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MAXIMIZING
MARKETING

| “This is the '90s, and you

can’t play the game without
an effective marketing
director.” WROR/Boston
Dir./Marketing & Promotion
Lou Bortone provides a
timely test to help you
determine whether you're
using this crucial resource to
its full potential.

Page 47

CAPITALIZING ON
SPECIAL EVENTS

“If you make one resolution this
year, it should be to get a head
start on event marketing,” advises
Chris Beck, who focuses on some
of the more opportunity-laden
dates, events, and marketing trends
in store for '91. Topics of special
interest include:
® The environment
® Patriotism
® Children

Page 18
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FEARLESS FORECASTS

What's ahead for radio in 19917 A
bevy of prominent managers,
programmers, personalities, and
consdultants take the crystal ball
challenge and attempt to predict
the major trends and issues that will
shape the industry in the next year.
Pages 51, 52, 56, 60,
62, 64, 67

HAVIN’ FUN IN ’91

Get organized for the new year
courtesy of R&R’s 1991 Industry
Events Calendar, a month-by-month
listing of all the major conventions,
conferences, seminars, and
ceremonies scheduled for the next
12 months.

Page 17

CALLING ALL LISTENERS

Callout research is examined, in
typically candid style, by famed
debunker Rob Balon, who outlines
the basic dos and don’ts of this
wildly popular — but often abused
— research technique.

Page 48
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Newsstand Pricer $6.00

Stations Plot
War Strategy

Music Stations Plan Regular Programming;
News Stations, Nets Will Gear Up

As the UN’s January 15 dead-
line for Iraqi evacuation of Ku-
wait looms — and a million
soldiers stand poised for nose-
to-nose combat — radio pro-
grammers in all formats are
deciding how to cover Ameri-
ca’s biggest military operation
since World War II.

R&R asked key program-
mers for their plans and
thoughts on programming in
case of war:

Great Trails VP/Programm-

ADDS CORP.
DUTIES

Bloom Off
To KLX

Andy Bloom
WYSP/Philadelphia OM An-

dy Bloom has been named PD

at Greater Media Classic Rock

KLSX/Los Angeles. He re-
places Steve Ellis, who exited
last month. Bloom will also as-
sume additional corporate
duties as Group Director/Rock
Programming & Research.
Greater Media Group VP/Ra-
dio Charlie Banta commented,
“I"'ve worked with Andy before
and consider him one of the pre-
mier programming talents in
the AOR/Classic Rock arena.
His arrival underscores our
commitment to hiring outstan-
ding product managers.”
BLOOM/See Page 40

ing and WGTZ/Dayton PD Jeff
Ballentine said WGTZ will in-
itially provide hourly 60-second
news updates. “‘Let’s face it —
the AM News stations will have
the advantage in this arena, and
CHR can'’t suddenly try to be-
come something it isn’t,”’ he
said, but added, ‘“We’ll take all
the parody songs off the air as
we're moving into a serious
kind of mood.”

Bruce Kamen, Operations Di-
rector at News/Talk KGO/San
Francisco noted, “Our format is
ideally suited to go wall-to-wall
news if the story requires that.
We've done it before. If it’s a
full-scale shooting war, we’ll
probably be sounding more all-
News.”

He added the CapCities/ABC
station has contingency plans
for sending a reporter to the
Gulf on short notice and has al-
ready chosen experts and other
guests to interview. He said he
might also hire some news free-
lancers or parttimers.

WAR/See Page 40

SUNNY JOE WHITE EXITS

Rivers Leaves WZOU

/Al To Program WXKS

Steve Rivers

Sunny Joe White, the long-
time WXKS-FM (Kiss 108) /Bos-
ton VP/Programming-air per-
sonality who helped carve the
station into a market institution,
suddenly resigned from the
Pyramid CHR station. Steve
Rivers — from crosstown CHR
WZOU — has inked a longterm
deal as WXKS’s new PD.

e

Sunny Joe White

Although White had been in
contract negotiations through-
out December, he bid an on-air
farewell to his audience on New
Year’s Eve, the day his deal ex-
pired. The veteran program-
mer is and will remain Pyra-
mid’s second-largest stock-
holder.
RIVERS/See Page 40

SILLERMAN CONFERENCE VIEW

Radio Trading Market
Likely To Stay Weak

The credit crunch resulting
from the banking crisis is ex-
acerbating a deflation in radio
station values that may rock the
industry for at least another two
years, according to top industry
analysts speaking Tuesday
(1/8) at the Sillerman Com-
panies fifth annual Radio & TV
Outlook Conference in New
York. Broadcast execs and fi-
nanciers placed the blame
squarely on the federal govern-
ment’s tight-fisted regulation of
financial institutions.

“In 1990 and ’91 we’re finding
out what people are willing to
pay for assets in an absence of
credit. In the media sector,
we're finding that’s less than

KBIG Spruces Up For New Year

The folks at Bonneville AC KBIG/Los Angeles celebrated the arrival
of 1991 in a b-i-g way with a New Year's party under the dome
housing the Spruce Goose tourist attraction. A sellout crowd of
9000 listeners enjoyed live bands, a light show, and plenty of fire-
works. The countdown culminated with the projection of this spec-
tacular greeting onto the dome.

anybody imagined,” said Fred
Seegal, Managing Director/
Corporate Finance for Salomon
Brothers.

SILLERMAN/See Page 40

Stevens Takes
WPGC PD
osition

Jay Stevens

KOY-FM/Phoenix PD Jay
Stevens has left the Edens
Dance CHR to program Cook
Inlet Dance CHR WPGC-FM/
Washington, effective February
1. He replaces Dr. Dave Fergu-
son, who’s joining KSFM/Sac-
ramento as PD (see story, Page
3).

WPGC-AM & FM VP/GM
Ben Hill told R&R, “I’ve known
a lot of people who have worked
with Jay Stevens, and they all
had flying reports on him. Our
consultant, Jerry Clifton, is also
very high on him. After meeting
Jay I knew he was my type of
guy and would do well in the

company.”
STEVENS/See Page 38

Top 20 Arbitron Reports
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The song you've been

waiting for

"AL This Time"

[75621-1541%-4: 75021-235447)

The first track from the-pew album 7/%e Soul Cages.

Produced*by Hugh Padgham/Sting

ONE WEEK CHR BREAKER 159/159

ONE WEEK AOR BREAKER 160 Adds
Tracks Debut 4*
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Tak Communications
Files Chapter 11

Tak Communications sought
Chapter 11 reorganization January
3, saying continued legal threats
from its bankers forced it to seek
bankruptcy court protection. The
bank lenders claim to hold more
than $176 million in secured loans.
TakCom’s filing with the Federal
Bankruptcy Court in Madison, WI
listed over $87 million in unsecured
debt.

“This was a difficult decision,
but it’s the best action for the com-
pany’s future,” said Chairman
Sharad Tak. He blamed the banks’
“‘own mounting financial and regu-
latory problems” for forcing his
company to file the bankruptcy

petition rather than yield to
pressure to sell some of its stations.
Despite a tentative restructuring
agreement (R&R, 11/16/90), Tak
said the banks had refused to with-
draw their lawsuit in an Alexan-
dria, VA federal court, which had
sought to force TakCom into re-
ceivership. “Banks are pretty
tough to deal with,” said TakCom
Director/Finance Brian Mercer.
Just days after TakCom’s Chapter
11 filing, its lead lender — Bank of
New England — was seized by fed-
eral regulators (1/6) owing to its

shaky financial condition.
“Had the banks withdrawn their
TAK/See Page 40

CHR TO CLASSICAL

Emmis Deals WLOL To Minnesota
Public Radio For $12 Million

Emmis Broadcasting, which is
in the process of financial restruc-
turing, has sold Dance CHR
WLOL/Minneapolis to nonprofit
Minnesota Public Radio for $12
million. The deal is expected to re-
ceive FCC approval around late

February.

“WLOL has been for sale since
=2 S et
WHITE EXITS

Ferguson Takes
KSFM PD Post

S ‘:%?

RN SO
Dr. Dave Ferguson

Former WPGC/Washington PD/
morning man Dr. Dave Ferguson
has assumed the PD reins at Gene-
sis Dance CHR KSFM (FM102)/
Sacramento. He took over after
PD/midday personality Brian
White, a three-year vet, exited over
philosophical differences (12/26).

KSMJ & KSFM VP/GM Jerry
McKenna told R&R, “Dave had a
great track record at WPGC, and
when he became available we en-
tered into conversations. While
he’ll do the same two-hour midday
shift Brian did, his main objective
is to program FMI102, and he’ll
eventually come off the air.”

Ferguson told R&R, ‘“We have to
take FM102 back to what it was
nearly a decade ago when Rick
Gillette was PD here. That means
double digits. We’ll be bringing
back basic CHR elements — hav-
ing more fun and exciting the
market on-air and in the streets.”

In his three-and-a-half years at
WPGC, Ferguson spent the last
year as PD/morning man and the
previous years as afternoon per-
sonality. He’s also been PD at
KNMQ/Albuquerque and after-
noon talent at KEZB/EI Paso.

September 1989 and we diligently
looked for a buyer that would keep
the format in place,” noted Emmis
President Doyle Rose. “Toward
that effort we pumped a lot of
money and a new look into WLOL,
but with the current economic en-
vironment it became difficult to
continue. We had this offer from
Minnesota Public Radio on the
table for a number of months and
found it was in our best interests to
take it as part of our financial
restructuring.”

WLOL has released staffers
from all noncompete agreements
so they can find work elsewhere in
the market. However, Rose noted,
“T've sent a letter to all other FM

WLOL/See Page 40
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Richard Nash

Nash Now
Atlantic Black
Music Sr. VP

Ten-year Atlantic vet Richard
Nash has been elevated to Sr. VP/
Black Music Division, and will re-
port to Co-Chairman/Co-CEO
Doug Morris.

“During the course of his associ-
ation with Atlantic, Richard has
become one of the pillars of our
Black Music Division,” noted Mor-
ris. “His broad knowledge of the in-
dustry and outstanding executive
ability mark him as most deserv-
ing of this promotion.”

East West America Co-Presi-
dent/CEO Sylvia Rhone — whom
Nash replaces — noted, “Richard’s
efforts have been a central part of
the phenomenal success of Atlan-
tic's Black Music Division. His ded-
ication, ability, and tremendous
professionalism are unsurpassed
in the industry.”

Nash had been VP/National Pro-
motion for Atlantic’s Black Music
Division since 1988. He began with
the Atlantic/WEA family in 1980 as
a Cleveland-based label rep. He'll
remain at the company’s New
York headquarters.

Y

Atlanta Shuffle

Green Exits WYAY & WYAI For WSB Combo;

Wise Rises At Y’s

WYAY & WYAI/Atlanta VP/GM
Bob Green has left the NewCity
Country FM combo after six years
in the saddle and ten with the com-
pany to become Station Manager
at crosstown Cox Talk/AC WSB-
AM & FM. NewCity has elevated
WYAY & WYAI Station Manager
Bill Wise to GM.

NewCity President Dick Fergu-
son commented, “We understand
Bob’s reasons for making the move
and wish him only the best. Thanks
to his foresight, we make a smooth
transition. Bill’s ready for the addi-
tional challenge, having proven
himself in the last 12 months by not
only lifting Y106 & Y104 to the posi-
tion of the clear Country leader in
Atlanta, but by making it a real 25-
54 contender among all stations.”

Cox Eastern VP and former
WYAY OM Bob Neil said, “Bob and
I worked very successfully to-
gether at Y106. The opportunity to
renew our association and take
WSB-AM & FM to new heights is
one I welcome.”

Green noted, “The challenge of
working with a heritage AM and
market legend, the prospect of
future professional growth, and fi-
nancial rewards made this a very
attractive offer. I take great pride
in knowing that Bill Wise is well-
prepared not only to maintain the
station’s leadership in the Country

battle, but to enhance it.” Green
held sales management posts at
NewCity’s WWKA/Orlando and
WEZN/Bridgeport before moving
to Atlanta to put WYAY on-air six
years ago.

Wise said, ““This has been a goal
of mine for a long time. I'd like to
thank Bob for his training this last
year and Dick for his faith in me.”
Prior to joining the Atlanta outlets
last January, Wise held program
management positions at WIOD &
WGTR/Miami, WQIK/Jackson-
ville, WFBQ/Indianapolis, and
WKLS/Atlanta.

k-

WWHB-WNEW
Deal Spurs FCC

Simulcast Interest

A Long Island broadcaster’s
complaint about simulcast agree-
ments that allow one radio station
to essentially clone itself on an-
other outlet in a nearby market has
prompted senior FCC officials to
wonder whether such arrange-
ments violate the spirit, if not the
letter, of the agency’s policy of pro-
moting localism in broadcasting.

This top-level interest was pi-
qued by East Shore Broadcasting’s
recent request that the Commis-

WWHB/See Page 40
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BRIDGING THE GENERATION GAP

A survey of people’s attitudes toward those
fabulous '60s indicates the decade’s music
may serve to bridge the gap between
younger listeners and the fabled baby
boomers.

Page 24
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NEWS

O’BRIEN, BROULLIRE NOW GSMs

WASH Ups Taylor
To Station Manager

Five years in the GSM slot at
News/AC WTOP & WASH/Wash-
ington have led to a promotion for
Sarah Taylor, now in the newly
created position of WASH Station
Manager. She’ll be responsible for
the day-to-day operation of the sta-
tion, reporting to combo VP/GM
Michael Douglass.

Replacing Taylor, WTOP Sales
Manager Mark O’Brien and WASH
Sales Manager J. Christopher

A&M Enlists
Hamby As VP

L
Larry Hamby

Larry Hamby has joined A&M as
VP/A&R. He comes to the label af-
ter a stint as VP/Talent Acquisi-
tion for Columbia Records, West
Coast.

A&M President Al Cafaro com-
mented, “Larry is well-liked and
respected. His broad experience
and expertise will have a positive
impact on our roster. His under-
standing of how the business works
will benefit our A&R department
as well as the efforts of our market-
ing team.”

Prior to his Columbia tenure,
Hamby served as VP/A&R for
CBS/Nashville, VP/A&R and As-
sociate Director/National Promo-
tion for CBS/Epic and Portrait,
and National Promotion Director
and Director/Artist Development
for Management IIIL.

The

Research
Company
of Choice

Broullire have risen to GSM at
their respective stations.

Douglass stated, “I’'m extremely
pleased to offer Sarah this oppor-
tunity to advance her career. She’s
a valued friend and a true asset.
Mark’s performance and growth
as a manager made it abundantly
clear that he’s deserving of this op-
portunity. Chris took a gamble
when he stepped down as GSM of
[crosstown CHR] WPGC to join
our rebuilding effort in 1987. He's
worked tirelessly and contributed
significantly to WASH’s growth the
past three years.

Taylor joined WTOP as a sales
assistant in 1978, rose to AE a year
later, and became LSM in 1981.
O’Brien spent one year as an AE at
crosstown WDDC before joining
WTOP as an AE in 1986. He was
promoted to Sales Manager in 1989.
Prior to joining WASH in 1987,
Broullire spent three years as
WPGC’s GSM. He’d previously
spent five years in sales positions
at both WASH and WTOP.

o

James Headed
To WAXY As PD

PD Barry James is leaving
WSTF/Orlando to succeed Bruce
Buchanan as PD of AC WAXY/Mi-
ami, effective January 14. A new
programmer has yet to be chosen
at WSTF.

James told R&R, “There’s a lot
of room for growth and a tremen-
dous opportunity for me. I'm famil-
iar with the market because I
worked there a few years ago. 1
still have to ascertain the needs of
the station. There’s a lot of com-
petition, but I don’t think all the
holes are filled.”

Prior to joining WSTF 18 months
ago, James programmed KOAQ/
Denver, and WYLT & WKIX/Ra-
leigh, and was Asst. PD for WYYS/
Cincinnati, WGMA/Miami, and
WSKS/Cincinnati.

Jeff Laufer

Hilary Lerner

SBK Promotes A Pair

Laufer Lifted To Sr. Dir./WC Promo;

Lerner Directs Nat’| CHR

Jeff Laufer has joined SBK Rec-
ords as Sr. Director/West Coast
Promotion. He comes from RCA/
BMG, where he was Director/AOR
Promotion for two years. Before
that, Laufer was Director/West
Coast Promotion for Chrysalis.

He’ll be responsible for coor-
dinating SBK’s entire West Coast

WEMP
Programming
Turns Stern

After 18 months as WDBQ/Dubu-
que, JA PM drive personality,
Trevor Stern has received his first
programming opportunity, and
will become OM/PM driver at
Gold WEMP/Milwaukee. He suc-
ceeds Michael Clemens, who exits
to program WSPT/Stevens Point,
WI.

WEMP is live in both drives, and
uses Unistar’s “Oldies Channel”
the rest of the day. Stern told R&R,
“My eventual goal is to introduce
some local breaks into the mix. I'd
like to set up our own music rota-
tion and include some things our
service doesn’t cover. I want to de-
velop a category which will include
local groups who had late '50s/ear-
ly ’60s hits.”

Prior to joining WDBQ, Stern did
weekends on 'DBQ’s sister outlet,
KLYV. He’s also been on-air in Mil-
waukee at WJZQ and WRKR (now
WBZN)/Milwaukee.

Call-Out
Perceptual Studies
Auditorium Music Tests

One-0On-Ones
Tracking

To discuss programming research options for
your station contact Vicki Mann or Mike Henry
at (303) 922-5600

www americanradiohistorv com

promotion effort, including CHR,
AC, and AOR. He called his ap-
pointment a “‘quantum leap in my
career.”

Concurrently, Hilary Lerner has
been elevated to Director/National
CHR Promotion. Formerly the la-
bel’s Manager/National AC Pro-
motion, Lerner retains her title
(and duties) as Director/Video
Promotion.

The appointments were the first
major announcements issued by
newly boosted Exec. VP/GM
Daniel Glass, who remarked, “I'm
counting on Jeff’s and Hilary’s in-
dividual strengths and support to
help SBK continue to realize its

WMAQ
Boosts

Frank To
Exec. Editor

Jim Frank has been named Ex-
ecutive Editor of all-News WMAQ/
Chicago. Frank, who was previous-
ly ND of the Group W station,
replaces Scott Herman, now ND of
co-owned KYW-TV/Philadelphia.

“While I was out combing the
country for Scott’s replacement, I
realized Jim was the guy for the
job,” commented WMAQ VP/GM
Rick Starr, “‘He knows this city and
he knows how this station operates.
His job won’t be day-to-day news
operations, but the more global one
of working with me to develop a
[market-driven news product].”

For now, said Starr, Frank will
split ND duties with OM Cheryl
Morton. The decision on whether to
hire a new ND depends on the econ-
omy, Starr added.

Prior to joining WMAQ in
March, 1988, Frank worked in vari-
ous news capacities at WIOD/Mi-
ami, Satellite News Network,
WIND/Chicago, and crosstown
WCFL (now WLUP (AM)).

Slaughter Now LaFace VP/GM

Former Columbia VP/Black Mu-
sic Promotion Vernon Slaughter
has been named VP/GM of Arista-
distributed LaFace Records. Most
recently an independent promoter
and consultant, Slaughter will
oversee all operations for the
fledgling label.

“We're very excited about hav-
ing Vernon on board,”” said LaFace
co-President Antonio “L.A.” Reid.
“He is at a level of experience and
respectability that is unmatched in
the business.”

“T’m very proud to be associated
with one of the premier production
teams in the history of the in-

Auditorium Format Analyses
Focus Groups

®

Vernon Slaughter
dustry,” said Slaughter of label
heads Reid and Kenneth “Baby-
face” Edmonds.

Paragon Research

The Research Company of Choice
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What one weapon do these

premier AC stations have?

WEAZ "EZ 101, Philadelphia

"Our ratings just keep going up and up...and thanks to The Research Group,
'EZ 101" is now the dominant AC station in the Philadelphia market. They're
clearly the best...no one even comes close.”

Jerry Lee
President/General Manager

Y-94 FM," Syracuse

"The Research Group gives us the tools we need to stay close to our customers
and be successful. Together we develop a strategic plan and adhere to it very
closely. The results have been significant: for eight straight years, we've been
#1 in our target demo of adults 25-44. They know AC like nobody else."

John Terboss
Vice President/General Manager

KMZQ Klassy 100,'Las Vegas

"We initially sought out The Research Group because we know they get
results. Our station has grown dramatically in the past year, doubling its
target audience of adult females. If you want results in this format, you need
The Research Group on your team.”

Dex Allen

Managing Parmer. Commonwealth Broadcasting

These and over 43 AC stations in large, medium, and small markets use The
Research Group's unique system of listener focus, strategic warfare, music
testing, and marketing that brings extraordinary success. If you're an AC
station, consider a partnership with the firm America's top AC stations turn to.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team
METROPOLITAN PARK. SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888
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Jacor Restructures Debt;
Wood Consults Company

Jacor Communications Inc. started the New Year by
announcing an agreement (1/2) on a long-pending restruc-
turing of its senior bank debt, totaling approximately $130
million. Jacor also said former President Frank Wood
would return as a consultant to the Cincinnati-based radio

group.

Wood agreed to let Jacor delay
payment of $8.24 million due him
under stock purchase and non-
compete agreements, and other
creditors agreed to restructure
about $12.6 million in subordinated
debt. Jacor also adopted measures
to thwart any hostile takeover at-
tempt.

“We’re very pleased to have
matters with our bank lenders and
other creditors resolved on a basis
which will put this period of uncer-
tainty over Jacor’s financial condi-
tion behind us,” said Chairman
Terry Jacobs. “The restructuring
will allow us to go forward with our
efforts to continue the improve-
ment in operations which has been
reflected in our 1990 results.”

Final negotiations on closing
were taking place at R&R'’s Tues-
day (1/8) deadline on Jacor’s $30
million sale of WMJI/Cleveland
and WYHY/Nashville to Legacy
Broadcasting. Proceeds from the
sale will be used to reduce Jacor’s
debt load and make the payment to
Wood, which was due at the end of
90,

‘Friendly Spin’

Jacor Sr. VP/Treasurer Jon Ber-
ry said Jacor won’t close on its pen-
ding $60 million purchase of KTRH
& KLOL/Houston from Rusk Cor-
poration. “We’ll claim a refund of
the $2 million in escrow,” he said.

Jacor’s agreement with its
bankers runs through January 30,
1993. The company must pay a 1%
premium on its interest rate any
time its outstanding bank debt ex-
ceeds $100 million after March 1.

Berry said getting Jacor below that
threshold is dependent on the clos-
ing date for its pending $13 million
sale of WQIK-AM & FM/Jackson-
ville to Capstar Communications.

DC

REPORT

PAT CLAWSON

NAB Attacks RIAA On
DEB' Copyright Payments

The NAB lashed out at the RIAA in its latest comments

on the FCC’s DAB inquiry. NAB attacked what it claimed
were a “series of anti-consumer and i#l-conceived pro-
posals” offered by RIAA in the FCC proceeding and another
inquiry being conducted by the U.S. Copyright Office

(R&R, 12/21/90).

“RIAA has submitted absolutely
no factual or legal basis {o support
its requests that the FCC: {1} adopt
a restriction on how broadcasters
may air cuts from a particular album;
and {2) require ratransmission of
‘digital subcode’ information” to re-
strict home taping, said NAB. RIAA
is trying to "‘use the FCC to do what
the courts and Congress have
refused to do,” NAB Deputy Gen-
eral Counsel Bamry Umansky told
R&R.

RlAA  General Counsel  David
Lalbowiiz was traveling as the FCC
reply comment deadine passed
He's expected to file addtional
comments later this month in the
Copyright  Office inguiry, where
Ri&A is already seeking precedent-
sefting DAB -royalty payments to
record companies and performers.

Approval Roadblock

At R&R's Tuesday (1/B) dead-
fine, Strother Communications
Inc. was finalizing its reply to objec-
tions by the Association For Max-
imum  Service Talevision, which
threw up 2 last-minule roadblock t0

FCC approval of SCP's experimental
hcense. SCI applied to test DAB on

UHF TV frequencies in Washingion
and Bosoton. SCI says interference
with TV stations is unlikely and egsi-
ly correctable if it occurs. SCI s
also amending its application to test
DAB on additional frequencies
around 1500 and 2100 MHz.

NAB officials are tightlipped about
reported negotiations to become
the U.S. licensee for the Eureka
147 DAB system, developed by a
European consortium. Spokesman
Doug Wills would say only that a
December 26 story in Communica-
tions Dally was “filed with errors.”
R&R was unable to reach Eureka
officlals.

Chapman Associates Closes Doors

31-Year-Old Brokerage Folds as Blackburn, Stevens Downsize Operations

Atlanta-based Chapman Associates closed its doors on
December 31 after 37 years in the brokerage business. Fif-
teen dealmakers and six support employees were affected

by the closure.

The company’s collapse exemp-
lifies the shakeout in the brokerage
industry as a result of greatly
diminished station trading. Over
the holidays, industry leaders
Blackburn & Co. and Gary Stevens
& Co. downsized their firms.

Chapman officials blamed the
shutdown on a “near standstill” in
the radio station trading market
that caused income to fall short of
meeting the company’s obliga-
tions.

“We've been through some slow
times before, like the early ’80s, but
nothing like this. It’s the end of the
world as far as deal flow is con-
cerned,” commented brokerage
President Bill Cate.

Mitt Younts and several other
former Chapman brokers have
opened a Washington, DC-based
firm, Media Services Group Inc.
Co-venturers include Ed Shafer in
Atlanta; George Reed in Jackson-
ville; Greg Merrill in Salt Lake Ci-
ty: Rich Marschner in Chicago;
Bob Maccini in Boston; Bill Lytel
and Don Boyles in Kansas City;
and Kevin Cox in New York.

Younts said departure negotia-
tions had been underway for some
time with Chapman officials, and
all the brokers left on friendly
terms.

Bill Whitley will become an in-
dependent after starting his own
Dallas-based brokerage house, but

Younts said he will be “closely
associated” with Media Services.

Cate said he has “‘absolutely no
idea’” what his future plans are, but
he anticipates remaining active in
the brokerage business in the
Atlanta area. Chapman Chairman
Ray Stanfield will continue as an
independent Los Angeles broker
with Jim Mergen.

More Cutbacks

Gary Stevens & Co. closed its
midtown Manhattan office and will
now operate from the lower tax
zones of Connecticut and Florida.
Blackburn also has shuttered its
New York office, with broker Dick
Sharpe now operating out of his
home. Blackburn Capital Markets
Managing Partner Steve Pruitt has
closed Chicago operations and
relocated to company headquar-
ters in Washington.

www.americanradiohistorv.com

S&P Predicts Loan Lid Will Hold

ow tight are the banks going to be in 1991 when it

comes to doling out dollars to dealmakers? Very

tight, according to Standard & Poor’s banking
analyst Richard Levine.

With HLT loans accounting for an increasing portion of many bank port-
folios, Levine said there’s building fear that the assets will be devalued as
the economy slows. In turn, bankers will have to increase their reserves —
leaving less money for lending.

Broadcast Investment Analysts recently polled lenders nationwide
and noted “there has been a considerable decline in the number of barks
wishing to be listed as potential lenders to the broadcast industry.”

Among the institutions signing off are Bank of Montreal, Bank of New
England, Bank One Cleveland, First Bank Minneapolis, First Penn-
sylvania Bank, Glenfed Financial, Marine Midland, Michigan National,
Mony Financial Services, the National Bank of Washington,
Philadelphia National Bank, Southeast Bank, and Toronto Dominion.

Seymour Seeks To Keep KAT

llek Seymour is asking the FCC to issue a cease-and-

desist order against a group of bankers he claims ille-

gally took over his nine-station KAT Broadcasting
chain.

In November, First National Bank of Maryland persuaded Delaware
Chancery Judge Jack Jacobs to issue an ex parte order appointing
receivers for the chain on grounds of insolvency.

In an affidavit filed with the FCC, Seymour said he “had no prior notice
of the hearing or any opportunity to be heard.” Further, he claimed the
court order isn't valid because his stations are licensed to North Carolina
corporations and thus outside the jurisdiction of Delaware courts.

Stations affected by the brouhaha include WETT/Ocean City, MD;
WWTR/Bethany Beach, DE; WFLB/Fayetteville, NC; WHCC & WQNS/
Waynesville, NC; WDSC & WZNS/Dillon, SC; and WSVS-AM &
FMiCrewe, VA.

Austin Combo Up For Grabs

LBJ-AM & FM/Austin recently went back on the

block for an asking price of $13.5 million. The Ted

Hepburn Company is brokering the deal. How
values have dropped: In the heyday of station trading in
1987, the Chase Group announced plans to buy the com-
bo for $27.5 million. But the deal never closed.

In other action over the holidays:

* Westwood One Inc. sweetened terms of its exchange offer for
holders of $98.5 million in bonds (R&R, 11/23/90) and extended the
tender deadiine to January 11. WWI VP/Finance J. Peter Bardwick said
Tuesday (1/8) that a “significant majority” of the company'’s large bond-
holders have indicated they'll accept the improved offer.

Under the revised offer, bondholders still would receive new bonds
with 40% face value of the original issue and an interest rate of 6.75%,
reduced from the original 9%. However, they'd be able to convert the
bonds to WWI common stock at $3.50, instead of the previously proposed
$5.25. (WWI closed Monday (1/7) at $2.) Also, the bonds couldn't be called
prior to April 23, 1993.

* Starstream Communications continued its restructuring with an in-
fusion of cash from the UK. The company has sold 700,000 shares of its

common stock at $1 each — plus three-year warrants to purchase
280,000 shares at 50 cents each — to London-based GT Management PLC
and Beta Global Markets Investment Trust. British investor Michael Trup will
join Starstream’s board.

e A group led by former WIBClIndianapolis morning man Gary Todd
has tentatively agreed to purchase WHUT & WLHN/Anderson, IN from
Barclays Business Credit, Inc. for an undisclosed price. Barclays ac-
quired the stations last month from Lamey Communications, Inc.

Night Of The Living Dead Tax

he spectrum tax lives! According to the NAB,
Treasury Department officials are drafting a plan to
levy a spectrum use fee on broadcasters. The pro-
posal is to be included in President Bush’s 1992 budget,
which will be unveiled next month. A similar proposal died in
Congress last fall in the face of heavy NAB-led opposition.
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Today's Birch/Scarborough
... Giving you the whole picture

""At Shamrock, we have relied on Birch
for both our quantitative and qualitative
information. We are currently using
Birch exclusively and we've had
nothing but positive results. We find
Birch to be the best source for making
money in the '90s and beyond."

George Duffy
Vice President/C.0.0.

shemreck

communications inc,

Other ratings services don't give you the whole picture. Only Birch/Scarborough does. Only Birch/

Scarborough offers the quality ratings AND retail/consumer information your advertisers are using . . .

and profiting from. Call us today. Learn how Birch/Scarborough can help you profit, too.

ScBa'rclh oh

1-800-62-BIRCH

A UNW BUSINESS INFORMATION SERVICES COMPANY
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TRANSACTIONS TRANSACTIONS AT A GLANCE

| 1991 Deals To Date:

Emmis Deals Twin City FM
To MPR For $12 Million

Henry Gets $8.65 Million For Detroit FM In Major Deal

WLOL/Minneapolis
PRICE: $12 million
TERMS: Asset sale for cash. The selier
is responsible for paying up to
$700,000 (of which $460,000 had
been paid out as of 12/12/90) for com-
pletion of a new multi-user FM antenna
system in Shoreview, MN.

BUYER: Minnesota Public Radio, a
nonprofit educational organization
headed by President Willlam Kling.
MPR is controlied by Minnesota Com-
munications Group, a nonprofit edu-
cational corporation headed by Chair-
man Conley Brooks Jr. MPR is the
licensee of 20 radio stations in Min-
nesota, lowa, and South Dakota, in-
cluding KNOW & KSJN/Minneapolis-
St. Paul. it holds CPs for five other sta-

SELLER: Emmis Broadcasting Cor-
poration, headed by CEO Jeff Smul-
yan and President Steven Crane. It
owns WFAN & WQHT/New York,
WAVA/Washington, WCDJ/Boston,
WENS/Indlanapolis, KSHE/St. Louis,
WKQX/Chicago, and KPWR/Los An-
geles. It's seling KXXX/San Fran-
clsco (R&R, 9/28/90).

FREQUENCY: 99.5 MHz

POWER: 50kw at 1033 feet
FORMAT: CHR

COMMENT: MPR proposes to move
the call letters and News/Talk/Educa-
tional format of KNOW (AM) to KSJUN's
FM position and relocate the KSJN call
letters and Classical format to the spot
now occupied by WLOL. MPR is seek-
ing a buyer for KNOW's AM facilities.

WKSG/Mount Clemens-

BUYER: Major Broadcasting, a New
York-based company principally owned
by Thad, John, Luke, and Charles Al-
len

SELLER: U.S. Radio Group, owned by
Ragan Henry. He also owns WXLE/
Columbus, OH; WAKR & WONE/Ak-
ron; WDIA & WHRK/Memphis;
WQOK/Raleigh-Durham; WBSK &
WOWI/Portsmouth-Norfolk; KJOJ/
Conroe, TX; KGLF/Freeport, TX;
WCMC & WzXL/Wildwood, NJ;
WCOS-AM & FM/Columbla, SC;
KDIA/San Francisco; WWIN-AM &
FM/Baitimore; KDIZ/Independence,
MO; and WRAW & WRFY/Reading,
PA.

FREQUENCY: 102.7 MHz
POWER: 50kw at 499 feet

$8.65 million
Total 1991 Stations Traded This Week: . . . . . . 1

1990 Deals To Date:

$1,175,110,559

(Last Year: $2, 744 303,064)
Total 1990 Stations Traded So Far:. . .. . . 1295
{Last Year: 1316}

Late 1990 Action Heported
ThisWeek:.................$18954,966
{Last Year $12&,¢23 649)

Late 1990 Stations Traded
This Week: .......... - N HERREL R
' ) {Last Year: 39}

® Deals Of The Week:
® WLOL/Minneapolis $12 million
® WKSG/Mount Clemens-Detroit $8.65
million

!Iﬂlmmllm Bulimaﬂppmmmﬁsmﬂn

tions and has received FCC approvalto  Detroit ®KYAK & KGOT/Anchorags
acquire the CP for KVVLIThief River  PRICE: $8.65 million FORMAT: Gold ® KIAK-AM & FM/Fairbanks
Falls, MN. TERMS: Asset sale BROKER: Kalil & Company Inc. # KTRW & KZ2UiSpokane
® Radio Terrace Restructuring $1 miflion
® WROW-AM & FM/Albany

® WLNA & WHUDIPeakskill, NY
® Echo Broadcasting Statlons §1
® WGNR/Grand Rapids
& WXYB/Zealand, Mi
* WTID/Reform, AL (FM CP} $280, 000
* WDKC/Fort Pierce, FL 5365,000
& WTYO/Hammonton, NJ $100,5685
® KCKX/Staylon, OR $84,000
® WOJY-AM & FMIFarrell-Sharpsville, PA $860.000
® WHHR-AM & FM/Hilton Haad Island, SC $300,000
©® WDCM/Cruz Bay, Virgin Islands (FM CP) $60,000
® WLPM/Suffolk, VA $300,000
© KNSN/Waila Walla, WA $105,400

THE #1 PERFORMING
TEAM IN BROADCAST

BROKERAGE & I’INANI}E
-.AGRIN!!

by the Federal Bankruptcy Court in Se-
attle. The seller is in Chapter 11 reor-
ganization (R&R, 6/22/90).

BUYER: Harbor Broadcasting Cor-

mmmmmmm

Olympia Alaska/

KTIVTV, Sioux City, [A $22,000,000 Spokane Stations

WREVEM/WRAVAM,Recirg tA $18,500,000 PRICE: Up to $3.5 milion, based on  Peration,  new company headed by
WMILFM, Birmingham, AL $16,500,000 adjusted cash flow and other condi-  'resident Gary Capps, formerly o

tions
m!‘()l{'l}R-FM/WABY:AM, Albany, NIYIY ECTIT TERMS: This sale is subject to approval Continued on Page 14
MM AWUTOAM, Utica, , XN

KQFXFM, Austin, TX

WTRG-FM, Raleigh, NC $13,300,000

KODETV, Joplin, MO $10,750,000

Mid-Adantic i $ 9,500,000

KLSHM, Kansas City, MO $ 8,250,000

WYLLFM, Chicago, IL. $ 8,000,000

WLVKFM, Charlotte, NC $ 8,000,000

WLMXAM & FM, Chattancoga, TN $ 7,000,000

WLVHIM, Hardord, CT $ 6400000 JUST HOW

WCKN-FMWADM-AM, Greernville/'Spartanburg, SC $ 6,000,000 SENSITWE ARE

WKCFTV, Clermont, FL $ 5,500,000 YO“R MEDIA

WDBRFM/ WTAX-AM, Springfield, IL $ 4,000,000

LPTV W53AA, New York City $ 1,800,000

COLLECTIONS?

When it comes to collecting past-due media receivables,
one clumsy move could shatter a solid business relationship.
That's why you need the sure touch of a specialist.

Szabo Associates is the only collection firm specializing
in media collections, whether U.S. or foreign. We have a
special knowledge of each country’s media custom
language, banking practices and reg- ﬁn
ulations. Call us today to turn past-
due receivables into cash.

NOBODY SLASES MORE DEALS THAN BIACKBURN!
BLACKBURN@@)MBW

I N C O R P OR AT
Media Brokers & Appraisers Since 1947

WEMMSTMSBESI

(202) 331 9270

Szabo Associates, Inc.
Media Collection Specialists

3355 Lenox Rd. Suite 945
| Atlanta, GA 30326 (40+4) 266-2406+

(404) 892—4655
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YOU CAN TELL A LOT ABOUT
ASCAP BOARD MEMBERS
BY THEIR DESKS.

SCAP is America’s only performing right organization whose Board of Directors is
made up exclusively of composers, lyricists and music publishers. Which means we
have a unique understanding of the needs of all music creators.

In 1914, ASCAP pioneered the concept of protecting and securing the rights of the creative
community. And since that time ASCAP has helped our members receive the compensation they deserve.
We have always believed that no one should get preferential treatment, so everyone gets a fair deal.

Our Board is elected from the membership by the membership—and represents only the

interests of composers, lyricists and music publishers. Although there are other U.S. music licensing organi

zations, only at ASCAP do members have a voice.

So, if youre a music creator or music publisher, it makes sense to join the only performing

right organization thats run by people who make their living the same way you do.

Membership in the American Society of Composers, Authors & Publishers is open to any writer or publisher who meets the following requirements:

Writers: Any composer or author of a copyrighted musical composition who has written one or more regularly published or
commercially recorded works. Any composer or author of a copyrighted musical composition who does not meet the above requirement may be
elected as an associate member.

Publishers: Any person, firm, corporation or partnership actively engaged in the music publishing business whose musical
publications have been used or distributed on a commercial scale, and who assumes the financial risk involved in the normal publication of
musical works.

New York Nashville Los Angeles Chicago London Puerto Rico
212-595-3050 615-320-1211 213-466-7681 312-527-9775 011-44-71-973-0069 809-725-1688

A § C A P

AMERICAN SOCIETY OF COMPOSERS, AUTHORS AND PUBLISHERS

www americanradiohistorv com
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 11

Engel Communications. Harbor is
owned by Arcus Communications of
Bend, OR, whose principals are Capps
and former Chronicle Broadcasting
CFO Tom Pickell, and Pacific Harbor
Capltal Inc., a subsidiary of PacifiCorp
Financial Services of Portland.
SELLER: Olympia Broadcasting Cor-
poration, headed by Chairman James
Ireland. It also owns KXXR/Kansas Cli-
ty and is seliing KRZR/Hanford (Fres-
no), CA (R&R, 6/15/90).

BROKER: Elliot Evers of Media Ven-
ture Partners

KYAK & KGOT/Anchorage
FREQUENCY: 650 kHz; 101.3 MHz
POWER: 50kw; 100kw at 1017 feet
FORMAT: Country; CHR

KIAK-AM & FM/Fairbanks
FREQUENCY: 970 kHz; 102.5 MHz
POWER: 5kw; 100kw at 436 feet
FORMAT: Country

KTRW & KZZU/Spokane
FREQUENCY: 970 kHz; 92.9 MHz
POWER: 5kw day/1kw night; 81kw at
2080 feet

FORMAT: Country; CHR

Radio Terrace Restructuring
PRICE: $1 million

TERMS: A new limited partnership is
being formed to restructure the debt of
the stations.

BUYER: Radio Terrace Associates
Limited Partnership. its 1% managing
general partner will be GP&P Inc.,
which will be 56% owned by Gary
Pease of Guilford, CT, and 44% by
Primus Capital Fund |l Limited Part-
nership, whose managing partners are
Loyal Wilson of Chagrin Falls, OH and
James Bartlett of Shaker Heights, OH.
The remainder of the new partnership
will be owned 55.34% by general part-
ner Radio Terrace Inc., owned by
Pease, and 43.66% by Primus as a
limited partner. Primus is providing the
$1 million equity capital. Primus holds
warrants convertible to a 44.3% equity
interest in WYMJ/Beavercreek (Day-
ton), OH.

SELLER: Radio Terrace Inc., owned by
Gary Pease.

WROW-AM & FM/Albany
FREQUENCY: 590 kHz; 95.5 MHz
POWER: 5kw day/1kw night; 12kw at
1020 feet

FORMAT: B/EZ

WLNA & WHUD/Peekskill, NY
FREQUENCY: 1420 kHz; 100.7 MHz
POWER: 5kw day/1kw night; 50kw at
500 feet

FORMAT: AC; B/EZ

Echo Broadcasting Stations
PRICE: $1

TERMS: Asset sale of noncommercial
stations

BUYER: Moody Bible Institute of Chi-
cago, a nonprofit corporation. It owns
WMBI-AM & FM/Chicago; KMBI-AM &
FM/Spokane; WDLM-AM & FM/East
Moline, IL; WCRF/Cleveland; WMBW/
Chattanooga; WAFS/Atlanta; WMBV/
Dixon’s Mills, AL; WGNB/ Seminole,
FL; WKES/St. Petersburg; and
WRMB/Boynton Beach, FL. it's an ap-
plicant for new FMs in indianapolis;
Brownsburg, IN; and Lexington, KY.
SELLER: Echo Broadcasting Inc., a
nonprofit corporation based in Zeeland,
Mi

WGNR/Grand Rapids
FREQUENCY: 88.9 MHz
POWER: 3kw at 137 feet
FORMAT: Religious

WXYBI/Zeeland, Mi
FREQUENCY: 89.3 MHz
POWER: 30kw at 500 feet
FORMAT: Religious

WTID/Reform (FM CP)

PRICE: $280,000

TERMS: Asset sale for cash

BUYER: Transmit Enterprises Inc.,
equally owned by President Stephen
McGowan and Charles Chapman Il of
Dothan, AL. McGowan owns 33.33%
of the seller and is 90% general partner
of an applicant seeking an FM CP for

Other companies will tell you how good they are. The TeleMart Company lets the

ele Mart

THE TELEMARKETING TRENDSETTER

General Managers do the talking...

I've worked with the peopie at The TeleMart
Company for two years and have been very
happy with the results of our telemarketing,
data base management, and newsletters.
The TeleMart Company sets the standards

for direct marketing that's kept us HOT in

NYC!
Judy Ellis
WQHT, NYC

We're winning and we keep on

winning because we have a great
radio station and a great marketing

company!
Mike Ginsberg
KWNR, Las Vegas

We have a unique radio station and we needed to tet people know about what we had to offer with
a very personal and "upscale” approach We chose The TeleMart Company because they are the
experts in dealing with listeners in a powerful, persuasive way that really works!

Consistent, on-going, relationship building direct marketing is the key to ratings
increases and revenue producing results!

1005 S.E. 3rd Avenue Ocala, FL 32671 (904) 622-1600/(800) TEL-MART Fax (904) 622-2427

Cidney Betz
President

Brenda Adriance
KOAI, Dallas

Working with The TeleMart Company

has kept WKFR #1 in Kalamazoo! If
you want to maintain your strong,
dominant position as we have, you
work with the best people!

If this is what you're looking for, call today!

David Hicks
WKFR, Kalamazoo

If you're looking for expert
direct marketing strategies
and results, the company
| work with is The TeleMart
Company!
Margaret Murphy
WJiB, Boston

www americanradiohistorv com

Uniontown, AL. McGowan and Chap-
man each own a 25% interest in
WESP/Dothan, AL.

SELLER: Kudzu Broadcasting Part-
nership, equally owned by Stephen
McGowan, William Gunter IV, and
Paul Reynolds. They also own WGTX
& WQUH/De Funiak Springs, FL and
WJAM/Marion, AL.

FREQUENCY: 101.7 MHz

POWER: 3kw at 300 feet

WDKC/Fort Pierce

PRICE: $365,000

TERMS: Asset sale for cash

BUYER: Fairbanks Communications
inc., principally owned by President

Richard Fairbanks. it also owns
WJINO & WRMF/West Palm Beach
and WKOX & WVBF/Framingham
(Boston), MA. Fairbanks also has ex-
tensive cable TV holdings.

SELLER: Treasure Coast 1330 Cor-
poration, owned by Harbor Federal
Savings & Loan Association of Fort
Pierce, FL. Both are headed by Presi-
dent Danlel Wallace.

FREQUENCY: 1330 kHz

POWER: 5kw day/1kw night
FORMAT: Country

BROKER: Blackburn & Company Inc.
COMMENT: An agreement was filed
with the FCC last fall to sell this station
for $425,000 (R&R, 9/7/90), but that
deal never closed.

WTYO/Hammonton

PRICE: $100,565

TERMS: Asset sale for cash. The buyer
is paying the $565 FCC filing fee.
BUYER: South Jersey Radio Inc.,
equally owned by President Howard
Green of Northfieid, NJ and Donald
Simmons of Sayre, PA. They own
WOND & WMGM/Pleasantville-Atlan-
tic City, NJ; WENY-AM & TV &
WLEZ/Eimira, NY; WMGM-TV/Wild-
wood, NJ; and three low-power TV sta-
tions.

SELLER: Hammonton Broadcasting
Company, headed by general partner
Ron Golid

FREQUENCY: 1580 kHz

POWER: 1kw daytimer

FORMAT: This station is dark. The
buyer proposes primarily to rebroad-
cast the News/Talk format of WOND.

“bw A, -é""-"g'%ﬂ
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KCKXIStayton

PRICE: $84,000

TERMS: Asset sale. The buyer is as-
suming notes owed by the seller, who
toild the FCC he’s transferring the li-
cense due to ill health.

BUYER: Concord Group Inc., owned
by Clifford and Virginia Zauner of
Newberg, OR. They own

KWBY/Woodburn, OR.

SELLER: Communication Arts Inc.,
owned by Gene Boger

FREQUENCY: 1460 kHz

POWER: 1kw day/15 watts night
FORMAT: AC

s o.o-.,':‘;‘“"‘ *9'4‘#‘3’.; ?\-.w.&,,
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WOJY-AM & FMIFarrell-

Sharpsville

PRICE: $860,000

TERMS: Asset sale. Payment of
$50,000 cash at closing, with the re-
maining $810,000 in the form of a ten-
year note at 10% interest, with quarter-
ly payments commencing 15 months
after closing.

BUYER: Mercury Broadcasting Inc.,
headed by President Kelly Holtzclaw
of Burbank, CA

SELLER: National Communications

Systems Inc., owned by President Jer-
ome Bresson and David Hafler. They
also own WYYS/Cayce, SC and
WBPR/Georgetown, SC.
FREQUENCY: 1470 kHz; 95.9 MHz
POWER: 1kw day/500 watts night;
3kw at 328 feet

FORMAT: B/EZ

BROKER: Gary Kirtiey of Mediacor

WHHR-AM & FM/

Hilton Head island

PRICE: $300,000

TERMS: Asset sale for cash, including
$50,000 noncompete agreement
BUYER: Adventure Communications
Inc., headed by President Michael
Shott of Bluefield, WV. He also owns
controlling interests in WKEE-AM &
FM/Huntington, WV; WAXS/Oak Hilll,
WV; and WSIC-AM & FM/Statesvllle,
NC, along with a 49% stake in
WEEL/Shadyslde, OH.

SELLER: Hiiton Head Broadcasting
Corporation

FREQUENCY: 1130 kHz; 106.1 MHz
POWER: 1kw day/500 watts night;
50kw at 305 feet

FORMAT: B/EZ

WDCMI/Cruz Bay (FM CP)
PRICE: $60,000

TERMS: Asset sale for cash

BUYER: Paradise Broadcasting Cor-
poration, a wholly owned subsidiary of
Jersey Shore Broadcasting Corpora-
tion, headed by President Joseph

Knox Jr. of Waretown, NJ. Jersey
Shore owns WJRZ/Manahawkin, NJ
and is an applicant for three new FMs
in New Jersey. Additionally, Knox is
acquiring WJNO (AM CP)/Seaside
Park, NJ.

SELLER: David Condon of Sarasota
FREQUENCY: 92.3 MHz

POWER: 50kw at 1191 feet

WLPM/Suffolk

PRICE: $300,000

TERMS: Asset sale. Payment of
$10,000 is due at closing, with
balance of $290,000 in a promissory
note payable over seven years at inter-
est rates beginning at 6.5% the first
year and gradually increasing annually
to 15% in the final year.

BUYER: Johnson Media Inc., owned
by James W. Johnson of Englewood,
OH. He owns 10% of WDAO/Dayton
and is an applicant for a new FM at En-
glewood, OH.

SELLER: Suffolk Broadcasting Cor-
poration, owned by President Hubert
H. Young Jr. and James F. Russell
FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: Gold

P
b L

o
ek

KNSNIWaIIa Walla

PRICE: $105,400

TERMS: Stock sale. The buyer has
paid $2500 and a payment of
$12,500 is due at closing. There are
to be 42 monthly payments of $1200
and a final payment of $40,000, with
no interest to be charged.

BUYER: Johnson Communications
Inc., owned by Jerry L. Johnson of
Lynden, WA, acquiring all stock of
S.T.L. Inc.

SELLER: Mary Alice Taggart, as per-
sonal representative of the estate of
Murray E. Taggart, and Floyd M.
Stevens.

FREQUENCY: 97 .1 MHz

POWER: 64 8kw

FORMAT: News/Talk
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PRESSURE!?!

SCORE SPOTS IN MINUTES, THAT SOUND LIKE
THEY TOOK HOURS TO PRODUCE!

FirstCom introduces the first production & scoring library

® More than a music library, it lets you Call 800-858-8880 today,
score your production. and ask about our 30 day

e More depth and variety, so you're no-risk guarantee.

really covered! s D U N D

* Do it fast and do it good with DESIGNER
FirstCom's Sound Designer.

FirstCom ¢ 13747 Montfort Drive ® Suite 220  Dallas, TX 75240 & 214-934-2222
A division of Jim Long Companies, Inc. ¢ A Zomba Company

WWW.americanradiohistorv.com
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BUMPER STICKERS...10 DAY PRODUCTION!
Screen process printing, ‘‘Edge” strips. Set-
up: $25 per color per side. 1,000 at $183/M +
$70/add. color -- 5,000 at $66/M + $19/add.
color -- 10,000 at $11/M + $11/add. color.
Larger quantities and other A

sizes available. For details on @’E[

these and other items call: 1-800-772-7732

1 [
»
$1,000,000 FOR A SONG

SOUNDS EASY, AND IT IS. You can simply
guarantee your prizes through SCA Promotions
and reap the benefits of high dollar contests for
a small statistically determined fee. Pick from
SCA *'On-the-Air” and direct mail promotions
and give away a million for a song.

Call SCA Promotions today --

1.800.527.54091 PROMOTIONS

¢

VYV

CONTEST REGISTRATION BOXES . .. IDEAL
FOR PROMOTIONS! they scream for attention
with distinctive diagonal stripes. In Red, Blue,
Orange, Green, Black, or Plain (no stripes). Put
your LOGO on self-adhesive labels. Order as
few as 40. For complete information, write to
AB PROMOTIONS, P.0. Box 362, Wisconsin
Rapids, Wi 54495 or call (715) 424-1718.

LOCK-UP YOUR MARKET WITH THE HOTTEST
promotion of the 80's. The 1991 Venus Inter-
national Pageant offers you more...Profits!
Customers! Contestants! Excitement! Over
$250,000 in CASH & PRIZES! For information
contact: Susan Dickert, Pageant Promotions,
Inc., 1819 Peachtree St., NE, Ste. 427, Atlanta,
GA 30309. (404) 351-9002, fax (404) 350-8538.

ATTN: RECORD COMPANIES..DON'T MISS
OUT ON iN PLAY, the direct link between your
hottest new redeases and retail. CD Samplers
are shipped every three weeks to over 3,000
retailers for in-store play. Increase your artists’
exposure and sales - contact Anita Tedrow at:

DISCOVERY SYSTEMS,
iIN PLAY

(614) 761-4256.

INFLADABLE IMAGES...Attract attention to
your station events with a customized giant in-
fiatable. Perfect for your next BIG promotion!
Blow-up your mascot or create your own shape
and event. Comtact: Lenny Freed, 2773 Nation-
wide Parkway, Brunswick, Ohio 44212, Fax:
(216) 273-3212. INFLADABLE IMAGE INDUS-
TRIES...Phone: (216) 273-3200.

The single source for . . .

o Top 100 Market Ratings and Trends
e Arbitron and Birch Results

e Demographic Comparisons

e Complete Industry Directory

e 2000 Updated Listings

Order your
personal copy of
this easy to use
desktop guide.

Call Leslie at
213 ¢553 ¢ 4330

-91

Wwww.americanradiohistorv.com
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WIANAGEMENT

1991 Industry Events Calendar

JANUARY

3 — Arbitron WINTER RATINGS SWEEPS (through March 27},

17-18 — Chris Beck Management Seminar. Hyatt Regency, Phoenix.

18-20 — Dan O'Day’s Air Personality Plus+ seminar. Hothday inn (Tryon Street), Charlotte

20-24 — MIDEM '91. Palais des Festivals, Cannes, France.

21 — Martin Luther King Jr. Day

24-27 — RAB Managing Sales Conference. Opryland Hotel, Nashville.

25-28 — National Religious Broadcasters 48th Annual Convention & Exhibition. Sheraton Washington
Hotel, Washington, DC

27 — Super Bowl XXV. Tampa Stadium

28 — American Music Awards. Shrine Auditorium, Los Angeles.

30 - February 2 — Eighth annual Pollack Media Group Programming/Management Conference. Bel
Age Hotel, Los Angeles.

FEBRUARY

7-9 — Chris Beck Major Account Sales & Development Seminar. Hyatt Orlando, FL

10-15 — NAB 26th Annual Management Deveiopment Seminar for Broadcast Engineers. University
of Notre Dame, South Bend, IN.

10-13 — Broadcast Cable Credit Association's 25th Credit & Collection Seminar. Loews Summit
Hotel, New York City.

11-12 — NAB Radio Group Head Fly-In. NAB headguarters, Washington, DC.

14 — Valentine’s Day

14-18 — Gawvin Seminar 1991. St. Francis Hotel, San Francisco.

15-17 — Southeast Music Conference. Holiday Inn Ashiey Plaza, Tampa

18 — Presidents’ Day

20 — 33rd Annual Grammy Awards. Radio City Music Halt, New York City.

21-23 — Hip-Hop At Its Crossroads; Seizing The Cultural Initiative. Howard University, Washington,
DC.

27 - March 2 — Chris Beck Major Account Sales & Development Seminar. Sheraton Fisherman's
Whart, San Francisco.

MARCH

1 — Birch SPRING RATINGS SWEEPE (through Kay 31\,
6-9 — Country Radio Seminar. Opryland Hotel, Nashville.
14 — AWRT National Commendation Awards Program. Waldorf-Astoria Hotel, New York City.

17 — St. Patrick's Day

20-24 — South By Southwest music and media conference. Hyatt Regency, Austin, TX.
22-25 — 1990 NARM Convention. San Francisco Hilton.

25 — 63rd Annual Academy Awards. Shrine Auditorium, Los Angeles.

28— Arbitrors SPRING RATINGS SWEEPS {through June 19).

30 — Passover

30 - April 4 — NCAA Basketball Final Four tournament. Hoosier Dome, Indianapoiis.

31 — Easter Sunday

APRIL

7 — Daylight Savings Time begins.

7-11 — National Christian Radio Seminar's 1991 Convention. Stouffer Convention Center, Nashville.
10 — RadioBest Awards. Minneapolis Convention Center.

15-18 — NAB 1991 Convention. Las Vegas Convention Center

21-24 — Broadcast Financial Management Association. Century Plaza Hotel. Los Angeles.

24 — Academy of Country Music Awards. Universal Amphitheatre, Los Angeles.

24 — Secretary’s Day

MAY

5 — Cinco de Mayo

12 — Mother’s Day

16-19 — T.J. Martell Rock 'N Charity Weekend. Various locations, Los Angeles.

16-19 — American Women In Radio & Television's 40th National Convention. Omni Hotel, Atlanta.
27 — Memorial Day

JUNE

.~ Birch SUMMER RATINGS SWEEPS ithcough August 315, A

9-15 — NAB Radio Executive Management Development Seminar. University of Notre Dame, South
Bend, IN.

14 — Flag Day

16 — Father's Day

16-19 — BPME & BDA Conference & Exposition. Baltimore Convention Center.

20 - Arbitron SUMMER RATINGS SWEEPS {tfwouih. September 133,

20-22 — Bobby Poe Convention. Sheraton Premiere, Tysons Corner, VA.

JULY

4 — Independence Day

11-14 — Upper Midwest Communications Conclave. Radisson Hotel South, Minneapois.
SEPTEMBER

1 — Birch FALL BATINGS SWEEPS (through Naveitiber 30).

2 — Labor Day

9 — Rosh Hashana

11-14 — NAB Radio 1991 Convention. Moscone Convention Center, San Francisco.

18 — Yom Kippur

48 - Arbitron FALE RATINGS SWEEPS (through December 11).

25-28 — RTNDA 46th international Conference & Exhibition. Denver Convention Center.

OCTOBER

2 — CMA Awards. Grand Ole Opry, Nashville.

3-5 — Concrete Marketing's Foundations Forum. Los Angeles Airport Marriott.
3-8 —Society of Broadcast Engineers national convention. Hyatt Regency, Houston.
14 — Columbus Day

16 — Boss's Day

19 — World Series begins.

23 — John Bayliss Foundation Dinner. Plaza Hotel, New York City.

24-27 — CMJ Convention. Vista Hotel, New York City.

27 — Daylight Savings Time ends.

31 — Halloween

NOVEMBER

5§ — Election Day

11 — Veteran's Day
28 — Thanksgiving Day
DECEMBER

1 - Birch WINTER RATINGS SWEEPS {throligh February 29, 1992).
2 — Hanukkah
25 — Chnstmas Day

{Note: No national holidays or major events are scheduled for August.)

% otal national spot ra-
,%} Tdio expenditures for
! the month of Novem-
ber topped $96 million — a 130+
0.9% decrease from 1989
figures. 4
While the figures reflect
total billings as reported by 120+
America’s leading national
rep organizations, they are
not typical of any specific
market. Furthermore, spot 1101
billing In individual markets,
market groups, or geo-
graphic areas may differ 100
substantially.

Sourca: Radio Expenditure
Reports Inc.

TOTAL SPOT DOLLARS
SIX-MONTH TREND

123 -o- 1989
= 1990

(all figures in millions)

June July Aug.

PERCENTAGE OF CHANGE
THREE-MONTH TREND

1 Ll

Sept. Oct, Nov.

T f 1

(compared with B Sept.
1989 figures) Oct.

[0 Nov.

-10.6

Getting The Most
From Voice Mail

’ ¥ ou’re a busy, powerful ex-
ecutive. You don’t have
time to take all of your

calls. That's why you have voice

mail. To get the most out of your
system, try these five tips from

Teleconnect:
¢ When returning a message,

don’t assume callers know which

one you're referring to — they may
have left several.

e Change your greeting often.
Don’t be caught Monday morning
with Friday’s message.

e Don’t announce the date and
time when you call someone. Most
systems will do it for you.

* Give callers the option of
reaching an operator or your assis-
tant by dialing ““0.”

* Return all of your voice mail
messages the day you receive
them.

www americanradiohistorvy com

100+
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26-50 51-75 76-100

Market Size

Our Best Advertisement
is our CLIENTS’ word . ..
NOT OURS!

Our Client list is the “Best” in
the Industry . .. Because WE are

the “Best” in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person
Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD.
Bumper Strips & Window Labels

WS Tape & Label

Saint Louis, Mlissouri
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SALES & VIARKETING

Event Marketing Opportunities For 91

appy New Year! I’d like to begin 1991 with a look

at some of the more opportunity-laden dates,

events, and marketing trends in store, as well as a
bit of advice: If you make one resolution this year, it
should be ““to get a head start on event marketing.”

As a rule, I recommend putting
packages on the street at least four
months before the event. For ex-
ample, many people are planning
Earth Day (April 22 last year) ac-
tivities even though there’s no of-
ficial Earth Day ’91 slated. If
you’re organizing environmental
packages or tie-ins, they should be
about wrapped up by now.

This year, dynamic turnkey op-
portunities for listeners and adver-
tisers will be critical for success.
Following are some events I pre-
dict will be hot in *91:

Environment

There are a multitude of environ-
mental concerns with which to
align yourself, either on-air or
through advertiser tie-ins. Those
who've cultivated a consumer
franchise with the environment
will be able to play on it through the
end of the year. (Tip: You'll

‘| recommend putting
packages on the street
at least four months
before the event.”’

achieve the best results with tie-ins
to local or statewide environmental
causes.)

Consumer burnout will make tie-
ins more difficult after this year’s
Earth Day festivities, however —
not because the franchise won’t be
important to consumers, but be-
cause the tremendous amount of
“me too” marketing will reach its
peak on April 22.

Home Offices

Whether you choose on-air in-
fomercials, seminar sponsorships,
or simple commercial themes,

By Chris Beck

home business tie-ins will be hot
this year. As more Americans ex-
periment with their own busines-
ses, more listeners are intrigued —
and advertisers want to tap into
this growing market.

Look for furniture stores, mass
merchandisers, and catalog show-
rooms to seek tieins to the
lucrative market. (Tip: This area
of event marketing is significant
for increasing the advertiser base
of AOR stations. Many of those in
the home office target are young
men.)

Patriotism

Themes such as “buy Ameri-
can” or “support our military” will
be in the forefront of consumers’
minds this year. Armed Forces

“‘Direct marketing will
place you in high
demand with
companies in the
service sector.”’

hat does this manager
know that you should know?

“'m very pleased that using
PRO-Rate gives us a handle on the
important relationship between
rates and inventory. Itis a very nec-
essary sales tool.”

Diane Dalton Verzijl
General Sales Manager

WQOK/Raleigh, North Carolina

If you are a forward-thinking broadcaster
who believes your station deserves more
revenue, a bigger share of the ad dollar, and
better profits, we invite you to learn more
about PRO-Rate. Simply call Allan Ginsburg
at Radio Computing Services: 301-897-3633.

PRO-RATE
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