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FCC FROWNS ON
FRESNO ‘FRONT’
A group applying for a
Fresno FM CP, which
included Maryland’s Lt.
Governor and the Chairman
of the Chapman Assoc.
brokerage, was blasted by
the FCC Review Board as a
“model sham.”
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IMPROVING YOUR
STATION’S OFF-AIR
PRODUCT

Great opportunities exist in station
merchandising — an ideal way to
spread your station’s image and
generate additional revenues. Jeff
Pollack has some hints on how
best to do it.

Page 32

KROQ: IN SHAPE
FOR THE ’90s

New Rock trailblazer KROQjL.os
Angeles has brightened and
tightened its air sound and library,
and the ratings have rebounded.
PD Andy Schuon unveils his
biueprint for the '90s.
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THE DUBIOUS VALUE
' | OF TRYING TO OUTFOX
' | ARBITRON

Some radio programmers and
managers try to cut the corners by
gearing promotions to certain times
during a book when they feel they'lt
gain an extra advantage. Arbitron’s
Rhody Bosley refutes some of the
myths that have sprung up.
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. | ACHIEVING TOP
| | PRODUCTION VALUES

A trio of AC programmers in

[ various-sized markets discuss the
importance of quality production
and the technigues they use to

I achieve it.
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ROSENWALD RESIGNS

Chaffee Elected
Malrite Pres /COO

John Chaffee, who Jomed
Malrite Communications in 1961
as a copywriter, has been
elected President/COO of the
company. He reports to Chair-
man/CEO Milton Maltz and
succeeds Gil Rosenwald.

“Contrary to what might
have been speculated else-
where, Gil voluntarily resigned
his position to accomplish
goals,” Maltz told R&R. “I cer-
tainly wish him well. As for

Secret Government Meetings
Plan Global Digital Radio System

Government-Industry Consortium Would Run 100-Channel
Satellite Operation; Controversy Erupts Over Media Access

The Commerce Depart-
ment's secret talks with care-
fully selected industry repre-
sentatives, made public last
week in R&R, are focusing on
the formation of a global radio
system, jointly run by the gov-
ernment and private industry,
which would use satellites to
provide up to 100 channels of
digital audio to people any-
where on the planet.

The public and media were
barred from the most recent
meeting Tuesday (6/26) of the
government/industry “DAB
Working Group”’ established by
Richard DalBello, acting direc-
tor of Commerce’s Office of
Space Commerce. Broad-
casters have also been excluded
from the group’s two closed-
door meetings to date, except
for representatives of the NAB
and National Public Radio.

DalBello’s handpicked group
consists of a number of govern-
ment officials, private com-
munications engineers, and
representatives of major aero-
space and communications
companies. Among them:
Motorola, Ford Aerospace,
Hughes Aircraft, Rockwell, and
Bell Atlantic Mobile Systems.

Tuesday’s meeting was to
feature presentations by two
companies which recently filed
applications with the FCC to
provide satellite-based digital
radio services, Satellite CD Ra-
dio Inc. and Radio Satellite Cor-
poration.

Press Ban Contested

DalBello told R&R he didn’t
want any reporters present be-
cause, “It’s just my policy to al-
low people to interact informal-
ly without being on the record.”
No notice of the group’s forma-
tion or meetings have been pub-
lished in the Federal Register
or made public in any way by
the government. DalBello has
insisted his private advisory
group is not covered by the Fed-
eral Advisory Committee Act
(FACA), which requires meet-
ings to be open to the public.

Latest Spring Birches

Global
Digital Plans

Secret government-in-
dustry plans for digital ra-
dio may feature:
® National and

international satellite

DAB services
®NASA, VOA, and

selected private firms

running and
supplying the new
services

® A freezeout for locally
based radio
operators.

But in attempting to gain ac-
cess to Tuesday’s meeting,
R&R served DalBello with a
letter contesting that assertion
from attorney Eleanor Smith
of Ralph Nader’s Public
Citizen Litigation Group. She
said, “There can be no doubt
that the government/industry
working group is an ‘advisory
committee’ ”’ subject to the act.
“According to FACA, the
working group may not meet in
private,” she wrote. And she
noted that Congress enacted
the legislation ““for the express
purpose of allowing the public
to scrutinize’ committees pro-
viding advice to federal of-
ficials. GLOBAL DIGITAL RADIO/
See Page 30

Cleveland Upheavals
Reshape Market

Booth-Independent Swap Spurs Changes At
WWWE, WRMR; WQAL Names PD;
New Management At WGAR (AM)

Cleveland radio saw massive
management movement this
week, resulting largely from
station sales. Outlets affected
were N/T WWWE (3WE) and
Nostalgia WRMR, which ex-
changed combo partners follow-
ing a Booth American-Indepen-
dent Group L.P. swap; AC
WQAL; and C.V. Associates’
newly acquired Country WGAR
(AM).

WWWE And WRMR

Swap

This past Monday (6/25) at
12:0l1am, Independent Group
and Booth swapped AM sta-
tions. WWWE went to Booth in
exchange for WRMR and $10
million. Independent keeps its
FM AC (WDOK) and Booth
maintains its FM AC, WLTF.

WDOK & WWWE VP/GM
Joe Restifo will perform the
same duties for new combo
WDOK & WRMR, as will VP/

Sales Harvey Simms. WDOK
PD Sue Wilson, however, be-
comes combo OM. WDOK Mar-
keting & Promotion Manager
Sandy Kish has been named to
the same position for WDOK &
WRMR.

Restifo told R&R, “Sue’s con-
tributions to WDOK have been
enormous. She’s demonstrated
a tremendous work ethic, and
the time was right and ap-
propriate.” Wilson, who spent
approximately five years at
WLTF as MD prior to joining
WDOK, will continue to have
hands-on control of WDOK, and
will also oversee WRMR's pro-
grammming.

WRMR PD Jim Davis will
now work under Wilson’s direc-
tion. He was in place when
Booth owned WRMR, and re-
ported to WLTF OM Dave
Popovich.

CLEVELAND/See Page 30

John Chaffee
John, there isn’t anyone who'’s
more qualified or deserving.
Since his arrival at the age of 21,
he’s helped make this one of the
most innovative companies in
radio. Long before anyone else
did, he turned his vision of
WMMS/Cleveland into a suc-
cessful reality. He's a consum-
mate executive who's totally in-
digenous to radio.”
CHAFFEE/See Page 30
o

Wunsch First

CBS/Nashville
President

Roy Wunsch

CBS/Nashville Sr. VP/GM
Roy Wunsch has been elevated
to the new position of President.
The promotion is part of a reor-
ganization which will, effective
August 1, separate the promo-
tion and A&R staffs of CBS/
Nashville’s Columbia and Epic
labels. Both labels’ staffs will
report to Wunsch.

CBS President Tommy Mot-
tola said, “The contributions of
CBS/Nashville to the overall
success of CBS Records have
never been stronger. Roy’s pro-
motion reflects the stature he’s
already gained in the eyes of the
music industry. His leadership
has greatly increased the Nash-
ville operation’s profile in the
two-and-a-half years he’s been
senior executive.”

Wunsch told R&R, “The an-
nouncement came as a real sur-
prise to me and I’'m obviously
very flattered. Tommy Mottola
and [CBS Exec. VP}] Mel Ilber-
man have been extremely sup-
portive of me and this division
from the beginning. CBS/Nash-
ville has never had a president
in its history, which in itself
says ‘giant commitment’ to the

WUNSCH/See Page 30
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The "“Epic’’ saga continues: in markets as diverse
as L.A., Seattle, Detroit and Atlanta, “Epic’’ un-
ieashes a bono fide phone bonk bonanzo when-
ever it is played.
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The “Epic’’ video has jumped into Stress rotation
and continues to notch Top Five requests on
"“"Dial MTV

‘\'S',:I:g?
Album sales of The Real Thing are cutting a

swath toward Gold at the rate of 75,000 copies
per week.

AP .
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Faith No More's scorching U.S. tour has left loyal
fans ond new converts alike gunning for more.
In the last year, the band played more than 150
dates in the U.S. and visited the U.K. four times
where they twice broke open the British Top 20.
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‘Foith No More has the funk of Living Colour
with the songwriting skill of 60's Who. What the
band does with both these abilities defies cldssi-
fication!'—San Francisco Examiner. ‘This band
is, quite simply, brilliant!’— Kerrang!. “Very soon
they could hove the world at their feet!’— Melody
Maker.
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Critical acceptance on an industry-wide basis is
growing every day. Musicians from Metallica to
Guns 'N Roses are calling the music of Faith No
More "brilliant)” “'refreshing’ and "“original!
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“EPIC” A \
The Hot New Singie ‘ - b ' [ ?;
Produced by MATT WALLACE and FAITH NO MORE : _
In Your Hands Now.

F

From the alhum THE REAL THING

Coreer Direction: Worren Entner/John Vassiiov for WEM
1990 Yotk Kecards

EPIC REACTION.
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Poe Focus On First
Amendment Issues

The 19th annual Bobby Poe Pop
Music Survey convention (6/22-23)
in Tysons Corner, VA brought to-
gether well over 600 record and ra-
dio reps, with label personnel out-
numbering radio more than three
to one. Keynoters Howard Cosell
and RIAA President Jason Ber-
man focused on First Amendment
issues, specifically the 2 Live Crew

furor.
|
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Cosell said, “We are not in jeop-
ardy if a flag is burned. But with
this 2 Live Crew issue, you fear
censorship . . . incursion on free-
doms in our industry. Yet you must

\ m R/

Howard Cosell with Bobby Poe; left,
the convention theme button.

remember there are obscenity
laws in this country. I too care
about freedoms guaranteed by the
First Amendment, but I caution,

you must not go over the line.”
Quoting former Supreme Court
Justice Oliver Wendell Holmes’s
POE/See Page 30

RCA Forms NEMO, Adds
Second Country Label

Buziak Chairs, Galante Captains New Nashville
Company; Weston New Label’s VP/GM

mﬁ&% ﬂ

Joe Galante

RCA Records has formed Nash-
ville Entertainment and Music Op-
erations (NEMO). RCA President
Bob Buziak is the new operation’s
Chairman and RCA/Nashville Sr.
VP/GM Joe Galante is President.

Dorton Launches
Ameron
Broadcasting

Joe Dorton

Former Gannett Radio Presi-
dent Joe Dorton has launched a
new radio ownership group.
Ameron Broadcasting will be bas-
ed in Birmingham, where Dorton
last week bought N/T WERC for
$4.2 million and Gold WMJJ for
$16.5 million. This is his second
foray into group ownership.

““This is probably the best time in

DORTON/See Page 30

Jack Weston

Buziak said, ‘“‘Since 1987, RCA/
Nashville has taken five new art-
ists to gold and two of those to plat-
inum. Along with these achieve-
ments, our business has grown
over 50%. This new structure will
enable Joe to broaden his strate-
gies and develop another genera-
tion of exciting new artists as well
as adjacent businesses to aid us in
our continued growth.”

Galante said much of Nashville’s
music business talent and man-
power is untapped: “There are a
tremendous number of opportuni-
ties we haven’t been able to take
advantage of. Now we can get into
related areas. This presents
growth opportunities that are lim-
ited only by our imaginations.”

RCA/See Page 30

Shomby Now
WzZLX PD

Cook Inlet’s Classic Rock outlet
WZLX/Boston has named John
Shomby PD, effective July 5. He
replaces Mike Harrison, who re-
signed in late April.

WZLX VP/GM Jerry Charm told
R&R, “John did a fine job in
Dallas, and he’s got great people
skills and a great understanding of
Classic Rock.”

Shomby told R&R, “I’'m looking
forward to returning to the East

- SHOMBY/See Page 30
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Jeff Gold

Gold Sr. VP
At Warners

Heads Creative Services

Former A&M VP/Marketing &
Creative Services Jeff Gold has
been named to the new position of
Sr. VP/Creative Services at War-
ner Bros. Based at the label’s Bur-
bank headquarters, he oversees
the Creative Services and Product
Management departments, report-
ing directly to Chairman Mo Ostin.

“We feel very fortunate to have
Jeff come aboard,” commented
Ostin. “We’re confident his tenure
here will be marked by a distin-
guished track record on behalf of
our entire creative services opera-
tion. The wonder of it is that it’s
taken so long to get him here.”

Gold, who held a number of posi-
tions at A&M during a nine-year
tenure, added, ‘‘Speaking as a rec-
ord collector and executive, there’s
no label held in higher esteem than
Warner Bros. Their commitment
to great music and innovative
presentation is legendary. I'm ex-
tremely excited about the oppor-
tunity to work with their unpar-
alleled artists and staff.”

i

Wilensky VP/GM
At KOFY-FM,
KLRS-FM

Paul Wilensky

Viacom has named WMZQ-AM
& FM/Washington VP/GM Paul
Wilensky VP/GM for two newly ac-
quired stations, AC KOFY-FM/San
Francisco and NAC KLRS-
FM/Santa Cruz.

Viacom President Bill Figenshu
commented, “Viacom is commit-
ted to making these stations the
most successful in the Bay Area
marketplace. Paul, with his ag-
gressive track record, is the ideal
candidate to achieve this goal.”

Wilensky told R&R, “It’s the
challenge that’s most appealing
and always the most rewarding.
Moving to one of the greatest cities
in America and having the support
of a company which is a leader in
our industry is all the motivation I
need.”

Wilensky began his career ten

“ WILENSKY/See Page 30
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WODJ MAKES
GRAND RAPIDS SPLASH

This month’s Gold column spotlights
WODJ/Grand Rapids, the station which tied
for the third highest Arbitron 12+ gain —
and had the largest 35-64 gain — winter '89
to winter '90.

Page 56
FEATURES

RADIO BUSINESS: Fresno furor . . . . . . .....6
OVERVIEW

® MANAGEMENT: Tips for direct response spots . . 13
& MEDIA: Prince: ‘U can't touch that . . .. 15
@ LIFESTYLES: In a middle-aged state ofmlnd .16
®PEOPLE = . . .. ... ... 18
NEWSBREAKERS .= = . . . . . . .. . .. .20
TIMELINE . . . .. .. . .. ... . ... ... 22
STREET TALK: KNRJonthemove .. . . . ... 24
PERSPECTIVES: Making merchandising magic . . . 32
RATINGS: Spring '90 Birchresults . . . . . . . . .34

RATINGS & RESEARCH: Busting marketing myths .38
MUSIC:

®ROCK OVERLONDON . . . . . . 39
@ COMPACTDATA .. . . . .. . . . .. 40
®POLLSTAR . . .. . . . . . . 40
MUSIC DATEBOOK . . .. . .. . . .. . . . . 41
CALENDAR: A fictional fractional station . . . . . . . 42
MARKETPLACE .= = .. . . .. . . . . ... 57
OPPORTUNITIES . . = . . . .. . . . ... ... .. 59
FORMATS
CHR: Hot (snap)shots . . . . .. .. . ... . .. 45
URBAN CONTEMPORARY: PDson 2 Live Crew . . . 48
AC: Finding the right production elements . . . . . . . . 50
AOR: KROQrollin' into contention . . . . . . ... 51
COUNTRY: Song tests, audience stats . . . . . .. .54
Nashville This Week: New artist signings . . .. 55
GoLo . ... . 56
MUSIC INFORMATION
WORLD MUSIC OVERVIEW: UK, Australia,
Canada charts . . . . .39
MUSIC VIDEO: MTV, VH-1 Ilsts o o 40
URBAN CONTEMPORARY = = . 62
COUNTRY . . . ... . 66
COUNTRY SONG INFORMATION INDEX: Complete
song information for all the Country hits . o 68
CURRENT-BASEDAC . .. = . .. . . .. 70
GOLD-BASED, FULL-SERVICE AC T2
NAC ... .73
CONTEMPORARY JAZZ == == . . 73
AORALBUMS = = . . . .75
AORTRACKS . . ... ... . . ... 76
NEWROCK . ... .. ... ... .. 78
CHR . . 82
AC, AOR, CHR, COUNTRY,
URBAN CHARTS . . ... = . . . . . . BACK PAGE
NEW ROCK, NAC,
CONTEMPORARY JAZZ HIGHLIGHTS . . BACK PAGE

R&R is published weekly, except the week of December 25th, for $235 per year, or $425 for
overseas subscriptions (US funds only), by Radio & Records, inc. at 1930 Century Park
West, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two Ratings Report & Directory issues and other special publications.
Refunds are prorated based on the actual value of issues received prior to canceliation.
Nonretundable quarterly rates available All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publica-
tion. Alf letters addressed to R&R or its Editors will be assumed intended for publication
reproduction and may therefore be used for this purpose. Nothing may be reproduced in
whole or in part without written permission from the Publisher. The terms AOR, AOR Tracks,
Back Page, Breakers, Most Added, National Airplay/30, Parallels, R&R, Compact Data, and
Street Talk are registered trademarks of Radio & Records. © 1990. POSTMASTER: Send
address changes to R&R, 1930 Century Park West, Los Angeies, California 90067.




4 eRaR June 29,1990

s S

PECK CEO

RCA Launches Bahia Entertainment
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Present at Bahia’s genesis are (I-r) RCA VP/Business & Legal Affairs Dan Hoff—

man,

RCA Exec. VP/GM Rick Dobbis,

RCA VP/Black Music Skip Miller,

Bahia CEO Greg Peck, and RCA President Bob Buziak.

RCA has entered into a joint ven-
ture with industry veteran Greg
Peck to form a new black music la-
bel called Bahia Entertainment
Company. Peck is CEQ, and dis-
tribution will be through BMG.

Bahia will encompass a publish-
ing arm and acquire songwriters
and producers. The initial roster of
three to four artists should yield
product later this year.

RCA President Bob Buziak
stated, “I’ve observed Greg’s
growth over the years from a
strong marketing executive to a
successful A&R person. The com-
bination of his talents, instinct, and
vision give me the confidence he’ll
build a uniquely creative environ-

ment that will establish many
great artists in the future.”

Peck added, “The name Bahia
denotes the region in Brazil where
the highest concentration of
Brazilians of African descent live.
We want Bahia Entertainment to
capture the international vibrancy
and urgency of contemporary
black music and to appeal to inven-
tive and visionary artists who
won’t feel limited by current
trends.”

Prior to Bahia, Peck spent 14
years in promotion, marketing,
and A&R at Atlantic, CBS, Elektra,
and Island. He was most recently
VP/A&R at PolyGram.

O’CONNOR PD

Katabian Named WAFX GM

WAFX (The Fox)/Norfolk,
which last year scored one of Clas-
sic Rock’s most stunning debuts,
has officially changed hands from
Downs Broadcasting to Radio Ven-
tures. GSM Paul Katabian has suc-
ceeded owner Paul Downs as GM,
and Mike O’Connor, PD at Downs-
owned Classic Rock WXFX/Mont-
gomery, has joined in a similar po-
sition. He’ll replace Downs VP/
Programming Bob Chrysler, who
remains for a few weeks to ease the
transition.

““Mike put in the same format in
Montgomery as we put in here, and

it worked very well down there,”
Katabian noted. ‘‘Obviously
there’ll be some fine-tuning here,
but the basic format will stay the
same.”

Prior to WXFX’s August 1990
sign-on, O’Connor honed his pro-
gramming skills in Georgia at
WRXR/Augusta and WNKS/Co-
lumbus. He told R&R, ‘“Bob’s been
a great mentor, and I'm very fa-
miliar with the game plan. We’ll
continue to follow the same philoso-
phies that got us where we are
now.”

Heck Appointed
RNA President

Longtime Radio Advertising
Bureau exec Albert “Bud” Heck
has been appointed President/
Exec. Dir. of the Radio Network
Association (RNA). Heck replaces
Peter Moore, who left to become
VP/Affiliate Sales at CBS Radio

- Networks.

RNA Chairman Bill Battison ob-
served, “Bud’s extensive broad-
casting and association experience
and proven accomplishments with-
in the industry made him an ex-
cellent choice to oversee the
RNA.”

Heck — who'd been with the
RNA for 16 years, most recently as
VP/Marketing & Sales — noted,
“The radio industry must take not
only one, but two giant steps for-
ward to further position itself as a
viable primary medium.”

For The Record

The new PD at WGSM/Nassau
(Long Island) is Martin Woolf, con-
trary to last week's report.

Smithereens Score On ‘11’

Enigma/Capitol artists the Smithereens got together with label execs to celebrate gold sales of their latest Llf', '“.'Smithereens
11.” Flashing the discs are (front, I-r) Capitol's VP Lou Mann and President Hale Milgrim and the band’s Pat DiNizio,; (back, l-’r)
the band’s Jim Babjak, manager Burt Stein, Capitol's Clark Duval, the band’s Mike Mesaros, producer Ed Stasium, the band’s
Dennis Diken, and manager Freddy DeMann.

wWWwW americanradiohistorv com

Mercury Elevates Szulinski
To National Pop Promotion Director

Mercury has elevated Andy Szu-
linski from Manager to Director/
National Pop Promotion. He re-
places VP/CHR Promotion Brenda
Romano, who left to head promo-
tion at Hollywood Records. Based
in New York, he’ll report to Sr.
VP/Promotion David Leach.

Leach remarked, ‘“Andy has es-
tablished himself as one of the fin-
est young promotion executives in
the industry. His excellent rapport
with the field staff and radio should
serve him well in this new
position.”

Szulinski added, ‘I look forward
to working with David as part of
the phenomenal Mercury team,
which I'm confident will experi-
ence a great deal of success in the
months ahead.”

Szulinski joined PolyGram five

years ago as local Washington/Bal-

timore Promotion Manager, and

Andy Szulinski

was upped to Mercury Manager/
National Secondaries Promotion in
1988. He was named Director
earlier this year. Prior to Poly-
Gram, he spent 11 years at then-
CHR WFBR/Baltimore as an air
talent, MD, and Asst. PD.
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Invite Your Listeners To The Ultimate

“House Party”

Your listeners are invited to celebrate the release Available September 1-15 in these markets:
of the smash hit House Party on videocassette!

L - N Atlanta Dallas Miami St. Louis
House Party stars rappin” sensations K|d. N" Play Bolfimore  Detroit New Yok San Diego
and Full Force as high school teens planning THE Boston Houston  Philadelphia  San Frandisco
house party of the year! Chicago Los Angeles  Pittshurgh ~ Washington, DC
Your winners will pick up copies of House Party
on videocassette, and qualify for the grand prize of Call Tina Leitz at-:

their own “House Party.” The grand prize includes
a new VCR to premiere the video, and refreshments
and munchies for the ultimate party!

Extend your listeners an open invitation fo the
hippest “House Party” around, courtesy of RCA/
Columbia Pictures Home Video!

®
The HUOLIN BRDS. Present A NEW LINE CIKEMA Production - A Film by REGINALD HUDUN - “HOUSE PARTY” M A RK ET I N G
Starring KID “N PLAY, FULL FORCE and ROBIN HARRIS - Music by MARCUS MILLER and LENNY WHITE - Production Designer BRYAN JONES
Edited by EARL WATSON - Director of Photography PETER DEMING - Executive Producer GERALD T D.SON
va & 213+ 553 * 4330

‘ Produced by WARRINGTON HUDLIN - Written and Directed by REGINALD HUOLIN

OMS VRO NEW LINE CINEMA

wWww. americanradiohistorv.com
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FCC Blasts Broker’s
Group As A ‘Sham’

An FM application group that includes Maryland
Lieutenant Governor Melvin Steinberg and Chapman As-
sociates Chairman Ray Stanfield has been rejected by
FCC officials as a sham entity that was designed to gain
improper advantages in the comparative licensing pro-

Cess.

In a scathing opinion and order
released last week, the FCC Re-
view Board ruled that Fresno FM
L.P., a group formed by Steinberg,
Stanfield, and three others to pur-
sue an FM construction permit for
Fresno, was “a model sham lim-
ited partnership’’ in which the gen-
eral partner, Jesus Cruz, was little
more than a front man for the
limited partners, who actually con-
trolled the application.

Steinberg did not return phone
calls. Stanfield, who heads one of
the country’s largest media brok-
erage firms, told R&R the decision
is “grossly unfair” to him and his
fellow limited partners, including
Steinberg, New York cable tel-
evision operator Frederik Osborne,
and Richard Rynd. “[The ruling]
completely mischaracterizes my

role and, to the best of my
knowledge, that of the other
limited partners,” said Stanfield.
“We’ve had no involvement [in
pursuing the application] except
writing checks.”

But according to the board, Cruz
did not exercise the type of man-
agement control the FCC expects
from a general partner. For exam-
ple, the opinion said, Fresno FM's
lawyer, Lewis Cohen, as well as its
engineer and site acquisition
specialist, were hired without
Cruz’s input. Nor did Cruz seem to
fully understand that as general
partner he was personally liable
for the group’s debts.

Cruz was named general partner
and given a 15% interest in Fresno
FM L.P. after one brief meeting
with Stanfield and Cohen. He has

Senn

never met the other limited part-
ners and has not invested any of his
own money in the group.
Appeal Planned
By naming Cruz as general part-
ner, the board said, the limited
partners hoped to win full com-

" parative credit in the key areas of

management-ownership integra-
tion, local residence, and broadcast
experience. The arrangement also
allowed the group to not report
partner Frederik Osborne’s in-
terests in WAUB/Auburn, NY and
an FM CP for Irondequoit, NY.

The Review Board has stripped
Fresno of its integration credit and
remanded the case to an adminis-
trative law judge, effectively
eliminating Fresno from competi-
tion for the license.

Morton Berfield, a partner in
Fresno’'s Washington law firm
Cohen & Berfield, said the group
plans to appeal the ruling. “We be-
lieve the two board members [who
voted to reject Fresno] are wrong
on the facts and wrong on the law,”
said Berfield. “We believe the
board will be overruled.”

NAB Appoints Digital Task

Seeks To Ensure Land-Based, Local System

NAB'’s Radio Board is out to fight any national satel-
lite radio system and make sure that any new digital radio
system is both land-based and local. Last week the board
appointed a task force to deal with digital development.

NAB President Eddie Fritts call-
ed digital audio broadcasting ‘“‘the
number one radio issue facing the
NAB this year.” He noted possibil-
ities for a CD-quality service range
“from an enhancement of broad-
casting to a total displacement.”

In its strongest anti-satellite
statemnent to date, the board flatly
opposed any satellite-based digital
service, even one coupled with a
companion terrestrial-based dig-
ital service. NAB Chairman Lowry

North Carolina.

Former Sonrise Chairman Ralph
Savage, former President Eugene
White, and Washington communi-
cations lawyer Thomas Root, who
represented Sonrise-formed FM
applicant groups at the FCC, ap-
peared in a Nashville, NC court on
Monday (6/25) to enter not guilty
pleas on charges of securities
fraud, selling unregistered securi-
ties, and false and deceptive trade
practices. Each man faces a total of
455 charges. Carl Hurlebaus, who
faces the same charges as a result
of his role as a technical adviser to
the Sonrise applicants, was ex-
pected to enter his plea on Thurs-
day (6/28).

Root’s Legal Woes

Trial is tentatively set for October
ll 8. All three men were released after

Sonrise Figures Enter
Pleas In North Carolina

Three individuals associated with the Sonrise Manage-
ment Services radio investment firm pleaded not guilty this
week to felony securities charges brought by the state of

posting non-cash $50,000 bonds.

The charges against the men
stem from North Carolina’'s 20-
month investigation into complaints
that the now-defunct Columbus,
GA-based Sonrise misled thou-
sands of individuals who each in-
vested $3000 in 165 groups for-
med by Sonrise to pursue new FM
licenses.

Root already faces up to 35
years in prison and a $1.25 million
fine after pleading guilty earlier this
month to five federal felonies, in-
cluding fraud and filing false docu-
ments with the FCC. In addition, a
federal court in Macon, GA last
week issued a $75,000 default
judgment against Root in a malprac-
tice suit filed against him by a By-
ron, GA man.

Mays declared satellite radio “un-
dermines the whole premise that
the broadcasting industry is based
on — localism.”

Chairing the new task force is EZ
Communications President Alan
Box. Other members include Mi-
chael Faherty, Cox Broadcasting;
Skip Finley, WKYS/Washington;
Dean Goodman, WLVE/Miami;
Gary Grossman, KRKT-AM &
FM/Albany, OR; Walter May,
WPKE & WDHR/Pikeville, KY;
Don Newberg, WGOW & WSKZ/
Chattanooga; and Michael Oster-
hout, Edens Broadcasting.

Call For Unity

Any digital radio system, satel-
lite or terrestrial, is going to re-
quire a spectrum allocation at the
1992 World Administrative Radio
Conference. Communications at-
torney Ben Fisher, who heads a
working group for the FCC’s
WARC ’92 advisory panel, told
digital radio proponents Monday
(6/25), “Now’s the tin ~ to get off
the PR bandwagon” and work to-
gether on spectrum requirements.
He warned that “otherwise, you
won’'t even get our government

backing, let alone others” at
WARC ’92.
Consultant Ed Reinhart is trying

to bring the ad hoc group together
for the first time shortly after July
4. Would-be participants can con-
tact Reinhart at (703) 448-9552.

Current users of frequencies de-
sired for digital radio have begun
fighting to preserve their turf.
Rockwell International and a trade
group. Aerospace and Flight Test
Radio Coordinating Council, have
come out against one plan to use
1435-1530 MHz, currently allocated
to aircraft telemetry.

DC
REPORT

PAT CLAWSON

Osborn Cleaning
Up Balance Sheet

sborn Communications CEO Frank Osborn is

moving aggressively to reduce his company’s debt

to position itself for future growth. Speaking last
week before the New York Society of Security Analysts,
he said the company’s longterm debt has dropped from
$51.5 million at the end of 1987 to $23.2 million as of
March 31, 1990.

Criticizing a “herd mentality” created by the excesses of LBOs and
favorable financing terms during the '80s, Osborn said he's determined to
protect his company from the current financial climate. He said the com-
pany’s estimated 1930 first-half results indicate revenues will be up 20%,
while cash flow will jump 65%.

Osborn's strategy for longterm growth? Focus on acquiring financially
sound broadcasting and Muzak franchises, while plowing profits back into
new, specialized niche programming and advertising ventures.

Sheftell Slapped With Fraud Suit

os Angeles broadcasters Dwight Case and George

Fritzinger have slapped Alex Sheftell’s Radio Santa

Barbara Inc. with a fraud lawsuit over their failed
$11.75 million purchase of KKAM & KBOS/Fresno and
KIST & KMGQ/Santa Barbara.

Case and Fritzinger contend in their suit that when their Jayveeco Part-
nership agreed to buy the combos, they were told 1989 operating profits
would exceed $1 million. After posting a $600,000 escrow deposit — and
plunking down another $100,000 to extend the deal’'s closing — they
discovered operating profits were actually $549,000 less than
represented.

“That made the deal unbankable. The pricing just wasn’t accurate,”
Case told R&R. “We feel we didn’t get correct information that we could
make decisions on.” Case said he wants his money back — along with
other unspecified damages.

So far, Radio Santa Barbara has not responded to the suit, and CEO
Burke Kaplan didn’t return my phone call.

Dalton Deal Collapses, Braiker Jocks Sue

nother big deal going sour this week involves Bill
Dalton. Jacor Communications has filed suit
against the Dalton Group after it failed to complete
a $11.6 million deal to buy WMYU/Knoxville by a June 14

deadline. At issue: who gets to keep the $500,000 escrow
deposit.
Radio deals continue to collapse at an increasing pace:

* Maryland broadcaster Peter Guereckis, who operates several Re-
ligious-formatted stations, has thrown his Potomac Florida Broadcasting
Co. into Chapter 11. The company will continue to operate WJGC/Jack-
sonvitle as a debtor-in-possession.

¢ Greyhound Financial Corp. has filed a foreclosure action against
KZBS/Oklahoma City for defaulting on a $6.3 million loan. According to
court documents, Zumma Broadcasting is about $680,000 past due.
Station owner Bill Lacy said he's not planning a bankruptcy filing, but
Greyhound wants a receiver appointed to oversee the property.

* Announcers Scott Phillips and Natalie Dahiman are suing Braiker
Radio Services for back pay in the wake of that company's recent col-
lapse, but they probably will be left holding the bag. According to Braiker's
lawyer, Joseph Roberts, the company’s assets have been sold off to pay
secured creditors — and there’s nothing left to pay the severance claims




ZERO
SEVEN
IN 2.0

TWO YEARS AND SEVENTY AFFILIATES.
Business Radio Network launched July 4, 1988. Since

then, we have crafted a solid format for aggressive AM
stations. 92% of our affiliates are in the top 100 markets.
17 stations are in the top 20 markets. Today, we reach
57.24% of the U.S.

A FORMAT TO LAUNCH RESPONSE.
The key to BRN's power is our listeners. They are
driven to succeed at the business of living. They need

knowledge about current events, business, investments,
trends, and technology. For those who get ahead, we
thoughtfully designed the premier business news/talk
network.

When you blend success and curiosity with a radio
listener, you discover a primed market. . .an audience
which unleashes the potency of direct response advertis-
ing. Our listeners participate and react: they call, write,
and buy. That’s why advertisers pay more for success.

HIGH-PERFORMANCE RADIO.

BRN is no longer on the drawing board. We've taken
off. And if you like being in the driver’s seat, take a test
drive.. .the most enlightening trip you can make.

1(800)321-2468 1(719)528-7046
(Inquiry) (Listen Line)
Knowledge
You Can Live With"

\)

Business Radio Network

Los Angeles, KORG-AM
Chicago, WNVR-AM

Minneapolis, KJJO-AM

Tampa, WTKN-AM New Haven, WXCT-AM

Sacramento, KXOA-AM Syracuse
Raleigh, WNBR-AM Monterey

Roanoke, WBNI-AM
Austin, KWWRB-AM

Baton Rouge, WIBR-AM
Springfield, MA, WSPR-AM

Albuquerque, KMBA-AM

San Francisco, KSJX-AM Seattle, KEZX-AM Danbury, WLAD-AM Greenville, SC, WPCI-AM Albany, WPTR-AM Portland, ME, WCLZ-AM Colorado Springs, KCBR-AM
Boston, WMEX-AM Wenatchee, WA, KWWW-AM San Diego, KCEO-AM New Orleans, WTIX-AM Honolulu, KGU-AM Spokane Augusta, WNTA-AM
Dallas, KDBN-AM South Florida, WSBR-AM Orlando, WBZS-AM Grand Rapids, WGRD-AM Jacksonville Tucson, KNST-AM Lafayette, KINF-AM

Portland, OR, KBNP-AM
Kansas City, KBEA-AM
Cincinnati, WCVG-AM
Charlotte, WSTI>-AM

Washington, D.C., WPGC-AM
Houston, KSEV-AM
Cleveland, WHK-AM
Atlanta, WFOM-AM

Pittsburgh, WEDO-AM
St. Louis, WCEO-AM
Denver, KNUS-AM
Phoenix, KFNN-AM

Buffalo, WWKB-AM
Norfolk, WXRI-FM
Harrisburg, WWII-AM
Huntington, WV, WNST-AM Knoxville, WUTK-AM

Little Rock, KBIS-AM
Tulsa, KSKS-AM
Richmond, WKIE-AM

Huntsville, WYNN-AM Traverse City, WMKT-AM
Johnstown, WHUM-FM Mexico City, VIP-FM
Youngstown, WFNV-AM Cancun, XHNUC-FM
Las Vegas, KVEG-AM And More. . .

www americanradiohistorv com
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TRANSACTIONS

Dorton Deals In Dixie

For $20.7 Million

Drexel Hill Cashes Jersey Combo, Ralph Guild On $12 Million Buffalo Hunt

Dorton Transactions
PRICE: $20.7 million =
BUYER: Ameron Broadcasting Inc.,
headed by former Gannett Radio
President Joseph Dorton.

WERC/Birmingham

PRICE: $4.2 million

SELLER: SunGroup Inc., headed by
Frank Woods. The company will retain
ownership of co-located WKKX/Birm-
ingham. The company owns KESY-
AM & FM/Omaha; KKSS/Albuquer-
que; KYKX/Longview, TX; KEAN-AM
& FM/Abllene; KKQV/Wichita Falls,
TX; WOWW/Pensacola; KKYS/Bryan-
College Station, 1X; KMJJ/Shreve-
port; WACO-AM & FM/Waco, TX; and
WGNE/Daytona Bezch-Orlando.
FREQUENCY: 960 xHz

POWER: Skw

FORMAT: News/Talk

WMJJ/Birmingham

PRICE: $16.5 million

SELLER: Capitol Broadcasting Corp.,
headed by Ken Johnson. The com-
nany also owns WRKA/Louisville;
WKSJ-AM & FM/Mabiie; WLVK/Char-
lotte; WCAW & WVAF/Charleston,
WV; WTRG/Raleigh; WGFX/Nash-
ville; and KQFX/Austin.
FREQUENCY: 96.5 MHz

POWER: 100kw at 1027 feet
FORMAT: AC/Gold

BROKER: George Otwell and Jay
Bowles of Blackburn & Co.

WMTR & WDHA/Morristown-
Dover, NJ

PRICE: $15 million

TERMS: Asset sale for $12 million plus
tax certificate valued at approximately
$3 million.

BUYER: Legend Communications
L.P., headed by Larry Patrick.
SELLER: Drexel Hill Associates,
headed by Peter Amow and Robert
Linder. They aiso own WKIS &
WEOW/Key West.

FREQUENCY: 1250 kHz; 105.5 MHz
POWER: Skw day/1kw night; 1kw at
564 feet

FORMAT: Business News; AOR
BROKER: Ron Hickman of Hickman
Associates.

WECK & WJYE/Buffalo

PRICE: $12 million

TERMS: Transfer of assets from cor-
poration to limited partnership. The
seller will receive an interest in the lim-
ited partnership for its asset contribu-
tion.

BUYER: EBE Communications L.P.,
headed by Ralph Guild. He is the
head of Interep. EBE owns interests in
WCSE & WXTC/Charleston, SC;
KFRE & KNAX/Fresno; and WMQX-
AM & FM/Winston-Salem. Guild also
has a minor stake in KAZN/Pasadena,
CA. A key EBE limited partner is Wash-
ington communications attorney Mk
chael Bader. He owns WCBG/Cham-
bersburg, PA; WGLL/Mercersburg,
PA; and WTHU/Thurmont, MD.
SELLER: Williams Broadcasting
Corp., headed by Robert Williams.
FREQUENCY: 1230 kHz; 96.1 MHz
POWER: 1kw; 50kw at 480 feet
FORMAT: AC

KFAS-AM & FM/Casa Grande
PRICE: Undisclosed for 50% of gener-
al partner.

TERMS: Transfer of stock for undis-
closed consideration.

BUYER: KPIN Inc., owned 50% by
Robert Finkelstein, an attorney from
Beverly Hills, CA. The combo’'s 30%
limited partner is entertainer Frank
Sinatra.

SELLER: Video Communications &
Radio Inc., a Gillette, WY-based public
company headed by Ben Doud, is
transferring its 50% stake in KPIN Inc.,
the general partner of combo licensee
Casa Grande Communications L.P.
FREQUENCY: 1260 kHz; 105.5 MHz
POWER: 1kw; 1.9kw at 362 feet
FORMAT: Country; AC

WPSO/New Port Richey
PRICE: $354,000

TERMS: Asset sale. Escrow deposit
$3000 with additional $345,000 debt
release.

BUYER: Lowrey Communications
Inc., owned by Thad Lowrey, Barbara
Lowrey, and Sam Allgood Jr.
SELLER: Ceresoli Communications

Inc., owned by Anthony Ceresoli Jr.
FREQUENCY: 1500 kHz

POWER: 250-watt daytimer
FORMAT: News/Talk

WTHZ[Tallahassee

PRICE: $761,451

TERMS: Asset sale for $700,000
cash. Buyer agrees to assume
$61,451 note.

BUYER: Dolcom Inc., headed by How-
ard Dolgoff of Tallahassee.

SELLER: Dolcom Broadcasting Inc.
FREQUENCY: 103.1 MHz

POWER: 3kw at 300 feet

FORMAT: CHR

WJBD-AM & FM/Salem

PRICE: $800,000

TERMS: Asset sale for $600,000. Es-
crow deposit $5000 with balance due
cash at closing. Separate consulting
agreement valued at $200,000.
BUYER: Virginia Broadcasting Corp.,
headed by Richard and Virginia Fister
of St. Louis and T. Daniel Parker of Ot-
tawa, IL. They also own WCMY &
WRKX/Ottawa, IL and KLPW-AM &
FM/Washington, MO.

SELLER: Salem Broadcasting Co.,
owned by Bryan and Hazel Davidson.
FREQUENCY: 1350 kHz; 100.1 MHz
POWER: 430 watts days/60 watts
night; 1.6kw at 451 feet

FORMAT: AC

BROKER: Bill Lytle of Chapman Asso-
ciates is to receive a $47,500 com-
mission.

WPDJ/Huntington

PRICE: $60,000

TERMS: Asset sale for cash

BUYER: Williams Radio Inc., owned
by Willle Williams of Ft. Wayne, IN.
SELLER: ACME Inc., owned by Al
Moore.

FREQUENCY: 1300 kHz

POWER: 500-watt directional
FORMAT: AC

KAPH/Kingman (FM CP)
PRICE: $21,500 for 12.2%

TRANSACTIONS AT A GLANCE

Deals So Far In 1990:
$641,977,067
Total Stations Traded This Year: 677

This Week’s Action: $55,143,951
Total Stations Traded This Week: 35

® Deals of the Week:
® Dorton Transactions $20.7 million
® WERC/Birmingham $4.2 million
® WMJJ/Birmingham $16.5 million
® WMTR & WDHA/Morristown-Dover, NJ
$15 million
® WECK & WJYE/Buffalo $12 million

® KFAS-AM & FM/Casa Grande, AZ Undisclosed for 50%
of general partner

® WPSO/New Port Richey, FL $354,000

® WTHZ/Tallahassee $761,451

® WJBD-AM & FM/Salem, IL $800,000

® WPDJ/Huntington, IN $60,000

® KAPH/Kingman, KS (FM CP) $21,500 for 12.2%

® WARA/Attleboro, MA No cash consideration

® WHAAM & FM/Greenfleld, MA No cash consideration

©® KDLM & KKDL/Detroit Lakes, MN $1.41 million

® KVSF/Santa Fe $29,500

® WTYN/Tryon, NC $75,000

©® WRPL/Wadesboro, NC (FM CP) $5000 plus liabilities release

® WKTX/Cortland, OH $250,000

® WELW/Willoughby, OH No cash consideration

® KCRF/Lincoln City, OR $305,000

® WGTN-AM & FM/Georgetown, SC $500,000

® WBBH/Parris Island, SC $387,500

@ KSSO & KPAT/Sioux Falls, SD $2.4 million

® WDXB/Chattanooga, TN $85,000

@ KLVL/Pasadena (Houston), TX No cash consideration

® WIUJISt. Thomas, Virgin Islands No cash consideration

@ WXZY/Ruckersville, VA Undisclosed for 13%

® KSMX/Walla Walla, WA Undisclosed for 62%

TERMS: Stock transfer to cancei
$21,500 indebtedness.

BUYER: Andrew Gore of Wichita.
SELLER: Ronald Bliss is reducing his
56.8% ownership of Bliss Com-
munications Inc. to 44.6%.
FREQUENCY: 99.3 MHz

POWER: 3kw at 300 feet

SELLER: Attleboro Radio Association
Inc., owned by David, Peter, and
James Ottmar.

FREQUENCY: 1320 kHz

POWER: 5kw

FORMAT: News/Talk

WHAI-AM & FM/Greenfield
PRICE: No cash consideration
TERMS: This transfer is to settle the
estate of the former owner.

BUYER: Ann Banash and Margaret
Haigis.

SELLER: Robert Carey, the executor
of the Estate of John Haigis Jr., is
transferring 85% of Halgls Broadcast-
ing Corp.

WARA/Attleboro

PRICE: No cash consideration
TERMS: Exchange of assets for stock
BUYER: Ten Mile Communications
Inc., owned 70% by Attleboro Radio
Association Inc. (see seller), 10% by
Eugene Lombardi, and the balance by
a shareholders’ group headed by Peter
Ottmar.

Continued on Page 10
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YOUR CARTS
BETTER THAN

FIDELIPAC.

s your cart library stacked
with different tape for-
mulations and recording
formats? Good news—
Fidelipac’s CTR100 cart
machine can handle any
cart perfectly. And
automatically.

The sophisticated CART-
SCAN™ system recognizes
“hot’’ and standard tape
carts. It can tell if those
carts were recorded in
mono, discrete stereo or
matrix stereo. It will even
turn on external functions
like Dolby® noise reduction
or an EBS annunciator.

There’s no question—
CARTSCAN is the world’s
most advanced cartridge
preparation system.

Fidelipac engineers know
all about the different ways
you use carts, t00. So
they gave the CTR100
practical functions like “‘Vary
Speed,’’ the patented
thickness-sensing splice
finder, a “‘Cart Played’’ in-
dicator and more. If you
want to get the most out
of today’s (and yester-
day’s) cart tapes and for-
mats, get to know the
Fidelipac CTR100.

Nobody knows Fidelipac
better than Allied.

If you want to get the most
out of your Fidelipac cart
machine, Get It Right—from
Allied. No other broadcast
distributor can give you more
information or better advice.
After all, we’ve sold and
installed more Fidelipac cart
players and player/recorders
than anyone else. So talk to
your Allied representative
today.

o HARRIS
ALLIED==

BROADCAST EQUIPMENT

800-622-0022

CANADA 800-268-6817

STUDIO EQUIPMENT « HARRIS RF PRODUCTS « SATELLITE GEAR - TRADE-INS - TURNKEY SYSTEMS

© 1990 HARRIS/ALLIED
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Continued from Page B8

FREQUENCY: 1240 kHz; 98.3 MHz
POWER: 1kw; 3kw at minus 240 feet
FORMAT: Country

KDLM & KKDL/Deatroit Lakes
PRICE: $1,410,000

TERMS: Asset sale. Escrow deposit
$1000 with additional $119,000 cash
due at closing. Buyer to provide five-
year promissory note for $50,000 at
no interest and assume debts totalling
$1,150,000.

BUYER: Leighton Enterprises Inc.,
owned by St. Cloud, MN investors Al-
ver Leighton, Clyde Johnson, and
James Abbey. They own KCLD-AM &
FM/St. Cloud, MN; KOUR/Indepen-
dence, |A; and KNIA & KRLS/Know-
ville, IA. Alver Leighton owns KCII-AM
& FM/Washington, IA and KYCK/
Crookston, MN.

SELLER: Grignon Radio Inc., headed
by Ro Grignon.

FREQUENCY: 1340 kHz; 95.1 MHz
POWER: 1kw: 100kw at 970 feet

FORMAT: AC; Country
BROKER: Jack Chivers Realty

KVSF/Santa Fe

PRICE: $29,500

TERMS: The buyer is requesting FCC
permission for an involuntary transfer of
license. Buyer has purchased a securi-
ty interest held in the station’s assets
by a creditor for $29,500 cash.
BUYER: Classic Radio Inc., owned by
William Sims. He owns KMIK/Santa
Fe and has been searching for a new
transmitter site.

SELLER: Radio New Mexico Inc., a
debtor-in-possession headed by
William Bereman.

FREQUENCY: 1260 kHz
POWER: Skw day/1kw night
FORMAT: Station is dark.

WTYN/Tryon
PRICE: $75,000

TERMS: Asset sale for cash

BUYER: Radio Hendersonville, a pro-
prietorship of Kermit Ec¢ney of Hender-
sonvilie, NC.

SELLER: Gene Alan Milstein of Lan-
drum, SC.

FREQUENCY: 1160 kHz

POWER: 10kw daytimer, 500 watts
night

FORMAT: Station is dark.

WRPL/Wadesboro (FM CP)
PRICE: $5000 and release of partner-
ship liabilities

TERMS: Cash and debt release
BUYER: Risden Allen Lyon Jr. and
York David Anthony. Lyon currently
owns 51%. Anthony has CPs for anew
FM at Albany, MO and a new AM at
Paw Creek, NC.

SELLER: Justine Hope Lambert of
Concord, NC is selling her 49% stake
in Red Penny Broadcasting.
FREQUENCY: 93.3 MHz

POWER: 3kw at 300 feet

WKTX/Cortland

PRICE: $250,000

TERMS: Asset sale

BUYER: Tobin Communications Inc.,
owned by Jeffrey Tobin of Heritage,
PA and Joseph Dobish of Brookfield,
OH.

SELLER: Trumbull County Broad-
casting Corp., owned by Patrick En-
grad, Stephan Kramer, Stephen Han-
na, and Albert Zippay. Kramer and
Zippay own WKTX/Mercer, PA. En-
grad is an applicant for a new FM at
Hubbard, OH.

FREQUENCY: 830 kHz
POWER: 1kw daytimer
FORMAT: Country

WELW/Willoughby

PRICE: No cash consideration
TERMS: Stock transfer to settle the
estate of a deceased former owner.
BUYER: Barbara Sullivan

SELLER: The Estate of Howard
Sullivan is transferring its entire in-
terest in Sullivan Shamrock Broad-
casting Co.

FREQUENCY: 1330 kHz

POWER: 500 watts day/350 watts
night

FORMAT: AC

KCRF/Lincoln City
PRICE: $305,000

TERMS: Asset sale for cash

BUYER: Oceanlake Broadcasting Co.
Inc., headed by Hal and Barbara
Fowler. Mr. Fowler is an applicant for a
new FM at Gleneden Beach, OR.

SELLER: Thomas Hunstberger, bank-
ruptcy trustee for Matrix Media Inc.
FREQUENCY: 96.7 MHz

POWER: 610 watts at 670 feet
FORMAT: AC

WGTN-AM & FM/Georgetown
PRICE: $500,000

TERMS: Escrow deposit $20,000. As-
sumption of promissory note held by
Allied Financial Corp. with outstand-
ing balance of $350,000. Additional
$130,000 cash due at closing.

BUYER: Saltzer Broadcasting Com-
pany Inc., owned by Gerald Saltzer
and Barbara Alpert of Naples, FL.
SELLER: Fogel Media Inc., owned by
Harry Fogel. The company is the pro-
posed transferee of WJHO/Opsiika,
AL.

FREQUENCY: 1400 khz; 106.5 MHz
POWER: 1kw; 50kw at 560 feet
FORMAT: Gold; AC

BROKER: Chapman Associates is to
receive a $25,000 fee in installments
over 60 days from closing.

WBBH/Parris Island

PRICE: $387,500

TERMS: Asset sale. Escrow deposit
$25,000 with balance due cash at
closing.

BUYER: 0O.C. Welch Broadcasting
Corp., owned by 0.C. Welch of Ridge-
land, SC.

SELLER: Music Radio of South Caro-
lina Inc., owned by Darryt Nixon. He
also owns WOCQ/Berlin, MD.
FREQUENCY: 92.1 MHz

POWER: 3kw at 284 feet

FORMAT: Country

KSSO & KPAT/Sioux Falls
PRICE: $2,400,000

TERMS: The buyer acquired an option
in Aprit 1989 to acquire this station.
Escrow deposit is a $50,000 promis-
sory note personally guaranteed by the
buyer. At closing, the buyer will pre-
sent $1.15 million cash, and the prom-
issory note will be returned. Balance of
purchase price via $500,000 promis-

sory note at 9% interest; interest-only
payments due for first 24 months, fol-
lowed by 156 equal monthly install-
ments of interest and principal. Addi-
tional $750,000 for noncompete
agreement, payable in equal monthly
instaliments for ten years beginning the
13th month following closing.

In addition, the buyer agrees to lease
the studio facilities for $3100 per
month for five years. The parties shall
make a final adjustment in the purchase
price based on levels of "collectible ac-
counts receivable,” which are planned
to be at least $1 milion for the 12
months prior to closing. If the figure is
lower than $1 million, the buyer has the
option of declaring the sale void or of
reducing the final purchase price by
2.4 times the amount of the station’'s
collected gross receipts. The buyer
has asked the FCC to shield these fi-
nancial details from public disclosure.

BUYER: T&J Broadcasting Inc., own-
ed by Thomas Ingstad of Edina, MN.
The company also owns KBMW &
KLTA/Breckinridge, MN; KIT & WATS/
Yakima, WA; and KKAA & KQAA/
Aberdeen, SD.

SELLER: KSOO Radio Inc., owned by
Joseph and Sylvia Henkin.
FREQUENCY: 1140 kHz; 97.3 MHz
POWER: 10kw day/Skw night; 60kw
2t 221 feet

FORMAT: AC

WDXB/Chattanooga

PRICE: $85,000

TERMS: Asset sale. Escrow deposit
$2575 with total of $18,025 cash at
closing. Ten-year promissory note for
$66,975.

BUYER: Chattancoga Sound Co.,
owned by Homer Nelson and James
Grant.

SELLER: Chattanooga Sound Inc.,
owned by William Grant Jr., Walter
Grant, Alec Grant, and John Smith.

FREQUENCY: 1490 kHz
POWER: 1kw

FORMAT: Country
BROKER: Jerry Pond

KLVL/Pasadena (Houston)
‘PRICE: No cash consideration
TERMS: This transfer is to settle the
estate of the former owner.

BUYER: Angeline Vera Morales
SELLER: Angeline Vera Morales, the
executrix of the estate of Felix

Morales. She is in the process of sell-
ing KFHM/San Antonio to Hispanic
Radio Broadcasters for $1 million.
FREQUENCY: 1480 kHz

POWER: 1kw day/500 watts night
FORMAT: Spanish

b VTG ES LG
WIUJISt. Thomas
PRICE: No cash consideration
TERMS: Asset transfer for assumption
of liabilities.

BUYER: Virgin Islands Youth Devel-
opment Radio Inc., a noncommercial
organization headed by Leo Morone.
SELLER: Virgin Island Council of Boy
Scouts of America.

FREQUENCY: 88.9 MHz

POWER: 150 watts at 50 feet
FORMAT: Educational

WXZY/Ruckersville

PRICE: Undisclosed for 13%

TERMS: Stock transfer in exchange for
loan.

BUYER: Carl Colombo of New York is
receiving a 13% stock interest in ex-
change for a loan. He is a director and
minority stockholder in WYFX/Boynton
Beach, FL.

SELLER: Sandra Rae Robinson is
reducing her 51% stake in Ridge
Broadcasting Corp. to 38%. Non-
selling investors in the station include
Washington communications lawyer
George Borsari Jr. and Florida broad-
caster Robert Nelson. Borsari owns an
interest in WWSB-TV/Sarasota and
WYFX/Boynton Beach, FL. Nelson
owns interests in WBRD & WDUV/
Bradenton, FL and WWSB-TV/Sara-
sota.

FREQUENCY: 92.1 MHz

POWER: 3kw at 500 feet

FORMAT: AC

KSMX/Walla Walla

PRICE: Undisclosed for 62%

TERMS: Stock sale for undisclosed
amount.

BUYER: Ralph and Cheryi Broetje of
Walla Walla. They currently own 38%
of the licensee.

SELLER: Barry and Maria Delaluz Jen-
kins are transferring their entire 62%
interest in KMEX Inc.

FREQUENCY: 1320 kHz

POWER: 1kw daytimer

FORMAT: Spanish

RANTEL

Advanced Perceptual Research

Laurel, Maryland-301-490-8700




efere hatching New Kids onghe Block
pop Svengali Maurice Starr nwented
New Edition. Since Narr aad the
group parted company. the various
" membens of the onctime Jacksen §
pdate have gone on to eVen greater SUeCss as
hey Ve attained maturiny and independence
Alumnus Bobby Brown is 2 superstar original fead
<irger Ralph Tresvant is readving a solo record
and now Ricky Bell, Michael Biving anc Ronn:e
Devoc are making funk histon
That trio mav be merely the boogie ballast
an New Edition’s love hoat. but its debu. effshoot
album. Mudson. stands as nothing less t=an an
RX B classic Working with a varicty of wrisers and
prodiccers that includes Hank Shocklees Pubiic
Enemy posse. braiding creamy leads wig: reedy
raps and Dopplerized harmonics. juxtaposing hip-
hops beats and samples with purce pops ceenest
aural beauty secrets. Bell Biv DeVoe has<cenfected
the rhythm masterpiece of the vear
Poison” the most immediately graziving
groove 10 hit the air since Brown's "My Pemgative,
has got the covlext sounds. the snakiest azuse for
2 hackbeat. the crooninges: bridge and the coldest

Produced By Carl E. Bourelly For Zomba Productions And Bell Biv DeVine. Executiwe Producers: Louil Sitas, J=. ksl Biriam Hicks. Management: Hiriam Bicks/H Management

cut (“Me and the crew used’to do her!™). Hard

10 believe that the other Ir. Freeze production
Dope!”) is nearhy as goexd. And then theres

B.B.D. (1 Thought 1t Was Ye)7" about 2. cocky stud

who thinks the kev to hisbver’s argor is in hi

Kiss. onhy todearn “she lle that with 4/ the guys

Assembied by Shack brotae- Reith. Bric

Aetnam” Sadler 21¢ co-owiter Renes Hooks (and

quoting shly fron A~e11aS “Chan ¢f Fools™), the
nbelicvably funky bed is onlv a setap for the per
fect plot twist. By making B B.D). the Hutt of its own
sexist joke. the record gezs 1o have 1 three wavs
The bans strut their com etely conwinting fove-
man stuff. undercut the brag with -3larious stvie
and reveal as much genaine camaraderie as vou've
heard on a record since the hackgrmund vocals o
Exile om Marn Stwet Bobby Brovm zan do the first
Biz Markie can do the second. and the Jungle Broth-
ers can do the third. Onls B.B.D. dees all three
Lét Me hnow Somethiag?'” fallims with 4 per
verse. funky groove. and 1en comes “Do Me!” a
landmark in priapic absezsion. Forget amthing am
horny guv ever said or b2aged inazar in a sub
way. on a sireet corner of at a dane. 1f the true
spirit of the male love jores could saeak. its words

Roiuing STone. Juiy 127H-267TH, 199G

would b2 F B.Dx: *Slap it up. flip it, rub it down
oh ne!” s2ade urapologetically with an eve on the
record-tudng mearket and an-ear to what gets
plave he radio. B.B.Ds heart is still with the
Muses. This is omr for the pantheor

1's wx dad far Johnm Gill that his first sol
athom s = his pre-New Edition davs comes oat
in the szme morth gs that of his band maies. Aso
a torme- 27k szar who was hlessed even in thase
days wittea scarh “rue baritone weapon, Gill g=ts
the delee treatment fiom Motown and comes ff
like 2 harcsame high schooler. wriggling in a
rentey! 1= With every number produced
eithe- b 7 may Jam and Tern Lewis or LA and
Babv-ac: — the Rolls-Rovee and Bentley of black
pop— Cil gets zome great tracks and good sore
but he €cesn't s2em 10 know who he wants 1o
vet. He deBvers the ingratiating LaFace hallad sy
Wy My fathfuly but without the palpable em:
tional irezrig. that Babvface himself brought
10 the s 1ar “So0n As 1 Get Home™ on his own
album. “Ezirwezther Friend” is a solid rewrite Hf
Stevie Worder AT and Gill renders it with a rza-
sonable-belanoe of amiability and amorousness.
Bui listen 10 Jam and Lewis’s “Rub You the Right

B OUR MUSICIS

{ MENTALLY

! HIPHOP |
SVOQTHE!

N THE

| R&:B TIP

WITH A POP

~ESL APPEAL |
1) ET”

Way.”" 2 love taser o a fizst single. and imagine
how Alexander (YN 2al would have torn into it
When Gill goes for dis inzensity button. vou picture
a'man infuriated by 4 pmbiemetic bra strap — ot
the image vou avan. in a boast of erotic deftness

Gill secems poised midway hetween Freddic
Racksom'’s gentle lover persona and fthe old Tedd
Pendergrass sl ok seducer reugne For now. he
sounds more | ke tie man on op of the wedding
cake than the one digging in tait

Black music. given the current staie of most
black radio. is a8 restricrive as it's ever been. From
the business standroint this music is “produc:
its part of a familisr. paatable qualin-controZied
stream. designed to fill the ziravaves and the
record racks. 2nd ver the narrow rules of the
marketplace have stimdawed more swartling
exceptions — Tracy Tereace. Leany Living Colour
and others — than ever befor

Ajthough no exaense was spared — great
alents were ualeashed and the result is good —
Jobnny Gill scung like the product that it is
Poison. on the oth=r hand, teaches the transcend-
ent pop lessor: Great product sounds like great
music Davit! Sigerson

MCA




Westwood One Coﬁipanies Salute

Our 1990 International Radio Festival Winners

Best of Festival
Grand Award

Gold Medal

1

i

Gold Medal

Silver Medal

Bronze Medal

Information Program
The Source

The Electric Eighties:
The Decade In Review

Best Director

Westwood One

Radio Networks

Brian Heimerl for

Tommy Live From Radio City
Music Hall

Best Breaking News Story
NBC Radio Network
Eastern European Coverage

Sound Effects
Westwood One
Radio Networks
Pirate Radio USA

Public Affairs Program
The Source

The Source Report: Drug
Wars, The Littlest Soldiers

Gold Medal

Gold Medal

Silver Medal

Bronze Medal

Bronze Medal

Best Music Frogram
Westwood One
Radio Networks

Off The Record With
Mary Turner

Best Magazine Format
The Source

The Electric Eighties:
The Decade In Review

Special Event

Westwood One

Radio Networks

The Kids Are Alright:

The Who Live From Dallas

Magazine Format
Mutual Broadcasting System
America In The Morning

Entertainment Magazine
The Source

The Source Report:

A Look Inside Disney-MGM
Studios Theme Park

Congratulations to everyone involved in the creation of these award-winning news, information and

entertainment programs.

N\
I/
WESTWOOD ONE COMPANIES

WESTWO0D ONE MUTUAL NBC RADIO
mooniraones @ sesisen BB NEWORKS ae
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 ‘Interstate Travelmate’
Hits The Highways

Come to think of it, you haven't seen too many gas stations, motels,

Y ou're on the road again, and you haven't seen a restaurant in hours.
or cars, either. When will you find an oasis in this cornfield?

If you had Whistler Corp.’s new “interstate Travelmate,” you'd simply
enter the name of the state, the highway number, the direction you're
heading, the number on the ciosest mile marker, and whatever service you
need — and the computer would display the number of miles to your
’ destination.

The travel calculator lists more than 30,000 businesses, services, and
tourist sites throughout the continental U.S. In addition, the hand-heid de-
vice gives state-by-state phone numbers for highway patrols, road condi-
tions, weather and tourist assistance, motel reservations, and motor clubs.

Owners can have their Travelmates updated annually by the Westford,
MA-based company for $20. Price: $99.95. For more info, phone (508)
692-3000.

FIVE STEPS TO SUCCESS

Con

Connecticut
2033550902

Creating Direct-Response
Radio Spots That Work

irect-response radio spots

produce positive results —

but only if you know what
makes them work. Below are five
techniques from Bob Schulberg’s
“Radio Advertising: The Authori-
tative Handbook” (NTC Business
Books):

¢ Stress the response concept.
The entire spot should concentrate
on developing a response. Don’t be
subtle. If you’re seeking requests
for a brochure, say so — over and
OVer.

» Include a forced-response tech-
nique. State a time limit or the date
a sale ends, for example.

o R S

® July 12-15 — Upper Midwest
Communications Conclave.
Radisson Hotel South. Minne-
apolis-St. Paul, MN.

® July 14-18 — New Music
Seminar 11. Marriott Marquis
Hotel. New York, NY.

® August 18-19 — Dan O'Day’s
Air Personality Plus seminar.
Airport Holiday Inn. Cincinnati,
OH.

® September 12-15 — NAB
Radio 1990. Hynes Convention
Center. Boston, MA.

® September 13-15 — Foun-
dations Forum '90. Sheraton
Plaza La Reina Hotel, Los An-
geles, CA.

® September 21-25 — 89th
Audio Engineering Society Con-
vention. Los Angeles Conven-
tion Center.

® September 24-27 — RTNDA
45th International Conference &
Exhibition. San Jose Conven-
tion Center. San Jose, CA.

s -~

eclted with y
customer.

MIKE SHALETT
DONNA KEANE

street Puise Group

Market Research for Today's Music Industry

¢ Use phone numbers, not ad-
dresses. Telephone responses work
much better than mail responses.
Repeat the number three times, in-
cluding once at the end. Don’t allow
anything to follow the number —
especially a clever comment.

e If you don’t get immediate re-
sults, lose the spot. Direct-response
spots start to work right away - or
not at all. Don’t stay with one, hop-
ing it’ll catch on after a few airings.

¢ Fine-tune the spot, if neces-
sary. Keep in mind that many
spots must be slightly reworked to
be effective. Changing even a few
lines can make a big difference.

® October 11-14 — National
Professional Conference Of
Women In Communications Inc.
Riviera Hotel. Las Vegas, NV.

® October 16-17 — Broadcast
Credit Association’s 24th Credit
& Coliection Seminar. Harbour
Castle Westin Hotel. Toronto,
Canada.

® October 24 — Paul Kagan
Radio Station Acquisitions Sem-
inar. Park Lane Hotel. New
York, NY

® January 24-27, 1991 — RAB
Managing Sales Conference.
Opryland Hotel. Nashville, TN.

® January 25-29, 1991 — Na-
tional Religious Broadcasters
48th Annual Convention & Exhi-
bition. Sheraton Washington
Hotel. Washington, DC.

®February 11-13, 1991 —
Broadcast Credit Association’s
25th Credit & Collection Semin-
ar. Loews Summit Hotel. New
York, NY.

California

THE COMPLETE e v
IND
By the Editors of 73, A:ng

S RADjO |
% DiRECTORY SN
COMPREHENSIVE :
MARKET ;
AM a0 M Sione
gSA and Canggy
: 108/2m Formats
Arbrr;on, Birch, ang Willhight Rag
M Street Radig Markets '

20,000 CHANGES

‘M Street
Radio
Directory’
Updated

he 1990 edition of “The
T M Street Radio Directory”

has just been published,
and contains more than 600
pages ‘of ownership, ad-
dresses, formats, and technical
information on radio stations in
more than 400 markets in the
U.S. and Canada.

Also included: the most re-
cent {generally Fall '89) Arb}-
tron, Birch, and Willhight 12+
AQH figures for every rated sta-
tion, with stations listed by city
of license, call letters, and fre-
quency.

The Alexandria, VA-based
company — which pubishes the
weekly M Street Journal —
printed its first edition last year
(R&R, 10/13/89). The 1990
edition boasts more than
20,000 changes. Price:
$29.95 (add $2.50 for ship-
ping and handling). For more in-
fo, call (703) 684-3622.

vaupe §

reet Journay

r

213+658+8802

www americanradiohistorv com



“EACI FINALLYGOT

“We’re a very bright, up-tempo AC
station, and every time we’d play
Simon and Garfunkel the station
came to a screeching hait. You just
can’t afford to have that happen to-
day. Our gut told us listeners didn’t
expect them on the station, but they
always tested well. F.A.C.T. showed
that even though the songs were
popular, they have very low fit
scores. So we finally got the ev-
idence to back up our hunches. On
a radio station worth $50 million,
you can't even put a dollar figure
on that.”

Bob Lind knows that an intense-

ly focused, on-air product is priority
one in the 905.

Think about your on-air prod-
uct.Does a particular song belong
on your station? Or is it too far away
from the station’s core sound? Until
recently, the issues of listener music
expectation and song compaub1hty
were dealt with solely on“gut feel”

Now, Coleman Research intro-
duces a system to maximize ratings
and quantify song expectation and
compatibility. It's a revolutionary
new programming tool called
EACT™Thats short for Fit,
Acceptance and Compatlblhty Test.

“Fit"tells you whether listeners
perceive a song to be appropriate
to your station. Compatl ility mea-
sures how close a song comestoyour
“quintessential”sound.Best of all,
EACT™is America’s only paperless

?‘» K

music test!pcEACT;"Coleman
Research’s powerful music manage-
ment system, is all you'll need to
work on priority one:A focused
on-air product.

Coleman Research’s EACT*™
music test, coupled with our power-
ful strategic study, generates The
Plan: a comprehensive strategic
action plan for programming and

THIS RADIO STATION.’

— Coleman Research Client Bob Lind, Vice President and General Manager, WMMX/Baltimore

marketing your station.

Bob Lind has the EACT™
competitive edge.Put the power
of EACT™and The Plan to work
for your station. Call Coleman
Research,one of the country’s

two top stra-
tegic research H I
companies,at

919/790 0000. COLEMAN RESEARCH
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The Little Prince:
A Legal Tender Lover?

OVERVIEW

BO will broadcast the fi-
nal concert in Madonna’s

EDIA

cial, the event will be offered free
to all HBO subscribers.

WEEKEND BOX OFFICE

ven though Prince shared a world tour on Sunday, ‘““Madonna — Live! Blond Am- JUNE 22-24
Ebed with his underage girl- August 5 (9pm EDT/6pm PDT). bition World Tour 90" will feature

friend Anna Garcia for four Rather than a pay-per-view spe- the Sire/WB artist performing in 1 Dick Tracy $15.54
months, the randy rocker refused an as-yet-undetermined Euro- (Buena Vista)
to make love to the Holland-born s : pean city. The two-hour concert 2RoboCop 2 $14.14
heartbreaker . . . until she turned ' ' (& will be delayed because of the {Crion) *
18! : : bRy % time difference. 3 To'tal Recall $8.27

“He made me wait until | was TOP TEN SHOWS 4{::3;.63 48Hrs.  $7.63

practically eating the sheets with JUNE 18-24 v e (Paramount)
frustration,” Anna telis this week's i S Shaiaidiag 5 Gremlins 2: The $7.07

Star, adding the Purple One further
teased her by even declining to re-
move his jammies and socks!
Prince finally took pity on the fu-
ture Playboy poser on the night of

1 Cheers

2 Roseanne

3 The Cosby Show
4 Empty Nest

5 60 Minutes

6 Golden Girls

Quincy Jones,
Time Warner

New Batch (Warner Bros.)
6 Betsy's Wedding  $4.66
(Buena Vista)*
7 Back To The Future $3.85
Part lll (Universal)

i 8 Pretty Woman $3.37
her 18th birthday, when he met her 7 Coach . .
in his kitchen with a birthday cake | & Married . .. With Children Form Firms gg;’:'gn‘ﬁsmm $2.64
that read: “Happy Birthday Love-  SPRINKLE, SPRINKLE LITTLE (tie) (Universal :

lorn.” Anna purrs, “We made love
all night and almost all the next
day!”

Black-Eyed Pleas

Although LaToya Jackson is cur-
rently nursing a pair of black eyes
she claims are the result of a sav-
age beating, the musical wannabe
is keeping mum on how she got
‘em.

Unnamed British papers say she
was attacked in an ltalian hotel by a

STAR — Fleetwood Mac's Stevie
Nicks tells the current issue of US
magazine, “I'd like to be remem-
bered as a notoriously eclectic per-
son: a collector and a dancer and a
singer and a songwriter and a fairy-
dust spreader.”

Rock Labeling War,” reminding
readers that during the first three
years of the labeling debate the
PMRC took in $213,115 in dona-
tions, while the record industry
grossed $14.5 billion . . .

Seinfeld (tie)

10 A Different World
Designing Women (tie)
The Simpsons (tie)

Source: Nielsen Media Research &

All show times are EDT/PDT uniess oth-
erwise noted; subtract one hour for CDT.
Check listings for showings in the Mountain
Time Zone. Al listings subject to change.

Friday, 6/29
¢ Buddy Guy, “Late Night
With David Letterman” (NBC,
12:30am).

Quincy Jones
Company, an entertainment ven-

10 The Adventures Of $1.48

uincy Jones and Time
Milo & Otis (Columbia)

Warner Enterprises have
joined forces to create the

Entertainment All figures in millions

* First week in release
Source: Exhibitor Relations Co.

ture with television, theatre, and
film projects in development.

Also established in the partner-
ship was Quincy Jones Broad-
casting, which will acquire radio
and TV properties. WNOL-TV/
New Orleans is the firm’s first ac-

COMING ATTRACTIONS:
This week's openers include
“Days Of Thunder,” starring
real-life auto racing enthusiast
Tom Cruise, Robert Duvall, and
Randy Quald. The movie's
DGC soundtrack features the

gang of would-be kidnappers. Oth- . . A v . .
er sources say Jackson's husband/ z ¢ Johnny Clegg, ‘“Today quisition; no radio stations have Chicago single (“Hearts In
's t been obtained. " f

manager Jack Gordon did the dirty Madonna’s Slam Dancer (NBC, 7am). ye Trouble”) and the Guns N
< * Dizzy Gillespie, Johnny | Roses emphasis track (a studio

deed. However, this week’s Nation-

High atop this week's pile of Ma-

Otis, Bo Diddley, Celia Cruz,

Jones will serve as Chairman

version of Bob Dylan’s “Knock-

al Enquirer and Star report the donpg stories is the tale of how the . and Ruben Blades are among of the Board/CEO of the enter- © iy On Heaven's Door”) as well
shiners are really the work of a sur- ~ @mbitious blonde has dumped War- | the musicians spotiighted in tainment company, and will con- | as songs by Whitesnake front-
geon who performed a hush-hush  fen Beatty for Slam — "a young . ‘Routes Of Rhythm With Harry tinue as Chairman of Qwest Rec- :*; man David Coverdale, Cher,
nose job! black dancer with the body of a . Belafonte”” (PBS; check local ords. The company begins opera- . Joan Jett & The Blackhearts,
Meanwhile, the same two ‘zines  Greek god and the stamina of a su-  listings). o \.JVith two TV series airing this Eiton John, Maria McKee, Ter-
report LaToya's big bro Michael is ~ Perstud!” Slam, 22, was born ey Gl TS (Rl fall: “The Fresh Prince Of Bel ry Reid, Apollo Smile, Tina
so frightened of being stricken by a  Oliver Crumes, and is one of the . Hall Show” (syndicated; check Air; » (NBC.TV), starring the Turner, and John Waite.
massive heart attack that he's hired  Seven male dancers on Lady Dye- local listings for station and air ; g e g =
Job’s current world tour. i 2] AT ISR 1l Uo yiileic

a team of nurses to monitor his ev-
ery move! You'll never notice the
trauma squad, and neither will MJ.
He's instructed the doctors to
dress in hip street clothes so as not
to remind him “why they are there.”

Mouth Almighty

Syndicated radio host Larry King
— subject of the August Playboy In-
terview — admits he has little fear of
slipping up while on the air and say-
ing something that'll provoke a na-
tional controversy (a la Al Cam-
panis and Jimmy The Greek). “I
could say ‘fuck’ if someone got me
mad,” says King, “but | could prob-
ably beat that rap!”

Meanwhile, the men’s monthly al-
s0 sketches a history of the “Great

An “insider” tells this week’s Star
that Maddie was attracted to him
because he's fabulous in bed.
“Beatty didn't keep up with her in
the love department,” says the un-
named mole, who breathlessly
adds, “Oliver can make love all
night and still have enough energy
to dance for four hours the next
day!”

R&R doesn't run comic strips,
but we do take a comic trip each
week through the nation’s con-
sumer magazines In search of
everything from the sublime to
the ridiculous in music news.
R&R has not verified any of
these reports.

NEW THIS WEEK
® HARRY CONNICK JR.: SINGIN' & SWINGIN’ (CMV)

Saturday, 6/30

e Oak Ridge Boys, "On
Stage” (TNN, 4:30pm EDT/
1:30pm PDT).

* Darden Smith and Willis
Alan Ramsey, “The Texas Con-
nection” (TNN, 10:30pm EDT/
7:30pm PDT).

Monday, 7/2

*T.G. Sheppard, "“On
Stage” (TNN, 8:30pm EDT/
5:30pm PDT).

* Freda Payne, “The Tonight
Show Starring Johnny Carson”
(NBC, 11:45pm).

Tuesday, 7/3

* Basia, “Johnny Carson.”

Wednesday, 7/4

* Rock promoter Don Kirsh-
ner, “Later With Bob Costas”
{NBC, 1:45am).

* New Kids On The Block,
Gladys Knight, and Jermaine
Jackson perform in the “4th Of
July Spectacular” (syndicated;
check local listings), a two-hour
extravaganza airing live (in most
areas) from Walt Disney World.

cated ‘‘Jesse Jackson Show.”

5,

Cable’s ‘Dance Party USA’ Spins
Off Teen Music Magazine

ans of the USA Network’s
Fcable program ‘‘Dance
a new monthly magazine that hits
newsstands July 10. The 84-page
premiere issue of Flip — that’s
the title of the ’zine — includes

stories on cover subjects New
Kids On The Block and Paula Ab-

dul.

In addition to in-depth cover-
age of the dance show’s activities
and its teenage cohosts, Flip will
include photos and features on to-
day’s teen entertainment idols.
Among the many tie-ins planned
is an 800 phone number that will
be shown during the Monday-Sat-
urday cable broadcast so viewers
can subscribe.

Party USA” will flip over

CURRENT
®DICK TRACY (Sire/WB)
Singles: Ridin’ The Rails/K.D. Lang & Take 6
It Was The Whiskey Talkin’ (Not Me)/Jerry Lee Lewis

* Mickey Gilley, Kris Kristof-
ferson, Tanya Tucker, Asleep

Other Featured Artists; lce-T, Darlene Love, Erasure
®BACK TO THE FUTURE PART Il

Single: Doubleback/ZZ Top (WB)
®PRETTY WOMAN (EMI)

Singles: It Must Have Been Love/Roxette

King Of Wishful Thinking/Go West

Other Featured Artists: Robert Palmer, David Bowie, Natalie Cole
®BIRD ON A WIRE

Single: Bird On A Wire/Neville Brothers (A&M)

UPCOMING

®DAYS OF THUNDER (DGC)

Featured Artists: David Coverdale, Chicago, Guns N’ Roses
® THE ADVENTURES OF FORD FAIRLANE (Elektra)

Single: Unbelievable/Yello
Other Featured Artists: Billy Idol, Tone-Loc, Richle Sambora

The ivory-tickling crooner's home video debut contains seven songs
from five LPs, including the two Columbia albums to be released next At The Wheel, host Jerry
week — “We Are In Love” and “Lofty’s Roach Souffle.” Fans will be treated Reed, and more are siated to :
to a duet with Dr. John on the classic “(Do You Know What It Means To) | perform in 'Texas And Tennes- ©
Miss New Orleans,” new versions of “It Had To Be You” and “Don’'t Get see . .. A Musical Affair* (TNN, & i
Around Much Anymore,” two live tunes taped at a London concert, and 9pm EDT/6pm PDT). '
one clip from each of his two new releases — plus an exclusive interview
with the N'Awlins piano prodigy. (Street date: 7/3) Thursday, 7/5
® 3RD BASS: THE CACTUS VIDIYO (CMV) ¢ Tanya Tucker, “On Stage.”

The white hot hip-hoppers take their rappin’ reps to video in this * Paula Abdul receives the
15-minute compilation, which features tunes from their Def JamiColumbia Choreographer Of The Year
debut, “The Cactus Album." If you don't blink, you can catch MC Serch award in "“America’s Dance
and Pete Nice’s three singles — “Steppin’ To The A.M.,” “The Gas Face," Honors” (ABC, 9pm).
and “Brooklyn-Queens” — plus mini-clips for “Triple Stage Darkness™ and ¢ Barry White, “"Johnny Car-

GRS R e

5

=

“Wordz Of Wizdom.™ (7/3) son."
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Middle Age: Not A Time,
But A State Of Mind

does it target the middle-aged?
According to a recent survey
conducted by the Jefferson Valley,
NY-based American Board Of
Family Practice, more than one in
ten persons in this demo defined
themselves as middle-aged!
Although the age group most
likely to think of themselves in
those terms was 46-55s (84%), a
majority (58%) of the survey’s
3545 respondents consider them-
selves middle-aged, as did 47% of
those 66-75, 29% of those 76+ — and
that equally stunning 11% of those
18-34. Obviously, middle age isn’t
really an age — it’s an attitude.

Middle Age Attitudes

The survey also concluded that
you're probably not middle-aged
until you:

« think more about the past than
the future (47% of adults agree)

e don't recognize the names of
artists on the radio (46%)

« take longer to recover from ex-

T Y
o =i =

If your staticn targets 18-34s,

ercise (4%)

e see the last of your children
move out (2% )

« worry about money for health
care (41%).

Middle Age Activities

In addition, the study revealed
that the five most common activi-
ties that adults associate with mid-
dle age are:

« spending more time with their
spouse and children

« helping their kids financially

« having a fulfilling sex life

« participating regularly in re-
ligious activities

« caring for an ailing parent.

More than seven in ten adults
surveyed believed middle age was
strongly associated with chronic
illness, and 62% said it meant being
overweight. On the positive side,
respondants said that the best as-
pects of middle age were being set-
tled in life and having grown chil-
dren.

—
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{
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Asian 564
European 210
African 86

South American 80
North Amarican 60

Global Village:
A Census Wonder

! ince the lace '60s, we've heard an awful lot of talk about how the im-
Smediacy ¢t electronic media has made our world into a “global
village.” AB, but if the world were a village of 1000 people, its ethnic
and religious comaposition might be surprising.
Below are some approximate populations, as calcuiated by the
Geneva, Switzerland-based /RED Forum publication:

Of these people, 700 would be illiterate, 600 would live in shanty-
towns, 500 would be hungry, and 60 would controf haif the total income.

Religion Number
No reiigion/atheist 210
Catholic 183
Moslem 175
Hindu 128
Protestant 84
Buddhist 55
Animist 47

Christian Orthodox 33

How to
increase
your station’s
value...

in three simple steps.

FIRST, IDENTIFY A profitable
niche in your market. Second,
design & introduce the ideal
product (based on your target
audience’s tastes). Third,
maintain & build your audience
over time. This is the only
approach that virtually assures
improved cash flow and long-term
financial success. The steps are
clear, but they’re hard to do. You
can make it easier by using our
“Format Start-Up Package.”
Call today for details, and ask for
Sue Bell, National Sales Manager,
at (312) 726-8300.

/BTRATEGIC
/' RADIO
/" RESEARCH

180 N. Wabash
Chicago, IL 60601
(312) 726-8300

OVERVIEW

B s

Long Distance
Information

Although it seems like some
people are always on the
phone, the average adult makes
only 11 personal long-distance
calis per month, according to
NYC-based ™ediamark Re-

search.
] Who coughs up the most
cash on long distance phone
| bills? College-educated 35-54
year-olds with annual incomes
l of $35,000 {or more)} and with
teenagers in the home.

; 8

Coffee, Tea ...
Or Cola?

haddya know — it’s al-
most time for that morn-
ing cola break! Accord-

ing to a recent survey conducted by
the NYC-based Roper Organiza-
tion, Americans under 30 are just
as likely to drink cola for breakfast
as coffee (29% for each) on a typic-
al day.

However, the overall proportion
of morning cola drinkers still is
much lower than that of coffee
drinkers (14% vs. 51%, respective-
ly).

Interestingly, despite their repu-
tation for enjoying good ol’ down-
home cookin’, 25% of Americans
living in rural markets report
drinking cola for breakfast — a fig-
ure that dips to 9% among Ameri-
cans who live in major cities.

R

The Answer
To Our Calls?

ne-quarter of all U.S. house-

holds — nearly twice as

many as in 198 — have
answering machines, according to
the NYC-based Roper Organiza-
tion.

Consumers who own machines
tend to be executives/professionals
(45% ), the affluent (41% ), and col-
lege graduates (38%). In addition,
a recent survey by the company re-
vealed that one in 12 households —
that’s 7.3 million, folks — plan to
buy one this year.

Those most likely to purchase an
answering machine are umnion
members, middle-income shop-
pers, and two-income households.
Beep!

Born To:

WRRM (Warm 98)/Cincinna-
ti air talent Tom Walker, wife
Mary, daughter Sarah, June 16.

WKQQ/Lexington, KY PD
Peter Delloro, wife Caron, son
Derrick, June 19.

Marriages:

KKCW/Portiand, OR Promo-
tion Director Susan Whitaker to
Josh Reynolds, June 9.

WSTZ/Jackson, MS pro-
ducer Dru LaBorde to Tonya
Crocker, June 16.

KFMQ/Lincoln, NE MDyair
talent Joe Skare to Carmen
Schiater, June 16.

www americanradiohistorv. com

metal beast.”

With Jaminator — due in September — your tunes are never out of
tune, thanks to a built-in harmonics compensator. The instrument uses dig-
itally recorded (rather than synthesized) sounds for its guitar, keyboard,
percussion, and band backups, and contains 195 chord-controlled riffs.

As pictured, two Jaminator players can link their instruments by a spe-
cial cable that allows them to play in synch. And . . . using the unit's handy
output jacks, you can either hook up the Jaminator to your stereo for
window-shattering volume or plug it into a set of headphones to preserve

your neighbors’ peace of mind.

Worlds Of Wonder — for $15.

476-4000.

‘Jaminator’ Turns Zeros
Into Guitar Heroes

II your sweet little rock 'n’' roller's fantasies may come true —
Acourtesy of the "Jaminator,” an electronic combination guitar/key-
board/percussion instrument designed for those who want to
{quoting the manufacturer’s press release) “truly wail like a psycho speed-

35 Tunes Available

Five different band backups are built into Jaminator, which has a sug-
gested retail price of $120. Six additional “Jaminator Paks,"” each contain-
ing five songs, are available from its manufacturer — Fremont, CA-based

There are two "Classic Rock” packs, two “Hard Rock" packs, one
“Modern Rock” pack, and one dubbed "“Lead Rock Guitarists” from which
to choose. Songs range from “Foxy Lady” and “Black Magic Woman” to
"“Sunday Bloody Sunday” and “Dude (Looks Like A Lady).”

Radio Promotion On Horizon
The company also is developing a Jaminator Rock Trivia Sweepstakes
promotion with CHR stations around the country. This may be your only

chance to strap on the Jaminator and rawk! to “Beck’s Bolero” on the air!
For more info, call NYC-based Jessica Dee Communications at (212)

crude by the time they get

through to your sales depart-
merit, they probably picked up the
behavior from your receptionists.

According to a recent survey,
more than half of the respondents
said they get angry when treated
rudely, and about half said they’re
discourteous in return.

What’s more, the study — con-
ducted by Wellesley, MA-based Or-
ganizational Dimensions President
and Babson College professor Jo-

I f your advertisers are rude 'n’

Warning: Rudeness Is Contagious

seph Weintraub — found that 71%
of those surveyed said they’d take
their business elsewhere if they
were treated rudely.

Perhaps more interesting, al-
though nearly nine out of ten sur-
veyed believe it’s a good idea to let
management know when you re-
ceive bad service, only 53% said
they actually do so. Something to
keep in mind the next time you
hear about someone receiving less
than friendly service from your or-
ganization . . .
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CONGRATULATES
ALL OUR WINNERS..

102.7 KISFM

STATION OF THE YEAR

Bobby Poe Music Survey, 1990

LYNN ANDERSON

BROADCASTER OF THE YEAR, 1990
American Women In Radio And TV

RICK DEES

AIR PERSONALITY OF THE YEAR, 1990
Bobby Poe Music Survey

GERRY DeFRANCESCO
OPERATIONS MANAGER OF THE YEAR, 1990
Bobby Poe Music Survey
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Oceana’s O’Brien’s Oasis

RCA artists Bruce Hornsby & The Range threw a party for industry types at L.A.’s Paramount Studios to
preview songs from their latest LP, "A Night On The Town.” Arista recording artist/Grateful Dead head Jerry eponymous debut — the label’s first LP under its new BMG Distribution
Garcia showed up to lend a hand on the guitar during the showcase, which was recorded by Westwood agreement. Hobnobbing in Hollywood ~ Florida, not California — are

’ Oceana Records has signed Michael O’'Brien and is about to release his
’ One. Hangin’ backstage are (I-r) Westwood One Exec. VP Jerry Sharell, RCA Exec. VP/GM Rick Dobbis, (seated, I-r) O'Brien and attorney Henry Roth; (standing) label President
L

Garcia, Hornsby, RCA President Bob Buziak, Westwood One VP Richard Kimball, and manager Tim Neece. | Carl Maduri and O'Brien’s agent, Otto Neuber,

Vancouver Scores Juno Awards

To commemorate the 20th anniversary of Music '91 — British Colum-
bia’s “Year Of Music” — the Juno Awards will be held in Vancouver

[ next year, marking the first time they've been held in a place other than Key Charisma staffers took a trip to L.A. to celebrate the signing of Jellyfish, whose first LP (“Bellybutton”)

Toronto. On hand for the celebration are (I-r) Juno Record Conference is slated for an August release. Gathering for the occasion are (kneeling, I-r) label VP Danny Goodwin, pro-
| Director David Farrell, Juno President Peter Steinmetz, Muslic 91 ducer Albhy Galuten, and Charisma VP Jeff Fenster; (row 2) label VP Bob Catania, the band’s Jason |
| President Robin Lecky, CARAS/BC President Michael Godin, rock pro- Falkner and Roger Manning, Industrial Management's Victor Ratto, Charisma’s President Phil Quartararo !
[ moter Bruce Allen, and recording artist Bilf Henderson of Chilllwack and Steve Samiof, and attorney Alan Mintz; (row 3) the band’s Andy Sturmer, Industrial Management's
; fame. Chris Coyle, and label VP Jerre Hall,

J

Hunt And Ye Shall Collect 3

Go West Go West

] ] ) ) o ) British duo Go West, who recently signed with EMI, have just com-
Aussle outfit Hunters & Collectors gathered praise from Atlantic execs for their recent Radio City Music Hall ’ pleted a video for their first single on the label, “King Of Wishful Think-
[ ing.” The group’s album is due early next year. Seen schmoozing when

(front, I-r) the label’s Bob Kaus and VPs Lou Sicurezza, Andrea Ganis, and Perry Cooper, the band’s Mark |
Seymour and John Archer, and Atlantic VP Danny Buch; (back, I-r) guest Alex Schulman, the label’s Sr. VP ‘

the band stopped by EMI's offices in Hollywood — California, not
Florida — during their recent U.S. tour are (i-r} manager John Glover,
the band'’s Richard Drummie, EMI President/CEQ Sal Licata, the band’s
Peter Cox, and label VP Ron Fair.

Vince Faraci and Sr. VP/GM Mark Schulman, the band’s Barry Palmer, Loud & Clear Management’s Sara
Pearson, the band’s Jeremy Smith, manager Michael Roberts, and band members Jack Howard and Coug

[
I
‘ performance and their Top Five New Rock LP, “Ghost Nation.” Managing to squeeze into the pholc are
Falconer.

www.americanradiohistorv com



Live from Milton Keynes, England, Sunday, August 5. Hear David Bowie
performing his classic hits such as “Space Oddity,” “Changes,” “Suffragette City,”
“China Girl,” “Ziggy Stardust” and more in a special 22 hour performance of his
sensational “Sound + Vision” Greatest Hits Tour. To lock up exclusive rights in
your market, contact your Westwood One representative in Los Angeles at (213)
840-424Y4, Fax (213) 204-4375.

Gvll )

Management: Isolar Enterprises, Inc.
Tour Produced By RZO And Isolar.

MTON KEVNES
ENGLAND

SUNDAY
AUGUST 5th

% WESTWOOD ONE RADIO NETWORKS
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Simon GSM
At KXXX

Emmis Broadcasting’s CHR
KXXX (X100)/San Francisco has
promoted NSM Lynne Simon to
GSM. She replaces Rich Kahn, who
resigned last month.

VP/GM Jim Smith remarked,
“Lynne is one of the most
respected sales managers, not only
within Emmis, but throughout the
industry.”

Simon told R&R, ““The timing is
fortuitous in that the billing is good
and programming is stronger than
ever. There’s so much talent on the
sales staff that my job is just to
keep the fun in the game and play
fairly to win.”

Simon joined X100 at its debut in
October 1988 from the VP/Sales &
West Coast Trainer slot at
Interep’s Hillier, Newmark,
Wechsler & Howard. She’s also
held sales posts at KNBR/San
Francisco, MMT Sales, Target
Enterprises, and American
Cinema.

Bob Feiden

Wendy Goldstein-Ishkans

RCA Ups Two In A&R

Feiden, Goldstein-Ishkans Now Sr. Directors

RCA has promoted Directors/
A&R Bob Feiden and Wendy Gold-
stein-Ishkans to Sr. Directors/
A&R. Both remain based at the
company’s New York headquar-
ters reporting to President Bob
Buziak.

“Bob’s and Wendy’s choices of
artists have identified them as
leaders in the A&R community,”
said Buziak. “These promotions
are truly well deserved.”

Feiden joined RCA in 1988, fol-

lowing a one-year stint as A&R
consultant to the label. Prior to that
he was East Coast VP/GM for
MCA and VP/A&R at Arista for ten
years.

Goldstein-Ishkans joined RCA in
1984 as Manager/A&R and was
named Director last year. Before
that she spent two years in Epic’s
A&R department. She’s also the
A&R liaison for RCA’s UK-based
artists, as well as those on the Beg-
gars Banquet label.

An ‘Affection’ For Platinum

Arista President Clive Davis recently presented Lisa Stansfield with a platinum record for her label debut, “Affection.” Gather-
ing for the festivities are (I-r) the label’s Lauren Moran, Exec. VP Roy Lott and Davis, band member lan Devaney, Stansfield,
band member Andy Morris, Big Life Management's Jazz Summers, and Arista’s VP Tony Anderson, Sr. VP Rick Bisceglia, and

Exec. VP Bill Berger.

Lava Hay’s Double V:s:on

Ferrante
VP/GM
At KQMQ

Dick Ferrante

Northpark Media’s market-
leading CHR combo KQMQ-AM &
FM/Honolulu has tapped former
Satellite Production Network co-
owner Dick Ferrante as VP/GM.

Northpark President Jack Kelly,
who’d been shuttling between
Chicago and Honolulu to manage
the outlets, told R&R, “It was a
case of finally moving to Honolulu
or finding someone who’d be a good
fit for life on the islands. We
already have one of the best pro-
grammers in the biz in [VP/OM/
PD] Kimo Akane; with his sales
and training ability, Dick should be
a great complement to an already
fine staff.”

Ferrante’s been a GSM at
WSHE/Miami, KFRC/San Fran-
cisco and crosstown KNEW, and
an AE at WERE/Cleveland

Reps

Sandy Winans

Winans Wins

KXKL GSM Post

KXKL (Kool 105)/Denver LSM
Sandy Winans has been promoted
to GSM. She succeeds Bill Sauer,
recently boosted to GM at the
Shamrock Gold outlet. AE Mark
Goodrich becomes LSM.

Sauer said, “We're fortunate
that great people come to work at
Kool 105, and that they can realize
growth and upward movement.”

Winans told R&R, “I’ve been
selling and managing in this
market for ten years — I'm not an
overnight success. With Bill still
here, the same philosophies will re-
main intact.”

Winans joined KXKL as an AE in
1987 and later rose to NSM and
LSM. She was an AE for six years
at crosstown KIMN & KYGO, and
was a regional rep for 18 months at
her own company, Metro Radio

MOGULL PRESIDENT/CEO

Ventura Music Group Launched

Ventura Entertainment Group
has created a music subsidiary
called Ventura Music Group
(VMG) and named former SBK Sr.
VP Artie Moguil President/CEO of
the L.A.-based company. He'll re-
port to VEG Chairman Harvey
Bibicoff and President Irwin
Meyer.

VMG will be a full music opera-
tion with publishing, record pro-
duction, and the possibility of a
subsidiary label to come. It will
house artists, songwriters, and pro-
ducers and maintain offices in Lon-
don and Nashville,

Bibicoff said, “Hiring Artie Mo-
gull, who has an outstanding rec-
ord of discovering new talent, to
head the music group reinforces
our commitment to bring to Ven-
tura the finest executives in each
area of the entertainment

industry.”
Mogull told R&R, “This com-
pany will be as good as I make it,

which means it will be sensation-
al'n

Artie Mogull

In his long career, Mogull has
been Chairman of United Artists
Records, a VP at MCA, Warner
Bros., and Warner Music, and VP/
A&R at Capitol. He’s been involved
in the signings of such artists as
Wilson Phillips, Kenny Rogers,
Crystal Gayle, Olivia Newton-
John, Bill Cosby, the Band, Gordon
Lightfoot, Deep Purple, White-
snake, and Peter, Paul & Mary,
among others.

‘Head Over Heels’ For Bugnon

Orpheus jazz pianist Alex Bugnon met up with label execs after a recent perfor-
mance on the Good Friends Il tour, where he played tunes from his latest LP,
“Head Over Heels.” Gathered at New York’s Beacon Theatre were (I-r) Hush Pro-
ductions/Orpheus President/CEO Charles Huggins, EMI Sr. VP Jim Cawley,
Bugnon, and Orpheus's Virgil Thompson.

Polydor artists Lava Hay entertained label staffers and more during a Roxy show, which featured songs from their self-titled
debut. Looking tres L.A. are (front, I-r) the band’s Michelle Gould and Suzanne Little; (back, I-r) PolyGram’s John Rotella and
VP Ciiff O'Suflivan, Polydor's Sean Renet, PolyGram's VP Bob Skoro, Biil Follett, and Lorte Harbough, and Wing's Tom
Vickers.

wwWw americanradiohistorv com
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CHOOSE EXACTLY WHAT YOU NEED
FOR A CUSTOM LIBRARY

Until now, when you wanted a production
library, you had to buy the whole ball of wax,
complete with all the discs you didn't need. It
was a package deal—you had to take it or leave
it. But not any more. Now, FirstCom—with
the biggest and best production libraries in the
industry—lets you create a library that’s
customized for your station. And you'll love
what you buy or get your money back.

We guarantee it.
an__m_x&_m__x

ﬂ GUARANTEE k—_mﬁﬂ

You must agree that your Custom
Library gives you the best sound,
most variety and best value or
FirstCom will cancel your contract
and refund your deposit.
| e— | S— | — }

Imagine a menu with three main courses, all
digitally recorded, mixed and mastered:

e FIRSTCOM DIGITAL PRODUCTION
LIBRARY

e MAXIMUM IMPACT

¢ DIGIFFECTS

Depending on your production load and the
sound of your station, you may need these
libraries in their entirety—or go a la carte —
pick the discs you want. The choice is yours.
FirstCom Digital Production Library is
the “workhorse” industry standard with over
2000 cuts of pure production power. It
provides a full spectrum of music to satisfy
virtually every conceivable production need.

Our hot contemporary library, Maximum
Impact, adds technicolor to your production.
It lets you push the limits with cutting edge
sweepers and explosive promos and
commercials. And Digiffects, a digital SFX
library with over 2000 cuts, gives you sounds
with startling presence.

ENHANCE THE PRODUCTION VALUE
OF YOUR STATION

With more discs, more cuts and superior

variety, FirstCom does more than improve your
production capacity —we uspire creativity. Your

station sounds better; production goes faster.

Best of all, you can lease, or own your custom
library outright, for one low monthly payment.

CALL THE FIRSTCOM
PRODUCTION TEAM FOR
A FREE ANALYSIS

Tell us about your particular production

requirements and the “attitude” of your station.

After analyzing your needs, we'll use your

input and our experience to assemble the best
library you've ever heard — custom-tailored to
your specifications and budget. Sample it for
two weeks. There’s no risk and absolutely no
obligation. If, for any reason you don't think it
will significantly improve your production, just
send it back for a complete refund. You love it
or we eat it. . .either way you can't lose. We
guarantee it.

FirstCom...First Choice
for Library music.

FOR A DEMO OR FREE ANALYSIS CALL
800/858-8880

(collect at 214/934-2222) or simply fill out the
information form and mail to:

FIRSTCOM - 13747 Montfort Drive, Suite 220
Dallas, TX 75240 * or FAX to: 214/404-9656

LI YES, I want to hear demos of your DIGITAL libraries.

(] YES, I'm interested in learning more about a Custom Production Library
and a two-week unconditional moneyback guarantee.

Name

Title

‘Company

Address

/

State Zip

/

Telephone

www americanradiohistorv com

FAX #

MService Mark 1990 FirstCom Broadcast Services, A division of Jim Long Companies, Inc.
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@BILL RYAN is upped from AE to
NSM at WGCI/Chicago.

® JOHN MAGUIRE is tapped as Direc-
tor/Sports Sales at WRKQ/Boston. He
had been NSM at crosstown WJIB.

® HOWARD GHERMAN, VP of Odon
Communications and VP/GM at WNAM
& WUSW/Neenah, Wi, adds GM duties
at WMLI/Madison Concurrently,
WNAM & WUSW Saies Manager BOB
WEBER becomes Station Manager,
and Sr. AE ART SCHWARTZ is upped
to Sales Manager

Records

Brian Bacchus

Becky West

® BRIAN BACCHUS moves to Man-
go/Antilles Records as Director/Antilles
Records. He had been Director/A&R
and Promotion at Poly&Gram Jazz. Con-
currently, BECKY WEST joins the la-
bels as National Marketing/Product
Manager. She was most recently a
Product Development Rep/San Fran-
cisco at PolyGram. Acditional appoint-
ments include TOM TERRELL to Na-
tional Promotion Manager, ELLEN
BATTLE to Publicity Manager, and
FRED KELLY to Sales Director/Special
Projects. Terrell was farmerly an air tal-
ent on WHFS/Washington, Battle was
a press representative at the Brooklyn
Academy of Music, and Kelly was up-
ped from a previous s&les position.

i

® BARBARA KELLY, a longtime inde-
pendent country promoter, has been
named Manager/National Promotion at
Curb/Nashville.

E R e

3

Barbara Kelly Jon Urdan

® JON URDAN becomes Director/Fi-
nancial Development & Acquisitions at
MCA Music Entertainment Group. He
previously served with the investment
banking group at Salomon Brothers. At
MCA Records, SHARON WOMACK
steps up from Asst. to the Sr. VP/Prod-
uct Development to National Promotion
Administrator.

Ricky Mintz Wayne Watkins

® RICKY MINTZ rejoins Capitol Rec-
ords as Director/Creative Merchan-
dising, Creative Services. He returns to
this post after two years as Direc-
tor/Creative Advertising at MCA Rec-
ords. Concurrently, Scheduling Co-
ordinator WAYNE WATKINS is pro-
moted to Manager/Catalog Develop-
ment.

® KENDALL BARCLAY is tapped to

supervise finance and business plan-
ning at Azoff Entertainment. She was
previously Director/Strategic Planning
at MCA Music Entertainment Group.

Herbert Didier

Industry

® LARRY REISMAN is upped from Re-
gional Affiliate Relations Manager to
National Manager at Westwood One
Radio Networks' Affiliate Relations de-
partment.

® RICHARD WASHER becomes Di-
rector/Sales & Marketing at Bonneville
Broadcasting. He was formerly with
WEZW/Wauwatosa, WI.

® PEGGY DOLD joins New Music
Seminar as Executive Director. She
most recently managed Record Source
International and handled directory ad-
vertising sales and classified advertis-
ing sales at Billboard Publications, Inc.

® ANNE OLVEY joins Birch/Scar-
borough Research as Marketing Com-
munications Specialist. She was for-
merly Managing Editor/Publications at
Boca Raton, FL-based Mitel, Inc. Other
additions include LISA HILDALGO,
EVAN GOLDFARB, and KATHARYN
GOLDTHORPE as Local Market Man-
agers/Western Region, Chicago, and
New York, respectively. Hildalgo was
Manager/Media Services at Coca-Cota
USA; Goldfarb was an AE at WITL-AM
& FM/Lansing. Also, Research Asst.
JODI FLAYMAN is upped to Manag-
er/Research Services.

Kendall Barclay

©® PATRICIA SEAMAN is tapped as Di-
rector/Programs at RTNDA. Other ap-

The Eurythmics’ Dave Stewart (top) and his new band, the Spiritual Cowboys, gave their first public performance recently to
preview songs from their first Arista LP, due in late August. Partying backstage at NYC's Cat Club are {row 1, I-r} Arista VPs
Sean Coakley and Marty Diamond; (row 2) the label’s Jay Ziskrout and Laura LaBadia, and the band’s Ulle Romo and John
Turnbull; (row 3) Arista artist (and Byrds founder) Roger McGuinn, band members Chris Busrock, Nancy Claire and Martin
Chambers, the label's Kris Wrech, and the band’s John Perkiss.

Wake-Up Call

A&M President/CEQ Jerry Moss (r) dropped by L.A.’s Roxy to catch Del Amitri,
who performed tunes from their label debut, “Waking Hours.” Hangin' backstage
with Moss was Justin Currie, lead singer of the Glasgow group.

pointments as part of RTNDA/Washing-
ton’s staff reorganization include
LESLIE JOHNSON to Manager/Meet-
ings & Special Events, CHARLIE BEN-
NETT to Finance Manager, and

PROS ON
THE LOOSE

Freddie Bueno — Evenings KHTK/
St. Louis (314) 892-1037

Doc Holiday — MD/middays WANS/
Greenville-Spartanburg  (803)
268-3695

Neil Kearney — VP/GM WBVE/Cin-
cinnati {219) 436-7025

Kathi Kolodin — Promotion Dir.
WTOP & WASH/Washington (301)
469-0016

Shana — Middays KLSX/Los An-
geles (818) 249-7552

Toddzilta — Middays SMN's "The
Heat” (214) 696-0108

Gary Wisner — Local Promotion
Mgr./Minneapolis, Atlantic Records
(612) 941-1776

KATHLEEN HILBURN as Asst. to the
President.

©® HERBERT DIDIER is upped to Sales
Director/Broadcast Equipment Division
at Santa Clara, CA-based telecommuni-
cation equipment maker TFT inc.

—Holly Sklar

CHANGES

Esther Bernstein is tapped as an AE
and Maria Mandalakis becomes a
Sales Asst. at WOR/New York. Also,
Vernon Richardson is appointed
Assoc. Producer of the station’s “Gil
Gross Show.”

Deborah O’Bryan is named an AE at
CBS Radio Representatives/Chicago.

Lin Galliani-Baker joins CBS Radio
Representatives/San Francisco as an
AE.

Marina Palmerio is now an AE at
WRKO/Boston.

Robby James joins KBTS/Austin as
an AE.

® Tom Tradup selected as WLS/Chicago President/GM
® Charles Warfield named WRKS/New York VP/GM
® Neil Lasher recruited as SBK Records Director/National Album

Promotion

® Bob Wood tapped as KFMK/Houston PD
® John McConnell chosen as KGO/San Francisco PD

B YEARS AGO TODAY

@® Pete Schulte returns to KKBQ-AM & FM/Houston as President/GM
@ Nick Bazoo (Ferrera) joins WEZB (B94)/Pittsburgh as PD

® R.J. Curtis is upped to KZLA/Los Angeles PD

® Morning man Jere Sullivan becomes WAIA/Miami Program Manager
@ Jed The Fish swims to KRQR/San Francisco for weekends

10 YEARS AGO TODAY

@ Don Kelly lassoes KLAC/Los Angeles VP/GM post
® Scott Kranzberg appointed Boardwalk Entertainment VP/Promotion

®Dick Logan lands Arbitron Radio VP/Marketing title
©® A&M names Steve Resnik National Promotion Director and Gary

Buttice National Singles Director

©® KSJO/San Jose lands Cliff Hunter as GM and Lee Roy Hansen as PD
® Tim Kelly becomes WLS/Chicago MD

15 YEARS AGO TODAY

@ Jay Lasker forms Ariola America Records
® ABC and Dot Record Country operations combined
©® Sean Conrad tapped as KSFX/San Francisco PD

—Hurricane Heeran
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$40,000- Value—OnIy $15,750 with IBM PC & 3 CD Changers'

This Digital Studio System makes
your station sound its best! Lock 180
compact discs with 2,000 songs in 3
Sony computerized CD changers.
The Digital Studio System controls
all your music, jingles, sweepers and
spots on CD or cart players, RS-DATS
and Hard Disc audio units.

(800) 937-2100

FAX: (800) 749-2121

You also get accurate printouts of
music and commercial logs.

Jocks love the ease and effortless
flow of Digital Studio System.
Countdown clocks, intros, lengths,
endings, spots, titles, artists and trivia
are all on the screen at a glance.

The Digital Studio System comes
complete with IBM computer, 3
premium quality Sony CD changers
and interfaces for your cart and DAT
players for only $15,750 (or lease as
low as $420 per month).

Console, mike and commercial players not included.
Music CDs and PowerPlay music schedule software
required at extra cost. 60 mo. lease $420, 36 mo. is $584.

century 2]

PROGRAMMING, INC.
14444 Beltwood Parkway, Dallas, TX 75244
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FAITH NO MORE

EPIC SUPPORT

NEW & ACTIVE

KEGL deb 18 HOT
KSAQ 31-22 HOT
WDFX 13-10 HOT
WHYT 7-5 HOT
KPLZ 23-19 HOT
K106 20-11 HOT
X106 14-10 HOT
92X deb 26 HOT
KRZR 13-8 HOT
Q104 19-15 HOT
KFBQ 39-32 HOT
KFTZ deb 38 HOT
ZFUN 28-18 HOT

PWR99 add Y107 34-30
Y95 28-26 'WRVQ 25-19
WGH add WKZL 24-18
195 add WPXR add
WPHR 28-26 WGTZ add
KUBE 25-22 WVIC add
PIRATE 21-18 G98 31-27
WAEB add WQID add
KZZB 33-27 WZZG deb 26
195 18-13  KNIN deb 30
WANS add  KPAT deb 26
WZYP add KKHT deb 25
WOKI 30-26 KFMW 40-34

€ 1990 Slash Records
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1 STREET TALK.

KNRJ’s Modern Move A Smokescreen?

NRJ (Energy 96.5)/Houston shifted to

a more pronounced New Rock CHR

presentation on Monday (6/25), but
could the segue simply be a smokescreen?

The station’s Energy 96.5 handle is now
sharing airtime with “96.5, Houston's Music
Alternative” and “No kids, no rap, no crap,”
although the option of a call letter change to
KHMX has not yet been picked up.

Ah, but ST hears that artists Don Henley
and Kenny Loggins have been asked to
attend a client party and that a sizable TV
campaign is being booked. GM Clancy Woods
confirmed the request for those artists, but —
when asked if the new direction was a
smokescreen — coyly replied, “It might be.
With this move we're just differentiating
ourselves from the rest of the market.”

Meanwhile, there have been a couple of
new additions to KNRJ, one rather surprising:
APD/midday personality Kurt Kelly (most
recently PD at KODJIL.A.) and GSM Ellen
Cavanaugh from crosstown KRBE (replacing
Jennifer Wilson, who joined crosstown
KKBQ).

Speaking of KKBQ, PD Bill Richards
denies that he’s talked with KMEL/SF morning
man John London about replacing morning
zoo vet John Lander. Lander has another year
to go and a six-month no-compete clause on
his current deal, and London has a tight
contract, too. KKBQ is looking for a morning
sidekick, though.

And . . . Power 99/Atlanta PD/morning
man Rick Stacy recently came in to listen to
Susquehanna sister KRBE, fanning the flames
of rumors that he’s moving South.

However, ST now hears that Power 99
OM Steve Wyrostok will be making the move
to KRBE. So what'’s in store for KRBE PD
Adam Cook? And if Wyrostok walks, wouldn't
this lend credence to those rumors about
WCK2Z/Charlotte APD Don O’Neal moving to
Power 997

e -
G2 2
] G 2 4
3 3

Legendary radio programmer Bill Drake
and Beasley’s KRTH-FM/L.A. have struck a
deal whereby Drake will become the Gold
outlet’'s consultant, involved in programming,
production, talent, and the station’s overall
presentation.

s

Premature
Speculations

e Is Gavin Top 40 Editor Dave Sholin being
wooed by a major label?

e Z100/NY's VP/Programming Steve Kingston
beat a hasty retreat from the Bobby Poe confab
(where he won Corporate Programmer honors) to of-
ficially ink the new Z100 moming zookeeper. Is this
the reason Gary Bryan is treating himself 'n’ his family
to a four-week vacation in London?

® |s WCKZ/Charlotte PO Mark Shands the new
lead candidate for the PD post at XHRM/San Diego?

* Have WAVA/Washington's morning bad boys
Geronimo & O’Meara scared off several potential
PDs? Says WAVA VP/GM Alan Goodman, "“(APD/
MD and leading candidate) Dave Elflott and | are in
the dating stage.”

e it's not yet set in stone, but it looks like WB
VP/Black Promo Ray Harris will soon add sales re-
sponsibilities, and VP/A&R Benny Medina will be
working in a GM-type position.

¢ Polydor VP/Promo Billy Smith is talking to a
number of labels, including MCA, about a position.
However, Smith may wind up reopening the doors on
his indie promo/marketing firm.

* Q105/Tampa late-nighter Tramontte Watts
exited this week, amidst rumors that Promotion Direc-
tor John O’Rourke would replace Watts on-air and
that B96/Chicago pm driver Pat Reynolds was head-
ed to Q105 for afternoons. Edens VP Garry Wall
denied both rumors, but confirmed that he'd been
talking with KJMZ/Dallas MD Carolyn Robbins about
a similar post.

Out of day-to-day programming for the
past few years, Drake's generally regarded to
have invented and refined many of the
programming elements still heard on a host of
stations — including K-Earth, whose call letters
and format he devised.

Referring to Drake'’s prior association with
the facility (when KRTH and KHJ were owned
by RKO), KRTH VP/GM Pat Norman told ST,
“It's great to have Bill in the family — again.”

MCA VP/AOR John Hey is out. Label Sr.
VP/Rock Promo & Artist Development Bill
Bennett will oversee AOR efforts until a
replacement is named.

At long last the RIAA has decided to take
a stand on the 2 Live Crew controversy. The
record industry group says it will file an amicus
curiae (friend of the court) brief in the Crew’s
appeal of a South Florida federal judge’s ruling
that their “As Nasty As They Wanna Be” LP is
obscene. No word on when the brief will be
filed or what it will contain.  Continued on Page 27

“FROM THE STREETS TO THE AIR”™
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PROBDUCED BY PETER COLLINS FOR JiILL MUSIC LTD.
ADDITIONAL PRODUCTION BY
JUSTIN STRAUSS FOR JUST RIGHT PROD
REMIXED BY JUSTIN STRAUSS AND DANIEL ABRAHAM
MANAGEMENT: GED MALONE
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STREET TALK.

Continued from Page 24

Longtime WFBQ/indy nemesis John Price
(the ultra-conservative attorney who recently
made an unsuccessful run for the state
senate) has sued four 'FBQ staffers for
remarks made during a remote outside Price’s
primary election headquarters.

The suit names morning man Tom
Griswold (of Bob & Tom fame), sports guy
Chick McGee, MD Jay Baker, and
writer/performer Ricky Rydell. Price — who
did not name the station in the suit — is asking
for general as well as punitive damages “in an
amount sufficient to severely punish the
defendants for their malicious conduct.”

During the May 8 broadcast, Griswold
referred to Price supporters as “Nazis” and
led an angry crowd in chants of “sieg heil.”
Price — who has previously lodged several
complaints against 'FBQ with the FCC — has
also busied himseif with trying to ban the sale
of 2 Live Crew albums in the Indy City.

Former Noble Broadcast Group Exec.
VP/COO Norm Feuer will serve as interim GM
of Command’s KJQY/San Diego, effective
July 1. The sale of the soft AC to Legacy
Broadcasting is expected to be completed by
mid-August.

[

Disc N’ DAT

e Cold Chillin’ Natl Dir./Black Music Darryl
Lyndsey has left the company. No replacement yet.

e Atlantic local Atlanta promo dude Larry King
segues to Atlantic/Nashville as its Southeast Re-
gional Country promo person. He's replaced by label
local Carolinas rep Amy Connah.

Also ... Atflantic local Minneapolis promo rep
Gary Wisner exits. Contact Midwest Regional Promo
person Jeff Appleton at {313) 855-5510 for the
Twin Cities job or Southeast Regional rep Kim
Stephens at (504) 626-4037 for the Carolinas gig.

e Arista VP/Rock Promo Sean Coakley has
been elevated to VP/Product Development. He'll be
in charge of marketing and will report to Exec. VP 8ill
Berger. Look for Coakley's sidekick, Director/Rock
Promo Jay Ziskrout, to take over the rock depart-
ment.

e Epic Sr. Dir./New Music Promo & Marketing
Jack Isquith resigns to set up a Nat'{ Alternative Pro-
mo company in Portland, OR, effective 7/9. Reach
him then at (503) 234-2300.

e Columbia VP/Pop Promo Burt Baumgartner
and VP/Singles Promo Bob Garland elevate their
“personal slave” {Kevin Kertes) to Nat'| Secondaries
Mgr., working with Dana Kell.

Aiso . . . Charlle Walk takes over the Columbia
Hartford/New Haven promo region under the tutelage
of 33-year Boston vet Sal Ingeme. Walk most
recently was a Retail Account Service & College pro-
mo rep for Big Red.

* Geffen hires recent Atco Denver rep — and
former longtime KILO/Colorado Springs MD — Alan
White for Rocky Mountain promo duties. He repiaces
Bob Margolis, who's headin’ to Detroit to fill the siot
vacated by Mercury-bound Justin Fontaine.

Crimestoppers’
Notebook

¢ Marilou Hunter — wife of WSMB/
New Orleans talk host Ron Hunter — died
from a .38 caliber gunshot to the chest
while her hustand was sleeping in the
same bed (6/21). Hunter told police his
wife committed suicide.

Earlier, the deceased calied her hus-
band’s show while he was talking with
noted sex therapist Dr. Judith Kuriansky
to complain about her failing marriage.
Kuriansky advised counseling or “a real
big ultimatum to push him off his chair.”
Mrs. Hunter replied, “Well, why don't you
take your hand and push him off the chair?
He's sitting two feet from you.”

* KWOD/Sacramento VP/Operations
Gerry Cagle and MD Pam Grund were ap-
proached by two knife-wielding strangers
in the station parking lot. Quickly assess-
ing that the duo weren’t looking for free
T-shirts, Cagle distracted the pair and
Grund maced 'em down.

Y95/Dallas morning sidekick Joni Siani
has resigned to join Z95/Chicago’s Welch &
Woody as news personality 'n’ sidekick.

Last week’s tip about WLOL/Minny's new
morning show was on the dime. Star
101/Orlando’s Steve Kellogg has joined the
station as Mark Miller, teaming with Eleanor
Mondale and John Hines. Hines, despite a
rather brusque sign-off last week, has returned
and is taking a lesser role in the show.

Gold KISN/Portland has hired former
KSJO/San Jose PD Bob Harlow as its new
PD.

With Tony Novia coming in as OM and
Jim Morrison returning as MD/afternoons at
Star 94/Atlanta, ST hears PD Bill Cahill is
examining other opportunities. Reach him at
the station.

Ch-ch-ch-changes at heritage AOR
KTYD/Santa Barbara: PD Kimberley Jaeger
resigns to return to the East Coast, and
APD/MD Jim St. John steps down 'n’ moves
from middays to nights.

Former XHTZ/SD OM Brice Kendall
assumes KTYD interim MD/midday duties and
is expected to get the permanent MD nod
shortly. Look for Jaeger’s replacement in next
week'’s issue. Continued on Page 29

Zind on the eiohth day e aded..

“God Tonight™ ____

RECORDS

Q95 add 22
WKBQ 33-25
KXYQ add
KCPX add
KISN add
KPLZ add
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MOST ADDED!

Over 60 Adds Including:

92X add
WMEF add
WGRD add
KKRD add
KRZR add 24

FLY9? add
999KHI add
93Q add 39
6105 add 32
WABB add
WHHY add

AOR Tracks:
ONE OF THE MOST ADDED

Sales Over 2,500,000!
Now On Tour!

“THE
OTHER
SIDE™

AEROSMITH

B94 29-23
KDWB add

KPLZ deb 31
KSAQ add 33
KXYQ deb 22

Over 150 CHR Stations!
#1 Most Active ot CHR!
Exploding At:

FM104 15-9
KTUX 35-25 HOT
(K105 33-25
KRZR 22-11 HOT
WYCR 26-21 HOT
KATM 27-21

AOR TRACKS: €@

930 35-28

Y107 add

KWSS add

WAPE deb 23
WZZU 23-19 HOT
and many more!

Nationwide Tour with THE BLACK CROWES

Top 5 Requests On MTV! m

GEFFEN



BAD ENGLISH

“Possession’’ wast week: BREAKERS .
THIS WEEK:

CHR CHART: D€ | .

ALBUM
WBLI add KSAQ 26-19 KCPX 18-12 NOW
B94 22-19 WZPL 26-22 KISN 27-20 HOT PLATINUM!
Q107 add 32  KBEQ deb 26 KPLZ 28-25 |
B97 10-9 HOT WKBQ 13-11 HOT ... AND MORE!
My Klnda Girl’ NEws ACTIVE
o CHR Chart: Debut €  WXKS deb 35 WHYT add KTFM 26-23
e 126 CHR Reporters WPLJ deb 31 KDWB add HOT102 33-30
« Urhan Chart:@- )  WAVA 26-24 WLOL deb 32 PWR106 24-21
. Multi-Platinom Alban ~ PWRO9deb30  Y108deb29  KKFR 17-15
KKBQ deb 30 KKRZ 30-26 FM102 12-10
KRBE 17-15 WPGC 27-23 KMEL 11-9
POWPIG 15-12 HOT  KITY deb 30 o

DANGER DANGER

"Bang Bang"' NEwWeacTIVE

NOW ON 100 CHR REPORTERS INCLUDING:

PIRATE 14-9 HOT 99WGY 19-9 HOT WDLX deb 24 KATM 19-16
KEGL deb 20 WAEB 15-13 WKDD 25-19 HOT KRZR 10-7 HOT

WNVZ WKRZ 19-16 HOT 92X 12-9 HOT KWSS 14-11

KSAQ 37-34 KZ106 add WPXR 15-9 KZZU 24-21

KXYG 24-21 WZYP 33-25 KMYZ add KQHT 23-21 HOT

KUBE WQUT add 40 WHOT add IMAGINE /

e MEDIUM ROTATION o ON TOUR WITH KISS/SLAUGHTER BEGINNING JULY 10! w

Gl.omA ESTEFA

“Cuts Both Ways" NEw & ACTIVE

NOW ON 66 CHR REPORTERS INCLUDING: DOUBLE PLATINUM ALBUM!
B104 add PWRPIG add 39 KISN deb 39 KBFM 40-34 ~ Be sure lo watch V-1 on
WZOU 28-25 WKQOX add 25  KPLZ WOMX 25-19 July 7th for a speclal 24-hour
WPLJ Q95 24-18 PWR add  KBOZ 29-23 program featuring only
PRO-FM KBEQ add KITY KUBE the music of Gloria Estefan!
Y100 13-7 HOT KXYQdeb 19  KTFM deb 30 AL DAY — ALL RIBHT
KSAQadd 30  KCPX 21-15HOT KGGladd  AC CHART:@- @) AL GLORIAL

CALLOWAY “All The Way”

THE FOLLOW-UP TO THEIR GOLD SINGLE “I WANNA BE RICH” Cj’w

www americanradiohistorv com



Continued from Page 27

Don't look for Chrysalis Sr. Dir./Nat'l Rock
& Video Promo Steve Schnur to head to
Elektra or anywhere else. The Butterfly
decided to keep him and Sr. Dir./Nat'i Singles
Greg Thompson comfortably cocooned for
quite some time.

bl L T

Literally minutes after winning the Medium
Market Air Talent of the Year Award at last
weekend’s Bobby Poe Convention,
WAPE/Jacksonville PM drive jock Chris
Trane told PD Bill Pasha that he was
resigning to take over the afternoon drive slot
at Q102/Philly.

Megastar Michael Jackson and lawyer
John Branca have parted company. ST hears
that Lee Phillips of Manatt, Phelps
Rothenberg & Phillips is now in the picture,
but there are conflicting reports as to his
duties. Calls to Phillips's office went
unreturned.

Couple of changes at longtime Country
outlets: WIL (AM)/St. Louis switched to
Unistar's “Hits of the '40s, '50s and '60s”
satellite format June 21, while WKY!/
Oklahoma City will move to Easy Listening
July 1.

o o o

KFMK/Houston PD Bob Wood describes
the station’s “Fireworks For The Blind”
program, set to air following the outlet's
synchronized fireworks display at Astroworld
(7/3): “It's a performance art piece with
cascading musical images combined with
sound effects and spoken words to create a
theater-of-the mind impression for the market's
sightless listeners and anyone with an
imagination.

The 25-minute extravaganza is free to
anyone wishing to downlink the show. Look
for the feed (courtesy of Westwood One) on
July 3, 12 noon PDT on Satcom 1R,
Transponder 3, Channels 05 & 06.

Chatterbox

* KDWZ/Des Moines PD Dan Kieley joins
B96/Chicago as Marketing Director. He's replaced
by KDWZ APD/MD T.J. Martin.

* SMN “Heart & Soul” PD Bob Jones exits to ex-
plore other opportunities. No reptacement named.

¢ Terrence McKeever, ex-morning cohost at Star
94/Atlanta, is now free to look around. Reach him at
(404) 992-5322.

¢ AC WOSEIToledo, OH has shifted to Classic
Rock and the new calls WXKR. New PD is Dean
Scott.

® X100/SF weekender Mike Reily has been pro-
moted to Music Coordinator.

* Ex-WANS/Greenville, SC OM Bill McCown
becomes PD at WDKB/DeKalb, L. Look for an
August 1 sign-on.

* Ned Ferris resigns the PD/midday slot
at WZYQ/Frederick, MD.

* XTRA (AMYSan Diego Asst. Dir./Ops Jimmy
‘“The Saint” Christopher falls victim to budget cuts
at the Noble outiet.

e CHR WLAN/Lancaster MD Chris Murray
steps down to concentrate on his midday show. Mu-
sic Assistant Ted Brandy moves into the MD chair.

* Dr. Drex signs on as morning cohost
with Michael J. Fox at WHYT/Detroit.

* NAC WNND/Raleigh PD Cliff Smith exits to start
“Jazz Spectrum,” a syndicated project.

* AC KWAV/Monterey morning man Vic John-
son has relocated to Florida. PD Alan Richmond is
Iooking for a "new genius.”

¢ PD Jack Kolkmeyer exits NAC KLSK/Santa Fe
and will announce plans at the end of the summer.

FIRST CUT IS THE DEEPEST — Yes, that IS Arista
VP/R&B Promo Tony “Tone"” Anderson sportin’ what
is accurately described as “a serious commitment
carved in ‘tone’ " — namely a Three Times Dope logo
‘do — on the above-pictured postcards that went out
in support of the group's new LP “Live From

Acknickulous Land” and single “Weak At The

Knees.”

KLOL/Houston’s seventh annual Rock 'N’
Roll auction last Saturday (6/23) drew nearly
10,000 people and netted more than
$85,000 for the city's homeless. Celebrity
auctioneers includad Eddie Money, Meat
Loaf, Kip Winger, and members of Damn
Yankees, Night Ranger, White Lion, and
Ratt.

One of the more unusual auction items
was a David Crosby memorabilia package: two
ticket stubs from the 1982 Dallas concert at
which he was arrested, and an autographed
subpoena from the subsequent trial. The rarity
drew a top bid of $7700!

Incidentally, the auction doubled as a
goodbye soiree for longtime personality Dayna
Steele, who's reiccating to L.A. to pursue
other interests. Reach her at (213)
225-7869.

While we're all cleaning up our blue suede
shmooze in the aftermath of the Bobby Poe
Convention, let's not forget the Upper Midwest |
Conclave '90 gathering, set for July 12-15.
Registration for the not-for-profit event: $99.
Call (612) 927-4487. Hotel rooms available at
the Radisson South by calling (800)
333-3333. This year’s Conclave keynoter:
NBC-TV’s Bob Costas.

Get-well wishes to legendary recordman
and Sleeping Bag Records CEO Juggy
Gayles, who underwent a triple bypass heart
operation Tuesday (6/26). He's recuperating
at North Shore University Hospital in
Manhassett, NY.

Also . . . is Sleeping Bag about to get into
bed with a major? ST hears that MCA, CBS,
Capitol, and a well-known Japanese company
have expressed interest in the successful
indie.

g SO L LR L SR

Y107/Nashville afternoon driver Gary Jeff
Walker offered front-row M.C. Hammer tickets
to the person who'd bring something by the
station “that | wouldn’t touch.”

Listeners showed up with everything from
a litter box to dog excrement to used feminine
hygiene products, but the winning entry was
from a woman who unzipped her pants and
(on-air) asked Walker to “touch my cat.” He
pusillanimously passed (natch), and she
snatched the ducats.

www americanradiohistorv com
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Close To You

The Debut Single From The Album

BONAFIDE

NEW & ACTIVE
64/16
Already On

WXKS KISN FM102 deb 30
KRBE deb 30 Q106 deb 29 KMEL add
PWRPIG deb 34  KUBE HOT977

Q105 KIMZ TIC-FM add 39
WPHR 29-27 KITY KZZP add
WLOL 29-24 PWR106 X100 add
KKRZ KKFR add 103CIR 24-19

ALSO PLAYING ON
 KIIS-FM

VHd 5 STAR ROTATION

Produced by Geoffrey Chung for Penetrate Productions, Sly Dunbar and Handel Tucker

Don Taylor Management.
" charisma
——
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Global Digital Radio

Continued from Page 1

Government Plans
Outlined

Minutes of the April meeting, ob-
tained by R&R, outlined just how
far government officials have gone
in planning for satellite radio:

¢ NASA Communications and In-
formation Systems Division Direc-
tor Ray Arnold reviewed an ‘“‘ap-
proved program plan” between the
space agency and Voice of Amer-
ica which ““calls for a joint effort to
obtain a frequency allocation at the
1992 WARC (World Administrative
Radio Conference).”

* NASA/VOA want to “enable”
creation of “a domestic satellite
sound broadcasting industry” and
also creation of an international
service.

¢ NASA/VOA propose to work
“with U.S. industry to provide
technology for service to fixed, por-
table, and vehicular receivers.”

Arnold told the gathering that
one of the merits of satellite radio
was to fill “a void in nationwide
radio broadcasts in the U.S.”

NAB Sole Objector

Another NASA official, Jim
Hollansworth, provided an in-depth
review of the space agency’s
“seven-part plan” for development
of satellite radio, including a
demonstration project to attract
“FCC and potential user
attention.”” The only objection to a
satellite radio system noted in the
minutes came from NAB, which
wants any digital system to be
terrestrial-based and local.

Looking ahead, DalBello’s min-
utes of the first meeting suggested
that participants “investigate the
possibility of establishing a
government/industry R&D consor-
tium for development of enabling
technologies” for satellite radio.

The Bush Administration has
generally opposed government/in-
dustry cooperative efforts to devel-

op technology for commercial use
and killed efforts to have the
government team up with industry
in developing high-definition televi-
sion. It’s not yet known what reac-
tion the White House will have to
DalBello’s satellite radio efforts.

Costs In The Billions

An outline prepared for the April
meeting by VOA’s Don Messer en-
visioned ‘““a fundamentally dif-
ferent, new radio broadcasting ser-
vice from satellites’” with up to 100
channels available to listeners any-
where on the planet. With the satel-
lite transmission, he said, it would
be possible to have ‘‘commercial
and public broadcasting to
markets anywhere in the world
from anywhere in the world.”

Messer projected costs in the bil-
lions of dollars:

¢ A capital investment of $700
million dollars to place three satel-
lites in geostationary orbits, with a
fourth kept as a spare.

¢ Operating and maintaining the
worldwide satellite radio system is
projected to cost about $100 million
annually over the 10- to 20-year life-
span of the satellites.

» Suggesting that receivers will
become available from $50 and up,
he said “potential receiver demand
is in the hundreds of millions.”

Wilensky

Continued from Page 3
years ago at a Washington-based
ad agency. He joined WMZQ as
GSM in 1985 and rose to VP/GM in
fall 1986.

The stations are reportedly seek-
ing FCC approval to simulcast.
KOFY-FM is at 98.9 and KLRS-FM
is at 99.1, which would make for an
easily accessible regional super-
station. Viacom is scheduled to
take over August 1. Former
KIOI/San Francisco OM Larry
Berger was named KOFY-FM Sta-
tion Manager two weeks ago.

Junkies Junket

Poe

Continued from Page 3

precedential explanation of the
First Amendment, ‘“Freedom of
speech does not give you the free-
dom to call out ‘fire’ in a crowded
room,” Cosell maintained, “Per-
sonal freedom is subject to quali-
fication. The situation with 2 Live
Crew is not a danger to our indus-
try, but the cry of racism surround-
ing this issue leads to chaos and
has no place in our country.”

Berman: Louisiana
Boycott?

Berman, contrastingly, called
the situation ‘““a tragic and irra-
tional turn of events in American
history — when our democratic
system is being used to help heal
Europe, yet the right wing is up
and about trying to fulfill a social
agenda.

“The Supreme Court has stated
that the government may not pro-
hibit an idea because society finds
that idea unacceptable. So can 2
Live Crew be as nasty as they wan-
na be? Yes.”

Turning to the strongly worded
Louisiana record-stickering bill,
Berman suggested that ‘“‘just as
people have stopped doing business
in South Africa, maybe we should
stop doing business in the state of
Louisiana.”

Other topics dominating the con-
vention included the dance-or-pop
issue in CHR, the lack of national
consensus on hit records, label and
product proliferation, and the
“Let’s Make A Deal” promotion
technique — offering a large-scale
promotion enticement for airplay.

Wunsch
Continued from Page 1

musical genre, the artists, the staff,
and the city as a music capital of
the world.”

Wunsch has been with CBS since
1966, when he started as a sales rep
in St. Louis right out of college. He
moved to Nashville in 1975 and was
named the division’s Sr. VP/GM in
February 1988.

The Cowboy Junkies rounded up some RCA brass at a recent post-concert bash. Partygoers pictured are (row 1, I-r) RCA
VPs Alan Grunblatt and Butch Waugh, the band’s Margo Timmins, and the label’s Skip Bishop; (row 2) RCA VP Dennis Fine,
BMG International President/CEQ Rudi Gassner, BMG Vice Chairman/President Monti Lueftner, band manager Peter Leak,
and concert promoter Ron Delsener; (row 3) the band’s Michael Timmins, RCA President Bob Buziak, the band’s Peter Tim-
mins, BMG International’s Jim Powers, and the band’s Alan Anton.

Chaffee

Continued from Page 1

“After 29 years with this truly
great company, it’s a dream come
true to be named COO,” said Chaf-
fee. “I'm excited to be working
with 696 excellent broadcasters,
my Malrite partners, as we build
our respected family of stations in-
to an even greater, more innova-
tive communications force.”

Chaffee served in production and
programming positions at the com-
pany’s radio stations before be-
coming VP/Programming in 1977.

Shomby

Continued from Page 3

Coast, which is where I'm from,
and to becoming part of a great or-
ganization like Cook Inlet and the
station where Classic Rock was
born — WZLX. It’s gotten a bit off-
course, but lately, consultant Gary
Guthrie has been interim PD and
fine-tuned it into a great-sounding
station. I'm excited about working
with and learning from him.”
Shomby was most recently Re-
gional Director/Operations for
Metro Traffic Control. He’s been
VP/Operations at KAAM & KZPS/
Dallas and PD at WEZB/New Or-
leans, KMJK/Portland, and
WKXX/Birmingham.

RCA

Continued from Page 3

Nipper Redux

Buziak and Galante have also
launched a second, as-yet-name-
less RCA country label, where
RCA/Nashville VP/Promotion
Jack Weston will be VP/GM.
Galante said, ‘“Jack has demon-
strated strong leadership in devel-
oping the promotion staff. He’s also
helped me shape the direction of
the RCA label, and I have tremen-
dous confidence in his ability to de-
velop the overall marketing opera-
tion.”

Weston added, “The establish-
ment of another country label will
give us the opportunity to apply the
systems and philosophies we’ve de-
veloped at RCA to more artists.
I'm thankful to BMG and Joe for
this opportunity, and look forward
to expanding my energies and en-
hancing some of the relationships
Nashville has so nicely afforded
me.”

Both the new label and RCA/
Nashville will report to NEMO and
Galante, who remains RCA/Nash-
ville GM. He'll also head A&R for
the new label, remaining RCA/
Nashville’s head of A&R. Weston
will report to Galante, as will an
A&R head to be appointed by
Galante. The label should be fully
operative by the end of 1990.

Galante joined RCA records in
1971. He moved to Nashville from
New York as Manager/Adminis-
tration in 1973, became head of
RCA/Nashville operations in 1982,
and was promoted to Sr. VP/GM in
1988. Weston joined RCA/Nashville
in 1983 as Southwest Regional Pro-
motion Manager. In 1984 he be-
came the label’s Director/National
Promotion, and was named VP/
Promotion in 1988.

Cleveland
Continued from Page 1

At WWWE, PD Bob Tayek has
been named ND, as programming
duties are transferred to WWWE &
WLTF OM Popovich. ND Jim
Meclntyre is now afternoon drive
news anchor. These moves derive
from Booth American’s decision to
increase the station’s news em-
phasis. As a result of the recent
changes, six WWWE hosts have
left the station.

WWWE & WLTF GM Roger
Turner, who headed WRMR before
the swap, told R&R, “Bob has pre-
viously been a news director in
Cleveland; he’s demonstrated
great expertise and an affinity for
professional news reporting.”

WQAL Promeotes Morris
To PD

In calmer crosstown waters,
WQAL/Cleveland Asst. PD/mid-
day personality Mark Morris has
been elevated to his first PD posi-
tion. VP/Operations/morning man
Larry Morrow had been serving in
that capacity. Both men will con-
tinue their airshifts.

WQAL GM Mark Biviano told
R&R, “Mark’s experience and
dedication will make him a very
valuable asset to this operation.
This move also frees up Larry
Morrow so he can concentrate on
the areas in which he excels,
specifically promotions and com-
munity service.”

WGAR (AM)’s Changes

Country WGAR (AM) is also be-
ing sold, and has acquired a new
GM, Bob Barnes, and an OM, Jim
Glass. Neither was available for
comment at presstime. The pair
will oversee a transitional period
scheduled to begin June 28, when
C.V. Associates takes over and the
outlet begins broadcasting a 30-to-
60-day period of Unistar Country.

A satellite-delivered N/T format
should follow, and in the fall, when
the WGAR-FM staff leaves the
studios the combo had shared, the
AM staff will take the station to a
locally generated N/T format.

Dorton

Continued from Page 3

several years to be buying stations,
because things are tough,” said
Dorton. “Radio is doing well, but
people are having a hard time get-
ting bank financing. Fortunately, 1
don’t have that problem.”

Dorton said much of his group’s
funding will come from his three
partners, whom he would describe
only as longtime acquaintances
who are involved in manufactur-
ing.

Dorton said Ameron will spend
six months focusing on Birm-
ingham before considering addi-
tional acquisitions in the Top 75
markets. Three years ago, Dorton
founded his first group, Dorton
Broadcasting, which grew to six
stations before encountering finan-
cial difficulty and being sold to
Broadcast Partners in 1988.

Prior to founding Ameron, Dor-
ton worked as a consultant. He's
also a director and investor in
the Business Radio Network.



Produced by THOM BELL
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Merchandising For Fun And Profit

Stations are constantly looking for new
ways to gain an advantage over the competition.
One area that’s been largely overlooked is sta-
tion merchandising. Traditionally, it involves
giving away T-shirts and other novelty items on-
air. But radio has yet to really embrace mer-
chandising as a profit center.

The merchandising busi-
ness has exploded in recent
years. Touring bands now
generate hundreds of mil-
lions of dollars in merchan-
dising revenue, which fre-
quently exceeds ticket rev-
enue. More importantly,
when a fan purchases an
item bearing the name or
likeness of a favorite group,
a valuable connection is
forged between the group
and its audience. This same
relationship can be estab-
lished between a radio sta-
tion and its listeners, even
as the station creates a new
potential profit source that
can improve its bottom line.

Radio is a vital link be-
tween the audience and the
music world. Listeners
hear concert announce-
ments, artist interviews,
and music on your station.
A successful station’s im-
age can become as impor-
tant as the acts it plays. Lis-
teners seek out a link with
their favorite station by
purchasing merchandise
bearing the station logo.
That merchandise acts as
“live billboards” walking
around town, providing
maximum call letter and lo-
go visibility.

Many stations haven’t yet
realized the true potential
of what successful mer-
chandising can do, and the
first station in the market
that does it right always has
the edge. A strong mer-
chandising program re-
quires a large commitment
of staff, time, and money —
but ultimately, the rewards
can be substantial.

Learn some lessons from
concert and artist-related
merchandising. Keep the
following points in mind
when creating a station
merchandising program:

Choosing Items
Remember to keep the
merchandise simple. Don’t
fool yourself into thinking
your audience will want to
buy high-priced specialty
items. Everyone wears T-

Jeff Pollack

shirts at some time or an-
other, so T-shirts will al-
ways be your most popular
item — regardless of what
other merchandise is of-
fered. Too many times I've
heard station personnel
suggest marketing leather
jackets or embroidered golf
shirts. These may sell in
small amounts, but won’t
support a program. Always
keep in mind that a retail-
er’s floor space is just as
valuable as your inventory.
If there’s a product just sit-
ting on the racks, the retail-
er will eventually replace it
with something that sells.
Logo Design

Regardless of how strong
your station’s image is, a
dynamic logo is critical to
sales success. Clothing is a
reflection of one’s style and
taste, so the graphics must
be equally reflective of your
station’s personality.
Strong graphics will allow
your merchandising cam-
paign to extend your mer-
chandise’s appeal beyond
your core audience.

If you’re about to embark
on a merchandising cam-
paign, take a long, hard
look at your logo. If you
won’t be able to live with
the logo for the next few
years, or if you’ve been con-
sidering alternate designs,
it will save you time and ag-
gravation to make the
change before the items are
manufactured. A logo shirt
will always be a hot item, so
make your logo classy and
timeless. Since the logo is
such an important part of a

By Jeff Pollack

station’s identity, most fans
will want to buy a shirt with
just a logo on it. A simple
logo shirt will also be in de-
mand all year ’round. While
you're updating other de-
signs, this one can always
bring in sales.

Station Image

Exploit your station’s
public image; your prod-
ucts should reflect your sta-
tion. Some outlets are for-
tunate enough to have a
mascot. Incorporating that
mascot into the design of
the merchandise presents
an unlimited array of possi-
bilities. The WMMS/Cleve-
land buzzard and KSHE/St.
Louis’s “Sweet Meat” pig
are known from coast to
coast, while KNAC/Los An-
geles’s black logo T-shirt is
known to hard rock fans the
world over.

Retailers’ Input

Keep in mind that your
merchandise designs must
please retailers as well as
potential buyers. When de-
signing your graphics, re-
member that not all re-
tailers may share your
ideas as to what may be
suitable for sale in their
stores. Most major depart-
ment stores consider them-

““Clothing is a
reflection of one’s style
and taste, so the
graphics must be
equally reflective of
your station’s
personality.’’

selves to be places where
families shop, so you should
consider offering items or
designs that will appeal to
your entire demographic
reach. Also, children’s de-
signs can be hot sellers to
listeners who are parents.

Item Quality

There should be a genu-
ine concern for the quality
of each item your station
sells. It’s no great secret
that a lot of concert wear
tends to shrink or fade after
one washing. When a listen-
er is disappointed with the
quality of a concert T-
shirt, he has little recourse

WWWwW americanradiohistorv com

Marketing Magic

A successful merchandising program can

benefit your station by:

® Achieving increased visibility

® Creating a new profit center

® Subsidizing promotional giveaway items.

except to be more cautious
of his next purchase at a
concert. Obviously, this
won’t apply to you and your
station. If a listener isn’t
happy with the quality of
your merchandise, he’ll let
you know it — bank on it.
The quality of your mer-
chandise, or lack of it, will
directly reflect on your sta-
tion.
Pricing

Pricing plays a key role
in achieving profitable re-
sults. Overall, there’s a
nonlinear relationship be-
tween price and demand, so
don’t always assume a
cheaper price will result in
enough of a sales increase
to make your gross intake
larger than a bigger price/
smaller unit sale would.
Consumers are often will-
ing to pay more for a qual-
ity item. In fact, they’ll as-
sume a higher price implies
better quality.

Store Choice

Once you’ve settled on a
retail price, you'll have to
decide what kind of retail
outlets can best sell your
product. The items in most
major department stores
are consistently priced
more expensively than in
some other retail outlets.
However, these bigger
stores will give you more
traffic and a higher profile,
so their potential is general-
ly greater. It’s particularly
advantageous to find a re-
tailer that can provide you
with multiple outlets in the
marketplace.

Store location is also crit-
ical. Most of America shops
in malls, so aim for mall
locations if possible. As for
specific stores within a
mall, since there are almost
always a number of poten-
tial retailers in each mall
that could qualify as suita-
ble outlets, find the stores
that best match your aud-
ience profile. That way,
you’ll be putting your mer-
chandise in the places
where your audience shops.

Displays

After you have selected
retailers, make sure each
store always presents your
merchandise in a promi-
nent manner. Effective dis-
plays are essential to distin-
guish your merchandise
from the other items being
sold. To assist in creating
the proper ‘look,” you
should supply as much dis-
play material to the retail-
ers as possible, with a
heavy emphasis on the sta-
tion logo.

Changing Designs

To maintain continued in-
terest in your merchandise,
it’s imperative to keep in-
troducing new items. These
can simply reflect seasonal
changes (T-shirts in sum-
mer, sweats in fall, ski hats
in winter, etc.), or they can
expand to specialty items
(scarves, umbrellas, beach
towels).

Merely offering your
most popular items in con-
stantly changing color var-
iations (reflecting the new
hot fashion colors of the
season) can also help sus-
tain consumer interest. You
should also offer limited-
edition garments that can
be tied into local concerts,
auto shows, or other events
the station is organizing.

On-Air Visibility

Give your merchandise
program the high-profile
visibility on-air that it de-
serves. Rather than just re-
lying on a liner card that
will receive substandard
delivery by your an-
nouncers after a while, pro-
duce some flashy, high-im-
pact recorded promos. By
rotating several promos
and adding new ones every
few weeks, you’ll be able to
maintain the sizzle over the
long run.

Jeft Pollack is Chairman/CEQ of
Pollack Media Group (213-459-
8556}, an international program-
ming advisory firm consulting aii ra-
dio formats in nine countries. He
contributes to this section on a reg-

| ular basis.
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12+ SPRING ‘90 BIRCH RESULTS

Dallas-
Ft. Worth

Wi 90  Spr ‘90
KSCS (Ctry) 9.6 9.3
KKDA-FM (UC) 8.2 7.0
KPLX (Ctry) 7.8 6.9
KVIL-AM & FM
(AC) 7.8 6.5
KJMZ (CHR) 6.3 6.0
KTXQ (AOR) 4.4 59
KEGL (CHR) 4.2 51
KHYI (CHR) 50 5.0
KO AI (NAC) 3.5 3.9
WBAP (Ciry) 4.0 3.9
KRLD (News) 3.9 3.8
KZPS (CR) 3.2 3.7
KLTY (CC) 2.6 3.4
KLUV (Gold) 3.5 2.9
WRR (Clas) 2.1 2.5
KLIF (N/T) 2.1 2.4
KHVN (Rel} 1.4 2.1
KMEZ (B/EZ)* 2.5 2.1
KAAM (Nost) 1.0 1.9
KKDA (Gold) 1.4 1.9
KMGC (AC) 2.2 1.9
KDGE (AOR) 2.0 16
KERA (Misc) 1.4 1.5
KCBI {Rel) 9 1.4
KESS (Span) 1.3 1.1
KQZY (AC) 1.8 1.0
“Now Soft AC
Sacramento
Wi 90  Spr 90
KRXQ (AOR) 13.2 14.3
KSFM (CHR) 9.8 10.4
KFBK (N/T) 8.1 9.1
KRAK-FM (Ciry) 93 6.6
KXOA-FM (AC) 59 6.6
KZAP (AOR) 5.6 52
KROY (CHR) 3.0 50
KHYL (Gold) 3.7 4.8
KYMX (AC) 3.9 3.8
KQPT (NAC) 4.9 3.6
KAER (AC) 4.0 3.5
KWOD (CHR) 3.1 33
KFRC (Nost) 2.7 3.2
KXPR (Jazz) 2.4 2.4
KRAK (Ctry) 4.8 21
KCTC (B/EZ) .6 1.5
KFIA (Rel) 5 1.5
KGO (N/T) .8 1.4

i

Format Legend
AC-Adult Contemporary, AOR-A!-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio, Clas-
Classical, CR-Classic Rock, Ctry-
Country, Gold-Oldies, Jazz-Jazz,
Misc-Miscellaneous, NR-New Rock,
N/T-News/Talk, Rel-Religious,
Span-Spanish, Sports-Sports, Talk-
Talk, UC-Urban Contemporary.

Houston-
Galveston
Wi '90 Spr 90
KMJQ (UC) 11.0 9.9
KIKK-FM (Ctry) 8.7 9.7
KLOL (AOR) 8.0 8.0
KILT-FM (Ctry) 7.6 7.8
KKBQ-AM & FM
{CHR) 57 56
KZFX (CR) 3.7 4.9
KLTR (AC) 3.8 4.5
KRBE (CHR) 4.5 4.5
KHYS (UC) 3.5 4.2
KQUE (Nost) 2.9 3.6
KTRH (News) 4.6 3.6
KNRJ (CHR) 3.6 3.0
KPRC (N/T) 2.8 2.9
KODA (B/EZ)* 50 2.7
KFMK (AC) 2.1 2.6
KLDE (Gold) 2.4 2.4
KUHF (Clas) 1.9 1.9
KYOK (UC) 9 1.7
KTSU (Jazz) 1.8 1.6
KSBJ (CC) 2.0 1.5
KQQK (Span) 1.3 14
KXYZ (Span) 1.0 1.4
KLAT (Span) 1.0 1.2
*Now Soft AC
Riverside-

San Bernardino

Wi '90
KGGI (CHR) 16.3
KLOS (AOR) 8.4
KQLZ (CHR) 51
KFRG (Ctry) 2.3
KCAL-FM (AOR) 50
KDUO (B/EZ) 4.4
KIS-FM (CHR) 51
KFI (Talk} 3.8
KOST (AC) 4.2
KRTH (Gold) 4.4
KKBT (UC) .9
KODJ (Gold) 2.0
KROQ (NR) 2.3
KTWYV (NAC) 1.7
KNX (News) 2.1
KLRD (CC) .8
KBIG (AC) 1.3
KCKC (Ctry) 2.2
KZL A (Ctry) 7
KCAL (Span) .9
KDIF (Span) 1.6
KWDJ (Ctry) 2.3
KABC (Taik) 6
KLVE (Span) 6
KFWB (News) 8
KSGN (Rel} 1.2
KLSX (CR) R5
KMPC (Nost) 6
KNTF (Ctry) 1.0
KPWR (CHR) 1.1

Spr 90
16.4
6.8
5.9
57
50
4.6
4.0
3.9
3.7
2.5
2.4
2.2
2.2
2.0
4
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Phoenix

Wi '90 Spr 90
KNIX (Ctry) 9.9 9.9
KUPD (AOR) 8.6 80
KOY-FM (CHR) 6.0 7.4
KKFR (CHR) 85 7.2
KTAR (N/T) 8.4 7.0
KKLT (AC) 56 59
KMLE (Ctry) 52 56
KSLX (CR) 4.2 50
KDKB (AOR) 4.4 4.0
KMEO-FM {AC)* 3.9 3.5
KZZP-FM (CHR) 52 3.3
KESZ (AC) 2.2 3.2
KOOL-FM (Gold) 3.9 3.0
KJZZ (Jazz) 1.7 2.7
KOY (Nost) 2.0 2.6
KFYL (N/T) 4.0 2.4
KLFF (BBnd) 1.7 2.2
KAMJ (AC)** 1.4 1.9
KUKQ (NR) 1.1 1.9
KCWW (Ctry) 6 1.4
KOOL (Gold) 8 1.4
KPHX (Span) 1.0 1.4
KONC (Clas) 5 1.2

*KMEO {AM) remans B/EZ.
the FM switched to Soft AC
* *Now Gold-AC KMXX. as KMPX

(Spcrts) becomes KAMJ

Columbus, OH

Wi '90 Spr '90
WNCI (CHR) 14.0 14.6
WXGT (CHR) 9.4 103
WwLVQ (AOR) 81 96
WSNY (AC) 97 93
WTVN (AC) 62 6.5
WMGG (CR) 52 586
WBNS-FM (B/EZ) 38 5.2
WHOK (Ctry) 74 52
WVKO (UC) 6.4 47
WMNI (Ctry) 20 3.1
WCKX (UC) 34 28
WCOL (BBnd) 12 2.3
WLW (AC) 25 22
WOSU-FM (Clas) 2.6 1.7
WSW2Z (Gold) 1.8 1.4
WXLE (Gold) 16 1.4
WBBY (Jazz) 15 1.3
WTLT (CC) g 1.3
WXMX (AC)* 16 1.3
WCLT-FM (AC)** 1.0 11
WOSU (N/T) 1.1 1.1

*Formerly Special Blend
“ *Now Country

\

© 1990 Birch/Scarborough Re-
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San Jose
wr ‘90 Spr '90

KHQT (CHR) 7.6 8.6
KOME (AOR) 7.6 8.0
KGO (N/T) 8.3 71
KBAY (B/EZ) 54 51
KARA (AC) 3.1 4.3
KSJO (AOR) 4.4 4.3
KMEL (CHR) 3.8 3.6
KEZR (AC) 3.6 3.3
KIO! (AC) 27 31
KSAN (Ctry) 3.8 3.1
KWSS (CHR) 3.3 3.1
KOIT-AM & FM

{AC) 2.4 3.0
KCBS (N/T) 3.1 2.9
KITS (NR) 2.6 2.9
KKSF (NAC) 1.1 2.1
KSFO & KYA

(Gold) 1.7 21
KBRG (Span) 1.4 2.0
KNBR (Talk) 2.0 2.0
KQED (News) 1.9 1.9
KKHI-FM (Clas) 1.2 1.8
KSOL (UC) 29 1.8
KLOK (Span) 1.7 1.7
KEEN (Ctry) 1.7 1.6
KXXX {CHR) 2.8 1.5
KFOG (AOR) 1.5 1.4
KLIV (BBnd) 1.5 1.4
KRTY (Ctry) 8 13
KBLX (NAC) 2.4 1.0
KDFC-FM (Clas) .6 1.0
KFRC (Nost) 5 1.0

New Orleans

Wi ‘90 Spr 90
WYLD-FM (UC) 19.6 153
WEZB (CHR) 13.4 124
WQUE-AM & FM
(UC) 10.3 11.6
WNOE-AM & FM
(Ctry) 4.0 7.2
WWL (N/T) 4.3 6.7
WLTS (AC) 4.8 6.2
WRNO (AOR) 4.9 57
WCKW-AM & FM
(CR) 6.4 5.5
KQLD (Gold) 4.8 3.9
WLMG (AC) 3.9 2.9
WWNO (Clas) 2.2 2.9
WBOK (Rel) 3.7 2.6
WMXZ (AC)* 1.5 2.3
WBYU (Nost) 3.4 21
WSMB (N/T) 8 1.7
WYLD (UC) 1.6 1.5
WTIX (N/T) 1.1 1.0

*Formerly WQXY (Ctry)

Portland-

Vancouver
Wi ‘90
KKRZ (CHR) 11.4
KXYQ (CHR) 9.6
KEX (AC) 6.7
KUPL-FM (Ctry) 8.6
KINK (AOR/NAC) 5.8
KGON (AOR) 7.5
KKCW (AC) 7.9
KUFO (AOR) 3.0
KXL (N/T) 53
KKSN-FM (Gold) 3.2
KMJK-AM & FM
(AC)* 2.8
KOPB (Misc) 2.9
KXL-FM (AC)* * 3.7
KPDQ-FM (Rel) 1.5
KWJJ-FM (Ctry) 2.9
KGW (Talk) 2.5
KBPS (Misc) 1.2
KWJJ (Ctry) 1.4
KKSN (Gold) 1.9

*Formerty Classic Rock
* *Formerly B/E2

Hartford-

Spr '90
12.1
8.3
8.0
7.9
7.7
6.4
6.3
54
5.4
4.5

2.7
2.7
2.7
2.6
2.6
2.3
1.3
1.2
1.0

New Britain-

Middletown

Wi ‘90
WTIC (AC) 16.2
WTIC-FM (CHR)  16.1
WCCC-AM & FM
(AOR) - 7.3
WHCN (AOR) 6.9
WWYZ (Ctry) 8.2
WRCH (B/EZ)* 54
WDRC-FM (Goid) 58
WKSS (CHR) 5.1
WIOF (AC) 4.5
wQTQ (UC) 9
WAQY (AOR) 2.2
WPOP (N/T) 2.0
WFCR (News) .6
WPKT (Clas) 3.1
WPLR (AOR) 1.0
WIHS (Rel) .3
WWUH (Misc) .3
*Now Soft AC

Spr ‘90
13.6
12.4

9.3
8.6
6.7
6.6
5.8
53
3.9
2.7
2.4
2.1

1.
1.
1.
1.
1.

NWeE ~OC




b - - From The Forthcoming Album
| A “Pandemonium”

Produced, Arranged and Written
by The Time

E Paisley Park

repori
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12+ SPRING "90 BIRCH RESULTS

San Antonio

Wi'90  Spr ‘90
KCYY (Ctry) 104 110
KTFM (CHR 9.0 9.0
KITY (CHR 89 8.5
KSMG (Gold 5.4 7.0
KISS-FM (AOR 6.1 6.7
KSAQ (CHR 56 6.1
WOAI (N/T 4.1 4.8
KAJA (Ctry) 51 4.4
KCOR (Span) 5X5) 4.3
KMMX (AC 4.5 3.6
KSLR (CC 1.6 3.5
KKYX (Ctry) 3.0 3.3
KONO (Gold) 3.8 3.2
KZEP-FM (CR) 2.9 31
KEDA (Span 2.2 2.4
KTSA (Nost) 2.7 2.2
KXTN (Span 1.9 1.9
KSJL (AOR) 11 1.6
KZVE (Span} 2.7 1.6
KCHL (Jazz) 1.2 1.4
KQXT (B/EZ) 2.9 1.2
KSAH (Span) 1.2 1.1

R
iRy

Dayton-
Springfield

Wi'90  Spr'90
WGTZ (CHR) 156 140
WTUE (AOR) 105 109
WAZU (AOR) 8.3 8.2
WHKO (UC) 83 7.4
WHIO (Talkk) 6.3 6.4
WWSN (AC) 52 56
WDAO (UC) 39 53
WYMJ (AC) 38 4.3
WVUD (AC 4.0 4.0
WLW (AC 50 S5
WONE (Citry} 4.4 2.9
WCLR (B/EZ 2.4 2.5
WCSU (UC 1.2 22
WPFB-FM (Ctry) 1.0 2.0
WFCJ (Rel) 7 1.7
WEEC (Rel) 1.4 1.6
WING (Gold) 1.2 16
WKSW (Ctry) .8 1.6
WOFX (CR) 1.4 1.5
WDPR (Clas) 3 1.0

Format Legend

AC-Adult Contemporary, AOR-A!
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful:Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio, Clas-
Classical, CR-Classic Rock, Ctry-
Country, Gold-Oldies, Jazz-Jazz,
Misc-Miscellaneous, NR-New Rock,
N/T-News/Talk, Rel-Religious,
Span-Spanish, Sports-Sports, Talk-
Talk, UC-Urban Contemporary.

Indianapolis Buffalo- Rochester
Niagara Falls
Wi 90 Spr ‘90 wi ‘90 Spr '90
WZPL (CHR) 13.2 18.3 WCMF (AOR) 18.6 17.8
WFBQ (AOR) 17.6 16.8 W90 Spr 90 WPXY-AM & FM
WIBC (AC) 11.9 12.9 WKSE (CHR) 113 12 9 (CHR) 12.4 14.8
WFMS (Ctry) 13.9 10.6 WGR-FM (AOR) 70 93 WDKX (UC) 13.0 10.0
WTLC (UC) 11.5 8.3 WBEN (AC) 9‘8 8 1 WBEE (Ctry) 8.6 9.0 ;
WENS (AC) 5.6 71 WMJQ (CHR) 8.0 7.8 WVOR (AC) 6.7 7.2
WKLR (Gold) 58 58 WYRK (Ctry) 8‘1 7'3 WHAM (AC) 8.8 71
WTPI (AC) 3.1 33 WHTT-AM & FM ' ’ WRMM-AM & FM
WTUX (BBnd) 1.6 1.8 (Gold) 74 71 (AC) 6.5 7.0
WMJC (AC) 1.4 1.5 WBLK (UC) 5‘5 6l7 WXXI-FM (Clas) 3.6 54
WFYI (Misc) 1.0 11 WUEX (CR) 6.0 5‘7 WKLX (Gold) 6.2 4.2
WTTS (AC) 2.0 1.1 WBUF (AC) 6-4 5‘5 WZSH (AC)* 3.8 3.1
WNDE (Takk) 6 1.0 WJYE (AC) 6‘5 4.6 WBBF (Ctry) 7 1.7
WPZZ (Rel)* 3.1 1.0 WGR (N/T) 1 :8 3:2 WMJQ (CHR) 1.4 15
WXTZ (AC) 11 1.0 WWKB (Talk) 19 55 WXXI (Jazz) 1.4 1.4
WECK (BBnd) 4.0 2.1 H
Formerty Urban i  WNED (Clas) 2.0 1.8 *Formerly B/EZ
WBFO (Jazz) 3
WBMW (NAC) 1.3
CFNY (NR) 8 i
WEBR (N/T) 1.6 :
i WDCX (Rel) 1.6
i CJFT (Nost) 6
WGKT (Gold) 6 :
s 3 R ’
Island Rapture

The folks at Island recently hosted a showcase for 4th & Broadway rappers X-Clan and Mango artist Shelly Thunder. On hand &
for the occasion were (I-r) Island VP Rick Bleiweiss, Mango’s Jerry Rappaport, Island’s VP Rick Dutka, Kookie Gonzales and }
VP Pat Monaco, X-Clan’s Professor X and Sugar Shaft, Thunder, X-Clan’s Brother J, Island President Mike Bone, the band’s
Paradise, and the label's VP Rod Butler and Rene Esquibel.

Seduction’s Golden Debut

E k g~ - il . \ R
- \ - .
.’ T

Vendetta/A&M trio Seduction were good as gold during a recent party celebrating sales of their LP, “Nothing Matters AWitho'ut
Love.” Partying at the presentation were (I-r) the band’s Michelle Visage, co-producer Robert Clivilles, the band’s April Harris,

Oklahoma City

Wi '90  Spr '90
KATT (AOR) 13.0 145
KZBS (CHR) 124 128
KXXY-AM & FM
(Ctry) 139 11.7
KJYO (CHR) 104 103
KRXO (CR) 6.5 7.8
KLTE (Gold) 5.6 55
KEBC (Ctry) 54 5.3
KKNG (B/EZ)* 5.4 4.9
KMGL (AC) 8.8 4.6
KTOK (N/T) 5.8 4.3
KOMA (Gold) 2.9 3.6
WKY (Ctry) 1.8 2.1
KCSC (Clas) 1.8 1.9
KPRW (UC) 2.4 1.5
KOKF (Rel) 7 1.0
WWLS (Sports) .8 1.0
*Now Soft AC
Jacksonville
Wi '90  Spr 90
WAPE-FM (CHR) 16.1 13.3
WFYV-AM & FM
(AOR) 108 127
WQIK-AM & FM
(Ctry) 95 103
WHJX (UC) 9.2 9.3
WKQL (Gold) 6.8 7.8
WIVY (AC) 4.6 6.5
WEJZ (AC) 4.2 6.3
WCRJ (Ctry) 6.4 3.4
WOKV (N/T) 2.7 3.4
WZAZ-FM (UC) 3.5 3.2
WIOI (CR) 2.9 2.8
WKTZ (B/EZ) 49 2.6
WJCT (Clas) 2.9 2.3
WSVE (Rel) 1.5 2.1
WZAZ (UC) 1.9 1.8
WNCM (CC) 1.0 1.5
Birmingham
wi ‘90 Spr '90
WENN (UC) 185 172
WZRR (AOR) 10.3 13.9
WZZK-AM & FM
(Ctry) 145 135
WAPI-FM (CHR) 134 124
WMJJ (AC) 6.6 6.8
WKXX (CHR}) 6.4 56
WERC (N/T) 4.9 3.3
WATV (UC) 31 3.2
WDJC (CC) 3.1 3.1
WZBQ (CHR) 1.8 2.4
WBHM (Clas) 1.6 2.2
WAPI (BBnd) 3.9 2.0
WJLD (UC) 1.7 2.0
WAYE (Rel) .6 1.6
WAGG (Ret) 1.7 1.5
WGIB (Rel) 8 1.0

1990 Birch/Scarborough Re-
search Corp. May not be quoted or
reproduced without prior written
permission from Birch/Scar-
borough.

manager Bob Gordon, the band’s Sinoa Loren, co-producer David Cole, and Vendetta VP Larry Yasgar.

WWWwW americanradiohistorv com




High Voltage is the hard rock firestorm that'll crab your
listeners by both ears and drag ‘em home to ACR where
they belong!

Every week, host Tawn Mastrey unleashes twe
solid hours of raw energy from rocks hottest
bands—Sound Garden, §k|d Row, Aerosmtth
Guns N’ Roses, Van,Halen and more. Tawn
blasts away with todays hottest hits and
gives your listeners théir first dose
of the newest releases from &
the world. There's even a spect
"Classic Rockers” salute.to all of

\ thosemusicians who bIet

h\(mmds*\a d their speax ;

for the good gl

High Voltage also delivers weekly visits from guest hosts
including Ozzy Osbourns, Métley Criie, Alice Cooper, Rober:

Plant, and Faster Pussycat! Plus, a radical finale called “Live

Voltagé”~we take you front row center for a live
peﬂ‘ormarce captured by the award ‘winning
Westwcod One mobile recording studios.

Conta.,t your \Wes lt_\;voed One representa-
© tive: z0da) plug into High Voltage with

win Mastrey—its hot, hard and heavy,
E _d wsll hlt your 18- 24 hsteners where

X (213) 204%375.
: 1{000 ONE RADIO NETWORKS
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Winning Through
Informed Marketing

Marketing to the public — not programming
to the diarykeeper — is the way to win ratings.
In my last article (R&R, 5/11), I made the case
against programming to diarykeepers. In this
column I outline ideas for effective marketing
informed by an understanding of audience mea-

surement methodology.

Promote Consistently

The first day of any Arbi-
tron radio survey is Thurs-
day. Does that mean pro-
motions should be designed
to start on a Thursday?
Look at the methodology:
in any given market, Ar-
bitron conducts 12 one-week
surveys per quarter. The
data is then aggregated to
produce the quarterly re-
port. If a station promotes
itself consistently — each
week on Wednesday or
Thursday, for example — it
has performed under the
cardinal rule of promotion
consistency.

Evidence from a test con-
ducted by Arbitron in 1988
to determine what type of
person completes and re-
turns diaries indicated
those who started keeping
the diary on Thursday were
likely to continue keeping it
through the following Wed-
nesday. Another analysis
showed 40% of the stations
mentioned in diaries were
mentioned after Thursday.
Since the average Arbitron
diary contains listening
recorded for three radio
stations, it’s obvious a lot of

““The diary is & written
instrument. Radio is a
spoken medium . .. Be
aware of the
difference.’’

sampling goes on beyond
the first day. Consistent
promotion should pay divi-
dends whether you promote
your station on Thursday,
Monday, Saturday, or
throughout the week.
Consistent promotion is
especially important if your
strategy is to encourage the
audience to sample your
station. Choose the day of
the week or daypart when
you would like to attract

Rhody Bosley

more sampling. You might
base your decision on sales
potential. For example,
suppose your station can
make the most money in
middays. You should target
your promotions for this
daypart and focus them
toward those at home with
children or those in the of-
fice or other workplaces.

Don’t Believe Myths

Many programmers
think they can save the pro-
motion budget for the third
month of the survey be-
cause Arbitron oversam-
ples in the third month to
make up for sample short-
falls in months one and two.
This is a myth.

There are also many who
mistakenly believe Arbi-
tron adds additional sample
(buffer sample) in the third
month in order to achieve
its metro sample targets.
(Metro sample targets are
published in the front of
each Radio Local Market
Report.) Arbitron’s goal for
a market’s sample targets
is attained by working to
distribute sample equally
by each four-week period.
It’s possible to do this
because Arbitron consent
rates are tracked on a daily
basis through our centraliz-
ed interviewing centers.

By Rhody Bosley

Return rate is predictable
by past performance. Sam-
ple, therefore, can be ad-
justed at regular intervals
in the survey process.

If you track month-by-
month sample distribution
for your market using Ar-
bitrends, you may find dif-

““There is a belief
among many in the
radio community that
more sample means
higher ratings. In fact,
the opposite may be
true.”’

ferent levels month-to-
month. But you should not
find a third-month bias in
sample distribution. Many
managers spend considera-
ble time analyzing Arbi-
tron’s sample distribution
— but they don’t analyze it
month-to-month.
Theoretically, research-
ers should attain an appro-
priate sample size, and the
sample should be reasona-
bly balanced between age,
sex, geographic areas, and
ethnicity. But in the real
world, it’'s impossible to
achieve a perfectly balanc-
ed sample. Therefore, Ar-
bitron uses a process called
‘“sample balancing” to
remove bias. Sample balan-
cing creates a per-person
diary weight based on age/
sex, ethnic group, and geog-
raphy. It ensures that no
group of the population is
either under-or overrepre-
sented at the metro level.

When More
Means Lower
There is a belief among

many in the radio commun-
ity that more sample
means higher ratings. In
fact, the opposite may be
true. More sample can
mean lower ratings, be-
cause lighter or less active
listeners may be drawn into
the survey process. And
while smaller sample size
means less reliability to
some definable degree, it
may mean either higher or
lower ratings.

Program To Listeners,
Not Diarykeepers

® Promote consistently — not just on the first
day of a survey period.

® Don’t save the promotion budget for the
third month of the survey.

® Understand that higher sample size doesn’t
necessarily mean higher ratings.

® Use language relevant to listeners — not just

to diarykeepers.

Several years ago repre-
sentatives from AOR sta-
tions told Arbitron it was
underrepresenting their au-
dience and causing low au-
dience estimates, especial-
ly among young men 18-24.
In a test designed to im-
prove the sample propor-
tionality of this group (a
daunting task — this is
always a difficult group to

O G s

‘‘Arbitron uses a
process called ‘sample
balancing’ to remove
bias. It ensures that no
group of the population
is either under- or
overrepresented at the
metro level.”’

urge to participate in sur-
vey research), Arbitron
found the additional men
18-24 who were encouraged
to participate were lighter
listeners and less likely to
be AOR listeners. The AOR
audience estimate remain-
ed the same, even though
there were more diaries in
the survey.

Use Relevant
Language

Over the last two years,
program consultants have
been recommending the
use of diary language on-
air. For example: “If you
listen to KXXX in the car,
at home, at work, or some
other place, youwll be in
touch with your world” or
“When you listen to Happy
Rock 100 midday, you’ll
hear the best music any-
where.”

Does the public really
think of 10am-3pm as mid-
day? Do people talk about a
station’s name or refer to it
by call letters or slogans?
The public doesn’t know
Q-100 is a slogan. The diary
is a written instrument.
Radio is a spoken medium.
The written word and that
which is spoken are often
different. Be aware of these
differences.

Arbitron did its home-
work on how the public uses
certain words when referr-
ing to radio in a written in-
strument. Arbitron chose
specific words to use in the
diary because these were
the words listeners were us-
ing to refer to stations. Now
station people are using
these words because the
words are found in the
diary.

It’s important to remem-
ber that although virtually
everyone is eligible to
receive one, not everyone
does. Make sure your sta-
tion knows how its audience
identifies the station, time
periods, and location of
listening. Don’t use words
the audience may not un-
derstand. Sure, it’s great to
be consistent with all com-
munication, but it’s equally
important to be relevant to
the audience.

Rhody Bosley is VP/Ra-
dio Sales & Marketing for Ar-
bitron (212-887-1300),
which uses a seven-day
personal diary to collect
radio listening data for 260
markets. He contributes to

this section on a regular
basis.




WORLD MUSIC
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OBERT PLANT was presented with the Silver

Clef Award ‘‘for outstanding services to British

music”’ at the annual Silver Clef luncheon in
London last Friday (6/22) — which means he’ll become
one of the award winners performing at Knebworth this
weekend. LISA STANSFIELD received the HMV-Music
Therapy Newcomer’s award at the lunch.

Meanwhile, NME spreads the
rumor that PRINCE is writing a
song for Ms. Stansfield.

As for Knebworth-nixing
GEORGE MICHAEL, the first
single from his new album will be
“Praying For Time” and will be
released July 30. The as-yet-un-
titled LP will follow in early Sep-
tember.

Dusty Disc

DUSTY SPRINGFIELD’s
“Reputation” — her first album
in almost ten years — came out
this week. One side features four
songs written and co-produced by
the PET SHOP BOYS, including
the UK hit singles “In Private”
and ‘““Nothing Has Been Proved”
as well as the GOFFIN-KING
tune “I Want To Stay Here.”
The latter also was co-produced by
the PSB with JULIAN MENDEL-
SOHN and is likely to be a future
single.

Dusty
Springfield —
a "Reputation” on
the line?

The gap has already been filled
by Cure guitar roadie PERRY
BAMONTE, who by his own ad-
mission is not a natural key-
board player, but has vowed to
do his best at the eight festivals
that the band will play this sum-
mer.

Meanwhile, O’Donnell, a for-
mer session player with the
PSYCHEDELIC FURS and the
THOMPSON TWINS, is expected
to pursue a solo career.

See: Level 42
LEVEL 42's MIKE LINDUP
tells ROL the first single from his
solo album (‘“Changes’’) will be
“The Spirit Is Free,”’ inspired by
2 events in South Africa. Lindup al-

o ; so says that Level 42 have begun

Tracks on the other side of Dus-
ty’s disc were produced by DAN
HARTMAN, ANDY RICHARDS,
and PAUL STAVELY O’DUFFY.

Also out this week: former
DURAN DURAN guitarist ANDY
TAYLOR'’s production of ‘‘Ameri-
can Dream,” the new single from
British rock band the GRIP. Tay-
lor did similar honors on the
THUNDER album (‘‘Back Street
Symphony’’) earlier this year.

Human League
Get ‘Romantic?’

The HUMAN LEAGUE — quiet
since their ‘‘Crash’ LP in 1986 —
will title their new album “Ro-
mantic?” and their first single,
due August 6, will be ‘“Heart Like
A Wheel.”

Cure Keyboardist Quits

ROGER 0’DONNELL, the key-
board player brought into the
CURE to replace LOL TOL-
HURST, has left the band. Poly-
dor told ROL the split was due to
‘“‘personal differences.”

“Rock Over London” news is a
service of Rock Over London Ltd.,
which can be reached at Globe
Theatre, Shaftesbury Avenue, Lon- |
don W1V 7HD; phone 071-494-
4513.

=+ recording their new LP and hope
for a late October release.

Lisa Stansfield — curled up 'n’ dyed?

“It’s going to be a much
groovier album than the last
one,” says Lindup. “There’ll be
more toe-tapping songs and it’ll
be a more up album generally.”

Lindup also says that for now
Level 42 has decided to remain a
three-piece in the wake of the
death of guitarist ALAN MUR-
PHY. “When Alan tragically died
last year, we decided it would be
an impossible thing to find a re-
placement, so we're going to
have a couple of guitarists come
down and guest on the album —
ALLAN HOLDSWORTH, a brilli-
ant jazz guitarist, and DOMINIC
MILLER, who not only played on
my solo LP, but also played at the
first two rehearsals of Level 42
before we were even called Level
42"

New Live Roxy Music LP?

Former ROXY MUSIC guitar-
ist PHIL MANZANERA dropped
by the ROL studios this week to
talk about his new album

Roxy Music — travelin’ on from “Avalon?”

BRITAIN
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ADAMSKI/Killer (MCA)

Moving Up

ELTON JOHN/Sacrifice/Healing Hands (Rocket)
LUCIANO PAVAROTTI/Nessun Dorma (Decca/PG)
ROXETTE/It Must Have Been Love (EMI)

ENGLAND NEW ORDER/World In Motion (Factory)

NEW KIDS ON THE BLOCK/Step By Step (CBS)

MC TUNES & 808 STATE/The Only Rhyme That Bites (ZTT)
WILSON PHILLIPS/Hold On (SBK)

9 MAUREEN WALSH/Thinking Of You (Urban/PG)

10 MAXI PRIEST/Close To You (10/Virgin)

BOBBY BROWN/The Free Style Mega-Mix (MCA)

12 BIG FUN & SONIA f/GARY BARNACLE/You've Got A Friend (Jive)
13 CHAD JACKSON/Hear The Drummer (Get Wicked) (Big Wave)
14 CRAIG McLACHLAN & CHECK 1-2/Mona (Epic)

15 M.C. HAMMER/U Can't Touch This (Capitol)
CHARLATANS/The Only One | Know (Situation Two)

BETTY B0OO/Doin’ The Do (Rhythm King)
JASON DONOVAN/Another Night (PWL)
YAZZ/Treat Me Good (Big Life)

BRUCE DICKINSON/AIl The Young Dudes (EMI)

RED HOT CHILt PEPPERS/Taste The Pain (EMI USA)
DOGS D’AMOURVictims Of Success {China/PG)
MASSIVO {/TRACY/Loving You (Debut)

The Network Chart, courtesy MRIB

(“Southern Cross”’) — which will
be released on his own Expres-
sion Records label — and reveal-
ed that Roxy Music may not be
the shard of ancient history that
everyone has assumed.

“I think there is unfinished
business,”” Manzanera elabor-
ated. “We were heading toward
something really interesting with
‘Avalon,’ and I think there’s still
time to continue. If we wanted to
do it, we could do it. But it would
be pointless to come out with
something that wasn’t as good as
‘Avalon.’

“I speak to ANDY (MACKAY)
— he’ll be doing an instrumental
album later this year. And I've
spoken to BRYAN (FERRY) re-
cently and he’s working on an al-
bum. But Roxy Music will not go
away. I've just finished mixing a
live album of the ‘Avalon’ tour for
release this year.”

In the meantime, Expression
plans 18 album releases by a vari-
ety of artists, including BILLY
NICHOLLS (who was musical di-
rector on the WHO'’s recent U.S.
tour and wrote ‘“McVicar” for
ROGER DALTREY), female
group SUB ROSA, and a first-
time-on-CD reissue of Andy
Mackay’s ‘“Resolving Contradic-
tions”’ album.

Booker, Steve
New EMI signee STEVE
BOOKER, about to release an EP
titled “Wedding Day,” has com-
pleted an album produced by
JON KELLY, who was at the desk

for CHRIS REA’s “Road To
Hell” LP.

Booker, former bassist with
Virgin band the SENSIBLE JER-
SEYS and a self-confessed ‘‘bit of
a folkie,” has enlisted the talents
of former AFTER THE FIRE
member ANDY PIERCY as
associate producer and Chris Rea
as an occasional guitarist.

Booker’s music invites com-
parisons with the likes of BRUCE
HORNSBY, which he doesn’t
mind at all. “T hope so; I really
like the Bruce Hornsby records
and I really thought about trying
to capture the similar English
mood.”

Singled Out

New single from Liverpool
band RIVER CITY PEOPLE is a
double A-side, featuring their
cover of the MAMAS & PAPAS’
“California Dreamin’’’ and ‘‘Car-
ry The Blame.” The latter track is
from the RCP album (‘‘Say
Something Good’’), which was'pro-
duced by DON GEHMAN, knob-
twirler to the likes of R.E.M.,
JOHN COUGAR MELLENCAMP,
and many others.

VAN MORRISON’s ‘“‘Brown
Eyed Girl” has been covered by
Welsh brothers the SENATORS,
who'll release it as their next sin-
gle on July 9. That same day, the
CHIMES will follow “I Still
Haven’t Found What I'm Looking
For”’ with the JAZZIE B.-
produced “True Love” 45,

AUSTRALIA

w W

1 1 ABSENT FRIENDS/

| Don't Want To Be With

Nobody But You

1927/Tell Me A Story
MIDNIGHT OIL/Forgotten Years
ANGELS/Dogs Are Talking
MARGARET URLICH/Escaping
MARK WILLIAMS/Show No
Mercy

BOOM CRASH OPERA/Dancing
In The Storm

JENNY MORBRIS/Self Deceiver
HUNTERS & COLLECTORS/
The Way You Live

0 NOISEWORKS Freedom

WO W W N
(o2 BRSNS I (o ]

7

Most Added

PAUL NORTON/Southern Sky

Top 10 Australian records from playlists of
MMM-FM/Brisbane, 3 Triple M-FM/Melboumne,
FOX-FM/Melbourne, 96 FM/Perth, SA-FM/
Adelaide, 2-Day/Sydney, 2 Tripia M-FM/
Sydney, FM-104.7/Canberra, and KiX106/
Canberra.

—_

CANADA

w W

11 SUE MEDLEY/Dangerous
Times

NORTHERN PIKES/She Ain't
Pretty

JEFF HEALEY BAND/I Think |
Love You Too Much

MAESTRO FRESH WES/Drop
The Needle

PAUL JANZ/Rocket To My Heart
BOX/Temptation

PURSUIT OF HAPPINESS/ Two
Girls In One

LUBA/MNo More Words

LAYMEN TWAIST/Walk On The
Wild Side

PARTLAND BROS./Honest Man

Most Added

COLIN JAMES/Just Came Back
ALANNAH MYLES Kickstart My Heart

3 2

Top 10 Canadian CHR hits courtesy The
Record (416) 533-9417.
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Duran Duran: Libertine Rockers?

uran Duran is a quintet again, now that founding

members Simon Le Bon, John Taylor, and Nick

Rhodes have officially welcomed guitarist War-
ren Cuccurullo and drummer Sterling Campbell to the
fold. Cuccurullo and Campbell first hooked up with the
band during the Big Thing tour of ’88.

Look for the next album from the
Capitol recording artists to hit
stores in mid-August. Titled “Lib-
erty,” the Chris Kimsey-produced
LP features the single *“Violence Of
Summer (Love’s Taking Over)” as
well as “Hot Head,” “Read My
Lips,” “All Along The Water,”
“Downtown,” “First Impression,”
“Can You Deal With It,” “Seri-
ous,” “Antarctica,” and the title
track.

Additional songs likely to surface
as B-sides, bonus tracks, ete. in-
clude “Juice,” ‘“Hymn For The
Preacher,” “Yo Bad Azizi,” and
“Throb.” Meanwhile, listen for
‘“‘honorary appearances’’ by
George Bush, Andy Warhol, Mari-
lyn Monroe, and Le Bon’s father-
in-law (!).

30 For The Kids

MCA recording artists the Jets
will embark on a 50-city national
tour to help raise money for the Na-
tional Foundation for Missing Chil-
dren. The tour kicks off in San Di-
ego on September 8.

Priest Collar
New Drummer

Judas Priest will debut their new
drummer — former Racer X beat-
er Scott Travis — on their next Co-
lumbia disc (‘‘Painkiller”’). Due in

themes.

get up off their axis . . .

A Marxist
‘Star Spangled Banner’

EMI recording artist and Chi-
cago native Richard Marx will per-
form the national anthem prior to
the 1990 baseball All-Star game on
July 10. The game will be held at
the Windy City’s Wrigley Field.

Goodwill Gesture

Young MC, the Moody Blues,
Kenny Rogers, saxophonist Kenny
G, Reba McEntire, Latin vocalist
Emmanuel, and new age pianist
David Lanz are set to perform dur-
ing the opening ceremonies of the
1990 Goodwill Games on July 21 in
Seattle. Cable giant WTBS-TV/At-
lanta will carry the proceedings
live.

All-American Crew Cut

Bruce Springsteen has reported-
ly granted Luther Campbell of em-
battled rap group 2 Live Crew per-
mission to use the melody from his
1984 hit “Born In The U.S.A.” for
what appears to be a Campbell solo
single, titled “Banned In The
U.S.A.” The song is set for a July 4
release. Hmmm.

Meanwhile, Campbell’s now re-
named Luke Records label will
reportedly release a solo LP — also
titled “Banned In The U.S.A.” — in
August.

=

Spheres Of Influence

Ithough they probably didn’t planet this way, TVT and EMI Records
Asplit Promo Item O’ The Week honors by supplying selected pro-
grammers with music and mementos that revolve around worldly

To round up support for its updated version of Modern English’s
earty '80s hit "I Melt With You.” TVT's marketing staff shipped out globe-
imprinted rubber balls {pictured) emblazoned with a sample of the song’s
unforgettable lyrics: “I'll stop the world and melt with you.” A full-track CD
version of the band’s "Pillow Lips” LP was also included.

Meanwhile, EMI gave its promo staff the latitude to come up with an
earthy incentive for Jane Wiedlin’s new single "'World On Fire,” lifted from
her just-released LP “Tangled.” The result? A multicolored CD sleeve that
resembles a huge book of matches.

Along with a realistic striking surface, the {almost) unparalleled promo
features five versions of “Fire,” each of which is designed to make listeners

September, the album sports such
pretty ditties as “Leather Rebel,”
“Nightcrawler,” ‘“Metal Melt-
down,” and “Between The Ham-
mer And The Anvil.”

Jimmy Barnes — as-yet-untitled.

Barnes On The Burner

Aussie rocker Jimmy Barnes
will see his debut Atlantic LP re-
leased in early September. The as-
yet-untitled project features mu-
sical guests Brian Setzer, Yellow-
jackets member Jimmy Haslip,
and Bruce Hornsby (who plays on
the tune ‘“‘Bad News”).

Barnes also gets a little song-
writing help from Chris Bailey (of
venerable Aussie rockers the
Saints) and tune-smiths-for-hire
Holy Knight and the team of Des-
mond Child and Diane Warren,
whose contribution is likely to be
the disc’s first single.

Bits N’ Pieces

* Madonna has donated all the
profits from the last gig on the U.S.
leg of her Blond Ambition tour
(which was held at the Meadow-
lands Brendan Byrne arena on
6/25) to the American Foundation
for ATDS Research.

* Onetime Red Hot Chili Peppers
backup singer Kristen Vigard will
see her eponymous debut LP re-
leased by Private Music at the end
of August. The album features a
cover of Bill Withers’s 1972 hit
“Use Me.”

* Blues guitarist Robert Cray’s
forthcoming Mercury album is titl-
ed “Midnight Stroll,” and is due in
stores on September 4.

* Broken Homes will release
their third MCA album (“A Wing
And A Prayer”) in early August,
Andy Johns (of Rolling Stones and
0Ozzy Osbourne fame) co-produced.

s RCA recording artists Boy
Meets Girl will release ‘“New
Dream,” their third LP for the la-
bel, on August 7.

¢ Mercury Records will release
former Warlock lead vocalist Doro
Pesch’s second solo album
(“Doro”) on July 10. The Gene
Simmons-produced project fea-
tures the single “Unholy Love.”

» Sire/WB recording artist Tom-
my Page is reportedly in the studio
working on a pair of self-penned
Christmas tunes (‘“‘Christmas
Without You” and “Christmas Is
Like Heaven’’) to be released as a
single in time for Yuletide.

» Minneapolis rockers Soul Asy-
lum are working on their next
A&M album with drummer Steve
Jordan (formerly of the World’s
Most Dangerous Band) producing.
Jordan previously co-produced, co-
wrote, and played on Keith Rich-
ards’s solo album,

www americanradiohistorv com

51.5 million households
Patti Galluzzi
Director/Music Programming

Weeks On

[HEAVY 1

DEPECHE MDDE /Enjoy The Silence (Sire/Reprise) 74
JOHNNY GILL/Rub You The Right Way (Motown) 3
B. HORNSBY & THE RANGE /Across The River (RCA) 4

BILLY IDDL/Cradle Of Love (Chrysaiis) .10
JANET JACKSON/Come Back To Me (A&M) . . 4
JEFF LYNNE/Every Littie Thing (Reprise) = .. .. .. 6
G. MEDEIRDS f/8. BROWN/She.. (Amhersi/MCA) 7
MIDNIGH T 0iL Forgotten Years (Columbia) .9
MOTLEY CRUE/Don't Go Away Mad (Elektra) . &8
| EXCLUSIVES |
PAULA ABDUL Knocked Out (Virgin) . ADD
AEROSMITH /The Other Side (Geften) .3
JON BON JOViBiaze Of Glory (Mercury) . _ADD
SINEAD 0°CONNDR/Emperor's New . (Chrysalis) 3
POISON Unskinny Bop (Enigma;/Capitol) 3
WINGER/Can't Get Enuft {Atlantic) ADD

WORLD PARTY /Put The Message In... {Chrysalis) ADD

'STRESS ]

FAITH NO MORE pic (Slash/Reprise) 16
GENE LOVES JEZEBEL  Jealous (Getfen) 2
JANE WIEDLINWorid On Fire (EMI) 2
'BUZZ BIN ]
AORIAN BELEW /Pretty Pink Rose (Atlantic) &8
SUNDAYS Here's Where The Story Ends (DGC) 7
'ACTIVE |
B800M CRASH OPERA/Onion Skin (Giant) 5
MARIAH CAREY /ision Of Love (Columbia) 2
CHEAP TRICK/Can't Stop Falling Into Love (Epic) ADD
JANE CHILD Welcome To The Real World (WB) 6
ELECTRIC BDYS/All Lips N' Hips (Atco) 6
EN VOGUE Hold On (Atlantic) 3
LITA FORDMungry (RCA) 5
GO WEST/Xing Of Wishtul Thinking (EM) 2
JEFF HEALEY BAND/ Think | Love You.. (Arista) 5
LIGHTNING SEEDS/Pure (MCA) 9
MODERN ENGLISH/ Melt With You (TVT) 4
NELSON /Love Angd Atfection (DGC}) 3
NEW KIDS ON THE BLOCK /Step By Step (Columbia) 8
SNAP/The Power (Arista} 4
TIME /Jerk Out {Paisley Park/Reprise) ADD
STEVE VA}/The Audience s Listening (Relativity) 3
WILSON PHILLIPS Release Me (SBK) 4

| MEDIUM ]
ALIASHaunted Heart (EMI) ADD
BAD COMPANY Holy Water (Atco) 2
CONCRETE BLONDE /Joey (IRS) 3
CROSBY, STILLS & NASH/Live It Up (Atiantic} 4
DAMN YANKEES/Come Again (WB) ADD
DANGER DANGER/Bang Bang (Imagine/Epic) 14
HOTHOUSE FLOWERS Give It Up (London/Polydor) 3
HUMAN RADIO/Me & Elvis (Columbia) 4
SMITHEREENS /Yesterday Girl (Enigma/Capitot) 3
SOCIAL DISTORTION Ball & Chain (Epic) 3
THAT PETROL EMOTION /Sensitize (Virgin} 4
Y&T/Don't Be Afraid Of The Dark (Geffen) 5
 BREAKOUT

DAVID BAERWALD/Al For You (A&M) ADD
CHURCH /You're Still Beautiful Baby (Arista) 3

BRUCE DICKINSON Tattooed Millionaire (Columba) = 3
JOHN HIATT/Child Of The Wild Blue Yonder (A&M) = 2
HUNTERS & COLLECTORS/When The. . (Atiantic) 7
MANITOBA'S WILD KINGDOM Party Starts... (MCA) 6

MELLOW MAN ACE /Mentirosa (Capitol} 3
GARY MOORE/Ch Pretty Woman (Charisma) . ADD
RED HOUSEA Said A Prayer (SBK) .. .ADD

WEST COAST RAP ALL-STARS We're All In. (WB) . 3

[HOT NEW VIDEOS |

PAULA ABDUL/Xnocked Out (Virgin) . ADD
JON BON JOVI/Biaze Ot Glory (Mercury) . _ADD
POISON Unskinny Bop {Enigma/Capitof} 3
WINGER/Can't Get Enuff (Atlantic) ADD
WORLD PARTY Pyt The Message In... (Chrysalis) ADD
[ADDS ]

PAULA ABDUL /Knocked Out (Virgin)

ALIAS Haunted Heart (EMI)

DAVID BAERWALD/AIl For You (A&M)

JON BON JOVIBlaze Of Glory (Mercury)
CHEAP TRICK/Can't Stop Falling tnto Love (Epic)
DAMN YANKEES/Come Again (WB)

GARY MOORE/Ch Pretty Woman (Charisma)
RED HOUSEA Said A Prayer (SBK)

TIME/Jerk Out (Paiskey Park/Reprise)
WINGER/Can't Get Enuft (Atlantic)

WORLD PARTY /Put The Message In The Box (Chrysalis)

VHi

VIDED HITS DM
36.8 million households
Sal LoCurto, Director/Music Programming
Norman Schoenteld, Director/Talent
& Artist Relations

Weeks On
ANITA BAKER/Talk To Me (Elektra) 4
HARRY CONNICK JR./Recipe For Love (Columbia) . . 2
OIRTY DOZEN BRASS.../That's How.. {Columbia) . . 7
JEFF HEALEY BAND/ Think | Love You... (Arista) 3
JOHN HIATT/Chiid Ot The Wild Blue Yonder (A&M) = 2
JEFF LYNNE Every Littie Thing (Reprise) ADD
BOB MARLEY /Couid You Be... (Tulf Gong/siand) . ADD
MAXi PRIEST/Ciose To You (Charisma) 3
LISA STANSFIELD/You Can't Deny It (Arista) .5
|ARTIST DEVELOPMENT |
LAURIE ANDERSON Beautiful Red Dress (WB) .2

PATTI AUSTIN/Through The Test Of Time (GRP) 2
BRENT BOURGEO!S /Dare To Fall In Love (Chanisma) &

J. CLEGG & SAVUKA/Cruel, Crazy... (Capitol) .14
CROSBY, STILLS & NASH/Live !t Up (Atlantic) ... 2
DEL AMITR1/Kiss This Thing Goodbye (ABM) .~ 73
B. HORNSBY & THE RANGE/Across The River (RCA) 3
JANET JACKSON/Come Back To Me (A&M) 2

RICKIE LEE JONES Flying Cowboys (Geffen) . . 4
KRIS McKAY /The Bigger The Love (Arista) 5
NIKKINotice Me {Getfen) 7
SOUL Il SOUL/A Dream’s A Dream (Virgin) 5
WILSON PHILLIPS Release Me (SBK) 7

'NEW MUSIC

JOE COCKER/What Are You Doing With. . (Capitol) = 4
KENTUCKY HEADHUNTERS/Oh Lonesome... (Mercury) 2
JOHN LEE HOOKER/Baby... {Chameleon/Capitol) ADD

ALANNAH MYLES Love Is (Atlantic) .. .5
UB40/The Way You Do The Things You Do (Virgin) ... 3

HIT MAKERS ]
AFTER 7/Ready Or Not (Virgin) .9
MICHAEL BOLTON /When I'm Back On... (Columbia) . 4
MARIAH CAREY Nision Of Love (Columbia) .2
PHIL COLLINS /Do You Remember (Atlantic} 10
TAYLOR DAYNEA'll Be Your Shelter (Arista) &8
GLORIA ESTEFAN/Cuts Both Ways (Epic) 6

ELTON JOHN/Club At The End Of The Street (MCA) 72
MICHAEL McOONALD/Take It To Heart (Reprise} . 7
ROXETTEA Must Have Been Love (EM!) 2

Information current as of June 26.

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 JANET JACKSON $555.8
2DAVID BOWIE $436.5
3 ERIC CLAPTON $376.4
4 RUSH $276.7
5 AEROSMITH $2759
6 CHER $274.2
7 MOTLEY CRUE $205.4
8 DON HENLEY $201.5
9 WHITESNAKE $1883
10 HANK WILLIAMS JR. $173.5
11 GEORGE STRAIT $164.6
12 MILLI VANILLI $163.8
13 RANDY TRAVIS $155.8
14 ALABAMA $151.5
15 KISS $132.4
16 REGGAE SUNSPLASH $96.1
17 ALICE COOPER $79.1
18 SINEAD O'CONNOR $73.4
19 R.L. JONES/L. LOVETT $64.9
20 SAM KINISON $57.3

New Tours

Among this week’'s new tours

WYNTON MARSALIS

M.C. HAMMER

K.T. OSLIN/R. VAN SHELTON
JEAN-LUC PONTY

KENNY ROGERS

JILL SOBULE

TRIP SHAKESPEARE
CONWAY TWITTY

URBAN DANCE SQUAD

Y&T

The CONCERT PULSE is a weekly computeriz-
ed report ranking each artist by thek average
box office gross reported per venue. Courtesy
of Polister, a publication of Promoters' On-Line
Uistings, (800) 344-7383, or in Calfornia,
(209) 224-2631.




e Coles e Coee s e

MUSIC DATEBOOK

June 29,1990 RaR«4 1

Phil Collins: Once Flown, Twice Live
MONDAY, JULY 9

1968/The Temptations make their first appearance since firing singer David Ruffin. Ruffin had sought to change
the group’s suit-and-tie image to a more contemporary look.

1971/Jim Morrison’s death is revealed to the press as the Doors singer is buried in France.

1986/Billy Joe Royal is hospitalized in Bessemer, AL for severe exhaustion and dehydration. He's released about
a week later.

1989/New Edition production manager Ronald Byrd is jailed for suspicion of murdering Guy security guard
Anthony Bee. Bad blood between the two camps began the night before; Byrd tried to remove Guy's equipment
when the set went overtime.

Born: Jim Kerr (Simple Minds) 1959, Marc Almond 1959, Frank Belio (Anthrax) 1965

TUESDAY, JULY 10

1968/Saying he and his bandmates had expressed themselves as a group as much as possible, Eric Clapton
announces Cream will break up after a brief farewell tour in the fall.

1965/Sonny & Cher make their first appearance on national charts with “| Got You Babe.”

1979/Chuck Berry is sentenced to four months in prison for filing a false 1973 tax return.

1989/New Rock programming whiz Rick Carroll dies at 42 of complications from pneumonia. Aiso, Mel Blanc,
the voice of Bugs Bunny, Daffy Duck, Porky Pig, and other memorable characters, dies of a heart attack at 81.
1989/The Monkees receive a star on the Hollywood Walk Of Fame.

Born: Arlo Guthrie 1947, Neil Tennant (Pet Shop Boys) 1954

WEDNESDAY, JULY 11

1967/Kenny Rogers quits the New Christy Minstrels to form the First Edition.

1971/The stage version of “Jesus Christ, Superstar,” starring Yvonne Elliman, opens in Pittsburgh.
1979/"Rust Never Sleeps,” a documentary/concert film of Neil Young's most recent tour, premieres in Los
Angeles.

1989/Veteran producer/engineer Vic Maile, who worked with the Who, Jimi Hendrix, Led Zeppelin, and the
Kinks, dies of cancer. Also, the Rolling Stones preview the "Steel Wheels” album at a New York press
conference.

Born: Suzanne Vega 1959, David Baerwald 1960, Jeff Hanna (Nitty Gritty Dirt Band) 1947, Bonnie Pointer

THURSDAY, JULY 12

1962/The Rolling Stones play their first gig at London’s Marquee club. Original lineup includes Mick Jagger,
Keith Richards, Elmo Lewis (AKA Brian Jones), Dick Taylor, lan Stewart, and future Kink Mick Avory.
1969/Blind Faith makes its U.S. debut at Madison Square Garden.

1979/At Chicago's Comiskey Park, WLUPI/Chicago DJ Steve Dahl, dressed in full military gear, leads a “Disco
Sucks" rally between games of a White Sox doubleheader. Fans pour onto the field to contribute to Dahl's disco
record bonfire, resulting in cancellation of the nightcap.

1985/ "Mad Max Beyond Thunderdome,” featuring Tina Turner, opens nationally.

1988/Call him “Dr. Rock”” — Paul McCartney receives an honorary doctorate in music from England’'s Sussex
University.

Born: Christine McVie (Fleetwood Mac) 1943, Walter Egan 1948, Bill Cosby 1937, Sandi Patti 1956

FRIDAY, JULY 13

1973/A Knott's Berry Farm audience watches as a furious Phil Everly smashes his guitar and storms offstage,
dissatisfied with brother Don'’s performance. The duo doesn’t perform together again until 1984.

1980/Bryan Ferry collapses in France with a severe kidney infection. The remainder of Roxy Music’s tour is
postponed.

1985/The “Live Aid” concerts are held in London and Philadeiphia. Highlights include a Who reunion, Teddy
Pendergrass’s return to the stage, and an appearance by Phil Collins at both venues. Coliins took the Concorde
between shows.

1986/Coke Escovedo, Sheila E's uncle and influence on Santana’s salsa sound, dies at 45.
1989/Performing in Los Angeles, Dolly Parton announces a backup singer will help her on “Isiands In The
Stream,” then is stunned when Kenny Rogers starts singing. Parton aimost forgets the words.

Born: Roger McGuinn 1942, Cheech Marin 1946, Louise Mandrell 1954, Danny Gayol (BoDeans) 1958

SATURDAY, JULY 14

1967/The Who begin their first U.S. tour, opening for Herman’s Hermits.

1987/Three albums are certified gold and platinum on the same day: “Trio” by Parton, Ronstadt & Harris, ‘“‘Bad
Animals” by Heart, and “Always And Forever” by Randy Travis. Also, Steve Miller is awarded a Hollywood Walk
Of Fame star.

1988/Run-DMC is awarded the keys to the cities of Kansas City and independence, MO for efforts in local job
campaigns.

1989/Cyndi Lauper releases “My First Night Without You,” the first closed-captioned home video.

Born: Del Reeves 1934, Woody Guthrie 1912

SUNDAY, JULY 15
1958/John Lennon’s mother Julia is killed in an auto accident.
1980/At New York’s Delacorte Theatre, Linda Ronstadt and Rex Smith debut in the Gilbert and Sullivan
operetta “The Pirates Of Penzance.” After a successful Broadway run, the duo reprise their roles in a movie
version.
1983/The Police demonstrate true chart dominance as the group’s “Every Breath You Take™ and “Synchronicity”
rest atop the CHR, AC, and AOR Tracks and Albums charts.
1989/Near Venice, Italy, Pink Floyd performs a free concert on a floating platform in front of more than 150,000
fans on the shore.
Born: Linda Ronstadt 1946, Joe Satriani 1956, Mac McAnally 1957, Millie Jackson 1943, David Pack
(Ambrosia) 1952, Jeff Carlisi (Thirty Eight Special) 1952, Trevor Horn (Yes) 1949

—Paul Colbert

‘EARTH DAY
CONTINUES!

—KIRSTIE ALLEY

"Traditionally music has been a
moving force in culture and has moved people to
demonstrate for their causes. Now the Cry Out song is
a moving force to stand up for Planet Earth."
Bob Gerhard, PD KAYN

"The song should help others to Cry Out and clean up
the environment. This is really needed."”
Larry Zeibold, PD WFRO

"The Earth is crying out. It's time for us to wipe away
the tears. We are playing the Cry Out song because we
want to give it as much recognition as possible and
also talk up the environment as we play the song. This
will make people more aware."”

Rick Archer, PD WHAI

YOU CAN HELP:

* PLAY THE CRY OUT CELEBRITY PSAs
* PLAY THE CRY OUT SINGLE

* DISTRIBUTE THE FREE BOOKLET

- "Cry Out - An lllustrated Guide To What
You Can Do To Save The Earth.”

CALL (213) WE-CRY-OUT FOR
FREE COPIES OF THE PSAs
and BOOKLETS
I'm Counting On YOU!
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WPLJ add 28
WAVA 30-28
WNVZ add
PWRPIG 38-27
WDFX add 24
WHYT deb 17
WLOL add
KS104 17-11
Y108 add
Q106 23-20
WIOQ add
WPGC 20-18
KJMZ 16-14
PWR106 30-27
KKFR add 21
KGGI add 20

POISON

And Bell Biv Devoe

.MCA RZCORDS
THE SPOTLIGHT IS ON

BELL

DEVOE
“Do Me!”

(Release Date July 9)

The Follow-Up
To Their Top 5 Hut

Early Believers Already Include:

FM102 17-15
KMEL 14-12
HOT977 add
HOT999 add
WNNK add
TIC-FM add
WQXA add
K98 add
WCKZ deb 35
KPRR add 26
CK105 add 37
KJ103 25-22
KHTK add 29
KKMG add 34
KLUC 23-15
KDON add

From The Platinum Album

Produced by Carl E. Bourelly For Zomba Productions

Executive Producers: Louil Silas, Jr. And Hiriam Hicks
Management: Hiriam Hicks/H Management

oE

BRAD MESSER

Golden Memories Of Old .64

Numbers baffle me at times, but while looking into
this year’s radio deals, I discovered one number which
was oddly familiar — the decimal fraction .64. It was like
seeing a face in the crowd and suddenly recognizing the
forgotten grade school girlfriend who gave me my first

kiss — and the measles.

Here’s where the .64 came from.
Sometime during the past couple of
weeks, this year’s total of radio
deals exceeded the $575 million
mark, which means that every
day, seven days a week, close to
$3.5 million worth of radio deals
have been closed. (We're getting to
the .64 part.)

With 605 stations having changed
hands through mid-June, the aver-
age number of stations sold every
day has been 3.64. At first, the
figure 3.64 was amusing, along the
lines of the ‘‘average” American
family having 2.5 children. Haif a
child? Ha ha.

Every day, three whole stations,
plus .64 of a station? Don’t laugh —
I once worked at one which regis-
tered .64 on the Richter, er, Radio
scale.

About 64% of the time we had to
race our paychecks to the bank,
probably because the poor sales

guys had scored on only .64 of their
collections. The boss was heard to
mutter that having a radio station
is like having a boat: the two hap-
piest days in your life are the day
you buy it and the day you sell it.

Strapped For Cash

That station’s problems weren’t
really anyone’s fault. The town was
small. Any smaller and the zip
code would have been a fraction
. . . heh heh. Local businesses were
scraping through hard times. Oth-
er than the hamburger stand’s one
memorable week when flocks of
reporters came to do standups in
front of the tar balls on our beach,
the local economy was flat.

Our little gang of employees
speculated — behind his back, of
course — that the boss would call
the electric company, tell them
how much money he had, and ask

how many watts we could run that
week.

Looking back on it, I believe the
boss must have been almost as
strapped for cash as we employees
were, It could only have been
desperation that drove him to
schedule two remotes at the same
time, knowing full well our equip-
ment consisted of only one remote
setup. That screwup resulted in a
Saturday afternoon that would
have made a hilarious “WKRP”
episode.

No, old .64 wasn’t much of a sta-
tion, at least if you insist on
alphabetic measures like P&L.
One by one, the gang broke up and
drifted off to other markets. The
boss stayed. I lost track of him.
Sometimes I wondered whether he
ever made a go of it back there.

But now, years later, purely by
chance, I've stumbled across this
scrap of information that makes
me happy. Apparently he held on to
the place, rode out the tough times,
and now in the '90s he’s finally
found a buyer. Good for him! At
least, I assume it was him. He was
the only guy I ever personally
knew who ran .64 of a station.

President Bush In Poland

MONDAY, JULY 9 — As Eastern Europe's dominos teetered one year ago, President and Mrs. Bush arrived in
Poland. In a speech to Parliament the following day, Bush heid out the possibility of $100 million in aid. The Bushes
lunched at Lech Walesa's home, then continued on to Hungary, France, and the Netherlands.

A six-foot, one-inch pancake was cooked and flipped in 1977 at Hampton, NH. New York's Centrai Park reached its
record high of 106 degrees in 1936. America's worst train wreck killed 101 near Nashville in 1918.

Birthdays: Fred Savage ("Wonder Years") 14. Jimmy Smits (“L.A. Law") 32. Tom Hanks 34. O.J. Simpson 43.

Soviet Mines Strikebound

TUESDAY, JULY 10 — Another economic emergency struck the Soviets in 1989 when tens of thousands of
miners went on strike, shutting off coal shipments from the Ukraine and Siberia. Gorbachev said the miners’
grievances were legitimate, and before month’s end they were back at work with higher wages and benefits.

Original Coca-Cola came back on the market in 1985 as Classic Coke. The jump-rope record of 418 turns in one
minute was set in 1984 by Tyrone Krohn of Middletown, NY. Tass, the official Soviet news agency, was established
in 1925,

Birthdays: Arlo Guthrie 43. Ron Glass (“Barney Miller”) 45. Fred Gwynne (“The Munsters”) 64. David Brinkley 70.
Don Herbert (“Mr. Wizard") 73.

HUD Fraud Set At $2 Billion

WEDNESDAY, JULY 11 — Jack Kemp, the newly appointed Secretary of Housing and Urban Development,
said in 1989 that some $2 billion had been lost in recent years due to “fraud and mismanagement” at HUD.

Nolan Ryan passed the 4000-strikeout mark in 1985. Two cleaning women aboard an airliner found an $80,000 ring
in 1984 and turned it in; it belonged to the wife of South Africa’'s Prime Minister P.K. Botha. The U.S. space station
Skylab fell from orbit in 1979 and landed in pieces on Australia. General Jubal Early’s Confederate troops began the
invasion of Washington, DC in 1864.

Birthday: Tab Hunter 59.

Ike ‘Escaped’ Mock Attack

THURSDAY, JULY 12 — A top-level civil defense exercise was staged in 1957, simulating a nuclear attack on
various East Coast targets, including the White House. The high point came when a new “Huey’' chopper (Bell UH-
13J) landed on the White House lawn and spirited lke away — making him the first President to ride in a helicopter.
New York passed the first seatbelt law in 1984. Geraldine Ferraro was chosen as Walter Mondale's running mate in
1984. Kansas City suffered major floods in 1951 after a ten-inch rainfall. Congress created the Medal of Honor in
1862 and awarded the first ones to Union soldiers who had stolen a Confederate railroad train.

Birthdays: Mel Harris (“thirtysomething”) 31. Bill Cosby 53. Milton Berle 82.

Root’s Mysterious Flight

FRIDAY, JULY 13 — Thomas Root made his still-unexplained thousand-mile solo flight down the East Coast in
1989, supposedly unconscious the whole way, with the plane on autopilot. The small Cessna ran out of gas and
spiraled down into the Atlantic, where chase pilots reported seeing Root swim away from the sinking plane.

The Live Aid rock concert raised $70 million for African famine relief in 1985. A heat wave hit the South in 1980,
yielding record highs of 108 at Memphis and Macon. Five days of race-reiated riots began at Newark, NJ in 1967.
leading to 27 deaths.

Birthdays: Harrison Ford, Roger McGuinn 48.

Saturday (7/14): Gerald Ford 77.

Sunday (7/15): Linda Ronstadt 44. Ken Kercheval (“Dallas”) 55.



The Neil Bogart Memorial Laboratories
for Children’s Cancer & AIDS Research

ond B CRYSTAL

RUI S ES

cordially invite you to join us for the

Crystal Gala At Sea

on board the Crystal Harmony

Saturday, July 21, 1990
Port of Los Angeles - San Pedro - Berth 91

Special performances by Whoopi Goldberg and Melissa Manchester

A

* Black ﬁeiﬁﬁngancingOvernight accommodations on board the ship

Dinner Tickets - $300.00 per ticket
Overnight Deluxe Stateroom - $150.00 per room

All proceeds to benefit the research at the Bogart Labs,
Commemorative Ad Journal space available

For ad book rates & further information please call Miss Beth Zimmerman at (213) 556-4733
Adivision of the T U Martell Foundation for Leukenia. Cancer and AIDS Research
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PERFECT GENTLEMEN

A SURE THING! ONE MORE CHANCE, the second single and
video from Perfect Gentlemen’s bIockbustagt?Edebut, “RATED PG"—
fast approaching gold! OOH LA LA is an across-the-board smash! The
hysteria will last all summer Iongm,T ‘as PERFECT GENTLEMEN take to
the road with NEW KIDS ON THE BLOCK!

OPPORTUNITY KNOCKS! ONE MORE CHANCE ON COLUMBIA.

Columbia

Produced & Arramged by Maurice Starr for Maurice Starr Productions and Big Step Productions. ey
Executive Producar: Dick Scote
“Columbia” Reg. J.S. Pat. & Tm. Off. by CBS Records inc. © 1990 CBS Records inc.

www americanradiohistorv com
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SHUTTERBUG’S EYE-VIEW

Photo Trippin’

Whew! The spring rating sweep may have taken a lot
out of you, but now’s the time of beaches and barbecues.
So take a relaxing stroll through these happenin’ snaps . . .
or take a few of your own and send ’em my way: Joel Den-
ver, CHR Editor, 1930 Century Park West, Los Angeles,
CA 90067.

(/1Y)

- - 5

To win KNRJ (Energy 96.5)/Houston’s “Bald Ambition” contest, listener
Robert Berman agreed to chop his locks. The prize: front-row Sinead
O’Connor seats. Afternoon personality Boomer (r) called the shave-by-
shave action.

SR

N

R K ] - AR
WXGT (92X)/Columbus morning stars Scott McKenzie and Tom Kelly let
listeners pop them with pies to raise money for Easter Seals. Shown are
McKenzie and Kelly ready to take another one on the cheek.

WZPL/Indianapolis staffers (I-r) Jammin' John Trout, Jeff “Energizer” Lew-
is, and Barry Donovan came up winners in the station’s Indy 500 celebrity
pit stop contest. Here the trio enjoy the traditional sip of victory milk.

CONTEMPORARY HIT RADIO

Sanity Maintenance

One of the best ways to combat spring book fever is to engage in a little home-grown in-
sanity. While the methods may vary, the resuits always spell fun and merriment for all.

Several industry pros took a break from R&R Convention '90 to flex their pecs at muscle beach. Gruntin’ and groanin’
are (I-r) Atco’s Bruce Tennenbaum, WPST/Trenton’s Trish Merelo, Elektra’'s Lisa Frank, KPWR/Los Angeles’s Jeff
Wyatt, Atco's Valerie Delong, WAYS/Macon, GA PD Rick Woodell, WYHY (Y107)/Nashville’s Louis Kaplan, Atco rep
Steve Smith, WCGQ/Columbus, GA PD Joe McClure, and WMYU/Knoxuville PD Larry Trotter.

Beachin’ on the East Coast, WSRZ (Z106)/Sarasota personality Tony Compton (second from right) played judge and
jury at the station's bikini contest. Also eyeing the strategically placed stickers is station mascot “Hungry Howie.”

gt R ;

KlIS-FM/Los Angeles slapped Dick Tracy togs on some industry friends for this shot with the movie's “Breathless
Mahoney” car. Seated are (I-r) Kierstyn Anderson, KiIS-FM President/GM Lynn Anderson, and KIS Office Manager
Chrissy Hamilton. Standing are (I-r) Gretchen Anderson, KIS PM driver Magic Matt Allan, Unique Broadcasting's
Simon Cole, R&R's Bob Wilson, Brooke Wilson, Claudia Hipolito, KIS MD Michael Martin, and WB’s Chris Crist.

T 5 ! g & Nel
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When the town of Rosalia, WA was denied the chance to participate in the Spokane Torchlight Parade, KZZU/Spo-

kane AMers Mark Patrick and John Michaels hosted “The Great Zoo 93 Pre-Parade Parade.” Pictured are Patrick and
Michaels floatin’ down the highway.

www americanradiohistorv.com
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The New Single

- Featuring
The West Coast Rap All-

Fourteen of today’s hottest rap artists
have combined their talents in one
powertul song, as part of the unified effort
to help combat rising gang violence.

tars j

-t

JROVE THE LB

From The Compilation Album
We're All In The Same Gang
Featuring
The West Coast Rap All-Stars
And Introducing
The Grand Jury All-Stars

KS104 19-16
WPGC add
KJMZ 30-26
KITY deb 29
KKFR 13-8
KGGI 19-14
FM102 28-26
KMEL 29-22
HOT977 10-8
B95 deb 40
KROY 28-25
KWOD 37-28

Movers & Shakers

Everyone longs to have a
close encounter with that
one extra-special celebrity.
Here's a few folks who got
the chance — and had a
camera ready too!

Johnny!

Michael Damian (I) and Bruce Hornsby dropped by to help industry vets
roast Bwana Johnny (c), celebrating his 25th year in the biz. Congrats,

Wiy

Janet Jackson (c) hung with the KKLQ (Q106)/San Diego crew during her stop out West. Feeling alright are ()
Q106ers Pete Cosenza, Michelle Santosuosso, Chrissie Dykes, Martie Weatherly, Kevin Weatherly, Lisa Gordon,
Dave Dhillon, Margaret McAleer, and Frank E. Blue.

MOTION

e KZZP/Phoenix hires Bill
Knoop from WKRQ (Q102)/
Cincinnati as Promotions Direc-
tor; he replaces Jima Peter-
son.

e KFBQ/Cheyenne, WY PD
Tony Davis resigns; morning
man J.D. Daniels takes the

reins.
KSKG (99KG)/Salina, KS ups Con-

o ALL un
e
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AN
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© 1990 Warner Bros. Records Inc.

BITS

¢ Charlotte CHR Wants Ambition
— “Blond Ambition” to be specific.
When WCKZ (Kiss 102)/Charlotte
learned Madonna's tour wasn't
scheduled to play the city, the station
took steps to change the blond one's
mind. What's the best way to get a
material girl's attention? Give her a
car! Kiss Mixmaster Sly Douglas
wrapped his car with Kiss logos and
asked about 5000 listeners to sign it.
Then he drove his "mobile petition” to
Madonna's Washington, DC show to
present her the keys as a symbol of

Charlotte’s loyalty.
¢ Jammin’ All Summer Long —

KKBQ (93Q)/Houston night flyer Jam-
mer recently appeared on the USA
Network to cohost “Youthquake' with
the show's regular host, Jennifer. The
Jammer will be appearing on “Youth-
quake” several times this summer to in-
troduce some of the year's hottest
acts.

www_americanradiohistorv com

tinuity Director Rusty Keyes to PD as
Steve Davis heads for KWKL/Wichita
.. After stepping down to parttime
status a year ago, Jim Bender is back
as MD at KIK{/Honolulu . . . Ken Wall
has resigned as KISR/Ft. Smith, AR
PD. No replacement has been named
yet . . . WXGT (92X)/Columbus swing
man Bill Mitchell now tackles Pro-
gramming Asst. duties . . . Changes
at KZBS (Z99)/Oklahoma City: over-
nighter Jimmy King becomes Promo-
tion Director and midday personality
Brenda Bennett is upped to APD.
Mark McKay moves from WKSI/

Greensboro to the Production Direc-
tor post at KRQ/Tucson . .. WFLZ
{Power Pig)/Tampa brings in Brian
Christopher for parttime duty from
crosstown WRBQ (Q105) . . . KRZR/
Fresno celebrates the addition of
overnighter Andy Winford and
weekender Mark Van Ness, both
from crosstown KYNQO . . . Jon Marx
has left the evening shift at WYKS/
Gainesville, FL for the MD/nights gig
at WQPW (Power 96)/Valdosta, GA
... Sharon Steele moves from week-
ends to overnights at WZZG/Char-
lotte.

WCKZ (Kiss 102)/Charlotte’s mobile petition to Madonna.




Fleetwood Mac

“SKIES THE LIMIT? tu rew sicre

FrROM THE ALBUM BEHIND THE MASK
PRODUCED BY GREG LADANYI AND FLEETWOOD MAC @

© 1990 WARNER BRrOS. RECORDS INC.
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Many Faces Of Black Music

West India Weekends And The 2 Live Crew Furor

Last year in Black Music Month, I looked at the alter-
native forms of music UCs were playing, like hiphop and
reggae. This year I've checked on the success of those
genres around the country and tried to find what else is
catching on. And as the 2 Live Crew controversy is explod-
ing now, I've asked a few PDs how they view that situa-

tion.

Weekends still find many UCs
airing special programming. While
rap and house dance blocks are
still strong performers, an interna-
tional flavor is surfacing with reg-
gae, calypso, soca, and lately, even
African music. Some stations are
programming West Indian hits on
a case-by-case basis.

It’s Happening In Boston

WILD/Bostoen’s 13-yvear-old ‘“Ca-
ribbean Cruise” show features
music from the islands every Sun-
day from noon-2pm. F'D Steven Hill
explained, ‘‘Joe Johmson plays the
best in all forms of Caribbean mu-
sic. He basically takes requests, so
he gets into reggae, calypso, and
other forms. Boston has a rather
large West Indian population, so
this programming is part of how
we service this element of the com-
munity. For the record, this pro-
gram is sold out every week, and
there’s always advertisers waiting
to get in.”

New York

WBLS/New York’s two-hour mix
show at midnight each Saturday
features “quite a bit of house
music,” according to PD Ray
Boyd. 'BLS’s sister AM, WLIB,
once played West Indian music ex-
clusively. Though this daytimer
now airs talk shows Monday-
Thursdays, it reverts to West Indian
music Friday-Sunday. WLIB
did not return R&R’s phone calls,
but Boyd explained, “WLIB pro-
grams different West Indian music
on a regular basis throughout the
week. WBLS weekend mixes fea-
ture a rotation of three different
mixers: Timmy Regisford, Merlin
Bob, and Bobby Conders. This pro-
gram includes house, rap, reggae,
and other forms of dance music,
like soca, which is also very
pOlelaI'.”

Philly Feel

WUSL (POWER 99)/Philadel-
phia PD Dave Allan talked about
his station’s weekend program-
ming: “Friday nights from 10pm-
lam Don ‘Mystic’ Mack mixes a
show called the ‘Thunder Storm.’
It’s about 75% rap, with some
house and other dance music. After
that, from 1-5am we have our
‘House Party’ with mixer Jeff
Miles. The ‘Saturday Night Dance
Party’ is live from a club called the
Phoenix from 7pm-Zam. and it's
mixed by Joe Calari and Don
‘Mystic’ Mack.”

South African Views
Joe “Butterball’”’ Tamburro, PD
at WDAS/Philadelphia, programs
a lot of special shows. He recently

BLACK

MONTH

instituted a program called
“Amandla,” which is, he explain-
ed, “South African music that was
banned in that country during the
struggle. I came up with this show
the week of [Nelson] Mandela’s
release from prison. We aired the
show one week after his release
from 1lam-noon Sunday, and the
response was tremendous. So now
it’s on every Sunday and people are
really becoming interested.

“Host James Eppolo talks to
people in South Africa each week,
so he not only knows what’s hap-
pening politically, but what’s hap-
pening musically. We’'ve even
given him a budget specifically for
calls to South Africa.”

A three-hour Sunday jazz brunch
show follows ‘“‘Amandla.” ‘“We're
also doing a house music program
from 1-5am Saturdays. Even
though our format is a Black AC
presentation, our audience likes it.
We'’re now hearing from our Ja-
maican listeners, who've asked us
to institute a reggae program on
weekends. We’re considering the
possibility of a two-hour show and
trying to find a place for it.”

‘Caribbean Experience’

WHUR/Washington’s 3-6pm
Sunday show, ‘The Caribbean Ex-
perience,” has a 15-year history at
the station. MD Mike Archie said
that in addition to the music, ‘‘host
John Blake and his staff give the
Caribbean news and weather. John
has a staff of people along with
Bobby Adams, who help him get it
all together each week. They also
do some features on African music,
so they don’t just play music. They
give their listeners the opportunity
to experience something different
culturally.”

‘Time Tunnel’

WXYV (V103)/Baltimere PD
Roy Sampson talked about what
his station has been doing during
Black Music Month. “On our 7-9pm
Sunday show, ‘The Time Tunnel,’
we’ve been saluting different types
of music from specific eras, like
the Motown period during the ’60s
and the Stax years in the late
"60s-early '70s. We’ve aired some
historical vignettes about black

music and spotlighted individual
artists. Because the Baltimore/
Washington community has a fair-
ly large West Indian population,
we’ve put together some mixes of
hot reggae dance things this month
in honor of Black Music Month.”

2 Live Reactions

It’s ironic that the 2 Live Crew
situation has exploded during the
celebration of Black Music Month.
PDs around the country comment-
ed on what has already become one
of the biggest issues in our in-
dustry

Steven Hill, PD of WILD/Boston,
said, “We play some rap music but
my personal opinion is that, in its
crude form, this music is not for
radio. But they [2 Live Crew] have
never pretended it is. I personally
find no socially redeeming value in
it, but I'd fight to the death for their
right to be able to create it.”

Jack Patterson, PD of the coun-
try’s only all-rap station, KDAY/
Los Angeles, said, “Every genera-
tion has one. Elvis was one, the Sex
Pistols were another, and I guess
this time it’s the 2 Live Crew. Peo-
ple have to point their fingers at
someone and say, ‘These are the
bad guys and we're going to get
them.” Censorship is wrong. Un-
fortunately, these are the guys be-
ing picked on. Are they nasty? You
bet! But so is Redd Foxx, so is
Richard Pryor, and so is Eddie
Murphy. I'm not sure there are
any laws in the state of Florida
banning those people or their
albums.”

Bernie Moody, OM at KSOL/San
Francisco, said, ‘‘In my opinion the
one thing we can’t do is start cen-
soring artists. It’s absurd that we
in the radio industry didn’t get
together a few years ago to stop
Tipper Gore when she wanted to
start her form of censorship. As an
industry I think we should try to
bring this thing to a head so artists
can continue to feel they can ex-
press themselves.”

Michael Spears, VP/Program-
ming at KKDA-FM/Dallas, re-
marked, “A lot of this is pretty ri-
diculous, but I think it’s also part of
the crisis of the moment. Every
two or three years people get ex-
cited about the lyrics in some rec-
ords. Even though these lyrics are
very provocative, most of these
kinds of songs start out on public
radio or in the streets.

“Obviously, as a licensee we
have to keep a close eye on what
we’'re playing over the air. So if
something becomes a big hit, we
have a hard decision to make. Play
an edited version? Don’t play it?
Play it late at night? We don’t want
to be on the cutting edge of poor
taste an<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>