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INSIDE: 
JACOR FINANCIAL 
PICTURE BRIGHTENS 
Jacor's cash crunch has 
eased following last week's 
Eastman Radio sale. The 
Cincinnati -based group owner 
says it has caught up on 
interest payments and 
secured an extension from 
lenders. In other news, the 
King Broadcasting empire is 
for sale. Details in Radio 
Business. 
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BEWARE: NUMBERS 
CAN "LYE" 
As any savvy radio mogul knows, 
raw ratings don't always tell the real 
story. Before you pop the 
champagne (or trash the format), 
make sure "outlyers" - statistical 
freaks - aren't dramatically 
skewing your ratings picture. 

Page 34 

MULTIPLES PAY 
DIVIDENDS 
A veritable explosion of new, 
highly successful Country 
artists over the past three 
years has helped fuel the 
format's recent ratings 
growth. PDs have found 
multiple recurrent categories 
an effective way to increase 
exposure of these new acts 
... and build younger demos. 
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NY MORNINGS 
BECOME ELECTRIC 
New York City's three CHRs - 
Z100, Hot 97, WPLJ - are all 
banking on new morning shows to 
help them take a bigger bite out of 
the Big Apple ratings pie. 
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FORMAT POPULARITY 
REVEALED 
What radio formats are most 
popular among active music 
consumers? A recent Street Pulse 
Group survey has the answers. 
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Newsstand Price $5.00 

Burr, Egan Brings 
NewMoney To NewCity 
$20 Million Buys Large Potential Stake, 
Allows Junk Bond Buyback 

NewCity Communications 
has brought Burr, Egan, De- 
leage & Company aboard as a 
major investor. The move, 
which potentially gives the Bos- Burr, Egan is buying $14 mil - 
ton -based venture capital firm a lion in convertible preferred 
40-45% stake in the radio group, stock and $6 million in longterm 
will inject $20 million, which subordinated debentures. The 
will be used to buy up NewCity preferred shares carry the right 
junk bonds at 65 cents on the of conversion to common stock 
dollar. The refinancing will also at a future date, which would 
make Canadian Imperial Bank yield Burr, Egan a 40-45% com- 
of Commerce the new lead pany ownership. Even then, 
lender for the privately held Ferguson and other NewCity 
radio group, replacing troubled execs would retain voting con - 
Bank of New England. trol through ownership of 

No ownership change will re- shares with ten times the votes 
suit from the Burr, Egan invest- of common stock held by com- 
ment now, since it is not buying pany outsiders. 
voting stock. "They're buying NEWCITY/See Page 32 

into the management team," 
NewCity President Dick Fergu- 
son told R&R. 

ARTHUR EXITS 

Barkley Joins KABC 
Morning Show 

Bob Arthur, half of the popu- 
lar "Ken And Bob" morning 
team on KABC/Los Angeles, 
announced to his co-workers 
and audience Monday (8/20) 
that he'll retire September 14. 
Veteran L.A. morning man 
Roger Barkley will replace 
him, starting October 1. 

"It is with deep regret that 
I've decided to leave KABC," 
said Arthur. "Being a partner of 
Ken Minyard's for the last 17 
years has been an extraordin- 
ary experience. As they say in 
show business, it's been a ter- 
rific ride - and now it's time to 
move on." 

Arthur said he'll spend much 
of his time setting up care facil- 
ities for Alzheimer's Syndrome 
patients in private homes in 
nearby Long Beach, CA. 

"We knew Bob had been in- 
terested in exercising the retire- 
ment clause in his contract so 
as to enable him to get his pro- 
ject in Long Beach further un- 
derway," noted KABC Presi- 
dent/GM George Green. 

KABC/See Page 32 

Ken Minyard, Bob Arthur, 
and Roger Barkley 

LEAVES KIIS 

DeFrancesco Takes 
WSNI VP/OM Post 

KIIS AM & FM/Los Angeles 
VP/Station Manager and Gan- 
nett Exec. VP/Programming 
Gerry DeFrancesco has resign- 
ed to join Pyramid Broadcast- 
ing's WSNI/Philadelphia as 
VP/OM in mid -September. He 
replaces PD Jere Sullivan, who 
will remain through the 30- to 
60 -day transition period. 

Pyramid CEO Rich Bals- 
baugh told R&R, "Gerry is one 
more example of the outstand- 
ing individuals who have chosen 
to call Pyramid home. His track 
record and experiences at Gan- 
nett will prove invaluable to 
WSNI and Pyramid." 

WSNI VP/GM Jeffrey Spec- 
ter added, "We're committed to 
being a true contemporary 
adult station, and we believe 
there's no one in the country 
who can take us where we need 
to go better than Gerry." 

Gerry DeFrancesco 

DeFrancesco told R&R, "It 
was extremely difficult to leave 
Gannett and all my friends af- 
ter ten years, especially [Gan- 
nett Radio President] Jay Cook, 
with whom I worked for years 
before coming to this company. 
But my wife and I have wanted 
to return to Phiny for a long 
time for personal reasons. 

DeFRANCESCO/See Page 32 

RCA Taps Two VPs 
Goodman Heads Product Development; 
Miller Assumes Artist Development Duties 

Randy Goodman 
RCA has promoted Nashville 

VP/Promotion & Product De- 
velopment Randy Goodman to 
VP/Product Development. Con- 
currently, West Coast VP/Prod- 
uct Management Randy Miller 
becomes VP/Artist Develop- 
ment. Both will relocate to 
RCA's New York headquarters, 
with Goodman reporting direct- 
ly to newly named President 
Joe Galante and Miller report- 
ing to Goodman. 

WAVA Sets USO 
Morning Show Network 

WAVA /Washington is organi- 
zing a "USO Morning Show Net- 
work" for guaranteed delivery 
through the USO to troops sta- 
tioned in the Middle East. Each 
week, the net will provide a 90 - 
minute tape of general and spe- 
cific messages contributed by 
exclusive stations in each of the 
Top 75 markets. 

WAVA is also soliciting local 

and national sponsors to donate 
funds to help the USO continue 
to provide entertainment and 
counseling services for the 
troops and their families. And in 
return for their participation, 
stations will be asked to air 24 
run -of -schedule spots per week 
announcing the names of the 
corporate sponsors. Participa- 

WAVA/See Page 32 

Randy Miller 
Galante stated, "Randy 

[Goodman] understands how to 
focus on a challenge and apply 
all his energy to it in order to 
reach the goal. As we move for- 
ward as a label, his time -tested 
skills and love of music will be 
key to creating a strong artist 
success ratio." 

Goodman added, "I'm hon- 
ored that Joe has asked me to 
join the new team. I've always 
welcomed challenges, and work- 
ing with the full contemporary 
roster at RCA will certainly be 
the biggest challenge I've ever 
undertaken." 

Miller said, "I'm very excited 
about the new direction RCA 
will be taking under Joe and 
Randy. [My] new position gives 
me the opportunity to work with 
them up close. This should be a 
very rewarding time here at 
RCA." 

A nine-year RCA veteran, 
Goodman held various posts, in- 
cluding Manager/Artist Devel- 
opment and Director/Mer- 
chandising. Miller joined RCA 
five years ago after extensive 
experience in advertising. 

'UFO Lands In Portland Page 46 



1 



WCAU Drops Talk Format 
And Legendary Calls 
Carver Becomes Philly Gold WOGL 
Combo Manager As 35 Staffers Exit 

A radio era ended at 1pm 
Wednesday (8/15), when CBS drop- 
ped WCAU/Philadelphia's News/ 
Talk format and 68 -year -old calls 
in favor of a Gold approach and the 
WOGL call letters of the station's 
FM sister. 

WOGL-FM/Philadelphia 
VP/GM Steve Carver adds GM 
duties at WOGL (AM). He replaces 
Chris Witting, who was recently 
named VP/GM of WCBS 
(AM)/New York. As a result of the 
switch, 35 WCAU staffers were 
dismissed. All were invited to app- 
ly for future openings at CBS. 

From 10am-lOpm WOGL (AM) 
will be programmed separately 
from the FM, targeting a slightly 
older audience by focusing on mu- 

sic from 1955-67. WOGL (AM) also 
retains its heavy sports commit- 
ment, which includes Phillies base- 
ball, CBS Radio Network baseball, 
and Villanova University basket- 
ball. 

Heavy Losses 
CBS Radio Division President 

Nancy Widmann said the format 
change was necessitated by persis- 
tent and substantial financial 
losses. "It wasn't a matter of the 
station not generating enough pro- 
fit; it was a matter of [WCAU] not 
making any profit." She declined 
to reveal how much WCAU has lost 
in recent years. 

According to VP/CBS-Owned 
WCAU/See Page 32 

Columbia Appoints 
National Directors 
Blair Heads Top 40 Singles; Lembo Takes AC Post 

Terry Blair 
Columbia has elevated Jerry 

Blair from Boston Local Promo- 
tion Manager to National Director/ 
Top 40 Singles Promotion, suc- 
ceeding Jerry Lembo. Concurrent- 
ly, Lembo has been appointed Na- 
tional Director/AC Promotion. 
Both will be based at the label's 
New York headquarters, reporting 
directly to VP/Promotion Burt 
Baumgartner. 

Regarding Blair, Baumgartner 
said, "Jerry's energy, enthusiasm, 
and creativity, combined with a 
passion for the music, contribute to 
his role as an integral part of our 
national team. 

"Jerry [Lembo] is the perfect 
choice to bring Columbia's AC de- 
partment into the '90s, based on his 

COLUMBIA/See Page 32 

Jerry Lembo 

Shirley Maldonado 

Maldonado 
Named 
WQCD OM 

After two months as PD of AC 
WLVE/Miami, Shirley Maldonado 
has been tapped to replace Chuck 
Crane as OM of Contemporary 
Jazz WQCD/New York. Crane has 
relocated to Tampa, where he'll 
continue his dental practice. 

WQCD GM Ray Gardella told 
R&R, "Shirley's a New York City 
native and knows the town as only 
a native could. Her goal was to pro- 
gram this radio station. She repre- 
sents talent and stability, and those 
are very attractive qualities. She 
also knows the format, and has 
done it all on the programming 
level. More importantly, she's done 
it the tough way - with no real 
money and no support." 

Maldonado previously program- 
med NAC WXDJ/Miami for ap- 
proximately a year, was MD at 
WPOW/Miami and WYNY/New 
York, was an AE at WRKS/New 
York, and served as NBC Radio 
Entertainment's Manager/Special 
Programming. 

Elektra Assigns National Posts 
Meisner Runs Field Ops; McHugh Directs AOR 

Michelle Meisner 
Elektra Entertainment has pro- 

moted West Coast Director/Pro- 

CBS Spectrum Leads 
RADAR Rankings 
ABC, Unistar, WW1 Entries Post Double -Digit Gains 

CBS's newly configured Spec- 
trum service paced all networks in 
the RADAR 41 rankings published 
by Statistical Research Inc. Uni - 
star's Ultimate (13.9%), Westwood 
One's Mutual (11.7%), and ABC's 
FM network (18.2% ) posted dou- 
ble-digit increases over the last 
survey (see chart, Page 32) . The 
RADAR ratings are based on tele- 
phone surveys that measure aud- 
ience listening to network commer- 
cials, not programming. 

Among the adult networks in the 
25-54 demo, Spectrum ranked first. 
Mutual posted the largest increase 
(18.7 %) , while ABC -Direction, 

NBC, Unistar Super, and Unistar 
Ultimate also earned double-digit 
gains. Among youth networks in 
the 12-34 demo, the Source ranked 
first, with double-digit gains posted 
by second -ranked ABC -Contemp- 
orary and sixth -place ABC -FM. 

Spectrum is a 25-54 package that 
was formed from CBS's RadioRa- 
dio network. It also includes com- 
mercial positions taken from the 
traditional CBS net. 

Ultimate - forme 1 from the for- 
mer US -2 and Trans tar 2 networks 
- gained its strengt] with the addi- 
tion of 123 new affilia :es, according 

RADA See Page 32 

Jon McHugh 
motion Michelle Meisner to Nation- 
al Director/Field Operations. A&M 
New York Local Promotion Man- 
ager Jon McHugh has joined as 
National Director/AOR Promo- 
tion. Meisner remains in San Fran- 
cisco; McHugh will relocate to Los 
Angeles. Both report to Sr. VP/ 
Promotion Rick Alden. 

"In her four years with Elektra, 
ELEKTRA/See Page 32 . _. 

Herein Now 
KRTY GM 

Crown Broadcasting is transferr- 
ing KTRR/Ft. Collins, CO GM 
Greg Herpin to sister station 
KRTY/San Jose as GM. Herpin, 
29, will assume the new position 
September 1. He succeeds Joe Hes- 
let, who left the Country station 
early this summer. Unistar Direc- 
tor/Medium Markets Skip Joeckel 

HERPIN/See Page 32 

AUGUST 24, 1990 

AC SPRING SNAPSHOTS 

Mike Kinosian presents a telling trio of spring 
success stories for your reading and dancing 
pleasure. 
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Michaels Named KBLX NAC WBMW Flips To B/EZ As WEZQ 
Program Director 
KBFN To Simulcast As KBLX (AM) 

Black AC KBLX/San Francisco 
(Berkeley)'s consultant Lee Mi- 
chaels has accepted the station's 
PD post. He'll continue to consult 
other stations, and will be in-house 
three weeks a month. 

Additionally, 'BLX's sister AM, 
Business -formatted KBFN, will be- 
gin simulcasting as KBLX (AM). 

Michaels told R&R, "Seventy 
percent of [KBLX's] listening au- 
dience isn't black. It's the uni- 
queness of the San Francisco area. 
I look at R&R's Urban, AC, NAC, 
and Contemporary Jazz charts to 
come up with the music for KBLX. 
I've never had to do that for any 
station I've programmed - gener- 
ally it's just one chart. We're trying 
to service a 25-54 audience in San 
Francisco - not necessarily black, 
white, Hispanic, or Asian. 

"I don't have any intention of 
phasing out [my consulting prac- 
tice]. I have longterm commit- 
ments with some of my clients. I 
have clients I want to work with - 
a select group." Those stations are 
WMMJ/Washington, WMYK/Nor- 
folk, WUJM/Charleston, and 

WDKX/Rochester. 
Michaels has worked in radio 

since 1965, and has programmed 
KMEL/San Francisco, WGCI/Chi- 
cago, KMJM/St. Louis, and 
WGIV/Charlotte. 

KBLX's new lineup includes for- 
mer WMYK/Norfolk PD Kevin 
Brown in AM drive, Josefa from 
KKSF/San Francisco in middays, 
former evening jock Chris Louis in 
afternoons, Leslie Stoval from 
crosstown KMEL in evenings, and 
Clifford Brown Jr. in overnights. 

SMN Wave Network affiliate 
WBMW/Buffalo has dropped the 
NAC format to become B/EZ 
WEZQ - "FJasy 107.7" - using 
Bonneville's "New Easy" CD for- 
mat. Dan Leonard remains as 
OM/morning drive personality. 

President/GM John Casciani 
told R&R, "For the past 19 months, 
we'd hoped the Wave would come 
into its own on the East Coast. Un- 
fortunately, we never got out of Ar- 
bitron's basement. SMN did a 
number of things to try to correct 
matters. Some of the actions may 
well work, but we couldn't wait any 
longer." 

Smith Takes WLRS PD Post 
W:VIFX/Columbia, SC PD Peter 

Smith has been named PD at hard 
rocking AOR WLRS/Louisville. He 
succeeds Lisa Lyons, who recently 
left the Radio One station to pro- 
gram WAZU/Dayton. 

WLRS President Tony Brooks 
called Smith's track record "im- 
pressive," adding, "Peter pos- 

sesses all the skills needed for suc- 
cessful major market programm- 
ing: talent development, music 
management, leadership and moti- 
vation, and promotion and market - 

:r 

Prior to joining WMFX, Smith 
was PD at KEAG/Anchorage. 

NOW THERE'S 

FM LISTENERS 

THIS WHEN 

THE RADIO. 

AWAY TO KEEP 

FROM DOING 

LISTENING TO 

Upscale listeners are fickle. But we have vertisers as well. Because they've found the 
a cure for fickleness. Report to be an appealing vehicle for reach - 

We're the Dow Jones Report, and we ing upscale audiences. 
help prevent dial -hopping by providing your So if you're concerned about listener 
FM listeners with what they want. defections, call Jonathan Krongard at (800) 

And independent research shows that 828-6397. He'll gladly discuss how your 
what 72% of them want are updates on the station can become the exclusive source of 
economy : late -breaking reports on the eco- the Report in your listening area. 
nomic stories that affect their lives. And how it can create loyalty that 

The kind of reporting, in short, that puts an end to 
Dow Jones has specialized in for over a century. 41--\ \ this type of listening. 

But the Report won't just help to 
"anchor" your listeners. It will help attract ad- ` DOW Jones Report 

WEZQ fills a format vacancy 
that's been open since WJYE 
evolved to Soft AC about two years 
ago. Casciani noted, "Since 
WJYE's been unchallenged, it's 
continued to move to the left. To a 
degree, we've watched that and 
drooled. It's very foolish to write 

off everyone over 40. 
"The format we're running is a 

freshened, '90s B/EZ. It's not 
match -flow tapes; it's state-of-the- 
art audio. Some things we were un- 
able to achieve with the Wave 
make us a natural for Easy Listen - 

Fr 

WEZW Appoints McCarthy PD 
WEZW/Milwaukee has named 

crosstown Gold WZTR MD/mid- 
day personality Tom McCarthy 
PD, effective September 13. He'll 
succeed Don Stephens, who has left 
radio to pursue a career in real 
estate. 

McCarthy told R&R, "The folks 
at 'ZTR have been nice to me, and I 
want to give them plenty of time to 
find a replacement for me. I've liv- 
ed in the market all my life, and 
have seen the shares WEZW has 

garnered in the past. In 1982, it was 
the number one station in town. It's 
fallen on hard times lately. I want 
to return WEZW to its former 
glory. While I'm familiar with its 
Soft AC sound, research will help 
determine if that will remain the 
ultimate position." 

Prior to joining WZTR two years 
ago, McCarthy produced cross- 
town AC WLTQ's morning show, 
and was GM/PD at suburban Mil- 
waukee Contemporary Christian 
WKSH. 
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" KIIS radio made its mark in Radio history setting 
records in the early to mid -80s, attaining number one in 
virtually every demo from teens to 25 to 54. Then, we dis- 
covered that other stations had been studying our success. 
researching heavily, and 
suddenly we had real 
competition. We saw our 
audience being eroded, 
and we knew we had to 
do something about it! 

When we began work- 
ing with The Research 
Group, we were (and still 
are) being attacked aggressively. We needed expert strat- 
egists with proven, effective tactics to help us maintain 
and/or regain our position of dominance in the L.A. radio 
market, and specifically, in the CHR arena. Their special 
studies, particularly their Strategic Market Study and 
Music Essence Test, have helped us to fine-tune our music 
and revamp our programming and promotions to really 
win. Their people are always available - sometimes it 
seems like 24 hours a day - and they genuinely care about 
our success. 

Our first step goal was to regain our #1 18 to 34 and 
#2 25 to 54 positions. The spring book saw that happen 
with lots more #1 and #2 positions in every key demo, 
including 12+, and from teens to 25 to 54.* With the help 
of The Research Group we'll better that record in books to 
come." 

Lynn Anderson 
President/General Manager 
KIIS-AM/FM, Los Angeles 

* Spring 1990 Arbitron. AQH share, M -S, 6A -12M. MSA. 

The Research Group develops the right information, then uses a special 
system of strategic planning to help you win -and stay strong-in tough, competi- 
tive environments. Some managers may have the perception that using the best is 
prohibitively expensive. With The Research Group, that is not true. Call today 
about our availability in your marketplace and for prices which will fit your budget. 

For more informaton, call Larry B. Campbell, President (206) 624-3888. 

In almost every field, there is a company that has earned a reputation as the leader. 

The Research Group 
Radio's Strategic Research Team 

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY SEATTLE, WA 98101 (206) 624-3888 
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FCC Announces October 
Deadline For DAB Comments 
Satellite Delivery Endorsed by WHUR, Tak, And Strother; 
Condemned By NAB's Fritts 

The FCC this week (8/21) officially launched its in- 
quiry into digital audio broadcasting, inviting broad- 
casters and others to air their views on the new technolo- 
gy. The Commission wants to know whether DAB is need- 
ed in the U.S. and, if so, what frequencies should be used 
and who should get them. 

"[Satellite delivery of 
DAB would be] 'in 
direct contravention of 
the principles of 
broadcast localism, 
which have guided the 
development of the 
American system of 
radio broadcasting.' " 

-Eddie Fritts 

"While digital radio service pro- 
mises to offer significant quality 
and performance improvements, it 
also raises a number of important 
regulatory issues," the FCC noted 
in its Notice of Inquiry. Comments 
on General Docket No. 90-357 (five 
copies per filing) are due at the 
FCC by October 12. 

NAB President Eddie Fritts has 
already given a preview of his 
views on DAB, telling FCC Chair- 
man Al Sikes that st should be 
treated as a "potentially useful en- 
hancement of existing [AM and 
FM band] radio service." In a let- 
ter to Sikes, Fritts declared any 
satellite delivery of DAB would be 
"in direct contravention of the 
principles of broadcast localism, 
which have guided the develop- 
ment of the American system of 
radio broadcasting." 

Filings Support Petition 

Meanwhile, two mare broadcast- 
ers have joined WCCO/Minneapo- 
lis-St. Paul in endorsing satellite 
delivery. The latest filings in sup- 
port of a rulemaking petition by 
Satellite CD Radio Inc. came from 
Howard University -owned com- 
mercial station WHUR/Washing- 
ton and broadcast group owner 
Tak Conununications. 

"WHUR supports the establish- 
ment of a satellite and terrestrial 
CD -quality radio broadcast service 
because it will help create new op- 

portunities for minority media en- 
trepreneurs," the station said in its 
FCC filing. 

Tale's support of the petition 
came as no surprise. Tak Presi- 
dent Sharad Tak is on the board of 

directors of Satellite CD Radio. He 

owns WUSL/Philadelphia, WJQY/ 

Ft. Lauderdale, and WKIO/Cham- 
paign-Urbana, IL. 

"Tak Communications would 
carefully consider purchasing a 
channel on the CD Radio satellite 
system if it was approved by the 
FCC," the company wrote. It noted 
CD Radio's projection that "na- 
tionwide coverage of satellite CD 
will double the amount of national 
spot radio spending over ten 
years," resulting in an additional 
$2 billion annually "being pumped 
into the radio broadcasting in- 
dustry." 

In a related development, NAB 
this week (8/21) asked the FCC to 
dismiss CD Radio's application for 
licensing a 66 -channel satellite 
DAB system, claiming any action 

would be "simply premature." The 
FCC hasn't acted on the applica- 
tion, although it sought public com- 
ment on CD Radio's rulemaking 
petition. 

Strother Communications ex- 
pects to file an amendment to its 
own rulemaking petition in the next 
few days, spelling out how every 
current AM and FM station could 
be allotted a new DAB channel 
within 48 MHz of spectrum space. 
President Ron Strother told R&R 
detailed allocation plans will be in- 
cluded for New York, Boston, and 
Indianapolis, along with three 
small markets, to demonstrate his 
proposal. 

Strother has applied to test the 
European Eureka DAB system in 
Washington and Boston and said he 
is negotiating with San Francisco 
UHF TV license holders for a possi- 
ble third test. He's interested in 
San Francisco because of its 
severe FM multipath problems, 
which the Eureka system is design- 
ed to overcome. 

Jacor Pays Banks, 
Extends Deadline 

Jacor Communications is back on better terms with 
its bank lenders following last week's all -cash sale of East- 
man Radio to Katz Communications for $11.75 million 
(R&R, 8/17). As a Monday (8/20) deadline set by its 
bankers arrived, Jacor announced it had caught up on in- 
terest payments, paid some of its debt, and obtained an ex- 
tension from its lenders until October 15. 

"As each deal close -s, it adds 
credibility to our capability to do 
what we've told the banks we're 
going to do," said Jacor Sr. VP/ 
Treasurer Jon Berry. Jacor is 
waiting to close the sales of WMJI/ 
Cleveland and WYHY/Nashville to 
LBI Holdings for $32 million and 
WQIK-AM & FM/Jacksonville to 
Capstar Communications for $13 

million. "We're negotiating with 
the banks as to the use of those 
funds," Berry said. Once those 
sales have been completed, Jacor 
hopes to close its $60.3 million pur- 
chase of KRTH & KLOL/Houston. 

Berry reported the banks receiv- 
ed $3.4 million in interest and $3.5 

million in principal payments after 
the Eastman deal closed. Accord- 
ing to Berry, after accounting for 
costs associated with the sale, 
there was "in the neighborhood of 
$3 million left" for Jacor's cor- 
porate coffers. Berry put the com- 
pany's remaining bank debt at $135 

million. 

Further Extension Sought 
Jacor now has until October 15 to 

meet a loan provision requiring the 
company to raise $15 million in new 

equity. But Jacor conceded in a 
statement that it "does not expect 
to satisfy such provision by Octo- 
ber 15 and will be seeking a further 
extension." Berry said the com- 
pany hasn't given up on attracting 
new investors, but doesn't want to 
sell common stock at current 
prices, which have sometimes 
dropped below $3 a share. He 
added, however, "that doesn't 
preclude other types of equity," 
such as preferred stock or some 
other type of private placement. 

Jacor missed a preferred stock 
dividend payment last month and 
has now indefinitely deferred such 
payments. The company noted in 
its statement that the holders of the 
subordinated debt have not con- 
sented to the deferral and that "the 
failure of the company to make 
such deferred payments without 
such consent will result in a default 
under these obligations." The 
seven percent cumulative prefer- 
red stock was issued in conjunction 
with Jacor's $8.5 million stock 
swap acquisition of Eastman in 
1988. 

REPORT 
PAT CLAWSON 

King Broadcasting On The Block 
SBattle -based King Broadcasting Co., which counts 

six radio stations among its extensive media hold- 

ings, is officially up for sale. 

Majority shareholders and sisters Priscilla Bullitt Collins and Harriet 

Stimson Bullitt say they want to cash out and spend their time and money 

supporting environmental causes. Collins and Bullitt are daughters of 

Dorothy Stimson Bullitt, who founded the company in 1946. The sisters' 

shares, along with those their late mother left to the Bullitt Fourídation, 

constitute 70% of the stock in the privately held company. 

In addition to its radio stations, King also owns six television stations, 

13 cable TV systems, and a mobile television operation. 

Paul Kagan Associates VP/Broadcast Bruce Cheen says King Broad- 

casting is probably worth "upwards of $600 million." The company's 

flagship combo, KING -AM & FM/Seattle, he valued at $14 million to $15 
million. 

Will the Bullitt sisters get full price in a credit crunch? "Hard to say," 

said Cheen. "I don't think the company will go in one fell swoop unless it's 

an LBO. And if it is an LBO, where will [King President and CEO Steven] 

Clifford get all the jack?" 
Ask Dillon, Read & Co. and Sterling Payot Co. They've been retained 

to assist with the sale. 

AM Station Ducks Cuban Static On FM 

In an unprecedented move that has raised eyebrows at 

the NAB, the FCC has granted a Cuban -interference - 

plagued Tennessee AM station temporary authority to 

simulcast its nighttime programming on FM. 

WAMB (AM)/Donelson (Nashville), TN, which broadcasts on 1160 

kHz, will be permitted to broadcast on 106.7 MHz with 75 watts, a power 

level FCC engineers say will give the station the same level of coverage it 

would have if its 1kw AM nighttime signal was unimpeded by Cuban jam- 

ming. The FM operation will be called WAMB-FM1. 

NAB Deputy General Counsel Barry Umansky said the industry group, 

which has waged an aggressive war against the abuse of low -powered FM 

translators, "has great trepidation about using the FM band as what 

amounts to a [translator] for an AM station." 

He added, "We've always believed the way to deal with Cuban in- 

terference is to address the interference itself, not to implement band -aid 

solutions." 
According to WAMB President and GM William Barry, the Class II -B 

station began suffering intermittent interference in 1985, shortly after the 

U.S. debuted Radio Marti, a radio service aimed at Cuba. In June, 1988 - 
with Congress considering plans for TV Marti - Cuba stepped up its night- 

time broadcasts and essentially knocked Barry's station off the air. 

In granting the application, the FCC agreed with WAMB's contention 

that there was no viable "AM solution" such as a frequency change or 

power increase. 
Despite the precedent -setting nature of the WAMB ruling, Auxiliary 

Services Attorney Mark Rindal said he does not expect other interference - 

plagued stations to apply for FM authority, in part because of the lengthy 

approval process. 
In WAMB's case, winning approval took two years. And relief may have 

come just as the station's suffering has ended. According to the FCC, the 

Cubans haven't broadcast on 1160 since May 9. 

But Barry said he will spend the $25,000-$30,000 necessary to 

broadcast on FM because "you never know what [the Cubans] are going to 

do." 

EBS Control Shifted; RAB PSAs Coming 

The FCC has transferred control of the Emergency 

Broadcasting System from the Office of the Man- 

aging Director to the Field Operations Bureau. The 

FOB's Arlan van Doom, who is heading up the EBS on a 

temporary basis, said the shift should mean closer contact 

between participating stations and the FCC. 

The Radio Advertising Bureau has joined forces with the Association 

of National Advertisers to produce a series of three PSAs extolling the vir- 

tues and importance of advertising. RAB member stations will receive the 

spots in their September marketing package. 

Pat Clawson is on vacation. This column was prepared by Randall 

Bloomquist. 



#1 EN 18-49* 
foe 

At KZZF-FM Fresno, Z -Rock owned the prime demographic of men 18-49 in 
90 days. Rock starved adults finally found the NEW AOR format for the 90's. 

Contact Lee Abrams Today 

SN `eKa , 
ELLITE MUSIC NETWORK 

800-527-4892 *Spring 90 Arbitron 
AQH Share 

6a -MID, M -S 
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TRANSACTIONS 

NewCity Communications 
Arranges Refinancing 

Confer Dances Texas Two -Step With Tremont 

NewCity Communications 
Refinancing 
PRICE: $20 million for 40-45% 
TERMS: Cash for nonvoting converti- 
ble preferred stock and debentures: 
$14 million for newly issued converti- 

ble preferred stock, which could be 

converted to voting shares after eight 

years and would amount to an equity 
interest of 40-45%, depending on the 

company's performance prior to con- 

version; and $6 million in subordinated 
debentures. This transaction is part of 

a refinancing which will see the com- 

pany buy back $27 million in face value 

of its $35 million in outstanding junk 
bonds and add Canadian Imperial 
Bank of Commerce as its lead bank 

lender. 
BUYER: Burr, Egan, Deleage & Com- 

pany, a Boston -based venture capital 

company headed by partners Craig 
Burr and Bill Egan, with extensive non - 

controlling investments in radio. 

SELLER: NewCity Communications, 
headed by President Dick Ferguson. 

WYAY & WYAIIAtlanta 
FREQUENCY: 106.7 MHz; 104.1 

MHz 
POWER: 100kw at 1400 Meet; 50kw at 

1313 feet 
FORMAT: Country (dual -FM simulcast) 

WZZK-AM & FM/Birmingham 
FREQUENCY: 610 kHz; 104.7 MHz 

POWER: 5kw day/1kw right; 100kw 
at 1300 feet 
FORMAT: Country 

WDBO & WWKAIOrlando 
FREQUENCY: 580 KHz; 92.3 
MHzPOWER: 5kw; 97.6kw at 1380 
feet 
FORMAT: Full -Service AC; Country 

WSYR & WYYYISyracuse 
FREQUENCY: 570 kHz; 94.5 MHz 

POWER: 5kw; 100kw at 650 feet 
FORMAT: Full -Service AC; AC 

WEZNIBridgeport 
FREQUENCY: 99.9 MHz 
POWER: 27.6kw at 669 feet 
FORMAT: AC 

KRMG & KWENITuIsa 
FREQUENCY: 740 kHz; 95.5 MHz 

POWER: 50kw day/25kw night; 
95 69k at 1327 feet 
FORMAT: Gold; Country 

KKYX & KCYYISan Antonio 
FREQUENCY: 680 kHz; 100.3 MHz 

POWER: 50kw day/10kw night; 
100kw at 984 feet 
FORMAT: Country 

KVOIITucson 
PRICE: $10,000 for 25% 
TERMS: Stock sale for cash 

BUYER: George Mehl, Douglas Mar- 

tin, and Thomas Regina, increasing in- 

dividual 25% stock interests to 

33.33% each. They also hold a CP for 

KGMSIGreen Valley (Tucson). 
SELLER: Daniel Carless Sr. of Tuc- 

son, selling 1% individual stock interest 
in Good News Broadcasting Inc. and 

24% stock interest as trustee for the 

Glenn and Nina Carless revocable 
trust. 
FREQUENCY: 690 kHz 

POWER: 250 -watt daytimer 

FORMAT: Religious 

KURA/Ouray (FM CP) 
PRICE: $12,030 for 26% 
TERMS: The current owners are incor- 

porating as Outreach Sound Inc. A 

$10,000 loan from the buyer is being 

converted to a stock interest, along 

with an additional $2030 pay -in to app- 

ly for another CP at Holyoke, CO. The 

pre -incorporation agreement also an- 

ticipates the buyer will contribute an 

additional $2030 at some future date 

to apply for a CP at Idalia, CO. 

BUYER: Harry Knight Jr. of Rock 

Springs, WY 

SELLER: Timothy and Virginia Cut - 

forth of Denver, who will each retain a 

37% stock interest in the new corpora- 

tion. 
FREQUENCY: 105.7 MHz 

POWER: 3kw at minus 20 feet 

WALG & WKAKIAlbany 
PRICE: $1,255,200 
TERMS: Asset sale by debt assump- 

tion. The buyer is assuming a $1.2 mil- 

lion note to GLENFED Financial Corp., 

no more than $40,000 of the seller's 

payables, and no more than $15,000 
of barter accounts. 
BUYER: Radio One - WKAK Inc., 

owned by Dan Rouse of Carrollton, TX; 

Bob Roddy of Gulf Breeze, FL; and 

Dave Cobb of Albany, GA. 

SELLER: Platinum Broadcast Ltd., 

owned by Ilene Berns. 
FREQUENCY: 1590 kHz; 101.7 MHz 

POWER: 5kw day/1kw night; 3kw at 

300 feet 
FORMAT: Urban Gold; Country 

COMMENT: GLENFED Financial Corp. 

is receiving warrants to acquire up to 

30% of the buyer's stock. This combo 

was purchased for $2.02 million in 

1985. 

KLICIMonroe 
PRICE: $185,000 
TERMS: Asset sale, with $10,000 
cash due at closing and a promissory 

TRANSACTIONS AT A GLANCE 

Deals So Far In 1990: 
$785,077,843 
Total Stations Traded This Year: 870 

This Week's Action: $30,665,295 
Total Stations Traded This Week: 33 

Deal Of The Week: 
NewCity Communications Refinancing 
$20 million for 40-45% 

WYAY & WYAI/Atlanta 
WZZK-AM & FM/Birmingham 
WDBO & WWKA/Orlando 
WSYR & WYYY/Syracuse 
WEZN/Bridgeport 
KRMG & KWEN/Tulsa 
KKYX & KCYY/San Antonio 

KVOI/Tucson $10,000 for 25% 

KURA/Ouray, CO (FM CP) $12,030 for 26% 

WALG & WKAKIAlbany, GA $1,255,200 
KLIC/Monroe, LA $185,000 
KBMWIBreckenridge, MN-Wahpeton, ND $750,000 
WQPM-AM & FM/Princeton, MN $410,000 
KKUL-AM & FMIHardin, MT $73,500 for 54% 

KICA/Clovis, NM (AM CP) $30,000 
KMIK/Santa Fe $112,500 

WFNVICampbell, OH (Youngstown) $130,000 for 68% 

KOKBIBlackwell, OK $130,000 
KMILICameron, TX $104,065 for 50% 

KXOIICrane, TX $120,000 
KFON & KKMJIRollingwood-Austin, TX $7 million 

KWWW-AM & FM/Wenatchee-Quincy, WA $343,000 

note for $175,000 at 10% annual in- 

terest. The note is payable in monthly 

payments of $2312.65. 

BUYER: KLIC Radio Inc., owned by 
Patricia Heard of West Monroe, LA. 

SELLER: Billy Vining, trustee in 

bankruptcy for Broadcasting Inc., 

transferring FCC license for no finan- 

cial consideration; and KLIC Inc., 

headed by President Bernard Cer- 

niglia, selling physical assets of the 

station. 

FREQUENCY: 1230 kHz 
POWER: 1kw 

COMMENT: This station is dark. The 

trustee has remained the nominal licen- 

see, although he told the FCC that no 

buyer was found during bankruptcy 

proceedings and that secured credit- 

ors "were able to procure abandon- 

ment of the property from the bankrupt- 

cy proceedings on February 8, 1989." 

Continued on Page 10 

OAKLAND? CINCINNATI? NEW YORK? 
Wherever it is, Music Awareness will get your winners to 

America's favorite sports championship... 

WORLD SERIES 1990 
Make All Your Arrangements With Just One Free Call 

Game Tickets Air & Land Transportation Accommodations 

SAVE TIME & MONEY BY CHECKING THE MAP... 

Call Toll Free 
800-634-5043 

Music 
AWARENESS 

PROMOTIONS 
The Travel Promotion Experts 



" With The Research Group, '98.7 Kiss -FM' has dem- 
onstrated dramatic growth in key demographics. We've 
gone from #10 to #2* in adults 18-49 and from #13 to #6* 
in adults 25-54, while maintaining our strong position in 
the younger demographics and be- 
coming New York's #1** radio station 
in both Arbitron and Birch surveys. 

Through the utilization of Focus 
Group sessions and Strategic Market 
Studies, The Research Group has 
helped us focus very clearly on the 
opportunities and goals available to 
WRKS-FM and has worked with us 
each step of the way to keep us on track. The results 
dynamically indicate that their methods work. 

No one else has a proven track record of success equal 
to that of The Research Group. They excel market to 
market and ratings survey after ratings survey in all 
formats. Working with The Research group has made a 
dramatic difference for 'KISS -FM' and continues to be an 
integral part of our continuing success story." 

"New York's 
#1 radio 
station" 

Charles M. Warfield, Jr. 
Vice President/General Manager 
WRKS-FM, '98.7 KISS -FM' 

*Summer 1989 to Spring 1990 Arbitron. Adults 18-49 and 25-54, AQH share, M -S 6A -M, MSA 
**Spring 1990 Arbitron and Birch. Persons 12+, AQH share, M -S, 6A -12M, MSA. 

The Research Group develops the right information, then uses a special 
system of strategic planning to help you win-and stay strong-in tough, competi- 
tive environments. Some managers may have the perception that using the best is 
prohibitively expensive. With The Research Group, that is not true. Call today 
about our availability in your marketplace and for prices which will fit your budget. 

For more informaton, call Larry B. Campbell, President (206) 624-3888. 

In almost every field, there is a company that has earned a reputation as the leader. 

The Research Group 
Radio's Strategic Research Team 

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY SEATTLE, WA 98101 (206) 624-3888 
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Getting listeners and 
keeping them has been 
the dream of radio 
stations from the 
beginning of time. 
There are a lot of great 
promotions and a lot of 
terrific strategies, but 
stations have discovered 
that to be a success 

book after book, on- 
going marketing is 

needed. 

No one marketing 
strategy is the answer. 
And no one-shot, one - 
book promotion is 

going to get the job 
done. That's why at 
The Radio Marketing 
Dept. we work with you 
in determining and 
providing you with the 
appropriate service to 
get you listeners and 
get those listeners to 
stay. And we stay with 
you over the long haul. 

TRANSACTIONS 
Continued from Page 8 

KBMW/Breckenridge, MN- 

Wahpeton, ND 
PRICE: $750,000 
TERMS: Asset sale with $150,000 
cash at closing and promissory note for 

$600,000 at 9% annual interest to be 

paid in 120 monthly payments of 

$7600.55. In addition, the buyer 

agrees to pay seller 50% of the first 

year combined gross sales of KBMW 

and KGWB/Wahpeton, ND in excess 
of $760,000, plus 50% of the 

combo's second -year gross sales in 

excess of first -year gross sales. The 

seller agrees to lease space for 

KGWB's antenna on the KLTA/Breck- 
enridge, MN (Fargo, ND) tower for an 

indefinite period at $1 per foot per 

month at a height of not less than 500 
feet ($500/mo.). All money owed 
under the agreement becomes immedi- 

ately due and payable should the buyer 

or any of its shareholders or affiliates 

hire KLTA GM Nancy Odney. 
BUYER: W -B Broadcasting Inc., own- 
ed by Thomas Vertin of Breckenridge, 
MN; Jay Schuler of Wahpeton, ND; 

Robert Comstock of Wahpeton, ND; 

Dean Aamodt of Breckenridge, MN; 

and Les Guderian of Wahpeton, ND. 

Guderian, Vertin, Schtler, and Com- 

stock own KGWB. Aamodt is GM of 

KBMW. 

SELLER: T&J Broadcasting Inc., own- 

ed by Thomas Ingstad. He also owns 
KLTA/Breckenridge, MN; KIT & KATSI 
Yakima, WA; KPXRIAnchorage; KXIC 

& KKRQllowa City, IA; KIMM & 

KGGGIRapid City, SD; and a minority 

interest in KFKA & KSOIIGreeley, CO. 

He's buying KS00 & KPATISioux 
Falls, SD and selling KKAA & KQAAI 
Aberdeen, SD. 

FREQUENCY: 1450 kHz 

POWER: 1 kw 

FORMAT: Country 

WOPM-AM & FM/Princeton 
PRICE: $410,000 
TERMS: Asset sale with seller financ- 

ing entire amount at 8% annual inter- 

est. Buyer is to make 120 monthly pay- 

ments of $3500, followed by balloon 

payment of remainder due. 
BUYER: John Montgomery of Rob- 

binsdale, MN 

SELLER: P.M. Broadcasting Com- 

pany, owned by Terrence Montgom- 
ery. He is a brother of the buyer. 

FREQUENCY: 1300 kHz; 106.3 MHz 

POWER: 1kw daytimer; 3kw at 300 
feet 
FORMAT: Country 

KKUL-AM & FM/Hardin 
PRICE: $73,500 for 54% 
TERMS: Stock sale. Buyer has already 

paid $6500 cash to sellers. Sellers will 

receive three promisory notes at 9% 

annual interest. The first is for 

$55,000 with $5000 principal due 

September 30, 1990; interest -only 

payments of $1125 quarterly; and 

$50,000 principal due August 1, 

1995. The second is for $5000 with 

$1000 principal due September 30, 
1990 and 48 monthly payments of 
$100. The third is for $2500 with 

quarterly interest -only payments of 

$56.25 and the balance due August 1, 

1992. Additionally, a $2000 travel 

credit with Media Interlink and $2500 
in tradeout credits are being transfer- 

red to seller Andrew Golding. 
BUYER: George Beaudet. He and wife 

Bridget Beaudet currently own a 19% 

stock interest in Lazer Communica- 
tions Ltd. He also owns KBSRILaurel, 
MT. 
SELLER: Andrew and Mark Golding, 
selling their collective 54% stock in- 

terest, and Patricia Golding, accept- 
ing a $2500 promissory note for her 

interest as a creditor of the stations. 

FREQUENCY: 1230 kHz; 95.5 MHz 

POWER: 1kw; 95.4kw at 984 feet 

FORMAT: Gold 

KICAICIovis (AM CP) 
PRICE: $30,000 
TERMS: Asset sale, with entire amount 

in promissory note at no interest. Pay- 

ments are to be 10% of station gross 

revenues, beginning three months af- 

ter it goes on -air and monthly thereaf- 

ter, with a balloon payment of any out - 

Listeners. 
We get 
them. 

And we 
keep 
them. 

Ilene Adams, President 

Marketing has become 
the buzz word of the 
90's, but it's something 
I've been doing for 
almost 20 years. As 

former president and 
owner of The Marketing 
Works, I developed and 
executed innovative 
marketing strategies for 

T H E 

RADIO 
MARKETING 
DEPT 

N C 

radio stations. Combine 
that with my experience 
as owner and creative 
director of an advertising 
agency, and you'll 
understand why The 
Radio Marketing Dept. is 

the place to go for one - 
stop marketing support. 

The Radio Marketing 
Dept. is the radio 
industry's source for 
direct mail, 
telemarketing, database 
management, 
customized sales 

promotions, listener 
promotions, event 
planning and creative 
design. 

If you want listeners, call 
us. If you want to keep 
the listeners you have 
call us, too. Call 201- 
993-87 17 to discuss 
your plans for marketing 
this fall. 

66 Maple Avenue Morristown New Jersey 07960 201 993 8717 FAX 201 984 5115 

standing balance 49 months after 
broadcasts commence. The total cash 
due is reduced to $20,000 if the note 
is paid off within 24 months of going 

on -air or to $25,000 if paid off within 

36 months. 
BUYER: Southwestern Broadcasting 
Corporation, owned by Thomas Jo- 

seph Crane of Naples, FL. He also has 

interests in KMUL-AM & FMIMuIe- 
shoe, TX and KLCUIBrownfield, TX. 

SELLER: Amigos Radio Inc., owned 
by Joaquin and Nativivad Madril of 
Clovis, NM; and Christoval and Gloria 
Lopez of Clovis, NM. 

FREQUENCY: 980 kHz 
POWER: 1kw 

KMIKISanta Fe 
PRICE: $112,500 
TERMS: Asset sale for cash 
BUYER: La Voz Broadcasting Com- 
pany Inc., owned by Celina Gonzales 
of San Pedro, NM. She holds a CP to 

build KWNWISanta Fe and is seeking 
FCC permission to sell the AM CP to 

facilitate this acquisition. 
SELLER: Classic Radio Inc., owned 
by William Sims. He is the proposed 
assignee of KMIO1Espanola, NM and 

has applied for a new FM at Central, 
NM. He has abandoned a legal claim to 
KVSFISanta Fe (R&R, 7/27). 
FREQUENCY: 810 kHz 

POWER: 5kw daytimer 
FORMAT: This station has been dark 

since August 1 and must move to a 

new transmitter site. The new owner 
plans a Spanish format. 

WFNVICampbell 
(Youngstown) 
PRICE: $130,000 for 68% 
TERMS: Sale of newly issued stock for 

cash; $85,000 of the proceeds will be 

used to retire outstanding debt. How- 
ever, the station's legal counsel antici- 
pates that an amendment will be filed 

shortly, changing the terms of this 
transaction and resulting ownership 
percentages. 
BUYER: Raymond Travaglini of Niles, 

OH and Sandy Petruso of Meadville, 

PA. 

SELLER: WVBR Inc., currently 100% 
owned by Michael Perry, who will con- 
tinue to own 32% of the corporation. 
FREQUENCY: 1330 kHz 
POWER: 500 watts day/1 kw night 

FORMAT: Business News 
COMMENT: This station was purchas- 
ed for $290,000 this year (R&R, 

3/23), including a six -year note for 

$180,000. 

KOKBIBIackwell 
PRICE: $130,000 
TERMS: Asset sale for cash; $14,000 
of the purchase price is allocated to a 

three-year noncompete agreement. 
BUYER: Moore Communications Inc., 
owned by Donald and Devonna Moore 
of Blackwell, OK. 
SELLER: Action Media Inc., owned by 

William Stan Bivin and Mary Kelly - 
Ahmed. They also own KLORIPonca 
City, OK. 
FREQUENCY: 1580 kHz 

POWER: 1 kw day/40 watts night 
FORMAT: AC 

KMILICameron 
PRICE: $104,065 for 50% 
TERMS: Stock repurchase by corpora- 

tion to settle estate of deceased share- 

holder. Cash downpayment of 
$26,016.25 with monthly payments of 

1368.45. 

BUYER: Milam Broadcasting Com- 
pany, whose surviving shareholder and 

President is Wilfred Eugene Smither- 
man. His son, Joseph Kent Smither- 
man, holds an FM CP for KJKSICam- 

eron, TX. 
SELLER: Eddie Lankford, indepen- 

dent executor for the estate of Media 
Beth Caperton. 
FREQUENCY: 1330 kHz 

POWER: 500 -watt daytimer 
FORMAT: Country 

KXOIICrane 
PRICE: $120,000 
TERMS: Buyer has begun making 

monthly payments of $1500, which 
are to be applied to the purchase price 

at closing. The remainder is to be paid 

under a promissory note at 9% annual 
interest, with payments of $1500 
monthly until all prinicipal and interest 
has been paid. 
BUYER: Hispanic Outreach Minis- 
tries Inc., a nonprofit organization 
headed by President Pedro Emiliano 
of Odessa, TX. 

SELLER: Armor Cote Corporation of 

Odessa, TX 

FREQUENCY: 810 kHz 
POWER: 1kw day/500 watts night 
FORMAT: Religious 

KFON & KKMJI 
Rollingwood-Austin 
PRICE: $7 million 
TERMS: Asset sale for cash 
BUYER: Tremont Group Ltd., a family - 

owned limited partnership headed by 

general partner and 35°ró owner Jo- 

seph Amaturo. It has applications 
pending to acquire KFRG/San Bernar- 
dino; WBVRIRussellville, KY; and 

WKGRIFt. Pierce, FL. It holds a 20% 
limited partnership interest in WJTC- 
TVIPensacola. Amaturo is the court - 
appointed receiver for KHGI-TVIKear- 
ney, NE; KSNB-TVISuperior, NE; and 

KWNB/Hayes Center, NE. 

SELLER: Keymarket of Austin Inc., 

owned by President Kerby Confer. He 

also owns WILK & WKRZIWilkes- 
Barre; WHGB & WNNKIHarrisburg, 
PA; WEZCIHickory, NC; WODZ & 

WRVR/Memphis; WWL & WLMGINew 
Orleans; WQSFIWilliamsburg, VA; 
and KFRG/San Bernardino, CA. 
FREQUENCY: 1370 kHz; 95.5 MHz 

POWER: 5kw day/500 watts night; 
100kw at 1000 feet 
FORMAT: News/Talk; Gold 

KWWW-AM & FM/ 
Wenatchee -Quincy 
PRICE: $343,000 
TERMS: Stock sale for $130,000 plus 
payment of $50,000 to Central Wash- 
ington Bank. Buyer must renegotiate 
remaining $15,000 balance of note to 

Central Washington Bank and secure 
release of any liability by seller. Buyer 
is also assuming other outstanding 
debts of at least $148,000. Entire 
stock purchase for $130,000 is to be 

paid in monthly payments over ten 
years at 10% annual interest. The pur- 

chase price includes a two-year non - 

compete agreement. 
BUYER: Hamlips Inc., owned by Bert 
Hambleton Jr. of Issaquah, WA and 

Kent Phillips of Bellevue, WA, acquir- 
ing all shares of SANS Inc. Phillips is 

part of the morning team at KPLZISeat- 
tle. 
SELLER: James Corcoran of Wenat- 
chee, WA. He also owns the Wenat- 

chee Business Journal. 
FREQUENCY: 1340 kHz; 96.7 MHz 
POWER: 1kw; 260 watts at 1079 feet 
FORMAT: News/Talk; CHR 
BROKER: William A. Exline Inc. 



B 

"Bonneville's programming provided us with 
the #1 AC station in the market." 

(#2 25-54, 14.6 Share') -Ross Elder Station Owner, 
WTYD New London, CT 

"The superior quality of Borreville's CD Libráry 
plays an importart part in the successful s:und 

of Nashville's LITE -FM." 
(#2 25-5á, 10.2 3herc*) -. ac' addeo, Consulta it, 

Jack -acdeo Communications 

Bonneville Broadcasting System 

PRSENTS 

STARRING 

THE KOIT FORMAT 
#1 ADULTS 25-54 SAN FRANCISCO x 

dPIEV LLE BRACIÖST \3 SYTEHE\TS ,,,ADULT CON?EMP@RARI FORM1S 

STARR PdG THE KOI PORMAt C: STARR PIS SOFT AC/AC MIXT AC CLASSICS 

PG PRO SUCCESS 

GREAT SOUNDS 

* ARB Spring '90 MSA 

COMP1ACT 

DIGITAL aUDlO 

NOW AVAILABLE FOR YOUR MARKET 
CALL 1-800-631-1600 FOR DETAILS 

w 

Bonneville Broadcasting System 
...WE'RE A LOT MORE THAN JUST EAST- 



The 
Research 
company 

Choice 
WROR/Boston WNCI/Columbus 
KTFM/San Antonio KNBR/San Francisco 
KPLX/DaIIas KZAP/Sacramento 
WGAR/Cleveland WARM/York 
KZMG/Boise WPYX/Albany 
To discuss programming research options for 
your station contact Vicki Mann or Mike Henry 
at (303) 922-5600 

_ - = Paragon Research 
The Research Company of Choice 

All telephone based studies are conducted from Paragon's internal WATS facility, The Research Center. 

550 South Wadsworth Boulevard, Denver, Colorado 80226 
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MANAGEMENT 
Separating The Leaders 
From The Managers 

Good leaders should concen- 
trate on making the day-to- 
day operations of their re- 

spective radio stations run as 
smoothly as possible. Not really. 
That's the manager's job, accord- 
ing to Harvard Business School 
professor John Kotter. 

Writing in a recent issue of the 
Harvard Business Review, Kotter 
says managers should spend their 
time bringing order and consisten- 
cy to a station's effort to maintain 

quality, 
efficiency, and profitabili- 

ty- 
Good leaders, on the other hand, 

should concentrate on making 
changes and setting directions for 
the station. And, while leaders 
don't have to draw up elaborate 
plans, they do have to create clear 
visions and strategies for the sta- 
tion's future. 

Furthermore, Kotter says good 
leaders should have the ability to: 

Make visions fit human needs. 
A good leader doesn't waste time 
designing a new format for the sta- 
tion. Instead, she looks for new 

ways to serve her station's core au- 
dience and cultivate new listeners. 

Inspire the staff by satisfying 
human needs for achievement. A 
good leader gives employees a 
voice in major decisions. She also 
coaches, provides support, and 
serves as a role model (all to help 
people grow). And she consistently 
- and enthusiastically - rewards 
success. 

Motivate others to develop 
leadership skills. A good leader 
creates challenging opportunities 
for younger employees to promote 
personal and professional growth. 
For example, if you see an intern 
or weekender with a knack for pro- 
motions, assign him a project. 

This final step, says Kotter, is not 
only the most important one, but 
also the ultimate achievement of a 
good leader. When she succeeds in 
matching a young talent with the 
right set of responsibilities, the 
good leader has institutionalized a 
healthy leadership culture within a 
company. 

Who's Using Overnight Mail? 
One out of every eight people 
uses an overnight mail ser- 
vice at least once in a typi- 

cal week, while 7% choose to use 
the U.S. Postal Service, and another 
7% use private couriers, according 
to a recent survey. 

Although the percentages are 
equal for these last two types of 
delivery, the NYC -based Roper 
Organization says that weekly use 
of private services has inched up 
from 5% in 1984, while the number 
of folks using the U.S. Postal Ser- 
vice remains unchanged. 

As one might expect, affluent 
consumers (annual incomes of 
$50,000 or more) and executives 
use express mail more than any 
other demo - 25% of each group. 
Similarly, both demos are more 
likely to use private carrier (18% ) 

than the Postal Service (12% ) . 

Interestingly, private vs. postal 
preferences are equally split 
among those with incomes of 
$30,000-50,000 per year. Those with 
incomes of $15,000-30,000, however, 
tend to favor the post office (7% ) 
over private services (5% ) . 

Philosophical Differences 

What one thing would improve the jobs of top- and middle -level 
managers? In one recent survey, 35% of the managers polled 
said that a change in management philosophy would do the 

most good. 

Improvement 

Change in management philosophy 
Better pay 
Greater opportunity for advancement 
More responsibility 
Better fringe benefits 
Better people to work with 
Better job location 
More creative freedom 

Percentage 
35% 
19% 
15% 
10% 

9% 
5% 
5% 
5% 

Source: Industry Week 

Free Sound Bites 
On Dental Care 

Lcoking for some weekend 
health features you can 
really sink your teeth into? 

Try calling the American Dental 
Association's "Dental Newsline" 
- a radio news service that pro- 
vides free wraparound reports and 
actualities on toothy topics. 

Each week, a different dental 
report is placed on the Orbis 
Medical News toll -free news line, 
and remains in the system for 
seven days. Stations interested in 
receiving the reports should simply 
dial (800) 76-ORBIS or (800) 766- 
7247. 

Upon answering your call, an 
automated system feeds a 10 -sec- 
ond tone, suggests an intro/lead, 
and then sends the minute -long 
report. For more info, phone (312) 
951-n819. 

September 6 - 1990 MTV 
Video Music Awards. Universal 
Amphitheatre, Los Angeles. 

September 12-15 - NAB 
Radio 1990. Hynes Convention 
Center. Boston, MA. 

September 13-15 - Foun- 
dations Forum '90. Sheraton 
Plaza La Reina Hotel, Los An- 
geles, CA. 

September 16 - 42nd An- 
nual Primetime Emmy Awards 
Presentation. Civic Auditorium, 
Pasadena, CA. 

September 21-25 - 89th 
Audio Engineering Society Con- 
vention. Los Angeles Conven- 
tion Center. 

September 24-27 - RTNDA 
45th International Conference & 

Exhibition. San Jose Conven- 
tion Center. San Jose, CA. 

October 3-7 - NewSouth 
Music Showcase '90. Colony 
Square Hotel, Atlanta. 

October 11-14 - National 
Professional Conference Of 
Women In Communications Inc. 
Riviera Hotel. Las Vegas, NV. 

Take Time 
To Plan Your 
Promos 

When a company notices a 
sales slump, it should run 
a short-term promotion 

to pump up sales, right? Wrong, 
says Thomas McCann, President 
of the NYC -based sales promotion 
agency Siebel/Mohr. 

According to McCann, these 
firms' options are limited because 
they lack time. In fact, a rushed 
promo actually can hurt sales in 
two ways. 

For one, such promotions aren't 
aimed at building longterm brand 
image in the marketplace. For 
two, the most effective promotions 
require at least 90 days of lead 
time. 

October 16-17 - Broadcast 
Credit Association's 24th Credit 
& Collection Seminar. Harbour 
Castle Westin Hotel. Toronto, 
Canada. 

October 24 - Paul Kagan 
Radio Station Acquisitions Sem- 
inar. Park Lane Hotel. New 
York, NY. 

January 24-27, 1991 - RAB 
Managing Sales Conference. 
Opryland Hotel. Nashville, TN. 

January 25-29, 1991 - Na- 
tional Religious Broadcasters 
48th Annual Convention & Exhi- 
bition. Sheraton Washington 
Hotel. Washington, DC. 

February 11-13, 1991 - 
Broadcast Credit Association's 
25th Credit & Collection Semin- 
ar. Loews Summit Hotel. New 
York, NY. 

March 6-9, 1991 - Country 
Radio Seminar. Opryland Hotel, 
Nashville. 

General Managers and Sales Managers 
ARE YOU f 1I,-= , eke 

t 
HAVING TROUBLE MEETING COST PER POINT GOALS? 

LOSING CONTROL OF YOUR RATES? SELL ABOVE COST PER POINT AND GET THE ORDER. 

LIVING AND DYING BY RATINGS? GET IRONCLAD RATE INTEGRITY. 

BASE YOUR RATES ON SUPPLY & DEMAND. 
Coming soon from RCS, a simple software solution that takes the Ç guesswork out of pricing and managing your inventory. Designed PRO- RA 1 L 

from the ground up by radio broadcasters to make your station MESA -RATES SOFTWARE FOR RADIO 

make more money, starting now. 

RCS -The Selector People 1 Chase Road, Suite 206, Scarsdale, NY 10583. (914) 723-8567 



CENTURY 21 &TM's 
MERGER PARTY SAVES 
YOU A FEW GRAND 

heze";eek:' 

ON COMMERCIAL MUSIC! 
Get 3 Production Libraries 

for the Price of One! 
We've merged: Century 21 Programming, 
TM and the former Media General Broadcast 
Services (including William B. Tanner) are 
now one company. 

Media 
General 

Communications, Inc. Broadcast Services, Inc. 

We're celebrating! And we're giving you the 
gifts! For a limited time, you can get three 
commercial production music libraries for 
the price of one! 

If you're already one of 3,000 library cus- 
tomers of these great producers, you know 
this commercial music sells itself! You can 
now get second and third libraries-with any 
of these names-without adding an extra 
penny to your monthly payment! 

If you're not a library customer of Century 
21, TM or Media General Broadcast Ser- 

vices, you'll want to be now! Get any three 
for what you'd expect to pay for one! 

Think of it: more variety in your music, three 
times as many beds, accents, stingers, work 
parts and sound effects and three times as 

many compact discs loaded with fresh 
music. Your commercials will sound their 
very best! 

Best of all, these aren't leases, they're buy- 
outs! During our merger party, we'll convert 
all stations that accept this offer to unlimited 
use on a buy-out...again, without an extra 
penny added to your monthly cost. Every 
disc will be yours to keep and use! 

century 
PROGRAMMING, INC. 

14444 Beltwood Parkway, Dallas, TX 75244 

Direct Line for Libraries: (800) 879-2100 

All you have to do is tell us which Century 
21, TM or Media General libraries you 
prefer, and have at least 36 months remain- 
ing on your contract (or extend the necessary 
months so you do). You'll get full service on 
all three libraries, including the most updates 
available anywhere! 

We gurarantee your satisfaction. If you 
change format, or otherwise decide any of 
these libraries aren't grand for you, we'll 
gladly exchange it for any other library so 
you'll be thrilled! You'll have grand produc- 
tion music...and right now, you can save a 

few grand. 

Call or FAX the coupon toll -free. This is a 

short-term offer that's limited to stock on 
hand and may be withdrawn at any time. 

Yes! We want to hear how our station can save a few grand! 
Send demo CDs for the grand production music from Century 21, 

TM and Media General Broadcast Services. FAX this coupon to 

(800) 749-2121 or mail to Century 21/TM's address at left. 

Name Title 
Station Phone ( 

Address 
City State Zip 
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King's Daughter, Husband 
Band With Kravitz, Cosby Kid! 

Lisa Marie Presley and her 
musician husband (Danny 
Keough) are living together 

hippie -style in a "love power" 
household with musician Lenny 
Kravitz and his wife, actress Lisa 
Bonet! According to the Star, the 
four have formed a raucous rock 
group and are driving their Holly- 

wood Hills neighbors nuts with all- 

night jam sessions. 

A "friend" tells the 'zine that 
Kravitz feels he can help Ten -Inch 
Men member Keough "attain the 
kind of stardom he needs being 
married to the daughter of Elvis." 
The source adds that Lenny also 
gave Danny a beret to wear to help 
him sculpt the image necessary .to 

make it as a rocker! 

Twin Peeks 

In addition to a rare photo trip 
through Prince's Paisley Park re- 

cording facility (and even rarer in- 

terviews with some of the folks on 
the Purple One's payroll), the cur- 
rent issue of Us sports a four -page 
interview with the twin members of 
Nelson in which the brothers recall 
how a "creative consultant" from 
Geffen was sent to help shape the 
band's image. 

"She came in and said, 'You guys 
are doing this all wrong. You don't 
know who you are. / know who you 
are. And you should exploit the 
dark side of twins ... there's 
something evil and sexual about 
that,' " recalls Matthew. Gunnar 
adds, "She said, 'I want to dress 
you up in black leather, you should 
get tattoos.' " So, says Matthew, 
"we had a little meeting." The re- 
sult? The consultant was Nelson- 
ized, i.e., turfed! 

Let It Loose 

High -flying horrors for Mick Jag- 
ger and longtime honey Jerry Hall 
in Texas recently. The couple were 
waiting in a hot-air balloon basket 
for their pilot when raffish riffslinger 
Keith Richards accidentally releas- 
ed the anchor rope! According to 
the National Enquirer, the terrified 
twosome drifted for a couple of 
miles before making a soft touch- 
down in a field! 

NUKE 
A VIRGIN 

fiG,< 
Sane nn 

nnarn.,n.a. 

UNKINDLY COVERED - If you 
think the current New Republic's 
cover art of Madonna (kindly re- 
printed above) is mean -spirited, 
wait till you get a load of Luc 
Sante's imaginatively titled feature 
article, "Unlike A Virgin." Sante 
says, among other things, that Our 
Lady Of The Perpetual Dye -Job is 
"a bad actress, a barely adequate 
singer, a graceless dancer, [and) a 

boring interview subject." Further- 
more, says Sante, "Madonna is not 
out for mere money or mere glory; 
even less is she in pursuit of the 
perfect beat or the sublime hook 
.... She does not want to make 
her pile and cut out - she does not 
want to cut out. Madonna wants to 
conquer the unconscious, to be- 
come indelible." Gee, betcha can 
hardly wait for Sante's forthcoming 
book.... 

Short Snorts 

Dairy farmer Willie Thompson 
says he's getting more milk from his 
cows since he placed a poster of 
Dolly Parton in the barn! "I don't 
know how that poster boosted my 
cows' output, but I know for sure 
it's boosted," he says, adding, "I al- 

ways think about Dolly come milk- 
ing time!" (National Examiner). 

This week's Star proclaims, 
"Michael Jackson has nose job 
No. 71" Nothing special, says the 
'zine; the schnoz was simply "trim- 
med and tidied up" to maintain that 
"straight look" MJ likes ... 

R&R doesn't run comic strips, 
but we do take a comic trip each 
week through the nation's con- 
sumer magazines in search of 
everything from the sublime to 
the ridiculous in music news. 
R&R has not verified any of 
these reports. 

Madonna To Star 
Madonna will be the sub- 
ject of an as -yet -untitled 
concert documentary in 

which fans will get to see the many 
sides of the Sire/WB siren, accord- 
ing to her publicist. 

The revealing feature film - 

MEDIA 

i 

TELEVISION 

TOP TEN SHOWS 
AUGUST 13-19 

1 60 Minutes 
2 Cheers 

Roseanne (tie) 
4 The Simpsons 
5 Designing Women 
6 Empty Nest 
7 America's Funniest 

Home Videos 
8 Coach 

Married ... With Children 
(tie) 

10 Murphy Brown 
Unsolved Mysteries (tie) 

Source: Nielsen Media Research 

All show times are EDT/PDT unless oth- 
erwise noted; subtract one hour for CDT. 
Check listings for showings in the Mountain 
Time Zone. All listings subject to change. 

Friday, 8124 
Time, "The Arsenio Hall 

Show" (syndicated; check local 
listings for station and air time). 

Saturday, 8125 
Ted Nugent performs on 

"Jonathon Brandmeier From 
Chicago" (NBC, 1:30am), an 
hourlong special hosted by the 
WLUPIChicago morning man. 

Lee Greenwood, "Church 
Street Station" (TNN, 4pm 
EDT/1 pm PDT). 

Singers perform tunes by 
Count Basie, Glenn Miller, 
Cab Calloway, Duke Ellington, 
Tommy & Jimmy Dorsey, Ben- 
ny Goodman, and more on the 
two-hour "Echoes Of The Big 
Bands With Merv Griffin" (PBS; 
check local listings for air time). 

Monday, 8127 
Guys Next Door star in a 

self -titled half-hour variety spe- 
cial for teens (NBC, 8:30pm). 
The series will air Saturday mor- 
nings beginning next week 
(9/1). 

Exile, "Into The Night Star- 
ring Rick Dees" (ABC, 
midnight). 

Tuesday, 8/28 
Natalie Cole, "Today" 

(NBC, 7am). 
Sweet Sensation. "Rick 

Dees." 

Wednesday, 8/29 
John Hiatt, "This Morning" 

(CBS. 7am). 
Mission U.K., "Rick Dees." 

Thursday, 8130 
L.A. Guns, "Rick Dees." 

In Concert Documentary Film 
produced by Propaganda Films 
(David Lynch's "Twin Peaks" and 
"Wild At Heart," Madonna's 
"Vogue" video) and directed by 
Alek Keshishian (Bobby Brown 
videos) - was shot throughout the 
star's recent Blond Ambition tour. 

The film will include backstage 
and concert footage as well as in- 
terviews with Madonna. 

Still in development, the movie 
probably won't be out until next 
year, said publicist Liz Rosenberg. 

VIDEO 

NEW THIS WEEK 

DIZZY GILLESPIE: A NIGHT IN TUNISIA (VIEW Video) 
The trumpet maestro discusses jazz music circa 1942 (the year he wrote 

the title tune) in this half-hour tape. "A Night In Tunisia" takes viewers 
behind the scenes with the jazz great and his band in rehearsal as well as in 
concert. (Street date: 8/24) 

MOSCOW SAX QUINTET: THE JAZZNOST TOUR (VIEW Video) 
Recorded during their last U.S. concert in Chicago, this 65 -minute pro- 

gram showcases the Soviet group (five saxophonists and a rhythm section) 
as they perform versions of Fats Waller, Beatles, and Charlie Parker 
tunes. (8/24) 

CHARLIE DANIELS: HOMEFOLKS AND HIGHWAYS 
(Cabin Fever Entertainment) 
Concert footage of the Epic country -rocker and his band highlight this 

90 -minute documentary, which includes songs from his latest LP ("Simple 
Man") as well as such old favorites as "The Devil Went Down To Georgia" 
and "In America." Fans will get a look at the singer's life on the road, from a 
high school band reunion to a concert in Berlin. (8/27) 

DEF JAM CLASSICS, VOL. 1 & II (CMV Enterprises) 
Hosted by "Yo! MTV Raps" emcees Dr. Dre and Ed Lover, this hourlong 

compilation features 13 songs by six current (and former) Def Jam/Colum- 
bia artists: L.L. Cool J, Public Enemy, the Beastie Boys, Slick Rick, 3rd 
Bass, and Nikki D. The video is being released as a companion to the 
label's "Def Jam Classics, Vol. II" LP. (8/28) 

JOHN HAMMOND: FROM BESSIE SMITH TO BRUCE SPRINGSTEEN 
(CMV Enterprises) 
Rare performances and interviews from Bob Dylan, Bruce Springsteen, 

Billie Holiday, Bennie Goodman, Aretha Franklin, Count Basie, and 
others are featured in this tribute to the legendary producer/A&R man. The 
hourlong documentary, which features the former Columbia Records' ex- 
ec reminiscing about his life and career, is a condensed version of last 
week's PBS special of the same name. (8/28) 

EXECS 'N' DRUGS 'N' ROCK 'N' ROLL - While the late great A&R man 
John Hammond smiles, the multitalented hyphenate (and former guitarist 
for Bobby Taylor & The Vancouvers) Tommy Chong styles. 

PERFECT GENTLEMEN: RATED PG (CMV Enterprises) 
Interview footage and two clips - "Ooh La La (I Can't Get Over You)" 

and "One More Chance" - can be found in this ten-minute effort by the 
Columbia kids (no, not them). (8/28) 

BAD INFLUENCE (RCA/Columbia Pictures Home Video) 
Videotape luminaries Rob Lowe and James Spader star in this 

psychological thriller. The film's Mango/Island soundtrack features the 
single "Downtown" by Capitol's Lloyd Cole as well as selections from 
Toots, Etta James, Thomas Mapfumo, Skinny Puppy, and others. (8/29) 

FAR OUT, MAN! (RCA/Columbia Pictures Home Video) 
Tommy Chong wrote, directed, and stars in this comedy about a '60s 

roadie trying to make a comeback. The film sports a Chameleon sound- 
track with songs by the Bonedaddys (who perform the single "Hippie 
Children"), Kool Moe Dee, Samantha Fox, Don Dokken, DV8, Bobby 
Taylor & Carolyn Majors, and the S' T' A' R himself ("Hippieland Rap"). 
(8/29) 

STELLA (Touchstone Home Video) 
Atlantic artist Bette Midler plays the self-sacrificing single parent of Trini 

Alvarado in this tearjerker, a remake of 1937's "Stella Dallas." There's no 
soundtrack, but plenty of movie music from the Divine Miss M (who sings 
"One More Cheer" over the credits), Steve Hunter, the Box Tops, the 
Mamas & The Papas, Donna Summer, Percy Sledge, and others. (8/29) 
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BOOK BEAT 

Hendrix, 

MEDIA 
Morrison & Nelson Profiles 

imi Hendrix. Jim Morrison. Ricky Nelson. All de- 
ceased and all in hardcover. Here's a brief peek be- 
twixt 'n' between the pages of each: 

Voodoo Chile 
(Slight Return) 

Despite appearances, Charles 
Shaar Murray's "Crosstown Traf- 
fic" ($18.95/St. Martin's Press) is 
not, in the traditional sense, a Jimi 
Hendrix biography. The 250 -page 
hardcover is, however, an exam- 
ination of rock 'n' roll itself, a per- 
sonal study of a phenomenon/cul- 
ture in which the late guitar czar is 
positioned as an enduring and en- 
dearing symbol. 

After setting the stage with a 
historical look at the '60s and the 
emergence of guitar rock, British 
rock criti' Murray devotes a quick 
chapter to the eçsPntial Jimi Hen- 
drix: his birth, his first musical 
endeavors, the many bands he 
played in, his recording contracts 
(including the one he signed for a 
dollar), his sidemen, and, of 
course, his incredible sartorial 
savoir flair. 

Next, Murray reveals the guitar- 
ist's musical influences, examining 
the origins of rock, blues, soul, and 
jazz along the way. A fascinating 
section on Hendrix's musical hard- 
ware, an exhaustive discography, 
and eight pages of photos are also 
included. 

Drum Stoolie 

"It seems that whoever met Jim 
Morrison walked away with a dif- 
ferent impression: Southern gen- 
tleman, prick, poet, brute, charm- 
er...," writes Doors drummer 
John Densmore in the preface of 
his forthcoming (September 14) 

tell -all "Riders On The Storm" 
($19.95/Delacorte Press). 

Doesn't take too long to realize 
what kind of impression the late 
Lizard King left on his former 
skinsman, however. "I'm still piss- 
ed off and hurting, Densmore 
writes, borrowing a line from a let- 
ter he penned to the already dead 

Morrison shortly after visiting the 
singer's Paris grave back in 1975. 

Densmore writes many such 
"dead" letters to Jim in this 320 - 

page, photo -loaded retelling of the 
Doors' story (the first to come 
from any of the three surviving 
members), using the literary de- 
vice as a means of publicly coming 
to terms with his love/hate rela- 
tionship with Morrison. 

However, in exorcising his per- 
sonal demons, Densmore provides 
a valuable glimpse at what it was 
like to be in the studio and on the 
road with one of pop's more enig- 
matic performers. 

What really happened in Miami? 
How much sex can one man have? 
How many and what kinds of drugs 
did Jim consume? The answers 
are all here, albeit tinged with a 
tad of acid. 

Man Out Of Time 
Using his parents' TV show as a 

springboard, the late Ricky Nelson 
rocketed to a level of mid -'50s pop 
stardom that was unmatched save 
for Elvis Presley. Whether apply- 
ing his talents to music, television, 
or films, Nelson was - in the 
words of longtime San Francisco 

Chronicle pop critic Joel Selvin - 
"the sunniest of Southern Califor- 
nia boys." 

However, as Selvin points out in 
his just -published biography 
"Ricky Nelson" ($18.95/Contemp- 
orary) , the boy became a man who 
saw his hit -making ability dimin- 
ish, and who worked the rest of his 
life to recapture (and, at times, re- 
invent) his personal glory days. 

Using interviews with friends 
and family members, Selvin fol- 

lows Nelson's up 'n' down career 
from beginning to end in the 331 - 

page tome. Although sex and sub- 
stance abuse inevitably seep to the 
surface, the emphasis here is on 
the music: Nelson as teen idol. Nel- 
son as country rocker. Nelson as a 

reluctant member on rock revival 
touring packages. 

Selvin's straight -ahead text is ac- 

companied by a complete discogr- 
aphy and 32 pages of photos. 

Muslo & MOVIES 

CURRENT 
FLA TLINERS 
Single: Party Town/Dave Stewart & The Spiritual Cowboys (Arista) 

PROBLEM CHILD 
Single: Problem Child/Beach Boys (RCA) 

BLAZE OF GLORY/YOUNG GUNS 11 (Mercury) 
Single: Blaze Of Glory/Jon Bon Jovi 
ARACHNOPHOBIA (Hollywood) 
Single: Blue Eyes Are Sensitive To The Light/Sara Hickman 
Other Featured Artists: Brent Hutchins, Poorboys, Party 

MUSIC FROM MO' BETTER BLUES (Columbia) 
Featured Artists: Gangstarr, Branford Marsalis Quartet 
DAYS OF THUNDER (DGC) 
Single: Knockin' On Heaven's Door/Guns N' Roses 

Other Featured Artists: Chicago, David Coverdale, Tina Turner 
PRETTY WOMAN (EMI) 

Single: King Of Wishful Thinking/Go West 
Other Featured Artists: Roxette, David Bowie, Natalie Cole 
THE ADVENTURES OF FORD FAIRLANE (Elektra) 
Singles: Glad To Be Alive/Teddy Pendergrass & Lisa Fisher 

Sea Cruise/Dion 
Last Time In Paris/Queensryche 

Other Featured Artists: Billy Idol, Yello, Richie Sambora 

UPCOMING 
PUMP UP THE VOLUME (MCA) 
Featured Artists: Peter Murphy, Sonic Youth, Liquid Jesus 

RETURN OF SUPERFLY (Capitol) 
Single: Superfly 1990/Curtis Mayfield & IceT 
Other Featured Artists: Eazy-E, Mellow Man Ace, Tone-Loc 
GRAFFITI BRIDGE (Paisley Park/WB) 
Single: Thieves In The Temple/Prince 
Other Featured Artists: Time 

tiV? ,..5 .uYi..:.'. ß,.... F utemeM Ns,e£$Y<eº w...,.'.<:lieffliiae '.... eiegtñì,IVe,< 

WEEKEND BOX OFFICE 
AUGUST 17-19 

1 Exorcist Ill $9.31 
(Fox) * 

2 Ghost $8.36 
(Paramount) 

3 Flatliners $7.05 
(Columbia) 

4 My Blue Heaven $6.20 
(Warner Bros.) * 

5 Presumed Innocent $6.10 
(Warner Bros.) 

6 Air America $4.73 
(Tri-Star) 

7 Taking Care Of $3.62 
Business (Buena Vista) * 

8 Problem Child $3.31 
(Universal) 

9 Young Guns I1 $3.11 
(Fox) 

10 Wild At Heart $2.91 
(Goldwyn)' 

All figures in millions 
First week in release 

Source: Exhibitor Relations Co. 

COMING ATTRACTIONS: 
This week's openers include 
"Pump Up The Volume," star- 
ring Christian Slater as a re- 

bellious teen who starts up his 
very own pirate radio station. 
Most of the songs on the 
movie's MCA soundtrack aren't 
available on any other LP, in- 

cluding Concrete Blonde's 
cover of Leonard Cohen's "Ev- 
erybody Knows," Ivan Neville's 
newly recorded "Why Can't I 

Fall In Love," and Liquid 
Jesus's remake of Sly Stone's 
"Stand." Tunes by the Pixies, 
Peter Murphy, Bad Brains with 
Henry Rollins, Above The Law, 
Soundgarden, Sonic Youth, 
the Cowboy Junkies, and Cha- 
gall Guevara round out the 
package. 

Also opening this week: "Men 
At Work," a comedy about two 
garbage men (played by broth- 
ers Emilio Estevez and Charlie 
Sheen) who stumble upon a 

body in the line of duty. Mesa/ 
Bluemoon has released the 
film's soundtrack, which in- 

cludes music by UB40, Sly & 

Robbie, Black Uhuru, Ziggy 
Marley & The Melody Makers, 
Blood Brothers, Stewart Cope- 
land, and many, many more. 

"Darkman," the story of a dis- 
figured scientist seeking re- 
venge on the thugs who set fire 
to his lab, also opens this week. 
Danny Elfman did the movie's 
score, which will appear on a 

forthcoming MCA soundtrack. 

SERIOUS ABOUT MARKETING? 
Two new books help you win! 

THE PUBLICITY YOU DESERVE 

Up Your Profile: Publicity Tactics 
for Radio teaches how to turn 
everything your station does into free 
coverage. How to use publicity to 
fill in the gaps between advertising 
and promotion. How to drive your 
message home. 

This fast -paced text includes: Basics 
for coverage. Ten -point tactical plan. 
Anatomy of a press release. Case 
studies. Story ideas. Photo 
opportunities. Success on TV. 
"How-to" checklists. 

Written by Shane Media Services for 
stations who want to maximize publicity. 

SHANE MEDIA 

II 

Publicity Tactic. 
For Radio 

POWER 

THE SALES IMPACT YOU NEED 

Power Selling Tactics is packed with 
techniques for success: Prospecting 

tactics. New business leads. Making a 
first impression. Strategic listening. 

Motivational triggers. Worksheets for 
planning. Checklists for cutting through 

the clutter to get to closing. 

Written by Shane Media Services for 
radio sales people who want to 

increase impact and income. 

Buy this book now. It shows you how 
to get better customers by being 

a better sales person. 
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his show is already 
A heard on more 

than 450 great 
radio stations and it's 
just 6 months old! Make 

just one phone call and take advantage 

of this golden opportunity! Your 

listeners deserve more of the best 

with Bartley. 

For complete details, contact your 

Westwood One representative. In Los 

Angeles call (213) 840-4244, in Canada 

(416) 597-8529, FAX (213) 204-4375. 

WESTWOOD ONE RADIO NETWORKS PR.Ef6 NT 

ON CD 
TO BfCN iA$1LEY 
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18 RaR August 24,1990 OVERVIEW 

LIFESTYLES 
FIVE TYPES OF TRAVELERS 

What Moves Americans 
To Take A Vacation? 

Are your vacations more like 
exercises in escapism? If 
you answer "Yes!," count 

yourself among th3 majority 
of Americans. Of the 42 million 
U.S. households that vacationed in 
1988, 70% said they did so to escape 
the routine of everyday life, ac- 
cording to a recent study by NYC - 
based Travel & Leisure magazine. 

The desire to escape prompts 
more vacations among divorced 
people than married folks (80% vs. 
71%). Likewise, escapism moti- 
vates more single women than sin- 
gle men (80% vs. 73%1, and more 
working female household heads 
than male household heads (79% 
vs. 73%). 

Not surprisingly, people really 
value their getaways. On a scale of 
0-10 (with 10 equalling "the very 
highest priority" in the respon- 
dents' lives), Americans give their 
personal travels an average rating 
of "a 7." And nearly a quarter rate 
their escapes either "a 9 or 10." 

Regardless of who you are or 
why you travel, you more than like- 
ly fall into one of the following five 
categories: 

Life Enhancers 
This category is the Largest, em- 

bracing some 40% of all travelers 
(16.6 million households) . Life En- 
hancers are more likely to be sin- 
gle (7% above the average person- 
al traveler) , and nearly three- 
quarters of this group said they 
took their last vacation in order to 
meet new people (a f. gure that's 
36% above average) . 

A similar 74% of Life Enhancers 

Born To: 
WDJXILouisville air talent 

Todd Brandt, wife Lisa, son 

Zane Joseph, July 27_ 

Tom Evans Marketing's Tom 
Evans and wife Nicole Krause, 
son Andrew Todd Evans 
Krause, July 31. 

WNOKIColumbia PD Jona- 
than Rush, wife Sally, son John 
Tillman, August 2. 

WGTZIDayton air talent 
Flyin' Brian Keith, wife Carol, 

son Devin Powell, August 8. 

SBK Records East Coast re- 

gional rep Michael Lessner, 
wife Barbara, daughter Raquel 

Alexa, August 9. 
WBXXIKalamazoo OM/air 

talent Joe Dawson, wife Moni- 
que, daughter Hillary Rita, Aug- 

ust 13. 

Marriages: 
KFRXILincoln Asst. OM 

Brad King to Kitty Sneath, Aug- 
ust 4. 

KMJXILIttIe Rock MD/air tal- 

ent David Allen Ross to Melissa 
Lee Debin, August 10. 

Condolences: 
WRKSINYC air talent Jerry 

Young, 36, August 9 

said they traveled to learn and ex- 
pand their minds (35% above aver- 
age) , and 84% said they traveled to 
add adventure and excitement to 
their lives (22% above average). 

Sophisticates 
Some 6% of all travelers (2.6 mil- 

lion households) fall into this cate- 
gory. One out of four Sophisticates 
are female household heads (9% 

above average) , and 31% of these 
Sophisticates earn more than 
$50,000 annually (14% above aver- 
age). 

Eight out of ten Sophisticates - 
who, in general, have high personal 
travel budgets ($4801 in 1988, com- 
pared to $3000 for the average va- 
cationer) - took their most recent 
journey to rest, relax, and "re- 
charge their batteries" (16% above 
average). A similar percentage of 
Sophisticates also said they travel- 
ed to add a little adventure and ex- 
citement to their lives (19% above 
average). 

Pleasure Seekers 
Pleasure Seekers account for 8% 

of all personal travelers (3.3 mil- 
lion households), and are typically 
young, affluent males. One out of 
ten Pleasure Seekers took his last 
vacation to try a new sport, while 
nearly half used the occasion to 
meet new people or to reward 
themselves or their travel mates. 

Furthermore, Pleasure Seekers 
are likely to be single (38% of them 
are) , to travel alone (18% of them 
do), and to consider themselves 
very contemporary, "now" kinda 
guys (the number of Pleasure Seek- 
ers who describe themselves in 
these terms is 16% above 
average). 

The Glitter Set 
Comprising 16% of the travel 

market (6.5 million households), 
the Glitter Set is generally young 
and affluent. More than half (51% ) 

are blue collar employees, and 65% 

took their last vacation to reward 
themselves or their travel pals (17% 

above average). Three-quarters of 
the Glitter Set said they vacationed 
to "catch some sun, and have some 
fun" (12% above average) and to 
introduce some adventure into 
their lives (13% above average) . 

Play It Safers 
This relatively unadventurous 

group is slightly smaller than the 
Glitter Set. Members are usually 
married (67%), have children (2.9 

persons per household), and took 
their last trip to "visit relatives" 
(44%). 

Group members are usually con- 
cerned with safety, and are gener- 
ally conservative about such things 
as food and language. All Play It 
Safers say it's important that the 
food "not be too different," and 
more than half (53%) say it's very 
important that vacation spots be in 
English-speaking regions, or that 
at least the majority of people 
there understand English. Com- 

prende? 

Cum On, Feel The Noize 
ou may find yourself subject to more than a few second glances, 

but National Market Makers' "Ear Lenzes" are designed to in- 

crease your listening pleasure. The plastic headset focuses and 

clarifies stereo music, concerts, lectures, and sports events while blocking 

out noise from the side and rear. 

According to the Venice, CA -based company, the "Ear Lenzes" 

deliver up to eight decibels more sound - equivalent to doubling the power 

of an amplifier - and their computer -designed parabolic shape focuses that 

sound directly into wearers' ears. 

Suggested retail price: $12.95. For more info, phone the firm at (213) 

652-6559. 

DOC -IN -A -BOX 

Home Blood -Testing 
Device Developed 

In the past, home medical tests 
have been limited to the kinds 
that don't require blood sam- 

ples (pregnancy tests, for exam- 
ple); not because the technology 
has been lacking, but because most 
folks don't like to draw blood - at 
least their own. 

That situation is likely to change, 
however, thanks to "PINSET' 
(Painless Invisible Needle Serum 
Extract Tester) - a no -pain, no - 
prick blood -collecting and analyz- 
ing device created by Evanston, 
IL -based Safety Diagnostics. 

Needle & The 
Damage Done 

Using a needle that's far less 

painful than the average pinprick, 
the disposable PINSET extracts a 
very small amount of blood and 
mixes it with chemicals stored in 

the package. The entire process - 
which measures blood glucose or 
cholesterol levels - takes less than 
three minutes. 

Furthermore, by adding and 
subtracting various chemicals, the 
gadget could be used to test for 
AIDS, venereal diseases, and other 
ailments. 

No word on when the PINSETs 
will be available at your local phar- 
macy. However, several drug 
manufacturers are said to be inter- 
ested in the product. 

New Process Creates Corn 
That's Good To The Last Pop 

Until recently, microwave - 
popcorn lovers have had to 
choose between the burnt 

variety and unpopped kernels. 
Now, two chemists at San Anton- 
io's Southwest Research Institute 
have patented a method that not 
only helps corn pop faster and 
more completely, but also could 
lower the packaging cost. 

The kernels are coated with a 
low -melting fat, which helps gener- 
ate the heat that causes the water 

in the corn to expand. The coated 
kernel is then dusted with an edible 
calcium salt powder and edible 
polymer. 

The salt reacts with the polymer 
to form a solid shell, which holds in 
fat and helps the corn pop faster 
and more completely. This process 
could lower costs because the 
treated corn can be popped in a 
paper bag instead of the special 
packages now used to attract heat 
and retain oils. 

Common Scents 
Or Sweet Smell 
Eau Success? 

On an average day, nearly 
half (47% ) of all Americans 
splash on a little perfume, 

cologne, eau de toilette, or after- 
shave. 

Not surprisingly, females are 
more likely than males to use the 
stuff. Within the past 24 hours, 53% 

of American women - and 39% of 
U.S. males - have enhanced their 
natural beauty with a fragrance, 
according to the NYC -based Roper 
Organization. 

Incidentally, there may be some 
truth to the oft -mentioned "sweet 
smell of success," because as in- 

comes rise, so do the number of 

people who use fragrances. For ex- 
ample, fewer than 40% of people 
with annual incomes of $15,000 or 
less use fragrances on an average 
day, compared with 50% of middle - 
income adult wage-earners and 
60% of affluent workers. 

Interestingly, white collar 
workers are more likely than ex- 
ecutives or professionals to use 
fragrances (60% vs. 49% ) , and blue 
collar workers are the least likely 
group to use perfumes or cologne 
at all (42%). 

Regionally, you'll find a higher 
frequency of fragrance users in the 
West (54%) and Midwest (49%) 
than in either the Northeast (42% ) 

or South (43% ) . So, if you're look- 

ing for a promotion cosponsor ... . 

Ethnic Hair 
Products: $500 
Million Sold 

Discount stores are com- 

manding an increasingly 
large share of the $500 

million U.S. ethnic hair -care 

market. Low-priced outlets saw 

sales of the category increase 

20% last year from 1988, com- 

pared with 6% for drugstores 
and 4% for food stores. 

As a result, discounters have 

increased their current market 

share to more than 17%, up 

from 12% five years ago. 

Following are the ethnic hair 

products with the greatest 
percentage of sales increases 

from '88 to '89: 

Product 
Sates 

increase 

Skin care 35% 
Hair color 34% 
Styling gels 26% 
Hair accessories 25% 

Shaving products 21% 
Hair relaxers 16% 

Shampoo 14% 

Curl kits 10% 
Conditioners 7% 

Source: Discount Store News 



THE VOICE OF AMERICA 

Hundreds of radio stations throughout the United States in markets of 
all sizes have chosen Mark Driscoll's voice to image their station. This 
world famous broadcaster and consultant is largely responsible for 
steering contemporary radio into new and fresh horizons. His deep 
powerful voice very much reflects the clear, cutting edge thinking that 
has distinguished him as an industry leader. Combining his many years 
in the industry with his visions for the future, Mark Driscoll is 
surrounded with innovative people and ideas. 

We at "Open House Party" are proud to have Mark Driscoll as our 
consultant and his voice as part of our imaging. We are also delighted 
that "Open House Party" meets Mark Driscoll's criteria of quality and 
he has selected this innovative, live CHR party show to air on 
0102/Philadelphia. 

Open House 
TM 

If Open House Party® isn't in your market, call Tom Shovan (212) 302-1100 
before you have to face programming against it ... and Mark Driscoll. 



CONSULTANTS DIRECTORY 

PROGRAMMING 

Ron White 
(813) 349-1916 

Programmirg, positioning, marketing 

Direct personal client service 

CHR, AC, 0 dies, Country 

Proven resLlts ... 18 years 

CUSTOM MARKET RESEARCH 

DON'T BLOW $24,000 
ON AN 

AUDITORIUM TEST 
Tune up for he fall Arbitron. Test 

450-500 titles with 120 carefully 
chosen respcndents (random digit 

dialing; no referrals). Comprehensive 
report. Call toll -free for a personal 

proposal. 

DO IT FO UNDER $10,000 

Sound ¡ 
Decisions 

800-552-2545. 
In Canada and Ind.na. Call collect 719-471-4125. 

TELEMARKETING/DIRECT MAIL 

TransAmeri :a /.:79oclmoi2 
Telemarketingr 6ßo3 

MORE CLIENTS... 
MORE MARKETS... 

MORE SUCCESS... 

America's Leaier in Telemarketing 
and Direct Nail programs for 

Radio Audien :e Growth and Data 

Base Management. 

1325 3 St. N.W., 
SLite 610 

Washington, D.C. 20005 
(202) 383-8300 

(202) 3.33-8313 FAX 

Michael D. Lonneke, President 

TRAVEL PROMOTIONS 

Music Awareness can save you 

money and tine on your next travel 

event! Why pay higher prices?? 

Scott Shannon. Pirate Radio...Music 
Awareness handled our Stones trip 

flawlessly! Kenny Wardell, KFOG San 

Francisco...Music Awareness is first 
class... and Icwer prices than other 

ccmpanies!! 
Quality Packages...lower 

pricer....guaranteed. 
Sanctioned by the 

MUSIC 
Promoter 8 Charities 

of Knebworth' 90 

AWARENESS 

PROMOTIONS 

Music Awareness 
1-80J-634-5043 
818-883-7625 

: 

PROGRAMMING/MARKETING 

DeMers 
Programming/Marketing 

Consultants 

AOR - Classic Rock 

Alex DeMers/Bob Bedi 

(215) 363-2636 
FAX (215) 363-2198 

MARKETING/PROMOTION 

strategy 
positioning 
advertising 
promotion 
execution 

%lúadeQeúre Voet 
hfl zietúrg 

202-265-7453 

Washington, DC 

TALENT SEARCH SERVICE 

/ 1 

TRAINED 

'I EAR I' 
L T D 

"THE 
TALENT SOURCE 

FOR THE '90s" 
Call: Bob Barnes -Watts, President. 

320 North Michigan Avenue, 

Suite 1200 
CHICAGO, IL 60601 

(312) 774-8925 
[Electronic Mail via 

COMPUSERVE ID# 72717, 3024 or 

PRODIGY ID# CJWF15A 

._..,....a.s«í%:.',x:ë»ir"r'..:..z'.,v 

BROADCASTING 

WARREN ONLY- 
DATACOM CO. 

Broadcast & Radio 

Consultants 
* Radio & Television 
* Programming 
* Research & Development 
* Engineering 

Experience with Bankruptcy Matters 
PO Box 1201, 

Harbour Beacon Blvd. 

Brigantine, NJ 08203 

609-266-1085 

DIRECT 
MARKETING/PROMOTIONS 

Eric C. Corwin, President 

Impact Target Marketing 
Telemarketing 
Direct Mail 
Database Management 
Interactive Phones 

545 Boylston St., Suite 1401 
Boston, MA 02116 
(617) 247-4770 

FAX (617) 536-0904 

PROGRAMMING 

gROGRAMMING 
. 

A New Breed Of 
Consultancy 
For The '90s 

The Programming 
Works 

Dan O'Toole 
Garry Mitchell 

Philadelphia, PA 

215-579-9100 

PROGRAMMING/MARKETING 

communications,ioc 
Broadcast Programming Consultant 

Over 10 years experience in BLACK/ 

URBAN CONTEMPORARY programming. 
We're prepared to assist you in max- 
imizing your ratings and revenue 

potential. 

8701 South Kimbark 
Chicago, IL 60619 
(312) 374-9632 

Tony Gray-President/CEO 

DIARY REVIEWS 

111 %Rl EXPERTS 

609-547-3939 

For actionable research utilizing 

Arbitron's mechanical diary on 

diskette, call Todd Doren. For 

anything less, call one of our 

competitors. 

AUDIO CONSULTING 

A Sound Signature 
so HOT it's been 

banned in 28 states! 

Audio Concepts 
& Engineering 

[iniacicast Audio Consultants 
804-550-3337 

FAX 804-550-3291 
Jeffrey P. Loughridge 

PO Box 25652, Richmond, VA 

23260-5652 

Break the Sound Barrier! 

PROGRAMMING 

(703) 802-0700 

"Programming is our business and our 

passion." 

Dan Vallie Jim Richards 

President Vice President 

BROADCASTING 

CON «LY& 
ASSOCIATES, I\C 

914-666-0175 
Specializing in 

CHR - DANCE - URBAN 

DON KELLY 
PRESIDENT 

J.C. FLOYD 
VICE-PRESIDENT 

BOB PERRY 
ASSOCIATE 

PROGRAMMING/MANAGEMENT 

TAC HAMMER 
communications 

CHR - AC - AOR - CLASSIC ROCK 

OVER 20 YEARS EXPERIENCE 

MARKET STUDIES - POSITIONING 

PROMOTIONS - TALENT CRITIQUES 

FORMAT FINE TUNING 

PERSONAL CLIENT SERVICE 

NO ASSOCIATES 
AFFORDABLE FOR SMALL MARKETS 

INITIAL CONSULTATION FREE 

612-936-0426 
516 Tyler Court, Edina, MN 55343 



OVERVIEW 

Well-wishers and wannabes alike turned out for Priority Records' fifth anniversary bash in West 
Hollywood. Seen on the scene were (front row, l -r) label artist Eazy-E and Ruthless/Atlantic artist the 
D.O.C.; (back row) Priority artists Neida Torres (Tres), Dr. Dre (NWA), Glenda Torres (Tres). W.C. (Low 
Profile), Mari Torres (Tres) and Coolio (Low Profile}, and label President Bryan Turner. 

Westwood Ho 
Chris Ho (r), an air personality at Singapore radio station Rediffusion, 
recently visited the Westwood One studios for an interview with syn- 
dicated radio host Casey Kasem ("Casey's Top 40"). 

August 24,1990 R&R21 

Young And In Loc 
Delicious Vinyl/Island wild thing Tone Loc (r) ventured backstage to 
rap with blue-eyed soulster Paul Young, who performed his latest Co- 
lumbia single ("Oh Girl") in an impromptu set at Hollywood's China 
Club. 

Rockin' Runners 

A number of Atlantic staffers participated in the 1990 Manufacturers Hanover Trust Corporate Chal- 
lenge, held at NYC's Central Park. Members of the label's team - dubbed the Rockin' Runners - includ- 
ed (kneeling, l -r) Kenny Spencer, Jimmy Goldman, Jud Santos, Peter Lopez, and Nathan Buckner; (stan- 
ding) Alan Cohen, Leslie Anatol, Tony O'Brien, Kathy Lombard, Bobbi Pollack, Honora Bauman, 
Mercedes Calvo and Chyrise Jackson. 

Recording artists and tennis players were on hand for a press conference at L.A.'s Hard Rock Cafe 
detailing the forthcoming Silk E Scent Music & Tennis Festival, which will raise funds for three NARAS- 
sponsored charities. Sporting celebs included (l -r) MCA artist Steve Walsh (Kansas), NA RAS President 
Michael Greene, Island artist Melissa Etheridge, Gerry Beckley (America), MCA artist Stephen Bishop, 
and event Exec. Co-Chairman/MCA artist Phil Ehart (Kansas). 

1- 11CN 
THtS. 

U Can't Sample This 
Famed funk freaks (I -r) Capitol's Charlie Wilson (Gap Band), Reprise's 
Rick James, and producer'guitarist Nile Rodgers got together re- 
cently for a groovealacious Monday Hite jam session at the China 
Club in Holly weird. 
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GM Bob Poe told R&R, "There 
will be no hype, no chatter, no clut- 
ter, and no contests.. The station 
will be very music -intensive. Core 
artists will be Billy Joel, Elton 
John, Fleetwood Mac, and Doobie 
Brothers. We'll steer away from 
harder stuff, dance, and Soft AC. 

We'll have lots of Classic Rock in 
our mix and some currents, decid- 
ed on a ease -by -case basis." 

PALL PD 

WEZO Debuts With 
Soft Rock Approach 

After much anticipation, Radio 
Orlando's WEZO/Orlando debuted 
its new Soft Rock format this past 
Monday (8/20). Former AC WMYI/ 
Greenville PD Cary Pall is pro- 
gramming the new outlet, which 
had been on -air in a test mode, air - 

Pall's other PD credits include 
WTAE/Pittsburgh and WXEZ/To- 
ledo. He was Asst. PD at WKLX/ 
Rochester and worked on -air at 
WCSX/Detroit. 

ing everything from Classical to 
New ew Rock 
WWCD Bows 

WWCD, a Columbus, OH -area 80- 

90 drop -in owned by Video Services 
Corporation, signed on Tuesday 
(8/21) as New Rock CD101. Gary 
Richards, former AE at nearby 
WLRO/Circleville, OH, has been 
named GM. He'll also handle all 
programming duties until a PD is 
named. 

"Columbus is a progressive, 
white-collar town and well -suited 

Poe said of Pall, "Cary's back- for a New Rock station," Richards 
ground is in AC, Country, and a lit- told R&R. "In addition, we have 
tie bit of everything. We felt it was the largest college campus in the 
important to have someone with country." 
straight -up programming experi- Richards's resume also includes 
ence. He's not wedded to one for- sales jobs at WOKJ/Warren, OH 

mat." and WLND/Cortland, OH. 

AC WMJC 
Flips To Classic 
Rock WFXF 

After less than a year as an AC, 
WMJC/Indianapolis switched to 
Classic Rock WFXF at noon last 
Friday (8/17), introducing the new 
format with 103 hours (frequency is 
103.3) of nonstop music. PD Jerry 
King has left, and Gene Konrad, a 
candidate to replace him, is serv- 
ing as interim PD. 

VP/GM Ken Brown told R&R, 
"The reaction's been extremely 
positive - better than our expecta- 
tions. It may not be a big deal to 
have four ACs in Chicago, but four 
ACs in a market with a limited 
number of stations like this one 
make for an overcrowded arena. 
We sounded very good, the TSL 
showed good acceptance, but we 
were the last ones into the field. 
There's not much you can do to 
make one AC so earth-shakingly 
different from another. 

"Here's a very young market 
with a high proportion of 25-49s. CR 
kept hitting us across the face as 
the format that was missing. We 
hope to fill the void and supply the 
audience looking for CR with the 
music they want." 

ARE 
THEY... 

"JUST IN 
LOVE?" 

PM REcoFioS 

Daisy Davis 

Davis Joins 
WMYK As PD 

After three -and -a -half years at 
WVAZ/Chicago, MD Daisy Davis 
ascends to her first programming 
job at Black AC WMYK/Norfolk. 
The 11 -year radio vet replaces 
Kevin Brown, who's moved into 
AM drive at KBLX/San Francisco. 

GM Paul Lucci told R&R, 
"Daisy's background in music has 
made her the perfect candidate for 
the job. She's joining us to maintain 
what is already a leadership role in 
25-54s in the market. We're conti- 
nuing on with our adult approach to 
Urban radio." 

Davis, who will be the station's 
first off -air PD, said, "I want to 
make WMYK a more entertaining 
and informative radio station for 
the adults in the area. The station 
is good and we plan to make it 
great. I've prepared myself over 
the years for this move and I know 
I am ready." 

Sisapa Taps 
Davis As 
Exec. VP/COO 

Gary Davis 
Gary Davis has been named Ex- 

ec. VP/COO at newly formed Sisa - 
pa Records. Reporting to Chair- 
man Robert Liebert and Presi- 
dent/CEO J.D. Blackfoot, he'll 
split his time between the Los An- 
geles and Ohio offices. 

Blackfoot stated, "Gary is like 
myself in that he'll be a real street 
brother to our artists. I feel we pull- 
ed off a major coup by having one 
of the best names in the business 
join our family." 

WJMH Names 
Douglas PD 

Brian Douglas 

Beasley UC WJMH/Greensboro 
has appointed WTHZ (Z103) /Talla- 
hassee PD/afternoon man Brian 
Douglas as PD, replacing Chris 
Bailey. 

WJMH VP/GM Roger Stockton 
told R&R, "After seeing about 30 

resumes, I thought he was the per- 
son who'd fit best with me and with 
the station. I have a lot of confi- 
dence in him." 

Douglas said of his first Urban 
programming position, "I'm very 
pleased. It's a chance to work with 
Jerry Clifton again - he was in 
Daytona Beach with us. He's al- 
ways a source of original ideas and 
a good creative mind. Roger's a 
fair guy, a hard worker, and real 
focused. I'm convinced we're going 
to do a real strong job." 

Douglas spent five years at 
WIYD-AM & FM/Palatka, FL, 
moved on to brief stints at WNFI 
(I100)/Daytona Beach and KBIU/ 
Lake Charles, LA, and then landed 
at Z103, where he spent five -and -a - 
half years. 

WBSB Appoints 
Mazer GSM 

WBSB (B104)/Baltimore LSM 
Howard Mazer has been promoted 
to GSM at the Scripps -Howard 
Adult CHR. He replaces Bruce 
Fox, who's departed after ten 
years to join WGNE/Daytona 
Beach, FL as GM with an equity 
partnership. 

B104 VP/GM Jim Fox told R&R, 
"Howard has been a shining light 
in the local staff and is a more than 
capable replacement for Bruce. He 
became LSM 18 months ago and 
really developed his management 
skills, so he's the logical replace- 
ment." 

Mazer, who began his radio ca- 
reer as an AE nine years ago at 
B104, told R&R, "My thanks to Jim 
Fox and everyone at the station for 
their support and help. My first du- 
ty is to announce that [AE] Chuck 
Allen will become our NSM, assist- 
ing me in making us more active 
on a national level. Locally, we'll 
become more visible and involved 
with clients on a promotional level. 
We'll head up Baltimore's most 
professional and aggressive adver- 
tising department. 



ULTRA LIGHT BLONDE 1 

HA[RCOLOR INGREDIENTS: 

PROTEIN, WATER, 
METHYLPARABEN, 

BENZALKONIUM 
CHLORIDE, 

PROPYLPARABEN. 

r : 
On Atlantic 
O 1990 Atlantic Recording Corp. A Time Warner Company 
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Radio 
PAT POOL is elevated from Promo- 

tional/Marketing Consultant to VP/Cor- 

porate Promotions Director at TK Com- 

munications, which owns stations in Ft. 

Lauderdale, Orlando, San Antonio, and 

Dallas. 

STEVE MASON, OM/mornings at 

WRQN/Toledo, adds VF/Creative Ser- 

vices duties at parent ABS Communi- 

cations, which also owns stations in 

Virginia and South Carolina. 
KATHLEEN CAHILL is upped from 

AE to NSM at WLIT/Chicago. 
MORT FRIEDMAN moves to WBZN- 

AM & FM/Milwaukee as LSM. He was 

formerly Regional Sales Manager at 

WJHM/Orlando and LSM at WXDJ/Mi- 

ami. 

LETICIA ALSTON joins KONO & 

KITY/San Antonio as Director/New 
Business Development. 

Records 
BUZZ STONE, A&R Rep at MCA/ 

Nashville, is upped to Director/A&R. 

Buzz Stone Paul Donahoe 

PAUL DONAHOE is promoted from 

Manager/International Press & Publicity 
to Director/International, Artist Devel- 

opment at EMI. 

BONNIE PRITCHARD is elevated 
from A&R Manager/Domestic to A&R 

Director/Domestic at Warner Special 

Products, the marketing and licensing 
division of Time Warner. Concurrently, 
A&R Asst./Domestic DAVID TEDDS is 

upped to A&R Asst. Manager/Domes- 

tic, and A&R Asst./Film & TV TOM 

ROWLAND becomes A&R Asst. Man- 

ager/Film & TV. 

LISA GOTTHEIL shifts from Direc- 

tor/Video Promotion to Director/Publici- 

ty at Rough Trade Records. Replacing 

her as Director/Video Promotion is 

PETER COOPER, a former producer of 

cable TV programs. 

JENNIFER JAY steps up from Asst. 

in the A&R Dept. to A&R Rep at MCA 

Records. 

Pat Pool Jane Sperrazza 

JON PEISINGER is tapped as Presi- 

dent of CBS Music Video Enterprises. 

He had been Chairman at Vestron In- 

ternational Group and President of Ves- 

tron Video. 
At Columbia House, JOANNE 

SINGER is appointed DirectorNideo 
Programming. She was formerly a con- 

sultant for Nickelodeon. 

Jon Peisinger Chris Reade 

CHRIS READE steps up from Direc- 

tor/Media & Artist Relations to Sr. Di- 

rector/Media & Artist Relations at Island 

Records. Concurrently, RICK SHER- 

MAN is named West Coast Sales & 

Marketing Manager. He had been Re- 

tail Research Specialist at Album Net- 

work. 

SUZANNE OLSSON is elevated 

from Manager/Video Promotion to Na- 

tional Director/Video Promotion at 

Chrysalis Records. 

Industry 
ED DOUGLAS, a radio management 

veteran, is appointed President of En- 

terprise Radio, a new division of Queen 

City Communications formed to consult 

small and medium market stations. 

DENNIS HENSLEY is named VP. The 

firm can be reached at (513) 779- 

1777. 

ROGER WILKO has formed the 

Sunrise Group, a consulting firm spe- 

cializing in radio promotions and devel- 

oping winning morning shows. He was 

most recently Exec. Producer of Olym- 
pia Networks' syndicated Comedyline. 

New York `Stories' 

JANE SPERRAZZA steps up from 

Corporate Communications Director to 

VP/Corporate Communications Direc- 

tor at the Interep Radio Store. 

DIANA GRAHAM is upped from VP 

to Sr. VP at BMG Music Publishing In- 

ternational. 

Diana Graham Christopher Conway 

CHRISTOPHER CONWAY joins 
broadcast marketing firm Unidyne 
Communications as VP/GSM. The for- 

mer VP/Marketing & Promotion at KIIS- 

AM & FM/Los Angeles most recently 

operated his own marketing/promo- 
tions firm. Also, DONALD TOOL be- 

comes Western Sales Rep; he formerly 

managed KRLV/Las Vegas. 

SCOTT HOLTZMAN is promoted to 

Sr. VP/Business Affairs & Administra- 

tion at Columbia Pictures Entertainment 

Music Group. He was formerly Sr. VP/ 

Business Affairs. 

TERRY DUFFIE, Exec. VP/GM at 

WKMX/Enterprise, AL is elected Direc- 

tor of the Associated Press Advisory 

Board for the South Central district. 

Concurrently, WALLY HINDES is nam- 

ed Asst. Managing Editor/Operations. 

He had been National Editor/Writer for 

the AP broadcast wires and AP Net- 

work News producer/anchor. Also, 

JOHN TAUTGES joins the sports staff 

at AP Broadcast Services; he was for- 

merly UPI Radio Network Sports Direc- 

tor. 

ANN PANTALONE is elevated from 
Sr. AE at Banner Radio/Chicago to 

Sales Manager at the Detroit office. 

RONALD EBBEN is tapped as ND at 

SunStar Radio Network, a Florida news 

network. He had been ND at WSUN/ 

Tampa -St. Petersburg. 

"MAJOR" TOM JOHNSON has 

joined the Chicago office of Metro Traf- 

fic Control as Asst. Director/Opera- 
tions. He has served at several Chi- 
cago stations as news anchor, talk 

host, traffic anchor, and morning pro- 

ducer. 

BILL DIGGINS, longtime recording 
artist manager, joins artist management 
firm Borman Entertainment. 

SAL CIRRINCIONE joins produc- 
tion/syndication firm Neer Perfect Pro- 

ductions as a producer. He was for- 

merly Promotion Director at WHCN/ 
Hartford. 

IRA JAFFE, President of recently 
established international publishing firm 

NEM Entertainment, announces the 
company has completed the purchase 
of Fleetwood Mac Music, including the 
group's past hits and future composi- 
tions by CHRISTINE McVIE and EDDY 

QUINTELA. 

CHANGES 

Denis Duggan is appointed AE at 

WYNY/New York. 
Bob Buchhauser becomes an AE at 

WCEO & KEZK/St. Louis. 

Chris Hall and Scott Cunningham 
have joined the KONO & KITY/San An- 

tonio sales staff. 

Sandy Doherty is tapped as Finance 
Manager at the Radio -Television News 
Directors Association (RTNDA). 

Dan Hayes joins Associated Press 
Broadcast Services as GraphicsBank 
Supervisor. 

JHAN HIBER & ASSOCIATES, the 

research/marketing/programming con- 
sultancy, has relocated to 201 Spin- 
drift Rd., Carmel, CA 93923; phone 
(800) 6 -BIG -WIN. 

-Holly Sklar 

PROS ON THE 
LOOSE 

Gabe Baptiste - PD KFMQ/Lincoln, 
NE (402) 474-0516 

Mark Cruz - Middays WSHE/Miami 

(305) 474-1510 
Rick Davis - OM/PD/afternoons 

KISQ/Corpus Christi, TX (512) 
994-1178 

Dave Frye - Evenings KCNA/Grants 
Pass, OR (503) 471-2120 

Gary Michaels - PD/mornings 
KRNO-AM & FM/Reno (702) 
674-6530 

Chris Payne - Overnights KRZQ/ 
Reno (702) 323-6212 

Dennis Reese - APD/MD/after- 
noons WHQT/Miami (305) 445-5411 
or (305) 432-4080 

John Schoenberger - National Pro- 

mo. Dir. Relativity Records (818) 894- 
2138 

Michelle Stallnacker - Promo. Dir. 

WRQN/Toledo (419) 891-9660 

RaR TIMELINE 
While attending college, the 
Greaseman first started to cook at 
WTKO/Ithaca, NY in 1968. He 
slipped over to WENE/Endicott, 
NY in '70, to WAXC/Rochester in 

'72, to WRC/Washington in '73, 
and first did mornings in '74 at 
WPOP/Hartford. Fifteen years 
ago today, the Greaseman slid into 
AM drive at WAPE/Jacksonville 
and became a major force in the 
market. He left in '82 for WWDC- 
FM (DC101)/Washington, where 
he's still sizzlin'. 

The Greaseman 

1 YEAR AGO TODAY 
Transtar and United Stations merge into Unistar 

Communications Group 
AI Sikes sworn in as FCC Chairman 

T.J. Lambert named VPIGM at Drake-Chenault 
Ken Richards appointed KHQT (Hot 97.7)/San Jose PD 
Bob Craig accepts WEAZIPhiladelphia PD chair 

5 
Bob McNeill returns as WMZQ-FM/Washington PD and combo OM 

Brute Bailey becomes WDJYIWashington PD 
Garry Mitchell tapped as KWK/St. Louis PD 

Gary Owens hired for mornings at KKGOILos Angeles, retains 
Gannett creative services duties 
WZGO (Z106)/Philadelphia lands Ross Brittain in $500,000 
three-year deal 

10 
RSO Records elevates Bob Edson to Exec. VP and Rich Fitzgerald 
to Sr. VPIGM 

Joe Archer selected as WWWWIDetroit GM 
Ruth Meyer promoted to VP/Programs, Network Radio at NBC 
John Driscoll appointed WZUUIMilwaukee PD 

Donna Brake upped to WSM-FMINashville PD 
WYYS (Yes-95)/Cincinnati debuts with $500,000 one -person 
giveaway 

15 
LaVerne Drake named KIOI (K101)ISan Francisco MD 

John Leader Joins KHJILos Angeles for nights 
A&M artist David Baerwald made his NYC solo debut at the Bottom Line, where WNEW-FM broadcast his performance of 

songs from his current LP, "Bedtime Stories." Han gin' out backstage are (l -r) PGD Sr. VP Jim Caparo, A&M VP Rick Stone, 

Baerwald, and A&M VPs Chuck Guio and Wayne Isaak. 

- Hurricane Heeran 



"Don't Give Us A Reason" 
Hank Williams, Jr. 

On your desk NOW 

Cl/RM 
ar CORD, J 1990 Warner Bros. Records Inc. 
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SINGLE ALDU VIDEO 
`JUST IN LOVE" PMC-4001 "SLYCE" PMD-9001 2 Versions availab e 

RECORD PRODUCTION VIDEO 

STAN VINCENT with DAN GRIGSBY, D.A. BIGLIN, ROY McDONALD Written and Directed by MICHAEL GARF Produced by BILL MIMS 

EXECUTIVE PRODUCERS 
JOE PIZZA and RON MANNINO 

NOW PLAYING AT A STATION NEAR YOU! 
CHR KEEZ Mankato MN WMID . Atlantic City. NJ WEVA Empor n. VA KGWV Wahpeton, ND 

KYMO .... East Prase, MO WRNJ ... Hackettstown. NJ WFLO Farmvilie, VA KEZH Hashng$. NE 

WFAL Cape Cod. MA KTUF Kirksville. MO WSUL Monticello, NY WM VA .... Martinsville. VA WJER Dover. OH 

WMOM ... Lexington Park. MD KZZT Moberly, MO WHUD Peekskill. NV WESR Onley. VA WFRO Fremont, OH 

WJRZ .... Manahawkln. NJ KFBD .... Waynesville. MO CJRN Fort Erie. ON KCHA Charles City, IA WLGN Logan. OH 

WCAZ Danville. NY KSYZ . , .. Grand Island, NE WPXZ . Punxsutawney. PA KRDI Decorah, IA WE LW .... Willoughby. OH 

WDNY Dansvdle, NY KZMC McCook. NE WGSV .... Guntersville. AL KWGG Hampton. IA WHIZ Zanesville, OH 

WLVY Elmua. NY KVHT Vermillion, SO WKFN Oxford, AL KDAO .... Marshalltown. IA KXXK Chickasha, OK 

WKPO Hornell, NY WJJH Ashland, WI WFEB Sylacauga, AL KLSS Mason City, IA KBXR .... Weatherford. OK 

WHHT Glasgow. KY WNNO.. Wisconsin Dells. WI WOYS East Point. FL KOEL Oelweln. IA KSON Aberdeen. SD 

WOVO Glasgow. KY WRLS Hayward. WI WRKY Key West. FL WDND ... East Coat City. IL KKMK Rapid City, SO 

WIFX Jenkins. KY KVVO Barstow. CA WGMG Athens. GA WFPS Freeport. IL WSDR Watertown, SD 

KBAU . . Gotten Meadow. LA KKBG Hilo, HI WEBS Calhoun. GA WK AN Kankakee. IL WFAW .... Ft Atkinson. WI 

WKOR Starkville. MS KFMA Jerome. ID WGGA Gainsville. GA WNUY Blufton, IN WMIR.... Lake Geneva. WI 

K IXR Ponca City, OK KZZO Clovis. NM WTRP La Grange. GA WRZO Columbus, IN WDLB Marshfield, WI 

WOSW ....Greenwood. SC KITI Chehalis, WA WBLG .. Bowling Green, KY KOLS Colby, KS WRJC Mauston, WI 

WBDX . Chattanooga. TN KGWY Gillette. WY WKLJ Oxford. MS KLKC Parsons. KS WRDB .. Reedsburg. WI 

KDLK Del Rio. TX WVIO . Blowing Rock. NC KSAL Salina, KS WRCO.. Richland Center WI 

KTDR Del Rio, TX A/C WMSO Havelock. NC KXLK Wichita KS KIKO Miami, AZ 

KPXI Mt Pleasant, TX WJSK Lumberton. NC KKBJ Bemidji, MN KWUN Concord, CA 

WKMZ ... Martinsburg. WV WINY Putnam. CT WAYN .... Rockingham. NC KSCR Benson. MN KNCO .... Grass Valley. CA 

KJJG Spencer. IA WAFL Milford, DE WOHS Shelby, NC KXLV Cambridge, MN KDAT Merced. CA 

WOLK Richmond, IN WEIM Fitchburg. MA WTOE .... Spruce Pine. NC KJJK Fergus Falls. MN KSNN Merced, CA 

KDCK Dodge City. KS WSBS . Great Barrington. MA WGCD Chester, SC KBJJ Marshall, MN KDES .... Palm Springs, CA 

KHOK . Great Bend. KS WLYT Haverhill, MA WCVO Clarksville, TN KMGM. , ..Montevmeo, MN KSUE Susanville, CA 

KJLS Hays, KS WSER Elkton, MD WJZM Clarksville. TN KMOM .... Monticello, MN KUBC Montrose. CO 

KOLA Manhattan, KS WTTR .... Westminster. MD WXVL Crossville, TN KYMN Northfield, MN KSBT . Steamboat Springs. CO 

WHSV Alpena. MI WMWV Conway. NH KKMY Beaumont, TX KRFO Owatonna, MN KUAI Eleele. HI 

KFMC Fremont. MN WYRY St Keene, NH KAEZ Longview. TX KOKO ... Warrensburg. MO KMVI Mao, HI 

R UGC) FiIDS 

KORT Grangevi le. ID $SKG Salina. KS 

KOJM Havre. MT $CHX . . Midland/Odessa. TX 

KKOR Gallup. NM CCIZ Fayetteville. AZ 

KMVR .... Las Cruces, NM $OTM Ottumwa. IA. 

KSCO Silver Citt NM $ROC Rochester. MN 

KPTL Carson Grey. NV $MGZ Lawton. OK 

KKRB ... Klamath Falls. OR VAAL .... Binghamton. Ny 

KSWB Seaside. OR PVOUT Gray. TN 

KWSI . Warm Springs, OR WBIZ Eau Claire. W' 

WBLO Logai. UT .VZOO Lima. OH 

KMTI Mani. UT .VHCG Metter, GA 

KJTT Oak Hartxr. WA GFFM .. Yakima. WA 

KGY Olympia. WA &CAC Camden. AP 

KITZ Silverdale, WA GMYZ Tulsa. OK 

KLZY Power. WY sVXLC Waukegan, IL 

WONY 
WJOJ 

Ithaca. NY 
Somerset, KY 

Floreics. SC 

CHR TESTS 

A/C TESTS 
"/FMK Lansing, M 

NHNN Saginaw, M 

PI/SKY Asheville, NC 

LKT .... Incline Village. NV 

VMXK .... Morristown. TN 

CBNJ Cape May. N, 
VCPZ Sandusky, Ot- 
CIXK El Dorado, AF 

WIOO Greemdle, MS CICS Hastings, NE 

KKEZ Fort Dodge. IA CIFM San Diego. CA 

WSBG .... Stroudsturg. PA 'VAW V Sylacauga, AL 

For information or copies please contact Stacey Noble at 

4PM Records, 120 Route 17 North Suite 111, Paramus, NJ 07652 PHONE: 201 261-3774 FAX: 201 261-1308 
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Yetnikoff Inks Final Two -Year Deal? 
Sony Corporation President/CEO Norio 

Ohga responded to last Friday's (8/1 7) 

Wall Street Journal report that CBS 
Records President/CEO Walter Yetnikoff had 
been given a new two-year deal that called for 
him to step down at the end of his contract 
with the following press release: 

"Walter Yetnikoff has given many years of 
outstanding service to CBS Records, and it is 
(parent company) Sony's wish that this 
continue as long as Walter desires. He retains 
our confidence and full support. 

"Walter and his management team have 
produced a splendid operating performance 
that far surpasses even our highest 
expectations. We could not be more pleased 
with CBS Records' performance or with 
Walter." 

The press release also specifies that "it is 
Sony's firm policy not to discuss the terms of 
private employment agreements or artists' 
contracts." 

Superstar Michael Jackson has tapped 
Sandy Gallin of Gallin-Morey Associates to 
be his personal manager. The announcement 
follows Jackson's hiring a new attorney - Bert 
Fields - in place of his longtime lawyer, John 
Branca, a couple weeks back. 

SBK Sr. VP/Promo Daniel Glass tells ST 
he's decided not to make the move to Los 
Angeles. 

CONCRETE PROOF - When KFMB/San Diego 
reinked Hudson & Bauer to a five-year contract, the 
morning team wanted to be sure every last detail was 
set in stone. Shown solidifying the deal are (l -r) KFMB 
Program/Operations Manager Mark Larson, Mac 
Hudson, VP/GM Paul Palmer, and Joe Bauer. 

101 Speculations 
Who will fi I the KIIS/L.A. PD shoes of WNSII 

Philly-bound Gerry DeFrancesco (see Page 1)? ST 

hears Gannett R3dio Prez Jay Cook and KITS Presi- 
dent/GM Lynn Anderson are adopting an "insiders 
first" attitude, which would include KKBO/Houston 
PD Bill Richards, KCMO-AM & FM/KC Director/Pro- 
gramming & Operations Dene Hallam, and Rick Dees 
show producer (and former KITS MD) Jack Silver. 

Outsiders getting the Gannett scan include: 
KHMXIHouston & Nationwide Nat'l PD Guy Zapo- 
leon, Power Pig/Tampa PD Marc Chase, KDWBI 
Minneapolis PD Brian Philips, WNCIIColumbus & 

Nationwide Regional PD Dave Robbins, WHYTIDe- 
troit PD Rick Gillette, FM102ISacramento PD Brian 
White, B104/Baltimore PD Steve Perun, KMEL/SF 
PD Keith Naflaly, KOY-FM/Phoenix PD Jay 
Stevens, Power 99/Atlanta's Rick Stacy, and 
WZPUIndy PD Don London. 

Spike those rumors about Z100/NY afternoon 
driver Elvis Durai also doing morning drive at Mabee 
sister WEGXIPhilly. 

Is longtime Country WGUS-FMIAugusta ready 
to go CHR? Word is the rumored move's due to the 
impact of crosstcwn WKXC, which went Country just 
one short year ago. 

WHXT/Allentown has called former B94/Pitts- 
burgh PD Clarke Ingram back for a second inter- 
view. However, ST hears that former 93QISyracuse 
PD Neil Sullivan has an interview scheduled as well - and is also up for the PD slot at WAOX (95X)/Syra- 
cuse. 

BIG news in Atlanta. Well-known AOR 
programmer Bili Pugh - PD at Great 
American's WKLS since 1986 - got spiked 
Friday (8/17). The nine-year Great American 
veteran was ousted despite a healthy ratings 
gain in the sprirg Arbitron. ST hears Pugh 
was victimized by a down Arbitrend, with the 
decision to turf him coming straight from 
Cincy. 

Pugh will remain at the station through 
mid -September to help in the transition to a 
new PD. Look for Pugh's replacement to be 
named shortly - perhaps as early as next 
week. 

ST hears th -at officials from owner 
Scripps -Howard urged B1 04/Baltimore PD 
Steve Perun to shift from a 12-34 to a 25-34 
emphasis last Wednesday (8/15). Some call 
the result an Adult CHR. Others say it's a Hot 
AC. (All of the youth reaction records are gone 
and the gold has been beefed up.) Any way 
you look at it, Baltimore no longer boasts a 

1 2-34 CHR ou:let. 
And ... ST hears that KZZP/Phoenix is 

softening its sound (again). 
Continued on Page 28 

Join The Best In The Business 

KSHE-FM 
ST. LOUIS 

WHJY-FM 
PROVIDENCE 

WUFX-FM 
BUFFALO 

"COUNT ON US" 

Os 

DieS* usK 
. 

PRODUCED BY THE TEENAGE MUTANT NINJA TURTLES; 

KEITH FORSEY, BOB BEIAN AND GODFREY NELSON 

EXECUTIVE PRODUCED BY STEVEN E. LEBER AND 

BOB BETAN FOR TORTOISESHELL SPECTACLES INC. 

1 

Pollack Media Group 

984 MONUMENT ST., SUITE 105, PACIFIC PALISADES, CA 90272 FAX (213) 454-5046 PHONE (213) 459-8556 
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INGRAM 
THE NEW SINGLE 

From The Album IT'S REAL 

CHR Chart 
Debut 
One Of Th e 
"Most Added" 
153/34 
Some Hot P-1 Action: 

Y100 12-8 
B97 21-14 
WBLI 23-17 
PWR99 deb 29 
KHMX 16-14 
KSAQ 32-27 
Q102 34-27 
WNCI 6-5 
KS104 15-11 
KZZP 17-14 
KKRZ deb 27 
KCPX deb 25 
KISN 38-25 
KUBE deb 28 
HOT102 29-23 

ec 1990 Warner Bros. Records Inc. 

STREET TALK® 

Continued from Page 27 

Former B941Pittsburgh news personality 
Liz Randolph has been granted a post -trial 

motion to receive most of the $650,000 
awarded in her defamation/slander suit against 
B94 and morning personalities Jim Quinn & 

Don Jefferson. A judge upheld all but 
$35,000 of the money. Look for B94 to 

appeal the decision in a higher court. 

Heavy Rotation 
After ten years with the label (and 15 years 

working with Sr. VP/Promo Charlie Minor), A&M Nat'l 

Promo Dir. Steve Resnik resigns to join Tom Noonan 

at New Marketing in an equity position. Resnik will 

make the move within the next two weeks. 
Chrysalis Nat'l Dir./Pop Promo Michael Van 

Orsdale resigns to set up his own indie AOR promo 

company - Midwest Music Alliance. He'll relocate 

from L.A. to Minneapolis, effective September 24. 

Will the label's Chicago -based Nat'l Promo Dir. Kevin 

Carroll replace Van O in L.A.? 

Meanwhile, Chrysalis is in the process of putting 

together a three -person Black promo department to 

be based in NYC. Tommy Boy Urban Promo Dir. Ed 

Strickland will become the Butterfly's VP/Black Pro- 

mo. 
Atlantic Sr. Dir./Nat'l Album Promo David 

"Flash" Fleischman exits for the VP/Album Promo 

slot at MCA, replacing John Hey. 

ST hears that Giant Records is chasing RCA's 

Nat'l Dir./Field Promo Ray Carlton for the VP/Promo 

slot. 
Look for Atlantic to up Sr. Dir./Nat'l Singles 

Joe lanello to VP/CHR Promo. 
As the Bunnies hop to the WEA convention in 

SF this weekend, Warner Bros. officially gives 

16 -year label veteran Kenny Puvogel his VP stripes. 

Relativity Nat'l Promo Dir. John Schoenber- 

ger resigns to pursue other interests. Reach him at 

(818) 894-2138. 
Hollywood Records will debut Hollywood 

BASIC, a hard-core rap label with a heavy interna- 

tional emphasis. Look for Funken -Klein, last with 

Rush Management and Def Jam Records, to head 

BASIC. 
Is Virgin starting its own Nashville division un- 

der Bob Beckem? And is Elektra thinking of reac- 

tivating its Country label? 

Expect Wait Disney's Dir./Theatrical Music 

Mitchell Leib to join EMI in an A&R post. 
Former Wing Urban A&R Asst. Deejay Delor- 

enzo joins Chameleon as Nat'l Alternative & College 

Promo Mgr. 
Former Enigma Nat'l Dir./AC, NAC & Urban 

Promo Claire West joins Geffen, filling in for 

Mgr./Nat'l AC & NAC Yvonne OlsonSandbloom, 
who'll be on maternity duty for the next several 

months. 
Former Polydor WC Regional Promo Dir. Con- 

nie Young becomes Giant Marketing Mgr. She re- 

places Liz Heller, who joined Island Pictures. 
Atco elevates NE Regional Promo Dir. Mark 

Snider to an as -yet -undetermined national post. Re- 

gional Carolinas rep Jodi Ryan slides into Snider's 

NYC slot. 
Arista has upped Assoc. Nat'l Promo Dir. Jeff 

Backer to Dir./Field Operations. 

RON OLSON 
WEEKDAYS 6 AM -10 AM 

JOCKEYING FOR POSITION - WMC (FM 

100)/Memphis recently sent a direct mail piece spor- 

ting the screaming headline "Check Out Our Jocks," 
which featured members of the station's airstaff in the 

modest state of undress depicted above. While most 

of the community reportedly reacted positively to the 

campaign and its "Strap 'Em On" tagline, one local 

yokel took the matter up before a city council 
meeting, asking them to consider legislation to pre- 

vent such "obscene" material being sent to the 

home. Geez, and to think it wasn't even a scratch 'n' 

sniff! 

On the heels of WCAU (AM)/Philly 
jettisoning News/Talk for Gold as WOGL(AM) 
(see Page 1), crosstown N/T WWDB-FM 
planned to bring its former competitors 
aboard for guest host shots - with WWDB's 

regular yappers - in their respective dayparts 
(8/23). 

By the way, ST hears the powers -that -be 

at 'CAU didn't waste much time on the 

changeover. While execs explained the switch 
to staffers at a 1pm meeting, the actual format 

change took place at 1:06pm ... 
AFTRA and Satellite Music Network have 

settled their differences with regard to that 

unfair labor practices complaint filed in the 
wake of SMN's closing its Chicago -area 
studios last month - in the middle of 
negotiating its first AFTRA contract. Under the 

terms of the agreement, announcers will 

receive two -and -a -half weeks severance pay 

for each year of service. 

Used Calls 
Our $50 Never Killed Anyone Department 

notes that with NAC WBMW/Buffalo flipping to 

Easy Listening WEZO (see Page 4), "the 
ultimate yuppie call letters" are once again on 

the block. 
Continued on Page 30 

D.J. BOOT CAMP NOW OPEN 

PIR4TERaoN0 

100.3 FM 

If you want to work weekends or maybe even 

full-time in Los Angeles, send a cassette 

(No 8 -tracks please) to: 
Pirate Radio, 

Mark Todd 
6430 Sunset Blvd., Suite 1102, 

LA, CA 90028 



LOUIE LOUIE 
"I Wanna Get Back With You" 
"Women love Louie Louie and, they love this new song. Strong upper demo female phones. Retail catching up quickly." 

Lou Simon, PD H0T949/Salt Lake City, UT 

"Louie Louie sounds great on the air and women love him!" 

Louis Kaplan, PD Y107/Nashville, TN 

"Louie Lou_e is a big mid -day song for us and is strong in all other dayparts." 
"Hit Man" McKay, PD POWER 999/Ocean City, MD 

NOW ON 87 CHR REPORTERS INCLUDING: 

WXKS KCPX add 999KHI 33-29 KF95 38-29 
PRO -FM 35-26 KISN deb 38 WCGQ 40-32 KKMG 32-27 
KKBQ X100 deb 27 HOT95 30-25 
PWRPIG KXXR WQUT 36-31 

WLOL deb 35 KKFR 29-23 Y107 27-23 
Y108 H0T949 21-16 CK105 31-25 .... 

CANDYMAN 
"Knockin' Boots" 
"Candyman gives us instant phones. Check out the Ooh Boy mix - it's stronger. Stores are screaming for this one." 
Dena Yasner, MD K0Y95/Phoenix, AZ 

" `Knockin' Boots' is an out -of -the -box smash for us. We blew it out early and have no regrets about it." 

Jim Morales, MD KKFR/Phoenix, AZ 

"#1 phones! #2 adult phones! Great reaction record! This single is hot!!" 
Harley Davidson, MD KGGI/San Bernardino, CA 

PWRPIG add 35 
0105 add 29 HOT 

B96 add 
WHYT add 

0106 deb 29 HOT 

WPGC add 

KITY add 

KTFM add 

KKFR 9-8 HOT 

KOY-FM 23-18 HOT 

KGGI 12-12 HOT 

KMEL add 23 HOT 

H0T977 add 

... AND MORE 

DANGER DANGER 
"Naughty Naughty" 
"Fifteen months ago this was an absolute smash on 0K105!!! It's time that it was a hit for 

you." Lee St. Michaels, PD WWCK/Flint, MI 

"Danger Danger has doubled our night time phones! `Naughty Naughty' is a winner winner!" 

Leo Vela, PD KSAQ/San Antonio, TX 

FIRST WEEK ACTION: 

KSAQ KSND KFBQ 

WAEB KZZU KRZR 

WVSR YES97 KTMT 
WOKI WKFR Z97 
WRVQ KG95 KFTZ 

WQUT KKHT 
CK105 KFMW 

IMAGINE/ 
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The 
New 

Single 

From 
the 

album 
LOUDER 
THAN 
LOV E 

HOT97 12-9 

KITY 10-7 

WPLJ 24-20 
PWRPIG 27-24 
B96 deb 28 
WHYT add 

KKRZ 24-20 
Q 106 28-26 
X100 29-24 
PWR96 35-32 
KTFM 18-17 
KXXR ceb 27 
HOT I 02 28-25 
PWR I Ob 32-28 

KMEL 19-18 
HOT977 20- 17 

TIC -FM 28-25 
W KSS 24-16 
KZFM 22-17 
KPRR 18- I I 

HOT95 27-22 
WGTZ deb 30 
KKSS add 

KKXX 33-23 
KROY 22-20 
WPFR 30-25 
KFBQ add 

Continued from Page 28 

When New Kids On The Block played 
Texas Stadium last week, they urged Dallas 

fans to call Y95 and KEGL and request 
"Biscuit In The House," which is set for 
release October 8, and is performed by the 
group's former bodyguard, Biscuit. 

When the calls came in by the hundreds, 
Y95 Station Manager Randy Kabrich and his 

production whizzes baked up their own 
version, having absolutely NO idea what the 
real one sounded like. 

Kabrich, of course, took the opportunity to 
write lyrics slamming KEGL night rocker 
Michael Blake, having "Biscuit" sing "when 
we're in Big D we listen to the Y 'cuz we 
know the Weasel (Eagle) sucks." Y95's 
rubber "Biscuit" is already rising to Top 5 

phones. 

Last weekend, Satellite Music Network 
solicited special telephone greetings from its 

nationwide audience. Once a transmitter has 

been set up in Saudi Arabia, Armed Forces 
Radio will replay these greetings for U.S. 

servicemen stationed in the area. 
Add that traditional programming staple, 

the parody song, to the list of radio activities 

Chatterbox 
Z104/Madison elevates Mid -Continent Re- 

search Coordinator Matt Hudson to PD. He replaces 
Tom Lockwood, who stays on in middays. Mean- 

while, longtime Z104 OM Jonathan Little has been 

upped to Corporate VP. ND Judy Newman and sev- 

eral other staffers are out. 
Well-known AOR PD Gabe Baptiste is out at 

KFMQILincoln. In addition, KFMQ APD/Promo & Re- 

search Dir. Mike Blakemore exits to become APD at 

WKTI/Milwaukee. 
Urban Hot 1051Miami APD/MD/afternoon 

driver Dennis Reese will exit September 13. Reach 

him at (305) 445-5411 or (305) 432-4080. 
KRSR/Dallas PD Scott Carpenter has resign- 

ed, but the station's celebrity parade of morning hosts 

continues. 
Dance CHR KKFRIPhoenix night jammer Paco 

Lopez is now APD and afternoon driver Christopher 
Lance becomes Programming Coordinator. Mean- 

while, MD Jim Morales has resigned. Reach him at 

(602) 491-8681. 
Indoor fireworks at K101/SF, which axed most 

of its news staff, including Doug Sovern and Ellen 
Hyatt. The station has eliminated all news - except 
for mornings, which is anchored by John Evans - 
and ND Patti Rising is now doing street reporting. 

Two weeks after being named OM at KVFX/ 
Modesto, Dale Kelly has resigned. 

KKZX/Spokane morning men Dave Scott & 

Tom Turner segue to AM drive at KGONIPortland. 
Former KGON OM Iris Harrison moves from morn- 

ings to middays, and Teresa Knight comes off -air to 

become Programming Coordinator. 
KKDA (K104)/Dallas VP/Ops Terri Avery has 

begun dealing with more of the station's daily pro- 

gramming duties, as VP/Programming Michael 
Spears shifts into more of an on -site consultant's ca- 

pacity at the Urban outlet. 
Urban WPLZ/Petersburg, VA MD "Angel" 

Angela Morris has resigned. Meanwhile, Ben Moore 

temporarily slides into afternoons at the station, re- 

placing the exiting Jay Lang. 

C. Daniels is the new PD/MD at Urban KMJJI 

Shreveport, replacing exiting PD Quinn Schols. MD 

E.Z. Walker is now doing weekends. 

Russ "The Hammer" Allen is officially in 

place as MD/midday personality at KSOL/SF. He re- 

places Dude Marvin. 

centered around recent Mideast developments, 
including - but by no means limited to - 
WMGKIPhiIIy's Harvey In The Morning doing 
"I Am Iraq" to the tune of Simon & 
Garfunkel's "I Am A Rock" and KMGCIDallas 
covering Fine Young Cannibals' "She Drives 
Me Crazy" as "Hussein Is Crazy." 

Incidentally, still no word on the 
whereabouts of former EMI Music Worldwide 
Chairman Bhaskar Menon, one of the 
thousands of Americans trapped in occupied 
Kuwait (ST, 8/1 7). 

Praying For Adds 

Kudos and superlatives to the Big Red 
Machine for breaking George Michael's 
"Praying For Time" with 226 adds and 86% 
of CHR reporters in its first week. 

The Columbia recording artist is now the 
alltime leader in those first -week categories - 
as far as solo male artists are concerned. 
(Madonna remains the overall first -week leader 
in those categories with 234 adds and 95% 
of CHR reporters for the similarly titled "Like A 

Prayer.") 
And ... congrats to MCA on a rare CHR 

triple -Breaker this week for Pebbles's "Giving 
You The Benefit Of The Doubt," Indecent 
Obsession's "Tell Me Something," and Glenn 
Medeiros's "All I'm Missing is You." 

Former Z100/NY morning man Brian Wilson is 

now hosting afternoons at N/T WGST/Atlanta. 
KHAYNentura, CA Production Dir./afternoon 

driver Brian Miller is the new PD at Country KCUB & 

KIIMITucson. Exiting PD Bruce Agler and his wife 

are setting out to discover America in a 34 -foot motor 

home. 
AC WMJC/Indy's switch to Classic Rock 

WFXF (see Page 22) makes for a prime PD opening. 
Contact Win Communications President George 
Sosson at (212) 975-2122 or VP/GM Ken Brown al 

(317) 927-4200. 
NAC WNUA/Chicago MD Mike Fischer will 

exit at month's end to devote his fuftime efforts to 

Bob O'Connor & Associates. Among other things, 
the San Diego -haced consulting firm is advising a 

Japanese station, and is developing audio services 
for several airline companies. 

Veteran programmer Rick Torcasso has 

launched RT Media. 
WKDMINY OM Geno Heinemeyer has been 

boosted to Station Manager at the Spanish outlet. 

KC101/New Haven's morning team of Dale 

Reeves & Larry Carringer is mummy dust. Carringer 

moves to AM MOR sister WAVZ and Reeves exits. 
Reach Reeves at (203) 426-8434. KC101 PD Stet 
Rybak is on the hunt. 

KIKXIColorado Springs PD Stu Smoke re- 

turns to the PD post at sister CHR KQIZ/Amarillo, re- 

placing Jon Anderson, who resumes the APD/MD 

gigs. KIKX consultant Bobby Christian joins as full- 

time OM. 
After only three weeks on the job, KNIN/Wich- 

ita Falls, TX PD/MD Jim Scott is out. New PD is J.J. 

McKay from crosstown KKQV. Reach Scott at (817) 
322-4505. 

AOR KATTIOklahoma City transfers Promo- 

tion Dir. Mark Blake to PD at sister Rock CHR 

KATMIColorado Springs. 
Former KWTXIWaco PD/morning man Chris 

Ling heads to WYAV/Myrtle Beach, SC for the same 

duties. Ling maintains that 'YAV will stay CHR. 

Urban WDKT/Huntsville has signed off the air. 

Z -Rock outlet WDLZ (AM)/Flint signed off the 

air at 6pm Monday (8,20). 
Next week you'll have to call (214) 444-0095 

to reach Y95/Dallas, as Ma Bell is changing the 

phone number. 
BID & A has inked Gold WWMG/Charlotte as a 

client. 

1990 Tommy Boy Muvc. In< 



"'Sense Of Purpose' is )ne of the most moving songs she's written 

- and she's written her share of classics."- Musician 

"Chrissie & Co. have made a triumphant return."- Music Express 

",,,one of the great albums of this or any other year."- Boston Globe 

Produced by Vitchell Froom 

from the album 

Packed! 
J 1930 WEA Records Ltd 

SIRE 
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RADAR 
Continued from Page 3 

to Unistar President Bill Hogan. 
"We had a concerted effort to in- 
crease Transtar affiliates and it's 
obviously paid off. Considering the 
state of the economy and the net- 
work business, I'm happy to see 
virtually all the networks had a 
good showing." Unistar's other 
networks - Super and Power - al- 
so posted increases. 

ABC VP/Research Services Bill 
McClenaghan told R&R that ABC - 
FM's 18.2% rise was based primar- 
ily on "the addition of 17 affiliates 
in key markets." 

Mutual's increase was primarily 
based on the addition of 37 new af- 
filiates (co -owned NBC gained 33 

affiliates). "I'm so elated with 
these numbers," remarked WW1 

Chairman Norm Pattiz. "Compa- 
nywide, we'll have 18-20% more 
audience in our target demo that 
we'll be able to sell - and that's 
especially important for the up- 
front season which begins soon." 

WCAU 
Continued from Page 3 

AM Stations Anna Mae Sokusky, 
strong market competition made it 
difficult for WCAU to generate 
"sufficient" ratings and revenues 
as either a News/Talk station or in 
its earlier all -News format. "We're 
dealing in a marketplace that has 
very strong competition in the 
News arena from [all -News] KYW. 
There's also a Talk station on FM 
[WWDB] and maybe there isn't 
room for two Talk stations." Sokus- 
ky added that WCAU's overhead, 
particularly for promotion and 
news, was considerably higher 
than WWDB's. 

Widmann denied the Gold for- 
mat is an interim step pending a 
sale of the 50,000 -watt WCAU. "If 
we wanted to sell the property, 
we'd have sold the property. It's 
going to thrive with its combination 
of oldies and sports. WOGL-FM is 
currently number three 25-54 [ in 
the spring Arbitron]. If we can add 
anything to that on the AM, WOGL 
stands a good chance of being num- 
ber one in that demographic." 

Not A Trend 
Widmann said CBS's seven other 

AMs are doing well and that no 
changes are planned. For exam- 
ple, she said, CBS expects all -News 
KNX/Los Angeles to be one of the 
country's top -billing AMs this year. 
The AM O&O's, she said, account 
for roughly 40% of the radio divi- 
sion's profits. "I would take our 
AM group up against anybody's." 

Carver said adding WOGL (AM) 
to his responsibilities creates two 
challenges. "Managing the merger 
of the music with Phillies baseball 
is one thing I'll have to deal with. 
With their similar demographics, 
the two should go together nicely. 
Second, there's the challenge of 
managing the two staffs. Although 
we're keeping the AM and FM sep- 
arate in some ways, spiritually, we 
want the staff to be one." 

Carver has spent his entire 14 - 

year career at CBS. After starting 
as a sales clerk at the CBS Tele- 
vision Network, he joined WCBS- 
FM/New York as an AE. Follow- 
ing a stint with CBS Spot Sales, he 
returned to WCBS-FM, where he 
held a variety of sales posts, in- 

cluding GSM. He joined WOGL as 
VP/GM in January 1989. 

Spring 1990 RADAR 41 Standings 
Average Persons 12+, Mon -Sat 6am-7pm 

Far Spring Network Persons % increase 

1 1 CBS Spectrum 2755 5.0 

3 2 Uni -Super 2320 5.4 

2 3 ABC -1 2199 -2.4 

4 4 ABC -E 2116 1.2 

6 5 Uni -Ultimate 2078 13.9 

5 6 CBS 1749 -11.5 

7 7 Mutual 1667 11.7 

9 8 ABC -C 1492 6.7 

10 9 Uni -Power 1444 5.1 

8 10 Source 1436 -0.3 

11 11 NBC 1385 6.9 

12 12 ABC -R 1316 3.8 

13 13 ABC -F 1187 18.2 

14 14 ABC -D 980 -0.8 

15 15 SMN1 924 -5.2 

16 16 Sheridan 411 -19.7 

17 17 Nat'l BIk 332 8.1 

'RADAR 40A survey 

DeFrancesco 
Continued from Page 1 

Richie, John [Madison, Pyramid's 
Sr. VP/Radio], and Jeffrey have 
put together a new management 
team at WSNI. It's the right oppor- 
tunity, the right time, and the right 
people, so I have to make this 
move. As I see it now, there will be 
no format change and the calls will 
stay the same." 

DeFrancesco began his radio ca- 
reer in 1977 as MD at WFIL/Phila- 
delphia and later programmed 
KSD-FM/St. Louis. He was PD at 
KILS from 1982-86, then became 
Gannett's VP/National PD. In 1988 

he was named VP/GM at WUSA/ 
Tampa, but returned to KITS last 
October. 

Cook told R&R, "Gerry is one of 
the premier, if not the premier, pro- 
grammers in the country. We feel a 
great sense of loss at his leaving. 
We made every effort to convince 
him to stay, but we weren't in a po- 
sition to offer him Philadelphia and 
his family." 

KITS President/GM Lynn Ander- 
son added, "We're sad to see Gerry 
go, but we respect his decision. His 
replacement is up in the air and, in 
keeping with Gannett policy, we'll 
look within the group first." 

NewCity 
Continued from Page 1 

The $20 million cash infusion will 
enable NewCity to buy back $27 
million (face value) of its $35 mil- 
lion worth of outstanding junk 
bonds, as well as cut its annual 
debt payments by more than $4 

million. 
NewCity's relationship with 

Burr, Egan partner Bill Egan goes 
back a dozen years. Egan helped 
create NewCity forerunner Park 
City Communications while at TA 
Associates in 1978 and more recent- 
ly advised a 1986 management -led 
LBO that bought NewCity from 
Katz Communications for $15.6 
million. 

NewCity currently owns 13 sta- 
tions in eight markets: WYAY & 

WYAI/Atlanta (Gainesville, GA & 

LaGrange, GA), WZZK-AM & FM/ 
Birmingham, WDBO & WWKA/ 
Orlando, WSYR & WYYY/Syra- 
cuse, WEZN/Bridgeport, KRMG & 

KWEN/Tulsa, and KKYX & 

KCYY/San Antonio. 

WAVA 
Continued from Page 1 

ting stations will become their 
market's USO fundraiser and re- 
ceive interviews from those enter- 
tainers who go on tour in the Mid- 
dle East. 

USO is working with AT&T to ex- 
plore setting up personalized 900 

numbers for each station in the net- 
work to let listeners call in, make 
donations, and leave messages for 
family and friends. One major cor- 
poration is considering under- 
writing the entire 900 service so all 
profits will go to USO. 

WAVA VP/GM Alan Goodman 
told R&R, "This all started as a re- 
sult of [WAVA morning men] Don 
Geronimo and Mike O'Meara's 
show and the overwhelming 
response from the families who 
have members now overseas. 
Never before in peace or wartime 
has a radio network been estab- 
lished for the communication of 
messages and support for our 
troops. I urge any GM or PD who's 
interested to call us immediately." 

Contact WAVA morning show 
producer Frank Murphy, Promo- 
tions Director Michele Snyder, PD 
Chuck Beck, or Goodman at (703) 

534-0320 for additional information. 

KABC 
Continued from Page 1 

"After Roger Barkley tested so 
well, and we found out he was 
available, we felt the timing was 
right for all of us to comfortably 
make the transition. We're de- 
lighted to have someone of Roger's 
caliber, and we know he'll carry on 
the EGBOK tradition." ("EG- 
BOK" - an acronym for "Every- 
thing's Going To Be Okay" - is a 
popular local phrase coined by Ar- 
thur and Minyard.) 

Arthur joined KABC in 1969 after 
serving as anchor at crosstown 
KNX. He and Minyard teamed up 
17 years ago, and became particu- 
larly known for their worldwide re- 
mote broadcasts from such points 
as Ireland, Australia, Singapore, 
and the Berlin Wall. 

"This is all so sudden, but all so 
exciting," exclaimed Barkley. "I 
sat in for Bob a few times earlier 
this year and really enjoyed my- 
self, but I never thought I'd be do- 
ing this on a permanent basis. In 
fact, I purchased a couple of res- 
taurants thinking my radio career 
was on hold." 

With his return to mornings, 
Barkley becomes the dean of L.A. 
morning men. He and partner Al 
Lohman aired the long -running 
"Lohman and Barkley" show on 
L.A. stations KFI, KLAC, and 
KFWB for 24 years beginning in 
1962. After the team split, Barkley 
briefly handled mornings at cross- 
town KJOI. 

Herpin 
Continued from Page 3 

succeeds Herpin as KTRR's GM, 
effective September 1. 

Crown owner Tom Gammon 
stated, "Greg has a long record of 
successful assignments in radio, 
and we're pleased to be naming 
him GM of our biggest radio sta- 
tion." 

Herpin told R&R, "KRTY is in a 
great position to become a premier 
San Jose radio station. The oppor- 
tunity for continued growth is ex- 
cellent. I'm excited to be stepping 
in at this time." 

Herpin has managed KTRR the 
past two years. He previously was 
on -air at WQUE-FM/New Orleans, 
OM at WTGI & WKJN/Baton 
Rouge, and GM at KFXY & 

KMRC/Morgan City, LA. 

WW1 Raises Glasses, Ratings 

Westwood One's President/CFO William Battison (I), VP Craig Whetstine (c) and 

Exec. VP Greg Batusic celebrate after perusing the recently released RADAR 

ratings, which reported that all of the company's radio network divisions showed 

"significant increases" in their listening audiences. 

Columbia 
Continued from Page 3 

ability to create and execute com- 
prehensive game plans, his diverse 
experience in the business, and his 
vast knowledge of music. He'll tru- 
ly maximize our promotional op- 
portunities for this essential for- 
mat." 

Blair told R&R, "It's great being 
part of the `Killer Bees' - Burt and 
B.G. [VP/Singles Promotion Bob 
Garland]- working with the best 
local promotion team in the busi- 
ness, and being blessed with such 
phenomenal music and artists." 

Lembo said, "It was a multiple 
choice decision: become general 
partner for the Yankees, become 
the new zookeeper on WHTZ 
(Z100)/New York, or work as Don- 
ald Trump's financial planner. 
However, when I woke up I decided 
that being the AC-tion captain for 
the most dynamic label of the '90s 
was the most secure option." 

Blair joined Columbia in 1983 as 
a CBS College Marketing and Pro- 
motion Rep for the New England 
region. After spending two years at 
Chrysalis as Northeast Promotion 
and Marketing Manager and then 
West Coast Regional Promotion 
Manager, he returned to Boston in 
'88 as Columbia Boston Local Pro- 
motion Manager. 

Lembo started his music career 
as owner of Platinum Promotions, 
an independent marketing and pro- 
motion firm. He joined Chrysalis in 
1984 as National Director/Dance 
Music Promotion & Marketing. 
Two years later he was named 
New York Local Promotion Man- 
ager at Columbia and was upped to 
Director/National Singles Top 40 

Promotion in '89. 

Elektra 
Continued from Page 3 

Michelle has demonstrated the 
skills and overview appropriate to 
field operations," said Alden. "I'm 
continually impressed with her 
work and dedication. 

"Jon's background has given 
him a broad perspective on the 
needs and potential of AOR from 
local to national to international 
levels. He's developed the ability to 
read the market from both con- 
sumer and company positions." 

Meisner joined Elektra in 1986 as 
Seattle Promotion & Marketing 
Manager, taking the same position 
in San Francisco the next year. In 
'89 she rose to West Coast Direc- 
tor/Album Promotion and earlier 
this year became West Coast Di- 
rector/Promotion. 

McHugh entered the music busi- 
ness in 1984 as Affiliate Relations 
Coordinator at London Wave- 
length. In 1985 he joined Radio In- 
ternational and collaborated on 
Rock Over London, among other 
projects. He later worked at DIR 
Broadcasting and then did national 
promotion for Dino DeLaurentiis 
Productions. He joined A&M in 
1988 as New York Local Promotion 
Manager. 


