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NAB TAKES ON DAB

An NAB task force reiterated
its opposition to satellite
digital audio. All the digital
delivery debate details in
Radio Business.
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SECONDARY PRIMER

One of the most effective ways to
increase your station’'s AQH is
maximizing your “‘secondary
audience.” Bill Engel reveals
proven strategies for targeting
secondary listeners.

Page 32 1

STILL CLASSIC AFTER ALL
THESE YEARS

Don’t look now,
but Classic Rock
— the “fad” format
they said would
never last — is
celebrating its
seventh birthday.
Founding father
Fred Jacobs
§ traces CR's
evolution from
“laetrile”” format to mainstream
success story . . . and describes
what it's like to be a pariah in the
eyes of the record industry.
Page 48

LOW DOUGH PROMO

Summer’s here and the time is right
for promoting in the street. But
what do you do when your promo
budget is minimal — or nonexistent?
Three PDs reveal their shoestring |
secrets. '
Page 44

‘HIT MEN’ HITS HARD

Author Fredric Dannen pulls no
punches in ‘Hit Men,” a gossip-and-
scandal-filled expose of
independent promotion and the
increasing dominance of major
record companies. See Overview
Media for the scoop on the book
everybody’'s sure to be talking
about.
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Louisiana Labeling Biil
To Prompt RIAA Suit

RIAA is vowing to wage an
aggressive court fight if the
State of Louisiana enacts the
nation’s first mandatory music
labeling law.

The measure, which has
passed both houses of the Loui-
siana legislature by veto-proof
margins, is currently in the
hands of Governor Buddy Roe-
mer (D), who indicated Mon-
day (7/9) that he believes the
measure may be unconstitu-
tional.

WRKS Surges In New York;
KOST Keeps L.A. Lead

KKBT Hits Top 10 as First Spring Arbitrons Appear

In New York, Summit’s
WRKS scored its highest share
and ranking in four years to be-
come the Big Apple’s top con-
temporary station, just a tenth
of a point behind B/EZ main-
stay combo WPAT-AM & FM.
The two WNEWSs scored solid
gains, and the two leading ACs
traded seven-tenths of a point.
The fortunes of the market’s
two baseball teams were appro-
priately reflected by the num-
bers of their respective flagship
stations (the Mets are on
WFAN while the Yankees are
broadcast by WABC).

For the third time in the last

New York

Winter '80 Sp '90
WPAT-AM & FM 5.2 5.2
WRKS 4.5 5.1
WCBS-FM 5.1 4.6
WHTZ 4.7 4.6
WINS 4.8 4.3
WLTW 4.8 4.1
WHQT 4.0 4.0
WNEW-FM 3.4 3.9
WOR 4.0 3.9
WBLS 4.0 3.8

Complete New York, L.A.,
Nassau-Suffolk, and San Diego
Arbitron results on Page 32.

FCC To Block Shock

Around The Clock?

Commission Will Urge Court To Approve
24-Hour Ban On Indecent Material

The FCC is expected to en-
dorse a report Thursday (7/12)
urging court approval of a Con-
gressionally mandated 24-hour
indecency ban.

According to Deputy Mass
Media Bureau Chief Bill John-
son, the report to the U.S. Court
of Appeals for the District of
Columbia concludes that imple-
mentation of the full indecency
ban is necessary to protect chil-
dren.

‘At issue is when children are
likely to be in the audience,”
said Johnson, “and we have evi-
dence that there are [signifi-
cant numbers of ] children in the
audience at all times.” Johnson
said the report’s conclusions
are based on input gathered
during a public inquiry into the
Commission’s indecency en-
forcement policies and from
ratings research conducted by
FCC staffers.

The FCC report’s emergence
is the latest development in a
debate that began in October
1988, when Congress passed a
measure sponsored by Sen. Jes-

se Helms (R-NC). That meas-
ure ordered the FCC to enforce
its indecency rules around the
clock, eliminating the Commis-
sion’s midnight-6am so-called
“safe harbor” for allegedly in-
decent material.

FCC/See Page 30

Los Angeles

Winter 'S0 Sp '80
KOST 6.4 6.2
KIIS-AM & FM 6.1 5.9
KPWR 5.6- 5.0
KABC 4.4 4.3
KLOS 3.8 4.1
KXEZ 2.9 4.0
KFwB 3.3 3.3
KQLz 3.6 3.3
KWKW 3.3 3.2
KKBT 1.3 3.1
KLVE 3.0 3.1
KROQ 3.2 3.1
KTWV 3.0 3.1

four rating sweeps, KOST/Los
Angeles commanded more 12+
listening than any other L.A. ra-
dio station. The Cox property
withstood a mighty surge by
Soft AC competitor KXEZ (2.9-
4.0) to maintain the top spot.
The L.A. book, generally
more turbulent than New York,
had further exciting stories.
Evergreen Media’s KKBT/Los
Angeles, which in February be-
came the first Urban station
that could be received in the en-
tire market, powered its way in-
to the spring Arbitron Top 10
with a 1.3-3.1 12+ showing.
ARBITRONS/See Page 30

“We will file suit immediately
[upon enactment of the law},”
said RIAA General Counsel
David Leibowitz. “We’ll argue
that it violates artists’ and pro-
ducers’ freedom of expression.
It’s vague and overbroad.”

The bill, championed by State
Rep. Ted Haik (D), requires the
labeling of albums with lyrics
that advocate or encourage ac-
tivities “harmful to youth,” in-
cluding substance abuse, sex,
and violence. The sale of a la-
beled album to an unmarried
person under the age of 17
would be punishable by up to a
$1000 fine and six months in jail
for the retailer, distributor, and
manufacturer. The sale to a mi-
nor of a ‘“harmful” album that
has not been properly stickered
could lead to $5000 in fines for
the record’s manufacturer, dis-
tributor, and label.

LABELING BILL/See Page 30

Ganis Upped To
Atlantic Sr. VP

we
Andrea Ganis

Andrea Ganis has been ele-
vated from VP/National Pro-
motion to Sr. VP for Atlantic.
Within the scope of her new po-
sition, which ups her to the
ranks of the label’s senior exec-
utive staff, she’ll continue to
oversee all of Atlantic’s promo-
tion efforts.

Atlantic President Doug Mor-
ris stated, “Over the past dec-
ade, Andrea has grown into one
of the most knowledgeable and
GANIS/See Page 30

Wicked Wichita Winds Wh

e

conference on severe weather.

B
3 s

A severe windstorm whipped through Wichita June 19, knocking out area radio and TV stations. Two of
KFDI (AM)'’s three antenna towers went down, as seen above, causing an estimated $ 100,000 worth
of damage. KFDI-FM, as well as KZSN and KICT, which rent antenna space from KFDI, had to rely on
generator power for several hours. KFD! (AM) will continue to broadcast at low power on its remaining
nighttime nondirectional tower for at least three more weeks until the damage is repaired. Ironically, all
three of Wichita's chief TV meteorologists were out of town at the time of the storm — two of them at a

ipsaw KFDI Towers

Industry’s Largest Classifieds

Starts Page 53
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The new single from

THE DECISION IS UNANIMOUS.

Black radio jumped on it and made it a one-week breaker.

The clubs got a hold of it and pushed continuous play.

Now the distinctive sound that made the Whispers CHR favorites last time out is back. And the groove is irresistible.

From the forthcoming Capitol debut album More Of The Night.

Produced by Robert Brookins for Sac/Boy Productions * Co-produced by Gordon Jones
for Flagh Productions * Management: Mike Gardner for the Gardner Company

© 1990 Cagitol REcords, Ific.

On Capitol Cassettes, Compact Discs and Records.




Gannett Boosts
Two Execs In Texas

Adrience Becomes KOAI President/GM;
Owens Moves To KKBQ As VP/Business Manager

Gannett Radio has promoted
KOAI (The Oasis)/Dallas VP/GM
Brenda Adrience to President/GM
of the NAC outlet. Also, KKBQ/
Houston has a new VP/Business
Manager in Shelly Owens, latterly
VP/Station Manager of NAC
KNUA/Seattle before Gannett sold
the station.

Gannett Radio Division Presi-
dent Jay Cook told R&R,
“Brenda’s leadership at The Oasis
in Dallas has made the station a
major player for now and years to
come. We're delighted to have her
as a key member of the Gannett
Radio management team. We're
also very happy Shelly’s decided to
stay with Gannett. She did a great
job for us at KNUA and she’s got a
bright future with our company.”

Adrience told R&R, “We’'ve had
a tremendous turnaround in Dal-
las. I'm appreciative of my new po-
sition and will continue to deliver a
profitable picture for Gannett at
The Oasis.” Adrience joined KOAI
as VP/GM ten months ago, afber

Enigma Names
Regis COO

Martone Resigns;
Hein Assumes

Presidency

Enigma Entertainment Presi-
dent Jim Martone resigned this
week for what he termed ‘‘person-
al” reasons. Chairman William
Hein will take on the presidency,
while Joe Regis becomes Chief Op-
erating Officer. Regis is a partner
with Hein in film/TV development
firm Los Pictures Corp.; both will
retain that involvement.

Martone stated, ‘‘Building Enig-
ma over the last six years has been
a tremendous experience, and the
REGIS/See Page 30
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Isaak Upped
At A&M

Heads East Coast
Operations

Wayne Isaak

Wayne Isaak, who was recently
promoted to VP/Exec. Director
Publicity for A&M, will now over-
see A&M’s New York office while
broadening the scope of his present
duties. His new title is VP/Exec.
Director Publicity & East Coast
Operations.

A&M CEO Jerrv Moss said,
“Wayne’s strong managerial and
leadership skills will serve to fur-
ther cultivate the already strong

ISAAK/See Page 30

serving as GSM at KKBQ. Before
that, she was GSM at crosstown
News outlet KTRH for two years.

KKBQ President/GM Al Brady
Law told R&R, “KKBQ is fortunate
to bring in someone with Shelly’s
background and experience. We
expect her to be fully involved with
all areas of the radio station, and
we feel her positive outlook and at-
tention to detail will make us even
stronger.” Owens was unavailable
for comment at presstime.

Olds Moblle In
Katz Reshuffle

McCurdy, Agovino,
Boehme Also
Upward-Bound

g

Stu Olds

Katz Communications has pro-
moted Stu Olds to Exec. VP/Katz
Radio Group (KRG), overseeing
all five Katz radio rep firms as well
as group marketing and research.
Olds, who’s been President of Katz
Radio, the largest of the rep firms,
will report directly to KRG Presi-
dent Ken Swetz.

Swetz told R&R Olds’s elevation
was “‘part of a long-range planning
process” for the rep organization.
“What we're doing is harnessing
the collective energy of these five
companies and 1500 radio stations”
they represent. Swetz said Olds
will concentrate on increasing
Katz’s share of national radio ad-
vertising and developing new op-
portumt:les OLDS/See Page 30

Jimmy Smith

COMBO OM

Smith Does

WYLD
Thing

Inter-Urban’s Urban WYLD-AM
& FM/New Orleans have named
former WCGI-FM/Chicago PD
Jimmy Smith OM, effective July
23. He’ll work with consultant Tony
Gray and WYLD-FM PD Brian
Wallace, who replaced Ron Atkins
when he left to program crosstown
UC WQUE.

Smith told R&R, “The New Or-
leans market presents a challenge.
You’ve got a #1 station in WYLD,
and we’re going to look to not only
maintain that, but to try to take it
to higher numbers. I want to get in
and work with the existing staff to
see what their directions and their
goals are, and give everybody the
opportunity to put their best foot
forward.”

On competing with WQUE,
Smith remarked, “It should be fun
and I wish them the best of luck,
but we’re not going to give in, none

SMITH/See Page 30

W|ll|ams WECK
& WJUYE GM

Barstein Becomes WECK

Station Manager

Big Band/AC combo WECK &
WJYE/Buffalo has named WEZN/
Bridgeport NSM Rob Williams
GM. Elton Spitzer and Zim Bar-
stein had been serving as co-
interim GMs. Spitzer has exited the
combo, and Barstein is now WECK
Station Manager.

Williams commented, “I’'m very
excited about meeting the chal-
lenges this position will provide,
and I'm glad to be a part of the
staff of both WJYE and WECK.”

Barstein, who joined the combo
last July, told R&R, “I'm excited
about staying with the company.
WECK is doing quite well in the
ratings; we’ve been moving up
nicely. I'll be responsible for all the
promotions, overseeing the sales
department, and public service.”

Francis Now
KNUA PD

Nick Francis

KKSF/San Francisco MD Nick
Francis has replaced Ralph Stew-
art as PD at Brown Broadcasting
sister NAC KNUA /Seattle. Stewart
remains at KNUA as MD, the posi-
tion he held until he was upped to
PD in February. This is Francis’s
first programming opportunity; he
was with KKSF for three years.

He told R&R, “It says a lot for
NAC that Brown Broadcasting
bought another station [KNUA]
and remains committed to the for-
mat. We’ll make some adjust-
ments with smoother sounds and
be more music-intensive. We’ll al-
so have more musical variety.

“I’m looking forward to taking
on a new challenge. [KKSF PD]
Steve Feinstein is happy for me
and has been a big supporter of my
career.”

Prior to KKSF, Francis spent
nearly four years as MD at KLSK/
Santa Fe.
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NEW ARTISTS EXPLODE IN URBAN

Twenty-five new artists had their first-ever
Breaker this quarter in Urban Contemporary,
a new record for any format. Paced by the
UC boom, the total number of new artists
breaking this quarter ties the alltime record.
Page 36
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NEWS

WWEZ Evolves To Soft AC Approach

WWEZ/Cincinnati adjusted its
B/EZ format last week and is now
playing soft vocals instead of in-
strumentals. The station’s main
sell line has seguec from ‘“Light
And Easy Favorites” to “Easy
Blend Of Soft Favorites.” PD Mark
Elliot and the airstaff are unaf-
fected by the change.

GM Tom Severino commented,
“Two separate research projects
showed that the chznge from in-
strumentals to soft vocals is what
the listeners wanted. We're just
trying to keep pace with the chang-
ing lifestyle and tastes in Cincin-
nati.”

Elliot told R&R, “In no way are
we trying to abandon our market
position. Please don’t put me under
a headline that says, *The EZ Exo-
dus Continues.’ I don’t want to see
a station in Des Moines change for-
mat because of what we've done;
that would be stupid. We call our-
selves ‘AC’ because that’s the only
way the business would understand
us. If you put ‘B/EZ’ next to my
call letters, national advertisers
would discount my ratings.”

Elliot noted the initial reaction
has been positive. In the winter Ar-
bitron, WWEZ dropped a notch to

fourth, sinking 8.6-6.9 12+, while
rising one spot to fifth in the spring
Birch with a steady 5.8 12+.

New Distribution For Global Pacific

NAC/jazz label Global Pacific has joined the CEMA family by means of a
multi-tier marketing/distribution deal. GP will get marketing support, as well
as manufacturing/accounting services, from Mesa/Bluemoon Recordings,
which in turn goes through Rhino, whose product is distributed by CEMA.
Pictured tracing the various relationships are (I-r) Global Pacific President
Howard Sapper, CEMA Distribution President Russ Bach, Mesa/Bluemoon
President Jim Snowden, and Rhino President Richard Foos.

WAXY Names Buchanan
Program Dlrector

Veteran programmer Bruce Bu-
chanan has accepted the PD posi-
tion at AC WAXY/Miami, suc-
ceeding Michael Ward, now the
station’s Marketing Director.

Buchanan told R&R, “We’re not
going to blow this station up and re-
do anything; we’ll just improve it.
I'm genuinely excited to be part of
Ackerley’s acquisition of WAXY.
Ackerley demonstrated they want
to include personality as part of the
programming, and not just in mor-
ning drive. I'm going to focus on
making this South Florida’s most
listened-to radio station.”

Buchanan spent seven years
with Fairbanks Broadecasting, both

For The Record

Contrary to last week's WMMS/
Cleveland story, new PD Michael
Luczak succeeds Jeff McCartney.

Bruce Buchanan

at KVIL/Dallas and signing on
WRMF/West Palm Beach. He also
programmed KLLS/San Antonio,
WCLS/Detroit, and WMXC/Char-
lotte, was Corporate PD for Com-
munications Investment Corpor-
ation, and headed Buchanan Ad-
vertising Associates and Elusive
Sale Charters.

STALL

THE FEATURES IN SOME

MUSIC SCHEDULING SYSTEMS

PROVOKE OOZE AND AAHS.

Every music scheduling system on the market today is the absolute best. What,
you say? Just ask their salespeople. They’ll tell you their system has the most, the
quickest, the easiest and the largest of everything you’ve ever dreamed of.

The features in MusicSCAN were and are inspirations of the country’s top
programmers. Programmers like you, who have a way of doing things a little different,

a little better.

Call for a MusicSCAN demonstration today.
We’ll show you the real oohs and aahs.

Ml 7ASeAN

Music Scheduling Software

(205) 987-7456
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Next to

you,

it’s the fastest
thing in the
production room.

To keep up with today’s production
schedules, you've got to be fast.
Technics designed the SL-P1300 to
make you even faster. This new
player is loaded with radio-ready
features like auto-cue to first audio,
Search Dial and rocker buttons for
manual cueing with 0.1 second
accuracy, and a slider-controlled
+8% varispeed. Plus anti-vibration
construction, XLR connectors, and a
“no-waiting’’ disc compartment.

The SL-P1300 makes it easy to time
music beds exactly. Drop sound
effects in precisely. And play 3’ or
5" CDs instantly. In fact, you may
even get home on time.

The SL-P1300 has some of the
fastest digital circuitry in the
business, too—18 bit digital filters
operating at 352.8 kHz (8x over-

41
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sampling). The four digital-to-analog
converters (two for each channel) and
sample/hold noise suppression make
it one of the smoothest, quietest
players ever.

Radio production moves too fast for
second chances. So get it right: Talk
to the CD-for-broadcast experts at
Harris Allied about the new Technics
SL-P1300.

o HARRIS
ALLIED—

BROADCAST EQUIPMENT

800-622-0022

CANADA 800-268-6817

STUDIO EQUIPMERNT « HARRIS RF PRODUCTS + SATELLITE GEAR - TRADE-INS - TURNKEY SYSTEMS

© 1990 HARRIS/ALLIED
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NAB Digital Task Force Stands
Firm On Anti-Satellite Stance

Undeterred Advocates Team In Spectrum Search

NAB'’s task force on digital audio is standing firm
against any plan to deliver the CD-quality programming
direct to consumers via satellite, while rival digital com-
panies are joining forces to search for spectrum space.

Task force Chairman Alan Box
of EZ Communications told R&R
NAB is on record against satellite
delivery and “‘certainly that posi-
tion remains unchanged.” His
panel, which began its work Tues-
day (7/10), will be exploring ways
to develop U.S. digital radio as a
terrestrial, local service. Box said
it’s possible that such a service
could come before the end of the
decade. He added, ‘“We're inter-
ested in it and we have a lot of work
to do.”

Panel members were briefed by
NAB staffers on digital possibili-
ties, including applications filed at
the FCC by Satellite CD Radio and
Radio Satellite Corparation (both
of which propose satellite deliv-
ery), and Strother Communica-
tions. Box said task force members
found the regulatory hurdles facing
digital audio more perplexing than
its technical aspects. Box hopes to
convene the group’s second meet-
ing in Montreal, where digital tests
begin July 31.

Rivals Discuss
Frequency Dilemma

Rivals CD Radio and Strother
Communications have teamed to
help answer the big question: what
frequencies can be used for digital
radio? The competitors are part of
an ad hoc panel racing to recom-
mend a U.S. government position
on digital radio by the end of this
month.

“I've seen AM stereo and I've
seen HDTV,” Ron Strother said,
“and I know the problems we can
have here unless there’s a success-
ful joint effort” to bring digital ra-
dio to the U.S.

Strother, at the group’s initial
meeting last week, revealed what
frequencies he’s eyeing as a per-
manent location for digital radio:
225400 MHz, 1710-1850 MHz, and
2200-2200 MHz. Engineer Steve

Crowley of du Treil, Lundin &
Rackley Inc.,, who is advising
Strother, said there may also be
some possibilities around 1000
MHz.

Strother has already filed an ap-
plication with the FCC for an ex-
perimental license to test the Euro-
pean DAB system in both Washing-

Continued on Page 11

NAB, Digital Pioneers
Battle Over Preference

NAB is fighting to keep current digital radio applicants
from getting a leg up on other broadcasters in digital devel-
opment. In an FCC filing, NAB opposed any *pioneer’s pref-
erence” for developers of new services.

According to NAB, the FCC's
proposal to award a temporary
monopoly to the creator of a new
service would “subvert the impor-
tant, statutorily based duty of the
Commission to make a full public-in-
terest evaluation of competing de-
mands for spectrum.” In NAB's
view, the pioneer’s preference pro-
posal could result in “awarding
spectrum to a less qualified appli-
cant, or to a prematurely offered
service for which the public has lit-
tle desire.”

NAB also criticized digital radio
applications recently filed by Satel-
lite CD Radio inc., Radio Satellite
Corporation, and Strother Com-
munications Inc., each of which
has requested a pioneer's prefer-
ence. Noting that worldwide spec-
trum allocations for digital won't be
addressed until 1992, NAB said
the three applications “might take
on wholly different characteristics
— and perhaps be better ‘fleshed
out’ or designed — if they were

submitted in the normal procession
of international and domestic
policy-making.”

Applicants Dissent

Strother Communications, in its
own filing, called for the FCC to
broaden its proposal and adopt only
broad guidelines for awarding pref-
erences. Strother wants to lay claim
to a pioneer’'s preference even if
someone else’s frequency band is
adopted.

CD Radio said it went ahead with
its digital filing only because of the
proposed preference. Without the
preference, the company said, it
“feared other companies would
‘copycat’ our application and get a
free ride on our coattails.”

Radio Satellite Corp. didn't file
comments In the proceeding. Presi-
dent Gary Noreen told R&R the
preference wasn't essential to his
application, but said, "lf the FCC
grants a pioneer’s preference, we
should get it."”
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Music Publishers, Songwriters
Sue Sony On DAT Sales

A group of music publishers and songwriters led by
Sammy Cahn has filed a federal class action suit against
Sony Corp., alleging that the company’s recent introduc-
tion of digital audio tape (DAT) recorders in the U.S. in-
fringes on copyrights and threatens their livelihood.

The suit, filed Monday (7/9) in
U.S. District Court in Manhattan,
seeks to prevent Sony from selling
DAT machines and blank tapes in
the US. Sony DAT machines,
which sell for about $1000, have
been available in this country for
several weeks.

The suit charges that unauthoriz-
ed DAT taping violates U.S. copy-
right law and deprives songwriters
and publishers of rgyalties on
recorded music. Sony, the plain-
tiffs contend, is encouraging such
unauthorized taping ky actively

promoting DAT’s ability to
flawlessly copy the music contain-
ed on CDs. A survey commissioned
by music publishers and their
allies indicates that nearly every-
one who wants a DAT machine
plans to use it to make better home
copies of prerecorded music.

Sony did not return telephone
calls. Plaintiffs in the suit, in addi-
tion to Cahn, are Jac Music Co.,
Fort Knox Music, Peer Interna-
tional Co., and Trio Music. The Na-
tional Music Publishers Associa-
tion is paying for the suit.

Legislation Sought

Songwriter and Jac Music Presi-
dent Hal David said in a statement
that he hopes a victory in the suit
will lead to DAT legislation that
would establish a method of com-
pensating copyright holders for
royalties lost to home DAT taping.

DAT legislation currently pen-
ding in Congress would require the
machines to include Serial Copy
Management System technology to
limit the machines’ copying capac-
ity. The legislation, which would
codify an agreement reached be-
tween record companies and elec-
tronics manufacturers, makes no
provision for compensating copy-
right holders.

Gun _Advocate Buys Nets,
Looks For AMs

un advocate and political activist Alan Gottlieb has

purchased two regional radio networks in the Pacif-

ic Northwest while waiting for the FCC to determine
his suitability as the potentiai owner of KBNP/Portiand
(R&R, 5/18).

Gottlieb’s Westnet Broadcasting bought the Portland-based North-
west News Network and its Olympia, WA-based cousin Evergreen Radio.
The nets provide news, sports, weather, and agriculture reports to 82 af-
filiates in Washington and Oregon on a barter basis. Financial specifics
weren't disclosed, but the pricetag was about $600,000 for the nets, with
seller Seith Sarafin Communications of Chicago holding onto a 10%
stake.

Former KOMO/Seattle ND Gary Stewart has been named part-owner
and head of the network news operation. Gottlieb and KBNP GM Dave
Meholovitch are the other owners, although Gottlieb plans to eventually in-
clude the Citizens for the Right to Keep and Bear Arms and the Second
Amendment Foundation, two pro-gun groups which are investors in the
station buy.

FCC officials have been examining Gottlieb’s character qualifications
because of a 1985 federal conviction for “filing a personal tax return that
was not true and correct to every material matter.” Gottlieb pleaded guilty,
paid a $5000 fine, and served six months’ work release. He recently toid
FCC investigators the tax charge "did not deal with any income derived
from illegal or criminal activities.’

Gottlieb told R&R he’s looking at possible AM buys in Seattle and
Olympia, WA, Salem, OR; and Boise, ID, which would be used as a base to
expand the networks into Idaho.

Broadcasters Battle FCC Character Forms

even broadcast groups have asked the U.S. Office

of Management & Budget — which referees federal

paperwork rules — to throw out the FCC’s new
policy requiring licensees to report within 30 days any
"adverse finding” by courts or government agencies that in-
volve character qualifications.

The broadcasters, including WSPA-AM & FMI/Greenville-Spartan-
burg, SC owner Spartan Radiocasting, say the new rules — adopted
without public comment — impose paperwork burdens that are “excessive
and unnecessary.” The group argues that an annual report would suffice.

The FCC denies the rules are onerous, maintains it expects only about
20 responses each year, and contends the paperwork is necessary to
monitor misdeeds by broadcasters.

Group W Ups UK Ante

t's a sleepy summer in American radio trading markets,

but dealmaking is booming in Europe as commercial ra-

dio gains market share. The latest deal: Group W is
boosting its stake in London Jazz Radio from 2% to 10%
by injecting about $1.7 million.

The cash will help the new Jazz FM station clear its debt, but the equity
infusion requires approval by UK regulators. “It will strenthen the funding
of the company and the board weicomes it,” Jazz FM Chairman Jasper
Grinling told Broadcast, a British trade magazine

Group W reportedly is also looking at Century Radio, a financially
troubled Irish station, for a potential $6.5 million deal.

Multimedia, GACC Buybacks Underway

n deals closer to home, three investment groups associ-

ated with Wall Street media financier Harvey Sandler

have slashed their stakes in Multimedia Inc. from
11.95% to 9.16%.

The groups sold stock on the open market in May and June at prices
ranging from $69-$81 per share. In the largest trade, investors sold
138,000 shares for $9.52 million on June 29. Multimedia’'s shares have
been on a roliercoaster ride ever since management announced plans to
redeem junk bonds as part of a $1.1 billion refinancing expected to gener-
ate $375 million for new acquisitions.

Carl Lindner's Great American Communications Corp. has extend-
ed its offer to buy back $88.6 million worth of 13.25% "senior extendabie
reset notes” until 5Spm on July 19. t's the second time the deal has been
extended. About $174 million of the high-yield securities are outstanding.
Shearson Lehman Hutton is managing the deal and a group of banks are
providing financing.







