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INSIDE: 
HARRIS RETIRING TO 
SARASOTA OWNERSHIP 
Group W Radio Chairman 
Dick Harris announced he'll 
retire next spring to run 
WSRZ (AM)ISarasota, which 
his family is purchasing. Radio 
President Jim Thompson will 
take over the reins. 
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AOR ROTATIONS: LIFE IN 

THE SLOW LANE 
Latest results in a national 
monitoring of AOR rotations show 
heavies, mediums, and lights alike 
receiving disturbingly scanty airplay. 
And the format's 74% non -current 
at present. Details inside. 
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CpS 

WORKS! 

NAB '90 SPRING SPECIAL 
Timely features this week in 
connection with the NAB meet in 

Atlanta: 
Digital preview: how it will work 
for radio, plus the scoop on the 
Radio Data System 
European investments: hot 
prospects and timely warnings 
Working out bankruptcy 
alternatives. 

Pages 32-38 

KEEPING PHONE 
BITS LEGAL 
In the wake of increasing concern 
about on -air phone bits, Dan O'Day 
outlines the key legal points you 
need to stay aware of. 
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BUYING TV 
THE SMART WAY 
Many radio stations buying TV 
spots quickly reveal their 
inexperience. Douglas McCall, a 
specialist in the field, provides 
some pointers on effectively 
entering the tube stakes. 
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Newsstand Price $5.00 

Root Plans To 
Plead Not Guilty 
33 Fraud, Forgery Counts In Federal 
Court; North Carolina Next? 

Washington communications 
lawyer and pilot Thomas Root, 
who is scheduled for arraign- 
ment next week on 33 federal 
charges of fraud and forgery 
stemming from his work on be- 
half of five FM applicant 
groups, told R&R Tuesday 
(3/27) that he plans to fight the 
charges. 

"The notion of doing anything 
other than pleading not guilty 
and fighting these charges has 
not been discussed," said Root. 

But even as Root and his at- 
torney, Eugene Propper, pre- 
pare for Root's April 3 arraign- 
ment in federal court, more 
trouble may be looming on the 
state level. According to North 
Carolina Deputy Securities Ad- 
ministrator Steve Wallis, that 
state expects to act "within 30 

days" on its yearlong investi- 
gation of the controversial Son - 
rise Management Services ra- 
dio investment firm, which pro- 
vided Root with at least 150 cli- 

ents and has been accused of 
misleading investors who 
pumped $16 million into groups 
formed to pursue new FM li- 
censes. 

Wallis refused to comment on 
the state's findings, but would 
not rule out the possibility that 
Root, who has cooperated with 
the probe, might be charged 
with wrongdoing. Root said he 
knows nothing about his status 
with North Carolina. 

On yet another front, FCC 
Enforcement Chief Charles Kel- 
ly said he was not sure how 
Root's indictment might affect 
the Commission's ongoing in- 
vestigation into Sonrise. 

Feds Depict 
`Tangled Web' 

In his Wednesday (3/21) an- 
nouncement of the federal in- 
dictment, U.S. Attorney for the 
District of Columbia Jay 
Stephens said, "The criminal 

ROOT/See Page 45 

Q105 Overhauls Staff, 
Starts Jamming 
Dixon, Rich, Christopher Out; Wheeler 
Back; Wall Supervises Programming 

WRBQ-AM & FM (Q105)/ 
Tampa began an extensive on - 
air restructuring Thursday 
(3/22) under Garry Wall, PD at 
Edens sister KKLQ (Q106)/San 
Diego. An accompanying pro- 
gramming purge saw the exits 
of 12 -year veteran and VP/OM/ 
afternoon personality Mason 
Dixon, MD Bobby Rich, and 
Asst. PD Brian Christopher. 
Only Asst. PD Dave Denver re- 
mains. 

Market observers say Q105's 
new sound is decidedly dance - 
oriented. There are no personal- 
ities on -air yet, but a number of 
recorded liners - "You're jam - 
min' with the new Q105," "The 
new Q105 jams," and "Rhythm 
& rock side -by -side" - were 
aired, along with artist IDs. 

Edens President Michael Os- 
terhout told R&R, "Recently, 
we'd become a little fluffed up, 
but now we're bringing Q105 
back to the party to serve our 
audience. Times have changed 
and we didn't change with the 
times. It's not an unprecedented 
move. We did it before, when 

Scott Shannon was our PD and 
it was simply time for a make- 
over." 

Dance Stance Denied 
Osterhout denied Q105 had 

moved to a predominantly 
Dance CHR direction. "Garry 
Wall is here on a temporary 
basis to be the architect of our 
new presentation. It's not a for- 
mat change; we've just taken 
off some of the rough edges. Our 
target is still 12-54 and, as al- 
ways, Q105 is positioned to be 
Tampa's mass-ap -al station." 

Regarding the programming 
departures, Osterhout added, 
"It's unfair to hire new man- 
agement when the old manage- 
ment is still in place. Now it's 
easier to find a new PD. This 
has been a traumatic move and 
these people have given us a lot 
of good years. 

"We're hoping to keep Rich in 
place at our Richmond facility. 
Mason still has 13 months to go 
on his contract, and he will con- 
tinue to be paid." 

0105/See Page 42 

Babineau Becomes 
DGC General Manager 
Leavitt, Surratt, Kates Directors 

Geffen Records Director/ 
Promotion Marko Babineau has 
been appointed GM of newly 
created DGC Records, confirm- 
ing longstanding rumors. 
Rounding out the national staff, 
Steve Leavitt has been named 
CHR Promotion Director, Hugh 
Surratt AOR Promotion Direc- 
tor, and Mark Kates Alterna- 
tive Promotion Director. 
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Ina noble, single-minded effort to se! a new record for mass live broadcasting outside the U.S., 25 radio 
stations sacrificed the chance to air their normal local programming and made the arduous trek to the 
Bahamas. The broadcast was part of the kickoff for Miller Genuine Draft's "Do That Spring Party Thing" 
national sweepstakes. Above, staffers from many stations show how radio can broadcast successfully 
in the midst of the grimmest hardshv conditions. 

Marko Babineau 
DGC/Geffen President Ed 

Rosenblatt commented, "I 
didn't have to look far when it 
came to finding the right person 
to head up promotion for the 
new DGC label. Marko already 
had a long and proven history 
with Geffen Records, both in 

BABINEAU/See Page 45 

STEELE STEPS 
DOWN 

Todd OM 
AT KQLZ 
Former WXGT (92X)/Co- 

lumbus, OH PD Mark Todd has 
been named OM at Westwood 
One's KQLZ (Pirate Radio)/ 
Los Angeles. Todd, who will be 
an off -air OM, replaces Shadow 
Steele, who relinquishes OM 
duties but remains in afternoon 
drive and will assist with pro- 
gramming strategies. 

TODD/See Page 45 
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MADONNA 
SS___ ____ " 

The New Single Produced by Madonna and Shep Pettibone 

From The Forthcoming Album I'M BREATHLESS. 

Madonna's newest album contains music from and inspired 

by the film "DICK TRACY," one of the most anticipated 

theatrical releases of the summer. 
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Is your newsroom THE WIRE SERVICE PC NewsDesk sorts 

sled wmisc by OF THE FUTURE ANNOUNCES wires- PI 
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d other 
munications? THE END OF THE gory, by key- 
Gridlocked NEWSROOM OF THE PAST. word or by 
by inefficiency? Drowning in a sea time received. It alerts you instantly 
of paper and printer ribbons? If it is, when a bulletin crosses the wire. 
relax. UPI and BASYS have teamed up Its unique split-screen feature lets 
to offer newsroom software that any you edit a story or build a newscast 
station can afford. on one side and monitor the latest 
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The newsroom of the future, today! 
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Electronic Mail to improve staff 
communications. Security log -on 
and secure files to keep an exclusive 
story from leaking. 
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Less than you'd imagine. And you'll 
save a small fortune in paper and 
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If you're tired of working in the 
past, wire into the future today - 
with PC NewsDesk, from the 

UPI/ BASYS team. 
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BRYAN RESIGNS 

WPLJ Names Cuddy 
VP/Programming 

ABC Radio Network VP/Enter- 
tainment Programming Tom Cud- 
dy will become VP/Programming 
at CHR WPLJ/New York, effec- 
tive April 12. WPLJ PD/morning 
man Gary Bryan resigned Wednes- 
day (3/21) to return to Seattle, 
where he'll consult his former sta- 
tion, KUBE. 

WPLJ President/GM Mitch Dol- 
an told R&R, "Gary came in Fri- 
day (3/16) and told me he had an 
opportunity back in Seattle and 
wanted to be released from his con- 
tract, saying it was important to 
him and his family. It was a curve - 
ball for me, but fortunately, I was 
able to put a deal together with 
Tom. 

"Tom and I worked together for 
eight years at WPRO-FM [ Provi- 
dence]. I'm happy to have a guy of 
his caliber here and feel strongly 
that he'll be able to replicate the 
success he had at ABC Radio and 
PRO -FM here at WPLJ. The com- 
pany is very committed to doing 
CHR at WPLJ - I wouldn't be here 
and neither would Tom if we didn't 
think we'd be competitive in this 
market." 

Atkins PD 
At KMJQ 

Ron Atkins 

WYLD-FM/New Orleans PD 
Ron Atkins has returned to pro- 
gram KMJQ/Houston. He replaces 
Michael Strafford, now PD of 
KKBT/Los Angeles. 

KMJQ VP/GM Jeff Sleete told 
R&R, "Ron has a reputation for be- 
ing an aggressive programmer, 
which is evidenced by his most re- 
cent successes in New Orleans. All 
programmers have their own nu- 
ances, and I'm sure Ron will bring 
a fresh approach, but Mike left a 
real solid foundation here." 

ATKINS/See Page 45 

Edwards PD 
At WODS 

CBS Gold outlet WODS/Boston 
has appointed former WJMK/Chi- 
cago morning man Tommy Ed- 
wards PD. Edwards, who begins 
next Monday (4/2), succeeds Har- 
ry Nelson, who recently joined 
crosstown AC WROR as PD. 

WODS GM Dave Van Dyke told 
R&R, "Tommy's association with 
the format, CHR programming ex- 
perience, and familiarity with do- 
ing major promotions were key 
factors in our picking him for this 

EDWARDS/See Page 42 

Tom Cuddy 

Cuddy told R&R, "Although I'm 
going to miss working day-to-day 
with [ABC Radio Networks Presi- 
dent] Aaron Daniels, I'm flattered 
the company came to me. We've 
got some market research under- 
way, which will be completed by 
the time I take over. We'll take a 

CUDDY/See Page 42 

Jim deCastro 

DeCastro 
COO At 
Evergreen 

Evergreen Media has upped cor- 
porate Exec. VP and KKBT/Los 
Angeles President/GM Jim deCas- 
tro to COO. He retains his current 
duties. 

President/CEO Scott Ginsburg 
remarked, "Evergreen Media has 
reached a critical stage in its de- 
velopment: it has become neces- 

DeCASTRO/See Page 45 

Klein VP/MD At Sire 
Rooney NY GM, Alouete Label Manager 

Sire Records VP/GM Howie 
Klein has been promoted to VP/ 
Managing Director. Concurrently, 
Sire Production Manager Karen 
Rooney is named GM/New York 
Operations, and executive assist- 
ant Sandy Alouete fills the post of 
Label Manager. Klein will continue 
to be based in Burbank, while Roo- 
ney and Alouete will stay in New 
York. 

Sire founder/President Seymour 
Stein commented, "I truly can't be- 
lieve that Sire existed, even flour- 
ished, without Howie. He brought 
with him ten years of experience as 
founder and CEO of 415 Records 
and has grown considerably since 
then. It's hard to believe he's been 
here just three years. It seems like 
forever and I hope it will be." 

Regarding Rooney, who had 
served as executive assistant to 
Stein and, earlier, former Atlantic 
exec Jerry Wexler, Stein said, 

NOW PD 

Kamen Returns 
To KGO 

Bruce Kamen 
After a one-year absence 

the station, KGO/San Francisco 
veteran Bruce Kamen has been 
named PD of the Cap Cities/ABC 
News/Talk outlet. He replaces 
Jack Swanson, who was recently 
named GM of KING -AM & FM/Se- 
attle. 

"Kamen knows the Bay Area, 
the KGO Radio staff, and our uni- 

KAMEN/See Page 45 

from 

Howie Klein 

"Jerry Wexler always used to say 
that Karen Rooney was smarter 
than most record company presi- 

KLEIN/See Page 42 

Rosengard 
Island AOR VP 

b 

Beth Rase ngard 

Beth Rosengard, who operated 
her own independent promotion 
firm, B R.A.S.H. Promotions, for 
nine years, has been named VP/ 
Nationa_ Album Promotion at Is- 
land. Based at the label's Los An- 
geles offices, she'll report to Island 
Sr. VP/Promotion Andy Allen. 

Allen remarked, "It's a rare op- 
portunity indeed when someone of 
Beth's caliber can be lured away 
from her own lucrative indie busi- 
ness. Shp has a tremendous sensi- 
tivity to our artists and their music 
and is tenacious in her promotion 
efforts." ROSENGARD/See Page 45 
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THE GOLD STANDARD: 
RATINGS SCOREBOARD 
Gold outlets scored well in the fall Arbitron, 
with an average gain of almost a point for the 
entire format. This month's Gold column 
presents a format scoreboard and covers the 
ratings highlights. 
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WPRO-AM & FM Name 
New President/GMs 
St. Pierre Heads AM, Woodbine FM 

Cap Cities/ABC's News/Talk 
and CHR comboWPRO-AM & FM/ 
Providence has named separate 
President/GMs for the stations. At 
the AM, PD Ron St. Pierre moves 
up, while combo GSM Karen 
Woodbine takes the helm at the 
FM. They replace combo Presi- 
dent/GM Mitch Dolan, now in the 
same post at sister WPLJ/New 
York. No replacement has been 
named for St. Pierre, and while 
Woodbine's replacement is also 
pending, separate GSMs will be an- 
nounced shortly. 

Cap Cities/ABC Group I Presi- 
dent Don Boulloukos told R&R, 
"Since arriving at WPRO (AM), 
Ron has been the architect of our 
successful change from MOR to 
News/Talk. His past accomplish- 
ments at the station and tenure in 
the market made him an obvious 
choice. 

"Karen has been successful as 
an account exec, National Sales 
Manager, and as GSM. Her ability 
to deliver as a manager and leader 

are without question. We split these 
two positions to allow more individ- 
ual focus on each operation's 
needs." 

St. Pierre noted, "This promo- 
tion is encouraging, in that it shows 
PDs can make this kind of upward 
move, especially in a company as 
large as Cap Cities/ABC. As for- 
mats become more specialized, up- 
per management sees the need to 
promote from programming to 
managerial positions." 

In the market for nine years, St. 
Pierre has been at WPRO (AM) for 
the past 18 months. He's also serv- 
ed as PD at crosstown News/Talk- 
AOR WHJJ & WHJY. 

Woodbine, a seven-year WPRO- 
FM staffer, told R&R, "Running 
the biggest station in town is a 
dream come true for me. It should 
be interesting having a woman at 
the helm, since females are our 
target. I believe I can offer the sta- 
tion a unique perspective." 

Heller Jumps 
For WJOI 
PD Post 

After programming B/EZ 
WEZE/Pittsburgh for two months, 
Fred Heller has accepted the PD 
post at CBS B/EZ WJOI/Detroit. 
The position had been vacant for 
about a year, following Steve Van 
Ort's exit. No replacement has 
been selected at WEZE. 

Heller told R&R, "I'm on a per- 
sonal campaign to prove that Easy 
Listening is a fast-moving format. 
The only reason I left Pittsburgh is 
that this is my hometown, and it's 
the realization of a lifelong 
dream." 

He doesn't anticipate that WJOI 
will join the list of stations flipping 
from B/EZ to AC. "People who 
make that switch are probably 
thinking short-term. Not every 
B/EZ can be AC. We'll make WJOI 
even more appealing to those lis- 
tening to us, and we hope to bring 
in some new people. WJOI has 
such a great tradition - we want to 
build on it." 

Heller previously programmed 
KOSI & KEZW/Denver and WLQR 
& WSPD/Toledo. 

CALL FOR ENTRIES 

Announcing the 2nd 
annual firsry' awards 

-07 

FirstCom presents the only international awards 
for excellence in production 
You've written a killer promo. 
Or you've produced a knockout 
commercial. 
Now you want exactly what's 
coming to you: 
Recognition. 
As the premier production 
resource for superior work done 
in radio stations, FirstCom 
proudly announces the FIRSTY. 
Like the ADDY, ANDY, TELLY 
and GRAMMY, the FIRSTY 
provides national and interna- 
tional recognition for your pro- 
duction work. 
Market size doesn't matter 
because FIRSTY Awards recog- 
nize excellence in major, me- 
dium and secondary markets. 

FIRSTY award winners receive 
recognition in one of the 
industry's leading publications, 
plus an exclusive FIRSTY 
trophy presented to only those 
exemplifying excellence in 
production. 
Send for your official FIRSTY 
entry form and rules today. 
Your next production might 
just win a FIRSTY! 

F 
FirstCom...First Again TM 

13747 Montfort Drive 
Suite 220 
Dallas, Texas 75240 

I want to win a FIRSTY. Please send entry form and rules. 

NAME 

TITLE 

STATION 

ADDRESS 

CITY STATE 

Entries must be received by April 23, 1990. 
Award limited to full time employees of licensed ratdio stations. 

ZIP 

Torn Bobak Rhonda Herlich 

NPD, ACNIDEO DUTIES 

Bobak, Herlich Appointed To 
Charisma National Positions 

Charisma Records has named 
Virgin Mid -Atlantic Regional Pro- 
motion Director Tom Bobak Na- 
tional Promotion Director, and in- 
dependent AC promoter Rhonda 
Herlich National Director AC/Vid- 
eo Promotion. Bobak will relocate 
from Washington, DC to the com- 
pany's New York headquarters, 
and both directors will report to 
Charisma VP/Promotion Bob 
Catania. 

"The greatest joy in a new situa- 
tion like Charisma is the opportuni- 
ty to surround yourself with quality 
people, who you know will take 
their skills to an even higher level 
with new responsibilities," com- 
mented Catania. "Both Rhonda 
and Tom have worked their way 
through the ranks and have tre- 
mendous insights into all facets of 
the business." 

Bobak told R&R, "Having work- 
ed with both [Charisma President] 
Phil Quartararo and Bob Catania 
over the past ten years, I know 
them to be quite simply the best in 
the business. They've assembled a 
great staff and the music is 
terrific." 

Herlich added "After successful- 
ly spending a year doing indie AC 
promotion, it was going to take an 
opportunity like Charisma and 

working with Phil and Bob to get 
me to join a label again. We're go- 
ing to have many mainstream 
adult records for AC and CHR ra- 
dio, and I'm extremely excited to 
be working in the video field for the 
first time." 

Prior to Virgin, Bobak held local 
promotion posts in Buffalo and 
Washington for RCA. 

Herlich worked at RCA for seven 
years, most recently as Fast Coast 
Manager/AC Promotion. 

WKSG Picks 
Kay As PD 

WKSG/Detroit has selected Mi- 
chael W. Kay as PD of the Gold fa- 
cility. 

VP/GM Al Wilson told R&R, 
"Michael's a native Detroiter. His 
track record is one ratings turna- 
round success story after another. 
We feel he's the most qualified per- 
son to take over the controls of 
WKSG and bring us success." 

Kay previously programmed 
WRKA/Louisville, WCRZ/Flint, 
and was an air personality in De- 
troit for WABX, WCLS, and WCZY. 

Announcing New Offices 

James Loupas 
Associates, Inc. 
Technical Advisors To Broadcasters 

3727 Northridge Dr. 
Irving, Texas 75038 

214-255-0550 

FirstCom, A division oWJim long Companies, Inc. 



"The Research Group has helped us do very well in 
25-54 Adults in both Fresno and Reno. And I hope in 
every market where we operate we can keep doing 
business with them. 

Three years ago, KFSO, 
Fresno was doing poorly in 
oldies. After The Research 
Group did a study for us 
there, we concluded that the 
format was viable. We just 
needed to make improve- 
ments. A great plan put us 
back on track and we've been #1 or #2, 25-54 since then.* 

In Reno, our CHR station was doing well 12+, but not 
making money. The Research Group did a format search, 
and we are now #1, 25-54 there too.* 

The Research Group has helped us focus our re- 
sources to get results. Many broadcasters spend money 
improperly - I know we did before we worked with The 
Research Group. Other companies can do research, but 
they don't have the expertise and marketing focus The 
Research Group has. And that's what it takes to win." 

Tom Quinn 
President 
Americom 
(KFSO, KUDA and KODS) 

* Fall 1989 Arbitron. Adults 25-54. 
AQH share, M -S, 6A -12M, MSA. 

The Research Group develops the right information, then uses a special 
system of strategic planning to help you win-and stay strong in tough, competi- 
tive environments. Some managers may have the perception that using the best is 
prohibitively expensive. With The Research Group, that is not true. Call today 
about our availability in your marketplace and for prices which will fit your budget. 

For more informaton, call Larry B. Campbell, President (206) 624-3888. 

In almost every field, there is a company that has earned a reputation as the leader. 

The Research Group 
Radio's Strategic Research Team 

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY SEATTLE, WA 98101 (206) 624-3888 



8.RaR March 30.1990 RADIO BUS/NESS 

Cuba Fires Warning Shot 
As `Radio War' Looms 

Cuba hurled a rolling blast of AM interference at the 
U.S. last week in an unsuccessful effort to ward off the first 
on -air tests of the U.S. government's TV Marti, which took 
place Tuesday (3/27). 

"It certainly appears to be a 
warning shot to tell us of a possible 
radio war if TV Marti goes up," 
said NAB spokeswoman Sue 
Kraus. TV Marti, a project of the 
United States Information Agency, 
is designed to beam U.S. television 
signals into Cuba via a balloon - 
mounted transmitter floating over 
the Florida Keys. 

Radio stations and the NAB re- 
ported heavy Cuban jamming last 
week; Friday night (3/23) was 
cited as a particularly active per- 
iod. WAMB/Donelson (Nashville) 
President/GM William Barry 
described the Cuban broadcasts he 
heard over the weekend as "com- 
pletely different" from those that 
have plagued his 1160 kHz station 
for more than two years. Barry 
said high -power Cuban transmis- 
sions were "all over the low end of 
the band." 

While the FCC Field Operations 
Bureau reported interference on 
just six frequencies (620, 670, 1040, 
1100, 1160, and 1380), Barry said he 
found two Cuban broadcasts alter- 

nating at various 10 kHz intervals 
from 590, 600, 610, and on up into 
the 800s. 

Ironically, the stepped -up Cuban 
interference came just days after 
the Soviet Union agreed to stop 
broadcasting Radio Moscow from 
Cuba on the 1040 frequency. Long- 
time Radio Moscow victim WYFX/ 
Boynton Beach, FL hardly had a 
chance to celebrate the end of that 
interference before the Cubans be- 
gan broadcasting on the U.S. clear 
channel. "It's going to get worse 
before it gets better," predicted 
WYFX GM Gary Lewis. 

Few Complaints 
Despite the widespread nature of 

the Cuban interference, only a few 
stations reported problems to the 
FCC. "If people are complaining, 
they apparently aren't doing it to 
us," said FCC Mass Media Bureau 
engineering chief William Hass- 
inger. NAB Sr. VP/Public Affairs 
& Communications Walt Wurfel 
said the association is urging sta- 
tions to report all Cuban interfer- 

ence to the FCC. "We expect to see 
some escalation by Castro," said 
Wurfel. "We're not hoping for it, 
but we take him at his word that he 
will retaliate." 

A U.S. State Department spokes- 
man said the government is pro- 
testing Cuba's "illegal, harmful in- 
terference" with U.S. AM broad- 
casts. The F'CC has filed a com- 
plaint with the International Fre- 
quency Registration Board in 
Geneva while the State Depart- 
ment registered its complaint in a 
note delivered through the U.S. in- 
terest section in Havana. The U.S. 
and Cuba do not have formal diplo- 
matic relations. 

Officials of the Cuban U.N. Mis- 
sion in New York did not return 
phone calls from R&R, but a staff 
member said Cuba's ambassador 
would protest the TV Marti broad- 
casts at a meeting of the U.N. Se- 
curity Council. 

USIA spokesman Michael Scho- 
enfeld told R&R Monday (3/26) 
that the agency would "try and 
give as much notice as we can" be- 
fore TV Marti commenced trans- 
missions - which came less than a 
day later without any notice. Scho- 
enfeld didn't return phone calls on 
Tuesday. 

REPORT 
PAT CLAWSON 

Group W's Harris Buys Florida 
AM, Plans Spring Departure 

Dick Harris is retiring from the chairmanship of Group 
W Radio next spring to become owner of WSRZ 
(AM)/Sarasota, which his family is buying from 

Wilkes -Schwartz Broadcasting for an undisclosed price. 
"I'm getting out on top at Group W and I'm excited as heck about this," 

Harris said. "I don't plan to sit around shooting golf and riding in boats. I'm 

buying this station with my own money. I'm not buying it to flip in three 
years for a quick profit. We're going to see what we can do with it and have 
some fun too." 

The news was broken to the Group W troops Monday (3/28) during a 

group managers meeting in Florida. Harris is 82 and would be required to 
retire from Group W in three years if he remained. He said that's just not 
long enough to build a firm foundation for the company's future in the wake 
of its recent merger with LegacylMetropolitan Broadcasting and maintain- 
ed fresh blood is needed to lead the company into the next century. That 
mission will fall to Group W Radio President Jim Thompson. 

In the meantime, Harris has plenty to keep him busy. Group W Chair- 
man Burt Staniar has asked him to scope out plans for future expansion in- 

to Europe, and Harris is set to represent the radio industry in upcoming mu- 
sic licensing negotiations. 

Union Backs Chase Deal, Wants News Voice 

There's a new editor at all -News WTOP/Washington, 
and he sports a steel hardhat - not a green 
eyeshade. Sheet Metal Workers union boss Ed - 
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ward Carlough said he plans to use the station to boost or- 
ganized labor's public image, now that the union's pension 
fund is bankrolling Chase Communications to the tune of 
$30 million. 

"There are a lot of good things being done by unions and pension 
funds that don't get covered," Carlough told the Washington Post. He sug- 
gested the stations might cover a union fundraising drive for a diabetes 
charity, adding, "We're not passive investors." 

Chase Communications President Roger Freedman told reporters his 
company - not the union - will retain sole control over the station's 
management and editorial decisions. He said the union's pension fund will 
be permitted to buy advertising, but it can't affect the station's news pro- 
grams. 

The Sheet Metal Workers National Pension Fund, representing 
150,000 workers, will take a 49% stake in a Chase station operating part- 
nership and has an option to acquire as much as 60%. Other stations in- 

cluded in the package are WASHIWashington and KGLD & WKBOISt. 
Louis. Another top investor in the package is Chase Manhattan Bank, 
supplying $40 million. 

Lawyer Not Glorious At FCC 

The DC federal courthouse isn't the only government 
building where the name of a certain prominent corn- 
munications lawyer is being bandied about these 

days. 
On Tuesday, the FCC upheld the Review Board's dismissal of Glory 

FM L.P.'s application for a new station in Calhoun, TN. The Commissioners 
agreed that the failure of three Glory principals to appear at a deposition 
ordered by the presiding administrative law judge constituted a failure to 
prosecute their application. 

Glory had argued it skipped the deposition on the advice of its counsel 
at the time, who wasn't able to attend the session himself and recommend- 
ed the company not appear alone. The bottom line: the Glory investors are 
out of all their money, and they didn't even get close to acquiring their FM 
ticket. Glory's lawyer? None other than Thomas Root. 

For rho Reword 
It was reported last week (R&R, 3/23) that Frank Boyle is brokering 

the breakup of the Empire Radio chain. Dealmaker Bob Mahiman of the 
Mahiman Company has since called to inform us he's co -brokering the 
properties, but the company's news release inadvertently left that out. 
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Challenges Raise Dust Storm 
In Southwest Station Sales 

Two multimillion -dollar station sales are being held 
up by petitions to deny filed at the FCC. A former sales- 
man says an Albuquerque station shouldn't be sold until 
his EEO complaint is settled, and a Texas mayor wants a 
station sale halted because he believes the seller misrepre- 
sented its finances in a previous sale. 

Former KKOB-AM & FM/Albu- 
querque AE Dean Garcia has filed 
against Fairmont Communica- 
tions' $20 million sale of the combo 
to National Media Venture L.P. 
(R&R, 12/22/89). Garcia, now an 
AE at crosstown rival KRST, 
claims he was harassed, denied a 
promotion, and forced to resign be- 
cause he is Hispanic. 

In its formal response, KKOB 
calls the ex -employee's petition "a 
transparent attempt to misuse the 
Commission's processes to lever- 
age the value of (Garcia's) merit - 
less complaint." KKOB says Gar- 
cia "voluntarily resigned even 
though management was willing to 
continue working with him despite 
his admitted performance prob- 
lems." It also claims Garcia failed 
to meet sales goals and referred to 
the station as "shitty city." Even 
so, KKOB maintains it gave him a 
going away party and additional 
severance benefits. 

Financial Deception 
Amarillo Mayor Keith Adams 

wants to block the sale of KLSF/ 

Amarillo, claiming BAKCOR 
Broadcasting misrepresented its 
financing to the FCC when it 
bought the FM and KORQ-AM & 

FM/Abilene from Adams (R&R, 
8/21/87) for $5.2 million. Adams, 
who says he and a partner are still 
owed more than S1 million from a 

noncompete agreement, has filed a 
petition to deny the bankruptcy 
sale of BAKCOR's stations to Ad - 
Comm IV Inc. (R&R, 2/2). 

BAKCOR President George 
Bakke, who runs the stations as 
debtor -in -possession, says Adams's 
charges are "all totally baseless." 
Bakke contends he's the victim of 

"another failed Texas bank" which 
went under before his Chapter 11 

filing and "left me with no alter 
native." He denies he went into the 
Adams closing without proper fi 

nancing. 

NABOB'S NEWEST NABOB- Rep. Louis Stokes (D -OH, left) receives the 
first leadership award from the National Association of Black Owned Broad- 
casters. The Leland award, named for the late Rep. Mickey Leland, was 
presented by Inner City Broadcasting Chairman Pierre Sutton. Sen. Daniel 
Inouye (D HI), who did not attend the March 15 dinner, also received a 

Leland award. Others honored by NABOB were WDKX/Rochester Presi- 
dent Andrew Langston and CBS Records VP LeBaron Taylor. 
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Emerald City FM Turns Brown 
After $10 Million Gannett Sale 

TV Tycoons Switch On Nashville FM Action 

Deal Of Th Week; 

KNUA/Seattle 
PRICE: $10 millon 
TERMS: Asset sale for cash 

BUYER: Browr Broadcasting Co., 
owned by Willer Brown. The company 
also owns KPOW & KGB/San Diego, 
KXA-AM & FM/Sacramento, KYNO- 
AM & FM/Fresno, and KKSF/San 
Francisco and recently announced 
plans to sell KKAT/Salt Lake City to 
Apollo Radio. 
SELLER: Garnett Broadcasting 
Corp., headed by Chairman Doug Cur- 
ley and Vice-Chairman/CFO Douglas 
McCorkindale. The radio division, 
headed by President Jay Cook, owns 
16 radio stations, including KIIS-AM & 

FM/Los Angeles. 

FREQUENCY: 106.9 MHz 
POWER: 100kw at 819 feet 
FORMAT: NAC 
BROKER: Bill Reding of Americom 

zona 
KGRXIGIobe (Phoenix) 
PRICE: $2 million 

TERMS: Cash 
BUYER: Allison Broadcast Group, 
headed by Steve Allison. He orginally 
purchased this station in July 1986 
and merged his Allison Broadcasting 
Co. with the Daytona Group in Novem- 
ber 1987. He sold his remaining inter- 
est in May 1989 and then formed his 
current company, which purchased 
KDGE/Dallas. 
SELLER: First City Broadcasting (for- 
merly the Daytona Group), headed by 
Norman Drubner and David Pearl- 
man. 
FREQUENCY: 100.3 MHz 
POWER: 90kw at 2047 feet 
FORMAT: NAG 

California _ 

KCVR & KWIN/Lodi 
PRICE: $1 for 26% 
BUYER: Stockton Radio Company, 

the new general partner of Turn- 
beaugh Communcations L.P. Stock- 
ton is headed by President John Crow- 
ly and Secretary Eugene Johnson. 
SELLER: Roger Turnbeaugh Sr., the 

head of Turnbeaugh Communications 
L.P. Other partners who are not selling 

their interests include Gerald Kazma, 
R. Calvin Sutliff, and C. Philip Rain- 

water. Turnbeaugh is a part-owner of 
KHSS/Walla Walla, WA. Sutliff and 

Rainwater are Washington -based me- 

dia investors with extensive cable TV 

holdings. 
FREQUENCY: 1570 kHz; 97.7 MHz 
POWER: 5kw daytimer; 3kw at 300 
feet 
FORMAT: Spanish; AC 

COMMENT: As general partner, Turn- 

beaugh currently owns 40% of the 

partnership equity. For $1 "and other 
good and sufficient consideration," he 

will retain 14% of the total partnership 

equity, but only as a limited partner. 
Turnbeaugh will remain as a station em- 

ployee at $48,000 per year through 
December 31, 1990. 

"That?s 
broadcast 
news." 

Fact: With over $185 million in commitments, BayBank is ranked 
in the to-) third of financial organizations in the country lending to the 
broadcast industry. BayBank's specialists stay tuned to the developments 
that affect the communications business, providing financing to projects 
in over sixty-five markets nationwide. And that's just one of the exten- 
sive range of corporate financial services we offer. Now that you know, 
isn't it time you found out what we can do for you? Call our Communi- BayBank 
cations Lending Group at (617) 556-6506. 

TRANSACTIONS ATA GLANCE 

Deals So Far In 1990: 
$286,243,024 
Total Stations Traded This Year: 289 
This Week's Action: $23,829,639 
Total Stations Traded This Week: 20 

Deal Of The Week: 
KNUA/Seattle $10 Million 

KGRX!Globe (Phoenix), AZ $2 million 
KCVR & KWINILodi, CA $1 for 26% of general partner 
FM CP/Morgan Hill, CA $285,000 for 11.66% 
WCLZ-AM & FM/Brunswick, ME $25,000 for 5% partnership interest 
WCIBlFalmouth, MA $2.5 million 
WRUP/Marquette, MI $445,000 
WKSD/Paulding, OH $155,000 
WOSEIPort Clinton (Toledo), OH $2,370,238 
WLEC & WCPZ/Sandusky, OH $1.5 million 
WERTNan Wert, OH $330,000 
KEZF/Tigard, OR (AM CP) $45,000 
WMSR/Manchester (Nashville), TN $3,024,400 
KKTCIBrownfield (Lubbock), TX $250,000 
KPBC(Datlas $650,000 
KYXE & KHYT/Selah (Yakima), WA $250,000 

FM CPIMorgan Hill 
PRICE: $285,000 for 11.66% 
TERMS: Cash 
BUYER: Batista and Dolores Vieira of 
San Jose 
SELLER: Herron & Genetti, a Califor- 
nia partnership headed by Laura Her- 
ron and Gregory Genetti, is selling its 

11.66% stock ownership of Coyote 
Communications Inc. 
FREQUENCY: 106.3 MHz 
POWER: 3kw at 300 feet 

WCLZ-AM & FMIBrunswick 
PRICE: $25,000 for 5°ió limited part- 
nership interest 
TERMS: Promissory note for entire 
amount at 7.68%, payable quarterly 
beginning March 31, 1990. 
BUYER: Steven Kovacs of Saco. ME 

SELLER: The Eastern Radio Com- 
pany II Partnership, headed by Lionel 
Brooks Jr. of Westwood, MA. Eastern 

owns a 5% general partnership interest 
and a 75% limited partnership stake in 

the combo. This transfer reduces East- 

ern's limited partnership status to 70%. 
FREQUENCY: 900 kHz; 98.9 MHz 
POWER: 800 watts day/60 watts 
night; 50 kw at 450 feet 
FORMAT: AC 

WCIB/Falmouth 
PRICE: $2.5 million 

BUYER: Ardman Broadcasting Corp. 
of Cape Cod, a division of Ardman 
Broadcasting Corp., which is headed 
by Washington communications attor- 
ney Myer Feldman. The company also 
owns WZOU/Boston; WPHRICIeve- 
land; WEZI-AM & FM/Memphis; 
WVSR-AM & FM/Charleston, WV; and 

KCKN & KCBQIRoswell, NM. 

SELLER: Justice Broadcasting L.P., 

headed by Laurence Justice. The 

company also owns WQEZIFt. Myers 
Beach, FL. 

FREQUENCY: 101.9 MHz 
POWER: 50kw at 280 feet 

Continued on Page 12 

Chesley Maddox & Associates, Incorporated 

is pleased to announce that 
Claudia S. Horn 
has joined CMA as Vice President. 

We welcome you to the NAB. 
Join us in our Hospitality Suite 
at the Atlanta Marriott Marquis. 

9:00 a.m. to 5:00 p.m. 
March 31, April 1 & 2 

Chesley Maddox & Associates, Incorporated 

Investment Banking, Financial Consulting and 

Loan Placement Services for the Broadcast Industry 
Member FDIC 



SOFT 
MARKET? 

While many brokers have been wringing their hands, 
we've been shaking hands with over 80 -million 
dollars in sales in the first quarter of 1990. 

Station 

WKLI (FM) & WABY 
WOUR (FM) & WUTQ 

WLVK FM* 

WLMX AM & FM* 

KODE -TV 

WQRC-FM 
WGYL-FM & W'ITB 

WTCR AM & FM 

WDBR FM & WTAX* 

WCKN-FM & WAIM* 

WOAYTV 
WVMA FM & WOAY 

*Approved and Closed 

Market 

Albany, NY 
Utica, NY 

Charlotte, NC 

Chattanooga, TN 

Joplin, MO 

Barnstable, MA 
Vero Beach, FL 

Huntington, WV 

Springfield, IL 

Greenville -Spartanburg, SC 

Beckley, WV 
Beckley, WV 

TOTAL 

Price 

$13,500,000 

$ 8,000,000 

$ 7,000,000 

$10,750,000 

$14,500,000 

$ 7,650,000 

$ 4,000,000 

$ 6,000,000 

$ 9,500,000 

$80,900,000 

For today's top prices, you need Blackburn. You need Blackburn's expertise in 
market values. You need Blackburn's expertise in locating financing. Above all, 
you need Blackburn's expertise in putting buyers and sellers together, regardless of 
the economic climate. 

Blackburn makes the deals happen. We're ready to make something happen for 
you. Call us today, or visit us at the NAB at the Marriott Marquis Hotel, Suite 4014. 

BLACKBuRN5(IbMPANY INCORPOR AT ED 
Media Brokers Appraiser. Si (. )-17 

WE BROKER BROADCASTING'S BEST 

Washington New York Atlanta 
(202)331-9270 (212)832-9191 (404)892-4655 

Chicago Beverly Hills 
(312)346-6460 (213)274-8151 
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FORMAT: AC 

BROKER: Bruce Houston of Cecil L. 

Richards Inc. 

WRUP/Marquette 
PRICE: $445,000 
TERMS: Stock purchase. Escrow de- 

posit $44,500 with balance due cash 
at closing. 
BUYER: Vista Point Inc., owned by 
William Young of Woodland Hills, CA 

and Los Angeles air personality Kris 
Erik Stevens. 
SELLER: WRUP Ltd., owned by E. 

Nicholas Bridges and several family 
members. 
FREQUENCY: 103.3 MHz 

POWER: 100kw at 544 feet 
FORMAT: AC 

WKSDIPaulding 
PRICE: $155,000 
TERMS: Asset sale. Escrow deposit 
$5000 with additional $50,000 cash 

due at closing. Promissory note for 
$100,000 at 10% interest over six 

years. 
BUYER: Community Broadcasting 
Inc., owned by Dale Profit, Craig 
Staley, Ramona Lautzenheiser, and 

Penelope Sutton. 
SELLER: SLD Inc., owned by Steven 
Doak. 

FREQUENCY: 99.7 
POWER: 3kw at 300 feet 
FORMAT: AC 

BROKER: Schwartz/Associated 
Broadcasters is to receive a $7500 
brokerage fee. 

WOSEIPort Clinton (Toledo) 
PRICE: $2,370,238 
TERMS: Asset sale. Escrow deposit 
$75,000 with additional $725,000 
cash due at closing. Buyer to assume 

$205,000 bank loan. Balance due via 

a seven-year promissory note for 
$995,000 at 10.25% interest, paya- 

ble in equal monthly installments. The 

note may not be prepaid in whole or in 

part for the first four years. Additional 

$370,238 noncompete/consulting 
agreement payable in quarterly install- 

ments of $15,426. 
BUYER: Venice Broadcasting Corp., 
headed by Venice and Donald Michel 
of Maumee, OH. 
SELLER: WRWR Inc., owned by Wen- 

dall Triplett. He is the majority owner 

of WWAT/Chillicothe, OH. 

FREQUENCY: 94.5 MHz 

POWER: 30kw at 645 feet 

WLEC & WCPZ/Sandusky 
PRICE: $1.5 million 

TERMS: Asset sale. Buyer to release 
seller from obligations incurred under 
$500,000 promissory note, and will 

pay Citicorp $1 million to settle all lia- 

bilities and obligations of the seller's 
shareholders and officers. Buyer to as- 

sume additional seller bank loan of un- 

disclosed amount. 
BUYER: Erie II Broadcasting Inc., 
owned by Cleveland broadcasters 
James Embrescia and Martin Elrad. 
They also own WINW & WRQKICan- 
ton, OH. 

SELLER: Signal One Communica- 
tions Inc. 
FREQUENCY: 1450 kHz; 102.7 MHz 

POWER: 1kw days/250 watts night; 
10kw at 120 feet 
FORMAT: AC; AOR 

WERT/Van Wert 
PRICE: $330,000 
TERMS: Asset sale with $100,000 
cash due at closing. Additional 
$15,000 cash payment for accounts 
receivable due within 30 days of clos- 
ing. Promissory note for $215,000 
over six years at 10% interest. Inter- 

est -only payments totalling $5375 due 
quarterly over first two years, followed 

by quarterly payments of interest and 

principal totalling $10,000. 
BUYER: Community Broadcasting 
Inc., owned by Dale Profit, Craig 
Staley, Ramona Lautzenheiser, and 

Penelope Sutton. In another transac- 
tion this week, the company is buying 
WKSD/Paulding, OH . 

SELLER: Atlantic Resources Corp., 
headed by Paul Chaney. The com- 
pany also owns WBYRIVan Wert, OH. 
FREQUENCY: 1220 kHz 
POWER: 250 watts 
FORMAT: AC 

BROKER: Iry Schwartz of Associated 

YOUR SUCCESS 
is OUR 

BUSINESS. 
Middle market com- 
munication companies 
often find that when 
it comes to borrowing 
money for acquisition 
or recapitalization, 
financial institutions 
simply aren't in tune 
with their special 
situation. But at 
Greyhound Financial, 
you're assured of 
serious consideration 
from specialists who 
know your business 
and can approve the 
financing you need 
to succeed. Backed 
by the multi -billion 

SOL_ OHS THROUGH SERVICE 

dollar resources of The 

Greyhound Corporation, 
we offer competitive 

rates and flexible lending 
guidelines which allow 
us to structure loans to 

accommodate your 
special situation. If 
your financial institu- 
tion says "no" when 

you need to hear "yes 

call MATT BREYNE 
(602) 248-2808 

CHRIS WEBSTER 
(602) 248-6955 

or JEFF KILREA 
(312) 855-1900 

Chicago Office. 

Greyhound Financial Corporation 
A Greyhound Company 

Brokers Inc. is to receive a $15,750 
brokerage commission. 

KEZFITigard (AM CP) 
PRICE: $45,000 
TERMS: Escrow deposit $5000 with 

balance due via a promissory note pay- 

able in installments over one year. 

BUYER: Educational Media Founda- 

tion Inc., headed by President K. Rich- 

ard Jenkins. The group is the licensee 

of noncommercial KLVRISanta Rosa, 

CA. 
SELLER: Dale Owens of Santa Rosa. 

He also owns KEZDIWindsor, CA. He 

paid $111,561 for the CP and is 

donating the balance of the value to the 

buyer's foundation. 
FREQUENCY: 1040 kHz 

POWER: 1kw 

WMSRIManchester 
(Nashville) 
PRICE: $3,024,400 
TERMS: Asset sale for $2,524,400 
cash with $500,000 cash non - 

compete agreement. 
BUYER: Dickerson Associates Inc., 

owned by Gerald Roberts, Arthur 
Payne, and Ruth Carmen. Roberts is a 

part-owner of WRJT/Monterey, TN. 

Payne is Corporate Secretary/Director 
of WNAB-TVINashville. Carmen is the 

owner of WNAB-TV/Nashville. 
SELLER: American General Media - 
Nashville Inc., owned by Anthony and 

Lawrence Brandon. They own KERN 

& KQXRIBakersfield; KLLFIWichita 
Falls, TX; KVOQILorenzo, TX; WYDEI 

Birmingham; KKALIArroyo Grande, 
CA; KZOZ/San Luis Obispo, CA; and 

W W W GlRochester. 
FREQUENCY: 99.7 MHz 

POWER: 100kw at 395 feet 
FORMAT: Country 

KKTC/Brownfield (Lubbock) 
PRICE: $250,000 
TERMS: Asset sale. Escrow deposit 
$5000 with balance due via a five-year 

promissory note at 10% interest. 

BUYER: Southwestern Broadcasting 
Corp., owned by Thomas Crane of 

Naples, FL. The company also owns 
KMUL-AM & FM/Muleshoe, TX. 

SELLER: Brownfield Broadcasting 
Corp., owned by James and Jo Beth 

Denison 

FREQUENCY: 103.9 MHz 
POWER: 3kw at 300 feet 
FORMAT: Country 
COMMENT: This station has a CP for a 

Class C2 upgrade on 104.3 MHz with 

50kw. 
BROKER: Paul Jamar of Jamar & As- 
sociates is to receive $5000 and 5% 

of all promissory note payments ex- 

ceeding $100,000. 

KPBCIDaIlas 
PRICE: $650,000 
TERMS: Asset sale. Escrow deposit 
$30,000 with balance due cash at 

closing. Buyer has the option to pay 
$100,000 cash and provide 180 -day 
promissory note for $550,000 at two 
points over the prime rate of Fidelity 
Bank in Philadelphia. 
BUYER: Mortenson Broadcasting 
Co., headed by President Jack Mor - 
tenson. The company also owns 
WTOFICanton, OH; WEMMIHunting- 
ton, WV; WBGR/Baltimore; WHLO/ 
Akron; KLTT/Brighton, CO; WCGWI 
Nicholasville, KY; and WJMMIVer- 
sailles, KY. 
SELLER: Dontron Inc., owned by Don- 
ald Crawford. He also owns WYCAI 
Hammond, IN; KBRTIAvalon, CA; 
WMUZ/Detroit; WDCXIBuffalo; and 
WDJC/Birmingham. 
FREQUENCY: 1040 kHz 
POWER: 1kw daytimer 
FORMAT: Religious 
COMMENT: Dontron is building a new 
AM on 770 kHz in Garland, TX. 

s s g? 
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KYXE & KHYT/Selah (Yakima) 
PRICE: $250,000 
TERMS: Cash 
BUYER: TAD Broadcasting Inc., own- 
ed by Donald Triezenberg of Palos 

Hills, IL . 

SELLER: Sunshine Valley Broadcast- 
ing Corp., owned by Martin Hamstra 
and F. Eugene Henderson. Hamstra 
also owns KWYZIEverett, WA. 
FREQUENCY: 1020 kHz; 92.7 MHz 
POWER: 5kw day/500 watts night; 
21.4kw at 750 feet 
FORMAT: Country; CHR 
COMMENT: TAD has replaced the 
Bank of California as Sunshine's 
lender and is requesting an involuntary 
transfer of license prior to declaring 
Sunshine in default of its revolving 
credit agreement. TAD paid the Bank of 

California $250,000 for rights to the 
loan agreement. 

Visit With 
a NAB t the 

Tower 
Atlanta Hilton 

and Tow 

27th 
THE 

MAH LMAN 

7Z-S> 
NAMB 

Radio's Blue-chip Broker 
THE COMPLETE MARKET STRATEGISTS 

Greyhound Tower -1160 Phoenix, Arizona 85077 
Lou Faust Lucille Ferrara Bob Mahlman Bob Mahlman, Jr. 

Nancy Mahlman Alyce Scholz 



BUILT TO SURVIVE 
SIE MORNING ZOO 

Don't 
let its stylish chassis fool yod: Micromax'" 

is engineered from the inside out to han- 
dle everything your crew can throw at it. The 
way Dis in a hurry sometimes "slam -start" carts, 
fog- example. Ordinary cart machines can't al- 
ways {eep up with that kind of trea¡nm ent. But 
Micrcmax's belt drive flywheel/capstan and DC 
servo pinch roller motor roll with the punches- 
thry- deliver smooth, wow -free starts it as little 
as .6g milliseconds_ 

PRf&E engineers designed Micromax to the same 
high standards of dependability and efficiency 
as a Pacific Recorders console. In fact, it actually 
ruas so efficiently tha_ cooling vents are unnec- 
essar?. Cooler components are lor_ager-lived 
components and this is the cooies: cart 
machine made. 

It's Ioa led with standard features, too: Replay In- 

hibit, -aree cue tones, cue erase, autc fast re- 
cu2 ,mi many more. in_luding Pacific Recorders' 

* N1$-fc irnat heads are availat le at no extra cost. 

Matra/9 tape heads* with matches electronics 
`or outstanding audio quality. 

Cn performance, features and reliability, 
1,`ic_romax will go head -to -head with any :art 
rrachine ycu can name (except, of course, our 
own Tomcat"). `,.et its manufacturer-d+rect price 

make e.<tremety efficient use of your equip- 
n-ent buddet. So if things sometimes get a little 
yA,Ild in your studio, your next step should be 

Cali PR&E :for more detailed nfomation 
en the cart machine that's engineered to hang 
7.o ugh and stay cool-Micromax. 

dielk PACIFIC RECORDERS 
& ENGINEERING CORPORATION 

2C70 Las Palr as Erive Carlsead, California 92009 
Te : 619-438-391 1 Fax: 619438-9277 

pgAST i},' NlJeRk '_ellíng Stt+nes. 

Pacific Recorders & Engineering Corp -ration 1990 
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CONVENTION SCHEDULE 
WEDNESDAY MAY 9, 1990 

2:00PM 

7PM -12MID 

Convention Registration 

T.J. Martell/Reebok "Celebrity" 
Cocktail Party & Events 
($50 donation includes party events 

and Sunday softball game) 

Rock 'N' Charity Bowling Party & Tournament 

Prizes Galore Food & Fun 

THURSDAY MAY 10, 1990 

9:00AM 

TEE OFF 

T.J. Martell/Reebok "Celebrity" 
Golf Tournament 
($200 donation includes: Tee prizes, breakfast, lunch, 

cart and green fees; $25,000 "Hole in One" prizes) 

10:00AM Convention Registration 

4:30PM "Marketing Music: From '80s Abuses 

to '90s New Uses" 

7:00PM Welcoming Cocktail Party 
& Buffet Supper 

"Celebrity Silent Auction" 
... Purchases benefit T.J. Martell Foundation 

10:00PM Hospitality Suites "Club R&R" 

FRIDAY MAY 11, 1990 

8:30AM Format Breakfast Sessions - CHR & NAC 

10:30AM Robert Tucker: "Profiting from Change Through 

Innovation ... Ways To Succeed in the '90s" 

1:30PM David Rogers - "How to Thrive 

in the Competitive '90s" 
- Exclusive Survey Results Revealed - 

3:30PM John Parikhal: "The Wizard of Odds: 

A Multi -Media Look At Radio in the '90s" 

5:00PM Format Sessions - AOR, Country & UC 

5:00PM 

10:00PM 

SATURDAY . 

8:30AM 

11:00AM 

2:00PM 

4:00PM 

8:00PM 

AFTER SHOW 

"Multi -Dimensional Selling ... The 

Management Challenge of the '90s." 
R&R Sales & Management columnist Chris Beck 

clearly defines the sales opportunities for 

prosperity in the '90s 

Hospitality Suites "Club R&R" 

MAY 12, 1990 

Breakfast Sessions - AC 

C.W. Metcalf: "The Humor Option .. . 

Change & Stress Adaption Skills 

For Surviving And Thriving" 

Dudley Lynch: "Scoring A Win In A Chaotic 

World" ... Revolutionary ideas in management 

and marketing strategies. 

"The First Amendment & You: 
Obscenity/Indecency/Record Labeling" 

Superstar Show 

Hospitality Suites "Club R&R" 

SUNDAY MAY 13, 1990 

10:00AM T.J. Martell/Reebok "Celebrity" 
Softball Gomes 



Authored 'Breakthrough 
Thinking: Strategies for 
Winning Big in Business" 

and "How To Profit From 
Today's Rapid Changes," 
co-authored Winning the 
Innovation Game" Former 

adjunct professor at UCLA. 

[ff1rifin 1111121111111144 

"Profiting From Change Through Innovation 
...Ways To Succeed in the '90s" 

ROBERT TUCKER 

At this session you'll discover how to: 

Help unleash the "innovator" Motivate your employees to 

in you. contribute ideas and insights. 

learn to think like an innovator. Increase your ability to sell your ideas. 

Spot changes in the marketplace Translate ideas into results. 

well in advance of competitors. Use "change" as a source of oppor- 

Find the opportunities in change. tunities, rather than of problems. 

President of C.W Metcalf & Company, he has served on 

the faculties of the University of Michigan, Florida State 

and Bennington. He has been Natured on the NBC Today 

Show, CNN, PBS, in Forbes, Newsweek and the Wall 

Skeet Journal 

Radio's most prominent 

futurist and prognostica- 

tor has produced, exau 
steely for this convention, 

a multi media presentation 

showing how to navigate 
radio's yellow brick road 
to 1995 ... using heart 

courage and brains to 

take advantage of every 

opportunity. 

"The Humor Option ... 
Change & Stress Adaption Skils 
for Surviving & Thriving" 

C.W. METCALF 

At this session, you'll explore how a "sense of humor" can enhance: 

Creativity Problem -Solving 

Imagination Risk -Taking Health 

"The Wizard of Odds: A Multi -Media Look 
At the Future of Radio" 

JOHN PARIKHAL 

In this exclusive one -of a -kind presentation, you'll get a view of the near -future 

and pickup the advantage... 

Anticipate change 

Prepare winning strategies 

in advance. 

Practical advice to use the 

next day 

Know the landmarks to Is satellite a Trojan horse? 

look for the next day 

Find out if the "Greyby Boom" will giva up 

on music radio to spend more time with 

News and Talk 

Will Oldies go away and will Country radio 

suffer as American's live in bigger cities? 

Mr Lynch is President of 

Brain Technologies Corpo- 
ration of Ft. Collins, Colo- 
rado and co-author of "Shat- 

egy of the Dolphin." 

Rogers is President of 
Service Innovations Cor- 

poration, a consulting and 
training firm located in 

Highland Park, Il Heisau- 
thor of "Fighting To Win" 

and the best seller, Wag- 
ing Business Warfare.' 

A 17 -year sales veteran, Beck 

is the owner of Los Angeles - 

based Chris Beck Commu- 

nications In addition to 

consulting, he is an interna- 

tionally -published author 

whose work is featured in 

R&R 

"Scoring A Win In A Chaotic World" 

DUDLEY LYNCH 
Revolutionary ideas in management and marketing strategies ... designed for an era characterized 

by constant accelerating change. Lynch uses the powerful metaphor of the dolphin to exemplify the 

strategy that is destined to supersede outmoded business behaviors as we enter the last decade 

of the century. 

The 'Dolphin Strategy" promises to deliver greater power to: 

Focus on the 20% of your 

effort that delivers 80% of 

your significant results. 

Act flexibly, elegantly, and with 

endurance amid the accelerating 

waves of change. 

Choose instantly, successfully, between 

the strategies of Take Over, Give In, Get 

Out, Trade -Off, and Breakthrough. 

Do more with less 

Think tougher and dream 

smarter. 

"How To Thrive In 

The Competitive '90s" 

DAVID ROGERS 

RES 
TSVESRVE 

REyEqIEy 

E 

A hard-hitting presentation by a master strategist and best-selling author. 

Rogers introduces the results of a new study conducted exclusively for the R&R 

Convention ... "The definitive study on the principles of excellence for 

marketing radio and music in the '90s." 
You'll learn the specific steps that should be taken to overcome major changes our 

industry will face in the volatile '90s. Each person attending the presentation will 

receive a complimentary "Findings Summary" of this groundbreaking research study. 

"Multi -Dimensional Selling ... 
The Management Challenge of the '90s." 

CHRIS BECK 
R&R Sales & Management columnist Chris Be& clearly defines the sales opportunities for 

prosperity in the '90s... 

At the agency level 

Local and national retail ... 

featuring recent case 

study examples. 

WATCH R&R FOR MORE SESSIONS AND SUPERSTAR ENTERTAINMENT! 

Preview the "account list" of the '90s. 

Explore the challenges and evolution inside 

radio's two major account categories ... agency 

and automotive. 

REGISTRATION DETAILS 

REGISTRATION FEES Vs': 

$300 $335 
$235 $260 

Regular 

Special Rates** 

AFTER 

Ií5190 

Registration includes all sessions, R&R Cocktail Party & Buffet Supper, 

Superstar Shows and all Hospitality Suites and Exhibits. 
lodges most be worn for admittance to all sessions, events and hospitality suites 

All T.J. Martell events are in addition to your registration ... and are tax deductible. 

"" Small Markets are those 100+ in size. Registration must be submitted on station letterhead lo qualify for discount 
Student Registrants must have Yes instructor apply on Mer behalf submitted on school letterhead, in order to qualify Be discount 

HOTEL RESERVATIONS 
Call direct: Century Plaza at 

213/551-3305 

REFUND POLICY: 
Registration refunds will be issued after the convention, minus a $40 administrative fee, if written cancel 
lalion received by May 4, 1999. Alter that date, only hall the registration amount will be refundable. 

AAt"Official Airline of R&R Convention '90" 
SAVE UP TO 45% BY FLYING AMERICAN AIRLINES TO R&R '90 
You or your travel agent can take advantage of exclusive discounts 

on all classes ... by calling American's Meeting Services Desk. 1-800-433-1790 Ask for STAR #01501JS 
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FaslerThan A Speeding Bulletin, AbleTo Leap 

Throughiill Stories In A Single Keystroke. 

Perform super -human feats of news and information 

management with AP NewsDesk, the super -powered software 

system from AP Broadcast Services. 

Designed to run on any IBM-compatible personal computer, 

AP NewsDesk captures the AP news wire, and allows you 

G?ticns 

to review, edit and print only the information you want. 

To find out more about the super -powered software 

system that puts news management productivity at your 

fingertips, contact your AP representative, or call Rosie 

Oakley at 800-821-4747. 

ApAssociated Press 
Broadcast Services 
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MANAGEMENT 
Work -Related Stress: 
Bringing It All Back Home 

America's office managers are bringing home more than paychecks 
and left -over lunches. According to a recent national survey, nearly 
one in three (28%) U.S. middle managers say they come home 

from the office with work -related stress. 
Conversely, more than half (57%) of the survey's respondents said 

they rarely take home -related stress to the office. 

Sex Makes A Difference 
What's the biggest cause of job stress? It depends on who you ask 

(and what sex that person is). For example, females are far more likely than 
males to list "being overworked" as a cause of stress (40.0% v. 28.9%). 

Men, however, are more likely than women to suffer from stress due to 
"problems with the boss" (21.8% v. 10.0%). 

Furthermore, men are more likely than women to find "unfriendly work 
environments" stressful (15.4% v. 6.7%), while women are more likely 
than men to suffer "deadline -related" stress (26.6% v. 20.3%). 

For a closer look at how both sexes are affected by different sources 
of stress on the job, please consult the chart below: 

Causes Male Female 

Lack of info 43.0% 43.3% 
Corporate indecision 40.2% 38.4% 
Being overworked 28.9% 40.0% 
Conflicting info 29.6% 33.3% 
Deadlines 20.3% 26.6% 
Major projects 21.8% 20.0% 
Problems with boss 21.8% 10.0% 
Unfriendly work environment 15.4% 6.7% 
Problems with co-workers 10.5% 15.0% 

Source: Dunhill Personnel System Inc. 

Boredroom Reports 
Does your sales assistant 
consider her desk the per- 
fect work area ... to file 

her nails? She may be showing 
signs of boredom - but the prob- 
lem could be much deeper. 

According to the Belmont, MA - 
based Levinson Letter, such beha- 
vior isn't necessarily a simple case 
of outgrowing the job. For exam- 
ple, people who are overwhelmed 
with responsibility often give up 
and appear to be bored. 

Some workers may seem apa- 
thetic, taking a "who cares?" atti- 
tude when they don't receive 
enough attention from their boss. 

This behavior, too, is often mis- 
taken for boredom. 

Still others may be suffering 
from a case of depression, which 
also can be mistaken for boredom. 

To get to the heart of the prob- 
lem, speak with the employee con- 
fidentially. If a lack of challenging 
or meaningful work is at the root of 
the matter, make the appropriate 
changes. 

However, if the problem appears 
to be more serious, you may want 
to refer your employee to a ther- 
apist. 

London Calling 
Those of you who routinely 
speed -dial or fax London had 
better prepare to reprogram 

your phones. Beginning Sunday, 
May 6, the British capital will 
change its city telephone code 
from "01" to "71" for central Lon- 
don. Meanwhile, outer London 
numbers can be reached by first 
dialing "81." Tallyho. 

TIPOFF To 

Creativity 
Radio thrives on creativity 
for promotions and pro- 
gramming - that's why 

it's important to hire creative peo- 
ple. Although there's no trite 'n' 
true measure of creativity, here's 
one way to separate the enterpris- 
ing from the unimaginative. 

According to the book Managing 
Professional People by Albert 
Shapero, remembering the acron- 
ym "TIPOFF" may help you spot 
the truly creative types. These peo- 
ple tend to be: 

Tolerant. They perform best in 
undefined situations, so they toler- 
ate ambiguity. They love to create 
order from chaos, and simplicity 
from complexity. 

Independent. They have tre- 
mendous self-discipline and are 
completely confident in their own 
lofty standards, so they don't care 
about making a good impression. 

Playful. They like toying with 
ideas, they like humor, and they 
can switch easily between fantasy 
and reality. 

Original. They come up with 
unusual ideas, answers, and inter- 
pretations. 

Fluent. They produce a great 
number of ideas in a short time. 

Flexible. They move easily and 
quickly from one frame of refer- 
ence, method, or approach to an- 
other. 

Fax -Based Radio News 
Service On Horizon 

Zapnews - a fax- and PC - 
based news service designed 
for radio and TV stations on- 

ly - will debut nationwide on April 
2. 

The new service will distribute 
world, national, sports, and feature 
news via long-distance telephone 
lines (as opposed to traditional sa- 
tellite circuits and teleprints). 
Prices for various Zapnews infor- 
mation packages range from $126 
to $224 per ^^^^rh 

ti 

March 31 -April 3 - NAB 
Convention. Georgia World 
Congress. Atlanta, GA. 

April 1-5 - National Christian 
Radio Seminar. Stouffer Hotel & 

Convention Center. Nashville, 
TN. 

April 18-20 - Broadcast Fi- 
nancial Management Associa- 
tion. Hyatt Regency. San Fran- 
cisco, CA. 

April 19 - Paul Kagan Radio 
Station Acquisitions Seminar. 
Park Lane Hotel. New York, NY. 

April 21 - Great Lakes 
Radio Conference. Central 
Michigan University. Mount 
Pleasant, MI. 

April 25 - 25th Annual 
Academy Of Country Music 
Awards. Pantages Theatre. 
Hollywood, CA. 

May 3-6 - Audio Engineering 
Society's Eighth International 
Conference. Capital Hilton Ho- 
tel. Washington, DC. 

May 9-13 - R&R Convention 
'90. Century Plaza Hotel. Los 
Angeles, CA. 

The company will initially glean 
reports from the Reuters and 
SportsTicker news services. 
However, Zapnews founder Jim 
Hood says the service is also form- 
ing its own network of stringers 
and correspondents. 

For more information on obtain- 
ing the service or becoming a 
stringer/correspondent, call the 
Oakton, VA -based firm at (703) 
934-2098. 

May 16-20 - American Wom- 
en In Radio & Television's Na- 

tional Convention. Capital Hilton 
Hotel. Washington, DC. 

May 19 - NAB Small & Me- 
dium -Market Managers Round- 
table. Crescent Hotel. Phoe- 
nix, AZ. 

June 9-15 - NAB Executive 
Management Development 
Seminar. University Of Notre 
Dame. Notre Dame, IN. 

June 10-13 - BPME/BDA 
Conference. Bally's Hotel. Las 

Vegas, NV. 

June 22-23 - Bobby Poe 
Convention. Sheraton Pre- 
miere. Tysons Corner, VA. 

September 13-15 - Founda- 
tions Forum '90. Sheraton Plaza 
La Reina Hotel. Los Angeles, 
CA. 

October 16-17 - Broadcast 
Credit Association's 24th Credit 
& Collection Seminar. Harbour 
Castle Westin Hotel. Toronto, 
ONT. 

October 24 - Paul Kagan 

Radio Station Acquisitions Sem- 

inar. Park Lane Hotel. New 

York, NY. 

AMERICA'S MOST WANTED RADIO HOTLINE 
LOCK -UP YOUR MARKET NOW! 
HELP BRING "AMERICA'S MOST WANTED" 
FUGITIVES TO JUSTICE. 
Hard-hitting, audience -grabbing :90 radio features 
based on the highly -rated, award -winning Fox 
Television series. Programs feature John Walsh and 
make use of AMERICA'S MOST WANTED toll -free 
800 -CRIME 90 telephone number. 

NO COST! NO INVENTORY! 
Market exclusivity. Local sponsor tie-in opportunities. 
Extensive promotional support. 

Join these format leaders-WAVA FM, 
WMJI FM, WGST AM, WFLA AM, 

KOA AM, WBSB FM, KSSN FM, 
KGB FM, WFBQ FM, WEBN FM, 

WBEN AM, WIVK AM/FM 

FOR A DEMO 

AND DETAILS CALL 

JAMESON BROADCAST 

202 328 3283 

R O A fS i? AST 

SHORT FORM PROGRAMMING 
THAT GIVES YOU THE EDGE 

Produced in association with Fox Television. Available to stations in the top 170 Arbitron-rated metro markets. 
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SALES STRA.. TEG%' 
Repetition, Counseling Keys To Training 

31 anagers - sales or otherwise - can lose sight of 
the training foundations vital to their staff. In 
this week's column, I'll go over the steps neces- 

sary to teach your salespeople as effectively as possible, 
whether they're absolute beginners or seasoned pros. 

As noted in my last Sales Strate- 
gy column (R&R, 3/9), salespeople 
can be loosely divided into three 
different levels, even though each 
person learns at a different pace. 
However, many managers still 
aren't satisfied with the how quick- 
ly their staffers are learning - 
quite often because they labor un- 
der the delusion that people absorb 
information the first time they 
hear it. 

This belief is easily the biggest 
mistake that managers make. No- 
body should be expected to remem- 
ber every item in every speech, 
and a salesperson's introduction to 
company procedures is no excep- 
tion. 

The initial information a new 
employee receives is only the first 
step in the education process. This 
introduction must be followed by 
additional teaching and reinforce- 
ment - it simply isn't sufficient by 
itself. 

Steps To The Top 
Below is a guideline to help you 

obtain maximum absorption and 
results from your employees. 
These steps can be tailored to 
many situations, such as training 
new salespeople or introducing 
new sales packages. 

1) Introduce a new item or skill, 
then encourage questions. 

2) Have staffers watch a more 
experienced salesperson role play 
the material, so that they'll have a 
better understanding of the pro- 
cess. 

3) Have the staffers role play the 
material themselves. Note: each of 
your staffers will need personal at- 
tention to help them identify where 
the new information can be best 
utilized. 

4) Take it to the streets. Have 
your salespeople practice their 
newfound skills in low -risk situa- 
tions. 

"Nobody should be 
expected to remember 
every item in every 
speech, and a 

salesperson's 
introduction to 
company procedures is 
no exception." 

5) Repeat the fourth step at least 
three times in relatively rapid suc- 
cession so each staff member can 
pinpoint problem areas. 

6) Go over the material again af- 
ter the employees have had a taste 
of the real thing so they can ask 
fresh questions that have come to 
light during the practice run. 

7) Have your salespeople watch 
someone who has mastered the 
technique you're teaching in an on - 
the -street situation. This will give 
your staff insights into the concept 
that are virtually impossible to 
teach in a lecture. 

8) Practice makes perfect. At 
this point, your employees should 
be ready to hit the streets again 
(and again and again), practicing 
their newfound skills until they be- 
come masters of the technique. 

Although these steps work best if 
they're followed as given, don't be 
afraid to customize them to your 
own needs. It's not a good idea to 
stray too far, however - if your 
staff watches an experienced sales- 
person make a call before they 
practice themselves, for instance, 
they'll most likely wind up in- 
timidated instead of educated. 

Driving The Point Home 
Several analogies come to mind 

for explaining the importance of 
repetition throughout the learning 

By Chris Beck 

process. For example, suppose 
you've never driven a car with 
manual transmission. Imagine 
watching a video or taking a class 
on the subject, then hopping on the 
freeway to practice shifting during 
rush hour! 

Now let's say you already know 
how to drive a stick. After a lec- 
ture on the basics of driving an 
18 -wheeler, you're shoved into the 
cab and expected to back the mon- 
ster up to a crowded loading dock. 

In both cases, it's highly likely 
most drivers would simply give up. 
The point is: No matter what a per- 
son's skill level, continuous rein- 
forcement is necessary in order to 
learn the techniques - and the con- 
fidence - to master the task. 
That's where you come in. 

Student Counsel 
The second key element in teach- 

ing salespeople lies in one-on-one 
counseling, which consists of three 
primary components: coaching, in- 

stant feedback, and account tar- 
geting. 

To be an effective coach, give as 
much advice to your staffers as 
possible. Don't just give them a 
lead - tell them who to talk to, 
what the client's needs might be, 
and what sales tools your station 
has available for use in these situa- 
tions. 

For example, don't just ask one 
of your salespeople to call Texaco. 
Give him or her some contact op- 
tions, such as a regional or district 
manager, a minimart merchan- 
diser, a personnel director, a rack 
jobber, or a warehouse that has a 
contract with the company. 

The second area in which one-on- 
one counseling is highly effective 
lies in the opportunity it creates for 
you to receive instant feedback 
from your salespeople on their ear- 
ly progress. For example, you can 
quickly determine if your staffers 
are having trouble making connec- 
tions, at which point you can either 
direct them to another source or 
tell them to drop the contact and 
move on. 

Valuable Training Tips 
Don't expect salespeople to absorb 
information the first time it's presented 

Build your staffers' skills and confidence by 
continuously reinforcing the training 
process 

e Provide each employee with one-on-one 
counseling 

Assign salespeople a limited number 
of vertical and horizontal targets 

This may be difficult for your 
employees, since many salespeo- 
ple believe they should have some- 
thing to show for every potential 
client they contact. In reality, a 
salesperson who could close even 
one in three sales would be con- 
sidered Hall Of Fame material. 

The third area in which one-on- 
one counseling can be extremely 
profitable is account targeting, 
which is NOT to be confused with 
simply handing out clippings of 
newspaper advertisers each week. 
Account targeting assignments 
should be personalized for each 
stage - beginning, intermediate, 
and advanced - or, if possible, for 
each salesperson. 

Hitting The Target 
The account targeting process is 

twofold. Vertical targeting is "up - 
selling" (or pursuing alternate 
budgets) on active accounts. Most 
salespeople are able to handle - 
and most managers are able to fol- 
low up on - five to seven vertical 
projects at a time. 

Horizontal projects are new ac- 
counts assigned to salespeople in 
addition to their current clients. 
The key to successful horizontal 
targeting is to have a consistent, 
but controlled, flow of information 
between you and your staff. 

Keep the number of horizontal 
targets manageable - you don't 
want your workers to think you're 
giving them more than they can 
handle, and you do want to be able 
to review their progress quickly. 

What constitutes "managea- 
ble?" Your top salespeople should 
be pursuing three or four major ac- 
counts, while your mid -level 
employees should be chasing seven 
to ten leads. New staffers, how- 
ever, need about 20 contacts to 
work on at all times, not only to 
hone their skills, but also to com- 
pensate for their high failure rate. 

Note: This guideline will work 
only if you constantly monitor the 
progress of the leads and replenish 
them regularly. You can add and 
delete leads as business develops 
(or fails to develop, as the rase 
may be). 

The contact cycle - the time be- 
tween the lead assignment and the 
face-to-face appointment - should 
be about one to three weeks. If 
there's little or no contact within 
three weeks, the lead will probably 
become stagnant and will be rele- 
gated to a lower priority. 

Chris Beck is the President 

of Chris Beck Communica- 
tions, a sales consulting firm. if 

you have a question about a col- 

umn or a topic you'd like to see 

addressed, he can be reached 

by phone at (818) 594-0851; 
by fax at (818) 594-5030; by 

Prodigy electronic mail at ID# 

SRTN15A; or by Compuserve 
at lD# 76066,3334. Write to 

him at 22900 Ventura Blvd., 

Suite 340, Woodland Hills, CA 

91364. 
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STOP YOU CAN'T WIN 
IN THE BROADCASTING GAME 
IF YOU HAVEN'T DONE 
YOUR RESEARCH! 

TO MOVE AHEAD 
IN RATINGS AND SALES, 

TALK TO MALRITE RESEARCH! 

Contact Jane Dinse at (216) 781-3010 or 
visit our Suite at the NAB 

At MALRITE COMMUNICATIONS GROUP 
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to Excellence 
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provide the highest 

level of customer 
service to our 
client stations. 

For further information, call Tony Durpetti at 312-819-0100 
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TECHNOLOGY 

Electronic Car Map On Horizon 
Behold the "TravelPilot" - an electronic automobile navigation sys- 
tem that graphically depicts a car's position on major and minor 

thoroughfares - is likely to be available to consumers in selected 
markets by year's end. 

Currently being tested in the San Francisco, Los Angeles, Detroit, and 
Las Vegas areas, the TravelPilot continuously updates a car's position by 

checking information gathered from on -board sensors against maps and 
directories gored on the system's read-only CDs. 

How It Works 
Here's how the TravelPilot works: A driver simply punches in his 

destination from a preset map directory. The gadget then visually displays a 

map indicating the vehicle's current position as well as the best routes to 
the desired destination. 

As the car closes in on its goal, the map automatically zooms in to 

show large-scale, detailed maps of all local streets. (The system's nine map 

scales cover areas ranging from 30 miles to 200 yards.) 
Incidentally, the TravelPilot's manufacturer (the Blaupunkt Division of 

the Broadview, IL -based Robert Bosch Corp.) is planning to expand the 
system by adding map discs that display nearly every road in the U.S., as 

well as locations for airports, parking structures, gas stations, restaurants, 
hotels, hospitals, parks, etc. 

No price has yet been set for U S. versions of the navigation system, 

but similar systems currently in use in West Germany sell for $3700. For 

more information, call (708) 865-5200. 

Computers Recreate Precise 
Music Of Past Masters 
Process Electronically Updates Player Piano Rolls 

Thanks to Butler, NJ -based 
Micro -W Distributing Inc., 
late composer/pianist 

George Gershwin could be playing 
"live" gigs on the stage of your 
hometown theatre as well as on the 
screen of your home computer. 

The company recently secured a 
patent on a technological process 
that transforms music from fragile 
player piano paper rolls - which 
captured the artist's precise key- 
strokes - into computer data that 
can be played on either high-tech 
or inexpensive electronic pianos, 

as well as on PCs. The translation 
of some 100 rolls of little -heard 
Gershwin music was one of the 
company's first projects. 

To accomplish the transforma- 
tion, a light is shone through the 
punched holes that would normally 
activate a player piano's keys. The 
hole patterns are registered by a 
computer and translated into nu- 
merical form. The info is then pro- 
cessed by a second computer and 
turned into MIDI - a musical 
language "spoken" by computers 
and synthesizers alike. 

MOVING PICTURES POSSIBLE 

Improved Videophones 
To Be Introduced In '92 
Sure, there are videophones 
currently on the market. 
However, these machines 

take several seconds to transmit a 
still, snapshot -like image. What's 
more, you can't even talk during 
these "calls" as the phone lines are 
jammed with video signals. 

However, all that will undoubted- 
ly change with the planned 1992 in- 
troduction of a low-cost videophone 
that not only handles simultaneous 
audio and video signals, but also 
provides moving pictures as clear 
as those seen on television. 

The device - to be manufac- 
tured by San Jose, CA -based Com- 

Voice-Printed Credit Cards Coming Next Year 
In an effert to cut down on fraud 
involving ATM and credit 
cards, Trenton, NJ -based Bell 

Communication Research (Bell- 
core) is developing a system 
whereby credit card users are 
identified by their voice patterns. 

The system requires a cardhold- 
er to record a password onto a mic- 
rochip that's contained inside a 
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plastic credit card. To make pur- 
chases or retrieve money from the 
bank, the user must slip the card 
into a voiceprint terminal and re- 
peat his password. 

The terminal then compares the 
"look" of the fresh password with 
the voiceprint on the card. (Inci- 
dentally, voiceprints are believed 
to be as individual - and as hard to 
duplicate - as fingerprints). 

I ---- 
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"There are so many opportun- 
ities to use it, we've really just, 
scratched the surface." 

(erge Williamson, Chief Engineer 
WASK AM/FM, lafavette, Indiana 

parade is a perfect example. 

With three Comrex frequency 

extender/cellphone remote 
broadcast units, WASK can be 

spontaneous and flexible with 
its remote broadcast pro- 
gramming. Its easy. The 

ceephone provides direct 

Developers of the technology say 
the system is 99% accurate - 98% 

accurate if the user has a cold. 
However, if you fail to match the 
voiceprint, you can still access 
your account by punching in a code 
number. 

Look for Bellcore to make the 
system available to industry within 
a year. 

pression Labs Inc. (CLI) - will use 
a special technology ( developed by 
the company) that compresses vid- 
eo signals 6000 times (on the send- 
ing end), then decompresses them 
on the receiving end. Once the 
signal has been squeezed, standard 
phone lines can easily carry mo- 
tion -pictures with sound in both di- 

rections. 

IMCS Debuts 
`MousePen 

paso Robles, CA -based Inter- 
national Machine Control 
Systems Inc. recently in- 

troduced the handheld 
"MousePen" (pictured) -a minia- 

ture computer mouse that comes 

housed in a pen -like body casing. 
The two -button MousePen is 

compatible with "Microsoft" and 

IBM "PS/2" mice, and is intended 
for free -hand drawing, desktop 
publishing, and other graphics use. 

Plus, the gadget has been design- 

ed for either right-handed or left- 

handed PC users. 

The MousePen - which is also 

compatible with most portable PCs - can be used on a variety of sur- 

faces, including a regular -sized pad 

of paper. List price: $129. For 

more info, phone (805) 239-8976. 

`InfoTalk' System Designed 
With Radio Stations In Mind 

Want to answer 12 listener 
phone calls at the same 
time? Try using the Strat- 

ford, CT -based Dictaphone Corpor- 
ation's recently introduced "Info - 
Talk" interactive telephone ex- 
change - an information system 
designed especially for radio sta- 
tions. 

In addition to simultaneously re- 
cording information and messages 
from up to a dozen callers, the 
digital InfoTalk system can supply 
your listeners with an abundance 
of sponsored messages (stock 
prices, weather info, sports info, 

restaurant reviews, etc.) . 

The 24 -hour system greets 
callers with a prerecorded voice 
menu, then tells them how to use a 
touch-tone phone to listen to any 
message (or messages) of their 
choosing. InfoTalk also doubles as 
a research tool, informing man- 
agement (and clients) how many 
callers have selected any given 
message. 

What's more, the InfoTalk pro- 
gram can easily be converted into 
a 900 -number system to generate 
extra revenue for your station. For 
more info, call (203) 381-7119. 

Join the Comrex Parade... 
"We get right on the scene with our Comrex/cellphone 
combo," says Williamson, whether it's Purdue football 

tailgate parties and stadium interviews or play-by-play 
sports at home and 
away Covering the 
Frankfort High 

School marching 
band at the Disney 
World New Year's 

connection and the portable Comrex equipment turns the 
telephone sound into broadcast quality. 

Farm Director Skip Davis roams the country for live 

coverage of what's new at state and county fairs, and often 
broadcasts his regular farm & commodity reports from 
wherever he happens to be. "What you can do with this 

gear is limited only by your imagination," says Davis. 

And WASK finds it easier to think creatively now that the 

station is no longer tied to the limitations and cost of fixed 

line service. 

Call today to hear what Comrex can do for 

your station. 

OlABJe slIlI .vAIRiA 
Specialists in Remote Broadcast Audio iianrnnission 

Comrex Corporation 
65 Nonset Path, Acton, MA 01720 

1-800-237-1776 / (508) 263-1800 / Fax: (508) 635-0401 



now YOUR 
RADIO STATION 
CAN BECOME... 

A NEW FORMAT FOR KIDS UNDER ThE AGE OF 12 
AND ThEIR FAMILIES - ENTERTAINING, STIMULATING, 
INFORMATIONAL AND FUN! 

LEARN hOW YOU CAN PLUG INTO ThE LARGEST UNSERVED 
RADIO MARKET IN ThE hISTORY OF AMERICAN RADIO... 
WITh BUYING POWER OF OVER $50 BILLION! 
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Sales Of Home 
Security Systems 
Expected To Soar 

Crime doesn't pay - except 
for the home security sys- 
tem industry. Nearly one in 

ten Americans has some kind of 
home security system, and another 
9 million say they plan to install 
one within the next two years. 

According to a recent survey by 
the NYC -based Roper Organiza- 
tion, the market would expand by 
more than 50% if all of these con- 
sumers follow through with their 
plans. 

Affluent Americans and execu- 
tives/professionals dominate the 
present home security system 
market - 16% of each group say 
they already own one of these sys- 
tems, and so do 15% of those who 
live in the Northeast. 

Hottest Future Markets 
Meanwhile, the hottest future 

markets for home security sys- 
tems are found among union mem- 
bers, upscale consumers, and par- 
ents. 

LIFESTYLES 
Top Five Shampoos 

Are your listeners always on the go-go? Perhaps they're partly re- 

sponsible for the skyrocketing sales of Pert Plus, the shampoo/ 
conditioner combo that upset longtime market leader Head & 

Shoulders last year. 
According to 1989 figures, Pert Plus - geared toward active adults - 

saw sales increase more than 84% last year, while sales of Head & 

Shoulders dipped nearly 10%. (Both brands are manufactured by Procter 
& Gamble.) 

Billion -Dollar Market 
Following are the top five best-selling brands - which collectively ac- 

count for 44% of the total market share - in last year's $1.4 billion sham- 

poo category: 

o 
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Brand 

Pert Plus 
Head & Shoulders 
Suave 
Finesse 
Prell 
Salon Selectivos 

1989 

share 
% change 

from '88 

o 
12.0 84.6 

9.5 -9.5 
8.5 13.3 
5.0 0.0 rr-1 
4.5 0.0 0,j 
4.5 28.6 

Source: Kidder, Peabody & Co. 

IDB BROADCAST... 
CREATING NEW POSSIBILITIES 
IN THE WORLD OF RADIO 

Large or small. Domestic or interna- 

tional. No one can reach your audi- 

ence like IDB Broadcast. IDB's full 

range of transmission services are 

available to satisfy the simplest or 

the most demanding broadcast re- 

quirements. 

Radio Remotes - Add impact to 

your forma: via satellite. Radio re- 

motes are exciting for listeners.. and 

good business for advertisers. 

FM' - A new, low-cost service for 

distributing radio programming to 

increase your offeringsor even build 
your own network affordably. 

IDAT - (International Digital Audio 
Transmissions) Dramatically re- 

duce costs, while improving the 

quality and ease of international 

audio transmissions. Tokyo and 
Sydney have been added to the 

growing list of gateway cities world- 
wide. 

DATS (Digital Audio Transmission 
Service) - IDB offers full-time and 

occasional distribution to the SAT- 

COM 1R universe of over 5,000 
radio stations throughout the US. 

SSI (Sports Satellite Interconnect) - 

The nation's largest network of 

transmit/receive earth stations offer- 

ing complete connectivity for cover- 
age of sports, news, concerts as well 

as many other special events. 

Worldwide Via Remote 
Transmission Satellite Origination 
Services & Fila 

Transportables - The largest fleet 

of transportable and fly -away earth 

stations makes anyplace in the world 
accessible to US and foreign broad- 
casters. 

Make the connection with IDB! 

SEE US AT NAB - BOOTH 1718 

.. IDB BROADCAST 
A DIVIS/01/ 0, 11:0 COYMMUVIOI6 01101e. PIC. 

10525 W. Washington Blvd. 

Culver City, CA 90232 
(213) 870-9000 
TELEX: 277458 1DB UR 

FAX: (213) 838-6374 

Program 
Distribution 

4 6{.. 
7 9 

Private Phone 
Fax/Computer 

Teen Survey: Music Makes 

For Noteworthy Career, Pastime 

Although tons of teens un- 
doubtedly play air guitar 
while listening to their fav- 

orite radio station or record, many 
of these youthful listeners are just 
as likely to plug in and play a real 
guitar (or other musical instru- 
ment). 

See Emily Play 

According to a recent survey 
conducted by the National Associa- 
tion of Music Merchants, most 
teenage musicians learned to play 
an instrument because it's fun 
(64% ) . Others riff because it "pro- 
vides a sense of personal accom- 
plishment" (35% ) , and because it's 
"relaxing," "a good hobby," and 
"a good means of expression" 
(25% each). 

The majority (52%) of teen 
players became interested in mu- 
sic on their own, while others were 
encouraged by their parents (Z7%) 
or music teachers (5% ) . Nearly 
three-quarters (74% ) of musical 

"56% of non-playing 
teens say they wish 
they'd learned to play 
an instrument while 
growing up." 

teens began playing before age 12, 

and an additional 14% picked it up 
between ages 12-14. 

What's the primary motivation 
to practice? A clear-cut majority of 
teenage players (63% ) are self - 
motivated, 14% are urged by a 
teacher, 12% by a parent, and 3% 
by other players. Interestingly, 
10% of current players claim not to 
practice at all! 

Hottest 
Workouts 

Trendy, trendy, trendy. 
According to a recent 
survey of 15,941 people 

conducted by American 
Sports Data Inc., seven out of 

ten Americans who began exer- 

cising during the last year work- 
ed out on a ski machine or a 

stair -climbing machine. 
Following are the top ten ac- 

tivities in which the survey's re- 

spondents said they partici- 
pated at least once last year: 

Actirity Percent 

Nordic ski machine 
Stair -climbing machine 
Treadmill 
Rowing machine 
Low -Impact aerobics 
Stationary cycling 
Resistance machine 
Walking 
Runningljogging 
Swimming 

70 
70 
53 
47 
35 
35 
34 
21 
16 
13 

Glad All Over 

An overwhelming majority of 
teenage musicians say they will al- 
ways be glad they learned how to 
play (88% ) . Teenage players also 
want their kids to become players 
(89% ) , think music is a very impor- 
tant aspect of their lives (84% ) , say 

"37% of teenage 
musicians come from 
homes in which no one 
else plays an 
instrument." 

a musical career is a worthwhile 
pursuit (72% ) , and believe music 
brings the family closer together 
(59%). 

Incidentally, more than half 
(56% ) of non-playing teens say 
they wish they'd learned to play an 
instrument while growing up. 

We Are Family 
Nearly two-thirds (63% ) of teen- 

age players live in homes where a 
parent, brother, sister, or other rel- 
ative plays some sort of instru- 
ment. Siblings are the most likely 
to be musically oriented (43% ) , fol- 
lowed by moms (30% ) , dads 
(11% ) , and other household mem- 
bers (6%). Interestingly, 37% of 
teenage musicians come from 
homes in which no one else plays 
an instrument. 

Ebony & Ivory 
When it comes to individual in- 

struments, teens favor keyboards 
(34% play portable keyboards, syn- 
thesizers, and electric pianos; 31% 
tickle traditional acoustic ivories; 
7% play organs) . Other popular 
melody makers include woodwinds 
(32%), brass instruments (21%), 
guitars or percussion instruments 
(13% each) , and other stringed in- 
struments (9% . 

Finally, while 87% of teenage 
tunesmiths realize that computers 
can create music, only 13% have 
used a PC to compose songs (out- 
side classroom situations). This is 
likely to change, however, as 77% 
of today's teenage players say they 
are at least somewhat interested in 
learning how to make music on 
computers. 

CHRONICLE 
Marriages: 

Cameron Communications 
President Jim Cameron to Mimi 

Griffith, March 17. 

Born To: 
KCKK1Kanab, UT PD Larry 

Masco, wife Janet, daughter 
Lindsay Colleen, March 15. 

WHYT1Detroit air talent Dave 
Fogel, wife Melanie, daughter 
Madeline Belle, March 15. 

KSEZ1Sioux City PD Glen 
Miller, wife Julie, daughter 
Kristen Marie, March 16. 



RCS 
(the Selector People) 

ANNOUNCE 

RADIOLine 
"WHEN YOU PLAY IT RADIOL/NE WILL SAY 

IT" A NEW PROFIT CENTER FOR RADIO. 

RADIOL/NE, A NEW COMPUTERIZED TELE- 

PHONE CALL -IN SYSTEM THAT INTERACTS 

WITH SELECTOR AND PUTS YOU IN DIRECT 

TOUCH WITH YOUR LISTENERS. RADIOL/NE 

AUTOMATICALLY TELLS YOUR LISTENERS 

ABOUT THE MOST RECENT RECORDS PLAYED 

ON YOUR STATION. YOU CUSTOM TAILOR 

RADIOLINE TO SUIT YOU. RADIOLINE GIVES 

EACH STATION THE CAPABILITY OF USING 

ANY TEN OF THE FOLLOWING AT THE SAME 

TIME Traffic Conditions, The Weather, Your 

Top 10, Music Testing, Airline Schedules, 

Sports Results, Commercials, Birthdays, Farm 

Reports, Restaurant Information, Contests, 

Stock Quotes, Civic Announcements, Concert 

Information, Theater Schedules, Sports Sched- 

ules, Train Schedules, New Records, Contests. 

Traffic Conditions, The Weather Your Top 10, 

This hardware-softvué a system Is trtüther great prüduct for RADIO from 

Radio Computing Services 
One Chase Road, Suite 206 

Scarsdale N.Y. 10583 
914.723.8567 
415.4281720 
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MEDIA 
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Dolly Parton: Pint -Size? 
Keeping loyal readers abreast 
of new developments, the 
Star reports that Dolly Par- 

ton recently underwent an implant 
operation (her second) that in- 

volved pumping a whopping 500 
cc's - or, for our non -metric audi- 

ence, more than one pint - of sil- 

icone into each teat! 
In the (somewhat prurient) inter- 

ests of science, the Star points out 

that the average volume of a breast 
implant is somewhere between 
250 and 300 cc. Busting out in 

mild titters, we can't help but ask 

R&R's Country Editor for the an- 

swer to the following deathless 
question, "How many pints make a 

gal, Lon?" 

All Madonna's Children 
Having sold a bajillion records, 

starred in several movies (one of 

'em even a hit), and - in a true sign 
of having arrived - bedded Warren 
Beatty - you might think that Ma- 

donna had no more showbiz 
worlds to conquer. 

Not so. According to this week's 
Globe, Lady Dye -job's next step 
toward total media domination cen- 
ters around her burning desire to do 
a guest shot on the long -running 

daytime soap cpera "All My Chil- 

dren!" 

Michael & Paula & 

Janet & Bubbles 
If you believe everything you read 

in this week's Star, you'll discover 
that Michael Jackson has "enrag- 

ed" his sister Janet "by falling 
head over heels in love with her 
arch -rival, Paula Abdul" 

Quoting the usual unnamed "in- 
sider," the 'zine reports that 
Mikey's best pal (Bubbles the 

Chimp) "gave immediate approval 
that Paula was was tops with him." 
In return, the tiny dancer rubbed 
the anthropoid's tummy and fed him 

some bananas, then "Paula, Mi- 

chael, and Bubbles all did the 
Moonwalk together!" 

As the source breathlessly notes, 
"That's practically like being engag- 
ed for Michael!" 

MY BACK PAGES - This month's 
"Spy" is notable for several music - 

related features - the three vitriolic 
letters on the 'zine's previous cov- 
erage of the burning issue of Cana- 
dian Content, Walter Yetnikoff's de- 
fense of Jon Peters to Sony's big- 
wigs, and a sidesplitting compari- 
son of the ads that run on MTV vs. 

the ones that run on VH-1 - but 
the most pointed poke in the eye 
with a sharp shtick is the timeline 
depicting every one of Bob Dylan's 
media comebacks. In '68. In '70. In 

'71. In '72, '74, '75, '76, '78, '79, 
'80, '83, '84, '85, '86, '88, and 
'89. Who said the times they were 
a-changin'? 

A Horse Assess? 
Capitalizing on our national fond- 

ness for dead horses, this week's 
National Examiner excerpts the 

passage from Wayne Newton's 
autobiography in which the beloved 
entertainer admits to employing 
mental telepathy to have a conver- 
sation with the reincarnation of his 

favorite horse! 

R&R doesn't run comic strips, 
but we do take a comic trip each 

week though the nation's con- 
sumer magazines in search of 
everything from the sublime to 

the ridiculous in music news. 
R&R has not verified any of 
these reports. 

25 years Pr::7 

and still CP 

in Orbit. , ._ 

The year was 1964. The Gemini space mission blasted 
into orbit. And so did Columbia School of Broadcasting. 

Twenty five years later. we're still helping launch the 
careers of broadcast stars. 

Our thanks to the radio. record & television industries for 
helping us achieve this stellar performance. 

COLUMBIA SCHOOL OF BROADCASTING 
e(Corporate Headquarters) 

5858 Hollywood Blvd.. Hollywood. Ca. 90028 

(213) 469-8321 
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TELEVISION 
TOP TEN SHOWS 

MARCH 19-25 

1 The Cosby Show 
2 America's Funniest 

Home Videos 
3 Roseanne 
4 60 Minutes 
5 A Different World 
6 Cheers 
7 Golden Girls 
8 Empty Nest 
9 The Wonder Years 

10 L.A. Law 

Source: Nielsen Media Research 
All show times are EDT/PDT unless 

otherwise noted; subtract one hour for 
CDT. Check listings for showings in the 
Mountain Time Zone. All listings subject to 

change. 

Tube Tops 

TNN: The Nashville Network 
rolls out a slew of new programs 
on Saturday (3/31). The pre- 
miere episode of "The Texas 
Connection" - a half-hour 
showcase of Lone Star state 
talent - will feature Asleep At 
The Wheel, and will air Satur- 
days at 10pm EST/7:30pm 
PST. 

This week's debut episode of 
"American Music Shop" fea- 

tures Nanci Griffith, Guy 
Clark, and James McMurtry, 
and will air Saturdays, 10pm 
EST/7pm PST. 

Also premiering are four hour- 
long country music video pro- 
grams. "Music Row Video," 
"VideoGold," and "Country 
Standard Time" will air weekday 
afternoons, and "Country Beat" 
can be seen on Saturdays. 

Friday, 3130 
Basia, "Late Night With 

David Letterman" (NBC, 
12:30am.) 

Excellence In Broadcast- 
ing Network syndicated talk 

show host Rush Limbaugh 
guest hosts "The Pat Sajak 

Show" (CBS, 11:30pm). 

Saturday, 3/31 
Garth Brooks and Shenan- 

doah, "Austin City Limits" 
(PBS; check local listings for air 

time). 

Sunday, 411 

Commodores and 
Michelle, "Dionne & Friends" 
(syndicated; check local listings 
for station and air time). 

Monday, 412 

Lee Ritenour and host 
Nancy Wilson, "Red Hot & 

Cool" (syndicated; check local 
listings). 

Tuesday, 4/3 
Chick Corea, Stanley Jor- 

dan, Airto Moreira, and Wayne 
Shorter, "The Arsenio Hall 

Show" (syndicated; check local 
listings for station and air time). 

They Might Be Giants, 
"The Tonight Show Starring 
Johnny Carson" (NBC, 
11:30pm). 

Wednesday, 4/4 
Dolly Parton, Amy Grant, 

Take 6, BeBe & CeCe Winans, 
and a host of others are 
scheduled to perform on the 
90 -minute "21st Annual Dove 
Awards" (TNN, 9pm EST/6pm 
PST), the Grammys of gospel 
music. 

Julie Brown appears as a 

stripper in this episode of 
"Quantum Leap" (NBC, 10pm), 
which she co -wrote. 

Shadoe Stevens, "Pat Sa- 
jak." 

New Kids TV Series Set 
For September Debut 

44 N ew Kids On The 
Block," a combination 
live-action/animated 

series featuring the Columbia 
quintet, is slated to debut on ABC- 
TV on Saturday, September 8 

(10:30am EST/9: 30am PST) . 

According to a network publicist, 
the children's series will depict the 
band on a world tour. Each half- 
hour program will open and close 
with a New Kids performance, and 
will feature a different animated 
adventure every week. 

NEW THIS WEEK 
NEW TOWN: BRYAN FERRY IN EUROPE (Virgin Music Video) 
This 88 -minute concert tape documents the former Roxy Music front - 

man's 1988-89 European tour, on which the Reprise recording artist per- 
forms 18 tunes, ranging from Roxy classics such as "Love Is The Drug" 
and "Avalon" to selections from his latest trio of solo efforts. (Street date: 
3/30.) 

BELINDA CARLISLE: RUNAWAY VIDEOS (MCA Music Video) 
Seven clips spanning the MCA vocalist's post-Go-Go's solo career com- 

prise this 40 -minute compilation. Titles include "Mad About You," "Sum- 
mer Rain," "Heaven Is A Place On Earth," and "I Get Weak." The last two 
clips, incidentally, were directed by actress/filmmaker Diane Keaton. 
(3/30.) 

NANCI GRIFFITH LIVE: ONE FAIR SUMMER EVENING 
(MCA Music Video) 
Previously shown on TNN, this is a 45 -minute video version of the MCA 

recording artist's 1988 live album. Songs include "More Than A Whisper," 

"Love At The Five And Dime," and "From A Distance." (3/30.) 
LARRY CARLTON LIVE (MCA Music Video) 

MCA's jazz/fusioneer (and frequent six -string sessionaire) is captured in 

concert in this hourlong effort, highlighted by a medley that incorporates 
"Theme From Hill Street Blues," "Kid Charlemagne," "Won't Take Me 

Alive," and "Put lt Where You Want lt." (3/30.) 
GRP LIVE IN SESSION (GRP Video) 

Fresh from a world tour, jazz notables Dave Grusin, Lee Ritenour, Dave 

Valentin, Diane Schuur, and Ivan Lins share the stage for nine songs in 

this 55 -minute video, taped before a live audience. (3/30.) 

FERRY 'N' CHERRY - While former Roxy frontman Bryan Ferry (I) roles, 
Neneh Cherry plays. 

DIANE SCHUUR & THE COUNT BASIE ORCHESTRA (GRP Video) 
The GRP jazz vocalist belts out 14 numbers - including "Caught A 

Touch Of Your Love" and "Travelin' Light" - to the sounds of today's 
Count Basie band in this 50 -minute videotape (3/30.) 

CHICK COREA ELEKTRIC BAND: INSIDE OUT (GRP Video) 
The GRP keyboard wizard leads his amplified ensemble through four 

compositions - "Inside Out," "Kicker," "Child's Play," and "Tale Of 
Daring" - to the accompaniment of a half-hour conceptual visual that 
depicts the child inside the artist searching to reveal itself. (3/30.) 

THE RISE OF NENEH CHERRY (BMG Video) 
Six songs from the singer's Virgin solo debut ("Raw Like Sushi") can be 

found on this 65 -minute videotape, including "Buffalo Stance," "Manchild," 
and "Kisses On The Wind." Also featured: backstage footage, press and 
TV interviews, and recording sessions shot in the U.K., Europe, and the 
U.S. (4/3.) 

CHURCH: GOLDFISH (JOKES, MAGIC & SOUVENIRS) 
(6 West Home Video) 
For those who follow the Church religiously, this 12 -clip compilation 

gleans material from six of the Aussie quartet's albums, with the addition of 
"Metropolis" and "You're Still Beautiful" from their latest Arista release, 
"Gold Afternoon Fix." (4/3.) 

MARCUS ROBERTS: DEEP IN THE SHED (BMG Video) 
Wynton Marsalis's former keyboard player knocks out six tunes from his 

NovusIRCA album of the same title. The 55 -minute conceptual video also 
features two tracks - "Blue Monk" and "Single Petal Of A Rose" - from 

his first LP, "The Truth Is Spoken Here." (4/3.) 
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To herald his global retrospective concert tour, David Bowie joins host 
Timothy White to recall twenty-five years of music so vivid you can see it. 
A World Radio Event airing the week of April 23. 

For more information contact your Westwood One representative today. 
In Los Angeles call (213) 840-4244, FAX (213) 204-4375, in Canada 
(416) 597-8529 or Telex 4996015 WWONE. 
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BOOK BEAT 

Ahmet Ertegun Bio; FCC, 
Histories Hit The Shelves 

This week's top music -re- 
lated books range from a bi- 
ograplhy of perhaps 

Turkey's greatest record exec to a 
history of U.S. radio's primary 
governing agency to an examina- 
tion of Ireland's place on today's 
music scene. 

Uncle Omelette 
Atlantic Records founder (and 

current CEO) Ahmet Ertegun's 
life story is entertainingly captured 
within the 300 pages of "Music 
Man" ($19.95/Norton), as British 
authors Dorothy Wade and Justine 
Picardie document how the son of a 
Turkish diplomat not only started 
one of America's most successful . 

record labels but also guided the 
company through changes both 
within and outside the music busi- 
ness ( racism, the British Invasion, 
hostile takeover attempts, etc.). 

Aside from the story of Atlantic, 
the book - set for release on May 7 

tells the tale of a myriad of other 
labels (Roulette, Gee, Specialty, 
Red Bird, Scepter, Stax, Elektra, 
Reprise, Asylum, etc.), and is lac- 
ed with anecdotes and quotes from 
the ever -so -colorful characters who 
worked (and, in some cases, still 
work) at each. 

Along with lengthy passages 

T ERTEGUn, ATLApVi IC At t.010% 

MOT HE TRIUMPH Of ROCK M not t 

from some of Atlantic's many past 
and present stars (Ben E. King, 
Ruth Brown, the Rolling Stones, 
etc.) and insights from company 
insiders (Jerry Wexler, the late 
Nesuhi Ertegun (Ahmet's 
brother) , Tom Dowd, etc.) the 
hardcover book contains ten pages 
of photos. 

Agents Of Fortune 
In the just -released "FCC: The 

Ups And Downs Of Radio-TV Reg- 
ulation" ($24.95/Iowa State Univ. 
Press), former FCC Complaints & 
Compliance Division chief William 
B. Ray provides a primer on the of- 
ten overtly political agency named 
in the book's title. The author, now 
retired, not only discusses the 
FCC's sometimes -controversial 
procedures in handling news dis- 
tortion cases, but also its role in 
assigning radio or TV licenses to 
political pals. 

More importantly, Ray offers an 
informative case -by -case study of 
how the commission first dodged 
issues involving "indecent" and 
"obscene" language, then defined 
those terms through actions involv- 
ing a 1973 interview in which the 
Grateful Dead's Jerry Garcia 
treated WUHY-FM/Philadelphia's 
listeners to a fuck- and shit -littered 
conversation, and (of course) the 

THE ONLY ENTERTAINMENT 
SOURCE You NEED PRESENTS THE 
BIGGEST NAMES IN THE BUSINESS: 

The Hollywood Reporter Billboard 
American Film Musician Back Stage 
Amusement Business Music & Media 

Here's a supplemental news service that's a 
perfect fit for morning drive, afternoon drive ... or anytime! 

It's the single most authoritative source of 
late -breaking entertainment news, features, charts, 

shorts and briefs and more. 
Contact John Morgan for details. 

BPI 
ENTERTAINMENT 

NEWS WIRE 

BPI Entertainment News Wire 
A Service of BPI Communications, Inc. 
33 Commercial Street Gloucester, MA 01930 
Phone: (508) 283-1709 Fax: (508) 283-2428 

MiE DIA 
Irish Rock 

semi -infamous Pacifica case in 
which WBAI/New York aired 
George Carlin's "seven dirty 
words" routine. 

The 192 -page history lesson also 
contains a thorough examination of 
the now -defunct Fairness Doctrine, 
and evaluates the Ronald Reagan - 
era FCC in a chapter subtitled "A 
National Disgrace." 

Pride (In The Name 
Of Love) 

The newly released paperback 
original "The Isle Of Noises: 
Rock And Roll's Roots In Ireland" 
($14.95/St. Martin's Press) - is a 
315 -page treatise examining the 
contributions that Irish artists 
have made to contemporary popu- 
lar music. 

WEEKEND BOX OFFICE 
MARCH 23-25 

1 Pretty Woman $1 1.2 
(Buena Vista) * 

2 The Hunt For Red $9.1 
October (Paramount) 

3 Joe Versus The $5.2 
Volcano (Warner Bros.) 

4 Driving Miss Daisy $3.6 
(Warner Bros .1 

5 House Party 
(New Line) 

6 Lord Of The Flies S2.4 
(Columbia) 

7 Blue Steel S 1.6 
(MGM/UA) 

8 Bad Influence $1.4 
(Epic/Triumph) 

9 Born On The Fourth $1.3 
Of July (Universal) 

10 Hard To Kill $1.1 
(Warner Bros.) 

All figures in millions 
'First week in release 

$3.2 

Source: Exhibitor Relations Co 

COMING ATTRACTIONS: 
This week's openers include 
"Teenage Mutant Ninja Turtles," 
the feature-length big screen 
debut of Jim Henson's wildly 
popular animated reptiles. The 
movie's SBK soundtrack con- 
tains the single "Spin That 
Wheel" by HI Tek 3 (featuring 
Ya Kid K), as well as selections 
from M.C. Hammer, Riff, 
Spunk A Delic, Partners In 
Kryme, Johnny Kemp, St. 
Paul, and Orchestra On The 
Half -Shell. 

SWINGIN' SCENE - This rare shot from the famous "Sgt. Pepper" photo 
session is but one of the more than 600 photographs found in "Blinds & 

Shutters." 

Author Mark Prendergast, a 
black/Irish freelance writer living 
in London, explores the Emerald 
Isle's musical heritage by taking 
an in-depth look at its impact upon 
various genres (folk, pop, rock, 
etc.) via its principal practitioners 
( U2, Van Morrison, Sinead O'Con- 
nor, Thin Lizzy, the Pognes, etc.). 

The musical chronology - writ- 
ten primarily for novices on the 
subject - features mini -biog- 
raphies of umpteen Irish musicians 
and bands, and discusses the influ- 
ence, style, and development of 
each. UK discographies for most 
entrants, healthy samples of lyrics, 
and lotsa photos are also included. 

I 

F -Stop Rock 
Late photographer Michael Coo- 

per's lavishly packaged "Blinds & 

Shutters" ($595/Genesis-Hedley) 
- a limited -edition collection of 
some 600 swingin' '60s rock 'n' roll 
photos (see "Rock Over London," 
R&R, 2/23/9(1) - is currently 
available in the U.S. by special 
order only. 

The book - which sports com- 
ments contributed by many of its 
famous/infamous subjects - can 
be obtained through Christopher, 
Cabot & Fuller Ltd., Suite 240, 2971 
Flowers Road, Atlanta, GA 30341. 
For more info, call (404) 454-8318 or 
(84x)) 828-5861. 

CURRENT 
PRETTY WOMAN (EMI) 

Singles: Wild Women Do Natalie Cole 
Life In Detail/Robert Palmer 
It Must Have Been Love: Roxette 

Other Featured Artists: David Bowie, Red Hot Chili Peppers 

HOUSE PARTY (Motown) 
Singles: Funhouse/Kid 'N Play (Select) 

Why You Get Funky On Me?/Today 
Other Featured Artists: Force MDs, Full Force Family, Flavor Flay 
BAD INFLUENCE (Mango/Island) 

Featured Artists: Lloyd Cole, Toots, Skinny Puppy 
TRUE LOVE (RCA) 
Singles: Whole Wide World/A'me Lorain 

How 'Bout Us/Grayson Hugh flBetty Wright 
Other Featured Artists: Graham Parker, Eurythmics, Jim Capaldi 

UPCOMING 
DEF BY TEMPTATION 

Single: All Over You/Freddie Jackson (Orpheus/EMI) 
TEENAGE MUTANT NINJA TURTLES 

Single: Spin That Wheel/Hi Tek 3 flYa Kid K (SBK) 

You'll find more than 500 of them in the new 
Professional Broadcast Series 

from Omnimusic 
60's, 30's and 10's; bumpers, 
stingers, logos and cues 

Styles include rock, classical, 
holiday, comedy and more 

Digitally mastered for 
superior sound 

Call today for your free 
CD demo: 1-800-828-6664 

OMNIMUSIC 
52 MAIN ST., PORT WASHINGTON, N.Y. 11050 

(516) 883-0121 
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June 9th, 1990, Saturday - Pacific Amphitheater, Costa Mesa, CA 

This June The Live Show! takes your listeners away! 

Thanks to Epic Records and Strike Force Management, 

we're flying over 100 listeners across the country to see 

Stevie Ray and Double Trouble in an all-star rock 'n' blues 

concert. It's another exclusive from rock radio's first and 

only weekly multi -artist concert series: The Live Show! 

To find out how to send your listeners away, call us at 

212-581-3962. 
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PEOPLE 

Atlantic hosted a listening party at !he Palace in Hollywood recently to honor Everything But The Girl's label 

debut, "The Language Of Life." Pictured at the palatial party are (front, I -r) Atlantic's Kathy Acquaviva, 

Jackie Tasman and llene Barg, the band's Ben Watt and Tracey Thorn, and the label's Mary Tripodi and Sr. 

VP/GM Paul Cooper; (back, l -r) Atlantic's Mark Fotiades, manager Eileen Treacy, and the label's Peter 

Koepke, Graham Hatch, Tom Davies and Tony Mandich. 

Platinum Provider 
Michael Bolton (c) hoists a hunk o' platinum commemorating sales of his 

current Columbia release, "Soul Provider." Flanking Bolton are Colum- 

bia VP Rich Kudolla (I) and CBS Records Sr. VP Danny Yarbrough. 

Nomad Finds A Home 

Scott Henderson and his jazz/funk/fusion outfit Tribal Tech have inked a 

deal with Relativity Records, and are putting the final touches on their 
forthcoming label debut, "Nomad." Captured before a recent gig are 

(I -r) Relativity's Hans Haedett, Henderson, label VP Cliff Cultreri, and 
manager Bill Detko. 

Epic Contracts Cycle Sluts 

After a long, hard road to fame, the Cycle Sluts From Hell signed an agreement with Epic Records. Caught 
in the climactic act are (l -r) attorney Richard Grebe!, Epic Sr. VP/GM Tony Martell, Cycle Sluts members 
Queen Vixen, Honey 1 %er, Lord Roadkill, She -Fire, and Venus Penis -Crusher, Epic President Dave Glew, 

and the label's Michael Schnapp. 

MCA honchos got a taste of Jill Sobule's music during a recent showcase of her first album, "Things Here 
Are Different," due out in late April. Pictured after the presentation are (l -r) MCA's Exec. VP/GM Richard 

Palmese and Susan Dodes, MCA Music Entertainment Group Chairman Al Teller, Sobule, and label VP Jeff 
Jones. 

Open -Handed Compliment 
A&M President Gil Friesen gives Suzanne Vega a hand after her perfor- 
mance at L.A.'s Cafe Largo. Vega's third album, "Days Of Open Hand," 
is slated for an April 14 release. 



Get More Bang For Your Buck. 
Television time costs a lot. 

That's why your television commer- 
cial must be carefully designed to 
generate maximum awareness and 
retention. 

Because, if you're like most 
stations, you don't have anywhere 
near the media budget you'd like to 
have to saturate the market and in- 
sure your spot being seen. And you 
need to be seen. Because T.V. gets 
people to act-to turn on your radio 

station and give you a listen. 
At Image Point, we under- 

stand the unique problems facing the 
station considering a T.V. campaign. 

We can show you how to get the 
most from your ad dollar-how to 
produce a custom commercial (or 
license a syndicated spot) for your 
station that will stand out from the 
other spots in a commercial break 
and get the people you're trying to 
reach to turn on your radio station. 

And-most importantly-do it 
within your budget. Let Image 
Point show you how to "Get More 
Bang For Your Buck." 

Call Steve Merrill today (toll free) 
at 1-800-837-5353. 

A DIVISION OF THE CANNELL STUDIOS 
213 W. Institute PI., Suite 308, Chicago, IL 60610. 
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PEOPLE 
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Johnny Gill of MCA soul outfit New Edition has assembled not one, but two prominent production teams for 
his forthcoming solo Motown debut. Seen on the scene are (l -r) L.A. Reid, Terry Lewis, Jimmy Jam, Gill, 

and Babyface. 

Goodnight, Suite Vixen 

EMI President/CEO Sal Licata found himself in an enviable position dur- 
ing the recent NARM convention. Joining him for a cozy photo in the 
label's suite are (l -r) Janet Gardner and Share Pedersen of the band Vix- 

en. 

The Juno Awards - Canada's answer to the Grammys - were 

held earlier this month in Toronto, in the form of a live telecast. 
Left, MCA/Curb's Lyle Lovett joins Margo Timmins of RCA's 
Cowboy Junkies fora duet. Center, Geffen's Joe Perry (c) and 

Steven Tyler of Aerosmith present sultry songstress Alannah 
Myles with a Juno Award for Most Promising Vocalist - one of 
three the Atlantic artist picked up. Right, following a Milli Vanilli 

performance, telecast host Rick Moranis discusses the trials 
and tribulations of stardom and tips on caring for the requisite 
mane. 

Board To Platinum Wheelin' And Dealin' 

CBS Recowis/Australia Managing Director Denis Handlin (I) proves 
platinum plaques don't have to be boring - they can actually be a 

(sur!)board, as was the case with the one he gave to Joe Satriani for the 
guitarist's LP, "Surfing With The Alien," during the label's annual con- 
vention. (Satriani's on the Relativity !abet in the U.S.) 

Ronnie Marlon Phillips rolled out his new label - Dance Craze Records - at an L.A. roller rink recently, 
where he also introduced his initial artist. The first single by Dance Craze's D. Rock and the Bayou Crew will 
be the provocatively titled "Mama Named Me Batman (Get Some Of This Funk)." Skating through the label 
launch are (l -r) D. Rock, actor John Amos, singer Freda Payne, Phillips, singer Scherrie Payne (Freda's 
sister), and Bayou Crew member Mr. Freeze. 



OVER AND OVER 
over 20,000 listeners tested 
over 200 sessions 
over 50 markets 
over 50,000 titles tested 
over seven years experience 

AND OVER 

Auditorium Music Testing 
Our experience speaks for itself. 

CALL FOR A QUOTE TODAY 
(303) 922-5600 

Paragon Research 
550 S. Wadsworth Blvd., Suite 401 Denver, CO 80226 (303) 922-5600 FAX (303) 922-1589 


