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OVERCOME THE ODDS

The road to the future is filled
with obstacles, but smart
radio people can overcome
them. John Parikhal
summarizes his “Wizard Of
Odds” Convention '90
presentation, brimming with
tips on mastering the future.
Page 24

THINK LIKE A LISTENER

It may not be as much fun as
walking like an Egyptian, but putting
yourself in a listener’s frame of
mind is vital to designing effective,
memorable radio stations,

Rob Balon contends.

Page 38

WATCHING THE DETECTIVE

Sticking their tricky noses into the
“Dick Tracy” ballyhoo, KSHE/

St. Louis puts a private ID on the

case. All is revealed in Street Talk.

Page 32
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NAC: IT’S REIGNING MEN

NAC seems to be delivering the
males. All the stats and surveys,
plus programmer comments on the
audience gender breakdown,
inside.

Page 58

MICRO-MEETINGS
SPUR SALES

Long, drawn-out mass sales
meetings are proving less effective

than frequent micro-meetings |

focusing on specific account
objectives, according to
Chris Beck.
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Canada Sets Test
For Digital Radio

Over-the-air digital audio
broadcasting arrives in North
America next Monday (6/11),
as the Canadian Association of
Broadcasters and the Canadian
government’s Department of
Communications Kick off histor-
ic tests in Ottawa.

“We see digital radio broad-
casting as a complete replace-
ment for AM and FM in the long
haul. We don’t see the threat
that the NAB does, but [we]
also don’t see a choice. If we
don’t go digital, someone else

Root Pleads Guilty To Five
Federal Felony Charges

North Carolina Brings Massive Indictment Against Sonrise

Washington communications

i lawyer Thomas Root, who pro-

vided legal services to clients of
the controversial Sonrise Man-
agement Services radio invest-
ment firm, Tuesday (6/5)
pleaded guilty in federal court
to five felony fraud and false
document charges stemming
from his work on behalf of radio
applicants he represented
before the FCC.

“Mr. Root pleaded guilty to-
day because he wanted to put
this matter behind him,” said
Root’s attorney, Eugene Prop-
per. “The reasons why these
things occurred will come out in
the sentencing proceeding. I
think he was . . . a victim of be-
ing connected with Sonrise.”

Root’s action came just one
day after a North Carolina
grand jury returned a 2695
count securities-related felony
indictment against Root and
three other individuals involved
with Sonrise. Others named in
the action were former Sonrise

No Cheer
For Root

® Faces maximum 35
years, $1.25 million
fine on federal
charges

@ Likely to receive
lighter sentence

® But up next: 455
Carolina charges

® Maximum sentence if
found guilty there:
1500 years

Chairman Ralph Savage,

former Sonrise President:

Eugene White, and Carl
Hurlebaus, who provided
Sonrise clients with technical
services.

U.S. Attorney for the District
of Columbia Jay Stephens
described Root’s guilty plea as
an “appropriate resolution” to

the 33-count fraud, forgery, and
obstruction of justice indict-
ment brought in March. As a
result of the plea arrangement,
Stephens said, Root “will be
subject to significant
penalties.”

Root faces a maximum of 35
years in prison and fines of $1.25
million. Under federal sentenc-
ing guidelines, however, he is
likely to receive a much lighter
sentence — perhaps three or
four years. Prosecutors said
they will press for a sentence
that exceeds the guidelines
because Root’s crimes interfer-
ed with the process of govern-
ment. Sentencing is set for
August 6.

The charges to which Root
pleaded guilty were:

¢ Filing a counterfeit FAA
tower approval with the FCC on
behalf of Northern Missouri
Christian Broadcasters, the
winning applicant for an FM CP
in Kirksville, MQ.

ROOT/See Page 31

Starr Time At WXKS Concert #11

Boston area stars New Kids On The Block, Donna Summer, and Aerosmith’s Steven Tyler and Joe
Perry joined MC Hammer, Jeffrey Osborne, Smokey Robinson, Paul Shaffer, and others in front of
15,000 fans for WXKS's 11th anniversary “KISS Concert.” Several of these artists, including New
Kids, plus Seduction, Eddie Money, Bell Biv Devoe, Perfect Gentlemen, Sweet Sensation, and Louie
Louie, also recorded a song called “On A Wing & A Prayer” to benefit the AIDS Action Committee.
Pictured at left are (left) New Kids producer/creator Maurice Starr, who’s producing “Wing & A
Prayer,” and Pyramid CEQ Rich Balsbaugh, who presented Starr with a special award for his musical
accomplishments. At right, Steven Tyler (left) goes on the air during WXKS’s live broadcast of the
show, chatting with PD Sunny Joe White.

will,” said Rogers Broadcasting
VP/Engineering Steve Ed-
wards.

Canadian broadcasters, who
have raised over $250,000 for the
experiments, say they aim to
discover how DAB performs on
North American terrain. They
also want to unite Canadian
radio operators in embracing
the new technology while per-
suading regulators to authorize
its use as soon as possible.

Wary NAB Plans Action

If the Canadian tests are suc-
cessful, NAB Exec. VP/Opera-
tions John Abel told R&R, “My
guess is it’s going to have anim-
pact here.” He said the recent
wave of rapid developments in
digital proposals has ‘‘scared
the hell out of U.S. broadcast-
ers,” who hadn’t believed the
new technology would come so

soon.
DIGITAL/See Page 31
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Bennett Sr.
VP At MCA

Rock Promotion,
Artist Development

SRR

Bill Bennett

MCA has promoted VP/A&R
Bill Bennett to Sr. VP/Rock
Promotion and Artist Develop-
ment. Based at the company’s
Los Angeles headquarters, he’ll
report directly to Exec. VP/GM
Richard Palmese.

Working with VP/Album Pro-
motion John Hey, Bennett will
direct the AOR and college pro-
motion departments, as well as
rock and alternative marketing.
He’ll also conceptualize and ex-
ecute development plans for
each artist.

Palmese commented, ‘“Bill is
uniquely qualified for this new
job. His proven A&R instincts
and promotion and marketing
experience will provide leader-
ship and focus for MCA in the
,%S.”

Exec. VP/A&R Paul Atkin-
son added, “I'm particularly
pleased to see Bill move into
this exciting new position, one
which will greatly enhance our
artist development efforts.”

BENNETT/See Page 31

Good News On Format Scoreboards
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ARRESTING VOCALS

FREDDY CURCI THE VOCALIST WHOSE VOICE MADE '"WHEN I'M WITH YOU' THE MOST REQUESTED SINGLE AT RADIO LAST YEAR.

THE RHYTHM OF A YOUNG HEART

MICHAEL DEROSIER (DRUMS), STEVE FOSSEN (BASS) AND ROGER FISHER (GUITAR), THE RHYTHM SECTION WHO THRILLED
STADIUM AUDIENCES WITH THE LIKES OF 'BARRACUDA’ AND 'CRAZY ON YOU'.

SOARING GUITARS

STEVE DeMARCHI THE ACCLAIMED GUITARIST WHO CAPTURED THE SOUND THAT TOOK 'WHEN I'M WITH YOU' TO #1
IN THE BILLBOARD CHARTS.

THE BEST OF THE BESY

MEMBERS OF SHERIFF. AND HEART COMBINE FORCES TO FORM ALIAS.

THE FIRST SINGLE

NTED

THE ALBUM 'ALIAS' IN-STORES JUNE 26TH.

PRODUCED BY RICK NEIGHER
LEFT BANK MANAGEMENT/ALLEN KOVAC AND JEFF SYDNEY

FROM




STEVIE B/JAYA LABEL

RCA Distributes LMR

Cheertully linking their destinies as RCA and LMR ink a longterm deal are (stand-
ing, I-r} LMR VP/Marketing & Promotion Randi Moelis-Kantor, RCA Records
President Bob Buziak, RCA VP/Business & Legal Affairs Dan Hoffman, LMR
VP/Operations Larry Moelis, RCA VP/GM Rick Dobbis, and (seated) LMR Presi-
dent Herb Moelis.

RCA and independent LMR Rec-
ords have finalized an exclusive
longterm licensing deal for the U.S.
and Canada. RCA will provide
LMR’s staff with support in sales,
promotion, marketing, and publici-
ty, as well as financial, accounting,
and royalty services. BMG will
handle marketing and distribution.

LMR President Herb Moelis
stated, “I've been impressed with

Hamilton New
KFMK VP/GM

WUSN/Chicago VP/GM Carl
Hamilton has been transferred to a
similar position at Cook Inlet sister
AC KFMK/Houston. He succeeds
Jim Bell, who'll pursue other pro-
jects for Cook Inlet. A new WUSN
GM will be named within weeks.

According to Cook Inlet Presi-
dent Dan Mason, ‘“Carl Hamilton is
one of the best GMs in the country.
His ability to energize a station is
unique. KFMK is one of our best
properties, with a first-class staff. I
have no doubt Carl will lead KFMK
along its path to the market posi-
tion it deserves.”

Hamilton told R&R, “The people
at KFMK have always been among

HAMILTON/See Page 31

KNRJ Ups
Scott To OM

Accentuates New

Rock Direction

KNRJ (Energy 96.5)/Houston
has upped PD Jeff Scott to OM.
Scott had relinquished his PD du-
ties when Nationwide purchased
the CHR from Emmis and install-
ed National PD Guy Zapoleon.
KNRJ’s music and direction,
which has been under study since
the takeover, is moving more
toward a New Rock/Eurodance
CHR sound.

KNRJ GM Clancy Woods told
R&R, “Jeff has earned the oppor-
tunity by virtue of the tremendous
amount of work he did during the
transition from Emmis to Nation-
wide. His managerial abilities and
intimate understanding of the mar-
ket became evident; he’ll be criti-
cal to our success. If we don’t win,
he takes the blame.”

Zapoleon told R&R, ‘‘Jeff is one
of the brightest people I've en-
countered in any field. His excep-

SCOTT/See Page 31

the relationship between RCA and
its distributed labels. They allow
the best to come forth from their
partners without trying to change
and homogenize what made these
labels special to begin with. We're
obviously very proud of what we’ve
accomplished at LMR in two
years, but with RCA’s team back-
ing us up, the future truly looks
bright.”

RCA President Bob Buziak said,
“The incredibly successful way in
which LMR has been developing its
small roster has put it at the
forefront of the independently
driven marketplace. Herb’s in-
stinct for today’s crossover artists
stands next to none.”

LMR features platinum-certified
artist Stevie B, whose third album
will be the first out under the new
deal. Other LMR acts are Jaya,
Charles Christopher, and Canadian
rap phenomenon Maestro Fresh-
Wes.

Crane OM
At WQCD

Chuck Crane

WNLT/Tampa PD Chuck Crane
has joined Contemporary Jazz
WQCD/New York as OM. He suc-
ceeds Gary Peters, who has exited
the station. WNLT has yet to re-
place Crane.

Crane told R&R, ““It’s important
to let people know that we're not
changing format. What better
place than New York to do this for-
mat? This station has plenty of
good music people — it just needed
a radio guy. Wendy [Leeds, PD]
has been here for ages and knows
the music. A year ago, this station
was sixth 25-54; now we’re 12th.
Something happened; I need to
find out what.

“I’ve been in this market before
and I'm pretty calm and relaxed
about it. If I were taking over

CRANE/See Page 31

Peter Moore

Moore Now
CBS VP

Heads Affiliate Sales

Radio veteran Peter Moore will
become VP/Affiliate Sales at the
CBS Radio Networks, effective
June 18.

“We’ve worked very closely with
Peter through the Radio Network
Association. He knows our business
well and will easily take on this
new position,” noted CBS Net-
works VP/GM Robert Kipperman.
“His skills and experience will
enable us to continue to build on the
great strides our networks have
made in the last three years.”

Moore has been President/Exec.
Director for RNA for the past three
years. Previously, he was Exec.
VP/COO for Masla Radio, Presi-
dent/COO of Selcom, and served in
a variety of positions over 16 years
at Torbet Radio, including Presi-
dent/CEO.

Stotter Island’s
Sr.VP/Marketing

o
Michael Stotter

Fcermer Chrysalis VP/Market-
ing Michael Stotter has been
named Sr. VP/Marketing at Is-
land. Reporting to President Mike
Bone, he’ll be based at the com-
pany’s New York headquarters.

Bone stated, “Michael brings to
Island years of creative vision.
He’s played an important role in
the development of Tina Turner,
Great White, the Smithereens,
Sinead O’Connor, Slaughter, Billy

STO See Page 31

R

Jacobs Lands
WMGK PD Job

Lee Jacobs has succeeded Beth
Fast as PD of Greater Media’s AC
WMGK/Philadelphia.

GM Dean Tyler told R&R, “Lee
was In the top three from the very
beginning. He used to work for this
company: in 1981-83, he was heavi-
ly involved with the startup of
WMJX/Boston. Based on the job
he did there, and when he com-

JACOBS/See Page 31

JUNE 8, 1990

TIME, STRESS & CREATIVITY

The Management section of Overview
provides guides to help you do your job
better. This week, for example, check out:

® Tips on sparking creative thinking

® Suggestions for better time management

® A stress test you can take to nip
impending burnout in the bud.
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MADONNA

AS you've never hearcl 1161‘ l)efore.

"Hanky Panky"

THE NEW SINGLE PRODUCED BY MADONNA AND PATRICK LEONARD
From the Platinum-Plus Album U'M BREATHLESS-Music From And Inspn'e(l By The Film DICK TRACY
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XHRM Shakeup Prompts Staff Walkout

Rivas Fires Son; Morrow Brought Back In, Then Out

Most of Dance CHR XHRM/San
Diego’s personnel, including the
entire airstaff, resigned last week
(5/30) after owner Luis Rivas an-
nounced he was dissolving parent
Modern Radio Corporation and let-
ting it go bankrupt.

Rivas then reassumed control of
the station from his son, Luis Rivas
Kaloyan, and announced he would
return that control to MPRD Cor-
poration President Willie Morrow.
Morrow managed XHRM for nine
years until Modern took over last
October.

The next day, however, Rivas
retracted his announcement, and
has since taken over the operation
himself while he considers a num-
ber of pending management offers.
Another son, Fernando Rivas, is
rumored to be in the running to
take control. Whoever takes over
will likely form another California-
based radio corporation to manage
the property.

Staff Steps

Morning man Dave “DC” Chad-
wick has been named PD and for-
mer night jock Wildman Juan
Rivera, who exited last month, has
rejoined on a parttime basis as
MDy/afternoon personality. The
rest of the shifts are presently
jockless.

The walkout proved successful,
with Rivas paying the staff in full
and retiring all debts to Modern
Radio. Those walking out included
GSM Terry Cox, LSM Brad Spears,
and PD/afternoon man Don Davis
LeDoux.

Calls to Rivas went unreturned.
However, Morrow told R&R, “I sat
down with these people to do busi-
ness and they’ve reneged on their
offer. It was all there on paper but
unsigned when I was told the deal
was off again. Apparently, some-
one else waved more money in
Rivas’s face. I still don’t unders-
tand this whole turn of events. He

=i\~
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sought me out and then turned his
back on me. XHRM is in a sham-
bles right now and I know I could
breathe life into it again. Who
knows? It may end up coming back
my way again.”

Chadwick told R&R, “We’re con-
tinuing on as best we can for now.
We're going to stick with our
Dance CHR format, as we think it’s
the right direction. While we’re
shorthanded now, we’re going into
meetings this week to see who'll
manage the station and to get our
budgets straight so we can begin
hu'mg a new staff.”

Atlantic Brings A*Vision To Life

Atlantic Records this week formed a new full-service home video/TV company,
A *Vision Entertainment. A *Vision will initially specialize in music videos (con-

certs, artist compilations,

video magazines). Pictured are (I-r) Atlantic

Chairman/CEO Ahmet Ertegun, A *Vision President Stuart Hersch, former COO
of King World Productions; A *Vision Exec. VP Lori Weintraub, former Lorimar

Sr. VP; and Atlantic President Doug Morris.
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GW|azdon Joms KNUA As General Manager

Following the sale of its Country
KKAT/Salt Lake City to Apollo
Radio, Brown Broadcasting has
transferred KKAT GM Dennis
Gwiazdon to a similar position at
NAC KNUA/Seattle, succeeding
Shelly Owens. Dana Horner has
replaced Gwiazdon as KKAT’s GM
(see separate story, Page 28).

Brown Director/Operations Phil
Melrose told R&R, “Dennis did a
great job for us in Salt Lake City

Dennis Gwiazdon

and this is a promotion. Our com-

Maybe you do, too.

Impact your bottom-line.

lot of radio decision-makers are identitying with the above statement. They think it analogous to
their station's market position In a competitive local media environment.

The fact is that yesterday's methods of mass-marketing your station don't win races anymore.
Most often, they don't even place.

S0, how do you emerge from the pack?
You employ Broadcast Direct Marketing.. and become a “faster” player in your markets “rat race

Youll be infroduced to successtul cutting-edge direct marketing methodologies that identify, persuade,
bond, and continually develop your core audience. Youll start winning with strategic integrated
programms that menarmize your ability to build Cume, effect TSL, enhance gross revenue, and soundly

pany feels very strongly about pro-
moting from within where we can.
[Apollo Radio President/CEO] Bill
Stakelin tried very hard to con-
vince Dennis to stay and be part of
Apollo and KKAT. We're glad Den-
nis made the decision to stay with
us because he’s a bright guy and
extremely talen

Gwiazdon has spent the past 15
years with Brown — five as KKAT
GM, and the previous ten with
KXO0A/Sacramento, mostly as
GSM.
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Sikes Wants Land-Based
Digital Radio Talks

FCC Chairman Al Sikes has endorsed putting terres-
trially based digital radio on the table at international
talks on spectrum allocation scheduled for 1992. Satellite-
delivered digital radio is already on the agenda for the
World Administrative Radio Conference (WARC-92) in

Spain.

Sikes’s declaration came in a let-
ter this week to Ambassador Brad-
ley Holmes at the State Depart-
ment, who'll be leading the U.S.
WARC-92 delegation. Still to be
heard from, though, is the National
Telecommunications and Informa-
tion Administration (NTIA), which
is also a key player in establishing
the official U.S. position.

Attorney Ben Fisher, who chairs
the FCC informal working group
which recommended the move to
Sikes, said at a Tuesday (6/5)
meeting he’d found ‘“strong in-
terest among the European broad-
casters” for satellite-delivered
digital audio, ‘‘but that was coupl-
ed with a requirement that there be
a terrestrial component.”

NAB officials who recently
returned from overseas say Euro-
pean broadcasting officials are
beginning to lean toward the
NAB’s view that digital radio
should be primarily a terrestrial
service. As recenily as February,
when he last visited Europe, Exec.
VP/Operations John Abel said
Europeans were focused on satel-
lite delivery. Bui he told R&R
Europeans are now focused ‘‘not so
much on the satelkite only.”

R

“We see it as a dual system from
the beginning, as both a satellite
and terrestial system,” said Cana-
dian Association of Broadcasters
VP/Communications Emmanuella
Gattuso, whose group is preparing
to test digital next week (see Page
1). She added, “It’s going to elim-
inate the unfair competition
between AM and FM in sound qual-

ity difference, and provide better
service for networks. Our major
objective is to get everybody on the
same wavelength and achieve a
consensus when we go to WARC.”
Delegates from around the world
are due in Geneva next week to
discuss the WARC-92 agenda. That
gathering could determine whether
or not terrestrial applications of
digital radio will be considered for
spectrum allocation in 1992.

Applicant Seeks Support

Representatives of Satellite CD
Radio, one of three groups already

Continued on Page 12

WGMS Battles Zoning
Board Over Format

Classical Acquisition Partners (CAP), owner of
WGMS-AM & FM/Washington, has gone to court to appeal
a Montgomery County, MD Board of Appeals ruling. The
ruling states that the AM station’s use of a new German-
town antenna site is subject to review if CAP ever drops its
Classical format, which is unique among Washington’s

AM stations.

WGMS (AM) currently broad-
casts from a Potomac, MD site
that has been sold to a real estate
developer. In its 44-page appeal,
CAP argued WGMS (AM) has a

SUMMIT, COX VS. SOUTH METRO

K.C., Memphis Move-In
Options Revealed

Anyone wanting to do an FM move-in to Kansas City
or Memphis has been given a free road map, courtesy of
Summit Communications and Cox Enterprises. An engi-
neering study by Jules Cohen shows how three Kansas
FMs could be moved to the Kansas City market and a
Missouri statien moved to Memphis.

The two group pwners filed Co-
hen’s study with the FCC as part of
their fight against South Metro
Broadcasting’s attempt to move
WMKJ/Newnan, GA to fast-grow-
ing Peachtree City on the southern
fringe of the Atlanta market. Sum-
mit and Cox said the study demon-
strates ““‘the ease with which ex-
isting licensees can relocate their
facilities” under the policy adopted
by the FCC last year making it
easier for stations to change their
city of license.

The engineering documents
show how three new stations could
be moved to locations putting city-
grade signals over all of Kansas Ci-
ty: KHUM/Ottawa, KS to Ray-
town, MO; WIBW-FM/Topeka to
Grandview, MO; and KMAJ/Tope-
ka to Independence, MQO. Addi-
tionally, the study outlines how
KTOM/Kennett, MO could be mov-

ed to Horn Lake, MS to put a city-
grade signal over Memphis. In
each case, other stations would
have to be paid toabandon upgrade
requests or, in one case, to down-
grade slightly.

South Metro said the Kansas
City-Memphis study is ‘“complete-
ly irrelevant” to its proposal and
called on the FCC to dismiss the
protest. South Metro also noted
that neither Summit nor Cox are
the licensee of the “allegedly ag-
grieved station,” WKLS/Atlanta,
and that its proposal actually de-
creases existing short-spacing.
WKLS owner Cap Cities/ABC did
not submit a filing in the WMKJ
proceeding, although the company
previously filed in opposition to
Tom Gammon’s attempt to move
WHMA-FM/Anniston, AL to the
Atlanta suburb of Sandy Springs.

well-established First Amendment
right to air any format it chooses.
Not even the FCC, CAP noted, has
the authority to interfere with a
broadcaster’s program content
decisions.

“The Board has provided itself
with the option of prohibiting a
radio station on the site proposed
by WGMS if the format is changed
to one which the Board perceives
as being available elsewhere in the
County,” said CAP. “Such a
content-based condition on a spe-
cial exception approval is constitu-
tionally impermissible.”

CAP President John VerStandig
declined to discuss the case, which
is scheduled for a hearing later this
month in Maryland Circuit Court.
The Board of Appeals referred
questions to the Montgomery City
Attorney’s office, which did not
return telephone calls.

Forced To Sell?

Even if CAP loses its appeal,
WGMS (AM) will still be permitted
to use the new 50-acre site — sub-
ject to the disputed conditions. But
if the format review stipulation is
upheld, CAP could conceivably be
forced to sell WGMS (AM), if and
when the FCC moves ahead with
its proposed ban on AM-FM simul-
casting. Programming a separate
Classical format on the AM side,
which hovers around a .5 12+
share in the Arbitron ratings, would
be prohibitively expensive.

CAP has also appealed the
board’s stipulation that WGMS cor-
rect any interference problems
traced to its operation. The Com-
munications Act of 1934, CAP
argued, bars state and local
authorities from attempting to
regulate broadcast operations.

DC
REPORT

PAT CLAWSON

Sage Slapped With RICO Suit

re Sage Broadcasting Corp.’s top execs — Leon-

ard Fassler, Gerald Poch, and Richard McDevitt

— racketeers? That’s the allegation of a tawsuit be-
ing filed against them in a Washington federal court by
Maryland broadcaster Larry Patrick and his Legend Com-
munications.

Sage and its executive defendants haven't replied to the suit and
weren't available for comment when called, but Patrick claims they swin-
dled him last month when he bought KMNS & KSEZ/Sioux City, |A for
$2.85 million. He contends Sage officials cooked the combo’s books to
show cash flow that didn’t exist and kept him in the dark about actual
operating costs.

Patrick also alleges combo GM George Pelletier said he was in-
structed by Sage brass not to discuss any financial details during the sale
negotiations — and was ordered to ship all financial records back to the
company’'s Connecticut headquarters when the deal closed, even
though Patrick had purchased the stations. In fact, Pelletier kept some
records. That's how Patrick claims he discovered operating expenses
between $80,000-$90,000 monthly, not the $3000 he had been told.

The lawsuit asserts Sage is in financial trouble, has misled its public
stockholders, and violated SEC regulations by making false financial dis-
closures. It also maintains Sage and its executives have engaged in rack-
eteering and a “pattern and practice of fraud in the sale of numerous
radio stations throughout the country,” including a $4 million sale of
WTAX & WDBR/Springfield, IL to Lake Shore Communications Corp.

Lake Shore CEQO Tom Bookey declined to comment, but an industry
source said the company is considering a similar suit.

Shamrock Out Of Dallas, Stakelin Into SLC

hamrock Broadcasting CEO Bill Clark announced

Tuesday (6/5) he’s selling KMGC/Dallas to Alliance

Broadcasting for an undisclosed price, ending a
planned $22 million deal with Cook Inlet.

Clark wouldn't discuss the transaction, and Blackburn & Co. brokers
also were mum. However, informed industry financial sources — who
estimated the new deal’s value at $18 million — contended Cook Inlet ran
into trouble financing the FM.

Headed by former Fairmont Broadcasting CEO John Hayes,
Alliance is backed by investment partnerships associated with Goldman,
Sachs & Co.

Another big deal this week is Apollo Radio’s successful closing of
its $12 million KKAT/Salt Lake City buy and $8.1 million deal for WEZL/
Charleston, SC. CEQ Bill Stakelin said the company was bankrolled by
Manutacturers Hanover and Equitable. Apollo has purchased five sta-
tions since opening its doors last year.

Potash Advertises Advertising

adio Advertising Bureau President Warren Potash

says he’s planning a new “proactive” ad campaign

to “dramatize the benefits of advertising to all Ameri-
cans and to the American economic system.”

The campaign was unveiled Tuesday (6/5) at the association’s an-
nual sales workshop in New York. A series of announcements will be
delivered to 300+ member stations and networks.

“It's our hope that by increasing the awareness of the important part
advertising plays in our lives, we might preempt some of the political
pressure against advertising and cause people to recognize advertising
as the productive economic activity it is,” Potash said.

Denver Distress-Sale Action

roadcasters shopping for distress-sale action should
call the U.S. Bankruptcy Court in Denver for its latest
bargain list.

KDEN/Denver has passed from KDEN Broadcasting Co. to court-
appointed receiver Karen Mathis. KDEN management filed a Chapter 11
petition last year, but the bankruptcy court recently threw it out after no
reorganization plans were prepared. A local court, acting on a lawsuit
brought by the Bank of Denver, has ordered an involuntary transfer of
control because of defaulted bank debts totalling $350,000.

Another Denver case involves KPGE & KXAX/Page, AZ. Station
owner Stephan Paranto has filed a Chapter 7 petition in U.S. Bankruptcy
Court in Denver. Trustee C. Edward Stirman of Ft. Collins, CO has been
appointed to oversee a sale.
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John Hayes Finds His Lucky
Shamrock In Dallas

Atomic City FM Deal Gets O.K. For $1.36 Million

KMGC/Dallas
PRICE: $18 million {estimated)
TERMS: The price and terms of the
transaction have not been disclosed,
pending completion of a transfer ap-
plication with the FCC. That filing is
expected in mid-July. Broadcast in-
vestment professionals contacted by
R&R have estimated the station’s cur-
rent fair market value does not exceed
$18 million.

BUYER: Ailiance Broadcasting Inc.,
headed by John Hayes Jr. He is the
former President of Fairmont Com-
munications, and recently formed a
radio investment partnership with
Goldman, Sachs & Co. and other in-
stitutional investors.

SELLER: Shamrock Broadcasting
Inc., headed by Bill Clark. The com-
pany, owned by the Roy Disney fami-
ly, operates three T% stations and 15
radio stations including KABL-AM &
FM/San Francisco.

FREQUENCY: 102.9 MHz

POWER: 100kw at 1570 feet

FORMAT: AC

BROKER: Joe Sitrick and Neil Rock-
off of Blackburn & Co.

COMMENT: Plans were announced
earlier this year to sell this station to
Cook Inlet for $22 million, but that
deal collapsed.

WJHO/Opelika

PRICE: $225,000

TERMS: Stock sale. Escrow deposit
$5000 with additional $30,000 cash
due at closing; promissory note for
$190,000 to be paid in 32 install-
ments at 9.5% interest.

BUYER: Fogel Media Inc., owned by
Harry Fogel. The company owns
WGTN & WAQSC/Georgetown-An-
drews, SC.

SELLER: Opelika-Auburn Broad-
casting Co. Inc., owned by John
Smollon, Yetta Samford, Thomas
Samford lli, Helen Zachry, Miles Fer-
guson Jr., Jean Torbet, William
Samford, and Aileen Wapole.
FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: AC

BROKER: Aldeter & Associates

KXMX/Arizona City

PRICE: $475,000

TERMS: Asset sale for $475,000.
Escrow deposit $25,000 with addi-
tional $75,000 cash due at closing;
promissory note for $375,000. Addi-
tional $110,000 is payable in five
equal annual installments for non-
compete agreement. Additional
$20,000 due for FM translator.

BUYER: Arizona City Broadcasting
Corp., owned by the Sterling Group.
The company, headed by President
Steven Taslitz of Chicago, is in the
process of buying KLFF & KONC/
Glendale-Sun City, AZ.

SELLER: Cosmico Broadcasting
Inc., owned by John Saathoff.
FREQUENCY: 106.3 MHz

POWER: 35kw at 300 feet
FORMAT: Spanish

KBLF/Red Bluff

PRICE: $220,000

TERMS: Asset sale. Buyer to pay
$125,000 cash at closing and as-
sume note valued at $34,000. Buyer
to provide 24-month promissory note
for $61,000 at 10% interest.
BUYER: Theodore Storck of Red
Bluff, CA

SELLER: McNulty Broadcasting
Corp., owned by Gary Herron and
Laura Wikinson Herron. The com-
pany also owns KALF/Red Bluff, CA.
Laura Wilkinson Herron is an applicant
for a new FM at Temecula, CA.
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: AC

KDJQ/Red Bluff-

Redding-Chico
PRICE: $725,000

MID-ATLANTIC BROADCASTING COMPANY

0@%@9

Refinancing of Senior Credit Facility

$9,250,000

The undersigned acted as financial advisor to the borrower
and arranged for the private placement of the notes.

BLACKBURN
CAPITAL MARKETS

Washington ¢

New York e

BLACKBURN & COMPANY, INCORPORATED

Atlanta ¢

Chicago

Beverly Hills

TRANSACTIONS AT A GLANCE

$561,268,708

Deals So Far In 1990:

Total Stations Traded This Year: 581
This Week’s Action: $23,088,872
Total Stations Traded This Week: 22

® Deal Of The Week:

® WJHO/Opellka, AL $225,000

® KBLF/Red Bluff, CA $220,000

® WROM/Rome, GA $200,000

® WPNF/Brevard, NC $60,000

® WKBJ/Milan, TN $80,000

® WOAY/Oak Hill, VA $100,000

® KMGC/Dallas $18 Million (estimated)

®KXMX/Arizona City, AZ $475,000

® KDJQ/Red Blutf-Redding-Chico, CA $725,000

®KVRE/Santa Rosa, CA $25,000

® WXDJ/Homestead, FL $1,182,500 for 25%

® WGHC & WQXJ (FM CP)/Clayton, GA No cash consideration for 55%

O KIOV & KQXR/Payette, ID $30,000
® WBZL & WSDM/Brazil, IN $350,000

® WHUM-FM/Avis-Patton, PA (FM CP) $1
® WRKZ/Hershey, PA $53,871 for 5% interest

® WKNF/Oak Ridge, TN $1,362,500
® WBTX & WLTK/Broadway-Timberville, VA No cash consideration

BUYER: ERALP, a California limited
partnership headed by Paul Aaron.
He is the former GM of KFBK & KAER/
Sacramento.

SELLER: California Radio Inc., own-
ed by Steve Marriott and Wallace
Heusser. They also control KZTR-AM
& FM/Oxnard-Ventura, CA and KZHT/
Provo-Salt Lake City. Heusser owns
KKDJ/Fresno and has an interest in
KDJK/Oakdale-Modesto, CA.
FREQUENCY: 102.7 MHz

POWER: 3kw at 1746 feet
FORMAT: AC

BROKER: Eliot Evers of Media Ven-
ture Partners.

KVRE/Santa Rosa

PRICE: $25,000

TERMS: Asset sale for cash

BUYER: First Down Promotions Inc.,
owned by John Paye Jr. of Menio
Park, CA.

SELLER: Cardinal Communications
Inc., owned by John Paye Sr.
FREQUENCY: 1150 kHz

POWER: 5kw day/500 watts night
FORMAT: Country

WXDJ/Homestead

PRICE: $1,182,500 for 25%
TERMS: Cash for stock

BUYER: Russell Oasis, who currently
owns 25% of the company.

SELLER: Zevin Auerbach is selliing
his 25% interest in New Age Broad-
casting Inc. The company’s other
owners, Alan and Robert Potamkin,
are retaining their interests.
FREQUENCY: 95.7 MHz

POWER: 100kw at 982 feet
FORMAT: AC

WGHC & WQXJ (FM CP)/
Clayton

PRICE: No cash consideration for
55%

TERMS: Intra-family stock transfer
BUYER: Richard Turner Jr. of Clay-
ton, GA. He is the permittee of WQXJ,
and is merging it into a family-owned
corporation.

SELLER: Richard Turner Sr. is
reducing his ownership stake in
Turner-Rabun Radio Inc. from 100%
to 45%.

FREQUENCY: 1370 kHz; 104.1 MHz
POWER: 2.5kw daytimer; 480 watts
at 817 feet

FORMAT: Country

WROM/Rome

PRICE: $200,000

TERMS: Asset sale for cash

BUYER: Inspiration Communica-
tions Inc., owned by J. Parnick Jen-
nings Sr. and Margaret Jennings.
SELLER: Briar Creek Broadcasting
Corp., owned by A. Mills Fitzner. He
also owns WKCX/Rome, GA.
FREQUENCY: 710 kHz

POWER: 1kw daytimer

FORMAT: Country

KIOV & KQXR/Payette

PRICE: $30,000

TERMS: Stock sale for $10,000 cash
and four-year promissory note for
$20,000 at no interest. The buyer is
also releasing the seller from liability
for debts exceeding $124,000.
BUYER: James and Elizabeth Miiler,
who currentlty own 50% of the com-
pany.

SELLER: Stephen and Catherine
Kohl are selling their 50% stock in-
terest in Miller-Kohl Broadcasting
Inc.

FREQUENCY: 1450 kHz; 100.1 MHz
POWER: 1kw daytimer; 3kw at 300
feet

FORMAT: Country; AC

Continued on Page 12
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WBZL & WSDM/Brazil
PRICE: $350,000

TERMS: Asset sale. Escrow deposit
$5000 with additional $275,000
cash due at closing. Fifteen-year
promissory note for $65,000 at
11.50% interest, with no payments
due for the first year.

BUYER: Equity One Media Partners,
headed by general partner Equity
One Media Inc. The company is
headed by President Jerry Weimer
and VP/CEOQ Michael Peterson.
SELLER: Clay County Community
Broadcasters Inc., owned by Mark
and Saundra Lange. They also own
WZDM/Vincennes, IN.
FREQUENCY: 1130 kHz; 97.7 MHz
POWER: 500-watt daytimer; 3kw at
300 feet
FORMAT: AC

e RNy
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WPNF/Brevard

PRICE: $60,000

TERMS: Asset sale. Escrow deposit
$5000 with additional $55,000 cash
due at closing.

BUYER: Radio Hendersonville, a pro-
prietorship of Kermit Edney. He owns
WHKP/Hendersonville, NC.
SELLER: Pisgah Broadcasting Com-
pany Inc., owned by Donald and
Stella Trapp, Katherine Anderson,
and the Estate of Ed Anderson. The
group also owns WBBO-AM & FM/
Forest City, NC.

FREQUENCY: 1240 kHz

i

POWER: 1kw

FORMAT: AC

- _Pennsylvania |
WHUM-FM/Avis-Patton (FM CP)
PRICE: $1

TERMS: Cash for assets

BUYER: Avis Broadcasting Ltd., a
limited partnership headed by John
Kennedy Jr.

SELLER: Avis FM Radio Inc., a cor-
poration 100% owned by John Ken-
nedy Jr. The company recently sold
WHUM (AM)/Avis, PA.

FREQUENCY: 94.7 MHz

POWER: 1kw at 551 feet

WRKZ/Hershey

PRICE: $53,871 for 5% interest
TERMS: Cash for stock

BUYER: Paul Holsopple, the station’s
new GM.

SELLER: Nancy Tulli, the station's
former GM, is selling her 5% stake in
Telemedia Broadcasting Company
of Hershey L.P.

FREQUENCY: 106.7 MHz

POWER: 47kw at 499 feet
FORMAT: Country

“‘s"i:'&w} '“"é:%a»_:zﬁ%w 'é?%
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WKBJ/Milan

PRICE: $80,000

TERMS: Asset sale for $10,000 cash
and seven-year promissory note for
$70,000 at 10% interest, with inter-
est-only payments due for first six
months, then moratorium on any pay-
ments for 84 months.

BUYER: Milan Broadcasting Co. Inc.,
owned by James Hoppers Jr. and
Russell Reviere.

SELLER: Andrew Jackson Broad-
casting Corp., owned by Andrew
Jackson Henrickson Jr. and Jere
McCulloch. The company also owns
WYNU/Milan, TN.

FREQUENCY: 1600 kHz

POWER: 2.5kw daytimer

FORMAT: Nostalgia

WKNF-FM/Oak Ridge

PRICE: $1,362,500

TERMS: Asset sale. Escrow deposit
$50,000 with additional $1,062,500
cash due at closing. Additional
$300,000 over five years for consult-
ing agreement.

BUYER: O.K. Broadcast Trust Inc.,
owned by William Scott and Marcelle
Sailors.

SELLER: Key Broadcasting Co. Inc.,
owned by Sam Trent.

FREQUENCY: 94.3 MHz
POWER: 1.82kw at 395 feet
FORMAT: AC

BROKER: Don Sailors & Associates
WBTX & WLTK/Broadway-

Timberville

PRICE: No cash consideration
TERMS: Control of the station is shif-
ting due to conversion of nonvoting

Proud of our ten-year association
with the Blue Chips

YEARS .
Radio’s Blue-chip Broker

THE COMPLETE MARKET STRATEGISTS

NAME

One Stone Place * Bronxville NY 10708 - (914) 779-7003
34856 Stage Drive » Thousand Palms CA 92276 » (619} 343-0083
1641 East Osborn Road - Phoenix AZ 85016 « (602) 241-1618

stock to voting stock.

BUYER: A Harrisonville, VA-based in-
vestor group consisting of Marlin
Burkholder, Roy Simmons, and
Barry Brubaker.

SELLER: David Eshleman is selling a
75% stake in Massanutten Broad-
casting Co. Inc. He will retain a 25%
stock position.

FREQUENCY: 1470 kHz; 96.1 MHz
POWER: 5kw daytimer; 25kw at 300
feet

FORMAT: Gospel; Religious

GRS B

WOAY/Oak Hill

PRICE: $100,000

TERMS: Asset sale for cash. The
seller is spinning off an AM from a
combo transaction recently filed with
the FCC.

BUYER: Commissioner Communica-
tions Inc., owned by Eugene Ellison
of Fayetteville, WV. He has been the
station’'s GM since 1983.

SELLER: Adventure Communica-
tions Inc., owned by Michael Shott.
He also owns WHIS & WHAJ/Blue-
field, WV; WKEE-AM & FM/Hunting-
ton, WV; WSIC & WFMX/Statesville,
NC; and WBJY/Wheeling, WV. The
company is in the process of purchas-
ing this station and FM sister WVMA/
Oak Hill, WV.

FREQUENCY: 860 kHz
POWER: 10kw day/5kw night
FORMAT: Religious

Broadcasters Sought
To Train Minority Owners

Two U.S. Commerce Department agencies are seek-
ing help from broadcasters to train minority entrepre-
neurs getting into the business. Already signed to par-
ticipate are US Radio (Ragan Henry), Caballero Spanish
Media, Gannett Broadcasting Group, Allbritton Communi-
cations, and the Cromwell Group.

The government program, call-
ed ComTrain, is jointly sponsored
by the National Telecommunica-
tions and Information Administra-
tion (NTIA) and the Minority
Business Development Agency
(MBDA). Program assistant
Shawna Jones said the training it
will provide is designed for
“primarily new minority broad-
cast owners.” To qualify, a minori-
ty broadcaster must already pos-
sess either a construction permit or
a contract to acquire a station. If
there are slots remaining,
minorities who’ve owned stations
less than three years can also
qualify. “The newer the station, the
higher the priority,” said Jones.

‘Act Of Courage’

Director Joann Anderson said
ComTrain is expected to train

Sikes Wants
Land-Based
Digital Talks

Continued from Page 8

seeking U.S. digital radio licenses,
came to the Tuesday meeting seek-
ing support from the working
group. Attorney James Ennis said
what his client is proposing is “a
step beyond FM broadcasting.”
Attorney Fisher warned against
endorsing any one of several pro-
posed digital systems, and CD
Radio consulting engineer Rick
Gould indicated his group would
switch — if necessary — to what-
ever system is adopted interna-
tionally. However, Gould later told
R&R CD Radio intends to make a
strong case for its preferred
system, which was developed by
Dolby Labs. Voice of America has
also been seeking U.S. support for
satellite digital radio. Spokesman
Don Messer told the meeting what
VOA wants is “not too terribly dif-
ferent from what CD Radio is pro-

posmg'n

about 25 minority broadcasters
each year. The program will put
trainees through intensive two- to
five-day executive training pro-
grams at participating stations.
Afterward, private sector broad-
casters will follow up as volunteer
consultants to the new minority-
owned stations.

Anderson acknowledged that
““capital for acquisition has been a
major problem.” But at a news

conference last week, MBDA Di-
rector Kenneth Bolton said the pro-
gram will “also interface with ven-
ture capital firms” to identify fun-
ding sources for minority broad-
cast buys.

Caballero spokesman Roger Ri-
vera hailed the program as “an act
of political courage’ and suggested
“the FCC could learn from this.”
However, NTIA chief Janice
Obuchowski praised the FCC for its
cooperation and insisted, ‘“‘On these
initiatives there’s no sense of com-
petition.”” Broadcasters wishing to
participate, or new minority
owners seeking training. should
contact ComTrain at (202) 377-0661.

Digital radio entrepreneurs may
have a tough time qualifying for the
FCC's proposed “Pioneer’s Pre-
ference,” intended to assist
developers of new services. Still
awaiting Commission action, the
proposal would allow creators of
new and innovative services to
receive licenses without competi-
tive hearings and guarantee them
a period of competition-free opera-
tion to profit from their inventions.

FCC Frequency Allocations
Branch Chief Joseph McBride
told a Monday (6/4) forum that
winning a Pioneer's Preference is
going to require “more than just
going out, seeing a product that's
been developed overseas, coming
in, and applying for it.” McBride
later said he was not referring to
the pending digital radio applica-
tions or any other specific pro-
posals. One of the digital appii-
cants, Strother Communications,

‘Pioneer’s
Preference’ Still
Question Mark

proposes to use technology al-
ready undergoing tests in Europe.

Retroactive Issue

Should the proposal be passed,
the FCC will have to decide wheth-
er the Pioneer's Preference should
be made retroactive. All three
digital radio applicants have re-
quested the preference. However,
no FCC action on the issue is pos-
sible until after public comment
periods expire. Comments are due
June 29 and reply comments on
those filings are alfowed until July
30.

Speaking at the Monday forum,
FCC Chiet Engineer Thomas
Stanley said he liked the idea of
“looking into” digital radio. But he
noted one overriding concern:
scarce spectrum space. “it always
comes back to the central issue.
Where does one put it?”
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CHOOSE EXACTLY WHAT YOU NEED
FOR A CUSTOM LIBRARY

Until now, when you wanted a production
library, you had to buy the whole ball of wax,
complete with all the discs you didn't need. It
was a package deal—you had to take it or leave
it. But not any more. Now, FirstCom—with
the biggest and best production libraries in the
industry—lets you create a library that’s
customized for your station. And you'll love
what you buy or get your money back.

We guarantee it.
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ﬂ GUARANTEE U

You must agree that your Custom
Library gives you the best sound,
most variety and best value or
FirstCom will cancel your contract
and refund your deposit.
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Imagine a menu with three main courses, all
digitally recorded, mixed and mastered:

¢ FIRSTCOM DIGITAL PRODUCTION
LIBRARY

e MAXIMUM IMPACT

¢ DIGIFFECTS

Depending on your production load and the
sound of your station, you may need these
libraries in their entirety—or go a la carte —
pick the discs you want. The choice is yours.
FirstCom Digital Production Library is
the “workhorse” industry standard with over
2000 cuts of pure production power. It
provides a full spectrum of music to satisfy
virtually every conceivable production need.

Our hot contemporary library, Maximum
Impact, adds technicolor to your production.
It lets you push the limits with cutting edge
sweepers and explosive promos and
commercials. And Digiffects, a digital SFX
library with over 2000 cuts, gives you sounds
with startling presence.

ENHANCE THE PRODUCTION VALUE
OF YOUR STATION

With more discs, more cuts and superior
variety, FirstCom does more than improve your
production capacity—we wnspire creativity. Your
station sounds better; production goes faster.
Best of all, you can lease, or own your custom
library outright, for one low monthly payment.

CALL THE FIRSTCOM
PRODUCTION TEAM FOR

A FREE ANALYSIS

Tell us about your particular production

requirements and the “attitude” of your station.
After analyzing your needs, we'll use your

input and our experience to assemble the best
library you've ever heard — custom-tailored to
your specifications and budget. Sample it for
two weeks. There’s no risk and absolutely no
obligation. If, for any reason you don't think it
will significantly improve your production, just
send it back for a complete refund. You love it
or we eat it. . .either way you can't lose. We
guarantee it.
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FirstCom...First Choice
for Library music.

FOR A DEMO OR FREE ANALYSIS CALL
800/858-8880

(collect at 214/934-2222) or simply fill out the
information form and mail to:

FIRSTCOM - 13747 Montfort Drive, Suite 220
Dallas, TX 75240 « or FAX to: 214/404-9656

1 YES, I want to hear demos of your DIGITAL libraries.

U YES, I'm interested in learning more about a Custom Production Library
and a two-week unconditional moneyback guarantee.
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OVERVIEW

SIX STEPS

How To Spark Creative

nlike light bulbs, creativity

can’t be turned on with the

flick of a switch. Instead, it
must be cultivated and encouraged
to grow — even among your most
creative workers.

So, if you want to add an extra-
special sparkle to your next promo-
tional or marketing campaign, try
using the following tips — courtesy
of “Maximum Performance Man-
agement” co-author Joseph Boyett
— to fan the creative fires burning
within your staffers:

e Get priorities straight. Instruct
your creative people to do the bor-
ing aspects of their gig first. This
will leave more time for them to
focus on the more imaginative as-
pects of a project.

RTNDA Sets
Speakers

For 1990 |
Conference

FAN/NY air talent
Chartes McCord,
American Comedy

Network President Andy
Goodman, CBS News cor-
respondent Charles Osgood,
and Eagle Communications’
Lou Adler are among those
slated to speak at the for-
thcoming RTNDA 45th Interna-
tional Conference & Exhibition,
set for September 24-27 at the
San Jose Convention Center.
Winners of the 1990 Ed-
ward R. Murrow Awards will be
honored at the conference as
well. This year’s winning radio
stations — chosen for ex-
cellence in electronic jour-
nalism — are KCBS/San Fran-
cisco (two awards),
WINZ/Miami, WBBM/Chicago,
and WOAI/San Antonio. I
|

e Encourage communication.
Creative employees need to know
the essential functions of each de-
partment in your company as well
as how to relate to fellow em-
ployees. This type of knowledge
and open communication will help
eliminate distractions from irrele-
vant or trivial problems.

* Set them free. A worker in
search of an innovative solution to
a problem needs time to think, ask
questions, and explore options.
Give it to him (even if no im-
mediate payoff is apparent).

* Set deadlines. Even though you
give employees freedom as to how
creative tasks are done, you should
set firm deadlines as to when the
job must be completed. What good
is it for a person to turn in a plan
for the ultimate Halloween promo-
tion on November 1? Make sure

Thinking

your employees understand they
are to use their creative freedom to
produce practical results.

e Give staffers breathing space.
Creative juices flow differently for
different people. Some prefer to
work alone, while others like to
bounce ideas off fellow workers.
Worry about substance, not style.

e Reward your people. Being
creative is not a payoff in and of
itself. Creative folks desire and de-
serve the same bonuses and re-
wards for outstanding perform-
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