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INSIDE:

R&R FORMAT
SESSIONS IN REVIEW

All the R&R format editors

present in-depth recaps of

their Convention '90

sessions, stressing the

following themes:

#® CHR: Attack and defense
techniques

® Urban: Developing an identity

% Country: Changing musical
attitudes for a changing audience

® AOR: The reality of a focus
group

& AC: The B/EZ migration

® NAC: Coming of age as a format
Pages 38, 44, 46, 50, 53, 54

BUILDING BRAND LOYALTY
FOR YOUR STATION

Birch’s Bill Engel explains the

underlying reasons for emphasizing

your station slogan and identity.
Page 33

KPWR’S THOMAS LANDS
FALL SITCOM

KPWRIL.A.
morning man Jay
Thomas will parlay
his frequent TV
guest shots into a
starring role in a
fall ABC-TV sitcom
(Wednesdays at
9:30pm) called

; “Married People.”
The radio star will portray, ironically,
a TV Guide writer.

Page 19

PSYCHING OUT RETAILERS

A key to increasing your retail
business is being aware of the
priorities and concerns of the retail
community. Chris Beck sheds
some light on this sometimes-
cloudy area.

Page 20

i

AWRT INDECENCY
CLASH: QUELLO VS.
POLLACK

Featured at the American Women
in Radio & Television convention
last week were faceoffs between
proponents of indecency rules and
First Amendment advocates —
notably FCC Commissioner Jim
Quello and consultant Jeff Pollack.
Page 8
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RECORDS

Two Satellite Digital
Radio Plans Unveiled

Separate Groups Apply To FCC
For Licenses; Localism Stressed

Two groups have applied for
licenses from the FCC for CD-
quality, satellite-delivered radio
within the past week. Both plan
to lease digital radio channels to
broadcasters, with prices yet to
be negotiated, and hope to be
operating as soon as 1993 or '%4.

Satellite CD Radio Inc. ap-
plied to operate two satellites
providing 100 channels of digital
radio. Radio Satellite Corpora-

| tion seeks to include ten chan-

nels of digital radio in a pack-
age of nationwide paging, navi-
gation, data, and two-way voice
communications. Both firms
are based in Washington.
Satellite CD President Peter
Dolan said the company’s oper-
ating plan “calls for us launch-

ing satellites in 1994.” Although
Dolan’s background is finan-
cial, the new venture's chair-
man is a veteran satellite entre-
preneur — former Geostar
Chairman Martin Rothblatt —
and company directors include
former NBC Radio Division
President Bob Mounty, radio
and TV station owner Sharad
Tak, and former Metromedia
VP Thomas Dougherty Sr. The
latter’s son, communications
lawyer Thomas Dougherty Jr.,
is Secretary and Treasurer.
Dolan said he expects tosee a
receiver prototype from Stan-
ford Telecom by early next
year. A home model, costing as
little as $200, would come first,
DIGITAL RADIO/See Page 25

WEATHERLY NOW KKLQ PD

Edens Elevates Wall

Garry Wall

KKLQ (Q106)/San Diego PD
Garry Wall has been named a
VP at Edens Broadcasting.
KKILQ Asst. PD Kevin Weath-
erly becomes PD as Wall takes
on his new duties.

Edens Chairman Gary Edens
remarked, “Garry Wall is one

To Corporate VP

Kevin Weatherly
of the most talented program-
mers in radio today. Since he
started his career in program-
ming he’s built nothing but win-
ners, his latest being KKLQ.”
Edens President Michael Os-
terhout added, “We're excited
EDENS/See Page 25

Hunt Upped To Elektra

Sr. VP/GM Position

Elektra has promoted Sr. VP/
Promotion Brad Hunt to Sr. VP/
GM. He’ll remain at the com-
pany’s New York headquarters
and report to Chairman Bob
Krasnow.

“QOver the years, Brad has
continually demonstrated a
thorough understanding of the
intricacies of the music busi-
ness and Elektra’s unique posi-
tion within the industry,” said
Krasnow. ‘‘He’s the ideal man
for this position.”

Geffen ‘Smart Pak’ Could Replacé
Long Box, Jewel Box

Waste/Cost-Cutting Promo Mailer Shows Retail Potential

Spurred by environmental
concerns and a desire to rid the
music industry of some of its
wasteful practices, Geffen Rec-

| ords will introduce its recycla-

ble Pro-CD ‘“Smart Pak” (a
trademarked term) box and
mailer. The all-paper package
was designed and patented by
the label’s Graphic Arts Manag-
er, Samantha Martinez.

The generic package is made
of mostly recycled biodegrada-
ble cardboard and can be em-
bellished with artwork specific
to the artist. The CD itself slips
into a pocket where it’s contain-
ed in a paper ‘tea bag’ inner
sleeve. Because it serves as a
mailing container, the Smart
Pak will allow Geffen to discon-
tinue use of “Jiffy” shipping

bags and plastic jewel boxes, as
well as unrecyclable long boxes.
Geffen Director/Marketing
Robert Smith told R&R, “Envi-
ronmentally, it’s the soundest of
the Pro-CD forms we’ve seen,
yet it’s extremely versatile and
flexible. We’ll be able to con-
tinue to utilize four-color art-
work, making it a very attrac-
‘SMART PAK'/See Page 25

Geffen's new recycled, recyclable, and environmentally very ‘Smart Pak’ — no long boxes, jewel boxes,
or mailing envelopes needed

b

e

Brad Hunt

Hunt added, “My time at
Elektra has been the most
challenging and satisfying per-
iod of my career. During the
last seven years, Elektra has
gone through the most dynamic
transformation in its 40-year
history. I’'m proud to have been
a part of the resurgence of this

great label.”
HUNT/See Page 25

Capitol
Promotes

Johnson
Sr.VP/GM Black Music

Step Johnson

Step Johnson has been pro-
moted from VP to Sr. VP/GM,
Black Music Division, at Capitol
Records. Based at the label’s
Hollywood headquarters, he’ll
report directly to President
Hale Milgrim.

JOHNSON/See Page 25
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\\ Walter Sabo, President, presents new
marketing secrets to packed RGR Session.

New Secrets Revealed
For Winning Diarykeepers!

Top broadcasters packed Sabo Media’s Advanced Marketing Workshop. S.R.O.
They saw new, highly competitive methods for winning more diarykeepers.

Now, put our knowledge in your marketing arsenal. Master the aggressive art of
marketing in the '90s. Our R&R session showed a few facts, but your station
will benefit from all of our power tactics. Here’s what you get:

® Detailed analysis of your marketing war.

® A full-day workshop brings your entire staff up to date
on the latest marketing attacks.

@® Discover new, dynamic strategies for every promotion
medium. From sharp TV spots to fast result in-office
campaigns.

® Plus, months of follow-up to make sure your plan works.

Custom-created from your input. For your budget. To achieve your goals.
Market-exclusive. Don’t let a competitor near this. Put our brochure on
your desk tomorrow morning. Air expressed. Call now.

212-475-4546
Sabo Media’s Advanced Marketing Workshop

241 Third Avenue, New York City, NY 10003
Master The Aggressive Art Of Marketing.



FINE PROMOTED

Levy Now PolyGram
Worldwide President

PolyGram Exec. VP Alain Levy
will become President/CEO of the
worldwide music group effective
January 1, 1991. He'll succeed
David Fine, who will in turn suc-
ceed Jan Timmer as PolyGram
Chairman/Supervisory Board —
representing shareholders’ inter-
ests — when Timmer assumes the
Presidency of parent company
Philips in July.

Fine commented, I believe it's
an opportune time to hand over ex-
ecutive responsibility at the end of
this year when the [music] group

is in a particularly strong position
to take advantage of the many op-
portunities of the '90s.”

Levy joined PolyGram in 1984 as
CEO of operations in France. In
1988 he was named Exec. VP/In-
ternational, and later became ac-
ting CEO of U.S. operations in-
cluding recent acquisitions A&M
and Island. Prior to PolyGram, he
served seven years with CBS in
America and Europe, eventually
serving as Managing Director/
CBS Disques (France) from 1975
1984.

ABC Realigns Nets For Sales Efforts

Seven Services Now Five: Prime, Platinum, Genesis,

Excel, Galaxy

Following a trend begun last
year by Unistar, ABC Radio Net-
works is reconfiguring its various
networks’ 4000 affiliates into five
classifications for sales and meas-
urement purposes.

Of the five new networks, Prime,
Platinum, and Galaxy are targeted
to 25-54s; Genesis to 18-34s; and
Excel to 18-49s. Each of ABC’s 4000
radio affiliates has been assigned
to one of the new networks, regard-
less of the network with which the
station is currently affiliated. No
programming changes accompany
this move, and each network’s cur-
rent on-air identity will be preserv-
ed.

SR

HEADS MARKETING

Steffen Sr.
VP For BMG
Distribution

David Steffen

Former A&M Records Sr. VP/
Sales & Distribution David Steffen
joins BMG Distribution, A&M’s
distributor until recently, as Sr.
VP/Marketing.

BMG Distribution President
Pete Jones stated, “Between last
fall’s announcement of an expand-
ed BMG Distribution marketing
presence and now, we've added to
the field staff and fine-tuned the ef-
forts of the national staff. Our la-

bels’ music and the market now
STEFFEN/See Page 25

R&R Observes
Memorial Day

R&R's offices in L.A., Nashville,
and Washington, DC will be closed
Monday (5/28) in observance of
Memorial Day.

During nationwide presentations
to advertisers and agencies, ABC
Radio Networks Sr. VP/Director of
Sales Lou Severine noted, “Just
over 20 years ago, ABC led the net-
work radio marketplace in cre-
ating demographically discrete ra-
dio networks targeted to specific
youth and adult audiences. Now,
we once again see an opportunity
to lead the marketplace with a
realignment of networks designed
to maximize audience delivery.”

The company currently operates
the ABC Information, Entertain-
ment, Contemporary, FM, Direc-
tion, and Rock Networks, plus nine
fulltime formats from Satellite
Music Network, which it purchas-
ed two years ago.

Industry Trend

Last year, United Stations merg-
ed with Transtar and formed three
sales networks: Power, Super, and
Ultra. Earlier this year, CBS
renamed its RadioRadio network
Spectrum, and Westwood One be-
gan a new network called WONE.

Severine told R&R, “We haven’t
had a significant change in our con-
figuration since 1982. These
changes will allow advertisers to
see how much value there is in net-
work radio, especially when com-
pared to other ‘national’ media
such as cable, syndication, and the
Fox network.

Based on current ratings, ABC

ABC NETWORKS/See Page 25
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Heyward
Upped At
Virgin

Now VP/R&B
Promotion & Marketing

Virgin VP/R&B Promotion Shar-
on Heyward has been elevated to
VP/R&B Promotion & Marketing.
Reporting to Sr. VP/GM Jim Swin-
del, she'll be based at the com-
pany’s Beverly Hills headquarters,
directing Virgin's R&B sales and
marketing efforts while continuing
to lead the R&B promotion team.

Swindel commented, “Sharon’s
achievements are extremely evi-
dent in our chart successes. Virgin

HEYWARD/See Page 25
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Bishop Now

Skip Bishop
RCA National Director/Pop Pro-
moticn Skip Bishop has been tap-
ped for the new position of Sr. Di-
rector Creative Development/Pop
Promotion. Based in New York,
he’ll liaise with A&R and product
management, working with pro-
jects from their infancy and devel-
oping them up to and including
radio airplay. He reports to Sr.
Director/National Promotion

Geary Tanner.
BISHOP/See Page 25
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Maryland Upholds

WHFS Bias Charge

Station Plans Appeal On ‘Einstein Ruling’

The State of Maryland has up-
held its finding that WHFS/Wash-
ington management discriminated
against veteran personality Da-
mian Einstein in April 1989 when
they removed the speech-impaired
air talent from his midday show on
the AOR/New Rock station.

In its appeal of the Maryland
Commission on Human Rights’ in-
itial February ruling, WHFS par-
ent Duchossois Communications
argued that Einstein — whose oc-
casionally halting speech is the re-
sult of a 1975 auto accident —
should not be considered handicap-

ped. Therefore, it contends, WHFS
cannot be found guilty of discrim-
inating against the handicapped.

(Details of Duchossois’s argu-
ment are sketchy because MCHR
proceedings are confidential and
the company has refused to pro-
vide filing details to anyone except
the commission staff.)

But in its May 15 ruling, the
MCHR. rejected Duchossois’s argu-
ment. Einstein, it pointed out, has a
“permanent distinctive speech pat-
tern” resulting from a severe head
injury that left him comatose for

WHFS/See Page 25
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IMPROVING YOUR MANAGEMENT

Overview’s ‘“Management’” section features
the latest information on better management
techniques and trends. Included this week:
® Delegating instead of “dumping”
® Outside hiring vs. internal promotion
@ Distinguishing between sales and
marketing
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