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NEW CHR PARALLEL
CHARTS INTRODUCED

This week R&R debuts two
music features designed to
help you better evaluate the
actual strength of current
records:

@ Parallel Charts: Individual
40-song national listings by
Parallel

@ Performing Where Played:
a qualitative look at chart
conversions/moves.

Joel Denver has all the

details. Page 40
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SURVIVING THE
SALES SLUMP

Recently released sales figures
confirm what you already
suspected: Fourth-quarter revenue
is off in many sectors. Chris Beck
presents timely suggestions to help
you cope with today's sluggish
retail environment.

Page 14

POLLACK: TIME TO TAKE

A RATINGS STAND

“Broadcasters are being forced to
almost entirely subsidize ratings
services that have, by any
reasonable assessment,
unacceptable problems of
methodology,” asserts Jeff Pollack,
who calls for an overhaul of the
current system. Are less frequent
surveys the answer?

Page 23
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93 ROCKS
WITH TELEMARKETING

Telemarketing is undoubtedly one
of the industry's fastest-growing
marketing toois. KRXQ (93
Rock)/Sacramento is convinced
telemarketing’s benefits extend far
beyond mere short-term ratings
enhancement. Page 44

G T SRR S O M Y

PITY THE POOR ON-AIR PD

Everyone knows how tough it is to
be a PD these days. But how 'bout
when the program director is also a
personality? Dan O’Day suggests
strategies for the harried on-air PD.
Page 48
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Banks Seek Receivership
For Tak Communications

Lenders, led by Bank of New
England, have asked the feder-
al court in Alexandria, VA to put
Tak Communications info re-
ceivership. They claim tae ra-
dio and TV group owner is in de-
fault on loans totaling more
than $176 million and has made
payments on subordinated debt
to another Tak company while
in default to the senior lenders.

Chemical Bank VP Henry
Morneault, in an affidavit filed
with the court suit, states that
the market value of Sharad
Tak’s stations declined frcm ap-
proximately $277 million in
March 1988 to $181 million by
June of this year. He stated that
Tak Communications’ oper-
ating profits in five of the past
seven quarters through June
were down from the same per-
iod the previous year.

“From early 1990 until the
present, the banks have con-

tinued to defer initiating legal

Sl o e e

action based on representations
by Mr. Tak that he was actively
seeking to sell radio station
WUSL/Philadelphia and four
television stations located in
Wisconsin,” Morneault stated.

Restructuring Prospects
‘Remote’

Morneault added that Tak
had reneged on a restructuring
agreement that would have re-
duced his ownership from 100%
to 55%, given subordinated
creditors a 45% stake in the
firm, and paid the banks. Ac-
cording to Morneault, “The
prospects for a consensual re-
structuring now appear to be re-
mote.”

Tak did not return R&R’s
calls Tuesday (10/23) to his
home and Tyson’s Corner, VA
office. A hearing on the re-
ceivership motion was set for
Friday (10/26).

TAK/See Page 24

Stop The Violence Campaign

NOVEMBER 22,1990

Radio consultant Jerry Clifton is organizing his client stations to
carry special programming Thanksgiving Day (11/22) in an effort to
end gang violence. Originally conceived for WPGC/Washington,
“Stop The Violence” is a public service campaign designed to gen-
erate grassroots support to combat street crime. Thanks to prodig-

ious response to WPG

5 effort, the campaign will now air on KIS/

Los Angeles, WHYT/Detrort WPOW/Miami, and nine other major
market stations. Some ars using the campaign logo on T-shirts and

the 27th anniversary of the assassination of President Kennedy.

} donating profits to worthy local causes. November 22 also marks

Stations wishing to participate can obtain marketing and programm-

ing tips from Clifton or CLff Berkowitz at Claremont, CA-based New

l World Communications.

Greater Media Names
Banta Group VP/Radio

Greater Media has tapped
Charles Banta to oversee its 14
radio stations as Group VP/Ra-
dio, effective December 3. Ban-
ta, currently Exec. VP of Rich
Communications and GM of its
WGR-AM & FM/Buffalo, re-
places Herb McCord, who left
Greater Media in April to start
his own radio group, Granum
Communications.

Greater Media President/
COO Frank Kabela said
Banta’s experience as head of
his own radio group made him
the ideal candidate for the
Greater Media post. “His multi-
unit management experience
was something we were looking

for. We have strong managers
and we needed a strong person
to coordinate and administer
their efforts.”

Banta added, “This is an op-
portunity to work at the highest
levels of the industry with some
of the top stations and markets
in the country. The biggest
challenge will be to take some
really great properties and im-
prove them from a financial
performance standpoint.”

Prior to joining Rich in 1989,
Banta spent 15 years as Presi-
dent/COO of Community Pacif-
ic Broadcasting, a California-
based radio group he co-
founded.

s

Atlantlc Forms East
West America Records

Rhone Takes President/CEO Title;
Faraci Apponnted PreS|dent/COO

Vince Faraci

Atlantic has created a new di-
vision called East West Ameri-
ca Records. The new venture
will be headed by veteran At-
lantic Sr. Executives Sylvia
Rhone, as President/CEO, and
Vince Faraci, as President/
COOQ. Based in New York, East
West America will be distrib-
uted through Atlantic/WEA.

East West America will be a
full-service label with 15-25 acts
scheduled for release lts first

AN &z R i ) :x
a 3 ooy

w.gs.«w .71

Sylvm Rhone

year. In addition to new sign-
ings, the roster will include art-
ists coming from Atlantic and
some from sister company
East/West UK.

Rhone commented, ‘““[Atlan-
tic President/COQO] Doug Mor-
ris is giving Vince and me a
chance to take our careers and
visions to the next plateau. As a
black woman, I look forward to
running a full-line label and to

EAST WEST/See Page 24
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WELLS WXRT GM

Windy City Lifts
Mason To VP

Longtime WXRT/Chicago
GM Seth Mason has been ele-
vated to VP at parent Windy Ci-
ty Broadcasting. Station Man-
ager Harvey Wells succeeds
Mason as GM of the AOR.

“It was a natural progression
for Seth to free himself up from
his GM activities and concen-
trate on running the company,”
explained Windy City President
Dan Lee. ‘“‘We’re very fortunate
to have the depth of manage-
ment we do, and I'm very com-
fortable having Harvey take
care of the day-to-day opera-

Industry’s Largest Classifieds

tions of WXRT.”

Mason, who’s served as
WXRT GM since joining in 1973,
remarked, “Wrigley Field got
lights and the White Sox got a
new stadium, so it was time for
"XRT to get a new GM.” Two
years ago, he and Lee formed
Diamond Broadcasting, which
owns KOMA & KRXO/Okla-
homa City and KPYR/Mem-
phis. In his new position, Mason
will oversee corporate activities
for WXRT and for the Diamond
properties.

WINDY CITY/See Page 24
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SIMON T EXITS

KQLZ Boosts Leichter
To Station Manager/GSM

KQLZ (Pirate Radio)/Los An-
geles GSM Nancy Leichter is add-
ing Station Manager duties at the
Westwood One Rock CHR. Concur-
rently, VP/GM Simon T departs
the station. His position will not be
filled in the immediate future.

WW1 Station Group Exec. VP
Mike Kakoyiannis told R&R,
“Simon and I reached some philo-
sophical differences, but it was a
totally amicable parting. We're
committed to Pirate Radio and its
current format. Nancy will con-
tinue her duties as GSM, but as Sta-
tion Manager, she’ll coordinate all
our efforts with [VP/Program-
ming] Scott Shannon and me. For
the immediate future, I'll be split-
ting my time between Pirate Radio
and Westwood One’s New York of-
fices.”

Leichter added, “Since moving
to Pirate Radio as Sales Manager
almost two years ago and being
named GSM a few months later,
I’ve continuously been given added
responsibilities. I look forward now
to another challenge.” A 16-year
L.A. radio vet, Leichter began her
career in sales at KMET (now
KTWV) in 1974, eventually be-

SR

Mainelli Rejoins
WABC As

Operations
Director/PD

John Mainelli

Veteran Talk programmer John
Mainelli has returned to the
‘WABC/New York PD chair he va-
cated ten months ago, thus ending
the latest in a series of sabbaticals
he’s taken throughout his radio ca-
reer. Mainelli, now WABC’s Oper-
ations Director/PD, replaces Val-
erie Geller, who left the News/Talk
station in early September.

“I always thought John Mainelli
was the best [Talk programmer]
in radio,” said WABC President/
GM Fred Weinhaus. ‘“We were sor-
ry when he left, and when we had
an opportunity to get him back we
seized it.”

Commented Mainelli: “A lot has
changed at the station in the ten
months I was gone. It needs some
more life pumped into it. There are
a couple of shows I want to get up
to speed.” He cited Jay Diamond’s
morning show and Joy Behar’s
mid-morning program.

Mainelli rejoined WABC on Mon-
day (10/22) after ten months of
traveling, writing, and ‘‘just hang-
ing around New York.” Recently,
he’d begun discussions with Talk

MAINELLI/See Page 24

Nancy Leichter

coming LSM at KTWV before join-
ing KQLZ.

Simon T explained his move:
“We had some philosophical differ-
ences in Pirate Radio’s overall di-
rection, specifically relating to

LEICHTER/See Page 24

Haymond Upped
To KLTR VP/GM

KLTR/Houston GSM Tom Hay-
mond has been elevated to VP/
GM, succeeding Miles Sexton, who
exited the AC to become VP/GM of
KEZY & KORG/Anaheim. Hay-
mond’s successor as GSM has not
yet been selected.

Haymond told R&R, “I feel right
at home, as if I were taking care of
one of my children. I've been at
this station since the day it became
KLTR — more than seven years
ago. It’s a part of me.

“We know our position, as well
as our listener benefits and how
people use this station. [Operations
Director/PD] Ed Scarberough is
topnotch and has a tremendous
feel for the music and the market.
We know we're doing something
right, because many other stations
say they want to sound like we do.

HAYMOND/See Page 24

KRSR Picks
asha As PD

Bill Pasha

After considerable speculation,
KRSR/Dallas has selected two-
year CHR WAPE/Jacksonville PD
Bill Pasha as PD. He replaces
Scott Carpenter, who left the AC
station. Dene Hallam almost took
the jcb, but then elected to stay
with Gannett and move to KKBQ/
Houston (R&R, 9/14).

KRSR VP/GM Jenny Sue
Rhoades told R&R that although
several minor details need to be
worked out, she foresees no com-
plications. Pasha has been at the
station since October 17, but isn’t

PASHA/See Page 24

Oreman Set

To Head
Geffen AOR

Geffen Records’ new national
head of AOR promotion is Alan
Oreman, formerly Columbia’s Di-
rector/National Album Promotion,
West Coast. He succeeds Mark
DiDia, who left to become VP/GM
of Def American (see story, this
page).

Geffen GM Al Coury stated, “We
dide’t rush in our pursuit of the
right person. When we closed the
deal with Alan, everyone at Geffen
was elated. He brings experience,
dedication, and knowledge to this
very important post.”

“Dream of a lifetime’ sounds
way corny, but it’s definitely a
rusa,” remarked Oreman. ‘‘The
first thing I want to do is get to
knew everyone at the Geffen home
offize and [then] hit the road to
mez2t with the field staff, because
the street is where it happens. I
want to see as many radio people
as I possibly can in my new posi-

OREMAN/See Page 24
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DiDia Now
VP/GM At
Def American

3

Mark DiDia

Geffen Director/National Album
Promotion Mark DiDia has been
selected as GM of Def American
Records. He'll oversee all day-to-
day operations, including promo-
tion, sales, marketing, and publici-

Def American owner Rick Rubin
said, “I have a great deal of re-
spect for Mark as an executive,
plus he’s genuinely enthusiastic
about my artists. I never really
corsidered anyone else for the posi-
tion of GM.”

‘ Rick is one of the most creative
people I’ve ever known, and he has
great vision,” said DiDia. “I'm
thrilled to be a part of that vision
and to make it a reality.”

Prior to Geffen, DiDia spent ten
years in AOR radio as MD of
WXRK/New York and WYSP/
Philadelphia. He also was Music
Editor at the Friday Morning
Quarterback tipsheet.

www americanradiohistorv.com
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TALKIN’ 'BOUT TALK

Randall Bloomquist interviews legendary
KMOX & KLOU/St. Louis Sr. VP/GM Robert
Hyland, winner of this year's NAB National
Radio Award.
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KJAZ Appoints McCoy
To President/GM Post

KJAZ/San Franeisco interim
GM Peter McCoy has been named
President/GM for the Dorie
Group’s Jazz station. He stepped in
as interim GM in mid-May when
Ian Epstein exited.

McCoy told R&R, ‘“The job was
irresistible to me because of what
this station represents. We’re a na-
tional institution and are often un-
appreciated. This is the nation’s
oldest Jazz station. There’s never
going to be a format change here.

“It's my job to make sure our
marketing efforts are up to what
the station is all about. Advertisers
must understand what we are and
what we represent. Our audience is
extremely loyal; many people
have been listening to us for 30
years, and they fend to be on the
upscale side.”

McCoy spent three years in sales

e

Peter McCoy

and sales management at WCBS/
New York and 11 years as GM at
KCBS/San Francisco. “‘KCBS was
very exciting, but not always a lot
of fun,” he recalled. “KJAZ is as
exciting as it needs to be and al-
most always fun.”

Wilburys Travel To Promoland

The Traveling Wilburys (minus Boo) took some time off from their press and TV interviews to meet with Warner Bros.’ promo-
tion staff. Kickin’ back at the label's headquarters in beautiful downtown Burbank are (seated, I-r) Clayton, Muddy and Spike
Wilbury; (standing, I-r} Warner Bros. VPs Dino Barbis, Kenny Puvogel and Stewart Cohen, the label’s Rochelle Staab, Steve

Zap, Patti Oates, Barney Kilpatrick, Irene Vargas and Ed Nuhfer, VP Carol Hart, and the label's Greg Lee.

UPTON STEPS DOWN

Scott Named PD At KSRR

Genesis Hot ACKSRR (Star 93)/
San Antonio’s new PD is Jeff Scott,
former OM/afternoon personality
at Nationwide's Adult CHR
KHMX /Houston. He replaces Rick
Upton, who’ll remain at KSRR as
afternoon driver.

KSRR VP/GM Susan Hoffman
told R&R, “Jeff and I worked to-
gether in Houston at KNRJ and al-
so at KKBQ. Rick Upton has done a
great job here as PD, is excited
about the new format, likes the
company, and is looking to stay on
with us in afternocns. However, we
felt we needed a fresh approach to
our new format, and Jeff’s done a
great job at KHMX. We’'ve been
sharing a dialogue about ideas for
a while now, and it all came to-
gether.”

Scott added, “I've had a great
opportunity to help launch KHMX,
but this chance was too good to
pass up. San Antcnio already has
three very passive ACs and two
Dance CHRs, so the market is ripe

Jeff Scott

for a mainstream station. I'm an-
alyzing the market and Star 93, and
some formatic adjustments will be
made.”

Scott was KNRJ’s OM/PD be-
fore Nationwide took the Dance
CHR over from Emmis to re-
fashion it as KHMX. He’s been on-
air at Houston CHRs KKBQ and
KRBE and held production direc-
tor/afternoon duties at KSDO-
FM/San Diego.
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David Macejko

LEONARD EXITS

Macejko

Now WING &
WGTZ VP/

COO/GM

Great Trails has tapped former
WFLA & WFLZ/Tampa VP/GM
David Macejko as Corporate VP/
COO/GM at Gold/CHR combo
WING & WGTZ/Dayton. He’ll also
oversee Great Trails’s other radio
properties, WCOL & WXGT (92X)/
Columbus and WIZE/Springfield,
OH. He replaces David Leonard,
who’s launching a retail golf busi-
ness.

Great Trails President Alex Wil-
liams commented, “We're very
pleased to add someone of David’s
extensive background to our or-
ganization. His leadership and
management skills will be a great
asset.”

Macejko told R&R, “When I left
[WFLA & WFLZ owner] Jacor, I
was looking for a game where I
could lay all my cards on the table.
This is one of the first opportunities
I looked at, and it’s the kind of
game I was really looking for,
short of ownership. Great Trails is
a solid group of stations with the
kind of upside I like in terms of
growth and potential.”

Before his Tampa tenure, Macej-
ko was VP/GM at WEBN/Cincin-
nati.

www americanradiohistorv. com
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CORCORAN BLASTS FCC, INDUSTRY

KSD Won’t Fight Indecency Fine

Gannett Radio’s KSD/St. Louis has opted not to fight a
$2000 FCC indecency fine stemming from a morning show
segment in which co-host J.C. Corcoran read portions of a
sexually explicit Playboy magazine interview with PTL
scandal figure Jessica Hahn. The station’s decision
prompted Corcoran to blast both the FCC and the radio in-
dustry, which he believes has shown cowardice on the in-

decency issue.

“We laid our response before the
FCC and they [rejected] it,” said
KSD President/GM Merrell Han-
sen. ‘“There isn’t anything else we
can do.”

An angry Corcoran hit the FCC
for rejecting KSD’s argument that
the Hahn interview, although not
part of a formal newscast, was
news and therefore should not be
considered indecent. FCC Chair-
man Al Sikes has said he believes
material included in a “legitimate
newscast” should not be cited for

indecency. According to Corcoran,
radio programming can no longer
be easily classified as news and
non-news.

“Broadcasting is changing and
Sikes is being left in the dust,”’ said
Corcoran. ‘“Just because I don’t
say, ‘In the news, Jessica Hahn
says ..., doesn’t mean it’s not
news. Fuck him!”’

‘You’re On Your Own

Corcoran said he was “disap-
pointed, but not surprised’’ by Gan-

nett’s decision to pay the KSD fine.
“The broadcast industry as a
whole is coming up lame [on the in-
decency issue],” he added. “When
[WLUP/Chicago morning man
Steve] Dahl and [WXRK/New
York morning personality How-
ard] Stern showed that [controver-
sial morning shows] could make
money, stations everywhere
jumped on [the bandwagon]. But
now that the FCC is rattling its
saber, the same industry that
made those shows acceptable is
backing off, saying [to fined sta-
tions], ‘Hey, you’re on your own.’ ”’

Corcoran cited WLUP licensee
Evergreen Media and WXRK li-
censee Infinity Broadcasting,
which have fought FCC indecency
fines, as exceptions to the
industry’s tendency to ‘“stick its
head in the sand and hope [the in-
decency issue] will just go away.”

FM-Compatible DAB Proposed; FCC Moves

Ahead On Satellite CD Radio Application

Digital audio broadcasting may be possible in the FM
band — without displacing current stations. It’s still just
theory, but San Jose broadcast equipment manufacturer
John Leonard Jr. believes his FM-compatible DAB will be

ready for testing in 1991.

Using power multiplexing
(PMx) technology for FM DAB
“would allow licensing to remain
where it is,” Leonard told R&R.
What he’s proposing is “not a sub-
carrier, just a lower signal on the
same frequencies.”

According to a system descrip-
tion supplied by Leonard, “The
very basic nature of all FM re-
ceivers is that they only receive
and demodulate the strongest sig-

nal,”” a phenomenon referred to as
the “capture effect.” Under his
scheme, “a digital signal would be
added simply by combining a new
transmitter with the existing trans-
mitter,” with both using the cur-
rent FM antenna. Since digital
transmissions require less power,
coverage areas would be about the
same for both signals.

JNS Electronics Inc. President
Leonard is in the process of estab-

tion.

“} predict we will see a terrestrial
DAB system within five-six years
and a satellite-based system within
the next decade,” said communica-
tions attorney Robert Mazer of Nix-
on, Hargrave, Devans and Doyie.
He was moderator for the DAB
panel discussion at a recent Satel-
lite Communications Users Confer-
ence in Las Vegas.

Comstream's John Peutz said
rapid advancaes in digital signal pro-
cessing and compression technolo-
gies have sparked the heightened
interest in DAB. “In the last three
years or so there’s been a lot of
work on algorithms that take the re-
dundancies cut of audio,” he ex-
plained, making DAB feasible from
the point of view of spectrum effi-
ciency. Comstream has been using
its digital audio technology to pro-
vide satellite links to Gannett Radio
and cther brcadcasters.

Satellte CD Radio President
Peter Dolan disputed critics’ claims
that satellite-delivered DAB would

DAB Heats Up Las Vegas
Satellite Conference

Digital audio broadcasting was called the “hottest issue
in radio in the last 23 years” as satellite interests heard how
they could become radio broadcasters for the next genera-

be the kiss of death for many ter-
restrial broadcasters. He said the
addition of satellite DAB “is certain
to cause some competition for lis-
tening audiences, but also has the
potential of expanding the base of
radio listeners overall.” Besides, he
added, nationwide DAB from satel-
lite would be soiely dependent on
national advertisers and would
“have an inconsequential effect on
local advertising revenues.”

While NAB and many broad-
casters oppose satellite DAB,
there's also dissension within the
satellite community about what
course it should take. Radio Satel-
ite Corporation Chairman Gary
Noreen explained his proposal to
deliver ten DAB channels as part of
a package of mobile communica-
tions services, rather than launch-
ing a satellite strictly for radio. RSC,
he said, has "very carefuly tar-
geted a mobile DAB and mobile
communications marketplace di-
rected toward consumers.”

~—Scott Chase

lishing a partnership with research
engineer Glen Myers, who patent-
ed the technology last year. Myers
is an engineering professor at the
Naval Postgraduate School in
Monterey, CA.

“As we envision this type of dig-
ital radio broadcasting, it would
simply be a new service offered by
current broadcasters,” said
Leonard. That sort of approach is
exactly what the Committee for
Digital Radio Broadcasting has
been searching for (R&R, 9/14).
The committee, composed primar-
ily of network and major group en-
gineers, is making plans to test
Leonard’s technology. Co-Chair-
man Mike Starling of NPR de-
clared it’s “still completely up in
the air’’ whether merging DAB in-
to the FM band will work. The big-
gest question, he said, is whether
the added DAB signal would cause
interference to existing receivers.

Other firms are known to be
working on technology to incorpor-
ate DAB into the FM band. One is
Mercury Digital Communications,
which believes its multifrequency
modulation (MFM) technology
may be useful for DAB. But Presi-
dent Tom Duffy said his company
needs to find a partner with com-
patible digital compression
technology.

Comments Due Next Month

The FCC is moving on Satellite
CD Radio’s application to license a
66-channel DAB system, which
would blanket the nation from two
satellites. Comments on the license
application are due November 30.

“We’re quite happy the FCC has
moved ahead on the application,”
said CD Radio President Peter
Dolan. By getting the FCC to con-
sider its application now, he ex-
plained, the company “will have
cleared the first couple of hurdles”
when frequencies are allocated.

CD Radio proposes to operate in
the 1470-1530 MHz band, which is
not currently allocated for broad-

Continued on Page 10
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Osborn Questions
Fairmont’s Future

ow that Bob Price is warning a bankruptcy filing is

imminent if Price Communications bondholders

don’t accept an exchange offer, Frank Osborn is
flashing signals he may exit the venture.

in a recent letter to Osborn Communications shareholders, he is
pessimistic about the future of Fairmont Communications, which is
managed by Osborn and co-owned with Price. While Osborn says the cash
flow of the group — which includes KIOI/San Francisco and WNIC/Detrolit
— has "'more than doubled in three years under our management,” refinan-
cing plans have flopped since 1987's stock market crash and the subse-
quent failure to sell KKOB-AM & FM/Albuquerque.

“Falrmont’s financing must be restructured in order for it to remain
viable,” he wrote. And Osborn added it may not be "worth our time and ef-
fort to continue managing the group. Under any circumstances, we will
continue to maintain our stock position in Fairmont.”

Even if Fairmont sours, it shouldn't overly affect Osborn Communica-
tions. Overall corporate cash flow has increased approximately 40% so far
this year, and interest charges dropped $1 million to $2.3 million.

Dingell Deal Dies

roadcasters can breathe a sigh of relief now that

Rep. John Dingell's (D-Ml) effort to ram a lowest

unit rate political advertising bill through Congress
has apparently derailed.

The measure was introduced, discussed at a hearing, and approved by
Dingell's Energy and Commerce Committee in two whirtwind days earlier
this month. But now it's been yanked from the House calendar and appears
to be dead for this session. The main reason: Senate Rules Committee
Chairman Wendell Ford's (D-KY) reluctance to act without passage of
overall campaign reform legislation.

According to an aide, Ford believes lower campaign advertising costs
should be used to encourage lawmakers to pass a campaign reform pack-
age in Congress’s next session. A Dingell alde noted that without the pros-
pect of Senate action, there's not much point in pressing the issue in the
House.

Dingell's bill wouid have required broadcasters to sell nonpreemptible
spots to candidates at the lowest rate the station has received for any spot
airing in the same daypart of the same day of the week.

Fritzinger & Case Cool Combo Controversy

os Angeles broadcasters George Fritzinger and

Dwight Case have settled their fraud lawsuit against

Radio Santa Barbara Inc. and will get back some —
but not all — of their $600,000 escrow deposit for the fail-
ed purchase of KKAM & KBOS/Fresno, CA and KIST &
KMGQ/Santa Barbara, CA.

The two bid $11.75 million for the combos last year, but the deal col-
lapsed in June amid charges of financial misrepresentation. RSB's at-
torney, Ron Clausen, says the settiement means “negotiation will now en-
sue” on a deal to sell the stations to Ed Krampf's Express Broadcasting. A
transfer application was filed with the FCC August 2, even though the con-
tract was still being negotiated. There's no official pricetag on the deal, but
an insider says it will be around $11 million.

Sikes Sends Message To Industry

s FCC Chairman Al Sikes hinting about how he might
vote on the digital audio broadcasting petitions now
pending before the Commission?

During last month’'s NAB convention, Sikes expressed concern that
satellite-delivered DAB wouldn't promote a national policy of localism in
broadcasting. But during a speech in Romania on Tuesday (10/23), he
stressed that promoting industry competition and media diversity is an
equally important virtue.

While never specifically mentioning DAB, Sikes recalled broadcasters
asked the FCC “to slow or halt” cable TV growth on grounds that it would
result in excessive competition. “The contrary, however, has proved to be
the case,” he said.

"Our experience demonstrates that efforts to prevent new services
and competition, in the long run, will prove counterproductive . .. the
public and national interest are more likely to be advanced by policies that
emphasize individual choice, customer sovereignty, and competition.”
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RADIO BUSINESS

TRANSACTIONS

Schurz Snares Hoosier Haven
For $8.5 Million

California Combo Moves To Island For $1.5 Million

WASK-AM & FM/Lafayette, IN
PRICE: $8.5 millicn {approximate)
BUYER: Schurz Communlcations,
headed by Frank Schurz. The com-
pany owns WNSN & WSBT-AM & TV/
South Bend, IN.

SELLER: Duchossois Communica-
tions Inc., headed by Rolland John-
son. The company also owns WHFS/
Annapoils, MD (Washington); KQPT/
Sacramento; and KJYK & KKLD/Tuc-
son.

FREQUENCY: 1450 kHz; 105.3 MHz
POWER: 1kw; 5Ckw at 375 feet
FORMAT: AC; Ccuntry

BROKER: Howard Stasen of Black-

S et ol
WHZi/Hanceville
PRICE: $7500 and debt assumption
TERMS: Asset sale for cash and debt
assumption

BUYER: Rojo Inc., owned by Rolland

and Jo French of Eva, AL

SELLER: WHZI Rosebank Broadcast-
ing Inc., owned by Betty Jane Morgan
Stinedurf

FREQUENCY: 1170 kHz

POWER: 460-watt daytimer
FORMAT: Religious

PRICE: $7000

TERMS: Asset sale for $5000 cash,
contingent upon FCC reinstatement of
the expired construction permit and as-
signment to the buyer. In addition, the
buyer is to pay up to $2000 to obtain a
release of the station's equipment from
storage.

BUYER: Calipatria FM Inc., owned by
Debble Hogan, A. Michael Hogan,
and Alan J. Singer of Palm Springs,
CA

SELLER: Salton Sea Communica-
tions Co., a general partnership of Mar-
cus D. Jones, Wllllam W. Fulgham,
and William L. Waliace. Jones owns
controlling interests in KDBB/Bonne

Terre, MO; KRBG/Bunkie, LA; and
KEZP/Canadian, TX. Fulgham owns
KBRA/Freer, TX.

FREQUENCY: 100.9 MHz

POWER: 3kw at 148 feet

KFLI/Eureka

PRICE: $105,000

TERMS: Asset sale for $2500 cash
and a promissory note for $102,500
BUYER: Jones Famlly Broadcasting
Inc., owned by Michael Allen Jones,
Suslo Mae Jones, and Josette C.
Morin of Eureka, CA

SELLER: California Oregon Broad-
casting Inc., owned by William B.
Smullin and other members of his
family. They own KAGI/Grants Pass,
OR and six TV stations in California and
Oregon. They're selling KEKA/Eureka,
CA (R&R, 10/12).

FREQUENCY: 790 kHz

POWER: 5kw daytimer

FORMAT: Gold

COMMENT: The FCC required divesti-
ture of this station as a condition of the
seller's pending acquisition of a TV sta-
tion in the same market.

Honoring
Excellence in
Radio/Television
Programming and
Advertising

16th Annual AWRT National
Commendation Awards

Each year American Women in Radio and Television honors excellence in radio and television
programming and advertising that presents women in a realistic manner. Awards will be pre-
sented to local, network, cable and syndicated entertainment programs, program segments,
documentaries, portraits, news stories, news series, promotional announcements, commer-
cials, editorials, public service announcements, talk shows, magazine shows, children’s pro-
gramming, government/nonprofit organizations, international programs, and student
productions. Deadline for submission of entries is January 7, 1991. Award winners will

be honared at a luncheon at The Waldorf= Astoria in New York City on March 14, 1991.

For more information and entry forms call or write:

AWARDS

American Women in Radio and Television
1101 Connecticut Avenue, NW

Suite 700
Washington, DC 20036

(202) 429-5102

TRANSACTIONS AT A GLANCE

$936,690,669

® Deal Of The Week:

(approximate)

® KFLUEureka, CA $105,000

® WCSA/Ripley, MS $25,000

® WOKG/Warren, OH $47,000

@ KADS/Elk City, OK $71,000
® WKFD/Wickford, Ri $157,000

Deals So Far In 1990:

Total Stations Traded This Year: 1108
This Week’s Action: $15,159,010
Total Stations Traded This Week: 37

® WASK-AM & FM/Lafayette, IN $8.5 million

® WHZl/Hanceville, AL $7500 and debt assumption
©® KSSB/Callpatria, CA (FM CP) $7000

® KKSA/Folsom, CA (AM CP) $35,000

©® KNTO/LIvingston, CA $198,000

® KCIN & KATJVictorville-George, CA $1,575,000

©® WLVH/Hartford $125,000 for 51%

©® WZEP/Defuniak Springs, FL $70,000 and debt assumption

® KAIM-AM & FM/Honolulu No cash consideration

® WXGL-AM & FM/Lewiston, ME No cash consideration

® WQS! & WZYQ/Frederick-Braddock Heights, MD $61,410 for 15%
® WLRM & WLIN/Ridgeland-Gluckstadt, MS $1.5 million

® KZKL-AM & FM/Albuquerque $1:3 million
® KVSF & KNYN/Santa Fe No cash consideration
® WSMY & WPTM/Roanoke Rapids, NC No cash consideration

® KEYB/ARus, OK No cash consideration

® WWBD & WWLT/Bamberg-Denmark, SC $200,000

® KWIC-AM & FM/Beaumont, TX $100 for 40% stock interest

® KEGG/Dalngerfleld, TX $50,000

® WLTP & WNUS/Parkersburg, WV-Belpre, OH $1,125,000 for 83%

KKSA/Folsom (AM CP)

PRICE: $35,000

TERMS: Cash for assets

BUYER: Willllam Battles Jr. of Carmi-
chael, CA

SELLER: Foisom Radio Ltd., headed
by James Nicholson of Sacramento
and Frederick L. Dume Inc.
FREQUENCY: 1030 kHz

POWER: 50kw day/1kw night

KNTO/Livingston

PRICE: $198,000

TERMS: Asset sale approved by the
Superior Court of California, County of
Merced. Former partner R.C. Duckett
is to receive $130,000, and the
buyers are assuming a $68,000 loan
balance due the U.S. Small Business
Administration.

BUYER: All American Broadcasting
inc., owned by Nelson F. Gomez of
Turlock, CA and Wllliam Colclough of
Santa Rosa, CA

SELLER: Daniel Forrestall, receiver
for All American Broadcasting Com-
pany

FREQUENCY: 95.9 MHz

POWER: 3kw at 300 feet

FORMAT: CHR

COMMENT: According to the FCC fil-
ing, this transaction resolves “pro-
tracted litigation” which arose “due to
irreconcilable differences” among the
principals of the licensee.

KCIN & KATJ/

Victorville-George

PRICE: $1,575,000

BUYER: Isiand Broadcasting Corp.,
owned by Scott Brody

SELLER: Crown Broadcasting Ser-
vices, a partnership of Sidney King
and Mattie Brown

FREQUENCY: 1590 kHz; 100.7 MHz
POWER: 500 watts day/135 watts
night;, 850 watts at 1548 feet
FORMAT: Country

BROKER: Roy Rowan of Blackburn &
Co.

__Connecticut

WLVH/Hartford

PRICE: $125,000 for 51%

TERMS: Stock sale for $1000 cash;
assumption of seiler's $25,000 per-
sonal liability remaining under a promis-
sory note to Sage Broadcasting;
$10,000 under noncompete agree-
ment in two equal payments, one at
closing and the other one year later;
and a promissory note for the re-
mainder, at no interest, payable S0
days after demand in writing is receiv-
ed from the payee

BUYER: Jeffrey P. Dressler of Hart-
ford, increasing his 49% stock interest
in Elio Broadcasting Inc. to 100%
SELLER: Carios M. Lopez of Hartford
FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: Spanish

COMMENT: This station was purchas-
ed for $925,000 in September 1989.

Florida

WZEP/Defuniak Springs
PRICE: $70,000 and debt assumption
TERMS: Asset sale for a $70,000
promissory note and assumption of
undisclosed liabilities

BUYER: Ashley Norman Davis Jr., the
station’'s GM

SELLER: Wyatt Cox,
KSPGJEI Dorado, KS
FREQUENCY: 1460 kHz
POWER: S5kw day/186 watts night
FORMAT: Nostalgia

Hawaii
KAIM-AM & FM/Honolulu
PRICE: No cash consideration
TERMS: Asset transfer due to organi-
zational merger

BUYER: Billy Graham Evangelistic
Association, headed by Chairman Bil-
ly Graham and President Allan Emery

the GM of

Continued on Page 10



Marcon

Saluting a country music station
programmed and run the way
Guglielmo Marconi would have
wanted it!

Congratulations to our
“Continuous Country Music”
giant ...the NAB Marconi-
Award-winning, Best Country
Music Station in America
KILT-AM-FM, Houston!

. GROUP  GROUP W |
RADIO |

Since 1920 |
The First Name In Radio

WBZ Boston |
WINS/WNEW-FM New York
KYW/WMMR-FM Philadelphia
WCXR-FM/WCPT Washington, DC
R | KDKA Pittsburgh

| WLLZ Detroit
WMAQ Chicago
KILT AM/FM Houston
KRSR Dallas/Ft. Worth
KQXT San Antonio
KMEO AM/FM Phoenix
KFWB/KTWV-FM Los Angeles
KFBK/KAER-FM Sacramento

Guglielmo Marconi

WwWw.americanradiohistorv.com
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TRANSACTIONS

Continued from Page 8

Jr. Graham is also Chairman of WFGW
& WMIT/Black Mountain, NC.
SELLER: Christlan Broadcasting As-
sociation, headed by L.A. Walkup,
C.R. Palmquist Jr., Cornelius Keur,
J.R. Jensen, and Charles Pietsch
FREQUENCY: 870 kHz; 95.5 MHz
POWER: 50kw; 100kw at 421 feet
FORMAT: Religious

WXGL-AM & FM/Lewiston
PRICE: No cash consideration
TERMS: The sellers have defaulted on
a $1 million loan agreement, and the
bank is exercising a stock pledge
agreement "for the purpose of selling
the stock at private or public sale.”
BUYER: Peoples Heritage Savings
Bank, headed by Chairman Weston
Bonney. A bank director, Harold
Vigue, is a sales representative with
WTVL-AM & FM/Waterville, ME.
SELLER: Airborne Broadcasting Co.,
owned by John Pineau and David
Dulac. Pineau owns WKIT-AM & FM/
Brewer, ME.
FREQUENCY: 1240 kHz; 93.9 MHz
POWER: 1kw; 27 5kw at 650 feet
FORMAT: Gold

and

WQSI & WZYQ/Frederick-
Braddock Heights

PRICE: $61,410 for 15%
TERMS: Stock sale for $4587; settle-
ment of employment contract for nine
payments totaling $47,500; and
$9323 for share of operating net profit
BUYER: Leo L. Shank and Howard C.
Fisher of Frederick, MD, increasing
their stakes in Musical Heights Inc. to
50% each

SELLER: Thomas D. Boock of Fred-
erick, MD

FREQUENCY: 820 kHz; 103.9 MHz
POWER: S5kw day/1kw night; 420
watts at 910 feet
FORMAT: Country; CHR

Gluckstadt

PRICE: $1.5 million

TERMS: Asset sale for promissory
note, which shall accrue interest at the
“applicable federal rate”

BUYER: Alleron Communications
Inc., owned by Willllam Neville i}l of
Jackson, MS

SELLER: Exchequer Communica-
tions Inc., also owned by William
Neville 1ll

FREQUENCY: 780 kHz; 101.7 MHz
POWER: Skw daytimer; 3kw at 300
feet

FORMAT: News/Talk; Beautiful
COMMENT: This sale is to facilitate the
anticipated sale of minority interests to
outside investors.

WCSAI/Ripley
PRICE: $25,000
TERMS: Asset sale for $10,000 plus
credit for $15,000 from a past transac-
tion involving a third party

BUYER: Lillie S. Jubert of Memphis
doing business as Keyboard Broad-
casting Communication

SELLER: Jesse R. Williams of Collier-
vile, TN doing business as Tippah
Broadcasting Company
FREQUENCY: 1260 kHz
POWER: 500-watt daytimer
FORMAT: This station is dark.

Mexic:

KZKL-AM & FM/Albuquerque
PRICE: $1.3 million

TERMS: Asset sale for $800,000 cash
and ten-year promissory note for
$250,000 at 10% interest. The buyer
agrees to assume liabilities for the
balance.

BUYER: Coronado Broadcasters Ltd.
Inc., owned by Willliam Russell and
Carolyn Munoz of El Paso

SELLER: AM-FM Communications
Inc., debtor-in-possession, headed by
Garrett Haston. He also owns an in-
terest in KJQN-AM & FM/Ogden, UT.
FREQUENCY: 1580 kHz; 101.7 MHz
POWER: 10kw day/40 watts night;
3kw at 98 feet

FORMAT: Goid

KVSF & KNYN/Santa Fe
PRICE: No cash consideration
TERMS: Asset transfer to settle court
judgment

BUYER: Radio Santa Fe Inc., owned
by James Curtis Jr., James Hurst,
Guy Harrison, and Jerry McCaffrity of
Longview, TX. Curtis owns KFRO/
Longview, TX and KLSQ/Gilmer, TX.
SELLER: James Davis, trustee for Ra-
dio New Mexico Inc., a company for-
merly headed by William Bereman
FREQUENCY: 1260 kHz; 95.5 MHz
POWER: 5kw day/1kw night; 19.1kw
at 1851 feet

FORMAT: Country; station is dark
COMMENT: Enchanted Mediarecent-
ly filed a competing application to buiid
a new AM on this frequency. Enchant-
ment is owned by Bill Sims, who is in
the process of selling KMIK/Santa Fe
and purchasing KMIO/Espanola, NM.

ik e
WSMY & WPTM/
Roanoke Rapids
PRICE: No cash consideration
TERMS: Transfer of assets in conjunc-
tion with bankruptcy proceeding
BUYER: Moran Communications Inc.,
owned by Timothy and Amy Moran of
Weldon, NC. Timothy Moran is pres-
ently a consultant to the combo, and
his wife Amy is Sales Manager. They
own WHLF/South Boston, VA.
SELLER: Faver Broadcasting Group
Ltd. The company also owns WOBB/
Cairo, GA.
FREQUENCY: 1400 kHz; 102.3 MHz
POWER: 1kw; 2.5kw at 351 feet

WOKG/Warren
PRICE: $47,000
TERMS: Asset sale for $6000 cash
and seven-year promissory note for
$41,000 at 10% interest. This deal is
contingent on the sellers receiving
$78,000 in financing to ‘“rebuild the
station.”

BUYER: W-A Broadcasting Inc., own-
ed by Craig Waffen and Jack Alpern
of Warren, OH. Waffen is the former
Sales Manager of WNCD/Niles, OH.
SELLER: Geri Taczak Media Inc.,
owned by Geri Taczak

FREQUENCY: 1570 kHz

POWER: 500 watts day/ 116 watts
night

FORMAT: News/Talk

__ Okiat
KEYB/Altus
PRICE: No cash consideration
TERMS: Stock transfer for assumption
of all outstanding debts, liabilities, and
obligations of corporation

BUYER: Paul and Scott Wlimes of Al-
tus, OK are acquiring 51% and 49%,
respectively, of the stock of Altus FM
Inc.

SELLER: Fred Morton Jr., Evelyn Mor-
ton, and Raymond Klotz. Fred Morton
also owns 25% of KMGZ/Lawton, OK.

FREQUENCY: 107.9 MHz
POWER: 3kw at 290 feet
FORMAT: Country

KADSIEIk City

PRICE: $71,000

TERMS: Stock sale for $1000 cash
and release of indebtedness totaling
$70,000

BUYER: Kenneth Martin of Trinity, TX
and Jack Palmore of Elk City, OK.
Palmore is the station's current GM.
SELLER: W. Steve Baker Jr. and Jua-
nita Rogers are selling their stock in-
terest in Investar Inc.

FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: Country

WKFD/Wickford
PRICE: $157,000
TERMS: Asset sale for $10,000 de-

posit; promissory notes totaling
$122,000; and assumption of ac-
counts payable totaling $25,000
BUYER: Nancy Boyd of Holiston, MA
SELLER: Wickford Wireless Inc.,
owned by Benjamin McGowan
FREQUENCY: 1370 kHz

POWER: 500 watts

FORMAT: Gold

South Ca
WWBD & WWLT/
Bamberg-Denmark

PRICE: $200,000

TERMS: Buyer to assume $200,000
loan due to Enterprise Bank

BUYER: Underwood Communica-
tions, a partnership of Gresham Com-
munication Inc., headed by Rudi and
Faye Gresham of Walterboro, SC; and
Underwood Communications of Bam-
berg Inc., owned by James Under-
wood

SELLER: Viking Broadcasting Corp.,
owned by Stewart Freeman and Rob-
ert Simpkins. They also own WSYN/
Georgetown, SC and WYTL & WPFR/
Terre Haute, IN.

FREQUENCY: 790 kHz; 92.1 MHz
POWER: 1kw; 3kw at 310 feet
FORMAT: AC; Country

KWIC-AM & FM/Beaumont
PRICE: $100 for 40% stock interest
TERMS: Cash for stock. The buyer is
exercising a stock option.

BUYER: Mark White Jr. of Houston
SELLER: William J. Mason is selling a
40% stock interest in Modern World
Media Inc. He'll continue to own an-
other 40% interest.

FREQUENCY: 1380 kHz; 107.9 MHz
POWER: 1kw day/127 watts night;

100kw at 1000 feet
FORMAT: Religious; AOR

KEGG/Daingerfield

PRICE: $50,000

TERMS: Asset sale for cash

BUYER: Network Communications
Company, owned by Quincy and Ruth
Ollison

SELLER: Breckinridge Broadcasting
Company, headed by general partner
Owen Woodward. The company also
owns KTUS/Galveston; KSTB &

KROO/Breckinridge, TX; and KTAT &
KYBE/Frederick, OK.

FREQUENCY: 1560 kHz

POWER: 1kw

FORMAT: Gold

g
WLTP & WNUS/Parkersburg,
WV-Belpre, OH

PRICE: $1,125,000 for 63%
TERMS: Stock sale for $100,000
cash, a promissory note, and redemp-
tion of other outstanding stock
BUYER: TRBC Inc., owned by Joel
Thorp of Cincinnati and John Reyn-
olds of Zionsville, IN

SELLER: The Somerset Group Inc.,
headed by John Patten, is reducing its
ownership from 83% to 20%.
FREQUENCY: 1450 kHz; 107.1 MHz
POWER: 1kw; 2.3kw at 370 feet
FORMAT: Goid; Country

Talk Host Christian Pleads Guilty On Securities Charges

Baltimore talk host and would-be media mogul Alan
Christian has agreed to return $678,000 that was invested
in his Atlantic Coast Radio, Inc. (ACR) after pleading guil-
ty to charges he illegally raised and spent the money. ACR
officer Grace Starmer pleaded guilty to the same charges
of selling unregistered securities and fraudulently misap-

propriating investor funds.

According to Maryland prosecu-
tors, Christian and Starmer told
ACR investors — many of whom
were fans of Christian’s WITH/
Baltimore talk show — that their
funds would be used to buy various
media properties, including WITH.
But instead of making acquisitions,
Christian used the investor funds to
underwrite the operating costs of
his purchased-time talk program
(including a total of $150,000 in sal-
aries for himself, Starmer, and
others) and solicit additional in-
vestment both from individuals
and overseas financial institutions.

. e

FM-Compatible DAB Proposed; FCC Moves

“What began as an ill-conceived
venture transformed into an illegal
operation rather early,” said Assis-
tant Attorney General Christopher
Romano.

A third ACR official, Dale An-
drews, is still under investigation
on similar allegations. Prosecutors
have offered Andrews a ‘“pre-in-
dictment” plea arrangement and
given him until November 9 to ac-
cept or reject the offer. If Andrews
refuses the deal, prosecutors could
press for his indictment.

In addition to making restitution
on the $678,000, Christian and

Starmer face a maximum sen-
tence of eight years in prison. But
Romano said his office has asked
that most of the sentences be sus-
pended. According to Romano,
Christian is likely to spend six mon-
ths in a halfway house, while Star-
mer would get nine months of
house arrest.

The fact that Christian and Star-
mer did not use the funds for pure-
ly personal purposes, such as ‘‘buy-
ing a condo in the Cayman
Islands,” was a factor in the light
sentence recommendation,
Romano added. Christian and Star-
mer’s attorney, Barry Kissen, de-
clined to comment.

Romano acknowledged it could
be some time before Christian and
Starmer return the money they
raised from 800 Maryland resi-
dents. The pair will remain on pro-
bation until restitution is made.

Ahead On Satellite CD Radio Application

Continued from Page 6

cast use. However, it’s one of the
bands under consideration for a
worldwide DAB allocation at the
1992 World Administrative Radio
Conference in Spain. The FCC
notice seeking comment on CD Ra-
dio’s license application noted that
it’s “‘subject to further considera-
tion and review and may be re-
turned and/or dismissed” if found
to be outside the agency’s rules.

New Terrestrial Proposal

Strother Communications, which
is pushing for a terrestrial DAB
system, has developed a new allo-
cation proposal for areas outside
the Top 20 markets (see accompa-
nying table). President Ron

Strother said it “would greatly
minimize the impact to existing
broadcasters.”

Strother’s plan would allocate
five “DAB classes” to current AM
and FM licensees, based on cur-

rent power levels. Coverage areas
would range from 18-57 miles. He
would still apply an allocation
scheme involving “primary’’ and
“secondary” DAB service areas
(R&R, 9/7) in the Top 20 markets.

Strother’s Proposed DAB Classes
T T S
DAB Free
Classes DAB Contour
(Miles) AM Power FM Class
I 18 250w-1kw A
I 24 1kw-Skw B1/C3
1] 32 Skw-10kw B/C2
v 45 10kw-25kw Max C1/Min C
Vv 57 25kw-50kw Super C (Above 1500 f.)
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The Great American Pastime

Baseball may be “America’s favorite pastime,” but radio is even more popular. In fact,
96% of all Americans spend time listening each and every week. People tell us in their

diaries that, all week long, radio is their constant companion.
Arbitron has been measuring radio audiences since 1965. And now we offer much

more than just simple demographic breakouts; Arbitron can help radio stations analyze
listener data in ways that will help your advertisers sell more products and more services.
The figures prove that radio is a bigger hit than ever.

ARSI TRUI

www.americanradiohistorv com
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Air
Superiority

We can help you achieve it.

We're The Trapman Company and since 1882 we’ve been producing the
industry’s most accurate monitors of the country’s most successful
stations. (We're the exclusive national monitor source for R & R.)

Our database — TrapData — plugs you in instantly to monitored playlists of
the winners and innovators. This is the stuff great ratings are made of!

Open your window to winning music in less than five minutes with TrapData.

When you're ready for TOTAL AIR SUPERIORITY, we'll be
waiting for your call.

Music Monitor Database System
from THE TRAPMAN COMPANY

o All the winning stations

_ ® Monitored weekdays 6AM-Midnight
g e Compare them to yours
Classic Rock l . ® Contrast them with each other

| o Find ‘high-appeal’ titles

Counfry WEAPUNS | ¢ Eliminate Grade-D titles

GOld ENBI.BSED | @ Scrutinize rotations
. R oo | @ Analyze dayparts
Oldies ' f’i.EJJ e Learn from the winners

For a Free Sample Disk Call THE TRAPMAN COMPANY v

1-800-562-440/7

Represented in Canada by Bohn & Associates, Vancouver (604} 736-8199

Fa,oDofa

Your Window To Winning Music
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45% AND RISING

Women In Our Workforce

omen will account for
47% of America’s work-
force by the year 2000 —

up from 45% this year — according
to the Cleveland-based 9to5, Na-
tional Association of Working
Women.

Below are some of the organiza-
tion’s additional findings:

* 68% of women aged 16-64 are in
the workforce.

» 58% of working women are sin-
gle, widowed, separated, or have

husbands who make less than
$15,000 a year.

« 21.5 million women with child-
ren under 18 are in the workforce,
an increase of more than 300%
since 1960.

¢ 3.1 million married mothers
with children under 2 years old —
the fastest growing segment — are
in the workforce, an increase of
129% in the past 20 years.

* T7% of school-age children and
65% of preschoolers will have
mothers in the workforce by 1995.

fares one and two years ago:

Routs
Atlanta-New York
Boston-NY/Newark
Boston-Washington, DC
Chicago-Detroit
Chicago-New York
Chicago-Los Angeles
Chicago-Minneapolls
Chicago-St. Louls
Chicago-DC (Nat’l)
Dailas-Houston
Dalias-New York

Detroit (DTW)-NY/Newark
Los Angeles-NY (JFK)
Los Angeles-Phoenix

Los Angeles-SF
L.A./Orange Co.-San Jose
New York-DC (Nat’l)

New York-Pittsburgh

New York-San Francisco
San Franclsco-San Diego
COMPOSITE — 100 ROUTES

Price Of Plane
Travel Climbing

fter raising domestic airfares 5.3% on August 30, major airlines
hiked domestic fares another 4.4% on October 1.
Below is a list of 20 major U.S. round-trip routes, their typical cost
to business travelers, and the percentage of increase (or decrease, in
the case of the Atlanta-New York and Boston-Washington routes) from

Fare Vs. vs.
/1190 1189 shiss
$632 +9% -6%
$272 +5% o +14%
$298 +0% -19%
$08 +0% = +68%
$744 +5% +11%
$840 +5% +40%
$560 +5% +51%
$314 +5% +11%
$714 +5% +26%
$146 +6% +20%
$1038 +5% +12%
$550 +5% +15%
$1004 +5% +7%
$90 +7% +25%
$300 +6% +38%
$300 +6% +38%
$258 +8% +30%
$368 +5% +25%
$1004 +5% +7%
$124 +5% +27%
$316 +6% +15%

Source: American Express Travel Related Services

call Kelley at R&R
r 213-553-4330

First With The News...

e Best Business Coverage

e Lafest Programming, Marketing
and Sales Trends

Packed every week ...
with more on radio
than any other publication!!

Subscribe today . . .

RADIO & RECORDS

Advice &
Consent

rom Native American te-

pees to the conference

rooms of the nation's
best-run radio stations and rec-
ord companies, smart leaders
have always known the value of
multiperson high counsels.

According to the Clemson,
SC-based Pryor Report, a tight
inner circle of advisers with
diversified talents and expertise
can help chief execs make bet-
ter decisions.

Not only do such advisers
compensate for a boss's blind
spots, they aiso help rally sup-
port for the decision once it's

" made. After all, they do share
some of the responsibility . . . .

‘Behaviora
Interviewing’
Adds Insight

t’'s a common problem. The

person you just hired had a

great resume and did well in
the interview . . . but he’s turning
out to be a loser. He’s making life
miserable at the station, but firing
him could lead to a messy legal
matter.

Unfortunately, there’s no easy
out in this type of situation — but
there are preventive measures you
can take. Jim Kennedy, president
of the SF-based Management
Team Consultants human resource
firm, suggests that companies use
“behavioral interviewing.”

This method allows interviewers
to gain greater insight into job can-
didates by addressing hypothetical
situations and therefore assessing
likely performance.

Start by providing as few details
about the job as possible. This
prevents candidates from shaping
their answers to the job profile.

Second, keep your questions
open-ended. For example, don’t
ask, “Can you make decisions
under pressure?”’ Say, “Describe a
situation in which you were under a
lot of pressure.” Let them do most
of the talking.

Four To The Heart

Next, Kennedy suggests explor-
ing four different paths to arrive at
the heart of the matter. Each ques-
tion is meant to draw specific be-
havioral information out of the can-
didates, such as how they solve
problems, what their strengths and
weaknesses are, whether their
knowledge is transferable, and how
they see themselves in a company.

* Problem: “Give me an exam-
ple of a situation in which you and
your manager disagreed over how
to accomplish a goal.”

e Continuum: “Do your talents
lean more toward being creative or
being analytical?”

¢ Comparison: “How would you
compare promotion at an AC sta-
tion vs. that at a CHR?"”

¢ Future: “A year from now,
what might your boss say about
your work during your annual per-
formance review?”’

Points To Ponder
Prior To Punishing

uring your new overnight-

er’s first airshift, the guy

reads an outdated promo,
mispronounces an artist’s name,
and scrambles your call letters!
Your first thoughts turn to Murder
One, but you decide to reprimand
him instead.

Stop! Columbia, MD-based Na-
tional Association Of Credit Man-
agement management specialist
Ken Blanchard advises that before
you dress an employee down, ask
yourself the following questions:

¢ Does he know better? If the
answer is ‘“no,” don’t wield the rod.
Reprimanding a rookie or an ex-
perienced staffer in a new position
only discourages the person. Try
helping or redirecting the wayward
employee instead.

¢ Was the problem due to a lack
of confidence? If the answer is
“yes,” support the guy by offering

®November 2-7 — 1990
NARM Wholesalers Confer-
ence. Paim Springs Hilton.

®November 911 — Young
Black Programmers Confer-
ence. Hyatt Regency, Houston.

®November 15-17 — 21st
annual Loyola Radio Confer-
ence. Holiday Inn Mart Piaza,
Chicago.

® November 17 — NAB Round-
table for Small- and Medium-
Market GMs. Sheraton West-
port Inn, St. Louis.

@ January 17-18 — Chris Beck
Management Seminar. Hyatt
Regency, Phoenix.

®January 18-20 — Dan
O'Day's Air Personality Plus +
seminar. Holiday Inn (Tryon
Street), Charlotte.

® January 20-24 — MIDEM
'91. Palais des Festivals,
Cannes, France.

® January 24-27 — RAB Man-
aging Sales Conference. Opry-
jand Hotel, Nashville.

® January 25-29 — National
Religious Broadcasters 48th
Annual Convention & Exhibition.
Sheraton Washington Hotel,
Washington, DC.

® January 27 — Super Bowl
XXV. Tampa Stadium.

® January 28 — American Mu-
sic Awards. Shrine Auditorium,
Los Angeles.

® January 30-February 2 —
Eighth annual Pollack Media
Group Programming/Manage-
ment Conference. Bei Age Ho-
tel, Los Angeles.

® February 7-9 — Chris Beck
Major Account Sales & Devel-
opment Seminar. Hyatt Orlan-
do, FL.

®February 10-15 — NAB 26th
Annual Management Develop-
ment Seminar for Broadcast En-
gineers. University of Notre
Dame, South Bend, IN.

® February 11-13 — Broadcast
Credit Association's 25th Credit
& Collection Seminar. Loews
Summit Hotel, New York City.
®February 14-16 — Gavin
Seminar 1991. St. Francis Ho-
tel, San Francisco.

@ February 20 — 33rd Annual
Grammy Awards. Radio City
Music Hall, New York City.

additional training or other advice.

Rules Of Reprimands

If, however, you've still gotta
dish out a little discipline (as per
your boss’s orders, for example),
Blanchard suggests you stick to the
following guidelines:

* Avoid personal attacks. Leave
the insults to the professional com-
ics and focus your energy on ex-
plaining what was wrong and how
to fix it.

e Don’t wait. Stockpiling repri-
mands is unproductive. Instead,
discipline the offending staffer im-
mediately after he screws up. By
waiting, you’ll lessen the impact of
the punishment.

« Keep it private. Administer the
punishment behind close doors.
Remember: Everyone gets em-
barrassed when you dress down an
employee in public.

® February 25-26 — NAB Ra-
dio Group Head Fly-in. Hyatt
Regency, Dallas-Ft. Worth.
®February 27-March 2 —
Chris Beck Major Account
Sales & Development Seminar.
Sheraton Fisherman's Wharf,
San Francisco.

®March 6-9 — Country Radio
Seminar. Oprytand Hotel, Nash-
ville.

®March 22-25 — 1991 NARM
Convention. San Francisco Hil-
ton.

@ April 15-18 — NAB 1991
Convention. Las Vegas Con-
vention Center.

® April 21-24 — Broadcast Fi-
nancial Management Associa-
tion. Century Plaza Hotel, Los
Angeles.

®April 24 — Academy of
Country Music Awards. Univer-
sal Amphitheatre, Los Angeles.
®May 16-19 — American
Women In Radio & Television’s
40th National Convention. Omni
Hotel, Atlanta.

@ June 9-15 — NAB Radio Ex-
ecutive Management Develop-
ment Seminar. University of
Notre Dame, South Bend, IN.

® June 16-19 — BPME & BDA
Conference & Exposition. Balti-
more Convention Center.

® June 20-22 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Corner, VA.

® Juiy 11-14 — Upper Midwest
Communications Concilave.
Radisson Hotel South, Minne-
apolis.

® September 11-14 — NAB
Radio 1991 Convention. Mos-
cone Convention Center, San
Francisco.

@ September 25-28 — RTNDA
46th International Conference &
Exhibition. Denver Convention
Center.

® October 36 — Society of
Broadcast Engineers National
Convention. Hyatt Regency,
Houston.

@ October 14 — CMA Awards.
Grand Ole Opry, Nashvilie.
®October 23 — John Bayliss
Foundation Dinner. Plaza Hotel,
New York City.

® October 24-27 — CMJ Con-
vention. Vista Hotel, New York

City.
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Today’s Radio & Retail Challenge:
Weathering The Stormy Fourth Quarter

he traditionally strong fourth quarter is weakening

in many markets this year. Recently released Sep-

tember sales figures reflected a virtually nonexist-
ent back-to-school selling season, and many agencies (and
their clients and suppliers) are facing near-paralysis as
they look toward the quickly approaching holiday shop-
ping season.

This week’s column is the first of
a two-part series cn today’s retail
challenge — surviving the fourth-
quarter slump. I'll offer ways to
cope, suggestions on generating

Consumers’
Reports

Foliowing are the most

revenue during the sluggishperiod,  significant factors affecting
:gfs programs for your retail cli- o rent consumer attitudes:

@ Consumer boredom

@ Direct-shopping optlons

® Decrease in browsing

@ Lack of qualified help

@ Increased consumer
awareness

@ New consumer product
usage (primarily the
impact of women)

Although the press has blamed
everything from the Middle East-
ern conflict to hotter-than-normal
summer weather far the lack of re-
tail sales, many facts have gone
unreported because most writers
and editors of thes> stories aren’t
on the front lines talking to re-
tailers.

Yes, there are signs of a reces-
sion — but the media is overlooking

Let’s face it, after

By Chris Beck

some critical areas. Several major
retailers have hidden agendas; we
can form partnerships with them
and help them do something about
the fourth-quarter dilemma.

What Consumers Want

The following are the most sig-
nificant factors affecting current
consumer attitudes: consumer
boredom, direct-shopping options,
decrease in browsing, lack of quali-
fied retail sales help, increased
consumer awareness, and new
consumer product usage (primar-
ily the impact of women).

Several components are hurting
retail, and thus our industry’s abili-
ty to generate traditionally high
fourth-quarter revenue. Yet, with
the exception of agriculture and
manufacturing, many consumer
economic categories are relatively
healthy. So what’s the problem?

Consumers are bored. Few new
products are inciting consumer
spending. Shopping has become
more of a hassle than a hobby. Peo-

seeing all those other
music and program
schedulers, MusicSCAN

wins hands down

for

being fast, easy and

fun to run...

You folks always seem
to be two steps ahead
of your competition

in all areas!

SunnydJoe White
WXKS-FM,Boston

Music Scheduling Software.

(205) 987-7456

MusicSCAN is a product of TAPSCAN, Incorporated

STRATEGY

MEDIASCOPE

" Pilots Fly With Radio & Cable

he Airline Pilots Association, funded by contribu-
tions from more than 2500 pilots, recently broke a
new campaign — “Safety is a daily commitment” —
and chose network radio and cable television as its medium.

The spot, which focuses on pilot safety, training, and competence,
began running on CBS Radio during the World Series and on CNN's
“Headline News" last Monday (10/22). it's also running during Mutuat's
college and pro football broadcasts, with a rotator in the network’s news

| and talk programs.

packages.

Royal Caribbean Sails With RSH&S

Miami-based Royal Carlbbean's search for an agency has ended with
the selection of NYC's Rosenfeld Sirowitz Humphrey & Strauss. Chiat
Day Mojo previously handled the account.

Rosenfeld landed the estimated $42 million-a-year account just as the
cruise market is exploding with new ships, itineraries, and winter vacation

Charter Operates With Fitzgerald

Atlanta-based Fitzgerald & Co. has been named the agency for
Charter Medical Corp.'s $15 million-$20 million account. Carter merged
its advertising and marketing accounts, which were previously handled on !
an individual basis either in-house or by a variety of agencies. |

ple are paying off their credit cards
instead of hitting them to the limit.
They can be convinced to spend
— but tactics such as traditional
loss leaders, generic ‘“‘winner take
all” sweepstakes, and “50% off”
sales aren’t getting any response.

’90s Retailers

Last month’s retail figures didn’t
spell doom and gloomn for every-
one. Several retailers’ sales are
dramatically above the nation’s
average. K mart, Sears, and
Bloomingdale’s were the glamour
retailers of the ’80s; but Home De-
pot, Toys R Us, Wal-Mart, Nord-
strom, and the Limited are the
ones most mimicked by their com-
petitors in the ’90s.

‘‘Stores aren’t looking
for career people
during the holiday
season — just the most
qualified short-term
help they can find.”’

One notable difference is the
amount of interaction between
store personnel and consumers.
This year’s top retailers have
friendly employees who actually
take time to help their customers,
and this attitude pays tremendous
dividends.

One of the best approaches to
take when times are tough is to as-
sist retailers with upgrading the
quality of their workers. Mass
openings are few and far between
these days, and many retailers
(Saks Fifth Avenue, Carter Haw-
ley Hale) are even announcing dra-
matic layoffs — but most of the lat-
ter are in non-sales positions.

Parttimer Time

One way you can help retailers
get through the fourth quarter is
assisting with hiring qualified part-
time holiday help and upgrading
worker quality.

Virtually every retailer requires
seasonal help, due to longer hours,
more frequent stock manicuring,
and additional traffic. Stores aren’t

looking for career people during
the holiday season — just the most
qualified short-term help they can
find.

Retail’s traditional strategy has
been to solicit parttime seasonal
help from homemakers, out-of-
school students, and other unem-
ployed types. Quality, however,
has been problematic.

Best Incentives

Far better to target young work-
ing people, who don’t tend to think
of the opportunity unless they’re
manipulated by a medium such as
radio. Four copy points are partic-
ularly attractive to these people:

« Extra holiday cash (‘‘Earn an
extra $400-$700 this December”’)

¢ Flexibility of hours (“Work
nights and weekends’)

» Employee discounts (‘“‘Save
20% on all store purchases”)

« Interaction with people (‘‘Get
away from your computer”).

Incidentally, the most sought-
after employees aren’t salespeo-
ple, but administrative and mid-
level support staffers employed by
other categories. Insurance, fi-
nance, accounting, and other cor-
porate types are the most likely to
respond. Additionally, the most
widely used financing strategy is
pooling individual store budgets.

Step By Step

Your second step should be help-
ing retailers get today’s educated
consumers to make their holiday
purchases before the last-minute
rush. Your third is helping to rein-
force their location during the two
weeks before the holiday. I'll ad-
dress these two items in my next
column.

-

-

Chris Beck is the President l
of Chris Beck Communica- 1
tions, a sales consulting firm. If
you have a question about a col- |
umn or a topic you'd like to see |
addressed, he can be reached |
by phone at (818) 594-0851;
by fax at (818) 594-5030; by
Prodigy electronic mail at ID#
SRTN15A; or by Compuserve |
at ID# 76066,3334. Write to
him at 22900 Ventura Bivd.,
Suite 340, Woodland Hills, CA
91364.




PROGRAMMING

Ron White
(813) 349-1916

« Programming, positioning, marketing
» Direct personal client service

« CHR, AC, Oldies, Country

 Proven results . . . 18 years

PROGRAMMING/MANAGEMENT

Depend on
Donna Halper

& Associates
for

* critiques

* market studies

* music software

* staff training & more

304 Newbury Street, Suite 506,
Boston, MA 02115.

617-786-0666

Ask about our New
Music Software.

215-579-9100

PROGRAMMING

PﬁéEGRAMMING

A New Breed 0f
Consultancy
For The ’90s

The Programming
Works

Dan O'Toole
Garry Mitchell

Philadelphia, PA

ety

CUSTOM MARKET RESEARCH

DON’T BLOW $5,000
ON RESEARCH SOFTWARE

SongData is complete user-
customized software for in-house
call-out and auditorium music testing,
with features, options, and
capabilities that no other system has.

OWN IT FOREVER FOR $1,500

Call For Your Free Dem>

@ Sound

' Decisions
800-552-2545.

In Canada and Indiana, Call collect 719-471-4125,

PROGRAMMING

CHAPMAN CONSULTING SERVICES
TOMORROW'S IDEAS . FOR TODAY'S RADIO!

Chapman
Consulting Services

Country Music Specialist
Box 30301
1003 Lanette Dr.
Cincinnati, OH 45230
(513) 231-6701
FAX: (513) 231-6702
Mike Chapman, President

CREATIVE CONSULTING

MARK DRISCOLL
PRODUCTIONS

“Mr. Voice" will detonate the geeks
across the street with creativz power
promos, sweepers and ID’s

4 Years Of Service --
Over 100 Clients
* Superfast turn-around
* Phone patch
* The big town sound in any town
Call for demo and rates:

(215) 667-8100

TELEMARKETING

SIMPLY THE BEST!

o DATABASE MARKETING
o TELEMARKETING
o DATABASE SOFTWARE

“Running a station today

without in-house telemarketing is
like running a car without an engine,
and putting together an effective
telemarketing project without Loyalty
Marketing Systems would be
impossible.”

Judy McNutt,
Program Director
KRXQ, 93 Rock
Loyalty
Marketing
Systems

1
|

MARKET RESEARCH TELEMARKETING — =
VIDEQ _ "ADVERTISING SALES
i PUBLIC RELATIONS  CONSULTING
800-767-3533 l.—-= ]

— e e

RESEARCH
MEDIA SPECIALISTS

are so sure that you will love
our prices and our work,

WE'LL DO THE FIRST
ONE . . . FREE!

« HOOK TESTS

« PERCEPTUALS

« STRATEGICS

« TELEMARKETING
« CUME BUILDING

A NATIONAL MARKETING FIRA

MEDIA SPECIALI'S_T’S_L_E’_':

gyl

r DIRECT
| MARKETING/PROMOTIONS

Eric C. Corwin, President

| Impact Target Marketing

| e Telemarketing
o Direct Mail
e Database Management
o Interactive Phones
545 Boylston St., Suite 1401
Boston, MA 02116
(617) 247-4770
FAX (617) 536-0904

}
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AUDIO CONSULTING

High performance
procassing to
BREAK THE SOUND BARRIER!

AC
&E

Audio Concepts
& Engineering
Broadcast Audio Consultants

804-550-3337
FAX 804-550-3291
Jeffrey P. Loughridge

PO Box 25652, Richmond, VA
23260-5652

BROADCASTING

DONKALY
ASSCICATES INC

914-666-0175
Specializing in
CHR - DANCE - URBAN

DON KELLY
PRESIDENT

J.C. FLOYD
VICE-PRESIDENT

BOB PERRY

ASSOCIATE

PROGRAMMING

Consulting

(703) 802-0700

“‘Programming is our business and our

passion."”
Dan Valiie Jim Richards
President Vice President

TRAVEL PROMOTIONS

Music Awareness can save you
money and time on your next travel
event! Why pay higher prices??
Scott Shannon, Pirate Radio...Music
| Awareness handled our Stones trip
| flawlessly! Kenny Wardell, KFOG San

Francisco...Music Awareness is first
| class... and lower prices than other
companies!!
Quality packages...lower
prices...guaranteed.

Music Awareness
1-800-634-5043
818-883-7625

415-793-7088

e

i
|

—_— =

i
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TALENT SEARCH SERVICE

TRAINED

«ERRY

“THE
TALENT SOURCE
FOR THE ’90s”

Call: Bob Barnes-Watts, President.

320 North Michigan Avenue,
Suite 1200
CHICAGO, IL 60601

(312) 774-8925

[Electronic Mail via
COMPUSERVE 1D# 72717, 3024 or
PRODIG_Y_ 1D# CJWF15A

PROGRAMMING/MARKETING

N
LJ
4.4

‘We had the opportunity to review the credentials of
most of the AOR consuitants out there; | felt it was
very important that we hook up with someone who
believes in personal service. I've been very
impressed with DeMers' one-on-one approach.

Dick deButts, General Manager
WZZURaleigh

DeMers
Programming/Marketing
] I~ Consultants

- (215) 363-2636

Rock Radio
Contemporary to Classic

(215) 363-2636

DIARY REVIEWS

DIARY EXPERTS

609-547-3939

For actionable research utilizing
Arbitron’s mechanical diary on
diskette, call Todd Doren. For
anything less, call one of our
competitors.

www americanradiohistorv com
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her shows off her new tat-

too (a keepsake necklace

design) on the cover of the
November Vanity Fair. Inside the
‘zine, the singer shares her
thoughts on a multitude of subjects,
including:

* Daughter Chastity's alleged
homosexuality: “It would be a lot
more important to me that Chastity
be a good person than what her
sexuality is.”

» Friendly rival Madonna: ‘| can’t
say that | like her.”

¢ Former boyfriend David Gef-
fen: “We've said the meanest
things to each other, but we always
come back to being really close
friends.”

* Director Frank Oz (who was
taken off Cher's fim “Mermaids”
after conflicts developed): “Look,
I'm only difficult if you're an idiot.”

Sonny’s Revenge

Meanwhile, Sonny Bono is plan-
ning to reveal some sizzlin' secrets
about his former wife in a shocking
tell-all book. Most amazing story:
Cher “was a lousy lover — virtually
dead in the bedroom.” He also says
Cher “was convinced” the moon
was the backside of the sun and
that the faces on the Mount Rush-
more monument had been carved
out by wind 'n’ rain over the years
(National Enquirer).

Odd Spectre

While on the book beat, former
Ronettes vocalist Ronnie Spector
says in her bio “Be My Baby"”
that her eccentric ex-husband
Phil Spector refused to let her out
of the driveway alone without a fully
inflated blow-up doll of himself sittin’
on the seat beside her! “It was
dressed in his best pants and a
freshly ironed shirt,” says Ronnie.

She also notes that Phil wanted to
be a black musician so desperately
that he’'d don an Afro wig and take
Ronnie and her mom to black
church services (Star).

Au Contraire, Mon Cher!

TN ..

JACKO TRASHED — While the
Star reports that friends are worried
over Janet Jackson's taste for
“health” pills, the National Enquirer
spills the trash on brother Michael
... literally. In a Dylan-esque twist
of fate, two trashy French reporters
have sifted through the Gloved
One’s garbage and found the fol-
lowing: Pepsi and Coke containers,
McDonald’s Quarter-Pounder and
Big Mac boxes (with unopened
packets of ketchup), Dearfoam slip-
pers packaging, a white bread
wrapper, and a Kleenex box. Insert
your punch line here.

Beyond Belief

* Sinead O’Connor recently
“gave the finger” to a 9-year-old
photographer who was snapping
the singer’s picture at an L.A. hotel.
When the child's mom protested,
O'Connor fiipped her the bird, too
(National Enquirer).

* Recently revealed as a gay
model, Madonna’'s new boyfriend
also likes to dress in women's
clothes and have kinky sex romps!
Or so says his now-jilted fiancee,
Jayme Harris . . . (Star).

® The December Playboy fea-
tures ballots for the monthly’s 1991
Jazz And Rock Poll. Get '‘em in
before midnight on December 15.

R&R doesn’t run comic strips,
but we do take a comic trip each
week through the nation’s con-
sumer magazines in search of
everything from the sublime to
the ridicutous in music news.
R&R has not verified any of
these reports.

Minimum llailv ‘llllquuiremenl

*Fresh Daily*
*Quips & Flashpointse
MDR... it's the least you can do.

OVERVIEW

TOP TEN SHOWS
OCTOBER 15-21

1 World Series, Game 2

2 World Series, Game 4

3 Cheers

4 Movie (Monday)
(“Danielle Steele’s
Kaleidoscope”)

5 World Series, Game 1

6 World Series, Game 3

7 A Different World

8 The Cosby Show

9 America’s Funniest People

10 Movie (Tuesday)

(“Danielle Steele’s Fine
Things”)

Source: Nielsen Media Research

All show times are EST/PST uniess oth-
erwise noted; subtract one hour for CST.
Check listings for showings in the Mountain
time zone. All listings subject to change.

Friday, 10/26

* Robert Cray, “Late Night
With David Letterman” . (NBC,
12:30am).

* Michelie Shocked, "“The
Inside Track With Graham
Nash” (A&E, 10pm).

Saturday, 10/27

* Glenn Medeiros, ‘Big
Break” (syndicated; check local
listings for station and air time).

s Mariah Carey, “Saturday
Night Live” (NBC, 11:30pm).

Sunday, 10/28

» Kathy Mattea performs on
the hourlong variety special,
“Sunday Night With Larry
King”’ (NBC, 8pm).

Monday, 10/29

¢ Quincy Jones, Heavy D,
and Al B. Sure! make cameo
appearances on a special hour-
long episode of “Fresh Prince
Of Bel-Air" (NBC, 8pm).

e Jasmine Guy stars in the
made-for-TV. movie “A Killer
Among Us” (NBC, 9pm).

* 1 + One f/Patrice Rushen
& Ndugu Chancler, “Red Hot &
Cool” (syndicated; check local
listings).

* Hothouse Flowers, “The
Arsenio Hall Show” (syndi-
cated; check local listings).

s Chi-Lites, “Into The Night
Starring Rick Dees” (ABC, mid-
night).

Tuesday, 10/30

* Patty Loveless, “The To-
night Show Starring Johnny
Carson” (NBC, 11:30pm).

* Perfect Gentlemen, “Rick
Dees.”

Wednesday, 10/31

s Aaron Neville, “David Let-
terman.”
* Devo, “Rick Dees.”

Thursday, 111

s L.L. Cool J, “David Letter-
man.”

* WQYKI/Tampa air taient
Dan Stevens stars on “Divorce
Court” (syndicated; check local
listings).

* Tramaine Hawkins guest
stars op “Gabriel's Fire” (ABC,
9pm).

s Gary Morris, “Johnny Car-
son.”

« John Denver, “Rick Dees."”

NEW THIS WEEK

® 10,000 MANIACS: TIME CAPSULE 1982-1990 (Elektra Entertainment)

Six clips, home movie footage, live performances, and more are packed
into this career retrospective assembled and directed by lead singer
Natalie Merchant. All four of the Maniacs’ Elektra LPs — including their
latest, “Hope Chest" — are represented in the hourlong package. (Street
date: 10/30)

® LAURIE ANDERSON: COLLECTED VIDEOS (Warner Reprise Video)

The Warner Bros. vocalist/performance artist (and her clone) is (are?)
featured in videos, interviews, concerts, and PSAs from throughout the
past ten years. (10/30)

® TEAR IN MY BEER & OTHER HIT VIDEOS (Warner Reprise Video)

One of three half-hour country clip compilations being released by the
label this week, this one features songs by eight Warner Bros. artists:
Hank Williams Jr. (with the title tune), Dwight Yoakam, Southern Pacific,
Holly Dunn, Jennifer McCarter & The McCarters, K.D. Lang, Highway
101, and Randy Travis. (10/30) }

® REAL COUNTRY (Warner Reprise Video)

This half-hour compilation includes one tune each by Warner Bros.
country artists Randy Travls, Hank Wllllams Jr., the Forrester Sisters, the
Nitty Gritty Dirt Band, Gary Morris, Michael Martin Murphey, Highway
101, and Dwight Yoakam. (10/30)

® COMPLETELY COUNTRY (Warner Reprise Video)

Rounding out the label’s trio of country compilations is this half-hour ef-
fort featuring Warner Bros. artists Randy Travis, Carlene Carter, Highway
101, Holly Dunn, Michael Martin Murphey, K.D. Lang, Kevin Welch, and
Dwight Yoakam. (10/30)

A MOCKUMENTARY ACHIEVEMENT — Ladiesandgentiemen . . . Gwar,
ready for mock executions, mock sodomy, mock sex with animals, mock
spewing entrails, a lead singer with a three-foot-long mock penis that
sprays mock something for the length of an entire song, gailons and galions
of mock blood, and more than a few mock thrash-metal riffs thrown in for
comic relief.

® GWAR: LIVE FROM ANTARCTICA (Metal Blade Video)

If you're the type who wouldn't mind watching a “cannibalistic blood
orgy” now and then, you'll want to join Metal Blade recording artists Gwar
“in their never-ending quest for exploitational sex and gratuitous violence”
live! from Antartica, er, actually Richmond, VA. (10/30)

® JOHN SCOFIELD: LIVE THREE WAYS (Capitol/Blue Note Video)

This hourlong, three-part video uses the guitarist's Blue Note release
“Time On My Hands” as the conceptual focus. Guests include Dr. John in
a duo performance with Scofield; Don Pullen and Marvin ‘‘Smitty’’ Smith
in a trio segment; and Scofield with his band (Joe Lovano, Anthony Cox,
and John Piley) in a group gig. (10/30)

® TONY WILLIAMS QUINTET: NEW YORK LIVE

(Capitoi/Biue Note Video)

The legendary jazz drummer joins his working band — Wallace Roney,
Bllly Pierce, Muigrew Miller, and Ira Coleman — for an hourlong live per-
formance of material from their fast four Blue Note albums. (10/30)

® POWER OF THREE: MICHEL PETRUCCIANI FEATURING WAYNE
SHORTER & JIM HALL (Capitol/Blue Note Video)
Taped at the Montreux Jazz Festival, this hourlong concert video
features standards and original compositions performed by the Blue Note
ivory-tickler with saxman Shorter and guitarist Hall. (10/30)

® WILD ORCHID (RCAIColumbia Pictures Home Video)

The steamy feature film starring Mickey Rourke, Jacqueline Bisset, and
Carre Otis comes to home video in both “R” and unrated versions. The
movie — directed by Zalman King — spawned a Sire/WB soundtrack with
tunes by Ofra Haza, Hank Ballard, David Rudder, and many, many more.
(10/31)
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ou know her as an actress. [Her leading role on the television series *“A Different World™ and her
movie performances in both Eddie Murphy’s “Harlem Nights™ and Spike Lee’s “School Daze” have
established her as one of ¢ntertainmient’s brightest younyg stars.
You know her as 4 dancer. She’s performed with the internationally acclaimed Alvin Ailey Dance Company.
Now, get to know Jusmine Guy in an altogether differcnt world...
Warner Bros. Records takes great »ride in presenting “Try Me;’ the first single and video from the dynamic debut
album JASMINE GUY.

We think you’ll agree that there’s no world this remarkable performer can’t conquer.

The New Single

Produced and Arranged by FULL FORCE
for FULL FORCE Productions
From The Aibum JASMINE GUY

€ 199 Sarner Bros. K.
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SCREEN SCENE
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Roy Orbison Biopic Planned

he late Roy Orbison’s wife, Barbara, has inked a
deal with producer Steve Tisch (‘‘Bad Influence,”
“Soul Man’’) to co-produce a dramatized feature-
length movie about the Big O’s life and career. The film-
makers hope to have writer, cast, and director finalized by
year’s end, with shooting planned to start in early spring.

Several previously unreleased
masters of Orbison’s material —
from early recordings to songs
from his ‘“Mystery Girl”’ sessions
— will be featured in the film,
which (pending a final agreement)
will be financed and distributed
worldwide by Warner Bros. Sound-
track LP is likely to surface via a
Virgin Records/Warner Bros. Rec-
ords co-venture.

Hot Role
Tommy Boy rapper Queen Lati-
fah will play a waitress in Spike
Lee’s forthcoming ‘‘Jungle Fever”’

Queen Latifah —
servin' it haute! |

film. Public Enemy members
Chuck D and Flaver Flav also
make the onscreen scene, speaking
their minds in a montage sequence
that also features Martin

Scorsese’s parents, Charles and
Catherine.

Wrapping in November, the film
centers on a black architect from
Harlem (played by Wesley Snipes)
who becomes romantically involv-
ed with an Italian-American wom-
an from Bensonhurst (Annabella
Sciorra). Producer-writer-director
Lee also stars in the Universal re-
lease, as do John Turturro, Ossie
Davis, Ruby Dee, and Anthony
Quinn (see R&R, 7/20).

The Bong Remains
The Same

IRS rasta rockers Dread Zeppe-
lin are set to star in a big screen
“‘mockumentary” about . . . them-
selves. Intended as the “sequel” to
a nonexistent debut film, the DZ
movie is said to depict what can
happen when a band is given a two-
day break after 36 consecutive
years of touring.

Director Rob Thomas recently
spent a few nights on the band’s
current tour to hammer out ideas
for subplots and twists. Although
much is still to be decided, Thomas
says you can look for the Dreppelins
to embark on a near-spiritual

search for a semimythical “big ol

gold Cadillac” and to introduce a’
new recording format to rival
DAT, CD, etc.

Another storyline follows the
conflict between DZ’s lead singer
Tortelvis (whose thang is to sing
Led Zeppelin tunes with a decided-
ly Presley flair) and his evil twin
Metelvis — leader of a polka band
that covers the Black Sabbath cat-
alog. Plans also call for lots of ra-
dio ’n’ record industry cameos.

Thomas hopes to start shooting
the IRS Media project in January
and have it in theaters by July . . .
to coincide with the release of the
band’s second LP.

A Harry Little Man

Columbia ivory-tickler Harry
Connick Jr. has a large supporting
role in Jodie Foster’s forthcoming
Orion film ‘‘Little Man Tate.” The
New Orleans-born jazzbeau plays
Eddie, a Big Man On Campus who
befriends 8-year-old child prodigy
Fred Tate (actor Adam Hann-
Byrd) upon the latter’s entering
college.

Along with sage advice, Connick
gives the boy an extracurricular
education in the ways of jazz, per-
forming “‘I Get A Kick Out Of You”
as well as several other selections.

Foster, making her directorial
debut with the comedy, also stars
as Fred’s single-parent mom, Dee
£e:e, a cocktail waitress. Dianne

iest co-stars as a child psycho-
logist. Recently wrapped, the
movie is likely to open in late sum-
mer or early fall of 1991. Sound-
track negotiations are in progress.

““=which., i

Harry Connick Jr.
model!

— the little man's role

............................................... prsssoseser

Scout’s Honor

Tony Scott (‘“Top Gun,” “‘Bever-
ly Hills Cop II’) has signed to di-
rect “The Last Boy Scout” for the
WB-distributed Geffen Film Com-
pany: Bruce Willis- and Damon
Wayans (the latter of TV’s “In Liv-
ing Color” fame)- star in the film,
inates the. shadowy
world of pro football gambling.

‘Screenwriter Shane Black re-
cently picked up a then-record
$1.75 million for his original script,

which lenses in early January. Joel
Silver is producing.

Family Tradition

Atco recording artist Tricia
Leigh Fisher (daughter of Eddie
Fisher and actress Connie Stevens)
has landed a role in New Line Cine-
ma’s forthcoming comedy ‘‘Book
Of Love” — a hormone-driven tale
of a teenage boy’s first encounter
with love, lust, and loyalty.

As Gina Gabooch, Fisher plays a
tough neighborhood beauty who
hides her true feelings (and heart
o gold) beneath a rough exterior

. until leading man Chris Young
sees past the facade and falls in
love with her.

Roy Orbison — starring in “The Fastest
Gun Alive” didn't end his film career!

soundtrack featuring a new version
of the title tune (courtesy of Ben E.
King, Bo Diddley, and rapper Doug
Lazy) as well as vintage hits from

Little Richard, the Platters, the
Drifters, the Diamonds, and
Frankie Lymon.

What’s Up Doc?

Bugs Bunny is starring in his
first theatrical short in 26 years.
With a five-minute running time,
“Box Office Bunny”’ pits the kwazy
wabbit against a multiscreen
movie house that’s built over his
hole.

Elmer Fudd and Daffy Duck co-
star in the short, which will ‘re-
portedly be attached to one of War-
ner Bros.’ forthcoming “family”
pictures. ‘“Valkenvania,” starring
Dan Aykroyd, Chevy Chase, and
John Candy (R&R, 6/22), and the
animated ‘‘Nutcracker Prince”
are likely candidates.

Tricia Leigh Fisher —
Monotornes!

remembers the

Due in January, the movie will
be accompanied by an Atlantic

3 &_’ »
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CURRENT

® MARKED FOR DEATH (Delicious Vinyl/lsland)
Single: Domino/Masters Of Reality
Other Featured Artists: Tone Loc, Kenyatta, N’Dea Davenport

@ GMOST (Yarese Sarabande/MCA)
Smb’Te Uncharnedﬁelody/nlghteous Brothers (Verve/Polydor)

® PUMP UP THE VOLUME (MCA)
Single: Why Can't | Fall In Love/lvan Neville
Other Featured Artists: Concrete Blonde, Cowboy Junkies

|

® MUSIC FROM MO’ BETTER BLUES (Columbia)
Single: Harlem Blues/Cynda Williams
Featured Artists: Gangstarr, Branford Marsalis Quartet

i

®DAYS OF THUNDER (DGC)
Single: Show Me Heaven/Maria McKee
Other Featured Artists: Guns N’ Roses, Chicago, David Coverdale

@ THE ADVENTURES OF FORD FAIRLANE (Elektra)
Single: Glad To Be Alive/Teddy Pendergrass & Lisa Fisher
Other Featured Artists: Queensryche, Billy Idol, Dion

: UPCOMING

® LISTEN UP: THE LIVES OF QUINCY JONES (Qwest/Reprise)
Single: Listen Up/Listen Up
_g)ther Featured Artists: Quincy Jones, James Ingram & Patti Austin

@ THE HOT SPOT (IVA/Antilles)
g Featured Artists; Miles Davis, John Lee Hooker, Taj Mahal

.@RAFFITI BRIDGE (Paisley Park/WB)
% Singles: Round And Round/Tevin Campbell
New. Powver Generation/Prince - .
Other Featured Artists: Time

m—u

Www.americanradiohistorv.com
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WEEKEND BOX OFFICE
OCTOBER 19-21

1 Marked For Death  $5.09
(Fox)
2 Memphis Belle $4.27

(Warner Bros.)

3 Quigley Down Under $3.85
(MGM/UA)*

4 Ghost $3.55
(Paramount)

5 Fantasia $2.90
(Buena Vista)

6 Night Of The $2.88
Living Dead (Columbia)*

7 Avalon $2.81
(Tri-Star)

8 Mr. Destiny $2.77
(Buena Vista)

9 GoodFellas $2.52
(Warner Bros.)

10 Pacific Heights $2.44

(Fox)

All figures in millions
*First week in release
Sourca: Exhibitor Refations Co.

BALLAD OF A THIN MAN —
Something's happening here,
and Q knows what it is. Don't
you, Mr. Jones?

COMING ATTRACTIONS:
Moving into wide release this
week is "Listen Up: The Lives
Of Quincy Jones,” a documen-
tary about the veteran artist/pro-
ducer/songwriter, featuring in-
terviews with about 5,283 of
Q's friends, ranging from Bar-
bra Streisand to Ice-T. The
fiim's Qwest/Reprise sound-
track sports 19 songs, in-
cluding the current single (“Lis-
ten Up"), three tunes not in the
movie (“One Hundred Ways,”
“Give Me The Night,"” and "Stuff
Like That”), and the performing
talents of Ray Charles, Count
Basie, Lionel Hampton, Frank
Sinatra, Aretha Franklin,
James Ingram & Patti Austin,

?-@. @m. Wg"" %ﬁgsg J@
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Sara Vaughan, Tata Vega &

Jacquelyn Farris, and Jones
himself.

Also moving into wide re-
lease: “The Hot Spot,"starring
Don Johnson as a drifter who
becomes romantically involved
with two very different women.
The Dennis Hopper-directed
movie's IVA/Antilles sound-
track features music performed
by John Lee Hooker, Miles
Davis, Taj Mahal, Roy Rogers,
Tim Drummond, Earl Palmer,
and Bradford Ellis. Veteran

Comattitalent JackNitzsche pro-

duced the soungltrack sessions
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America’s Bedrooms —
Sites Of Sounds Of Music

hat’s one of the most

popular sounds coming

from behind the closed
doors of America’s bedrooms?
The sound of music, of course!
According to a recent study of
1020 adults by NYC-based San-
ford Teller Communications,
more than half (51%) of Ameri-
cans switch on a radio or stereo
when spending time in the
bedroom.

With the obvious exceptions of
sleeping and making love, listen-
ing to music was second only to
talking on the telephone (58%).

Other wide-awake bedroom ac-
tivities include watching TV
(46% ), exercising (26%), work-
ing (22%), eating (18%), and
entertaining (17%). Responses
total more than 100% as partici-

800 Numbers For

ouldn’t it be great if your

far-flung family and far-

ther-flung friends all had
800’ numbers? Well, the confer-
ence call of your dreams has just
turned to reality, thanks to a toll-
free service for homes recently in-
troduced by U.S. Sprint Communi-
cations Co.

Sprint is hoping 800-number
mania will catch on among resi-
dential customers as it has with
businesses. Subscribers to the new

pants could give more than one
answer.

60 Hours A Week

The survey also found that peo-
ple spend an average of eight and
a half hours per day in the bou-
doir (including sleeping time).
That works out to 60 hours each
week, more than four months
each year, and three and a half
years between now and the year
2000 . ...

What’s more, 38% of the re-
spondents spend nine hours or
more in their bedrooms each day.
Not surprisingly, women log more
time in the boudoir than men:
Thirty-six minutes more per day
(four hours and 20 minutes more
per week).

The Home

service will pay a $50 installation
fee (waived until January) and $10
a month thereafter — plus the cost
of each incoming call.

Incidentally, customers don’t
even have to use Sprint as their pri-
mary long-distance carrier. The
company’s primary competitors
(AT&T and MCI Communications
Corp.) don’t offer such services
yet, but reportedly say they may
follow.

Pratiall

Accidents Will Happen

N ursing everything from concussions to broken ankles, Americans
are constan:ly streaming into the nation's emergency rooms.

For a look at some of the most common accidents to require immediate
medical attention in the past year, witness the bitter spills to follow:

Injuries

OVERVIEW

itsubishl International
Corp. recently devel-
oped a cellular phone

(right) that measures 2.2 x 1 x
6.3 inches and weighs approx-
imately 10 ounces — reported-
ly the smallest, lightest, and
most powerful hand-held unit
ever produced.

Dubbed the “Model 3000,"
the phone's standard battery
provides up to 80 minutes of
talk time, and the extended
battery provides 150 minutes.

The unit is available in two
configurations; The Standard
Phone Kit contains the cellular
phone plus a wrist strap, bat-
tery charger, and standard bat-
tery, and costs $1499. The
Executive Phone Kit includes
all of the above plus an extend-
ed battery for $1599.

‘Acces’ To Fax

Concurrently, Mitsubishi
unveiled '"Acces,” a portable
fax machine (above) that can
be operated from any tele-
phone — including cellular

Six-Inch Cellular Phone,
Latest Portable Fax Arrive

be used in a car with the com-
pany’s optional cigarette lighter
adaptor.

The 6.5-pound model dou-
bles as a portable copy
machine and includes a built-in

Music News
Piques Teens’
Interest

ock groups, concerts, and

audiotapes tied for second

with clothes and styles as
the topics in which teens are most
interested when it comes to the
news, according to a recent study
conducted for the NYC-based
Newspaper Advertising Bureau.

About 84% of the 12- to 17-year-
olds surveyed said they’re “very”
or ‘“‘somewhat” interested in news
on the abovementioned issues,
topped only by job and career in-
formation (94%).

Other subjects teens like to hear
about: local high school happen-
ings (82%), school sports (78%),
professional sports (73%), and
science and space exploration
(70%).

Painted Pouts
A Plurality

ore than half of all
American women puck-
ered up and put on some
lipstick today. According to a re-
cent study by the NYC-based
Roper Organization, 55% painted
their lips within the past 24 hours.
Women most likely to wear lip-
stick are wealthy (three-quarters
of those with household incomes of
$50,0004+ vs. 40% of those with in-
comes under $15,000) and white-
collar or professional employees
(63% and 62%, respectively, vs.
48% of homemakers and 4% of
blue-collar workers).

: i:::: z: :I:::s 2;2231 models. (A clip-on battery en- speaker phone. Suggested re- :
i Bicycle spills 525,026 ables you to use Acces from a tail price: $1299. For more in- i
: Basketbail injuries 460,420 pay phone.) formation, call the Wood Dale, A
Baseball Injuries 327,620 Measuring only 12.3 x 8 x IL-based company at (708) i
Football injuries 323,112 2.4 inches, the unit can even 860-4200.
Knife-related injuries 313,330
308,246

Also more apt to add luster to

’ Collisions with doors
Source: Coalition For Consumer Heaith & Safety
tlEu hps are RBPUbhcanS (anIe

' Credit Card Memberships

Our Best Advertisement
is our CLIENTS’ word . ..

NOT OURS!

Our Client list is the “Best” in
the Industry . .. Because WE are
the “Best’ in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person
Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD.’
Bumper Strips & Window Labels

WS Tape & Yabel

Saint Louis, Missouri

Now At All-Time High

ixty-three out of every 100

Americans have their names

emblazoned across an aver-
age of 2.8 credit cards, according to
the NYC-based Roper Organiza-
tion. That’s the highest level since
1974 (the year the research com-
pany first began tracking the
trend), when 55% of consumers
carried an average of 1.4 cards
each.

The phenomenon is widespread.
Majorities of all ages, both sexes,
and all income groups earning
more than $15000 per year are
card carriers.

Interestingly, the most common-
ly held cards are not the ones most
frequently used. For example,
nearly half (48%) of all owners
carry a department store card, but
only 14% say they’ve used it most
often within the last three months.

In contrast, only 37% of owners
carry a Visa card, but 20% (half of
all who own it) have used it during
the last three months.

Too Many Choices?

While the number of credit card
companies and cardholders has
proliferated since 74, consumer
enthusiasm appears mixed. De-
spite increased card ownership,
more people (35%) say there are
too many credit card companies as
opposed to 11 other service indus-
tries, ranging from hotels to mail-
order companies.

Furthermore, fewer than 10% of
consumers want more credit card
options. In contrast, 30% of con-
sumers say they want more cable
channels.

However, don’t look for owner-
ship to dwindle. The researchers
point out that card ownership
among today’s college students
(ie., the leaders of tomorrow)
jumped from 61% to 68% between
1988 and 1990. Incidentally, this
makes college students more likely
to own a credit card than the
average American . . . .

than six in ten, compared with 53%
of Democrats) and residents of the
West (64%, compared with South-
ern women, who are the least likely
to wear lipstick, at 47%).

Born To:

WPAP/Panama Clty, FL PD
Rick Braswell, wife Brenda,
son Douglas Julian, September
25.

KCAQ/Oxnard, CA PD/air
talent Rooster Rhodes, wife
Gaile, son Jayson Daniel, Oc-
tober 4.

WYYD/Roanoke PD Kenny
Shelton, wife Judy, daughter
Lauren Lee, October 9.

Marriages:

WFHN/New Bedford, MA PD
Wes McShay to WHJY/Provi-
dence news anchor Angela
King, September 29.
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James Named KFKF PD

KFKF/Kansas City. He succeeds
Jim Murphy, who left last month
for the OM job at KCWW/Phoenix
and SMN’s Traditional Country
& Western network.

KFKF VP/GM Dan Wastler
commented, “Dean will be a tre-
mendous addition to the KFKF
team. His programming exper-
ience will allow us to build on the
outstanding success we’ve already

work with Sconnix again and with a
strong and experienced staff is an
exciting one. I’'m looking forward
to taking KFKF to No. 1 12+ in
Kansas City.”

James previously worked for
Sconnix in Boston, where he pro-
grammed WBOS when it was
Country. He’s also worked at
WHJY/Providence, WJQY/Mi-
ami, and WDLW/Waltham, MA.

KHYS Taps Holland To Program

Ross Holland’s interim role as
PD was made official at Clear
Channel UC KHYS (Kiss 98.5)/
Houston this week (10/22). He suc-
ceeds Steve Hegwood, who left in
May to program WYLD-FM/New
Orleans. Holland will also handle
the 9am-noon airshift, right after
Jim “Snowman’ Snowden’s new
AM drive show.

KHYS VP/GM Rex Tackett told
R&R, “Ross has been on board
while we’ve built this station. He
has extensive experience in this
market, he’s very familiar with our
research, with how we operate,
and with all the people here. We
don’t intend to change direction be-

cause we've been successful to
date.”

Holland commented, “The com-
pany is giving me every opportuni-
ty to excel, and I'm excited about
being able to do some damage in
the ratings and to our competition.
We’re looking forward to increas-
ing our profile locally and national-
ly, doing all the things necessary as
far as musical programming, pro-
motions, and appearances to make
this station what we feel it already
is — the No. 1 station in this mar-
ket.

Holland was previously PD at
KYOK (AM)/Houston and MD at
crosstown KMJQ.

En Chanting En Vogue

Atjantic songbirds En Vogue met with label execs after the quartet’'s New Jersey
gig. Seen on the scene were (front, I-r) the band’s Terry Ellis and Maxine Jones,
Atlantic Sr. VP (and newly named East West America President/CEQ) Sylvia
Rhone, and band members Cindy Herron and Dawn Robinson; (back, I-r) label VP
Meriin Bobb, manager David Lombard, and Atlantic VP Richard Nash.

Calderazzo Goes Solo

Joey Calderazzo (c), a member of the Michael Brecker Band since 1987, is the
latest addition to Blue Note’s artist roster. Celebrating the signing with the acoustic
pianist are (I-r) Blue Note's Matt Pierson, Michael Cuscuna and President Bruce
Lundvall, and EMI-Toshiba’s Hitoshi Namekata.

Enigma Ups
Guarnieri To
VP/A&R

As part of its executive revamp,
Enigma Entertainment has
boosted John Guarnieri from Sr.
Director to VP/A&R. Enigma COO
Joe Regis told R&R, “John’s pro-
ven himself to have great sensibili-
ties. He’s brought us some great
new artists, and he matches up
well with the new team at Enigma.
Besides,” he joked, “we don't think
he could get work anywhere else.”

Guarnieri remarked, “We want
to sign artists who have a lot of in-
fluence over the way music is
shaped in the '90s. Music is going in
many new directions, and I want
Enigma to remain at the
forefront.”

Before joining Enigma as Sr. Di-
rector in 1989, Guarnieri was West
Coast Director/A&R at EML. Prior
to that he was Director/A&R at
IRS, where he signed the Go-Go’s
and Wall Of Voodoo.

Bernardo VP At Uptown

Heads Promotion & Marketing

lumbia’s National Director/Pro-
motion, Black Music Mike Bernar-
do as its new VP/Promotion &
Marketing. Based at the label’s
New York offices, she’ll liaise be-
tween the Uptown and MCA pro-
motion staffs, among other duties.

Uptown CEO Andre Harrell
stated, “Mike’s extensive promo-
tion experience and the respect
she’s earned throughout the record
industry make her an excellent ad-
dition to the Uptown team.”

Bernardo told R&R, “After 37
years in the record business, it will
be a refreshing challenge for me to
work with a young company like
Uptown. It'll be a great learning
experience as we promote and
market from the street up.”

Mike Bernardo

Bernardo spent the last 15 years
at Columbia, ten of those as Na-
tional Director/Promotion, Black
Music. She’s also held positions in
the marketing, A&R, distribution,
and royalty departments of various
labels.

Harper Becomes OM At WWMG

Voyager Gold outlet WWMG/
Charlotte has appointed five-month
station personality Ron Harper
OM. Former WWMG PD Keith Ab-
rams exited in September to pro-
gram KPYR/Memphis.

Harper told R&R, “This station
hasn’t previously worked with an
OM. Rather than make me interim
PD after Keith left, management
talked to me about an operations
job. This seems like the next logic-
al step for my career. I'll be a de-
tail-oriented systems person work-

Moen Appointed WMXN VP/GM

John Moen

John Moen is leaving the GM
spot at AC WJQI/Norfolk to be-
come VP/GM at crosstown Win
Communications AC WMXN. He
replaces WMXN’s six-month GM,
Elsie Sacra, who returns to the
GSM spot she left six months ago.
Robin Lindley, who'd succeeded
Sacra as GSM, returns to her pre-
vious position as Regional Sales
Manager.

Win President George Sosson
commented, “We’re delighted to
have attracted a broadcaster with
John’s credentials. He has a long
and distinguished track record as a
programmer. In addition, he’s
been a successful GM over the past
year-,,

Moen, who begins his new duties

www americanradiohistorv.com

October 29, could not be reached
for comment at presstime.

Prior to joining WJQI, Moen pro-
grammed KEZR/San Jose, WLVE/
Miami, and WASH/Washington,
and was United Broadcasting’s
Corporate PD.

Ron Harper

ing with promotions, traffic, com-
puter, music, and sales.

“Ratings-wise, Keith left us in
real good shape. The station sounds
good and we have everything in
place. It’s just a matter of main-
taining what we’re doing.”

Prior to joining WWMG, Harper
was PD at WNOE/New Orleans
and OM at WOKI/Knoxville. He
also programmed KRIG/Odessa,
KQIZ/Amarillo, and KQID/Alex-
andria, LA.
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Radio

® JEFF COSGROVE is appointed VP/
Operations & Corporate Development
at Neuhoff Broadcasting. He was for-
merly GM at WRXZ/Bloomington, IL.
Concurrently, R. DOUGLAS QUICK is
named GM/GSM at. WDAN & WDNL/
Danville, IL, and WDAN PD/WDAN &
WDNL Sports Director MICHAEL HUL-
VEY is upped to Director/Station Oper-
ations at both stations.

® TERRENCE RODDA joins KAY|/Tul-
sa as VP/GM. He was most recently
VP/GM at KONO & KITY/San Antonio.

=

Terrence Rodda  Robin Aitken

® ROBIN AITKEN is elevated from
LSM/Ft. Myers office to GSM at WAVV/
Marco, FL.

®DANIEL GORBY is named GM at
WSOK & WAEV/Savannah, GA. He
had been GSM at WMQX-AM & FM/
Winston Salem-Greensboro.

®DAVID HOWARD steps up from AE
to LSM at KQLZ/Los Angeles.

O®TIMOTHY GATZ joins WSKW &
WTOS/Skowhegan, ME as GSM. He
was formerty Sr. AE at WTHT/Portland.

® JOE POGGE is apoointed Marketing
Director at KHMX/Houston. He was
formerly Promotion Director at cross-
town KKBQ-AM & Fi.

Lori Lambert

Bernie Horowitz

Records

® BERNIE HOROWITZ, who handles
Sales & Marketing at Nastymix Rec-
ords, adds VP stripes. Also upped to
VP is Director/National Promotions RA-
MON WELLS. Concurrently, radio pro-
motions staffer ““NASTY'' NES ROD-
RIGUEZ is tapped as Director/National
Radio Promotions; retail promotions
staffer ‘“‘SHOCKMASTER’’ GLEN
BOYD is named Director/National Retail
Promotions; artist relations staffer TY-
LER STONE handles Artist Rela-
tions/A&R; and former KNHC/Seattle
MD SHELLIE HART takes on National
Alternative Promotions duties.

® LORI LAMBERT moves to Epic Rec-
ords as Director/Marketing, West
Coast. She had been Director/Music
Marketing at Columbia House.

®CHUCK CIONGOLI is appointed
Group Controller at MCA Records and
Music Publishing. He had been Sr.
Audit Manager at Price Waterhouse.
® JON EARP joins Rhino Records as
Director/Legal Affairs. He was most re-
cently a Production Attorney at Para-
mount Pictures. Also at the label, con-
tract administrator MICHELLE EAGLE
is promoted to Director/Licensing, and
CRAIG KAMINS is named Publishing
Administrator.

®KATHY HOPE moves to EMI as Na-
tional Advertising Coordinator. She
was formerly with BMG Distribution.

Boss Man Goes INDI

L.A.-based Boss Man Records — whose roster includes MC Jr. Cas, Sleeze
Boyz, Rappinstine, and Simply Raw — is the first indie label to ink a distribution
deal with Independent National Distributors, Inc. (INDI). Shown at the signing are
(--r} INDI Chairman/CQO George Hocutt, Boss Man President Mark Gordon, and
INDI Exec. VP Dick Kline.

O CECILIA McCLENDON is upped
from District Manager/R&B Promotion,
Midwest to Eastern Regional R&B Di-
rector at Arista Records. Concurrently,
District Manager/R&B Promotion,

Washington, DC area ROLAND LEWIS
is promoted to Southeast Regional
R&B Director.

Cecilia McClendon Roland Lewis

Industry

®PATRICIA GOODRICH is promoted
from Manager/Entertainment Network
to Director/Entertainment Network at
ABC Radio.

PV

®LARRY WEXLER is named Exec. Di-
rector of the Philadelphia Radio Organl-
zation. He was formerly GM of that
city's WPEN & WMGK.

O®ELYWN RAYMER is named GM of
BMG Music Publishing’s new gospel
division. Raymer is President of Lorenz
Creative Serivces; BMG has acquired
that firm's catalogs. Concurrently, LCS
VP/Publishing MICHAEL PURYEAR is
tapped as Professional Manager at the
new division.

® GEORGE MALOIAN is elevated
from Director/Administration to Man-
ager/Film & TV Music at Virgin Music.
®IRWIN GRIGGS joins publishing firm
NEM Entertainment as VP/Finance. He
was most recently a tax and business
consultant.

® KARL LEWIS is promoted from Di-
rector/Advertising Sales to VP/Adver-
tising Sales at MTV Networks’ Detroit
office.

® SHARI LeGATE moves to Ft. Col-
lins, CO-based direct mail/marketing
services firm Eagle Marketing as Mar-
keting Consultant/West Coast. She
was formerly Marketing/Promotions
Manager at KMEO-AM & FM/Phoenix.

® DAN McCONOMY, longtime per-
sonal manager, has formed a new man-
agement company with independent
promoter/personal manager HOWARD
ROSEN and personal manager
STEPHEN PROPAS.

® MICHELE CLARK PROMOTION has
relocated to 88 Golfview Drive, Sewell,
NJ 08080; (609) 589-4229.
® Public refations, advertising, and
special events firm The HEADLINE
GROUP relocates to One Securities
Centre, 3490 Piedmont Road, N.E.
Suite 1504, Atlanta, GA 30305; (404)
262-3000.

—Holly Skiar

Networks

®ABC RADIO NETWORKS will as-
sume distribution of RADIO TODAY
ENTERTAINMENT's “Flashback."
ABC had already been selling and mar-
keting Radio Today's “The Live Show”
since its inception in July 1988. ABC
will also present another of its “Ameri-
can Agenda Radio Specials” next
Wednesday (10/31). In this segment,
correspondent Charles Gibson and
news analyst Jeff Greenfield will dis-
cuss the growing grassroots move-
ment to defeat all congressional incum-
bents; (212) 887-5508.

®HOLLAND BROADCAST SER-
VICES has introduced “Rock 'N' Roll
Graffiti,” a 1240-song oldies library on
CD. The collection — which has been
sourced from CDs, DATs, and studio
masters — spans 1955-1969; (818)
963-2070.

® MADISON SQUARE GARDEN NET-
WORK has begun broadcasting
another season of New York Knicks
and New York Rangers games on an
expanded lineup of stations. In addition
to numerous stations in the Northeast,
the network also includes stations in
Florida and Arizona; (212) 465-5927.

. R&R TIMELINE

¢ Gerry DeFrancesco broke into

. broadcasting in 1977 as Research

. Director for WFIL/Philadelphia,
later becoming MD. His first PD gig
was at KSD-FM/St. Louis in 1980,
folowed by KIIS-FM/Los Angeles
in 1982. He moved up to VP/Pro-
gramming for KIIS in '83, and then
for Gannett in 1986. In 1988 he
was made VP/GM for WDAE &
WUSA/Tampa, and one year ago
today became Gannett's Group VF/
Programming and VP/Station Man-
ager for KIS-AM & FM. Two months
ago DeFrancesco moved to WSNI/
Philadelphia as VF/OM.

Gerry DeFrancesco

®KRIS STEVENS ENTERPRISES is
again offering three special 12-hour
programs for the holiday season. “The
12 Hours Of Christmas,” “The Magic
Of Christmas,” and “Christmas In The
Country” describe how Christmas is
celebrated around the world and in-
clude other features; (818) 981-
8255.

PROS ON THE
LOOSE

Kim Carson — Afternoons KJYO/
Oklahoma City (405) 751-4033

Casey Jones — Florida regional rep
Sisapa Records (305) 726-2540

John Langan — Mornings KXXR/
Kansas City (913) 894-0326

T.J. Martens — PD KDWZ/Des
Moines (515) 277-7143

Randy (Gardner) O’Neil — Produc-
tion Dir./middays KRTH (AM) (now
KKHJ)/Los Angeles (818) 986-6647

Dennls Reese —APD WRBQ/Tampa
(305) 432-4080

Bill West — PD WCXL/Vero Beach,
FL (407) 569-3954

CHANGES

Tim Gedig joins WLOL/Minneapolis
as an AE.

1 YEAR AGO TODAY

® Emmis Broadcasting elevates Steve Chase to President/

Broadcasting, Doyle Rose to Presldent/Radlo, and Randy Bongarten

to Exec. VP

@ Charlie Quinn tapped as KHYI (Y95)/Dallas PD
©® New Denver AOR PDs: Brian Taylor at KAZY and Bill Betts at KBPI
@ Scotty Brink returns to radio as KSDO-FM/San Diego PD

S YEARS AGO TODAY

@ Carl Hirsch forms Regency Broadcasting, buys KJOl/Los Angeles for

$44 million

® Dick Asher named PolyGram Records President/CEO
@ B.J. Hunter selected as KOOL-AM & FM/Phoenix OM
@ Pat Holiday chosen as WLTI/Detroit PD

10 YEARS AGO TODAY

@ Jesse Bullet promoted to Group PD for Southwestern

® Dick Bartley elevated to WFYR/Chlcago PD

@ Consultant Bob Buchmann becomes WBABI/Long Island PD

® WLS & WRCK (now WYTZ)Chicago to simulcast mornings and

evenings

15 YEARS AGO TODAY

@ Jim Jefirles appointed Nationa! Promotion Director for Epic

® George Taylor Morris joins the airstaff of WCOZ/Boston
L.A. jock changes: KMPC taps Sonny Melendrez for overnights and
Robert W. Morgan for weekends, while KMET hires Jim Ladd
from KLOS as well as Bob Coburn

® WMMS/Cleveland goes quadrophonic fulltime

i

—Hurricane Heeran
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The Ratings Vise

If Radio Has To Support The System, Let’s Look At Revising It

A recent conversation with Owen Weber, Exec. VP of
Summit Communications Group, inspired me to explore
the current dissatisfaction with the ratings companies’
methodology and pricing structure.

Purchasing audience estimates
from rating companies in America
can cost a station in a Top Five
market in excess of $100,000 annu-
ally — which only covers receiving
a few copies of a book filled with
numbers four times a year.

Twice Taxed

The way things are currently set
up, when an advertising agency re-
quests more indepth information
from a radio station to justify put-
ting it on the buy (computer access
to massage the estimates, etc.),
the station must pay an additional
percentage of the licensing fee to
the ratings service for the
privilege. In other words, we're be-
ing forced to pay additional money
for information we’ve already paid
for. This procedure is comparable
to the government taxing our tax
liability.

To compound this unfairness,
when broadcasters and ad agen-
cies demand more reliable infor-
mation (i.e., ificreasing sample
sizes to reduce error), it’s we
broadcasters alone who are ex-
pected to pick up the tab.

The original game plan to mar-
ket the Arbitron and Birch ratings
reports was very smart. They
“supply” the information to the ad-
vertisers virtually free, and the ad-
vertisers “demand” that radio
“supply”’ them with that same
qualitative and quantitative data to
be placed on the buy. Then the
ratings companies turn around and
gouge the radio community by
making it responsible for 90% of
the costs. In other words, as the sit-
uation stands right now, broad-
casters are being forced to almost
entirely subsidize ratings services
that have, by any reasonable as-

‘‘Advertisers must
understand that heavy
research costs are
partly responsible for
driving up the rates
they pay to buy radio
time.”’

sessment, unacceptable problems
of methodology.

Consider this: One of the biggest
issues broadcasters face is how to
procure the necessary additional
sample without paying even more
exorbitant costs. The fragmenta-
tion of the radio medium, whereby
stations are targeting smaller age,
sex, and psychographic cells than
ever before, has renewed the need
for ratings services to measure
enough respondents to obtain con-
sistent and reliable results.

Jeff Pollack

Increased Sample Size

The Arbitron Radio Advisory
Council has discussed this issue
and studied the effects of increased
sample size on audience stability.
The council took one year’s worth
of diaries from a representative
market and compiled them into
three-, four-, five-, and six-month
groups. This enabled it to study
samples comparing increases of
33%, 67%, and 100% to the current
sample size. Arbitron found that
variation was reduced at a rate
even greater than that predicted by
the standard error calculations,
and that the greatest positive
changes came with the inclusion of
just 33% more sample.

When the ARAC met in August
1989 to discuss this study’s findings,
it discussed two options. The first
involved producing four reports a
year, with each report represent-
ing four months of sample. That
would require overlapping one
month in each of the four surveys;
i.e., the spring report would con-
tain March through June, the sum-
mer report June through Septem-
ber, and so on.

Although this method would
have effectively increased the
sample by 33%, the council found it
unacceptable because of the double
use of certain months. The second
— and most sensible — option was
to have three four-month surveys.
The council rejected this option as
well, afraid the advertising com-
munity would reject it because ad-
vertisers want more information,
not less.

Different Playing Field

The question comes to mind:
Who made four the magic, correct
number of surveys a year to meas-
ure radio listening? Does some se-
cret research book that only agen-
cies have access to say we must
have four 12-week surveys a year?
Virtually every other medium is
surveyed less frequently than ra-
dio. Ad agencies base their news-
paper, magazine, and outdoor buys
on data collected once, sometimes

By Jeff Pollack

twice a year. One of buyers’ most
common arguments against reduc-
ing the number of annual surveys
is that such a change won’'t allow
for seasonal listening.

But why is it acceptable for ad-
vertisers to place millions of dol-
lars in print advertising based on
information collected once a year?
That certainly doesn’t allow for
fluctuations in seasonal reader-
ship.

TV is the only medium measured
more frequently than radio, but as
Owen Weber, who supports in-
creasing sample size and decreas-
ing survey frequency states, ‘“Ra-
dio formats are, for the most part,
continuous and stable; we are not
changing programs every two or
three weeks, or for that matter,
able to ‘hype’ our ratings with spe-
cial features in the evening news or
with blockbuster movies or mini-
series, which have been common-
place in the [TV] sweep months for
some time.”

TV’s Precedent

Radio broadcasters must take a
stand and assert ourselves to the
advertising community. We don’t
even have to set the precedent; the

‘““Who made four the
magic, correct number
of surveys a year to
measure radio
listening? Virtually
every other medium is
surveyed less
frequently.’’

TV networks have already done it
for us by revamping and limiting
audience guarantees and make
goods with agencies. When Nielsen
switched from diaries to people
meters, viewing levels declined
sharply. The networks blamed
Nielsen for the declines, calling the
methodology flawed and the de-
clines unrealistic.

ABC was the first to devise a
plan to protect its commercial in-
ventory from the ravages of make
goads by comparing current
ratings with an average taken of
the three previous years, thus at-
tempting to factor out the declining
ratings. Both CBS and NBC are
following with plans of their own to
change the longstanding practice
of guarantees while neutralizing
Nietsen declines. The point is that
the TV networks took a position
and stood up to the ad agencies.

Go Dutch? No Dice!

Obviously, the best way to in-
crease sample size, reduce the ex-
orbitant cost of buying audience es-
timates, and maintain four 12-week
surveys per year is for broad-
casters and ad agencies to share

| '!l9"‘“M“"““?"“"““““‘“"“‘
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the data collection costs. Since that
seems highly unlikely, the first step
broadcasters can take is to agree to
consolidate the surveys into three
16-week periods. Arbitrends and
Birch monthlies could also be ad-
justed to accommodate triannual
measurement, with the survey
phases broken down as follows:
Phase One — weeks one through
five, Phase Two — weeks six
through ten, and Phase Three —
weeks 11-16.

Advertisers must understand
that heavy research costs are part-
ly responsible for driving up the
rates they pay for radio time. If
broadcasters and agencies can’t
agree on measurement three times
per year (allowing for 33% more
sample while keeping a ceiling on
costs), broadcasters may have to
pass on these high research costs
via even higher rates.

After all, radio is still the most
cost-efficient way to reach a lot of
people. According to Birch/Scar-
borough’s Bill Livek, a coalition of
stations, managers, agencies, and
ratings services would need to sit
down and engage in a meaningful
dialogue about implementing these
changes. He feels the triannual
rating periods idea has merits, but
wonders, “How do we get there?”
He feels both ratings services
would have to change in concert:
Birch can’t change unless Arbitron
does too. Both services are afraid
to move to offer “less” informa-
tion, but Livek says that if enough
subscribing broadcasters asked for
triannual measurement, Birch
would honor the request.

Australia’s Answer

Maybe the whole process needs
to be rethought and reworked. The
Australians have a very interesting
and efficient way of measuring
audience listening, which is based
on an advisory body of researchers
who meet regularly to review all
matters relating to radio research
and determine the specifications to
be used during the upcoming time
period.

Each market determines the
number of times it is surveyed.
What makes this process so unique
is that every three to five years, the
committee, on behalf of the mem-
ber stations, calls for all interested
research companies to place bids
for the contract to collect radio lis-
tening for the next three to five
years. The committee then makes
a recommendation and the stations
vote as to which research company
should be the “official” supplier for
the next period. This takes place
with the full cooperation and sup-

port of the ad agencies.

The Australians claim this pro-
cess keeps all the research com-
panies on their toes and ensures the
survey company performs well
and at competitive prices. In lieu of
electing a committee like the U.S.’s
Electronic Media Rating Council,
the Australians employ an inde-
pendent auditor who audits all sur-
veys and supplies the results to all
subscribing stations.

Currently, the company measur-
ing radio listening down under is
MeNair Anderson. It uses a seven-
day diary, similar to Arbitron’s, to
collect listening. But the major dif-
ferences are that all radio sta-
tions in the market are prelisted in
the diary and the diaries are per-
sonally placed and retrieved by
McNair Anderson personnel.

A McNair Anderson representa-
tive states the return rate of usable
diaries is 80%, and that’s without
including an incentive. (The com-
pany tried using incentives to see if
response rates would rise, but saw
no change.) In addition to personal-
ly placing and retrieving the di-
aries, the firm mails reminder
cards to assist respondents in iden-
tifying stations and to record their
listening.

Introducing a third competitor to
the U.S. ratings game would cer-
tainly bring greater cooperation
and a more competitive spirit to
the table. Whatever happens,
something must be done to sub-
stantially rework radio’s subservi-
ent relationship to the ratings com-
panies. They must remember that
we broadcasters are the client who
pays 90% of the costs to collect aud-
ience listening.

If we decide the best way to add
more stability to the estimates
(while also putting a cap on rising
research costs) is to reduce the
number of times a market is sur-
veyed, then so be it. Ad agencies
must remember that, although
they are our clients, radio cannot
continue to foot 90% of current re-
search costs and effectively run
our properties. Broadcasters,
ratings companies, and adver-
tisers must work together to solve
our common problems — or con-
sider alternative ways to measure
audiences.

Joff Pollack is Chairman/CEO of
Pollack Medla Group (213) 459-
8556, an international program-
ming advisory firm, consulting all ra-
dio formats in nine countries. He
contributes to this section on areg-
ular basis.




24 e R2R October 26,1990

NEWS

Tak

Contnued from Page 1

In addition to BNE and Chemic-
al, plaintiffs in the suit include Con-
necticut Bank and Trust Company,
Heller Financial, Bank of Nova
Seotia, Ameritrust, and Norwest
Bank Minnesota.

The federal civil suit claims Tak
Communications has been in tech-
nical default of the debt-to-net op-
erating income ratio requirements
set out in its loan agreements since
March 1989. The suit states Tak
missed a $5 million interest pay-
ment in January 1990 and has only
partially repaid it in recent
months, leaving $3.9 million due.
Other payments due in March
were made, but a month late.

Violation Of Terms

According to the suit, Tak told
the banks in February that his firm
had made a $100,512 payment the
previous month to Tak Broadeast-
ing Company on a $2 million subor-
dinated note. That payment, say
the banks, violated terms of Tak’s
loan agreements.

The banks claim ““the prompt ap-
pointment of a receiver is required
in order to prevent further squan-
dering of assets.” According to
Morneault, Tak’s problems are so
well-known that appointment of a
receiver “may well have a positive
effect on the industry’s perception
of TakCom’s operating and finan-
cial prospects.”

In addition to WUSL, Tak owns
WJQY/Ft. Lauderdale; WKIO/Ur-
bana, IL; and six TV stations in
Wisconsin, Hawaii, and New York.

Tak is also on the board of direc-
tors of Satellite CD Radio. That
firm’s President, Peter Dolan, said
Sharad Tak has *no operational
duties, no involvement with man-
agement, and no financial obliga-
tions” to CD Radio, and that Tak-
Com’s financial difficulties would
have no impact on the satellite
DAB venture.

Pasha

Continued from Page 3

yet on the payroll.

She added, “He’s here to stay. I
wanted a new attitude, and some-
one with a recent track record. We
needed a person who could present
25-54 growth over at least three
ratings periods. Bill also knows the
market, so my transition and start-
up time are cut to almost nothing.
His charge is to take the strategy
and make us a winner. He’s young,
and he just seems to be one of
‘US., "

Prior to joining WAPE, Pasha
was Asst. PD/MD/Promotion
Manager at KHY1/Dallas. He pre-
viously sold prodaction packages
and music libraries for Toby Arn-
old.

Oreman

Continued from Page 3
tion and to strengthen relationships
I already enjoy.”

Oreman’s promotion career be-
gan in 1974 at London Records.
Two years later he moved to Char-
lotte to handle regional work for
Columbia and Epie, then went to
Atlanta for Columbia in 1977. Ten
years later he moved to the label's
Los Angeles offices to take the job
he’s leaving now.

CBS Records President Tommy Mottola recently brought together the label’s A&R people for an intensive three-day project
development meeting in Rye Brook, NY. Among the 60+ staffers attending were Columbia President Don lenner, Epic Presi-
dent Dave Glew, Epic/Associated President Richard Griffiths, CBS Sr. VP Michelle Anthony, and CBS Exec. VP Mel liberman.

Arista execs caught a double bill when country songstress Michelle Wright opened for labelmate Lee Roy Parnell at NYC’s
Lone Star Roadhouse. On hand for the happenin’ hoedown were (I-r) Arista/Nashville Exec. VP/GM Tim DuBois, Wright,

CBS’s A&R Class Of ’90

Parnell’s

Wright-Hand Woman
St 3

Arista President Clive Davis, Parnell, and label Exec. VP Roy Lott.

Hewett’s Cell-Out Show

Elektra’s Howard Hewett was among the artists who took part in Bacardi’s recent Sickle Cell Celebrity Benefit Concert in
New York City. Stylin’ after the show were (I-r) Elektra’s Larry Eraverman, Joe Morrow and Lisa Frank, Hewett, and the label’s
Del Williams and Barry Roberts.

East West

Continued from Page 1
setting what I hope will be an in-
dustrywide trend.”

Faraci added, ‘“The key to con-
tinued growth in the record indus-
try is through intelligent expansion
and fresh approaches. The creation
of EWA dramatically demon-
strates Atlantic’s enthusiastic
belief in the future of the industry
as a whole.”

Rhone joined Atlantic in 1985 as
National Director/Black Music
Promotion, rising to VP/GM,
Black Music Operations the follow-
ing year. In 1988 she was named Sr.
VP. Prior to Atlantic, Rhone was at
Elektra, Ariola, ABC, and Buddah.

A 2l-year Atlantic vet, Faraci
joined the label in 1969 as South-
west Regional Pop Promotion
Manager. He was appointed Na-
tional Pop Promotion Director in
1974, moving up to VP, Sr. VP/Pro-
motion, and Sr. VP/Promotion &
Marketing.

Some of the acts EWA will re-
lease product from next year in-
clude Simply Red, Kix, Chuckii
Booker, En Vogue, Samuelle, the
Subdudes, Gerald Levert, Blue Ro-
deo, Nobody’s Angel, Big Dish,
Harriet, Yo Yo, and the System’s
Mick Murphy.

Windy City
Continued from Page 1

Wells joined WXRT in 1975 as a
weekender, and later worked as af-
ternoon personality and MD. After
two years as midday man at cross-
town WKQX, he returned to WXRT
and began his sales career. Follow-
ing stints as LSM and GSM, he was
promoted to Station Manager in
1989.

“I feel like I was born and bred
for this job,” Wells told R&R. “I've
pretty much done everything here,
so I'mready. If ever there wasn’t a
mandate for change, it’s now.”

Leichter

Continued from Page 3
what we wanted to do and how to
get there. But I've made great
friends in [WW1 Chairman] Norm
Pattiz and Scott Shannon, and I've
had a great time working at Pirate
Radio, helping to launch one of
America’s legendary radio sta-
tions.”

Mainelli

Continued from Page 3
consultant Bill McMahon — who
advises WABC — about a possible
joint consulting venture. Those dis-
cussions led to Mainelli’s return to
WABC.

Mainelli estimates he’s taken
seven sabbaticals in his 23-year ra-
dio career. Prior to joining WABC
in 1988, he was PD at KCMO/Kan-
sas City and at KSDO/San Diego
(twice). He’s also been News Edi-
tor at KFWB/Los Angeles and
KCBS/San Francisco.

Haymond
Continued from Page 3
All we want to do is keep things
well-focused, clean, and polished.”
Haymond joined KLTR (then
KRLY) as Sr. AE in 1982. He previ-
ously spent several years as AE at
crosstown KULF (now KKBQ) and
KLOL, and was a producer/talk
host at KTRH/Houston.



The Third Annual Silver Clef Award

Uinner and Auction
For the Benefit of

1 he Nordoff-Robbins
Music Therapy Foundation

Silver Clef Award
Honorees 1990:

BON JOVI

Jon Bon Jovi
David Bryan
Richie Sambora

Alec John Such
Tico Torres

Thursday, November 15, 1990
Roseland, New York City

Dinner Chairman—Robert Krasnow
Honorary Chairman—Ahmet Ertegun
Master Of Ceremonies—Ron Delsener

The first Nordoff-Robbins Clinic in the United States
opens at New York University, November 1990.

By invitation only.
For further information contact (212) 541-7948.
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AFTER THE RAIN

CHR MOST ADDED

100 STATIONS
OUT OF THE BOX

Including:

wzZ0OuU WKBQ
WPLJ PIRATE
B94 KISN
PRO-FM X100
PWR399 KWSS
Q102 KPLZ

WDFX deb 21 And Many More!

MTV: Add
Nationwide Tour
Coming Soon!

AFTER THE RAIN

The Second Single, Track and Video
from the Platinum Debut Album

owtf
© 1990.THE DAVID GEFFEN COMPANY

A NatlonW|de-Shamrock Swap Meet

ationwide has announced a swap-

plus-cash deal of KWSS/San Jose for

Shamrock’'s KMGC/Dallas. Tucson-
based broker Frank Kalil is handling the
transaction.

Now, will KWSS PD/afternoon driver Larry

Morgan head to sister outiet KHMX/Houston
as morning man or as OM/afternoon driver?

Precious seconds prior to presstime, ST
learned that KZZP/Phoenix PD Bob Case has
landed the PD post at KUBE/Seattle. Case
programmed KUBE from 1983-85.

ST hears Columbia Sr. VP Black
Music/Jazz Promo Ruben Rodriguez will join
Elektra Entertainment as Sr. VP/Urban Music
Division. He'll also be President/CEO of his
own as-yet-unnamed label, which will be a joint
venture with Elektra.

in light of this development, can we
foresee expanded roles for Columbia VP/Black
Music & Jazz Promo Eddie Pugh and
VP/Black Music & Jazz Marketing Sara
Melendez in the future?

PolyGram/Nashville VP/Promo Eddie
Mascolo has resigned, effective October 31.
Is he about to make a soft landing back at
RCA?

WLUP (AM)/Chicago has reinked
controversial afternoon driver Steve Dahl to a
five-year deal worth $6.5 million. Dahl will
pony up a third of that to his longtime partner,

Garry Meier. The pair also share a 3% equity
in the station.
i = P e
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KIIS-FM/L.A. has issued the following
statement in response to former morning
personality Liz Fulton's lawsuit against Rick
Dees and the station (ST, 10/19):

“Like all radio and television stations, KIIS
from time to time makes programming changes
that are intended to enhance and improve its
programming. Changes in on-the-air personnel
are a routine part of the broadcasting
business. The decision not to renew Liz
Fulton’s contract was based on routine
programming considerations and in no way
constituted sex discrimination. KIIS believes
the claims in the lawsuit to be unfounded and
is confident the courts will agree.”

Fulton — who now does weekend news at
crosstown KFl — told ST, “I'm sorry it had to
come to this. After | was fired, word spread
that 1 left to spend more time with my family,
and | needed to do something to rehabilitate
my reputation in the industry. And when | saw
a videotape of Dees [passing another woman
off] as me, it was really the straw that broke
the camel’'s back.”

Meanwhile, remember that incident
wherein a KBEQ/KC listener was injured by
the station’s van (ST, 11/2/89)? Well,
attempts at a settlement have failed and the

Continued on Page 28

Rumbles N’ Grumbles N’ Bright Shiny Leads

® Are Rick Dobbls and his new, soon-to-be-an-
nounced PolyGram entity sugar-courting BNW Mar-
keting's John Barbis?

e Speaking of suitors, Enigma is certainly the
belle of the ball lately. Will the fabel remain partners
with Capitol, jump to another major, or form an alli-
ance with a company outside the industry?

e Why did those rumors about Dance CHR
KROY/Sacramento going Classic Rock resurface?

e Are former Q105/Tampa APD Dennls Reese
and KROY/Sacramento PD Jetf McCartney the
semifinalists for the WAPE/acksonville PD post?
What about Star 94/Atlanta PD Bill Cahili (a former
WAPE PD) and KKYK/LIittle Rock PD Brian Bridg-
man — both of whom are flying in for interviews? Ex-
pect full detail jacket next week.

¢ |s the Pollack Media Group eyeing WOMX/Or-
lando PD Brian Thomas?

® Hot on the bootheels of KHMX/Houston OM
Jett Scott’s move to PD at Hot AC KSRR/San An-
tonlo comes word that 'HMX MD Michaei Newman
will join Scott as his APD/MD. Will KSRR revert back
to CHR?

e Are ex-Y95/Dallas morning man Sonny Fox
and former partner Ron Hersey ready to reunite as a

morning combo? Hersey — most recently with Power
99/Atlanta and KKFR/Phoenix — worked with Fox in
Miami at WSHE and Y100.

® Word is Urban WJMO-FM (Jammin’ 92)/Cleve-
land is modifying its format to Dance CHR. Is interim
PD/night rocker Rob Morris a lock for the PD post, or
will other BIG names surface?

* ook for Michael St. John to sign on and pro-
gram WQLZ (formerly WMSR)/Manchester-Nash-
ville, sometime around December 1. Dial position is
99.7, but don't expect the station to be calied Z100
or become a Pirate Radio clone. Could we expect an
Adult CHR presentation?

e Will Jim Payne, who exited afternoons at
WGH-FM/Norfolk for afternoons at WBT-FM (Sunny
FM)/Charlotte, be adding programming department
duties in the future?

s |s former 92X/Columbus PD Michael Hayes
about to begin afternoons at Q102/Phitly?

* Don't expect Q95/Detroit APD/MD Michael
Waite to go for the PD chair when Gary Berkowitz
departs to start up his consuitancy.

¢ s indie promo rep Chuck Oliner closing on the
Impact VP/Promo post?

~
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THE NEW SINGLE

Propucep BY GReEG Lapanyl AND FLEETwWooOD Mac
FroM THE ALBUM Behind The Mask

@ © 1990 Warner Bros. Records Inc.
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“THINA

THE NEW SINGLE

FROM THE NEW ALBUM
HACK

CHR Debut @

Hot Action This Week At:

WXKS deb 33 KOY-FM add
HOT97 12-7 KKRZ add
B94 add HOT949 20-17
PWR99 27-24 Q106 27-25
KKBQ add WCKZ 15-11
PWR104 deb 27 HOT95 18-15
PWR96 22-11 Y107 24-18
PWRPIG 18-16 KJ103 18-15
Q105 22-20 Z99 18-12
B96 25-20 KIKX 25-18
KXXR 32-29 WQXA 22-17
HOT102 deb 25  KZIl 19-16
WLOL 18-16 KFMW 14-12
Y108 deb 29 KFBQ 17-10
PWR106 add KFTZ 23-19
KKFR 19-17

MTV - ““Active Rotation”
R

1990 TOMMY BOY MUSIC, INC.

STREET TALK.

R

Continued from Page 26

matter is headed for court. The plaintiff's
attorney is asking for damages in excess of
$400,000.

And rapping up our legal beat . . . “We
found many of the things very humorous,” said
65-year-old mother of two Beverly Resnick,
explaining why she and her fellow jurors found
controversial rap group 2 Live Crew innocent
of violating obscenity laws in a highly
publicized Broward County trial that ended last
Saturday (1 0/20)

N|pp|ng at the heels of Jeff Pollack s
renewed criticisms of the ratings game (see
Page 23) comes word that B/D & A Prez
Dwight Douglas is writing to industry leaders
in an attempt to “flame a consumer revolution”
against Arbitron.

Demanding “better diary accuracy,”
Douglas recommends:

¢ Beginning the survey week on Monday

¢ [nstituting some sort of aided recall
system

¢ Delivering an in-tab sample that
corresponds to the market’s metro population.

Those infamous flames of a rumored
format change at Great Trails CHR
92X/Columbus were further fanned by the
station’s recently switching consultants from
Dan Vallie's Jim Richards to Pete Salant.

Wax N’ Waves

* Word out of last week's PolyGram corporate
meetings is that A&M and Island may lose as many
as 40% of their US staffers before the end of the year
in the wake of departments being consolidated under
the PolyGram umbrelia.

o A&M artist Janet Jackson just inked a deal
with Trudy Green and Howard Kaufman's HK Man-
agement. Rumors that Janet will sign with Virgin
{worldwide) and Charisma (in the U.S.) refuse to die.

® Former WTG Nat'| Dir./CHR Promo Roger
Smith segues to East West America for Northern
California regional promo duties.

* Atco names Leo Collins local DC/Baltimore
promo. Collins comes from an internship at Atlantic
in the WEA branch.

o Atlantic taps K106/Beaumont PD Neil Har-
rison to fill the Houston/New Orieans promo siot. He
replaces Michael Stevens, who was upped to MW
Regional rep.

e Yes, Elektra Denver promo rep Gary Spivack
will segue to L.A. for local duties. He replaces Ty
Braswell, who joined the film industry.

s After having been upped to Nat'l Dir./Singles
Promo about six months back, A&M's Steve Bartels
will actually begin working out of L.A. on Monday
(10/29).

¢ Elektra Dallas local promo rep Gregg Stevens
segues to Polydor for similar duties. He replaces
Barry Griffin, who jumped to Giant.

® Congrats to R&R AOR Asst. Editor ‘*Shoe-
less’’ Lynn McDonnell — she’s joining Interscope
as part of its national promo and marketing staff.

STROLL ON — To trumpet its traditional “Rocktober”
contest, KLOL recently hired 20 members of the lo-
cal homeless community to stroll the streets of down-
town Houston wearing sandwich board signs. All
members of the AOR's new street sales force were
hired via the city’s S.E.A.R.C.H. Homeless Project.

Great Trails VP/Programming Jeff
Ballentine told ST, “Research is underway.
Churban, Country, and Gold are possibilities.”
Smart money’s on Gold.

N/T KCBS/San Francisco will drop all nine
hours of its daily Talk programming in favor of
a pure News format, effective November 1.
The station had been All-News for about 15
years prior to taking on Talk elements in the
early '80s.

Look for Emmis to flip WJiB/Boston from
B/EZ to NAC this week. Ye Olde Rumor Mill
had recently arrived WNUA/Chicago MD
Monica Logan as the frontrunner for the 'JIB
PD slot, but Logan isn’t a candidate and will
remain at WNUA.

However, ST hears the dude with the real
inside track on the 'JIB job is Blake Lawrence,
most recently PD at WHVE/Sarasota-Tampa.

Meanwhile, AFTRA is all bent out of shape
over Emmis’s request that 'JIB jocks work a
sixth day for no extra $.

While MTV VP/Music Programming Tom
Hunter says there’s no “official” opening at
the cable outfit, he confirmed he’s talking to

Continued on Page 30

PSS
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HELP THIS PSYCHIC sns PLEASE

| know, if | were a really good psychic, | would know where the openings are. | am
and | don't. I've been hosting a weekly call-in radio show for 4 years. Love the work,
need a change of city. | travel the country and guest on radio and TV talk shows in major
and medium markets. There are airchecks, telescopes, videotapes, and print write-ups
available. Call Jan Martin, (608) 274-0444.

www americanradiohistorv com



Another in the string of

hits from the quadruple-
platinum album
...But Seriously.
“Another Day In Paradise”
I Wish It Would Rain Down”’
Do You Remember?”
“Something Happened On

The Way To Heaven”

Produced by Phil Collins
and Hugh Padgham
Management: Tony Smith
Hit & Run Music, Ltd.

© 1990 Atlontic Recordmg Corp. A Time Warner Company
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“I’m Not
In Love”

““Who could forget the success of ‘Baby
I Love Your Way?’ WILL TO POWER
has done it again. This slickly produc-
ed version sounds like a #1 record to
me. After one listen we put it in
around-the-clock rotation.”

Lee Chesnut

POWER99/ Atlanta

ATLREADY ON:

PRO-FM

PWR96

- Q106
HOT999

.~ WCKZz |

; KZFM |

-~ B9S |

~ WQXA

. KZOZ |

ON YOUR DESK
THIS WEEK!

epic

|

Continued from Page 28

several CHR programmers about a possible
slot. Hunter’s supposedly already chatted with
Power Pig/Tampa PD Marc Chase and
WOMX/Orlando PD Brian Thomas. ST also
hears KMEL/SF PD Keith Naftaly passed on
the opportunity.
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WLAN/Lancaster, PA VP/Ops Frank
Altdoerffer has taken the advice of PD Dave
Marino — and, apparently, much of the
industry — and dropped the station’'s $1000
“pay-for-play” policy.

KGSR/Austin — which has been evolving
from NAC toward an eclectic, Adult AOR
sound under the guidance of KBCO/Denver
OM Dennis Constantine of late — has hired
crosstown KLBJ-FM MD Jody Denberg as PD.

The station is cutting instrumentals down
to one or two an hour and concentrating on
music from the likes of Paul Simon, Lyle
Lovett, the Neville Brothers, the Indigo Girls,
and Joe Jackson.

Lip Service

.............. L T T LT O PP Py Yy o

e Longtime L.A. air personality Mucho Morales
- who, after several years at Power 106, moved to
crosstown Urban KKBT about nine months back —
will start doing afternoon drive at Gold KRTH next
month. Current KRTH pm driver Steve Scott will
segue to another shift.

¢ WQHI/Tallahassee flips from AC to Country
and new calls — WHKX. Georgia broadcast vet Jim
Jennings is the new GM.

e WFXS/Chattanooga switches from Classic
Rock to AOR under BID & A.

e Former KNUA (now KKNW)/Seattie PD Ralph
Stewart lands the MD slot at NAC KTWV (The
Wave)/L.A. He succeeds Monica Logan, who ac-
cepted a similar position at NAC WNUA/Chicago sev-
eral months back.

e KBEQ/KC morning madman Randy Miller will
segue to mornings at sister Sports/Taik outlet XTRA
(AMyYSan Diego. Miller's successors will be KBEQ
morning cohost Mary Glenn Lassiter, producer Jon
Scott, and a player to be named later.

o WAVA/Washington inks former Z99/0KC PD
Brett Dumler as its new APD.

e KBCO/Denver personality Paul Marszalek did
nail the highly coveted MD siot at WXRT/Chicago.

¢ After only three weeks on the job, Q105/Tam-
pa APD Dennis Reese.resigned to care for wife
Kathy “WIlid"’ West, who — for health reasons —
was unable to make the move.

e WIYY/Baltimore Production Dir. John Reilly
lands the same job at WBCN/Boston.

* WPGC/Washington Research Dir. Sheldon
Hicks exits.

¢ Tom Hutyler, who recently stepped down as
KUBE/Seattie PD, exits the station to concentrate on
his voiceover business.

o WEGX/Philly morning cohost Scott Thrower is
leaving to join KKFR/Phoenlx’s morning team. Mean-
white, KKFR Program Coordinator/pm driver
Christopher Lance will exit shortly for medical
reasons.

e Latest Z-Rock affiliate: WAYL/Minneapolis,
which had been simulcasting Classic Rock with its
FM sister KLXK.

e WPFR/Terre Haute, IN acting PD/MD Kevin
Waebb officially gets the PD gig. He'l eventually name
an MD.

o WLUP (AM)/Chicago names Laura Witek
News Dir.

¢ KKRD/Wichita's new PD is moming man Beau
Robbins.

o KCHX/Midland-Odessa, TX APD/MD Marc
Katrl'is upped to PD, replacing Kelly McCrae. Night

... .rocker Sammy G becomeg APD.

BALLS DEEP — Upon learning that the familiar foam
rubber flyers were a prime source of physical activity
among U.S. servicemen stationed in the Middle East,
WPST/Trenton, NJ morning man John French began
a campaign to collect nerf balls and ship them to the
troops taking part in Operation Desert Shield. As evi-
denced by the above photo, French swiftly found
himself balls-deep in nerfs.
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Been a looooong time since we've seen a
bona fide cover battle, but there's a brouhaha
a-brewing between Atlantic’s Joey Kid and
Epic's Will To Power. Both acts have cut
versions of 10cc’s 1975 hit, “I'm Not In
Love.”

Seeking more musical balance, KRSP-
FM/SLC made a significant formatic
adjustment last Friday (10/19). The station
had been the most current/recurrent-driven
AOCR in the country, turning over its heavies as
often as 8-10 times a day. KRSP now has cut
back to four new tunes an hour and readded
16 tons of mainstream library cuts.

So you wanna be an author . . . KPNW
(K-Lite FM)/Eugene, OR OM Dave Mariah is
looking for fictional, radio-oriented stories for
possible publication. Contact him at (503)
485-1120.
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A tip o' the ol' ST chapeau to EMI’s Eric
Johnson, whose "Cliffs Of Dover” last week
became the first Top 5 instrumental in AOR
Tracks chart history.
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When an attractive young lady approached
him at a bar last Saturday (10/20) and wanted
to get friendly, 92X/Columbus PD Tom
Gilligan must've thought it was His Lucky
Night.

Gilligan wound up taking her back to his
house, where she drugged him via a cocktail.
While he was out, Giligan was ripped off for
nearly $400 in cash, just about everything that
could be carried out of his house, and his
Jaguar XJS.

After being released from the hospital,
Gilligan identified the culprit from police
photos. Turns out she was the “Rolex Bandit,”
who'd been prominently featured on TV's
“America’'s Most Wanted” recently. The
officers eventually found the car, but not the
girl, the cash, or the rest of Gilligan's goodies.
Forewarned is forearmed, guys.
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red

+ hot
On l“ ‘, today’s most
celebrated performers have
come together to record
new interpretations of
twenty classic Cole Porter
songs in a musical testa-
ment dedicated to the
fight against AIDS. These
great artists have done
their part—now let’s do
ours. Each album sold will
bring us one step closer
to wiping out the worst

epidemic of our time. It’s

simply an investment in
our future.

“USE YOUR MENTALITY...
WAKE UP TO REALITY

COLE PORTER

Featuring New
Music From

u2

Sinead 0’'Connor
Neneh Cherry

Jody Watley

Lisa Stansfield
Annie Lennox

David Byrne

Jungle Brothers
Neville Brothers
k.d. lang

Fine Young Cannibals
Debbie Harry

Iggy Pop

Tom Waits

Erasure

Jimmy Somerville
Aztec Camera

Salif Keita

Les Negresses Vertes
The Thompson Twins

Kirsty MacColl
& The Pogues

D
Chrysalis
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| Orlando

Salt Lake City-
Ogden-Provo

Sp ‘90

KKAT (Ctry) 85 9.3
KISN-AM & FM

(CHR) 75 85
KBER (AOR) 40 6.7
KSFI (AC)* 81 67
KSL (Talk) 68 6.4
KLZX-AM & FM

(CR) 78 6.3
KCPX (CHR)* * 54 53

KRSP-FM (AOR) 4.2 5.1
KSOP-AM & FM

(Ctry) 56 4.8
KJQN-FM (NR) 4.1 4.0
KMGR-FM (AC) 33 3.9
KZHT (CHR) 3.5 3.0
KLVV (AC)* ** 2.0 2.7
KALL (AC) 2.6 2.6
KDYL (BBnd) 3.1 2.5
KZOL (Gold) 1.4 2.0
KLCY-FM (AC) 2.1 1.9
KBZN (Jazz) 7 1.8
KBCK (Ctry) 1.7 15 }
KRSP (Gold) .4 1.5
KFAM (B/EZ) .5 1.2
KTKK (Talk) 2.1 1.2

*Formerly B/EZ
* *Now AC
***Now CHR

Greensboro-

Winston-
Salem-
Highpoint

Sp'90  Su'90
WTQR (Ctry) 15.3 186
WKRR (AOR) 11.9 10.6
WJMH (UC) 7.3 7.7
WQMG-FM (UC) 6.0 5.2
WWWB (AC) 5.6 4.8
WMQX-FM (Gold) 3.4 4.7
WSJS (AC) 4.7 4.6
WKSI (CHR) 47 4.0
WKZL (CHR) 57 3.9
WMAG (AC) 6.7 36
WPCM (Ctry) 1.5 2.5
WWMY (B/EZ)* 2.9 2.5
WWGL (Rel) 1.0 1.9
WMFR (AC) 1.2 1.7
WFMX (Ctry) 7 1.6
WHPE (Rel) 7 1.4
WRDX (AC) 1.5 1.3
WAAA (UC) 1.5 1.0

*Became Soft AC at the end of rating period :

su'so i

Buffalo-
Niagara Falls

WJYE (AC)
WYRK (Ctry)
WKSE (CHR)
WBLK (UC)
WBUF (AC)
WGR-FM (AOR)
WMJQ (CHR)
WHTT-FM (Gold)
WUFX (CR)
WBEN (AC)
WECK (BBnd)
WGR (N/T)
WWKB (Talk)
WEZQ (B/E2)*
WDCX (Rel)
WXBX (CR)* *

Sp ‘90
7.1
8.8

10.7
4.4
7.5
7.3
6.5
6.1
5.3
8.3
4.4

1.8
1.2

o w

Su ‘90
10.9
8.7
7.6
7.0
6.9
6.6
6.6
6.2
6.1
5.6
4.3

1.3

oo

* Switched from WBMW (NAC) in midbook
* *Switched from WGKT (Goid) in midbook

Rochester
Sp ‘90
WCMF (AOR) 15.1
WPXY-FM (CHR) 12.5
WBEE-FM (Ctry) 9.4
WHAM (AC) 8.9
WVOR (AC) 11.2
WRMM-AM & FM
{AC) 71
WDKX (UC) 4.4
WKLX (Gold) 6.0
WZSH (AC) 5.2
WBBF (Ctry) 2.1
WMJQ (CHR) 1.2
WPXY (Nost) 9

Nashville

WYHY (CHR})
WSIX-FM (Ctry)
WSM-FM (Ctry)
WKDF (AOR)
WZEZ (AC)
WLAC-FM (AC)
WQQK (UC)
WGFX (CR)
WRMX (AC)
WSM (Ctry)
WLAC (N/T)
WVOL (Gold)
WAMB (BBnd)
WRLT (AOR)
WBVR (Ctry)

Sp '90
12.5
12.7
7.4
9.1
8.8
8.2
6.3
4.4
3.4
3.3
2.8
2.3
1.7
7

.4

Su '90
16.0
11.8
10.7
9.9
7.5

7.3
6.1
6.1
4.6
2.8
1.6
1.1

Su '90
12.0
11.56
8.8
8.4
7.7
6.7
6.6
5.3
4.4
3.5
2.7
2.5
2.3
2.2
1.3

Charlotte-
Gastonia-
Rock Hill

Sp '90 Su '90
WSOC-FM (Ctry) 13.1 14.4
WPEG (UC) 117 116
WCKZ (CHR) 89 7.5
WRFX (AOR) 78 7.5
WMXC (AC) 63 56
WWMG (Gold) 44 50
WBT (AC) 6.7 48
WEZC (B/E2) 56 4.7
WTDR (Ctry) 35 47
WBT-FM (AC) 39 46
WZZG (CHR) 40 3.2
WXRC (AOR) 21 1.9
WRDX (AC) 15 1.8
WFGW & WMIT (Rel)1.1 1.4
WGIV (Gold) 5 1.1
WGSP (Rel) 8 11

Oklahoma City

Sp 90 Su 90

KXXY-AM & Fi
(Ctry) 16.0 149
KATT (AOR) 9.2 10.2
KJYO (CHR) 7.5 9.6
KMGL (AC) 7.4 6.9
WKY (B/EZ)* 3.8 6.5
KKNG (AC) 8.0 5.9
KZBS (CHR) 7.5 5.8
KRXO (CR) 5.3 57
KEBC (Ctry) 6.8 5.3
KLTE (Gold) 4.8 51
KTOK (N/T) 55 4.9
KOMA (Gold) 3.6 3.7
KTNT (Jazz) 6 2.1
KPRW (UC)** 1.3 1.8
KTLV (Rel) 1.0 1.0
WWLS (Sports) 6 1.0

* Formerly Country

* *Became Business News at
end of rating period

For The Racord
in the New Orleans Arbitron break-
out (R&R, 10/19) WNOE-AM & FM
trended 6.6-6.0. And in the San Diego

i should have been identified as AC.
!  Under the AC Format Leaders sec-
i tion of the ‘‘R&R Ratings Report & Di-

i rectory, Vol. 2/1990," WMYI should

i have been listed as being in the Green-
ville-Spartanburg market.

© 1990 Arbitron. May not be quoted or
reproduced without prior written permission
from Arbitron.

Arbitron roundup (R&R, 10/5), KJQY

Memphis

WHRK (UC)
WGKX (Ctry)
WDIA (UC)
WEGR (AOR)
WMC-FM (CHR)
WRVR (AC)
WLOK (UC)
KHUL (UC)
KMPZ (CHR)*
WEZI (AC)* *
WMC (N/T)
KWAM (Rel)
WREC (BBnd)
WXSS (UC)
KFTH (Rel)
WODZ (Gold)
WCRY (Rel)

*Became KPYR (Gold) toward
the end of the rating period
* *Started rating period as B/EZ

WGTZ (CHR)
WHIO (Talk)
WHKO (Ctry)
WTUE (AOR)
WWSN (AC)
WLW (AC)
WAZU (AOR)
WDAO (UC)
WVUD (AC)
WYMJ (Gold)
WONE (Ctry)
WCLR (B/EZ)
WPFB-FM (Ctry)
WOFX (CR)
WING (Gold)
WIZE (Nost)
WPFB (Nost)
WGRR (Gold)
WFCJ (Rel)

Jacksonville

Sp '90 Su ‘90
WAPE (CHR) 12.8 11.5
WQIK-FM (Ctry) 8.7 9.9
WEJZ (AC) 8.6 8.8
WKQL (Gold) 6.7 8.5
WFYV-FM (AOR) 8.9 6.4
WHJX (UC) 54 5.8
WCRJ (Ctry) 3.6 5.5
WIVY (AC) 57 52
WOKYV (N/T) 2.4 5.0
WZAZ-FM (UC) 3.8 3.6
WZAZ (UC) 3.1 2.4
WSVE (Rel) 2.4 2.2
WI0I (CR) 3.5 1.8
WCGL (Rel) 2.9 1.6
WJAX (B/EZ) —_ 1.0

WJHM (UC)
WWKA (Ctry)
WSTF (AC)
WOCL (Gold)
WHTQ (AOR)
WOMX-AM & FM
(CHR)
WSSP (B/EZ)
WDIZ (AOR)
WDBO (AC)
WJYO (AC)*
WWLYV (B/EZ)
WWNZ (N/T)
WLOQ (NAC)
WXXL (CHR)
WONQ (Span)
WTLN-AM & FM
(Rel)

Sp ‘90
8.9
9.6
8.6
7.9
6.6

9.2
6.1
52
6.6
3.3
2.3
3.4
3.5
3.8

9

1.1

Su '90
11.4
8.7
8.5
8.0
6.7

5.7
5.7
5.6
5.0
3.8
3.6
3.4
2.9
2.7
1.8

1.2

*Became WMGHF after the rating period ended

Louisville
Sp ‘90
WAMZ (Ctry) 14.9
WHAS (AC) 15.7
WVEZ (AC) 7.9
WDJX-AM & FM
(CHR) 13.7
WQMF (AOR) 7.0
WGZB (UC) 4.3
WLRS (AOR} 6.6
WRKA (Gold) 56
WLOU (UC) 4.3
WZKS (CHR)* 1.1
WXVW (B/EZ) 2.7
WWKY (Ctry) 1.4
WAVG (Gold) 1.9
WLLYV (Rei) 1.1
WLSY (B/EZ) 1.4
WTMT (Ctry) .9

*Began rating period as WXLN (Rel}

Birmingham

Sp ‘90 Su '80

WZZK-AM & FM
(Ctry) 167 16.1
WENN (UC) 12.0 11.9
WAPIFM (CHR} 8.2 10.0
WMJJ (AC) 7.9 9.2
WZRR (AOR}) 7.9 7.6
WERC (N/T) 6.1 6.0
WKXX (CHR) 51 57
WATV (UC) 59 4.8
WwDJC (CC) 3.8 41
WAGG (Rel) 4.2 3.5
WAPI (BBnd) 4.8 3.4
WJLD (UC) 2.6 2.7
WZBQ-FM (CHR) 1.9 1.6
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Estimating Arbitron
Error Range

Up until a few years ago, one of the most
dreaded words in radio broadcasting was ‘‘no-
mograph,” Arbitron’s almost undecipherable
method of reporting the reliability (error factor)
for its reports. The list of people who knew how
to read a nomograph was reportedly shorter
than the list of longterm Yankee managers.

Then in 1982, Arbitron
switched to a new method
of reporting reliability, with
a pair of tables listed in the
back of each Arbitron re-
port. While this made it
‘“easier’’ to figure out the
standard error of a rating
point, it still avoided any
mention (let alone transla-
tion) of that error in the
language of the masses:
shares.

Here's an opportunity to
actually figure out what the
error range is for your
share in your market. (If
you’ve never done it before,
I suggest you get a large
bottle of Maalox first.)

Boxed on the far right is
a simple ‘‘recipe’’ for com-
puting the standard of error
of an Arbitron share for

““The job falls to each
broadcaster to look at
the margin of error for
ratings/shares.’’

your station at the 95% level
of confidence (95 times out
of 100, your share would fall
into the range given. The
95% confidence level is
generally used by statisti-
cians to determine the ac-
ceptable range of error.)

Start by filling out num-
bers one through six from
your Arbitron ratings book.
Be sure you use the popula-
tion (number one) for the
demo you're looking at.
Once you have the first six
blanks filled in, just follow
the simple math on steps
seven through 12. Each line

‘‘Here’s an opportunity
to actually figure out
what the error range is
for your share in your
market.”’

of the formula tells you
where to find the informa-
tion you need. Do each step
in the order given, and do
the steps in parentheses on
each line first. For exam-
ple, on step eight, you would
multiply answer seven by
answer one, then divide by
51.

Using KIIS-FM/Los An-
geles as an example, this
formula tells us that during
the spring 90 survey, KIIS
received the shares listed in
the box below.

Thus, we can be 95% cer-
tain that KIIS-FM really
had:

By Terry Danner

e Women 18-34 7-8am share
somewhere between 9.5 and
13.9

e Women 18-34 10-11pm
share somewhere between
.3 and 6.9

Statistically speaking,
these error ranges aren’'t
surprising. (Although the
scream I just heard from
programmers was louder
than the Vulcan death cry.)
The errors are a couple of
points plus or minus on a
100-point scale. As you can
see, the smaller the demo
or daypart, the higher the
error range goes.

But broadcasters tend to
forget that shares measure

‘‘We tend to compare
our 5.7 only against
someone else’s 5.4 or
6.8, without a thought
to the 100-point scale.’”’

a 100-point scale and that a
5.7 means that ‘5.7 persons
out of 100 persons (who are
listening to the radio during
that given quarter-hour

e 12+ total week share
somewhere between 4.8 and
6.6

e 25-54 total week share
somewhere between 4.0 and
6.2

e Teens total week share
somewhere between 13.5
and 21.6

e Women 18-34 7pm-mid-
night share somewhere be-
tween 2.4 and 8.4

Demo Daypart Share Error Range
12+ total week 57 +/— .9
Adults 25-54 total week 51 +/—1.1
Teens total week 171 +/— 4.1
Women 18-34 7 pm-midnight 54 +/— 3.0
Women 18-34 7-8am 11.7 +/— 2.2
Women 18-34 10-11pm 36 +/— 3.3

are listening to the given
station.”

We tend to compare our
5.7 only against someone
else’s 5.4 or 6.8, without a
thought to the 100-point
scale.

If you had 100 jelly beans
on your desk, you might not
see the difference between
5.4 jelly beans and 6.8 jelly
beans. But when your share
drops from 6.8-5.4, panic

Gaining 95% Confidence

geles follows.

ere’s an easy way to work out the stan-
dard error for your station’s Arbitron rat-
ings. Sections and page numbers refer to
those sections and pages in the Arbitron ratings
book. A sample worksheet for KIIS-FM/Los An-

Market: /_05 ANéZLES

Demo: /XR-+

low share

between & & and 4 &
#10 #12

Survey: SpPrR/N6 T0

Daypart: 7o7At¢ WK

Station: /5/1S-FmM Share: 5.7
QO
1. Write down your market's population (page 3a). QM
Use the Metro area population in the top left.
o0
2. Write down your AQH persons. (Don't forget to _Qi/_
add the 00.) Look under Specific Audiences.
(@]
3. Write down your market's AQH persons (add 00). M
Also found under Specific Audiences.
4. Write down your AQH rating (Specific Audiences). _j_
5. Look on page v in the back of the Arbitron and C] i q >
write down the value listed next to your AQH
ratings.
6. Look on page vi in the back of the Arbitron and M
write down the number given for the daypart and
demo you're checking (12+ M-S 6am-midnight is
in the very top right).
7. #5 =+ #6 = ’ 08‘3068
8.(#7 X #1 ) =~ 51 = /S092
09,492
9. #8 + #2 = / qJ 7
high AQH
10. ( #9 +~ #3 ) X 100 = C’“é’
high share
—G -
11. #2 — #8 = 77,308
low AQH
12. (#11 = #3) X 100 = (7/6?

You can be 95% confident that your station’s real share is somewhere

Sleep well!

Copyright 1990, Terry Danner: Research.

may start rolling through
the station, possibly follow-
ed by a few heads.

‘““The smaller the demo
or daypart, the higher
the error range.’’

job falls to each broad-
caster and station to look at
the margin of error for a
station’s ratings/shares,
and to keep that margin in
mind when evaluating the
success or failure of a per-
former/contest/promotion-
al campaign/programmer.

Arbitron has done a good
job of trying to remind
broadcasters that the rat-
ings surveys are estimates,
even if they make it less
than easy for a lay person to
determine just how reliable
those estimates are. So the

Terry Danner is the
founder of Terry Dan-
ner: Research, a radio
research consultant
firm. She can be reach-
ed at (503) 452-9315.
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MIKE SHALETT

Tracking Music

Consumers’
TV Viewing Habits

‘GMA’ Still Reigns In Mornings;

‘Oprah’, ‘Arsenio’ Tops In Talk

Radio stations, record labels, and record retailers
looking to buy TV time can make informed decisions about
how to best reach music consumers by getting to know
what they watch — mornings, afternoons, evenings, and

late-nights.
Network Morning Shows

Street Pulse Group’s Soundata
National Music Consumer Study
panelists have proven to be great
prognosticators of future trends in
consumer behavior, including TV
viewing. In fact, if the panelists’
track record holds true, “Good
Morning America” should remain
the solid leader of the morning TV
race.

Among the panelists, 21% watch
ABC’s “GMA” at least one day per
week — and 21% of those viewers
tune in an average of three days a
week. Two out of three “GMA”
viewers are 25 or older; 21% are
18-24.

By contrast, NBC’s “Today
Show” pulls in 16% of the panelists
— and 16% of these “Today” fans
are between 1824. “CBS This
Morning” garners a 13% tally, but
it makes a stronger showing than
“Today” among 18-24s, who com-
prise 21% of the “CBS”’ audience.

Daytime Talk Shows

At least one day per week, 42% of
music consumers tune in “The
Oprah Winfrey Show.” A majority
of women (53%) and one-third of
men (31%) surveyed watch the
show an average of 2.6 days per
week. These figures place “‘Oprah”
far ahead of all other daytime talk
shows.

Two out of three black consum-
ers view “Oprah’ at least one day
a week — the average number of
days is slightly better than three.
Among all viewers, the younger

the consumer, the more likely he or
she is to watch. Overall, 26% of
music consumers are 17 and
younger, and 56% of that younger
demo tune in at least one day per
week. A similar percentage of
18-20s and 21-24s watch “Oprah.”
These two demos, combined with
teens, make up nearly half of
“Oprah” 's music consumer audi-
ence.

“Donahue’” and “Geraldo” finish
in a dead heat for the number two
spot at 30% each. “Geraldo’’ hasan
edge over “Donahue’” among
blacks, but “Donahue” betters
“Geraldo” among older viewers.
Each show’s average number of
days tuned in is 2.3. As for “Sally
Jessy Raphael” and ‘“Regis &
Kathie Lee,” both come in as also-
rans, attracting less than half of
the “Oprah” share.

Three percent of music consum-
ers report buying an album in the
past three months as a result of an
artist appearance on a daytime
talk show. The artists whose work
was bought included 2 Live Crew,
Luther Vandross, and Ice-T.

Late-Night Talk Shows

As far as music consumers are
concerned, Arsenio Hall reigns as
the king of late-night TV. Nearly
three out of five tune into his show
at least one day per week; the
average number of days is three.
Arsenio’s black fans watch his
show an average of four days a
week. Young viewers — those 18
and under, and 18-24s — make up
48% of “Arsenio” ’s audience. The

AY, CARAMBA

show.

Paging Bart Simpson

Hey dude! Half of U.S. music consumers watch TV's
l most infamous underachiever on a regular basis. Among
those under 18, that figure jumps to nearly three-quarters.
Rambunctious Bart's appeal does have a limit: Music buyers
over the age of 45 tune him out.

The other demos are impressive. Almost half of 25-34s check out
“The Simpsons™ regularly, as do better than a third of 35-44s. The show
is proportionally much more popular among black consumers than
whites: seven out of ten blacks are “Simpsons” fans, compared to 45%
of whites. And the show’s more popular with men than women.

Music consumers are also hip to Fox-TV’s comedy program “In Liv-
ing Color” — 35% watch it. As with “The Simpsons,” a higher percent-
age of men tune in than women. Eight out of ten black consumers are
“Living Color viewers, compared to three out of ten whites. The
younger the music consumer, the more likely he or she is to watch the

Talk Show Viewership

50

40

Daytime

% who waltch at least one day per week

30

30 -

20 -

10

30 +

20

10 4

% 0 -
"Arsenio Hall"

% 0
"Oprah” "Donahug” "Geraldo” "Sally Jessy” "Regis/Kathie”
70 - .
60 - % who watch at least one day per week
50 a4
39
40 -

"Tonight Show"

Source: Soundata, June & July, 1990

"Late Night"

vast majority (75%) of those under
18 and two-thirds of 18-24s are
“Arsenio” viewers.

“The Tonight Show,” home of
perennial favorite Johnny Carson,
attracts 4% at least one day per
week. Carson’s viewers tune in
slightly more than two days a week
on average. Carson’s appeal is less
age-driven than Hall's. Frequency
of “Tonight Show” viewing is the
same across the board among all
demos above age 21.

“Late Night With David Letter-
man,” usually broadcast an hour
later than ‘“‘Arsenio” and ‘The
Tonight Show,” pulls in 39%. Let-
terman’s audience skews signifi-
cantly male: Viewership is made
up of two males for every female.
(Maybe Letterman could use a list
of top ten reasons why women
should watch “Late Night.”) Over-
all, “Late Night” fans flock to the
show an average of two days a
week.

Since March 1989, ‘““‘Arsenio’’s
viewership has increased 25%:
“The Tonight Show” and ‘“Late
Night” have both lost a few points.

‘Saturday Night Live’

Labels looking to showcase tal-
ent, take note: “Saturday Night
Live” remains popular among
music consumers — 45% are regu-
lar viewers. Men are slightly more
likely to watch than women.
“SNL” watching varies by age:
Two out of three people under 18
and two out of five 18-44s tune in,
but the show lures only one in four
45+ viewers.

Cable Television

Seven out of ten subscribe to
cable television. Cable penetration
is equal among men and women.
However, there is a higher percent-
age of cable penetration among
those 2544 than among all other
age segments.

MTV

MTV is received by 92% of those
wired for cable. This figure holds
across all age segments with the
exception of the 45+ group (82%).
An average MTV viewer tunes in
4.4 days per week; for those under
18, the figure rises to 5.8. The more
educated the consumer, the fewer
days he or she watches MTV.

A majority of those who get MTV
say they are either watching the
channel more often or about the
same amount they did six months
ago. However, by a ratio of 2:1,
those under 18 say they’re watch-
ing more. In contrast, 18-24s have
experienced a dropoff. Those
reporting they’re watching less
outnumber those who claim
they’re watching more by 2:1.

VH-1

Two out of three music con-
sumers with cable receive VH-1,
and 75% of those consumers give
VH-1 a look at least once a week.
The channel’s viewers punch it in
3.6 times on average. A heavy per-
centage of blacks — 83% of all
blacks with access to the channel
— watch VH-1, compared to 78% of
whites,

Viewer satisfaction is greatest
among those 35 and older. In the
3544 segment and the 45+ seg-
ment, the ratio of more-to-less
viewing breaks down to 1:1. In
younger demos, viewing has dip-
ped.

Nashville Network

The Nashville Network is receiv-
ed by 70%, but only 47% watch it —
and they do so an average of 2.9
days a week. The older the viewer,
the more likely he or she is to
watch.

Nashville Network viewers re-
port spending more time with the
channe] than they did six months
agoby aratio of 2.5:1. The only age
segment posting declining viewer-
ship is the 45+ group.

BET

Black Entertainment Television
reaches 45% of those with cable,
and 40% of that45% tune in at least
one day per week — a figure that
holds across all age segments. The
average number of days that
BET’s viewers tune in is 3.8.
Among black consumers, 9% of
those who receive the channel
watch 5.2 days per week. The ratio
of less or more viewing breaks
down to 1:1.

Mike Shalett is President of the
Street Pulse Group (203-355-
0902), a market research firm that
tracks consumer trends via a panel
of more than 2000 active music
buyers nationwide.
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‘“‘Information
Advantage”

The NEWS SERVICE

Mid-week issue gives you a jump on the
hottest news, business, promotion and ratings
trends, plus advance “Street Talk.”

“Special UPDATES"

Whenever major industry news
breaks we publish an “Update’. . .
Hotfax® readers always find out first!

~ “Instant”
INFORMATION RESOURCE

Customize your weekly HOTFAX® issue
with“Special Sections” designed to fit your
personal information needs.

Order and read...Only what you need!

R&R transaction report. Details
on all stations traded this week.

CHART FAX’. Up-to-the-
minute compilations of R&R
G4 chart data. Summary form or
“Detailed Reports.”

MUSIC FAX'. Latest on

who’s making music news and
appearances, plus historical
insights for the coming week.

R&R HOTFAX:.. TRY IT FREE

CALL OR FAX FOR DETAILS
Call 213 » 553-4330
Fax 213 « 203-8727

HOTFAX service available only
to R&R subscribers

FIRST IN FAX!

9-90

Cocker, Etheridge Tear Down The Wall

MONDAY, NOVEMBER 5

1960/Johnny Horton is killed in an auto accident near Austin. Ironically, Horton had just performed at the
Skyline, where Hank Willlams played his last show. Both men also left the same widow, Billie Jean.
1965/The Who release a song that becomes an anthem for hippies, “My Generation.”

1970/At the Whisky in Los Angeles, Beach Boy Brian Wlison makes a rare appearance with the group, but
ends up falling several times, and has to be helped off the stage.

1976/The Captain & Tennilie rub noses as “Muskrat Love" hits No. 1 CHR.

1989/In Watsonville, CA, near San Francisco, Mick Jagger surprises earthquake-ravaged farmers by appearing
in person and donating $500,000 to the relief effort. Part of the money is earmarked for Hurricane Hugo
victims. Also, Sgt. Barry Sadler, who performed “The Ballad Of The Green Berets,” dies at 49.

Born: ke Turner 1931, Bryan Adams 1959, Art Garfunkel 1941, Roy Rogers 1911, Peter Noone 1947,
the late Gram Parsons 1946

TUESDAY, NOVEMBER 6

1964/Tex Ritter is inducted into the CMA Hall Of Fame.

1965/New York suffers a citywide blackout. To pass the time, Bob Dylan invites Robble Robertson and
Rolling Stone Brian Jones to his hotel room to jam all night.

1973/Two Los Angeles men who had attempted to move Gram Parsons's remains are fined $300 each.
Police investigation reveals the two were trying to fulfill Parsons’s request to be cremated in the desert.
1975/The Sex Pistols play their first concert at England’s St. Martin’s School of Art. Offended school officials
pull the plug on the band after ten minutes.

1984/Marvin Gaye Sr. receives five years’ probation for killing his son, who is judged to have “tragically
provoked” the shooting.

Born: Glenn Frey 1948

WEDNESDAY, NOVEMBER 7

1968/Shortly after the Doors’ Jim Morrison exposed himself to a Miami audience, the singer is arrested by
nervous Phoenix police for attempting to incite a riot. Morrison had told the Phoenix crowd to “stand up.”
1986/Wlllie Nelson plays a cocaine-dealing lawman on “Miami Vice.” Also, Prince stuns students at a
Hawthorne, CA high school football game when he steps on the field to crown the homecoming queen.
1988/John Fogerty is found innocent of plagiarizing himself. Fantasy Records had claimed Fogerty copied
“Run Through The Jungle” when composing “The Old Man Down The Road.” The singer comments, “l could
see Willlam Shakespeare, John Lennon, Bob Dylan, and Bruce Springsteen saying, ‘John, don't blow this.”
Born: Robin Lee 1963, Joni Mitchell 1943, Johnny Rlvers 1942, Mary Travers (Peter, Paul & Mary) 1937,
Al Hirt 1922, Nick Gilder 1951

THURSDAY, NOVEMBER 8
1963/Still an infant, Victor Flamingo stuns his parents when he plays “Sugar Shack” in its entirety on his toy
piano. He begins violin lessons a few months later.

1985/8ting's concert movie, “Bring On The Night,” opens nationally.

1988/The day a movie based on his life begins production in Memphis, Jerry Lee Lewis, citing $3 million in
debts, files for personal bankruptcy. Also, “Soul Train" host Don Cornelius analyzes election returns on “It's
Garry Shandling's Show,"” then boogies with Shandling and the Soul Train dancers.

Born: Bonnie Raitt 1949, Rickle Lee Jones 1954, Patti Page 1927, Leif Garrett 1961, the late Minnie
Ripperton 1947

FRIDAY, NOVEMBER 9

1955/*Why Baby Why" becomes the first Country hit for George Jones.

196 1/Brian Epstein sees the Beatles perform for the first time at a noon concert in Liverpool. A short time
later he becomes the group’s manager.

1962/Roy Acuff becomes the first living member of the CMA Hall of Fame.

196 7/Rolling Stone publishes its first issue.

1974/Ringo Starr promotes his “Goodnight Vienna™ album by arriving at Hollywood's Capitol Records building
in a flying saucer which is hoisted on the roof.

1989/A well-timed endorsement — Just as the Christmas shopping season warms up, Parent's Choice
magazine commends Janet Jackson's “Rhythm Nation 1814 album for being “of high value to kids.”
Born: The late Tom Fogerty (Creedence Clearwater Revival) 1941, Alan Gratzer (ex-REQ Speedwagon)
1948

SATURDAY, NOVEMBER 10

1960/Gregg Allman receives a guitar for his 13th birthday. Gregg's diplomatic parents give one to brother
Duane on his birthday two weeks later.

1985/Jerry Lee Lewis is hospitalized for a second time with a bleeding ulcer. Even though doctors only give
him a 50/50 chance of survival, he lives.

1989/Guess he was tired of being boss — The Los Angeles Times reports Bruce Springsteen has told E.
Street Band members to pursue other projects because he won't need them on his next album. Also, Antonio
“L.A.”’ Reld and wife Pebbles celebrate the birth of their son Aaron.

Born: Khiry Abdul Samad (Boys) 1973, Dave Loggins 1947, Donna Fargo 1948, Greg Lake 1948, Chris
Joyce (Simply Red) 1957

SUNDAY, NOVEMBER 11

1958/Hank Ballard and The Midnighters record the original version of “The Twist.”

1970/John Lennon and Yoko Ono each release an album titled “The Plastic Ono Band."”

1972/Allman Brothers bassist Barry Oakley is killed in a motorcycle accident. Oakley’s accident occurs just
three blocks from where Duane Allman’s fatal accident happened a year earlier.

1989/As East and West Germans celebrate the destruction of the Berlin Wall, Melissa Etheridge and Joe
Cocker, who were both touring in the area, entertain the crowd with acoustic performances.

Born: Andy Partridge (XTC) 1953, Mose Allison 1927, Mic Machaell (Europe) 1962, JIm Peterik (Survivor)

1950 — Paul Colbert
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Guitar Star Marr Lend Stex Volts

x-SMITHS guitar star JOHNNY MARR (whose

tremelo-laden lick on “How Soon Is Now” is

prominently featured on SOHO’s ‘‘Hippychick”’)
has been working with three-piece outfit STEX.

Fresh from guesting on the PET
SHOP BOYS’ ‘“Behaviour” LP,
Marr — whose credits include
stints with the PRETENDERS as
well as membership in ELEC-
TRONIC and THE THE — re
portedly became involved with
Stex after hearing them in the stu-
dio at the invitation of Some Biz-
zare boss STEVO.

“I hadn’t planned to get involved
in any more sessions,” said Marr,
“but I thought Stex sounded really
great. Like CHIC on drugs.”

The outcome is that Marr plays
guitar on “‘Still Feel The Rain” —
the band’s first single, out Novem-
ber 5. The track also will be found
on Stex’s forthcoming ¢Spirtual
Dance’’ LP, which is due in Janu-
ary. Marr can be heard on two ad-
ditional tunes (“Moses” and “If I
Were You”) as well.

“Still Feel The Rain” was mixed
by the GRID, best known for their
dance hits “Flotation” and “Beat
Called Love.” Incidentally, the
Grid told ROL last week that
they’re now planning to write some
material for Marr’s forthcoming
solo album.

On the subject of former Smiths,
MORRISSEY plans to issue a new
studio album, called ¢Kill Uncle,”
in February. All the work on the
LP is done, and a new single will be
out in December.

Middle-Aged Love Songs

JONI MITCHELL - in London
recently for the opening of her art
exhibition, “Diary Of A Decade,”
at Broadgate Centre — revealed
some details about her next album.
Due ior early spring release, the
LP will be called “Night Ride
Home” and is described by Joni as
an album of “middle-aged love
songs.” One of these will be
“Fourth Of July,” a song Mitch-
ell introduced on a UK Channel 4
TV show some time ago.

Her husband (and bassist and
producer) LARRY KLEIN added
that the new album has a much
pared-down sound, in direct con-
trast to the more techno-oriented
approach of her 1988 set ‘“Chalk
Mark In A Rainstorm.”

“Rock Over London” news is a |
service of Rock Over London Lid.,
which can be reached at Giobe |
Theatre, Shaftesbury Avenue, Lon-
don W1V 7HD; phone 071-494-
4513.

Sunshine Supermen

HAPPY MONDAYS, longtime
admirers of ’60s legend DONO-
VAN, have announced that the
Mellow Yellow Man Ace will be
supporting them on their forthcom-
ing UK tour. Mondays lead singer
SHAUN RYDER - the keenest
Donovan fan — hopes to release his
cover of Mr. Leitch’s ‘‘Colours” hit
(which is already in the can) and
there are talks of the band and the
man recording together sometime
next year.

In the meantime, there’ll be a
tribute track called “Donovan’ on
the forthcoming Happy Mondays
album (‘“Thrills, Pills And Belly-
aches”), due for release on No-
vember 5. Donovan’s own LP ‘‘Ris-
ing” is due 13 days later.

Johnny Marr — no “Hippychick”?

A Deep House Scene

Rock is pop ... among, um,
other things. Such was the conclu-
sion that the House Of Lords reach-
ed last week after debating for
hours in an attempt to reach a legal
definition of pop music, which must
include, they said, ‘“rock music and
other kinds of modern popular mu-
sic characterised by a strong
rhythmical element and a reliance
on electronic amplification.”

Lord ARDWICK said, “I like
rock, but find that a little of it goes
a long way,” while Earl FER-
RERS confessed he thought all pop
music went ‘‘thump thump thump”’

If the House Of Commons also
agrees this week, the amendment
to the Broadcasting Bill will be-
come law and the three new fre-
quencies made available will most
likely go to a CHR station, a Clas-
sical format, and a Talk station.

This Woman’s Box

“This Woman’s Work,” a boxed
set of KATE BUSH’s entire record-
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Moving Up

STATUS QUO/The Anniversary Waltz (Vertigo/PG)
BEAUTIFUL SOUTH/A Little Time (Go! Discs/PG)

MARIA McKXEE/Show Me Heaven (Epic)

BOBBY VINTON/Blue Velvet {Epic)

WHITNEY HOUSTON/I'm Your Baby Tonight (Arista)
TECHNOTRONIC/Megamix (Swanyard)

NEW KIDS ON THE BLOCK/Didn't | (Blow Your Mind)/Let's Try It Again

CLIFF RICHARD/From A Distance (EMI)

9 LONDONBEAT/!'ve Been Thinking About You (Anxious/RCA)

10 RIGHTEOUS BROTHERS/Unchained Melody (Old Goid-Verve/PG)
HAPPY MONDAYS/Kinky Afro (Factory)

12 RITA MacNEIL/Working Man (Polydor/PG)

13 TWENTY 4 SEVEN f/CAPT. HOLLYWOOD/! Can't Stand It (BCM)
14 M.C. HAMMER/Have You Seen Her? (Capitol)

15 A-HA/Crying In The Rain (WB)

PET SHOP BOYS/So Hard (Parlophone/EMI)

17 HI-TEK 3 £/YA KID K/Spin That Wheel (Turtles Get Real)

AZTEC CAMERA f/MICK JONES/Good Morning Britain (WEA)
SISTERS OF MERCY/More {Merciful Release)
BELINDA CARLISLE/(We Want) The Same Thing (Virgin)

MORRISSEY/Piccadilly Palare (HMV/EMI)
BERLIN/Take My Breath Away (CBS)

TINA TURNER/Be Tender With Me Baby (Capitol)
SOUP DRAGONS/Mother Universe (Raw TV)
PAUL McCARTNEY/Birthday (Partophone/EMI)
INNOCENCE/Let's Push 1t (Cooltempo/Chrysalis)
PUBLIC IMAGE LIMITED/Don't Ask Me (Virgin)

The Network Chart, courtesy MRIB

ed output of nine albums, is out on
EMI this week. Available in either
nine LP, eight cassette, or eight CD
configurations, the set also sports
30 tracks never before on album
and a 26-page booklet with previ-
ously unpublished photographs.

Non-LP Remix
The CURE's “Close To You” re-
mix is out this week. Club DJ
PAUL OAKENFOLD did the new
mix of the ’85 hit. Incidentally, the
single’s B-side — a BRYAN

“CHUCK” NEW remix of ‘‘Just
Like Heaven” — won’t be on the
band’s “Mixed Up” LP. Neither
will the additional 12-inch track, a
“red mix” of “Primary” by
KEITH LeBLANC.

Marc Almond — a rabbit fan?

Rod & Tina Turner

That updated version of “It
Takes Two” with ROD STEWART
taking the part of MARVIN GAYE
and TINA TURNER doing her
TAMMI TERRELL routine will be
released as a single in the UK by
Warner Bros. on November 8.

The video for “It Takes Two” —
made two weeks ago at Nice in the
south of France — also will be used
for the Coca-Cola ad campaign,
which begins in December. Rod &
Tina reportedly will gross £1 mil-
lion between them from the ad.

Kate Bush — this woman's work?

Short 'N’ Curly

“Serious Songs — Live” will be
the title of PHIL COLLINS’s dou-
ble LP concert collection, schedul-
ed for November 11 release.

ROBERT PALMER’s “Don’t
Explain” album — due November
5 — features 18 tracks recorded in
Milan, including a medley of Mar-
vin Gaye’s “Mercy Mercy Me”
and “I Want You.” Palmer co-
produced the album with TEO
MACCRO, veteran producer of
MILES DAVIS, DUKE ELLING-
TON, and TONY BENNETT,
among others.

BOY GEORGE’s band JESUS
LOVES YOU will return on No-
vember 5 with the single “One On
One.” An album (“The Martyr
Mantras”) should follow on De-
cember 10.

Looney Tunes

Next Monday (10/29), former
SOFT CELL singer MARC AL-
MOND will release ‘“Waifs And
Strays,” which is likely to be his
last offering on Parlophone via
EMI now that he’s signed to Sire in
the UK. The new deal was signed
on condition that Almond receive a
portable trouser press (!) and
eight Bugs Bunny models, five of
them at least four feet high.

The contract-breaking clause
was demanded by Almond’s man-
ager, Stevo, who tells ROL that he
plans to send the Bunnys to EMI’s
department heads in celebration of
Almond’s new WB connection.

AUSTRALIA

tw W

2 1 JOHN FARNHAM/That’s
Freedom
1 2 INXS/Suicide Blonde

3 JIMMY BARNES/ay Down
Your Guns
ICEHOUSE Miss Divine
7 5 ACMC/Thunderstruck
SOUTHERN SONSMHeart In
Danger
JOHN FARNHAM/Chain
Reaction
SKYHOOKS/Jukebox In Siberia
MIDNIGHT OILXing Of The
Mountain
JIMMY BARNES/Let's Make It
Last All Night

Most Added

NOISEWORKS Miles And Miles
INXS Disappear
ANGELS Rhythm Rude Girl

CANADA

woTw
1 1 ALIAS/More Than Words
Can Say

CANDI & THE BACKBEAT/

World Just Keeps On Turning
NORTHERN PIKES/Girl With A

Problem

BARNEY BENTALL/Crime

Against Love

JEFF HEALEY BAND/MWhile My

Guitar Gently Weeps

6 MCJ & COOL G/So Listen

7 PAUL JANZ/Stand

8 BOX/nside My Heart

9 CELINE DION/Where Does My

Heart Beat Now?

GOWAN/AIl The Lovers In The

World

Most Added

COLIN JAMES Keep On Loving Me Baby
COREY HARTRain On Me
ZAHALANA Can't Forget About You

Top 10 Canadian CHR hits courtesy The
Record (416) 533-9417.
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All-Star Homeless LP Project Planned

he Red Hot Chili Peppers, Rick James, Full Force,
Lisa Lisa, Ray Parker Jr., Atlantic Starr, the Rave-
Ups, and Rita Coolidge are scheduled to record
‘“Raise The World,” a benefit song for the homeless, in Los

Angeles on October 29.

Project manager Tim Goodwin
says the song will be included on a
full LP designed to raise money for
L.A.-based L.I.LF.E. (Love Is Feed-
ing Everyone) — a seven-year-old
homeless organization founded by
TV celebrities Dennis Weaver and
Valerie Harper. New material as
well as previously released music
from Full Force and Ray Parker Jr.
(among others) will complete the
LP. At presstime, no label deal had
been set.

Speaking of benefit LPs, the
folks at Lection and Wing Records
have just released a compilation
aloum of Christmas music, “A
Christmas Message,” designed to
raise funds for The Richard Allen
Center On Life — a Harlem-based
organization that provides homes
for abandoned and abused chil-
dren.

Edwin Hawkins, Sa-Fire, Wit
ness, Randall Atcheson, Sharon
Bryant, Lexi, Brian McKnight, and
Ruth Brown & The Milestone
Singers are among those who conr
tributed songs’n’ performances to
the PolyGram-distributed project.

Addled Humor

George Carlin returns with a
new Atlantic LP on November 20.
Titled ‘‘Parental Advisory — Ex-
plicit Lyrics,” the disc features
such provocative titles as “Femin-
ist Blowjob,” ‘Offensive Lan-
guage,” “Rape Can Be Funmny,”
“Organ Donor Programs,” ‘“Don’t
Pull The Plug On Me,” “I Ain’t
Afraid Of Cancer,” and ‘“They’re
Only Words.” The album was cull-
ed from a show Carlin performed
in January at the Stage Theater in
New Brunswick, NJ.

Meanwhile, Andrew ““Dice” Clay
traveled to the Garden State’s Ras-
cals nightclub to record material
for his forthcoming Def American
comedy album, “Dice Rules.” A

At presstime, confirmed acts in-
cluded George Duke, Stanley
Clarke, Donovan, Steppenwolf,
Kool & The Gang, the Jets, J.D.
Souther, Eartha Kitt, Brenda

Rhino, ‘Guitar Player’ Magazine
Debut ‘Legends Of Guitar’ Series

released the first five volumes of a compilation series honoring

Rhlno Records, in conjunction with Guitar Player magazine, recently

Country, jazz, blues, and rock guitar virtuosos, aptly titted “Guitar
Player Presents The Legends Of Guitar.”

Each volume was compiled by editors and/or longtime contributors to
the magazine — Dan Forte (“Rock Of The '50s,"” “Rock Of The '60s,"” and
“Electric Blues"}), Rich Kienzle (“Country”), and Jim Ferguson (“Jazz") —
and features between 16 and 18 tunes. Contributors range from well-
known hitmakers to strictly pickers’ picks.

Along with extensive liner notes, each volume sports a subscription
card offering a 38% discount off Guitar Player's single-issue price.

Look for the second volumes of each abovementioned genre as well
as first volumes honoring classical, surf, and '70s rock guitar to be releas-

ed next March.

semi-soundtrack to the comedian’s
yet-to-surface concert film, the LP
features 15 minutes of new jokes as
well as 32 minutes of gags gleaned
from his Madison Square Garden
concert (which is where the con-
cert film was shot). The disc is due
December 4.

And ... WTG/Epic has signed
MTYV funnyman Pauly Shore. Look
for his label debut early next year.

Tokyo Storm Warning

The first-ever “American Music
Awards Concert Series” is sched-
uled to take place March 14-24 at
the Yokohama Arena in Tokyo.
Previous American Music Award
winners and nominees Whitney
Houston, Bobby Brown, Steve Win-
wood, Gloria Estefan, Cyndi Lau-
per, and Kenny Rogers are set to
perform during the ten nights of
music. Promoters wish to turn the
series into an annual event.

Wallbanger’s Balls

To celebrate the one-year anni-
versary of the fall of the Berlin
Wall, a “Freedom Festival '90”
benefit concert will be staged si-

ith ingredients such as
“mud, chopped DAT re-
cording tape, ground

beagle snout, diced floppy disc, toe
jam, acid raindrops, various toxic
waste products, industrial sludge,
ground sloth teeth, desecrated
daisy petals, concentrated slug in-
nards, nitroglycerine, and artificial
coloring,” how could BiGod 20's
“Bog Soup” not be Promo Item O’
The Week?

Indeed, the creative cooks at
Sire/Reprise left all comers for our
coveted prize stewing in their re-
spective juices this week by ship-
ping cans of “Bog Soup” to select
AOR and New Rock programmers.

The soup supperts the Frankfurt-
based industrial dance duo's new
single, “The Bog,” which tells the
environmentally uplifting story of a
man who went to a swamp with the
intention of killing every animal he

Ooze You Can Use

could find. Instead the man discov-
ers the bog is the hunter and he is
the victim. Look for the band's full
— presently untitied — LP in early
'91.

multaneously in Los Angeles, Hong
Kong, and Berlin on November 9.
Russell, Patrice Rushen, and
Richie Havens. Proceeds will ben-
efit a different charity group in
each host country.

Licks N’ Riffs

* RCA has signed 21 Guns — a
band featuring former Thin Lizzy
guitarist Scott Gorham. Look for
their label debut in ’91. Meanwhile,
Giant has inked a deal with ac-
tress/singer Kim Basinger.

¢ Edie Brickell & New Bohe-
mians return with their second
Geffen LP, “Ghost Of A Dog,” on
October 30. The 15-track platter
features guest appearances from
country accordionist Jo-El Sonnier
and proto-punk rocker John Lydon
(of PiL).

« Guns N’ Roses will reportedly
include a cover of the Misfits’ tune
“Attitude” on their next Geffen LP.

Meanwhile, the group’s Axl Rose
is said to have ganged up with Ice-
T to record a version of “Welcome
To The Jungle” that’s likely to turn
up on the rapper’s forthcoming
Sire/WB album, tentatively titled
“Escape From The Killing
Fields.”

» The 34 previously unreleased
Marvin Gaye tunes found on Mo-
town's recently issued box set were
reportedly gleaned from a stash of
70 songs discovered by the archiv-
ist who pulled the career retrospec-
tive together. The other 36 are said
to be suitable for release, perhaps
in time for next Christmas . . . .

¢ The 0’Jays’ forthcoming EMI
LP, “It’s A Whole 'Nutha Thing,"”
is due January 29. Recorded in
Cleveland and NYC, the album fea-
tures guest musicians Omar Ha-
kim, Randy Brecker, Lenny Pick-
ett, Richard Tee, Mr. Fabulous,
and the New York Phitharmonic,
among others.

As previously reported (R&R,
9/7), the album sports a cover of
Bob Dylan’s “Emotionally Yours”
with a guest gospel choir featuring
Cissy Houston, Sara Dash, James
“J.T.” Taylor, Keith Sweat, Ev-
elyn “Champagne” King, Will
Downing, LeVert, Gwen Guthrie,
and many, many more. First sin-
gle: “Don’t Let Me Down.”
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WU TRLEVISON
51.5 million households
Patti Galluzzi
Director/Music Programming

Weeks On
| HEAVY ]
HEART/Stranded (Capitof) - 7

WHITNEY HOUSTON/'m Your Baby Tomth (Arista) . 3
MOTLEY CRUE/Same 01 Situation (S.0.5.) (Elektra) 77
POISON/Something To Betieve In (Enigma/Capitol) . .. 7

PAUL SIMON/The Obvious Child (WB) .4
SLAUGHTER/Fly To The Angeis (Chrysalis) .. 16
VANILLA ICE /ice Ice Baby (SBK) . . . 9
WINGERMiles Away (Atiantic) 7
JON BON JOViMiracle (Mercury) .4

PHIL COLLINS Hang In Long Enough (Allanhc) _ADD
DARYL HALL & JOHN OATES/So Close (Arista) .. . &
JANET JACKSONLove Will Never Do... (ABM) .. ADD
TRAVELING WILBURYS/She's My... (Wilbury/WB) . . 2

WILSON PHILLIPS/impulsive (SBK) . . .5
[STRESS i
DEEE -LITE Groove fs In The Hearf (Elektra) . 10

JELLYFISH/The King Is Hall-Undressed (Charisma) . . 6
URBAN DANCE SQUAD Deeper Shade Of... (Arista). . 9

\BUZZ BIN ]

REPLACEMENTS Merry Go Round (Sire/Reprise} 2
SOUP DRAGONSA'm free (Big Life/Mercury)

ACTIVE

ACOC/Thunderstruck (Atco)

ALIAS More Than Words Can Say (EM1) .

BLACK CRDWESMHard To... (Def American/Geffen)
DAVID CASSIDY Lyin' To Myself (Enigma) .
CONCRETE BLONDE/Joey (IRS)

DAMN YANKEES High Enough (WB)

INFO. SOCIETY/Think (Tommy Boy/Reprise)
PEBBLES/Giving You The Benefit Of The Doubt (MCA)
ROBERT PLANTNirvana (Es Paranza/Atlantic) . . .
QUEENSRYCHE Empire (EMI)
SCORPIONS/Tease Me, Please Me (Mercury)
UBAG/The Way You Do The Things You Do (Virgin)
VAUGHAN BROTHERS Tick Tock {Epic)

©

| SH—

[

AONORAWUNDSWN NG

EOIE BRICKELL & NEW.../Mama Help... (Getfen) ADD
CHEAP TRICK Wherever Wouid | Be (Epic) . ..... .2

NENEH CHERRY /1've Got You Under... (Chrysalis) ADD
FAITH NO MORE Falling To Pieces (Slash/Reprise) .. 9
HOUSE OF LORDS/Can't Find My... (Simmons/RCA) - 3
KING'S X/its Love (Megaforce/Atlantic) 2
LISTEN UPAisten Up (QwestReprise) ... . ... . ADD
MAGSIE'S DREAMLove & Tears (Capitol) 3
PAUL McCARTNEY Birthday (Capitol) . . . 2
NELSON/After The Rain {DGC) . 2
IGGY POP/Candy (Virgin) . . ..9
SOHDMippychick (Atco) . . . ..3
STYXAove Is The Ritual (ABM) . ...6
TRIXTER/Give It To Me Good (Mechamc/MCA) .4
VIXENLove Is A Killer (EMY) .2
NEIL YOUNG & CRAZY...Mansion On.. (Repnse) 5

| BREAKOUT |

AN EMOTIONAL FiSH/Celebrate (Atlantic) 2
CURE Never Enough {Elektra) ...6
JUDAS PRIEST/A Touch Of Evil (Columbia) ADD
2
2
4

REMBRANDTS/Just The Way It is, Baby (Atco)
SOCIAL DISTORTIDN/Story Ot My Lite (Epic)
TONY§ TONIt TDNE 1/Feels Good (Wing/Polydor)

| HOT NEW VIDEOS |

JANET JACKSDN/Love Will Never Do... (ABM) .. ADD
REPLACE MENTS Merry Go Round (Sire/Reprise) .

PAUL SIMON,The Obvious Child (W8) . . . 4
TRAVELING WILBURYS/She's My... (thbury/WB)

'ADDS ]

EDIE BRICKELL & NEW.../Mama Help Me (Getien)
NENEH CHERRY/I've Got You Under My... (Chrysalis)
PHIL COLLINSMang In Long Enough {Atlantic)
JANET JACKSDN/Love Will Never Oo Withoul.. (ABM)
JUDAS PRIEST/A Touch Of Evil (Columbia)

LISTEN UPAListen Up (Qwest/Reprise)

VHi

VIDED HITS DN
36.8 million households
Sal LoCurto, Director/Music Programming
Norman Schoenfeld, Director/Talent
& Artist Relations

Weeks On
| HEAVY
) ]
AFTER 7/Can't Stop (Virgin) 17
BREATHE Say A Prayer (ABM) .9
MARIAH CAREY Love Takes Time (Columbia) 6
WHITNEY HOUSTONA'm Your Baby Tonight (Arista) . 2
JAMES INGRAM/ Don't Have The Heart (WB) 1
BETTE MIDLER/From A Distance (Atlantic) 7
MAXI PRIEST/Close To You {Charisma) . . . . 20
PAUL SIMON/The Obvious Child (WB) 3
f ]
[ DEVELOPMENT ]

ALLMAN BROTHERS BAND Seven Turns (Epic) ADD
ANITA BAKER/Soul Inspiration (Elektra}

DAVID CASSIDYAyin' To Myselt (Enigma)
HARRY CONNICK JR./We Are In Love (Columbia)
JULEE CRUISE Falling (WB)

DAN FOGELBERG/Rhythm Of The... (Full Moon/Emc) 3
D. HALL & J. OATES/So Close (Arista) _ADD
ELTON JOHN/You Gotta Love Someone (DGC) . ADD
MICHAEL McDONALD/Tear it Up (Reprise)
NEVILLE BROTHERS Feariess (A&M)
PEBBLES Giving You The Benefit (MCA)
CARLY SIMON/Better Not Tell Her (Arista)
JILL SOBULE/Too Cool To Falf In Love (MCA)
VAUGHAN BROTHERS/Tick Tock (Epic)

-'u'm'e.

(R

................

Information current as of October 23.

CONCERT PULSE

5 Avg. Gross
Pos. Artist {in 000s)
1 NEW KIDS ON THE BLOCK ~ $935.8
2PHIL COLLINS $855.3
3BILLY JOEL $752.0
4 ERIC CLAPTON $602.3
5 JANET JACKSON $514.0
8 LUTHER VANDROSS $327.9
7 CHER $268.5
8 ANITA BAKER $254.7
9 KENNY G/M. BOLTON $237.0
10B-52'S $227.3
11 MOTLEY CRUE $2240
12 M.C. HAMMER $210.2
13 ROBERT PLANT $206.3
14 JAMES TAYLOR $183.1
15 BONNIE RAITT $162.8
16 RANDY TRAVIS $160.9
17 HEART $160.7
18 BILLY IDOL $158.0
19 SINEAD O'CONNOR $153.8
20 CROSBY, STILLS & NASH $1451

New Tours

Among this week's new tours:

CALL

JULEE CRUISE
GO-GO'S

LONDON QUIREBOYS
LUSH

IGGY POP

STRYPER

CONWAY TWITTY
MICHELLE WRIGHT
BUCKWHEAT ZYDECO

The CONCERT PULSE is & weekly computer-
od report ranking each artist by the¥ average
box office gross reported per venue. Courtesy
of Polistar, a publication of Promoters’ On-Line
Ustings, (800) 344-7383, or in Calfornia,
(208) 224-2631.
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BRAD MESSER

Top Newsman Concealed
In Poor Packaging

When Hiring, Don’t Always Judge Book By Cover

“You can’t judge a book by looking at the cover,”
Grandma said, but I'm told it was difficult to avoid in the
case of the man who pulled into the parking lot in a beaten-

up old station wagon.

The grill was splattered with
enough insect roadkill to start a
Museumn of Entomology. Baskets
and boxes stuffed with possessions
littered the back seat. One particu-
larly poignant item was that
epitome of down-to-the-bone lonely
living, a little one-burner hotplate.

The driver’s appearance wasn’t
much of an improvement over
what he was driving. He, too, look-
ed worn and more than slightly
faded.

But when he talked! You could
take that voice and put it in the dic-
tionary as the definition of ‘‘com-
manding.”

Just passing through town, he
was, of course, looking for work.
The voice was so impressive that it
got him into the GM’s office, where
he produced a resume that spann-
ed several states and even an

ocean, beyond which he had done
correspondent work for some of the
big boys.

The timing of the drop-in visit
couldn’t have been better. The
manager urgently needed a news-
man, and this one certainly sound-
ed as though he could crack a mike
on a national net. But the job
seeker’s appearance raised a lot of
red flags in the manager’s mind.

Beyond Red Flags

However, one by one, Mr. Voice
met the GM’s challenging ques-
tions with satisfactory answers. He
was unemployed because he had
dropped out of radio to write a
book. But when the book was writ-
ten there were no buyers, and his
money ran out. Voice’s former job
had long been filled and other sta-
tions were hiring fewer newspeople

just when he most needed work.
His resources had diminished to
the point that he had become liter-
ally a homeless person.

It may have been that the GM
was a sucker for a down-and-out
story, or a champion of the under-
dog, or maybe just plain nuts — but
he parked Mr. Voice in a tradeout
motel room for the night, with an-
other interview scheduled the fol-
lowing day.

Next morning, the GM was on
the phone personally tracking
down those references. They
checked out positive, just as the
GM’s gut feeling had predicted.

A deal was cut and the veteran
resumed his career, applying
himself with such skill and energy
that he went on to become the
town’s undisputed top newsman.
That says something about the
newsman, but to me it says much
more about the GM who had
enough confidence to look beyond
the cover, do his homework, and
then trust his own judgment.

Service.

Courteous; efficient; thoughtful;
unmatched; celebrated; gracious;
willing; flawless, fine; unusual;
alert; deft: helpful; extra; fast;
expert; gallant; trustworthy,
distinguished; meritorious,
peaceful; professional;
suitable; imposing; gratuitous,
valuable; superlative; exalted;
abiding; impressive, essential;
dependable; perpetual; civil;
honorable,; superior; beneficial;
eminent; diplomatic; satisfactory;
unselfish; industrious; unique;
continuous; meticulous;

Climbers Scale El Capitan

MONDAY, NOVEMBER 5 — El Capitan, earth’s most impressive granite cliff, was first conquered by a three-man
climbing team in 1958. The sheer granite wall rises 3604 feet from the floor of the national park at Yosemite Vailey, CA.
The ascent of El Capitan by Warren Harding, Wayne Merry, and George Whitmore ook place five years after the
conquest of Everest, the world's tallest mountain, by the Edmund Hillary party.

Stock scammer Ivan Boesky departed Lompoc, CA prison for a halfway house in 1989. The first U.S. transcontinental
flight, which took 49 days, reached Pasadena in 1911.

Birthdays: Tatum O’Neal 27. Paul Simon 48. ke Turner 59. Roy Rogers 78.

General Election Day

TUESDAY, NOVEMBER 6 — Reagan/Bush defeated Mondale/Ferraro in 1984 by carrying 59% of the popular
vote. Bush/Quayle carried 53% in 1988. But in increasing numbers, voting-age Americans are staying away from the
polls: 62% voted in the 1964 Johnson vs. Goldwater election, 54% in the 1980 Carter-Reagan contest, and 50% in
the 1988 Dukakis-Bush match.

Floods killed 40 in the mid-Atlantic states in 1985. American forces wrapped up the Granada invasion in 1983. Rutgers
defeated Princeton 6-4 in the first formal intercollegiate football game in 1869.

Birthdays: Marla Shriver 35. Sally Fleld 44. Mike Nichols (Director) 59.

Whopper Snowstorm In Minnesota

WEDNESDAY, NOVEMBER 7 — A whopper of a three-day snowstorm blanketed Minnesota in 1943, leaving
15-foot drifts on Cottonwood County. The city of Minneapolis officially recorded ten inches and 22 inches fell on
Fairbault.

Voyager spacecraft pictures in 1980 revealed Saturn has thousands of rings. Actor Steve McQueen died in 1980 at age
50. Lenin assumed power after the Russian Bolshevik Revolution in 1817. The Lewis & Clark expedition sighted the
Pacific Ocean in 1805.

Birthdays: Jonl Mitchell 47. Mary Travers (Peter, Paul & Mary) 53. Rev. Bllly Graham 72.

USAF Top Dog In Jet Vs. Jet Dogfight

THURSDAY, NOVEMBER 8 — The first jet-vs.-jet dogfight took place 40 years ago over Korea, between a
Soviet-built MiG-15 and an American Lockheed F-80. USAF Lt. Russell Brown destroyed the MiG. (A few German jets
had flown in WWII and were shot down by American prop airplanes.)

The century's most famous illustrator, Norman Rockwell, died in 1978 at age 84. Wilhelm Roentgen discovered x-rays
(by accident) in 1895. Montana became the 41st state in 1889.

Birthdays: Mary Hart 39. Bonnie Raitt 41. Morley Safer 59. Pattl Page 63. Katharine Hepburn 81.

Mayflower Reaches The U.S.

FRIDAY, NOVEMBER 9 — The Puritans reached Cape Cod, MA in the Mayflower 370 years ago and began
coastal explorations to find a suitable site for a colony (1620). The 102 pilgrims settled at Plymouth, but not at a
favorable time of year: within three months, about half were dead from starvation, scurvy, and other diseases.

The "Wizard Of Id" comic strip by Parker and Hart premiered in 1964. A score of 132 was good enough to win the first
U.S. women's amateur golf championship in 1895. Some 800 buildings were destroyed in a three-day fire at Boston in
1872.

Birthdays: Lou Ferrigno (“The Incredible Hulk”) 38. Tom Weiskopf 48. Whitey Herzog 59.

Saturday (11/10): Mackenzie Phillips 31. Greg Lake 42. Dave Loggins 43.
Sunday (11/11): Demi Moore 28. Jonathan Winters 65.

particular, prompt!

Nobody Can Do Better What We Do Best.

Messenger Service
CALT-136957

Chauffeured Limousines
CALTCPS0IP

Airport Concierge

California: (213) 849-2244/(818) 845-1502
Outside California: (800) 255-4444
FAX *: (818) 845-5086

New York: (212) 736-5405 New Jersey: (201) 941-8181
Outside New York & New Jersey: (800) 421-9494
FAX *: (201) 941-9750
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New CHR Music Features
For A Changing Format

Parallel Charts, ‘Performing Where Played’: How To Use Them

It’s no secret the CHR format is evolving and frag-
menting to serve varied market situations. While there
will always be a need for an overall national music sum-
mary, it’s also vital to reflect the different musical ap-
proaches of CHR programmers in different-sized mar-

kets.

R&R has always strived to re-
flect the needs of our radio and rec-
ord industry subscribers with the
most accurate and timely charts
and music information available —
and your support through the years
has let us know we’ve succeeded.
Now, we’ve introduced two new
features we believe will substan-
tially help programmers and labels
alike in assessing the actual
strength of current records.

This week, on Page 92, you’ll
see:

¢ Parallel Charts: Individual 40-
song listings for our P1, P2, and
P3 reporting stations

¢ Performing Where Played: A
more detailed look at how well rec-
ords are converting to chart and
rising to Top 15 status.

Parallel Chart Analysis

When CHR began fragmenting
into Dance, Urban, Rock, and

In-Depth Info

® All Parallels individually
charted

® Spot trends by Parailel

® More qualitative data

Adult CHR formats, we considered
devising separate charts for each
splinter group. Several factors de-
terred us, chiefly the difficulty of
accurately defining the splinters
(where does a Dance CHR leave
off and an Urban CHR begin;
where do you draw the line to say a
station’s no longer mainstream?)
and the rapid rise and falls of some
of the fragmented approaches.

L.A. WOMAN VIA COLUMBUS — WXGT (92X)/Columbus awarded the
winner of its “L.A. Woman" contest a trip to see Billy dol in Los Angeles.
Shown with their best L.A.’d back smiles are (I-r) moming partner Bill Russ,
winner Jill Hager, PD Tom Gilfigan, contestants Karen Olson and Rhonda
Noggle, and AMer Tom Kelly.

But when we analyzed CHR by
Parallel, we found significant dif-
ferences. Among the findings:

e About two-thirds of P1 re-
porters are strongly dance/Urban-
oriented. (Makes sense: they’re lo-
cated in larger urban population
centers with higher ethnic
makeup.)

e P2 stations are about 25%
dance-oriented; most of the rest
are mainstream.

+95% of the P3s take a main-
stream musical approach.

When you create a separate
chart for each Parallel, you get, as
you can see this week, three charts
that tell different stories, reflecting
the musical orientation of the sta-
tions providing the data. Each
chart has its own Top 5 Most Added
and Hottest listings as well.

With these new charts, you can
more easily check how records are
doing in population centers similar
to your own — and what’s perform-
ing well in other-sized markets.

(Incidentally, with P1 stations
showing such a significant dance/
Urban orientation and now contrib-
uting to a chart of their own,
there’s no longer any need to distin-
guish reporters with a pronounced
non-mainstream approach as
“P1A” stations. As of this week,
that designation’s been discon-
tinued.)

Performing Where Played

Looking at the number of adds
doesn’t cut it in evaluating a rec-
ord’s strength. Today’s program-
mers need more qualitative infor-
mation, and the new Performing
Where Played listing is a big step
in that direction. (There’s even
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more to come in the next several
months.) Here’s how it works:

¢ All records in New & Active or
Significant Action with 25 or more
reports and 50% or higher charted
airplay will be listed. If a song is
being played on 26 reporting sta-
tions and 13 of them have it
charted, it qualifies.

* The records are listed in order
of total reports.

* Next comes the percentage of
stations reporting the record. If it’s
on 80 stations (out of 257 reporters),
that would be 31%, for example.

¢ Next column over is the per-
centage of stations reporting the
record that have converted it to
chart. If 80 stations are on the rec-
ord and 56 have it on their charts,
the conversion % figure is 70%.

« Finally, we list the percentage
of stations reporting the record
that have taken it to Top 15 this

week. Again, if 80 stations are on it
and 16 have it in their Top 15s, the
“Top 15%” is 20%.

The emphasis in this new listing
is on performance. New records
won't always immediately show up
in Performing Where Played until
they convert their adds and ons in-
to chart performance.

We've also moved the CHR New
Artist Chart (the Top 10 records,
listed by station reports, by artists
who have never had a CHR
Breaker) to this page. And you'll
find we’ve restructured the CHR
Reporter Index (on the Significant
Action Parallels page) so that you
can now locate stations alphabetic-
ally by Parallel and region.

These changes are all part of a
continuous updating of what’s al-
ready the most comprehensive
music information presentation in
the industry. We hope these new
features help make your jobs
easier.

TIE A YELLOW RIBBON — WXXL (XL106.7)/Orando’s billboards (pictured) remind Ksteners around the city of service-
men on Middle East duty and Americans stif hekd hostage in the region. The station s also distributing ribbons through
area Hardee's restaurants.

www americanradiohistorv. com
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CHEAP TRICK
"WHEREVER WOULD | BE"

MOST ADDED

NOW ON 108 CHR REPORTERS
INCLUDING: NEW & ACTIVE

Wzou 295 WAAL  WHHY

WPLJ WKBQ  WERZ 92X

PRO-FM  KISN WBBQ WZOK

KSAQ KWSS  WCGQ KXYQ ... AND MANY MORE!

o ON TOUR WITH HEART -- STARTING NOV. 9
CHECK YOUR LOCAL LISTINGS

ﬂ ACTIVE' o FROM THE ALBUM "BUSTED"
4 LN I *‘*ww LI (RINLE
S ull\sn Eé \d‘di*wg ia% =.

UGHAN BROTHERS i
“TICK TOCK” newsacTive Wil

£

B -~ - 4
N e | )
- 4 .
i o
¥ 1§
s sl et 4 N1 A
AR}
OGBSI 0L 1 4 1 R
NWMM L

it ok ey

i
e T
WA

o MOST ADDED AC --

2 WEEKS IN A ROW!
NOW ON OVER 70 CHR REPORTERS o RETAIL ACTION -- i

INCLUDING: SALES NOW OVER

Y95 KQUT 38-31 I
KHMX add 22 CTUX 1835 HOT 900,000 AND ON ITs  {iHiR

KSAQ 28-27 HOT ~ WVKS deb 28 WAY TO PLATINUM!
KISN 30-26 YES97 27-22 « FROM THE ALBUM

WKRZ 38-33 WJMX 21-17 " x
WBBQ deb 36 Q104 24-20 FAMILY STYLE
B93 28-14 HOT ~ WIFC 35-30 :

KZ106 deb 18 ... AND MANY MORE R ACTIVE VR4

il b \t i% . i“%iséih f,»:.zés,i-gr I
|

||AI| fllliElBEIIG
“RHYTHM OF THE RAIN”

WGRD 18-11 HOT

Q95 KZFM  WVKS  WJMX
KISN WQUT  103CIR Q104
WCGQ  WHHY  wQiD  WPFR
o AC CHART @ -- 66% HOT REPORTS!

o ADDED AT VH4d.
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follow-up to the
“;1 ?\()R smish «“Goming Of Age”

nd the hlistering -
Top 5 track “Come Again

From the Gold album
DAMN YANKEES

CHR Chart €§)
BREAKERS.

HOT Reports From:

e
PWR99 28-15 92X 16-10
Q102 14-11 KATM 10-7

KSND 16-12
WHTO 12-9
WKSF 29-22
Q104 13-8
WLRW 10-9
WSNX 10-6
KPAT 22-11
KFMW 13-10
Y97 9-7

PIRATE 12-9

KWSS 13-8
PWR92 14-11
999KHI 10-9
KIX106 18-12
KZ106 6-3
WZYP 16-14
waut 14-11
WKDD 16-11

On Tour with Bad Company!

CHR

Mail Bag Time

The Adult CHR/Hot AC controversy is indeed hot. Here
are some letters received concerning recent columns.

Dear R&R:

Every couple of years each major
format seems to go through an
identlty crisis. AOR and AC have
certalnly gone through their own,
and CHR seems to be in the midst
of one with the Aduit CHR/Hot AC
debate. Indeed, we have been here
before. A decade ago a similar la-
ment was heard when many CHR
statlons drifted from the tenets of

It's not the format that's in trou-
ble, it's the interpretation and the
expectations. Eighteen months
from now we'll be looking at the
next set of casualties that blew the
execution.

Steve Goldsteln
Exec. VPIGroup Program Director
Saga Communlcations Inc.

the format and destroyed them- .,

selves by overdosing on Kenny

Rogers records. Ten years later the -

issues are the same but the music
is from artists like M.C. Hammer.

CHR, but how to execute a CHR
that appeals to adufts.

In the early '80s there were only
two double-digit CHR stations in the
country —~ WRBQ (Q105)/Tampa
and WTIC-FM/Hartford. Why did
they perform so well at a time when
some markets couldn't even sup-
port one CHR station? Simple. They
had a clear understanding of the
basics of Adult CHR: a tight list of
highly dayparted “hit” music, “mass
appeal,” fun disc jockeys, clever
promotions, and a charismatic
adult-compatible morning show.
The subtleties of the execution and
the interpretation of the format's
basic elements appealed to a wide
variety of age groups. These sta-
tions never sounded too ‘“teen,”
nor were they “wimpy.”

We saw a resurgence of “hit"-
oriented music at the start of the
decade, but somewhere In the
mid-'80s, many CHR stations lost
themselves in hyper-tight two-hour
music rotations (many running a
disproportionate amount of dance
music), pompous claims, scream-
ing “teen” jocks with names like
“Hollywood,"” and some Incredibly
juvenile morning shows. These
same stations are now suffering
massive image problems and are at
a loss to understand why they are
not appealing to upper demos.
They weren't built for an ever-
changing future. They were simply
exploiting the time. Demographic
creep is inevitable.

Many of these CHR stations are
hoping that Adult CHR/Hot AC can
pull them out of the demographic
moat. Indeed, the format can be a
valid approach, but only under the
right circumstances. Hybrids are in-
herently dangerous and have been
tried over the years and have failed
to appeal to anybody. These sta-
tions, much like Rock CHR, are
niche players, and niche players by
definition survive on TSL, while
CHR has always been a cume-
driven format.

Times have changed and music
has certainly changed, but the
basic principles of a successful
adult-appeal CHR station have not.
The most successful CHR stations
have always had to play the game
on several levels, which is difficult
to do. It requires a good deal of
craftsmanship, blending science
with the entertainment value in-
herently buift into the format.

Dear R&R:

Over the last several weeks, the
trades have been deluged with talk
and articles on the “new” direction
of CHR radio. Whether you call it
“Adult Top 40,” “Hot AC,"” or “The
Mix,” in the Midwest we've been
doing it for years and calling it “Cre-
ative Dayparting.”

The concept of an adult CHR is
not new. WKTI/Milwaukee has
leaned aduft for years and been
successful, and Dave Robbins Is
winning big at WNCI/Columbus.
While some stations have been do-
ing this for years, the battle inten-
sified with the introduction of the
“soft” Arbitron diary, causing many
of us to make further adjustments
over the last two years.

As an example, we got together
with our consultant, Tracy Johnson
from Alan Burns and Associates,
and discussed the future of WZOK,
the No. 1 station in our market.
Through music research, knowl-
edge of the markel, and common
sense programming techniques,
we created the strategy to take the
station into the future. Yes, the
radio station appeals to adults, but
it's still an exciting CHR with high-
profile personalities, sweepers &
jingles, outrageous stunts, contest-
ing, and the best records for the
market.

As a result of our musical
changes and mix, in [the spring
'90] Arbitron we're No. 1 25-54 for
the first time In four years, and we
watched our 35-64 rise ten points
from 9am-5pm. Are we brain sur-
geons? | don't think so. You just
have to know your market.

I've been amazed at the number
of people taking credit for this
“new"” format. While | respect these
programmers and wish them well,
many are great Sself-promoters.
Let’s not count out those of us in
smaller markets as innovators. It's
amusing that a select group of ma-
jor market, high-profile program-
mers change their clocks and then
all race to the trades screaming the
dawn of a new format.

Will this new “format” work?
Sure, just ask a Midwest program-
mer or two. We've already got our
numbers in!

OM John Ivey
WROK & WZOK/Rockford, IL

MOTION

o KEGL/Dallas taps Rusty
Humphries from WPLJ/New
York to produce Dave Krad-
dick’s morning show.

* WDFX/Detroit MD John
McFadden is named interim
PD following Chuck Beck's
move to WAVA/Washington.

* WQHT/New York MD
Kevin McCabe adds APD
chores.

WABB/Mobile, AL PD Leslie Fram
is leaving the station to become
APD/morning cohost at WAPW)/Atlan-
ta; WABB MD Kevin Peterson be-
comes interim PD at the station
Changes at KHFI/Austin: Roger Allen
takes the PD chair vacated by Selby
Edwards, MD/PM driver Ric Gon-
zalez is upped to APD, Randy Marx
from WZZU/Raleigh becomes Produc-
tion Director, and Jay Michaels
moves from middays to nights . ..
Randy Irwin vacates the MD slot at
KUBE/Seattle to take the Production
Director gig down the street at KPLZ
following Jock Bianey's exit
There are two new faces at WPHR/
Cleveland: Exec. Morning Producer
Kim Kalinich from crosstown
WWWE, and ND Terianne Hannibal
from the same post at WKHY/Long
Island.

Allen Pettit & Mlke Valentine make
up the new morning zoo at WOMP-
FM/Wheeling, WV. Pettit moves up
from parttime status and Valentine
hails from WZYQ/Frederick, MD,
where he handled AM sidekick duties
.. . WKQB/Charleston, SC adds syn-
dicated host Toddzilla for afternoons

. WQID/Biloxi, MS APD/MD Rick
Lovett has left for a gig at
WOVV/West Palm Beach . . . Minnea-
polis cable news reporter Steve Grza-
nich accepts the ND post at
WLRW/Champaign, IL.

WDBR/Springfield, IL MD Terence
Lee has departed and no replacement
has been named . . . Jo Jo Turnbeau
moves from weekends at
WGRD/Grand Rapids to week-
ends/swing at WBXX/Battle Creek, M|
.. . WFHN/New Bedford, MA’s new
morning man is Joe Blaney, who left
nights at WXLC/Waukegan, IL ...
Greg Valentine takes on weekends
at KUBE/Seattle from weekends at
KKRZ/Portland . . . KIKI/Honolulu PD
Jamie Hyatt has added some new
faces: Kari Steeie from KFMN/Kauai
takes middays, Scott Blaisdell from
KKBG/Hilo does nights, and ‘‘Dan-
gerous Dave’’ Boone signs up for
weekend duty . . . KKHT/Springfield,
MO's new morning team is MD Tim
Austin and Shawn Michaels; Miilie
Myers does the news.

WYYS/Columbia, SC APD Greg Fry
and night rocker Allen Orsini have
teamed up for mornings. PD Chuck
Finley moves to middays and Frankie
Cruz goes to nights . . . Sweet Tandy
Street fills the KKMG/Colorado Springs
night slot vacated by Trevor Carey . . .
KQMQ/Honolulu MD Kriss Hart moves
from middays to nights ... Sean
Elliott is upped from weekends to
overnights at KJYO/Oklahoma City as
Billy The Kid concentrates on his MD
duties ... WJAD/Bainbridge-Albany,
GA adds AMD Joey Dee and grabs
Catfish Collins from WXXL/Orlando
for overnights.
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“New Power Generation’

The New Single

The Follow-Up To The Gold Smash
“Thieves In The Temple”

From The Platinum Album
GRAFFITI BRIDGE

NEW & ACTIVE

B94 deb 30  WQUT deb 39 KMCK add
PWR104 add  WHHY deb 32 B98 add
KSAQ add Y107 add KISR 32-25
KXXR deb 31 WIXX add KIXY add 40
KDWB 26-23  KJ103 add WFHT add

WLOL 28-24 799 add WCIL deb 34
KKFR add 4¢  KKMG 31-21  KG95 add
KGGI add B95 deb 36 = WPFR add

FM102 deb 23 = KCAQ deb 37 KFMW 38-32
WAAL add 37  KWOD 39-34  KFBQ 33-23
K106 deb 38 ~ WWFX 32-28 = KMOK deb 39
KZZB deb 35 KZKX'deb 40~ KFFM add
WZYP deb 40 YESS7 add

N . S | RN A
g+ “Missunderstanding” _
. WHYT add KHTK 28-26  Plus...
KS104 18-15  KKMG 30-23 WXKS ;.
4 The New Sifi KKFR 17-15  B9521-18  HOT97 : i
) Chew KOY-FM deb 30 194 22-20  WPGC n
B FM102 19-18  KCAQ 31-28  KTFM < -
W | : Q106 26-24 KROY 15-13  KXXR : .
i From The Album S KMEL 16-13  KDON 16-15 PWR106 T
e PRIVATE TIMES...AND THE WHOLE 9! WCKZ 18-17  WOXA 2521  KGGI s B
s KZFM 37-32  KIXY add HOT949 : B
e KPRR 23-20  WFHT 20-18  FLY92 °
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HARVEY KOJAN

Telemarketing For Fun

I recently received a fax from KRXQ (93 Rock)/Sac-
ramento Information Systems Manager Jeff Williams
lauding the station’s telemarketing system. Seems the
folks at 93 Rock are convinced the process is a key contrib-
utor to the station’s recent ratings success.

93 Rock was doing no in-house re-
search at all when Williams’s de-
partment was established two
years ago. Weekly music callout
was the first project. Then, at the
beginning of this year, Fresno-
based Loyalty Marketing pitched
the telemarketing concept, and the
station decided to give it a try.

The system basically works like
this: the station determines zp
codes it wishes to target, and Loy-
alty secures names and phone
numbers of people — in the right
demo — who reside in the appro-
priate areas. Williams’s staff calls
people and asks them a series of
questions designed to elicit infor-
mation about station preferences,
listening habits, etc. The answers
are subsequently entered into the
computer and manipulated by Loy-
alty’s custom software.

‘““We’re convinced that
— combined with
sound programming
strategy and a good
airstaff — information
systems can really
make a difference in
your ratings.’’

Enjoyable Process

Williams says less than 10% of
the people his staff reaches refuse
to participate. ‘“Most people really
enjoy the process — even those
who don’t listen to 93 Rock. It’s not
every day they get called by some-
one from a radio station. They like
being able to give their opinions,
and we try to answer their objec-
tions. And people who are already
93 Rock fans hit the ceiling because
we stopped and took the time to
call them. So it works very well for
maintaining listener loyalty as well
as getting non-listeners to sample
us.)?

If the respondent agrees to sam-
ple the station, a follow-up call is
scheduled. ‘“We call them back and
ask them what they thought,” Wil-
liams says. “And we tell them to be
honest and not worry about hurting
our feelings, because we're trying
to improve our station. If we can
just manage to get them to give us
a button in the car we consider
them converted.” About 70% of the
people agree to a follow-up call.

Getting people to sample your
station is the primary goal of tele-
marketing, but Williams says
there’s a lot more to the process.

ALBUM ORIENTED ROCK

And Profit

it was a wobble, or whether we
should drop our block party week-
ends and try something else.
Through our audience tracking we
learned that the vast majority of
the respondents still liked the block

“Telemarketing allows you to
gather a tremendous amount of in-
formation that you can analyze.
We have very versatile software
that enables us to track all the re-
sults from the questionnaires. We
can find out almost anything we
want about our entire database, or
we can zero in on one or two people.
We can ask the computer to tell us
how many people we spoke to who
told us we play too many commer-
cials. Or we can ask how many
people think there’s too much talk
in the morning.

“A couple of books ago we were
concerned about our weekend
numbers. We didn’t know whether

parties. So we didn’t change any-
thing. The next book came out, and
sure enough, the weekends were
back up where they should be.

“Before telemarketing, the sta-
tion was in the dark about that sort
of thing. Wehad little access tothat
kind of information. We’re convinc-
ed that — combined with sound
programming strategy and a good
airstaff — information systems can
really make a difference in your
ratings.”

Promotional Benefits
Telemarketing helps establish a
powerful database that provides
the station with a host of promo-

Telemarketing Benefits

................................

........

® Provides personal contact with listeners
® Encourages sampling
® Helps build database

@ Yields actionable information

tional possibilities. People who re-
spond positively get a ‘‘thank you”
letter from morning man Kevin
“Boom Boom” Anderson and a
business reply card requesting ad-
ditional information: work address
and phone, birthday, what day-
parts they listen to, and the names
and addresses of three friends. Re-
spondents who return the cards are
eligible to win prizes.

“It’s gotten to the point
that if anyone calls this
radio station,
everything they say
ends up in my
computer.”’

“When [Promotion Director]
Randy Scovil has some extra
movie or concert tickets, we’ll go
into the computer and find people
whose birthdays are coming up
and send them an unexpected
present,” Williams says. “Now
that may not seem like much, but
we have several thousand people in
our database, and every one of
them is a potential diarykeeper.

“All of the information systems
work together. We’ve just recently
installed a ‘fax-out’ program which
enables the computer to serve as a

SHINING STARS — Strype hype hits WBAB/Long Island; (i-r) Stryper’s Robert Sweet and Tim Gaines, former Enigma
rep Troby Laidlaw, Stryper’'s Michael Sweet, WBAB’s Tracy Speed, Roger Luce, and MD Ralph Tortora, and the
band’s Oz Fox.
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fax machine. It’s a simple proce-
dure to have the computer fax a
copy of our newsletter to all the
people in our database.

“The fax-out feature can also be
used for contesting. One of the
salespeople had a package from
Midas, so I put together a fax that
asked people to respond for a
chance to win. We had over a 35%
return rate, which is excellent.”

The station is always looking for
ways to add to its database. Its new
bumper sticker included an invita-
tion to complete a peel-off reply
card. Everyone who calls the sta-
tion is recruited. ““It’s gotten to the
point that if anyone calls this radio
station, everything they say ends
up in my computer,” Williams
says. ‘“Having a huge database can
help you make programming deci-
sions very quickly. Judy [PD Judy
McNutt} can tell me in the morning
that she has a question about some-
thing, and by the end of the after-
noon I'll have percentages for her
based on real people.”

Sales Benefits

The database also yields infor-
mation that can be used by the
sales department. “For example,
if a client wants to know how many
people in his part of town listen to
our station, I can provide actual
percentages based on the zip code
information,” Williams explains.
“You really can be as creative as
you want to be. If you can come up
with an idea to promote the station,

““If you can come up
with an idea to promote
the station, | can tie it
in with the database in
some way.”’

I can tie it in with the database in
some way.”

93 Rock’s research department
consists of Williams, his assistant,
and five staffers who man the
phones. Music callout is conducted
from about 3-7pm; telemarketing
follows until nine or ten o’clock.
The department processes about
300 usable phone calls a week. “I
personally train all our people so
they follow the fundamentals,”
Williams notes. “How they act on
the phone is crucial to the entire
process, because they’re repre-
senting the station.”
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Whenever an answering ma-
chine is reached, the researcher
activates a tape machine which
plays a message from the morning
show inviting the recipient to call
back. “That works very well, be-
cause we can pretty much count on
people to call us back,” Williams
says. “They want to know if the
whole thing’s on the level. Invari-
ably the first thing they ask when
they call back is, ‘Is this a joke?’”’

TV Alternative

Williams considers telemar-
keting “an excellent alternative to
TV advertising. Telemarketing
enables you to reach out and touch
your listeners and collect valuable
information. It creates listener loy-
alty. You're assured of reaching
your target and have the ability to
track results of the interviews. A
TV commercial collects no data.
It’s really an expensive shot in the
dark.”

There’s no doubt telemarketing
costs far less than a television cam-

‘““Considering its
versatility and low cost,
telemarketing could be
the trend-setting
technique of promoting
stations in the ’90s.”’

paign. 93 Rock has spent about
$40,000 this year on the entire pro-
ject. That’s everything, including
labor.

“We don't have as hefty a budget
to spend as some of our competi-
tors, and we were trying to find an
affordable way to compete without
having to do television,” Williams
says. “Telemarketing filled the
bill. Considering its versatility and
low cost, it could be the trend-
setting technique of promoting sta-
tions in the ’90s.”

station’s “Leather & Lace” night.
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KIP’S HIP — Kip Winger dines with some of the industry’s finest, (standing, I-r}) Mr. Toweihead, indies Lee Arnoid and
Howard Lesnick, the Kipster, Atlantic’s Jeff Appleton and Danny Buch; (seated, I-r} KRNA/Cedar Rapids Production
Girector Bili Summers, PD Mark Vos, and MD Roger The Dodger.

HORNY — Life is obviously good for WGLF/Tallahassee PD Jeff Horn, pictured froficking with a bevy of beauties at the

PUMPED IN DALLAS — Aerosmith’s Joey Kramer (c) is flanked by Dallas
talent manager Rob Bridges (I} and Z-Rock’s Steve Fratt.

SEGUES

KBCO/Denver personality
Paul Marszalek lands the MD
job at WXRT/Chicago
KRZQ/Reno moves Promotion
Director Skip Herman to MD;
Dana Whipple assumes Her-
man's old job Former
KJJO/Minneapolis MD Michael
Cross is now AMD at KJKJ/
Grand Forks, ND . .. WKDF/
Nashville ups John Nagarya to
MD ... KFMG/Albuguerque
MD Nicki Gardner departs . . .
Scott Murray heads to WGLF/
Tallahassee for morning drive
.. . WGCX/Mobile names Lori
DuBose and Charlie Ocean in-
terim PD and MD, respectively
... WWCT/Peoria promotes
Jamie Markley to MD and Car-
olyn Whitledge to Promotion
Director . . . Mark Morgan now
handles MD/mornings at KZKZ/
Ft. Smith, AR . .. WVRK/Co-
lumbus, GA hires Brian Great-
house for MD/PM drive duties
as Bob McGhee exits

KFMX/Lubbock personality
Chris Mosser adds AMD
duties ... WZXL/Cape May-
Atlantic City Promotion Director
Steve Raymond is interim PD.

Robert St. John returns to
radio as Production Director/
evening DJ at KQDI/Great
Falls, MT ... Former Miami
AM driver (WSHE, WGTR)
Skip Herman joins the WNCX/
Cleveland morning show .
KZZP/Phoenix overnighter
Doug Roberts takes 9pm-mid-
night at KROQ/Los Angeles
.. . KNCN/Corpus Christi hires
Jon Lamb as its morning news-
person/sidekick . . . Mark Av-
ery, KTYD/Santa Barbara PM
driver for the past seven years,
resigns . .. Reid Thrush re-
joins WXQR/Jacksonville, NC
.. . KLPX/Tucson requests all
correspondance be sent to
1920 W. Copper, Tucson, AZ
85745.
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WZAK Grows Up

Cleveland Renegade Mellows, Tops Market

For the past ten years, Zapis Communications’ WZAK
has defended Cleveland’s Urban crown from all comers.
This summer, Birch showed the station — known for its
renegade attitude — topping the general market arena for
the first time on the strength of an 8.6-10.2 12+ increase.
The Arbitron was also up on a 6.9-8.8 12+ jump.

In the mid-'80s, WZAK found
itself in political hot water with
Cleveland’s black leadership and
City Hall, thanks to what some
called renegade programming de-
cisions. Recently, ten-year PD/
morning man Lynn Tolliver dis-
missed those frictions as bygones,
saying, “We’re growing up . . . like
a kid who’s been mischievous but
has matured. We don’t make the
mistakes we made in the past. Now
we not only want to win as we did in
the past, but we know how to win
with class.”

Tolliver and Zapis Communica-
tions VP Lee Zapis addressed the
station’s current success and posi-
tioning. Tolliver credited some of
the success to the fact that, “As
PD, I've been very responsive to
the black community. Recently,
slower music has been a very
strong variable in our daily music
mix. I don’t know why listeners
want more ballads, but I do know
they have more concrete mess-
ages. People can relate to ballads
more than they can to any other
form of music available right now.

“We’ve also been more consis-
tent in programming our an-
nouncers. Instead of changing peo-
ple’s shifts after three to six mon-
ths, we’ve left people in place so
the public can get used to hearing
the same voice and the same ap-
proach on the air.

Lee Zapis

“Because our announcers are
truly personalities, we don’t tie
their hands when they’re on the air
— they can all perform and enter-
tain. Since my morning co-host
Kim Johnson joined the show six
months ago, she’s sparked my own
performance. She’s been with the
station for about five years, and us-
ed to do middays. Now Matt Mor-
ton does middays, Langford
Stevens does afternoons from
3-8pm, and Bobby Rush does the
love songs show from 8pm-1lam. All
our people do five-hour shifts.”

Research Helps

Zapis noted, “We use the Re-
search Group and approximately
two or three times a year we com-

LAST GAME OF THE YEAR — The WZAK All-Stars closed out the softball
season with a game to benefit the Muscular Dystrophy Association. Atlantic
Records’ Rude Boys gave 'ZAK a little help in its bid to beat the WKYC-TV
All-Stars.

mission research projects to help
us determine what we should and
shouldn’t be doing. This way we
stay on top of things before any-
thing gets out of control with our
programming approach. I think
you have to project to the changes
in your market as opposed to look-
ing at the results of Arbitron and
Birch numbers and then saying,
‘Oh, we should have done this.”

‘A Second Ear’

Citing another major factor in
WZAK’s improvement, Zapis said,
“We work with [consultant] Harry
Lyles. He’s a real purist and a per-
fectionist. He lives the business and
he loves winning. He brings us the
benefits of his experience in other
formats and a broader perspective,
and always offers an objective
ear'”

Contacted for this article, Lyles
explained, “We've taken WZAK
back to basic programming con-
cepts: Who are you, what are you
going to do, and how are you going
to get there? When I arrived, the

station had to be refocused a little .

bit and we made a few minor ad-
justments, but it’s always been a
winner. When you'’re a consultant
with a guy like Tolliver, you just
have to be a second ear.

“We’re in a strong enough posi-
tion to decide whether or not we’ll
treat [crosstown Churban] WIMO-
FM as a competitor, so the rest is
just consistency on our part. We're
not going to let anything get away
from us — Lynn will see to that.”

Competition?

While WZAK has had Cleve-
land’s black listeners pretty much
to itself, WIMO-AM & FM have
been mounting a noticeable chal-
lenge. WIMO’s management calls
its FM a Churban, but programs
the AM with more of a straight-
ahead Black approach. Zapis re-
marked, “WJMO’s presence has
made this [WZAK] a better radio
station. Everyone who’s going af-
ter that 18-3¢ demographic we’re
after is a competitor.”

Tolliver agreed: “Your competi-
tion is any station that dares com-
pete with you on any level. Other
stations in our market are playing
black records, and sometimes that
does affect WZAK’s overall pic-
ture. WIMO is probably our black-
est musical competition, but even
so, it’s not really competition — I
don’t think about it when I'm se-
lecting music, working with my
jocks, or on the air. 'm just trying

www americanradiohistorv com

The station’s Ralph Poole (l) and Lynn Tolliver.

WZAK

to make *ZAK the best possible sta-
tion I can. Over the years I've
learned that if you can accomplish
that, very seldom will you fail.”

Mass Appeal

In a city often beset by racial di-
vision, how has WZAK managed to
appeal to white listeners while
maintaining its African-American
core? Promotions have been essen-
tial. Zapis recounted, ‘“This past
summer we made a lot of outside
appearances at events in down-
town Cleveland. The city has ex-
perienced a renaissance recently,
with a lot more retailers coming in-
to the city instead of the suburbs.

“Downtown has become a lot
more vibrant, with festivals and
similar events, so we made it our
business to be a part of those func-
tions. We made appearances with
our station van, and our personali-
ties broadcast live. One event fea-
tured both Smokey Robinson and
the Temptations. These types of
events draw a multiracial crowd,
and we were there to do our part.
Our promotions department, led by
two-year Promotions Director
Ralph Poole, has done an excellent
job of keeping the station visible
and maintaining a professional ap-
pearance.”’

‘““We’re growing up . ..
like a kid who’s been
mischievous but has
matured. We don’t
make the mistakes we
made in the past.”’
—Lynn Tolliver

Summer Action

Tolliver described WZAK’s on-
going promotion, ‘““The Celebration
Song Of The Day”: “We select a
song in the morning and play it
throughout the day. Every time we
play it, the ninth caller wins $93.”
Zapis added, “We use the word
‘celebration’ because for years we
used Kool & The Gang’s ‘Cele-
brate’ as the signal song to call in
and win. Now that we’ve changed
the song, people have to listen to
the morning show to find out what
the winning song will be. So we’re
recycling that audience into addi-
tional dayparts. We've budgeted
$90,000 in cash to give away during
the year.”

At the end of the recent spring
ratings sweep, said Zapis, ‘“We did

,.-

Harry Lyles

our first major television cam-
paign. We had a commercial made
for us by Los Angeles’s Image
Point Productions. Television is
one of the most powerful mediums
besides radio, if you can afford it.
I’m just glad we decided to do it in
a big way, once we decided to go
ahead with it.

“Our theme line since June ’9%0
has been ‘Fifty Minutes Of Music
Every Hour, and it’s working.
We've also maintained our bill-
boards and bus cards — the tradi-
tional outdoor campaign we do
throughout the year.”

Client Promotions

Zapis added, “We design promo-
tions and tie-ins for all our clients
these days. Most clients want more
for their advertising dollar and we
give it to them. We're a real sales-
driven organization, and two of the
most powerful things in our arsenal
are the Celebration Card, which is
used to register for prizes while
receiving discounts at local re-
tailers.

“I’'m also very excited about our
new “ZAK Line.’ It’s a Telemax
phone system that listeners can
call 24 hours a day. It handles eight
calls simultaneously and allows us
to average 5000 calls per week. The
first thing callers hear when it an-
swers is the time and the tempera-
ture. Then they dial one for concert
information; two for the daily zodi-
ac; three for the daily Ohio lottery
numbers; four for station promo-
tions; five to leave on-air dedica-
tions for the ‘Lovers Only Show,’
and so on. It’s a very powerful tool.
Budweiser sponsors the concert
line portion and Fashion Bug spon-
sors the zodiac forecast. We have
other sponsors for the other
features. It’s just another market-
ing tool.”
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AIR PERSONALITIES

DAN O’DAY

Strategies For The On-Air PD

When a station fills an open PD slot from within the
staff, often the best air personality is promoted to the posi-
tion. Suddenly he’s doing two fulltime jobs. He finds he
doesn’t have enough time to devote to his on-air perform-
ance, and he’s expected not only to program but to expert-
ly handle a staff of sensitive egos. As a result, the station
simultaneously loses its best DJ and gains an undertrain-

ed, overwhelmed PD.

If you're a programmer who also
holds down an airshift, here are a
few suggestions that might help
ease your load.

Manage Your Time

When you become a PD, time ac-
quires an entirely mew definition.
As an air talent, time is finite. Your
on-air work is completed within a
specific, inflexible measure of
time: three hours, four hours, etc.
Didn’t get to do that bit you plan-
ned? Too late; show’s over. Maybe
tomorrow.

As a PD, however, there are no
artificial limits on your time. Your
tendency, therefore, is to try to ac-
complish everything before going
home for the day. This tendency
leads you to unrealistic expecta-
tions: “I shall acconmplish these ten
things today.”’ Then, at the end of a
very long day, you go home having
done a little work on each of the ten
but having completed none of
them. And you feel like a failure for
not accomplishing your goals.

Instead of trying to tackle a

hopelessly long list of goals, begin
each day with a short list of tasks to

““‘Often it can be
difficult for an on-air PD
to measure up to the
standards he sets for
the rest of the airstaff

. .. Assign yourself a
shift you can do
adequately.”’

accomplish — twa or three, at
most. As much as possible, devote
your time and energy to those few
goals. Before leaving the station,
when you check off those two or
three completed projects, you'll
feel a sense of pride in your work

. instead of shaking your head
and wondering, “Where did the
day go?”’

=

it NEED YOUR INPUT! Com-
’ ments, suggestiors, questions,
| complaints, and airchecks are wel-
l come. Due to the volume of mail, |
|
|

regret that | cannot critigue the air-
checks, but I'd love to hear what
| you're doing.

L2

““If you break your own
format merely because
you’re the boss, your
lack of respect for the
station’s programming
will spread to the rest
of your staff.”’

Make Appointments
With Your Staff

A series of everyday crises has
put you far behind in your plans for
a big station promotion. At last it
looks like you'll have a couple of
hours free to work onit. You gather
all the paperwork, sit down at your
desk, take a sip of coffee, and start
working. It’s going great. You're
clear-headed, focused, alert ...
and within five minutes a DJ sticks
his head in the door:

“Could I talk to you for a min-
ute?”’

(No! I'm trying to work! Leave
me alone!)

“Uh. .. Sure. Cmon in.”’

The minute stretches to 20.
Finally the DJ leaves. You turn
back to your work — but now you
can’t concentrate. Coffee’s cold.
You’ve lost your momentum.

You're an executive. Your time
is valuable. If you treat it that way,
others will, too.

When you're working produc-
tively and someone wants to talk to
you, be courteous and direct: “I'm
in the middle of a project now, and
I want to be able to give you my
complete attention. How about 3:30
here in my office?”

When someone catches you in
the hallway, saying there’s some-
thing she wants to discuss with you,
try this: “My door is always open.
All we need to do is schedule a time
that’s good for both of us. How
about 3:30 in my office?”

“Gosh, that seems so...so. ..
businesslike!”” As PD, you have a
lot of responsibility — to the man-
ager, the owner, the audience, the
community, and the airstaff. Effi-
ciently managing your time
shouldn’t transform you into a ro-
bot. It should, however, allow you
to deal more effectively with the
demands of your job.

Make Appointments
With Yourself

Rather than waiting for a two-
hour block of time that hasn’t al-
ready been claimed by someone
else, schedule an appointment with
yourself to work on that project.
Write it in your calendar, just as
you would an appointment with a
client.

You've scheduled 3-5pm for
working on that new promotion and
the production director says, “I
think I've found the CD library we
need; how about if I bring all the
stuff to your office around 4:00 to-
day?” You reply, “I have an ap-
pointment from 3 ’til 5. I can see
you at 2:30 today . . . or how about
tomorrow morning at 9:30?”

You wouldn’t normally accept
phone calls when meeting with a
client. Neither should you accept
calls when in a meeting with your-
self. Instruct the station secretary:
“Tll be in a meeting until 5:00.
Please take any messages for me.”

Be ‘Just The DJ’
The only people who should be in

the control room are those whose
presence is vital to the on-air pro-

‘“The only people who
should be in the control
room are those whose
presence is vital to the
on-air proceedings.’’

ceedings. Other station employees
should not be allowed to hang out in
the studio whenever they feel bored
or lonely.

Post the rule: “If you don’t have
to be here right now, don't.” En-
force it. Respect it yourself. And
make sure everyone at the station
respects it — including salespeo-
ple, engineers, and managers.

Enforce it when you're on-air,
too. When someone comes to you
with a problem or even a simple
question, give him your stock an-
swer: “I’'m sorry, I'm just the DJ.
The program director will be back
at 2:00.”

Memorize that response and use
it for any interruptions that aren’t
urgent. Explain to the other station
staffers, “If it’s an emergency, I
can find the PD. But if you say it’s
an emergency, it had damn well
better be an emergency!” Here
are a few non-emergencies:

» “But so-and-so is on the phone
and says he needs an answer
now!” (If you were out of the build-

Rules For Wearing Two Hats

® Manage your time

@ Make appointments with your staff

® Make appointments with yourself

® Be ‘‘just the DJ”’

® Honor your own format

® Offer encouragement

ing, so-and-so would have to wait,
right?)

¢ “But I won’t be here when you
get off the air today!” (If it’s so ur-
gent, he can arrange to be here
when the PD is here or the two of
you can meet later via telephone.)

¢ “I'm already late for my golf
game, and I can’t wait until tomor-
row to hear what you think about
this.” (Your favorite epithet goes
here.)

Format Work By Daypart

Recently I consulted with a PD
who explained he becomes very
unsociable in the late afternoon. “I
don’t know what it is,” he said,
“but toward the end of the day I
just hate having to talk to people. I
think it’s important to be available
to my staff. But when they come to
me with problems late in the day,
I'm often impatient and abrupt.
Then they leave my office angry,
and I'm upset with myself for not
having handled it better.”

This PD doesn’t have a problem;
he’s lucky. He sees quite clearly
that in the late afternoon he’s most
productive when working quietly
alone. Instead of trying to fight his
internal emotional clock, he should
make a daily afternoon appoint-
ment with himself. That time can
be spent efficiently reading the
trades, working out on-air sched-
ules, planning strategy, handling
correspondence, ete.

It shouldn’t be hard for you to
categorize your own working style
into dayparts. Schedule tasks to
match the times of day when
you're at your most verbal, most
logical, most energetic, most gre-
garious, etc.

Honor Your Own Format

Often it can be difficult for an on-
air PD to measure up to the stand-
ards he sets for the rest of the air-
staff. The PD quoted above confid-
ed, “I tell my jocks I want them to
prepare for their shows, yet I don’t
have time to do any prep for my
own show. How can I expect them
to meet a standard I don’t meet?”

First, you should work an air-
shift your schedule can handle.
Perhaps you don’t need to prepare
bits and features for a two-hour
lunchtime show. But there’s no
reason why you should expect to
get away with reading PSAs and
live copy cold in a monotonous,
disinterested manner. Assign your-

self a shift you can do adequately.

Second, make sure your staff un-
derstands that different shifts have
different requirements. The mid-
day DJ might have more restric-
tions on, say, the length of talk
breaks than the morning DJ has.
That’s because the two airshifts
are meant to accomplish different
goals. If you’ve assigned yourself a
shift that is less personality-

‘““Your time is valuable.
If you treat it that way,
others will, too.”’

intensive, explain that to the other
DJs. Tell them what is required of
that airshift, and do your best to
meet those requirements.

If, however, you break your own
format merely because you're the
boss, your lack of respect for the
station’s programming will spread
to the rest of your staff.

Offer Encouragement

Recognize any and all achieve-
ments by your DJs. If someone
gets a mention in the trades, clip
the article and post it on the bulle-
tin board. If someone produces a
spec spot that lands a new client,
post a congratulatory note. In the
words of management consultant
Tom Peters, “Every day, catch
someone in the act of doing
something right.”’

One PD told me about his weekly
“Mystery Envelope,” which he
posts in the studio. He awards it to
a staffer whom he catches doing
something right — a great produc-
tion piece, a sparkling break, etec.
The envelope’s contents change
each week. Inside might be movie
or dinner passes . . . or $100 in de-
partment store trade ... or a
weekend airshift off. When he
hears somebody doing something
exceptionally well, he calls on the
hotline and says, “Go open the en-
velope. It’s yours.”

Dan O’Day, author of Personafity
Radio, consuits a limited number of
radio stations and conducts air tai-
ent seminars for stations, groups,
and associations. He can be reach-
ed at (213) 479-1767, or faxed at
{213) 471-7762.
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RANDALL BLOOMQUIST

Hyland Keeps KMOX On

Talk Pioneer’s Hands-On Approach Reaps Ratings

CBS Radio Sr. VP and KMOX & KLOU/St. Louis GM
Robert Hyland was present at the creation of Talk radio
and, three decades later, remains one of the format’s pre-
eminent figures. In February 1960, Hyland led KMOX into
uncharted territory by adopting an advice-oriented Talk
sound dubbed “At Your Service.” That format, bolstered
by KMOX’s strong news and sports commitments, propel-
led the station to market dominance (it averages a 20
share of the 12+ Arbitron audience) and legendary status.

Last month, NAB recognized
Hyland’s lifetime of contributions
to the industry by presenting him
with its 1990 National Radio
Award. Recently, R&R News,/Talk
Editor Randall Bloomquist spoke
with Hyland about KMOX'’s suc-
cess and the state of Talk radio.

R&R: KMOX has become an in-
tegral part of St. Louis life, a fix-
ture on the regional landscape. Is it
still possible for a radio station —
starting from square one in 1990 —
to achieve that sort of status?

RH: Sure, if [the management]
puts their minds to it. The whole
secret is complete and total dedica-
tion and commitment — long hours
and complete sacrifice to the mat-
ters at hand. Management must
set an example for employees;
they have to be out front on every-
thing and never expect employees
to do more than management is do-
ing.

A lot of people have come into
[the format] and tried to treat it
like a record show. You can’t do
that. You must have capable peo-
ple, a plan, and total dedication.
It’s a very complicated and intense
type of broadcasting. You have to
watch it like a baby, 24 hours a day.
If you're not on it, constantly nur-
turing it, it won’t work.

Robert Hyland

R&R: Wouldn’t it be prohibitive-
ly expensive?

RH: It’s a very expensive pro-
position. You can’t come in and ex-
pect to do it for nothing. But the
profits are very rewarding. This
station holds its own in profits with
any station in the country.

R&R: You're a hands-on manag-
er, very involved in daily opera-
tions. Is that necessary for a Talk
GM?

RH: I believe it is. When you
have an organization that is so
dependent on people — both guests
and employees — you have to

watch the store closely. Not that
the employees are incapable —
they’re very capable. It’s just my
management style.

R&R: You're also deeply involv-
ed in St. Louis civic affairs. How
important is that to KMOX'’s suc-
cess?

RH: Very important. Because if
you’re involved in your communi-
ty, you know what’s going on and
you can program accordingly.

R&R: Where do you find air tal-
ent, and what do you look for?

RH: Good talent is in short sup-
ply. We’ve been fortunate in find-
ing talent by constantly searching.
We listen to and evaluate every
tape we receive.

We look at everybody and evalu-
ate how they might fit in with our
scheme. They don’t have to talk in
those fine, pearly tones — although
sound is important to us.

When we hire someone, we want
a commitment. Our staffers don’t
stay for just a couple of years, they
stay for a decade — or two or three.

R&R: How do you get that kind
of commitment?

RH: People know we’re here to
stay. Broadcasters like that kind of
stability.

R&R: Some Talk stations are
fine-tuning their programming to
attract a younger audience. Are
you doing any of that?

RH: We get a pretty good
younger audience. But we’ve add-
ed a few younger hosts and they’re
attracting listeners in those
demographics.

R&R: You brought this new un-
tried Talk format to KMOX in 1960.
What made you think it would
work?

RH: Television was coming on

Course

the scene and all the great radio
shows were going by the wayside.
Before, all we had to do was come
in and push a button and we got Ar-
thur Godfrey, Jack Benny, the
soap operas. When the networks
started losing those shows to TV,
radio could have done one of two
things — play records or try to be
creative,

It was a success almost instant-
ly. People thought it was the
dumbest thing they ever heard,
that it would last 30 days. But we
felt people wanted to be heard.
They wanted to let the government
and the world know what they
thought. They also wanted to be ac-
quainted with the law, and with
doctors, and other fields of know-
ledge.

R&R: Initially, you did mostly
advice shows. When did you intro-
duce issues-oriented programs?

RH: Shortly after we began. To-

‘‘We don’t approach
issues from a
sensational point of
view ... We don’t get
into name-calling and
yelling.”’

day, we do more issues shows than
“ask the” [advice] shows. We'll
continue to do more [issues] be-
cause people are more involved in
their government and world affairs
today.

R&R: What’s the proper role of
controversy in an issues show?

RH: We don’t approach issues

““A lot of people have
come into [the format]
and tried to treat it like
a record show. You
can’t do that ... If
you’re not on it,
constantly nurturing it,
it won’t work.”’

from a sensational point of view;
we take a factual point of view. We
don’t get into name-calling and
yelling. Our hosts aren’t the stars
— the guests are the stars.

R&R: After 40 years in radio,
what do you see as your greatest
accomplishment?

RH: The acceptance of the
[Talk] format. An idea that started
30 years ago has boomed in radio
and spread to television around the
world. I'm very proud of that.

R&R: As a Talk radio pioneer, is
there anything that bothers you
about the current state of the for-
mat?

RH: I wish they wouldn’t
cheapen it by sensationalizing.
That isn’t necessary if you work
hard enough on your format and
are on the ball with topics and
guests. It’s a very shortsighted
strategy.

R&R: Is using syndicated pro-
gramming a strength or a weak-
ness?

RH: The syndicators are very
good — the Larry Kings and all of
them — but you have to be strong
locally. We don’t run any syndicat-
ed programming.

R&R: What's the greatest chal-
lenge the station has ever faced?
Was there any particular develop-
ment — such as the rise of FM in
the early 1970s — that put KMOX
under siege?

RH: We’ve been under siege for
years. But we’ve stayed our course
of news and information, sports
and entertainment. We don’t react,
we stay the course. '

2 YEARS!

EFM MEDIAMANAGEMENT

Call Ed McLaughlin, Lee Vanden-Handel or Stu Krane at 212 456-1871.

TALK ABOUT
GROWTH!

THE RUSH LIMBAUGH SHOW
HAS GROWN FROM 0 RADIO
STATIONS TO 280 IN JUST

» THE RUSH LIMBAUGH SHOW

Now 3 HOURS! (12NOON-3PM ET)

Rushs’ Show is an extraordinary blend of humor,
production,news and commentary. The audience
is informed and involved. You can hear it!
Stations benefit as the program will be among
your highest rated hours, especially in
the key demo’s. Even in the largest
markets, the “spike” is evident.
Give it a listen, then give us a call.

THE RUSH
LIMBAUGH
SHOW

America’s most listened to
radio talk show!
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LON HELTON

NO-SHOW KIDS

No Rest For The Weary

Here it is, mere days after the CMA week activities,
and I've barely recovered. Under normal circumstances,
this would have been the perfect occasion for a column
written by my progeny — Amanda and Brad.

But now that they’ve become,
like ya know, cool, hip, teenagers
with more important stuff to do —
spending ungodly amounts of time
on the phone with (gasp) boy-

friends and girlfriends — they
don’t have the time to bail out their
overworked old man. How un-
grateful. So here’s a few from the
old picture file.

WELCOME WAGON — McBride & The Ride were on hand to welcome
new WMUS/Muskegon, MI morning show hosts Mark Dixon and Pam
Roberts. Making an occasion of it are (I-r) MCA promoter Rick Hughes, Dix-
on, Terry McBride, Roberts, and the Ride's Billy Thomas and Ray Herndon.

JUDDS 5-0 — KDEO/Honolulu hosted the Judds and Carl Perkins in con-
cert at the Sheraton Waikiki. Saying “aloha” afterward were (I-r) KDEO
owner/GM Bob Loew, an unidentified fan, MD Frank Neal, Wynonna Judd,
moming man Charley Garrett, Naomi Judd, and GSM Donna Lee.

HAVE YOU HEARD

Cote WNCQ PD; Walker
Programs KWHT

WTSV/Claremont, NH PD Ron Cote
has been named PD at WNCQ/Water-
town, NY. He succeeds Rick Walts,
who left to join a local TV station . . .
Joff Walker is the new KWHT/Pendel-
ton, OR OM/MD, coming from KBVM/
Portland.

Bob Curtl is promoted from parttimer
to MD at WDSY/Pittsburgh, replacing
MD Chris Michaels . . . Sherrl Garratt
joins WKAK/Albany, GA as MD/after-
noons, taking over from Ray Waish.

Personality Changes

Veteran New York personality Del
DeMontreux joins the staff at the Ap-
ple’'s WYNY. His responsibilities will in-
clude hosting a weekly show called the
“Home Town Countdown” ... C.K.
Webb leaves afternoons at WTHI/Terre
Haute for overnights at WYNG/Evans-
ville, IN. WTHI middayer Steve Halil
shifts to PMs and Frank Rush, mid-
dayer at crosstown WMGI, joins for
that shift at 'THI.

KFMS/Las Vegas overnighter Scott
James and evening talent Dale Tyson
swap shifts . . . KBUL/Reno MD/mid-
dayer Deb Spring moves to new
Country outiet KWNR/Las Vegas for

evenings . . . Don Kelly exits momings
at WKMU/Fayetteville, NC. in his place
is the Breakfast Club, consisiting of
Don Chase and Debbie Tana, Tom
Donovan (news), and Thad Mumau
(sports). All were with the station in
other capacities.

Shift changes at KUUY/Cheyenne,
WY: C.J. Green heads to afternoons,
Brenda Burt to middays, and Mona
McCade to nights . . . WILQ/Williams-
port, PA talent Rebecca Richards is
leaving for England and marriage . . .
WCHY/Savannah, GA has bumped part-
timer Nancy Lynn to Promotions/
moming news.

Kudos

Congrats to WZPR/Erie, PA PD/MD/
Sports Director Ray Horner, winner of
the Play-By-Play Broadcaster of the
Year award from the Pennsylvania As-
sociation of Broadcasters . . . And to
WILQ/Williamsport, PA moming man
Todd Steward, who received a person-
al letter from President Bush com-
mending him on his efforts in support of
the troops in the Persian Guif. Steward
was also invited to a press conference
in Washington.

EAGLE LANDS CLINT — Norfolk's newest Country station — “The New Eagle 97, WGH” — corralled Clint Black after
a recent concert. Pictured are (I-r) Promotions Director Kurt Etheridge, Black, GM Russ Schell, and contest winners.

JAW TO JAW — WMOT Murfreesboro, TN personality Laura McComb brought together Mark Knopfier (I} and Chet
Atkins to talk about their latest LP, “Neck And Neck.”

IN-DIFFIE-FATIGABLE — It wasn't “Home,” but tireless Joe Diffie spent some time in Lawrenceburg, TN anyway,
visiting the folks at WDXE. Getling acquainted are (I-r) weekender Kendall Butler, PD/MD Mike Harris, Diffie, PM driver
Ronnie Allen, middayer Larry “Elrod” Moore, and Epic promo man Rob Dalton.

TOUGH IN DALLAS — On tour in Dallas supporting her “Tough All Over” LP, Shelby Lynne met with folks from KPLX
and her label; (1-r) are CBS’s Phil Little, KPLX PD Bobby Kraig, Lynne, CBS's Fred Croshal, KPLX MD Mac Daniels,
and Epic VP/Promotion Jack Lameier.

www._americanradiohistorv.com
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THIS WEEK

MUSIC MEMO

Cash Family
Covering Charts

Now that I'm back from two weeks of CMA R&R (rev-
elry and recovery), there’s plenty of news to pass on.

* Six members of the Cash fami-
ly (or extended family) have sin-
gles out: Carlene Carter (June
Carter Cash’s daughter; Reprise),
Johnny Cash (June’s husband;
Mercury), Tommy Cash (Johnny’s
brother; Playback), Rosanne Cash
(Johnny’s daughter; Columbia),
Rodney Crowell (Rosanne’s hus-
band; Columbia), and Marty Stu-
art (formerly married to Cindy
Cash; MCA).

 Charley Pride’s new 16th Av-
enue/Curb single, “Whole Lotta
Love On The Line,” was written by
a pair of new artists: Aaron Tippin
and Donny Kees. Tippin’s first
RCA single, “You’ve Got To Stand
For Something,” is on the charts,
and Kees, who's signed to 16th Av-
enue/Curb, has an album due early
next year.

A cut from Mark Collie’s
“Hardin County Line”’ LP, “Anoth-
er Old Soldier,” will be serviced to
radio for Veterans Day (11/11).
Collie wrote the song, which was
inspired by his father, a World War
II soldier and P.O.W. who died in a
veterans hospital. MCA will ship
the song on October 30.

* Marie Osmeond’s current Curb
single, “Like A Hurricane,” also
appears on Michelle Wright's self-
titled Arista LP. The song was
written by Michael Clark.

* George Strait’s new MCA sin-
gle, “I've Come To Expect It From
You,” was co-written by Atlantic
artist Dean Dillon and Buddy Can-
non. Dillon has written a number of
Strait hits, including ““Ocean Front
Property.”

* Suzy Bogguss’s new Capitol
single, “All Things Made New
Again,” was co-wriften by Rafe
Vanhoy and Dan Sezals. Seals also
adds harmony vocals to the song.

¢ Donnie Marsico’s new Barn
Burner single, ‘“Woman In
Chains,” was co-produced by Bar-
ney Lee and Corbin/Hanner’s Bob
Corbin. Corbin, who like Marsico is
a Pittsburgh native, also wrote the
tune.

Bits & Pieces

* Pirates Of The Mississippi
bassist Dean Townson recently
went overboard for a scantily clad
actress. While shooting the video
for “Rollin’ Home,” Townson was
asked in one scene to reach for a
girl in a Jeep — while he was roll-
ing down the road in a mobile home
going 40mph. Bandmate Bill Mec-
Corvey was to grab Townson’s arm
to keep him from falling, but on the
third take McCorvey’s grip slip-
ped. Townson plummeted to the
ground, bass and all. Injured only
slightly, he stood up and asked,
“How’s my bass?” Townson and
bass are fine.

e Hank Williams Jr. and bride
Mary Jane had what turned out to
be a very eventful honeymoon. Af-
ter they were surprised by Wash-
ington, DC air traffic controllers
(R&R, 9/21), the pair flew to a Tan-
zanian safari. There they found
their campsite infested with co-
bras. Rather than move, the safari
group decided to carry shotguns
when they went to the privy or
showers. The rest of their vacation,

R

SOMEBODY GOES GOLD - Warner Bros./Nashville recently celebrated the gold status of Travis Tritt's debut album,
“Country Club,” with a party at, where else, Music City’s Richland Country Club. Grinnin’ and glowin’ are (I-r) producer
Gregg Brown, WB/Nashville President Jim Ed Norman, Tritt, manager Ken Kragen, and WB/Nashville’s Manager/Na-
tional Promotion Bill Mayne and Manager/A&R Doug Grau.

in Germany and England, was a
bit more tame.

» Hank Williams’s “Just Me And
My Guitar” and “The First Re-
cordings” have been repackaged
by Country Music Foundation Rec-
ords into ‘“Rare Demos: First To
Last,’ a single CD. Due next
month, the package also includes
rare photos and complete liner
notes. For more info on the 24-song
set, contact CMF Records at (800)
255-2357, or in Tennessee (615)
256-1639.

e RIAA Certifications: Alan
Jackson’s “Here In The Real
World” and Travis Tritt’s “Coun-
try Club” were both certified gold
in September. —~Ken Tucker

NASHVILLE IN MOTION

World Class Forms
American West Agency

Terry Cline has been named Presi-
dent of World Class Talent's new divi-
sion, the American West Agency. The
new agency, which is “dedicated to
the presentation of the western experi-
ence,” will be housed in the current
World Class headquarters. its roster in-
cludes Michael Martin Murphey, Don
Edwards, Sons Of The San Joaquin,
Red Steagall, Hank Thompson, lan
Tyson, Moe Bandy, David Lynn
Jones, and cowboy poet Waddie
Mitchell. The firm will also handle Mur-
phey’s annual West Fest.

* MCA Music has purchased four

Dick Heard, a praducer with “En-
tertainment Tonight.” was awarded
the 1990 Media Achievement
Award. The nominees for the award
are selected by a naminating panel,
and the winner is chosen by the
CMA Board of Directors.

Allen Brown, forner CBS/Nash-
vlile Director/Media & Artist Rela-
tions, was presented the Connie B.
Gay Award for service to the CMA.
Mark Cooper, a BBIC-TV producer,
was given the firs' Wesley Rose
Foreign Media Achivement Award

CMA Announces Media
Winners, Directors

The Country Music Association recently held its annu-
al membership meeting at the Opryland Hotel, announcing
three award wirners and 16 new directors.

for his efforts to promote country
music outside the U.S.

The new directors, who will serve
two-year terms on the board, are:
Janice Wendell, Tony Conway,
Larry Gatiin, Coyote Calhoun,
Richard Lelgh, Gary Buck, Lon
Helton, Donna Hilley, Gregg Lin-
dahi, Jim Ed Norman, Steve Mar-
maduke, Bob Romeo, Paul Cor-
bin, Vince Candilora, Merlin Lit-
tiefield, and Roger Sovine.

New officers for 1890-91 will be
elected November 9 at the CMA di-
rectors meeting In Nashville.

song catalogs: Altern/Gallion, DeWal-
den Music/Hopi Sound, Harbor Music,
and a 50% interest in Garwin Music.
The catalogs include songs that have
been recorded by George Jones,
Tammy Wynette, Barbara Mandrell,
Randy Travis, Lee Greenwood, Rest-
less Heart, Juice Newton, Conway
Twitty, and Pure Prairle League.

In addition, Nashville publishing head
Noel Fox has left the company to de-
vote more time to his Raposa manage-
ment company, which handles Lionel
Cartwright.

¢ Gail Davies has been signed as a
producer by Capitol/Nashville. She is
Music City's first female staff producer.

® Charles Dorris & Associates' Steve
Thurman has joined the Beacham
Agency as VP. He has also worked at
Top Biling. Beacham represents
Becky Hobbs, Joe Diffie, and Randy
VanWarmer. The company has moved
to 1018 17th Ave. South, Suite 10,
Nashville 37202. Phone: (615)
327-0777.

¢ Nancy Richmond, CBS/Nashville
Promotion Coordinator, has been up-
ped to Manager/Secondary Promotion
for Columbia/Nashville.

¢ Gerrie McDowell, former market-
ing exec at Capitol/Nashville, has
launched her own promotion company,
GerrieCo. Phone: (615) 327-7955.

* Triad Artists has opened an office
at 1114 17th Ave. South, Nashville
37212. Phone: (615)321-4090.

¢ Signings: Billy & Terry Smith to
Buddy Lee Aftractions for exclusive
booking . . . The Goldens and Verlon
Thompson to Creative Media Services
for publicity.

www_americanradiohistorv com

due 1/91
Label: RCA
Producer: Emory Gordy Jr.

Management: Starstruck Entertainment

Publishing: Acuff-Rose
Hobby: Body building

NEW ARTIST FACT FILE

Aaron Tippin

Born: 7/3/58; Pensacola, FL
Current Single: “You've Got To Stand For Something”
Current Album: “You've Got To Stand For Something”;

Musical Influences: Hank Witliams, Jimmie Rodgers,
Ernest Tubb, Hank Snow, Hank 3
Thompson

* Background: Tippin's father
was a pilot so his family moved from
place to place, finally settling in
South Carolina. “Tip" got his first
guitar when he was ten and later
began playing banjo. One year, he
received an eight-track player for
Christmas. The only tape he could
find was Hank Williams's “Great-
est Hits.” He was hooked.

After high school, he played in a
bluegrass band but was intent on
being a pilot. He soloed at age 16
and by 19 had his multi-engine
commercial license. When the '70s
energy crunch struck and the air-
lines started furloughing pilots, Tip-
pin opted to try music fulltime. And,
after a divorce, he decided he'd run
out of reasons not to come to Nash-
ville.

“When 1 first came here, | was
looking for a record deal. I'd been
on ‘You Can Be A Star’' (he won the
daily competition, but lost the
weekly finals), but nobody really
jumped out of their pants to sign
me. So | decided if | couldn't sign a
record deal, I'd do something easy
and be a songwriter,” he laughingly
remembered. "l worked third shift in
an aluminum rolling mill in Russell-
ville, KY. When the sun came up,
I'd go home, take a shower, eat, get
in the car, drive to Nashville, and
write until 1-2pm. Then I'd drive
back to Kentucky and sleep until
10pm." His experiences with other
writers taught him the songwriting
craft. “I'd be with guys who'd been
doing this for 15 or 20 years, and
suddenly | said, ‘Oh, that's how you
write a hit song.””

¢ Signing: Tippin continued to
hone his skills at Acuff-Rose, the
company that published his idol,
Hank Williams. He was rewarded
with cuts by Mark Collle, David

2

S e S

Aaron Tippin
Ball, Josh Logan, the Kingsmen,
the Mid South Boys, and Charley
Pride. A demo tape of Tippin's work
began to circulate around Nashville
and eventually made its way to
then-RCA/Nashville VP/GM Joe
Galante and VP/A&R Mary Martin.
They set up a meeting and, after a
December '89 showcase, Tippin
was signed.

* Songs: Tippin wrote or co-
wrote all of the project’s songs. His
co-writers include Buddy Brock
(the current single), Donny Kees,
Terry Brown, Philip Douglas,
Butch Curry, and Ronnie Rogers.

Of his songwriting philosophy,
Tippin said, “Songs should be sim-
ple — very simple lyrics and very
simple music — based on the
theory that less is more. You have
to remember the listener is turning
on the radio, doing 75mph down
the interstate, popping the top on a
beer, there's an 18 wheeler trying
to run him down, and he just missed
his exit. When the song comes on
the radio, he's got to get the point
of it. If you can write a song that can
do that, you've got a hit.”
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ADULT CONTEMPORARY

Bridgeport’s Clean Sweep

Thirty-two stations — including 13 from New York Ci-
ty — registered numbers in Bridgeport’s spring Arbitron.
In the final tally, ACs WICC (Full-Service), WEZN, and
WEBE emerged 1-2-3 among 25-54s and 35-64s for the sec-

ond successive spring sweep.

One of the first major B/EZs to
make the switch to Soft AC (in
June 1988), WEZN now uses the
sell line, ‘“Playing Favorites Of
The ’60s, ’70s, ’80s, And Today.”

‘Natural Progression’

Eleven-year OM/PD Ed Zelle
reiterated the by-now-familiar
reasons why B/EZs make such for-
mat adjustments. “For several
books, we saw steady 25-54 erosion.
Couple that with young media buy-
ers who didn’t understand that
older people have money and buy
Corvettes, and you can see the
problem. We had to think of an
alternative format. Our natural
progression was to Soft AC.”

Zelle clarified misconceptions
some may have about Bridgeport.
“This is believed to be the 92nd
largest market. But stations like
WEZN and WEBE actually serve
population bases of one million-
plus in New Haven and Fairfield
counties. Our stations appear in the
New Haven, Stamford, and Dan-
bury books. WEZN does very well
on Long Island and is the only Con-
necticut radio station that shows
consistently in the New York
metro.”

Superserving Core
In spite of any geographical
complexities, Zelle doesn’t see any
difficulies in concentrating on
multimetros. “We’re out to satisfy

WEZN
Music Monitor

A recent 10am hour on WEZN
featured:
EAGLES/Peaceful Easy Feeling
BARBRA STREISAND/The Way
I We Were
| PETER CETERA/The Glory
i
|

Of Love

YOUNGBLOODS/Get Together

PHIL COLLINS/Two Hearts

TEMPTATIONS/Just My
Imagination (Running Away
With Me)

PLAYER/Baby Come Back

PERCY SLEDGE/When A Man
Loves A Woman

HARRY CHAPIN/Cat's In The
Cradle

RICHARD MARX/Hoid Onto The
Night

STYLISTICS/You Make Me Feel
Brand New

ROBBIE DUPREE/Steal Away

. DOOBIE BROTHERS/What A Fool |

Beflieves

‘“I operate from
research and my feel for
the market. | don’t care
if other stations
change. We’re going to
superserve our core.
We won’t worry about
the guy across the
street.”’

our core listeners. When I program
the station, I operate from re-
search and my feel for the market.
I don’t care if other stations

Sisters WICC & WEBE Flip-Flop

change. We’re going to superserve
our core. We won’t worry about the
guy across the street.”

Noting WEZN targets 25-54 with
a 35+ emphasis, Zelle compared
his station to WEBE. ““We’re softer

- WEBE’s much more contem-
porary, playing lots of currents.
The two stations probably play to
different audiences. The basic dif-
ference is WEBE skews younger.
[ts core is 18-34, so the battleground
is really between 30-45s.”

Zelle encourages frequent public
appearances by his air personali-
ties. “We get involved in many
public service events. In conjunc-
tion with a hotel and caterer and
several other groups, we sponsor a
Thanksgiving dinner for the home-
less and needy. We'd rather be in-
volved on that type of basis than go
to the mall to play volleyball.”

Preferring a limited on-air con-
testing posture, WEZN’s current
effort centers on music. ‘“We're
asking people to send us the names
of their favorite songs,” said Zelle.

Arbitron’s spring report card was a mixed 25-54 bag
for WICC & WEBE/Bridgeport VP/Operations Curt
Hansen. Full-Service WICC shot up from third (fall ’89) to
first, while WEBE 108 (“The Hits Of A Whole
Generation’’) traded places with its sister AM.

“Between WICC and WEBE, we
pretty much dominate Bridge-
port’s AC arena,” Hansen boasted.
“It’s not easy to have two stations
trying to be No. 1 25-54, but there’s
one thing we know about ratings:
They will fluctuate. I don’t worry
as long as we keep the No. 1 within
the family. Our most competitive
station is definitely WEZN. There
are some competent people there
with good programming.”’

Hansen attributes part of WICC’s
turnaround to fine-tuning the
music. “WICC did several things to
scare listeners away. You’d hear
David Bowie’s ‘Fame’ followed by
an in-depth report on what’s going
on in the State House. We cut the
music which tried to appeal to a
32-year-old. The cume was there —
people tried to listen it. It was a
question of straightening out the
time spent listening, It was satisfy-
ing to see that when everything
clicked in, the station went up 46%
in one book.”

Hansen took over programming
duties when WEBE parent com-
pany WIN Communications ac-
quired WICC from Tribune Broad-
casting.

Fresh And Refreshing

WICC is a Full-Service AC

(FSA). In differentiating WEBE
and WEZN, Hansen commented,
“WEBE’s mainstream AC and
WEZN’s Soft AC. WEBE'’s great
strength is playing current music;
WEZN doesn’t. Playing currents
makes us fresh and refreshing. By
not doing so, WEZN sounds stale.
It’s not as sustainable as a station
with a constant influx of good new
music.”’

Hansen continued, ‘We have
more highly definable personali-
ties than WEZN, and stronger ser-
vice orientations like news,
weather, and traffic. Our traffic
reports air until 8:30pm. These are
things baby boomers are into as
they become middle-aged. We’re
more foreground — WEZN is more
background.”

Prior to B/EZ WEZN’s June 1988
format change, WEBE attempted
to be all things to all people.
“WEZN'’s switch made me decide
how much we had to strengthen
our focus on who we were targeting
within the 25-54 spectrum,” noted
Hansen. “My solution was to go to
the core and become a better
WEBE 108. Our prime listener is a
38-year-old female; WEZN’s is a
45-year-old female.”

The following briefly recaps
demo races among the three ACs.
The first column lists each
station’s spring-spring ranking. It's
followed by the fluctuation from
1989-90. Birch figures were una-

vailable.
18-34
Sp '89/°90 Rank Fluct
WEBE 2/2 Flat
WEZN 4/5 =2.2
wicC 7/4 +3.6

L

Bridging The Gap

Bridgeport remains an AC stronghold. Among 32
Arbitron-rated spring signals, Full-Service WICC, WEZN,
and WICC sister WEBE finished 1-2-3 among 25-54s and
35-64s. By finishing No. 3 12+, CHR WKCI/New Haven
broke up an AC 1-2-3 12+ trifecta.

25-54
WEBE 2/3 -2
WEZN 12 ~-47
wicc 3/, +38
35-64
WEBE 3/3 -1.7
WEZN 111 -07
wicc 212 +4.2
12+
WEBE 4/4 -0.1
WEZN 1/2 -341
wicc 211 +4.8

“They can win various prizes if we
read their letter on the air. The
grand prize is a spa. People are
naming our powers and aren’t list-
ing off-the-wall titles.”

WEZN has found success with a
nightly “Love Songs 'Til Midnight”
feature it slotted in January. Zelle
adheres to a strict policy regarding
show content: “Every song must
be about love. In my travels, I've
heard stations doing shows like
this, and they play songs that
aren’t love songs. Either the PD or
MD isn’t paying attention. This is

Jaded Baby Boomers

According to Hansen, neither
WEBE nor WEZN spends a great
deal of time with major on-air
giveaways. That might be chang-
ing at WEZN, however, as both
WEZN and WEBE concentrate on
outside visibility. “Until very
recently, WEZN had been phenom-
enally clean regarding contests.
I'm noticing more of them, used
mostly as sales tools. Ever since its
B/EZ heyday, WEZN has had
many billboards. WEBE has some
billboards and every bus card in
town. Both stations are getting into
direct mail.

“We give away movie passes
and that kind of jazz, but we're a
music station. I'd rather hear
music than a guy stopping to tell
me to listen to win something I
know I can’t win. Baby boomers
are quite a jaded generation. They
don’t believe a lot of that stuff.”

Local Dedications

While WEZN airs Love Songs
nightly, WEBE carries no such dai-
ly or nightly local block program
offerings. “Saturday nights we
simulcast [Westwood One’s] Dick
Bartley on WICC and WEBE, and
have a controversial priest [Father
John, 9pm-midnight] Sundays,
who takes a stand on many sub-
jects.

“We do wedding dedications
Saturday mornings at 9:30. Cou-

crucial to love songs shows.

“Mike & The Mechanics’ ‘The
Living Years’ is a song about love
between a man and his son, but it
isn’t about romance. Songs played
in love songs shows should be about
the romance between men and
women.”

WEZN considered airing oldies
weekends and a lunchtime request
show, but decided not to. ‘“We don’t
want to surprise anybody,” Zelle
explained. ‘“People should know
what they’re going to hear when-
ever they tune to us.”

At Top

ples about to be married call us
and we dedicate Paul Stookey’s
‘Wedding Song.’ We also mention
what church the couple will be
married in. Sunday mornings at
9:30, we do baby dedications and
congratulate the proud parents.
These things work well and come
back