFR

B97/New Orleans HOT977 deb 35

KAOMA
“Lambada”

WXKS 21-14 HOT

“This record is HOT! | don’t KKFR add

understand why every station in  KRBE 23-20 FM102 add
U\]/?] country isn't playin% Iilt)!é KXYQ add HOT977
en you se
i U 68 & Wave, KISN B93 36-27
Mark Driscoll, OM KKLQ 5-5 WANS add
WI0Q/Philadelphia  HOT97 add KBFM 1-1 HOT
wioaQ KSND add
“‘One of the biggest adult dance =~ PWR96 HOT96 add
records to hit the airwaves in KITY deb 26 KCAQ add
some timg.’ INSTANT phone KTFM 26-18 KTRS add
reaction!! Jerry McKenna, MD

WXKS/Boston

DIVING FOR PEARLS

!

“New Moon”

19 AOR REPORTERS
OUT-OF-THE-BOX!

CHR-NEW, AND ON YOUR DESK NOW!
EARLY BELIEVERS:

KFMW
0K95

@

www americanradiohistorv.com
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Although Hot 102/Milwaukee morning
cohost Arnie (Arn-Barn) Wheeler got axed
after making negative on-air remarks about
“Alpine Valley jamming in as many people as it
can” and bemoaning the local concert venue’s
“$2-per-ticket parking surcharge” etc., several
major stations are already knock-knock-
knocking. Reach Wheeler at (414) 962-7636.

Remaining WLUM morning star Doug
Gilmore is joined by character specialist Dean
Gilmore, and they’re now calling themselves
... “The Gilmore Brothers.” (Doug is black
and Dean is white.) Should be a striking
billboard.

In more Gilmore news, after a brief tenure

as PD at KNCN/Corpus Christi, former
longtime KLBJ/Austin MD Don Gilmore is
joining the Seattle-based Research Group.

Broadcast Group owner Fred Weber tells
ST that Jim Morales will stay on as MD at
KKFR/Phoenix, and J.J. Morgan will continue
as APD. Interesting . . . considering Hot
94.7/San Jose APD Christopher Lance
reportedly was promised the APD title at
KKFR, where he'll come aboard as afternoon
driver nonetheless.

KATT/Oklahoma City PD Scott Douglas
will become Charisma’s SW rep, based in
Dallas. GM Larry Bastida expects to name a
successor before Douglas exits at the end of
the month.

KSAQ/San Antonio PD & Inner City VP/
Programming Leo Vela has passed on doing
mornings at sister WBLS/NY.

Sue O’Connell, formerly MD at WXKS/
Boston and most recently with A&M, has
landed the Boston promo slot at the new,
soon-to-be-christened Geffen sister label. Jim
Gallis — son of indie Paul Gallis — has
grabbed the Chicago/Minneapolis territory for
the label.

Grant Spofford takes on Chrysalis
Southeast regional duties, as he’ll now handle
the Atlanta and Miami markets from his base in
Dallas.

There's been some bad blood spilled in
the battle between CHR WANS/Greenville,
SC and AC competitor WMYI (MY102.5).
WANS had been taunting MY 102.5 with faxes
and phone calls to the AC’s request and
hotlines.

Those actions prompted MY102.5 to have
the phone company monitor its incoming calls
and local police investigate. The result was
that WANS OM Bill McCown and MD Jeff
Hayes each were arrested and charged with
making a bomb threat to the NCNB Bank
building where MY102.5 is located! Both were
refeased on $10,000 bail, each. Stay tuned!

Jack Lawson becomes acting PD at WZZU/
Raleigh, as Steve Brill exits for the PD post at
Jacor's KRFX/Denver.

After five years, original SMN “Heart &
Soul” staffer Alvin John Waples is no longer
with the network. A replacement is pending.

As tipped in last week’s ST, Hot 97.7/San
Jose MD John Christian turned down a PD
offer at another operation and has been upped
to APD at the station.

MAKIN’ BACON — When ST's news hawgs receiv-
ed an invite to Pirate Radio/L.A.’s first “Birthday Blow-
out,” we couldn’t help notice the cartoonish visage of
a certain “Party Pig"” prominently displayed on the in-
vite. Hamming it up, we wondered aloud, “Gosh,
Spike, do ya think we’ll be seein’ more of this porkcu-
latin’ presence on board(s) in the future?”’

Pollack Media Group has inked a 50-50
deal with Colin Waters, former Managing
Director of Piccadilly Radio, to form a UK
consultancy that'll bring some U.S.
programming tactics across the Atlantic.

And . . . former PMG MD Cindy Johnson
has reclaimed her old job on an interim basis.

FM102/Sacramento has named Andrea
Pentrack MD. ON/PD Brian White had been
handling the gig for months.

Soon-to-resign Cap Cities/ABC
Chairman/CEO Thomas Murphy is the 1990
recipient of the International Radio &
Television Society Gold Medal award. He was
honored in ceremonies held last Thursday
(3/1) at NYC’s Waldorf-Astoria.

Ooops! Paragon Research’s new Director/
Marketing & National Sales, Vicky Mann,
starts at the company April 3 — NOT April 30.

Get-well wishes to A&M/Canada President
Gerry LeCoursie, who is recovering from a
mild heart attack.

Heartfelt congratulations to R&R'’s Mail
Services Director Rob Sparago and lllan
Roodberg on the birth of their son, Joshua
Shea, last Wednesday (2/28).

Six weeks ago, Great American AOR
WLVQ/Columbus, on the heels of a significant
two-book slide, decided to make a PD change.
Then-PD Buzz Knight agreed to continue
programming the station until his replacement
was named or he found a new gig.

Last Thursday (3/1), 'LVQ announced its
“new” PD: Buzz Knight!

“After a very extensive search, | found
that none of the people | spoke with could
hold a candle to Buzz,” GM Thom Thon
explained.

Did Thon’s reversal have anything to do
with 'LVQ’s more-than-two-point gain in the
latest Arbitrend? “It certainly didn’t hurt,”
Thon told ST, “but I'd been thinking about
{keeping Knight) for at least two weeks before
that trend came out.”

Knight's comment: “Luckily, the last PD
left the station in great shape!”
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Does
It
Take
To
Get
Your
Listeners

#1 Most Added!
Over 130 Adds!

#1 Track — 4 Weeks!

Now On Tour!

[ITTAKLY

The New Single And Track
The Follow-Up to
The Top 5 Smash Hits
"Janie's Got A Gun" &
"Love In An Elevator"

AEROSMITH

From The Album
Sales Over 4,500,000 Worldwide

Produced By Bruce Fairbairn .
© 1990 The David Geffen Company.
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9 RATINGS

“E 1an’
xpressu)n BIRCH DEMOGRAPHIC RANKINGS

Washington, DC

Summer - Fall : Summer Fall : Summer Fall

18-34 ‘89 89 i 18-49 '89  's9 i 25-54 '89  '89

WPGC (CHR) 105 127 i WPGC 77 83 | WMZQ-AM&FM 88 75

WCXR (CR) 94 88 i WKYS 8O 7.3 i WKYS 72 69

WKYS (UC) 101 81 | WCXR 71 6.7 i WCXR 52 53

WAVA (CHR) 62 77 i WMZQAM&FM 7.4 6.1 WHUR 5.1 5.0

WWDC-FM (AOR) 82 7.1 | WWDC-FM 57 55 i WMAL (AC) 34 49

WHUR (UC) 50 54 i WAVA 49 54 i WMMJ 3.8 4.

WMZQ-AF (Ctry) 46 48 | WHUR 51 5.1 WPGC 55 4.7

WMMJ (AC) 25 4.4} WMMJ 32 4.4 i WGAY (BIEZ) 42 48

WHFS (AOR) 35 40 ;| WRQX 33 34 i WWDC-FM 35 42

_ ; P ) WRQX {CHR) 44 39 | WASH (AC) 36 32 i WAVA 35 38

e a0 . i WETA (N/T) 20 38

by Detroit

Summer Fall : Summer Fall Summer Fall

= I 18-34 89 ‘89 i 18-49 '89 '89 i 25-54 89 89

. WJLB (UC) 141 142 i wWJLB 11.4 104 | wJzz 6.0 84

o WLLZ (AOR) 9.1 97 i wjzz 51 7.2 i WILB 93 75

WRIF (AOR) 98 88 i WLZ 68 65 i WNIC 58 6.0

WHYT (CHR) 58 7.2 i WRIF 72 6.4 i wkal 53 57

WJZZ (Jazz) 47 7.2 i WNIC 58 58 i WJR(AC) 52 54

. . WCSX (CR) 80 59 i wkaQl 56 56 i WWWW 69 53

'The FlI'St Smgle WDFX (CHR) 79 52 i WHYT 45 55 i WCSX 51 51

WNIC (AC) 59 52 i WCSX 64 54 i WRIF 5.1 5.1

C : WKQI (CHR) 53 51 i WWWW 49 43 i WLTI 37 a5

m ﬂhe 45 Year HlStOI'y WWWW (Ctry) 32 35 i WLTI(AC) 31 40 i wLLz 41 42
of Billboard Magazine

to Enter Boston

2 Summer Fall Summer Fall Summer Fall

The Hot Singles Chart 18-34 w9 a9 | 18-49 s a9 | 25-54 5 89

- £ WXKS-FM (CHR) 15.3 15.5 { WBCN 9.5 11.7 i WBCN 75 10.0

Cel'tlfled GOld WBCN (AOR) 123 153 i WXKS-FM 117 114 | WXKSFM 73 7.3

. f WZOU (CHR) 75 110 | wzou 55 80 i WODS 87 66

Py WZLX (CR) 113 68 | WZLX 78 6.1 i WZLX 69 6.0

The #1 Rap Slngle or WAAF (CHR) 55 55 i WODS (Gold) 73 53 i wBZ 41 50

C WZ WCGY (AOR) 57 46 i WMIX 43 4.4 i WVBF 41 45

8 COHSCCUHVC eeks WVBF (AC) 21 4.0 i WBZ(AC) 28 42 i WRKO 51 4.4

WMJX (AC) 37 3.8 | WAAF 38 37 i WSSH 49 44

. ‘XZ I) ‘ WILD (UC) 47 3.7 i WRKO (NT) 33 35 I WMJX 47 43

.The #1 Slngle at GC‘ fOl' WROR (AC) 36 29 i WROR 43 35 ! WROR 49 41

WSSH (AC) 36 35

5 Consecutive Weeks | - o
¢ 310,000 12”s/Maxicassette Dallas-Ft. Worth

1 Summer  Fall Summer  Fall Summer  Fall
Slngles SOld 18-34 ‘89 's9 i 18-49 89 89 ! 25-54 89’89
‘ KKDA-FM (UC) 92 91 KVIL-AM & FM 99 87 i KVILAMS&FM 119 103
Added At 298 deb 29 HOT KJMZ (CHR) 76 80 i KPLX 70 82 i KSCS 92 86
WAVA add 29 KJMZ 16 HOT KTXQ (ACR) 82 7.7 i KSCS 85 80 } KPLX 69 84
KEGL (CHR) 56 7.2 i KKDA-FM 76 75 i KKDA-FM 54 62
& KPLX (Ctry) 64 69 i KIXQ 56 56 i KOA 54 58
32)01'7963‘::!3028 2?:6933 314 28 KSCS (Ctry) 65 68 i KIMZ 58 55 i KLTY 36 45
= KVIL-A/F (AC) 76 66 ;i KEGL 43 51 KZPS 46 45
KZZB dd zgg 34_31 KZEW (AOR)* 5.9 5.9 KZPS 4.4 4.6 WBAP (Ctry) 5.0 4.3
a KZPS (CR) 49 47 | KOAI(NAC) 46 45 i KTXQ 39 38
Charted At: Testing At: KLTY (CC) 44 46 i KLTY 3.6 43 i KRLD (News) 35 37
KMEL 27-20 HOT B97 “Now Soft AC
B104 22-19 KIIS-FM
KNRJ 28-21 KBQ Houston-Galveston
KGGI 12'9 KRBE Summer Fall Summer Fall Summer Fall
KJ103 4-2 HOT PWR106 18-34 ‘89 89 i 18-49 ‘89 89 i 25-54 '89  '89
KLOL (AOR) 131 138 i KLOL 100 100 i KIKK-FM 100 104
KMJQ (UC) 137 12,0 i KMJQ 112 95 i KILT-FM 98 92
Hosh Gureli, MD/KMEL KIKK-FM (Ctry) 72 7.8 i KKKFM 8.7 9.1; i KLOL 87 79
. KILT-FM (Ctry) 68 7.1 KILT-FM 82 7.9 i KMIQ 80 7.3
A Real Power Record For Us -- KKBQ-A/F (CHR) 82 63 i KZFX 65 6.1 KZFX 58 62
: i KNRJ (CHR) 52 6.1 KKBQ-AM & FM 66 51 i KFMK 34 46
With The Research To Prove It! KZFX (CR) 70 59 i KNRJ 38 48 ! KLDE (Gold) 36 44
KRBE (CHR) 69 57 i KRBE 53 4.6 | KODA (B/EZ) 42 43
- — KLTR (AC) 57 4.4 i KLTR 51 42 | KKBQ-AM&FM 45 39
: @ﬂl KHYS (UC) 16 43 i KFMK 30 4.0 i KTRH (News) 50 38

-
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KUPD
Continued from Page 1

State maintained that Melton re-
mained only as a salesman,
testimony from former employees
identified him as “the boss” and
documents produced by the station
showed little evidence of any con-
nection to sales.

Although the FCC had insisted on
Melton’s removal from the license
application, he later acquired a
49% stake in Tri-State. The Review
Board questioned, though, why
supposed 100% owner John Norris
would sell Melton nearly a half-in-
terest in stations worth millions of
dollars for only $114,000. That came
in 1978 after Norris sent the Com-
mission a letter stating his “belief
in Mr. Melton’s rehabilitation.” In
its findings, the Review Board says
the evidence indicates that Melton
was never demoted, and that the
purported stock sale recognized
the situation that had existed all
along.

The Review Board decision says,
“Although it is always regrettable
to witness a regulatee suffer a mul-
timillion dollar loss when its li-
cense cannot be legally renewed,
broadcast licensees have been
forewarned for decades that the
Commission’s demand for candor
is not an edict with which to trifle.”

Efforts by R&R to reach Tri-
State officials were not successful
Tuesday evening (3/6), after the
decision was released.

CRS

Continued from Page 1

A number of top recording art-
ists appeared on panels, as well as,
unusually, the publishers from four
trade publications. Anticipated
fireworks failed to materialize in
this session, however.

Saturday featured the seminar’s
best-received presentation, “Hu-
mor Survival Skills For People
Over Five and Under Pressure,”
conducted by C.W. Metcalf. A
number of people were overheard
saying the session had changed
their lives. [Metcalf will appear at
the R&R Convention this May.]

Other convention highlights in-
cluded the Super Faces Show, fea-
turing Alabama, who were given
the CRS’s first-ever Humanitarian
award; ABC Radio Networks’ Des-
ert Rose Band concert; Capitol
Records’ “Camp Capitol” suite
with its M*A*S*H theme; and
RCA’s now-fabled “Boat Party”
aboard the General Jackson river-
boat, with music by Prairie Oyster
and Restless Heart. The festivities
concluded Saturday night with
what many felt was the finest line-
up of talent ever on the New Faces
Show.

Agenda Chairman and WMZQ-
AM & FM/Washington VP/GM
Paul Wilensky was elected CRS
President and Corrine Baldassano
of ABC Radio Networks was desig-
nated next year’s Agenda Chair-
person.

Pat Marsicano

Velasquez
Continued from Page 3

tion. Previously, she spent three
years at RCA as Manager/Pop
Promotion. She spent eight years
at Atlantic Records, rising to
Assoc. Director/Pop Promotion.
Marsicano joined Island in 1986
as National Promotion Coordina-
tor. Before that she was Asst. to the
Station Manager and Office Man-
ager at WHN (AM)/New York.

Chrysalis

Continued from Page 3

tional Video Director and North-
east Regional AOR Director, and
worked at MTV as then-Sr. VP/
Programming Les Garland’s as-
sistant and “personal bud.”

During a Grammy week kickoff luncheon, the T.J. Martell Foundation paid tribute to Elektra Entertainment Chairman Bob
Krasnow, who's slated to receive the organization’s 15th annual Humanitarian Award. Gathering at L.A.’s Bistro were (I-r)
SBK/EMI Publishing Chairman Charles Koppelman, CBS Associated Labels Sr. VP/GM & Foundation founder/President Tony
Martell, Krasnow and wife Sandy, WEA President Henry Droz, and Elektra Exec. VP Aaron Levy.

WOL & WMMJ
Name Hannibal
As Programmer

Three-year WNHC/New Haven
PD Hector Hannibal moves to the
same position at Almie’s Urban/
Black AC combo WOL & WMMJ/
Washington, effective the end of the
month.

Hannibal told R&R, “[Station
consultant] Lee Michaels and I are
looking to firm up our position in
the market. Our station [WMMJ]’s
new format is less than a year old,
but already we’ve made inroads in
market share. I think WMMJ can
reach a 3.5 or 4.0 share.”

Ebo

Continued from Page 3

“I worked in 84 with Snowden,
who was then Corporate PD at Am-
aturo Group, and I was fascinated
with what he could do — how he
sounded on-air and his knowledge
about the business.”

Snowden told R&R, “‘I’'m looking
forward to the programming and
also to being on-air. People don’t
realize this is a legendary
market.”

Ebo has been with Lorenz Broad-
casting since 1981, apart from a
1984 stint at Amaturo’s Magic 102.
Snowden previously programmed
there and as Amaturo Group PD
over Magic 102, KMJM (Magic
108)/St. Louis, and WDRQ/Detroit.

RCA Raps Up Grammys

Jive/RCA’s DJ Jazzy Jeff & Fresh Prince (c) — who won a Grammy last year for
Best Rap Performance — hobnob with RCA’s President Bob Buziak (I} and GM
Rick Dobbis during the label's post-awards bash.

e

SR

Cox Becomes Polydor Director
Of AOR/Alternative Promotlon

Polydor has named Billy Cox to
the new position of Director AOR/
Alternative Promotion. Based at
the label’s Los Angeles offices,
he’ll report to Sr. VP/Promotion
John Brodey.

“Billy is a confident promotion
man and will add a great deal to
our department,” remarked Bro-
dey. “It’s especially gratifying to
see someone move up through the
ranks and achieve the opportunity
he deserves.”

Cox added, “It’s a personal thrill
to face the challenges of this posi-
tion with the backing of such a
strong national and field staff. I
want to put Polydor solidly among
the major labels in the AOR/Alter-
native arena.”

Since 1988, Cox has been Poly-
dor’s Local Promotion Manager in
Chicago. He joined Geffen in 1986
as the Houston rep, after spending

Calderone
Continued from Page 3

"HFS gain the attention and suc-
cess it deserves.”

Calderone joined WRCN — a for-
mer New Rock outlet — as Promo-
tion Director in 1986, following a
stint at WGR & WGRQ (now WGR-
FM)/Buffalo. He was named 'RCN
PD in 1988 and rose to OM four
months ago.

“To do a format that I've been in
love with for such a long time at a
50kw station covering two major
markets — it’s an amazing oppor-
tunity,” Calderone told R&R.

Bllly Cox

six years as a buyer for the Sound
Warehouse retail chain.

e ———
Martin

Continued from Page 4

Stan Martin

and was part-owner of WPAC/
Long Island, and was an air per-
sonality at several New York sta-
tions, including WHN, WNEW

(AM), WPIX, and WKTU.

PROMOTION & MARKETING

Cecola WTG’s East Coast Director

Robin Cecola has been appointed
to the new post of East Coast Direc-
tor/Promotion & Marketing at
WTG Records. He’ll work with Di-
rector/National AOR Michael
Prince and Director/National CHR
Roger Smith and serve as liaison
between WTG’s West Coast head-
quarters and CBS Records in New
York.

WTG Sr. VP/GM Jerry Green-
berg stated, ‘““This new position will
establish a major presence for
WTG on the East Coast. Through
Robin’s efforts we expect to max-

Robin Cecola

imize the exposure of our records
and artists.”

Cecola told R&R, ‘‘With the com-
bined talents of the Epic wizards,
CBS’s dominant marketing and
distribution network, and WTG’s
leadership, we will make an im-
pact.”

Cecola joined WTG in 1988 as a
Promotion Marketing Manager for
the mid-Atlantic region, operating
out of Washington, DC. Prior to
that he was a CBS Records account
service rep in Boston.
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THE SiLVER CLEF AWARD WINNERS

On June 30, 1990 London will play host to the most impressive

lineup of British talent ever to perform on one stage.

The Silver Clef Award Winners KNEBWORTH Show will feature such

giants as Paul McCartney, Elton John, Phil Collins, Pink Floyd, Cliff Richard,
Status Quo, Tears For Fears, Mark Knopfler and Eric Clapton, with more
names to be announced in the months to come.

The 11-hour, open-air performance will benefit the Nordoff-Robbins

Music Therapy Centre and the British Phonographic Industry’s BRIT

School for Performing Arts.

The 15th Annual Silver Clef Award Winners KNEBWORTH concert
will be an historic event. And it will be broadcast exclusively on the

Westwood One Radio Networks.

To reserve this once-in-a-lifetime show for your audience, contact your
Westwood One representative today. In Los Angeles call 213-840-4244,

FAX 213-204-4375 or TELEX 4996015 WWONE.

(Q‘}i(&} WESTWOOD ONE RADIO NETWORKS
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NEWS

Patrick Joins Black Tie Meets
BOIton .

Lou Patrick, longtime program-
mer and former PD at Soft AC
WKSZ (KISS-100)/Philadelphia,
has been named Director/Re-
search at Bolton Research.

Bolton President Ted Bolton
commented, ‘“Lou is a superb radio
marketer who understands how to
translate research findings into
marketing tactics.”

Patrick added, ““As a client of
Bolton Research, I've successfully
applied their ideas and advice in
very competitive situations. I can
now use my background to help
stations in multiple markets.”

In radio since 1972, Patrick has
programmed WASH/Washington,
KJYO/Oklahoma City, WKZW/Pe-
oria, and WYKS/Gainesville, FL.

Shephard GSM
At KROQ

KMEL/San Francisco GSM Ali
Shephard has been named to the
same position at KROQ/Los An-
geles. She succeeds Tom McMil-

lan, who resigned last month to A&M Records Chairman Jerry Moss (r) shares a drink and a camera break with

pursue station ownership. label artist Br i 8
! yan Adams during A&M'’s post-Grammy party.
KROQ GM Trip Reeb remarked, e P yparty

‘“‘Her sterling performance in San
Francisco only hinted at what she’s

oing to be able to accomplish here q q

b Los Angeles.” ’ BMG To Distribute Oceana
Shephard joins KROQ after a _

dozen years doing radio sales in

San Francisco. She spent five

years at KMEL (the last two as

GSM), five years at KFRC, and
two years at KSFO.

Black Leather

Summit Ups
Two In Sales

WCAO & WXYV/Baltimore Di-
rector/Sales Dean Smith has been
promoted to Corporate Director/
National Sales and Dianna Ober-
meyer has been named Corporate
Director/Retail Sales for Summit
Broadcasting. Smith will continue
in his position at WCAO & WXYV.
Obermeyer, formerly Director/
Retail Marketing & Special Events
for WHIO & WHKO/Dayton, will
be headquartered at Summit’s
WONE & WTUE/Dayton.

In additon to the Baltimore and
Dayton stations, Summit owns  Hollywood, FL-based Oceana Records, formerly distributed by Atlantic, has
WAOK & WVEE/Atlanta, WFYR/  pacted with BMG Distribution for an exclusive three-year deal. On hand for the
Chicago, WRKS/New York, KHVN  signing were (seated, I-r) BMG President Peter Jones and Oceana Fresident Carl
& KJMZ/Dallas, and KLZ & Maduri (standing, I-r) BMG’s Tom McPartland and Lou Tatulli, and Oceana consul-

- MAZY /Denver tant Lawrence Steinberg.
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Aerosmith Pumps Up The Platinum

Aerosmith took time out to accept double platinum records for their Geffen release, “Pump.” Feeling F.I.N.E. at the Boston
Garden were (front, I-r) the label’s Mark DiDia, Karen Dukot and John Kalodner, the band'’s Steven Tyler, Joey Kramer,and
Tom Hamilton, band business manager Burt Goldstein, and Collins Management's Keith Garde, (back, I-r) Aerosmith tour
manager Bob Dowd, band member Brad Whitford, manager Tim Collins, and the band’s Joe Perry.

ANIMAL LOGIC

“AS SOON AS THE SUN GOES DOWN”

TRSC -7 3¢

The mass appeal single from the
1.R.S. LP
ANIMAL LOGIC

IRS-82020

ALREADY ON:

KSAQ G98
9OWGY  KISR
WKSI KWTX
KTUX KNIN
WIXX WKFR
WTBX WPFR
KRZR KBFQ
FM104 KMOK
HOT949 KIMT
KZZU KDWZ
WNYP /90

* SALES OVER 150,000
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SIX-STEP PLAN FOR SUCCESS

How To Win The Spring Book

Traditionally, researchers, strategists, and consult-
ants try to make their industry sound more complex than
it really is: ‘“‘Radio is brain surgery, gentlemen, but for-
tunately for you, I'm a brain surgeon.” I'd like to break
from that tradition and offer a clear and understandable
six-step plan that will help you win your spring book.

All you’ll need are a pen, a note-
pad, common sense, adequate fi-
nancial resources, and knowledge
of your market’s consumers. Even
if you follow these six steps, I can’t
guarantee you’ll be the top 12+ sta-
tion in your market. But you will be
making significant progress
toward maximizing your station’s
performance in the spring book
and setting yourself up for a better
summer and fall.

Position Yourself

We live in an overcommunicated
society. If you're an already-
established station, you need to
clarify and solidify your position in
consumers’ minds. If you’re an un-
derdog or a newcomer, on the other
hand, you first need to find a posi-
tion worth claiming and then go on
to stake that claim vividly.

Great positions fulfill all three of
the following criteria:

¢ They’'re desirable. In most
markets, for example, there’s
more demand for all-Oldies than
for bright AC or Country Rock.

¢ They’re explicit. WCKG/Chi-
cago’s “Classic rock with less talk”
is easier for consumers to under-
stand than its old “Chicago rock &
roll.”

¢ They're consistemt with your
past history. A station well-known
for its personalities has a hard time
moving to a “most music” posi-
tion.

‘“The personality traits
you might like your
station to have are
traits you might like to
have in a friend.”’

Audience research can help. A
“format search” can help you dis-
cover the latent consumer demand
for new formats in your market.
Research can also help you find the
clearest and most enticing
language to describe your chosen
position. (It helps if your position-
ing statement consists of a genuine
consumer benefit.)

Fine-Tune
Your Morning Show

For most consumers, radio
serves two functions. From ap-

Kurt Hanson

proximately 6-9am, it's a wakeup
service. Thereafter, it’s a music
service,

““It doesn’t help to play
the ideal percentage of
currents if you’re
playing the wrong
currents.’’

For your morning show, you
need to design a mix of elements —
information, music, and humor —
that might conceivably be the ideal
wakeup service for a decent per-
centage of your target audience.
Wall-to-wall music, for example,
doesn’t seem to attract a large au-
dience.

You may improve your morning
show by implementing some of the
following steps:

¢ Add information specialists.
Bringing in a new voice for
weather, traffic, sports, etc. adds
credibility and makes that ele-
ment’s presence more noticeable
to casual listeners.

¢ Add a contest. Research con-
sistently shows that listeners enjoy
trivia-type contests they can play
along with, even if they don’t try to
enter or win.

e Punch up your timechecks to
make them stand out. (I've been
suggesting to certain programmer
friends that their AM guys should
check in with a “chronologist” who
reports from the ‘‘Exclusive
WXXX Satellite Radar Time
Center.” I'm only half-joking.)

¢ Demand entertainment value
from your morning talent. To quote
Strunk & White’s “The Elements
Of Style”: “Omit needless words.”

By Kurt Hanson

¢ Sell your new music. There’s
no better way to get your listeners
to like your currents than for your
morning show to support those
songs. If the morning team gets ex-
cited about new music, your listen-
ers probably will, too.

Play The Right Music

As noted earlier, from 9am on,
most consumers use radio as a
music service. Since music is
what’s most important to con-
sumers, then it should be what’s
most important to you.

There are two specific areas of
concern. First, you have to play a
desirable mix of music. Some sta-
tions, for example, play 70% cur-

rents when their listeners would
prefer 30% currents. The ideal mix
might include a certain proportion
of fresh, new, unfamiliar music.
The appropriate genres to consider
(Motown, metal, new wave) vary
by format, and the ideal mix of
genres varies by market and by
station.

Once you have a handle on the
ideal mix, you have to play the
right songs. (It doesn’t help to play
the ideal percentage of currents if
you’re playing the wrong
currents.) Ongoing music research
throughout the book and through-
out the year is a key success factor.

““The most effective
advertising is usually
focused on one
consumer benefit.’’

To better focus on your listeners’
tastes, I urge you to virtually ig-
nore requests, sales, and trade
charts. They’re all valid measures
of certain phenomena, but they
don’t measure the musical tastes of
your typical listener. You actually
have to go to the consumer. Suc-
cessful major market stations
allocate up to $200,000 per year for
music research — they think of it
as a mere 2% of revenues that
comes back to them many times
over in increased future profits.

Execute The Basics

Like great baseball teams, great
radio stations execute the basics
perfectly. If you execute all the
other steps described here but fail
on the basics, you will, of course,
lose.

You probably learned the basics
at your very first station: call let-
ters into and out of the break. One
thought per set. Frontsell or
backsell any unfamiliar music.

s

‘“‘Use audience research to
identify the two or three key
fixable negatives at your station
— and fix them.”’

e 2
i A

Position your spot breaks com-
petitively. Promote ahead. Cross-
promote across dayparts. And so
on.

In addition to doing these, you
might want to concentrate on the
following:

‘“‘Like great baseball
teams, great radio
stations execute the
basics perfectly.’’

¢ Eliminate negatives. Avoid
jabbering jocks. In a tight battle,
you can’t get away with running a
significantly higher spot load than
your competitor. Make sure you
don’t have clumsy music rotations.
Ideally, use audience research to
identify the two or three key fix-
able negatives at your station —
and fix them.

¢ Differentiate yourself. Give
your listeners a few items that are
easy to mentally lock onto that dif-
ferentiate your station from the
other 20, 30, or 50 stations in your
market. You're the “Twofer Tues-
day” station. You’re Jonathon
Brandmeier’s station. You're the
“Four-in-a-row” station. You’re
the station with Roger Ebert’s
movie reviews.

¢ Get the Arbitron and Birch
credit you deserve. Lots of GMs
want to find a way to get lots of
ratings service credit without the
bother of actually getting a lot of
listeners. It just doesn’t work that
way. You need to have lots of
listeners to do well in the ratings.
The problem is that you can be hurt
by ignoring the measurement de-
vices. So don’t ignore them.
Thursdays are important. ‘‘Write it
down” is a useful phrase. ‘‘Call let-
ters. . . dial position . . . station’ is
an effective sweeper.

¢ Develiop a winning personality.
If you want people to like you, you
have to be likable. The personality
traits you might like your station to
have are traits you might like to
have in a friend: reliable, honest,
exciting, hip, generous, funny,
musically knowledgeable, concern-
ed about you. Nobody has all of
these traits — pick a few for your
station and go for them.

‘“The correct actions to
take are almost always
the ones your listeners
would prefer.’’

Advertise

Once you have a product con-
sumers will like, it’s time to tell
them about it. At that point, you
should advertise. After consumers
know about your product, you
advertise more to remind them to
keep on consuming it. But note the
correct order: get the product right
first, then advertise it.

Here are some hints to help you
plan your upcoming ad campaign:

» The most effective advertising
is usually focused on one consumer
benefit. Audience research will
help you determine which benefit is
most attractive to your target con-
sumers.

e Don’t use an advertising
medium in which you cannot be
very visible. If you can’t afford to
make a decent showing on televi-
sion, use billboards. If you can’t af-
ford a decent showing on bill-
boards, use bumper stickers. What-
ever it takes.

* You can make your advertis-
ing do triple duty by ensuring that
it not only sells that consumer
benefit but also reinforces your sta-
tion’s personality (see above) and
visually reinforces your call letters
(for ratings credit, see above).

‘‘Get the product right
first, then advertise it.”’

Care About Customers

Throughout this process, youll
note that the correct actions to take
are almost always the ones
listeners would prefer. If you focus
on caring about your customers,
you’ll have a mindset that will give
you a significant competitive ad-
vantage.

The two to four percent of station
revenues you devote to audience
research — to learn what con-
sumers want — will pay for itself
many times over. Knowledge of
consumer tastes is fuel for the
engine that takes you where you
want to go. That knowledge and
caring about customers are what
turn adequate performers into win-
ners.

Kurt Hanson is the founder and
President of Chicago-based
Strategic Radio Research. He
can be reached at (312)
| 726-8300.
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Mandela Concert Rife With Rumours

IMPLE MINDS, PETER GABRIEL, TRACY

CHAPMAN, the NEVILLE BROTHERS, HUGH

MASEKELA, DANIEL LANOIS, GEORGE DUKE,
and NEIL YOUNG are, at presstime, the artists confirm-
ed for the “International Tribute For A Free South Africa”
concert set for Wembley Stadium on Easter Monday (Ap-
ril 16). ANC leader NELSON MANDELA has promised to
attend and speak at the show.

Many more artists will be added
to the bill in the next few weeks,
and the event set a Wembley rec-
ord by selling out at the rate of
more than one ticket per second.
The only tickets left are those re-
served for Anti-Apartheid mem-
bers.

Meanwhile, the involvement of
Lanois — who, like Duke, will be a
“supergroup” bandleader — has
sparked rumours that two of his re-
cent production clients (U2 and
BOB DYLAN) could be on the bill.

Morrissey Singled Out

MORRISSEY fans will have to
content themselves with two sin-
gles instead of an album this year,
as the ex-SMITHS singer com-
pleted only six tracks with CLIVE
LANGER and ALAN WINSTAN-
LEY. Two of these tunes will show
up on the B-side of Morrissey’s
next single (“November Spawned
A Monster”’), due March 26.

A second single — rumoured to
be titled “Piccadilly Palace” -
will be released near the end of the
year, and will be backed by two
more of the new tracks.

Happy Mondays Step Out

Meanwhile, the new single by
Manchester’s second-hottest outfit,
HAPPY MONDAYS, will be a ver-
sion of the 1971 hit for South Afri-
can multi-instrumentalist JOHN
KONGOS, ‘“He’s Gonna Step On
You Again.” (Kongos is also dimly
remembered for another hit that
same year called “Tokoloshe
Man.”) Manchester’s hottest? The
STONE ROSES, of course.

Sinead O’Connor — producing Heart
Throbs.

Sinead’s Heart Throbs

Fresh from producing her own
album (“I Do Not Want What I
Haven’t Got”’), which comes out

“Rock Over London” news is
a service of Rock Over London
Ltd. which can be reached at
Giobe Theatre, Shaftesbury
Ave., London W1V 7HD; phone
01-494-4513.

Monday (3/12), SINEAD O’CON-
NOR is going to be working with
Reading-based band the HEART
THROBS, who are signed to the
SUGARCUBES’ label, One Little
Indian.

O’Connor will produce at least
one track on the group’s forthcom-
ing LP. Meanwhile, the Heart
Throbs will have a single (“I Won-
der Why”’) released this week, and
this particular disc was produced
by GIL NORTON, who’s worked
with the PIXIES.

Other singles due for UK release
on Monday include the BE-
LOVED’s “Your Love Takes Me
Higher” and 808 STATE'’s follow-
up to ‘“‘Pacific State,” entitled “Co-
bra Bora.”

Daniel Lanois — humouring the

Fumours.

April Albums

Albums scheduled to come out at
the beginning of April include the
debut LP from HALO JAMES
(“Witness”), which will include the
UK hit “Could Have Told You So”
and the new single (‘“Baby”);
“Shotgun,” the longplayer from
JAMIE J. MORGAN, currently on
the UK charts with his cover of
“Take A Walk On The Wild Side”’;
and ‘“Automanikk,” the breathless-
ly awaited album from A GUY
CALLED GERALD.

SAM BROWN will see her sec-
ond A&M album (“April Moon”)
released during the second week of

April as well. The label also has a

new LP from JOAN ARMA-

TRADING scheduled for late
spring.
And . . . MIKE OLDFIELD will

release an instrumental album on
April 30. The disc is Oldfield’s fol-
low-up to last year’s “Earth Mov-
ing” — which only just came out,
albeit in an amended form, in the
us.

BRITAIN

—_
-
—_
[9%]

Moving Up

B-52's/Love Shack (Reprise)

SHAKIN’ STEVENS/ Might (Epic)

BEATS INTERNATIONAL.../Dub Be Good To Me (Go Beat/PG)

w W
2 1
3 2 MICHAEL BOLTON/MHow Am | Supposed To Live Without You (CBS)
13 SINEAD 0’CONNOR/Nothing Compares 2 U (Ensign/Chrysalis)
— 4 VARIOUS ARTISTS/The Brits 1990 (Dance Medley) (RCA)
4 5 DEPECHE MODE/Enjoy The Silence (Mute)
9 6 ROD STEWART/Downtown Train (WB)
15 7 STONE ROSES/Elephant Stone (Silvertone)
7 8 TECHNOTRONIC /YA KID K./Get Up (Swanyard)
— 9 J.T. & BIG FAMILY/Moments In Soul (Champion)
13 10 GURU JOSH/nfinity (De Construction/RCA)
5

11 BLACK BOX/ Don't Know Anybody Else (De Construction/RCA)

12 RAM JAM/Black Betty (Epic)

ADAM ANT/Room At The Top (MCA)

ERASUREBlue Savannah (Mute)

CLIFF RICHARD/Stronger Than That (EMI)

ELECTRIBE 101/Talking With Myself (Mercury/PG)

LONNIE GORDON/Happenin' All Over Again (Supreme)

TINA TURNER/Steamy Windows (Capitol)

AEROSMITH/Dude (Looks Like A Lady) (Geffen)

DAVID A. STEWART {/CANDY DULFER/Lily Was Here (Anxious/RCA)

INNOCENCE/Natural Thing (Cooltempo/Chrysalis)

JAMIE J. MORGAN/Walk On The Wild Side (Tabu/CBS)

MARC ALMCHD/A Lover Spurned (Some Bizzare/CBS)

GLORIA ESTEFAN/Here We Are/Don't Let The Sun Go Down On Me (Epic)

TEARS FOR FEARS/Advice For The Young At Heart (Fontana/PG)

The Network Chart, courtesy MRIB

Japan — testing the waters.
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Back In Japan

JAPAN, the popular British art-
rock band of the early-’80s, have
reunited and are recording in Lon-
don. DAVID SYLVIAN, RICHARD
BARBIERI, MICK KARN, and
STEVE JANSEN are said to be
“testing the waters” for a perma-
nent reunion. The band had a dozen
UK chart singles and made the UK
album chart six times between 1980
and 1984.

Ella Fitzgerald —
‘round-the-clock.

welcoming jazz

24-Hour Jazz Station Debuts

London’s first — in fact, Britain’s
first — 24-hour-a-day commercial
jazz radio station, Jazz FM, signed
on last Sunday morning (3/4) at
6am, and featured a first-day visit
from ELLA FITZGERALD, who
declared the station officially open.

Second Acts

LISA STANSFIELD’s UK fol-
low-up to ‘‘Live Together” will be

“The Love In Me,” to be released
April 15. A week later, the
STRANGLERS will follow their hit
cover of “96 Tears” with “Sweet
Smell Of Success,” which is also
taken from their LP, ““10.”

Meanwhile, ROL hears that the
other former WHAM! member -
ANDREW RIDGELEY - is going
to call his debut solo album ““Son Of
Albert,” and his first single
(“Shake”) is due for release on
March 19.

Speaking of probable titles, Ker-
rang! reports that IRON MAIDEN
head BRUCE DICKINSON’s solo
album is likely to be called “Tat-
tooed Millionaire,” which — not co-
incidentally — is the title of one of
the tunes on the LP. Look for the
disc to hit the streets in early May,
but don’t expect a tour until after
the new Maiden album is com-
pleted.

Dickinson, incidentally, has
spent his spare time writing a
satirical novel called “Lord Iffy
Boatrace,” which will be published
in mid-May.

Only Numan

GARY NUMAN fans are about
to have to dig deep into their poc-
kets, as his complete recordings
have been made available on com-
pact disc by Beggars Banquet, who
are dividing the nine discs into two
sets of four, plus one additional CD.

All nine will cost 70 pounds, with
a set of four priced at 30 pounds,
and will be available on import via
mail order until May from the la-
bel.

AUSTRALIA

W W

11
2 2

MIDNIGHT OIL/Blue Sky Mine
PETER BLAKELEY/Crying In
The Chapel

HUNTERS & COLLECTORS/
Turn A Blind Eye

GIRL OVERBOARD/The Love
We Make

J. DIESEL/Please Send Me
Someone To Love

JENNY MORRIS/Street Of Love
{CEHOUSE/Jimmy Dean

BANG THE DRUM/Only You
KATE CEBERANO/That's What |
Call Love

0 SPY V. SPY/Clear Skies

Most Added

MENTAL AS ANYTHING/Overwhelmed
MIDNIGHT OiL/XKing Of The Mountain

Top 10 Australian records from playlists of
MMM-FM/Brisbane, MMM-FM/Melbourne,
FOX-FM/Melbourne, 86 FM/Perth, SA-FM/
Adelaide, 2-DAY/Sydney, MMM-FM/Syd-
ney, and FM-104.7/Canberra.

3 3

w |~y

—_

CANADA

w W

2 1 MAESTRO FRESH WES/Let
Your Backbone Slide
LUBAALittle Salvation
ALANNAH MYLES/Lover Of
Mine

CRASH VEGAS/nside Out
PAUL JANZ Every Little Tear
MEN WITHOUT HATS/n The
21st Century

KIM MITCHELL/Expedition
Sailor

JANE CHILD/Don't Wanna Fall
In Love

TRAGICALLY HIP/Boots Or
Hearts

ALANNAH MYLES/Still Got
This Thing

Most Added

BOX/Carry On
COREY HART/A Little Love

1 2
3 3

-~

8 10

Top 10 Canadian CHR hits courtesy The
Record (416) 533-9417.
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CSN&Y To Drum Up Funds For Former Bandmate

avid Crosby, Stephen Stills, Graham Nash, and

Neil Young will perform at a benefit concert on

March 31 to help raise funds for a liver transplant
for the musicians’ onetime drummer Dallas Taylor.

The concert — to be held in Los
Angeles — will also feature sets
from Don Henley and the Desert
Rose Band. Proceeds are ear-
marked for Taylor’s eperation, and
will go to other organ transplant
programs as well.

Hot Cross Spots

March is American Red Cross
Month, and the relief agency has
put together an imaginative series
of radio and TV ads encouraging
listeners to “Play Their Part” in
volunteer programs.

The radio spots feature Michael
Bolton, Richie Havens, and Tito
Puente extolling the virtues of the
Red Cross, while TV versions spot-
light Paul Shaffer (the campaign’s
national chairman), Carly Simon,
Randy Travis, and Branford Mar-
salis engaged in volunteer activi-
ties to the sound of the Rolling
Stones’ classic ‘“Gimime Shelter.”
If you haven'’t yet received copies
of the spots, give the agency a call
at (202) 639-3200.

We Have Come Phone
Your Donors

Want to contribute to AIDS re-
search and hear previously unre-
leased material from Milli Vanilli,
Whitney Houston, Jeftrey Osborne,
Kenny G, and Taylor Dayne to
boot? Then call 1-900-360-GIVE.

That’s the telephone number to a
line Westwood One’s Audiotex divi-
sion has established (in conjunc-
tion with Arista Records’ March 17
AIDS benefit concert) to help raise
funds for Arista Recerds Founda-
tion Inc. — an AIDS relief organi-
zation set up by the label.

Stiff Riffs

* Polydor will release a remas-
tered CD version of Derek & the
Dominoes’ classic LP (‘‘Layla And
Other Assorted Love Songs”) this
fall. The package — issued to
celebrate the album’s 20th anniver-
sary — will also include outtakes
and other hard-to-find material
from the historic sesstons.

Jacksons
Miniseries
Planned

ithough all the detalls are
Ayet to be worked out, Mo-

town Productions and
ABC-TV are set to produce a mini-
series based on that magically mu-
sical Jackson family . . . with full
cooperation from the celebrity clan.

The series is expected to chroni-
cle the family’s more than 20 years
in showbiz — from the formation of
the Jackson 5 to the stellar solo ca-
reers of siblings Michael, Janet,
and Jermaline, according to reports
in Daily Variety.

Motown's Suzanne de Passe
(co-executive producer of the hit
miniseries “Lonesome Dove”) will
reportedly serve as executive pro-
ducer for the project.

¢ A&M recording artist Janet
Jackson recently announced she
would contribute 25 cents from ev-
ery ticket sold on her current U.S.
tour (beginning with the April 20
show in L.A.) to the Washington,
DC-based charity ‘Cities In
Schools” — a nonprofit dropout-
prevention program.

e Look for Island Records to re-
lease a live album from Marianne
Faithfull on April 17 titled “Blazing
Away.” Taped last year at St.
Ann’s Church in Brooklyn, the Hal
Willner produced-disc sports ver-
sions of “Broken English,” ‘“Work-
ing Class Hero,” and the Rolling
Stones’ tune, ‘‘Sister Morphine,”
plus others. Among the musicians
backing Faithful on the LP: Dr.
John, Garth Hudson, Marc Ribet,
and Fernando Saunders.

*The Jeff Healey Band’s forth-
coming LP will feature new tunes
by Mark Knopfler, Steve Cropper,
and John Hiatt. The Arista platter
— produced by Ed Stasium (of Liv-
ing Colour and Smithereens fame)
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— also sports a remake of the Beat-
les’ “While My Guitar Gently
Weeps”’ (featuring guest licks from
George Harrison and Jeff Lynne).
Other musicians appearing on the
June release include Knopfler and
keyboard kings Bobby Whitlock (of
Derek & The Dominoes) and the
World’s Most Dangerous Band’s
Paul Shaffer.

» In what’s believed to be a mu-
sical first, Warner Bros. has culled
a single CD of material from its
multi-disc “Rod Stewart Story-
teller” anthology, and has released
the disc commercially. Titled
“Downtown Train: Selections
From The Storyteller Anthology,”
the release sports the title tune,
1989 versions of ‘“This Old Heart Of
Mine” and “I Don’t Want To Talk
About It,” and nine more Rod
Stewart classics.

¢ Linda Ronstadt will produce
duetting partner Aaron Neville's
forthcoming (and as yet untitled)
solo A&M LP,

The RIAA has issued the fol-
lowing awards for the month of 3
February:

GOLD SINGLES: "Don't
Close Your Eyes,” Kix, Atlantic;
“Love Song,” Tesla, Geffen,
‘Just A Friend,” Biz Markie, i
Cold Chillin’/WB; “Expression,”
Salt-N-Pepa, Next Plateau.

GOLD ALBUMS: “Storyteller
— The Complete Anthology,
1964-1990,” Rod Stewart,
WB; “Jive Bunny & The Master-
mixers,” Jive Bunny & The
Mastermixers, Atco; “When
Harry Met Sally” (soundtrack),
Harry Connick Jr., Columbia;
“The Rolling Stones Singles
Collection — The London
Years,” Rolling Stones, Abkco;
“In Step,” Stevie Ray Vaughan
& Double Trouble, Epic; “Best
Of Rockers & Ballads,” Scorpi-
ons, Mercury; “Freedom,” Neil
Young, Reprise; “Hold Me In
Your Arms,” Rick Astley, RCA;
“A Winter's Solstice Il,” various
artists, Windham Hill, “So Far,
So Good . . . So What!” Mega-
deth, Capitol; “... Behind The
Garden — Behind The Walt —
Under The Tree...” Andreas
Vollenweider, CBS; “The Wiz,”
original cast, Atlantic, “Tower
Of Power,” Tower Of Power,
WB.
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PLATINUM ALBUMS:
“Trash,” Alice Cooper, Epic;
“Soul Provider,” Michael Bol-
ton, Columbia.

i
3
.

A

2

MULTIPLATINUM ALBUMS:
“The Night | Fell In Love," @
Luther Vandross, Epic (2 mil- .
lion); “Rhythm Nation 1814, %
Janet Jackson, A&M (3 million): =
“The Stranger,” Billy Joel, Co-
lumbia {7 million); “Dark Side Of
The Moon,” Pink Floyd, Capitol
{11 million).

49.8 million households
Patn Galluez:
Director/Music Programming

Weeks On
PAULA ABDUL/Opposites Attract (Virgin) R |
JANE CHILD/Don't Want To Fall In Love (WB) 9

PHIL COLLINS/ Wish It Would Rain Down (Atantic) 7
JANET JACKSON Escapade (AGM) 8

BILLY JOEL/ Go To Extremes (Columbia) 9
KISS Forever (Mercury) 8
ALANNAH MYLES Black Velvet (Atlantic) 15
MICHAEL PENNNo Myth (RCA) 18
TOM PETTY/A Face In The Crowd (MCA) 4
ROXETTE Dangerous (EM)) . 12
SMITHEREENS/A Girl Like You (Capitol) 19
WARRANT/Sometimes She Cries (Columbia) 11

| EXCLUSIVES ]

AERO SMITH/What 1 Takes (Getfen)
MIDNIGHT DIL/BIlue Sky Mine (Columbia)
MOTLEY CRUE/Withou! You (Elekira)

[STRESS ]

BELOVED Hello {Atiantic) o
BLACK CROWES/Jealous Again (Det American/Geffen) 3
SOUL 1t SDUL/Get A Life (Virgin) . ADD

'BUZZ BIN |
PETER MURPHY /Cuts You... (Beggars Banquet/RCA) . 7

SINEAD 0 'CONNORNothing Compares... (Chrysalis) 4
THEY MIGHT BE GIANTS Birdhouse In... (Elektra) . 7

| BREAKTHROUGH VIDEO|

EDDY GRANT/Gimme Hope Jo'anna (Enigma) .. ADD

| ACTIVE

MICHAEL BOLTONHow Can We Be.. (Columbia) . 2
BRITNY FOX/Dream On (Columbia) 6

CHERMeart Of Stone (Getfen) ADD
ERIC CLAPTON Bad Love (Reprise) 6
D MO B/C'mon And Get My Love (Polydor) 6
ENUFF Z'NUFF Fly High Michelie (Atco) 9
LOU GRAMM/True Biue Love (Atlantic) 3
COREY HART/A Little Love (EMI) ...ADD
DON HENLEY Heart O The Matter (Getfen) . 2
LENNY KRAVITZ/Mr. Cab Driver (Virgin) 4
RICHARD MARX/Too Late To Say Goodbye (EMI) .. 7
MICHAEL MONROE Man With No Eyes (Mercury) = 4
ROO STEWART/This Old Heart Of Mine (WB) 2
TEARS FOR FEARS/Advice For . {Fontana/Mercury) 2
TECHNO TRONIC/Get Up! (Before The.. ) (SBK) 6
TESLA/The Way It Is (Getten) . . 2
WHITESNAKE The Deeper The Love (Geffen) 8
WILSON PHILLIPS Hold On (SBK} .3
| MEDIUM ]

!
ADAM ANT/Room At The Top (MCA} . .. ADD
BLUE NILE/The Oowntown Lights (A&M) 3
FRONT#ire (Columbia) . 13
GREAT WHITE House Of Broken Love (Capitol) 12
GUN/Better Oays (A&M) . ... .6
JESUS & MARY CHAIN/Head On (WB} 9
BIZ MARKIE /Just A Friend (Cold Chillin' WB) 5
MISSION U.K./Deliverance (Mercury) 3
KEVIN PAIGE/Anything | Want (Chrysalis) .7
RAVE-UPS Respectfutly King Of Rain (Epic) . = ADD
RUSH/The Pass (Atlantic) . . .. 7
SLAUGHTER/Up All Night (Chrysalis) 3
YOUNG MC/ Come Off (Deficious Vinyl/sland) . . ADD
| BREAKOUT ]

COMPANY OF WOLVES/Call Of The... (Mercury) ADD
EURYTHMICS/(My My) Baby's Gonna Cry (Arista) 4

FASTER PUSSYCATMouse Of Pain (Elektra) 5
JOHN WESLEY HARO ING/Devil In Me (Sire Reprise) 2
MICHEL'LENo More Lies (Ruthless/Atco) 2

RED HOT CHILI PEPPERS/Taste The Pain (EMI) 2
STONE ROSES/ Wanna Be Adored (Silvertone RCA} - 3

'HOT NEW VIDEOS |

BLACK CROWES/Jealous Again (Def American/Geffen) 3
CHER/Meart Of Stone (Getfen) ADD
OON HENLEY Heart Of The Matter (Geffen) 2
SINEAD 0°CONNORMNothing Compares... (Chrysalis) 4
SOUL H SOUL Get A Lite (Virginy ADD

[ADDS ]
|

ADAM ANT/Room At The Top (MCA)

CHER/Meart Of Stone (Getfen)

COMPANY OF WOLVES/Cali Of The Wild (Mercury)

£DDY GRANT/Gimme Hope Jo'anna (Enigma)

COREY HART/A Little Love (EM!)

RAVE-UPSRespectfully King Of Rain (Epic)

SOUL It SOUL/Get A Life (Virgin)

YOUNG MC/ Come Otf (Oeticious VinylAsiand}

VHi

VIDHD TS N
30 6 miion househoids
Sal LoCurta. Director/Music Programming
Norman Schoenteid. Director/Talent & Artist Relations

Weeks On

| FIVE STAR VIDEOS

BEE GEES/Bodyguard (WB)

EVERYTHING BUT THE GIAL/Driving (Atlantic) 6

JULIA FORDHAM/Manhattan Skyline (Virgin) 5

J.L. HOOKER {/B. RAITT/A'm in The... (Chameleon) &
17
5

.ADD

INNER CITY Whatcha Gonna Do With My _ (Virgin)
K.D. LANG/Puliin' Back The Reins {Sire/WB)
SINEAD D°CONNORMNothing Compares... (Chrysalis) 3

SOUL 11 SOUL/Get A Lie (Virgin) ADD
ROD STEWART/This Oid Heart 01 Mine (WB) 7
|ARTIST DEVELOPMENT |
BASIA/Cruising For Bruising (Epic) . . 3
LUKA BLO OM/Rescue Mission (Reprise) ADD
TIM FINN Not Even Close (Capitol) 6
BELA FLECK/Sinister Minister (WB) 6
SARA HICKMAN/Simply (Elektra) 7
KAO MA/Lambada (Epic) 6
DANIEL LANOIS/Still Water (Opal/WB) 4
NOTTING HILLBILLIES/Your Own Sweet Way (WB) 3
CHRIS REA/The Road To Hell (Getfen) 5
DIANNE REEVES Never Too Far (EMI) 17
LISA STANSFIELD/AIi Around The World (Arista) ... &
NEW MUSIC |
REGINA BELLEMake It Like It Was (Columbia) 4
BLUE NILE/ Downtown Lights (A&M) 6
EARTH, WINO & FIRE Meritage (Columbia} .3
DAVE EDMUNDS/Closer To The Flame (Capitcl) .2
R. ELLIOTWhen A Man Loves A, (Intima/Enigma) = 3
MELISSA ETHERIDGE/The Angels (Island) ADD
CO LIN HAY BAND/Intc My Life {(MCA) .2
LENNY KRAVITZ Be (Virgin) 3
NRBQ/1f | Don't Have You (Virgin) ADD
POCO/The Nature Of Love (RCA) 17
TEARS FOR FEARS/Advice. . (Fontana/Mercury) ADD
UB40Mere | Am (Come & Take Me) (Virgin) .5
WENDY WALL/Dig That Crazy Beat (SBK) . . 3
GEOFFREY WILLIAMS Blue (Atlantic) 17
"HIT MAKERS ]

MICHAE LBOLTONMow Can We Be.. (Columbia) . 7
BELINDA CARLISLE Summer Rain (MCA) 4
CHUNKY A/Sorry (MCA) 17
PHIL COLLINS/ Wish It Would Rain Down (Atlantic) 6
TAYLOR DAYNE Love Will Lead You.. (Arista) 3
DON HENLEY Heart Of The Matter (Getfen)
BILLY JOEL/ Go To Extremes {Columbia) 6
ELTON JOHN Sacrifice (MCA) 5
QUINCY JONES/Secret Garden (Qwest/WB) 4
PAUL McCARTNEY /Put It There (Capitol) 2

8

6

4

. ADD

BONNIE RAITT Have A Heart {Capito)

SMOKEY ROBINSON Everything You... (Motown)

TINA TURNERA ook Me in The Heart (Capitol)

LUTHER VANDROSS Mere And Now (Epic) .~ ADD
WILSON PHILLIPSHold On (SBK) . .2
Information current as of March 6.
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Biggest Gigs Of January

Pos. Artist Gross
Venue/City {in thousands)
1 MOSCOW CIRCUS $2982.2

Radio City Music Hal/NYC (37 shows)
2 BiLLY JOEL $1445.6

Hartford Civic Center Arenas

Hartford, CT (four shows)
3’PHANTOM OF THE OPERA’ $905.6

Shubert Theatre/New Haven, CT

(17 shows)

48ILLY JOEL $821.1
Capital Centre Arena/Landover, MD
(two shows)

5 ‘THE KING AND I’ $707.7

Fox Theatre/Detroit {eight shows)

6 AEROSMITH $679.6
Skydome Toronto, ONT

7 ‘PHANTOM OF THE OPERA’ $654.2
Wang Center/Boston (eight shows)

8 NEW KIDS ON THE BLOCK  $649.1
Capital Centre Arena/lLandover, MD
(two shows)

9 FRANK SINATRA $593.9
Sunrise Theatre/Sunrise, FL
{five shows)
10 PATTI LaBELLE $558 6

Constitution Hall/'Washington, DC
{six shows}

New Tours

Among this week's new tours
BRITNY FOX KISS
DIRTY DOZEN BRASS BAND ~ KRONOS QUARTET
L. GATLIN & GATLIN BROS. EDDIE RABBITT
HERETIX SPINNERS
JUNKYARD TANYA TUCKER

The CONCERT PULSE is a weekly cornputeriz-
8d report ranking each artist by their average

box office gross reported per venue. Courtesy

of Poltstar, a publication of Promoters’ On-Line
Ustings, (800} 344-7383, or in Calfornia,
(209) 224-2631.
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MUSIC DATEBOOK

Rod & Faces Take First Step

MONDAY, MARCH 19

1958/Simon & Garfunkel (then known as Tom & Jerry) release their first single, “Hey Schoolgirl.”

1970/"Here come ol’ flat top, he come groovin’ up slowly” — Rolling Stone, ameng others, reports the opening lyrics
to the Beatles’ "Come Together” are identical to Chuck Berry's “You Can't Catch Me.”

1980/Elvis Presley’s autopsy is subpoenaed. Presley’s doctor, George Nichopoulos, is later found guilty of
overprescribing drugs.

1982/0z2zy Osbourne’s guitarist Randy Rhoads is killed in a plane crash. The plane's pilot had just buzzed
Osbourne’s tour bus.

Born: Paul Atkinson (Zombles) 1946, Bllly Sheehan (David Lee Roth band) 1953

TUESDAY, MARCH 20

1958/Elvis reports for U.S. Army duty.

1968/Guess Eric wasn't really there — In Los Angeles, Eric Clapton, Neil Young, Richie Furay, and Jim
Messina are arrested for “being in a place where it is suspected that marijuana is being used.” Clapton is
found innocent, the others pay small fines.

1969/John Lennon marries Yoko Ono.

1970/David Bowie marries Angela Barnett.

1980/A gun-toting truck driver enters Elektra/Asylum’'s New York office demanding to see either Jackson
Browne or the Eagles. He later surrenders, and no one is hurt.

Born: Jerry Reed 1937, Jimmy Vaughan (Fabulous Thunderbirds) 1951

WEDNESDAY, MARCH 21

1961/The Beatles make their first appearance at the Cavern Club.

1970/Faces, featuring Rod Stewart, releases its first album, “First Step.”

1971/Paul McCartney releases his second solo album, “Ram.”

1988/Hank Willlams Jr. wins his second consecutive ACM Entertainer Of The Year award. Reba McEntire
nabs her fourth Female Vocalist trophy.

Born: Russell Thompkins (Styllstics) 1951, Roger Hodgson (Supertramp) 1951

| i SRS . —_

THURSDAY, MARCH 22

1958/Hank Williams Jr. makes his stage debut in Swainsboro, GA.

1969/Shortly after getting married in Gibraltar, Spain, John Lennon & Yoko Ono begin their first “Bed-in For
Peace” at the Amsterdam Hilton.

1975/The Pointer Sisters (all four of 'em) perform at the first R&R convention in Atlanta.

1988/Nashvilie’s CMA Hall Of Fame Museum opens a special Johnny Cash exhibit, featuring the singer's
costumes, instruments, manuscripts, and lyric sheets.

1989/After 33 years, Dick Clark announces he’ll no longer host '*American Bandstand.” He's replaced by
26-year-old David Hirsh.

Born: Stephanie Mills 1957, George Benson 1943, Jeremy Clyde (Chad &) 1944

FRIDAY, MARCH 23

1964/"In His Own Write,” John Lennon’s first poetry book, is published.

1975/The Grateful Dead, Jetferson Starship, Joan Baez, Nell Young, and Bob Dylan perform at a SNACK
(Students Need Athletics, Culture and Kicks) benefit in San Francisco.

1985/Bllly Joel marries supermodel Christle Brinkley on a yacht in New Yark.

1988/Mick Jagger begins his first solo tour in front of 48,000 Japanese fans.

Born: Chaka Khan 1953, Ric Ocasek 1949

SATURDAY, MARCH 24

1965/Rolling Stone Bill Wyman is knocked unconscious by a mikestand while performing in Denmark.
1973/An overzealous fan bites Lou Reed on his butt. Afterward, Reed comments, “America seems to breed
real animals.”

1989/ haven't experienced anything like that since 1906." —*‘Welrd Al’’ Yankovic describes Universal
Studios’ new “Earthquake” attraction. Also, “Scandal” opens; the film features Fine Young Cannibals’ Roland
Gift as a jealous lover

Born: Lee Oskar (War) 1946, Douggie Thompson (Supertramp) 1951

SUNDAY, MARCH 25

1961/Elvis plays his last show for eight years at Hawaii's Block Arena. His hiatus is inspired by a booming
movie career.

1980/The Police become the first Western rock band to perform in Bombay .

1985/Now he can present it in person — Stevie Wonder dedicates his Oscar for “ Just Called To Say | Love
You" to then-jailed South African human rights leader Nelson Mandela.

1989/"Saturday Night Live” host Mary Tyler Moore says, “. . . and tonight we have Elvis Costello’s penis!” it's
Costello’s first SNL appearance since being thrown off the air in 1977.

Born: Elton John 1947, Aretha Franklin 1942, Nick Lowe 1949, Hoyt Axton 1938, Michael Stanley 1948,
Johnny Burnette 1934

— Paui Colbert

www.americanradiohistorv.com
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BRAD MESSER

DO-IT-YOURSELF STATION IMPROVEMENT

How A $5 Thermometer Cost $500

You can buy a patio thermometer for about five bucks
and, by keeping it in the shade, get a pretty good reading.
Or you can do it my way and spend hundreds of dollars for
the same result. The choice is yours.

Not that I made a conscious deci-
sion to blow hundreds on a stupid
thermometer; it just worked out
that way. It was the fault of The
System. Really.

For some unknown reason, my
station had never installed a ther-
mometer, so the airstaff had to use
hourly readings from the airport.
While thumbing through an elec-
tronics catalog one day, some-
where back around whip antennas
I spotted weather instruments and
commenced to drool.

There were setups for every
budget. On the top end was an in-
side/outside weather station that
showed temperature, wind direc-
tion and speed, humidity, baromet-
ric pressure, and rainfall accumu-
lation. At the bottom end was a lit-
tle deal that looked like a one-inch
section of pencil with a ten-foot
wire connected to a dial. It cost
about five bucks.

Expense Unaccounted

Installation seemed simple
enough. We stuck the dial on a nail

in the newsroom, strung the wire,
hung the remote sensor out a sunny
window, and then watched the dial.
It swung past 100, past 110, and
then off the scale — a problem,
given that the actual temperature
was around 80.

So we looked at the directions.
They plainly stated that the sens-
ing unit had to remain in the shade.
The manufacturer recommended
putting the sensor inside its own
small, well-ventilated shelter.

Here's where The System took
over. The station was owned by a
very rich gentleman whose wide
range of luxuries included a pri-
vate airstrip, golf course, limo
driver, and a fulltime carpenter
who sometimes couldn’t fill his
time.

When told about our need for a
shade box, the carpenter went into
action. That afternoon he procured
some split-cedar shingles. The next
morning he drew up a plan. The
second afternoon he cut boards,

drilled and countersank holes for
brass screws, and began routing
frames for louvers. He completed
four louvered panels the following
morning.

The box needed a support post.
Digging the post hole and pouring
concrete took another afternoon.
The carpenter decided to run a con-
duit tube from the box site to the
side of the building. Then he spray-
painted the box, which by now re-
sembled a birdhouse for indepen-
dently wealthy birds, complete
with a shingled roof, slatted walls,
and a brass-hinged front door.
Front door? “You might have to
get in there some day to change
that element,” he explained.

A day later, the paint was dry,
and the final installation was com-
pleted in another day or two. It all
took about a week. Admittedly, it
was one helluva fine little box, but
based on speculation about his sal-
ary, our news staff estimated it
cost in excess of $500 — not coun-
ting the five-dollar thermometer.
When we announced the time and
temp after that, we did so with
deep respect.

| MONDAY, MARCH 19 — A plot to kidnap Abraham Lincoln fell apart because of a last-minute schedule change

in 1865. The President didn't show up for a publicized visit to Soldiers Home in suburban Washington, so would-be
kidnapper John Wilkes Booth had to leave empty-handed. Booth shot Lincoln about a month fater.

Cuba and Angola set conditions for withdrawal of Cuban troops from Angola in 1984. Congress okayed daylight saving
time in 1918. In 1831, bank employee Ed Smith nabbed $245,000 in America's first bank robbery (NY City Bank.)
Birthdays: Bruce Willis 35. Glenn Close 43. Irving Wallace 74.

TUESDAY, MARCH 20 — Five years ago, Libby Riddles became the first woman to win Alaska’s traditionally
macho Iditarod Trail sled dog race. Her dog team covered the 1135-mile course in 17 days.

AZT was approved by the FDA in 1987 as the first AIDS drug. A Soviet ship hit a mine off Nicaragua in 1984. An early
form of radar was demonstrated in 1934. Napoleon Bonaparte entered Paris and began his Hundred Days’ Rule in
1815. Spring begins 4:19pm EST.

Birthdays: William Hurt 40. Jerry Reed 53. Hal Linden 59. Fred Rogers (“Mr. Rogers”) 62. Ray Goulding (Bob &
Ray) 68. Carl Reiner 68.

“Personal Jesus”

From The Forthcoming Album Violator. 1989 sre Records Company

o8B &
NEW & ACTIVE

PWR99 24-20 hot WNNK 34-27
195 1 311 h K98 deb 29 WEDNESDAY, MARCH 21 — Twenty-fifth anniversary of the beginning of the Selma-to-Montgomery civil rights
= ot march led by Martin Luther King. About 25,000 people took part in the 50-mile walk to the state capital to demand

WKZL 21 - 1 4 hot X106 30-24 voting rights. Federalized Alabama National Guardsmen and U.S. troops patrolled the route to protect the protesters. The
Z 1 04 6-5 h KZFM 15-1 3 day after, a white volunteer was shot to death while transporting participants.

ot WZYP 26-21 In 1952 tornadoes killed 208 in Arkansas, Missouri, and Tennessee. In 1932 a series of twisters claimed 268 lives in

o Alabama. German artillery shells fired from 75 miles away hit Paris in 1918 (WW1).
ot 298 26-22

G98 30 24 h t - Birthdays: Matthew Broderick 28. Brad Hall (comedian) 32. Timothy Dalton (James Bond) 44.

‘ o WRVAQ deb 29 THURSDAY, MARCH 22 — Fawn Hall went on the witness stand to defend former boss Oliver North one year
KWTX deb 40 hot WTBX add ago. Bristling at the suspicion she was a bimbo, Hall made it clear she was a working secretary, announcing, “I can
WC"_ 22_ 1 4 hot KXXR 19-1 6 type!” In two days of testimony, Hail confirmed she and North had stuffed Iran/Contra documents into paper shredders

while investigators were closing in.
WLRW deb 30 hot KROY 8-8 First class postage went from 15 to 18 cents in 1981. The first Stanley Cup tournament began in 1894. The U.S.
B1 04 1 ,,6_ 14 KZZU 23-20 outlawed polygamy in 1882. Congress passed a law in 1794 prohibiting American vessels from slave trading with

) KRQ 32_28 foreign nations.
WXKS 18-15 Birthdays: Andrew Lloyd Webber 42 William Shatner 59. Pat Robertson 60 Stephen Sondheim 60. Karl Malden
WAVA 21-19 WNYP 8-6 7 i
KEGL 3-8 WHTO add FRIDAY, MARCH 23 — we almost ate it in 1989 and didn't even know it. Astronomers say an asteroid as big as a
Y95 22-1 6 KlSR 19-17 mountain passed within 500,000 miles of Earth. It was classified as a “near-miss.” The asteroid’s mass and speed gave
wY it the energy of perhaps 40,000 hydrogen bombs, enough to pulverize everything for hundreds of miles in evel

WGH deb 34 KSMB a ot ¢ i
KBEQ add 6-5 Ten years ago the world’s largest oil spill was capped after three billion barrels had gushed from offshore well Ixtoc 1
KZZP 23-21 KFMW 13-10 into the Gulf of Mexico. A tornado killed 94 in Omaha in 1913. Patrick Henry made his "Give me liberty, or give me
KKLQ 2-2 KGOT 35-27 death” speech in 1775 to convince Virginians to arm for war with England.

Birthdays: Moses Malone 36. Chaka Khan 37
KUBE 27- ZFUN 1-3
WlIJOO 5 525 KZ0Z 5-3 Saturday (3/24): Robert Carradine 36. Norman Fell {"Three's Company”) 66
92X add Y97 16-14 Sunday (3/25): Mary Gross ("Saturday Night Live”) 37. Elton John 43. Paul Michael Glaser (“Starsky & Hutch™) 47

i Aretha Franklin 48. Hoyt Axton 52. Howard Cosell 70
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HARVEY KOJAN

The Rock 'N’ Roll

Compatibility Quiz

As fragmentation continues to rear its ugly head, sta-
tions are forced to narrow their musical focus. ‘“Modal”
radio is back with a vengeance. And niche programming
— whether you’re employing it or competing against it —
makes it more imperative than ever that you know exactly
how your station’s sound is perceived by the audience and
what songs are compatible with that sound.

With musical decisions more
crucial than ever, an increasing
number of PDs have turned to re-
search. Many programmers have
found auditorium tests particularly
useful in helping determine the
relative merit of individual songs.

Compatibility Question

However, standard auditorium
tests don’t deal with the question of
compatibility. Just because a song
nets a good test score doesn’'t mean
it fits your station’s sound. I recent-
ly received a newsletter from Cole-
man Research which addresses the
compatibility question.

“Every PD has a ‘sound’ that de-
fines his/her station,” writes Cole-
man VP/GM Pierre Bouvard.
“That sound is comprised of a
group of songs that represent the
‘narrowest’ definition of the sta-
tion. The narrowest definition of a
young-skewing AOR might include
songs like Aerosmith’s ‘Angel’ and
White Lion’s ‘Little Fighter.” The
narrowest definition of a Classic
Rock station might include songs
like [Jethro Tull’s] ‘Aqualung’ and
[Cream’s] ‘White Room.” The PD
considers every other song in a sta-
tion’s playlist against that core
sound. Songs that are popular and
compatible with that core sound
(similar in texture, tempo, era,
etc.) are considered compatible.”

Noting that programmers have
made compatibility decisions bas-
ed on “gut,” Coleman developed a
compatibility test as part of its
“F.A.C.T.” (Fit, Acceptance,
Compatibility Test), a technique

Legends, Part i

Scrupulous scoreboard scanners
know | like to spice up those mind-
numbing quarterly statistical com-
pendiums with a variety of silly
secret messages. The fall score-
board contained such a message,
offering a prize to anyone who deci-
phered the following cryptogram:

CP, ZPV EPO'U LOPX
EJEEMFZ.

| made this particular code an
easy one to break: each letter
stands for the letter that precedes it
alphabetically. For example, B=A,
C=B, D=C, and so on. Thus, the
cryptogram above becomes:

BO, YOU DONT KNOW DID-
DLEY.

The five people thorough and/or

Continued on Page 42

the firm has been using since
September.

“In order to determine the com-
patibility of individual songs, a
core sound — what we also call a
‘Quintessential Sound’ (QS) —
must first be determined,” Bou-
vard continues. ‘“‘We utilize cluster
analysis computer techniques to
identify the QS. Then each and
every song in a station’s library
can be compared to the QS.” (The
QS is defined by a three-song
“Cluster Segment.”)

“The relationship between the
QS and individual songs is express-

ed in terms of a ‘Compatibility In-
dex’ (CI), which essentially mea-
sures the distance between the QS
and the song in question,” explains
Bouvard. “The higher the CI, the
closer the song is to the QS.”

How closely does your gut paral-
lel their research? In order to find
out, I asked Bouvard to put to-
gether the accompanying ‘‘Compa-
tibility Quiz.” Two typical Cluster
Segments are featured — “Classic
Rock” and “New/Hard Rock’ —
each followed by ten songs. (All the
songs, by the way, test extremely
well in Coleman’s standard audi-
torium tests.) Rank the test songs
from 1-10, 1 being the most compa-
tible to the QS as defined by the
Cluster Segment.

If you need another blue book,
raise your hand and the proctor
will provide one for you. Answers
on Page 42.

ment.

AEROSMITH/Angel

Test Songs:

CREAM/White Room

Test Songs:

ELP/Lucky Man

__ CSN&Y/Ohio

Compatibility Quiz

Rank the ten songs from most compatible to least com-
patible as they compare to the corresponding Cluster Seg-

NEW/HARD ROCK CLUSTER SEGMENT:
WHITESNAKE/Here | Go Again

WHITE LION/Little Fighter

__ CURE/Why Can'’t | Be You

____ BILLY IDOL/White Wedding

__ EAGLES/Life In The Fast Lane

____ DEF LEPPARD/Pour Some Sugar On Me
__ RUSH/Spirit Of Radio

___ GOLDEN EARRING/Radar Love

___ SKID ROW/I Remember You

__ BON JOVI/You Give Love A Bad Name
_____ DAVID BOWIE/Changes

____ VAN HALEN/Why Can't This Be Love

CLASSIC ROCK CLUSTER SEGMENT:

JETHRO TULL/Agualung
NEIL YOUNG/Southern Man

____ DIRE STRAITS/Money For Nothing

____ LED ZEPPELIN/Heartbreaker

___ LED ZEPPELIN/Stairway To Heaven

____ PAUL McCARTNEY/Maybe I'm Amazed
____ LYNYRD SKYNYRD/Sweet Home Alabama

___ TOM PETTY/Refugee
____ ELTON JOHN/Goodbye Yellow Brick Road
ROBERT PLANT/Big Log

Harrisment In NY

Capitalizing on “America’s strengthening global leader-
ship in the '90s” was the theme of the third annual Harris
Communications workshop, heid recently in New York City.

sion hosted by Harris VP/Program-
ming Tom Kelly, a sales presenta-
tion by consultant Irwin Pollack,
ratings advice by Birch/Scarbor-
ough's Phil Beswick, research
savwy from Bolton Research’s
Larry Rosen, and a personality pan-
el featuring three prominent morn-
ing men: WMMR/Philadelphia's
John DeBella, WNEW-FM/New
York's Dave Herman, and WWDC-
FM/Washington’s Greaseman.

“The economy will grow and
prosper, and radio will take advan-
tage of this newfound prosperity,”
predicted consultancy President
George Harris, who led a round-
table discussion on such topics as
strategic positioning, production,
shifting target demos, and special
programming and marketing.

Highlights of the two-day con-
ference included a promotions ses-

(L-r) WNEW-FM/New York's Dave Herman, WWDC-FM/Washington's
Greaseman, George Harris, and WMMRY/Philadelphia’s John DeBella pose
for posterity after the personality panel.

L Wen ” 11t e .2 4
Enjoying the conference are (I-r} KTXQ/Dallas PD Andy Lockridge, KRQR/
San Francisco PD Chris Miller, Poco’s Jim Messina, George Harris, RCA’s
John Sigler, and Poco’s Rusty Young.

Bob Puts In His 32 Cents

Shortly after ‘‘The Real’’ Bob James took over morn-
ings at WRKI (I-95)/Danbury, CT, he decided the best way
to cut through the clutter and make an impression was to
“buy, bribe, and beg” people to listen.

James hit the streets with a poc-
ketful of change, handing listeners
32 cents each, plus a bumper
sticker and an “invoice” (pictured),
which has a photo of James on the Bt
other side accompanied by several R, T
station phone numbers.

POST THIS NEAR YOUR TELEPHONE 11!

IMPORTANT PHONE
NUMBERS

rt.hlxjr:aaﬁc rere
$95 Bodkdiee = .

“It makes for a great, fun impres-
sion,” James says. “Plus, with all
the important phone numbers print-
ed on the front of the card, the
handout is assured a place of honor
in anyone’'s home — like on the re-
frigerator.”

Remittance 1o be made to

INVOICE
QUANTITY
ORDERED DESCRIPTION TERMS
INVOICE BALANCE
T USTENER LISTEN 70 THE “geg; -
BOB JAMES
MORNINGS FROM
5:30-9 30 ON 5.1 Fu

20 MiN

EVERDAY s TELL TWO FRiENDS,
RELATIVES OR

CO-WORKERS AgOYT

WHAT YOU HEARD

'm ashameg to admit . put

The Reat
! Bob James paid me (o isten 1o him

Signature

stener Copy
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g p Answers To Quiz
egen s’ Part " NEW/HARD ROCK CLASSIC ROCK
Continued from Page 41 e
crazy enough to solve the puzzle 1. Def Leppard 1. CSN&Y
were (in the order they called): Dan 2. Bon Jovi 2. Led Zeppelin (Heartbreaker)
Beck, PD at CHR KCDY/Carlsbad, 3. Van Halen 3. ELP
NM; new Island VP/National Album > ' . )
Promotion Beth Rosengard; David 4. S!(Id Row 4. Led Zeppelin (Stairway...)
Gaytan, Production Assistant at 5. Billy Idol 5. Robert Plant
MOR KMPC/Los Amgeles; B.J. 6. Eagles 6. Lynyrd Skynyrd
Moore, a former WEQX/Manches- 7. David Bowie 7. Paul McCartney
ter, VT personality who's currently 8. Rush 8. Tom Pett
attending med school, and WPYX/ 9' Golden Earri 9' y
Albany MD Joe Moss. . Golden Earring . Elton John
10. Cure 10. Dire Straits
Congratulations — you guys ob-
viously have‘ a lot of time o_n_your Pierre Bouvard notes that the differences among the songs are often
hands. You'll each be receiving a very small, explaining, “We're talking shades of gray. Rather than using this
deluxe R&R locker bag for your data to decide whether to play or not play, some people look at it as a help
efforts. in determining rotations.”

PRISON PARTY — Jethro Tull's “Rock Island” Alcatraz weekend captivated attendees. Imprisoned are (I-r) KKDJ/
Fresno’s Lorraine and Art Farkas, Jethro Tull’'s lan Anderson, Chrysalis’s Geina Horton, Tull's Martin Barre, Dave Pegg
and Doane Perry, Chrysalis's Dave “Body Paint”’ Ross, and Tull’'s Martin Alcock.

L

1) Call 301-889-0098. Ask RUSS MOTTLA why “New Moon”’ by
DIVING FOR PEARLS is Number One at WIYY.

2) Listen to “New Moon” by DIVING FOR PEARLS and add it, or...

3) Call 1-800-342-5833 (National Services for the Hearing Impaired)

WIYY WLRS KZRR KFMZ
WLVQ KRIX KKBB KFMQ
KGON WIXV KEZE KSQY
KBER KMOD WGIR KRQU

KBOY
KZ0Q
KCHV

Already On

WWW.americanradiohistorv.com

SEGUES

KATS/Yakima, WA PD Scott Souhra-
da departs to seek new opportunities;
MD Dave Nelson handles interim PD
duties as well as AM drive (with Mor-
gan) . . . KWHL/Anchorage PD Devan
Mitchell succeeds Steve Becker as
PD at KLCX/Eugene, effective 3/29
... WNOR/Norfolk MD/Research Di-
rector Mark Bradley resigns to pursue
programming opportunities . . . WEGR/
Memphis night rocker Zeke Logan
adds MD duties; Kelly Cruise concen-
trates on middays . . . KCAL/Riverside-
San Bernardino MD Michele Dodd ex-
its . . . KKZX/Spokane Promotion Di-
rector Randy Webb moves to KRZQY/
Reno as its News & Promotion Director

WHEB/Portsmouth ups midday
maven Lori D. to Promotion Director.

KZOK/Seattle hires Steve O’Neill to
do AM drive Former WRUF/
Gainesville MD Rick Gangi hooks up
with WGTR/Miami for weekends . . .
WAQY/Springfield, MA welcomes new
morning man David Lee from WVRK/
Columbus, GA; Jim Rodio & Scott Co-
en exit . . . Dave Collins teams with
Tommy Robinetti for mornings at

WTKX/Pensacola . . . Media Strategies
inks KFMX/Lubbock ... Legendary
Bay Area personality Norman Davis
now does a Sunday morning blues
show at KBOY/Medford . . . WCKS/
Knoxville switches from AC to CR.

i -

WPLR’S POISON — WPLR/New
Haven afternooner Mike Lapitino (i)
gets trashed with Alice Cooper.

SOLDIERS OF SCHMOOZE — KLOS/Los Angeles morning madmen Mark

& Brian introduced Donny Osmond at his recent L.A. gig. Hanging on to
that sacred emotion backstage are (I-r) Capitol’'s John Fagot, KLOS's Brian
Phelps, Osmond, KLOS’s Mark Thompson, Capitol's Ron McCarrell, and
Osmond manager Bill Waite.

BAD REPUTATION — Don Dixon and Marti Jones were recent guests on
WMMS/Cleveland’s Sunday night “post modern” program; (I-r) Scene
Magazine’s Matt Holan, 'MMS's Matt The Cat, Jones and Dixon.

KO

PETER WINGS INTO PHOENIX — KUKQ/Phoenix PD Jonathon Rosen (c)
spent 245 days preparing for Peter Himmeiman's (r} visit. Island’s Howie

Miura chaperoned the historic event.
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MIKE KINOSIAN

30 YEARS ON WMAL

DC Duo Hard

ADULT CONTEMPORARY

Habit To Break

While some might claim radio personalities have be-
come less accessible, WMAL/Washington wakeup vet-
erans (Frank) Harden & (Jackson) Weaver are con-
sidered ‘‘members of the family” by a vast audience. Two
days ago (3/7), the duo celebrated 30 years as a team —
reportedly the longest run for a two-man on-air team in

radio history.

Harden & Weaver have been
paired for a record-setting period,
but their WMAL tenure extends
even further back. ‘‘Jackson came
here in 1943,” recalled PD Michael
Neff. “Frank joined WMAL in '47.
They introduced programs that
came in from Chicago. Harden &
Weaver are unpretentious, quick-
witted, regular people and have a
real compassion for the communi-
ty. As far as getting results for
clients, they still deliver.”

According to Neff, WMAL and
H&W take the ad community very
seriously. ‘““PDs these days
overlook the opportunity to meet
advertisers. When you develop a
contact with advertisers, it can be
just as beneficial as speaking to
Kiwanians. These guys work with
great sincerity. We do a lot of live
copy, and our guys can make pro-
ducts sound enticing.”

Two On The Town

Prior to the 30th anniversary,
WMAL dispatched the duo to vari-
ous remote locations. ‘“We started
at National Airport, then went to
the Pentagon and Union Station.
On March 7, they did their show
live from the Kennedy Center,”
Neff reported. “It all culminated
today (3/9) when we broadcast
from Children’s Hospital. For
years, people have been sending
money to the station in care of
Frank and Jack to benefit the
Hospital. We also have a Children’s
Hospital golf and tennis tourna-
ment in May.”

According to Harden & Weaver
producer Bill Madden, over the last
20 years listeners have donated $6
million to Children’s Hospital via
the station. “The amazing part of it
is they’ve never asked for money,”
Madden stated.

other teams — the ideal working
relationship. They also handle the
basics very well. “Each knows
what the other can do,” Neff said.
“There are no surprises when the
microphone is on. They have
elaborate hand signals as to who’ll
do which voice and what copy

N

Frank Harden & Jackson Weaver

All-Star Roster

Among the morning pair’s many
well-wishers was the station’s
weathercaster, who has garnered
national attention. ‘“Willard Scott,
who'’s featured with Harden &
Weaver at 7:15am, helped mark
the anniversary, along with Jimmy
Dean, Pearl Bailey, Mark Russell,
Burl Ives, and Larry King,” Neff
pointed out. “In these types of
broadcasts, we try to have as much
star power as possible. About 40
celebrities — Harden & Weaver
mainstays — either dropped by or
cut taped greetings.”

With some formatic modifica-
tions, the team has been doing the
same basic act for much of the past
30 years. ‘‘Their character voices
remain topical,” Neff said. ‘“Their
voices may be the same, but the
comment and content are topical
and relate to the day. They’re not
making jokes about ‘Laugh-In’ or
Dean Martin — they’re doing bits
about [Fox-TV’s] ‘The Simpsons’
or ‘Married With Children.” The
biggest shots they take are at
themselves. They have an Inspira-
tional Song Of The Day at 6:55am
and a march at 7:25am.”

No Surprises

It seems Harden and Weaver
have found what eludes many

Jackson and Frank: “The Early Years"

follows a certaih promo — it’s
amazing to watch. You could write
a manual on how to build a morn-
ing show based on these guys.
Many other morning shows try to
sound like this, but it doesn’t come
naturally.”

At first listen, visitors and
newcomers may not immediately
pick up on Harden & Weaver's ap-
peal. “It grows on you,” Neff
related. “A consultant, for exam-
ple, would probably say there’s
riothing going on with these guys.
But they become part of your
routine. They do just enough stuff
to keep you laughing and just
enough to make you question
things . . . it's a nice mix.”

The marches and inspirational
songs notwithstanding, music isn’t
a high "MAL priority in AM drive.
“We probably play five or six songs
in those four hours (6-10am),” Neff
said. “At best, we’re a Lite AC mix
of the ’60s, ’70s, '80s, and today.
Frank and Jack intro the titles and
comment on the new songs. They
have a dying art in this industry:
p-e-r-s-o-n-a-li-t-y. They wrote the
book on it.”

FSA Scoreboard

To help gauge Full-Service AC’s fall ratings perform-
ance, I've charted the progress of 40 FSAs.

The first two columns compare Arbitron 12+ fall-fall
progress. The third column shows the Birch 12+ fall ‘89
figure. Next is the approximate 12+ AM drive share (.5 and
higher rounded to the next highest number), and the final
column lists the average 12+ time spent listening (TSL) in

minutes per day.

Arbitron

WAKR/Akron 6.7
WGY (AM)/Albany 8.9
KKOB (AM)Albuquerque 10.4
WSB (AM)/Atlanta 7.4
WBZ/Boston 7.4
WICC/Bridgeport 10.7
WBEN/Buffalo 10.8
WBT (AM)/Chariotte 6.0
WGNIChicago 8.6
WKRC/Cincinnati 4.6
WLWI/Cincinnati 8.5
KHOWI/Denver 27
WJR/Detroit 9.0
WOOD (AM)/Grand Rapids 6.3
WSJS/Greensboro 50
WTIC (AM)/Hartford 15.8
KSSK (AM)/Honolulu 10.6
WIBCl/Indianapolis 143
KMBZ/Kansas City 4.0
WHAS/Louisville 15.0
WTMJ/Milwaukee 13.0
WCCO/Minneapolis 16.9
WELI/New Haven 10.1
KFAB/Omaha 17.2
WDBO/Oriando 5.6
KDKA/Pittsburgh 13.4
KEX/Portiand 5.8
WRVA/Richmond 12.3
WHAM/Rochester 8.5
KALL/Salt Lake City 3.7
KFMB (AM)/San Diego 5.8
KOMO/Seattle 5.8
WHYN (AM)/Springfield 5.8
WHEN/Syracuse 4.6
WSYR/Syracuse 14.2
KRMG/Tuisa 9.2
WMAL/Washington 57
WARM/Wilkes-Barre 6.8
WDEL/Wilmington 6.2
WTAG/Worcester 8.5

Birch AM Share TSL

6.3 6.7 9 64
10.3 8.9 15 82
11.3 9.9 19 82

7.6 5.7 10 66

5.9 6.8 9 76
11.0 122 17 72
10.7 7.2 156 64

9.0 5.1 10 90

10.7 8.7 14 88
6.1 5.0 10 56
8.4 8.1 9 66
2.9 2.3 5 58
8.3 7.0 14 76
6.4 56 8 82
4.5 3.3 7 89

150 17.4 23 104
9.8 NA 16 87

15.8 9.5 20 114
3.4 3.0 4 51

159 112 22 93

10.5 8.2 13 76

18.4 157 23 84
9.9 57 14 78

158 123 20 77
4.7 4.1 7 68

12.3 107 17 79
8.2 6.2 11 78

11.7 106 19 83
7.6 100 11 70
2.9 2.0 6 55
4.2 5.1 6 66
5.3 56 7 54
7.1 5.3 10 81
3.3 4.4 5 53
9.6 7.5 13 69
9.3 8.2 14 78
5.4 5.3 7 59
55 6.0 10 65

6.5 NA 10 85
7.9 9.7 12 72

* Comparing Arbitron 12+ fall-fall, 60% of the FSAs listed slipped.
Average loss was -0.9; average gain was +1.1. WYSR suffered the largest
decline (-4.6); WBT (AM) registered the largest increase (+ 3.0).

* Fall '88's average Arbitron 12+ share was 8.7 compared to 8.6 this
falt; fall '89’s average Birch 12+ share was 7.1.

¢ Concerning Arbitron vs. Birch, in nearly three out of four cases
(73.7 %), FSAs posted higher 124 shares in Arbitron.

* FSA's AM drive significance may be found by comparing the
average 12+ total week share (8.6) to the format’s average AM drive stat

— which is over 12.

¢ WIBC (114) and WTIC (AM) (104) grabbed TSL honors as each sta-
tion easily bettered the national average (75).

how they joined forces.

WMAL/Washington’s Harden & Weaver recently (3/7)
celebrated 30 years as the Full-Service outlet’'s morning
team. Here's a quick profile of the two personalities and

Macon’s Frank Harden began his
radio career in Savannah, moving
on to Atlanta and Denver. He joined
WMAL in 1947. Harden announc-
ed for network shows such as *‘Ed-
ward P. Morgan” and “The Lone
Ranger.” He's an avid golfer.

Buffalo native Jackson Weaver
worked for stations in Erie, Youngs-

town, and Niagara Falls, and hook-
ed up with WMAL in 1943. He
hosted a nightly WMAL-TV show,
“Captain Jack’s Weather & Fishing
Report.” He's also the voice of
Smokey the Bear and enjoys boat-
ing.

When Bill Malone decided to exit
WMAL for a shot at hosting ABC-
TV's “Supermarket Sweepstakes,"

The Harden & Weaver Chronicle

the path was paved for Harden &
Weaver to fill Malone's morning
slot.

They're heard six days a week
(Monday-Saturday) from 6-10am.
“These guys said let's work Satur-
days so we can have a littte more
fun and a litte more time together,”
said WMAL PD Michael Neff.
“They thought the bulk of their audi-
ence would be able to hear them
then. As far as they were concemn-
ed, it was simply a case of doing
whatever it took to get the job
done."
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JOEL DENVER

CONTEMPORARY HIT RADIO

Is CHR A Victim Of
Research Overkill?

Targeting 25+, Relying Too Much On Callouts Could Be Hurting Format

The CHR session at February’s Gavin Seminar in San
Francisco (2/15-17) raised compelling questions about the
format’s future — questions that deserve further explora-

tion.

Has CHR researched itself into a
corner, playing only ‘‘safe’’ music?
Whatever happened to gut in-
stinct? How badly can an untested
record hurt a station if it sounds
good? Are CHRs trying to fool the
audience by sounding like ACs dur-
ing the day and something else at
night?

Following up on these concerns, I
spoke to Cook Inlet Radio Partners
Exec. VP and KUBE/Seattle VP/
GM Michael O’Shea (see sidebar),
who was on the Gavin panel, as
well as WAPE/Jacksonville OM/
PD Bill Pasha and WKBQ/St. Lou-
is PD Lyndon Abell. All were solid-
ly in favor of putting music re-
search in perspective and relying
more on old-fashioned gut instinet.

Pasha’s Music Picks

Pasha takes chances on new
music every week. He observed,
“Research is simply a tool to use as
an indicator, not a dictator. It’s not
a question of finding the hits to
play, because they're easy to find.
It’s a question of picking the right
stiffs.”

Pasha feels there are maybe five
records in any given week that are
the biggest hits and another 15 or so
you can be sure about. “You roll
the dice on the others. Will a record
I'm not sure of hurt me? Not if it
fits my station’s sound and is pro-
perly rotated. This is where I use
my gut.

‘‘Research is simply a

tool to use as an in-

dicator, not a dictator.’’
— Bill Pasha

“There’s a group of PDs, current
and up-ancd-coming, who are seeing
research as a panacea. They're
wrong. No amount of research
could have told them Bonnie Raitt
would win four Grammys. We're in
the entertainment industry. We
can't afford to be so ‘researched
out’ that we sacrifice entertain-
ment value. That’s a common fail-
ing of over-researched CHRs.”

Local Edge

There’s no substitute for local
knowledge, claimed Pasha: “A
station’s image and the values of

Bill Pasha

its audience change. If you don’t
live in the market, you don’t know
which research questions to ask.
This is the biggest problem with us-
ing outsi<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>