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INSIDE: 
LET'S MAKE A DEAL 
Radio entrepreneurs take 
note: despite today's 
"chaotic lending climate," it's 
still possible to buy the 
station of your dreams. That's 
the word from Americom 
Radio's Dan Gammon and 
Bill Steding, who provide 
invaluable advice on station 
pricing, bargain hunting, and 
how to use seller participation 
to your advantage. 
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L.A. CHR RACE HEATS UP 

Joel Denver focuses on L.A.'s 
intense, three-way CHR battle, 
which has become even hotter 
following the emergence of UC 
KKBT. The programming 
wunderkinds of KITS, Power 106, 
and Pirate react to the Beat's 
success and map future strategies. 
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PROGRAMMING 
MYTHS EXPOSED 
"Many GMs and PDs still cling to 
some relatively hoary myths," 
asserts Rob Balon, who debunks - in typically frank fashion - such 
"outdated philosophies" as quarter- 
hour maintenance and liner/contest/ 
promotion burnout. 
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TALKIN' TRASH 
Trashing the competition is a time- 
honored radio tradition. But for the 
tactic to be effective, it must be 
tied to a well -conceived strategy. 
Dan O'Day has all the dirty details. 
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URBAN UPRISING 
IN NEW YORK 
Following three consecutive up 
books, Summit UC WRKSINY 
boasts its highest ratings in four 
years and is the Big Apple's 
number one contemporary music 
station. 
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Newsstand Price $5.00 

Calarco To Head CBS - 
Owned FM Stations 

Eighteen -year CBS Radio 
veteran Rod Calarco - present- 
ly VP/GM at WCBS-FM/New 
York - has been upped to VP/ 
CBS -Owned FM Stations. He re- 
places George Sosson, who re- 
signed last week to become 
President/COO at Win Com- 
munications. 

"I'm just so excited about this 
promotion," said Calarco. 
"George Sosson did an out- 
standing job. He presided over 
the greatest FM group there is, 
and I intend to continue with the 

Spectrum Fee Surfaces 
At Budget Summit 
Tax Flip May Cost Broadcasters 4% Of Annual Revenues 

President Bush's tax flip may 
soon catch up with broadcast- 
ers. According to NAB officials, 
the administration wants to slap 
spectrum users with an annual 
user fee equal to 4% of gross 
revenues. Bush number crun- 
chers believe such a measure 
could raise $4 billion in its first 
year, roughly half of which will 
come from broadcasters, ac- 
cording to NAB estimates. 

Alden Sr. 
VP At 
Elektra 

Rick Alden 

Sr. VP/CHR Promotion Rick 
Alden has been promoted to Sr. 
VP/Promotion at Elektra En- 
tertainment. Reporting to Sr. 
VP/GM Brad Hunt, he'll con- 
tinue to be based at the com- 
pany's New York headquarters. 

Hunt commented, "After see- 
ing the extraordinary results 
Rick has achieved with CHR 
promotion, it became increas- 
ingly clear that he was the man 
to head promotion overall. His 
approach combines the analytic 
and the imaginative; he sees 
the big picture and never loses 
sight of the details." 

Alden added, "I'm gratified 
by the confidence [Chairman] 
Bob Krasnow and Brad con- 
tinue to place in my work. Elek- 
tra has been extremely good to 
me over the years, and I'm ex- 
cited about channeling my ener- 
gies into this expanded 
pc:;ition." 

ALDEN/See Page 34 

Proposed 
Measures 

Institute annual user 
fee equal to 4% of 
gross revenues 
Reduce tax 
deductibility of all 
ad expenditures 
Eliminate beer and 
wine ad deductions 

NAB Exec. VP/Government 
Relations Jim May said (7/31) 
the fee proposal originated 
with the Office of Management 
and Budget, which floated the 

Allen Wins 
WPLJ Morning 
Position 

Rocky Allen 
Cap Cities/ABC CHR WPLJ/ 

New York has ended a three- 
month nationwide search by 
naming WKSE/Buffalo morn- 
ing man Rocky Allen to a multi- 
year morning show deal. Allen 
replaces former morning man 
Gary Bryan, who joined the 
morning zoo at crosstown CHR 
rival WHTZ (Z100) last week. 

WPLJ President/GM Mitch 
Dolan said, "What Rocky does 
is substantially different from 
anything available in New 
York." WPLJ VP/Program- 
ming Tom Cuddy added, "We 
received nearly 1000 tapes. We 
were looking for someone who 
could be entertaining, funny, 
zany, and topical, yet keep it 
within the confines of good 
taste. Rocky's got a lot of sur- 
prises in store." 

ALLEN/See Page 34 

idea as part of the so-called 
"budget summit" - a series of 
meetings between congres- 
sional leaders and administra- 
tion officials charged with ham- 
mering out a rough consensus 
on how federal money will be 
raised and spent in fiscal 1991. 

Since learning of the pro- 
posal's existence late last week, 
NAB lobbyists have been work- 
ing feverishly to strangle the 
measure. May was reluctant to 
discuss strategy, other than to 
say NAB officials have been in 
contact with congressmen and 
OMB officials participating in 
the summit. He also insisted 
NAB could accept no com- 
promise on spectrum fees. He 
said, "Our short-term goal is 
the same as our longterm goal: 
kill it." 
SPECTRUM FEES/See Page 34 

Fields Joins 
Motown As 
Sr. VP/Sales 

Oscar Fields 
Oscar Fields has joined Mo- 

town as Sr. VP/Sales & Dis- 
tribution. He most recently was 
VP/Sales & Marketing, Black 
Music at Warner Bros., where 
he spent the last 13 years. Based 
at the company's Hollywood 
headquarters, he'll report 
directly to COO Harry Anger. 

"We're extremely excited 
about this opportunity to bring a 
25 -year industry veteran such 
as Oscar into the Motown fami- 
ly," said Anger. "His back- 
ground, knowledge, and experi- 
ence will be the guiding force 
behind our newly expanded 
sales staff." 

FIELDS/See Page 34 

Rod Calarco 
winning ways he established." 

Prior to his WCBS-FM post, 
Calarco was VP/GM at CBS's 
KRQR/San Francisco. Before 
that he served as GSM at 
WCBS-FM, Manager of CBS 
Spot Sales/Chicago, and LSM at 
WCAU/Philadelphia. He'll re- 
port to CBS Radio Division 
President Nancy Widmann. 

CALARCO/See Page 34 

WB Ups 
Harris To 
Sr. VP 

Ray Harris 
Warner Bros. VP/Black Mu- 

sic Promotion Ray Harris has 
been elevated to Sr. VP/Black 
Music Marketing & Promotion 
for both Warner Bros. and sis- 
ter label Reprise. Based at the 
company's Burbank headquar- 
ters, he'll report directly to 
Chairman Mo Ostin. 

Ostin remarked, "Ray's ex- 
tensive and impressive music 
industry credentials, as well as 
the extraordinary job he's done 
for us during his tenure here, 
have made him an indispen- 
sable asset to our expanding 
reach in Urban music. His new 
position will make even better 
use of his talents." 

Harris told R&R, "I'm very 
excited about the opportunity 
Mo and [President] Lenny 
Waronker have given me. I 
hope to build upon the fine tradi- 
tion this label enjoys. We have 
some of the strongest artists in 
the music industry - Prince, 
the Time, Maze, etc. - and fine 
new talent to develop for the 
future." 

From 1974-'82, Harris was Sr. 
Division VP/Black Music for 
RCA. He then became Presi- 
dent of Solar Records for three 
years before forming his own 
production company. After a 
stint at Avant Garde Manage- 
ment, he joined WB in 1988 as 
VP/Black Music Promotion. 



Depeche 

The Follow -Up To Their Two Gold Singles 
"PERSONAL JESUS" and "ENJOY THE SILENCE!" 
From the Platinum -Plus Album VIOLATOR! 

1,000,000 Fans Enjoyed Depeche Mode This Summer On Their Sold -Out North American Tour! 

Produced by Depeche Mode and Flood /U .S. Representation: Second Vision Management 



Digital To Require Eight Times 
More Spectrum Than FM Band? 
NPR Seeks 20% Of Station Allocations; 
WCCO Backs Satellite DAB, Wants To Go National 

An FCC advisory committee, un- 
able to reach any consensus among 
digital radio proponents, has told 
the Commission that new spectrum 
space from five -and -a -half to eight 
times the size of the current FM 
band may be needed to accommo- 
date various proposed digital sys- 

Lewis Now Sr. 
V P/G M At MCA 
Distribution 

Luke Lewis 
Record industry vet Luke Lewis 

has been named Sr. VP/GM, Audio 
Distribution at MCA Distributing 
Corp. He'll report to Exec. VP 
John Burns. 

"I'm delighted to welcome an ex- 
ecutive with Luke's varied and ex- 
tensive experience to this impor- 
tant new position," said Burns. 
"He'll play a key role in MCA's 
continued aggressive expansion." 

MCA Music Entertainment 
Group Chairman Al Teller added, 
"With the acquisition of Geffen and 
GRP and the continued growth of 
MCA Records, Motown, Narada, 
and our other distributed labels, 
MCA Distributing is poised for ex- 
plosive growth. Luke Lewis pos- 
sesses both the experience and vi- 

sion to implement [our] strategy 
for the ever-changing marketplace 
in the new decade." 

"I'm excited about the oppor- 
tunity to oversee the company's 
audio distribution and sales activi- 
ties," said Lewis. "I look forward 
to working with John and the entire 
sales and distribution team at such 
a significant time in MCA Dis- 
tributing's ongoing growth." 

LEWIS/See Page 34 

KESI & KUFO 
Up Shannon To 
Ops. Director 

Henry Broadcasting AOR KUFO/ 
Portland has upped PM drive per- 
sonality Glynn Shannon to Opera- 
tions Director for KUFO and AM 
sister KESI. 

VP/Programming Jeff Salgo, 
who was recently promoted to GM, 
explained, "I'll still be handling the 
programming decisions. Glynn's 
job will be executing them. My half 
is the creative side; his is the 
logistic side. I've known him for a 
long time and he was a natural for 
the job." 

A 16 -year Portland personality, 
Shannon joined KUFO in January 
after four years at KMJK. 

tems, both satellite and terrestrial. 
The spectrum report (7/30) came 
as the FCC launched an even 
broader examination of digital 
radio (R&R, 7/27). 

FCC Chairman Al Sikes told 
R&R, "We need to look at all the 
media of delivery. We need to look 
at how broadcasters might deliver 
it." 

One area to be addressed in the 
Notice of Inquiry due for issue this 
week (8/1) is localism. Sikes noted, 
"We can't be blind to how the in- 
dustry is configured and how it 
[digital] might affect broad- 
casters' responsibilities." 

NPR Seeks Set -Aside 
Whatever digital radio system is 

developed, National Public Radio 
is claiming a right to 20% of the 
new station allocations "to fulfill 
the congressionally mandated ob- 
jectives of domestic public radio 
broadcasters." NPR contends that 
simply reallocating existing sta- 
tions on a new digital band would 
leave many Americans still un - 
served by public radio. 

"I agree with that 100%," said 
Ron Strother, whose Strother Com- 
munications (see page 10) peti- 
tioned the FCC to create a digital 
audio broadcasting service. 
Strother said his proposal includes 
"ample room" for NPR's proposed 
expansion. 

The panel's report noted that Sa- 
tellite CD Radio has requested 60 

MHz for a satellite -delivered ser- 
vice, plus 10 MHz for a companion 
terrestrial service. Voice of Amer - 

DIGITAL RADIO/See Page 34 

WWLI 
Appoints 
George PD 

Bill George 

WWLI/Providence has upped 
Production Manager Bill George to 
OM. Former OM Vinnie Lewis has 
joined the airstaff of crosstown 
Gold outlet WWBB. Moving into 
WWLI's Production Manager slot 
is former WLKW (now WWBB) 
staffer David DiLorenzo. 

George told R&R, "This will be 
an easy segue for me. We're con- 
sulted by McVay Media, so the 
main part of my job will be to work 
with McVay and implement the 
programming they suggest. Our 
numbers are good, and we've es- 
tablished ourselves as the Lite AC 
in the market." 

George joined WWLI two -and -a 
half years ago from college radio. 
This is his first programming op- 
portunity. 

Chuck Beck 

WAVA Taps 
Beck As PD 

Emmis CHR WAVA/Washington 
has tapped two-year WDFX (The 
Fox)/Detroit programmer Chuck 
Beck as PD. He replaces Matt 
Farber, who resigned to join Arista 
Records as Director of Plann- 
ing/Special Projects. At WDFX, 
Asst. PD/MD John McFadden is 
handling interim PD duties. 

WAVA VP/GM Alan Goodman 
told R&R, "I received more than 50 

applications. But with [crosstown 
CHR WRQX] Q107 about to alter 
its format, [WAVA Asst. PD/MD] 
Dave Elliott's knowledge of the 
market, and Don [Geronimo] & 

Mike [O'Meara] doing mornings, 
choosing a guy with Chuck's style 
and experience was a pretty easy 
decision." 

Emmis Exec. VP/Programming 
Rick Cummings said, "Chuck's 
been on our list for a long time. 
He's one of the few people who 
could take WAVA to the top in the 
market. Not only is he a great pro- 
grammer, his leadership will pro- 
vide the missing links to take 
WAVA all the way." 

Beck added, "What excites me 
most about this move is that it 
might be my opening to pro base- 
ball [through Emmis's Seattle 
Mariners]. But seriously, it's ex- 
citing to work for Emmis and a 
great station like WAVA. It's posi- 
tioned very well musically; I'm not 
looking to make big changes. I just 

BECK/See Page 34 

Schaefer 
Named PD 
At WEMP 
& WMYX 

CHR WHXT/Allentown, PA PD 
Jim Schaefer has accepted a sim- 
ilar position at Heritage Media's 
Gold/AC combo WEMP & WMYX/ 
Milwaukee and will be in place 
there within a week. He succeeds 
the exiting Steve King; his own 
replacement in Allentown has not 
been selected. 

Schaefer told R&R, "I'm going 
back to my home turf. I went to 
school in downtown Milwaukee (at 
Marquette University) and I'm 
very familiar with the players in 
the market. WLTQ is the Lite AC, 
with a 38 -year -old average listener, 
and WKTI is a solid CHR, but it's 
leaning AC more than ever. This is 
a very competitive market. My 
goal is to improve our current op- 
eration; nothing in terms of format 
will change." 

Prior to joining WHXT about a 
year ago, Schaefer programmed 
WROK/Rockford and WPXR/Dav- 
enport, IA (Quad Cities). 
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INFOMERCIALS A -Z 
Chris Beck presents an infomercial primer in 

this week's Sales Strategy column. Included: 
Where to access POP material 
Places to find uncommon talent 
Sample script and campaign plans 
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KDBK, KDBQ In Bay 
Area Double Play 
Viacom's Double 99 `Synchrocasting' 
Rock AC Format On Adjacent Frequencies 

Viacom's "Double 99" debuted 
Monday (7/30) on two adjacent fre- 
quencies. The former KOFY/San 
Francisco (98.9) and KLRS/Santa 
Cruz (99.1) are now "synchro'ast" 
KDBK and KDBQ, with their link- 
ed and amplified FM signals deliv- 
ering what Viacom President Bill 
Figenshu calls "Rock AC -a mel- 
low blend of rock music that mixes 
new and old sounds together." The 
stations will play no currents in- 
itially, but will add them later. 

Station Manager Larry Berger 
told R&R, "There will be no Bar- 
bra Streisand, Barry Manilow, 
Frank Sinatra, or headbanger mu- 
sic. We'll be music -intensive and 
low-key in terms of contesting. On - 
air presentation will be natural and 
friendly. I don't think any other 
station will play both CS&N's 'Long 
Time Gone' and Carly Simon's 
`Nobody Does It Better.' 

"This will be a low -hype format. 
There'll be recu-rents and oldies 
going back to the mid -'60s. Basical- 
ly, the music will be AC by people 
with rock roots. ReseArch indicates 
the audience will be split 50/50 
male/female. That surprises us be- 
cause the description might seem 
more male -oriented. The stations 
will be comfortable enough for 
women because we'll play lots of 
Beatles, Elton John, James Taylor, 
and Simon & Garfunkel." 

'Sick Mix 99' 

The format kicked off at 9:09am 
with Toto's "99" and Steely Dan's 
"FM (No Staticl." But KOFY of- 
fered listeners an unusual transi- 
tion in its final hours, segueing Bil- 
ly Ocean's "Loverboy" into George 
Jones's "The Last Thing I Gave 
Her Was The Finger" into Michael 
Jackson's "Thriller." 

"We called it `K -Large, Sick Mix 
99,' " Berger said. "We played old 

carts trashed from Viacom Coun- 
try and Gold [outlets] and wimpy 
stations. Liners said, 'Give us 22 

minutes and we'll give you indiges- 
tion,' `Northern California's Offi- 
cial Get A Life Radio Station,' and 
`Haven't you got something better 
to listen to?' The announcers read 
the liners, picked the music, and 
had a jolly time. The funny thing is 
we got a lot of calls from people 
who liked 'Sick Mix."' 

Michaels PD 
At WCKG 

Cox Classic Rock WCKG/Chi- 
cago has promoted Marketing Di- 
rector Dan Michaels to PD. He suc- 
ceeds Tim Kelly, who recently re- 
signed to pursue station manage- 
ment opportunities. Kelly will con- 
tinue to consult the station through 
the end of the year. 

Noting how quickly he filled the 
PD opening - Kelly resigned July 
11 - GM Marc Morgan explained, 
"I originally expected it to take a 
lot longer, but the more I thought 
about the advantages of promoting 
from within, the more it made 
sense to go with Dan. He's done a 
great job as Marketing Director 
and has had a lot to do with the re- 
cent success we've had." 

"Programming is something 
I've always wanted to do, and I'm 
real excited about getting the 
chance here," Michaels told R&R. 
"We're coming off the biggest book 
we've ever had, so I don't antici- 
pate making any significant 
changes." 

A 13 -year Chicago radio vet, Mi- 
chaels was a personality at WMET 
and WLUP prior to joining WCKG 
in 1986. This is his first PD job. 

Danny Davis 

Davis Rises 
To KRZN PD 

KRZN/Denver AM driver Danny 
Davis has been upped to PD, re- 
placing Chuck St. John. Davis con- 
tinues his wakeup (5-9am) duties 
with Nancy Richards at the Gene- 
sis Gold outlet. 

According to VP/GM Gayle 
Shaw, "Danny's knowledge of the 
Denver market, combined with his 
programming abilities and enthu- 
siasm, will be a boost for KRZN." 

Davis told R&R, "I'm going to 
pick up the tempo of the station a 
bit and add some songs we should 
have been playing. I want to make 
the station a '90s station that just 
happens to play oldies. We're going 
to tie in more to the community 
and do lots of local things. We need 
to be more in touch with the grass 
roots." 

In his 22 -year radio career, 
Davis has programmed KKSN/ 
Portland and KHOW/Denver and 
been on -air at KIMN/Denver and 
KFMB/San Diego. 

Unconventional Employees 

Capitol promo staffers from around the nation converged on Southern California 
for the label's 1990 Promotion Convention. Among those on hand for the awards 
dinner were (l -r) Most Improved Promotion Manager Ken Bolden, Outstanding 
Achievement award -winner Keith Frye, Sr. VP Step Johnson, and Promotion 
Manager Of The Year Jack Wellman. 

A Magical Klymaxx 

MCA's Klymaxx appropriately chose Hollywood's Paradise Club in which to 
celebrate their chart -topping success with "Good Love." Adding to the ecstasy 
were (l -r) Capitol artist Charlie Wilson (the Gap Band), Klymaxx's Lorena "Lungs," 
MCA Sr. VP Louil Silas Jr., Klymaxx members Cheryl Cooley and Robbin Gridder, 
and L.A. Laker Magic Johnson. 

Vaughans' Joint Venture 

Riffslinging siblings Stevie Ray and Jimmie Vaughan have completed their first studio collaboration, produced by Nile Rodgers 
and slated for a September release on Epic. Finalizing the details are (l -r) Stevie Ray's manager Alex Hodges, Associated 
Labels Sr. VP/GM Tony Martell, Stevie Ray Vaughan, Rodgers, Epic President Dave Glew, Jimmie Vaughan, and Jimmie's 
manager Mark Proct. 

100% CD: $300/mo. 
CHR or Urban Formats: $300/month (Oldies and Weekly Hits) 

Mellow AC, Classic Hits or Classic Rock: $350/month (Oldies Only-No Weekly Updates) 

AC, Country or A -O -R: $500/month (Oldies and Weekly Hits) 

Mail Delivery Included. Federal Express $50/month Additional 

Compact Disc 
Quality for 
Less than Tape 

century21 
PROGRAMMING, INC. 

14444 Beltwood Parkway, Dallas, Texas 75244 
Call Toll -Free (800) 937-2100 



" At 'Q-95' we've been able to do what a lot of CHRs 
haven't...achieve great numbers 25-54. 

We've done it with the help of The Research Group 
and several of their special 
studies, especially their 
Music Essence Test with 
advanced cluster analysis. 
It pointed us toward this 
really unique execution of 
the format that's just gone 
up and up every book. We 
saw this great opportunity 
back in the winter of 1989 when the station was main- 
stream CHR and only #6 25-54. The results since then 
have been fantastic. 'Q-95' is now up to #3 25-54. We're 
pushing for #1 and we're just about a share point away.* 

I've worked with The Research Group at almost every 
station I've programmed or consulted. They excel at 
helping stations in tough competitive situations...that's 
when they really shine. 

The numbers are the judge and with The Research 
Group it really works." 

Gary Berkowitz 
Vice President/Program Director 
WKQI-FM "Q-95," Detroit 

* Fall 1988 to Spring 1990 Arbitron. Adults 25-54. 
AQH share, M -S, 6A -12M, MSA. 

The Research Group develops the right information, then uses a special 
system of strategic planning to help you win-and stay strong-in tough, competi- 
tive environments. Some managers may have the perception that using the best is 
prohibitively expensive. With The Research Group, that is not true. Call today 
about our availability in your marketplace and for prices which will fit your budget. 

For more informaton, call Larry B. Campbell, President (206) 624-3888. 

In almost every field, there is a company that has earned a reputation as the leader. 

The Research Group 
Radio's Strategic Research Team 

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY SEATTLE, WA 98101 (206) 624-3888 
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Record Labeling Threat 
Still A Burning Issue 
Industry Watches, Waits On Louisiana Veto Override 

An eerie quiet has settled over the Louisiana record 
labeling war as victorious music industry troops await a 
possible counterattack that could come during a special 
session of the state legislature. 

"We are very much hoping there 
won't be a special session," said 
RIAA Sr. VP Ann Neal. "But it's 
wait -and -see [at this point. ]" 

On Wednesday (7/25), Louisiana 
Governor Buddy Roemer (D) 
vetoed what would have been the 
country's first record labeling law. 
However, the measure passed both 
houses of the state legislature by 
margins sufficient to override 
Roemer's veto. An override could 
occur if the lawmakers, who ad- 
journed on July 9, decide to return 
for a special veto session, which 
would convene August 18. 

Such a session became a distinct 
possibility with Roemer's Friday 
(7/27) veto of a controversial abor- 
tion bill. A majority of lawmakers 
in both houses must agree to hold 
such a session, which would be the 
first in state history. 

The lawmakers will be polled by 
mail later this week on whether to 
hold a veto session. Their ballots 
are due August 13. While Roemer 
has stated he believes the legisla- 
ture will return, a spokesman for 
his office said many of the gover- 
nor's aides discount the possibility. 

Winning Battle, 
Losing War? 

The labeling bill Roemer vetoed 
requires the stickering of albums 
with lyrics that advocate or en- 
courage activities deemed "harm- 
ful to youth," including substance 
abuse, sex, and violence. The sale 
of a stickered album to an unmar- 
ried person under age 17 would be 
punishable by up to a $1000 fine and 
six months in jail. The sale of a 
"harmful" album that has not been 

properly labeled could net $5000 

fines for the record's manufac- 
turer, distributor, and producer. 

In announcing his veto, Roemer 
called voluntary labeling "the way 
to go" in order to provide parents 
with information about "trash 
lyrics." The labeling law, he said, 
was probably unconstitutional and 
would have had negative economic 
and publicity consequences for the 
already beleaguered Bayou State. 

But Roemer also hinted he might 
support a mandatory labeling bill 
in the next legislative session if the 
industry's stickering plan proves 
ineffectual. 

Roemer's veto was praised by 
several groups including RIAA, the 
Parents Music Resource Center, 
and the National Association of 
Recording Merchandisers. RIAA 
President Jason Berman and 
PMRC President Tipper Gore at- 
tended Roemer's announcement. 

Although the industry may have 
won the battle in Louisiana, the 
labeling war drags on. Of immedi- 
ate concern is a New Jersey meas- 
ure that could be addressed in Sep- 
tember, when that state's legisla- 
ture returns from its summer 
recess. And 1991 could bring re- 
newed labeling battles in several 
states including Missouri, Pennsyl- 
vania and, of course, Louisiana. 

"We hope we've made our mess- 
age loud and clear enough [ to deter 
future actions]," said RIAA's Neal. 
"But we're prepared to monitor 
every legislature next year." 

KUKQ &KUPD Battling 
To Keep Licenses 

Tri-State Broadcasting Company is making another 
attempt to hold onto KUKQ & KUPD/Tempe, AZ (Phoe- 
nix). It's asked the FCC's commissioners to hear its ap- 
peal of a Review Board decision stripping the company of 
its radio licenses on grounds of misrepresentation. 

Tri-State, in its latest filing, 
charged that "the Board's conclu- 
sion is procedurally as well as sub- 
stantively flawed." It maintained 
the Review Board action "virtually 
ignores fundamental notice and 
hearing requirements." 

The Review Board in March 
(R&R, 3/9) upheld a 1987 ruling by 
Administrative Law Judge Ed- 
ward Kuhlman and awarded the 

AM Stations Warned 
On NRSC Standards 

Small market AMs - beware. The FCC's technical 

police are on the prowl and could soon be handing out hefty 

fines. 
According to a Commission en- 

forcement official, the agency is on 

the hunt for AM stations that aren't 

in compliance with the NRSC emis- 

sion standard, which went into ef- 

fect on June 30 - and it expects to 

find plenty of violators in small mar- 

kets. Stations found to be in viola- 

tion face a possible $5000 fine. 

In early July the FCC conducted 
a nationwide survey of 374 ran- 

domly selected stations and found 

that all were in ccmpliance with the 

new standard, which is designed to 

reduce adjacent channel interfer- 

ence by reducing the signal band 

width to 10kHz from 15kHz. 

"Our original idea was to go in 

and zap some people to drive home 

our point," said FCC Enforcement 
Specialist Jeff Young. "But it didn't 
work out that way." However, 

Young added, "We're not closing 

our eyes to this [compliance] prob- 

lem. As we conduct our normal 

broadcast enforcement work, we'll 

be looking closely at [NRSC] com- 

pliance." 

Young said he suspects that 

small market stations probably don't 
have the same high level of com- 

pliance found in the random survey, 
which included stations in large, 

medium, and small markets. "I think 
if we had been looking for problems 
we would have focused on small 

markets," he said. 

Tempe AM & FM licenses to chal- 
lengers Jack and Jackie Grimm 
and Ruth Clifford. That trio, along 
with Clifford's late husband, owned 
the stations until Th -State purchas- 
ed them out of receivership in 1974. 

The Board said Tri-State had vio- 
lated the FCC's "cardinal regula- 
tory canon," misrepresenting its 
ownership and management. 

Who Was The Boss? 
Tri-State denied it ever misrep- 

resented the role of GM Bob Mel- 
ton, who wasn't supposed to have 
any ownership or management 
role at the stations from 1974 

through '78. That was because of 
his alleged role in previous viola- 
tions of FCC rules. But the Board 
ruled Melton was never demoted 
and his 1978 purchase of a 49% 
stake in the stations simply for- 
malized a situation that had ex- 
isted all along. 

Asking for the full FCC to review 
the decision, Tri-State claimed the 
Board "did not identify a single ac- 
tion that justified disqualification." 
It also asserted Melton and 51% 
owner John Norris were denied an 
opportunity to rebut evidence pre- 
sented at a 1986 hearing. Former 
employees testified that Melton 
was "the boss" during the period in 
question, although Tri-State in- 
sisted he was merely a salesman. 
"What the Board has done here is 
impute an intention to deceive in 
1986 from the licensee's refusal to 
concede that any misrepresenta- 
tions occurred in 1974-'78," Tri- 
State claimed. 

DC 
REPORT 
PAT CLAWSON 

Henderson Hits Houston 
With Triple Move -In 

Texas entrepreneur Roy Henderson is planning a ma- 

jor assault on the Houston radio market, seeking 
FCC consent for a three -signal move -in that would 

permit his stations to ring the city and operate with higher 
power than currently authorized. 

Henderson refused comment on his proposal Tuesday (7/31), saying 
it was "too sensitive." According to documents filed with the FCC, he 

wants to upgrade KFRD-FM/Rosenberg, TX from Class A to Cl on 104.9 
MHz; move KJASIJasper, TX to Winnie, TX and upgrade from C2 to C on 

100.7 MHz; and jump KRTX/Galveston completely over Houston to 

Redland, TX (a tiny community outside Lufkin), change the existing 104.9 
MHz frequency to 100.5 MHz, and boost power from Class A to C3 

status. 
The triple move -in filing follows Henderson's purchase of KFRD last fall 

(R&R, 8/25/89) for $650,000 and KJAS this year (R&R, 1/19) for 

$235,000; he's yet to close on KRTX (R&R, 1 /19), an $850,000 deal. 

Henderson's filing is a counterproposal to an upgrade sought by 

KTOQ!Sulphur, LA. That station's owner. Lou Brasso, said Henderson 
first suggested the upgrade request, then "let us go to sleep at the switch." 
Under Henderson's plan, KTQQ would change frequency and upgrade to 

only 6kw (from 3kw) instead of 25kw. At least three other stations and 

three existing allocations would have to change frequencies for Hender - 
son's plan to work. 

Money Radio Seeks Public Cash 

naoney Radio Inc., the operator of KMNYILos An- 
geles and the Money Radio Network, is planning 
a public stock offering later this summer to raise 

money for a web of O&Os. 
"The purpose of the stock offering is to raise capital to acquire radio 

stations in specific targeted markets," CEO Vera Gold said in a prepared 

statement. 
Company spokesman Tom Sheehan said the company is seeking 

"quality, not quantity" in medium and major markets with high numbers of 

baby boom professionals at the peak of their careers and wealthy retirees. 
The deal will consist of a $2 million rights offering to existing 

shareholders and a $10 million secondary public offering. Currently, 

Money Radio is a penny stock trading on the "pink sheets." The lead 

underwriter, San Bernardino -based Great American Securities, will at- 

tempt to get the stock listed on a national exchange. 

Montreux Plans British Radio Bid 

International radio dealmaker Peter Stromquist is the 
latest U.S. broadcaster to eye properties in the UK. 

His Montreux Companies has filed a letter of intent with 
the Shadow Radio Authority, a British regulatory body, an- 

nouncing plans to apply for one of the new national radio 

service licenses that the Thatcher government will put on 

the auction block by year's end. 
"We've put together a good group of people in the UK for the core ap- 

plicant, and have proposed an interesting variety of block programming 
which will cater to unserved minority audiences," Stromquist said. 

The venture is being spearheaded by London -based Montreux partner 
Robb Eden, who is British. Stromquist, an American citizen, said he ex- 

pected to become a minority owner since UK officials have recently relax- 

ed foreign ownership restrictions. 

Network Revenues Post Modest First -Half Gain 

Radio Network Association President Bud Heck re- 

ports a 2.6% gain in network radio revenues for the 
first half of 1990: $202.7 million, compared to 

$1 97.6 for the same six-month period last year. 

Second quarter revenues gained only 1.5% after rising 3.9% for the 

first quarter. But Heck remains optimistic, saying, "We are now going into 

our strongest quarters." 
"We will show an upward trend [for the rest of 1990]," Heck said 

Tuesday (7/31), but "I don't think it will be the double-digit growth we've 

enjoyed in recent years." Even so, Heck claims radio is doing better than 

other media in a weak advertising market, since national advertisers facing 

budget cutbacks are rediscovering radio as they focus on cost effec- 
tiveness. 



Radio Has Never Been So Right! 

The new single from the most acclaimed 
new vocalist of the year; Lisa Stansfield. 
From the Platinum plus debut album Affection. 
Produced by `Goldcut' for `Ahead Of Our Time' 
Mixed by Mark Saunders 

Executive Producers and Management: Tim Parry and Jazz Summers for Big Life Records 

ARiSTOL s 
1990 fiMf. Eurodi. Ltd 

"Of all the tracks we play off the 
AFFECTION LP, `This I4 The Right 
Time' researches the best and it 
SMOKES on the air. Lisa Stansfield 
represents a fresh, positive trend 
towards credible, quality music." 

KIITI NAFTALY KMEL 

"My personal pick to c pick since the 
release of the album. 'This Is The 
Right Time' will move your 
station." 

S -EVE KINGSTON Z(iQ 

"An outstanding track, from one of 
the year's finest albutm, and from 
one of the most promising artists of 
the 1990's." 

DAVE SF OLIV GAVIN REPORT 

"We have been playing 'This Is The 
Right Time' as an album cut and 
this track has consistently called 
out Top 5. This across--he-board 
smash will be Lisa's biggest hit 
yet!!" 

JERR' McKENNA VXKS 

"'This Is The Right Time' is 
my favorite song from the 
AFFECTION album. 
It's up -tempo with a great hook! 
THIS IS THE RIGHT TRACK." 

IIVL1 McCABE HOT 97 

"Best Song on the album. This high 
energy cut shows her versatility!" 

LEE CHESNUT PW'R99 

"This is 'The' song on the album that 
I've been waiting for. If sounds 
`fresh' to me." 

LAVE ELLIOT 'AVA 

"This song is so good I left WAVA to 
work at Arista!" 

MATT FARBER 
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University Cops Colorado College 
Town Combo For $3.45 Million 

Tydings Tries Again For Massachusetts Combo Deal 

KCOL & KIMNIFtt, Collins, CO 
PRICE: $3.45 million 

TERMS: Asset sale for $2.35 million. 

Escrow deposit $1E0,000 with bal- 

ance due cash at closing. Noncompete 
agreement valued at $1 .1 million cash. 

BUYER: University Broadcasting 
Corp. Ltd., headed by Indianapolis - 

area investors Arthu. Angotti, Robert 
Borns, Jerry Neal, David Frick, Mi- 

chael Smith, Glenn Swisher, Robert 
Wildman, and Julia Rogers. University 
owns WAZYILafayette, IN and WBWBI 

Bloomington, IN. 

SELLER: KCOL Corp., owned by Jack 
Minkow of Chicago; Don Durden of Ft. 

Collins, CO; Ronald Harwith of Day- 

ton; and Addison Piper and Van 

Zandt Hawn of Minneapolis. Ft. Collins 
is the home of Colorado State Universi - 

t 
FREQUENCY: 1410 kHz; 107.9 MHz 

POWER: 5kw day%1 kw night; 100kw 
at 470 feet 
FORMAT: Gold; CHF 
BROKER: William Exdine Inc. is to re- 

ceive a $90,000 commission. 
COMMENT: The parties have attemp- 

ted to keep the financial terms of this 

transaction confidential, and they have 

refused to disclose the purchase price 

in FCC filings. R&R has obtained the fi- 

nancial information and is publishing it 

to protect the public interest. 

KIGSIHanford 
PRICE: $4126 for 10% 
TERMS: Asset sale for cash 
BUYER: Maria Pereira, who currently 
owns 50% of the station. 

SELLER: Anna Alexandre is selling a 

10°-b stake in P&C Broadcasting. 
FREQUENCY: 620 kHz 

POWER: 1kw 
FORMAT: Spanish 

KLIOIShingle Springs 
PRICE: $400,000 
TERMS: Stock purchase for 
$224,999. Additional noncompetes, 

valued at $175,001, to be paid in 

monthly installments over ten years. 

BUYER: Douglas Kahle of Portland, 

OR and William Boeing Jr. of Seattle. 

They are 49% minority shareholders of 

the licensee, Lobster Communica- 
tions Corp., and are the majority 

owners of Olympic Broadcasting 
Corp. Kahle owns interests in WABSI 

Washington and WBRI & WXIRIPlain- 
field, VA. Olympic owns KFIAICarmi- 
chael, CA and KQNCIQuincy, CA. 

SELLER: W. Richard Green, John 
McRae, and Donna Crosson, 51% 
majority shareholders of Lobster Com- 

munications Corp. 
FREQUENCY: 102.1 MHz 

POWER: 970 watts at 564 feet 

FORMAT: Contemporary Christian 

WKENIDover 
PRICE: $1 for 50% 
TERMS: Stock sale for $1 cash. The 

buyer is assuming all liabilities of the 

station, the value of which have not 

been disclosed. 
BUYER: Joseph and Rosemary Farley 

of Wilmington. They currently are 50% 
shareholders. 
SELLER: Paul Teeven 
FREQUENCY: 1600 kHz 

POWER: 5kw day/ kw night 

FORMAT: News/Talk 

WAMSIWilmington 
PRICE: $1 for 50% 
TERMS: Stock sale for $1 cash. The 

buyer is assuming all liabilities of the 

station, the value of which have not 

been disclosed. 
BUYER: Joseph and Rosemary Farley 

of Wilmington. They currently are 50% 
shareholders. 

EXCLUSIVE! 

Los Angeles FM 

Contact Ray Stanfield or Jim Mergen 

Nationwide Media Brokers 

Associates 
Los Angeles Office 818/893-3199 

SELLER: Paul Teeven 
FREQUENCY: 1380 kHz 

POWER: 5kw day 

FORMAT: Gold 

WELEIOrmond Beach 
PRICE: $175,000 
TERMS: Stock sale for cash 

BUYER: F. Douglas Wilhite of Lake Ci- 

ty, GA. He currently owns 50% of the 

licensee. He is the 50°ró owner and 

GM of WSSAIMorrow, GA. 

SELLER: Ted Griffin, J.P. Jordan, and 

James Dhapo are selling their collec- 
tive 50% stake in Wings Communica- 
tions Inc. 
FREQUENCY: 1380 kHz 

POWER: 5kw day/2.5kw night 

FORMAT: Country; the new owner 
plans a Religious format. 

COMMENT: This transaction is to set- 

tle a stockholders' dispute concerning 

ownership of the station. Plans were 

announced in February to sell the sta- 

tion for $136,000, but that deal was 

not consummated. This station was 

sold for $390,000 in March 1983. 

WOCB-AM & FMIWest Yar- 
mouth 
PRICE: $2.47 million 
TERMS: Asset sale for cash 

BUYER: U.S. Media Group Inc., own- 

ed by Joseph Tydings of Washington 

and Michael Kassner of Matthews, 
NC. The company also owns KTRSI 
Casper, WY and KIIX & KTCLIFt. Col- 
lins, CO. 
SELLER: Patch -Dunn & Associates of 
Cape Cod Inc., a debtor -in -possession 
headed by Kenneth Patch. 
FREQUENCY: 1240 kHz; 94.9 MHz 

POWER: 1kw; 50kw at 300 feet 
FORMAT: Nostalgia; AC 

COMMENT: Plans were announced in 

February to sell this station to U.S. Me- 

dia for $2.73 million, but the deal was 

not consummated. 

WKLA-AM & FM/Ludington 
PRICE: $450,000 
TERMS: Asset sale for $250,000. Es- 

crow deposit $20,000 with balance 

due cash at closing. Separate noncom- 
pete contract, valued at $200,000, is 

to be paid in 20 quarterly $10,000 in- 

stallments beginning six months after 

closing. 
BUYER: Chickering Associates Inc., 

owned by John Chickering of Wyom- 

ing, MI. 

SELLER: WKLA Inc., owned by 

Thomas Plank. 
FREQUENCY: 1450 kHz; 106.3 MHz 

POWER: 1kw; 3kw at 298 feet 
FORMAT: AC 

Ne1fif Mexico 
KOEO & KMGAIAlbuquerque 
PRICE: $1,317,500 
TERMS: Assets for cash 

TRANSACTIONS AT A GLANCE 

Deals So Far In 1990: 
$706,022,058 

Total Stations Traded This Year: 786 

This Week's Action: $13,244,879 
Total Stations Traded This Week: 26 

Deal Of The Week: 
KCOL & KIMN/Ft. Collins, CO $3.45 million 

KIGS Hanford, CA $4126 for 10% 

KLIQIShingle Springs, CA $400,000 
WKENIDover, DE $1 for 50% 
WAMSIWilmington $1 for 50% 
WELEIOrmond Beach, FL $175,000 
WOCB-AM & FM/West Yarmouth, MA $2.47 million 

WKLA-AM & FMILudington, MI $450,000 
KQEO & KMGAIAlbuquerque $1,317,500 
KLLTIGrants, NM (FM CP) No cash consideration 
WJCSIBayboro, NC (FM CP) $30,000 plus 30% stock interest 
WDRP/Windsor, NC $6000 for 33.33% 
KHJMITaft, OK $30,000 for 51 % 

WAPAISan Juan $1.82 million plus tax certificate 
WWKXIWoonsocket, RI $2.4 million 

WXQKISpring City, TN $1 plus assumption of debt 

KBATIMidland, TX $120,000 
KVWC-AM & FMNernon, TX $322,000 for 60% 
WBBC-AM & FMIBlackstone, VA $250,000 
WHLFISouth Boston, VA $250 for 25% 

BUYER: SpaceCom Communica- 
tions, a subsidiary of SpaceCenter 
Inc. The company, headed by S. Wal- 
ter Richey, owns KOSOIModesto, CA; 
KTHT/Fresno; WKHYILafayette, IN; 

KLBB/St. Paul and KQEUIOlympia, 
WA. 
SELLER: Unistar Broadcasting Corp., 
controlled by C.T. "Terry" Robinson, 
Nick Verbitsky, Bill Moyes, and Dick 
Clark. They control the Unistar Radio 
Network, Transtar Communications, 
and the Research Group. 
FREQUENCY: 920 kHz; 99.5 MHz 
POWER: 1kw day/500 watts night; 
22kw at 4134 feet 
FORMAT: Gold: AC 

BROKER: Elliot Evers of Media Ven- 
ture Partners represented the seller; 
Richard Beesemeyer of Kalil & Co. 

represented the buyer. 
COMMENT: Unistar recently announc- 
ed plans to purchase this combo and 
KVOR & KSPZ1Colorado Springs from 
Penn Communications for $4 million 

cash. Unistar is now selling its right to 

acquire the Albuquerque combo in a 

separate transaction expected to close 
in October. 

KLLT/Grants (FM CP) 
PRICE: No cash consideration 
TERMS: Asset sale 

BUYER: Phillip Vanderhoof of Albu- 

querque. He is the licensee of FM 

translator station K296COIAIbuquer- 
que. 
SELLER: David French Boyd, bank- 

ruptcy trustee for Kapdin Commun- 
ications Inc. 
FREQUENCY: 95.3 MHz 

POWER: 3kw at 415 feet 
COMMENT: The construction permit 

as it currently exists is for a facility 

which cannot be constructed. The 

transmitter site is located on U.S. For- 

est Service land, and the agency will 

not issue a special use permit. The 

buyer plans to relocate the transmitter 

site if the transfer is approved. 

WJCSIBayboro (FM CP) 
PRICE: $30,000 plus 30% stock in- 

terest 
TERMS: Cash plus stock 
BUYER: Spartan Broadcasting Inc., 

owned by Edward Boulding Sr., Ra- 

mona Boulding, and Paul and Teresa 
Schreiber. 
SELLER: Teresa Schreiber of Surfside, 
FL. 

FREQUENCY: 97.9 MHz 

POWER: 3kw at 312 feet 

WDRPIWindsor 
PRICE: $6000 for 33.33% 
TERMS: Stock sale for cash 

BUYER: PS&W Enterprises Inc. 

SELLER: David Perry of Williamston, 
NC. 

FREQUENCY: 98.9 MHz 
POWER: 3kw at 350 feet 
FORMAT: Country 

Oklahoma 
KHJMITaft 
PRICE: $30,000 for 51 % 

TERMS: Stock sale for cash 
BUYER: Bryant Ellis of Muskogee, OK 

and George Chambers of Abilene, TX. 

Chambers owns KKHRIAnson, TX and 

50% of KGBMIRandsburg, CA. 
SELLER: Tareeca McKee of Port 

Neches, TX is selling her 51% stake in 

Taft Broadcasting Inc. 
FREQUENCY: 100.3 MHz 

POWER: 3kw at 220 feet 
FORMAT: Gold 

Puerto Rico 
WAPA/San Juan 
PRICE: $1 .82 million plus minority tax 
certificate. 
TERMS: Asset sale for cash 

BUYER: A general partnership of Wil- 

Continued on Page 10 
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Research 
Cornpany 
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Call -Out 
Perceptual Studies 
Auditorium Music Tests 
Auditorium Format Analyses 
Focus Groups 
One -On -Ones 
Tracking 

To discuss programming research options for 
your station contact Vicki Mann or Mike Henry 
at (303) 922-5600 

Paragon Research 
The Research Company of Choice 
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fredo Blanco and Carlos Colon. Blan- 

co owns WMTI/Morovis, PR and is re- 

questing a one-year waiver of the 
FCC's duopoly rules to permit this 
transaction. 
SELLER: Hearst Radio Inc., a division 
of the Hearst Corporation, which is 

headed by Chairman Frank Bennack 
Jr. and President Jahn Conomikes. 
The company also owns WBAL & 

WIYY/Baltimore, WTAE & WHTX/ 
Pittsburgh, WISN & WLTQIMilwau- 
kee, and six TV statio is. 
FREQUENCY: 680 kHz 
POWER: 10kw 
FORMAT: Spanish 
COMMENT: The Royal Bank of Cana- 
da is providing $1 .2 Trillion in financing 
for the buyer. 

W W KXIWoonsocket 
PRICE: $2.4 million 

TERMS: Asset sale. Escrow deposit 
$100,000 with balance due cash at 

closing. 
BUYER: Ten Mile Communications 
Inc., owned by David, James, and Pe- 

ter Ottmar, and Eugene Lombardi. 
They own WARA/Attleboro, MA. 
SELLER: Ocean Sta':e Broadcasting 
L.P., headed by general partner Com- 
monwealth Broadcasting Company 
Inc. The principal owners of both com- 
panies are Greta Kruez Cerney, a 

news anchor at WJ_A-TV/Washing- 
ton, and George Chopivsky Jr., direc- 
tor of Sovran Bank. Commonwealth 
owns interests in WVPO & WSBGI 
Stroudsburg, PA and WLBK & 

WDEK/DeKalb, IL. 

FREQUENCY: 106.3 MHz 
POWER: 1.5kw at 518 feet 
FORMAT: Urban 

WXQK1Spring City 
PRICE: $1 plus assurrption of liabilities 
for 51% 
TERMS: Cash and debt assumption for 
stock 
BUYER: Radio 970 nc., headed by 

Walter Hooper III. He is the permittee 
of WAYAISpring City, TN and owns a 

cable TV system in that city. 
SELLER: Walter Hooper Jr. is transfer- 
ring a 51% stake in the station. 

FREQUENCY: 970 kHz 
POWER: 500 -watt daytimer 
FORMAT: Country 

KBATIMidland 
PRICE: $120,000 
TERMS: Asset sale for guarantee of 
promissory note. This transfer is part of 
a divorce settlement. 
BUYER: Bobby Hicks 
SELLER: Gloria Hicks is transferring 
her 50% stake in KWEL Inc. 
FREQUENCY: 93.3 MHz 
POWER: 100kw at 500 feet 
FORMAT: AOR 

KVWC-AM & FM/Vernon 
PRICE: $322,000 for 60% 
TERMS: Stock sale for two promissory 
notes. The first note for $13,000 at 

9% interest is payable in five annual in- 

stallments. The second note for 

$309,000 at 9.93% interest is paya- 

ble in 180 monthly installments. 
BUYER: Michael and Rhonda Klap- 
penbach 
SELLER: Joe and Dorothy Garrison 
are selling their 60% stake in KVWC 
Inc. 
FREQUENCY: 1490 kHz; 102.3 MHz 
POWER: 1kw; 3kw at 138 feet 
FORMAT: AC; Beautiful 

fr4 

WBBC-AM & FM/Blackstone 
PRICE: $250,000 
TERMS: Asset sale. Escrow deposit 
$5000 with balance due cash at clos- 
ing. 

BUYER: Central Virginia Communi- 
cations Corp., owned by Gardner 
Altman Jr. He owns interests in WDCS 
& WZNS/Dillon, SC; WHCC & WQNSI 
Waynesville, NC; WSVS-AM & FM/ 
Crewe, VA; WETT & WWTR1Ocean 
City, MD; and WFLB/Fayetteville, NC. 
SELLER: Blackstone Communica- 
tions Inc. 
FREQUENCY: 1440 kHz; 93.5 MHz 
POWER: 5kw daytimer; 1.8kw at 370 
feet 

FORMAT: AC 

COMMENT: This combo was sold for 
$450,000 in March 1986. 

Over a billion dollars 
in radio station sales. 

No one person has 
ever done more. 

GARY STEVENS & CO. 

Broadcast Mergers Acmasrbons Investment Banking Servrces 

230 Park Avenue Surte 2740 New York, N Y 10169 (212)697 0240 

WHLFISouth Boston 
PRICE: $250 for 25% 
TERMS: Stock sale for cash 
BUYER: Timothy Moran of Henrico, 

NC. He currently owns 50% of the li- 

censee, and is a consultant for WSMY 
& WPTMIRoanoke Rapids, NC. 
SELLER: Robert Harrison is selling his 

ee .k . ;R merme, me 

25% stake in South Boston Radio Inc. 
FREQUENCY: 1400 kHz 
POWER: 1kw 
FORMAT: AC 

Satellite Radio Firm Targets Africa 
A Washington -based consortium is trying to get a 

jump on other satellite radio proponents by launching "the 
world's first international satellite radio broadcasting sys- 
tem" as early as 1993. Afrispace Inc. proposes to deliver 
programming directly to consumers in Africa and the 
Middle East from a series of small "Afristar" satellites 
built by Defense Systems Inc. 

"The Afristar system will be 
able to create a unified and eco- 
nomically strong African radio 
market by transmitting program- 
ming continent -wide, and by offer- 
ing its channels for sale on a nor- 
mal commercial basis," Afrispace 
claimed in its FCC application. Ap- 
plying what it claims are conser- 
vative estimates, Afrispace values 
the potential African radio adver- 
tising market at approximately 
$500 million annually. 

Afrispace is headed by Noah 
Samora, whose Washington -based 
TeIUS Corporation exports per- 
sonal computers and electronics 
equipment. Other consortium 
members include Samora's former 
Geostar associate Martin Roth- 
blatt and Rothblatt's Marcor Inc. 
(which is also a principal of Satel- 
lite CD Radio, applicant for a U.S. 
satellite digital system) and 
Techno-Venture Company Ltd., a 
Japanese venture capital firm. 
Philip Olivetti (grandson of the 
founder of the Olivetti typewriter 
empire) oversees Afrispace's mar- 
keting, and Comsat Laboratories 
founder Wilbur Pritchard is its 
technical chief. 

100 Channels Planned 
Ultimately, Afrispace proposes 

to offer 100 channels of CD -quality 
radio from a series of small satel- 
lites, each capable of supporting 
nine channels. It projects that the 
first nine -channel bird would cost 
$35 million to put into orbit, with 
that satellite's profits fueling 
future growth. The company plans 
no programming of its own, and es- 
timates that broadcasters would 
pay an average of $10 million per 
year to lease channels. Thus, it pro- 
jects $1 billion cash flow from an 
estimated $330 million investment 
by the time all 100 channels are 
operational. 

Samora said his market study 
had identified "numerous pro- 
grams that would have continent - 
wide appeal," including African, 
American, Arabic, and European 
music; programs in various 
languages; news and sports; and 
religious broadcasts, both Islamic 
and Christian. The World Health 
Organization is promised one of the 
channels "for health education and 
emergency broadcast warnings 
throughout the African region." 

Since Afrispace proposes to up- 
link its broadcasts from the West 
Virginia Space Park, it's applied to 
the FCC for licensing as an interna- 
tional satellite broadcaster. It 
claims the proposed broadcast fre- 
quencies, 1470-1530 MHz, are little 
used in Africa and that its proposal 
complies with regulations of the In- 
ternational Telecommunications 

Union because it will not cause 
harmful interference to any other 
user. ITU rules, it notes, "contain 
no prohibition of satellite sound 
broadcasting service." The fre- 
quency band is virtually identical 

to what Satellite CD Radio seeks 
for its proposed U.S. service and a 
band frequently mentioned for dig- 
ital radio development. 

Afrispace's application is vague 
about receivers, saying only that 
its listeners will "be able to employ 
small, portable, and mobile low- 
cost satellite receivers" and that 
Afrispace will work to make them 
widely available. The receivers, it 
said, would be compatible with 
emerging digital radio systems in 
the U.S. and/or Europe. 

TALKIN' 'BOUT A REVOLUTION 

Strother: Convert All 
AM & FM To Digital 
Ron Strother's digital radio venture, Strother Com- 

munications, has asked the FCC for a sweeping rules 
change that would gradually eliminate both AM and FM in 
favor of a new digital band. Strother wants to relocate all 
current stations on a digital audio broadcasting (DAB) 
service and phase out the AM and FM bands after a period 
of simulcasting. 

"Once the conversion is com- 
plete, the interference and recep- 
tion problems associated with 
AM/FM technology will disappear, 
all radio stations will compete on a 
level playing field, and listeners 
will enjoy CD -quality sound in 
over -the -air broadcasts," the com- 
pany claimed in its filing. "Fur- 
ther, the entire existing AM and 
FM bands would then be available 
for other uses." 

Identical Coverage 
Strother maintains some 48 MHz 

of new spectrum space would be 
needed to accommodate every cur- 
rent AM and FM station in the na- 
tion on new digital frequencies. All 
stations in a single market would 
have identical coverage areas - 60 
miles in diameter for major metro 
areas, 40 miles for rural broad- 
casters - giving current AM oper- 
ators parity with their FM cousins. 
Strother proposes to use the DAB 
system developed by Europe's 
Eureka consortium and has 
already requested permission to 
test the technology on unused UHF 
TV channels in Washington and 
Boston. 

"We think you could see the li- 
censing begin in 1995," Strother 
told R&R. He said the rulemaking 
request was submitted to the FCC 
now so regulatory questions can be 
resolved before worldwide fre- 
quencies are allocated for digital 
radio at the 1992 World Administra- 
tive Radio Conference. U.S. broad- 
casters could then have a frame- 
work in place for implementing 
DAB. 

Phasing out AM and FM, as fore- 
seen by Strother, wouldn't happen 

until digital receiver penetration 
reaches a set goal. For example, 
he suggested simulcasting could 
continue for two years after pene- 
tration reaches 65%, then broad- 
casting would continue only on the 
digital band. 

Spectrum Options 
The biggest obstacle Strother 

and other digital proponents face is 
finding spectrum space to use for 
the proposed DAB service. For ter- 
restrial digital radio, Strother 
wants frequencies as low as possi- 
ble. The first choice identified in 
his filing is the band from 225-399.9 
MHz. Most of that band is used by 
the military and details on exactly 
how it's used remain classified. 

Strother is also targeting the 
UHF TV band, 470-806 MHz (chan- 
nels 14-69), as a possible prime 
location. The filing noted that the 
FCC is likely to use the band for 
high definition TV (HDTV) , but ad- 
ded that "recent developments in 
the field of video compression" 
may greatly lower HDTV's spec- 
trum requirements. Strother also 
suggested that, once abandoned, 
the current FM band could be turn- 
ed over to TV. "We're not trying to 
impair or stop HDTV," consulting 
engineer Steve Crowley told R&R. 
He said it might be possible for 
DAB to share UHF frequencies 
without causing interference to 
television stations. 

If Strother can't have his prefer- 
red frequencies, he's also listed a 
number of other options: 1460-1530 
MHz, 1710-1850 MHz, 1850-1990 
MHz, 2200-2290 MHz, and 2500-2690 
MHz. All, of course, have current 
users who can be expected to de- 
fend their turf. 





Available September 10 -October 7 in these markets: 
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Atlanta 
Boston 

Chicago 
Cincinnati 
Cleveland 

Dallas 

Detroit 
Hartford 
Houston 
Indianapolis 

Los Angeles 

Miami 

Minneapolis 

New York 

Philadelphia 

Sacramento 

San Francisco 

St. Louis 

Tampa 

Washington DC 



LISTENERS THEIR )0*- 

...IN HOLLYWOOD! 
BIG BREAK IS THE NEW WEEKLY TELEVISION PROGRAM THAT 

SHOWCASES FRESH UP-AND-COMING URBAN AND CONTEMPORARY 

MUSICIANS AND FEATURES PERFORMANCES BY WELL-KNOWN 

RECORDING ARTISTS. YOUR LISTENERS COULD WIN UP TO 50 

"BIG BREAK PRIZE PACKS" INCLUDING A BIG BREAK 

T-SHIRT, TOTE BAG, PIN AND OTHER PRIZES. ALL WINNERS 

WILL QUALIFY FOR THE GRAND PRIZE ... A TRIP FOR TWO 

TO HOLLYWOOD TO SEE BIG BREAK BEING 

TAPED! In YOUR CHANCE TO GIVE YOUR 

LISTENERS THEIR BIG BREAK IN 

HOLLYWOOD, COURTESY OF 

MULTIMEDIA ENTERTAINMENT. 

These selected markets can also create a second 
promotion... their own local talent search to find 
one lucky winner who'll win up to $2,000 cash 

and a chance to perform on"Big Break": 

Boston Los Angeles Philadelphia 

Chicago New York 

Call Tina Leitz At: 

MARKETING 
213.553.4330 



KNEBWORTH 
THE ALBUM 

THE CONCERT OF THE DECADE IS THE ALBUM OF A LIFETIME 

PINK FLOYD 
COMFORTABLY NUMB 

RUN LIKE HELL 

TEARS FOR 
FEARS 

EVERYBODY WANTS 
TO RULE THE WORLD 
BADMAN'S SONG 

GENESIS 
MAMA 

TURN IT ON AGAIN 
MEDLEY 

ERIC CLAPTON 
SUNSHINE OF YOUR 

LOVE 

ELTON JOHN 
SAD SONGS 

(SAY SO MUCH) 
SATURDAY NIGHT'S ALL 
RIGHT (FOR FIGHTING) 

ROBERT PLANT 
HURTING KIND - LIARS DANCE - TALL COOL ONE 

ROBERT PLANT WITH JIMMY PAGE 
WEARING AND TEARING 

PAUL 
McCARTNEY 

HEYJ,,DE 
COMING UP 

PHIL COLLINS 
SUSSUDIO 

DIRE STRAITS 
THINK I LOVE YOU 

TOO MUCH 

CLIFF RICHARD 
AND THE 
SHADOWS 
ON THE BEACH 

DO YOU WANNA 
DANCE 

STATUS QUO 
DIRTY WATER 

WHATEVER YOU WANT 
ROCKIN' ALL OVER 

THE WORLD 

"KNEBWORTH 1 990", THE HISTORICAL BENEFIT CONCERT BY THE GREATEST 
NAMES IN BRITISH ROCK, INCLUDING THE FIRST LIVE RECORDING OF "HEY 
JUDE" BY PAUL McCARTNEY, AN ELECTRIFYING REUNION OF ROBERT PLANT 

AND JIMMY PAGE AND MORE INSPIRED MOMENTS - ALL DIGITALLY 
RECORDED LIVE! ALMOST TWO HOURS OF MUSIC. 

KN EBWORTH 
THE ALBUM 

AVAILABLE ON POLYDOR COMPACT DISCS, CASSETTES AND RECORDS. 
PRODUCED BY CHRIS KIMSEY 
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MANAGEMENT 
'89 National Radio Ad 
Spending Up 15% 
Local Buys Are Tops; Most Formats Post Gains 

National advertisers spent a 
collective $425 million on 
radio in 1989 - 15% more 

than in 1988, according to a just -re- 
leased survey of the nation's top 
companies by the NYC -based As- 
sociation of National Advertisers. 

Interestingly, the survey found 
an overwhelming number (69% ) of 
the companies earmark up to 20% 
of their media budgets for radio 
buys. And another 16% spend be- 
tween 20% and 49% of their total 
media budgets on radio. 

Local Heroes 
Local radio benefits the most 

from national advertising dollars. 
61% of the polled companies allo- 
cate 80-100% of their radio budgets 
for local buys. An additional 19% 

spend 20-79% , and 9% of national 
advertisers spend 1-19% of their 
radio budgets on local spot buys. 

Meanwhile, 35% of the respon- 
dents spend 20-100% of their radio 
budgets on network buys. 

Format Findings 
Eleven formats - as identified 

August 16-18 - Morning 
Show Boot Camp. Atlanta Peri- 
meter Marriott. Atlanta. 

August 18-19 - Dan O'Day's 
Air Personality Plus seminar. 
Airport Holiday Inn. Cincinnati, 
OH. 

September 12-15 - NAB 
Radio 1990. Hynes Convention 
Center. Boston, MA. 

September 13-15 - Foun- 
dations Forum '90. Sheraton 
Plaza La Reina Hotel, Los An- 
geles, CA. 

September 21-25 - 89th 
Audio Engineering Society Con- 
vention. Los Angeles Conven- 
tion Center. 

by the survey - enjoyed double- 
digit buy increases over 1988 

spending: AC, Black, and Hispanic 
(up 16% each) ; all -News and local 
Sports (14% each); Soft Rock, Ur- 
ban Contemporary, Oldies, and 
Talk (12% ) ; and Easy Listening 
and Jazz (10%). 

Buys also increased 9% at AOR/ 
Hard Rock and Classical stations, 
7% at CHR/Top 40 and national 
Sports stations, and 5% at Country 
outlets. 

Incentive Plans 
The majority of respondents 

(40% ) indicated they would spend 
a bigger piece of their media budg- 
ets on radio if only they were ap- 
proached with better promotional 
ideas and agency strategies. 

The advertisers also said they'd 
boost radio spending if they had 
bigger budgets (11% ) , lower media 
costs (11% ) , and increased com- 
petitive spending (6% ) . More than 
a fifth (21% ) said they would buy 
more radio if "proven effective- 
ness/positive test results" could be 
demonstrated. 

September 24-27 - RTNDA 
45th International Conference & 

Exhibition. San Jose Conven- 
tion Center. San Jose, CA. 

October 3-7 - NewSouth 
Music Showcase '90. Colony 
Square Hotel, Atlanta. 

October 11-14 - National 
Professional Conference Of 
Women In Communications Inc. 
Riviera Hotel. Las Vegas, NV. 

October 16-17 - Broadcast 
Credit Association's 24th Credit 
& Collection Seminar. Harbour 
Castle Westin Hotel. Toronto, 
Canada. 

THIS SUMMER'S 

ATLANTA 

AUSTIN 

BAKERSFIELD 

BALTIMORE 

BATON ROUGE 

BIRMINGHAM 

BOSTON 

CHICAGO 

CINCINNATI 

CLEVELAND 

COLUMBUS 

DALLAS 

WFOX-FM 
KKMJ-FM 

KERN -FM 
WWMX-FM 
WFMF-FM 
WMJJ-FM 
WODS-FM 
WFYR-FM 
WRRM-FM 
WMJI-FM 
WTVN-AM 
KLUV-FM 

DAYTON 

DETROIT 

FORT WAYNE 

FRESNO 

GAINESVILLE 

GRAND RAPIDS 

HARTFORD 

HONOLULU 

HOUSTON 

INDIANAPOLIS 

JACKSONVILLE 

o 

WWSN-FM 
WOMC-FM 
WAJI-FM 
KFSO-FM 
WRUF-AM/FM 
WJFM-FM 
WDRC-AM/FM 
KRTR-FM 

KLDE-FM 
WKLR-FM 
WKOL-FM 

Total national spot radio 

expenditures for the 
month of June topped 

$98 million -a 0.2% decrease 
from 1989 figures. 

While the figures reflect total 

billings as reported by Ameri- 

ca's leading national rep organi- 
zations, they are not typical of 

any specific market. Further- 
more, spot billing in individual 

markets, market groups, or geo- 

graphic areas may differ sub- 
stantially. 
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TOTAL SPOT DOLLARS 
SIX-MONTH TREND 
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NOTTEST PROMOTION 

SERVED UP WITH THESE 

GREAT RADIO STATIONS! 

LANSING 

LEXINGTON 

Los ANGELES 

LOUISVILLE 

WIBM-FM 
WVLK-AM 
KRLA-AM 
WRKA-FM 

Siemiream 

I 
MIAMI WAXY -FM RICHMOND WRNL-AM / WRXL-FM 

MILWAUKEE WZTR-FM SACRAMENTO KHYL-FM 

MOBILE WABB-FM SALISBURY WZBH-FM 

NASHVILLE WRMX-FM SAN DIEGO KCBO-FM 

NEW ORLEANS KOLD-FM SAN FRANCISCO KSFO-AM 

NEW YORK WCBS-FM SANTA BARBARA KMGQ-FM 

NORFOLK WNVZ-FM SOUTH BEND WNSN-FM 

ORLANDO WOCL-FM SPRINGFIELD WHYN-FM 

PHILADELPHIA WOGL-FM ST. LOUIS KLOU-FM 

PROVIDENCE WSNE-FM TAMPA WYUU-FM 

QUAD CITIES KUUL-FM WASHINGTON D.C. WXTR-FM 

WEST PALM BEACH WKGR-FM 

RADIO'S MARKETING AND PROMOTION SPECIALISTS C COMMUNICATIONS GROUP INC.) 9800 RICHMOND AVE. SUITE 300 HOUSTON, TEXAS 77042.713-781-0781 



GO WITH THE WINNERS. DYNAMAX CTR100 SERIES 

"Winning is everything. 
And hard-hitting DYNAMAX 

CTR100 cart machines are on 
the front line at WLUM-FM 
guarding our #1 position 
in the Milwaukee market." 

Willie Davis 
President 

All Pro Broadcasting 

AIXAST PRODUCTS BY FIDEUPACe 

Fidelipac Corporation 
0 P.O. Box 808 

0 Moorestown, NJ 08057 
13 U.S.A. 

0 609-235-3900 
D TELEX: 710-897-0254 

CI FAX: 609-235-7779 



OVERVIEW August 3,1990 Rail /7 

SALES STRATEOY 
In -Depth Infomercial Infomation 

No column in recent history has gener- 
ated as much reader response as the 
one on infomercials (R&R, 7/6) . Since I 

received so many questions from sales manag- 
ers, production directors, retailers, and agen- 
cies on the topic, I'll devote this week's column 
to answering those questions. 

Stations use infomercials 
for three primary reasons: 

To drive additional con- 
sideration on pending busi- 
ness and to help keep pro- 
motional requests off the 
air. 

To cultivate new busi- 
ness, thus adding a "turn- 
key" traffic and positioning 
tool not available from 
competing media. 

To create a turn -key 
presentation and dynamic 
marketing program for a 
specified group of new busi- 
ness targets within a given 
category. 

Trying to produce an info- 
mercial without doing at 
least some preliminary re- 
search can be time-con- 
suming and frustrating - 
and may lead to disinterest 
from the account due to the 
long turnaround time. 

If you're going to bring up 
the option of infomercials to 
a client, do your homework 
first. That homework 
should cover four areas: 
POP collateral, talent, top- 
ic, and scripting. 

Cutting POP Costs 
The most frequently used 

POP materials are govern- 
ment and nonprofit group 

or charity publications. 
They contain a wealth of 
consumer information, and 
they're usually free or low- 
cost. 

For example, a myriad of 
documents are available 
from the Environmental 
Protection Agency that can 
be used with cause market- 
ing infomercial campaigns. 
They're already printed, 
and include information on 
a variety of environmental 
issues. 

Not only do the govern- 
ment and many special -in- 
terest groups have pre- 
printed brochures that can 
be used as POP material, 
they often are able to pro- 
vide the material in mass 
quantities that otherwise 
would be prohibitively ex- 
pensive. 

Talent Tips 
Here are some ideas for 

infomercial talent: 
College and university 

professors 
Local authors who spe- 

cialize in a specific topic 
(your bookstore can help 
steer you in the right direc- 
tion) 

Non -elected govern- 
ment officials 

Spokespeople and ce - 

Now It's Even Easier! 
Health NewsFeed's free 
reports are now available 
in two satellite bulk 

feeds! Five stories of up to one - 
minute each are now fed on Fri- 
days and Mondays, via Satcom IR 
and Westar IV. 

Health NewsFeed via Satellite 
is easily accessible to affiliates of 
all major networks, including 
ABC, CBS, NBC, UPI, Mutual, 
and Unistar. We suggest a daily 
lineup, and occasionally embargo 
a piece. Additional actualities fol- 
low each piece. Health News - 
Feed will record custom tags and 

promos upon request. 
Health NewsFeed reports also 

are available through a daily tele- 
phone feed. A new story plus 
actualities is on the line begin- 
ning at 5 p.m. eastern time. 

Health NewsFeed provides 
network -quality wraps and cuts 
on timely medical and health top- 
ics, designed to fit into your 
newscasts or stand alone as a 
sponsored feature. 

The reports are produced by 
award -winning journalist Carol 
Anne Strippel. To find out more, 
call (301) 955-2849. 

HEALTH iw ICBM MI Milk Big Wm w_ rr wag / IV Wm Y/ rrr 
RADIO REPORTS VIA SATELLITE 

FROM THE JOHNS HOPKINS MEDICAL INSTITUTIONS 

By Chris Beck 
lebrity supporters of a re- 
lated nonprofit organization 

Newspaper and maga- 
zine columnists and editors 
of related topics. 
Topics Of Discussion 
A quick word about top- 

ics: Many of you expressed 
some confusion about selec- 
ting a topic such as cause 
marketing and the subse- 
quent sponsor targets. 

The topic doesn't have to 
be pertinent to the sponsor- 
ing organization's business. 
In fact, many infomercial 
sponsors use an issue such 
as cause marketing to fos- 
ter their image in the com- 
munity as well as to serve 
as a traffic generator. 

There are a few options 
for generating the informa- 
tional segment of the script. 
First, since the talent is the 
expert, have him or her 
write it. 

Second, make a trip to the 
library to look up articles 
on the subject. Third, if you 
subscribe to an on-line elec- 
tronic service, you can get 
information in the comfort 
of your home or office. 

Campaign Outline #1: 
Grocery/Drug Store 

Media: 17 weeks. Media 
will include 30 seconds of 
ecological issues, one sim- 
ple (yet actionable) tip per 
commercial. The grocery 
or drug store will use 25 sec- 
onds to promote price 
points and the sale of can- 
vas shopping bags to re- 
duce the use of paper and 
plastic bags. 

Talent: Professional 
football quarterback Mike 
"Sparky" Kaye - spokes- 
man and supporter of the 
local nonprofit organization 
Save The Water - will pro- 
duce ten 30 -second informa- 
tional segments. 

POP collateral: Option 
#1 - the retailer will pro- 
duce and purchase 100,000 
canvas bags printed with 
the retailer's and the sta- 
tion's logos, and sell them 
to shoppers at profit 
through in-store clip -strip 
displays at the checkout 
counters. Bags will be 
available throughout the 
campaign or while supplies 
last. 

Option #2 - the retailer 
will produce shelf talkers 

Sample Script 
Establish Chevrolet Bed # 0145 
PARKER: This is Janet Parker, professor of earth sci- 

ences at City State University, for the Metro Chevrolet 
Dealers Association, who care about more than just selling 
you a car. 

If you're concerned about the environment, consider 
setting up a recycling center in your home. Rather than try 
to do it all at once, set a several -month plan. 

The first month, purchase a second kitchen trash can to 
use only for aluminum cans. During this introductory period, 
get everyone in the family to put their empty cans in the 
second receptacle. 

To reduce the clutter and save on plastic trash bags, 
consider purchasing hand-held aluminum can crushers. 
These safe and simple devices are available at a variety of 
hardware stores. 

If you have children, this is a great opportunity to get 
them involved in recycling. Put them in charge of the pro- 
ject; give them the proceeds you receive from the effort as 
an allowance. The average family of four can go through as 
many as 150 aluminum cans a month - that's almost $4 a 
month. 

ANNOUNCER: This environmental tip is brought to you 
by your metro area Chevy dealers, who care about more 
than just selling you a car. We invite you to stop into your lo- 

cal Chevrolet dealer and pick up a copy of "The Environ- 
ment And You," a free brochure with addresses and phone 
numbers of recycling centers and packed with information 
on recycling. 

While you're in, take a look at the all -new line of reengi- 
neered and redesigned Chevrolets. We have over 15 solid, 
economical, and fuel -efficient cars and trucks designed for 
the family of the '90s. 

And now, when you buy or lease any Chevrolet, we'll 
donate a seven -foot oak tree on your behalf to the city of 

. Quality and caring -- that's today's Chevrolet. 
JINGLE UP AND OUT: The heartbeat of America - 

that's today's Chevrolet. 

and showcase them next to 
participating manufac- 
turers' products. They can 
be selected environmental- 
ly safe manufacturers, or 
those willing to donate a 
percentage of their sales to 
Save The Water. 

Final wave: Donations 
received (or generated) 
will be presented to Save 
The Water during halftime 
at the football team's Sep- 
tember 24 game. The final 
wave also includes a stadi- 
um announcement, Dia- 
mond Vision retail ads, and 
a full -page "thank you" ad 
in the game program. 

Campaign Outline #2: 
Car Dealer 

Media: 13 weeks. The 
media should create a men- 
tal franchise for the manu- 
facturer and emphasize the 
idea of a local cause work- 
ing to make living condi- 
tions better. (See the 
accompanying sample 
script.) 

POP collateral: A list- 
ing of all area recycling 
centers and their phone 
numbers, printed with re- 
cycling tips, available 
throughout the duration of 
the campaign at all partici- 
pating dealers. 

Donation: During the 
campaign, the automobile 
dealer association will plant 
a tree in the city for each 
selected nameplate that's 
purchased. Trees can come 
from a local nursery in ex- 
change for promotional 
consideration, or they can 
be bought wholesale from a 
nursery that will agree to 
plant them. 

Final wave: All of the 
trees donated will be 
planted on a Sunday after 
the campaign. There will be 
a ceremony, the mayor will 
declare it "Thank Chevro- 
let Day," and the media 
will be invited to cover the 
event (to be held on a tradi- 
tionally slow news day). 

ir 
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sces it$ Michael's Booze Ruse 
Is there NO liimit to Michael 
Jackson's creative imagination? 
That's the question this week's 

Star asks itself before revealing 
MJ's latest efforts to keep gal pal 

Liz Taylor's spirits soaring. 
Michael wanted to give La Liz a 

taste of her favorite beverage - 
Dom Perignon champagne - but 
didn't want to run afoul of doctors' 
orders that she stay away from the 

stuff. So, Wacko Jacko shelled out 
$1000 for a case of Dom, emptied 
the bottles down the drain, and 

quickly refilled them with nonalco- 

holic champagne. 
MJ then presented the swill, er, 

swell gifts to Taylor so that she can 
enjoy a "festive bottle" with no re- 

percussions! 

Tongue 'N' Cheek 

During a guest appearance on 

Rick Dees's radio show, Bill Mur- 
ray made a quick change from ac- 

tor to animal when ' a pretty blonde" 
walked into the studio. According 
to the National Enquirer, Murray 
hoisted the gal over his shoulder 
and playfully nibbled her bottom! 

When Dees tactfully announced 
that the woman was his boss, Bad 

Bill put her down . . pronto. The 

'zine notes, however, that "the 
good-natured cutie' simply "giggl- 

ed and turned the other 
cheek ...." 

In Your Eyes 
Peter Gabriel's girlfriend, actress 

Rosanna Arquette is not only fea- 

tured on the cover of the Septem- 
ber Playboy, but also appears rom - 
pin' in the raw in a 12 -page pictorial 
spread inside. The pictures are 

worth a million woros, so check out 
the 'zine in person and let your fin- 

gers do the talking! 

Family Tradition 
According to the Star, Cher's 

children are followng in the well- 
heeled footsteps of their mom. 

Daughter Chastity Bono recently 
had her nose bobbed (at La Cher's 

MEDIA 

CLOSET WRESTLING FAN - In 

what could be called a "celebrity 
bouting incident," this week's 
Globe reports that Prince is a se- 
cret wrestling fan! The Minneapolis 
Maestro doesn't like crowds, how- 
ever, so he had a private ring built in 

his home, where grapplers are paid 
for private exhibitions. 

invitation), and son Elijah Blue 

got his first tattoo -a rose 'n' dag- 
ger, courtesy of Cher's personal 
tattoo artist! 

Madonnathon 
This week's Globe pops the in- 

fantile question, "Madonna wants 
to be a mother - will Dick Tracy 
take the case?" Intriguing, yes, but 
deeper in the 'zine comes the 
week's most unusual Madonna tale. 

It's the story of a Madonna who 
wants to boost her image as "a 
swinger." A Madonna with animal 

magnetism. A Madonna whose 
locks are "carefully styled into a 

super -simian hairdo that would flat- 

ter even the pickiest of primates." 
Yes, folks, meet Madonna ... the 

glamorous chimp. 

R&R doesn't run comic strips, 
but we do take a comic trip each 
week through the nation's con- 
sumer magazines in search of 
everything from the sublime to 
the ridiculous in music news. 
R&R has not verified any of 
these reports. 

You'll find more than 500 of them in the new 
Professional Broadcast Series 

from Omnimusic 
60's, 30's and 10's; bumpers, 
stingers, logos and cues 

Styles include rock, classical, 
holiday, comedy and more 

Digitally mastered for 
superior sound 

Call today for your free 
CD demo: 1-800-828-6664 

OMNIMUSIC 
-' MAIN ST., PORT WASHINGTON, N.Y. 110'30 

(516) 883-0121 

`Volume' Fundraiser To Benefit Musical Majority 

New 

Line Cinema and MCA 
Records will host a screen- 
ing of "Pump Up The Vol- 

ume" on August 16 followed by a 
dinner and concert featuring the 
Cowboy Junkies and Liquid Jesus 

TOP TEN SHOWS 
JULY 23 - 29 

1 Roseanne 
2 Cheers 
3 The Cosby Show 

CBS Sunday Movie (tie) 
("Murder Ordained. Pt. 1") 

5 Empty Nest 
6 Golden Girls 

60 Minutes (tie) 
8 A Different World 

Unsolved Mysteries (tie) 
10 America's Funniest 

Home Videos 
Married ... With Children 
(tie) 

Source: Nielsen Media Research 

All show times are EDT/PDT unless oth- 
erwise noted; subtract one hour for CDT. 
Check listings for showings in the Moun- 
tain Time Zone. All listings subject to 
change. 

Tube Tops 
The Material Girl's final Eur- 

opean concert will be captured 
live on HBO in "Madonna - 
Live! Blond Ambition World Tour 
90" (Sunday, 8/5, 9pm). The 
two-hour show, broadcast from 
Nice, France, marks the Sire/ 
WB siren's first in -concert TV 
appearance. 

Friday, 813 

Grace Slick, Dallas Taylor, 
and Ginger Baker, "Midnight 
Hour" (CBS, 12:45am). 

Jamaica Boys, "The Ar- 
senio Hall Show" (syndicated; 
check local listings for station 
and air time). 

Al Green, "The Tonight 
Show Starring Johnny Carson" 
(NBC, 11:30pm). 

Tony! Toni! Tone!, "Into 
The Night Starring Rick Dees" 
(ABC, midnight). 

Saturday, 814 

Joan Armatrading, "Late 
Night With David Letterman" 
(NBC, 12:30am). 

Sunday, 815 

Patti LaBelle plays chan- 
teuse Cartier in the TV movie 
"Parker Kane" (NBC, 9pm). 

Monday, 816 

Linda Ronstadt and Aaron 
Neville, "Arsenio Hall." 

Taylor Dayne, "Johnny 
Carson." 

Expose, "Rick Dees." 

Tuesday, 8/7 
WLUP(AM)/Chicago air per- 

sonalities Steve Dahl & Garry 
Meier host the third week of 
"Midnight Hour." 

Troop, "Arsenio Hall." 

Wednesday, 8/8 
Morris Day plays hair stylist 

Lamarr in the summer -replace- 
ment sitcom "New Attitude" 
(ABC, 9:30pm; airs Friday at 

this time in the series' regular 
slot). 

Giant, "Rick Dees." 

Thursday, 8/9 
Too Much Joy. "Midnight 

Hour." 
Adam Ant, "Rick Dees." 

to benefit the ACLU Foundation's 
Musical Majority. 

The movie, in which Christian 
Slater sets up a pirate radio station 
in his basement, opens August 22 

and features an MCA soundtrack 

from a host of alternative rockers 
(see R&R, 6/23 for details). 
Tickets are $25 for the screening, 
$75 for the movie and party; for 
more info, call the ACLU at (213) 
487-0567. 

VIDEO 

NEW THIS WEEK 

CARLY IN CONCERT - MY ROMANCE (6 West Home Video) 
Carly Simon segues from HBO to home video in this 80 -minute live pro- 

gram, featuring mostly music from her latest Arista LP of the same name, 
with a guest appearance from Columbia ivory -tickler Harry Connick Jr. 

(Street date: 8/3) 

STANLEY JORDAN: THE BLUE NOTE CONCERT (Blue Note 
Home Video) 
A visual companion to the flash -fingered guitarist's current Blue Note 

release, this 65 -minute effort includes all of the songs from "Cornucopia" 
plus five more - "For You," "Cousin Mary," "Flying Home," "Lady In My 
Life," and "Over The Rainbow." (8/3) 

2 LIVE CREW: BANNED IN THE USA (A Vision Entertainment) 
This 45 -minute documentary, directed by noted filmmaker Penelope 

Spheeris (the "Decline Of Western Civilization" features), contains uncen- 

sored live footage of Luke (aka Luke Records President Luther Campbell) 
Featuring 2 Live Crew, in-depth interviews with the Luke/Atlantic group, 
and footage of their arrests. All this and clips of three tunes: "Banned In 

The USA," "Me So Horny," and "Do Wah Diddy Diddy." (8/7) 

LEADER OF THE BANNED - Luke aka Luther Campbell (second from 
right) and the 2 Live Crew, coming soon to the privacy of your home. 

A TRIBE CALLED QUEST: THE ART OF MOVING BUTTS IN EUROPE 
(BMG Video) 
Live performances from their latest Jive/RCA album, "People's Instinc- 

tive Travels And The Paths Of Rhythm," highlight this 35 -minute effort 
documenting the rappers' trip through Europe. Fans will get two versions of 
"I Left My Wallet In El Segundo," behind -the -scenes footage (including tour 
bus "home movies"), animated segments, a "freestyle" performance with 
the Jungle Brothers and Monie Love, and four more live tunes. (8/7) 

NEW STARS ON BLUE NOTE (Blue Note Home Video) 
Pianist Eliane Elias, saxophonist Rick Margitza, and Out Of The Blue 

each perform two tunes and Dianne Reeves sings three in this hourlong 

clip compilation spotlighting Blue Note jazz artists. (8/7) 

ROCKULA (Cannon Video) 
Vocalist -actress -choreographer Toni Basil costars and performs in this 

feature film, which never quite made it to the silver screen. The rock horror - 
comedy also features square guitarist Bo Diddley and the multitalented 
Thomas Dolby, who don't perform any of the movie's featured music - 
which comes courtesy of costars Dean Cameron and Tawny Fere, as well 
as the Visiting Kids and Peter Bayless. (8/8) 

BORN ON THE FOURTH OF JULY (MCA/Universal Home Video) 
The MCA soundtrack to director/writer Oliver Stone's box-office 

blockbuster (starring Tom Cruise as Vietnam veteran/protester Ron Kovic) 
features Edle Brickeli & New Bohemians' version of Bob Dylan's "A Hard 

Rain's A Gonna Fall" and Broken Homes' remake of John Fogerty's "Born 
On The Bayou," as well as classic originals by Van Morrison, Don 

McLean, the Temptations, Frankie Avalon, and the Shirelles. (8/9) 

COUPE DE VILLE (MCA/Universal Home Video) 
This comedy centers on three very different brothers who are forced to 

drive from Detroit to Miami in a single Cadillac. The feature film's 
CypresslA&M soundtrack includes loads o' early '60s period pieces, plus 
a house mix of "Louie Louie" produced by Young MC and featuring Cana- 

dian rapper Maestro Fresh Wes. (8/9) 



AMES INGRAM "I Don't Have The Heart" 
From The Album 

IT'S REAL NEW 8r ACTIVE 
55/21 

WBLI deb 30 
Y100 23-19 
B97 deb 29 
WNCI 19-14 
Q95 20-18 
KXYQ add 

AC Q 

WERZ 34-29 
WBBQ deb 39 
FM100 27-23 
KBFM deb 40 

WVKS 21-18 
KSND deb 40 

895 deb 39 
KQMQ deb 24 

KZZP 27-24 
KROY deb 28 

KRQ deb 28 

103CIR 25-19 

00M CRASH OPERA "Onion Skin" 
THE NEW SINGLE 

From The Album 

THESE HERE ARE CRAZY TIMES! 

9¡mh ©1990 Giant Records 

MTV "STRESS ROTATION" 

KSAQ WZYP KSND KZZU WBNQ KFTZ 

KPLZ WHHY KRZR G98 KPAT ZFUN 

KURE WRVQ H0T949 KQIZ KGOT OK95 

NE BROJOS "live Like A King" 
THE NEW SINGLE 

From The Album 

THE BROJOS A "MUST LISTEN" 

KDWB 
Z99 
Y94 

©1990 Warner Bros Records 
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MEDIA 
SCREEN SCENE 

Mellencamp Hawks Hollywood `Souvenirs' 
rincipal photography has begun on John Cougar 
Mellencamp's forthcoming film "Souvenirs." (A 
working title, incidentally.) The flick - which 

marks the Mercury recording artist's acting and direc- 
torial debut - stars Mellencamp as a contemporary coun- 
try music singer who deals with the ups 'n' downs of fami- 
ly life. "Star 80" beauty Marie' Hemingway costars. 

Interestingly, you won't see 
Mellencamp's character singing 
onscreen. You will, however, hear 
plenty of new music from the roots - 
rocker throughout the film. He's 
been recording material for the 
soundtrack (likely to surface on 
Mercury) along with Janis Ian, 

Dwight Yoakam, Joe Ely, James 
McMurtry, and John Prine, the 
last two of whom will play on- 
screen roles as well. 

The film - reportedly scripted 
by "Lonesome Dove" and "Terms 
Of Endearment" author Larry Mc- 
Murtry (James's dad) - also 

Twin Peeks At `Wicked Game' 

Director David Lynch (I) compares hairstyles 'n' jawlines with Reprise rocker Chris 
Isaak while overseeing a video shoot for lsaak's song "Wicked Game" - one of 
two tracks the musician has featured in Lynch's forthcoming film "Wild At 
Heart." The pair of tunes also appear on the movie's Polydor soundtrack (due 
August 21) alongside 'Wild" star Nicolas Cage's version of "Love Me Tender," 
veteran blues woman Koko Taylor's "Up In Flames" (written by Lynch), and vin- 
tage material from the ilkes of Them. The film, which recently won the top Palme 
d'Or award at the Cannes Film Festival, opens August 17. 

Our Best Advertisement 
is our CLIENTS' word .. . 

NOT OURS! 
Our Client list is the "Best" in 
the Industry ... Because WE are 
the "Best" in the Industry. 

Don't be misled into paying more! 
For information call Collect, Person to Person 

Byron J. Crecelius 314-423-4411 
Home of the "TRAVELING BILLBOARDo' 

Bumper Strips & Window Labels 

11U.S.Tape Mridliel 1 
i .Sam r.+rruis, Missouri / 

costars veteran actor Claude 
Akins, Dub Taylor, Kay Lenz, 
Diedre O'Connel, and Kate 
Noonan. 

Bowie A La Carte 
Pop chameleon David Bowie has 

landed an appetizing role alongside 
Rosanna Arquette in GO Enter- 
tainment's upcoming release, 
"The Linguine Incident." The Thin 
White Duke plays a disarmingly 
charming compulsive liar and 
gambler in what has been describ- 
ed as "a quirky comedy about hold- 
ups, lingerie designs, and Houdini's 
magic ring." 

The supporting cast includes Os- 
car winner Marlee Matlin 
("Children Of A Lesser God") . 

Shooting begins on location in NYC 
and L.A. in October under the 
direction of Richard Sheperd. 

Extra-Orton-ary 
Production 

"Up Against It" - a 25 -year -old 
screenplay that was originally 
scripted as the Beatles' third 
feature film - will apparently 
finally make it to the nation's 
cinemas. 

Panacea Entertainment Chair- 
man Eric Gardner has acquired all 
non -stage rights to the work, and 
plans to produce a film version us- 
ing the music of Todd Rundgren. 
(The Warner Bros. recording artist 
scored and wrote lyrics for an off- 
Broadway production of the piece 
late last year.) 

"Up Against It" was penned by 
late British playwright Joe Orton, 
whose homosexual lifestyle and vi- 
olent death became the subject of 
the 1987 British film "Prick Up 
Your Ears." (The Beatles' partici- 
pation in the film faded to black 
following the unrelated deaths of 
Orton - murdered shortly after 
delivering the first draft - and 
Fab Four manager Brian Ep- 
stein.) 

Last Minute Cuts 
Rapper L.L. Cool J has copped 

the role of a police detective in Uni- 
versal's forthcoming Michael J. 
Fox -James Woods comedy "The 
Hard Way," set to open in Febru- 
ary. (See R&R, 2/23 for more info.) 

Singer -songwriter J.D. Souther 
will appear in Meryl Streep's up- 
coming "Postcards From The 
Edge." The flick - based on ac- 
tress (and Paul Simon's ex-wife) 
Carrie Fisher's darkly comic novel 
of the same name - also stars 
Richard Dreyfuss, Shirley Mac - 
Laine, and Gene Hackman. 

Kim Basinger - last heard, 
erm, vocalizing on Prince's "Scan- 
dalous Sex Suite" - will sing the 
'40s and '50s torch songs featured 
in Hollywood Pictures' soon -to -be - 
released "The Marrying Man." 

Former Runaways lead singer 
Cherie Currie will front the female 
rock band Precious Metal for a few 
scenes in "Rich Girl." Set in the 
dark shadows of L.A.'s seedy club 
scene, the movie also stars Willie 
Dixon, Celebrity Skin, and Darling 
Cruel. (See R&R, 3/9 for details.) 

Capitol's just -signed alter- 
native quartet School Of Fish will 
have their song "3 Strange Days" 
featured in Jeremy Irons and 
Glenn Close's next film, "Reversal 
Of Fortune." Meanwhile, the L.A.- 
based band hope to have their label 
debut LP released in February. 

WEEKEND BOX OFFICE 
JULY 27 - 29 

1 Presumed Innocent $11.67 
(Warner Bros.)' 

2 Ghost $11.07 
(Paramount) 

3 Problem Child $10.02 
(Universal)* 

4 Arachnophobia $8.16 
(Buena Vista) 

5 Die Hard 2 $5.95 
(Fox) 

6 The Freshman $4.22 
(Tri-Star) 

7 Jungle Book $4.01 
(Buena Vista) 

8 Navy SEALS $3.33 
(Orion) 

9 Days Of Thunder $3.26 
(Paramount) 

10 Dick Tracy $1.75 
(Buena Vista) 

All figures in millions 
First week in release 

Source: Exhibitor Relations Co. 

COMING ATTRACTIONS: 
This week's openers include 
"Young Guns II," starring Emilio 
Estevez, Kiefer Sutherland, 
Lou Diamond Phillips, and 
Christian Slater. Jon Bon Jovi 
wrote the songs for the western 
sequel, including his current 
Mercury chart -climber, "Blaze 
Of Glory." Although there's no 
official soundtrack, JBJ's latest 
solo album contains "music 

John Cougar Mellencamp - a rocker 
takes a Country role. 

from and inspired by " the 
movie. Look sharp for the Bon 
Jovi frontman in a cameo - he 
plays a bad hombre who gets 
drilled during a prison break. 

Also opening this week: "Mo' 
Better Blues," written and di- 
rected by Spike Lee and starr- 
ing Academy Award -winner 
Denzel Washington and Lee 
himself. The film's Columbia 
soundtrack, "Music From 'Mo' 
Better Blues,"' contains tunes 
by the Branford Marsalis Quar- 
tet featuring Terence Blan- 
chard. The first single, "Jazz 
Thing" -a rap by Gangstarr - 
can be heard over the closing 
credits; costar Cynda Williams 
sings on two tracks as well. 

And ... as evidenced by a 
look at this week's top ten, "The 
Freshman," a comedy starring 
Matthew Broderick as a first - 
year film student and Marlon 
Brando as a Godfatherly mob- 
ster, moved into wider release 
last week. There's no sound- 
track, but there is 16 tons o' 
music featured, including tunes 
by Nick Cave & The Bad 
Seeds, Tony Bennett, Grand- 
master Flash, N.W.A., and four 
by Mr. America himself. Bert 
Parks. The ubiquitous Was (Not 
Was) brothers (not brothers) 
Don and David, produced 
Parks' numbers - look sharp 
for their rockin' role as Bert's 
onscreen backup band as well. 

MUSIC & MOVIES 

YOUNG GUNS II 
Single: Blaze Of Glory/Jon Bon Jovi (Mercury) 

MUSIC FROM MO' BETTER BLUES (Columbia) 
Featured Artists: Gangstarr, Cynda Williams, Brandford Marsalls 

Quartet 

CURRENT 
PROBLEM CHILD 
Single: Problem Child/Beach Boys (RCA) 

ARACHNOPHOBIA 
Single: Arachnophobia/Brent Hutchins (Hollywood) 

NAVY SEALS (Atlantic) 
Single: Strike Like Lightning/Mr. Big 
Other Featured Artists: Bon Jovi, Gowan, Blue Rodeo 
DAYS OF THUNDER (DGC) 
Singles: Hearts In Trouble/Chicago 

Knockin' On Heaven's Door/Guns N' Roses 
Other Featured Artists: David Coverdale, Tina Turner, Cher 
DICK TRACY (Sire/WB) 
Single: Dick Tracy/Ice-T 
Other Featured Artists: K.D. Lang & Take 6, Erasure, Tommy Page 
THE ADVENTURES OF FORD FAIRLANE (Elektra) 
Singles: Last Time In Paris/Queensryche 

Sea Cruise/Dion 
Glad To Be Alive/Teddy Pendergrass & Lisa Fisher 

Other Featured Artists: Billy Idol, Yello, Richie Sambora 
PRETTY WOMAN (EMI) 

Single: King Of Wishful Thinking/Go West 
Other Featured Artists: Roxette, David Bowie, Natalie Cole 

UPCOMING 

FLATLINERS 
Single: Party Town/Dave Stewart & The Spiritual Cowboys (Arista) 
GRAFFITI BRIDGE 
Single: Thieves In The Temple/Prince (Paisley Park/WB) 

.x:º.c:,<c:,:r. x:<,<.ai:-: 



\ThyareAmeriut'sAC and CHR 
stations turning to 

Alan Bums & Associates? 
Alan Burns & Associates is an important part of the EMMIS 

plan: good advice, good ideas, good service, good people. In short, 
they work! 99 

- Doyle Rose, President, Emmis Radio, with stations across 
America and now Europe 

Alan Burns and his people have been an important part of our team 
and success since January He is aggressive, strategic and responsive. 
We're very happy we chose Alan to help us build the Killer Bee, B96, 
into Chicago's dominant CHR 99 

- Tom Matheson, VP/General Manager, WBBM-FM/ 
Chicago, the CHR market leader 

«We have been using Alan Burns & Associates here in Baltimore for 
the past three years and I like to describe Alan as a man of few words. 
He doesn't waste my time on superfluous things. His incisive observa- 
tions motivate us to take action that works for us! 99 

- Bob Lind, VP/General Manager, WWMX-FM/Baltimore, 
consistently #1 25-54 

44Ours was a real worst to first story. We were the fourth CHR in a 
four- CHR race when we hired Alan Burns & Associates. With the help 
of their advice and strategy, we were on top within a year! More impor- 
tantly, they have helped us stay on top. Alan Burns & Associates works 
for us! 99 

- Jim Meltzer, VP/General Manager, WKSE-FM/Buffalo, 
consistently on top in ratings and revenues 

Because Alan Bums & Asso ciate s works 
With 90`iß of our clients *1 in their format, it's easy to see why we're becoming America's leading 

programming and marketing consultants. So if your consultant doesn't work for you, 
hire one who does. Call Alan Burns & Associates at (703) 648-0000. 

ALAN 
BUR NS 
er Associates. 



TKA 
WON'T GIVE UP ON YOU" 

WPLJ 35-32 
PWRPIG add 37 
0106 add 
H0T97 22-19 
WIO0 add 

The New Single 

KITY 18-15 
KTFM 29-23 
KMEL 29-25 
H0T977 deb 35 
WKSS 30-27 

WOXA add 

KZFM deb 38 
KPRR deb 28 

H0T95 deb 31 

KXXR add 

KKXX add 

KCAQ deb 38 
KROY 29-26 
H0T949 deb 24 
X100 add 
WPFR deb 39 

PLUS... 
WLOL 

KKRZ 

PWR96 
HOT102 
PWR106 
FM102 

Produced and Mix rdner From The Album LOUDER THAN LOVE Management: Joey GardnerlThird & Lex Management 1990 Tommy Boy Music. Inc. 
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LIFESTYLES 
NUMBERS VS. PERCENTAGES 

Where Are America's Wealthiest Markets? 
As you may expect, the 
greatest number of wealthy 
people can be found in the 

cities with the largest populations. 
These cities, however, don't neces- 
sarily have the highest concentra- 
tion of affluents - the percentage 
of high -income households. 

Des Moines -based Sales & Mar- 
keting Management recently de- 
termined the metro areas with the 
highest percentage of households 
with "effective buying incomes" 
(EBIs) - total after-tax earnings 
- of $50,000+ per year. 

Although the Los Angeles -Long 
Beach area has the most house- 
holds (about 816,900) with EBIs of 
more than $50,000, it ranks 24th by 
percentage. Only 25.8% of those in 
the L.A. market have high EBIs, 
compared with a whopping 40.2% 
of those in the (tied for) top -ranked 
San Jose and Bridgeport -Stam- 
ford -Norwalk -Danbury markets. 

Concentrated Cash 
Other areas with high numbers 

of affluent households include Nas- 
sau -Suffolk, Anaheim -Santa Ana, 
Boston, Oakland, and Washington, 
DC. Conversely, Kenosha, WI has 
only 11,800 affluent households 
(ranking the area 166th on the 

Born To: 
WJLOIPensacola air talent 

Dave Lyons, wife Gwen, son 
Mark David, May 5. 

WUFOBuffalo APD/air talent 
Lou St. James, wife Susan, 
daughter Kelly, July 5. 

WZEWIMobile Creative Di- 

rector Tom Salter, wife Ruth, 
daughter Maryleigh Frances, 
July 10. 

Capitol Records Nat'l Dir./ 
Pop Promotion Frank Palombi, 
wife Barbara, daughter Jane 
Kathryn, July 21. 

Marriages: 
WRQK (Rock 107)/Canton 

PD/air talent Spaceman Scott 
to Laurie Lyall, June 22. 

Major Money 
Metros: 
Today's & 
Tomorrow's 
Following are America's top ten - 

ranked metro regions by population 
density. According to Des Moines - 
based Sales & Marketing Manage- 
ment, these cities have the highest 
percentage of people with effective 
buying incomes (EBIs) of more than 
$50,000 per year: 

% d households with 

Metro Ear = 550K+ 

San Jose 40.2 
Bridgeport -Stamford - 

Norwalk -Danbury 40.2 
Middlesex-Somerset- 

Huntardon, NJ 38.7 
Nassau -Suffolk 38.4 
Bergen -Passaic, NJ 36.4 
Washington, DC 38.3 
Trenton 34.9 
Oxnard -Ventura 33.7 
Anshelm-Santa Ana 33.6 
Newark 32.3 

Richest Growth Markets 
Those are today's wealthiest 

metros ... but where will tomor- 
row's affluents five, work, and play?' 

By 1993, according to the survey, 
the wealthiest households will be 
concentrated In the New England 
states. Below we the ten metros 
that will have the highest average 
EBls ln 1993: 

Metro fns Amigo Eat 

Bridgeport -Stamford - 
Norwalk -Danbury $78,675 

Middlesex -Somerset - 
Nuneaton, NJ $72,197 

Nassau -Suffolk $72,038 
San Jose $71,105 
13ergen-Passaic, NJ $70,691 
Trenton $69,303 
Lake County, IL $67,650 
Washington, DC $67,178 
Newark $65,449 
Anaheim -Santa Ana $65,035 

25 years Péa;°e.4 

and still 
in Orbit. `:' 

r, 

The year was 1964. The Gemini space mission blasted 
into orbit. And so did Columbia School of Broadcasting. 

Twenty five years later, we're still helping launch the 
careers of broadcast stars. 

Our thanks to the radio, record & television industries for 
helping us achieve this stellar performance. 

COLUMBIA SCHOOL OF BROADCASTING 
(Corporate Headquarters) 

5858 Hollywood Blvd.. Hollywood. Ca. 90028 
(213) 469-8321 

number scale) but a relatively high 
concentration of rich folks (26.5% 
of the area's households have 
disposable incomes of more than 
$50,000), ranking it 22nd on the 
percentage scale. 

Other areas with a high concen- 
tration of affluents (that aren't al- 
so home to large numbers of 
them) are: Manchester, NH; Mon- 
mouth, NJ; Lake County, IL; 
Portsmouth, NH; Anchorage; 
Hartford; New Haven; and Hono- 
lulu. 

Incidentally, the national aver- 
age percentage is 16.3% - that is, 
16.3% of all U.S. households have 
after-tax incomes of at least 
$50,000. 

More Of U.S. Are Tumbling Dice 
If your station is planning an 
end -of -summer getaway, you 
might want to take a chance on 

Atlantic City or Las Vegas - a re- 
cent Gallup poll shows that 71% of 
Americans gambled last year. 

Like many sports, gambling con- 
tinues to be a male -dominated af- 
fair. Nearly three in five men 
(58% ) say they gamble at least 
once a month, compared with 41% 

of women. Men tend to drop more 
at the tables, too - of gamblers 
who have lost $100 or more in a 
day, 79% are men. 

For most Americans surveyed, 
however, the stakes aren't too high 
- 61% say their total wins and 
losses for the year came to less 
than $50. 

Testing: Cappuccino In A Can 
To many folks, there's noth- 
ing like a cup o' java to get 
the motor running. Others, 

however, may prefer a "pick me 
up" that's more ... well, upscale 
than ordinary coffee. 

General Foods has just begun 
test -marketing "Cappio," a caf- 
feinated, sugared cappuccino that 
retails for $2.79 a four -pack of bot- 
tles or cans, according to Advertis- 
ing Age. 

The nation's top coffee marketer 
says Cappio will compete not with 
coffee or soft drinks, but with juice 
beverages and sparkling waters in 
the so-called "adult beverage" 
market. 

House Blend 
Currently available in Phoenix 

and Tucson, the iced cappuccino 
comes in three flavors - coffee, 
mocha, and cinnamon. Like Gener- 
al Foods' largest coffee brand, 
"Maxwell House," Cappio's pack - 

RBIs And ERAs 
Come To PCs 

Trivia-crazy baseball fans 
and budding rotisserie 
league managers will solid- 

ly connect with the Sporting 
News's $249 computer disk, which 
contains stats on every major 
league pryer from 1983 to 1989. 

The disk's publisher - St. Paul - 
based Quanta Press - hopes to sell 
the item in Radio Shack stores and 
by direct mail to at least 5000 base- 
ball maniacs. According to Quanta, 
one team even plans to use the info 
to negotiate players' salaries. 

aging contains the "Good to the 
last drop" logo. 

The company is targeting non - 
coffee drinkers, young adults, and 
people looking for alternatives to 
alcohol. Meanwhile, coffee giant 
Nestle also has begun testing two 
new iced coffees, "Netafe Mocha 
Cooler" and "Hills Bros. Ice 
Breaker." Gulp. 

Ramblin', Gamblin' Men 
In general, men who gamble pre- 

fer card games, race track betting, 
and sports wagering. These ram- 
blin', gamblin' guys tend to be 
young, more affluent, and Catholic 
- and more likely to drink and 
smoke. Women, on the other hand, 
go for games of luck, such as lot- 

teries and bingo. 

Some types of gambling sky- 
rocketed during the '80s. In 1989, 

54% of Americans reported buying 
a state lottery ticket within the past 
year, compared to only 18% in 1982. 

Similarly, 20% visited a casino last 
year, up from 12% seven years 
earlier. 

Interestingly, 18% of Americans 
admitted playing the numbers last 
year. In 1950, that figure was 3% 

(down from 9% in 1938.) 

Measure Your Fiscal Fitness 
Do your listeners have the cash to spend on your advertisers' prod- 

ucts? The answer depends greatly on their age. According to a re- 

cent survey by the Clarltes Corp. and the National Planning Data 

Corp., Americans aged 45 to 54 have the highest incomes in the nation. 

Similarly, that demo is able to save the highest percentage of their 

disposable income as well, according to data supplied by the Urban In- 

stitute. Following is a breakdown of Americans' income level and 

disposable income saved by age of the head of household: 

Income 15-24 25-34 35-44 45-54 55-64 65 + 

Under $20,000 52.6% 29.3% 21.8% 20.7% 30.9% 60.7% 
$20,000-29,999 21.8 19.8 14.9 12.9 15.5 16.3 
$30,000-49,999 19.5 31.8 31.5 27.3 24.9 13.2 

$50,000-74,999 4.6 13.9 20.9 22.5 16.6 5.8 

$75,000-99,999 0.8 3.2 6.4 9.0 6.3 2.0 
$100,000+ 0.6 1.9 4.8 7.6 5.8 2.0 
Percent saved: 1.0 0.0 8.0 6.0 -3.0 

Note: Figures may not add up to 100 due to rounding. 

$666 MILLION INDUSTRY 

Japanese Firm Makes Splashy 
Entrance Into U.S. Toilet Market 

Japan's largest plumbing 
products manufacturer, Toto 
Ltd., is preparing to lift the 

lid on America's $666 million (1989 

figures) toilet industry. 

Flushed with success at home 
($2.4 billion and 70% of the Japan- 
ese toilet market in 1989), Toto is 
hoping to cash in on Americans' 
dual interests in water conserva- 
tion and splashy bathroom fur- 
nishings, according to a recent 
report in Advertising Age. 

One of the first products Toto will 
float into U.S. markets is the 
"Washlet SIII" electronic toilet 

seat. The SIII (list priced at $895) 

converts a regular commode seat 
into a bidet (complete with jets 
that shoot streams of warm water 
and air) . 

The firm is also offering basic 
johns ($115 each) that use 1.6 gal- 
lons of water - less than half the 
amount used by standard toilets. 

And if you think that's all, you're 
in for a surprise: The company's 
also testing (but will not market in 
the U.S.) the "Washlet Queen" -a 
toilet that analyzes urine and 
measures blood -pressure, then 
electronically transmits the data to 
a physician. 
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Creasy 
Enters 
WSMB 
PD Fold 

WSMB/New Orleans has upped 
Sports Director Michael Creasy to 
PD. He replaces Ron Hunter, who 
was dismissed following an inci- 
dent in which his wife was found 
shot to death with his gun just 
hours after she called his afternoon 
talk show to complaii on -air about 
their marriage. 

"The challenge here is to main- 
tain our image as a Talk station," 
said Creasy. "We're out to fill a 
void - all our Talk competitors are 
either all -Business or, in the case of 
WWL, predominantly news." 

Prior to joining WSMB 18 months 
ago, Creasy was morning personal- 
ity at crosstown AC WLMG and an 
AE with sister WWL. His career al- 
so includes on -air stints with cross- 
town WQUE-AM & FM and 
WNVZ/Norfolk, VA. 

Pantera Group 
Creates Taste 
Good Records 

Pantera Group Enterprises, led 
by songwriter/producer Lewis 
Martinee and Ismaeil Garcia, has 
launched Taste Good Records. The 
rap label's first release, a single by 
Jeffox, will be handled nationally 
by independent distributors. 

Martinee is perhaps best known 
as the creator, writer, and pro- 
ducer of Expose. He's also written 
and produced hits for Jermaine 
Stewart, Debbie Gibson, Pet Shop 
Boys, Dead Or Alive, and Jer- 
maine Jackson, among others. 
Miami -based Pantera also oper- 
ates publishing and artist develop- 
ment divisions, as well as record- 
ing studios. 

Mark Cohen 

Cohen To 
Direct Arista 
Alternative 

Arista has appointed Mark 
Cohen to the new position of Na- 
tional Director/Alternative Pro- 
motion. He joins from a similar po- 
sition at Elektra Entertainment. 
Based at the label's New York 
headquarters, he'll report to Direc- 
tor/Rock Promotion Jay Ziskrout. 

Cohen takes over duties previ- 
ously held by National Director/Al- 
ternative Promotion & Marketing 
Pat Flynn, who will now concen- 
trate on marketing. 

Ziskrout told R&R, "Mark is one 
of the unique breed of promotion 
people who revels in rolling up his 
sleeves and delivering the story to 
radio with heartfelt enthusiasm 
and conviction. As Arista's rock de- 
partment continues to evolve, he'll 
be an invaluable asset." 

Cohen added, "I've only been 
here a month, but they've already 
made me feel like a major player 
on the team." 

Cohen joined Elektra in the mail- 
room six years ago, working his 
way up to Assistant/International 
& Sales, Manager/Alternative Re- 
tail, Manager/College Radio Pro- 
motion, and finally National Direc- 
tor/Alternative Promotion. 

Opryland Corners Country Cable 
Market With CMT Acquisition 

Opryland USA has signed a let- 
ter of intent to acquire 100% of the 
stock of Country Music Television 
(CMT), the 24- hour country music 
video channel founded in 1983. Op- 
ryland will in turn sell an unspe- 
cified portion of the stock to Group 
W Satellite Communications. 

Opryland USA and Group W op- 
erate seven -year -old cable net The 
Nashville Network (TNN), which 
offers a variety of country music 
concerts and country lifestyle pro- 
grams. TNN will be responsible for 
CMT's programming, engineering, 
and technical operations. Group W 
will handle ad sales, marketing, af- 
filiate and public relations. Accord- 
ing to Opryland, TNN serves 50 

million homes and CMT covers 11.5 
million. 

Opryland USA also owns WSM- 
AM & FM/Nashville and WKY/Ok- 
lahoma City, the Opryland music 

theme park, Opryland Hotel, and 
the Grand Ole Opry. Opryland USA 
is a property of Dallas -based Gay- 
lord Broadcasting Company. 
CMT's majority stockholders are 
James Guercio and the Sillerman 
Companies, a diversified New York 
communications management cor- 
poration. 

Damsky Named 
WXRT GSM 

WXRT/Chicago has elevated 
NSM Michael Damsky to GSM. 
He'll be responsible for overseeing 
all sales activities and managing 
the AOR's ten -person sales staff. 

Damsky joined 'XRT in 1984 and 
was promoted to NSM four years 
later. Prior to that he was an AE at 
crosstown WFYR. 

As Gold As Dice 

Hickory dickory dock ... cocky comedian Andrew Dice Clay's Del American 
debut ("Dice') was recently certified gold. Presenting the plaque to the surprised 
star is label President Rick Rubin. 

Susan Greenwood 

Greenwood 
Joins MCA As 
Metal Director 

Susan Greenwood has been nam- 
ed National Director/Metal Pro- 
motion at MCA Records, where she 
will be responsible for promoting 
the label's hard rock product to col- 
lege and commercial stations. 

"Susan's appointment confirms 
MCA's commitment to metal radio 
as the most important artist devel- 
opment tool in breaking metal 
acts," noted MCA Sr. VP/Rock 
Promotion and Artist Development 
Bill Bennett. "She brings with her 
an excitement and enthusiasm that 
is contagious within the metal com- 
munity." 

Greenwood was previously Con- 
temporary Music Department co- 
ordinator at Warner Bros. Rec- 
ords. She began her career at Sanc- 
tuary Music. 

WPOC Taps 
Dolan As GSM 

WPOC/Baltimore LSM Jim 
Dolan has been promoted to GSM 
for the Nationwide Country outlet. 

WPOC GM Jennifer Grimm 
said, "Jim has the skills we need to 
take WPOC into the '90s." 

Dolan joined WPOC as LSM ten 
months ago. Prior to that he work- 
ed as an AE at crosstown WCAO & 

WXYV. 

BALL 
Now all your DJs can have "that sound" 
with the ProAnnouncer 500 broadcast 
speech processor. Its advanced mono- 
lithic circuitry, designed by noted consul- 
tant Jim Loupas, is packed with process- 
ing power. Three -band EQ optimized for 
the human voice. A unique compressor 

that gives you more punch and talk 
power without noise rush -up. A balanced 
input that goes from mic to line level, 
plus a "popless" remotely insertable 
effects send and more. AIR Corp. has 
done it all-and done it right. 

The AIR Corp. 
ProAnnouncer 500 

Only $599 
call 800-622-0022 TODAY 

Canada 800-268-6817 



When They're Ready To Talk, 
She's Ready To Roll! 

OFF THE RECORD WITH MARY TURNER 
No program brings more rock stars to more listeners 
around the world than Off The Record With Mary 
Turner. But Mary doesn't just deliver the stars, 
she brings out the personal side of rock's hottest 
performers...the personal side that other inter- 
viewers miss. 

So when Mary chats with Robert Plant or Eric 
Clapton, Off The Record listeners get a real look 
into the person behind the image. And that same 
relaxed, open feeling comes across for one hour, every 
week in Mary's exclusive interviews with the biggest 

names in music like Rod Stewart, Sting, David 
Bowie, Tom Petty, Don Henley, Heart, Jimmy Page 
and Aerosmith. 

Let Mary introduce your listeners to the royalty of 
rock with Off The Record With Mary Turner. 

For complete details, contact your Westwood 
One representative at (213) 840-4244 or FAX 
(213) 204-4375. 

($W) WESTWOOD ONE RADIO NETWORKS 
`14« 
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Radio 
STEVE PATTERSON is upped to VP 

at Threshold Broadcasting and GM at 

the company's WWDM/Columbia, SC. 

He had been GSM at the station. Con- 
currently, Sr. Sales Rep ALEX SNIPE 
is promoted to the GSM post. 

Steve Patterson Alex Snipe 

JULIE BROWN becomes VP/Con- 
troller at Price Communications, owner 
of six radio stations in Ronda, Indiana, 

and New York. Brown was formerly 
with the First Boston Corporation. 

CHARLIE SHAPIRO is appointed 
GM at WFAD & WCVM/Middlebury, VT. 

He has held management and on -air 

positions at various East Coast sta- 

tions. Concurrently, DEERA SHAPIRO 

joins as Business Manager. 

MARK HENDERSON moves to 

WGTO/Orlando as GSM. He had been 

LSM at WRKA/Louisville. 

BRUCE EICHNER is elevated from 

AE to Sales Manager at WHYT/Detroit. 

BRYAN YEE steps up from AE to 

Sales Manager at WEBNNCincinnati. 

TERI GIDWITZ joins WXRT/Chicago 

as Director/Marketing. She was most 

recently in promotions at cosmetics 

maker Helene Curtis. 

VALERIE ARGANBRIGHT is tapped 

as GM of Minnesota Public Radio's 

KRSD/Sioux Falls, SD, as well as 

KRSW/Worthington, MN and KRSU/ 

Appleton, MN. She was formerly Mem- 

ber Services Manager at Connecticut 
Public Broadcasting. 

Records 
KEIR WORTHY moves to Elektra En- 

tertainment as National Director/Rap 

Promotion & Marketing. He was previ- 

ously Southwest/Midwest Regional 

Promoter at Def Jam Recordings. 

CHANGES 
Jean Crowley is appointed an AE at 

Christal Radio's Los Angeles office; 
Nancy Jaeger is named Sr. AE at the 

Atlanta office; and Sherri Sadon is tap- 

ped as Sr. AE at the St. Louis office. 

Tom O'Sullivan is named an AE/Ra- 

dio Station Services at the Arbitron 

Company/New York. 

Darryl Claggett joins Banner Radio/ 

Los Angeles as an AE. 

Nina Gladir joins the sales staff of 

CBS Radio Networks Eastern Sales Of- 

fice. 
John Stringer moves lo KINK/Port- 

land as an AE. 

Roger Brust is upped from Director/ 

Application Systems to Asst. VP/Appli- 

cation Systems at BMI. 

ROB DALTON is named to handle 

Midwest Promotion at Epic/Nashville. 
He had been National Secondary Pro- 

motion exec. at CBS/Nashville. Also at 

the label, pop promotion head MI- 

CHAEL MOORE takes on West Coast 
duties, former Capitol promotion rep 

DAVID WILLIAMS will work the South- 
west from Dallas, and former WDSY/ 
Pittsburgh MD CHRIS MICHAELS will 

cover the Southeast from Atlanta. CIN- 

DY SELBY-CUNNINGHAM assumes 
the National Secondary Promotion 
post. 

At Epic Records, FRANKIE LaROC- 
KA is named Assoc. Director/A&R. He 

formerly worked in A&R at Atlantic Rec- 

ords and as a drummer has recorded 
and toured with a number of artists. 

Frankie LaRocka Ron Howie 

RON HOWIE is upped from Director/ 
Sales to Sr. Director/Product Develop- 
ment at RCA/Nashville. 

As part of a further restructuring of 

the Product Development dept. follow- 
ing the promotion of VP/Product Devel- 

opment RANDY GOODMAN to VP/ 

Promotion & Product Development, 
RCA Regional Label Director RON 

STRICKER is upped to East Coast Di- 

rector/Field Product Development and 

Administrator/Field Marketing TIM LEF- 
FEL is promoted to Manager/Product 
Development. 

JEFF WAGNER moves to Chrysalis 

Records as Manager/West Coast Pub- 

licity. He was most recently a Sr. AE at 

Levine/Schneider Public Relations. 

Keir Worthy David Macias 

DAVID MACIAS is appointed Re- 

gional Marketing Director/Sales at EMI. 

He had been Field Marketing Manager 

at BMG Distribution. 

JEANINE MERGET is promoted 

from National Merchandising Coordina- 

tor to National Product Development 

Coordinator at WEA. 

RANDALL KENNEDY is tapped as 

Director/Marketing, Classics & Jazz at 

A&M Records. He previously served as 

Director/Jazz & New Age at Accel- 

erated Chart Movement. Also at the la- 

bel, SCOT FINK is named to handle 

National Secondary Radio Promotion. 

He was formerly National Director/CHR 

at Cypress Records. 

LARRY KING is elevated to South- 

east Regional Promotion Manager/At- 

lantic Country at Atlantic Records. He 

was the label's Local Promotion Rep 

for Atlanta. 

KRIS NICHOLSON becomes Man- 

ager, Editorial Services/Alternative 
Press at Arista Records. The freelance 
music writer has written for Rolling 

Stone, Creem, and other publications. 

JERRI MEYER becomes Asst. Label 

Manager at Noise International. She 

was formerly Product Manager at 

Sleeping Bag Records. Concurrently, 
Publicity Asst. YANA CHUPENKO 

steps up to National Director/Publicity. 

VENTURA CHARLIN is appointed 
Director/Market Research at Columbia 
House. She was formerly a Research 

Manager at Merrill Lynch. 

Industry 
SIR JOHN MORGAN has been tap- 

ped as fulltime President of the Interna- 

tional Federation of the Phonographic 

Industry (IFPI). The longtime diplomat 

was most recently Managing Director 

(International Relations) at Maxell Com- 

munications. 

SAM TRUST, former CEO of the 

AN Music Group and President of Lor- 

imar Music, has entered into a joint 
venture with Primat Music And Produc- 

tions of Japan, a division of the Sazale 

Group. Trust's Killer Tracks music li- 

brary and Primat will expand into pop 

music publishing and production. Com- 

ing aboard as Creative Director is vet- 

eran producer BROOKS ARTHUR. 

Concurrently, ANN JENNEY-BURKE 
becomes Marketing Coordinator/AE at 

Killer Tracks. 

MARCUS PETERZELL is named 

President of Fiction Songs Ltd. (U.S.) 
and will oversee the Britain -based mu- 

sic publishing firm's North American 

operations. He was formerly VP/Prod- 

uct Development at TVT Records. 

STEVE SHAW is named Sales Man- 
ager at Christal Radio/New York. He 
was formerly LSM at WICC/Bridgeport, 
CT. 

PROS ON 
THE LOOSE 

Chris Bailey - PD WJMH/Greens- 
boro, NC (919) 299-6084 

Jeff Garrison - PD KIXY/San An- 

gelo, TX (915) 942-1377 
Brad Hansen - PD/mornings WFMB/ 

Springfield, IL (217) 496-2663 
John McCulloch - Talk show host 

WXYT/Detroit (313) 824-2431 
Tom Moran - Midwest Regional 

Promo Dir. Arista Records (312) 
935-1578 

Carolyn Robbins - MD KJMZ/Dal- 

las (214) 522-0042 
Chris Ruh - PD KZOZ/San Luis 

Obispo (805) 481-3106 
Tony Smith - VP/National Sales 

"Monday Morning Replay" (313) 
645-1686 

Yaz Taylor - Air talent KBET/Santa 

Clarita, CA (818) 897-4821 
Rick Walker - Mornings KATT/Ok- 

lahoma City (405) 728-1433 
Chris Wells - Production Dir./mid- 

days WTOS/Skowehegan, ME (207) 
369-0403 

KUNI MURAI, Japan -based song- 
writer/producer, and former EMI Mu- 

sic/USA President IRA JAFFE an- 

nounce the formation of NEM Enter- 

tainment, an international music pub- 
lishing corporation with offices in 

Tokyo, Los Angeles, and Nashville. 

The company can be reached at (213) 
652-8320. 

LILIANE AOUIZERAT is upped from 
Administrative Producer to Manager/ 
Audio Programming Services at Sony 
Trans Corn, the airline entertainment di- 

vision of Sony Corporation of America. 

Other promotions include staffers JOE 
VISSICCHIO to Marketing Manager/ 
Audio Programming and JOHN SIE- 

FERT to VP/Marketing Operations. 
Concurrently, DOUGLAS BOUGHTER 

and TONY DEC are tapped as Exec. 
Producer and Assoc. Producer, re- 

spectively. Boughter joins from the 
creative dept. of Los Angeles -based 
Reel Advertising; Dec has held produc- 
tion and programming positions at var- 

ious New York stations. 
RICK BLOOM joins the Dick Clark 

Agency as an agent. He was formerly 
Director/Advertising & Promotions at 

KMPC-FM/Los Angeles (now KLIT). 

TIM MOORE announces Tim Moore 
& Associates will concentrate solely on 

consulting, selling off its broadcast in- 

terests and expanding its client roster. 
The company can be reached at (616) 
547-4454. 

The New York City Chapter of 

AMERICAN WOMEN in RADIO & 

TELEVISION (AWRT) has moved to 
245 Fifth Avenue, Suite 2103, New 

York, NY 10016; (212) 481-3038. 
-Holly Sklar 

Larry King Harold Rosenblum 

HAROLD ROSENBLUM is upped 
from VP of Legal/Business Affairs to Sr. 

VP/Business Affairs at EMI Music Pub- 

lishing. Concurrently, Director/Attor- 
ney, Business Affairs FREDERIC SIL- 

BER is elevated to VP/Business Affairs; 
Attorney CATHY LIPETZ becomes Di- 

rector/Business Affairs. Also, BRUCE 

GOLD joins as VP/Legal Affairs. He 

was previously in private practice with 
the firm Cowan, Bodine, and Gold. 

JON SUTHERLAND becomes Man- 

ager/Metal A&R at Zomba Publishing. 

He was most recently VP/Artist & Me- 

dia Relations at Metal Blade Records. 

TIMOTHY ROGERS is named Direc- 

tor/Advertising at the Charles J. Givens 
Media Division, comprised of Givens 
Media Representatives, Charles J. 

Givens Financial Digest Radio Pro- 

gram, and the Givens Radio Network. 
Rogers was an AE at KJLA & KYYS/ 

Kansas City. 
EVAN LAMBERG moves to MCA 

Music Publishing as Manager/Creative 
Services. He was most recently Pro- 

fessional Manager at Jobete Music. 

Neal "Moon" Mullins began his 
career in Country radio at KLLLI 
Lubbock in 1963; his first PD job 
was at WFDI/Wichita in '69. Later 
that year he started what would be 
a nine-year programming stint at 
WINN/Louisville with a brief in- 
terlude at KSON/San Diego. He 
left for WDAF/Kansas City in '78. 
Five years ago today, Mullins was 
named WHN/New York PD. He 
began consulting in '86 and be- 
came Pollack Media/Nashville 
President in '88. 

Neal "Moon" Mullins 

CBS elevates WODSIBoston PD Dave Van Dyke and 
WLTT/Washington PD Don Davis to VP/GM level 

Liz Kiley joins KFACILos Angeles as PD 
Mike Edwards selected as WKSEIBuffalo OM 

Kevin Stapleford promoted to XETRA-FM (91X)/San Diego PD 
"Magic" Matt Allan appears at KIIS-AM & FM/Los Angeles 
for PM drive 

Dave McKay accepts KOYT/Phoenix OM 
AI Casey tapped as WMGG/Tampa PD 
Kurt Kelly becomes KLOSILos Angeles APD/MD 
Mark Di Dia shifts to WXRK/New York as MD 
Mucho Morales hired for overnights at KMGG/Los Angeles 

FirstCom Broadcast Services formed; Jim Long is Chairman of the 
Board, Jerry Atchley Is President 

Brute Bailey selected as WYLD-AM & FM/New Orleans PD 
Jack Beach lands WLPL/Baltimore PD gig 
Coyote Calhoun named WAMZ/Louisville PD 

15 YEARS A G O TODAY 
Simon & Garfunkel reunite at the Columbia Records Convention 

Jim Hilty promoted to KLOL/Houston PD 
Rosie Guevara appointed KHJ/Los Angeles MD 

- Hurricane Heeran 

4 
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TO THE 

ANGELS" 
Follow-up to the #1 video anthem 

"Up All Night" 

Album now platinum 

Sold out summer tour continues 

Already #1 Dial MTV 

AOR Tracks: el) BREAKER 
Management: The Carr Co. / Budd Carr 

7°\lit\-1_ 

"Papa 

Was 

A Rollin' 

Stone" 
WXKS 
Y100 
KDWB 

KOY-FM 

99WGY 
K106 
WSSX 

YES97 103CIR 
99WAYS WOMP 
KZIO WKSF 

KKMG B98 

B95 Q104 
KQMQ KNOE 

KROY KYYY 

KZZU WBNQ 

Noe 5 Star Rotation! 

WBWB 
KCMQ 

WKFR 

WAZY 
WIFC 

KTRS 

KFBQ 

KTMT 

Chrysalis® 

Glass To Focus On Interscope? 
Is SBK Sr. VP/Promo Daniel Glass being 
courted to head operations at a West Coast 
start-up company? And could it be the Ted 

Field/Jimmy !ovine Interscope label? 

RCA Exec. VP/GM Rick Dobbis has 

offered WC VP/Product Management Randy 
Miller the new position of VP/Artist 
Development. A decision on whether Miller will 

take the job and relocate to NY is imminent. 
Incidentally, ST hears Dobbis is now up for 

the President/CEO slot for all of PolyGram 
(not Polydor) - the job previously held by 
Dick Asher. Dobbis will meet with 
Bertelsmann Exec. VP/BMG Co -Chairman 
Michael Dornemann when the latter returns 
from vacation next week (8/6). 

ST hears rumors that Epic VP/Pop Promo 
Charley Lake is weighing two serious Sr. 

VP/Promo offers (one on each coast) from 
start-up labels. Could those labels be East- 
West and Giant? 

Epic Sr. VP/Promo Polly Anthony 
emphatically denies the rumor, telling ST, "The 
Epic promotion department is rock -solid from 

top to bottom. No one is going anywhere." 

WKXX (X106)/Birmingham 
VP/Programming & morning man Mason Dixon 
has flipped the CHR to "Country 106 ... The 
Power Cow." He's asking for crosstown 
market leader Country WZZK to loan the Cow 
$1 .2 million "or whatever they can afford to 
help us with," to get out of the format, adding, 
"We'd even let them pay us some 
compliments." ST hears the spoof will be 
short-lived ... and that other stations in the 
market could be targeted next. 

Meanwhile, rumors still run riot (of course, 
of course) that X106 will jettison those calls 
and head in a Dance CHR direction. 

A Tulsa move -in owned by former NFL 
player Ben Davis (Cleveland Browns, Detroit 
Lions) is preparing to debut a Classic Rock 
format under the calls KTHK. AC WFLCIMiami 
(formerly AOR WGTR) MD/midday man Brent 
Alberts will program the station, which needs 
a complete staff prontissimo. T&Rs to 7030 
South Yale, Suite 302, Tulsa 74136. 

Incidentally, ST hears former 'GTR 
morning cohorts Jim McBean and Scott 
Chapin are set to fill the AM drive opening at 
WCSXIDetroit. 

Rumor Control 
Are major A&M layoffs on the horizon now that 

the label is under the auspices of PolyGram? Sr. VP.. 

Promo Charlie Minor denies any slicing from his staff 
will take place. 

Is former Chrysalis co-founder Terry Ellis's 
new label about to hook up with an existing BMG 
label? 

Has Emmis Broadcasting bought out the non - 

compete clause of Alliance Broadcasting President 
John Hayes from his former employer (Price Com- 
munications) so that the deal to sell X1001SF to 
Hayes can go down? 

Columbia VP/Artist Development Kid Leo 
denies the rumor that he's headin' back to radio to join 
Carl Hirsch and Dean Thacker's recent acquisition, 
WMJIICIeveland. Leo's closing on his new house 
this week. 

Was WCKZ/Charlotte APD/MD Don O'Neal's 
suspension due to pending job offers or abusing sta- 

tion restaurant trades? O'Neal's contract is up August 
31. 

Incidentally, if Power 991Atianta's latest efforts to 

bring WPLJINY night rocker Domino back to the sta- 
tion don't succeed, look for O'Neal to become Pro- 

gramming Asst. to Power 99 PD Rick Stacy. 
Is there another format adjustment in the works 

at PD -less CHR WDFX/Detroit? (John McFadden is 

the interim PD.) 
Look for an announcement concerning the sale 

of CHR WOVV/West Palm Beach (and the name of 
its new PD) later this week. 

Wasn't former Capitol VP/Artist & Product De- 

velopment Bill Burks Butterfly bound as Michael 
Stotter's replacement? Despite the label's current hot 
streak, ST hears the Burks deal is off and that 

Chrysalis cuts are forthcoming. 
Is KHMXIHouston MD Michael Newman look- 

ing to hitch his britches to a PD post? 
Could former 894/Pittsburgh PD Clarke In- 

gram already be the leading candidate for the newly 
vacant WHXT (Hot 99.9)/Allentown PD gig? 

Although rumored to be heading to WEGXI 
Philly or Power 108/Cleveland, WKSEIButtalo night 
rocker Smokin' Willie B says he ain't going nowhere. 

In the wake of former CEMA staffer Don 
Newkirk's suit (ST, 7/27), the Los Angeles 
Times reports that "the Justice Department is 
continuing a long -rumored probe into music 
industry influence over sales data that Billboard 
uses to rank the nation's 100 best-selling 
albums." 

Of particular interest to the Feds, the 
Times claims, are allegations that record 
companies have used gifts and money to bribe 
retailers to help boost an LP's chart position. 

Continued on Page 30 

$10,000 REWARD... 
That's right, we'll pay a $10,000 finder's fee to the first 
person who first gets to us a useable audition tape along 
with the name, address and phone number of our next 
morning show star. It could be you...or your competitor. 
(No recruiters, agents or consultants eligible.) 

T&R to Steve Ellis, KLSX, 3580 Wilshire Blvd., 

Los Angeles, CA 90010. 
Copy of rules available at KLSX. 

KLSX 9Z1 
LA's Classic Rock 

Greater Los Angeles Radio. EOE M/F 



"NOTICE ME" 

Was his *mush 
Debut single. 
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single 
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PRODUCED AND MIXED BY KEITH COHEN 

COPKODUCED BY NIKKI 
VANACEMENT: JOHN HARTMANN 

fi ELLIOT ROBERTS FOB LOOKOUT MANACEMEN' 
1990 THE DAVID EEFFEN COMPANY 
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JUDE COLE 

"Time For Letting Go" 

The follow-up to the across-the-board 
smash "Baby, It's Tonight" from the album 
A View From 3rd Street. Watch for the video 

directed by Kiefer Sutherland! 

n EW8r ACTIVE 
105129 One Of The MOST ADDED 

PRO -FM deb 34 

PWR99 deb 31 

WGH deb 32 
WNVZ add 

Q95 24-22 
WKBQ add 35 
Y108 add 

KXYQ deb 25 

KCPX add 

KUBE deb 30 

999KHI deb 33 

98KXY deb 30 
195 30-27 

AC ED 

KZ106 22-19 
WZYP 39-35 
WQUT 25-21 
KTUX 39-32 
KZIO 37-32 
WGRD deb 24 
KZ93 26-23 
WZOK 27-24 
KWSS deb 29 

WJMX 37-25 
KPAT 28-25 
KFMW 40-34 
KGOT 39-34 

©1990 Reprise Records 

STREET TALK, 
Continued from Page 28 

KJMZ (100.3 Jamz)/Dallas off -air MD 
Carolyn Robbins was laid off last Wednesday 
(7/25), owing to her position having been 
eliminated. Look for APD/afternoons Tom 
Casey to assume her duties - unless he 
makes good on the rumors and takes the PD 
slot at CHR WNTQ (930)ISyracuse. Reach 
Robbins at (214) 522-0042. 

ST hears the deal for WKSE/Buffalo 
wakeup artist Rocky Allen to join mornings at 
WPLJ/NY was a BIG 'un. The multiyear 
contract reportedly includes a first -year base 
of $400,000 plus a bonus structure whereby 
Allen could more than double that figure. The 
second year jumps to a $500,000 base and a 

similar bonus structure. The first two years are 
no -cut, and there are options for additional 
years of service as well. 

ST hears that Wing artists Tony! Toni! 
Tone!'s new single ("I Feel Good") will be 
worked by Polydor and Mercury. After this 
one, all Wing artists' discs will be handled by 
the Mercury staff. Does this further indicate 
that Wing Exec. VP & Creative Affairs/GM Ed 
Eckstine will soon be named President of 
Mercury? 

Albuquerque -based syndicator Drake- 
Chenault tells ST that as of July 1 the 
company's gross sales are higher than the 
total for all of last year. This bit o' honey 
comes on the heels of talk that some D -C 

checks were bouncing. A D -C official 
confirmed that there were problems with four 
payroll checks, but attributed the incidents to 
computer glitches at the bank. 

Groovemeisters 
After six -and -a -half years with A&M, Windy 

City -based Nat'l Dir./AOR Promo Jordan Zucker re- 
signs, effective September 1. Reach him at (312) 
472-5162. 

Those vacant Atco local promo slots in Cincy, 
KC, and DC have been filled. Names in next week's 
ST. 

Arista veteran Chicago/Midwest Regional Pro- 
mo Dir. Tom Moran exits. Regional AOR Dir. Mia 
Klein takes over Chi -town duties, while Charlie 
Foster from AIM Marketing will handle the Midwest 
region, working out of Minneapolis. Reach Moran at 

(312) 935-1578. 
Meanwhile, AOR KFMU/Steamboat Springs, 

CO PD/afternoon driver Dave Ross exits to become 
Arista's Dallas -based Regional AOR rep. KFMU's 
new PD is Mike Huston, formerly with WYNDIWash- 
ington. 

EMI WC Regional Marketing Dir. Rob Gordon 
has shifted to a similar position with Capitol. 

CORD ON STEW - Yes, friends, that little bitty dude 
in the picture is KNAC/Long Beach morning sidekick 
Stew Herrera, snapped seconds after he strapped on 
a bunji cord and, wired for sound, dove 165 feet off 
the Vincent Thomas bridge while morning partner 
Gonzo Greg broadcast the blessed event live! to the 
vicarious delight of the AOR station's listeners. And it 
sounded something like AAAAAAAARRRRGGGGG- 
HHHHHHHHHHHH! 

Album Network MD Art Phillips resigned 
Monday (7/30). Will he soon be found heading 
up the Hollywood Records AOR promo 
department? Could be some legal fireworks 
over this one, seeing as how Phillips is under 
contract to the publication. 

By the way, Narada Productions GM Bob 
Reitman is rumored to be going Hollywood in 

a marketing honcho role. 
Meanwhile, former EMI VP/Promo and 

current Monday Morning Replay VP/Nat'l Sales 
Tony Smith also has resigned to seek new 
opportunities. Reach him at (313) 645-1686. 

And ... is MMR Urban Radio AE J. 
Michael McKay heading back to Radioland? 
And is another MMR staffer going back to the 
Midwest? 

Joyce Thompson jumps from Airwatch 
Traffic reporter and weekends at KKYY 
(Y95)ISan Diego to afternoons at KGUM 
(Z98)/Guam. 

Continued on Page 32 

Rocky Allen, Momings-WPLJ / Kid Kelly, Nights -Z100 /Janet Dean, Late Nights -Z100 / 

Paul Cannon, PD-PRO/FM / Lorrin Palagi, 0M-0107. 

WHAT DO THESE PEOPLE HAVE IN COMMON? 

They all got there from KISS 98.5 in Buffalo. 
In the last 2 years, the best way to get to Z100, WPLJ, 0107 or WPRO-FM 

has been to get a job at WKSE/Buffalo. Now our morning man is headed for WPLJ 
and we're looking for the next star! 

T&R To: 
Mike Edwards 

695 Delaware Ave. 
Buffalo NY 14209 

5Fm 713 get there... start here! 
THE /1 HIT MUSIC STATION EOE 



INDECENT OBSESSION 
"tell me something" 

IN JUST 4 WEEKS! 

ON 125 CHR STATIONS 

MOST ACTIVE 

NEW & ACTIVE 125/21 

Written and Produced by: Indecent Obsession 

KEY ADDS INCLUDE 

KDWB add 

KUBE add 

KEY ACTIVITY 

WXKS 23-17 

897 deb 30 

WGH 34-30 

KSAQ 30-24 

WLOL deb 32 

WKBQ 29-22 

KISN 38-35 

B93 37-33 

K98 deb 30 

WHHY deb 34 

KROY deb 30 

HOT949 deb 23 

BELL BIV DEVOE 
"DO ME 

Produced by: Carl E. Bourelly for Zomba Productions and Bell Biv DeVoe 

Executive Producers: Hiriam Hicks and Louil Silas, Jr. 

ALREADY... 

CHART 0-0 #3 MOST ACTIVE 3rd NEW & ACTIVE 140/20 

#3 MOST ADDED 

KEY ADDS INCLUDE 

WXKS add 

PRO -FM add 35 

KKBQ add 

WNVZ add 

Q105 add 

WLOL add 

Ienn 
lvir2bIRos 

KKRZ add 

Q106 add 

WIOQ add 29 

KITY add 

WMJQ add 28 

TIC -FM add 

Y107 add 

KROY add 

KWOD add 33 

"All I'm Missing Is You" 
Produced by: Ray Parker, Jr. 

MCA 
THE SPOTLIGHT IS ON 


