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RESEARCH
RESPONDENTS:
THEY’RE ONLY HUMAN

“Because we're dealing with
human behavior, much of
what we do cannot be
predicted or controlled,” |
explains Paragon Research
President Roger Wimmer,

who says you can always

count on some respondents

to: !
®Not show up

® Not tell the truth

®Not know how to write

® Not care.

An insider’s view of the perils
inherent in the research f

process. Page 29 k
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MUSICAL FRAUD
THROUGH THE AGES

Milli Vanilli is merely the latest in a
long line of manufactured groups
that includes such distinguished
musical masqueraders as the
Archies and the Chipmunks. Who
better than R&R resident historian
Ken Barnes to put the whole MV
mess in its proper perspective.
Page 30

DEFINING YOUR TERMS

Marketing, advertising, and
promotion are often thought of as
one and the same. However, they
aren’t interchangeable. John
Parikhal describes the differences
between the three and the
important role each plays in
effectively communicating your
message.

Page 18

DEAR DIARY

Consultant Jay Albright conducted
diary reviews for a variety of
stations to try and learn more about
the Country audience. His analysis
indicates listeners:
® Are increasingly displeased with
personalities who make crude,
dirty comments
®Have no time for compiicated, r
confusing contests
®Report listening to tapes and
MTV with increasing frequency.
More details in Lon Helton’s
column,
Page 44

" Newsstand Price $6.00

RADIO & RECORDS

Matsushita’s Record Deal

Analyst Sees ‘Deep Pockets’ For MCA Music Development;
Certain Industry Executives’ Pockets Deepen Dramatically

As a result of Matsushita’s
$6.6 billion-dollar deal to ac-
quire MCA Inc. Monday
(11/26), five of America’s “big
six” record distribution com-
panies will be owned by non-
American conglomerates (only
WEA is American-owned).

The deal — the largest Japan-
ese takeover of an American
firm yet — allows Matsushita to
operate neck-and-neck with
Sony Corporation, the relatively
new owner of CBS Records
(now Sony Music) and Colum-
bia Studios. The two companies
are also the world’s two largest
consumer electronics hardware
manufacturers.

MCA/See Page 28

Cafaro Ascends
To A&M Presidency

For only the second time in
A&M'’s history, the label has
named a new President. Sr. VP/
GM Al Cafaro assumes the top
position, replacing Gil Friesen,
who departed the company
shortly after it was sold to Poly-
Gram earlier this year.

A&M Chairman/CEO Jerry
Moss stated, “Al possesses the
knowledge and integrity to be a
great president. His competi-
tive spirit and natural lead-
ership abilities will create an

Al Cafaro

environment that inspires the
best performance from every-
one at A&M. His firm sense of
A&M's history -makes him the
perfect person to represent this
label as we continue into the
decade.”

MCA'’s Million-Dollar Men

Several current and former executives of MCA Records and its
affiliates stand to benefit substantially as a result of Matsushita's
takeover of MCA Inc. Other newly enriched executives’ names may
surface as details of the deal are releasec. :

Mega-Millionaires
® Geffen Records Chairman David Geffen: $710 million
® Former MCA Music Entertalnment Group Chairman Irving
Azoft: $35.5 million
® Current MCA Music Entertainment Group Chairman Al Teller:
$15-20 million

CAFARO/See Page 28

R&R Airplay
Awards Debut

For the first time in its pub-
lished history, Radio & Rec-
ords, the industry’s leading
source of radio airplay informa-
tion, will present artist awards.
The 1990 'R&R Airplay Awards
are based on the chart perform-
ances of top artists on R&R’s
format airplay charts, the in-
dustry standard of airplay suc-
cess.

R&R AIRPLAY AWWARDS/
See Page 28

Muiti-Millionaires
@ MCA Exec. VP/Music Entertainment Group Zach Horowitz
@ Uni Distribution chief John Burns
®MCA Music Publishing chief Leeds Levy

Millionailres

@ MCA Records President Richard Paimese
@ Motown Records President Jheryl Busby A
® MCA Black Music Div. President Ernle Singleton

NOT JUST A BUNCH OF TURKEYS

b1

Radio’s Community Thanks

Collecting food and money for the public good recently were (clockwise from top left) WXRK (K -Rock)/New York's star-studded “Hunger-
thon '90"; KIS-AM & FM/L.A.'s moving revisitation of the Mayflower; WZBH/Georgetown, DE's “Beriin Wall™ (slight return); KQKS (KS104)/
Denver's “Stop The Violence”-themed arms trade; and WYMG/Springfield, IL's handcuffed and bell-ringing morning man Dor Murphy.

adio stations nationwide ceiebrated Thanksgiving by helping make their communities bettes places.

KQKS (KS104)/Denver was one of dozens of stations participating in “Stop The Violence,” a Thanksgiv-

ing Day campaign organized by consuitant Jerry Clifton’'s New World Communications. Station of-
ficials were besieged by gun-toting citizens responding to an offer to pick up $104 in return for their arms.
Some 303 pistols, sawed-off shotguns, rifies, and even automatic weapons were turned in.

Giving
5 I

HELP
KRS
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THANKS/See Page 28

wWWW. americanradiohistorv.com


www.americanradiohistory.com

S

THE SIMPSONS
“Do The Bartman”

The first track & video from the debut album “The Simpsons Sing The Blues”

#1 MOST ADDED!
OVER 140 ADDS!

Major Market Adds Include:

Z100 Y95 PWR104 Q105 WKBQ
KMEL KEGL WXKS B96 KS104
PWRPIG add 5  WDFX WPGC KKFR KOY-FM
WAVA wioQ WNVZ WHYT KGGI
KDWB Wzou PWR96 KBEQ

KPLZ WEGX KTFM WLOL

WATCH THE VIDEO!
Video Premieres on Fox TV’s No. 1 Hit Show
“THE SIMPSONS’’ and later
on %' DECEMBER 6!

DON HENLEY
“New York Minute”

From the MULTI-PLATINUM, GRAMMY-AWARD-WINNING Album,
THE END OF THE INNOCENCE

CHR P3 Chart: Debut &  CHR P2 Chart: Debut @

Exploding on Over 110 CHR Stations:

WPLJ deb 33 | WVKS 12 HOT  KCHX 24-19 WNNK deb 29  KATM add 30
WKDD 24-15  KQMQ deb 25  B93 39-35 HOT95 add 35

Y100 9-5 HOT WCGQ 27-18  WHHY 26-21 WOVV add 26  KF95 deb 40

Q102 add 33 WERZ 27-22  KZ93 deb 23 KRNQ add 29 and many more!

WKBQ deb 39 R&RAC:QO -@

CHER

“The Shoop Shoop Song
(It's In His Kiss)”

Music from the original motion picture sourdtrack MIERMAIDS
The Film Opens December 14"

Over 100 CHR Stations Including:

WLAN 31-25 hot WOKI deb 29 KYRK add WVBS add R&R AC:
WPLJ deb 35 o ci3anot 61053400  W2YP add B8 add

WXKS 24-20 «ixy 36-26 K92 deb 30  WHOT add WWFX add @ ’ @
KlSN deb 35 WHTO 29-25 WCGQ deb 33  WKFR add and many more!
7104 31-27 B3 add 3

Watch Cher Host MTV’s Hot Seat  GEFFEN

© 1990 The David

Heavy Play On of The Week On December 10! Geen Compuat

www americanradiohistorv.com
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Roth Appointed Scotti
Brothers President/COO

CBS West Coast Sr. VP/GM My-
ron Roth has joined Scotti Brothers
Entertainment Industries as Presi-
dent/COO. When the company
merges with All American Tele-
vision, Inc. in January, he’ll hold
the same title at the new publicly
traded company to be known as All
American Communications, Inc.

Scotti Bros. Chairman/CEO
Tony Scotti commented, “Myron is
joining us at the most exciting time
in our company’s history to over-
see operations of our expanding
record, motion picture, and tele-
vision businesses. Prior to switch-
ing our label's distribution from
CBS to BMG, we had the opportuni-
ty of working closely with Myron
for several years. He has great in-
tegrity and is an outstanding ex-
ecutive.”

s s

PolyGram/
Nashville Sets
Young As
Promotion VP

Bobby Young

PolyGram/Nashville has upped
Bobby Young from Director to VP/
Promotion. He fills the vacancy
created by Eddie Mascolo’s depar-
ture for RCA/Nashville (see story
this page).

According to PolyGram/Nash-
ville VP/GM Paul Lucks, to whom
Young will report, “Bobby’s per-
formance as National Director has
been exemplary, and I'm confident
his experience and hands-on style
will enhance the success of Poly-
Gram/Nashville.”

YOUNG/See Page 28

Myron Roth

Roth told R&R, “We're going to
revitalize this label by building a
full-service and fully staffed record
company with the addition of A&R,
promotion, sales, and marketing
personnel.”

Roth twice held the title of CBS
West Coast Sr. VP/GM (1977-83,
1988-90). In between, he spent five
years at MCA as Exec. VP and
later President in 1986.

e SR R

Bridgman Mans
KHTK PD Post

KKYK/Little Rock PD Brian
Bridgman has been named off-air
PD at KHTK (Hot 97)/St. Louis. He
replaces PD/afternoon driver
Derek Johnson, who exits with his
wife, MD/midday personality Col-
lette Gilbert.

KHTK VP/GM Michael Frischl-
ing told R&R, “Brian is one of the
rising stars in radio programming
and he really wanted to return to
his hometown. While we’ve made
tremendous growth in our first
year under Derek, we needed to
bring in someone like Brian to take
us to the next level.”

Bridgman told R&R, “It’s a thrill
to come back to your hometown
and program a station. There’s a
lot of room for KHTK to grow and a
real niche for our Dance CHR di-
rection. We've been in a holding
pattern for the last few months and
I want to make some strides. It’s
going to be a real fight between us
and [crosstown CHR] WKBQ.”

BRIDGMAN/See Page 28

Lake Joins EWA As VP/Promotlon

Former Epic VP/National Pop
Promotion Charley Lake has been
appointed VP/National Promotion
at East West America Records.
Based at the label’s New York
headquarters, he’ll oversee CHR,
AOR, and AC promotion activities,
reporting directly to President/
CEO Sylvia Rhone and President/
COO Vince Faraci.

Rhone commented, “Charley is
an extraordinarily savvy promo
person. His outstanding executive
abilities, depth of knowledge, and
on-target gut instincts make him
ideal for this position.” Faraci add-
ed, “I'm thrilled to have a person
of Charley’s caliber heading up the
promotion department. His track
record in this area is second to
none.”

Lake told R&R, “This is the op-
portunity of a lifetime. EWA will be
to promotion what Madonna is to
bustiers. I can’t wait to release our

‘.\ N
? R

Charley Lake .

first record in January.”

Lake began his career in radio in
1967; he was named Charter
Broadcasting VP/Programming in
1977, then segued to Warner Bros.
as Director/National Promotion

LAKE/See Page 28

Eddie Mascolb

RCA/Nashville
Taps Mascolo

As VP/Promotion

Former PolyGram/Nashville
VP/Promotion Eddie Mascolo has
been named VP/National Country
Promotion for RCA/Nashville. He
succeeds Jack Weston, who assum-
ed the label’s VP/GM position last
August following Joe Galante’s as-
cension to President of RCA’s en-
tire U.S. record operation.

Commenting on Mascolo’'s re-
turn to RCA, where he was Sr. VP/
Product Development in New York
from 1975-87, Weston said, “I'm de-
lighted Eddie’s back in the RCA
family. He and [Director/National
Promotion] Mike Sirls will make a
great team in heading up the pro-
motion department.”

Mascolo told R&R, “I'm thrilled
to be back at RCA and am ex-
tremely happy to be working with
Jack and the fine RCA/Nashville
teamn.” Mascolo joined PolyGram
as VP/Promotion 18 months ago
and resigned the position earlier
this month.

P

ERVIN PD;
LAZERICK GSM

WQAL Makes
Management
Changes

Dave Ervin

Win Communications AC WQAL/
Cleveland has named two-year
Classic Rock WMYG/Pittsburgh
programmer Dave Ervin to the
new post of PD. Seven-month AE
Edrea Lazerick has been promoted
to GSM over a six-member staff.
She replaces Kirk Bogos, who
segues to crosstown News-Talk/
AOR combo WHK & WMMS as
GSM (see story, Page 18).

VP/GM Mark Biviano remark-
ed, “We’re thrilled to have a pro-
grammer with Dave’s experience
and track record joining us. He's
the one to capitalize on the ground-
work we’ve done since changing
from B/EZ this spring and take
WQAL to the next growth level.”

Regarding Lazerick, Biviano
noted, “Her market knowledge and

WQAL/See Page 28

www.americanradiohistorv:com

J'/r--\\J— .r.l'./.l' =

NOVEMBER 30, 1990

DID SISAPA GO TOO FAR?

The folks at Sisapa thought it would be a
nifty idea to use AOR contest winners to
work the new Marshall Tucker record.
However, judging from one station’s reaction,
the promotion may have backfired.

Page 40
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NEWS

Talk Radio Derided
As Racially Divisive

Programmers Assail Three-Market Study

Talk radio divides communities
along racial lines and ‘“‘seems to
work on the motto: ‘If you can’t
say something bad about a group,
don’t say anything at all’” At
least that’s the conclusion of a new
survey of selected talk programs
in three top markets.

The report came in for immedi-
ate criticism from Talk program-
mers, who said the research was
flawed in several ways, including
its failure to consider the good that
arises from on-air discussions
which might include negative raci-
al remarks, and to consider station
efforts to screen out the most offen-
sive comments.

According to “Racial And Ethnic
Images On Talk Radio,” which
was commissioned by the Philadel-
phia chapter of the American Jew-
ish Committee, 90% of the refer-
ences to white people heard on
“black-oriented” Talk programs
over a five-week period were nega-
tive. And 8% of the comments
about blacks on ‘“white-oriented”
shows were negative.

Black-oriented Talk shows were
also hard on blacks and other mi-
norities, referring to such groups
negatively 67% of the time. White-
oriented programs, meanwhile,
portrayed whites in a somewhat
better light, with just 43% of the
references to whites deemed nega-
tive.

The AJC study was based on 90
hours of material that aired August
through October 1989 on eight “con-
troversial” talk shows. Four of the
programs were labeled “white-
oriented”” and four ‘‘black-
oriented.” The former included:
WLS/Chicago’s ‘“Don Wade and
Roma” and “Ted Lauderbach”
shows; WWDB/Philadelphia’s
“Irv Homer’” program,; and
WABC/New York’s Bob Grant. The
black-oriented shows were:
WVON/Chicago’s John Day and

Woods show.

Dr. Robert Lichter, the Washing-
ton, DC-based media analyst who
conducted the study, defended its
limited scope, saying the results
“clearly indicate that [racially di-
visive programming] is fairly
widespread” among talk programs
that specialize in controversy and
confrontation. But he also conced-
ed the report was “‘a first peek, not
a complete overview” of the for-
mat.

Executives of stations included
in the survey were uniformly crit-
ical of the report. WLS Operations
Director/PD Drew Hayes called
the study “ridiculous” and said his
station’s race-related conversa-
tions “provide a community ser-
vice by exposing bigots to the
white-hot light of public scrutiny.”

Sattler Settles
In As KAER OM

After five years as Sandusky Ra-
dio VP/Programming, Jeff Sattler
has accepted the newly created
OM position at Group W AC
KAER/Sacramento.

According to KAER VP/GM
Rick Eytcheson, “Jeff has
tremendous track record. Adding
him to our already talented staff is
a big step toward our goal of be-
coming Sacramento’s top-rated
FM station.”

Sattler told R&R, “Group W is
one of the few companies today
that has everything together. It’s
given us a fabulous new facility
and uncommon resources with
which to wage Dbattle.
Sacramento’s a neat town and a
great radio market — the chal-
lenge is exceeded only by the op-
portunity.”

Prior to joining Sandusky, Sat-

SR. VP/STAFF PRODUCER

Fair To Head EMI A&R D

Ron Fair has been promoted
from VP to Sr. VP/A&R, Staff Pro-
ducer at EMI Records. He'll relo-
cate from Los Angeles to the la-
bel’s New York headquarters.

“We're very proud to have a
man of Ron’s caliber and talent at
the helm of the A&R department,”
said EMI President/CEQ Sal Lica-
ta. “His track record is outstanding
and his ability to deliver innova-
tive, modern songs for the artists,
coupled with his creative style and
charisma, makes him an ideal
leader.”

Fair added, “We’re spreading
our creative wings and are abso-

Ron Fair

Sergio Signs To Elektra

Veteran artist Sergio Mendes (I) has inked a recording contract with Elektra Enter-
tainment. Welcoming Mendes to the family is Elektra Chairman Bob Krasnow.

Mercury’s Real Gem

epartment

lutely unified in the quest to deliver
our artists’ music to its ultimate
potential.”

Fair began his A&R career ten
years ago at RCA, continued at
Chrysalis for five years, and then
spent two years in London as Is-
land UK International A&R/Staff
Producer.

————

Sullivan
Joins KJQY

Jere Sullivan

Soft AC KJQY/San Diego has
tapped former WSNI/Philadelphia
programmer Jere Sullivan to fill
its long-vacant PD position. GM
Mike Kenney said, “I was looking
for someone who knows how to pro-
gram to adults. I’'m confident Jere
can continue our climb to the top.”

Sullivan told R&R, ‘‘Program
consultant Jay Meyers came in
here and did a fabulous job of put-
ting the station together. My effort
will be to solidify the growth and
take the station to the next level.”

Prior to joining WSNI, Sullivan
programmed Miami stations
WMXJ, WIOD & WAIA, and
WVCG & WYOR. He'’s worked on-

Tony Gill programs; WLIB/New tler programmed KIOI/San Fran-  Sa-Fire (r) — currently recording her Mercury-proper debut, “I Wasn't Born Yes-  ajr at WYNY/New York and in
York’s “Morning Show”; and cisco and KDKB/Phoenix, and was  terday” — wheels and deals with PolyGram Exec. VP/Wing Records GM Ed  phjladelphia at WCAU-FM, WI0Q
WDAS/Philadelphia’s George on-air at KCBQ/San Diego. Eckstine. The singer's forthcoming album is slated for February release. and WFIL-FM ’ ’

Ie only full- service direct marketing company for broadcasters with all the
resources and experience you'll ever need under one roof. . . Complete in-house
services and an expert staff of broadcasting and direct marketing veterans. . .
Exclusive direct marketing services to. . . increase ratings. . . put your database at your
fingertips. . . reach more listeners faster. The total solution.

The Total
Solution -

Superior

Call the broadcasting and direct marketing
veterans at Broadcast Marketing Services to find
out how our complete in-house resources,
exclusive services and experience can power you
past the competition.

Call Now! 312-855-9200

Full - Service
Direct

Marketing

for Broadcasters

307 North Michigan Avenue, Suite 415
Chicago, lllinois 60601

Broadcast Marketing Services. . .
the total solution. . . superior full-service
direct marketing for broadcasters.
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RADIO BUSINESS

FCC Panel Recommends
1500 MHz For DAB

An FCC industry advisory committee agreed Tuesday
(11/27) that 1435-1530 MHz is the preferred band for digital
audio broadcasting in the U.S. That comes just days after
engineers from around the world endorsed the same band
for DAB at a meeting in Sydney, Australia.

The committee also will tell the
Commission that DAB proponents
want at least 60 MHz within that
band, not the 32 MHz proposed by
the FCC. The report will be filed
next week (12/3) in the FCC’s prep-
aration for the 1992 World Adminis-
trative Radio Conference in Spain,
where DAB will be high on the
agenda.

But the document falls far short
of endorsing any U.S. DAB alloca-
tion. Attorney Ben Fisher, who
headed the subcommittee dealing
with the 500-3000 MHz area, said
it’s “‘the most attractive band for a
number of new technology ser-
vices.”” The report includes argu-
ments from proponents of other
new technologies that they, not
DAB, should receive new alloca-
tions around 1500 MHz. And, Fisher
noted, ‘‘The band is already heavi-
ly used.”

Aerospace flight testing inter-
ests, which currently occupy the
frequencies sought by DAB pro-
ponents, are fighting any incursion
on their turf. The report also notes

SRt

the NAB is opposed to any frequen-
cy allocation for satellite DAB.

International Agreement

The advisory committee’s action
came just four days after interna-
tional engineers reached similar
conclusions about DAB at a meet-
ing in Sydney. Their report will be
used as technical background for
the 1992 WARC.

Consultant Ed Reinhart, who
headed the U.S. delegation in Syd-
ney, said there was agreement that
“1500 MHz is the preferred band,
with strong evidence that anything
above 2000 MHz would be imprac-
tical.”” He also said the delegates
agreed that 60-120 MHz of band-
width would be needed for a world-
wide DAB allocation.

Australian delegation chief Lex
Vipond also said there was a con-
sensus on 1500 KHz, but added the
Japanese were inclined to favor
2500 MHz and plan to do more engi-
neering studies in that band. He
said the most important outcome
of the Sydney meeting was interna-

tional recognition that DAB pro-
posals “aren’t pie-in-the-sky, but
are technically feasible.”

Japan’s delegation said DAB is
needed because ‘“many people now
expect to listen to high-quality ster-
eo sound, even from portable or
car radios.” The Japanese position
paper said widespread use of CDs
“has conditioned many people to
expect sound quality greater than
that which even fixed FM re-
ceivers can give.”

Reinhart said European and Ca-
nadian delegations in Sydney were
supporting the European Eureka
147 system as the world standard
for DAB. A Japanese report prais-
ed Eureka for its ‘“powerful chan-
nel coding and orthogonal frequen-
cy multiplexing techniques” to
overcome multipath problems.

But Stanford Telecom impressed
delegates with an updated descrip-
tion of its DAB system, which is be-
ing pushed by Satellite CD Radio.
The new version uses channel-
hopping techniques to battle multi-
path and null problems, whereas
Eureka splits each channel into
several frequencies. The revised
American system also uses a sin-
gle, window-mounted “patch’ an-
tenna rather than an array of four
stick antennas as first proposed.

NAB Urges FM Antenna Stud

The NAB, concerned about what it terms the ‘“AM-iza-
tion” of the FM band, is asking the FCC to review its tech-
nical guidelines for predicting how much co-channel and
adjacent channel interference will be caused by a short-
spaced station. The organization also wants the Commis-
sion to reexamine its FM antenna rules.

In a December 1988 action de-
signed to give stations more flexi-
bility in selecting transmitter sites,
the FCC agreed to allow certain
FM stations to use directional an-
tennas to broadcast from locations

that would otherwise violate the
agency’s minimum mileage separ-
ation rules for FM stations. Sta-
tions that receive such waivers are
required to protect the contours of
co-channel and adjacent stations

Brdadcasters Sound Off
On AM Improvement

FCC officials are digging their way out of a landslide of

. generally positive comments on their proposals for saving
AM radio. The Commission heard from industry associa-
tions, ownership groups, networks, engineers, and embat-
tied AM station owners. While the comments demonstrate a
genuine concern for AM and its heritage, they also reflect
the saying, “Where a man’s coming from depends on where
he’s been.”

Among the opinions.

e General Motors Research
Corp. opposes the FCC's proposal
to require AM stations and radio
makers to implement AM stereo.
The company says such a move
would infringe on consumers' free-
dom of choice. GMRC favors the
establishment of an AM stereo
standard, however, and urged that
applicants who promise to broad-
cast in stereo should be glven a

preference in the awarding of future
AM channels.

e Great Empire Broadcasting,
licensee of five AM stations, disa-
grees with the Commission’s plans
to change adjacent channel protec-
tion ratios because such a move
would reduce AM stations’ ability to
increase their signal levels to over-
come the natural and manmade

Continued on Page 10

and are entitled to less than full in-
terference protection.

According to NAB engineering
experts, however, the FCC’s cur-
rent formulas for calculating the
amount of interference caused by
short-spaced stations don’t insure
sufficient interference protection
for nearby stations and need to be
revised. “If we’re giving up dis-
tance separation for contour pro-
tection, we need to know how con-
tour protection really works on the
FM band,” said NAB Director/En-
gineering Regulation Ralph Jus-
tus. In addition, the NAB argued,
the FCC needs to conduct a review
of FM antenna patterns as well as
its rules for use of directional an-
tennas.

That request supports an earlier
filing by the engineering firm
Hammett & Edison. According to
H&E, the Commission’s current
antenna rules are flawed in several
ways, including their failure to note
that a supposedly omnidirectional
antenna can generate a heavily di-
rectionalized signal when side-
mounted on a tower. “Some sta-
tions that are masquerading as
omnidirectionals are actually radi-
ating four times their power
toward a particular station,” said
H&E partner Edward Edison.

In a separate filing, the NAB
asked the FCC to make sure the
AM band is protected from inter-
ference that might be caused by
newly developed “smart house”
systems. Such devices use AC cur-
rents to provide centralized control
of most home appliances, electron-
ic devices, and household systems.

www.ameticanradiohistorv.com
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Steding’s Star Organizes
Investment Fund

ill Steding officially opened the doors of his new

Star Media Group in Dallas on Monday (11/26), and

the fledgling brokerage already has its first big deal
under way — a joint venture with a group of international
financiers to create and manage a $150 million radio invest-
ment fund.

“Qur company will evaluate deals and provide management oversight
once deals are in their portfolios. We will not be principals from the stand-
point of investing our own money, but we will be the adviser in the joint ven-
ture,” Steding said.

The media fund is part of an $800 million investment pool being
organized by several veteran Wall Streeters. Steding said it will be sup-
ported by a major foreign financial institution, but he declined to identify any
of the players untit the deal closes next month. The fund will make equity in-
vestments in existing broadcast companies and provide acquisition financ-
ing, but its immediate priority is to score good deals from panic-stricken
bankers.

“Qur first objective is to buy bank radio loan portfolios,” added Steding.
We're going to try to buy up as much of that as we can. Some banks are
going to want to get some HLT loans off their books by year-end, and we
expect we can fund and close by then. With foreign money financing radio
debt, there's no [FCC] alien ownership or [Federal Reserve] HLT restric-
tions."”

Joining Steding at Star is virtually the entire staff of his old employer,
Washington, DC-based Americom Radio Brokers. Dealmakers Paul
Leonard, Peter Handy, John Frankhouser, and secretary Carrie Friend
have relocated to Texas for the start-up. Steding is still sparring in U.S.
District Court in Sherman, TX with Tom Gammon over the breakup of
Americom, but no court date has been scheduled.

Since Gammon's outside radio investment activities contributed to
Americom’s demise, isn't Steding concerned that his own merchant bank-
ing activities may conflict with the interests of his brokerage clients? "It's
surprising to me how little people are concerned about conflict of interest
when it's Bill Steding and Paul Leonard involved, as opposed to Tom and
Dan Gammon. The bottom line is they trust us.”

Star Media Group is located at 17304 Preston Road, Suite 265, Dal-
las, TX 75252; (214) 713-8500.

FCC To Examine Limited Partnerships

he FCC says it's going to take a tougher look at the

ownership and control claims of limited partnerships

now that it's rejected a challenge by Wong Com-
munications L.P. for the license of KWOD/Sacramento.
The Commission announced Tuesday (11/27) that Royce
International Broadcasting would be allowed to renew the
license, ending a seven-year legal battle.

Station applicants are often structured as limited partnerships to take
advantage of FCC minority preferences. Often a minority is named as a
“front” to serve as the “controlling” general partner and galn "integration
credits,” while wealthy nonminorities serving as ‘passive” investors pony
up the cash and actually make all the decisions.

In the Sacramento case, the FCC found that while a female claimed to
be the controliing partner, her brother actually called the shots. Spelling out
its policy in detail, the Commission said, “The ownership and control of an
applicant may be shown to be fatally uncertain” if:

e "A principal with a small or passive stake” — rather than the sup-
posedly active owner — "is in a position to dominate the applicant's affalrs™,

e “A person with no disclosed ownership interest is in a position to ex-
ercise significant control over the applicant”;

* “The assertedly active principal has exercised little, if any, significant
control over the applicant and has not shown the prospect of doing so.”

The FCC said it "will discount such proposals completely,” because
there's no basis for awarding even partial integration credits.
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RADIO BUSINESS

TRANSACTIONS

Silverman Sells Saga
Sunshine For $16 Million

Singer Tamiko Jones-Abbey Hits High Notes In $3.5 Million Atlanta Recap

Sunshine Group

Broadcasting

PRICE: $16 million (approximately)
TERMS: Asset sale for $13.75 million,
with approximately $2.25 million addi-
tional funds allocated for noncompete,
consulting, and real estate agreements
BUYER: Saga Communications L.P.,
headed by Ed Christian. An invest-
ment group associated with Boston
Ventures is a principal investor in the
partnership. Saga also owns WYMG/
Jacksonville, IL; WLRW/Champaign,
IL; KRNT & KRNQ/Des Moines;
WNOR-AM & FM/Norfolk; WVKO &
WSNY/Columbus, OH; and WKLH/
Milwaukee.

SELLER: Sunshine Group Broadcast-
ing, owned by George Silverman. He
also owns WCQL-AM & FM/Ports-
mouth, NH.

BROKER: Jim Blackburn and Dick
Sharpe of Blackburn & Co.

WIXY & WAQY!/

Springfield, MA

FREQUENCY: 1600 kHz; 102.1 MHz
POWER: 5kw day/1kw night; 17kw at
780 feet

FORMAT: Country; AOR

COMMENT: This combo was solid for
$8.75 million in May 1987.

WGAN & WMGX/

Portland, ME

FREQUENCY: 560 kHz; 93.1 MHz
POWER: S5kw; 50kw at 315 feet
FORMAT: News/Talk; AC

WFEA & WZID/

Manchester, NH

FREQUENCY: 1370 kHz; 95.7 MHz
POWER: 5kw; 14.5kw at 926 feet
FORMAT: AC

COMMENT: This AM was purchased in
July 1986 for $1.45 million; the FM in
May 1985 for $2.75 million.

WJHO/Opelika

PRICE: $50,000

TERMS: Asset sale for $26,000 cash.
An additional $24,000 cash will be
paid for a two-year option to purchase
real estate for $225,000.

BUYER: Sun Broadcasting Company

Inc., owned by John Rice and
Stephen Benson

SELLER: Opelika-Auburn Broadcast-
ing Co. Inc., headed by Miles and
Brenda Ferguson

FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: AC

COMMENT: Plans were announced
eartier this year to sell the station to
Fogel Media Inc. for $225,000, but
that deal was never consummated.

WJDB-AM & FM/Thomasville
PRICE: $375,000

TERMS: Asset sale for $375,000, with
$125,000 allocated for a noncompete
agreement. A $5000 promissory note
for a purchase option is required, to be
foliowed by $95,000 in cash at clos-
ing, with the balance via a ten-year
$275,000 promissory note at 10% in-
terest. If the FCC approves a request
to change the station’s frequency from
95.3 MHz to 95.5 MHz and boost
power to 25kw, the buyer will pay for
all engineering changes required. The
buyer is required to provide the seller
with medical insurance coverage.
BUYER: Griffin Broadcasting Corp.,
owned by W, Ivey Griffin of Albany,
GA

SELLER: WJDB Radio Inc., owned by
Cecil and Percey Goodreau

A major broker reports
on 1990 Closed Sales to date:

1/90 WAKR-AM/WONE-FM Akron $13,000,000
1790 KXOK-AM/KLTH-FM St. Louis $4,000,000
4/90 WCOS AM/FM Columbia $12,000,000
6/90 WQBZ-FM Macon $3,000,000
7/90 KOFY-FM San Francisco $15,500,000
7/90 KLRS-FM Santa Cruz/San Jose $5,250,000
10/90 WBLX-AM/FM Mobile $5,250,000

Total: $57,500,000

AL S Fre
NMedba Broken

/

NEW YORK & BEVERLY HILLS
Exclusive Brokers in these transactions

FREQUENCY: 630 kHz; 95.3 MHz
POWER: 1kw; 3kw at 300 feet
FORMAT: Beautiful

KVOG/Greenwood

PRICE: $31,909

TERMS: Asset sale, promissory note
for $23,769 at 10.5% interest. The
buyer also assumes liabilities totaling at
least $8140.

BUYER: Pharis Broadcasting Inc.,
owned by William and Karen Pharis
SELLER: Greenwood Community
Broadcasting Corp., headed by
Robert Yoes

FREQUENCY: 1510 kHz

POWER: 1-kw daytimer

FORMAT: CHR

KSPE/Santa Barbara

PRICE: $302,000

TERMS: This transaction is part of are-
organization of a company that owns a
combo. The company is spinning off its
AM to its former majority owners. The
buyers will tender their stock in the
selling corporation for $280,000 of the
purchase price and pay an additional
$22,000 cash to cancel any outstand-
ing debts.

BUYER: Spectacular Broadcasting
Inc., owned by Richard C. Marsh of
Carpinteria, CA and Rlchard E. Marsh
of San Marino, CA

SELLER: Pacific Broadcasting Com-
pany, owned by Richard E. Marsh,
Richard C. Marsh, Robertson Scott
Sr., Robertson Scott Jr., and Harvey
Pool. The company also owns KDB-
FM/Santa Barbara, CA at 93.7 MHz.
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: News/Taik

KZYRI/Avon

PRICE: No cash consideration
TERMS: This transfer is being ac-
complished through an exchange of
stock among several businesses own-
ed by the buyer and seller. The buyer
also agrees to assume responsibility
for corporate liabilities totaling approx-
imately $525,000.

BUYER: Jerrell Davis, who currently
owns one-third of the station

SELLER: Ronaid Mellon and Duane
Capouch are selling their collective
66.6% stake in Rocky Mountain Wire-
less Inc.

FREQUENCY: 103.1 MHz

POWER: 1.5kw at 459 feet
FORMAT: AOR

COMMENT: This station was purchas-
ed for $460,000 in November 1988.
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TRANSACTIONS AT A GLANCE

$1,120,318,278

Deals So Far In 1990:

Total Stations Traded This Year: 1205
This Week’s Action: $22,447,989
Total Stations Traded This Week: 32

® Deal Of The Week:

(approximate)

® Sunshine Group Stations $16 million

e WIXY & WAQY/Springfield, MA
® WGAN & WMG X/Portland, ME
® WFEA & WZID/Manchester, NH

® WJHO/Opelika, AL $50,000

® WCNU/Crestview, FL $150,000

® WYMC/Mayfield, KY $280,649

® WiZD/Rudolph, W1 $115,000

® WJDB-AM & FM/Thomasvilie, AL $375,000
® KVOG/Greenwood, AR $31,309

® KSPE/Santa Barbara, CA $302,000

® KZYRIAvon, CO No cash consideration

® WCNN & WLAR/Atlanta $3.5 million for 48%

® KMCL/McCall, ID No cash consideration

® KIUL & KWKR/Garden City-Leotl, KS $450,000

® KKLO/Leavenworth, KS $10 plus fiability assumption
® WQXY/Hazard, KY No cash consideration for 26%

® WMME-AM & FM/Augusta, ME No cash consideration for 33.33%

® WOWBILIttle Falls, NY $55,000

® WDEX/Monroe, NC No cash consideration

® WAST/Ashtabula, OH $5000 for 56%

® WEEL/Shadyside, OH $1 for equal control

® KBIM/Lemmon, SD $108,420 for 75%

® KWCB/Floresvilie, TX $710,000

® KRGE/Weslaco (Brownsville), TX $300,000 pius minority tax certificate
® WZKT/Waynesboro, VA $15,000 for 48.97%

WCNU/Crestview

PRICE: $150,000

TERMS: Asset transfer for assumption
of outstanding debts

BUYER: Ashley Norman Davis Jr. of
Defuniak Springs, FL. He recently ap-

plied for FCC permission to buy
WBGC/Chipley, FL and WZEP/Defun-
iak Springs, FL.

SELLER: Gulf Shores Broadcasting
Co., owned by Jerry Milligan Sr.
FREQUENCY: 1010 kHz

POWER: 10kw day/80 watts night
FORMAT: CHR

COMMENT: This station was sold in
August 1982 for $160,000.

WCNN & WALR/Atlanta
PRICE: $3.5 million for 49%

TERMS: Cash for stock. The seller
says it intends to use the proceeds to
construct a new transmission tower, to
reduce bank debt, and for general
working capital.

BUYER: 2001 Records and Filmworks
Inc. is purchasing a 47% stock inter-
est. The company is owned by Detroit
investors Pedro Michael Mancha,
Dennis Evans, Paut Riser, and Victor
Jones. Singer Tamiko Jones-Abbey is
receiving $150,000 in cash and a 2%
stock interest as a broker’s commis-
sion and to induce her to accept
employment as GM of the stations.

SELLER: Ring Radio Company, own-
ed 50-50 by Charles Smithgall lll and
D. Kimbrough King

FREQUENCY: 680 kHz; 104.7 MHz
POWER: 50kw day/10kw night;
100kw at 981 feet

FORMAT: News/Talk; Urban
COMMENT: The FM was purchased
for $15.26 million in August 1988.

KMCL/McCall (FM CP)

PRICE: No cash consideration
TERMS: The buyer, who currently
owns 30% of the station, is acquiring
maijority positive control through an ex-
change and conversion of stock for no
cash consideration.

BUYER: Nancy Gentry

SELLER: Dean Hagerman
FREQUENCY: 101.1 MHz

POWER: 3.9kw at 1100 feet

KIUL & KWKR/

Garden City-Leoti

PRICE: $450,000

TERMS: Asset sale; escrow deposit
$4500 with balance due in cash at
closing

BUYER: Ronald Isham, the combo's
current GM

SELLER: KIUL Inc., a division of Harris
Enterprises. The company, owned by

Continued on Page 10
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 8

the John Harris family, also owns
KRGI-AM & FM/Grand island, NE.
FREQUENCY: 1240 kHz; 99.9 MHz
POWER: 1kw; 61.3kw at 432 feet
FORMAT: AC; CHR

KKLO/Leavenworth

PRICE: $10 pius liability assumption
TERMS: Asset transfer for cash plus li-
ability assumption

BUYER: Mark Wodlinger, GM of
WIXI/Naples, FL. He's an applicant for
a new LPTV station in San Diego.
SELLER: KKLO Inc., owned by a
series of family trusts controlled by
Kevin, Stephen, Michael, and Mark
Wodlinger. The family also owns
WIXI/Naples, FL. Kevin Wodlinger also
owns KRMO & KKBL/Monett, MO.
FREQUENCY: 1410 kHz

POWER: 5kw day/500 watts night
FORMAT: Religious

wWQXY/Hazard

PRICE: No cash consideration for 26%
TERMS: Transfer of stock in exchange
for loan guarantees

BUYER: Black Gold Broadcasting
Inc., owned by John Edwards Jr., Col-
in Cox, William Gorman Jr., and Ken-
neth Finnission.

SELLER: Black Gold Broadcasting
Partnership, headed by John Edwards
Jr.

FREQUENCY: 1560 kHz

POWER: 1-kw daytimer

FORMAT: AC

WYMC-AM/Maytield

PRICE: $280,649

TERMS: Asset sale for assumption of li-
abilities totaling $162,149, a cash
payment of $115,500, and a $3000
short-term salary for a seller's em-
ployee.

BUYER: JDM Communications Inc.,
owned by Jim and Debbie Moore. Jim
Moore is the station’s Sales Manager.
SELLER: Purchase Sound Inc., own-

ed by Ron and Judy Gentry. The com-
pany also owns WYMC-FM/Wicklifte,
KY.
FREQUENCY: 1430 kHz
POWER: 1kw
FORMAT: AC

WMME-AM & FM/Augusta
PRICE: No cash consideration for
33.33%

TERMS: Stock transfer

BUYER: Michael Ferrel of Long-
meadow, MA is acquiring a one-third
stake in the licensee.

SELLER: Tri Group Inc., owned by
Frederick Hessick It and William
Hessick Il of Bethesda, MD. They aiso
own WPKX/Enfield, CT.
FREQUENCY: 1400 kHz; 92.3 MHz
POWER: 1kw; 50kw at 500 feet
FORMAT: CHR

COMMENT: This combo was purchas-
ed for $1.4 million in April 1988.

WOWBILittle Falis (FM CP)
PRICE: $55,000

TERMS: Stock sale

BUYER: Kenneth Roser Jr.

SELLER: Gary Van Veghten of Little
Falls, NY and Thomas Curley of Tuc-
son are transferring a 66% stock inter-
est in Towpath Communications Inc.
FREQUENCY: 105.5 MHz

POWER: 3kw at 307 feet

WDEX/Monroe

PRICE: No cash consideration
TERMS: This transfer is part of a settle-
ment of estate matters.

BUYER: Geneva Mills of Thomasville,
GA

SELLER: The Estate of Norris Mills,
headed by administratrix Geneva Mills
and various stockholders who are
members of the Mills family
FREQUENCY: 1430 kHz

POWER: 2.5kw

NEW YORK -

Congratulations . . .

...to April Broadcasting, Inc., on their acquisition
of WBLX-AM/FM, Mobile, Alabama on
October 31, 1990 from Beasley Broadcasting for
$5,250,000 plus a tax certificate. April Broadcasting’s
CEOQ is Philip J. Giordano. Exclusive brokers

in this transaction were

A B. Lo S,
Moo Brokors

BEVERLY HILLS

FORMAT: Country
COMMENT: This station was sold for
$244,000 in June 1989.

WAST/Ashtabula

PRICE: $5000 for 56%

TERMS: Cash for stock

BUYER: Phillip Cantagallo of Ashtab-
ula, OH

SELLER: Quests Inc., headed by Ar-
thur Cervi Sr. He also owns WVCC/
Linesville, PA.

FREQUENCY: 1600 kHz

POWER: 1kw

FORMAT: This station has been dark
for nine years. The buyer plans a Nos-
talgia format.

COMMENT: The FCC recently ordered
a show-cause hearing to determine if
the station’s license should be revoked
because of its failure fo operate.

WEEL/Shadyside (FM CP)
PRICE: $1 for equal control

TERMS: Cash for stock

BUYER: Michael Shott is increasing
his ownership from 49% to 50%. Shott
is a majority owner of WHIS & WHAJ/
Bluefield, WV; WKEE-AM & FM/Hunt-
ington, WV; WAXS/Oakhill, VA; and
WSIC & WFMX/Statesville, NC.
SELLER: Arthur Benlendiuk is reduc-
ing his 51% ownership of Adventure
Three Inc. to 50%. He also owns 20%
of WRAV/Ravena, NY.

FREQUENCY: 95.7 MHz

POWER: 850 watts at 626 feet

KBIM/Lemmon

PRICE: $108,420 for 75%

TERMS: Stock sale for $500 cash and
balance via 20-year promissory note at
8.5% interest. The note is payable in
240 equal monthly instaliments of
$937 each.

BUYER: Michael Schweitzer, the sta-
tion's GM

SELLER: The Stanley Petersen
Estate, headed by administratrix Lois
Petersen, is selling its 75% stake in
Media Associates Inc.

FREQUENCY: 1400 kHz.

POWER: 1kw

FORMAT: Country

COMMENT: This station was sold for
$140,000 in June 1985.

KWCB/Floresville

PRICE: $710,000

TERMS: Asset sale for $540,000; es-
crow deposit $25,000 with additional
$10,000 cash due at closing; five-year
promissory note for $5056,000 at 10%
interest, payable in $7500 monthly in-
stallments. An additional $170,000
cash is due at closing for noncompete
agreement.

BUYER: April Communications
Group Inc., owned by San Antonio in-
vestors John and Darla Barger, and
John Furr

SELLER: Wiison County Broadcast-
ing Co., owned by Alfonso Gonzales
FREQUENCY: 94.3 MHz

WwWwWwW americanradiohistorv com

Continued from Page 6

noise that create interference for
AM stations. Great Empire argues
that newer AM stations — not older
operations, as the FCC suggests —
should be encouraged to migrate to
the soon-to-open 1610-17000
kHz region of the AM band.

® Dan Kubiak, licensee of
KGTN/Georgetown, TX, said the
proposed new technical guidelines
would provide marginal improve-
ments at best and impose yet an-
other financial burden on small op-
erators. With the continued rise of
FM and the advent of DAB, Kubiak
said, small operators “will be shap-

Broadcasters Sound Off
On AM Improvement

Ing AM into a very local service”
targeted to special interest groups.
® CBS joined the NAB in urging
the Commission not to ban AM/FM
simuicasts {R&R, 11/16). Such a
prohibition would deprive broad-
casters of flexibility needed to ride

out tough times, CBS said.

® Former NAB Joint Board
Chairman Ted Snider parted way
with the association on the simul-
casting issue. Snider, who owns
KARN/Little Rock, argued that si-
mulcasting is a waste of spectrum,
provides no public service, and
serves only to weaken the AM
band.

POWER: 3kw at 286 feet
FORMAT: Religious

KRGE/Wesiaco (Brownsvilie)
PRICE: $300,000 plus minority tax
certificate

TERMS: Asset sale; escrow deposit
$100,000 with balance due via seven-
year $200,000 promissory note at 2%
over the prime rate of Harlington State
Bank. The note will be amortized over a
15-year period, with payments due
monthly and a balloon payment of prin-
cipal and interest due seven years from
the closing date.

BUYER: Christian Ministries of the
Valley, headed by Enrique Garza
SELLER: Sunbeit Radio Group Inc.,
headed by Richard Lea and Dain
Schult. Sunbelt owns KRRG/Laredo,
TX. The company is in the process of
acquiring the license for this station
and KRIX/Brownsville, TX.
FREQUENCY: 1290 kHz

POWER: S5kw

FORMAT: Gold

COMMENT: Plans were announced in
July 1990 to purchase this station as
part of a combo deal valued at $1.1
million.

WZKT/Waynesboro

PRICE: $15,000 for 48.97%
TERMS: Cash for stock

BUYER: Earl Judy Jr. He owns WALI
& WROG/Cumberland, MD; WBRJ &
WEYQ/Marietta, OH; WMQC/West-
over, WV; WCRO/Johnstown, PA;
WSKO/Buffalo Gap, VA; WKOY/Blue-
field, WV; WKMY/Princeton, WV; and
WSVG & WSIG/Mt. Jackson, VA.
SELLER: Slocumedia fnc., owned by
Scott Slocum..

FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: AC

COMMENT: This station was sold for
$155,000 in September 1989.

WIZD/Rudolph (FM CP)

PRICE: $115,000

TERMS: Cash for assets

BUYER: ' Wizard Communications
Inc., owned by James Schuh, Arthur
Gaulke, and Walter Bergman
SELLER: Point Rapids Broadcasting
inc., owned by Michael Hackman
FREQUENCY: 99.9 MHz

POWER: 3kw at 328 feet

The
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of Choice

To discuss programming
research options for your
station call (303) 922-5600.

Call-Out
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Make Your Desk
A Stress-Free Zone

ou read books on time

management. You bought

a Filofax, a Rolodex, and a
Rolex. You’ve even considered
hypnosis. So why is your desk still
cluttered?

You can avoid “desk stress” —
defined as “silent interruptions in
your daily routine that steal time
and damage personal productiv-
ity — by following these five tips
from Bellevue, WA-based Priority
Management Systems:

¢ Log appointments in a single
calendar. Don’t try to write every-
thing on your office calendar, your
pocket planner, and your home
datebook.

Limit Your Liability At This

* Keep files off of your desk.
Open files invite curiosity. Leave
out only the files you’re working
on; close all others and put them
where they belong.

¢ Work from a single *‘to do”’ list.
Avoid cluttering your desk with a
sea of notes on Post-its and paper
scraps.

e Clean out your “‘in box” daily.
Don’t let paper pile up. Act on it,
delegate it, file it, or toss it.

e Place office supplies out of
sight. Keep the things you use most
— such as pens, staplers, and tape
— in an easy-toreach drawer.
Don’t clutter your desk with items
you use only occasionally.

RS

Year’s Holiday Bash

e’re closing in on the holi-

day season, and you

know what that means —
parties, parties, parties! Unfor-
tunately, along with the fun of
Christmas festivities comes the
burden of a sponsor’s legal liability
for everyone in attendance.

Don’t cancel this year’s gala
quite yet, however. Taking the fol-
lowing precautions — courtesy of
attorney John S. Foster III
(writing in Meeting Planners
Alert) — will limit your liability if
someone drinks too much at your
bash:

¢ Give bartenders written in-
structions to stop serving party-
goers who are noticeably intox-
icated.

 Limit the length of your cock-

P i

tail receptions, and don’t announce
the last call.

¢ Arrange for transportation or a
place to stay in advance.

« Designate a responsible staffer
to abstain from drinking during the
event.

 Buy liquor liability insurance.

It’s still not too late to book your
travel plans for the holidays.

800-527-5657
NYC 199./w 399:/t

NO ADVANCE PURCHASE REQUIRED
SAME DAY TICKETING

/> These are roundtrip fares. €8

Boston 410
Hartford 410
Miami 380

350
250
380

Newark
Seattle
Wash, DC

We can also handle your hotel and
cruise arrangements.
We're last minute, low cost experts.

-4 . Last Minute Tickets
Alr SCI’VICCS at Affordable Prices

Some rastrictions apply ¢ Subject to change

OVERVIEW

SIX STEPS

Improve Employee Quality & Productivity

Ms & PDs: Want to im-

prove the quality and pro-

ductivity of your on- and
off-air staffs? Writing in Success
magazine, author Russel Wright
suggests you take the following
steps:

 Hire and keep the most quali-
fied people. This task — which may
well be your most important duty
— requires a lot of research and
work. Smart managers are con-
stantly on the prowl for outstand-
ing job candidates (by monitoring
other stations, trade papers, re-
viewing T&Rs, etc.). Once you find
someone who meets your qualifi-
cations, hire that person and try
your best to keep him or her happy.

¢ Eliminate poor performers.
When it becomes evident that an
employee isn’t working out, get rid
of that person as soon as possible.
It'll save you the time you would’ve
spent correcting his or her errors
and open a space in your office for
a really good staffer.

o Communicate instructions
clearly. When describing a job or
making an assignment, be sure

Born To:

KOY-FM/Phoenix APD Mon- |
soon Eddie, wife Dawn, son
Wesley Victor, November 1.

Development Tom Corson, wife
Ann, daughter Anna Colette,
November 7.

Reprise VP/Director, Promo-
tion Rich Fitzgerald, wife Mary,
daughter Sloane Elizabeth, No-
vember 8.

WRCH/Hartford PD Warren
Schroeger, wife Barbara,
daughter Julianna, November 9.

DGC GM Marko Babineau,
wife Colleen, daughter Grace
Ejan, November 12.

Chrysalis VP/Black Music Ed
Strickland, wife Theresa,
daughter Te Alexia, November
16.

Marriages:

WEEP/Pittsburgh announcer
Barbara Wyzkoski (Barb Mi-
chaels) to David Steinberg, Oc-
tober 20.

KIFM/San Diego air talent
Susan DeVincent to Craig Kill-
man, November 10.

AP Radlo VP/Sales Rosie
Oakley to AP Radio VP/Broad-
cast Services Jim Williams,
November 17.

Condolences:

Former KBLA, KRLA, and
KGFJiLos Angeles air talent
Jim Wood (the “Vanilla Goril-
la’’), 58, November 1

Former WINS/New York
news anchor Stan Z. Burns,
63, November 16.

www americanradioRistorv com

Capitol VP/International Artist £

your employees know what’s con-
sidered ‘‘a good performance.” It’s
equally essential that your people
understand what results you ex-
pect.

o Create a productive environ-
ment. Once you’ve hired the best
people possible and explained what
their jobs entail, step back and let
them get on with it.

* Encourage constructive criti-
cism. Invite all your staffers to
share their concerns about the sta-

@ January 17-18 — Chris Beck

Management Seminar. Hyatt
Regency, Phoenix.
®January 18-20 — Dan

O'Day’s Air Personality Plus +
seminar. Holiday Inn (Tryon
Street), Charlotte.

@ January 20-24 — MIDEM
'91. Palais des Festivals,
Cannes, France.

@ January 24-27 — RAB Man-
aging Sales Conference. Opry-
land Hotel, Nashville.

@ January 25-29 — National
Religious Broadcasters 48th
Annual Convention & Exhibition.
Sheraton Washington Hotel,
washington, DC.

@ January 27 — Super Bowl
XXV. Tampa Stadium.

@ January 28 — American Mu-
sic Awards. Shrine Auditorium,
Los Angeles.

@ January 30-February 2 —
Eighth annual Pollack Media
Group Programming/Manage-
ment Conference. Bel Age Ho-
tel, Los Angeles.

®February 7-9 — Chris Beck
Major Account Sales & Devel-
opment Seminar. Hyatt Orlan-
do, FL.

® February 10-15 — NAB 26th
Annual Management Develop-
ment Seminar for Broadcast En-
gineers. University of Notre
Dame, South Bend, IN.

® February 11-13 — Broadcast
Credit Association’s 25th Credit
& Collection Seminar. Loews
Summit Hotel, New York City.
®February 1416 — Gavin
Seminar 1991. St. Francis Ho-
tel, San Francisco.

@ February 15-17 — Southeast
Music Conference. Holiday Inn
Ashley Plaza, Tampa.

@ February 20 — 33rd Annual
Grammy Awards. Radio City
Music Hall, New York City.

@ February 25-26 — NAB Ra-
dio Group Head Fly-In. Hyatt
Regency, Dallas-Ft. Worth.
®February 27-March 2 —
Chris Beck Major Account
Sales & Development Seminar.
Sheraton Fisherman's Wharf,
San Francisco.

® March 6-9 — Country Radio
Seminar. Opryland Hotel, Nash-
ville.

tion and its various activities (pro-
motions, programming, clients),
and listen to their comments. If
your best people are reluctant to
share their concerns, your com-
pany will never be as good as it can
be.

* Be visible. Don’t hide in a clos-
ed office. Instead, visit your em-
ployees at their work areas. Show
your staff you care about them as
well as the job they’re doing. Your
concern will be reflected in the
quality of their work.

® March 14 — AWRT National
Commendation Awards Pro-
gram ceremony. Waldorf-As-
toria Hotel, New York City.

® March 22-25 — 1991 NARM
Convention. San Francisco Hil-
ton.

®March 25 — 63rd Annual
Academy Awards. Shrine Audi-
torium, Los Angeles.

®April 10 — RadioBest
Awards. Minneapolis Conven-
tion Center.

e April 15-18 — NAB 1991
Convention. Las Vegas Con-
vention Center.

® April 21-24 — Broadcast Fi-
nancial Management Associa-
tion. Century Plaza Hotel, Los
Angeles.

® April 24 — Academy of
Country Music Awards. Univer-
sal Amphitheatre, Los Angeles.

oMay 16-19 — T.J. Martel
Rock 'N Charity Weekend. Var-
ious locations, Los Angeles.

®May 16-19 — American
Women in Radio & Television’s
40th National Convention. Omni
Hotel, Atlanta.

@ June 9-15 — NAB Radio Ex-
ecutive Management Develop-
ment Seminar. University of
Notre Dame, South Bend, IN.
@ June 16-19 — BPME & BDA
Conference & Exposition. Balti-
more Convention Center.

® June 20-22 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Corner, VA.

@ July 11-14 — Upper Midwest
Communications Conclave.
Radisson Hotel South, Minne-
apolis.

@ September 11-14 — NAB
Radio 1991 Convention. Mos-
cone Convention Center, San
Francisco.

® September 25-28 — RTNDA
46th International Conference &
Exhibition. Denver Convention
Center.

@ October 36 — Society of
Broadcast Engineers National
Convention. Hyatt Regency,
Houston.

@ October 14 — CMA Awards.
Grand Ole Opry, Nashville.

@ October 23 — John Bayliss
Foundation Dinner. Plaza Hotel,
New York City.

® October 24-27 — CMJ Con-
vention. Vista Hotel, New York

City.
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Stern Tells ‘Stone’

Rock Needs Chemotherapy

question the December 13 is-

sue of Rolling Stone poses to a
handful of musicians and assorted
industry folk. The atswers?

* “The attitude isn't dead, but the
music is no longer vital” — David
Byrne.

® “No, it just smells bad” — Mi-
chael Penn.

* “Yes"” — Chrissie Hynde.

* “Rock 'n’ roll is not dead, but it
is in serious need of chemotherapy.
Rock 'n’ roll is like a cancer patient
— it's sweaty and weak and has
few friends” — NYC/Philly/DC mor-
ning driver Howard Stern.

I s rock and roll dead? That's the

Lennon Squeezers

The new Rolling Stone also
marks the tenth anniversary of
John Lennon's death with a loving
look at the musician's legacy. En-
tertainment Weekly tries to hit the
same high note with its tribute, but
stumbles by including . . . a graded
discography {with none of Lennon'’s
records earning less than a “B-").

Meanwhile, son Ssan Lennon's
sheltered private life has gone bust.
According to the Star, the 16-year-
old has fallen for Amanda DeCad-
enet — a stunning British VJ who
stripped naked for the February
Playboy!

Virgin On Greatness

® “| think he's a virgin” — author
Randy Taraborelli's opinion of
forthcoming subject Michael Jack-
son (Weekly World News).

® “| do it with a child's mind” —
singer-turned-author Carly Simon
explains her approach to writing
{People).

® “| can hear what he's done and
know exactly how he did it, but the
question is, ‘How did he think of
it?” " — Steve Val contemplates
Jimi Hendrix's greamess (Rolling
Stone).

* Prince walked out of a pre-
miere screening of his new film
“Graffiti Bridge" after the audience
laughed in all the right and wrong
places (Us).

KID ABOUT IT — This week’s Star
reports that auring a luxury cruise
to the Bahamas, the New Kids On
The Block tossed formally clad
guests into a pool, mooned fellow
cruisers, used foul language, and
gambled!

The Star also quotes 17-year-old
passenger Vanessa Miller, who
says New Kid Donnie Wahlberg told
her his very own up close 'n’ per-
sonal formula for having a good time
on a luxury cruise was to “party, eat
good food, and get laid.”

e Fans of “Hit Men" can find out
more about industry super-lawyer
Allen Grubman in the Winter 1991
issue of Fame (The article's titled
“Art Of The Spiel”).

Raw Deal

A music store in Melbourne, Aus-
tralia was overrun with hundreds of
customers when the owner, Jeff
Harrlson, offered to give free CDs
to anyone who would strip naked!
“The whole idea was to put fun
back into buying music,” under-
stated Harrison (Weekly World
News).

R&R doesn't run comic strips,
but we do take a comic trip each
week through the nation's con-
sumer magazines in search of
everything from the sublime to
the ridiculous in music news.
R&R has not verified any of
these reports.

_MUSIC & MOV

CURRENT

®ROCKY V (Bust it/Capitol)

Single: Go For It! (Heart And Fire)/Joey B. Ellis & Tynetta Hare
Other Featured Artists: Elton John, M.C. Hammer, Snap

® ARACHNOPHOEIA (Hollywood)

Single: Swear To Your Heart/Russell Hitchcock:
Other Featured Artists: Sara Hickman, Brent Hutchins, Poorboys
® GRAFFITI BRIDGE (Paisley Park/WB)
Singles: Round And Round/Tevih Campbell
New Power Generation/Prince

Other Featured Artists: Time

® MARKED FOR DEATH (Deliclous Vinyl/lsland)
Single: Pick Up The Pace {1990)/Young MC
Other Featured Artists: Tone Loc, Kenyatta, Jimmy Ciiff

® THE HOT SPOT (IVA/Antliles)

Featured Artists: Mlies Davis, John Lee Hooker, Taj Mahal

® MERMAIDS (Getfen)
Single: ‘.’l’he_,Shopp.Sthp: Song (It's In His Kiss)/Cher:
Other Featured Artists: Lesley Gore, Four Seasons, Miracles

““®MY.HEROES HAYE ALWAYS BEEN. COWBOYS
. S{rfgle:_ {You're MVLSMQ#MM;‘O&-RI

UPCOMING

R

OVERVIEW

TOP TEN SHOWS
NOVEMBER 19-25

1 60 Minutes

2 Movie (Tuesday)
(“Stephen King’s It," "
Part 2)

3 Monday Night Football
(Raiders vs. Dolphins)

4 America’s Funniest People

5 America’s Funnlest
Home Videos

6 Murder, She Wrote

7 Murphy Brown

8 Designing Women

9 Golden Girls

10 Empty Nest

Source: Nielsen Media Research

All show times are EST/PST uniess oth-
erwise noted; subtract one hour for CST.
Check listings for showings in the Mountain
time zone. Al listings subject to change.

Tube Tops

* David Byrne, Neneh Cher-
ry, Erasure, Deborah Harry &
lggy Pop, K.D. Lang, Annie
Lennox, Kirsty MacCoil & The
Pogues, the Nevilie Brothers,
Sinead O’Connor, Lisa Stans-
field, U2, and Jody Watiey are
among the artists promoting
AIDS awareness in video inter-
pretations of Cole Porter clas-
sics in the ABC special “Red,
Hot & Blue” (Saturday, 12/1,
11:30pm).

Friday, 11/30

® Grace Slick, “The Inside
Track With Graham Nash”
(A&E, 10pm).

* Tony! Toni! Tone!, “The
Arsenio Hall Show” (syndi-
cated; check local listings for
station and air time).

* Stephen Stills, “Into The
Night Starring Rick Dees” (ABC,
midnight).

Saturday, 1211

* Dwight Yoakam, “Late
Night With David Letterman’
{NBC, 12:30am).

* Patti LaBelle, “Big Break”
(syndicated; check local list-
ings).

® Faith No More, “Saturday
Night Live” (NBC, 11:30pm).

Sunday, 12/2

e Jimmy Dean, Mickey

Gilley, and Sheb Wooley guest

star on “Murder, She Wrote”
(CBS, 8pm).

Monday, 12/3

¢ Donny Osmond, “Arsenio
Hall.”

Tuesday, 12/4

* Boys, “Arsenio Hall.”

* Judy Collins, “The Tonight
Show Starring Johnny Carson”
(NBC, 11:30pm).

¢ Clint Holmes,
Dees.”

Wednesday, 12/5

* Barry Manilow, “Arsenio
Hall.”

* Randy Travis, “Johnny
Carson.”

* Gary Morris, “Rick Dees.”

Thursday, 12/6

* The video for “Do The Bart-
man” — the first singie from the
LP “The Simpsons Sing The
Blues” — will premiere on to-
night’s episode of “The Simp-
sons” (Fox, 8pm).

* Robert Cray Band, “Arsen-
io Halt.”

¢ Patti LaBelle, “Rick Dees™

“Rick

www.americanradiohistorv.com

WEEKEND BOX OFFICE

NOVEMBER 21-25
1 Home Alone $28.67
(Fox)
2 Three Men & A $19.10
Little Lady (Buena Vista)*
3 Predator 2 $13.29
(Fox) *
4 Dances With
Wolves (Orion)
5Rocky V
(MGM/UA/Pathe)
6 The Rescuers $5.28
Down Under (Buena Vista)
7 Ghost $4.57
(Paramount)
8 Child’s Play 2
(Universal)
9 Jacob’s Ladder
(Tri-Star)
10 Quigley Down Under $1.23
(MGM/UA)
All figures in millions
*First week in reloase
Note: Figures refiect a five-day weekend
Source: Exhibitor Relations Co.

$12.65

$11.30

$3.95

$2.72

. A.‘\:.(.‘._\;: S

GROSS! — Macaulay Culkin,
star of “Home Alone,” learns
that the flick has taken in $48.2
million at the box office in its first
two weeks of release.

COMING ATTRACTIONS: No
music-related movies opening
this week. Only 24 shopping
days 'til Christmas. Give the gift
of music.

NEW THIS WEEK

® TRIUMPH: A NIGHT OF TRIUMPH LIVE (Video Music Inc.)

This hourlong program captures the Canadian rockers during a Nova
Scotia concert, where they perform “Lay It On The Line,” ““Fight The Good
Fight,” “Somebody's Out There,” and at least eight others. (Street date:

11/30)

® NAZARETH: LIVE FROM LONDON (Video Music Inc.)

Vocalist Dan McCafferty leads the veteran rockers through 12 tunes, in-
cluding “Hair Of The Dog,” “Cocaine,” “Love Hurts,” and “Teenage Ner-
vous Breakdown,” in 55 minutes. {11/30)

® FLESH FOR LULU: LIVE FROM LONDON (Video Music Inc.)
Headed by Nick Nasty, the Capitol outfit performs 14 selections in this
55-minute concert video. Songs include “Cat Burglar,” “Girls,” “Lame

Train,” and “| Feel Alright.” (11/30)

SCREAM SCENE — Skid Row’s home video debut has everything but the

kitsch-in-synch.

® SKID ROW: OH SAY CAN YOU SCREAM (A*Vision Entertainment)
The Atlantic band’s home video debut features loads o' five! footage
from their world tour, including a behind-the-scenes look at the raucous
rockers. Rounding out the 100-minute longform. are four clips: “i
Remember You,” “Youth Gone Wild,” “Piece Of Me,” and “18 And Life” —
the last two of which are previously unseen, uncut, and uncensored.

(12/4)

® GREMLINS 2: THE NEW BATCH (Warner Home Video)

Gizmo and pals (Zach Galligan and Phoebe Cates) return to battie the ti-
tle creatures in director Joe Dante's sequel. The film's Varese Sarabande
soundtrack includes songs by Fats Domino, Jeff Beck, Slayer, the

Thompson Twins, Jasmine Guy,

Gordon Lightfoot, Damn Yankees,
Private Life, and Faith No More. (12/5)

® SHINDIG! PRESENTS THE RIGHTEOUS BROTHERS

{Rhino Home Video)

The duo sing their (recent!) No. *hit, “Unchained Melody,” pius "“You've
Lost That Lovin' Feelin’,” “Just Once In My Life,” “Little Latin Lupe Lu,”
and many, many more in this haif-hour program — the first in a series of live
performances originally broadcast on the '60s TV show “Shindigl” (12/6)

izl o
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Telecommunications Today:
The Fax And The Figures

hat percentage of small

businesses would you say

have fax machines? The
answer is 31% — plus 8% of tele-
commuters and 4% of home-based
workers, according to a recent
report in the Wall Street Journal.
Here are some additional tidbits:

¢ One in four consumers sur-
veyed plans to purchase a cellular
phone within the next five years.
Most (41%) will buy ’em for busi-
ness; other reasons include conve-
nience (26%), personal calls (7%),
and emergencies and safety (6%).

e The average monthly bill for
cellular phone subscribers is $83.95
— down $13 from three years ago.

o Americans made 48.5 billion
long-distance calls last year, fol-
lowed by the British (26.3 billion),
the Chinese (22.8 billion), and the
Japanese (20.9 billion). More than
a billion of the U.S. calls were
made to other countries, mostly to

Canada, Mexico, the UK, and Ger-

many.

e More than one-third of those
who own answering machines use
them to screen calls.

ball.

‘UnMouse’ Takes A Bite
Out Of The PC Market

eveloped by Wilmington, MA-based MicroTouch Systems, the PC
“UnMouse" is a touch-sensitive tablet with faster cursor control and
mere graphic capabilities than the typical computer mouse or track-

A styli:s is included with the 3- by 4.5-inch device for drawing or trac-

ing. In addition, templates that slide under the glass tablet transform the Un-
Mouse into a 16-key function keypad. Tempiates for popular programs
such as WordPertect and Lotus 1-2-3 also are Included.

The PC UnMouse is designed to be used with IBM and compatible PCs
{MicroTouch unveiled a similar device for use with Macintosh computers
last year). Suggested retail price: $236. For more info, call (800) UN-
MOUSE or (508) 694-9900.

The Total
Solution -

Superior

Full - Service
Direct

Marketing

for Broadcasters

OVERVIEW

Omnipotent Remote Control

The new remote control manufactured by L.A.-based R-TEC Systems

operates practically anything — cart machines, production consoles,
coffee makers — from practically anywhere.

Hence its name — the “Practically-Anywhere-Anything” remote. The

controlier and the “RK50” battery-operated remote keypad.
The keypad can communicate to the controller via telephone lines, so

users can take the RK50 virtually anywhere. The system can control up to
i five functions or series of functions at the touch of a button. Suggested

—

|
unit consists of two components, the “MC50” rack-mountable machine \
|
1
{
|
i

retail price: $500. Call (213) 650-5256 for more information.

U CAN’T TOUCH THESE

Latest High-Tech Toys . ..
For Japanese Eyes Only

obots that vacuum your

station’s halls and palm-

sized fax/copier units that
sit atop your GM’s desk may sound
like items on a futuristic Christmas
wish list to U.S. programmers.
Japanese broadcasters, however,
could’'ve cut trade-out deals for
these and several other products
already.

Following is a look at some high-
tech innovations that are currently
available in Japan, but not in
America:

¢ Palm-sized fax/copier. Fuji
Xerox’s “Fax Sharaku’’ allows you
to copy a document (via a built-in
scanner), then fax it by plugging
into a fax adapter base. Printouts
can be in one of 18 different user-se-
lected colors and can be enlarged
or reduced as desired.

¢ Robot vacuum. The “Home
Cleaning Robot” from Panasonic
automatically vacuums your home
or office. Moving unobtrusively
around furniture and other objects,
the unit cleans about a foot at a
time. The gadget, which also fea-

tures a “fuzzy logic” function to tell
it which areas are dirtiest, cleans
for 20 minutes per charge.

¢ Wireless Walkman. The Seny
“WM-805 Wireless Walkman " links
man to music with no wires attach-
ed. Instead, the device relies on RF
radio signals to link the receiver to
the earbud headphones. Also in-
cluded is a wireless remote control
for tape/radio functions.

¢ Wireless stereo. Similar to the
Wireless Walkman, Hitachi’s “FX-
99” model allows you to listen to
your stereo through headphones
without being plugged into the sys-
tem. Instead, listeners plug into a
remote control. RF radio signals
once again provide the magic.

e Translator pen. The Epson
“Tran Pro-1000 Cyber Translator”
recognizes nearly 31,000 English
words (in Gothic type). After scan-
ning text, the device displays
words on its built-in screen for con-
firmation, then translates the text
into Japanese at the push of a sin-
gle button. Models that transiate
from Japanese to English are also
available.

Voltage
Regulator
Suppresses
Spikes

hicago-based Tripp Lite
recently introduced the

“LC-2400 Line Condi-

tioner’” — a voltage regulator
designed to cofrect low-power
“brownout"” conditions and sup-
press power surges that could
harm equipment and affect your
on-air sound.

The compact unit features six
spike-protected AC outlets
{which provide 2400 watts of
power), isolated filters, input
voltage monitoring lights, and a
20 amp circuit breaker. Further-
more, because the device fea-
tures built-in spike, line noise,
and RFI/EMI filtering, it requires
no external surge suppressors.

When not employed in the
master control or production
rooms, the unit can be used
with other sensitive electronic
equipment such as personal
computers and home Stereo
systems. List price: $399. For
more info, call (312)
329-1777.

past the competition.

Call Now! 312-855-9200

Broadcast Marketing Services. . .
the total solution. . . superior full-service
direct marketing for broadcasters.

Call the broadcasting and direct marketing
veterans at Broadcast Marketing Services to find -
out how our complete in-house resources,

exclusive services and experience can power you

SERVECES

The only full- service direct marketing company for broadcasters with all the
resources and experience you'll ever need under one roof. .. Complete in-house
services and an expert staff of broadcasting and direct marketing veterans. . .
Exclusive direct marketing services to. . . increase ratings. . . put your database at your
fingertips. . . reach more listeners faster. The total solution.

307 North Michigan Avenue, Suite 415
Chicago, lllinois 60601
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Houston Summit

Arista doyenne Whitney Houston pampers guests at a Wes; Coast
preview party for her latest LP, “I'm Your Baby Tonight.” Seer: iaking a
pause after an advance earful of the album are (I-r) Solar/Enic artist

L.LF.E. (Love Is Feeding Everyone) contributors take a break during the recording of the “Raise The World”
track from the forthcoming hunger benefit disc, “Album Of Lifs.” Seen raising consciousness for the effort

are (-r) L.1.F.E. founder/actor Dennis Weaver, Columbia recording artist Lisa Lisa and labelmate/Full Force
member Curt Bedeau, living legend Little Richard, Full Force members Lou George and Paul George, and
producer Tim Goodwin.

Babyface and L.A. Reid (producers of the LP's title trackscurrent
single), Houston, and MCA recording artist Pebbles, whose Pusband
Reid is presumably her baby EVERY night.

Rock ’N’ Roll Life Cycles

George JefferStoned?

Epic rocker Steve Stone (r) huddles with actor Sherman Hemsley
backstage at NYC’s Cat Club. The “Jeffersons” and “Amen” star, who
has recently became a semi-partner in Stone's management team,
dropped by to provide some divine inspiration during Stone's showcase
performance.

Eiektra recording artist Jackson Browne (r), Atlantic rocker/Harley enthusiast David Crosby (c) end
Muscular Dystrophy poster child Jason Baringer tune up for “Love Ride 7,” the nation’s largest motorcyzie
fundraising event. The 100-mile ride, which took place November 11 (prior to Crosby’s recent motorcyzie
mishap), united bikers from ail walks of life to benefit the Muscular Dystrophy Association. Crosby, Browas,
and other musicians in attendance capped the event — which earned more than $800,000 — with a cen-
cert.

asketball Benefit Nets Top Country Stars
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MCA/Nashville racording artist Vince Gill recently organized a celebrity basketball game and concert to
benefit Guitar Town’s Belmont College. Gathered at center court are (standing, I-r) Exile’s Lee Carroll, Tim
Ryan, Asleep At The Wheel’'s Ray Benson, Gary Chapman, Foster & Lloyd’s Radney Foster, Gary Morris,
the Oak Ridge Boys’ Duane Allen, Sawyer Brown’s Mark Miller, Travis Tritt, Gill, Rodney Crowell, Baillie &
The Boys’ Michael Bonagura, and Doug Stone; (in the low post, |-r) Baillie & The Boys’ Kathie Baillie, the
Oak Ridge Boys’Joe Bonsall, Lee Greenwood, the Nitty Gritty Dirt Band’s Jeff Hanna, Amy Grant, Restless
Heart's Larry Stewart, and Foster & Lioyd’s Bill Lioyd.

‘Dangerous’ Liaisons

Indigo Girls Amy Ray (l) and ;Emily Saliers {r} visit Dwight Yoakam to

listen to a final mix of the country rocker’s new tune, “Dangeroug Man.”
The Epic duo sing background vocals on the tune, which appeers on
Yoakam’s recent Reprise LP, “If There Was A Way." . E
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Communicating Your Message

Marketing, Advertising, Promotion Aren’t Interchangeable,

Play Different Roles

We tend to use the terms marketing, advertising, and
promotion interchangeably. However, they don’t mean the
same thing. Each plays a different part in effectively com-

municating your message.

A great marketing plan with
weak advertising won’t work. And
if the advertising is strong but the
marketing plan is weak, you may
get a short-term burst of interest in
your product, but you won’t be able
to follow up effectively. The best
marketing and advertising are sus-
tained and regenerated by great
promotion.

Marketing The Difference

Marketing’s goal is to create a
meaningful difference between you
and your competitors. One of the
greatest marketing strategies ever
was conducted by Perrier when it
repositioned itself as “Earth’s first
soft drink.”

When Perrier began developing
its marketing plan in 1981, it had
the snobby, upscale image of a spe-
cialty item, The product was po-
sitioned as an alcohol replace-
ment; sales were declining.

o8
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““The best marketing
and advertising are
sustained and
regenerated by great
promotion.”’

TSI

Perrier’s first step was to iden-
tify its problem. This is the first
step in any great marketing plan.
Exactly what are you setting out to
do? For Perrier, there were three
issues:

« Neutralizing negative attitudes
toward Perrier

o Attracting new users

« Justifying a high price point

The new marketing strategy was
to reposition Perrier as a soft
drink, enlarging the product’s mar-
ket beyond that of a specialty item.
The strategy would focus on the
unique reason for buying Perrier
— a healthy beverage that’s free of
salt, sugar, caffeine, and calories.

At that point, the job was turned
over to advertising.

Word Associato

Successful
Marketing

® Well-defined problem
® Clear strategy
® Targeted, creative

® Track results

The Ad Factor

Advertising is the creative mech-
anism that generates trial of the
product. Perrier’s ad featured a
whimsical caveman with a French
accent, personifying Perrier’s
French heritage and its primeval
purity.

Film House’s Curt Hahn notes
‘that successful radio stations often
take the same two-pronged mar-
keting and advertising approach to
solving their problem as Perrier
did. For example, in 1987 KSCS/
Dallas had slipped behind its com-
petitor: Research indicated that
clutter and poor musical focus
were the reasons. The marketing
plan was designed to refocus the
station on music, repositioning the
competition. At the same time,
KSCS moved to shore up its weak
morning show by luring crosstown
KPLX morning man Terry Dor-
sey.

So once the marketing strategy
was established, advertising kick-
ed in. First came a television cam-
paign showing Dorsey making the
switch to KSCS — he literally
threw a big switch on a “music ma-
chine” representing the station.
Follow-up research indicated that
the campaign worked. At this
point, advertising and promotion
were coupled to move KSCS for-
ward.

® Marketing creates a meaningful difference
between you and rivals.

® Advertising is the creative mechanism that
generates trial of the product.

@ Promotion prompts trial and recall, often by
giving away prizes or free samples.

Promo Ploys

Promotion generates trial and
recall, often by giving away prizes
or free samples. In KSCS’s case,
the prize was tied into Film
House’s direct TV/birthday cam-
paign. Promotional contesting,
coupled with effective advertising,
moved KSCS to the top of the heap.
Both Perrier and KSCS started
with strong strategic plans, follow-
ed through with effective advertis-
ing, and used promotion when nec-
essary.

In both the radio and record in-
dustries, it's important to take time
in the beginning to plan. The extra
thought and effort which go into de-
veloping a strong strategic plan
will pay for itself over a long period
of time.

Dollop Of Luck

Every so often, an extra dollop of
luck helps take things over the top.
The fall of the Berlin Wall — while
CILQ (Q107)/Toronto was running
a promotion in the city — helped
the station achieve record ratings.

Q107’s strategic marketing plan
was based on the concept of a radio
station that cared about rock 'n roll
and stood up for it in the face of
massive format switches to Oldies
and softer rock formats. GM Don
Shafer and his team of PD Gary
Aube and MD Joey Vendetta hit on
a radical, breakthrough plan. They
decided to literally take marketing
to the streets by “going to the wall
for rock.”

R

““The extra thought and
effort which go into
developing a strong
strategic plan will pay
for itself over a long
period of time.’’

They began by having a gigantic
rock mural painted on the side of a
building which everyone had to
pass to get into the city’s new base-
ball Skydome. During the next
three months, the station had six
more buildings painted with im-
ages of different rock artists. A tel-
evision crew filmed the walls as
they were in the process of being
painted. The footage was used to
create a slick, “street” television
ad. Marketing and advertising
were working hand-in-hand.

The next step was promotion,
with a big on-air contest in which
Q107 offered 45 listeners a chance
to travel to West Berlin and try a
key in the door of a brand new
Porsche. All 45 got the trip. One
also won a Porsche.

Then luck entered.

The best definition of luck is
“when preparation meets oppor-
tunity.” For Q107, that happened
when the Berlin Wall came down
while the station’s listeners were

www americanradiohistorv. com
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When CILQ (Q107)/Toronto went “to the wall for rock,” the station didn’t
know the wall would come tumbling down during its visit.

there. Of course, Q107 garnered
massive television coverage back
home.

The strategic plan continued into
the next year, when the station
launched the $107,000 Wall of Rock
contest — in which it gave away
Pink Floyd’s “The Wall” CD every
hour. All CD winners qualified for
the big drawing, winning a chance
to choose from one of ten different
prize packages, each worth
$107,000. Packages ranged from
the down payment on a house to a
trip around the world.

Q107 effectively combined mar-
keting, advertising, and promotion
based on clear strategy and a big
dollop of luck.

Databasing Decade

Consultants Lee Abrams and
Alan Burns reminded me that
sometimes strategy can go out the
window when a great promotion
falls in your lap. Both of them men-
tioned WLUP/Chicago’s Disco
Demolition in 1979, when Steve
Dahl blew up a pile of disco records
in Comiskey Park, ignited a riot,
and established instant credibility
for WLUP — which went from a
four to a seven share (12+) in 90
days.

In the decade since 1979, there
have been a number of great, spur-
of-theemoment advertising and
promotion campaigns. However,
these days the tide is running in
favor of well-thought-out market-

Steve Stockman at Custom Pro-
ductions is convinced that databas-
ing is one of the most important
tools for the next decade. I agree.
Digital interactive technology has
the potential to combine market-
ing, advertising, and promotion in
an unprecedented way. For the
first time, radio and records will be
able to effectively track impact
and usage with hard numbers.
Databases will be invaluable for
telemarketing, promotion, and re-
search. The key to interactive tech-
nology is the use of digital record-
ing and retrieval techniques.

No matter what techniques you
use, keep the following in mind for
marketing, advertising, and pro-
motion:

» Determine your target — by
age, sex, and product preference.

» Outline the strategic goal. Do
you want to increase cume or TSL?
Pull listeners into morning drive?
Get a PD to sample a record? Each
goal needs a different focus and a
different set of tools.

 Track the effectiveness of what
you do. This small investment in
research will tell you whether your
direct mail campaign generated
listeners or whether a change in
music did it. When you consider
that changing the music may have
cost the price of a music test, but a
direct mail campaign cost half a
million dollars, it’s important to
know which one really did the job.

e e R E
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““These days the
[advertising and
promotion] tide is
running in favor of well-
thought-out
marketing.”’

+ No matter how scientific the
plan, don’t forget the power of
stars for your radio station. Donna
Sekulidis of MeGhan Radio Pro-
ductions points out that remotes
provide the one thing radio needs,
which neither marketing nor ad-
vertising can give — the excite-
ment of being there now.

No. 25 in a series

John Parikhal is CEO of
Joint Communications pro-
gram and marketing consuit-
ants, which consults 75 radio
stations and 15 corporate
clients. He can be reached
at (416) 593-1136.
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Problem:

We Had to Change Format!

Solution:

..Confidentially

..Correctly

..Quickly

GoldDisc* Compact Discs
from TM Century

(TM Communications, Inc. and Century 21 Programming, Inc. recently merged. They are now subsidiaries of TM Century, Inc.)

“WQAL, Cleveland was changing
format from Easy Listening to
Adult Contemporary. We needed
quality Compact Discs for our
music—quickly and
confidentially. We checked our
options and decided that TM
Century’s GoldDiscs were by far
the best solution to our problems.

“It was the right decision. Since
then, WQAL's audience has grown
significantly in adults 25-54.”

Rick Torcasso

Consultant to

WQAL

Cleveland, Ohio

For the best music, nothing else
sounds as good as GoldDisc3
Compact Discs from TM Century!

The secret is NoNOISE™, TM
Century’s exclusive computer that
seamlessly eliminates clicks, pops,
hum, hiss, and all those little
irritations that reduce your station’s
time spent listening. NoNOQOISE™
gives your station’s music the
clean, clear sound your listeners
crave.

Hearing is believing. Compare
GoldDisc? to what you're playing
now. Mail or FAX the caupon
toll-free to get a TM Century
NoNOISE™ sample CD. You'll be
glad you did.

Solve Your Music Problems with
GoldDiscs* and Hitdiscs™

™ century

14444 Beltwood Parkway, Dallas, Texas 75244
Toll-Free Line for GoldDiscs: (800) 937-2100  L.___- e s

P ccenrrcenmcamae

Yes! | want to hear how GoldDisc and HitDisc Compact Discs can
solve my music problems! Mail to: TM Century, Inc.,, 14444 Beltwood
Parkway, Dallas, TX 75244-3228, or FAX tolHree to (800) 749-2121.
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Name, Title

Station, Phone ( )

Address

City State Zip

L |
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NEWSBREAKERS

MCA

Continued from Page 1

MCA Chairman Lew Wasser-
man and Matsushita President
Akio Tanii jointly announced the
agreement, under which Matsus-
hita will pay $66 for each share of
MCA stock in a tender offer to be-
gin no later than Friday (11/30).
MCA shareholders will also receive
shares (valued at $5 each) of a new
company being spun off to own
WWOR-TV/Secaucus, NJ (New
York), which cannot legally oper-
ate under foreign ownership.

Tanii said he intends to make no
changes in MCA’s top manage-
ment, although Matsushita will be
naming additional members to
MCA’s board of directors. “One of
the primary reasons for entering
into this relationship is our great
respect for the wisdom and judg-
ment of MCA management,” Tanii
said. He hailed MCA officials as
“creative individuals whose talent
and artistic expression are un-
rivaled elsewhere in the world.”

Several of those executives — in-
cluding Geffen Records Chairman
David Geffen, MCA Music Enter-
tainment Group Chairman Al
Teller, and former Entertainment
Group Chairman Irving Azoff —
received substantial cash payoffs
as a result of the deal (see box,
Page 1).

‘Global Vision’
Allays Fears

Wasserman tried to allay fears
that Japanese interests are buying
too much of America’s key indus-
tries. ““I am pleased that MCA will
be joining with a company which
has a long history characterized by
global vision and a consistent com-
mitment to the enrichment of lives
and culture around the world,” he
said. His joint announcement with
Tanii also noted that MCA intends
to find an American buyer for its
lucrative Yosemite Park conces-
sion business, and in the interim
will donate all of the unit’s profits
to the National Park Foundation.

Matsushita’s purchase of MCA
“should be fairly positive for the
record industry,” Daiwa Securities
America Inc. analyst Nelson
Campbell told R&R. ‘“You have a
significant corporation with very
deep pockets interested in develop-
ing the product,” he said. Camp-
bell also noted that Matsushita has
a strong product distribution sys-
tem in Japan.

Warner Bros. artists Damn Yankees stopped by Westwood On

Uni Distribution Corp. Exec. VP
John Burns said, “As we continue
our extraordinary growth pattern of
the iast decade with the infusion of
new major labels into our distribu-
tion system, the name change to
Uni provides us with an important
opportunity to solidify our identity in
the marketpiace.”

MCA Muslic Entertainment
Group Chairman Al Teller com-
mented, “Uni Distribution Corp. is
an integral part of the overall devel-
opment of the MCA Music Enter-
tainment Group. This strength on
the domestic front is the perfect
complement to our recently en-

story, Page 1.)

MCA Distributing Now
Called Uni Distribution

MCA Distributing Corp. has been renamed Uni Distri-
butlon Corp. This new entity will manufacture and distribute
product from MCA, Motown, GRP, Varese Sarabande and,
beginning in January, Geffen and DGC. Several executive
positions will be added in the coming weeks, including Sr.
Director/Product Development; Sr. Director/Product Devel-
opment, Black Music; Director/Merchandising; Director/Ad-
vertising; and Director/Single Sales.

hanced international posture”” {See-

distribution corp.

Uni Distribution Corp. also distrib-
utes MCA/Universal Home Video,
Rhino Home Video, Rabbit Ears,
Hard 'n’ Heavy Video Magazine,
Inside Country Music Video Mag-
azlne, and Live Home Video. Uniis
the only major distribution system
that handies audio, music video,
and home video products.

MCA Records accounted for
nearly a quarter of the company’s
$3.38 billion in revenues last year.
In addition to its distribution sys-
tem and flagship label, MCA also
owns the GRP, Motown, and Gef-
fen labels.

Through the Decca, Uni, ABC/
Dunhill, Chess, and Kapp labels —
among others — it possesses an ex-
tensive catalog of rock, pop, blues,
soul, standards, and soundtrack
material.

Price Lower
Than Expected

Wall Street had apparently ex-
pected Matsushita to pay a higher
price for the company. MCA’s
stock closed Monday at $65.13,
down 25 cents for the day, after
trading as high as $69.63 in recent
weeks on speculation about the
deal. Matsushita’s U.S. shares
closed Monday at $128.75, up $2.25.

“I think the shareholders were
expecting a little more,” said
Campbell. But he said the all-cash
deal, plus the TV stock, was “pret-
ty attractive” in the current eco-
nomic environment. He added, “If
Wasserman was ready to sell at

Yankee Panky
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e’s New York studios to discuss fame and fortune after the

that price, it must have been a
pretty full price.”

Matsushita, whose consumer
electronics brands include Pana-
sonic, Quasar, and Technics, had
worldwide sales of $37.8 billion for
its fiscal year that ended March 31,
including $5.4 billion in the U.S. It is
Japan’s largest electronics manu-
facturer, although it has tended to
move more cautiously than Sony in
expanding to new products and
markets.

MCA had total sales last year of
$3.4 billion. According to Veronis,
Suhler & Associates’ Communica-
tions Industry Report, recorded
music accounted for 26.7% of
MCA’s total revenues, or nearly
$765 million. That made it the com-
pany’s second largest operation,
behind films at $1.7 billion, or
60.7%.

In agreeing to buy MCA, Camp-
bell said Matsushita was after the
same thing Sony got with its $2 bil-
lion purchase of CBS Records and
$5 billion acquisition of Columbia
Pictures — ‘“‘a way to lock up some
of the software that’s driving their
hardware.”

release of their self-titled debut LP. Posing for posterity are (-} ESP Management's Rich Torinan, Warner Bros. VP Kenny
Puvogel, band members Mike Cartelione and Jack Blades, Westwood One Exec. VP Jerry Sharell, and the band’s Tommy

Shaw:
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Adventure Communications
Ups Paxton To Group PD

Adventure Communications has
promoted 13-month WKEE-AM &
FM/Huntington, WV PD Pat Pax-
ton to Group PD. Adventure Presi-
dent Mike Shott told R&R, “Pat’s
shown an outstanding ability to re-
late to the marketplace and to fine-
tune our stations. He’s a good fund-

wJdal
Appoints

Graye PD

AC WJQI/Norfolk has chosen
former WFBC/Greenville morning
co-host Tom Graye to replace PD/
morning man Billy Shears, who’s
departing.

WJQI VP/GM Al Casey told
R&R, “I didn’t want a ‘disc jockey’
in AM drive — I wanted a morning
show. Tom knows what it takes to
put a morning show together and
zero in on the community. The rest
of the staff is set and solid.”

Graye, who was unavailable for
comment at presstime, previously
programmed Pittsburgh stations
WHTX and WMXP, WRKA/Louis-
ville, and KX0A/Sacramento.

Kopelman
Takes WCKW
GSM Post

Mark Kopelman has been named
GSM at WCKW/New Orleans. He
replaces Maurice Burch, who re-
cently exited the Classic Rock out-
let. “We chose Mark after conduct-
ing a nationwide search,” noted
WCKW VP/GM Steve Levet. ‘“‘He
has an exceptional background and
we expect him to do a great job.”

Kopelman was most recently
GSM at WZZG & WR0OQ/Charlotte.
Prior to that he spent several years
in sales at KNIX/Phoenix. -

amental programmer in more than
one format.”

Prior to joining Adventure 13
months ago, Paxton spent 15
months as Group PD for LaCrosse,
WI-based Vaughn Communica-
tions and as PD for WLXR/La
Crosse, WL

At Adventure’s Country WFMX/
Statesville, NC, morning man Billy
Blevins has been upped to OM,
replacing the exiting Bob Grayson.

In addition to the Huntington
Gold and CHR combo, Adventure
owns WHIS & WHAJ/Bluefield,
WV (Gold/CHR); WEEL/Wheel-
ing, WV (Gold); WAXS/Beckley,
WV (Gold) ; and WFMX’s Gold sis-
ter, WSIC.

KUNZ WAAF GSM

Bogos Named

WHK &
WMMS GSM

WQAL/Cleveland GSM Kirk Bo-
gos has crossed the street for the
same position at Malrite News-
Talk/AOR combo WHK & WMMS.
He succeeds Dan Kunz, who was
named GSM at WAAF/Worcester-
Boston Monday.

“Kirk is one of the most re-
spected broadcasters in Northeast
Ohio,” remarked WHK & WMMS
VP/GM Chuck Bortnick. His in-
volvement in both the advertising
and civic community has been se-
cond to none. He's the perfect

leader to manage our sales effort.”

Bogos spent eight years at WQAL,
the last four as GSM.

Regarding Kunz, WAAF &
WFTQ GM John Sutherland told
R&R, “Dan has an outstanding
track record in major market sales
and sales management, and he ex-
hibits strong coaching and training
skills.” Before being GSM at WHK
& WMMS, Kunz was L.SM and then
GSM at KLUV/Dallas.

‘Pure’ Sounds

Singer/songwriter lain Matthews (second from right) treated fans to an acoustic
set of tunes from his latest Gold Castle LP, “Pure And Crooked.” Mellowing with
Matthews are (I-r) labelmate David Hayes and the label’s VP Jeff Heiman and Presi-
dent Paula Jeffries.
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® SARAH PATTISON moves from

Asst. Controller to Controller at Summit
Communications Group, Inc.

Bruce Goldsen

Sue Goldsen

® BRUCE GOLDSEN is named VP/GM
and SUE GOLDSEN VP/GSM at WABJ
& WQTE/Adrian, MI. He was PD at
WIVY-FM/Jacksonville, where she
served as a marketing consultant.

® BRUCE SUPOVITZ joins WCPT &
WCXR/Washington as LSM from the
Retail Sales Manager slot at crosstown
WWRC & WGAY.

© JOHN WYMAN is upped from AE to
LSM at KDHT/Denver, where Bob
Lansford, Renee Osteen, Trish
Brady, and Dave Valdez also come
aboard as AEs.

©® GWENDOLYN DORSEY is pro-
moted from Administrative Asst. to Hu-
man Resources Director at WHAM &
WVOR/Rochester.

Records

®DAVID FINE has been elected
Chairman of the PolyGram N.V. Super-
visory Board. He assumes the new
post January 1, 1991; as previously
announced, succeeding Fine as Presi-
dent/Board of Management and com-
pany CEO is ALAIN LEVY.

Bruce Supovitz

1
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Adam Biock

® ADAM BLOCK, formerly a publicity
staffer at EMI, moves up to Manager/
Marketing. Also at the label: MICHAEL
GREENSPAN rises to Director/Fi-
nancial Analysis from Sr. Financial An-
alyst; LARRY KANUSHER comes
aboard as Attorney/Business Affairs
from the law firm of Gold, Farrell &
Marks; and DEAN BROADHEAD is ele-
vated from Manager to Director/Ac-
counting.

©® MICHAEL KLEIN joins Mercury Rec-
ords as Local Promotion Manager/Den-
ver. He hails from KQKS/Denver,
where he was an AE.

® TERESA FIELD is elevated to Sr¢
Marketing Coordinator at CEMA Distri-
bution. She'd been an exec. secretary
for the company.

©® JOHN INGRASSIA and JONATHAN
POLK have been appointed Directors/
Business Affairs at CBS Records. in-
grassia was previously Director/A&R
Administration at the label; Polk segued
from Sr. Attorney/Legal Affairs at Poly-
Gram Records.

® BARRY FIEDEL signs on as Attor-
ney/Legal Affairs at PolyGram Rec-
ords, coming from the law firm of Kaye,
Scholer, Fierman, Hays & Handler.
Concurrently, ANN LATORA is
boosted from Manager/Financial Re-
porting to Asst. Controller for PolyGram
and its associated labeis.

©® C.C. EVANS is upped from Adminis-
trative Asst. to Administrative Office/
Budget Manager for Warner Bros.'
Black Music Department.

Doreen Cappelli—Sofig Lee Arnold

Industry

®DOREEN CAPPELLI-SOFIA has
been named Regional Manager of
HNWH'’s San Francisco office. She for-
merly served as Network Manager for
Katz Radio Group/Los Angeles.

Mutual Agreement

Radio execs from around the country converged on Scottsdale, AZ recently for the Mutual Broadcasting System’s semian-
nual advisory board meeting. Among those attending were (seated, I-r) WMIX/ML. Vernon, IL owner and board Chairman Russ
Withers and KAUS/Austin, MN President/GM and board Treasurer Phil Nolan; (standing, I-r) Westwood One VP Jack
Clements, KFRC/San Francisco GM Phil Lerza, WGET/Gettysburg, PA GM Rod Burnham, Westwood One President/CFO
William Battison, WLKM/Three Rivers, Ml GM Dennis Rumsey, WGST/Atlanta VP/GM John Lauer, WNOE/New Orleans
Regional VP Tom Kennedy, Jones Eastern Radio President C.J. Jones, KBOIl/Boise President Charles Wilson, and
Westwood One Chairman/CEO Norm Pattiz.

® MARK SHIMMEL joins Kahane En-
tertainment as a Manager. Previously,
he was Sr. VP at Entertainment Ser-
vice, Inc.
® JANET THERRIEN, Katz Hispanic
Radio Research Director, has been
elected Chairman of the Advertising
Research Foundation's Ethnic Radio
Committee.

—Barak Zimmerman

Networks

® ABC RADIO will present three year-
end specials: an eight-hour version of
“American Top 40 With Shadoe
Stevens”; a special edition of ‘“‘Ameri-
can Country Countdown,” hosted by
Bob Kingsley; and “Super Hot Mix
90," produced by Andrew Starr and
Dave Rajput. ABC has also faunched
“Morning Show Prep Produced Com-
edy,” which features topical, prepro-
duced bits delivered via satellite; (212)
887-5365.

® BROADCAST PROGRAMMING has
debuted its first all-digital format at
KEZQ/Little Rock. Known as Soft
Spectrum, the format features fight AC
music; (800) 426-9082.

® RADIO EXPRESS is ralling out Lee
Amold’s “Classic Country,” a two-hour
weekly program featuring traditional
country gold. The show can be played
in shorter versions and is delivered on
reel or DAT; (213) 850-1003.

© TELEPROGRAMS is donating use of
its long-running “An Original Christ-
mas” series to the LAMBS organiza-
tion, a residential, vocational, and so-
cial support group for mentally retarded
children, as well as to Aids Project Los
Angeles and St. John's Hospital in San-
ta Monica, CA; (213) 854-4475.

O UNISTAR's “Country Six Pack”
series will feature “Christmas Around
The Country 1990" during Christmas
week. WXTU/Philadelphia personality
Mike Brophey will host the three-hour
show; (212) 975-6100.

® WESTWOOD ONE’'s holiday pro-
gramming lineup includes “Christmas
From The Heart With Barbara Man-
drell,” “New Year's Eve Live From Dis-
neyland With Dick Bartiey,” all-Christ-

mas music programming on Christmas
Eve, and the two-hour “The Source

Christmas Package”; (213) 840-
4244,

PROS ON THE
LOOSE

Jeff Baker — Middays WZZG/Char-
lotte (704) 398-2407

Randall Bllss — OM WZZG/Char-
lotte (704) 398-0249

Dorie Fullerton — Data Processing
Westwood One (213) 306-1142

Colette Gilbert — MD/middays
KHTK/St. Louis {314) 522-0594

Derek Johnson — PDiafternoons
KHTK/St. Louis {314) 522-0594

Todd Kelly — Swing talent KGGI/
Riverside (818) 887-3657

Bill Mitchell — Asst. PD/MD
WXGT/Columbus, OH (614) 848-8114

Beth Rosengard — VP/National Al-
bum Promotion Island Records (213)
652-0252

Wendy Steele — Middays WSHE/
Miami (305) 525-0145

CHANGES

Henry Alston and Patty Dili are
named AEs at WPTF/Raleigh; Melinda
Penkava becomes a news co-anchor.

Jennifer Stewart is now Director/
Procedures and Controls at CBS Rec-
ords Operations (U.S.)

Cathi Goetz and Gayla Maloney join
KGEE/Odessa, TX as AEs.

Dana Goldstein joins ASCAP as PR
Coordinator/Special Projects.

1YEAR AGO TODAY

® Disney launches Hollywood Records with Peter Paterno

as President

® Dean Tyler promoted to WPEN & WMGK/Philadelphia VP/GM

® Enigma Records sets Mike Krum as VP/CHR Promotion and
Ben Brooks as Sr. Director/lCHR Promotion

® Dave Nicholson named WNOE-AM & FM/New Orleans OM

® Tom Marshall appointed WYNF/Tampa PD

® Larry Ryan becomes WOKY/Milwaukee PD

5 YEARS AGO TODAY

® Jack Satter chosen as Manhattan VP/Promotion

® Christopher Claus tapped as KJQY/San Diego GM

® Rick Eytcheson takes KFBK & KAER/Sacramento GM post
o Clitf Blake becomes KFKF/Kansas City PD

® Mike Novak upped to KWLT/San Diego PD

10 YEARS AGO TODAY

® RKO Radio Network chooses Bob Dearborn to host

““Night-Time America’’

® Bob Hyland Il boosted to VP/CBS FM Q&O stations

® Don Boyles selected as WKHK/New York GM

® Curt Hansen elevated to WAVZ & WKCI (KC101)/New Haven OM
® Paul Mayer lands PD/mornings gig at WTMA/Charleston, SC

® Denise Westwood joins KROQ/Los Angeles for nights

15 YEARS AGO TODAY

® Ron Engleman named KUPD/Phoenix News Director
@ Brad Messer tapped as KMET/Los Angeles News Director

wWww.americanradiohistorv.com
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“Around The Way Girl”

Check Out These Cool Stations:

KIIS-FM

FM102 KMEL
HOT 94.9 KOY
HOT 97.7 KTFM

194 KXXR
KDWB WLOL
KGGI WPGC
KKFR WTIC
WXKS

. . AND MORE!

WAHHAN

“1 Saw Red”

On Over 150 Top 40 Stations!

MTV-HEAVY/EXCLUSIVE
ON TOUR WITH POISON!

. AND THE COLUMBIA COMMITMENT

Colu

www americanradiohistorv com
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IRS Mountmg Payola Probe

T has obtained an Internal Revenue

Service memorandum dated October

30 that documents a continuing payola
investigation, centered out of the agency’s
L.A. offices.

Whether the investigation is focused on
possible vendors cr recipients of payola — or
whether any of the people under investigation
were party to previous payola probes — could
not be determined at presstime. When
contacted, IRS agents had no comment.

HEAVY rumors on the Street that Atlantic
President/COO Doug Morris soon will be
named co-Chairman of the label, working
alongside current Chairman/CEQO Ahmet
Ertegun.

Shockkkkk!!! WPGC/Washington PD/
morning man Dr. Dave Ferguson resigned
Tuesday (11/27).

Could the good Doctor have his
stethoscope set on the KJMZ/Dallas PD chair
being vacated by Elroy Smith?

Rumors Du Jour

¢ PD Ken Carson is out at TK AOCR WHTQ/Or
lando. Is he a leading candidate for the KSEG {for-
merly KROYY¥Sacramento PD post?

¢ Is former Columbia VP/Artist Acquisitions Lar -
ry Hamby about to kecome VP/A&R at a Hollywood-
based label?

* Are Capitol/EMI and RCA havmg conversa-
tions with former PolyGram Exec. VP/Mktg. & Sales
Bob Jamieson?

¢ Is Atlantic Dir /Artist Relations, TV & Video
Tony Mandich about to get his VP stripes?

s Is former WJR/Detroit PD Joe Marteile, now
doing sales at crosstown WDIV-TV, about to reclaim
his old job? Current WJR PD Jimmy Barrett resigned
a few months back and has been staying on until a re-
placement is found.

¢ Is former Island Nat? Dir./Sales Dave Yeskel
heading to the PolyGram Label Group for similar
duties?

® is Giant courting Chrysalls Cleveland promo
rep Bruce Marek?

* Will KKYK/Little Rock MD/midday maven Kan-
dy Kiutch foliow Brian Bridgman to KHTK/St.
Louis?

¢ Now that Power 99/Atlanta has brought Dom-
ino back into the foid, will night rocker The Janitor
move his mop 'n’ pail to WDFX/Detrolt? This may
hinge on the sale of 'DFX to Sherman Broadcasting,
which is set to close within a matter of weeks.

¢ ST hears Burkhart/Douglas’s Don Benson is
actively involved in the PD selection process at
KC101/New Haven and WINK/Ft. Myers. is KC101
APD Tom Poleman ready to move up? And what
does the future hold for current WINK PD Chris Cue?

¢ Does K108/Beaumont inteim PD Jay Jel-
feries have the gig locked?

sone

e

i
e

ey

: HOLIDAY HAM — Emmis AOR KSHE/St. Louis re-
cently teamed up with 90 local Hardee's restaurants
to enable listeners to purchase “Santa Meat” holiday
omaments, featuring the station's beloved mascot,
Sweetmeat. All procesds from the safe of the orna-
ments — price: $3.95 — will benefit the Children’s
United Research Effort (CURE} in the battie against

~ cancer.

And . . . is Smith gettin’ ready to accept
the OM siot at WJMO/Cleveland?

Semi-precious seconds prior to presstime,
ST learned that former Q105/Tampa APD
Dennis Reese had accepted the PD/afternoon
post at WABB/Mobile. 'ABB APD Kevin
Peterson and MD Will Pendarvis will remain
on board.

After nearly seven years at WAVA/
Washington, VP/GM Alan Goodman has
resigned to pursue other options . . . possibly
station ownership. Expect Emmis Exec. VP
Randy Bongarten to commute from NY to DC
a couple of days a week until a permanent
VP/GM is tapped.

Wally Clark and Rick Dees have formed
CD Media. The new company will produce
and distribute national radio programs,
beginning with Dees’s countdown show,
“Weekly Top 40,"” which is no longer a
Unistar property.

Booth American UC WJLB/Detroit
morning mainstay John Mason has been given
a fat new contract, good for a minimum three
years.

MTV had been ballyhooing jts “world
exclusive” of Madonna’s new video clip,
“Justify My Love.” Ah, but when the
video arrived at the station’s studios,
insiders tell ST that MTV deemed it “too
steamy!”

Reportedly, the video pushes the
current TV sexual standards envelope.
So who will air it? You may have to call
your local Sire/WB rep for a private

screening. Continued on Page 24

" DEFINITIVE VOICE-OVERS & PRODUCTION

FUTURISTIC POSITIONING

JOE KELLY

(708) 295-8610

“Anything Is
Possible”

CHRD -
Medium Rotation m
LP Already Gold!

On 167 CHRs Including

B104 19-17
WXKS 30-25
WBLI 24-20
HOT97 27-23
WPLJ 20-16
2100 18-15
WEGX 26-22
B94 deb 27
PRO-FM 29
PWR99 29-26
PWR104 29-20 —

B97 24-22  KISN 33-29 CK105 21-17
B96 25 KPLZ 28-25 KYRK 12-9
KDWB 24-22 WNNK 24-18 HOT  KNOE 27-23 HOT
KKRZ 24 HOT95 27-19 HOT XL93FM 15-12

INXS
“Disappear”
Heavy Rotation - Exclusive on lFL

LP Platinum-Plus
Tour Starts Jan. 13

#1 Performing
Where Played

A Most Added CHR
149/30 Including

WPLJ add

B94 deb 28

PRO-FM add

Y100 add

KSAQ 32-22 :

Q105 WNNK 25

WPHR KZ106 24-20
WKBQ 29-25 KQKQ 26-16 HOT
PIRATE 20-17 WZO0K deb 24
KKRZ add KKRD 29-23 HOT
KISN deb 33 HOT949 28-24

X100 WLRW 20-18
WVSR 39-26 KQHT 27-20 HOT

DEBUT €5 P3 CHART
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PAU
SIMON

# .. THE RHYTHM OF THE SAINTS [is] a
triumph on the order of GRACELAND.”

— USA Today

WXKS deb 31
KISN add
WPST deb 37
WBBQ deb 37
WDJX add
99WAYS add
WIXX 32-22
799 deb 26
WZOK deb 32
KIKX add

PLUS...

WERZ
KZZB
WZYP
WHHY
WRVQ
KZZU

“THE OBVIOUS CHILD”
The New Single

Produced by Paul Simon-Engineered by Roy Halee

From the album THE RHYTHM OF THE SAINTS

@ © 1990 WARNER BROS. RECORDS INC.

KXYQ 30-27
KWOD add
HOT949 add
WTHT add
KISR add
WCIL add
WTBX add
99KG add
KMOK add

Continued from Page 23

Look for WRRM/Cincinnati PD Pat
Hollday to return to Canada by year's end and
become PD at CKFM/Toronto. Holiday was
formerly VP/Programming at CKLW/Windsor
(Detroit).

Amidst the fallout from the Milli Vanilli
debacle comes word that a number of labels
are planning to insert a new clause into their
recording contracts.

This clause would indicate whether or not
the undersigned artists are actually singing on
their recordings. If not, the situation not only
would be noted on the contract, but also on
the CDs, cassettes, etc.

And . ., to go with a pair of earlier
consumer class-action suits filed against Milli
Vanilli, a Los Angeles man Wednesday
(11/21) filed suit against the group, BMG,
Arista, producer Frank Farian, and MV’s
former managers under the Racketeer
influenced & Corrupt Organizations Act (RICO)
for conspiracy to defraud the public.

The same gentleman also filed a RICO suit
against RCA recording group Black Box, the
label, and just about everyone else connected
with that record.

The act is currently embroiled in a lawsuit
with vocalist Martha Wash, who contends that
she — not Black Box frontperson Katrin

Side Orders

.....................................................

e RCA Dir./Nat't AOR Promo Jeff Laufer exits to
become SBK’s WC Sr. Dir./Promo, overseeing CHR,
AOR, and AC efforts for the label. Look for Nipper
Dir./Nat'l Alternative Promo Bruce Flohr to assume
more responsibility while RCA VP/AOR Wynn Jack-
son searches for Laufer’s replacement.

o Look for Arlsta Sr. Nat'l Dir./R&B Promo Con-
nie Johnson, EC Nat'| Dir./CHR Singtes Promo Bruce
Schoen, and Dir./Nat'l Rock Promo Jay Ziskrout to
receive new titles at the label's forthcoming national
promo meetings.

¢ The PolyGram/Nashville promo dept. will con-
tinue to restructure {see Page 3), adding a pair of na-
tional titles. Midwest promo man Kevin Herring is ex-
pected to relocate to Music City for one of the slots,
and RCA/Nashville regional rep Bruce Shindler is
expected to fill the other.

Desert Shield
Donation Information

adio stations wishing to donate

items to U.S. troops serving in the

Persian Guif should be aware of
two things: First, no perishable foods, al-
cohol, pork products, political (or sexually
explict) materials — this includes nude or
semi-nude photos — are permitted, be-
cause of health or Saudi Arabian custom/
postal restrictions. (Radios, games, music
videos and cassettes, books and writing
supplies, and fitness and sports equipment
are suggested substitutes.)

Second, “any servicemember” dona-
tions to Army, Air Force, and landbased
Marines should be addressed to: Any Ser-
vicemember, Operation Desert Shield,
APO New York, 09848-0006. For ship-
board Marines and Navy personnel, write
to: Any Servicemember, Operation Desert
Shield, FPO New York, 09866-0006. Vid-
eocassettes should go to: HQ
USCENTCOM/CCHC-MWR, OPERATION
DESERT SHIELD, ATTN: SSGT MIRAN-
DA, APO NEW YORK 09852.

Packages can also be sent to ships
and aircraft carriers in bulk for distribution
aboard ship. Each package can weigh up
to 70 pounds. Donors are responsible for
paying shipping costs to a collection point.
Call the Defense Loglstics Agency hot-
line at (703) 274-3561 to clear items.

Quintrol — sang on the group’s “Dreamworld”
album. Black Box contends the vocals are

the product of Quintrol and various session
singers.

So just who are the prime candidates for
the WPXY/Rochester PD gig? ST hears the
list includes (drum roll, please . . .) WROK &
WZOK/Rockford OM John lvey, former
KRBE/Houston PD Adam Cook, ex-KITY/San
Antonio PD Rick Upton, former KCPX/SLC
PD Jerry Lousteau, ex-92X/Columbus PD
Tom Gilligan, exiting British Prime Minister
Margaret Thatcher, Z95/Chicago PD Brian
Kelly, WVIC/Lansing PD Kevin Robinson, and
former WOMP-FM/Wheeling PD Bob Forster.

‘Continued on Page 26

pictured — still experiencing life on the ledge.

BACK IN THE HIGH LIFE — On November 14, KRFX (The Fox)/Denver Sports Director “The G-Man " (Rich Goins) set
up living quarters on one of the Jacor Classic Rocker's billboards, vowing not to come down until the Denver Broncos
won their next game. The stunt garnered nationwide TV coverage prior to the Broncos-Bears contest of November 18
as well as during the Broncos-Lions battle on Thanksgiving Day. Since the Broncs lost ‘em both, the G-Man is — as

Meanwhile, CHR Power Pig/Tampa overnighter Jason “Butt Face " Dixon put himself in a similar position last Wednes-
day (11/21), agreeing to live on a billboard until the Tampa Bay Buccaneers won THEIR next game. Given the Bucs’
seven-games-and-counting losing streak, Dixon could be in for a looooong stay.

e ——m
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The ROA Records Label

(s proud to announce its

Rendezvous Entertainment,

- ® RE;*i)EZVOUS
R INAS ENTERTAINMENT
M ") s 1 ] 1133 Avenue of the Americas - New York, NY 10036-6758 - Telephone»(212) 930-4760

@& Tink(s) ® Registered » Marca(s) Registrada(s) General Electric, USA. BMG logo ® BMG Music. Rendezvous logo TM Rendezvous Entertainment.
€ 1990 BMG Music
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“ON THE WAY UP”

“The story on this record will develop with
commitment. We just popped this into powers
and the research is fantastic. Real HOT 25-34
female callout and steady calls, again mostly
females. This is an adult dance record. Play it
in all dayparts and it will appeal to all demos.”

-BRIAN PATRICK/PD G105

CHR CHART € P-2 CHART €0 P-3 CHART @
NOW ON 121 CHR REPORTERS

INCLUDING:
WXKS HOT102 WVSR add 194 10-9
WPLJ KDWB 6-5 WRCK add KDON 7-5 HOT
wioQ WLOL 2-2 HOT WSSX add HOT949 9-8
PRO-FM WKBQ G105 10-5 HOT WKPE add
KEGL 15-13 Y108 99WAYS add 30 KYYY add
WNvVZ KKFR 17-14 Y107 13-10 WBNQ add
KSAQ KzZzp WKZL add WLRW add
PWRPIG9 KKRZ 11 KXXR 6-5 KFMW add
WPHR FM102 Z99 13-10 Z97 add 34
WNCI KISN 20-15 KKMG 3-3 HOT
KBEQ X100 add KSND 16-11 ag%EN:ANY

Chrysalis.

STREET TALK.

Continued from Page 24

Speaking of Forster, ST hears he plans to
file a breach-of-contract suit against his former
employers, asking for $20,000 in
compensatory and $250,000 in punitive
damages from WOMP-FM’s parent, Baum
Broadcast Group.

WGMS (AM)/Washington GSM Anthony
Rose died last Saturday (11/24). An
investigation revealed Rose doused himself
with a flammable liquid and set himself on fire.
A suicide note was found at the scene.

Also in our nation’s capital: WTOP news
anchor David Newton has been suspended
after being arrested for allegedly attempting to
distribute crack cocaine.

.’i."'_(_ .._.;';d."-‘ W TRt \‘_ m

spitl ST BN @-ﬁ»@ i @f“f@?., ;
CHR WVKS/Toledo has been airing a
series of promos centered around a woman
reading her “Dear Diary” thoughts aloud. One
of the promos has her saying, “I'll write down
more soon about the Breakfast Club and my
favorite station 92.5 Kiss-FM” — which
prompted crosstown CHR WRQN PD Ken
Benson to contact Arbitron with an aircheck
of the offending promo, hoping to see 'VKS
listed below-the-line in the forthcoming fall
sweep.

ST's calls to Arbitron's Nick Green went
unreturned, but WVKS PD Mike Wheeler
received a letter from Arbitron asking that the
abovementioned promo be pulled. However,
the other “Dear Diary” promos are still airing.

Former WMJC/Indianapolis, WTMX/
Nashville, WMXJ/Miami, and WWWM/Toledo
PD Jerry King joins McVay Media to oversee
the consultancy's AC division.

Also at McVay: Chris Elliott has been
upped to VP/Oldies.

After-Dinner Drinks

» KRIX/McAllen-Brownsville, TX flips from AOR
to Dance CHR.

s KKBQ/Houston off-air MD Mike Snow exits
over budgetary considerations. Swing shift personali-
ty Cannon {aka John Gray) becomes acting MD.

s KFAN/San Antonio's brief progressive rock
experiment has ended — the station is now simulcast-
ing crosstown Gold KONO.

s KLZX (AM)/SLC — which had been simuicast-
ing its FM sister's Classic Rock format — is now run-
ning CNN Headline News as KCNR. Shella Nardone
joins as PD/ND.

o Country/AOR hybrid KQOL/SLC switches to
B/EZ under new PD Mike Parsons, who joins from
crosstown KZHT.

» The budgetary axe whacks WZZG/Charlotte
OM Randall Bliss, whose position has been elim-
inated. 'ZZG midday personality Jeff Baker alsc exits.
Baker's replaced by parttimer Steve Meade.

» Z-Rock affiliate WAYL/Minneapolls hires Rick
Carlson for OM duties.

o WFMF/Baton Rouge PD Johnny A. has been
named Group PD at Baton Rouge Broadcasting.
He'l oversee KPRRJEI Paso and Hot 95/
Jackson. 'FMF MD/night rocker Hollywood Harrison
adds APD duties.

* WTSH/Rome, GA PD Scott Stewart segues to
Southern Broadcasting Country sister WPAP/Pan-
ama City, FL as PD. He replaces Ric Braswell, who
becomes afternoon driver at WSM-FM/Nashville.

» Fred Alien is the new MD at WZYC/Coastal
NC.

¢ Country WGTC/ISouth Bend has upped Doug
Montgomery to MD.

WWW americanradiohistorv com

DearRonStevens Pregnant

PREGNANT PAUSE — When the “Dear Ron
Stevens, I'm Pregnant!” billboard (pictured, top) ap-
peared in the San Diego area, the Y95 morning co-
host of the same name started getting 16 tons o’ calls
from curious listeners . . . .

After the local newspapers and TV stations became
interested to the point of sending out a camera crew,
Stevens's partner — wife Joy Grdnic — had her clue-
less hubby read a statement live! on-air, revealing that
the dynamic duo was about to become a terrific trio!
Following the surprise announcement, the billboard
was amended (bottom) to include the station 's logo as
well as the tagline indicating the party at least partially
responsible for the original message.

ing 1 Ti It Hurts

Ever since the Middle East crisis
mushroomed, Z100/NY has been doing
daily broadcasts of our National Anthem
as a tribute to the U.S. forces stationed
in the region.

On Wednesday (11/28), Roseanne
Barr joined the station’s Morning Zoo to
sing “The Star-Spangled Banner” five!
Employing the aid of a voice coach hired
by Z100, Barr, we hope, redeemed her
rather more infamous rendition that took
place before last summer's San Diego
Padres game.

A tistener who won KCPXISLC'’s
“What would you do for $50007?”
contest had to fork over $500 for
violating Utah's Water Poliution Control
Act.

Evan Hanson'’s stunt invoived diving
into a station wagon filled with more than
1000 pounds of Jello 'n" whipped cream
and driving the car across the station’s
parking iot.

The fine resulted from his dumping
the gooey mixture down a storm drain,
clogging a section of the city’s sewer
system!

The hunt for a night rocker at Y95I
Dallas continues, with the latest on-air
audition provided by veteran CHR
personality Famous Amos.

By the way, ST hears anybody
auditioning live for the gig has been
instructed to use the nom de air Joel
Denver!
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CELINE
DION

"Where Does My
Heart Beat Now?"

MOST ADDED!!

INCLUDING: KSAQ WKBQ KISN
PRO-FM PWRPIG Y108 Q106
PWR104 Q105 KKRZ AC CHART ®

“Celine Dion is really starting to kick in. #8 in requests this week,

with a sales story starting!”’
Gary Michaels, KISN/Salt Lake City, UT

“Rarely does a singer capture such an emotional rush. Put Celine
Dion on the air and you’ll know what all the buzz is about!”’
Rich Anhorn, KWSS/San Jose, CA

“This lady can flat out sing. Killer vocals, killer hook. You want
adult females? Play this record. Celine Dion is a smash.”
Andy Shane, WIKZ/Chambersburg, PA

“Don’t let this one pass you by. Celine has the makings of a major
talent. Ever since we added this record out of the box, our audience

has overwhelmingly agreed.”’
Kevin Chase, KMOK/Lewiston, ID

" WILL TO
POWER

"I'm Not In Love"

CHR CHART: - €D

MOST ADDED --
5th WEEK IN A ROW!

NOW ON 203 CHR REPORTERS
INCLUDING 38 P-1 STATIONS!

AC CHART: DEBUT €y

(¥
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"
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Thanks Trixter’s For Kids

Continued from Page 1

Elsewhere, WZBH/Ocean City, MD celebrated the anniversary of the
fall of the Berlin Wall by tearing down “The Wall" in Berlin. . . Maryland. A
related pledge-a-thon raised funds for nearby Atlantic General Hospital.

WYMG/Springfield, IL morning man Don Murphy kicked off the holi-
day season by ringing a Salvation Army bell for 36 consecutive hours. Mur-
phy, pictured with a Salvation Army official handcuffed to a shopping cart,
pledged to raise five tons of food for the Salvation Army’s food bank.

KIS-AM & FM/Los Angeles afternoon personality Magic Matt Alan
spent 29 hours on the Mayflower last week during his drive to fill the mov-
ing van with donations for the L.A. Regional Food Bank. The station's
Hollywood Hamliton and L. A. Dodgers Manager Tommy Lasorda donated
the monies needed to completely fill the trailer. Pictured are three ex-
ecutives from the Vons supermarket chain; KIIS personalities Ellen K.,
Magic Matt, and Vic *‘The Brick’’; and a rep from the food bank.

At its “Hungerthon '90,” WXRK (K-Rock)/New York raised an im-
pressive $100,000 to benefit World Hunger Year with a star-studded fund-
raiser. Pictured are E Street Band drummer Max Weinberg, Gary U.S.
Bonds, Roger McGuinn, and “‘Kliller’’ Joe Della backstage at the event.

R&R Airplay Awards

Continued from Page 1

In the December 14, 1990 issue,
awards will be presented for Male
Artist, Female Artist, and Group
or Duo of the year in each of the
eight formats R&R charts every
week: CHR, UC, AOR, AC, Coun-
try, New Rock, NAC, and Con-
temporary Jazz. Additionally,
awards will be presented for Best
New Male Artist, Female Artist,
and Group or Duo in each of the
eight formats.

The Real People’s Choice

The R&R Airplay Awards are
the most accurate reflection of to-
day’s hit artists’ stature, as meas-
ured by the medium that, more
than any other, establishes careers
and makes stars — radio. Artists
who rise to the top of R&R'’s air-
play charts, calculated solely from
the input of approximately 1000
ratings-certified winning radio sta-
tions in markets covering more
than 80% of the U.S. population,
are truly America’s favorites. The
R&R Awards, in no way subject to
the whims of an unbalanced or un-
derqualified voting body, or the
“editorial judgment” that affects
most award-giving entities, are, in
the widest possible sense, the real
people’s choice.

Bridgman
Continued from Page 3
Prior to KKYK, Bridgman was
MD at KIIS-AM & FM/Los Angeles
and WAVA/Washington, MD/nights
at KBEQ/Kansas City, and on-air
at KWK/St. Louis.

SBK artists/NBC-TV stars Guys Next Door paid a visit to SBK's New York office during a recent promotional tour. On hand for
a little male bonding are (I-r) the band's Damon Sharpe, SBK Sr. VP Daniel Glass, band members Eddie Garcia and Patrick
Dancy, label Chairman/CEQ Charles Koppelman, the band'’s Chris Wolf, SBK President/COO Martin Bandier, and the band's

Bobby Leslie.

Cafaro
Continued from Page 1

A&M Vice-Chairman Herb Al-
pert added, “Al has worked at
every level of the company and has
emerged as a natural leader. The
artists and staff respect him, and
Jerry and I feel that his strong
point of view and sensitivity to the
creative process complement what
we started 30 years ago.”

Cafaro told R&R, “I've spent my
whole record career at A&M. I
believe in our artists. I believe in
our people. My job now is to forge a
future based on the best of A&M’s
traditional values and our new
competitive team spirit. With great
music, the team at A&M, and Poly-
Gram Group Distribution, I'm con-
fident I'll deliver on the trust Herb
and Jerry have placed in me.”

Cafaro, a former radio station
GM, joined A&M in 1977 as Local
Promotion Manager for the Car-
olinas, later serving in similar
capacities in Philadelphia and New
York. In 1983 he was named Direc-
tor/National Album Promotion be-
fore relocating to A&M’s Los An-
geles headquarters in 1987 as VP/
Promotion. He was elevated to
VP/GM the following year and
then Sr. VP/GM earlier this year.

Lake

Continued from Page 3
from 1979-82. After working for the
group Men At Work, Lake joined
A&M in 1984 as Kansas City Local
Promotion Manager, then spent
four years as Director/National
Pop Promotion in Chicago.

Guys Will Be Guys

New Jersey rockers Trixter ripped through tunes from their self-titled Mechanic/MCA debut during a recent L.A. concert,
which attracted several label luminaries. Pictured post-performance are (I-r) MCA Music Entertainment Group Chairman Al
Teller, band members Pete Loran and P.J. Farley, producer Bill Wray, the band’s Mark Scott, MCA President Richard
Palmese, the band’s Steve Brown, and Mechanic President Steve Sinclair.

Young

Continued from Page 3
FOUNOER & PUBLISHER: Bob Wilson
Young added, “It’s been an in- EXECUTIVE VP/GENERAL MANAGER: Dick Krizman
5 3 2 g : Bili Clark
credible year working with Paul, R TGS B L
[VP/Creative] Harold Shedd, and EDITORIAL -
Eddie. The opportunity Pau]’ and L08 ANGELES: (213) 553-4330, 1930 Century Park West. Los Angeles. CA 90067,
Harold aff n has 1 FAX: (213) 203-9763
old are affording me ong VICE PRESIDENT/EXECUTIVE EOITOR: Giall Miitchell

been a goal of mine and I appreci- ART ORECTOR: Richard Zumwalt FAx R&R
ate their support and confidence.” ASSISTANT T0 PuBLISHER: Karen Blondo
He added that a further restruc- ® EDITORIAL
turing of the promotion depart- (21.3);%36%75:“ ON
ment is taking place and will be (213) 203-8727
made public next week. @ ADVERTISING

Young has been with PolyGram (213) 203-8450
three years, a year-and-a half as
head of Southeast promotion and
the last 18 months as Director/Pro-
motion.
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AN INSIDER’S PERSPECTIVE

Perils Of Research

. Froman outsider’s point of view, conducting research
is a simple process. Yet many facets of research projects
can cause problems. We’ve developed a list of ten items
we call “Research Elements Beyond Our Control.”

* A research project always
takes longer than planned. Most
radio managers want their infor-
mation yesterday, but gremlins
can creep into even the best-laid
plans. For example, telephone
study respondents may be harder
tofind than expected. An estimated
30% incidence rate may in fact
turn out to be 10% or less.

Major local sporis or social
events can create problems in con-
tacting people. Years ago, movie
theater attendance would drop sig-
nificantly during the “ Amos 'n’ An-
dy” radio program. Theater
owners eventually gave in to con-
sumer demand and began stopping
the film to run the program over
their audio systems. Today, TV
programs can create problems.
Researchers are keenly aware of
“Monday Night Football,” ‘“The
Simpsons,” and other programs
that might keep people at home.
These types of outside influences
must be considered when design-
ing a research project, but not ev-
ery possible problem can be prede-
termined.

“If statistical
computations show a
sample of 100 is
adequate for the
project — but 120
‘feels better’ — then
use the larger sample.’’

The perils of research aren’t al-
ways the fault of respondents:
sometimes clients create prob-
lems. More than once, we've
started a project with a mana-
gement-approved questionnaire,
only to have the client call to make
a “small” change, such as adding
or deleting a demographic cell or
changing the stations respondents
must listen to to qualify for the pro-
ject. These are not small changes.
Any change after a project is un-
derway creates a project-abortion
— the whole study must start over
from the beginning.

* No matter how many people
review a research project (the de-
sign, sampling plan, er question-
naire) and say it’s perfect before
the project starts, there’s always
someone who suggests ways to
make the project befter once the
study’s completed. This is especial-
ly true for many higher-level exec-
utives who say they don’t want to
be involved in the planning stages
of a research project. ¢‘“You guys
handle that. I'll just show up for the
presentation.”’)

During the presentation of re-
sults, the executive questions every

Roger Wimmer

step of the research plan and says,
“You should have seen me before
this project started.” Such post-
research intervention causes de-
lays and wastes time, effort, and
money. The researcher is usually
blamed for not knowing to contact
the executive, though the person
had clearly stated he didn’t want to
be involved in the project’s plan-
ning stages.

* No matter how many respon-
dents say they’ll show up for a re-
search project (such as an auditor-
ium music test or focus group), a
large percentage will never appear
on the day of the study. A research
company may recruit 200 people
for a music test in hopes that 100
people will show, but on the night of
the project only 75 actually do.
Where are the others?

Recruiting respondents for a
focus group, music test, or other in-
person project always involves a
significant unknown — the show
rate. Researchers can plan every
aspect of a study, but there’s abso-
lutely no way to predict how many
respondents will appear when the
study is conducted. Although over-
recruiting is one way to try to solve
the problem, that’s no guarantee
either. There will always be sever-
al respondents who don’t appear
when scheduled, and this unpredic-
tability raises research costs.

* A sample is always too small.
Though statistical procedures

‘‘Some people who use
research expect every
person’s answers and
opinions to be
intelligent and clear. It
doesn’t work that
way.”’

By Roger Wimmer

show 25 respondents are adequate
for a given project’s goals and in-
tended uses, someone will always
complain that not enough people
are involved to make the study
valid. Even if the sample is in-
creased to 100, the same criticism
will be voiced.

The problem with sample size is
there’s no correct number of peo-
ple required for any type of re-
search project. Adequate sample
size depends on the type of project,
the statistical methods used to an-
alyze the data, and other consider-
ations. The point is, an adequate
sample size should be determined
before a study is conducted, not
during the presentation of results.
Once committed to a particular
sample size, the research inter-
preters shouldn’t base criticisms
on “small sample size.”

The best way to avoid sample
size problems is to use a comfor-
table number after considering the
necessary statistical calculations.
If statistical computations show a
sample of 100 is adequate — but 120
“feels better” — then use the
larger sample. It will cost more,
but it will help eliminate percep-
tual problems later.

‘‘Because we’'re
dealing with human
behavior, much of what
we do cannot be
predicted or
controlled.’’

* No matter how often a ques-
tionnaire is pretested or a project is
taken through a dry run to ensure
everything is simple to understand,
there will always be at least one re-
spondent who doesn’t understand
the instructions. Most respondents
make a concerted effort to provide
good information — and do provide
usable data — but there’s always a
handful of people who just never
catch on. Their answers look like
they were faxed in from ‘“The Twi-
light Zone.” They’ll write, “I like to
listen to that station because they
play many songs I hate.” Some
people who use research expect
every person’s answers and opi-
nions to be intelligent and clear. It
doesn’t work that way.

* Regardless of how questions
are approached, some respondents
will never tell researchers how
they really feel or what they really
think or do, but will always think
their answers are completely reli-
able, valid, and clear. What do you
like about your favorite radio sta-
tion? Many people say, “I don’t
know.” Did you listen to a specific
station this morning? “I’m not
sure.” How long have you been lis-
tening to this particular station? “I
can't recall.”

www americanradiohistorv com

Only Human

You can always count on some respondents to:

® Want more money

® Not shaw up

® Not tell the truth

® Not know how to write

® Not care

Some people who use research
have misguided expectations about
what listeners really know. What
we take seriously often goes un-
noticed by those outside the in-
dustry. In a recent survey, respon-
dents were asked why they don’t
listen to a specific station. One
respondent quite logically explain-
ed, “I don’t listen to that station
because my radio doesn’t have a
light on it.”

* In any self-administered ques-
tionnaire, there will be at least one
person who cannot write in Eng-
lish. This doesn’t mean these re-
spondents don’t have valid and reli-
able answers to questions. It
means they simply cannot write in
the English language. No matter
which of many reasons may ac-
count for this lack, these types
waste time, money, and energy.

* Regardless of what respon-
dents say over the teiephone, they
always say something different at
a focus group or music test (or
other in-person project). A person
may identify a CHR as his
“favorite radio station” on the
phone, but then name an AOR,
Country station, or something else
in person. When asked what an-
swer he gave over the phone, the
answer usually is, “I can’t remem-
ber.”

* Regardless of how much co-op
(incentive money) is promised to
respondents, people will always
complain it’s not enough. Respon-
dents now demand a higher co-op
payment than in previous years be-
cause they say their time is valu-
able. Just a few years ago, respon-
dents gratefully accepted $20 for
participation in an auditorium
music test. Today, it’s difficuit to

‘““‘Any change after a
project is underway
creates a project-
abortion — the whole
study must start over
from the beginning.”’

get anyone to show up for less than
$35 (and even $45). Research costs,
like almost everything else, have
increased dramatically in the past
several years.

* Expect anything — be surpris-
ed by nothing. A few real-life ex-
amples may help prove the case.
These things really happened in re-
search projects — proving re-
searchers can'’t be all-knowing and
omnipotent.

‘‘Recruiting
respondents for a
focus group, music
test, or other in-person
project always involves
a significant unknown
— the show rate.”’

Music tests are always good for
the unexpected. We once cornr
ducted a music test in a hotel that
suddenly lost all electricity, which
obviously made it impussible to see
the answer sheet or play the hooks.
The test was delayed for more than
two hours, but the respondents
waited patiently. Anether music
test location attracted the unfor-
tunate attention of a passing tor-
nado; people didn’t wait patiently
that time, and a make-good session
was required.

During another music test in Cal-
ifornia, a woman had an anxiety
attack because the rsom was so
crowded. She stood up and scream-
ed at the top of her lungs that she
had to get out and completed th-
test sitting outside. We’ve seen mu-
sic tests where inebriated people
demanded to get in, where people
became violently ill while listening
to the hooks, and where fisticuffs
almost erupted. Obviously, re-
searchers can't anticipate re-
sponses like these.

A radio researcher’s job, like all
jobs, has good and bad elements.
The point of this article isn’t to be-
moan the difficulties of conducting
research, but to point out to those
“‘on the other side” (current or po-
tential research clients) that their
expectations — realistic or not —
contribute greatly to the success of
any research project.

Because we're dealing with hu-
man behavior, much of what we do
cannot be predicted or controlled.
Often, a good deal of patience and
acceptance of the limitations of this
all-too-human process can make
all the difference in a project’s suc-
cess or failure.

Roger Wimmer is President of
Paragon Research (303-922-
5600), a programming research
company which conducts format
hole studies, perceptua studies, |
music tests, and other program-
ming, marketing, and sales re-
search for over 60 radio stations |
annually.
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SANG FRAUD THROUGH HISTORY

Of The Past

Milli Vanilli, according to its ex-frontmen, means
“positive energy’’ in Turkish, although Turkish scholars
disagree. From now on, however, it will be synonymous

The Crystals gave off rebellious
vibes when Darlene Love (top left)
took over their vocal roles.

with “phony singers” or “manufactured group.”

But situations like this one are
hardly new. Manufactured groups
are as old as rock & roll, if not con-
siderably older. What makes the
difference in this case, of course, is
the Best New Artist Grammy won
by, and last week stripped from,
Milli Vanilli. Al kidding (see
‘““More Interesting Grammy
Choices Through The Years”)
aside, that’'s never happened
before and certainly fuels the
public outrage.

Also fueling the public outrage is
Rob 'n’ Fab’s “we’re-better-than-
Elvis-and-the-Beatles-put-togeth-
er” arrogance and the usual fire-
fanning radio stunts — burning
Milli Vanilli CDs (talk about bon-
fire of the vanities), trade-ins of
MV CDs for other artists’ discs,

If Milli Vanilli = positive energy in
Turkey, does turkey = Milli Vanilli
in English?

How many Partridges

did It take to make
a hit record?

]

POTCCe 1

4

5|

1]

As the Banana Splits' 1969 liner notes say, “The most unreal thing is their
singing! They sing tough. They rap off their own brand of swingin’ songs
.. ."” Ahead of their time or what?

EANAN e 570 e i e

T

If Mifli Vanilli had to give back a
Grammy, the 1910 Fruitgum Co.
should’ve given back their Indian.

For historical reference, how-
ever, here’s a brief overview of
some similar scams of the past —
incidents that incensed the public
along with others that no one
noticed.

The Early Era

Readers with longer memories
than mine may wish to supply
some stories from the ’50s. The
Washington Post’s Charles Paul
Freund, in an entertaining Novem-
ber 18 piece called “Ontological
Rock: A Milli Vanilli Top 10,” re-
counts tales of Bill Parsons (“All
American Boy,” a case of mis-
taken identity) and the Drifters
(for “There Goes My Baby,” an en-
tire group fired and replaced by
newcomers who went on to much
greater success).

The classic case (Freund rates it
No. 1 as well) is the Crystals on
“He’s A Rebel.” In 1962, producer
Phil Spector learned the Gene Pit-
ney-composed song was being cut
by Vikki Carr, and felt compelled
to rush a competing version into
the marketplace. It was time for a
Crystals record, and the song fit in-
to their nonconformist/outsider-
boyfriend bag, but the Crystals
were based in New York (or out on
tour) while Spector was inL.A. and
ready to record. Solution: session
singers Darlene Love & The Blos-
soms; they cut it, the Crystals were
credited, it hit No. 1, and Spector
even let the Crystals resume sing-
ing on their own records for “Da
Doo Ron Ron” and follow-ups.
(Love was also the lead singer for
Bob B. Soxx & The Bluejeans, the
non-Spector group the Darlenes,
and others as well as a hit solo act
— and the singer on the Crystals’
“He’s A Rebel” follow-up, “He’s

Sure The Boy I Love.” Some Cry-
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stals members never got over the
slight and at least one actually
denied, against all auditory evi-

‘Best New
Artist Hall
Of Fame

Since the Best New Artist award
was instituted by NARAS, 23 acts
have been honored. For your danc-
ing, listening, and judgmental
pleasure, here's the roster:

1967 Bobbie Gentry

| 1968 Jose Feliciano

. 1969 Crosby, Stills & Nash
1970 Carpenters
1971 Carly Simon
1972 America
1973 Bette Midier
1974 Marvin Hamlisch
1975 Natalie Cole

. 1976 Starland Vocal Band
1977 Debby Boone
1978 A Taste Of Honey
1979 Rickie Lee Jones
1980 Christopher Cross
1981 Sheena Easton
1982 Men At Work
1983 Culture Club
1984 Cyndi Lauper
1985 Sade
1986 Bruce Hornsby &

The Range

- 1987 Jody Watley

1988 Tracy Chapman

1989 “Milli Vanili”’

o

- =

Why are there no group members
pictured on the Grass Roots’ first
album cover? Because there was
no group.

dence, that Love ever sang on a
Crystals record.)

Traveling Sloan/Barris

Prolific writer/producers P.F.
Sloan and Steve Barri masquer-
aded under countless artist names
(the Trash Cleaners, Willie & The
Wheels), but when “Tell ’Em I'm
Surfin’” by the Fantastic Baggies
scored regional success in mid-
1964, they drafted a couple of cro-
nies to flesh out a quartet for visual
purposes. (Fellow surf seers Bruce
Johnston and Terry Melcher, who
recorded as Bruce & Terry as well
a variety of aliases, went Sloan/
Barri one better by hiring an entire
group to go out and perform the
Ripchords’ ‘‘Hey Little Cobra” and
other songs after Melcher and
Johnston recorded the numbers.)

So when folk-rock came into
style and Sloan had already be-
come Bob Dylan’s number one
emulator by writing “Eve Of De-
struction” for Barry McGuire and
“Sins Of A Family” for himself,
the solution to a little problem with
a group called the Grass Roots be-
came obvious. The Northern Cali-
fornia band had cut a Dylan song,
“Ballad Of A Thin Man” (retitled
“Mr. Jones”), and then proved less
than responsive to Sloan and
Barri’s repertoire suggestions. The
first record had garnered enough ,
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Musical Masquerades Of The Past

regional support to make the name
worth keeping, so the band was
dismissed, Sloan and Barri cut a
hit called “Where Were You When
I Needed You” and an entire
album (featuring a no-group-photo
cover), and then assembled the
Grass Roots of “Let’s Live For To-
day’’/¢‘Midnight Confessions’’/
“Sooner Or Later” fame (produced
by Barri) to take over from there.

Their rousing “Sugar Sugar” on
their 1990 TV reunion special was
the Archies’ first “live” perform-
ance after decades of masquerad-

ing.

Yummy Yummy” and ‘‘Chewy
Chewy.”

Kasenetz has said his other
smash act, the 1910 Fruitgum Co.,
recorded most of their own records
— except for the 1969 hit “Indian
Giver,” quickly assembled on
Christmas 1968 by studio hands.
The future members of 10ce later
cut records as the Ohio Express
and Crazy Elephant.

In England, session singer Tony
Burrows sang four near-simultane-

ous hits: Edison Lighthouse’s
“Love Grows,” White Plains’ “My
Baby Loves Lovin’,” Brotherhood
Of Man’s “United We Stand,” and
the Pipkins’ “Gimme Dat Ding.”
This is probably a record.
TV & Cartoon Tunes

The Monkees at least sang on
their records, and after the first
two albums, played the bulk of the
music as well. (Even groups as re-
vered as the Beach Boys, Byrds,
Kinks, and Who were variously

augmented vocally and.instrumen-
tally in the studio.)

But after the Monkees raised a
public clamor by demanding to
control their own records, architect
Don Kirshner found a way to en-
sure his next act wouldn’t talk
back: he created the Archies, who
existed only on TV as a cartoon ser-
ies (and in the studio as session
singers Ron Dante, Toni Wine, and
subordinates). Other cartoon or
animal acts followed on record: the
Banana Splits (featuring song

More Interesting Grammy
Choices Through The Years

Milli Vanilliis the first act the National Academy of Recording Arts & Sciences (NARAS) has seen fit to strip
of a Grammy. But is the dissembling duo the first to deserve such a drastic measure? Below is a selective list of ten
past Grammy winners. You make the call . . . "

Bursting The Bubblegum

Bubblegum masterminds Jerry
Kasenetz and Jeff Katz ran a hit-
making factory in the late ’60s in
which a cast of songwriter/pro-
ducers made records, including
many hits, under a multitude of
identities. The K-K team had a rec-
ord called “Beg Borrow & Steal” by
the Rare Breed which was a hit ina
couple of cities; after experiencing
some success in Ohio with a local
band called the Music Explosion
{“Little Bit Of Soul”), they put out
the same version of “Beg Borrow”
as the Ohio Express. They did
assemble an actual Ohio Express
group (Joe Walsh was a member),
but sent them out cn tour while
studio types (notably singer Joey
Levine) cut records like “Yummy

" rreen the Resoa-Barbers TV Shen

More liner notes: “Each week, the
girls star as the singing voices of
Josie & the Pussycats. Since they
really LOOK like Josie & the Pus-
sycats and they truly ARE the
group in song, they decided to use
the name themselves.” Cheryl
Ladd (nee Cherie Moor), later a
Capitol artist in her own right, at
bottom: - - s E

Recording

New Vaudeville Band

Year Award Titie/Artist Cause For Concern
1958 Record & Song of the Year Nel Blu Dipinto Di Blu Considerable doubt exists
(Volare)/Domenico as to whether Modugno
Modugno was singing . . . in English
1958 Best Comedy Performance The Chipmunk Song/ The Milii Vaniili of the 'SOS.
Chipmunks Did the Academy really
think that three small
arboreal rodents cut this
record?
1959 Best Female Vocal But Not For Me/ Or was it Memorex?
Ella Fitzgerald
1960 Aibum of the Year Button Down Mind/ Exactly what did Newhart
o Bob Newhart sing or play on this album?
1961 Record of the Year Moon River/Henry Mancini i On what instrument was
Mancini featured? Does a
baton count?
| 1965 Best Contemporary (R&R) Singte: King Of The Road/ This was the first yéar
category Roger Miller NARAS introduced the
Mafe Vcl: King Of The Road/ “Contemporary (R&R)"
Roger Miller category. Realizing the
Group Vcl: Flowers On The "R&R" couldn't have
Wall/Statler Bros. referred to this publication,
stilt eight years away from
conception, | presume it
meant “rock & roll.”
Though judging from these
three awards, it must have
actually meant “country.”
1966 Best Contemporary (R&R) Winchester Cathedral/ Still a fittie shaky on the

concept. “Best Throwback
to the Megaphone Era”
might have been more
fitting. Incidentally, the
New Vaudeville Band may
well have been a
manufactured studio fiction
as well.

Best Album Notes

Hard & Heavy/Sam
{The Sham)

Did Sam The Sham really
write the liner notes to his
one and only post-
Pharaohs solo LP? Just
asking. (Actually, having
gone back and read them,
I'm afraid he probably did.)

Best New Artist

A Taste Of Honey

Although they frequently
posed with bass and guitar
in hand, did they actually
play on the song that
earned them their Grammy
immortality, “Boogie Oogie
Oogie?" The public has a
right to know.

Best Hard Rock/Metal

Crest Of A Knave/
Jothro Tull

Certainly no préblem heré.

WWW.americanradiohistorv.com

contributions from Barry White,
Gene Pitney, and Al Kooper),
Lancelot Link & The Evolution Re-
volution, Josie & The Pussycats
(featuring, on the album, Cheryl
Ladd), the Globeirotters, the
Wombles, and more.

Then there was the Partridge
Family, based on actual family
band the Cowsills, but restricted to
vocal contributions from David
Cassidy and Shirley Jones plus ses-
sioneers.

Modern Times

The disco era, as was the girl-
group heyday, was a natural medi-
um for song-first, group-later ma-
neuvers. Often an entrepreneur
had money enough only to throw
together a single in the studio with
hired help, only to score a fluke hit
and realize an actual act was re-
quired.

The Village People were report-
edly one such case, with “charac-
ters” hired more for visual effect
than vocal ability. Boney M, Milli
Vanilli producer Frank Farian’s
first international success, was
also assembled post-recording.

Expose started with a couple of
danceclub-successful singles, but
by the time pop success beckoned,
the original singers had been re-

Alvin: 32 years later, will he forfeit
his Grammy?

ada

placed by a trio. Amusingly, there
was a campaign t6 make Expose
eligible a second time for a Best
New Artist Grammy, since the
group was composed of completely
new personnel even though the
name was the same.

More recently, Technotronic
hired Felly, a model, to front the
group for videos, although she
didn’t sing on the record; subse-
quently, they dismissed her. And
former Weather Girl/session sing-
er Martha Wash has publicly main-
tained that she sang all of Black
Box’s first LP (barring one song,
reportedly sampled from disco
chanteuse Loleatta Holloway) plus
a Seduction track.

Will the Milli Vanilli furor end
this longstanding industry tradi-
tion? With a history of incidents as
vast and unnumbered as we have
here, it would be foolhardy to pre-
dict a sudden cessation. But you
can bet that, for some time to
come, the ‘‘authenticity’ issue will
be more closely examined, inside
and outside the industry, than ever
before.
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#‘;o How can I purchase

past issues?

Back issues of R&R are available (also on
microfilm) for a nominal fee, payable in
advance. They can be ordered by mail or by
phone. Some issues previous to 1987 are
available only on microfilm, and year-end
issues might be priced differently; call R&R
at (213) 553-4330 for more information,

#s)o Where do I send

news releases and photos
for publication?

Address them to your format editor or to Gail
Mitchell, Executive Editor, R&R, 1930
Century Park West, Los Angeles, CA 90067.
Press releases may be faxed to (213) 203-9763.
Photos should be black and white, but clear
color prints are acceptable.

#l‘)o How can I get
permission to reprint an
article from R&R?

Send a letter of request to Bob Wilson,
Publisher, outlining the purpose of the reprint.
There is a charge of $100.00 to R&R
subscribers and $200.00 to non-subscribers;,

payable in advance.

RADIO & RECORDS
The Irdustry’s Newspaper

9-90

MUSIC DATEBOOK

'Moral Turpitude = No Sex (Pistols)

MONDAY, DECEMBER 10

1959/The four male members of the Platters are acquitted of lewdness and abetting prostitution charges.
However, the bad publicity generated by the charges ruins the group’s career.

1967/0tis Redding and four members of the Bar-Kays are killed when their tour plane crashes into a
Wisconsin lake. Also, Capltol signs the Steve Miller Band, then known as the Steve Miller Blues Band.
1971/Frank Zappa breaks his leg and ankle when a jealous fan pulls him into an orchestra pit. The fan's
girlfriend had shouted she loved Zappa.

1973/Charlie Rich’'s “The Most Beautiful Girl” goes gold.

Born: Nia Peeples 1961, Jack Hues (Wang Chung) 1954, Johnny Rodriguez 1951, Walter Orange
(Commodores) 1946, Gloria Loring 1946, Chad Stuart (Chad & Jeremy) 1943, Ralph Tavares 1948

TUESDAY, DECEMBER 11

1946/Hank Williams begins his first recording sessions.

1957/Jerry Lee Lewls marries Myra, his 13-year-old cousin. Bad press and ensuing controversy bring his
escalating career to a grinding hatt.

1972/Genesis, then a quintet, plays its first U.S. concert.

1988/Rodney Crowell and Rosanne Cash celebrate the birth of their third daughter, Carrie Kathleen.
1989/A fire levels a barn on Michael Jackson's ranch in Santa Ynez, CA. None of his animals are harmed.
Barn: Nikki Sixx (Motley Crue) 1958, Jermaine Jackson 1954, David Gates 1940, Booker T. Jones 1944,

Brenda Lee 1944

WEDNESDAY, DECEMBER 12

1965/The Beatles play their last U.K. concert at Cardiff's Capitol Cinema.
1974/Guitarist Mick Taylor leaves the Rolling Stones.

1980/Format year-end No. 1s: CHR — Blondie's “Call Me"; AOR Album — Bob Seger's “Against The Wwind”;
AC — Air Supply's “All Out Of Love”; Country — Eddie Rabbitt’s “Drivin’ My Life Away."

1985/Unofficial Rolling Stones keyboardist lan Stewart dies of a heart attack at 47. Stewart performed with
the group at several early concerts and recording sessions.

1989/Troop makes its TV debut on “The Arsenio Hall Show.” After the group performs, members of New
Edition upstage Troop by leaping in front of cameras and taking bows.

Born: Frank Sinatra 1915, Dionne Warwick 1941, Sheila E. 1959, Grover Washington Jr. 1943, Cy
Curnin (Fixx)- 1957, Dickey Betts 1943, Connie Francis 1938

T X
THURSDAY, DECEMBER 13

1974/George Harrison enjoys a lunch date at the White House. President Ford offers him a “"WIN" election
button, then can't find one.

1985/Phll Collins makes his U.S. TV acting debut as a sleazy game show host/drug dealer on “Miami Vice.”
1988/Waylon Jennings undergoes triple bypass heart surgery in Nashville. Six days later he's joined by fellow
musician/heart surgery patient Johnny Cash. Also, Bruce Springsteen’s divorce from actress Julianne
Phillips becomes final.

Born: Ted Nugent (Damn Yankees) 1949, Randy Owen (Alabama) 1949, John Anderson 1954, Jeff
*‘Skunk’’ Baxter (Steely Dan, Dooble Brothers) 1948

FRIDAY, DECEMBER 14

1961/Jimmy Dean's “Big Bad John" becomes the first Country single to go gold.

1968/Iron Buttertly receives a gold record for “in-A-Gadda-Da-Vida.”

1972/Alexanders department store in New York opens its doors after-hours so Alice Cooper can do his
holiday shopping.

1977/"Saturday Night Fever” is released.

1984/Madonna bags her first CHR #1 with “Like A Virgin.”

Born: Charlle Rich 1934, Joyce Vincent (Dawn) 1946

SATURDAY, DECEMBER 15

1955/Johnny Cash releases “Folsom Prison Blues.” He visits the prison in 1968 and records a classic live
atbum there.

1973/Jermalne Jackson marries Hazel Gordy.

1977/The Sex Pistols are denied entry into the U.S. two days before a scheduled appearance on “Saturday
Night Live.” U.S. Immigration officials reason that John Lydon’s drug indictment and the “moral turpitude” of
Paul Cook and Sid Viclous caused the denial.

1988/James Brown is sentenced to six years in jail for leading police on a late-night, two-state car chase two

months earlier.
Born: Harry Ray (Ray, Goodman & Brown) 1946, Carmine Appice 1946, Don Johnson 1949

SUNDAY, DECEMBER 16

1966/Jimi Hendrix's first single, “Hey Joe,” is released in the U.K.

1968/Creedence Clearwater Revival's debut album goes gold.

1987/For the second time, Madonna files for divorce from Sean Penn. She follows through this time.
1988/Falsetto disco singer Sylvester dies of AIDS at 40.

Born: Robben Ford 1951, Tony Hicks (Hollles) 1945, Benny Anderson (ABBA) 1946

Dionne Warwick, Nikki Sixx, Randy Owen, Ted Nugent

— Paul Colbert
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Beck & Dudley To Collaborate On Film Score

EFF BECK is about to start work on a film score
with top producer/arranger ANNE DUDLEY, for-
merly of ART OF NOISE. “He’s terrific — one of
my favorite musicians,” enthused Dudley, who’s worked

with Beck in the past.

The as-yet-untitled film is being
directed by PETER RICHARD-
SON and stars Scottish actor/
comedian ROBBIE COLTRANE
as the Pope.

Meanwhile, Dudley is promoting
her current album project with
JAZ COLEMAN of KILLING
JOKE. “Songs From The Vic-
torious City” was inspired by
Cairo, the centre of the Middle
East music world. Recorded in
Cairo with local Egyptian musi-
cians as well as in London, the al-
bum is described by Dudley as
“‘our impressions of Arabic music;
our melodies coming into contract
with musical styles from that
Already out in Eurcpe, the rec-
ord will be released in the U.S. next
year, when Coleman is due to tour
the States with Killing Joke on be-
half of the Jokesters’ new “Ex-
tremities, Dirt And Other Repress-
ed Emotions” LP.

David Bowie — the Tinsmith’s tune-
smith?
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Screen Machine

There’s a new TIN MACHINE
track included on the soundtrack to
the Australian film ‘“The Cross-
ing.” Written by DAVID BOWIE
and REEVES GABRELS, “Betty
Wrong” can be heard alongside
CROWDED HOUSE'’s cover of the
ZOMBIES’ “She’s Not There,”
PETER BLAKELEY singing “For
Your Love,” KATE CEBERANO
doing ‘“Nature Boy,” and the PRO-
CLAIMERS’ current UK hit ver-
sion of “King Of The Road.”

Unorthodox Ozzy

O0ZZY OSBOURNE has a new
single out this week, but it’s a
rather unorthodox release, as he’s
gotten together with boxer FRANK
BRUNO and comedian BILLY
CONNOLLY for “The Urpney
Song,” taken from Central Televi-
sion’s children’s cartoon series
“The Dreamstone.” The single is
released on Adventure Records.

Billy Connolly, incidentally, has
another release ready — his live

“Rock Over London” news is a
service of Rock Over London Ltd.,
which can be reached at Glcbe
Theatre, Shaftesbury Avenue, Lon-
don W1V 7HD; phone 071-494-
4513.
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recording of VAN MORRISON’s
“Irish Heartbeat,” produced by
GUS DUDGEON. Connolly started
his show business career in the
’60s folk band the HUMBLEBUMS,
whose members included fellow
Scot GERRY RAFFERTY, and
has since had four UK comedy hits,
including his No. 1 pastiche version
of “DIV.O.R.CE.”

Raw Fruit Debuts

Strange Fruit, the BBC label that
releases the best of Radio One’s
session performances, has

sprouted a sister label. Raw Fruit

has been developed to release a
series of BBC-recorded rock con-
certs, with the first batch debuting
this week and featuring JETHRO
TULL at the Hammersmith Odeon
in 1984, TEN YEARS AFTER and
GILLAN at Reading Rock 83, and
SAMSON at Reading in 1981