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INSIDE:

SILLERMAN, HIRSCH
COP CLEVELAND,
NASHVILLE STATIONS

A new partnership of Bob
Sillerman and Carl Hirsch
has bought Jacor’s WMJI/
Cleveland and WYHY/
Nashville for $32 million.
They may also pick up KJQY/
San Diego. Meanwhile,
Emmis purchased a 15%
stake in 20 French FMs for
$2 million.
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RADIO CONTRIBUTES TO A
HAPPY EARTH DAY

As the “environmental decade”
begins, Jeff Pollack reviews the |
key issues and provides
suggestions for radio, while ECO
(Earth Communications Office)
enlists Country’s top artists for
environmental PSAs.

Page 36, 60

LIGHTS OUT AT AOR?

R&R’s recent survey of AOR
rotations spurred heavy
commentary on the subject of
lights, termed by one PD ‘“the
charade rotation.” As for overnight
play, find out how it vividly relates
to breaking eggs.

Page 53

PHANTOM CUME
HAUNTS COUNTRY

Country’s declining shares may be
a result of up to 20%
underreported listening. Learn how
to get full credit for your audience.
Page 59

R&R CONVENTION
’90 UPDATE:

® Complete Format

Sessions, Party Facts
See Pages 50-51

Newsstand Price $5.00

MOSS ASSUMES PRESIDENCY

Friesen Resigns
As A&M President

In a surprising move, 13-year
A&M Records President Gil
Friesen resigned from the label
Thursday (3/29). A&M Chair-
man and co-founder Jerry Moss
has assumed the position of
President, taking on the day-to-
day duties of running the label.

Moss stated, ‘“Herb Alpert
and I greatly value the immeas-
urable contributions made by
Gil over the years, and we wish
him well with his new endeav-

NAB ’'90: High-Tech,
Low Radio Attendance

AM On The Flame; Bush Pushes TV Marti; Digital Beams Down

NAB '90 featured a politically
loaded address by President
Bush, less acrimony, more dig-
ital technology, and fewer radio
folk than any recent NAB meet.
The association’s final tally of
visitors to Atlanta’s Georgia
World Congress Center stcod at
50,433, but some unconfirmed
reports numbered radio at-
tendees at 3000 or fewer.

In his Sunday morning ad-
dress (4/1), President Bush
asked broadcasters to support
TV Marti, calling on the “Amer-
ican family of broadcasters’ to
“stand by your trade ... to
stand by TV Marti, and to stand
by your freedoms.”

Though the President’s
stumping for the controversial
USIA plan to broadcast
American programming to
Cuba was among the thornier

Baumgartner
Columbia
VP/Promotion

R 3

Burt Baumgartner

Columbia VP/Singles Promo-
tion Burt Baumgartner has
been upped to VP/Promotion.
He succeeds Sr. VP/Promotion
Marc Benesch, who recently
left the company.

Baumgartner will oversee all
phases of CHR, AC and secon-
dary market promotion, in-
cluding the field staff.

At the same time, Columbia
VP/Album Promotion Paul
Rappaport will now supervise
all activities of his department,
and both will report directly to
Columbia President Don len-
ner.

BAUMGARTNER/See Page 34

issues raised at a largely
peaceful convention, attendees

in the nearly-full 3000-seat hall

applauded a number of times.
“I do understand the practic-
al concerns some of you have
about this,” Bush remarked, in
reference to Cuba’s retaliatory
jamming of stateside stations,
“but I also understand that you
represent the very principle TV
Marti exists to serve — the free
flow of ideas.” He didn't ad-
dress the service's difficulties

London VP
At RCA

Promotion, Sales,
Marketing Duties

Miller London
Miller London, a Motown ex-

ecutive for 21 years, has been
appointed VP/Product Devel-

opment, Black Music at RCA.

Relocating from Los Angeles to

RCA’s New York headquarters,

London will report to VP/Black

Music Skip Miller.

London will oversee black
music promotion, and coordin-
ate it with sales and publicity,
as well as marketing and devel-
oping new acts.

LONDON/See Page 34

President Bush addressed the NAB delegates Monday, while FCC Com-
missioner Sherrie Marshall spoke at a policy-makers' breakfast.

with inclement weather and
jamming in Cuba.
NAB '90/See Page 12

Reinhart VP/
GM At WFLA
& WLFZ

Armao Station
Manager

Dave Reinhart, OM at Ja-
cor’'s WLW/Cincinnati, has
been named VP/GM at the com-
pany’s Tampa combo, WFLA &
WFLZ (Power Pig). WFLA &
WFLZ GSM Joe Armao has
been elevated to Station Manag-
er. The moves follow last
week’s resignation of VP/GM
Dave Macejko.

Reinhart stated, “This is the
best radio job in the world; the
Power Pig is the hottest station
in the country and WFLA is the
best AM in Tampa Bay. We're
committed to making this
work; however, if I don’t make
budget, there’s always the little
bait shop down the street.”

Armao said, “I'm very pleas-
ed to have the opportunity to
work with the programming
staff of WFLA & WFLZ, and to
be involved in the programming
decisions. Most important, I've
earned the right to join [Jacor
¢c0-COO] Randy Michaels at the
local nude nightclub.”

In a welcome return of the
jocular Jacor information dis-
semination style, the announce-
ments were made by ‘“Jacor
Chief Operating Officers Bob
Lawrence and Randy Michaels,
who both wanted the jobs.”

REINHART/See Page 34

ors. We’re now looking forward
to the new chapter and chal-
lenges that lie ahead.” Friesen
was unavailable for comment.
Although published reports
speculated that Moss and Al-
pert’s displeasure with Frie-
sen’s administration led to a
showdown, a knowledgeable in-
sider told R&R, “Gil was not
forced to resign, nor were Herb
and Jerry unhappy with his per-
formance.” The source added,
“When Jerry did not receive the
job as head of PeolyGram’s
North American companies [in-
cluding A&M, Island, Polydor,
and Mercury], he chose to take
a greater control in operating
A&M. There just wasn’t room
for two people in the same
role.”” Reportedly, Moss and
Friesen were not on parallel
courses for quite some time,
particularly after the sale of the
label to PolyGram.
FRIESEN/See Page 34

McCord
Forms
New Group

Resigns From
Greater Media

—

e

Herb McCord
Greater Media Radio
Group VP Herb McCord has an-
nounced his departure after ten-
and-a-half years to form Gran-
ite Broadcasting Corp., a new
radio company that will acquire
stations in Top 50 markets.

“There are no geographic re-
strictions, and we will consider
both turnarounds and cash-
flows,” Mc Cord said. “Wedon’t
want to look at anything that
cannot have a million-dollar-or-
more cash flow, so we won't
consider small properties.”’

McCord said his New York-
based company will be backed
by Granite Investment Com-
pany, a new investment fund
headed by his lifelong friend
Lou Eisenberg, a former Gold-
man Sachs partner. Also in-
volved is another Goldman
graduate, Gene Mercey, and in-
vestment bankers Walt Harri-
son and Brad Klatt. The new
corporate name comes from
McCord’s alma mater — Dart-
mouth College, “The Granite of
New Hampshire.”

McCORD/See Page 34
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Griffiths Appointed CBS
Senior VP/West Coast

Virgin Music President Richard
Griffiths has been named Sr. VP/-
West Coast at CBS Records. Repor-
ting to CBS Records Division
President Tommy Mottola, Grif-
fiths will interact with Columbia,
Epic, and WTG label heads, under-
taking creative and A&R projects.

“Richard is an excellent execu-
tive,”” Mottola said. “He’s well re-
spected in the creative community
and is noted for identifying talent
at an early stage of development. I
know that his presence at CBS Rec-
ords will spawn good results.”

Griffiths told R&R, ““I've worked
very closely with the CBS labels
over the last couple of years with
Warrant, Joan Jett, Indigo Girls,
Ozzy Osbourne, and others. I
wanted to make a move back into
the record side, and Tommy of-
fered me an opportunity to observe

Naﬂﬁs
Upped To
WXTU GM

WXTU/Philadelphia GSM Ken
Nanus has been promoted to GM at
the Beasley Country outlet. He re-
places John Hiatt, who was named
GM in February but returned to
San Antonio for personal reasons
last month.

Beasley Exec. VP/COO Jim
Keating said, “Ken has proven to
us his abilities as a reliable and
trustworthy manager. It pleases
me to again tap the internal human
resources this company has. Ken
possesses the knowledge and back-
ground to move WXTU to the next
performance level.”

Nanus commented, “I'm de-
lighted to be working with a terrific
group of people, and look forward
to helping make WXTU an even
greater radio station.”

Nanus joined WXTU as GSM in
mid-1989. Prior to that he was GSM
at WSTC & WJAZ/Stamford, CT for
a year and spent three years as
VP’Sales Manager for Christal
Radio in New York.

R&R Moves To
Recycled Paper

All paper used by R&R, from sta-
tionery to copying, will be replaced
with 100% recycled paper prod-
ucts, Publisher Bob Wilson an-
nounced this week.

R&R has also joined with Ameri-
can and Canadian newspaper or-
ganizations in calling for paper sup-
pliers to begin providing recycled
newsprint. One new Canadian plant
will begin production of recycled
newsprint in late 1991.

Wilson commented, “All of us, as
businesses and individuals, must
do our part to save and renew the
Earth’s resources. | hope R&R'’s
move to 100% recycled paper will
influence our industry to make sim-
ilar moves.”
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Richard Griffiths
[Columbia President] Don Ienner,
[Epic President] Dave Glew, and
[WTG President] Jerry Greenberg
and learn how the CBS system op-
erates.”

Griffiths began his music career
in Hampshire, England as a local
concert promoter while still in high
school. At age 19 he went to work as
an agent at the Virgin Agency. In
1976 he joined Island as an A&R rep
before signing on at Virgin Music
in 1981 as Managing Director. In
1986 he headed Virgin subsidiary 10
Records and its publishing branch,
10 Music

David Bernstein

Bernstein PD
At WBZ

WTIC (AM)/Hartford PD David
Bernstein will join Full-Service AC
WBZ/Boston April 23 in a similar
capacity. Bernstein succeeds Tyler
Cox, who will remain with the
Group W outlet at least until Bern-
stein’s arrival.

WBZ VP/GM John Irwin told
R&R, “We're thrilled to have
David join us. He’s a fine program-
mer. Tyler and I have had conver-
sations in which he indicated he
wants to return to the news wars. I
dearly love the guy and want to
have him here as long as possible.”

BERNSTEIN/See Page 34
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WQAL Jumps

into

Cleveland AC Battle

The latest B/EZ-to-AC conver-
sion comes from WQAL/Cleve-
land, which made the format flip
last Saturday afternoon (3/31) and
now calls itself ““‘Soft Hits 104.1.”
Former WMJI/Cleveland PD (and
current Wichita radio partner)

e e I

Jameson PD
At KZAP

Scott Jameson

Veteran PD Scott Jameson, who
recently exited KYYS/Kansas Ci-
ty, has landed the PD job at Na-
tionwide heritage AOR KZAP/Sac-
ramento. He succeeds Pat Still,
who departed last month.

“I've followed Scott’s career for
a long time, and he’s managed to
put together a real fine AOR track
record,” remarked KZAP GM Tom
Weidle. “He’s a good, sharp pro-
grammer who certainly under-
stands the format’s evolution
toward an older demographic.”

“Nationwide is one of the finest
groups in America and I feel proud
to be part of the team,” Jameson
told R&R. “Beginning the ’90s with
a new challenge in California’s
most expanding marketplace is a
tremendous opportunity for
growth.”

Jameson was KYYS PD for four
years. Prior to that he program-
med KAZY/Denver and KOMP/
Las Vegas.

Rick Torcasso assisted WQAL in
its transition.

VP/GM Mark Biviano told R&R,
“It’s definitely AC all vocals.
The ad community is very excited
about our switch. Some of our
‘blue-haired’ listeners aren’t thrill-
ed with us, but the reaction has
been mostly positive.

“[Crosstown AC] WLTF has
really become a borderline CHR
for women. We felt there's room
for a true soft AC here, and believe
we have a better platform than
WDOK. Our music will be more
focused than 'DOK’s. We also have
better personalities like (OD/mor-
ning man) Larry Merrow, who's
been in the market 24 years.”

Radio Innovator

McGhan Dies

& L
John McGhan

John McGhan, President of
McGhan Radio Productions and pi-
oneer in big-event remote broad-
casts, died Tuesday (4/3). Precise
cause of death was unknown at
presstime.

McGhan began his radio career
in 1970 as an air personality and
Production Director at WCMF/Ro-
chester. He subsequently held PD
posts at WPHD/Buffalo, WGRQ/
Buffalo, and WDVE/Pittsburgh.
Along the way, McGhan estab
McGHAN/See Page 34
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BULLISH ON THE TALK EXCHANGE

“Talk Show Exchange,” a new computer
database and bulletin board designed for talk
hosts, has encountered enthusiastic (as well
as guarded) reactions. Details, plus the Top
Ten Talk Topics, in this week’'s News/Talk

column.
Page 45
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Poco, whose members reunited for an RCA release, have received a gold plaque for their label debut, “Legacy.” Gathering
for the presentation were (front, I-r) Left Bank Management's Jeff Sydney, Poco’s Jim Messina and Randy Meisner, and RCA
VP Butch Waugh; (back, I-r) label Exec. VP/GM Rick Dobbis, the band’s George Grantham, BMG International President/CEC
Rudi Gassner, BMG Sr. VP Heinz Henn, RCA President Bob Buziak, and Poco's Rusty Young and Richie Furay.
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dollar resources of The
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guidelines which allow
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your financial institu-
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WEDR Taps Thomas As PD

James Thomas (air name James
T.) has been upped from MD to PD
at WEDR/Miami, replacing B.J.
Barry. Thomas has been with the
station six years, previously serv-
ing as Promotion Director and
Public Service Director.

VP/GM Jerry Rushin told R&R,
“In trying to develop a winning
personality for the station, it’s diffi-
cult to take even a brilliant person
into an unfamiliar market and
combine that new element with the
existing station — I really wanted
to work with someone from this
market. Thomas deserved a shot,
and I'm not afraid to take a chance
on him. Now it’s a matter of rede-
fining the station, and that’s easier
with a person who knows where
we've been and where we are.”

Rushin indicated the station
changes might include the intro-
duction of a morning team, shorter

James Thomas
music rotations, and an increased
commitment to the community.
The station is in the process of up-
grading its tower, allowing its
100kw signal to reach three coun-
ties.

Thomas has also worked at
WRBD/Ft. Lauderdale.
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"The Research Group has helped us do very well in
25-54 Adults in both Fresno and Reno. And I hope in
every market where we operate we can keep doing
business with them.

Three years ago, KFSO,
Fresno was doing poorly in

IIF h

oldies. After The Research rom n(.)W e.re
G did a study for us b
s (O Winning big
format was viable. We just 25 54 "

needed to make improve- to .

ments. A great plan put us
back on track and we've been #1 or #2, 25-54 since then.*

In Reno, our CHR station was doing well 12+, but not
making money. The Research Group did a format search,
and we are now #1, 25-54 there t00.*

The Research Group has helped us focus our re-
sources to get results. Many broadcasters spend money
improperly — I know we did before we worked with The
Research Group. Other companies can do research, but
they don't have the expertise and marketing focus The
Research Group has. And that's what it takes to win."

Tom Quinn 2
President —
Americom

(KFSO, KUDA and KODS)

* Fall 1989 Arbitron. Adults 25-54.
AQH share, M-S, 6A-12M, MSA.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win-and stay strong in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more informaton, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888
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Gammon Proposal Stirs Controversy
NAB Files Against WHMA/Anniston, AL Relocation To Atlanta Market

Former station broker Tom Gammon stirred up a hor-
net’s nest with his proposal to move WHMA /Anniston, AL
into the Atlanta market, resulting in a Monday (4/2) filing
at the FCC by the NAB opposing the move-in as “nothing
more than an attempt . . . to increase the audience size of
its station at the expense of the community it was original-

ly licensed to serve.”

Gammon’s Emerald Broadcast-
ing applied to relocate and change
the FM’s city of license to Sandy
Springs, GA, an Atlanta suburb.
The move-in proposal would take
advantage of a 1989 FCC decision
(R&R 5/89) allowing FMs to
specify a new city of license with-
out opening the door to competing
applications. The only commis-
sioner who voted against the policy
change, James Quello, is the only
one remaining on the FCC, giving
the NAB reason to believe it may
be able to win & reversal. NAB
counsel Barry Umansky told R&R,
“It’s a new comnission.”

The Gammon move-in was the
primary subject of Saturday’s
Group Operators Caucus meeting,
with one broadcaster describing
the discussion as “vitriolic.” “I've
never seen these guys more crank-
ed up about anything. It was just
vicious. They really want his ass
nailed to the wall ”’

A broadcaster who opposed

b R R

Gammon said, “If this little shit
thinks he’s going to get away with
this, he’s badly mistaken. We'll
crush him like a bug and Ameri-
com t00.” Gammon is the founder
and still a director of the media
brokerage firm.

“I think it's wise that he chose
not to attend the (NAB) conven-
tion,” one group head told R&R.
“There’s a real risk that he would
be the victim of physical violence.
Some of these guys really want to
slap him up and they would do it if
he was here.”

Others described Gammon’s
move-in as “brilliant” and some
asked for the name of Gammon’s
engineering firm so they could pur-
sue their own business relation-
ships. One Gammon sympathizer
said of the angry group owners,
“It’s typical, these guys fought like
hell to get into the castle. Now
they’re screaming, ‘I'm inside, pull
up the drawbridge and protect me
from the barbarians outside.” ”

The NAB's filing argues that
granting Gammon'’s request would
undermine both the FM allotment
system and “the FCC’s policy of lo-
calism.” Although Gammon pro-
poses to substitute another FM
channel at Anniston, it would be a
lower power.

Atlanta Opposition

At least four group owners with
Atlanta stations are planning to file
formal oppositions to the move-in.
Communications attorney Werner
Hartenberger, representing Cox
Enterprises’ WSB-AM & FM and
Summit Communication Group’s
WAOK & WVEE, says he’ll file at
the FCC by week’s end. Among
other things, he says his clients will
argue that granting the Gammon
application would lead to an aval-
anche of similar proposals. Other
groups preparing opposition filings
include NewCity Communications,
licensee of WYAY & WYAI, and
Great American Broadcasting,
which owns WKLS.

Gammon said the proposed fil-
ings by potential competitors are
“self-serving” and that ‘‘these peo-
ple just don’t want anyone else to
compete for their pie.”” The move,
he argued, would result in “‘no loss
of coverage to speak of” for Cal-
houn County (Anniston).

oot Peads Innt,

Submits Bar Resignation

Embattled communications lawyer/pilot Thomas
Root has asked that he be permitted to voluntarily leave
the District of Columbia bar, a Washington all-News sta-
tion reported Tuesday (4/3). WTOP/Washington aired its
report on the same day Root pleaded not guilty to 33 fraud
and forgery charges stemming from his work on behalf of

five FM applicant groups.

Supreme Court May Throw Out
Minority Ownership Policies

A senior congressional staffer last week delivered bad

news and good news for black broadcasters. The bad
news: two FCC minority ownership policies currently under
Supreme Court scrutiny may be thrown out. The good
news: lawmakers stand ready to formulate constitutionally
acceptable programs to foster minority acquisition of broad-

cast properties.

“My fondest hope is that the Su-
preme Court will leave the policies
as they are,” said House Telecom-
munications Subcommittee Mass
Media counsel Larry Irving. “But
I'm a realist and | don't think they
are going to. What we do hope is
that {the justices] give us some abil-
ity to legislatively remedy whatever
infirmities are in existing Commis-
sion policy — that they will give us a
road map to making policies in Con-
gress that work.”

Irving made his remarks Friday
{3/29) at the Matlonal Association
of Biack Ownad Broadcasters an-
nual conventicn in Atianta.

Atissue are the FCC's practice of
granting preferences to minority ap-
plicants in the comparative licens-
ing process and its policy of aliow-

ing a broadcaster who faces K-
cense revocation to sell the station
to minority buyers at a below-mar-
ket price. The two policies are be-
ing challenged in cases that were
argued last week before a Supreme
Court whose most vocal members,
judging by their questions, are
hostile to such programs.

During the two hours of oral argu-
ment in Astroline Communica-
tions v. Shurberg Broadcasting,
which focuses on the sale policy,
and Metro Broadcasting v. FCC,
which involves the minority prefer-
ence, Reagan appointees Antonin
Scalla and Anthony Kennedy re-
peatedly and pointediy challenged
the FCC's belief that favoring racial
groups in the licensing process is a
valid way to promote programming
diversity.

According to WTOP, the Board
on Professional Responsibility of
the D.C. Court of Appeals has rec-
ommended that the court accept
Root’s “request to consent to vol-
untary disbarment.”

Root told R&R he has submitted
a voluntary resignation to the
D.C. bar, but declined to comment
on the action. He said he remains a
member of the Ohio bar and is
uereiore avle to continue pracuc-
ing before the FCC.

Root Of The ‘Matters’

Root entered his plea to the crim-
inal charges during an arraign-
ment that was highlighted by a fed-
eral prosecutor’s effort to paint
him as a potentially dangerous
man who “might take matters in
his own hands.” Asst. U.S. Attor-
ney David Eisenberg, noting
Root’s training as a pilot, the large
number of firearms found during
an April 1989 police search of his
Manassas, VA airplane hanger, and
what he called Root’s ‘“‘systematic
bleeding”’ of his law firm’s bank
accounts, urged Federal judge
John Garrett Penn to set Root’s
bail at $100,000 secured by $10,000
in cash. Penn set bail at $200,000
but imposed no cash deposit re-
quirement.

Root, whose mysterious July
1989 flight and crash into the Atlan-
tic put him in the national spotlight,
faces 20 counts of wire and mail
fraud, seven counts of filing false
documents with the FCC, four
counts of using counterfeit docu-
ments, and one count each of for-
gery and obstruction of justice.

WWW_ americanradiohistorv.com
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Sillerman-Hirsch In Cleveland
Radio War?

ithough their lips were zipped about specifics,

we've learned from various sources that Bob Siller-

man and Carl Hirsch have a big deal cooking to
score several choice properties from Jacor.

The twin tycoons are picking up WMJI/Cleveland and WYHY/Nash-
ville for $32 million cash, about 9.9 times trailing cash flow. Hirsch and Sill-
erman will be 50/50 partners in a new company known as LBI Holdings —
don't be surprised if that name changes to Legacy Broadcasting in about
60 days when legal restrictions stemming from the recent merger with
Group W Radio expire.

In a separate deal, Jacor is selling Country combo WQIK-AM & FM/
Jacksonville to Capstar Communications, a company controlled by Siller-
man and Steve Hicks, for $13 million cash. Bill Steding of Americom Ra-
dio Brokers is taking all the brokerage honors.

And another Sillerman ally, Carl Brazell, may soon sell Command
Communications’ KJQY/San Diego to LBI. The Cleveland deal may be
giving Malrite Chairman Milton Maltz nightmares. WMJI recently beat
WMMS in the ratings sweepstakes, and Hirsch used to run the Buzzard
when he was President of Malrite Radio. Hirsch has been itching to spar
with his former boss ever since they became embroiled in a lawsuit a few
months ago.

Spotted hobnobbing with Hirsch and Sillerman during the NAB conven-
tion was Dean Thacker — the former Malrite Radio President who was
unceremoniously sacked by Maltz last December. Is he about to join LBl in
Cleveland? “Stay tuned” is all Hirsch would say.

Emmis Scores French Network, Stations

AB broadcasters were buzzing about the sweet
deal Emmis Broadcasting has cut in France, the
first stop on the company’s European expansion
plan. Over the weekend Emmis acquired a 15% stake —
with an option to go up another 5% — in MAXXIMUM, a
French Dance/CHR radio network, and 20 owned-and-op-
erated FM stations, including one in Paris. The price: a mere

$2 million.

MAXXIMUM is a subsidiary of Compagnie Luxembourgeoise de
Teleditfusion (CLT), Europe’s largest broadcasting company. The network
debuted with a dance-oriented CHR format last October, foilowing exten-
sive research by Emmis staffers Rick Cummings and John Horton.

Gore Moves To UHF Action

eteran Atlanta radioman/broker Hal Gore took a

busload of his closest friends to a little get-together

at his mansion Saturday and dropped a bombshell:
he’s jumping back into an owner/operator role as the new
President of Sudbrink Broadcasting Corp.

I'll be overseeing the construction of Channel 14 in Rome, GA. It's a
great opportunity for me, and it's even better because 'm rejoining my old
friend Woody Sudbrink.”’

Gore says he will continue his brokerage relationship with H.B. LaRue
& Associates.

Fischer Flies Connecticut Skyes

orman Fischer & Associates has merged with

Skye Communications to form Skye Fischer Inc.
Veteran Texas broker Norman Fischer and Con-
necticut investment banker Bill Fleming will be 50/50 part-
ners, with company headquarters to be located in Hartford.
“The merger is to assist us in bringing together better financial

packages for our clients,” Fischer said. “We will become a full-service
brokerage and investment banking company.”

For The Record .. . R :

It was incorrectly reported two weeks ago that Reams Broadcasting
had walked out of talks to sell WBVE/Cincinnati. The man doing the walk-
ing was actually Entercom President Joe Field, the would-be buyer.

Also, last week's issue of R&R (3/30) contained a photo caption from
the National Association of Black Owned Broadcasters awards dinner
identifying Inner City Communications Chairman Percy Sutton as his
son, Pierre, who is President of the company.




GO WITH THE WINNEKRS. DYNAMAX CTR100 SERIES

“ Winning is everything.

And hard-hitting DYNAMAX
CTR100 cart machines are on
the front line at WLUM-FM
guarding our #1 position

in the Milwaukee market.”

Willie Davis

President
All Pro Broadcasting
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RADIO BUSINESS

TRANSACTIONS

Sillerman Shuffles Jacor Jewels

Jacor Stations

PRICE: $45 million

SELLER: Jacor Communications Inc.,
headed by Terry Robinson. The com-
pany also owns WGST & WPCH/Atlan-
ta, WLW & WEBN/Cincinnati, WMYU/
Knoxville, KOA & KRFX/Denver, and
WFLA & WFLZ/Tampa.

BROKER: Bill Stedirg of Americom
Radio Brokers

WQIK-AM & FM/Jacksonville
PRICE: $13 million

TERMS: Cash

BUYER: Capstar Communications,
owned by Steven Hicks and Robert
F.X. Silierman.

FREQUENCY: 1320 kHz; 99.1 MHz
POWER: 5kw; 100kw at 1014 feet
FORMAT: Country

WMJI/Cleveland &

WYHY/Nashville
PRICE: $32 million
TERMS: Cash

BUYER: LBI Holdings, owned by Carl
Hirsch and Robert F.X. Sillerman.

WMJi/Cleveland
FREQUENCY: 105.5 MHz
POWER: 27kw at 900 feet
FORMAT: AC

WYHY/Nashville
FREQUENCY: 107.5 MHz
POWER: 58kw at 1234 feet
FORMAT: CHR

KARQ/Ashdown

PRICE: $380,000

TERMS: Escrow payment of $10,000
with a total of $130,000 cash at clos-
ing. Buyer will sign a ten-year, 9% note
for the balance of $250,000.
BUYER: Bunyard Broadcasting, own-
ed by Jay and Anne Bunyard of De-
Queen, AR. They also own KDQN-AM
& FM/DeQueen, AR.

SELLER: KARQ Radio Inc., headed by
Floyd and Betty White.

FREQUENCY: 92.1 MHz

POWER: 3kw at 300 feet

FORMAT: AC

BROKER: Charles Earls & Associates

KMSL/Stamps

PRICE: $279,500

TERMS: Escrow payment of $500 with
total cash of $139,500 at closing.
Buyer will sign a ten-year, 12% note
for the balance of $140,000.

BUYER: La Pasteque Inc., owned by
James Mason of Hope, AR.

SELLER: Southwest Arkansas Broad-
casting Co. Inc., owned by William
Handy and R.E. Mosley Jr.
FREQUENCY: 100.1 MHz

POWER: 3kw at 287 feet

FORMAT: Gold

KHEl/Kihei & KViB/Makawao
PRICE: $350,000
TERMS: Undisclosed
BUYER: Visionary Related Entertain-
ment Inc., headed by John Detz.

)

TRANSACTIONS AT A GLANCE

Deals So Far In 1990:
$337,680,024
Total Stations Traded This Year: 311

This Week’s Action: $51,437,000
Total Stations Traded This Week: 22

® Deal Of The Week:
@ Jacor Stations $45 Million
® WQIK-AM & FM/Jacksonville
® WMJI/Cleveland
® WYHY/Nashville

® KARQ/Ashdown, AR $380,000

® KMSL/Stamps, AR $279,500

® KHEI/Kihel & KViB/Makawao, HI $350,000

® WILY & WRXX/Centralia, IL $723,500

® KCFl/Cedar Falls, IA $740,500

©® KFRM/Salina, KS $250,000

® WTBL/Central City, KY $28,500

® KRMS & KYLC/Osage Beach, MO No cash consideration for 30%
® WGLH/Mebane, NC $135,000

® WBVP & WWKS/Beaver Falls, PA $2,900,000
® WJZM|Clarksviile, TN $210,000

® KTEO/San Angelo, TX $350,000

® KAAR/Medical Lake, WA No cash consideration
® KXAA/Rock Island, WA $90,000

Why did Americom broker more radio station sales in 1989
than all other brokerage firms combined?

1989 Radio Station Sales (in millions) by Brokerage Firm:
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Here's Why:
o Quality Inventory- "Americom doesn't market losers. They concentrate on those properties that

are successful or can be successful." A Kaneb, President, Barnstable Corporation.
o Top Prices-- "Americom gets some of the highest prices in the industry and yet the prices

can be financed." rd Christan, President. suga C ications, Inc.

o Trust-- "Americom's technical competence, perseverance, and commitment to our success have
earned the respect of all of us at Group W Radio."  rickard Harns, Chairman, Group W RadioInc.

Call one of us today to confidentially discuss your plans for 1990.

ul & |
Paul Leonard Peter Handy
Southeast West

Dan Gammon
Northeast and Central

AMERICOM

Radio's New Breed of Professional Brokerage and Financing Specialists

Top - 25 Markets

1130 Connecticut Avenue, N.W. / Suite 500 / Washington, DC 20036 / (202) 737-9000

SELLER: Encantada Broadcasting
Corp., headed by William Sanders.
FREQUENCY: 1110 kHz; 94.3 MHz
POWER: 5kw; 3kw at -22 feet
FORMAT: Stations are currently dark.
BROKER: William A. Exline Inc. for
the buyer; Blackburn & Co. for the
seller.

WILY & WRXX/Centralia
PRICE: $723,500

TERMS: Deposit payment of $8500
with $700,000 cash due at closing.
Seller will also receive up to $15,000
worth of spot time over the next five

years.
BUYER: Heartland Broadcasting Inc.,
principally owned by Ronald Hamilton

of Cedar Falls, |A and Farnell 0’Quinn
of Jesup, GA. Hamilton owns KCFliCe-
dar Falls, 1A, which he is currently
transferring to Heartland. O’Quinn has
a 44.44% interest in WAFF-AM &
FM/Eastman, GA and owns the cable
television system in Patterson, GA.
SELLER: Prairieland Broadcasters
Inc., owned by Joel Townsend.
FREQUENCY: 1210 kHz; 95.3 MHz
POWER: 1kw daytimer; 3kw at 217
feet

FORMAT: Full-Service AC; AC

KCFl/Cedar Falis, A
PRICE: $740,500

Continued on Page 10
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Welcome to the 1990’s!
CENTURY 21 PROGRAMMING

DELIVERS YOUR JINGLES
ON CD AT NO EXTRA COST!

i

14444 Beltwood Parkway

.
s

: ”5«”5

on Compact Disc &
at NO EXTRA CHARGE! *_#

= e k

- Dallas, Texas 75244
Tﬂl'-ﬁft’.’ét:':(800)_93:"-‘.-.21(];:0ig e

The best sounds in the 90’s are from digital Compact Disc! And
the best jingles are from Century 21 Programming of Dallas!
Now, there’s no extra charge to take home your Century 21
jingles on CD. You'll have no delay, because Century 21’
digital studios and CD recorders are all in-house so you can
usually carry out your jingle CD the day we mix your vocals!

You know Century 21 jingles are best because they’re on
winning stations like KIIS-FM, Los Angeles; Power 95/WPLJ, New
York; Eagle 97/KEGL, Dallas; Power 104/KRBE, Houston and
Alpha 92.3, Mexico City! Century 21 Programming’s hot new
“WPL}—The Jingles” series was added in 5 of the top 10 markets
within 5 weeks of release! And our WNSR “Madison Avenue”
AC package for Bonneville in New York was added immediately
by Summit at WFYR, Chicago!

Other Century 21 jingle clients in major markets include
WABC/NewsTalkRadio77, SportsRadio 66/WFAN, New York;
K-101 and KSOL, San Francisco; WSNI, Philadelphia; WWWW,
Detroit; Jams/KJMZ and WFAA-TV, Dallas; WROR, Boston;
WDJY, Washington, D. C.; 93Q/KKBQ, K-Lite/KLTR and KPRC,
Houston; Joel Denver’s “Future Hits”, “Don Kirschner’s 35th
Anniversary Special”, Lee Arnold’s “On A Country Road”,
England’s #1 rated Invicta FM; RTE2 FM, GWR, Buzz FM and
the BBC Night Network in the United Kingdom and Radio
Nostalgie in Paris.

When it comes to innovative new ideas, the finest quality, fast

delivery and unequaled service, stations are comin; to Century
21' t 1

PROGRAMMING, INC.
14444 Beltwood Parkway, Dallas, TX 75244
50 States & Canada: (800) 937-2100

WWW-americanradiohistorvy. com
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 8

TERMS: Cash

BUYER: Heartland Broadcasting Inc.,
principally owned by Ronald Hamilton
of Cedar Falls, IA and Farnell 0’Quinn
of Jesup, GA. Hamilton is a 73%
owner of the seller. O'Quinn has a
44 .44% interest in WAFF-AM & FM/
Eastman, GA and owns the cable tele-
vision system in Patterson, GA. Heart-
land is also in the process of acquiring
WILY & WRXX/Centralia, IA.
SELLER: Radio Cedar Falls Inc., prin-
cipally owned by Roriald Hamliton.
FREQUENCY: 1250 kHz

POWER: 500-watt daytimer
FORMAT: Country

KFRM/Salina

PRICE: $250,000

TERMS: Escrow deposit of $50,000;
$200,000 cash due at closing.
BUYER: Great American Broadcast-
ing of Kansas Inc., owned by Janet
Bozeman of Antioch, TN; John Boze-
man of White Bluff, TN; and Robbie
Swinney of Bear Creek, AL. Great
American also owns KVGB-AM & FM/
Great Bend, KS and is acquiring
KQHK& KWHK/Hutchinson, KS. John

Bozeman personally owns WPFD/Fair-
view, TN.

SELLER: H.R.H. Broadcasting Corp.,
owned by Ruby and Herb Hoeflicker.
FREQUENCY: 550 kHz

POWER: Skw day; 110 watts night
FORMAT: Gold

WTBL/Central City

PRICE: $28,500

TERMS: Cash

BUYER: Sozo Inc., headed by Curtls
Staggs of Madisonville, KY.

SELLER: Central City Communica-
tions Inc., owned by Bryan Smeath-
ors, Mike Plemmons, and Dewey
Dwire.

FREQUENCY: 1380 kHz

POWER: 500-watt daytimer
FORMAT: Religious

COMMENT: Buyer has agreed to al-
ways keep the station’'s Trinitarian
Christian format. If the format is chang-
ed or if a secular radio group makes a
bid for the station, seller must be given
a first right of refusal to buy it back.

issou

KRMS & KYLC/Osage Beach
PRICE: No cash consideration for 30%

BUYER: John and Fredna Mahaffey of
Springfield, MO. They currently own
70% of the combo, own KTTR &
KZNN/Rolla, MO, and are applicants
for a new FM at Warsaw, MO.
SELLER: Christopher and Carolyn
Bond and John and Norma Lee
Mihalevich are selling their collective
30% interest in KRMS-KYLC Inc.
Christopher Bond is a Republican U.S.
Senator from Missouri.

FREQUENCY: 1150 kHz; 93.5 MHz
POWER: 1kw daytimer; 3kw at 300
feet

FORMAT: Country; AC

WGLH/Mebane
PRICE: $135,000
TERMS: Cash at closing of $10,000.
Buyer will sign a ten-year, 10% promis-

sory note for the balance of
$125,000.

BUYER: Great Speckle Bird Broad-
casting inc., owned by James Chrlis-
topher of Mebane.

SELLER: Benchmark Communica-
tions Inc., headed by Roger Jennings,
will receive $129,000 for the station’s
intangible assets. An additional $6000

will be paid to Curtis Radio Group Inc.

CALL FOR ENTRIES

Announcing the 2nc
annual “Firsty” awarc

v

N

v

FirstCom, A division of Jim Long Companies, Inc.

FirstCom presents the only international awards
for excellence in production

You've written a killer promo.
Or you've produced a knockout
commercial.

Now you want exactly what's
coming to you:

Recognition.

As the premier production
resource for superior work done
in radio stations, FirstCom
proudly announces the FIRSTY.
Like the ADDY, ANDY., TELLY
and GRAMMY, the FIRSTY
provides national and interna-
tional recognition for your pro-
duction work.

Market size doesn’t matter
because FIRSTY Awards recog-
nize excellence in major, me-
dium and secondary markets.

FIRSTY award winners receive
recognition in one of the
industry’s leading publications,
plus an exclusive FIRSTY
trophy presented to only those
exemplifying excellence in
production.

Send for your official FIRSTY
entry form and rules today.
Your next production might
just win a FIRSTY!

FirstCom...First Again.™
13747 Montfort Drive

Suite 220

Dallas, Texas 75240

I want to win a FIRSTY. Please send entry form and rules.

NAME

TITLE,

STATION

ADDRESS

CITY STATE zip
Entries must be received by April 23, 1990.

Award limited to full time employees of licensed ratdio stations.

to acquire the station’'s equipment and
fixtures.

FREQUENCY: 1060 kHz

POWER: 1kw daytimer

FORMAT: Station is currently dark.

WBVP & WWKS/Beaver Falis
(Pittsburgh)

PRICE: $2,900,000

TERMS: Cash

BUYER: Baltimore Radio Show Iinc.,
headed by Harry Shriver. He also
owns WKHI/Ocean City, MD.
SELLER: MT Communications, own-
ed by Ted and Marilee Ruscitti.
FREQUENCY: 1230 kHz; 106.7 MHz
POWER: 1kw; 47kw at 520 feet
FORMAT: Full-Service AC; AC
BROKER: Dick Foreman of Richard A.
Foreman & Associates

WJZM/Clarksville

PRICE: $210,000

TERMS: Escrow deposit of $100,000
with the balance of $110,000 cash at
closing.

BUYER: WJZM Inc., owned by Rich-
ard Albright of Morristown, TN; Dod-
son Guinn of Clarksville, TN; and
Trent Knott of Clarksville, TN.
SELLER: Radio Station WJZM, owned
by John Bailey and Charles Maione.
FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: AC

KTEO/San Angelo

PRICE: $350,000

TERMS: Escrow deposit of $25,000
with the balance of $325,000 due in
cash at closing.

BUYER: Criswell Center for Biblical
Studies, headed by Bo Sexton of Dal-
las. Criswell also owns KCBIl/Dallas;
KAGN/Abilene; KTDN/Palestine, TX;
KCRN/Wichita Falls, TX; and KSYE/
Frederick, OK.

SELLER: KTEO Media West Inc.,
owned by Lynn Farr and K.R. Camp.
FREQUENCY: 1340 kHz

POWER: 1kw daytimer

FORMAT: Country

KAAR/Medical Lake

PRICE: No cash consideration
TERMS: Seller is transferring this sta-
tion to a buyer that he controls. Buyer
is forgiving debts owed it by seller.
BUYER: Sunbrook Communication i
L.P., whose general partner is Sun-
brook Communications Corp., which
is headed by Larry Roberts. SCC also
owns KBLG & KRKX/Billings, MT;
KGRZ & KDXT/Missoula, MT; KXTL &
KQUY/Butte, MT; and KXGF & KAAK/
Great Falls, MT.

SELLER: Roberts Broadcasting, own-
ed by Larry and Sheryl Roberts.
FREQUENCY: 95.3 MHz

POWER: 13kw at 495 feet
FORMAT: Gold

KXAA/Rock Island

PRICE: $90,000

TERMS: Cash

BUYER: Sunbrook Wenatchee L.P.,
the general partner of which is Sun-
brook Communications Corp., head-
ed by Larry Roberts. SCC also owns
KBLG & KRKX/Billings, MT; KGRZ &
KDXT/Missoula, MT; KXTL & KQUY/
Butte, MT; and KXGF & KAAK/Great
Falls, MT.

SELLER: KXA Radio Corp.
FREQUENCY: 99.5 MHz

POWER: 447 watts at 167 feet

230 Park Avenue  Suite 2740

Over a billion dollars
in radio station sales.

No one person has
ever done more.

GARY STEVENS & CO.
ﬂtf(%%éﬂ/

Broadcast Mergers * Acquisitions + Investment Banking Services

New York, NY 10169

(212)697-0240




MARKET:

While many brokers have been wringing their hands,
we've been shaking hands with over 80-million
dollars in sales in the first quarter of 1990.

- ._ Station Market Price
.| WKLI(FM) & WABY  Albany, NY $13,500,000
WOUR (FM) & WUTQ  Utica, NY
WLVK-FM* Charlotte, NC $ 8,000,000
I WLMX AM & FM* Chattanooga, TN $ 7,000,000
" KODETV Joplin, MO $10,750,000
WQRC-FM Barnstable, MA $14,500,000
WGYL-FM & WTTB Vero Beach, FL
WTCR AM & FM Huntington, WV $ 7,650,000
WDBR-FM & WTAX* Springfield, IL $ 4,000,000
WCKN-FM & WAIM* Greenville-Spartanburg, SC $ 6,000,000
WOAY-TV Beckley, WV $ 9,500,000
WVMA-FM & WOAY Beckley, WV
*Approved and Closed TOTAL $80,900,000

For today’s top prices, you need Blackburn. You need Blackburn’s expertise in
market values. You need Blackburn’s expertise in locating financing. Above all,
you need Blackburn’s expertise in putting buyers and sellers together, regardless of
the economic climate.

Blackburn makes the deals happen. We’re ready to make something happen for you.

BLACKBURN&COMPANY

INCORPORATE)

Md Br kr\@'\” aisens Sin ])4

WE BROKER BBIMDBIIST ING'S BEST

Washington New York Atlanta
(202)331-9270 (212)832-9191 (404)892-4655

Chicago Beverly Hills
(312)346- 6460 (213)274-8151

www americanradiohistorv com
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Contimued from Page 1

Treading calmer waters, Bush
said, ‘““We accept regulation but we
firmly reject government pro-
gramming ... government sta-
tions, and most of all, we reject
censorship.” He spoke extensively
on the power radio has traditional-
ly exerted in Eastern Europe,
Cambodia, and other Communist
countries, and lauded the VOA’s
recent establishment of a Moscow
bureau.

On a lighter note, the President
apparently inventoried the wrong
high-tech convention floor in his
opening remarks, referring to the
‘“‘personal computers, modems,
fax machines, and optical fibers”
on display.

Cautious NAB Reply

NAB President/CEQO Eddie
Fritts responded ta Bush’s speech,
“We wholeheartedly accept his
concept of freedom across fron-
tiers,” but raised the issues of Cu-

Push & Pull
At NAB

® Bush pushes TV Marti

® Sikes pushes AM
upgrade

® Rinaldo pushes radio
reform bill

® Europeans push digital
technology

® Radio types ready to
pull out

ban jamming and of TV Marti's
own interference with Florida sta-
tions. He also lamented the exclu-
sion of the NAB from the test eval-
uation team, while looking forward
to ‘“‘cooperation between the gov-
ernment and the broadcast com-
munity.”

Sikes In The AM

FCC Chairman Al Sikes, in his
Tuesday (4/3) closing address, re-
affirmed his commitment to AM
improvement and indicated one
outcome of the Commission’s cur-
rent rulemaking will be ‘“fewer sta-
tions in the existing band.”

Putting himself at odds with the
previous FCC, he said past policies
appeared to have been based on a
belief that “more stations just
automatically had to be better.”
Instead, he said, the AM band’s
current condition shows the “con-
sequences of shoehorning in more
and more stations.

“Years of regulatory neglect,”
he added, “brought AM to its
knees. I do not want that to happen
again.” In a move to turn back a
potential crowding trend in FM,
the Chairman said FCC policy re-
garding FM translators has been
reoriented toward ‘“helping sta-
tions improve tneir service, not
simply broaden their coverage
areas.”

He repeated his call for the
broadcasting industry to adopt a
voluntary code dealing with inde-
cency and violence. If broad-
casters themselves don’t act, he
said, public pressure may build for
Congress to take action.

Fritts opened the confab with a
stirring speech that warned of the
potential of new technologies — ca-
ble in particular — to upset the
broadcast applecart.

He termed broadcasters’ ‘‘uni-
que commitment to public service
... our lifeline not only to the past
but to the future,” and referred
both to broadcast’s role in liber-
ating Eastern Europe as well as to
burgeoning investment possibili-
ties in Western Europe. And, citing
the growing disparity between AM
and FM radio, Fritts reiterated the
call for AM improvement.

AM Developments

The FCC'’s decision to put a hold
on AM applications (3/29) caught
attendees by surprise. One com-
plained that his group had just
committed half a million dollars to
an application that won't be ready
by the April 5 cutoff date. The
FCC’s William Hassinger said the
Commission had sought to avoid
giving enough lead time to bring on
a rash of last-minute applications
before shutting the door on AM CPs
and modifications.

Regarding use of the expanded
band — 1605 to 1705 kHz — Hass-
inger said the Commission is pre-
paring to address the subject at
this month’s meeting,

At another session (4/2), the
FCC’s Larry Eads said the Com-
mission would have some ‘“big
news” on AM around April 12, but
refused to elaborate. When asked
what would happen to AMs that fail
to meet the June 30 deadline for up-
grading to NRSC standards, he
said, ‘‘We’ll cross that bridge when
we come to it,”” confessing he had
no idea what measures might be
taken.

Awards, Hall Of Famers

California Oregon Broadcasting
Chairman and Founder Bill Smul-
lin was honored at that same as-
sembly with the NAB’s Distin-
guished Service Award. Inner City
Broadcasting’s Hal Jackson and
CBS news correspondent Charles
Osgood were inducted into the NAB
Hall Of Fame at Sunday’s Radio
Leadership Brunch. Jackson, the
first minority inductee, reflected
on the bigotry he’d fought to over-
come in his early days, and saluted
his business partner, Percy Sutton,
and the National Association of

SMULLIN’S WINNINGS — NAB President/CEO Eddie Fritts (I} and Joint Board

Chairman L. Lowry Mays (r) present Bill Smullin, Chairman and founder of Califor-
nia Oregon Broadcasting, with the NAB’s Distinguished Service Award.

Black Owned Broadcasters.

Osgood drew laughs when he
said he’d misread the letter and
thought he’d been “indicted” into
the Hall of Fame. He said he pre-
ferred working in radio, saying,
“The pictures in radio are super-
ior; not only are they more color-
ful, but they’re more dramatic,
have more impact, and stay with
you longer.”

“Megatrends 2000 coauthor
John Naisbitt closed the brunch
with an optimistic view of the
future, downplaying the impor-
tance of high technology and in-
dustry and pointing to a renais-
sance of the arts, literature, and
spirituality before the millenium.

Hollings Comes Around

About three dozen Washington
lawmakers dropped by to speak
and collect honoraria, with many
attending a black-tie Saturday
night dinner at the Jimmy Carter

L

French inventor Daniel Pommier spoke
on Digital Radio (4/30).

Presidential Library sponsored by
the NAB’s TARPAC political fund.

In a stunning development, long-
time NAB antagonist Sen. Ernest
“Fritz” Hollings (D-SC) appeared
at a standing-room-only Saturday
morning Congressional Insiders

NAB’s newest Hall Of Fame inductees Hal Jackson and Charles Osgood share the

limelight at Sunday’s Radio Leadership Brunch.

i W 2
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A session covering “The Future Of Beer And Wine Advertising — A Sobering Concern” featured (standing, I-r) Rep. Gerry
Sikorski (D-MN), WKIP (AM)/Poughkeepsie, NY President and moderator Dick Novik, Rep. Thomas Luken (D-OH), Rep. Rod
Chandler (R-WA), and (seated, I-r} Rep. Jim Bates (D-CA), Rep. Joe Barton (R-TX), and Rep. Mike Synar (D-OK).

wWwWw americanradiohistorvy com

Sen. Ernest Hollings (D-SC) put a fine
point on warmer relations with NAB at
the opening breakfast.

Keynote speaker John Naisbitt drew
on his book, “Megatrends 2000,” to
evoke a glorious future at the Radio
Leadership Brunch.

breakfast for a kiss-and-make-up
session.

Speaking for the first time before
an NAB convention, the Senate
Commerce Committee Chairman
noted that the association has dra-
matically improved its lobbying
prowess.

Despite the cordiality, Hollings
made it clear that he still opposes
the NAB on Fairness Doctrine re-
codification. “I know from the
track record that the Fairness Doc-
trine works,” he said. Assailing
some broadcasters’ attitude that
they own the airwaves rather than
operate them as a public trust, he
warned, “If that persists, that’s
your greatest danger.”

When someone protested that
broadcasters were conscious of
their public interest responsibil-
ities, Hollings responded, “I think
you're right about the people in this
room. It’s the people who aren’t in
this room — the financial crowd —
that I worry about.” He went on to
criticize speculators who quickly
flip media properties while slash-
ing news and public affairs pro-
gramming.

Legislators Let Loose

At the FCC/NTIA meetings, oth-
er congressmen spoke openly and
sometimes heatedly with broad-
casters. Mandating free air time
for political campaigns didn’t get
much support from legislators at a
session on campaign advertising,
but Rep. Al Swift (D-WA) claimed
there’s almost a 100% chance of
some sort of campaign reform bill
passing this year. Rep. Bill
Thomas (R-CA) added, “You folks
are fools if you don’t engage rap-
idly.”

NAB '90/See Page 34



WESTWOOD ONE RADIO NETWORKS PRESENT

CLASSIC TRACKS

Britain’s rock royalty comes together on BBC Classic Tracks, exclusively from the Westwood One
Radio Networks.

Hosted by BBC radio veteran Richard Skinner, BBC Classic Tracks features a wealth of rock
rarities culled from the famed archives of the BBC. Highlights offered in this 4-8 minute presen-
tation include live performances by such legendary artists as The Rolling Stones, Supertramp,
The Police, Led Zeppelin and The Beatles. Listeners will also hear unique stories and catch the
inside track on these productions from the artists who helped fuet a worldwide musical storm.

For further information, contact your Westwood One representative now at (213) 840-4244,
in Canada at (416) 597-8529, FAX (213) 204-4375 or Telex 4996015 WWONE.

(Q)‘Il‘(% WESTWOOD ONE RADIO NETWORKS

WWW.americanradiohistorv.com



ﬁ;
i =~ - TR g - 405 Fim, | - .
£ .j' .-,:.,,. . 4 t. y ' 1 L \ 1 Tt | I
= N —-J-T.ﬂ] = - ; 50 ar . ey e o7
= L - . ™ o .. F 5
% ) i y B || i 42 - L:._ | i Ty 'ET‘T:*- = v ﬁ‘;:i :
3 A Ltey e~ T N WV Bia.

ek RADIO
s

GET 1 s

y - Epvis B ey

BACK TO BANDSTAND WITH DICK CLARK
May 18-20)

Behind the scenes memories of everybody's favorite music TV show,
American Bandstand, with its biggest stars and its host. Dick Clark.

DICK CLARK'S SIXTIES PARTY (July 6-8)

Partv with Dick, the stars and all the era's great music that is
still ameng the most danced to and most listened to today.

DICK CLARK'S LEGENDS OF ROCK AND ROLL
(August 3-5)

Joir Dick in his tape archives as he shares his rare interviews with Brian Wilson,
Ro¥ Orkison, Diana Boss, Elvis Presley, Frankie Valli, and other all-time g-eats.
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DICK CLARK'S BEACH PARTY
(Labor Day Weekend, August 3 1-September 3)

Sha-e -he last blast of summer with Dick Clark who'll have all your faverite
summer songs and the artists who recorded them.

Te reserve these shows for your market, call Unistar at 800-654-3904. *
*Available on a swap/exchange basis to stations in the top 17C Arbitron-rated metro markets.
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SIX STEPS

What To Do About
Marginal Employees
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e’s not performing badly

enough to warrant dismiss-

al, but he’s not living up to
his potential or measuring up to
your expectations. Know him? You
should — he’s probably on your
employee roster!

The problem is even greater
than it seems. This employee is
likely to destroy your most careful-
ly engineered plans. He's also apt
to cause dissension among fellow
staffers. Worst of all, he’s holding
onto a gig that could be occupied by
a person with a more productive -
and certainly more cooperative —
attitude.

However, if you'd rather fix than
fire this person, Dr. Roger Fritz,
President of Naperville, IL-based
Organization Development Con-
sultants, suggests you take the fol-

lowing six steps:

FirstCom
Seeks
Awards
Entries

irstCom Broadcast Serv-
Flces is accepting entries

for its second annual “Ex-
celience In Production” awards
through April 23. Any fulitime
employee responsible for an or-
iginal radio station promo (any
length} or commercial {(30-60
seconds) may enter.

Six trophies will be awarded
— one in each category in major
(1-25), medium (26-100), and
secondary (101-) markets —
and winners will be announced
at this year's R&R Convention,
May 8-13. For more info, call
the Dallas-based company at
{800) 858-8880.

» Clarify your objectives.

e Privately discuss your goals
with the employee, and find what
his personal objectives are.

* Negotiate a workable combina-
tion of the two sets of goals that
satisfies both parties.

» Develop a plan of action involv-
ing you and the worker in question.

¢ Uphold your end of the agree-
ment, and actively encourage the
employee to improve.

e Regularly evaluate any pro-
gress that’s being made, and devel-
op a performance chart (or some
similar device) to show the em-
ployee how he is progressing.

If, however, the above steps fail
to improve the employee’s per-
formance, quickly cut your losses
by beginning termination proce-
dures.

Business
Travelers Take
Credit For Trips

eading to a convention?
Don’t forget to pack the
plastic. According to a re-
cent survey conducted by NYC-
based research firm Erdos & Mor-
gan/MPG, 89% of frequent busi-
ness travelers say their most im-
portant accessory is a credit card.
The study also found that long-
distance calling cards and calcula-
tors/fax equipment were import-
ant to 69% and 34%, respectively.
Incidentally, according to anoth-
er survey — this one conducted by
the NYC-based Marketing Projects
Group — the typical business
traveler is 46 years of age and has
an average annual household in-
come of $68,000.

Our Best Advertisement
is our CLIENTS’ word . . .

NOT OURS!

Our Client list is the “Best”’ in
the Industry . .. Because WE are

the “Best” in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person
Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD.’
Bumper Strips & Window Labels

Sainl Louis, VWlissouri

SURVEY SAYS

One-Third Of
Salespeople
Ready To Quit?

ure, your salespeople may

seem happy . . . but are they

updating their resumes while
you’re not looking? One recent sur-
vey found that 33% of sales reps
said they were on the brink of quit-
ting, and another 40% said they
were only ‘“moderately happy”
with their jobs!

According to R.H. Bruskin Asso-
ciates’ study of 500 U.S. salespeople
and sales managers, the primary
reason for this job dissatisfaction is
poor management.

Most reps said they don’t get
enough support, a key area in over-
alt job satisfaction. Other factors
blamed for the high turnover rate
include inadequate compensation
and lack of opportunity for ad-
vancement.

® April 18-20 — Broadcast Fi-
nancial Management Associa-
tion. Hyatt Regency. San Fran-
cisco, CA.

® April 19 — Paul Kagan Radio
Station Acquisitions Seminar.
Park Lane Hotel. New York, NY.

® April 21 — Great Lakes
Radio Conference. Central
Michigan University. Mount
Pleasant, MI.

® April 25 — 25th Annual
Academy Of Country Music
Awards.  Pantages Theatre.
Hollywood, CA.

® May 3-6 — Audio Engineering
Society's Eighth International
Conference. Capital Hilton Ho-
tel. Washington, DC.

® May 9-13 — R&R Convention
'90. Century Plaza Hotel. Los
Angeles, CA.

® May 16-20 — American Wom-
en in Radio & Television's Na-
tional Convention. Capital Hilton
Hotel. Washington, DC.

. ?:
§ TOTAL SPOT DOLLARS
' SIX-MONTH TREND
otal national spot radio 120 111 §
expenditures for the
month of February top- 110 1 101
ped $65 milion — & 2.5% in- 100 - 105 97 .
§ crease from 1989 figuras. 88 g
While the figures reflect total 90
| bilings as reported by Ameri- 50 87 88 90
ca's leading national rep organi- -o- Last year 65 .
| zations, they are not typical of 70 - This year 62
any specific market. Further- 60 4 B4 3
| more, spot billing in individual
markets, market groups, or geo- 50 (all figures in millions) 52
graphic areas may differ sub- :
stantially. 40 T T T - ¥ - .
September October November December January February
Month
PERCENTAGE OF CHANGE
THREE-MONTH TREND
25
20 B December 89
January '90
159 0 February '90
8.2
10 -
% 04
| -5
-10
.
-15 4 . . .
(compared with previous year's figures)
g -20 .
. -20.3 -16.6
25 L T T T T T
1-10 11-25 26-50 51-75 76-100 100+
§ Market Slze Source: Radio Expenditure Reports inc.
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®May 19 — NAB Small & Me-
dium-Market Managers Round-
table. Crescent Hotel. Phoe-
nix, AZ.

® June 9-15 — NAB Executive
Management Development
Seminar. University Of Notre
Dame. Notre Dame, IN.

®June 10-13 — BPME/BDA
Conference. Bally's Hotel. Las |
Vegas, NV.

® June 22-23 — Bobby Poe
Convention. Sheraton Pre-
miere. Tysons Corner, VA.

® September 13-15 — Founda-
tions Forum '90. Sheraton Plaza
La Reina Hotel. Los Angeles,
CA.

po—

® October 16-17 — Broadcast
Credit Association's 24th Credit
& Collection Seminar. Harbour
Castle Westin Hotel. Toronto,
ONT. {

® October 24 — Paul Kagan
Radio Station Acquisitions Sem- ;
inar. Park Lane Hotel. New 1

s

York, NY. b
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ZINE

o celebrate their award show
Ttriumphs, Milli Vanilli re-

cently ventured into the
Scarlet Letter rock club, where
they took an immediate liking to a
pair of pretty girls. Unfortunately for
Rob and Fab, the babes were al-
ready hanging out with “some
heavy metal band members” who
didn’t appreciate all the attention
the dreadiocked duo were lavishing
on the beauties.

According to the Star, the an-
gered “leather and chain band”
hoisted the irrepressible popsters
into the air and unceremoniously
tossed them from the club!

An Arresting
Radio Program

During her recent talk show ap-
pearance on WJNO/West Palm
Beach, Lisa Haynesworth couldn’t
say enough bad things about police
brutality. In fact, she was telling
host Mike Miller of being tossed in
a cell full of drug dealers when
potice officers burst into the station
and arrested her (cn an outstanding
warrant) on the air!

According to the National Ex-
aminer, “excited show producer
Rebecca Bradley’® quickly booked
Haynesworth for the next day —
live from the jail. Ratings soared,
leaving Miller to enthuse, “To me,
spontaneity is the main thing about
radio.” Ah, showbz.

Richie & Rob:
Whose Fair Cher?

Meanwhile, the Star is predicting
that Richie Sambcra and bagel boy
Rob Camliettl will have a show-
down over the same fair Cher. With
the Bon Jovi guitarist safely out of
town, Cher was quick to invite
Camiletti into her trailer for a five-
minute break when her old flame
dropped by her latest video shoot.
The zine wryly notes "the usually
workaholic Cher didn't emerge for
two hours!”

Shout At The Devil

According to the National Ex-
’ aminer, unidentified “experts” are

Milli Vanilli In Battle
Of The Bands

BACHELOR PARTY — MCA
megastar Bobby Brown has been
named as one of Us magazine’s
“10 Sexiest Bachelors.” The
singer, who appears bare-chested
on the 'zine's cover, bares his soul
in the feature, telling readers that
beautiful eyes are what attracts him
to a woman. Incidentally, frequent
Beach Boysdrurmmer JohmStamos
(AKA Paula Abdul’s current boytoy)
also made the list.

warning Mrs. Eddie Van Halen (ac-
tress Valerie Bertinelll) and Mrs.
Tommy Lee (actress Heather
Locklear) they may have to under-
go exorcisms to rid their troubled
lives of satanic curses brought on
by their husbands’ heavy metal
music!

Playboy’s Poll

Although the Rolling Stones
cleaned up in Playboy's 1990
Music Poll — taking Best Rock
Group, Best Rock Album (“Steel
Wheels"), and Concert of the Year
— it was riffslinger Ron Wood who
logged one of the ‘'zine’s picks for
quote of the year. When asked if
the Stones were touring because
they needed the money, Wood
replied, “That's the Who."’

R&R doesn't run comic strips,
but we do take a comic trip each
week though the nation’s con-
sumer magazines in search of
everything from the sublime to
the ridiculous in music news.
R&R has not verified any of
these reporlts.

-
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RALCIO REPORTS VIA SATELLITE FROM
THE JO-NS HOPKINS MEDICAL INSTITUTIONS

Network-quality wraps and cuts on timely medical and health topics,
designed to fit into your newscasts or stand alone
as a sponsored feature.
Information your listeners want, on subjects such as:

* AGING * HIGH-RISK * CANCER

« AIDS PREGNANCY « INJURY

« HEART * HOSPITAL COSTS PREVENTION
DISEASE * GENETICS RESEARCH + MEDICAL ETHICS

Daily 6C-second medical news reports via satellite
produced by Carol Anne Strippel, an award winning
journalist. Ideal for sponsorship by local hospitals,
drugstores and other businesses.
The service is free.
To find out more, call (301) 955-2849.

TOP TEN SHOWS
MARCH 26 — APRIL 1

1 Academy Awards

2 Cheers

3 America’s Funniest

Home Videos

4 The Cosby Show

5 Golden Girls

6 Barbara Walters

7 A Ditferent World

8 Unsolved Mysteries
9 Carol & Company
10 The Wonder Years

DDE s

Source: Nielsen Media Research

All show times are EDT/POT unless oth-
erwise noted; subtract one hour for CDT.
Check listings for showings in the Mountain
Time Zone. All listings subject to change.

Tube Tops

e More than 80 entertainers
- including Steve Earle, Guns
N’ Roses, Don Henley, Lyle
Lovett, Kathy Mattea, Poco, Ig-
gy Pop, Bonnie Raitt, South-
ern Pacific, Dwight Yoakam,
and organizers Willlie Nelson,
John Mellencamp, and Nell
Young — are slated to perform
at the Hoosier Dome in Indian-
apolis during TNN’s “Farm Aid
IV (Saturday, 4/7, 12pm EDT/
9am PDT). The 12-hour special
will be simulcast by TNNR to
Country radio stations through-
out the U.S.

Friday, 4/6

e Sonic Youth and John
Zorn are among the artists fea-
tured in “Put Blood In The Mu-
sic” (PBS; check local listings
for air time), an hourlong docu-
mentary on New York's down-
town music scene.

e Tone-Loc, L.L. Cool J, 2
Live Crew, Kool Moe Dee,
Young MC, lce-T, Run-DMC,
and dozens more perform in the
three-hour “Rapmania” (pay-
per-view, 8pm EDT/5pm PDT),
taped last month at NYC’s Apol-
lo Theatre and the Palace in
Hollywood.

e Boo-Yaa Tribe, “The Ar-
senio Hail Show” (syndicated;
check local listings for station
and air time).

e BB. King, "The Tonight
Show Starring Johnny Carson”
(NBC, 11:30pm).

Saturday, 4/7

e K.T. Oslin guest stars in
“Paradise” (CBS, 8pm).

e James McMurtry and
Sweethearts Of The Rodeo,
“Austin City Limits” (PBS;
check local listings for air time).

¢ Robert Earl Keen Jr. and
Austin Lounge Lizards, “The
Texas Connection” (PBS;
check local listings for air time).

e Club Nouveau, Techno-
tronic, and Barry White, “it's
Showtime At The Apollo” (syn-
dicated; check local listings).

Sunday, 4/8

e Salt-N-Pepa and Angela
Winbush, “Dionne & Friends”
(syndicated; check local list-
ings).

RS N R B

PP

Monday, 4/9

e Stanley Turrentine and
host Nancy Wilson, “Red Hot &
Cool” (syndicated; check local
listings).

Tuesday, 4/10
¢ Mickey Gilley, “The Pat

Wednesday, 4/11
¢ Ray Charles, “Johnny Car-

WWW americanradiohistorv com

Sajak Show” (CBS, 11:30pm).

MEDIA

1989’s Bestselling

ast year, 63 fiction books

and a record-setting 78 non-

fiction releases sold more
than 100,000 copies, according to a
recent report in the trade maga-
zine Publishers Weekly.

Not surprisingly, several music-
related tomes (many of which
were previously covered in R&R’s
“Book Beat“ column) made the
bestselling list. And the titles are

* “Tales From Margaritaville:
Fictional Facts And Factual Fic-
tions” by Jimmy Buffett (229,688
copies).

e “Call Her Miss Ross: The Un-
authorizéd Biography Of Diana
Ross” by J. Randy Taraborrelli
(more than 150,000).

* “Rolling Stone: The Photo-
graphs” by the editors of Rolling
Stone (more than 125,000).

 The 1988 release “Wilderness:
The Lost Writings Of Jim Morri-
son, Volume I” by Jim Morrison
(more than 125,000). Incidentally,
the paperback reprint of this work
sold more than 75,000 copies last
year as well.

Also of musical note, Dave

Marsh’s paperback original “The

Music-Related Books

Heart Of Rock And Soul” sold
more than 50,000 copies in 1989.

Two For The Kids

What’s more, a couple of record-
ing artists penetrated last year’s
bestselling children’s book list.
Carly Simon’s “Amy The Dancing
Bear” sold 87,869 copies, and Debby
Boone’s ‘“Bedtime Hugs For Little
Ones” moved 77,213 units.

E! Netvwork Seeks
Radio Stations’
Celebrity Footage

f your radio station is expect-

ing a celebrity visit, the event

could air on E! Entertainment
Television when the cable network
debuts on June 1 (R&R, 3/16). The
network is currently known as
Movietime and is presently offered
on nearly 500 cable systems serv-
ing approximately 14 million sub-
scribers.

A segment tentatively titled
“Greetings From” will feature vid-
eo footage (which your radio sta-
tion sends in) of visits from music,
movie, or TV stars. For more info,
call Acquisitions Coordinator
Cathie Trotta at (213) 960-5846.

NEW THIS WEEK
©JODY WATLEY: DANCE TO FITNESS (Parade Video)
Wearing a studded black leather jacket, the MCA diva takes viewers
through a 45-minute light aerobic program that incorporates not only her
music and but also her distinctive dance routines. (Street date: 4/7.)

® BAD ENGLISH (CMV Enterprises)

Five songs by the Epic band can be found on this half-hour compilation:
“Forget Me Not,” “When | See You Smile,” “Price Of Love,” “Heaven Is A
4 Letter Word,” and “Best Of What | Got” — the last of which is exclusive to
home video. Interview footage rounds out the package. (4/10.)
® BEE GEES: ONE FOR ALL TOUR (MPi Home Video)

The veteran Aussie popsters perform their biggest hits in the trio’s two-
volume home video debut, shot during a Melbourne concert last Novem-

ber. Each tape contains 50 minutes of tunes by the Warner Bros. brothers,

and 23 more. (4/11.)

. including “How Deep Is Your Love,” “Jive Talkin',” “Stayin’ Alive,” “One,” §
&

SLICK 'N’ SLIDE — While Jody Watley (I) exercises her rights, Ry Cooder

frets.

© JOHNNY HANDSOME (IVE)

Motorcycle boy Mickey Rourke stars as a thief whose life changes after
he’s defaced and then refaced in this stylish thriller. The fim spawned an
all-instrumental Warner Bros. soundtrack, composed and performed by
the label’'s resident bottleneck guitar virtuosc Ry Cooder. (4/12.)

® COLD FEET (IVE)

Island singer/songwriter Tom Waits co-stars with Keith Carradine and
Sally Kirkland in this oftbeat comedy about a smuggler and his pursuers,
which saw limited release in 1989. (4/12.)
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SCREEN SCENE

OVERVIEW

Tyler Collins Joins Cast Of ‘A Rage In Harlem’

charts with “Girls Nite Out” — has landed a supporting role in the

R CA recording artist Tyler Collins — currently climbing the Urban

forthcoming film “A Rage In Harlem.”

The diminutive chartbuster will join stars Forest Whitaker
(“Bird”), Danny Glover (‘‘Lethal Weapon”) and hoofer/actor Gregory
Hines in the big screen adaptation of Chester Himes’s celebrated crime
novel. Shooting begins later this month (4/23) with Bill Drake directing

for Miramax.

Incidentally, this will be the third
Himes novel to be made into a
movie. The others? ‘“Cotton Comes
To Harlem” and “Come Back
Charleston Blue,” both of which
starred Godfrey Cambridge and
Raymond St. Jacques back in 1970
and 72, respectively.

On The Border

A silver-screen adaptation of
“Border Radio” — Gene Fowler
and Bill Crawford’s often hilarious
history of the megawatt radio sta-
tions that dotted the U.S.-Mexican
border from the *3is to the ’60s — is
likely to make it to the nation’s
cinemas now that Robert
Redford’s Wildwood Productions
has purchased the movie rights.

Meanwhile, look for Redford to
star as a somewhat seedy drifter in
the Sydney Poallack-directed
“Havana.” The movie re-creates
the last seven days of pre-Castro

Tyler Collins — on the silver screen
of the crime story.

Cuba and costars Lena Olin (as
Redford’s love interest) and Raul
Julia.

SCREEN TEST

Al Yankovic).

Presenting The ‘Music
& Movies’ Challenge

he music and film industries have a long history of creative overlap,
whether it's actors who want to sing (Gene Autry, Eddie Murphy,
Crispin Glover) or singers who want to act (Elvis, Sting, ‘“Weird’’

This borrowed creativity is still alive and well today, as witnessed by
the fistful of farthcoming films that take their names from hit songs n’
albums. Lord, tnere are so many creative people in Hollywood . . .

Here’s the Screen Scene challenge: See if you can match the follow-

ing music-titted fims with the artists who recorded the similarly titled
records. If you get all 25 correct, you're a multi-media genius; get 20-24
right and you'r2 a potential hypenate; 15-19 and you've lived a sheltered

Sinead’s Wiggy Role

Negotiations are busily under-
way to find a U.S. distributor for
“Hush A Bye Baby” — an Irish
film featuring the debut acting per-
formance of Chrysalis songstress
Sinead O’Connor. The coming-of-
age flick, which had its first
screening at the recent Dublin
Film Festival, casts the singer in
the role of a teenager who helps
and comforts her pregnant friend.

O’Connor, who wears a wig
throughout the movie, is reportedly
“totally convincing” whether
dressing as a nun in front of her
bedroom mirror or nervously at-

R SR R

WEEKEND BOX OFFICE
MARCH 30 — APRIL 1

1 Teenage Mutant $25.4
Ninja Turtles (New Line)*

2 Pretty Woman $12.4
(Buena Vista) g

3 The Hunt For Red $6.5
October (Paramount)

4 Driving Miss Daisy $5.1
(Warner Bros.)

5 Opportunity Knocks $3.5
(Universal) *

6 Joe Versus The $3.2

‘E
§
Volcano (Warner Bros.) %

S

7NunsOnTheRun $2.14
(20th Century Fox)
8 House Party
(New Line)

$2.13

9 Lord Of The Flies $1.4
{Columbia)

10 My Left Foot $1.1
(Miramax)

All figures in miflions
*First week in release
Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
This week’s openers include |
“Cry-Baby,” starring Johnny
Depp and featuring Virgin re-
cording artist Iggy Pop, Ricki
Lake, and Traci Lords. Direc-
tor/writer John Waters returns

1A

Sinead O’ Connor — flips her wig
over a friend’s pregnancy.

tending a dance club. Sinead com-
posed the film’s all-instrumental
score and contributed the end-
credits song as well.

Mighty Lemon Drops

When do three Lemons equal a
jackpot? When they’re played by
such actresses as Diane Keaton,
Carol Kane, and Kathyrn Grody!
The trio star in Miramax’s “Lem-
on Sisters” — the tale of an oddball
singing group who struggle to keep
their careers and nightclub afloat
in pre-Trump Atlantic City.

The film — set for release later
this month — also stars Elektra re-
cording artist/actor Ruben Blades,
Aidan Quinn, and Elliott Gould as
the Lemons’ love interests, while
Paul Shaffer, in what is obviously a
kind of labor of love thing, serves
as “musicial supervisor.”

Love Is The Drug

Flashdancer Jennifer Beals
stars as a singer who flits from one
bad relationship to the next
(thanks, in part, to her addiction to
the hypothetical aphrodisiac “‘Li-
bido’) in IRS Media’s forthcoming
“Blood And Concrete.”

The erotic thriller, set in a de-
cidedly nonglamorous Hollywood
underground of crime, terrorists,
and rock ’n’ roll, is likely to feature

e B R S

Robin Williams — Good Morning,
Chicago!

My Kinda Town

Sequelitis is still raging in Hol-
lywood. Robin Williams is set to re-
prise his Oscar-nominated role of
deejay Adrian Cronauer in “Good
Morning, Chicago.” Cameras roll
this summer. Meanwhile, Anthony
Perkins will reportedly slash his
way through another chapter
(number IV) of the “Psycho” saga

- this one picking up when Nor-
man Bates was a ten-year-old.

R LS

Yo, NBC Wraps
‘Rock The
House’ Pilot

ap music could bust a

move prime-time if NBC-

TV goes ahead with plans
to “Rock The House.” A special
episode — featuring performances
by Delicious Vinyl/Island’s Young
MC and Select’s Kid ’'N Play — was
taped last week for airing this spr-
ing.
The half-hour show also features
ten dancers who perform choreo-
graphed routines to the music. If
the series hits the airwaves, this
dance troupe will create fresh

life; 10-14 and you were born yesterday; below 10 . . . well, you may have tk<|> ‘5_4kngl)tirgork;e for thits n(eor; a soundtracket:julging with IRS art-  steps to the jams supplied by each
. assic ad boy meets ric ists. . g
a promising career as an A3R rep. ] girl” flick. The MCA soundtrack ists. Stay tun R e
Movieptides At features the single "“Doin’ Time

1) Avalon a) Quincy Jones For Bein’ Young” by L.A. rocka- SN i - el e e s T
2) Bird On A Wire b) Prince billy James Intveld, who also : - maE
3) Blood On The Tracks ¢} M.A.R.R.S. contributes “King Cry-Baby” e oo = x?‘? s “;ﬁ’ e
4) Blue Sky d) David Bowie (written by legendary tunesmith .
5) Career Opportunities  €) Roy Orbison Doc Pomus and forrr)er ?Ia_st- CURRENT
6) Cold As Ice f) Bob Seger ers guitarist Dave Alvin), "High © TEENAGE MUTANT NINJA TURTLES 4

School Hellcats,” and "Tear-
drops Are Falling.” Also on the =
ST: a pair of period pieces by |

g) Forelgner
h) Ohio Players

7) Continental Drift
8) Downtown

Single: Spin That Wheel/Hi Tek 3 f/Ya Kid K (SBK)
® PRETTY WOMAN (EMI)

9) Eve Of Destruction i) Beatles Rachel Sweet and some truly Singles: Wild Women Do/Natalie Cole
10) Fire Down Below j) Clovers fipped discs from the Jive Lite in Detail/Robert Palmer
11) Jacob’s Ladder k) Bob Dylan Bombers, the Students, Nappy It Must Have Been Love/Roxette

I} Rolling Stones Other Featured Artists: David Bowie, Red Hot Chilt Peppers

m) Aliman Bros.
n) Cyndi Lauper
o) Clash

p) Leonard Cohen
q) Petula Clark

r) Roxy Music

s) Plastic Ono Band
t) Barry McGulre
u) Rolling Stones
v) Talking Heads
w) Fats Domino
x) Roy Orbison

y) Bruce Hornsby

Brown, Little Esther, Earl Bos-
tic, the Chips, and the unfor-
gettable Bullmoose Jackson.
Also opening this week: "I
Love You To Death,” a black
comedy starring Kevin Kline as
a womanizer marked for murder
by his wife, sometime re-
cording artist Tracey Uliman.
No soundtrack, but the movie
features music by Bob Marley
& Wailers, Donovan, Ocean,
Foundation, and Hall & Oates.
Finally, there’s “The First
Power,” starring Lou Diamond
Phillips as an L.A. detective in-
volved in a serial murder case
No soundtrack, but ex-
Policeman Stewart Copeland
scored the movie's music.

12) Instant Karma

13) Delirious

14) Love Hurts

15) Love Potion #9

16) Misery

17) Modern Love

18) Mr. Jones

19) My Biue Heaven

20} Only The Lonely

21) Places You Find Love
22) Pump Up The Volume
23] Shattered

24} Skin Tight

25} True Colors

® HOUSE PARTY (Motown)
Singles: Funhouse/Kid ’N Play (Select) ‘
Why You Get Funky On Me?/Today
Other Featured Artists: Force MDs, Full Force Family, Flavor Flav
® BAD INFLUENCE (Mangolisland)
Single: Downtown/Lloyd Cole (Capitol)
Featured Artists: Les Negresses Vertes, Toots, Skinny Puppy
® TRUE LOVE (RCA)
Singles: Whole Wide World/A’me Lorain
How 'Bout Us/Grayson Hugh f/Betty Wright
Other Featured Artists: Graham Parker, Eurythmics, Jim Capaldi

UPCOMING

®CRY-BABY (MCA)

Featured Artists: James Intveld, Rachel Sweet, Jive Bombers
®DEF BY TEMPTATION

Single: All Over You/Freddie Jackson (Orpheus/EMI)

ANSWERS . .
‘u-§Z pue ‘y-pz ‘' 10} n-gg '0-2Z

‘B-1Z ‘(6 20 X-02 'M-61 ‘A-81 'P-LL 191 4-gL ‘(x40)e-pt ‘G-g1 'SCL |
A-LL 401 716 ‘D-g '(n 10) |-7 ‘B-9 'O-G ‘W-p §-§ ‘D-Z i-| :Siemsuy




everything’s coming together for

everything but the girl

veryehing but the gitd » dresaag

“driving”

@ already hitbound in five radio formats including ac,
alternative, jazz, nac (#1 for two weeks) and quiet storm; now
ready to cross pop

@ the most successful album of their career at retail, with
almost 200,000 sold in just over six weeks, hot sales being
reported by tower, record bar, wherehouse and kemrp mill

® special thanks to Wll# for making ‘‘driving’’ a five star video
for over two months and supporting this project from the beginning

u.s. tour beginning late may

produced by tommy lipuma
v.-x
Vi
— A&
on atlantic records, cassettes and compact discs
©® 1990 Atontec Recording Corp.@* A Warner Communications Co.
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Survey Asks Americans:
What’s A Luxury?

n today’s material world, it’s

difficult to szy what consti-

tutes a luxury. Working on be-
half of the Nissan Motor Corp., re-
searchers at Yankelovich Clancy
Shulman recently surveyed 1000
U.S. “opinion leaders’ in an at-
tempt to determine just that.

The researchers define opinion
leaders as people who adopt new
products easily, are up-to-date on
new developments, are aged 21-65,
and earn at least $30,000 a year
(with an average household in-
come of $51,000). As a rule, these
folks know a great deal about tech-
nology, spend more than most on
new products, and are considered
community leaders.

3-D Luxuries

The 1989 study r=vealed three di-
mensions of luxuries:

¢ “Conventional ” which focus
on prestige and possessions (ex-
pensive jewelry, fer example).

¢ “Intemperate,’ which empha-
size personal experiences (such as
staying at luxury hotels).

¢ “Instrumental ” which tend to
fortify happiness and freedom
(such as having hired help at
home).

Born To: .
WHCN/Hartford, CT PD Bob i
Bittens, wife ¢3ail, daughter

Brooke Michelle, March 21.

KZEN/Centrai City, NE GM
Gene McCoy, wife Jody, son
Alexander Davis, March 22.

WSTR/Atlanta air talent Jon-
David Wells, wif2 Cosette, son
Mitchell Christop1er, March 26.

:

. KMLE/Phoenix arr talent Jim

!% West, wife Patrcia, son Matt-
hew Wyatt, March 26. E

: S

Most
Desired,
Least Acquired

Desire

Retiring before age 65 72
Not worrying about money 69

Percent

Owning a jacuzzl 62
Giving large contributions
to charity 59

Having a successful
Investment strategy 57
Going on crulses 57
Working only parttime 63
Taking trips to foreign
countries 52

CD Players Seen
As Luxuries

The top three luxuries named
were owning expensive jewelry
(with a difference score of 88%),
owning a second home (86% ), and
eating at fine restaurants (77%).

(Note: These difference scores are
a measure of the gap between an

item being perceived as a luxury
and that item being viewed as a
necessity.)

Curiously, owning a CD player
tied with staying at resort and lux-
ury hotels for fourth place — each
had difference scores of 75% ! This
astonishing statistic underscores
the significant disparity between
how we in the radio and record in-
dustries view CD players and the
gizmos’ status in the eyes of the
general public.

Of course, striving for something
luxurious is what makes an item or
idea a luxury — reaching is central
to the concept.

For a look at those eight items
that lie at the very heart of luxury
— those which respondents named
as their most desired, but least ac-
quired — please see the chart
above,

OVERVIEW

Where DOES
The Time Go

he time it takes to accom-
Tplish some of life’s little

necessities — like finding
something on your desk or go-
ing to the bathroom — can really
add up.

Following is a revealing look
at exactly how much time these
(and various other activities)
take out of average Americans’
lives:

Through The Years

We spend:

® Seven years in the bath-
room.

* Two years playing “phone
tag.”

* One vyear searching
through the clutter on our
desks.

Working Week

* We spend 47 hours each
week on the job, and consist-
ently have 36 hours of work sit-
ting on our desks.

A Day In The Life

We spend:

e Four minutes conversing
with our spouse.

® 30 seconds talking to our
children.

Furthermore, we are inter-
rupted . . . 73 times each day
by various distractions.

Source: Fortino & Assoc. (NYC)

T

College Students Show
Educated Musical Tastes

early all (97%) college stu-

dents say they frequently

listen to the radio, accord-
ing to a recently published report
by the Oberlin, OH-based National
Association of College Stores. What
are their favorite kinds of music?
As is often the case, it depends on
the sex of the person you ask.

According to research compiled
by the NYC-based Xtreme consult-
ing firm, high school girls prefer
teenybopper and heavy metal
bands. However, by the time they
reach college freshman status,
these young ladies tend to prefer
soft rock and “progressive col-

lege” faves (characterized by such
artists as Elvis Costello). Interest-
ingly, college women'’s least favor-
ite musical genres are heavy metal
(45%) and rap (15%).

With males, heavy metal separ-
ates the boys from the men. More
than a third (35%) of males aged 18
and under list the genre as their
favorite kind of music — compared
to only 15% of college-aged guys.
Like their female counterparts, a
significant number of college men
prefer what the survey terms as
“progressive music,” as 33% nam-
ed such groups as Depeche Mode
and Erasure to be their favorites.

Little Women: Big Bucks

e’re not saying that your

smaller female listeners

have more money than

their larger counterparts, but a re-

cent survey by NYC-based Kurt

Salmon Associates found that 24%

of American women who classify

themselves as ‘‘petite” live in

households with annual incomes
averaging more than $50,000.

The survey noted, however, that

most petites fall within the

Everything’s Coming Up Rose’

Baby Boomers Trade Beer Mugs For Wine Glasses

he ’60s and ’70s may have
been beer’s peak years, but
the '90s are expected to be
just fine for wine if 1987 estimates
by the Bureau Of Labor Statistics

prove to be accurate.

Although the beer market is
more than double the size of the
wine market ($237 million vs. $106
million), analysts project that wine
sales will grow faster than beer
sales (12% vs. 8.2%) between now

and the year 2000.

Aging Process
As is quite frequently the case,
it’s the aging of the baby boomers
that’s fueling this expected growth.
By the year 2000, the baby boom
generation will be 36-54 years old,
and — according to NYC-based
Mediamark Research — beer
drinking peaks at 20-24, while wine

drinking climaxes at 50-54.

$40,000-$49,000 income group, with
an index of 117 (100 = U.S. aver-
age). The second greatest number
of petites fall into the $30,000-
$39,000 range (110 index), followed
by the $50,000+ group (104 index).

Interestingly, the fewest petites
surveyed said they lived in a house-
hold with an annual income of
$30,000 or less — this group’s index
was only 89.

The baby boom generation’s in-
creasing affluence and unprec-
edented education levels are also
giving rise to the rose' predictions.
Mediamark found that 20% of
Americans who make $60,000 or
more a year and 19% of college
graduates are moderate to heavy
wine drinkers (at least two glasses
a week), compared with 10% of
those with only a high school edu-
cation.

RADIO EXPENDITURE REPORTS INC.

740 West Boston Post Road * Mamaroneck, N.Y. 10543 « (914) 381-6277

WHAT YOU NEED TO KNOW

MARKET BY MARKET
ACCOUNT BY ACCOUNT

RADIO EXPENDITURE REPORTS

IS

THE SOLE INDUSTRY SOURCE

FOR NATIONAL & REGIONAL SPOT DATA

For information as to how we can serve your nieeds,
call account executive Jane Zack at 914-381-6277




YANKEES

“GOMING OF AGE”

THE NEW SINGLE

FrRoM THE New ALBuM [DJXYINRZINESY PRODUCED AND ENGINEERED BY RON NEVISON

DON'T MISS THE “COMING OF AGE” VIDEO IN STRESS ROTATION ON MTV

E.C.M. MaNAGEMENT: BRuCE BIRD/Bub PrAGER/ Doug BANKER © 1990 WARNER BROS. RECORDS INC.

www americanradiohistorv com
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Keith Naftaly...Just ADDED!!!

KMEL/San Francisco

“This slow jam packs the same emotional
punch as the best of Prince, Michael Jackson,
and George Michael.

GRABS YQU IN ONE LISTEN!”

Kevin Weatherly...Just ADDED!!!
Q106/San Diego

‘“With all the ballads in current rotation, it’s
difficult to find a slot for another one. Nikki is
THE exceplion. A ONE-LISTEN SMASH!!”

Pro:Motions At A&M?

resigning and Chairman (and co-founder)

Jerry Moss assuming the duties of
President, insiders tell ST the change could
bring beaucoup opportunities for upward
mobility to a number of key staffers, including
Sr. VP/Promo Charlie Minor — who,
incidentally, denies that other key personnel
will exit as a result of Friesen’s departure.
However, other well-placed insiders indicate
there are many changes coming.

Speaking of Minor, ST hears he and Irving
Azoff are once again engaged in some major
conversations. And where might EMI West
Coast VP/Promo Mark Kargol fit into these
plans?

I n the wake of A&M President Gil Friesen

“We haye no plans of starting up a new
label at this time,” Atlantic Sr. VP/GM Mark
Schulman told ST, denying reports published
in Daily Variety (4/2) that another label,

| possibly called Time Records, would be

spawned, to be headed by Sr. VP/GM of
Black Music Sylvia Rhone and Sr.
VP/Marketing & Promotion Vince Faraci.

Straight from Dr. Tongue’s 3-D House Of
Shock comes word that PD Clarke Ingram —
who joined B94/Pittsburgh only last October
— has resigned his post.

“| accepted Clarke’s resignation (3/29)
and | wish him the best in whatever he does.
He's a real pro. It was just a difference in our
management philosophy,” said B94 VP/GM
Tex Meyer. Vallie Consulting honcho Jim
Richards will step in temporarily alongside EZ
Regional VP/Programming Doug McGuire.

With WFLA & WFLZ/Tampa VP/GM Dave
Macejko’s exit on the heels of Jacor
President/COQ Frank Wood's resignation, it's
not entirely outside the realm of possibilities
that Wood and Macejko (who only worked
together for about 18 years) could team up to
acquire stations in the future.

In the present, however, Macejko is
looking for another VP/GM slot.

And . . . word out of Jacor's WPCH/
Atlanta is that PD Vance Dillard is the leading
candidate to replace new WFLA & WFLZ
VP/GM Dave Reinhart as OM at WLW/Cincy.

Who will get the still-vacant FM100/
Memphis OM post? ST hears that it's down to
ex-Q105/Tampa VP/OM Mason Dixon and
scheduled-to-depart crosstown KMPZ GM
Randy Lane. (After all, Dixon is from Memphis
and Lane wants to stay in town.})

Y’awl may recall that the new owners for
'MPZ are due to take over shortly — with a
newly completed tower — and rumors have it
switching from CHR to Country.

Could Motown West Coast Nat'l Promo
Director Michael Williams’s recent excursions
into A&R/production/management (he just
signed two acts) turn into something more
permanent? Don’t touch that dial.

Former WAVG. & WLRS/Louisville VP/GM
Fred Murr will become GM of KLSI/Kansas

City when Apollo Broadcasting takes control

of the AC from Sandusky.

CRUTCH PLAYERS — On March 7, CBS LA
Branch Manager Jim Chiado (r) tore his Achilles heel
while playing basketball. Twenty-one days later, CBS
L.A. Sales Manager Colin Willis (I) sprained his ankle
— playing basketballl ST hears office staffers have
begun referring to the dynamic duo as the “Crutch
Crusaders.”

Ron Parker has been hired for afternoons
at KKBQ/Houston, as Dave Thompson exits.
Parker, who just finished up a strong run as
PD at KKFR/Phoenix, was PD at KKBQ for
about 18 months during his nearly six years at
the station.

Also in Houston, former W NRJ/Pittsburgh
night rocker Suzy Waud has signed on for
nights at KRBE, as Dave Sparks slides into
afternoons. This reunites Waud with PD Adam
Cook, who was her PD when they both
worked at 92X/Columbus.

Ex-WPLJINY PD Gary Bryan has a
number of major market morning possibilities to
investigate, but ST hears he may be headed
for Dallas.

A&M Atlanta Singles Specialist Phil
Guerini joins Chrysalis as its SE Regional rep,
serving Atlanta and Miami. Guerini replaces
Brad Moss, who now works for Enigma in the
same market.

Q105/Tampa VP/GM Mike Horne calied
the ST “fun fone” to deny that line in last
week’s column about OM Mason Dixon, APD
Brian Christopher, and MD Bobby Rich being
escorted out of the building.

Horne maintains the partings were
businesslike and without rancor. ““Dixon even
used the phone in his office for over an hour
after our meeting. And our meeting with Rich
took place outside of the station.”

Incidentally, Rich is now doing APD/
afternoon drive duties at crosstown AC
WUSA.

Now that the market research is in, there
are strong rumbles from Emmis insiders that
the company might take WLOL/Minneapolis
off the block. The hunt for a PD is now in full

swing. Continued on Page 24



EVERYBODY'S JEALOUS!!

And for good reason.

*

R&R Tracks ©

“Top 5 Most Requested At AOR
Stress Rotation On MTV

(Over 4 Plays Every Day!)
178,254 Units Sold!

Top 5 In-Store Play Since Release

The First Single, Track, And Video
From The Debut Album Shake Your Money Maker
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Usually ‘“Love Hurts”...
...but in this case,
it feels GREAT!
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From The Soon To Be GOLD
EPIC/ Associated Release

Now On Tour With
Aerosmith!

Big Requests on MTV!

STREET TALK-

Continued from Page 22

Six-year Capitol Nashville VP/Marketing
George Collier has exited.

After five years at KMEL/SF, Leslie Stoval
resigns to explore new horizons. Reach her at
(415) 332-3807.

KIIS/L.A. MD Brian Bridgman nabs the
PD chair at KKYKI/Little Rock. Programming
Assistant Mike Martin, who also does the
Saturday night dance mix show on KIIS,
segues into the KIIS interim MD gig.

Despite what you read in ST last week, it
was Sunny Joe Harris from WHYT/Detroit
who got popped for the alleged sale of
cocaine, not Sunny Joe White.

P §:>

Jacor tells ST that it has warned
KS104/Denver for the final time about using its
nationally service-marked ‘‘Power Pig’’ slogan
and that it's threatening further legal action.

Meanwhile, KRBE/Houston has stopped
squealing that it's the ‘‘Power Party Pig’’ and
is now calling itself “Ultimate Ham Radio.”

WEGX/Philly MD/night rocker Jay Beau

. Jones tacks on APD duties, as APD Gary

Leigh steps down to concentrate on his
midday show. And . . . the new 'EGX
Promotion Director is Sam Milkman. He
replaces Eric Davis, who took the Charisma
Records local promo gig.

A number of reporters, including KDWB/
Minneapolis and KJMZ/Dallas, have received
C&Ds from Epic forbidding them to play
“Angel Of Love” — a duet by Epic artist Ana
and New Kids On The Block’s Jordan Knight.
The cut has reportedly caused Ana’s
forthcoming LP to be held up so as not to
interfere with her current single (“Got To Tell
You Something”) and a NKOTB single that's
coming sometime in May.

Meanwhile, KDWB night rocker Bobby
Wilde played the track and gave out the home
phone number of Epic rep Mark Potter, who
promptly lost a lotta sleep that night (3/29).
This Wilde child did send an apology and
flowers to Potter afterwards.

Epic tells ST that “Angel Of Love” will
never be a single, and that C&Ds will be
served wherever the cut is played.
S-E-R-I-0-U-S.

After ten months in the gig and taking Hot
96 (KYNO)/Fresno from 15th to third in the
market, PD John Clay, along with MD/
afternoon driver Kevin Carter and morning
man Bobby Mercer, became dust in the wind
Friday (3/29), when the station switched from
Dance-CHR to Classic Rock, **KJFX, The Fox
95.7."” The station is runnning jockless for
now under new PD Mark Thomas, who comes
in from the OM post at WTAR & WLTY/
Norfolk.

Meanwhile, AC KFYE/Fresno has named
Jim Nelly as its new PD. Most recently PD at
KWIN/Stockton, Nelly replaces David Butler,
who stepped down to handle afternoons.

In other Raisin City happenings, ST gets
word that Olympia CHR KRZR has obtained a
TRO preventing crosstown Liggett
Broadcasting from using the cali letters KZRZ
for its “Z-Rock” outlet, formerly known as
KCLQ.

wwWw americanradiohistorvy com

Fools Paradise

est for the (admittedly warped)

record, radio celebrated April Fool's

Day 1990 in the foliowing wacky
ways:

Gold KRTHI/L.A. went all-Disco for a
day, while AC KVIL-AM & FM/Dallas did
the Time Warp (1970), featuring the
jingles, spots, records, jocks — including
Program Manager/morning man Ron
Chapman, Jack Schell, and Steve
McCoy — of lo, these 20 years ago. The
music, of course, was where the real
humor could be found, with the likes of
| Bobby Sherman and Edison Lighthouse
in power rotation.

Meanwild, AOR KGON/Portland held
{ its “Two For Tuesday” on Sunday.
| Following a week of prepromotion,
WTGE/Baton Rouge switched format to
... “All Wayne Newton Radio” (!)
Fifteen minutes later, morning man Mark
Pfister told listeners, “God, was this a
bad idea,” and the station returned to its
adult rock format.

The bellringer, however, goes to
WVSR/Charleston, WV morning zoosters
T.J. Stevens, Martle Gray, and Kenny
Bass, who — cheatin’ just a bit — did an
interview last Friday (3/30) with five
teens posing as the New Kids On The
Block, and managed to jam the station
parking lot. Reportedly the stunt worked
out so well that legal eagles for the real
NKOTB requested a tape of the
“interview.” Stand by.

Hot 97.7/San Jose Production Director/
midday personality Rene flew to B96/Chicago
for an interview to do late nights — but
couldn’t get out of her contract with Hot 97.7,
which had ten months to run. To compensate,
PD Ken Richards gave Rene a hefty raise.

In the meantime, B96 PD Dave Shakes
grabbed CoCo Cortez for late nights from
crosstown WGCI.

Incidentally, Hot 97.7 welcomes Duane
Luna back to nights, coming from afternoons
at KTFM/San Antonio.

Lee Mirabal becomes GM at XHRM/San
Diego, as Ed Diaz departs. ST hears the
station is headed back to a full-tilt Urban
format from Dance-CHR.

Blue Note/Capitol Nat'l Dir./Jazz
Promotion & Marketing Susan Levin has
resigned to form her own as-yet-unnamed
promotion/marketing/publicity company. She’ll
partner with former Accelerated Chart
Movement jazz marketing director Bob
Ruttenberg, with Blue Note as their first client.
Reach Levin at (212) 603-8732; Ruttenberg
at (818) 888-3509.

Replacing Levin at Blue Note is Matt
Pierson, who's named Nat'l Director/Marketing
& A&R.

N : e —
Hot 97/NY began playing Madonna’s
“Vogue” last Tuesday evening (3/27) at about
6pm, two days ahead of the scheduled
release. This pricked up the Bunny’s ears and
a quick C&D was served. The problem was
that OM Joel Salkowitz bought the record
while in London.

Continued on Page 27



Ce
Sheows

Paris By Air - ('Mon And Dance With Me ssrss
The 4 Of Us - Drag My Bad Name Down s 75243

For Ak April 243

5

Perfect Gentlemen - Ooh La La (I Can't Get Gver You) sz

Hooters - Heaven Laughs 732
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As heard on:
"Burt And B.G. Beginnings"
On Columbia

*Def Jam/Columbia
"Columbic" Reg. U.S. Pat. & Tm. Off. by (BS Records Inc. ©1990 (BS Records Inc.
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LLOW ELTON TO THE
CLUB AT THE END OF THE STREET.

eTHE TRIP STARTS WITH ELTON’'S NEW ALBUM, “SLEEPING WITH THE PAST.”

*eSOON AFTER ITS RELEASE THE ROAD IS PAVED WITH GOLD.
*THEN THE HIT SINGLE “SACRIFICE” BECOMES A #1 A/C SMASH.
*CHR CLIMBS ABOARD AND TAKES THE TRACK TOP 10 IN EVERY MAJOR MARKET.
*FEBRUARY 1990 “SACRIFICE” TAKES THE ALBUM PLATINUM.
NOW, APRIL SEES THE RELEASE OF THE NEXT SINGLE GUARANTEED TO TAKE
ELTON TO MULTI-PLATINUM STATUS AGAIN...

——— '
~ ( : |HE END OF TH,

FROM THE PLATINUM ALBUM
“SLEEPING WITH THE PAST.”

PRODUCED BY CHRIS THOMAS
MANAGEMENT: JOHN REID

THE SPOTLIGHT IS ON

©1990 MCa RECORDS, INC.

www americanradiohistorv com
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Continued from Page 24
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Lots of comin’s and goin’s at Q102/Philly.
Former B96/Chicago night jock Bubba The
Love Sponge takes afternoons, replacing Elvis
Duran, who is now doing PM drive at
Z100/NY.

Meanwhile, late-nighter Andy Gury has
exited and WPGC/Washington APD Russ
‘““The Hammer’’ Allen lands Gury’s gig as
well as the MD title, and current MD Glenn
Kalina becomes Production Director, replacing
Rusty Mikell. Also exiting: midday jock Valerie
Vibes, who gives way to 'PGC parttimer
Pamela ‘‘P.J.”” Courtney.

And no, Q102 OM Mark Driscoll did not
have a heart attack at the Atlanta airport last
week. It was just his pacemaker on the fritz.
He's OK, and back on the j-o-b.

Miffed by AC WYYY (Y94)/Syracuse’s
duplication of his station’s just-completed
contest, crosstown WNTQ PD Neil Sullivan
faxed a message to 'YYY PD Tom Langmyer
and Promotion Director Tim Kuhl that read:
“Here’s a little something. Go out and buy
yourselves an imagination.” At the bottom of
the fax was a reproduction of two $20 bills,
and a suggested new liner: “Y94, Your New
#2."

Kuhl reportedly called Sullivan and claimed
to be FBI agent “Michael Jarvis,” who told
Sullivan that faxing legal tender was against
the law, and that a written response was
necessary.

Sullivan’s response was to call the FBI,
which informed him there was no agent named
Michael Jarvis. The FBI also confirmed that
what Sullivan had done was illegal, and
suggested he call the Secret Service.

Ah, but before Sullivan could pick up the
phone, a genuine Secret Service agent, Steve
Butcher, contacted Sullivan, asking him to
come down and sign some forms warning that
his fax stunt carries a one- to five-year ‘
sentence. Sullivan complied and the matter
was dropped, as Butcher told him it was
obvious this was just a joke between the
stations.

Sullivan then decided to play a little
hardball himself and told authorities that Kuhl
had impersonated an FBI agent. Kuhl gave ST
a “no comment.” Dumb-de-dumb-dumb-dumb!

Condolences to the family and friends of
legendary Warner Bros. SF promo man Pete
Marino, who passed away 3/26 due to
cancer at age 61.

p - — . _

Former WSHE/Miami night rocker Liz
Wilde, who was fired last week, is threatening
legal action against the TK Communications
AOR.

Wilde says she was let go because of an
interview she did with 25th Parallel magazine,
which featured several racy on-air quotes
attributed to her, including the following
deathless sentiments: “I'm trimming my pubic
forest with this here weed-whacker. Oh my
God, | clipped a lip.”

The station agrees that the article played a
part in Wilde’s dismissal, claiming she didn’t
get proper authorization for the interview —

@ﬂeaﬂw

{rs 1498}

Now in
Medium Rotation

even though it was apparently arranged ; p~|' ACTIOﬁ:i

through 'SHE Promo Director Liz Tenaglia Pt

(daughter of TK owner John Tenaglia). :
However, TK VP/AOR Brlan Krysz m@b 2

explains, “That wasn’t the primary reason she

got fired. There were many other, more o wm on

important reasons we had to let her go. She ' KSlé 35'8

WKEQ 3%33 -

THE DEVIL OUTDOORS — Pirate Radio/L.A. morning man Scott Shannon'’s billbeards (top) reportedly have been ;
causing quite a stir in the local Hispanic community, as his face supposedly reminds listeners of “El Diablo” his bad - m
self. Crosstown Spanish-language KLVE morning man Humberto Luna cameoed on Shannon's show (3/2) to assure bt |
listeners that Shannon was, indeed, NOT the devil. Nevertheless, 50% of those billboards are now sporting a picture d
of the “Pirate Party Pig"” plastered over his satanic majesty’s features. ’ SARO0, ASEE Mecora, bee. Al NighiESENI

just was not adhering to company policies.” ’ : , '0132:21 'H'

KCPX on
KISN add
KUBZ on

KKBQ 22-21
92X 1716

L451
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’ Produced by
Torry Thomeas
Managoment:

| Bud Prager/

| ESP Management
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WOMC Flips
To Gold

AC WOMC/Detroit flipped to
Gold last Friday (330 at 5pm) and
is now billing itself as “Oldies
104.3.” The calls and airstaff re-
main in place.

WOMC PD Don Daniels, who
joined the station a few weeks ago,
told R&R, ‘“This was a very confus-
ed station. It ran all oldies on week-
ends, lots of oldies during the week,
and didn’t have an identity. Now,
we have a position and an identity.
There’s also a real gocd team here.

“WOMC has the best FM signal
in the market. [Gold rival] WKSG
doesn’t cover the western part of
the metro at all. CKMR/Windsor
[which is also Gold] has to abide by
Canadian rules, so it plays some
non-hits. We're giving people what
they told us they wanted from our
station. Detroit finally has a Gold
station that can be picked up any-
where in the city.”

In the winter Birch, WOMC plac-
ed 19th 124+ (1.9), ranking 17th
(2.6) in the fall Arbitron.

John Axelrod

Axelrod Directs
RCA West
Coast A&R

John Axelrod has been named
Director/A&R West Coast at RCA.
He had been an A&R rep for Atlan-
tic.

“John represents the next gener-
ation of A&R executives, and we'’re
very excited by the energy and en-
thusiasm he brings to his role,”
said RCA President Bob Buziak.
“We’re very much looking forward
to the contributions he will make to
the RCA label’s growing roster.”

Previously, Axelrod was an A&R
consultant for Almo Irving Music,
and assistant to the President of
Sire Records.

Reeger Named
OM At WTAR
& WLTY

Ron Reeger has succeeded Mark
Thomas as OM at Landmark’s
Full-Service/Gold combo WTAR &
WLTY/Norfolk.

According to VP/GM Dan Max-
well, “I wanted to interview Ron
the day Mark announced he was
leaving. I've had a great deal of re-
spect for Ron’s programming abili-
ty. His overall knowledge of mar-
keting and radio in this market will
be a tremendous addition for our
stations.”

Reeger noted, “I have a long-
standing admiration for Land-
mark’s operations and policies.
These stations were tough but re-
spected competitors of mine for
many years. Their dedication to
the community and to their people
is without question.”

Most recently, Reeger program-
med public WHRO/Norfolk. He
previously was PD for WNOR/
Norfolk and WMYG/Pittsburgh.

the best.

competitors hate.

Our §

We Produce

The Software
Competition
Hates.

Several software companies have music scheduling systems. And
like everything else, some are better than others. But only one can be

Let us introduce you to MusicSCAN. The most sophisticated yet
simple to use music scheduling system around. If you're in doubt,
check out these features:

MusicSCAN can save (and report on) 99 days of history.

MusicSCAN can daypart songs differently each day of the week.

MusicSCAN can control tempo/intensity segues and balance.

MusicSCAN will automatically report on each day’s performance.

MusicSCAN will give you help information when you need it.

Did we mention it’s also the world’s fastest and most flexible?

By the way, if your competition uses anything other than

MusicSCAN software, chances are we produce the software your

7,
(o SCAN

(205) 987-7456

Kim White

White Takes
Geffen Alternative

Kim White has joined Geffen as
National Alternative Promotion
Director, replacing Mark Kates,
who transferred to Geffen’s new
sister label, DGC, in a similar
capacity. White was most recently
National Alternative Promotion
Director for EMI.

Geffen GM Al Coury com-
mented, ‘““Alternative and college
music is a vital aspect of Geffen
Records. Kim is simply the best
person for the job. She has a broad
knowledge of music, both past and
present, has worked her way
through the indie label ranks, and
has great day-to-day retail exper-
ience.”

Before joining EMI, White work-
ed in alternative independent pro-
motion and headed the promotion
department at Celluloid Records.
She said, “I don't like the word ‘al-
ternative.’ I prefer ‘new rock’ or
‘progressive.” But, by any name,
this music is where the future
starts, and that’s the most exciting
place to be.”

WEZE Sets
Fenn As OM

Former WSHH/Pittsburgh PD
Joe Fenn joined crosstown B/EZ
WEZE (4/3) as OM. He succeeds
Fred Heller, who recently joined
B/EZ WJOI/Detroit in the same
capacity. WSHH had been Pitts-
burgh’s B/EZ outlet until its recent
switch to Soft AC, at which time
WEZE (formerly CHR WNRJ)
adopted the B/EZ position.

WEZE GM George Hart told
R&R, “Joe and I share a vision in
this format. We both think that
many people are missing the boat
as far as B/EZ is concerned. B/EZ
isn’t a dead or dying format, by
any means. It doesn’t make sense
for people to walk away from nine
and ten shares. This format can
work; programmers need to give it
the proper attention.

“When salespeople say they
can't sell the format, I believe
that’s a failure in sales rather than
a failure in the format. Listeners in
the 35-64 group are far more afflu-
ent than the 2554 demo which
buyers always point to.

“We're not playing Easy Listen-
ing like it was in the *70s; we’re do-
ing it like it should be in the ’90s.
Everything is familiar, and the ex-
ecution is upbeat. The person who
is able to bring this format into the
'90s and make it attractive will
make lots of money.”

Fenn, who was unavailable for
comment at presstime, program-
med WSHH for 12 years.

Fox, Mangini Named To
Key PGD Positions

Shults PG Music Video President

Two key positions have been fill-
ed at PolyGram Group Distribu-
tion: William Fox has been named
Sr. VP/Operations and John Man-
gini was named VP/Operations.
And at PolyGram Music Video
U.S., Joe Shults has been named
President of the Division.

Fox was most recently Sr. VP/
Operations at PolyGram Records.
Prior to that, he was VP/Opera-
tions of CBS Records Group, and
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VP/Finance at CBS Records. He
will report to PolyGram Distribu-
tion President Gary Rockhold.

Mangini, who will report to Fox,
had been Exec. VP/CFO at Adidas
USA. Earlier he was Sr. VP/Sales,
Distribution, and Manufacturing
for RCA.

Shults joins PolyGram from
Movietime, where he was VP/
Business Development. Previous-
ly, he was Director/Special Pro-
jects at MTV.

S S P —— —

Ward Upped To PD At WZZG

WZZG (Gorilla Radio)/Charlotte
Asst. PD/MD/morning cohost
Dwayne Ward has been promoted
to PD, reporting to OM Randall
Bliss. In addition, Ward’s morning
partner, Ray Mariner, has taken
on the MD duties.

Bliss told R&R, ‘“This move will
allow me to concentrate more on
planning promotions, marketing
and community involvement of the
station. Dwayne started here as a
news personality three years ago
and I put him into music. I now
consider him one of the premier
MDs in the country, and think he’ll
develop along the same lines as a
PD.”

Ward remarked to R&R, “Bring-
ing Ray into the music department
will make us more efficient, as he’s
done this job before at WPHR/
Cleveland and at WHLY [now
WXXL]/Orlando. Between all of us
in programming and a great air
and support staff we’ve got the
tools to blow this market away.”

Ward broke into broadcasting six
years ago as a newcaster at
WNOG-TV/Naples, FL, later turn-
ing to radio with news positions at
WKBC/North Wilkesboro, NC;
WKZQ/Myrtle Beach, SC; and
WZZG (then WROQ) in September
1986.
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“Within four weeks, Beaver
Hollow Lodge and Conference
Center got 30 qualified leads
and booked two meetings.”

James Meltzer, VP/GM
WWKB-AM, Buffalo

LAUNCH

“ Planning Ahead, Inc., a tax
service, got 117 calls in two
hours for a tax chedklist, and
a total of 600 calls.”

Dan Patrick, Owner /GM
KSEV-AM, Houston

“Spots aired by WHK “generated
terrific response’ for the
Jeveland Chamber of Commerce
Business After Hours.”

Chudk Bortnick, VP/GM
WHK-AM, develand

There’s a new breed of radio listener. They are successful at the business of living. They need knowledge about
investments, career planning, business trends, new technology, and asset management. T satisfy this affluent
niche, BRN produces business news and talk, all day, every day.
There’s also a new focus among advertisers. They want results. They expect inquiries, leads, store traffic, and
direct sales. To meet their challenges, BRN unleashes the power of direct response advertising. When our listeners
hear an appealing offer, they write, call, or buy.
If you blend success and responsiveness with a radio listenex, you discover a valuable market. You attract
premium advertisers who pay for success. Your station becomes the hub of the business community.

BRN is RESPONSE. Call i you're ready to LAUNCH a proven format.

1(800)321-2349 (inquiry)

Knowledge
You Can Live With®

N

Business Radio Network

1(719)528-7046 (Listen Line)
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® KAY HOLMEN moves to WGCI-AM &
FM/Chicago as Sales Manager. She
was previously VP/Regional Buying Di-
rector at Bozell & Jacobs Advertising.
® ROBIN SLOAN is appointed LSM at
WCBS (AM)/New York. She was most
recently Managing Director/“Rock-
world” at MediaAmerica.

® PETE DeSIMONE is named Sales
Manager at WHYI/Ft. Lauderdale. He
was most recently NSM at WLVE/Mi-
ami.

® ROD KREBS becomes GM of KRMG
& KWEN/Tulsa. He had been Regional
Manager at Cellular One.

Allen Power

Rod Krebs

® ALLEN POWER is upped from PD to
VP/GM at WESC-AM & FM/Greenville,
SC. He replaces retiring President/GM
JOHN DAVENPORT.

® EDGAR CEARLEY joins KYKX/
Longview, TX as VP/GM. He was most
recently an AE at KILT-FM/Houston.

® JEFFREY CRABTREE is tapped as
GM at WBEU & WYKZ/Beaufort, TX.
Crabtree had been W/GM at KEZO-
AM & FM/Omaha.

® JEFF WHITSON becomes GSM at
WGNA-AM & FM/Albany. He had serv-
ed in the same post at crosstown
WPTR & WFLY.

® JACKIE WISE is promoted from
Sales Manager at Sherman Broadcast-
ing’s KKRD/Wichita to VP/Director
Sales at the station and the company’s
KZKX/Lincoln.

® BARRY GASTON is elevated from
acting Sales Manager to GSM at KFDI-
AM & FM/Wichita.

® JIM FAIRES joins WWNC/Asheville,
NC as Sales Manager. He was previ-
ously GM at WELO & WZLQ/Tupelo,
MS.

CHANGES

Vaunita Maze moves to WKQX/Chi-
cago as an AE.

Jefferson Berry becomes an AE at
WUSL/Philadelphia.

Deborah Lansing joins the KRFX/
Denver sales team.

Joeff Howard moves to Kadetsky
Broadcast Properties as an AE.

Laurie Beatty and Phil Carge are
now AEs at WAVV/Marco, FL.

Beth Zelinsky has been upped from
Payroll Manager/Contrals, Procedures,
& Auditing to Manager’Personnel Re-
porting & Data Integrity at CBS Rec-
ords.

Rob Gordon Kathy Acquaviva

Records

® ROB GORDON is promoted from
Manager/A&R to Director/A&R at EMI.
Concurrently, FRAN DeFEO is tapped
as Assoc. Director/Publicity. She was
formerly a Sr. AE at Cohn & Wolfe, a
public relations firm.

® KATHY ACQUAVIVA is upped from
West Coast Director/Media Relations to
Director/National Publicity at Atlantic
Records.

Nancy Farbman Betsy Grant

® NANCY FARBMAN is upped from
Director/International Artist Develop-
ment & Publicity to VP/International
Marketing & Promotion at BMG Interna-
tional. Also at the label, JIM POWERS
is elevated from Manager/International
A&R to Director/International A&R.

® BETSY GRANT joins PolyGram as
Manager/National Singles Sales Devel-
opment. She had been Manager/Na-
tional Sales & Marketing at Profile Rec-
ords. Also at the label, PAUL RAMEY
becomes Product Manager/PolyGram
Jazz. He had worked in sales/market-
ing, Jazz & Classics at MCA Records.
Concurrently, Sr. Accountant JOHN
KEANNA is upped to Manager/Finan-
cial Administration, Special Products.

® DAVID ROTHBLATT is named Mar-
keting Director at Rough Trade and its
associated labels. He was formerly in
the marketing department at USA Net-
work. Also joining the label are KAREN
FISHER as Director/Production and
JACK SHEEHY as National Sales Man-
ager. She had been Creative Services
Production Administrator at PolyGram;
he formerly served as National Sales
Manager at Caroline.

® AMY WELCH is elevated to Tour
Press Coordinator at Arista Records.

-She had been an asst. in the publicity

department.

Industry

® JAMES MOLER JR., VP at Cincin-
nati-based B&B Research, is tapped as
President of the company’s new divi-
sion, Better Broadcast Research,
which will offer services including mu-
sic testing, perceptual studies, focus
groups, and listener tracking. Moler re-
tains his VP stripes at B&B.

®ROB BALON and MIKE HANSON
announce the formation of a joint ven-
ture between the Austin-based Bench-
mark Company and Toronto-based
Communication Services and Consult-
ing (CSC) to serve Canada’s private
broadcasters. Balon is President of
Benchmark; Hanson is President of
CSC.

® GERALD HARTSHORN is named Di-
rector/Audience Measurement & Pol-
icy Research at the NAB succeeding
ED COHEN, who resigned to pursue a
teaching career. Hartshorn was most
recently Sr. Product Analyst/Commer-
cial Monitoring at Arbitron. Concurrent-
ly, KVEN & KHAY/Ventura Chairman/
CEO ROBERT FOX is named to the
NAB Board of Directors. He replaces
KPMC/Bakersfield President/GM DAN
SPEARE, who resigned his seat.

® JOHN TOBIN is tapped as Promo-
tion Director at the Gary Group. He had
been a marketing exec. at Lyon Stin-
son Entertainment Marketing.

® RANDALL KENNEDY becomes Di-
rector/Jazz Marketing at Accelerated
Chart Movement. He was most recent-
ly Director/Jazz Saies at MCA Rec-
ords.
® JOHN PILGER joins Traffic Central
as Manager/Network Operations & Pro-
gramming. He was previously VP/Op-
erations & Programming at Shadow
Traffic/New York.
® TOM FOTY is named News Manager
at Unistar Radio Networks. He was for-
merly Manager of NBC News/New
York and Washington, DC.
® TOM TERCEK moves to VH-1 as Di-
rector/On-Air Promotion. He had been
President/Exec. Producer at Virgin Im-
age, the production arm of Virgin Vi-
sion, Virgin Records’ parent company.
® RENEE COURSEN is tapped as Pub-
licity Director at Total Music, a public
relations firm. She had been a publicist
at the Creative Service Co. Also at the
company, freelance writer STEPHANIE
JORDAN is named Publicist/Rock Mu-
sic.

—Holly Sklar

Networks

® To kick off the 20th anniversary year
of “American Top 40,” ABC RADIO
will broadcast the show from Grad
Night at Walt Disney World in Orlando.
Shadoe Stevens has been named of-
ficial host for the events to be held at
the Disney parks in both Florida and
California; (212) 887-5508.

® ROGER LIFESET INC. has signed on
Stoli as a sponsor for the “World Music
Series” for the 1990 season. The live
program is designed for progressive
AC and Jazz stations: (818) 991-7668.

® Former NBA great John Haviicek will
co-host the 1990 NBA Hall Of Fame
induction ceremonies May 15, distrib-
uted by STAR COMMUNICATIONS
and the AMERICAN RADIO NET-
WORKS; (617) 569-7467.

WwWwWw.americanradiohistorv.com

Ken and Daria Dolan

® Renowned husband-and-wife per-
sonal finance experts Ken and Daria
Dolan have joined NBC’'s TALKNET.
The couple will be heard weekends
7-10pm (ET); (703) 685-2550.

® THOROUGHBRED RACING COM-
MUNICATIONS and TRIBUNE RADIO
have launched a weekly, five-minute
program, “The Thoroughbred Connec-
tion,” with host Jim McKay. It will cover
all aspects of thoroughbred racing;
(212) 371-5910.

® UNISTAR RADIO will debut “The
Stories Behind The Songs” next
month. Hosted by Ed Salamon, the
one-hour show will feature in-depth in-
terviews with the biggest stars in coun-
try music; (212) 575-6100.

Skip Essick entered radio as a
weekender at WIMA/Lima, OH in
'67. Two years later he was on-air
at crosstown WCIT and became
PD in 1970. He began a seven-
year stint as Asst. PD for WGRD/
Grand Rapids in '71, with a brief
programming fling at WZZM/Grand
Rapids in '76. WSPD/Toledo
chose him as PD in '80, he jumped
back to Grand Rapids as PD for
WOOD-AM & FM, and one year
ago today Essick became PD for
WHAS/Louisville.

Skip Essick

PROS ON
THE LOOSE

Bill Blett — PD/middays WJFM/
Grand Rapids (616) 459-7251

Kevin Carter — MD/afternoons
KYNO-FM/Fresno (209) 297-7528

Brian Christopher — APD WRBQ-
AM & FM/Tampa (813) 264-6700

John Clay — PD KYNO-FM/Fresno
(209) 298-5984

Andy Gury — Late-nights WIOQ/
Philadelphia (215) 668-8442

Clarke Ingram — PD WBZZ/Pitts-
burgh (412) 344-8425

Tom Kelly — PD/mornings WVKZ-
FM/Albany (518) 393-5377

Dave Macejko — VP/GM WFLA &
WFLZ (813) 839-0726

Kevin Machado — Late-nights
Braiker Radio Services AC Format
(206) 889-9814

Bobby Mercer — Mornings KYNO-
FM/Fresno (209) 299-3570

Bob Mitchell — PD WEZB/New Or-
leans (504) 889-2328

Mucho Morales — Afternoons
KPWR/Los Angeles (213) 946-5348

Leslle Stoval — Middays KMEL/San
Francisco (415) 332-3807

Dave Thomson — Afternoons
KKBQ-AM & FM/Houston (713) 292-
0707

Chuck Urban —
WOVK/Wheeling, WV
2089

Liz Wilde — Evenings WSHE/Ft.
Lauderdale (305) 344-9641

PD WWVA &
(913) 232-

1 YEAR AGO TODAY

® Don lenner appointed President of Columbia Records
® Ivan Braiker forms Braiker Radio Services
® Steve Kingston upped to WHTZ (Z100)/New York VP/Director,

Operations & Programming

@ B.K. Kirkland tapped as KBLX/Berkeley PD

B YEARS AGO TODA

® Jheryl Busby elevated to MCA Sr. VP/Black Music

® Craig Scott selected as KCMO-AM & FM/Kansas City VP/GM
©® Tom Watson to direct KJR/Seattle Operations

® Chris Turner named Willis Broadcasting National PD

® ‘“‘We Are The World’’ by USA For Africa goes #1 CHR

f ® KFRC/San Francisco unveils new ‘‘Game Zone’’ format

10 YEARS AGO TODAY

® Dave Popovich joins WWWE/Cleveland as OM

® Buffalo legend Sandy Beach shifts to KYUU/San Francisco as PD
® Joff King becomes KPLZ/Seattle PD

® Paul Ward forms Far West Communications

15 YEARS AGO TODAY

@ Joe Kelly upped to PD at WZUU/Milwaukee

® ‘‘Supermax’’ (Max Humphrey) named WRSC & WQWAK/State
College, PA PD

® Top 40 KRUX/Phoenix to go all-News (now Big Band KLFF)

—Hurricane Heeran
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“SAVEME”

NEW & ACTIVE
132/29

ONE OF THE “MOST ADDED”
48 CHART DEBUTS!
TRACK: &)

AC BREAKER DEBUT €
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Single
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~“GEITING AWAY WITH IT”

NEW & ACTIVE
69/25

WMJQ add WKEE add KRQ 30-25
CKOI add WSPK add G98 add
PWR99 18-16  WRCK add WTHT add
KEGL 13-11 K106 28-19  KWTX add
WGH add 20 WZZG add KNIN add

KSAQ 6-5 KPRR add WBNQ add
WPHR add KNRJ 1-1 WCIL add
WKBQ 32-26 HOT95 28-24 Y94 add
KCPX add 2104 36-30  KPAT 26-23
KISN add KQKQ add KTMT add

HOT102 25-19  KKSS add SLY96 add 39
PWR106 31-28  KROY 29-23

KKFR add HOT949 22-16

99WGY add KZZU add

j -
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“enjoy the silence”

The New Single
from the Album Violator

° E % = 1990 Swre Rocords Company

First Week!

KKBQ
KRBE
KSAQ
KS104

KIIS
PWR99
WHYT
CKOI

Y108
KISN
KPLZ

WPST WWCK WDBR
K98 KJ103 KFMW
KZZB KSND KFBQ
195 KWNZ ZFUN
KNRJ HOT949 KZ0OZ
WZYP KSMB SLY96

Billboard Album Chart 43- )
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Powers Upped
To OM At KEZY

KEZY/Anaheim, CA PDyafter-
noon personality Craig Powers has
been promoted to the new post of
OM. VP/GM Bob Wood com-
mented, “Craig will oversee pro-
gramming, promotion, research
and marketing for KEZY. One of
his first assignments will be to hire
a new PD for KEZY.”

Powers said, ‘“I’ve been doing it
all for the past six years, program-
ming, airshift, music, appearances
and remotes. I look forward to hir-
ing someone who can share some
of the load. Win Communications is
a great company and I'm looking
forward to working with (Win
President) Walter Tiburski and his
entire team. Orange County is now
a market of 2.3 million people; they
need their own radio station to call
home, and we will be it.”

Duckworth
Becomes
WDBO PD

KVAN/Portland PD Paul Duck-
worth has been named PD at New-
City Full-Service AC WDBO/Or-
lando. He replaces Bill Patti, who
has joined the airstaff of crosstown
Gold outlet WGTO. Duckworth be-
gins at WDBO April 16.

WDBO OM Steve Holbrook told
R&R, “We were looking for some-
one who was aggressive and had
experience in Full-Service AC. We
also wanted someone who had
ideas on where this format is head-
ed. Paul had the right bounce in his
step.”

Prior to joining KVAN seven
years ago, Duckworth, who was
unavailable for comment at press-
time, programmed KREO/Santa
Rosa, CA and did play-by-play
sports for KGAY/Salem, OR.

Feinblatt Named
WMMR GSM

Philadelphia sales veteran Rick
Feinblatt has been named GSM at
the market’s AOR powerhouse,
WMMR. He succeeds Chuck Fee,
who was elevated to GM three
months ago.

“Given Rick’s background, there
was no doubt he was by far the best
candidate for the job,” Fee ex-
plained.

Feinblatt, who began his sales
career at WMMR almost two dec-
ades ago, was Director/Sales at
Shadow Traffic for the past year.
Prior to that he spent a year as Sta-
tion Manager at Classic Rock
WYSP, WMMR'’s chief competitor.
His resume also includes an eight-
year stint as GSM at WI10Q.

Feinblatt told R&R, *‘I've known
all the principals at WMMR for
years — Chuck and I used to work
together — and we'd all talked
about getting together when the
time was right. When I first joined
Shadow, they were talking about
expanding all over the country.
However, those plans didn’t work
out, so I decided it was an excellent
time to make the switch.”

www americanradiohistorv com

Hilaire Brosio

Arista Taps
Brosio For
Rock Promotion

Arista has promoted Hilaire
Brosio from West Coast Manager
to Director/Rock Promotion. He’ll
report directly to Arista VP/Album
Promotion Sean Coakley.

“Hilaire has developed into one
of the best respected promotion
people on the West Coast,”” com-
mented Coakley. “His promotion
also underlines Arista’s commit-
ment to the rock side of our
roster.”

Before joining Arista in 1988,
Brosio was West Coast Promotion
Director for Front Chair Records.
Prior to that he was National Pro-
motion Director for Big Time Rec-
ords.

O’Brien Returns
To Program
KLCY

KBRD/Seattle programmer Mi-
chael O’Brien has returned to
KLCY/Salt Lake City as PD.
O’'Brien, who succeeds Tom Con-
nelly, is now in his third stint at the
AC facility. He’s also holding down
morning duties, as former morning
man Chuck Christian (formerly
the Magic Christian) shifts to after-
noons. A replacement for O’Brien
at KBRD has not yet been named.

O’Brien told R&R, ‘“From what
I've seen, there was no reason to
listen to this station. There were no
personalities, it wasn’t targeted,
and some of the music was poorly
placed.”

He added, “I eliminated CHR
records like Whitesnake, and we’re
once again a pure AC. The phones
are ringing like gangbusters.
We're right where we were before
— between [crosstown CHR ] KISN
and [AC] KMGR — and we’re go-
ing to get them. I cut the playlist
[from 700-800 oldies] to 275 records.
In 30 days, I will have this station
where it should be.”

Prior to joining KBRD 18 months
ago, O’Brien was PD/morning
man at KLCY for two years, pro-
grammed KKCW/Portland for
eight months, was PD for KLCY,
and programmed KPAM/Portland
for seven years.

8

Johnston GSM For WUBE Combo

WVKO & WSNY/Columbus, OH
GSM Chuck Johnston has been
named GSM at WUBE-AM & FM/
Cincinnati. He replaces Mark
DePrez, who exited over a month.
ago.

WUBE-AM & FM VP/GM
George Toulas said, “‘Chuck is an
outstanding sales talent and his ap-
pointment as GSM adds to the

Arista, ‘Friends’

growing excitement that the new
B105 is bringing to this market.”

Johnston commented, “This is a
terrific opportunity to join a station
and a staff that knows how to win.
B105 is on the move in Cincinnati,
and I can't wait to get there and be
a part of the action.”

Johnston had been at WVKO &
WSNY for the past four years.

Raise Funds

called “That’s What Friends Are For,” which doubled as a fundraiser for Gay Men’s
Health Crisis and other AIDS organizations. Top, pictured with label President
Clive Davis (r) at his pre-show party are Arista artists Jermaine Jackson and Lisa
Stansfield; bottom, Milli Vanilli’s Rob Pilatus () and Fab Morvan flank Whitney
Houston.
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A TALE OF TWO CITIES

Results from two major market power stations after running
Open House Party™ one year:

" S Y 4 / p

Rick Stacy, PD
Power 99/Atlanta

"On top of winning huge shares, Open House Party’™ consistantiy shows as
a solid positive in our image research. Atlanta’s a party town, and John
Garabedian lights it up. He's an incredible personality who captures the fun
and energy of great live radio. Weekend after weekend, the show adds major
charismatic excitement to our overall Power 99 positioning.”

POWER 99/ATLANTA
Monday-Sunday Saturday Sunday
6A-Midnight Open House Party Open House Party
8.1 11.1 14.8

Cat Thomas, PD
Power 108/Cleveland

| consider Open House Party™ a major keystone in Power 108's continuing
rise in the market, driving our CHR competitor out of the format. When Open
House Party™ is on the air, Power 108 hits the highest ratings in our station’s
history. Because it's live and so well done, our listeners think the show comes
from Cleveland and we're broadcasting nationwide!”

i

POWER 108/CLEVELAND

Saturday Sunday
Open House Party Open House Party

5.4 11.1 9.9

Monday-Sunday
6A-Midnight

Find out how Open House Party™ performs for dozens of other great stations,
and check availability in the few remaining major markets. Pick up the phone
right now and call Tom Shovan at Superadio: (212) 302-1100.

Make your weekends sound spectacular!

Open House Party™ You wouldn't want to program against it!

Ratings are 12+ metro share: copyright Arbitron, Fall '89
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Broadcasters and lawmakers
butted heads at a session on poten-
tial restrictions for beer and wine
advertising. It won’'t come this
year, said Rep. Jim Bates (D-CA),
but he insisted some restrictions,
particularly regarding ads tar-
geted at youth, are inevitable in the
next four or five years. Rep. Mike
Synar (D-OK) warned that broad-
casters are “starting down some
treacherous roads” in defending
alcohol ads.

Some legislators also lashed out
at ‘“‘Congress-bashing” radio talk
hosts. Rep. John Bryant (D-TX)
singled out KLIF/Dallas: “They’re
just outrageous what they do. I
think every one of you would be
ashamed of it.” He warned that li-
cense reform legislation isn’t likely
to pass ‘“‘until you get some of these
talk show hosts to be more respon-
sible.”

Radio-Only Bill Moving

Rep. Matthew Rinaldo (R-NJ)
told delegates a radio-only compro-
mise bill he’s worked qut with Tele-
communications Subcommittee
Chairman Rep. Edward Markey
(D-NJ) is poised for a run through
Congress. The new bill, which
mandates technical improvements
for AM and streamlining radio
license renewals, could be ready by
week’s end, though actual passage
wouldn’t be likely until the fall, he
told a Monday (4/2) radio session.

Though details were unavaila-
ble, he said the measure will con-
tain most of the major features
from his technical proposal and
some from the more controversial
renewal bill. Missing, though, will
be the two-step renewal process
that mandated automatic radio
license renewals for meeting basic
requirements of compliance with
FCC regulations.

Under his earlier measure, com-
petitive applicants could only file
against an existing licensee if the
licensee failed to meet those min-
imal guidelines. Rinaddo says the
compromise may only reform the
renewal process “to a slight de-
gree,” if at all. Yet he said he’s
willing to settle for “three-fourths
of a loaf.”

Digital Doings
Many were buzzing with com-
ments about the debut of Digital

Audio Broadcasting (DAB) tech-
nology. Engineers from the Euro-
pean Broadcasting Union and the
Eureka 147/DAB Project, a Euro-
pean joint-industry government
research consortium, reported
heavy attendance as they demon-
strated the new sound technology
at the convention Friday (3/30).

NAB Sr. VP Science/Engineer-
ing Michael Rau described the
demonstration as “historic,” call-
ing the technology ‘‘the most im-
portant development in radio
broadcasting since the invention of
FM.” DAB’s key features include
CD-quality sound, transmission
with power levels as low as one
watt, and multipath-free delivery
via satellite or terrestrial transmit-
ters to car receivers.

Rau said three companies plan
to introduce digital radio services
later this year via cable systems,
and they predict a 10% penetration
of cable households by 1993. He
cautioned that if DAB develops in
Europe, the U.S. could be left be-
hind in broadcast technology.

Daniel Pommier, the French in-
ventor of CODFM, the principal
digital radio coding technology,
said there is a need for the Interna-
tional Telecommunications Union
to provide worldwide frequencies
between 0.5-2.0 GHz for the digital
satellite sound radio broadcasting.
He added that broadcasters
shouldn’t fear the new technology,
because he believes it will be phas-
ed in gradually with hybrid satel-
lite-terrestrial transmitters so as to
avoid rendering existing radio sta-
tions obsolete.

Anything and everything digital
was hot in the NAB exhibit halls.
Several manufacturers were show-
ing hard-disk-based audio systems
capable of storing the equivalent of
a roomful of carts and able to play
any one at the touch of a button.
More like currently used cart ma-
chines, though, was 360 Systems’
Digicart, which stores 20 30-second
spots on digital audio disks for ins-
tant access.

More Money Men

Broadcast bankers and brokers
seemed to outnumber station oper-
ators at many of the convention’s
functions, including a uniquely
jammed Monday session on station
trading where industry experts
warned that the current slowdown

Depeche In A Different Mode

in acquisitions may last as long as
18 months. :
“I’'m sensing a floor on pricing
for quality deals,” said Americom
partner Dan Gammon. ‘“The prices
by which deals get done has chang-
ed.” He added that station trading
multiples have dropped by at least
a factor of one or two times cash
flow, and in some cases by more.
Evergreen Media CEO Scott
Ginsburg said banks are looking
more closely at long periods of
trailing cash flow activity to meas-
ure th<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>