ISSUE NUMBER 879

MARCH 1, 1991

| radio.

I NS I DE:

DEALING WITH
PHANTOM CUME

Phantom cume — listeners
who consistently go
unreported in Arbitron and
Birch — can account for as
much as half of your overall
audience. Paragon Research
VP Mike Henry explains how
to determine phantom cume
and lessen its overall impact
on your ratings.
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SIKES CALLS FOR NEW
FCC USERS TAX

If FCC Chairman Al Sikes has his
way, radio stations would be taxed
between $100-$500 annually as
part of a $20 million “fees
program” to boister the
Commission’s budget. Details in
Radio Business.
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SHANNON SPEAKS

“| don’t think anyone should get the
idea that I'm trying to escape
accountability,” says former Pirate
Radio/L.A. captain Scott Shannon,
referring to the disappointing ratings
that led to his recent exit. In an
exclusive interview, Shannon talks
candidly about his L.A. experience
and looks forward to the future.
Page 36

B i TR

SATISFYING THE
NEW ‘UNDERGROUND’

Paul Simon’s “Rhythm Of The
Saints” . . . PBS’s “The Civil War”
.. . Kevin Costner’'s “Dances With
Wolves” . . . all examples of out-of-
the-mainstream projects that
nonetheless gained mass
acceptance. Their success is
further evidence of what Jeff
Pollack calls a new “underground’”
audience, a ‘“significant minority”

k-

which has vast implications for
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KIKK Loses Houston
Slogan Battle To KYKR

Court Allows Beaumont Move-In Use Of ‘Kicker’

Viacom’s KIKK/Houston has

lost its federal court attempt to
prohibit Hicks Broadcasting’s
KYKR/Beaumont, TX from re-
ferring to itself as “Kicker.”
The battle began eight months
ago when KYKR moved its tow-
er to a spot 54 miles outside
Houston and extended it from
500 to 2000 feet.

KIKK claimed its federally
protected ‘Kikker” service-

Fed Eases HLT Rules

Brokers Predict Chapter 11 Wave As Bankruptcy Loans Exempted

Federal banking regulators
have significantly loosened
highly leveraged transaction
(HLT) lending rules, but radio
dealmakers say the action does
little to resuscitate the stagnant
station-trading market and
may actuaily encourage some
broadcasters to declare
bankruptcy.

The new Office of Comp-
troller of the Currency (OCC)
guidelines clarify rules original-
ly issued in October 1989 that
classified most media-related
acquisition loans as HLTs.
Bankers now can ‘‘delist” cer-
tain loans from HLT status, in-

Broker

Comments

@® ‘‘As for this being a
catalyst for a
resurgence in the
deal market, ! don’t
see it.”’

® ‘‘Marginal operators
contemplating
Chapter 11 probably
have more reason to
move in that
direction.”’

CBS Moves Two To
Gold VP/GM Posts

Dave Van Dyke

CBS has transferred Dave
Van Dyke from the VP/GM job
at Gold WODS/Boston to the
same position at Goid KODJ/
Los Angeles. He succeeds Char-
lie Seraphin, who resigned last
week (see story, Page 3 ). Re-
placing Van Dyke at WODS is
three-year CBS Radio Reps VP/
Director of Sales Bennett Zier,
in his first GM post.

CBS-owned FM Stations VP
Rod Calarco remarked,
“Dave’s done an cutstanding
job in building WODS into Bos-
ton’s leading station and one of
the country’s most successful

| Gold stations. He’ll match that

Van Dyke To KODJ; Zier To WODS

Bennett Zier

success in Los Angeles.”

Van Dyke told R&R, “I came
out to KODJ two years ago to
help launch the format. Little
did I realize that two years later
I would actually take charge of
it. This format needs to have
someone actively involved to
make it happen. I'm very im-
pressed with [KODJ PD] Dave
Anthony.”

Zier told R&R, “Dave Van
Dyke did a terrific job, and I
look forward to keeping up the
great tradition. The station’s on
track and I hope to take it as far
as it will go.”

CBS/See Page 20

cluding virtually all financing
provided to debtors-in-posses-
sion operating under federal
bankruptcy laws.

“There’s nothing in there of
any monumental assistance to
communications companies. I
don’t think this is going to make
a major difference. I don’t think
it’s going to free up a lot of
cash,” commented American
Security Bank VP Susan Ness.

“It definitely creates some
relief for people who have been
hounded by their banks because
they fell into HLT status, even
though they’ve never missed a
loan payment. As for this being
a catalyst for a resurgence in
the deal market, I don’t see it,”
said broker Gary Stevens.

New Delisting Conditions

Establishing new ‘‘general
criteria,” the OCC said loans
can be removed from HLT stat-
us if the borrower can demon-
strate during a two-year period
that it can operate successfully
as a highly leveraged company.

In addition to the new general
criteria, at least one of four spe-
cific criteria must be met to ob-
tain delisting eligibility:

¢ A borrower must reduce
leverage below a 75% threshold
and demonstrate ‘“‘an ability to
continue servicing debt satis-
factorily without undue reliance
on unplanned asset sales.”

o If two years have passed
since a company’s most recent
acquisition, buyout, or recapi-
talization, loans can be delisted
if a borrower repays all debt

~ associated with an HLT, even if
the borrower’s total debt-to-
assets ratio remains above 75%.
The debt repayment cannot be
accomplished through addi-
tional borrowing, and “must oc-
cur from cash generated from
operations, planned sales of as-

sets, or a capital injection.”
HLT/See Page 32
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mark had been violated and
feared that could result in lower
ratings and advertising rev-
enues. KYKR showed up in the
Houston Arbitron for the first
time in the fall ’90 sweep with a
3124,

U.S. District Judge David
Hittner ruled KIKX'’s claim of
potential confusion relates to
advertisers, who are expected
to exercise a ‘“‘substantial de-
gree of care.” Hes also ruled
KYKR is not trying to “pass it-
self off ” as KIKK.

KYKR officials testified that
the station has referred to itself
as “Kicker”’ for over 15 years.
KIKK countered it had copy-
righted ““Kicker” in 1983 for use
in Houston in print advertising
and promotional materials.
Testimony reflected that 69
Country stations nationwide use
the term in advertising or on the
air.

SLOGAN BATTLE/See Page 32

Griffiths Adds
Epic Exec.
VP Post

el

Richard Griffiths

Epic/Associated President
Richard Griffiths has been as-
signed additional duties as Ex-
ec. VP of Epic Records, where
he’ll oversee virtually all day-
to-day affairs, including the
A&R department. As a result,
Sr. VP Don Grierson has exited.

Sony Music President Tom-
my Mottola ngted, “The new
Epic leadership team adds
Richard’s musical acumen and
record-making skills to the
marketing and management
expertise of [Epic President]
Dave Glew. This is an excep-
tional combination of senior ex-
ecutive talent.”

“Richard will apply his crea-
tive skills and broad experience
to all phases of our company’s
planning, development, and
management,” said Glew. “His
appointment -can only lead to
new and greater success stories
for an increasingly A&R-driven
Epic Records.”

Griffiths joined the label last
year after A&R stints with Is-
land Records and Virgin Music.

Page 45
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WESTWOOD ONE

/

(g‘;ﬁ(g}@ WESTWOOD ONE RADIO NETWORKS

PRESENTS é’

JOIN US ON

ST. PATRICK'S DAY
WEEKEND FOR

TWO HOURS

OF HIGHLIGHTS
FEATURING

GUNS N' ROSES,

BILLY IDOL, INXS,
SANTANA,

JOE COCKER,

AND MORE.

FESTIVAL RECORDED
LIVE IN BRAZIL.

FOR MORE INFORMATION
CONTACT YOUR
WESTWOOD ONE
REPRESENTATIVE TODAY.
IN LOS ANGELES

CALL 213-840-4000.

FAX 213-204-4375.

IN CANADA CALL 416-597-8529.
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NAB Slows Pace Of
Eureka Negotiations

Blames War For Interruption;

Expands DAB Task Force

The NAB has slowed negotia-
tions with Europe’s Eureka consor-
tium and no longer expects to meet
an April 1 deadline for finalizing a
contract for exclusive North Amer-
ican rights to the Eureka-147 digit-
al audio broadcasting system.

DAB Task Force Chairman Alan
Box maintains the slowdown owes
not to concerns about NAB rushing
to judgment on DAB, explaining,
“We had a pretty aggressive plan
that didn’t allow for a war.” Box
says there’s been “no change of

heart” by either party, and he’s
sure Eureka officials will extend
the period for exclusive negotia-
tions.

About a dozen people, members
of the task force’s technical ad-
visory committee and NAB staff
engineers, will visit France March
6-7 for a demonstration of the latest
Eureka technology. That trip, orig-
inally scheduled for January, was
postponed by the outbreak of war.

Box, President of EZ Communi-

NAB/See Page 32

FCC Considers Boosting
Ownership Limits

FCC officials will propose a re-
laxation of the radio multiple-
ownership and cross-ownership
rules — perhaps as early as April,
according to agency sources.

While details of the possible pro-
posal were scarce, FCC Chairman
Al Sikes has repeatedly called for
an unspecified increase in the num-
ber of stations a licensee may own
— currently 12 in each service —
and elimination of the rule that
bars ownership of multiple AMs in
a market.

Any proposal to boost the owner-
ship limits is certain to run into op-
position on Capitol Hill, where crit-
ics worry such a move would make
it more difficult for minorities to
acquire stations. It would, they
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Seraphin Now
VP At KRLD,
Texas tte Nets

by
Charlie Seraphin

Charlie Seraphin, who recently
left the VP/GM job at KODJ/Los
Angeles, has been named to the
new post of VP/Program Opera-
tions at Command all-News
KRLD/Dallas and the co-owned
Texas State Networks.

KRLD & Texas State Networks
VP/GM Mike Ewing told R&R,
“When Charlie was at [San Fran-
cisco’s] KCBS, it was the finest
sounding News operation in the
country. He can be of great service
to KRLD and can increase our po-
tential for the Networks.”

Seraphin told R&R, “I've known
Mike since we worked together at
CBS Radio. We’re looking to break
the rules of News radio here with a
very ear-palatable, upbeat opera-
tion. The Networks also have a lot
of untapped potential — with the
Dallas Cowboys out of the picture
[now on crosstown KVIL-AM &

SERAPHIN/See Page 32

claim, boost the value of prime
properties and destroy the incen-
tive for non-minority broadcasters
with 12 properties to take advant-
age of a policy that lets them invest
in two additional stations — so long
as those properties are controlled
by minority investors.

A senior House staffer said some
lawmakers also feel a boost in own-
ership limits would undermine the
FCC’s long-held argument that

OWNERSHIP/See Page 20

Paul Brings
$50 Million
Lawsuit

Williams Also Named In
KMEL Kickback Case

Former KMEL/San Francisco
air talent Cameron Paul (Grau-
bart) and attorney Neil Eisenberg
filed a $50 million lawsuit in San
Francisco Superior court last week
(2/20) against CHR KMEL, owner
Century Broadcasting, President/
GM Paulette Williams, and PD
Keith Naftaly. The suit stems from
Paul’s dismissal last April 30.

Paul is suing for — among other
things — unfair firing, breach of
implied contract, breach of good
faith and fair dealing, intentional
infliction of emotional distress, tor-
tious advertising, and negligent su-
pervision of employees.

The suit, like the petition to deny
renewal of KMEL’s license Paul
filed with the FCC last November
(R&R 11/9/90), accuses Naftaly of
forcing Paul to pay kickbacks to
retain his job. These amounts pur-
portedly started at $50 a week,
later increased to $100 a week, and
ultimately totaled $7600.

The suit also claims Naftaly fab-
ricated a poor employment evalu-
ation in order to fire Paul for his re-
fusal to continue the payments.
Paul further charges KMEL ran
negative advertising in the form of

PAUL/See Page 32
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FNN Pacts With GE

Leaves Group W/Dow Jones At Altar

Financial News Network has
agreed to sell its cable TV and
FNN Business Radio networks to
General Electric’s Consumer
News and Business Channel for
$105 million in cash, scrapping a
deal announced two weeks ago
with a Group W/Dow Jones part-
nership.

The sudden reversal, announced
Tuesday (2/26) in New York, came
after CNBC upped the ante with
more cash and agreed to let FNN
keep broadcast equipment assets.
On February 12, FNN had an-
nounced “an agreement in princi-
ple” to sell to a Group W/Dow
Jones joint venture for a reported
$90 million. FNN now contends it

Miniaci Joins
KHYI As PD

Frank Miniaci, MD at Ever-
green Urban KKBT/Los Angeles,
has been named PD at sister CHR
KHY]I (Y95)/Dallas. He joined Y95
two weeks ago on an interim basis
when Station Manager Randy Kab-
rich began devoting full attention
to corporate duties.

KHYI VP/GM John Martin told
R&R, “In the past year at KKBT,
Frank has learned a lot of what it
will take to program Y95. He’s liv-
ed in Dallas for 18 years and was
MD [for nine years] at [crosstown
AC] KVIL, so he knows the mar-
ket.”

Miniaci, who will continue work-
ing with KKBT until it names a
new MD, added, ‘“Y95 has a great

MINIACI/See Page 32

never concluded negotiations or a
binding agreement on that deal.

FNN Co-CEOs Alan Hirschfield
and Allan Tessler said the transac-
tion “will best serve the interest of
all the company’s constituencies.”
Despite the increased sales pro-
ceeds, they said FNN will file a
Chapter 11 bankruptcy petition ““in
the very near future” and any sale
will require court approval.

In a letter to the FNN board of di-
rectors, Group W/Dow Jones execs
said they will “vigorously pursue”
their deal with a new offer ‘“‘sub-
stantially more advantageous’
than GE’s. Dow Jones Sr. VP Peter
Skinner said FNN so far has refus-
ed to accept a new proposal.

CNBC reaches 18 million homes,
and FNN services more than 35
million cable homes. The sale’s po-
tential impact on the FNN Busi-
ness Radio Network, a joint ven-
ture with the Unistar Radio Net-
works which includes 125 radio sta-
tion affiliates, is unclear.

“Who knows? I haven't talked to
anybody about it. It’s a money-
making venture that should do
well, and I don’t think it will be af-
fected one way or the other, re-
gardless of who buys it,”” com-
mented Unistar Co-Chairman Nick
Verbitsky.

PAGCEDHIREE

For The Record

In last week's R&R, KRLD/Dal-
las’s January Birch ratings figure
was incorrectly listed asa 5.7. The
station's actual share of 12+ audi-
ence was 6.7.
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HOW TO RUN A

COMMUNITY SWITCHBOARD
Looking for a better way to serve your
listeners off the air? The “community

switchboard” approach just might be the
answer.
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Sikes Calls For $20 Million
Broadcaster Tax

FCC Chief Outlines New User Fees Plan

FCC Chairman Al Sikes is proposing that broad-
casters pay $20.23 million in new taxes to finance expan-
sion of Commission operations, with the radio industry be-
ing asked to ante up at least $2.8 million of that.

In testimony before a House ap-
propriations subcommittee on
Wednesday (2/27), Sikes asked for
$133.4 million in fiscal 1992, an in-
crease of $17.6 million from the
current year. He said a new FCC
users tax — dubbed a “fees pro-
gram” — could raise $65 million to
$70 million in fiscal year 1992 from
licensees of every type to cover the
cost of ‘“‘policymaking, enforce-
ment, public service, and interna-
tional functions.”

Under the new FCC tax pro-
gram, all clear-channel AM broad-
casters and Class B, C, C1, and C2

Levy

FM stations would pay $500 per
year. Other AM and FM stations

Proposed FCC Tax

Siation Type Fee
AM Daytimers-Class i $150
AM Daytimers-Class i $100
AM FuliClass | $500
AM FulkClass 1 $300
AM FulkClass il $200
AM FulkClass IV $100
FM Non-commercial $100
FM Class C or B $500
FM Class A, B1, C3,D $300
Shortwave $100

would pay fees on a declining scale

Continued on Page 10
of Tota!
Stations Annual Fees
835 $125,250
491 $49,100
77 $38,500
773 $231,900
1742 $348,400
1017 $101,700
1351 $135,100
2206 $1,103,000
2262 $678,600
25 $2500

Pay DAB To Debut In Mexico City

Over-the-air digital audio broadcasting is slated to
make its North American debut May 1 in Mexico City. But
the product will be a lot more like cable radio than any
DAB system proposed for the U.S.

Multivision, which operates an
eight-channe] “wireless cable TV”
service, is adding a pay audio ser-
vice that will deliver 17 channels of
announcer-free music from Digital
Cable Radio, based in suburban
Philadelphia. Multivision Chief En-
gineer Fernando Villasenor told
R&R his firm also may add three
channels of Mexican music, which
would be programmed locally.

“The signal will cover all of Mex-
ico City,” Villasenor said. Sub-
scribers will pay a monthly fee,
which is yet to be determined, to
receive the entire package of DAB
programs. Villasenor said the pay-
TV service, which has been oper-
ating for about 18 months, counts

P R T R D I e T

approximately 40,000 subscribers
who pay $20 per month. The month-
ly fee for the audio service will be
less than that.

Multivision’s equipment, which
was demonstrated in January at a

Mexico City seminar on DAB, is
not being promoted for use in the
U.S. At 600 kHz per channel, it uses
three times as much spectrum
space as any DAB system propos-
ed as a U.S. standard. It uses digit-
al processing equipment and re-
ceivers from Jerrold Communica-
tions (parent company of Digital
Cable Radio and itself a subsidiary
of General Instrument Corp.) and
a transmitter from EMCEE
Broadcast Products.

Unlike proposed U.S. DAB sys-
tems, which target automobile re-
ception, the Mexico City system is
intended strictly for at-home lis-
tening. It employs no engineering
techniques to counter multipath or
shadowing problems. The broad-
casts will be in the 2500-2600 MHz
band, far higher than frequencies
being advocated for U.S. DAB.

Spectrum

Sikes spoke last Thursday (2/21)
at a House Telecommunications
Subcommittee hearing on H.R. 531,
legislation that would require the
federal government to turn over up
to 200 MHz of spectrum for use by
emerging telecommunications ser-
vices — possibly including DAB —
and local public safety authorities.

The bill, dubbed the Emerging
Telecommunications Technologies
Act of 1991, was introduced last
month by Commerce Committee
Chairman John Dingell (D-MI)
and Telecom Subcommittee Chair-
man Ed Markey (D-MA). A simi-
lar measure is pending in the Sen-
ate.

Auct|on Proposed
For Non-Broadcast Frequencies

FCC Chairman Al Sikes last week urged Congress to
authorize the Commission to auction portions of the spec-
trum, but emphasized that frequencies used for broadcast-
ing should not be put on the block.

Approval Unlikely

Despite Sikes’s recommendation
that H.R. 531 be amended to auth-
orize a spectrum auction — and the
limited auction proposed in Presi-
dent Bush’s fiscal 1992 budget —
congressional approval of such a
process is considered unlikely.
Both Dingell and Markey have long
opposed spectrum auctions on the
grounds they would undermine the
public trusteeship foundation of
broadcast regulation. The two law-
makers also believe the cost of
buying spectrum would constitute
a perhaps insurmountable barrier
to entry for small but innovative

telecommunications entrepre-
neurs.

Sikes told the lawmakers addi-
tional spectrum is desperately
needed if the U.S. is to keep pace in
the global race to develop and pro-
vide new communications technol-
ogies. According to Sikes, the FCC
is currently receiving as many ap-
plications for experimental
licenses each month as it received
each year during the 1980s.

To meet the mounting demand
for spectrum, the FCC has begun
development of a ‘“‘spectrum re-
serve” in the 1 to 3 GHz band that
would be used to provide frequen-
cies for new high technology ser-
vices. Enactment of H.R. 531, Sikes
said, would complement the spec-
trum reserve initiative.
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Banking Reforms May
Spur Trading

tephen Meredith, a lawyer with Boston’s Edwards

& Angell, predicts federal banking regulation

changes will soon spark a revival of radio station
trading.

“I think there’s going to be an active broadcast market that arises in the
next six months,” he said Tuesday (2/26) in Washington during a Federal
Communications Bar Association conference on station financing and
workout trends.

Citing a Federal Reserve proposal to allow banks to write off the bad
parts of a loan and rebook the remainder as a performing loan, Meredith
said the reforms will improve credit availability. Other reforms may allow
basing loans on ability to generate cash flow rather than hard asset market
values

Some banks will now take equity in radio deals, according to Jesup &
Lamont Sr. VP Jonathan Intrater. While debt financing remains available,
most lenders want only customers with multiple properties and trailing cash
flow of 1.25 times the debt service level

“There are and will be haircuts in the current market,” commented
Media Venture Partners broker Charles Giddens. “I'd say stick values
are off by 25% to 50% and are subject to change daily.” He added that a
hot trend is “cashless” closings, in which the only money changing hands
is in the form of professional fees, with the station being bought through
promissory notes and debt assumptions.

Law Firm Protests FCC Policy

ogan & Hartson is petitioning the FCC to overhaul

its policy barring lenders from holding a security in-

terest in broadcast station licenses. The law firm
contends the policy isn’t required by the Communications
Act, and that permitting liens on licenses would ease credit
availability .

‘Lenders will be more receptive to lending if they have a secured in-
terest in the license,” said H&H partner Gardner Gillespie. He noted that in
the current economic climate, the physical assets of a failed station may
not cover senior debt. Letting banks claim a first lien on station licenses is
“something we believe will help us come out of the current stagnation in the
financing market.”

The faw firm noted it isn’t asking for any automatic transfer of station
licenses to foreclosing creditors. All transfers would take place only after
FCC approval.

Crisler Capital Managing Director Dean Meiszer doubts the propos-
ed change would increase broadcast financing, especially since institutions
are wary because many stations aren’t meeting their financial projections.
“Lenders don't want to own these stations; they want to be paid,” he said.

Feuer, Sillerman Get The Force

orm Feuer is a happy camper now that he’s teamed

with New York tycoon Robert F.X. Sillerman to

form Force Il Communications, which debuted this
week with a $28 million deal for three Edens Broadcasting
stations.

“Bob and | have been talking for a fong time, even before | left Noble
Broadcasting a year ago. | consulted Command Communications on
KJQY/San Diego, so he had an opportunity to test-drive me. I've been able
to fool him into thinking I'm a good operator,” Feuer chuckled

Feuer will focus on operations, while leaving the financial wizardry of
dealmaking to Sillerman. Force II, a spinoff from the nom de plume Feuer
used while owning KZBT/San Diego a decade ago, plans more acquisitions
in markets “ten to 40. But with Bob on board, it'l be [markets] one to 50,
I'm sure.”

Americom Boys Go At it Again

ormer Americom Radio Brokers deaimakers Tom

Gammon and Bill Steding are duking it out in court

again, this time over a disputed $487,500 broker-
age commission from the sale of three Jacor properties.

Gammon has sued Steding and Jacor in the Hamilton County, OH
Court of Common Pleas. He claims he's entitied to the commission be-
cause he owns Americom, which brokered the deal. Gammon accused
Steding and Jacor of unlawfully diverting the commission to help Steding’s
new venture, Star Media Group.
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Maunagement: Eric Gardner/Panacea Entertainment
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RADIO BUSINESS

TRANSACTIONS

Force Il Feeds Edens
$28 Million For Virginia Trio

Granum Grabs Gilmore Dallas Combo For $9 Million

Edens Stations

PRICE: $28 million

TERMS: Asset sale for cash

BUYER: Force Il, headed by Norm
Feuer and Robert F.X. Siilerman
SELLER: Edens Broadcasting

BROKER: Neil Rockoftf and Jay
Bowles of Blackburn & Co.

WWDE/Hampton (Norfolk), VA
FREQUENCY: 101.3 MHz

POWER: 50kw at 525 feet
FORMAT: AC

COMMENT: This station was purchas-
ed in September 1986 for $7.5 million.

WRVA & WRVQ/Richmond
FREQUENCY: 1140 kHz; 94.5 MHz
POWER: 50kw; 200kw at 455 feet
FORMAT: AC; CHR

COMMENT: This combo was purchas-
ed in December 1984 for approximate-
ly $12.5 million.

KSNO-AM & FM/Aspen-

Snowmass Village
PRICE: $800,000
TERMS: Asset sale for $700,000 cash

and five-year promissory note for
$100,000 at 10% interest, with inter-
est-only payments for first year in quar-
terly installments beginning three
months after closing. The note will then
be amortized over a four-year period in
16 quarterly installments beginning 15
months after closing, with a final pay-
ment due 60 months after closing.
BUYER: Gardiner Broadcast Partners
Ltd., owned by broadcast and cable
broker Clifton Gardiner of Evergreen,
CO; Rex Miller of Pueblo, CO; and
Patrick O’Keefe of Denver. The group
recently announced plans to buy
KKMX-AM & FM/Hayden, CO; KSMT/
Breckinridge, CO; and KZYR/Avon,
CO.

SELLER: Dayton Heidelberg Distrib-
uting Co., headed by Chairman Albert
Vontz. The company also owns
WNOP/Newport, KY.

FREQUENCY: 1260 kHz; 103.9 MHz
POWER: 5kw daytimer; 3kw at minus
84 feet

FORMAT: NAC
COMMENT: The FM was sold in April
1985 for approximately $720,000.

KNUS/Denver

PRICE: $900,000

TERMS: Stock sale for $400,000
cash and $500,000 promissory note
BUYER: Paul Stebbins, the former
owner of WAUK & WMIL/Waukesha,
wi

SELLER: Boulder Broadcasting
Corp., owned by David Corman
FREQUENCY: 710 kHz

POWER: 5kw

FORMAT: News/Talk

BROKER: Questcom Radio Broker-
age Inc.

COMMENT: This station was sold for
$1.5 miltion in March 1989.

KSIR/Estes Park

PRICE: $180,000

TERMS: Asset sale for $150,000 cash
and a promissory note for $30,000 at
10% interest; to be paid in 12 equal
monthly installments beginning 15
months from closing

BUYER: Trail Broadcasting Co. Inc.,
owned by Terence K. Licence and J.
Alan Cramer

SELLER: Estes Park Broadcasting
Co. Inc.

FREQUENCY: 1470 kHz

POWER: 1kw daytimer

FORMAT: Nostalgia

KFKA/Greeley

PRICE: $405,000

TERMS: Asset sale for cash

BUYER: Weld Broadcasting Co. Inc.,
headed by Joseph Tennessen, Rob-
ert Brunner, and Harold Evans
SELLER: Radio Ingstad Colorado
Inc., owned by James Ingstad, Robert
Ingstad, Thomas Ingstad, and Randy
Holland. They recently announced
plans to sell FM sister station KSQI/
Greeley, CO to Duchossois Commun-
ications for $525,000 (R&R 1/25).
Robert ingstad owns KGF X/Pierre, SD;
KBUF/Holcomb, KS; KKJQ/Garden
City, KS; KKOA & KKPR/Kearney, NE;
KQPR/Albert Lea, MN; KDHL & KQCL/
Faribault, MN; KWMB-AM & FM/Wa-
basha, MN; and KLIZ-AM & FM/Brain-
erd, MN. Thomas Ingstad owns KTLA/
Breckinridge, MN; KIT & KATS/Yaki-
ma, WA; KKAA & KQAA/Aberdeen,

SD; KSOO & KPATI/Sioux Falls, SD;
KPXR/Anchorage; KXIC & KKRQ/-
lowa City, IA; and KIMM & KGGG/
Rapid City, SD. James Ingstad owns
KNUJ & KXLP/New Uim, MN; KRFO-
AM & FM/Owatonna, MN; KLPR/
Springfield, MN; KOVC-AM & FM/
Valley City, ND; KWAD & KKWS/Wa-
dena, MN; and KGLO & KNIQ/Mason
City, IA.

FREQUENCY: 1310 kHz

POWER: S5kw day/1kw night
FORMAT: AC

COMMENT: Radio Ingstad acquired
this AM, along with its FM sister sta-
tion, from Tennessen for $300,000 in
August 1988.

WSLE/Cairo

PRICE: $510,000

TERMS: Asset sale for $10,000 cash
and two promissory notes. The first
note is for $210,000 over five years
with interest rate fixed at the U.S. Gov-
ernment T-bill rate, payable in monthly
interest-only instaliments for five years
when all principal becomes due. The
second note is for $290,000 over 25
years at 10% interest, payable in equal
monthly installments of principal and in-
terest.

BUYER: Lovett Communications Inc.,
owned by Wendell Lovett, Jeffrey
Lovett, and Wllllam Woodall Jr. Wen-
dell Lovett owns 75% of WGRA/Cairo,
GA.

SELLER: Orson Woodall, receiver of
Cairo Broadcasting Co. inc.
FREQUENCY: 102.3 MHz

POWER: 3kw at 300 feet

FORMAT: AC

COMMENT: This station was sold for
$510,000 in November 1989.

WRHQ/Richmond Hill (FM CP)
PRICE: No cash consideration
TERMS: Asset sale

BUYER: Thoroughbred Communica-
tions Inc., owned by Jerry Roth and
Dennis Eversoll

SELLER: Jerry Roth dba Richmond
Hill Broadcasting. He has promised to
divest his 25% interest in WSGA &
WZAT/Savannah.

FREQUENCY: 105.1 MHz

POWER: 3kw at 300 feet

Congratulations on Closing . . .

... to George Buck and Jake Bogan of GHB Broadcasting
on their acquisition of KZOU-AM/FM, Little Rock,
Arkansas from Encore Communications. The closing
on this property took place on February 8, 1991. Exclusive
brokers in this transaction were

B Lo Rro, Modbr Brokors

NEW YORK -

BEVERLY HILLS

WWW-amerearradiohistorv.com

TRANSACTIONS AT A GLANCE

1991 Deals To Date:

(Last Year: $202,411,081)
Total Stations Traded This Year:
This Week’s Action: . .......... $40,689,000

Total Stations Traded This Week:. . . .. ....28

$119,266,022

........ 132
(Last Year: 176}

(Last Year: $17,131,719)

(Last Year: 16)

® Deal Of The Week:
® Edens Stations $28 Million
® WWDE/Hampton (Norfolk), VA
® WRVA & WRVQ/Richmond

® KNUS/Denver $900,000

® KSNO-AM & FM/Aspen-Snowmass Village, CO $800,000

©® KSIR/Estes Park, CO $180,000

® KFKA/Greeley, CO $405,000

® WSLE/Cairo, GA $510,000

® WRHQ/Richmond Hill, GA (FM CP) No cash consideration
® WNLF/Charlotte (Lansing), Ml $144,100

©® KWOA-AM & FM/Worthington, MN $112,000 for 7%

© KUGN-AM & FM/Eugene, OR $224,000 for 50%

® WJOT/Lake City, SC $45,400

©® WRIT/Walterboro, SC Undisclosed for 49%

® WBVD/Huntingdon, TN (FM CP) $15,000

® KDBN & KMEZ/Dallas-Ft. Worth $9 million (approximate)
O KWKQ & KSWA/Graham, TX No cash consideration for 90%
©® KFLB/Lubbock, TX $40,000 (approximate)

® WHSM-AM & FM/Hayward, Wi $20,000 for 51%

® WIJMC-AM & FM/Rice Lake, WI $118,500 for 16.67%

©® WHTL/Whitehall, Wil $175,000

WNLF/Charlotte (Lansing)
PRICE: $144,100

TERMS: Asset sale for $15,000 cash
and five-year promissory note for
$129,100 at 10% interest, payable in
equal monthly installments

BUYER: ERC Media Inc., owned by
Richard Mcintosh of Orange, CA.
He's the GM of KFRG/San Bernar-
dino, CA and is the former VP/GM of
WBCM/Bay City, MI.

SELLER: Sharon Broadcasting Co.,
owned by Alvin Umans, Howard Gil-
bert, Robert Haag, and Avis Cohn Pri-
mack. They also own WBCM/Bay City,
MI. Haag, Gilbert, and Umans also own
Monroe Communications Corp.,
which is an applicant for the license of
WSNS-TVIChicago.

FREQUENCY: 1390 kHz

POWER: 5kw daytimer

FORMAT: Country

COMMENT: This station was purchas-
ed for $375,000 in July 1980.

KUGN-AM & FM/Eugene
PRICE: $224,000 for 50%
TERMS: Stock sale for $200,000
cash. The buyer will provide the seller
with office space and gasoline trade of
$1000 per month for 24 months, and
will pay the seller's health insurance
premiums for one year. The seller
agrees to pay a $6400 accounting fee.
BUYER: Charles Chackel, who cur-
rently owns 50%, is purchasing an-
other 50% stake. He will then transfer
35% ownership to Charles Wiper.
Chackel owns 25.5% of KBND/Bend,
OR; KLRR/Redmond, OR; and LPTV
station K11SE/Bend, OR.

SELLER: James Torrey is selling his
50% stake in Combined Communica-
tions Corp.

FREQUENCY: 530 kHz; 97.9 MHz
POWER: Skw day/1kw night; 100kw
at 1230 feet

FORMAT: AC; Country

COMMENT: This combo was sold for
$4.2 million in July 1989.

KWOA-AM & FM/Worthington
PRICE: $112,000 for 7%

TERMS: Stock transfer in exchange for
cancellation of $112,000 debt
BUYER: James Wychor of Circle
Lines, MN

SELLER: Donald and Janet Rabbitt of
Fond du Lac, WI! are reducing Nobles
Broadcasting Co. Ltd.

FREQUENCY: 730 kHz; 95.1 MHz
POWER: 1kw/159 watts; 100kw at
650 feet

FORMAT: Country; AC

COMMENT: This combo was sold for
$1,488,000 in April 1988.

WJOT/Lake City

PRICE: $45,400

TERMS: Asset sale for $40,000. The
entire amount is payable via a 15-year
promissory note at 10% interest; an
additional $5400 will be added to the
note for interest and rental payments.
BUYER: John and Peggy Ann Wig-
gins dba Wiggins Broadcasting. They
own WWFN/Lake City, SC and WULF
& WKXH/AIma, GA.

SELLER: Florence County Broadcast-
ing Co., owned by Robert Hiker and

Continued on Page 10
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Problem:

We Had to Change Format!

...Confidentially

Solution:

...Correctly
..Quickly

GoldDisc Compact Discs
from TM Century

“When WCOL was ready to change from rock
40 to Oldies, it had to be done right. That's why
one of our first calls was to TM Century.
Purchasing their GoldDisc™ Library meant
having all the music we would need without
pops, scratches, distortion and tape noise. We
had the library delivered immediately with the
utmost confidentiality.

At Cool 92, we're music intense, so our music
has to sound great! Let's face it, with hits that
were recorded some twenty to thirty years ago,
it finding quality source material is a real
challenge. TM Century came through with
quality that can’t be touched!

“ After just three months in the format, we have
doubled air cume audience of adults 25-54.
Being successful means making the right
decisions. I'm glad we made the right decision
on GoldDisc™ music from TM Century.”

Rob Ellis

Operations Manager

WCOL

Formerly WXGT

Columbus, Ohio

Solve Your Music

with GoldDisc

Do stations get all the music they
want from record companies?
Perhaps...but what does it cost?!
Some format changes—like WCOL's
in Columbus—had to be kept secret.
BtIJlt< it's a record promoter’s job to
talk!

Radio’s problem solver is TM
Century! WCOL instantly got the
perfect Classic Hits library on
GoldDisc™ Compact Discs and the
great new production libraries they
needed—guickly and confidentially
from TM Century.

Nothing else sounds as good as TM
Century’s music CDs. You'll get
radio versions of all the hits, and
better quality than you’ll find in the
stores—or anywhere else!

Mail or FAX the coupon toll-free for
the full story on GoldDiscs™ and TM
Century’s jingles. They’ll solve your
problems.

Problems
CDs

LSttt LI IL L IC LI UL JE L L L JLIC JLILJLILJLJICJCIC JCIC JCJIC LI IC I JC L L JC -3

: Yes! | want to hear how GoldDisc CDs and Denon CD players with :

! the ‘dial a cut’ feature can solve my music problems! Mail to: T™M H

i Century, Inc., 14444 Beltwood Parkway, Dallas, TX 75244-3228, or |

! FAX tolHree to (800) 749-2121. .

: Name Title :

inc. E Station Phone ( ) ;

]

14444 Beltwood Parkway, Dallas, Texas 75244 ! gf:;”ess - - !
. . i i ate ip

Toll-Free Line for GoldDiscs: (800) 937-2100 G i

. vwww americanradiohistorv com
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 8

William Rollins of Belmont, NC. They
also own interests in WJJJIChristians-
burg, VA; WVVVIBlacksburg, VA;
WABZ/Albemarle, NC; WEGO/Con-
cord, NC; and WPIQ & WHJX/Bruns-
wick, GA.

FREQUENCY: 1260 kHz

POWER: 1kw daytimer

FORMAT: AC

WRIT/Walterboro

PRICE: Undisclosed for 49%

TERMS: Stock sale

BUYER: Rudi and Faye Gresham have
increased their stock ownership from
51% to 100%. They also own inter-
ests in WALD/Walterboro, SC and
WWBD & WWLT/Bamberg-Denmark,
SC.

SELLER: The estate of Bill Chappell
has sold its 49% stock ownership of
Gresham Communications of Walter-
boro Inc.

FREQUENCY: 1080 kHz

POWER: 2.5kw daytimer

FORMAT: Religious

COMMENT: This AM was purchased,
along with an FM sister station, for
$500,000 in November 1987.

WBVD/Huntingdon (FM CP)
PRICE: $15,000

TERMS: Asset sale for cash

BUYER: Big Tenn Communication
Co. Inc., owned by Bill Haney, Char-
les Graves, and Tony Reeves
SELLER: WJPJ Inc., owned by David
Jordan. He's a part-owner of WNRG &
WMJD/Grundy, VA and WDTM/Sel-
mer, TN.

FREQUENCY: 93.7 MHz

POWER: 3kw at 328 feet

KDBN & KMEZ/Dallas-

Ft. Worth

PRICE: $9 million (approximate}
TERMS: Asset sale for cash

BUYER: Granum Communications
Corp., headed by Herb McCord
SELLER: Gilmore Broadcasting
Corp., headed by James Glimore. The
company also owns WLVE/Miami.
FREQUENCY: 1480 kHz; 107.5 MHz
POWER: 5kw day/1.9kw night;
25.1kw at 1647 feet

FORMAT: News/Talk; AC

BROKER: Neil Rockoff of Blackburn &
Co.

COMMENT: The' FM was purchased
for $11 miilion in October 1988.

KWKQ & KSWA/Graham
PRICE: No cash consideration for 90%
TERMS: Intra-family gift of stock
BUYER: Robert Aylin Jr. and other
members of the Aylin family

SELLER: Robert Aylin Sr. is reducing
his 90% stake in KSWA Inc. to 45%.
FREQUENCY: 1330 kHz; 107.1 MHz
POWER: 500-watt daytimer; 3kw at
100 feet

FORMAT: Country; CHR

KFLB/Lubbock

PRICE: $40,000 (approximate)
TERMS: Stock sale for assumption of li-
abilities. The buyer also agrees to sur-
render his minority ownership interest
in KRGT/Hutton, TX. This transfer is to
settle shareholder litigation involving
the buyer and seller.

BUYER: Drew Ballard of Lubbock,
who currently owns 40% of the station.
He also owns KBYG/BIg Springs, TX;
KEOR & KHKC/Atoka, OK; and KTSH/
Tishomingo, OK.

SELLER: La Fiesta Broadcasting Co.
Inc., owned by Marcelo Tafoya
FREQUENCY: 1420 kHz

POWER: 500 watts

FORMAT: Spanish

CBS Reps Work One-on-One.

CBS has virtually one salesperson on
the street for each station we repre-
sent. One-on-One. It's the best selling

ratio in the business.

CBS invented today’s new business
tactics. Our Marketing Directors work
one-on-one with clients to develop
new business and to capitalize
on sports programming.

experience.

We back it up with CBS research and

We are selective. This guarantees
productive, profitable relationships.
We work with your people, follow
your marketing plan, selF
ages and deliver your rates.

If you want to go one-on-one, Call
Tony Miraglia at 212-975-1877.

CBS [V
REPRESENTATIVES

your pack-

WWW-amerticanradiohistorv-com

WHSM-AM & FM/Hayward
PRICE: $20,000 for 51%

TERMS: Stock sale for $15,000 cash
and $5000 cash noncompete payment
BUYER: Arlle Davison of Hayward, WI
and Ross Fleischmann of Tampa.
Davison is the combo’s GM. Fleisch-
mann owns 5% of KJFM/Louislana,
MO.

SELLER: Paul Lowrey is selling his
51% stake in Windsor Communica-
tions Inc. Lowrey has announced
plans to acquire KUUY & KKAZ/Chey-
enne, WY; KCMN/Colorado Springs,
CO; and KRLN-AM & FMICanon City,
cO.

FREQUENCY: 910 kHz: 101.7 MHz
POWER: 5kw daytimer; 1.45kw at
466 feet

FORMAT: Country

WJMC-AM & FM/Rice Lake
PRICE: $118,500 for 16.67%
TERMS: Sale of limited partnership in-
terest for cash

BUYER: An investor group headed by
Thomas Koser and his TKC Inc. is in-
creasing its ownership stake in the sta-
tion.

SELLER: Mid-West Management Inc.,
headed by William Walker, is selling
its 16.67% limited partnership interest,

e B

the WJMC Partnership. Walker owns
interests in WIZM-AM & FM/LaCrosse,
Wi, WTDY & WMGN/Madison, Wi;
WKKN/Rockford, IL; WKMQ/Winne-
bago, IL; WMAY & WNNS/Spring-
field, IL; WSJM & WIRX/St. Joseph,
Ml; WOSH & WMGV/Oshkosh, Wi;
WCHT & WGLQ/Escanba, M!I; KZPD/
Willard, MO; and WCFX/Clare, MI.
FREQUENCY: 1240 kHz; 96.3 MHz
POWER: 1kw; 100kw at 540 feet
FORMAT: Country

COMMENT: This combo was sold for
$1.1 million in October 1988,

WHTL/Whitehall

PRICE: $175,000

TERMS: Asset sale. Pending FCC ap-
proval of the sale, the buyer is oper-
ating the station pursuant to a manage-
ment services agreement; the manage-
ment compensation is $1 per month
plus any profit eamed from station op-
erations after 1/1/91

BUYER: Country Sound Inc., owned
by Ronald and Dianne Kraemer
SELLER: Richard Hencley, Willis
Drake, Ronald Oison, and Tom Cos-
sack are selling their collective 100%
stake in Amercom Corp.
FREQUENCY: 102.3 MHz

POWER: 1.55kw at 450 feet
FORMAT: Country

R R R R e R e R S

Sikes Calls For $20 Million
Broadcasters’ Tax

Continued from Page 6

related to their power levels, from
$300 to $100, regardless of market
size or audience ratings levels. Un-
der the Sikes plan, 50kw WINS/
New York at 1010 kHz would pay
$500, while 5kw WMCA/New York
at 570 kHz would pay $200.

In his prepared testimony, Sikes
told the lawmakers that FCC fi-
nances fall well short of its needs,
especially when the Commission
has started “establishing a new ra-

dio frequency spectrum reserve”
in order to promote new services,
such as digital audio broadcasting.

“Without the resources we're re-
questing, however, our existing
capabilities will be sorely taxed.
We will not, in short, be able to
guarantee to the American people
the best possible broadcast system.
Our systems today are barely ade-
quate to handle rudimentary tasks.
As the volume of transactions
swells, these systems are increas-
ingly stressed,” Sikes added.

James A. Gammon, President

COMPETENCE

INTEGRITY

AND

Identifying
the Objective

Negotiating
the Transaction

GAMMON

MEDTIA

BROKERS, INC.

Radio & Television Brokerage
1925 K Street, NW, Suite 304, Washington, DC 20006

202-862-2020
Member: National Association of Media Brokers (NAMB), NAB

&
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WE'RE SERVING THEM UP ON A PLATTER.

Now The Nashville Record
Review with Lorianne Crook
and Charlie Chase comes
on vinyl!

It’s the only show direct
from Nashville that gives you
the latest top 40 countdown.

Industry insiders and personal
friends with most of the stars
that make the charts, Crook and
Chase have the up-to-the-minute
word on what’s happening in
and behind the country music

© 1991 Group W Satellite Communications.

scene. And they offer insights
and interviews on the top 40 that

listeners won’t get anyplace else.

Or from anyone else.

And starting in April, you
can get The Nashville Record
Review from TNNR on disc.
Each program contains six
minutes of local commercial
availability per hour, plus six
minutes for TNNR. That gives
you 24 minutes of commercial
opportunity per program.

THE NASHVILLE NETWORK RADIO, TNNR and the TNNR logo are registered service marks of Opryland USA Inc.

—\iiiiaRekicantadiohisicrscom

The Nashville Record
Review with Lorianne Crook
and Charlie Chase.

To get exclusive rights in
your market, call Jeff Lyman at
615-871-6725 or Frank Russo
at 303-771-9800.

€31
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OVERVIEW

MANAGEMENT

Getting More From

A Resume

o improve your job inter-
viewing technique, Robert
Half of San Francisco-based
consulting firm Robert Half Inter-
national recommends drawing
questions from a candidate’s
resume that will reveal more about
him than such stock questions as
“What do you see yourself doing in
five years?”
To facilitate this, Half suggests
you:

» Highlight areas on the resume
you wish to explore further.

» Read a portion of the resume to

L L o e e
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®February 27-March 2 —
Chris Beck Major Account
Sales & Development Seminar.
Sheraton Fisherman's Wharf,
San Francisco.
®March 1-3 — 1991 IBS Na-
tional Convention, New York
Penta Hotel, New York City.
®March 3 — 1991 Juno
Awards. Queen Elizabeth Thea-
tre, Vancouver, BC, Canada.
®March 6-9 — Country Radio
Seminar. Opryland Hotel, Nash-
ville.
d ® March 14 — AWRT National
Commendation Awards Pro-
gram ceremony. Waldorf-
Astoria Hotel, New York City.
® March 20-24 — South By
Southwest music and media
conference. Hyatt Regency,
Austin, TX.
® March 22 — BPME Profitable
Promotions Seminar. O’Hare
Marriott, Chicago.
®March 22-25 — 1991 NARM
Convention. San Francisco Hil-
ton.
®March 25 — 63rd Annual
Academy Awards. Shrine Audi-
torium, Los Angeles.
® Aprit 7-11 — National Chris-
tian Radio Seminar’'s 1991 Con-

R R R

%

vention. Stouffer Convention
: Center, Nashville.
@ Aprii 10 — RadioBest
Awards. Minneapolis Conven-
tion Center.
TR e T RS T o

The

Research
Company
of Choice

the applicant, then ask pertinent
questions.

¢ Focus on the person’s achieve-
ments. Interviewees are most com-
fortable expanding on those areas.

Often a candidate has more than
one resume, each tailored to the
job he’s seeking. However, other
valuable information may be found
on another version of the person’s
resume.

It never hurts to ask the appli-
cant if he has another resume.
By reviewing alternate versions,
you may be able to determine if he
is the right person.

o
gl e
e

® April 1518 — NAB 1991 ¥
Convention. Las Vegas Con-
vention Center.

@ April 21-24 — Broadcast Fi-
nancial Management Associa-
tion. Century Plaza Hotel, Los
Angeles.

@ April 24 — Academy of
Country Music Awards. Univer- %
sal Amphitheatre, Los Angeles.
®May 1619 — T.J. Martell
Rock 'N Charity Weekend. Vari-
ous locations, Los Angeles.
®May 16-19 — American
Women In Radio & Television's
40th National Convention. Omni
Hotel, Atlanta.

® June 9-15 — NAB Radio Ex-
ecutive Management Develop-
ment Seminar. University of
Notre Dame, South Bend, IN.
® June 16-19 — BPME & BDA
Conference & Exposition. Balti- |
more Convention Center.

® June 20-22 — Bobby Poe
Convention. Sheraton
Premiere, Tysons Corner, VA,
@ July 11-14 — Upper Midwest
Communications Conclave.
Radisson Hotel South, Minne-
apolis.

@ August 22-24 — Talentmas-
ters Morning Show Boot Camp.
Hyatt Ravinia, Atlanta.

® September 11-14 — NAB
Radio 1991 Convention. Mos-
cone Convention Center, San
Francisco.
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Free Spots From
Garden Council

he Chicago-based Garden

I Council is offering radio sta-

tions a free series of 26 lawn

and garden tips for creating adver-

tisements or sponsored program-
ming this spring.

Available on a market-exclusive,
first-come basis, the 13 30-second
spots and 13 60-second spots have
ten and 15 seconds, respectively,
for local customization. The series
comes with a packet of demo-
graphic information on gardeners
and a tape of sample spots for sales
presentations.

A series of fall tips will be in-
troduced this summer. To order
the 13-week spring package, call
the Garden Council’s Heidi Juiris
at (312) 661-1700.

Comfortable
Computing

pending long hours at a com-

puter and staying comforta-

ble while you do so is largely
a matter of proper heights and an-
gles, according to NYC-based
physical therapist Lori Monson.

For maximum comfort while
computing, she offers the following
tips:

« Put the screen about 20 degrees
below eye level so that you look
slightly downward without bending
your neck.

» Keep 24-28 inches between your
eyes and the screen.

e Place the keyboard about 30
inches off the ground, so that your
elbows are bent 90 degrees and
your arms are parallel to the floor.

Call-Out
Perceptual Studies
Auditorium Music Tests

One-0On-Ones
Tracking

To discuss programming research options for
your station contact Vicki Mann or Mike Henry
at (303) 922-5600

WwWwWoamericanradiohistorv.com

SIX TIPS

Motivating Staffers During
Tough Economic Times

mployee performance can

suffer when workers are

preoccupied with econo-
mic worries. Following are six tips
to keeping staffers motivated while
weathering today’s stormy econo-
mic climate.

» Keep them calm. Employees
who are apprehensive about losing
their jobs tend to spend more time
worrying than they do working.
Tell your staffers how they’re do-
ing and tell them often.

e Level with them. Share good
and bad news. People will pull
together when they realize they’re
all in the same boat.

e Forget scare tactics. Don’t
resort to using fear as a motivator.
At best, this only gets short-term
results.

« Create teams. Assign groups of

staffers to solve specific problems.
People on teams will work harder
to support each other and the or-
ganization.

* Focus on longterm goals. En-
courage employees to visit other
departments during slack periods.
Urge staffers to watch, listen, and
ask questions so that they may
learn more about the organization
as a whole. The hidden payoff here
is that those who learn more about
your total operation will find them-
selves in a better position for ad-
vancement when the economic sit-
uation improves.

* Have fun on the job. Humor
helps improve mental well-being.
Sharing a laugh not only bonds peo-
ple, but also makes them perform
better and feel more satisfied with
their work.

Source: Communications Briefings

years.

charts below:

Top ten Percentage
gainers of change
New Hampshire 90.7%
New Jersey 85.6
Rhode Island 80.7
Florida 76.5
Massachusetts 76.3
Arizona 72.6
Connecticut 71.9
Vermont 71.6
Delaware 70.6
Maryland 69.3

Female-Owned Firms Rising

he number of U.S. companies owned by women jumped nearly
T 58% between 1982 and 1987, according to a recent Census Bur-
eau report. The growth was fastest in New England, where the
number of female-owned firms skyrocketed 75.3% during those five

For a look at the fastest- and slowest-growing states as ranked by
the percentage change in the number of female-owned firms, consult the

Bottom ten Percentage
gainers of change
Dist. of Columbia 23.6%
Wyoming 28.6
Okishoma 29.5
Montana 39.1
Idaho 41.6
Nebraska 41.9
Mississippi 42.0
South Dakota 42.8
Waest Virginia 43.4
North Dakota 44.7

Auditorium Format Analyses
Focus Groups

Paragon Research

The Research Company of Choice
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TAKE THE STEPS

Get Your Listeners To
Join THE RHINO WALK

THIS APRIL, A KENYAN NAMED MICHAEL WERIKHE WILL WALK
throughout North America raising funds and aware-
ness in an effort to save the Rhino. Your listeners can
join Michael, local zoos and aquariums in a dramatic

effort to rescue this remarkable species from extinction.

Your listeners will receive free Rhino Walk Survival
Kits, including T-shirts, water bottles, and more. Grand
prize winners pick up cash with a matching cash contri-

bution to The Rhino Walk Survival Fund

made in their name. Plus, your station

E %v will be promoted on The Discovery
“‘s“"““ $>*"  Channel as a key supporter of The Rhino
Walk in your market! The Rhino Walk is part of
the Discovery Channel's Countdown 2000™. Working

Michael Werikhe 15 o
Kenyanfacto,y worker
4 who has dready walkeq
4 3.000 miles through
ol Arica and Europe gng
together, we can turn the earth around. #{ has raised more than 5, [
7;" million to enlist suppors / Ay
%l for the endangered biacik :

Help make Michael's 1,500 mile trek throughout North
America a success. Call Leslie Cutting at

This free promotion is now available in these markets:

Atlanta Denver Oklahoma City Seattle
Baltimore Indianapolis Orlando Tampa
=W __-= Boston Kansas City Philadelphia Topeka
| V- \\ Chicago Los Angeles Portland Toronto
Cincinnati Miami St. Louis Tulsa
M A RK ET ' N G Colorado Springs  Milwaukee San Diego

Columbus New Orleans San Francisco

2] 3 ® 553 ® 4330 Dallas New York Washington, DC

The Rhino Walk is co-sponsored by the American Association of Zoological Parks and Aquarlums

WWW-americanraciohistorv-com Sem———
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AFFLUENCE = INFLUENCE

Media Habits Of
Opinion Leaders

list of publications, with 35% of the
respondents saying they read it
regularly. Other popular periodi-
cals include Time (30%), National

pinion leaders, by virtue of

prominent activities or re-

sponsibilities, are people in
a position to influence the opinions
of others. Chances are, they’re also
affluent.

A recent study interviewed opin-
ion leaders in the executive and
congressional branches of govern-
ment as well as those who are in-
fluential in law, medicine, science,
education, communications/me-
dia, and business.

These trendsetting individuals
are particularly fond of news —
whether on radio or television or in
newspapers or magazines. When it
comes to TV, “60 Minutes” is the
show opinion leaders prefer — 41%
watch it regularly — followed by
“ABC World News Tonight”” (23%)
and “NBC Nightly News” and
“CBS Evening News” (each 22%).

Reading Material

What do opinion leaders read?
The Wall Street Journal tops the

NEW THIS WEEK

® PETER GABRIEL: POV
(Virgin Music Video)
Twelve songs, 85 minutes
Concert video taped primarily at
the Acropolis in Greece, with
special guest Youssou N’Dour
Also inciudes home movies and
behind-the-scenes footage.
® ARACHNOPHOBIA
(Hollywood Pictures
Home Video)
Thriller/comedy starring Jeff
Daniels and John Goodman
features a Hollywood sound-
track with thematic music by
Brent Hutchins, Sara Hick-
man, the Party, Pleasure
Thieves, the Poorboys, Russell
Hitchcock (including the cur-
rent AC hit “Swear To Your
Heart"), Jimmy Buffett, and
Tony Bennett
® WILD AT HEART (Media
Home Entertainment)
Nicolas Cage and Laura

g’ﬂmmmﬁﬁmmwg@mww S e

Geographic (27%), the New
Times (26%),
(25%).

York

and Newsweek

Just because a publication is
widely read doesn’t necessarily
mean it’s considered influential,

however. Below are the ten

most

influential print media, as chosen
by readers of the publications:

Publication Percent
New York Times 63%
Washington Post 62
Lancet 61
Wall Street Journal 61
Economist 58
Sierra 58
New England Journal

Of Medicine 56
Harvard Business Review 51
Journal Of The AMA 51
Commentary 50

Source: Erdos & Morgan/MPG, NYC
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GOOD GREECE — Peter Gabri-
el, live! at the Acropolis.

Dern star in this David Lynch
adventure/comedy. The Poly-
dor soundtrack features songs
by Chris Isaak (including the hit
“Wicked Game"), Koko Taylor,
Powermad, Them, Gene Vin-
cent, Rubber City, and Cage,
who sings two Elvis tunes (on-
screen, too)
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Now It's Even Easier!

AP Audio Feed Added

H ealth NewsFeed’s free reports
are now available via Associ-
ated Press audio! Each story is sent
daily, Monday through Friday, at
7:06 am. ET. And Health NewsFeed
is stifl available in two satellite bulk
feeds. Five stories of up to one-
minute each are fed on Fridays and
Mondays via Satcom 1R.

Heaith NewsFeed via satellite is
easily accessible to affiliates of all
major networks, including ABC,
CBS, NBC, Mutual, and Unistar.
Health NewsFeed will record cus-

.'HEALTH

tom tags and promos upon request.
Health NewsFeed reports also are
available through a daily telephone
feed. A new story plus actualities is

on the line beginning at 5 p.m.
Health NewsFeed provides

ET.
net-

work-quality wraps and cuts on timely
medical and health topics, designed
to fit into your newscasts or stand

alone as a sponsored feature.

The reports are produced by
award-winning journalist Carol Anne
Strippel. To find out more, call (301)

955-2849.

RADIO REPORTS VIA SATELLITE
FROM THE JOHNS HOPKINS MEDICAL INSTITUTIONS

MEDIA

o e

e e T e

FEBRUARY 18-24

1 Cheers

2 Movie (Monday)
“Love, Lies,
And Murder" (Part 2)

3 Movie (Sunday)
“And The Sea Will Tell” (Part 1)=:

4 60 Minutes

5 Grammy Awards

6 Roseanne

7 Murphy Brown

8 Full House

9 America’s Funniest People
America’s Funniest
Home Videos (tie)

TOP TEN SHOWS §

R

Source: Nielsen Media Research

All show times are EST/PST unless oth-
arwise noted; subtract one hour for CST
Check listings for showmngs in the Mountain
time zone. Al listings subject to change

Grammys Glitter

More than 17.5 million house-
holds watched this vyear's
“Grammy Awards” telecast,
which garnered an 18.8 rating
and a 31 share (about the same
as last year's numbers). In com-
parison, this year's “American
Music Awards” telecast reach-
ed 18.99 million households
with a 20.4 rating and a 31
share

e i B A R R A e s R s

Friday, 31

¢ Elisa Fiorillo. “The Arsenio
Hall Show" (syndicated; check
local listings for station and alr
time).

e Party, “Into The Night Star-
ring Rick Dees'' (ABC,
midnight)

Saturday, 3/2

« Robby Krieger, “Late Night
With David Letterman” (NBC,
12:30am)

e The two hours of videos
VH-1 broadcast to troops in the
Persian Gulf recently can be
seen on “Cher’s Video Can
teen” (8pm)

e “Johnny Mathis —
Chances Are” (PBS; check lo-
cal listings for alr time) features
the singer in concert with
special guests Patti Austin and
Larry Gatlin & The Gatlin
Brothers.

Sunday, 3/3

e The Spinners perform on
‘Comic Strip Live Primetime”
(Fox, 10pm)

Monday, 3/4

e Kenny Rogers guest stars
(and performs) on “Evening
Shade” (CBS, 8pm)

Tuesday, 3/5

e Steve Stone. “Rick Dees." i

Wednesday, 3/6 i

e “Going Home To Gospel £
With Patti LaBelle” (PBS; @
check local listings for air time)
features a number of perform-
ers.

e Diane Schuur, “The To-
night Show Starring Johnny
Carson” (NBC, 11:30pm)

Thursday, 3/7

e Tonight's episode of “The
Simpsons” (Fox, 8pm) features
the world premiere video of the
new Bart & Homer Simpson
single, “Deep, Deep Trouble ™
e Gary Morris, “Johnny Car-
son."

e Styx, “Rick Dees."

B R G e B e S
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Oliver Stone Says Madonna

‘Like Toilet Paper’!

emember the rumor that Ma-
Rdonna had landed the lead-

ing role in the film version of
“Evita” that Oliver Stone was plan-
ning to direct? Well, don’t rush out
to reserve a space in the popcorn
line.

When asked about the project in
the March Details, Stone said, “Ma-
donna — she's like toilet paper.
She's on every magazine cover in
the world. Devalued.” When re-
minded that Lady Dyejob said she
wouldn't work with Stone because
he's a sexist, the director replied,
“For her to say that, you have to as-
sume she’s a woman.”

Of course, the main reason Stone
sat for the interview was to promote
his new flick, “The Doors.” The
just-released film also landed the
late Jim Morrison on the cover of
the March Esquire with three ac-
companying essays — including
one by a former lover — inside.

All The King’s Sperm

Ten members of an all-girl Elvis
Presley fan club have purchased
samples of the King's sperm (for
$500 a shot) and are planning to
give birth to the offspring of the late
singer. The spunky gals got the
semen, which has been tested and
is human, from a man with a South-
ern accent who claimed to be EP’s
close personal friend.

The girls say they’ll be artificially
inseminated with the stuff as soon
as they find a doctor willing to do
the honors. “It will be so neat to be
the mom of a little Elvis,” cooed one
of the starry-eyed teens (Sun).

ER T

WHITNEY & RANDALL & ROBERT
& TOUKIE — Whitney Houston’s
love life is the subject of specula-
tion in this week’s Star and Globe.
The former says she’s involved in a
romantic triangle with Philadelphia
Eagles QB Randall Cunningham
and “a secret fiance,” while the lat-
ter claims Houston is coming be-
tween Robert De Niro and his long-
time galpal, Toukie Smith.

LENNY & LISA & PRINCE & YOKO
— This week’s People confirms
that “neo flower children” Lenny
Kravitz and Lisa Bonet have separ-
ated after three years of marriage.
Slightly twisted versiors of the
same story surfaced in last week’s
Globe (Lenny's leaving her for Yoko
Ono) and this week's Star, which
reports “musical flop Lenny Kravitz
is watching helplessly as musical
maven Prince woos Lisa Bonet.”
Prince reportedly even hit Lisa with
his favorite pick-up line: “Let's work
together.”

Quick Licks

* Paula Abdul is spotlighted in
the March Vanity Fair, cavorting
with a handful of topless male
dancers. Pop photographer Annie
Leibovitz pulled out the f-stops.

e Madonna has secretly pur-
chased the crypt space next to
Marilyn Monroe's grave and plans
to spend eternity next to her idol
(National Enquirer).

e The upcoming Michael Jack-
son tell-all, “The Magic And The
Madness,” is excerpted in this
week’s Star. Highlights include
MJ's fascination with prostitutes
and fear of AIDS.

e Recent “Saturday Night Live”
host Roseanne Barr ordered
guards to frisk a bizarre-looking guy
who was standing around SNL's
backstage in a trenchcoat. Turns
out the fellow was Jungle DJ Towa
Towa of Deee-Lite, who was await-
ing his cue to go onstage (Star).

R&R doesn’t run comic strips,
but we do take a comic tro each
week through the nation s con-
sumer magazines in seerch of
everything from the subime to
the ridiculous in music news.
R&R has not verified any of
these reports.
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THE OFFICIAL STATION POSTER...Customized

CONTEST REGISTRATION BOXES . .. IDEAL ATTENTION: RECORD LABELS -- Give your

station posters with your personalities, hand
drawn, self-liquidating. Great giveaway, many
success stories, make money with a great promo
tool. Also, THE OFFICIAL WAKE-UP SONG. Cal
AMFM: Advanced

Marketing For Media

at 615-298-5978.

$l 000,000 FOR ASONG

SOUNDS EASY, AND IT IS. You can simply
guarantee your prizes through SCA Promotions
and reap the benefits of high dollar contests for
a small statistically determined fee. Pick from
SCA “‘On-the-Air’* and direct mail promotions
and give away a million for a song.

Call SCA Promotions today --

1.800.527.5409! PROMOTIONS

G ) oA

4JBR-FM
0 A"F

7 l A

STATIC WINDOW STICKERS ... $128 PER
THOUSAND. Static decals cling to most
smooth surfaces. Removable and re-usable,
2,500 1-color silk screened decals: 3" x 5%
for $128/M and 3"’ x 112" for $188/M. For
info on other quantities,

sizes, and colors call: /“/\'\
1-800-772-7732. Promotional
Ventures

FOR PROMOTIONS! they scream for attention
with distinctive diagonal stripes. In Red, Biue,
Orange, Green, Black, or Plain (no stripes). Put
your LOGO on self-adhesive labels. Order as
few as 40. For complete information, write to
AB PROMOTIONS, P.0. Box 362, Wisconsin
Rapids, WI 54495 or call (715) 424-1718.

LOCK-UP YOUR MARKET WITH THE HOTTEST
promotion of the 90’s. The 1991 Venus Inter-
national Pageant offers you more...Profits!
Customers! Contestants! Excitement! Over
$250,000 in CASH & PRIZES! For information
contact: Susan Dickert, Pageant Promotions,
Inc., 1819 Peachtree St., NE, Ste. 427, Atlanta,
GA 30309 (404) 351-9002, fax (404) 350-8538.

MAKE A RUN FOR THESE BORDERS...PLATE
MATES! The hottest most colorful way to put
your logo on listeners’ cars, trucks & motor-
cycles! These unique customized acrylic
frames use a patented process to inexpensively
silkscreen your logo, design or graphic right
onto the frame. Ideal for give-aways! Call:
PLATE MATE, INC. (818) 905-5491!

WAWAA-aRerearracielRistory-com
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artists the exposure they need with iN PLAY.
CD samplers featuring the hottest new reieases
are shipped to over 3200 record stores. In-
crease your sales by educating the associates
as well as the active consumer. Contact

Discovery Systems
iIN PLAY

at (614) 766-3130

INFLADABLE IMAGES...Attract attention to
your station events with a customized giant in-
flatable. Perfect for your next BIG promotion!
Blow-up your mascot or create your own shape
and event. Contact: Lenny Freed, 2773 Nation-
wide Parkway, Brunswick, Ohio 44212. Fax:
(216) 273-3212. INFLADABLE IMAGE INDUS-
TRIES...Phone: (216) 273-3200.

10 Reasons to Send Your Listeners to London!
March: David Lee Roth & George Michael. April:
Sting, Rod Stewart, Gloria Estefan & AC/DC.
May: New Kids & Paul Simon. June: Pet Shop
Boys. July: ZZ Top. Why do it yourself? Call
Music Awareness Promotions -~

at 1-800-634-5043 or

818-883-7625.



www.americanradiohistory.com

March 1,1991 RaRe 17

OVERVIEW

BOOK BEAT

Three Scoops Of Vanilla
Ice & A Sinead To Go

WEEKEND BOX OFFICE
FEBRUARY 22-24

1 The Silence Of $11.94
The Lambs (Orion)
2 Sleeping With $9.21

anilla Ice’s thx.'ee-year strgggle to become an over- The Enemy (Fox) .
night success is explored in no less than three soft- 3 King Ralph $5.01
(Universal) |

bound books, including one penned by Ice hisbad-
self. A look at these currently available tomes — as well as
a peek at an unauthorized Sinead O’Connor bio that’s mak-
ing the bookstore rounds — follows: » pas ‘}\?\‘ﬂ ‘5

4 Home Alone (Fox) $4.83

5 Dances With $4.22
Wolves (Orion)

6 Scenes From A $3.82
Mall (Buena Vista)*

In His Own Words

“Ice By Ice” ($3.95/Avon). The
23-year-old rapper fills this 164-
page memoir with a surprisingly
straightforward account of his
childhood, school days, fondness
for motocross competition, and
career to date. The book, which
was editorially shaped by author
Randi Reisfeld, also includes:

e Ice’s definition of rap music
(“poetry with a beat”).

¢ Feelings toward rap rival M.C.
Hammer (“‘a real cool dude”).

» Mini-bios about the members
of the Vanilla Ice Posse (VIPs), a
group that includes SBK President
Charles Koppelman (““[he’s] the K
in SBK Records — the man, if ya’
know what I mean”’).

February ’91

rent list follows:

1. Persian Gulf War
2. Media Coverage Of War
3. Possibility Of Ground War
4. Economic Woes
5. Peace Initiatives
6. Israel’s Role In War
7. U.S. Protests/Military Families
8. Civilian Casualties
9. Local Crime
10. Local Politics

%» J %A)&\g iﬁ
st

What's on Americans’ minds? Each month R&R surveys
leading Talk radio stations across the nation to determine
the ten topics that have generated the greatest amount of
listener phone response over the past four weeks. The cur-

ler Life
and Music
Jimny
Guterman._

Ice also tackles the numerous
misconceptions fostered by his fac-
tually enhanced publicity bio —
“The Miami-Dallas Story,” ‘“The
Luther Campbell High School
Story,” etc. — one lie, er, line at a
time. Sixteen pages of photos are
included.

‘Extreme’ Insight?

“Ice Ice Ice” ($3.50/Dell) by
Mark Bego. Laced with such terms
as “yo” and “deffest,” this some-
times fawning 104-page effort
draws heavily on a variety of pre-
viously published reports to chroni-
cle the rising star’s life and music/
film career. Not to be missed is an
enlightening chapter titled “Vanil-
la’s Def Dictionary.” (Sample en-
try: “Homies — your close friends
who you hang out with all the
time.””) All this and 16 pages of
photos, too.

Hammer °N’ Ice

“M.C. Hammer & Vanilla Ice”
($2.95/Scholastic) by Nancy Krulik.
A blend of hype and lotsa LARGE
type, this 76-page quick-read traces
the careers of the celebrated title
rappers through commonly known
facts and exclusive interviews.

While there’s nothing too reveal-
ing here, the book — which can be
easily digested during lunch and
passed on to a friend during recess
— does serve as an adequate prim-
er to the two stars. Eight pages of
color photos and a quiz about the
rappers add to the overall experi-
ence.

Irish Roots

“Sinead” ($8.95/Warner Books)
by Jimmy Guterman. This 256-

7 He Said, She Said  $2.85
(Paramount) *

8 L.A. Story $2.76
(Tri-Star)

9 The Neverending $1.855
Story Il (Warner Bros.)

10 Nothing But $1.854

Trouble (Warner Bros.)

All figures in millions
*First week in release
Sourcea: Exhibitor Relations Co.

COMING ATTRACTIONS:
This week's openers include Ol-
Iver Stone's “The Doors,” star-
ring Val Killmer, Meg Ryan,
Kyle Maclachian, Kevin Dil-
lon, Frank Whaley, and Billy
Idol. As frontman Jim Morri-
son, Kilmer sings over Doors
tunes onscreen; but the fim’'s
Elektra soundtrack features vin-
tage music performed by the
Doors themselves (including the
current single, “Break On
Through”) as well as one song
from the Velvet Underground
("*Heroin”). Look sharp for cam-
eos by John Densmore (engi-
neer), Fiona (groupie), Crispin
Glover (Andy Warhol), Paul
Williams (Warhol's PR agent),
Bill Graham and Billy Vera
(promoters), Eric Burdon
(backstage manager), Paul
Rothchild (music manager’s
sidekick), and Bonnie Bramlett
(bartender).

Also opening this week: "My
Heroes Have Always Been

| WANNA BE A DOOR — Val
Kilmer as the Lizard King.

Cowboys,” which stars Scott
Glenn, Kate Capshaw, and
Ben Johnson. The western fea-
tures an RCA soundtrack with
new music by the Oak Ridge
Boys as weil as tunes by Clint
Black, Alabama, Restless
Heart, and Wiilie Nelson.

Moving into wide release this
week is “Queens Logic,” star-
ring an ensemble cast #hat in-
cludes Tom Walts, Joe Man-
tegna, John Malkovich, Kevin
Bacon, and Jamie Lee Curtis.
The film's Epic soundtrack fea-
tures songs by Henry Lee Sum-
mer, Cheap Trick, MWarvin
Gaye, Van Morrison, Wild
Cherry, and many more.

Also moving into wide re-
lease: "Book Of Love,” starring
Chris Young and Keith Coo-
gan. The film, which focuses on
teen lust in the '50s, spawned
an Atlantic soundtrack with an
updated version of the itk track
(by Ben E. King & Bo Diddley
featuring Doug Lazy; plus
period pieces by the Ptatters,
the Drifters, Chuck Bery, Lit-
tle Richard, and others.

CURRENT

® KING RALPH

Single: Good Golly Miss Molly/Little Richard (Polydor)

® NOTHING BUT TROUBLE

Single: Same Song/Digital Underground (Tommy Boy/Reprise)
©® GRAFFITI BRIDGE (Paisley Park/WB)
Single: Round And Round/Tevin Campbell

;
;
g

The Gulf War — which seized all ten slots in January — surrendered
two positions during February to battie-tested veterans “Local Crime”
and “Local Politics,"” the latter of which last saw action in December. This
month, the threat of chemical and nuclear weapons was repiaced by the
“Possibility Of Ground War”; also called for duty were chart debuts
"Peace Initiatives” and "'Civilian Casualties.”

Other Featured Artists: Mavis Staples, Prince, Time
® TUNE IN TOMORROW . .. (Columbia)
Featured Artist. Wynton Marsalis
® ARACHNOPHOBIA (Hollywood)
Single: Swear To Your Heart/Russell Hitchcock
Other Featured Artists: Sara Hickman, Brent Hutchins, Pocrboys

UPCOMING

page unauthorized bio thankfully
focuses more on the singer’s music
than the length of her hair. Al-
though some personal information
is included (childhood, family life,
etc.), the emphasis is clearly on
her music, with Guterman offering
a detailed analysis of the singer’s
catalog and live performances.
Sixteen pages of photos round out
the package.

Reporting Stations: KING/Seattle, Brian Jennings; KIROQ/Seattle, Andy Ludium: KLIF/Dal-
fas, Dan Bennett; KOA/Denver, Kris Olinger; KXL/Portland, Jeff Grimes; WABC/New York, John
Maineill, WCKY/Cincinnati, Mark Elfiott; WLS/Chicago, Drew Hayes: WRKO/Boston. Rich
Kirkland; WTAE/Pittsburgh, Tom Ciendening;, WWDB/Philadelphia, Dave Rimmer; WWRC/Wash-
ington, Tyler Cox; WXYT/Detroit, Michael Packer.

® THE DOORS
Single: Break On Through/Doors (Elektra)
O NEW JACK CITY
Single: I'm Dreamin’/Christopher Wiiliams (Giant/Reprise)

” \q@] Las Vegas, April 15-18, 1991 — Fer Information or to Register:
\\\\ ., Phone (800) 342-2460 e Fax (202) 775-2146

—A=aRRercanradiohisters~com e
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COMING IN JUNE

TECHNOLOGY

New System Tracks

Shopping

hort of videotaping con-
sumers or tracking them

through a store, your retail

Compact
Mike Cuts

Distortion

esigned for interviewing

and gathering news,

Sony's new portable
electret condenser microphorie
features two. omnidirectional
mikes arranged vertically for iow
distortion.

The easy-to-carry "ECM-
R100" also has noise reduction
circuitry o pick Lp voices clear-
ly while minimizing background
noise, k comes with the new
Sony “Super Baftery,” which
delivers 600 hours of continu-
ous operation.

Suggested retail price:
$98.95, For more information,
call the Park Ridge, NJ-based
company at (201) 930-6432.
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Habits

advertisers can do only so much to
reveal people’s shopping habits.
But Datatec Industries has devised
a way to dig deeper into shoppers’
minds, called ‘“ShopperTrak.”

The Fairfield, NJ-based firm has
developed a hidden optical eye that
can be combined with point-of-sale
(POS) systems to reveal how
many shoppers enter and leave a
store, where they go, and why they
buy what they buy, according to a
recent article in Business Week.

ShopperTrak computes heights,
helping to separate adults (with the
most buying power) from children.
The automated system also shows
traffic patterns when it’s placed at
escalators or at the end of aisles.

When this data is linked to POS
systems that track sales, retailers
can determine what share of shop-
pers become paying customers as
well as the effectiveness of various
promotions or displays. Datatec
plans to introduce ShopperTrak by
June.

The number of qualified peo-
ple going into the technolog-
ical workforce after gradu-
ating college has declined sharply.
Whereas 8.8% of students majored
in technical subjects in 1982, only
1.7% did so in ’88.

Already the impact of this de-
cline is being felt. A recent survey,
sponsored by the trade group
Adapso, shows a third of custom
programming companies are hav-
ing trouble finding good software
designers, and nearly half are
hard-pressed to find people quali-

(800)

d Digital too!

See us at the Country Music Seminar
in Nashville, Booth 40-C

I

DAT Logging Recorder

magine recording more than a week’s worth of on-air programming (180
hours) on one digital audio tape. It's possible, thanks to Eventide’s
recently introduced digital audio logging recorder.

The “VR240" can record several channels simultaneously. More
importantly, the unit features a digital buffer that allows only active channels
to be recorded, shutting out inactive channels. The result: no taping of
dead air.

Of course, the machine allows you to record more than your station’s
on-air signal. Channels also can be programmed to record police frequen-
cies, air traffic control, two-way remote signals, etc. Telephone and other
audio interfaces are available as well.

A full range of search functions allows you to easily retrieve all record-
ed data (to the nearest second), while a built-in “uninterruptable power
supply” ensures continuous recording during power failures. The unit also

sports protective security codes.

Available in one- or two-deck configurations with eight-, 16-, or
24-channel capacity, the VR240 carries a $9995 list price. For more info,
call the Little Ferry, NJ-based company at {(201) 641-1200.

fied to manage large communica-
tions and computer networks.

While the number of qualified
tech candidates has decreased,
however, the Bureau of Labor Sta-
tistics predicts the number of
available jobs writing custom soft-
ware for corporations will rise

Solar-Powered
Lawn Mower

prototype for a solar-pow-
ered lawn mower devel-
oped by Warren, Ml-based
inventor Anthony Paytas may be-

come available to consumers as
early as 1992.

The $600 mower, dubbed the
“Solar 1,” reportedly can cut a
21-inch swath through foot-high
grass. (Although the initial cost is
more than the average gasoline
mower, operating costs are lower
because there’s no need for fuel,
tuneups, or oil changes.)

Described as “whisper-quiet,”
the prototype is capable of storing
enough solar energy in up to three
days to mow for two hours, and can
be charged from a wall socket for
longer mowing time. Along with a
direct-current motor that’s design-
ed to spin the blade at 3300 rpm (a
third faster than a gas mower), the
unit sports a host of safety fea-
tures, including a blade that stops
when the operator releases the
handle.

WWW-americanradiohistorv.com
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Promising Future For Software Designers

from 500,000 in ’86 to 1.2 million by
the year 2000.

3-D MEMORIES

A Picture
For Your

Thoughts

oon machines may be able to

picture your innermost

thoughts. Progress already
has been made in graphing some-
thing as intangible as human mem-
ory.

Scientists at San Francisco-
based EEG Systems Laboratory
have increased the resolution of the
standard electroencephalograph
(EEG), which measures brain
waves.

By increasing the number of
points on the scalp used to record
brain wave signals from 19 to 124
and then feeding these signals into
a powerful computer, they’ve cre-
ated three-dimensional pictures
that show the interrelationship of
brain areas during the activation of
memory.

This enables scientists to separ-
ate thought-processing signals
from the brain’s ‘background
chatter.”

Once the system 1s commercial-
ized, it could be used for a wide
range of research projects, in-
cluding assessing memory loss
from illnesses (such as Alzhei-
mer’s disease), and may provide
insights into the learning process.

Twin Transport CD Player

umark Electronics’ recently unveiled dual drive CD player allows
broadcasters to load two CDs and mix them manuaily or automatic-

ally without missing a beat.

The “CD6020" consists of two rack-mount devices: the transport
modulé and control unit. The transport module houses the CD drives; the
control unit sports dual computer-assisted controls for operating each drive
{including search/rack-skip functions and slider controls that allow users to
vary the pitch of each disc by 8%).

As simpie to use as two tumtables, the CDB020 comes with built-in
“Beat Sync” and “Integrate” features that automatically match beats as
disc jockeys fade from one CD drive to the other, Other features inciude
18-bit technology, 8x oversampling, and LED indicators.

List price: $1985. For more information, call the Edison, NJ-based firm

at (201) 225-3222.
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GET ON BOARD!

"PIRATE RADIO is a great programming tactic
for 98 Rock, Baltimore. It's the highest rated
daypart on the radio station. It rocks!"
x\:%1vé'_:2“2/ Big'—,té";ﬂ;fé Russ Mottla, PD "It's bringing in monster 18-34 year
: Randy Chambers, PD
#1 M18-24 66.7 share
#1 A18-34 41.3 share
"WAAF is sabotaging the city with PIRATE RADIO USA.
Saturday night in the Boston Metro we are #3 M18-24
and in the Boston ADI we're #1 Adults 18-34."
WAAF-FM/Boston, Ron Valeri, OM :
“"PIRATE RADIO USA is one of our most

responded-to shows. The show's success
has encouraged us to change our format

"The format really works well for us and our during the week."
Saturday night numbers have never looked KATM-FM/Colorado Springs,

better!" WIOG-FM/Flint, Rick Belcher, PD Mark Blake, PD
#1 M18-24 35.8 share #1 M18-24 50.0 share #1 M18+ 26.3 share

For more information, contact your Westwood One representative today.
In Los Aingeles call 213/840/4000. FaAX 213/204/4375.
In Canada call 416/597/8529.

AY/AN |
\%Il‘\el WESTWOOD ONE RADIO NETWORKS
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NEWSBREAKERS

Johnson Named
Arista VP/R&B

Arista has boosted seven-year
staffer Connie Johnson from Sr.
Director to VP/R&B Promotion.

The label’s
Exec. VP Bill
Berger noted,
‘““Connie has
proven herself
a valuable ex-
ecutive at Aris-
ta, while her ac-
complishments
and reputation
in the field con-
tinue the tre-
Connie Johnson mendous suc-
cess we’'ve had over the past 15
years.”

Before Arista, Johnson was Na-
tional Director/R&B Promotion at
Philadelphia Records.

East West
Names Two

Sr. Directors

Velasquez Takes CHR;
Sutter To Run AOR

Lisa Velasquez Kevin Sutter

East West Records America has
named Lisa Velasquez and Kevin
Sutter Sr. Directors of National
Pop Promotion and National Al-
bum & Alternative Promotion, re-
spectively. Both report to VP/Na-
tional Promotion Charley Lake in
New York.

Lake said, “Lisa and Kevin are
among the most knowledgeable
and experienced promotion people
in their respective areas in our in-
dustry. By having them come on
board, East West America has laid
the foundation for a full-spectrum
national promotion staff.”

Velasquez had been VP/Promo-
tion at Island since early 1990.
From 1986-89 she rose to Director/
Pop Promotion at RCA, after seven
years in Atlantic’s promotion de-
partment.

Sutter joins from RCA, where
he'd held a similar post since early
’89. He’d previously held the same
title at Chrysalis, where he’d work-
ed since 1985. Before that, he was
at IRS for two years and Epic for
four.

cBS
Continued from Page 1
Van Dyke joined WODS in 1987 as
PD and became VP/GM two years
later. He’s programmed KLUV/
Dallas, KGON/Portland, KAZY/
Denver, and KTXQ/Dallas. Zier
has held a variety of sales jobs with
CBS since 1980, including Eastern
Regional Manager.

Grammy Bashes Rock Big Apple

All the major labels hosted lavish post-Grammy Awards celebrations at New York’s posh-
est hangouts last Wednesday (2/20). Pictured in posh postures:

At the Sony Music party in the Rainbow Room were Epic
Rsecords Sr. VP/Black Music Hank Caldwell, Grammy
winner Luther Vandross, Epic President Dave Glew, Epic
artist Gloria Estefan, and Sony Music President Tommy
Mottola.

Also at the Sony party were Columbia artist Michael Bol-
ton, Columbia President Don lenner, Columbia artist Re-
gina Belle, Tommy Mottola, and Grammy winner Harry
Connick Jr.

- . 5 il

Tatou welcomed RCA's Sr. VP/Black Music Skip Miller;
artists Vinnie James, Bruce Hornsby and Matraca Berg;
VP/Product Development Randy Goodman, President
Joe Galante; RCA/Nashville VP/GM Jack Weston, and
Jive/RCA artist Kool Moe Dee.

MCA'’s Four Seasons gathering featured MCA/Nashville
President Bruce Hinton, MCA Music Entertainment
Group Chairman Al Teller, artists Vince Gill and B.B.
King, and MCA Records President Richard Palmese.

e

Capitol’s “21" club soiree featured EMI Music President/
CEO Jim Fifield, SBK Records/EMI Publishing Chairman/
CEO Charles Koppelman, Capitol artist M.C. Hammer,
Capitol-EMI President/CEQ Joe Smith, and SBK artist
Vanilla Ice.

The Atlantic contingent at WEA’s Roseland Ballroom
waltz included Co-Chairman/Co-CEQ Doug Morris, Bette
Midler, Mica Ertegun, Co-Chairman/Co-CEQO Ahmet Erte-
gun, and Phil Collins.

Weekend Warrior

Motown artist Johnny Gill kicked off his three concerts at L.A.’s Forum last weekend — which Mayor Tom Bradley proclaim-
ed, appropriately, “Johnny Gill Weekend” — with an opening night party in Beverly Hills. Gill received two awards, one from
the Army for his public support of Operation Desert Storm and one for his double-platinum self-titled LP. Celebrating at String-
fellows are (foreground, I-r) Motown President/CEO Jheryl Busby, Gill, and manager Clarence Avant.

WWW.americantadiohistorn-com S

Barri, Harris
Make Impact

Label Selects Two
For A&R

Steve Barri Bobby Harris

Impact has appointed Steve Bar-
ri VP/A&R and Bobby Harris Di-
rector/A&R, Black Music. Both
will report to Sr. VP/A&R Randy
Nicklaus.

Barri was formerly an A&R con-
sultant and producer for Capitol
and prior to that served as VP/
A&R at Motown. Harris founded
the Dazz Band in 1976 and also has
worked as a producer.

Regarding Barri, Nicklaus com-
mented, “Steve has worked with
some of the very best artists in the
world. His song sense, production
background, and keen ear for tal-
ent make him a valuable part of
our team.”

Of Harris, he added, “Bobby
comes from a diversified back-
ground as an artist, producer, and
songwriter. He has a keen street
sense and has been involved in dif-
ferent facets of the careers of
many of today’s great artists and
producers.”

WPNT Appoints
Mulcahey GSM

AC WPNT/Chicago NSM Sheila
Mulcahey has been upped to GSM
over a ten-member sales staff. She
replaces Larry Lemanski, who'’s
now with a local cable company.

Noted VP/GM Jim Haviland,
“Sheila’s extensive experience,
market knowledge, and business
relationships will have a positive
impact on our sales efforts.”

Mulcahey joined WPNT (then
WXEZ) as an AE three years ago.
She worked in sales for eight years
at WSHE/Miami and previously at
KSHE/St. Louis.

Ownership
Continued from Page 3

“structural” regulations like the
ownership limits create a diversity
of broadcast voices that eliminates
the need for such “‘content” regula-
tions as the Fairness Doctrine.

An aide to Senate Commerce
Committee Chairman Ernest Holl-
ings (D-SC) said it was “prema-
ture” to comment on proposed
ownership changes. The staffer
added, however, that Hollings is a
“strong supporter” of the current
ownership rules.

According to a senior FCC staff-
er, the Commission considered ad-
dressing the ownership issue at its
March 14 meeting but dropped the
idea because that meeting’s agen-
da is dominated by a vote on the
weighty issue of possible changes
to television’s financial interest-
syndication rules.
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NEWSBREAKERS.

Radio

‘@ GARY WEISS segues to WFXC &
WDUR/Raleigh-Durham as VP/GM. He
hails from the GM post at crosstown
WYLT & WKIX.

®DENNIS EDWARDS returns to
WKBO/Harrisburg as OM. A former
WKBO News Director, Edwards held a
similar post at neighboring WNNK for
the iast five years.

© ROBERT VANDERHEYDEN has ar-
rived at S&P Broadcasting as Group
Program Director. He was previously
VP/Programming for the CBS FM Radio
Group.

©® ART GRAZIANO joins WBZ/Boston
as Director/Vendor Sales & Marketing.
He was most recently VP/GM of
Morse’s Food Mart in Canton, MA.

Art Graziano Cindy Rucker

® CINDY RUCKER was named Direc-
tor/Marketing at KSRR & KONO/San
Antonio. She had been Director/Sales
Promotion at crosstown KABB-TV.

® MELODY MIRANDA is upped from
AE to Director/Business Development
at WTGE/Baton Rouge.

Records

)

X #

1

‘

Bennett Zimmerman Scott Vanderbilt

® BENNETT ZIMMERMAN has been
tapped as Director/Operations for Zoo
Entertainment. He comes aboard after
a stint as Manager/Strategic Planning
at RCA Records. Concurrently,
SCOTT VANDERBILT joins as VP/
Business Affairs, moving from the Di-
rector/Business & Legal Affairs post at
Enigma Records.

_&4:! - A

WARM/Cincinnati air talent
Pat Alexander, wife Kyra,
daughter Olivia Erin, February

dent Peter Jay Philbin, wife %
Sony Music Manager/A&R Ad-
min. Kathteen Root, son Mic-
hael Cade, February 16.

Condolences:

WFHT/Tallahassee air talent
Eric Wilson, 28, February 11

| o
% Signal Entertainment Presi-

John Hakim, father of inde-
pendent record promoter Jack
Hakim, February 24.

David Weyner

Carol Fenelon

©® CAROL FENELON is named head of
business affairs at Giant Records. She
had been Director/Business Affairs at
Warner Bros.

® DAVID WEYNER has been elevated
from VP/Marketing & Sales to President
of PolyGram Classics & Jazz.

@ ERIK OLESEN has been appointed
Southeast Regional Director/Promotion
for Elektra Entertainment. He most re-
cently served as the iabel's Promotion
Marketing Manager, working out of
New York.

® BOE BROWN joins Bahia Entertain-
ment as Director/A&R. Brown formerly
headed Product Production/By-Prod-
uct Publishing.

® LOR! NAFSHUN is tapped as Direc-
tor/A&R at Scotti Brothers Records.
She had been VP/A&R at Cypress Rec-
ords.

® CARY BAKER joins Morgan Creek
Music Group as head of the publicity
department. He arrives from Enigma
Entertainment, where he was VP/Pub-
licity.

® RICHARD STREICKER is upped
from Sr. Director to VP/Legal & Busi-
ness Affairs at Warner Bros. Records.

National
Radio

® MICHAEL YOUNG is tapped as
Eastern Regional Sales Manager for'
CBS Radio Representatives. He was
promoted from the company's New
York Sales Manager slot.

®PREMIERE RADIO NETWORKS’
“On The Phone With Ti-Rone,” featur-
ing the voice of comedian Brad San-
ders, has been added to the Armed
Forces Radio lineup. In addition, the
families and friends of troops stationed
in the Persian Gulf can now use the
show's 800 phone line to record mess-
ages; (213) 467-2346.

® BOB KINGSLEY, host of “American
Country Countdown,” will greet guests
during the Country Radio Seminar at
ABC Radio Networks' “American Coun-
try Carnival,” March 8, 8pm-1am at the
Opryiand Hotel; (212) 456-5566

® BONNEVILLE BROADCASTING has
introduced “CHARTBREAKERS," a
monthly AC music update service on
digitally recorded CD; (800)
631-1600.

Industry

John Folger

® JOHN FOLGER is named Regional
Radio Executive/Northeast for Associ-
ated Press. He joins from DDB Need-

Don Hall

ham Worldwide/Washington, DC,

where he was an AE.

Boom Boom Cannon — Mor-
nings WVBS/Wilmington, NC
(919) 763-7393

Evans Byrd — Nights WKQB/
Charleston, SC (803) 556-
0956

Ruby Cheeks — Mornings
WAAF/Worcester-Boston (508)
865-5817

Gary Cocker — Afternoons/
production KFMB (AM)/San Di-
ego (619) 279-6666

Steven Cralg — Parttimer/
production WKQX/Chicago
(708) 658-6575

Jan Dean — PD/MD/middays
KAYI/Tulsa (918) 494-3734

Don Elliott — Middays/MD
WHB/Kansas City (216) 633-
2266

Robin Epling — Promotions/
middays WKQB/Charleston, SC
(803) 886-5865

Tony Fields — Mornings
KSOL/San Francisco (415)
345-7435

John Ford — Mornings

KDGE/Dallas {214) 980-0311
Rod Fritz — PD WMEX/Bos-
ton (617) 361-7754
Roger Gaither — Station
Manager/PD WKQB/Charles-
ton, SC (803) 883-3107
Barry Hill — Mornings
WKQB/Charleston, SC (803)
767-0550
Todd Hubbard — Afternoons
i WKQB/Charleston, SC (803)
? 766-3357
Steve Kelly — Production Di-
rector WMJB/Janesvilie, Wi
(608) 756-3704
Mike Lee — Middays/MD
WKGR/West Palm Beach (407)
? 468-2895
i Peter Lydotes — Afternoons
. WMEX/Boston (617) 729-2785
Tony Lype — PD WZFX/Fay-
_ etteville, NC (919) 488-8082
Monsoon Eddie — APD/
nights KOY-FM/Phoenix (602)
957-1581
Dan Olsen — OM/program-
ming WMGU-FM/Stevens
Point, WI (715) 341-7256
Dave Parks — OM WRMF/
West Palm Beach (407) 575-
7826
Jocelyn Paub — Promotion
Director WDRE/Long Island
(616) 679-5215
E Frank Ritchie — National
- Promotion Grudge Records
& (914) 429-3766

Scott Roberts — Mornings
. WMEX/Boston (508) 373-
. 2838

Francis Rose (aka Francis
¢ The Talking Mule) — Swing
KQLZ/Los Angeles (213) 464-

WKQB/Charleston, SC (803)
875-6800

Alan Spector — Morning co-
host WOMX/Orlando (407)
834-7080

A R i S

9122
Mary Russell — News
;

SR

©® DON HALL has been appointed Re-
gional Executive/Dallas for the Interep
Radio Store. He's upped from VP/Di-
rector, Sales.

® TERRY HAINES has been selected
as FCC Chief of Staff, effective April 1.
He currently serves as Republican
Counsel to the Energy & Commerce
Committee of the House of Represen-
tatives. Haines replaces Charles
Schott, who will return to the private
sector.

@ STEVEN ROSEN is elevated to Na-
tional Director/A&R at Peermusic. He
wag previously West Coast Director/
Creative Services for the publishing
company. — Ann Schnieders
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All New Original Tracks by:
The B-52’s
Indigo Girls and Michael Stipe
The Pretenders
Erasure
k.d. lang
Belinda Carlisle
Howard Jones
SET TR A LT
Exene Cervenka
Aleka’s Attic
Fetchin Bones
Raw Youth
The Goosebumps
Nina Hagen and Lene Lovich

| RAW YOUTH’S

TAME YOURSELF

THE FIRST SINGLE AND |
VIDEO.

(with appearances by The B-52’s, Lene Lovich,
Chrissie Hynde, Jane Wiedlen, and Howard Jones)
Album Available February 26th
‘ (70772) |

Proceeds Benefit People
For The Ethical
Treatment Of Animals

(PETA).
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KCUB-AM/KIIM-FM, Tucson 35% overhead reduction
16.7 t0 20.6 Share potential with
29-54 years-old Arbitron* Premium SMN Formats
Expanded country share Premium programming
and maximized potential live and localized
of KCUB-AM by changing 24 hours-a-day
from simulcast to
SMN's Traditional Country

<" REAL COUNTRY

Produced by the Award-winning
Buck Owens Production Company

Premium Radio Formats From

300-527-4892

WWW.americanradiohistorv.com


www.americanradiohistory.com

March 1,1991 R&R¢23

A BROADCASTER’S CONUNDRUM

Satisfying The
Significant Minority

A subtle but important trend that’s been
bubbling under mainstream popular entertain-
ment for several years has taken a dramatic
step forward into the public consciousness.

Releases which were
once considered ‘‘special”
music, fringe TV, and cult
films have sent the experts
reeling — not only by at-
tracting a large following,
but also by sometimes even
surpassing the audience for
“mainstream” forms of en-
tertainment. Last year
alone produced at least
three watershed events
which underscore a new
phenomenon that’s chal-
lenging conventional wis-
dom in defining what com-
prises popular entertain-
ment. Consider these exam-
ples:

e Music: Paul Simon’s
“Rhythm Of The Saints.”
Rave reviews across the
country failed to generate
any significant radio air-
play (other than on NAC),
with only video airplay sup-
porting the single. The al-
bum didn’t “fit”” any for-
mat, yet 4 million albums
have been sold so far. His
last album, “Graceland,”
sold 9 million copies world-
wide (both releases outsel-
ling most superstars), yet
received little support —
even though radio pro-
grammers are actively try-
ing to attract more adults.

‘““The message is clear:
Underestimate your
audience and watch it
shrink.”’

If the definition of a hit al-
bum is that a huge number
of people buy it, then
“Rhythm Of The Saints”
has become a hit album
despite lack of airplay.

» Television: ‘““The Civil
War.” A total of 38.9 million
people watched this ‘“un-
commercial’’ documen-
tary, aired not on conven-

‘““What some
programmers don’t
realize is that by
avoiding music that
seemingly doesn’t
‘fit,” they only create
more opportunity for
niche competitors to
develop.’’

tional TV, but on PBS. The
ten-and-a-half-hour series
was such a hit that network
ratings for the week it aired
were completely disrupted,
prompting Newsweek to do
a cover story on the special.

¢ Film: ‘“Dances With
Wolves.” A film that no ma-
jor studio wanted to finance
runs three hours and fre-
quently has English subti-
tles accompanying Sioux
language dialogue. Yet it’s
become one of the year’s
top-grossing movies and is
competing for a Best Film
Oscar next month.

New ‘Underground’

“There’s something hap-
pening here” ... and it’s
not just Vanilla Ice, but a
major tip of the iceberg.
New niche radio formats
and cable channels have
created increased sophisti-
cation and a demand that’s
not being satisfied. A new,
significant, and powerful
coalition of consumers is re-
sponding to quality by sup-
porting ‘‘alternative” or un-
usual projects that have
gotten little exposure
through conventional me-
dia. This significant minori-
ty actually represents a
new ‘underground” that
relies on word of mouth,
critical reviews, and a rest-
less need for something dif-
ferent.

By Jeff Pollack

Their behavior repre-
sents what many experts
have been saying: Current-
ly the consuming public
(especially the sought-after
baby boomers) is bored and
looking for substance. In
light of this, it shouldn’t be
surprising that the career
span of many of today’s re-
cording artists is much
shorter than it used to be
and why so many baby
boomers embrace a musi-
cal past which seemed less
conventional and had fewer
rules.

Today’s artists who stake
out their unique turf musi-
cally or lyrically instill a
loyalty which is a testament
to their originality. Artists
like Sting, Mark Knopfler,
Bono, Prince, Randy New-
man, Stevie Wonder, Don
Henley, et al. sound totally
different from each other,
yet represent a musical in-
telligence and complexity
that still manage to attract
and interest a large audi-
ence.

“IThe] new
underground will not
replace mainstream
tastes . . . but they are
a major economic force
to be reckoned with.’’

Similarly, alternative
bands like Depeche Mode
and the Cure have been sell-
ing out stadiums in the U.S.
without much airplay. The
young adults who go to their
concerts and who buy their
CDs are undaunted — if
something is good, they find
out about it. I wonder if the
current malaise that CHR
radio now faces is a result
of not actually reflecting
the balance between the
mainstream and the active
music coalitions.

Another reason could be
the arbitrary exclusion of
certain records. For exam-

waanar aaaricanradiaghicton com

‘“‘New niche radio formats and cable channels
have created increased sophistication and a
demand that’s not being satisfied.’’

ple, one of last year’s most
popular songs, Nelson’s
‘(Can’t Live Without Your)
Love And Affection,”’
wasn’t played by some
mainstream CHRs which
deemed it incompatible
with the rest of their dance
sensibility. What some pro-
grammers don’t realize is
that by avoiding music that
seemingly doesn’t ‘fit,”
they only create more op-
portunity for niche com-
petitors to develop.

‘‘Eliminating all the
negatives to be safe
is a sure way to risk
eliminating your
audience as well.”’

Hazardous Philosophy

By definition, niche for-
mats need to avoid certain
genres of music to super-
serve their specific niche.
But mainstream-formatted
stations which limit them-
selves based on imaginary
criteria of incompatibility
(fearing to overstep the in-
telligence of their audience)
are following a hazardous
philosophy in today’s com-
petitive environment. The
message is clear: Underes-
timate your audience and
watch it shrink.

The fact is, a significant
minority of people are mak-
ing their presence known
through what they buy and
watch. This new under-
ground will not replace
mainstream tastes that em-
brace New Kids On The
Block, the ‘“Cosby Show,”
or ‘“Ghost.” But they are a
major economic force to be
reckoned with. This grow-
ing faction — which made
the “Civil War” series a
success, created a buzz
about “Twin Peaks,” and
supported and helped pro-
pel “Chariots Of Fire” and
“My Left Foot” to win Best
Picture Oscars — also
bought tons of Bonnie Raitt

albums without really hear-
ing it on mass appeal radio.

The demand for quality
and depth suggests that this
significant minority will not
be force-fed. Their sophisti-
cation in the choices availa-
ble to them allows them to
display a diversity that
encompasses junk food for
lunch and a good wine with
dinner, to vote Republican
and be an environmentalist,
or to vote as a Democrat
and be tough on crime.

This increasingly large
group of mavericks is be-
coming more difficult to
categorize, but one thing is
certain: With greater ac-
cess to information than
ever before, they’re harder
to please. If their influence
is ignored (by people who
make programiming deci-
sions and forget there are
alternative ways to find out
about a new CD, TV show,
or film), this audience will
continue to be less depen-
dent on conventional me-
dia.

The implications of not
recognizing this growing
trend will leave a main-
stream radio station or TV
network competing for an
increasingly smaller mar-
ket share. Eliminating all
the negatives to be safe is a
sure way to risk eliminating
your audience as well.

Joff Pollack is Chairman/

CEO of Pollack Medla
Group (213-459-8556), an
international programming
advisory firm, consulting all
radio formats in nine coun-
tries. He contributes to this
section on a regular basis.
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CHR Chart: Debut €B)
122 Reporters

Including:
W2ZOU add 27 KPLZ deb 20 HOT
HOT97 add WPLJ 28-23
Y95 add 30 B94 27-23
B97 add WAVA 21-17 HOT
WPHR add PWR96 24-13
KKRZ add 29 Q105 16-13 HOT
WIOQ deb 19 Z95 20-16 HOT
PWR99 deb 29 HOT PWR106 12-10
KEGL deb 29 KKFR 9-5 HOT
KBEQ deb 25 HOT949 10-8 HOT
KXXR deb 32 Q106 16-13

...And Many More!

““’Rico Suave’ exploded in phones, after limited
airplay. The MTV exposure is also helping to
break this highly active record. I highly
recommend it!!!”’

Kevin McCabe, APD/MD, HOT97/New York, NY

““Moves from 20 to 6 in requests in one week.
What else can I say?”’
Lee Chestnut, MD, POWER99/Atlanta, GA

““Great video. Huge female requests. It’s going to
be a huge hit at KISS 102!"’
Eric Bradley, MD, WCKZ/Charlotte, NC

1 wasn'’t surprised that ‘Rico Suave’ is a hit, but
I was surprised at the huge number of adult
requests.’”’

Scott Edwards, PD, WVBS/Wilmington, NC

INTERSCOPE

as8t wes! records amenica
RECORDS"

STREET TALK.

!Sunny Joe Puts Stock In Motherly Love

unny Joe White — former PD at

Pyramid CHR WXKS-FM/Boston (and

Pyramid's second-largest shareholder)
— is taking steps to transfer his Pyramid stock
to his mother, according to reports published
I in the Boston Globe Tuesday (2/26).
I This transfer would help clear the way for
White to take a gig at crosstown CHR WZOU.
Word is that 'ZOU PD Steve Perun would like
to make use of Sunny Joe's on-air talents.
Don'’t touch that dial . . .

Major Broadcasting is hoping to close on
Summit AC WFYR/Chicago by the end of
March, at which time a format change is a
virtual lock. ST hears the new owners will
choose between hard-rockin’ AOR and
mainstream CHR.
| KBER/SLC owner/GM Chris Devine (who
| once worked at Windy City AOR WLUP) and
VP/Programming John Edwards reportedly will
head 'FYR’s management/programming efforts.

As ST's inkstained wretches shuffled off to
Dreamland, WEGX/Philly VP/GM Dave Noll
was winging his way to Houston to finalize the
deal to hire former KKBQ morning man John
Lander as 'EGX OM/morning man.

Rumors

= With Classic Rock KSDOFM/SD OM Scotty
Brink exiting to become PD at AOR KGON/Portland,
could a familiar face return to KSDO-FM as his re-
placement?

e is Z95/Chicago making a few on-air staff
changes in the wake of its recent shift to Dance CHR?
8T hears a number of potantial personalities have al-
ready passed the mandatory Cap Cities/ABC “urine
test.”

* |s Impact jocking to nab Chrysalls NE reg'
promo dude Clarence Barnes for the same territory?

* Are former Chameleon VP/Promo Jack Hopke
and ex-WW1/Source Net VP/Affiliate Relations Steve
Jenkins in a two-way race for a Chrysalls West
Coast promo spot?

* |5 Cock Inlet considenng fipping Classic Rock
293iAtants back to CHR? C! President Dan Mason
deries the rumor, saying it began whena “PD with a
CHR background” interviewsd for the vacant 293
programming gig.

» Wil MCA Jot MaiT Pop Promo Dir. Michasl
Staals out of his current deal 8o he can bacome Co-
lumixla Mat1 Promo Dir. 7 IF things all go as planned,
could Stesle relocate o Atlanta for e new gig, in-

- stead of staying in LAY

o Are KKFRIPhoenix PD Steve Smith and APD
Paco Lopaz being courted as a “package deal” for a
neww major CHA acquisition? Smith: denies 1, .
= Bplka the rumors about CHA KRBEMouston -

making & move to ADR.

b N i SRS
TR, e I R S

RN

P.o|.|ack .Medla Group

Grammy Handicap Vil:
The Winner . ..

he R&R readership generally finds the chal-
T lenge of outguessing the Grammy voters ev-
ery bit as undecipherable as a Bob Dylan vo-
cal. But this year readers who entered Grammy
Handicap VIl — in record numbers — did pretty well

Winning the $300 prize, with a very cool 10
correct predictions out of a possible 12, was
WNNS/Springfieid, IL morning news anchor Sara
Freeman. The only categories that threw her for a
loss were Best Pop Male Vocal, where Roy Orbison
surprised practically the entire civilized world, and
Record of the Year (Sara thought it would be Mariah
Carey instead of Phii Collins.)

The collective intelligence of our contest en-
trants predicted a reasonable 8-for-12. However,
with the Orbison,Quincy Jones, and Ronstadt/Nev-
itle victories surprising most people and widespread
divided sentiment on Record of the Year. Best New
Artist, and Country Female Vocal, the average in
dividual score was 5.6.

Other highlights:

e Lock of the Year: M.C. Hammer in Rap Solo,
predicted by 95.6% of RER's voters

e Other Grammy Monsters: Sinead O'Corninor
i Alternative, Asresmith in Fock Group Vocal, and
Luther Vandross in B&E Male Vocal were picksd
by two-thirds or more of the RER eclectorate

* Bigpest Surprise: Roy Orblson was surmised
by only 8.6% of you. Quincy Jones gamered just
11.1% of the guesses.

* Closest Races: Phil Collins and Bette Midler
tied for Record of the Year guesses with 27.2%
sach. in Country Female Vocal, K.T. Oslin edged
Kathy Mattea and Reba McEntire by just 1.5%,

® Honorable Mention: Congrats to runner-up
9-for-12 predictors Nick Danjer, Tracey Daven-
port, Brad Eise, Susan Grossberg, Amei Lasset-
ter, and Karen Santy.

Lander’s imminent arrival at the Malrite
CHR raises several questions, including:
What's the future hold for current 'EGX
morning host Rick Rumble? Will he join
Lander? And what about Jackie Robbins,
Lander’'s former sidekick? Will she head to
'EGX as well?

And . . . Is former Pirate Radio/L.A.
morning show producer Russell The Love
Muscle (aka Elliott Segal), who once
produced Lander at KKBQ, about to link up
with his old boss again?

As for a new 'EGX PD, the spotlight
remains on WPRO-FM/Providence PD Paul
Cannon.

Continued on Page 26
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ALEXANDER ('NEAL

“Alexander 0'Neal means mass appeal in San Fran- £ § ' 9
cisco. Strong CD sales with big time female call-out

action!™ !

Keith Naftaly, KMEL/San Francisco, CA

"“Major sales picture developing. The album is already

top 20. Incredible sounding song on the radio. ‘All NOW ON 76 CHR REPORTERS
True Man’ will definitely turn into @ mainstream Top INCLUDING:
40 record.”
- ) WPLJ add KDWB 24-22
FL
Jeff McCartney, WAPE/Jacksonville, PRO-FM add PWR106 33-30
“We are really happy with ‘Ali True Man' since we WNVZ KKRZ deb 30
put it on the air. It sounds great!” KTFM KISN
‘A‘I Tavera, POWER106/Los Angeles, CA PWRPIG 38-33 Q106 add
G(eat female 25+ phopes. it sopnds great on the Q105 KMEL 20-16
radio. If you people don't play this record we'll be KXXR 27-22 AND MANY MORE!

forced to go off the air!”
Gregg Swedberg, WLOL/Minneapolis, MN

. . , URBAN o .
Smoothest sound on the radio! Instant phones! . = e_ e
Chris Bailey, WNVZ/Norfolk, VA CHART: 12 '@ =

S S SN a3 .

FIREHOUSE
“Don’t Treat Me Bad”

“‘Don't Treat Me Bad' after one week of airplay is #2 in requests. This record appeals to
adutts and should not be limited to nighttime play only. Heavy 18-34 phones male and
female.” Davey Crockett, WYCR/Hanover, PA

*'Great phone response - especially females. This record has all the signs of a major hit.”
Jeff Davis, KLYV/Dubugue, iA

“Fresh rock to lead us out of the ballad doldrums. Phones say that ‘Don't Treat Me Bad'
marks the return of rock to CHR. Top 5 requests for the last week and a half.”
Scott Shaw, WNNK/Harrisburg, PA

“*Burning down our phones at night. Consistently top 5 requested.”
Dave Hoeffel, WPST/Trenton, NJ

“Top 5 phones! Top 10 retail! Don't treat yourself bad, play this record.”
Jennifer Beil, KATM/Colorado Springs, CO

“Firehouse is red hot. The record burns. Doing great for us. Top 10 phones.”

NOW ON 76 CHR REPORTERS
AOR TRACKS: @ Jerry Padden, WKRZ/Wilkes Barre, PA

b S SRR = ” — S

RS

LIvING COLOUR
“Love Rears Its Ugly Head”

“When was the last time WPGC-95 played a rock band? Check out ‘Love
Rears Its Ugly Head’ by Living Colour. Loaded with re-mixes, the soul power
edit will stand out on your radio station. Top 10 phones for two consecutive
weeks. Our favorite color is Living Colour. Party on dudes!”

Albie Dee, WPGC/Washington DC

AOR TRACKS: @ HUGE ALTERNATIVE AIRPLAY!
oy 1991 GRAMMY WINNERS!
L1 BUZZBIN  CHR — ON YOUR DESK NOW!

vy americanradiohistorvy. com —m el
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“TENPLE OF LOVE |
harriel

At Urban, AC and CHR, this single is going places.
From the forthcoming album WOMAN TO MAN.

Produced by Duncan Bridgeman.
Management: Vicki Wickham For Crane-Fisher Productions.

Urban Chart: Debut {) - @

Now On 75 UC Reporters - 82%

WILD KHYS WZAK KJLH
WDAS KMJQ WVKO KSOL
WUSL K97 WJLB WQMG
WAMO WHQT  WTLC 2104
WHUR  WYLD KPRS WHJX
WKYS WOWI WMVP WJJS
K104 WGCI KMJM WDZZ
KBUZ

...And Many More!

east west records america
A DIVISION OF ATLANTIC RECORDING CORPORATION

© 1991 Atlantic Recording Corp. A Time Warner Company

STREET TALK-

Continued from Page 24

By the way, former 'EGX PD Todd Fisher
is still working out some contract release
details with Malrite before he officially takes
the B104/Baltimore PD gig.

Eleven Iragi soldiers “surrendered” to
Westwood One News Correspondent Liz
Colton early Tuesday (2/26) morning. Colton
and a pair of European journalists were about
to cross the border from Kuwait to Saudi
Arabia when they encountered the white-flag-
waving Iraqgi soldiers.

When Colton got out of the car, the Iragis
began shouting, asking where they could go to
become prisoners. Colton gave the men some
water and cookies, and they began to chant,
“George Bush good! Saddam bad!”

Reports of the incident were broadcast
over the Mutual and NBC Radio networks,
and a copy of the field recordings made its
way to President Bush, who was said to be so
pleased to hear the impromptu chant that he's

working on a dance mix in his White House
home studio.

Sweet Surrender

Although almost every major AOR
programmer in the country is rumored to be
talking with Pirate Radio/L.A. about its PD
opening, ST hears the surprise, surprise
selection will be made this week.

Meanwhile, ST hears former KLOS/L.A.
morning master Frazer ‘‘Too Hip’’ Smith,
who’s been doing Saturday mornings at
crosstown KLSX, is being wooed for wakeup
duties by the Pirate and an unnamed NYC
station.

Look for RCA Sr. Dir./Nat’t Promo Vicki
Leben to segue to sister BMG label Zoo
Entertainment as VP/Pop Promo.

While it's not quite a done deal, put your
$$$ on WIOQ/Philly PD John Roberts’s
segue to EZ Communications sister CHR
B94/Pittsburgh as its new OM. PD Danny
Clayton will stay on as well.

Expect WHUR/Washington to
announce PD Bobby Bennett's exit today
(3/1). Could this be related to the UC station’s
recent move toward Urban AC?

Still no final word on the fate of A&M’s
Charlie Minor. Talks concerning his long-
anticipated promotion to Exec. VP recently
were delayed when A&M Prez Al Cafaro was
saddled with the flu. The saga continues even
as you read this deathless prose.

Speaking of hoary old rumors, ST proudly
reservices the one about Minor joining Giant
Records as President . . . if he can make
Janet Jackson a Giant, too. Would this mean

Minor Details

Continued on Page 29

AND ANOTHER O’JAY BACK — When veteran vocal group the O’Jays celebrated the reiease of their latest EMI al-
bum ("Emotionally Yours") with a party in New York City recently, they were reunited with the legendary WJMO/
Cleveland air personality who inspired their name. Seen at the scene are (I-r} group members Sammy Strain and
Walter Williams, Eddie O'Jay, and group member Eddie Levert.

RADIO EXPENDITURE REPORTS INC.

740 West Boston Post Road » Mamaroneck, N.Y. 10543 - (314) 381-6277

WHAT YOU NEED TO KNOW

MARKET BY MARKET
ACCOUNT BY ACCOUNT

YOUR SOLE INDUSTRY SOURCE
FOR NATIONAL & REGIONAL SPOT DATA

wwWwW-americantaciohistornv-ecom -
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Put It On

o

"I'll Never Let You Go ( Angel Eyes)”
The AOR Breaker Now At CHR ¢ In Active Rotation On MTV

o

STEELHEART, The Debut Album
Sales approaching 200,000 - Billboard 61 %

Sales Doubling Nationwide
Strawberries / Waxie Maxie 3O0% o Musicland 119 -~ 95 - 53 %
Record Bar 75 - 6GQ% o Specs 28%
National Record Mart 3I% o Wherehouse 60%
Hastings 69 - 62 - 45%

o
Now On Tour With Lynch Mob

CHR Significant Action 27/24
AOR Tracks )
AOR Albums €9

e ,

MCA.

Produced By Mark Opitz / A Jost Production . Executive Produced By Bruce DiCkinson
Management: Uruted Entertainment. Stan Poses ©1991r MCA Records, Inc

____unaany americanradiohistorv.com. . . e T
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MORE THAN JUST ANOTHER LOVE SONG.
. MORE THAN JUST AN ACTIVE RECORD WHEREVER IT’S PLAYED.

“MORE THAN WORDS”

U

Jerry McKenna/WXKS MD: “'These Beantown boys have Spaceman Scott/WRQK PD: "If you're not playing Extreme's
shown that they can rock. Now le: them tell your female ‘More Than Words’ you're a jerk. It's testing very well at all
demos what they love to hear. ‘More Than Words’ is a cut demos with Top 5 phones every night. Great female phones.”
above the rest. Forget the ballad glut and go for Extreme.”

Cat Thomas/Power 108 PD & “Downtown’’ Eddie Brown/MD: Jennifer Bell/KATM MD: “It’s an honest record that breaks
“Extremely cool tune - one of those songs that is sure to the power ballad mold. #2 requests and Top 10 retail sales.
please both adults and teens.” A band with genuine musicianship.”

“More Than Words,” the new single from the album Extreme Il Pornograffitti

Im Produced and Mixed by Michael Wagener for Double Trouble Productions

SECORDS Management: Arma Andon/SBK Management: Louis Levin/Louis Levin Management

AVW-airerteanrachohistorv-com
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Continued from Page 26

a separate label deal for Minor through Giant?

Speaking of Ms. Jackson, there’s a lot of
M-O-N-E-Y on the table right now from the
several labels that are trying to lure her away
from A&M. Players include Capitol, Atlantic,
East West, Virgin, and Charisma.

New KEZY/Anaheim PD Russ Morley had
a change of heart upon arrival and resigned to
take the OM slot at WRMF/West Palm Beach,
displacing five-year OM Dave Parks. Former
KEZY PD Craig Powers, who had agreed to
stay on in afternoons, resumes PD duties until
another successor can be found.

More casualties at News WTOP/
Washington: VP/GM Michael Douglass
handed walking papers to News Dir. Mike
Rushlow and Asst. News Dir. Donna
Francavilla last week (2/22). Their dismissals,
combined with last month's exit of OM
Holland Cooke, leave WTOP without any
news managers.

However, former U.S. Radio President
Bob Hughes was spotted in the 'TOP lobby
interviewing for the OM slot.

N

Hooked On
A Feeling

ith baited breath, the fish-fingered folks in

WC&piml's marketing department netted Promo

Item Q' The Week honors by wrapping custom

cardboard boxes containing Great White's ‘‘Hooked'' CD

. and cassette in what was once a fishnet stocking, held in
place by a toothsome genuine plastic bone.

Extract the bone, and you’ll sea the ominous, fin-on-
the-horizon visual doubles as the two-part cover's clasp.
Those who dive into the box’s contents will tackle the
abovementioned full-length CD and cassette.

The CD sports the ‘‘clean’’ — in other words, partially
submerged — subtle, maiden-on-a-giant-fishhook cover
art. The ‘‘naughty’’ cassette cover catches the same dam-
sel in a fished-out- of -water state of undress.‘‘Shark Sand-

wich,”” anyone?

Rumbles

 Don Boyles has been named GM at KEBC/Ok-
lahoma City; Joe Kelly exits.

* NAC WRBZ[Cincinnati has dropped the
Breeze to do its own version of the format.

e CHR WKQB/Charleston, SC has signed off
the air until its new owners take over sometime in Ap-
ril. PD Roger Gaither and the entire staff are on the
street.

e KNEW & KSANI/SF staffer Tracy Storey has
been upped to MD. Meanwhile, KRTY/San Jose mor-
ning man Tom Benner joins KNEW for the same
duties.

e Jack Wilensky — known as Brian Kelly at
KNIX/Phoenix and as Jack Savage at KEEY/Minne-
apolis — has joined the morning team at WXTU/Phil-
ly.

* WCUZ-AM & ¥M/Grand Rapids OM Andy
Neison has exited.

o CHR WMGM/Atiantlc City, NJ has gone Gold-
based AC, using the nandie “Sunny 103.7.” Donna
Richards — OM at AM sister AC WOND — has been
named PD; Johnny B. exits. 'MGM now is being con-
sulted by Programming Works.

o WAMO/Pittsburgh afternoon driver Michael
Lynn takes the same shift at WJLBIDetroit. He re-
places Chris McClendon, who exits the Motor City
uUcC.

Meanwhile back at WAMO, Yo Sunny Joe
Stevens segues from swing to afternoons, replacing
Lynn.

* Danny Moljica is the new PD at KCHX/Odes-
sa-Midland, TX. He replaces Marc Katri.

Eisewhere in the market, KODM PD Keith Mont-
gomery exits for morings at crosstown KNFM.
KODM morning man Harry Harlan replaces Mont-
gomery.

e Several changes at WJLQ/Pensacola: New
owner Barry Richards joins from WBPR/Myrtie
Beach, SC, coming in as PD/afternoons; former 'BPR
night rocker Terry Young comes aboard for MD/night
duties; Steve Kelly relinquishes MD chores but re-
mains on-air; PD Mark Dagwell exits.

» Business News/Talk WMEX/Boston will begin
simuicasting FM sister AC WMJX on March 1. PD
Rod Fritz, four other fulltimers, and five parttimers are
leaving.

e Legendary CHR/AC morning man Charles
‘‘Magic’’ Christian — WVBF/Boston, CHUM/Toron-
to, WCFL/Chicago — joins News/Talk KTAR/Phoe-
nix for morning drive.

* AC KAER/Sacramento changed calls to KGBY
Tuesday (2/26) and now refers to itself as “Y92."”

e KHFijAustin APD/MD/afternoon driver Ric
Gonzales moves to sister AC KSMG/San Antonio as
Production Dir. KHFI PD Roger Alien now handles af-
ternoons; night jammer Jay Michaels takes MD
duties.

¢ KSDO-FM/SD ups Keith Miller to MD.

e After nearly ten years as part of the WOMX/Or-
lando morning show, Alan Spector exits after failing
to come to terms on a new contract.

¢ KOY-FM/Phoenix APD/night jammer Monsoon
Eddle biows outfta there.

Southern California real estate magnate
Fred Sands, owner of local rocker KNAC/
Long Beach, expects to close on L.A. AM
Urban/Rapper KDAY within the next two
weeks.

A format change is expected, but spike
those rumors about KDAY simulcasting KNAC.
Among those speculating about KDAY's future,
Business News is the consensus format.

Last-minute FCC hangups stalled Friday’s
(2/22) scheduled transfer of Emmis Dance
CHR WLOL/Minneapolis to Minnesota Public
Radio. The format/calls changed to Classical
KSJN Tuesday (2/26).

Continued on Page 30
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HUGE SALES
WHEREVER
PLAYED -
CHECK RETAIL!

"WRITTEN ALL OVER
YOUR FAGE"

FROM THE ALBUM RUDE AWAKENING.
AND NOW CROSSING TO CHR

WPGC 25-17 FM102 add 25 Y107 add
WNVZ add KMEL add 25 WBPR
PWRPIG add 38 999KHI add  WBXX add
WHYT add WMXP deb 30

KS104 28-19 WCKZ deb 31 URBAN
KGGI 22-14 HOT KZFMdeb3s € -©

marec
c ohn

ALREADY ON

KZ106 20-17
WCGQ add
FM100 16-12 HOT
WWFX

WNYP add
WOMP

WKSF add

KLYV add

“WALKING IN MEMPHIS™

FROM HIS SELF-TITLED DEBUT ALBUM.

“Marc Cohn is a must-listen.
It has a Randy Newman attitude
with a Bruce Hornsby sound.”

-KEVIN PETERSON, MD-Asst. PD, WABB

y4 )

ATLANTIC

1991 Atlantic Recording Corp. A Time Warner Company

VOV
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‘“Another Like
My Lover”

The New Single

From the album JASMINE GUY

KTFM add KPRR add
KBEQ add KKMG add 40
KXXR add B95 20-17
KKFR add 32 194 add
KKRZ add KYRK add
FM102 deb 24 KDON add
KMEL on KAKS add
HOT977 add WEFHT add
FLY92 add - KTRS add
KZFM add

URBAN )

®

P Baraor B Hreoeds b

STREET TALK ®

'Records
e Laok for Eplc Dir./A&R Bob Pfeifer — and for-
mer Human Switchboard member — to snag VP
stripes.
¢ Expect six-year veteran RIAA VP/Communica-
tions Trish Heimers to exit the trade organization
later this month for the VP/Corporate Communica-
" tions post at BMG.
e impact has hired Chrysalis Sr. Dir./Dance
Laura Kuntz for an East Coast nat' promo slot, while
adding PolyGram Group Distribution AE Suzanne
Slass for Chicago local promo duties: = |
"\, ® Virgin SF regional promo rep’ Alian- Wllson
Has decided to remain with the label as its new, L A-
.. based O iNat} Alternative Promo, ..~ o
o f? * WH Dallss promo rép Dan Hnthtnm segues
to the Br.rmys Ba!hmore/Washmgtnn promo slot,

Continued from Page 29

Approximately 35 Hispanic-American
broadcasters from across the U.S. recently
gathered in Dallas and voted to formally unite
under the American Hispanic Owned Radio
Association (AHORA) banner.

Newly elected members of the Board of
Directors are: KAFY/Bakersfield's Mary Helen
Barro (President); KABQ/Albuquerque's Ed
Gomez (VP); WOPA/Chicago's Joe Antelo
{Sec./Treas.); and KIQI/SF's Rene De La
Rosa, KQTL/Tucson's Zenon Ferrufino,
KCCTI/Corpus Christi's Manuel Davila,
KPHX/Phoenix's Jose Molina, KDOS/Laredo’s
Miguel Villarreal Jr., and WAQi/Miami’s
Amancio Suarez Sr.

} A Bo Reynolds Impersonator? ‘

Q105/Tampa afternoon driver Bo
Reynolds has filed a lawsuit against a St.
Petersburg man who allegedly has been
impersonating Reynolds at public appearances.
Patrick Affrunti reportedly has gone as far as
emceeing nightclub events in the metro as part
of his charade. .

Q105 says it has videotape to support the
allegations; Affrunti denies the charges.

Sleeping Bag Records President and
well-known indie promoter Juggy Gayles has
been hospitalized at North Shore University
Hospital, 300 Community Drive, Great Neck,
NY 11030. Send your cards to him c/o
George Resnik at the above address.

Charlie Daniels announced Tuesday
(2/26) that Volunteer Jam XIV will be held May
4 at Nashville’s Starwood Amphitheatre. The
Jam started in 1974 but hasn't been held the
last three years. Among this year’'s
performers: B.B. King, John Kay &
Steppenwolf, and Tanya Tucker.

} Killen Leaving Tree = ‘

Nashville music exec Buddy Killen, who
sold Tree Publishing to Sony for $50 million
in 1989, is leaving the company to pursue
other ventures.

Kudos and superlatives to Whitney
Houston, whose rendition of “The Star-
Spangled Banner” is the fastest-selling single
in Arlsta’s history, going gold and nearing
platinum in just eight days.

sanner o arioanracdinhictory-com ——

Fire gutted the studios of News/Talk
WNTR/Washington February 23. At
presstime, the station was still off the air. N/T
WWRC and B/EZ WGAY — located in the
same building as 'NTR — sustained minor
damage and were forced to vacate, but have
since resumed broadcasting from other
locations.

>Can’t Forget The Motor City‘

WGRD/Grand Rapids GM Jim Davis (aka
Big Jim Edwards in his air talent daze) is
spearheading a CKLW/Detroit 25th
anniversary reunion, set to take place in the
Motor City — where else? — in spring 1992.

All former “Big 8" alumni are urged to
contact Davis ¢c/o WGRD, 38 W. Fulton St.,
Grand Rapids, Ml 49509 to help celebrate the
birth of “Boss Radio” in Detroit.

on COMPACT DISC

l

A sign o’ the times.

Five years ago today, R&R ran a special on the growing use
. of digital technology in the business. Although surveyed stations
: reported using CDs as source material for only 25% of their pro-
* gramming, most PDs felt CDs would soon go from an audio nov-
elty to an everyday broadcast experience.

'

¢ Steve Smith named Broadcast Group VP/Programming and
PD of KKFR/Phoenix,
*KKBT/Los Angeles promotes Liz Kiley to OM; hires Mike

Stradford as PD.
v ".

oEmmis buys WHN & WAPP/New York and WAVA/
Washington from Doubleday Broadcasting in $53
million deal.

¢ WNEW (AM)/New York promotes GQuincy McCoy to PD.

oSteve Woods elevated to KJLH/Los Angeles PD.

*RCA ups Ed Mascolo to VP/Nat'l Promo.

%

o WABC/New York returns Dan Ingram to afternoons; hires
Ross Brittain & Brian Wilsan to do mornings.

o John Lander named WCKX/Tampa GM. |

o Joel Raab becomes WHK/New York PD. ¥

eDrake-Chenault’s 'Talent Search” winners are announced;
among them are Jonathon Brandmeier, Jonathan Doil,
Spike 0'Dell, Howard Stern, and the Greaseman. i

'

oBIll Hennes takes over programming of WLCY-AM & FM/
Tampa; retains WNDE/Indianapolis PD post.
o Atlanta survives the R&R Convention '76.
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GET HOOKED.

/‘ ( / " "’//’/
O O K E D
The new album

Featuring the first single and video

“Call It Rock N" Roll”

Watch for the Great White Tour
cruising local waters beginning March 91

Produced and arranzed by Alan Niven and Michael Lardie
Career Affairs: Stravinski Brothers

On Capitol cassettes, compact discs and records
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NEWS

HLT
Continued from Page 1
¢ Delisting is permitted after
four consecutive years in which no
new acquisitions, buyouts, or re-
capitalizations are completed. The
borrower must have a positive net
worth and its debt ratio must “‘not
significantly exceed its industry
norm.” In addition, the borrower
must, as above, “demonstrate an
ability to continue servicing debt
satisfactorily without undue
reliance on unplanned asset sales.”

e For companies tagged with
HLT status because a transaction
doubled liabilities and resulted in a
leverage ratio higher than 50% , de-
listing is permitted if they have
successfully operated for two years
and have “a demonstrated ability
to satisfactorily continue to service
the debt.”

“The problem in radio is how the
75% threshold is determined. Ra-
dio stations have virtually no net
worth in terms of hard fixed asset
values. Assuming they apply this
[rule change] on a strict balance
sheet basis, it will be absolutely
meaningless to radio deals,” com-
mented Blackburn Capital
Markets VP Steve Pruett.

“How many deals that were
booked two years ago are actually
on projection or close to it so you
can evaluate the appropriateness
of delisting?” asked BayBank
Boston VP Bill Rogers. ‘‘A number
of clients, no matter how good they
are, haven’t been able to meet their
projections. It doesn’t mean the
loan is bad, but it couldn’t meet the
new test.”

Bankruptcy Boon

In another significant change,
OCC has ruled that court-approved
financing to debtors-in-possession
(DIP) operating under Chapter 11
of the federal bankruptcy code will
be exempt from HLT designation.

Brokers such as Stevens and
Star Media Group CEO Bill Steding
predicted the DIP rule change may
spur a wave of bankruptcies by fi-
nancially overextended station
owners who believe money for re-
structuring will become easy to ob-
tain.

“The marginal operators con-
templating a Chapter 11 filing
probably have more reason to
move in that direction now because
it may be the only way they can
raise money. I think it will take
some fence-sitters off the fence and
drop them on the side of filing
Chapter 11. If I were that close to
the brink and now had an oppor-
tunity to raise money, I'd be sign-
ing up for that program,” said
Steding.

As might be expected, bankers
take a dim view of bankruptcy fil-
ings even if the new rules encour-

age DIP financing. Even though
banks are protected by law with a
top security position for making
such loans, most aren’t eager to ex-
tend the financing.

“I guess that’s a new business,
but I'd warn broadcasters against
running out to file bankruptcy,
thinking now they can borrow
money. The reality is, who’s going
to lend them the money?” asked
AT&T Credit VP Steve Turpin.

“I don’t think people are going to
file for bankruptcy based on the
idea that maybe they can get DIP
financing. This is not a free-for-all
for getting DIP. I don’t see that as
a logical solution. I think that
would be a rather shortsighted ap-
proach,” said Ness.

NAB

Continued from Page 3

cations, says the task force Mon-
day directed NAB’s engineering
staff to draw up technical specifi-
cations to test Eureka at frequen-
cies around 1500 MHz, the band
most frequently mentioned for a
worldwide DAB .allocation at next
February’s World Administrative
Radio Conference in Spain. There
has been growing concern that the
band may not be suitable for a ter-
restrial DAB system, but only for
satellite use. Box says the task
force hopes the test can be con-
ducted this year.

New Voices

Monday’s meeting was the first
since four new members were add-
ed to the DAB Task Force from the
ranks of the Radio Operators Cau-
cus, which has withheld endorse-
ment of Eureka or any other DAB
system (R&R 2/15). Box conceded
the expanded membership ‘“didn’t
agree 100% on everything, but ev-
erybody was pretty much on the
same page.”’

Sconnix Broadcasting General
Partner Randy Odeneal, one of the
new members, said task force
members didn’t want the NAB to
finalize a contract with Eureka un-
til after testing at 1500 MHz is com-
pleted. But, he said, NAB officials
would only agree to a temporary
delay.

Before the meeting, Evergreen
Media President Scott Ginsburg,
another new member, told R&R
“what I fear most is that NAB's
insistence on accommodating both
AM and FM in a single DAB band
could result in a “redistribution of
wealth” that would disrupt station
values.

The other new task force mem-
bers are Tribune Broadcasting VP/
Radio Wayne Vriesman and Barn-
stable Broadcasting President
David Gingold, who was unable to
attend Monday’s meeting.

Slogan Battle
Continued from Page 1

Though Hicks President William
Hicks said KYKR has no plans to
market aggressively in Houston,
KIKK VP/GM Craig Magee said,
“Some of my employees have seen
their [KYKR'’s] van at the rodeo.
There's certainly a big possibility
for the confusion factor.”

As of presstime, R&R had no
word whether the matter would be
pursued further through legal
channels.

Seraphin

Continued from Page 3
FM], we’re going to pull out all the
Stops.”

Prior to his three years at KODJ
(formerly KNX-FM), Seraphin
spent seven years as Director/
News & Programming at KCBS.
He was also at San Francisco’s

Miniaci

Continued from Page 3
foundation thanks to Randy, but
I've been given the freedom to en-
hance it with my market expertise.
We’ll focus on our goals, not what
the competition’s doing. Having
worked with AC, CHR, and Urban,
I've learned a lot — but I’'m not sig-

KIOI as ND and KFRC as anchor.  naling any format restructuring.”

FOUNDER & PUBLISHER Bob Wiison

Paul

Continued from Page 3
faked listener phone calls to back
up the reason he was given for be-
ing fired, which was that he was
playing outdated dance music.

Officials at KMEL and Century
Broadcasting cleared Naftaly after
an internal investigation was con-
ducted when the matter surfaced
last August.

KMEL counsel James Hargar-
ten told R&R, ‘“The F'CC has shown
a distinct lack of interest in the
matter. [Paul and counsel] have
been trying to find some way to stir
up some interest. In their typical
way of doing things, they issued the
complaint on the night of the
Grammys, when Naftaly was in
New York.”

‘Trial By Innuendo’

Hargarten added, ‘[Century
President] George Collias, Paul-
ette, Keith, and I have had exten-
sive meetings on this lawsuit.
We’re all legitimately shocked that
Paulette was named as a defend-
ant. George has reaffirmed that he
stands behind Paulette and Keith.
We have been subjected to trial by
innuendo for a long time and we
will aggressively deal with this
lawsuit. We are going to seek dis-
covery and have no doubt KMEL
and its employees will be vin-
dicated.

“This lawsuit is a creative work
of fiction. We have a lot of ques-
tions we’ll be asking Cameron Paul
about his own conduct during the
course of this matter. We’ll do noth-
ing to delay this case, so we bring it
to a head as quickly as possible.”

Attorney Eisenberg told R&R,
“We’'ve sued and we intend to win.
We talked with the other side re-
cently and I see little chance of an
out-of-court settlement. While
Cameron Paul hasn’t found full-
time employment yet, he’s been
devoting much of his efforts to his
record label [Minx-It Records] and
is currently working with [cross-
town UC] KSOL to develop a mix-
formatted show. Meanwhile, we're
waiting for a court date.”
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Phantom Of The Ratings

Radio is an industry famous (or infamous) for creat-
ing buzzwords that grab the attention of GMs, PDs, group
owners, consultants, and researchers. Perhaps the hottest
buzzwords right now are phantom cume.

Phantom cume is a relatively
new phrase that describes an old
problem for radio stations. Phan-
tom cumers are listeners who con-
sistently go unreported in unaided
recall ratings surveys, such as
Birch and Arbitron. Although they
listen to your station, they don’t
name it unless prompted with a list
of call letters, frequencies, or
slogans.

Broadcasters have known about
this problem for decades, but
hadn’t been aware of its extent un-
til recently. When quantified, the
percentage of phantom cumers in
your listening audience can be as-
tounding — as many as half of a
station’s listeners may be lost in a
ratings survey!

Double Your Ratings

Phantom cume can be calculat-
ed only through a station’s indepen-
dent, telephone-fielded research; it
can’t be determined by analyzing
Birch or Arbitron figures. To figure
out your station’s phantom cume,
you need only ask two questions,
both of which are commonly in-
cluded in most radio research
questionnaires. First, ask respon-
dents (unaided) to name all the
radio stations they listen to in a
typical week. Follow that with an
aided cume recall question in
which you read a comprehensive
list of stations in the market.

Theoretically, these aided cume
percentages should equal the un-
aided cume mentions; in reality,
people admit to cuming some sta-

‘“‘Phantom cume is an
industrywide virus that
affects the ratings
performance levels of
all radio stations.’’

S

tions only when prompted. This
discrepancy between unaided and
aided recall is your phantom cume.

Phantom cume problems aren’t
restricted to stations with poor per-
formance, particular formats, or
even new formats. Although some
stations lose fewer listeners than
others, I've found phantom cume is
an industrywide virus that affects
the ratings performance levels of
all radio stations. Unbelievable as
it may seem, many stations’ rat-
ings could double overnight with-
out adding another listener if the
stations could convert phantom
cumers into reported cumers.

Fighting Back
Short of convincing the ratings
companies to convert to aided re-

call surveys or successfully hypno-
tizing an entire city, nothing you do
will eliminate phantom cume.
However, the problem can be alle-
viated.

By Mike Henry

The first step is to identify the
level of phantom cume for your
station. The second step is to ac-
tively market your station, through
both internal and external mea-
sures, in a way that will increase
the memorability of the product
you’re presenting.

Why do some stations lose more
listeners to phantom cume than

Determining Phantom Cume

The formula for calculating phantom cume — the dis-
crepancy between aided and unaided recall — is as follows:

 PHANTOM CUME %

AIDED CUME % ) UNAIDED CUME % N ;
; OF TOTAL SAMPLE

OF TOTAL SAMPLE ) OF TOTAL SAMPLE '™

This figure gives you the percent of the total sample, or
market, that are phantom cumers of your radio station. (To
determine your station’s true phantom cume figures as a
percentage of the total market, the study’s sample must be
based on proportionate sampling procedures. That is, the
age, sex, race, and geographic quotas of the study must
mirror the market as a whole.)

Taken a step further, phantom cume can be calculated
as a percentage of your station’s audience. This formula
determines the percentage of your audience that's lost in

Case Studies
Phantom cumers can affect the ratings performance of all radio sta-
tiong, Tha following actual case studies reprasant cities with stations in

various. maturity stages. {The phantom cume figurs is réached by sub- -
tracting the unaided cume percentage from the aided cume peércentage

w zee “Determining Phantom Cume.™!
: Markat #1

This example reflacts the phantom cume predicament of two AM

News/Talk stations in & major market. Both stations have been in the
market more than 30 years and have achieved considerable success.
These tacts, however, don't exclude them from phantom cume deficien-
cies. ;

Phantom Cume% Phantom

Station | Aided Cume % Unaided Cume %
of Total Sample  (-) | of Total Sample (=) | of Total Sample Cume% |

of Station’s |-
Cume Base

{ News/ l

{ Talk #1 30 17 13 ' 43

| News/

1 Talk #2 37 25 8 22

As shown above, 13% of the total market ditn't recall ligtening to
News/Talk #1, and four of every ten station cumers (43%) would be lost
in a ratings survey. News/Talk #2 has less of a problem, with 8% of the

total market lost through unaided recall measures. Still, one of every five

{22%) in this station's cume base woud be lost in a ratings survey.

Market #2

This example cites phantom cume varances for six stations in
several different formats and maturity levels,

Phantom Cume%

Station Aided Cume % Unaided Cume % Phantom
of Total Sample (-) | of Total Sample (=) | of Total Sample 1 cume % of
Station’s
Cume Base
CTRY #1 63 35 28 44
AC #1 31 10 21 68
AC #2 70 34 36 51
CHR 78 45 33 - 42
CTRY #2 12 2 10 83
4 CTRY #3 15 3 12 80

Once again. none of the stations urider study is immune to phantom
cume. The four leading stations in the market {CTRY #1, AC #1, AC #2,
and CHA) range from 21%-36% phantom cume 8z & percentage of the
total market population, and 42%-88% phantorn cume as a percentage
of each station’s listening audience. The two second-tier stations (CTRY
#2 and CTRY #3) are in tar worse shape, withup to 83% phantom cume
amung their own listenars,

Market #3
The final exampla highlights & market study of hwo AOHs and an NAG
station. AR #1 i3 a year-old move-In station, while AOR #2 i the herit-
age AOR, the NAC station has been in that format about two years.

Station | Aided Cume % Unaided Cume % Phantom Cume% | | Phantom
of Total Sampte (-) | of Total Sampte (=) | of Totat Sample ! Cume % of |
Station’s
ot Cume Base
1 AOR #1 33 21 12 1 36
AOR #2 93 86 7 8
NAC 41 24 17 ) 41

The twa nawer stations in the market, AOR #1 and MAC, have more
significant problems thah the heritage AOR. Bolh of these stations lose
about four of every ten actual listeners 136% and 41%, respachvely) in
an unaided ratings survey such as Birch or Arbltron. ADR #2 fares as
well as any station I've ever seen, losing less than one of every ten listen-
ers (8%) to phantom cume.

Wy americanradiohistary com

ratings surveys.

PHANTOM CUME %

(+) . MDED CUME % ()
OF TOTAL SAMPLE. " *° OF TOTAL SAMPLE

PHANTOM CUME %
OF YOUR CUME BASE

others? How can stations decrease
their percentage of phantom cume
in the market and among their own
listening audience and, in turn, in-
crease ratings? The answers to
both questions are intertwined.

e A station’s length of service to
a market has a definite impact.
The more a station is ingrained into
the fabric of a market, the less like-
ly it is to have phantom cume prob-
lems.

» Marketing also plays an impor-
tant role. Aggressively marketed
stations generally have fewer
phantom cumers than passively
marketed ones. Advertising has
been proven to increase station
awareness, as have sponsorships,
community service programs, pro-
motions, remotes, and basic visi-
bility tactics. In recent years,
target marketing campaigns such
as telemarketing and direct mail
have helped stations increase
awareness levels, especially
among target demos in key ZIP
codes.

* The easiest and most economi-
cal tactic to decrease phantom
cume is right at your fingertips.
Many stations let break after break
go by without reinforcing their call

‘‘“Theoretically, aided
cume percentages
should equal the
unaided cume
mentions; in reality,
people admit to cuming
some stations only
when prompted.’’

i

letters, frequency, slogan, or bene-
fit statement. You must constantly
remind your listeners which sta-
tion they’re listening to.

e Another easy strategy is in-
creasing the number of on-air fea-
tures and specials that can be
heard only on your radio station.
These unique and often memorable
breaks from the format can be pro-

““As many as half of a
station’s listeners may
be lost in a ratings
survey.’’

e R A

moted, marketed, and claimed as
your own. Through repetition and
consistency, they provide more
items for your listeners to remem-
ber when asked to recall radio
listening. Each time a listener
associates a feature or special with
your station, you may have con-
verted a phantom cumer to a real
listener.

It’s imperative stations weave a
common thread through all inter-
nal and external marketing cam-
paigns. The same station posi-
tioner — whether #’s call letters,
frequency, slogan, or benefit state-
ment — should appear on all of
your printed materials and sign-
age, be seen on all of your TV
spots, and be heard consistently on
your own airwaves.

Mike Henry is VP of Paragon
Research, a Denvei-based broad-
cast research firm specializing in
customized programming and mar-
keting research for radio stations
nationally. He can be reached at
(303) 922-5600.
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Yes (Massive Return)

ight of the musicians who have at one time or an-
other been active members of Yes — Jon Ander-
son, Bill Bruford, Steve Howe, Tony Kaye, Trevor
Rabin, Chris Squire, Rick Wakeman, and Alan White —
are joining forces for a new LP and subsequent world tour
under the Yes moniker. (You’ll remember that the last al-
bum from Anderson, Bruford, Wakeman, and Howe con-

tractually could not be called a Yes prOJect )

Yes’s new Arista album, appro-
priately titled ‘“Union,” is due April
9 and features the single ‘‘Lift Me
Up” (which ships to radio in
March). A career box set — featur-
ing highlights from the band’s cat-
alog as well as previously unissued
material — will follow from Atco in
August.

Meanwhile, the band’s Yesshows
91 — Around The World In 80
Dates international tour kicks off in
Fairfax, VA on April 12. Many of
the shows will be performed in the
round, with the band members per-
forming as a group, as soloists, and
in a variety of musical combina-
tions.

Aaron 'N’ Linda Duet Again

Aaron Neville’s forthcoming
(and as-yet-untitled) solo LP will
feature a duet with Linda Ron-
stadt. Ronstadt also lends backing
vocals throughout the project,
which she co-produced with her
frequent producer, George Mass-
enburg. Other musical guests on
the disc — due from A&M on May
21 — include Ry Cooder, Rita Cool-
idge, David Lindley, Dr. John, Lar-
ry Klein, and Russ Kunkel.

Michael Jackson — a hologrammy
award-winner?

MJ In 3-D

Ichael Jackson has Ii-
censed his name and im-
age for use in a series of

3-D holograms slated to be dis-
played and sold worldwide.

JR Holographics Inc. will pro-
duce two versions of the holo-
grams: a 22 x 32-inch "silver halide
transmission” model for art and sci-
ence museums (beginning at
$20,000) and smaller round and
oval embossed versions for con-
sumers ($10-$30),

Each holographic portrait fea-
tures some 360 individual image
overlays that make Jackson appear
to change facial expressions from
contemplative to cheerful while
turmning his head

Big Brown Box
PLG will issue “Star Time” — a
four-CD career-spanning box set of
James Brown material — on May
7. Boasting more than five hours of
listening pleasure, the package

features 72 songs, including all the

AALIE]
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MONDAY, MARCH 11

1970/ Grosby, Stilis & Nash win a Best
New Artist Grammy. “Blood, Sweat
& Tears" is named Best Album. |

1989/ Guns N’ Roses are ousted as head- |
liners of an AIDS benefit when organ-
izers find anti-gay sentiments in the
group's song "“One [n A Million.'

&
§
%

TUESDAY, MARCH 12

1955/ Jazz giant Charlie *‘Blrd’’ Parker,
34, dies of heart failure.

1969/ Paul McCartney marries Linda
Eastman.

Born: Marlon Jackson 1957 Al Jarreau
1940, James Taylor 1948, Tony |
Terry 1964

WEDNESDAY, MARCH 13 Happy Birthday to Q!
1971/ Aliman Brothers Band record )

"Live At The Fillmore East."
THURSDAY, MARCH 14

O S B e

1987/Bryan Adams's “Heat Of The

i Night"" becomes the first commer-

cially released cassette single. 1972/ Carly SImon wins a Best New Artist
2 Also ... Bob Seger is awarded a Grammy, Carole King wins four.
& star on the Hollywood Walk Of Fame. | 7980/ Quincy Jones gets a Hollywood
% Bom: Adam Clayton (U2) 1960, Nell walk Of Fame star for his birthday.
B Sedaka 1939 Born: Quincy Jomes 1933

FRIDAY, MARCH 15 ‘

hits, four unreleased live numbers,
and longer versions of several
tunes. A 64-page color booklet fea-
turing essays and an introduction
from the Godfather himself com-
pletes the set.

Another Live Doors CD

Look for Elektra to release a
compilation CD of live Doors per-
formances in May. The as-yet-un-
titled project will sport cuts from
the “Absolutely Live” LP (previ-
ously unavailable on CD), the
“Alive, She Cried” EP, and the
“Live At The Hollywood Bowl”’ LP.
Some previously unreleased live
material is likely to be included as
well.

Quick Hits
¢ Prince has written and produc-
ed a song titled “U” for Paula Ab-
dul’s forthcoming Virgin LP
“Spellbound,” which is due May 14.

* Pangaea/IRS will release per-
cussionist/singer Vinx’s debut LP
(“Rooms In My Fatha’s House”)
on March 12. The LP features guest
appearances by Branford Mar-
salis, Taj Mahal, Herbie Hancock,
and Sting, the last of whom produc-
ed the LP and contributes backing
vocals to “My TV” and ‘“While The
City Sleeps.” Incidentally, Sting
signed Vinx to the label after catch-
ing one of his shows in Southern
California.

* Rhino New Artists will release
an album by former dB’s Chris
Stamey and Peter Holsapple on
April 23. Titled “Mavericks,” the
disc features five new composi-
tions from each musician, one col-
laboration (‘““Angel,” which will
likely be the first single), and a
cover of the Byrds’ ‘“Here Without
You.”

i
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1956/Col. Tom Parker signs a manage-
ment deal with Elvis Presiey.

Born: Ry Cooder 1947, Terence Trent
D’Arby 1962, Phil Lesh (Grateful
Dead) 1940, Mike Love (Beach
Boys) 1941, Sly Stone 1944

i
R
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SATURDAY, MARCH 16

1970/ Tammi Terrell dies of a brain tu-
mor, discovered after her 1967 col-
lapse onstage in the arms of her fre-
quent duet partner Marvin Gaye.

1971/ The Carpenters take home the Best
New Artist Grammy.

Born: Nancy Wiison (Heart) 1954

S e e

SUNDAY, MARCH 17

1976 /Boxer Rubin *“Hurricane’ Carter
is granted a second murder ftrial
thanks to an investigation sparked by
Bob Dylan's song “Hurricane."

Born: the late Nat King Cole 1917, Paul
Kantner (Jefferson Airplane)
1942, John Sebastian (Lovin’
Spoonful) 1944

— Paul Colbert

SR
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51.5 million households
Patti Galluzzi
Director/Music Programming

Weeks On
| HEAVY . |
CINDERELLA MHeartbreak Station (Mercury) . . .. .. .. 5
CHRIS ISAAK/Wicked Game (Reprise) .. .. ..... 10
POISONRide The wind (Capitol) . .............. 6
PAUL SIMON/Procf (WB) .. ................. 5
STING/AIl This Time (A&M) ............... ... 8
TESLA/Signs (Geffen) ..................... 16
| EXCLUSIVES l
C&C MUSIC FACTORY Here We Go... (Columbia) ADD
GREAT WHITE/Call It Rock "N’ Roll (Capitol). . . .. .. 5
INX8 Bitter Tears (Atiantic) ................... 2
LONDONBEAT/ 've Been.. (Radioactive/MCA) . . .. .. 3
QUEENSRYCHE Silent Lucidity (EMI) .. ... ... ... 4
R.E.M./Losing My Religion (WB) ... ............ 2
ROXETTE/Joyride (EMI) . .. .. ............. ADD
WARRANTAIncle Tom's Cabin (Columbia) ... .. ... 3
[BUZZ BIN
BINGOBOYSHow To Dance (Atiantic) ........... 6
DIVINYLS/ Touch Mysel (Virgin) . ............. 8
ENIGMA/Sadeness Part | (Charisma) ............ 3
HAPPY MONDAYS/Step On (Elexdra) . .......... 3
JESUS JONESRight Here Right Now (SBK) .. ... .. 7

[ BREAKTHROUGH VIDEQ)]

VHi

VIORO TS DM
36.8 million households
Sal LoCurto, Director/Music Programming
Norman Schoenfeld, Director/Talent

& Artist Relations
Weeks On

| FIVE STAR_ ]

KICKING BACK WITH TAXMAN Everything (Cardiac) 7

[HEAVY B

GLORIA ESTEFAN/Coming Out Of The Dark (Epic) .. &
WHITNEY HOUSTON/AIl The Man That I... (Arista) .. 7

PAUL SIMON/Proof (WB) . ................... 3
STING/AN This Time (A&M) . ................. H
STYX/Show Me The Way (A&M) . ............. 12
WILSON PHILLIPS/You're In Love (SBK) . ... .. ... H
| DEVELOPMENT

RICK ASTLEY/Cry For Help (RCA). . ......... ADD

JOHN BARRY/.John Dunbar Theme (Epic Assac) . ... 7
TEVIN CAMPBELL/Round & Round (Paisiey Park/W8) 7

ROSANNE CASH/On The Surface (Columbia) . .. ... 17
CATHY DENNIS/Just Ancther Dream (Polydor) . . .. . 4
CELINE DION/Where Does My Heart Beat... (Epic) .. 70
AMY GRANT/Baby, Baby (AGM) ............ ADD

D. HALL & J. OATES/Don't Hold Back... (Arista) .. ..6
WHITNEY HOUSTON,The Star Spangled... (Arista) . . 2

DAVE K0Z/Castie of Dreams (Capitol) ........... 2
ROGER McGUINN/Xing DI The Hill (Arista) ... .. .. 6
BETTE MIDLERNight and Day (Atlantic) ......... 4

RIGHTEOQUS BROS. Unchained... (Verve/Polydor) ADD
TRAVELING WII.IURVS/WIIDUW Twist (Wilbury/W8) 2

FLIGHT

INSPIRAL CARPETS This Is How... (Mute/Elekira) . . . 4

|ACTIVE |
BLACK CROWES/She Talks To Angeis (Def American) 4
DOORS Break On Thiough (Elektra) . ............ 3
ESCAPE CLUB/Call It Poison (Atlantic) . .......... 4
GERARDO Rico Suave (Inierscope/East west) . ... .. 8

SUSANNA HOFFS$My Side Of The Bad (Combia) . . 9
JANE'S ADDICTIONBoen Caught Stealing \W8) .. 75
LIVING COLOUR/Love Rears Its Ugly Head {Epic) ... 7

MONIE LOVE/'s A Shame (My Sister) (WB} . .. .. .. 3
M.C. HAMMERHere Comes The Hammer (Capitol) . . 7
NELSON/More Than Ever (DGC) . .............. 2
QUEEN/Innuendo {Hollywood) . . ............... 3

REMBRANDTS /Just The Way It Is, Baby (Atgo) .. .. 27

SLAUGHTER/Mad About You (Chrysalis) . ... ADD
STEELHEART'Il Never Let You Go... (MCA}. . .. .. 13
TRAVELING WILBURY 8/ Wilbury Twist (Witbury/W8) 3
VANILLA ICE/ Love You (SBK) ................ 3
WILSON PHILLIPS/You're In Love (SBK) . . ....... 5
WINGEREasy Come Easy Go (Atlantic) . .. .... . ... 9

|MEDIUM

DANIEL A8H/This Love (Beggars BanquetRCA) ... .3
BOOM CRASH OPERA/Talk About It (Giant/W8) . . . . 2
5
4

DRIVIN' N’ CRYIN’Fly Me Courageous (Isiand) . . . .
FIXXMHow Much Is Enough (impact) . ............

TARA KEMPMHold You Tight (Giant/WB).. . .. .. ADD
KINGOFTHEHILLA DoU (SBK) ............ ADD
KNACK Rocket O'Love (Charisma) .. ......... ADD
MATERIAL IS8UEValerie Loves Me (Mercury) . . . . . 3
ROGER MCcBUINN/Xing Of The Hill (Arista) .. ... .. 8
REPLACEMENTS When It Began (Sire/Reprise). . . . . 4
SONIC YOUTH/Dirty Boots (DGC) .. ............ 3
TRACIE S8PENCER /This House (Capitol). . .. ... ... 2
SUICIDAL TENDENCIES/Send Me Your Money (Epic) 8
TRIXTER/One In A Million (MechanicMCA} . .. .. .. 6
VAUGHAN BROTHERS/Good Texan (Epic). . ... ... 4
| BREAKOUT : |
FIREHOUSE Don't Treat Me Bad (Epic) .......... 5
LYNCH MOBRiver Of Love (Elekdra) ............ 5

S0UP DRAGONS Mather Universe (Big Life/Mercury) 5
THEY EAT THEIR OWN/Like A Drug (Relativity) . ... 5
TOY MATINEE/Ballad Of Jenny Ledge (Reprise) . . . . . 2

[HOT NEW VIDEOS ]

C&C MUSIC FACTORY Here We Go.. (Columbia) ADD

ENIGMA/Sadeness Part | (Charisma) . ........... 3
INSPIRAL CARPETS/This IS How... (Mute/Elektra} . . . 4
QUEENSRYCHE/Silent Lucidity (EMI) ........... 4
R.E.M./Losing My Religion (WB) . .............. 2
|ADDS

CAC MUSIC FACTORY Here We Go, Let's... (Columbia)
TARA KEMPHoid You Tight (Giant/WB)
KINGOFTHEHILLA Do U (SBK)

KNACK/Rocket O'Love (Charisma)

ROXETTE/Joyride (EMI)

SLAUGHTER/Mad About You (Chrysalis)

CHRIS IBAAKWicked Game (Reprise) .. ......... 7
LITTLE RICHARD/Good Golly Miss Molly (Polydor) .. 3
GARY MOORE/Still Got The Blues (Charisma) . . . . .. 7
TODD RUNDGREN/Change Myselt (WB) ... ... ... 3
[ARTIST OF THE MONTH |
BOBBY McFERRIN/Baby (EM) ............... 2

Information current as of February 26.

p THE

Jlt)ct
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— 1 VANILLA ICE/Stop That Train (SBK)

22 BELL BIV DEVOEMHen Will | See You (MCA)
13 WHITNEY NOUSTONThe Star Spengied._ (Aristz)
— 4 DJ QUN/Born & Raised In Complon (Proffie)
35 BART SIPSON/Do The Bartman (Gefler)

4 6 MICHEL'LE/Samething In.. (Ruthiess/Aco)

8 7 BWP/Two Minuie Brother (Def Jam/Cokumbia)

— 8 ET FRESH BIRLS/ Seen.. (Breakaway/Pandisc)
10 9 RUDE BOYSMWritien All Over Your Face (Atiantic)
5 10 DIG. UMCEREROUMD Same. (Tommy BoyRepriss)

11.7 millon househoids

Les Garland, VP/Programming
Mike Cooper, coneultent

ANOE-mE

Maost requesied for the week ending Febnary 22

PULSE
CONCEm Avg. Gross
Pos. Artist (in 000s)
1 NEW KIDS ON THE BLOCK  $720.7
2BILLY JOEL $630 8
3zzToP 33183
4 PAUL SIMON 1300 4
5 BELL BiV DEVOE 32785
8 AC/OC 32610
7 FLEETWOOD MAC $225.3
8 M.C. HAMMER 32225
9 'YOUNG MESSIAH TOUR’’ 3208.9
10 GEORQGE STRAIT 5187 6
11 NEIL YOUNG & CRAZY... 3185.3
12POISON 5181 2
13 HEART £1566.1
14 ANDREW ‘‘DICE’’ CLAY $155.1
15 JUDAS PRIEST $140.0
New Tours
Among this week's new tours
BUCK PETS MARSHALL TUCKER BAND
COCTEAU TWINS GREAT WHITE
FORESTER SISTERS SLAYER
RORY GALLAGHER PET SHOP BOYS

The CONCERT PULSE is a weekly computeriz-
od report ranking each artist by thekr average
box office gross reported per venue. Courtesy
of Polistar, a publication of Promoters’ On-Line
Ustings, (800) 344-7383, or in California,
(209) 224-2631
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Cure’s Fans-Only ‘Entreat’ LP To See Commercial Release

mercial release of what was previously a

‘ ‘ Popular demand” will shortly lead to the com-

fans-only album by the CURE. Coming
March 25, “Entreat’ consists of eight live tracks that were
originally put together as part of a sales promotion, avail-
able to people who purchased a number of Cure albums on
CD. The band’s management tells ROL the LP is now be-
ing made generally available due to pressure from in-

Cureable fans.

Presence 11

Meanwhile there’s trouble for
PRESENCE — the band formed
by ex-Cure member LOL TOL-
HURST — which released its debut
single (“In Wonder”) recently.
Presence may have to change its
nom de rock, as a rival London
band of the same name is claim-
ing copyright, saying it's been
known as Presence for four years
and is about to release its first al-
bum shortly. If Tolhurst’s outfit
has an injunction placed on it,
“In Wonder”’ may have to be re-
moved from sale as a result.

Pet Shop Boys Cover U2

The PET SHOP BOYS have re-
corded a dance version of U2's
“Where The Streets Have No
Name,” which the PSBs want to
put on their next (double A-sided)
UK single. The Boys are still mak-
ing a final decision on the other
track, but the current U.S. single
(“How Do You Expect To Be
Taken Seriously”) is the favorite
for the mid-March release.

The Pet Shop Boys — going where the
streets have no shame?

In the meantime, the Pet Shop
Boys themselves are covered by
German singer INGA. “Do I Have
To?” was originally a PSB B-side,
and will be featured on Inga’s
“Planet Orz”’ LP, due at the end of
this month.

World’s Greatest
Rock ’N’ Roll Banned?

Controversy surrounds the
ROLLING STONES’ single ‘‘High
Wire” — even before it makes the
record shops. Some MPs are al-
ready asking for the single to be
banned, as it criticises world gov-
ernments for selling arms to Iraq;
witness the following (partial)
lyrics:

“Rock Over London” news is a
service of Rock Over London Lid.,
which can be reached at Globe
Theatre, Shaftesbury Avenue, Lon-
don W1V 7HD; phone 071-494-
4513.

ROCK
oNE
0

)

M

“We sell 'em missiles, we sell
‘em tanks

We give ’em credit, you can call
up the bank

We got no pride, don’t care
whose boots we lick

We act so greedy, makes me
sick, sick, sick”

But then they asked those ques-
tions in the House about ‘“Let’s
Spend The Night Together” . . .

Meanwhile, more details surface
this week about “Flashpoint,” the
Stones’ live album that’s due April
2. The CHRIS KIMSEY/GLIM-
MER TWINS production will fea-
ture 17 tracks on cassette and CD
for a total of 76 minutes, and 14 cuts
on vinyl that’ll total 62 minutes.

Cure frontman Robert Smith — NOT for
fans only.

Tracks will include “Little Red
Rooster,” “You Can’t Always Get
What You Want,” and a six-minute
“‘Satisfaction.”

Several tracks that made the
mix but not the album can be ex-
pected on future B-sides. While
“2000 Light Years From Home”
will be the non-LP flip of “High
Wire,” other bonus tracks may in-
clude “Harlem Shuffle,” ‘Sex-
drive,” and “Salt Of The Earth.”

Farm’s Limited Edition LP

Liverpudlian chart stars the
FARM finally will see their ‘‘Spar-
tacus” LP out next week, after the
removal of some pressing plant
gremlins. A limited edition LP of
six tracks remixed by TERRY
FARLEY will be included free with
every copy bought during the first
week of March, so perhaps it’s
worth the wait.

Wonder Stuff
(Slight Return)

The WONDER STUFF return at
the beginning of April with “Five

BRITAIN

=
Z

N O —
QoW N =

BAD Il/Rush (Columbia)
Moving Up

THUNDER/Love Walked In (EMI)

MORRISSEY/Qur Frank (HMV/EMI)

BART SIMPSON/Do The Bartman (Geffen)
NOMAD t/MC MIKEE FREEDOM/(I Wanna Give You) Devotion (Rumour)
OLETA ADAMS/Get Here (Fontana/PG)

SOURCE f/CAND] STATON/You Got The Love (Truelove)
KLF f/THE CHILDREN OF THE REVOLUTION/3 A.M. Eternal Live At The
S.SL./Guns Of Mu Mu (KLF Communications)

KIM APPLEBY/G.LA.D. (Parlophone/EMI)

FREE/AIl Right Now (lsland)

808 STATE/in Yer Face (ZTT)

MADONNA/Crazy For You (Sire/WB)

PRAISE {/MIRIAM STOCKLEY/Only You (Epic)

KENNY THOMAS/Qutstanding (Cooltempo/Chrysalis)
DJH /STEFY/Think About (RCA}

2 IN A ROOM/Wiggle it (Cutting)

KYLIE MINOGUE/What Do | Have To Do (PWL)

CHRIS REA/Auberge (Magnet)

CHRIS ISAAK/Blue Hotel (Reprise)

JIMMY BARNES & INXS/Good Times (Atlantic)

M.C. HAMMER/Here Comes The Hammer (Capitol)
XPANSIONS/Elevation (Optimism)

CLASH/Should | Stay Or Should | Go/

RAILWAY CHILDREN/Every Beat Of The Heart (Virgin)
GEORGE MICHAEL/Heal The Pain (Epic)
STEVIE B/Because | Love You (The Postman Song) (Polydor/PG)

The Network Chart, courtesy MRIB

Of A Cow,” their first single since
last May’s “Circlesquare.”

Also on Polydor, TALK TALK'’s
first product for the label will be an
EP. out March 18. The following
week, WHAM!'s ex-backing
singers PEPSI & SHIRLIE return
with their single “Sunday,” written
and produced by GEORGE MI-
CHAEL.

Brady + Raitt
The title track of Irish singer/
songwriter PAUL BRADY’s new
album (“Trick Or Treat”) -
scheduled for March 25 release —
will feature a guest appearance by
BONNIE RAITT.

&

Bonnie Raitt — no red-haired stranger
to Brady.

Bonnie recorded her contribution
before winning her clutchful of
Grammy Awards last year. Brady
has been a fan of hers since, as part
of the JOHNSTONS, he supported
her on tour around 1971. As previ-
ously noted, Brady’s new LP was
produced by ex-STEELY DAN
producer GARY KATZ in Los An-
geles.

Linda McCartney’s
Meals Deal

LINDA McCARTNEY will help
launch a new brand of ready-made
vegetarian meals based on her own
recipes. Animal rights protagonist
and staunch vegetarian Linda
spent three years working out the
meals, and has now persuaded
Ross Young frozen foods to market
them.

Linda McCartney — she's the cook of
the kitchen.

The TV dinners will be available
in shops begining in May, with a
TV ad campaign — in which Linda
will appear — set to follow in the
summer. She’s also said that she’ll
be donating part of her £1 million
fee to animal welfare organiza-
tions.

Pirate Radio Revisited

The latest Harp Beat Rock Pla-
que was presented to unlikely reci-
pients the Walton & Frinton Life-
boat Station by DJs JOHN PEEL
and JOHNNIE WALKER last
week to commemorate the many
occasions on which the lifeboat was
dispatched to answer distress calls
from “pirate radio’’ stations off the
Essex coast.

Between 1964 and 1967, at the
height of the pirate boom, the life-
boat crew were called out on 14 dif-
ferent occasions to rescue sick
DJs, grounded crews, and even fe-
male fans who — legend has it —
would deliberately sink their
dinghies to be rescued by the pirate
crew. (Peel and Walker, now long-
time established BBC voices, both
started their radio careers in the
pirate era.)

Tonight (3/1) the pirate radio era
will be commemorated with the
screening of a BBC2 “Arena’”’ pro-
gramme called “Caroline 199 — A
Pirate’s Tale” that charts the con-
troversial history of Radio Caro-
line, the legendary station founded
by RONAN O’RAHILLY.

The 60-minute documentary ex-
plains the popularity and outlawing
of the station, how it’s been kept
alive by the Caroline Movement,
and O'Rahilly’s plans for the
future.

AUSTRALIA

W W

11
5 2
4 3

DIVINYLS# Touch Myself
JIMMY BARNES/Little Darling
WENDY MATTHEWS/Woman's
Gotta Have It

JENNY MORRIS/Piece Of My
Heart

HUNTERS & COLLECTORS/
Throw Your Arms Around Me
STEPHEN CUMMINGS/Hell
(You Put Me Through)

INXS Disappear

MARGARET URLICH/Number
One

DARYL BRAITHWAITE Horses
SOUTHERN SONS/Always And
Ever

Most Added

DARYL BRAITHWAITE Horses

3 4

Top 10 Australian records from playlists of 3+
Triple M-FM/Melbourne, FOX-FM/Melbourne,
96 FM/Perth, SA-FM/Adelside, 2-DAY/Syd-
ney. 2 Triple M-FM/Sydney. MMM-FM/Bris-
bane, B105/Brisbane, FM-104.7/Canberra,
and 2 KIX 106/Canberra.

CANADA

W W

11
2 2

ALIAS/Waiting For Love
JEFF HEALEY BAND/How Long
Can A Man Be Strong

MCJ & COOL G/Smooth As
Silk

CANDI & THE BACKBEAT/
Good Together

CELINE DION Where Does My
Heart Beat Now

HELIX/Good Te The Last Drop
BLUE RODEQ: Tif | Am Myself
Again

WORLD ON EDGE/Only The
Lonely
BOOTSAUCE/Everyone’'s A
Winner

9 10 RIK EMMETT Saved By Love

Most Added

TRAGICALLY HiP/Little Bones
BLUE RODEO/Trust Yourself
KON KAN/I Told You Sc

Top 10 Canadian CHR Fits courtesy The
Record (416) 533-9417.

3 3

10 8

— 9

wwww americanradiohistorvy com
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Shannon Speaks

The Story Behind The Pirate Changeover

“Welcome to the jungle!” Former VP/Program-
ming/morning man Scott Shannon’s battle cry launched
Westwood One’s KQLZ (Pirate Radio)/Los Angeles on
March 17, 1989. Consequently, the Rock CHR'’s ratings
soared to a 5.5 peak in the summer 89 Arbitron.

Pirate’s ratings tumbled to 3.8 in
the following book and stayed in
the mid-threes until reaching a low
point of 2.7 in the fall 90 Arbitron.
During the last six months there
was heavy speculation that Pirate
would evolve into a mainstream
CHR. But Pirate’s formatic fate

——

‘““The whole thing
came as a surprise
even though WW1
Chairman Norm Pattiz
had informed me a few
days earlier that an
AOR shift was an
option.”’

was sealed with the announcement
(2/13) that it would shift into cur-
rent-based AOR under the direc-
tion of the Pollack Media Group.
Following his exit, Shannon agreed
to an exclusive interview.

Hard To Crack

Shannon knew the L.A. market
would be hard to crack. As Pirate’s
initial success waned, he realized
the narrow direction he’d forged
had to eventually broaden. But he
thought he had more time. “I fully

Scott Shannon

right away with [KLOS morning
team] Mark & Brian, either.

“But I certainly wouldn’t have
left a great situation with Malrite
at [WHTZ] Z100/New York, up-
rooted my family, and moved clear

‘“| don’t think anyone
should get the idea
that I’m trying to escape
accountability.’’

expected that the L.A. market
would be a difficult market to
tackle. At no point did I expect it to
be a repeat of the New York City
‘Worst To First’ adventure. It’s
fairly common knowledge that as
good as [KIIS morning man] Rick
Dees is, it took him several years to
[make an] impact in the market.
And the city wasn’t exactly in love

HOT NEW ROOKIE — KMEL/San Francisco MD Hosh Gureli (l) and PD
Keith Naftaly recently presented Atco’s Pamela Newman with the
station’s Local Rookie of the Year Award. Way to go, Pamela.

across the country if I would have
known in advance that I wouldn’t
even get two years to make the sta-
tion a success. Right up until the
end I felt Pirate could achieve the
success that Norm and I both en-
visioned.

“The whole thing came as a sur-
prise even though WW1 Chairman
Norm Pattiz had informed me a
few days earlier that an AOR shift
was an option. My personal rela-
tionship with Norm is still very cor-
dial, although I honestly feel he did
the wrong thing by pulling the plug.
With the ratings continuing to fall
and the new census figures show-

. ing that around 50% of the
market’s 12-34s are ethnic, I knew
we had to adjust to a more mass
appeal musical direction.”

20-20 Hindsight

Everyone has 20-20 hindsight,
and Shannon is no exception. “In
retrospect we could have moved to
a more mass appeal music position
much earlier, but we were con-
cerned about blowing off our core.
We’d just finished an extensive and
expensive field study with Rantel
Research, which was set for deliv-
ery on February 25. The data was
never utilized.”

Observers noted that in its early
stages Pirate primarily played hit
rock crossovers, but also offered

WWW-aierearradiohistorv-eom

RY HIT RADIO

Walking The Pirate Plank

Pirate Radlo’s switch to AOR was a shock. Many peo-
ple thought Scott Shannon would have taken it in a more
mainstream direction. Shannon:

e Knew of AOR option but surprised it happened

* Thought he'd have longer to crack the market

* Feels mainstream move should have come earlier
* Believed station was starting to jell

e Says future moves on hold.

more mass appeal selections such
as Roxette’s ‘‘The Look,
Madonna’s ‘‘Express Yourself”’
and “Like A Prayer,” Tone Loc’s
“Wild Thing,” and Martika’s ‘“Toy
Soldiers.”

Why then did Pirate eventually
offer a strict diet of “hair bands”
and power ballads? “Research at
the time told us they didn’t want to
hear any non-rock songs,” said
Shannon. “Initially those mass ap-
peal songs were more of a liability
than a help. The other complica-
tion: available product for our for-
mat dried up. There wasn't a new
Guns N’ Roses, no new Def Lep-
pard, not even a Bryan Adams
album. It really crippled us.

“Meanwhile, around December
the morning show was starting to
jell. And middays became more
mass appeal, utilizing CHR cross-
over gold like Survivor, Boston,
and Phil Collins. That may be why
Pirate was the only music station
in L.A. to go up (2.7-3.0) in the first
winter Arbitrend. In the extra-
polated January-only figures
Pirate was up to a 3.9; mornings
were up to a 3.5.”

Not Evading Blame
“I don’t think anyone should get
the idea that I’'m trying to escape
accountability,” Shannon said.

“There’s no way around it. When
your name is Scott Shannon and
the radio station that you program
is not in the top five, it’s difficult to
consider the project a screaming
success.”

T —

““In retrospect we
could have moved to a
more mass appeal
music position much
earlier, but we were
concerned about
blowing off our core.”

e —————

So what about the future? Ru-
mors are running rampant about
Shannon’s next move. “Let’s set
the record straight. As of this
moment, I have not been offered
any positions anywhere. And I'm
not involved in any negotiations
with any station, chain, or restau-
rant. Obviously, there’s a lot of talk
about my return to New York. Who
knows? It could happen, but it
won'’t happen soon.

“I've never enjoyed the typical

Continued on Page 38

MARIAH VISITS THE ZOO — Mariah Carey (c) took a break between
Grammy acceptance speeches to visit WHTZ (Z100)/New York morning
zoomasters Ross Brittain (1) and Gary Bryan.
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CHR NEw s ACTIVE 93/15

Urban 40 - @

AC #1 NEws acTIVE 31/4

Q106 add FLY92 add KKSS add
HOT102 add WCGQ add KKMG add
HOT977 add  WIOK add KCAQ add
. . and more.
KMEL 19-17 WKSS 24-21 WDJX Debut #25
HOT97 30-27 WLAN 20-17 99WAYS 38-34
WIOQ Debut #31 999KHI 31-27 WHHY Debut #32
WNVZ 32-31 WTHT Debut #30  KTUX 34-26
POWERPIG 39-34 Y102 Debut #22 KIKX Debut #29
WNCI 24-20 93Q 28-25 KSND 28-24
Produced By Duncan Bridgeman. KOYFM 30-29 WQXA Debut #25  B95 39-34
Management: Vicki Wickham For Crane-Fishlock Productions. KISN 33-29 WKRZ 28-25 KYRK 39-36
WERZ 37-29 KZZB 40-36 KXYQ Debut #30
% From The Album WZYP Debut #26 290 24-21 HOT
—_— Woman To Man .. . and more.

VE! ‘“‘What’s New,’’ BET, & Video Juke Box

“Sweet Liberation”

Early CHR Believers

KMEL HOT977 KKMG KSMB
KTFM 999KHI KQIZ

MOST ADDED URBAN CONTEMPORARY

WAMO /Pittsburgh

WMXD/Detroit <
KJLH/L.A. s
WEDR/Miami . . . and more. , / 7

Produced By V. Jeffrey Smith & Peter Lord for The Neptune Factor.
Management: Plantinum Mangement.

From The Album .m
Chain _

___wawnw americanradiohistorvy. com L =l


www.americanradiohistory.com

38 e RraR March 1,1991

The new single from the
- platnum-phus album
Shake Your Money Maker

WJMX a
B98 a
KISR a-39
Q104 a
“KNOE a
KNIN a
WKFR a
'KFMW a-38
KTMT a
ZFUN a

KATM 11-6
195 25-19
KZ2106 a-19
Q102 a-35
WKEE a
G93 a-35
WSETW a
WCGQ a
WZYPa -

WQUT a
WOKI a-30
99WAYS a
WABB 3
2102 a
KTUX a
WIXX a
KMYZ a
KF95 a
KAKS a

TRACK: ) ALBUM: @)

DIAL MTV: TOP 5 REQUEST

© 1991 DEF AMERICAN RECORDINGS

tle and Jodi Ryan.

STOP, IT'S MUNCHIE TIME! — The WCKZ/Charlotte morning crew made a plea for some good grub, and Sara Lee
herself (second from left) was happy to oblige. Moving in on the munchies are (i-r) WCKZ's Rick Jensen, Helen Lit-

BLACK CROWE FLIES BY — WWGT (G98)/Portland, ME found itself
nesting in stardom recently when Def America’s Black Crowes played the
city and group member Chris Robinson swooped in for a visit. Smiling (I-r)
are Robinson and G98 PD Eric Anderson.

Shannon
Speaks

Continued from Page 36

DJ U-Haul life of moving from
market to market. I've got a fami-
ly to consider. I'm not 23, and this
ain’t Mobile, AL. I'm still under
contract to Westwood in the second
year of a five-year deal. If I find a
suitable position, hopefully Norm
and I can come to some sort of an
agreement to allow me to move
on.”

So what does a radio junkie do
with all this time on his hands? “I
still have my weekly ‘Top 30 Radio
Countdown’ and the weekly ‘Smash
Hits Video Countdown’ TV show,
which is syndicated nationally. So
I'm in no hurry.”

When asked for a closing com-
ment, the always dapper radio rap-
per said, “America is a great coun-
try, and radio’s been berry, berry
good to me. Bye, buckaroos!”’

WWW-americantadiohistorv-com

MOTION

¢ KKLQ (Q106)/San Diego
welcomes weekend news re-
porter Pamela Giganti from
WJLQ/Pensacola, FL.

Former WMGF/Orlando personality
Lu Onorati segues to WNFI (1100)/
Daytona Beach for overnights as Lu
Valentino . WFMF/Baton Rouge
APD/MD Hollywood Harrison has
moved from nights to afternoons fol-
lowing Brother Dave Nichols's exit

. KLVV/Salt Lake City afternoon
driver Tom Timmons adds Production
Director duties . . . Boom Boom Can-
non and the morning zoo are out at
WVBS/Wilmington, NC
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* Mapping it Out — KRBE/Hous-
ton is distributing a leaflet to listeners
and area schools to help educate peo-
ple about the Gulf War. The brochure
{pictured) chronicles events leading up
to the war, lists allied forces, provides
information on weaponry, weather,
geography, and correspondence ad-
dresses. The flip side is a map designa-
ting key Middie Eastern capitals, cities,
and religious sites.

e Cans For Cancer — WKSS (Kiss
95.7)/Hartford has teamed with Finast
and Edwards supermarkets for “Cans
For Cancer,” designed to clean up the
environment and fight cancer simultan-
eously. Receipts for cans and bottles
returned to the stores are sentin as do-
nations in the customer’'s name to the
American Cancer Society. Everyone
making a donation quatifies for one of
three Bahamas vacation packages.
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WKXW LEAPS TO #1 12+

Novel Gold/Talk Blend Fuels Success

For years, WKXW/Trenton, NJ had experienced
varying degrees of success in various guises, including
once billing itself as the ‘“Mega Station.” But when it
debuted a curious Gold/Talk format last March 1, things
improved significantly. On his way to a major spring
ratings victory, Program Manager Jay Sorenson first had

to hurdle several key obstacles.

“The main problem was the sta-
tion wasn’t focused,” he observed.
Press Broadcasting purchased the
station in July 1989 and made sev-
eral immediate changes. We knew
we had to fix some things, like the
plant itself, which was in
shambles.”

Another key focal point was the
station’s on-air identity. ‘‘We
wondered if we should stay with
the ‘Kicks’ brand name. For many
people, ‘Kicks’ meant something
other than what it really was. Some
thought it was an old Country sta-
tion in New York — others believed
it was a dance-leaning station. The
brand name itself was a major
problem.”

The game plan was to establish a

Jay Sorensen

WOMCIDstroit (from AC)

WLKW/Providence (from B/EZ)
KISS/San Antonio (from AOR)

KLUV/Dalias: VP/GM Rob Hasson
KRZN/Denver: VP/GM Gayle Shaw

CKMR/Detroit: GM Sandy Davis

WOMC/Detroit: PD Don Daniels

WZTR/Milwaukee: GM Ray Cal

KQLD/New Orleans: Lynn Long

KLOUISt. Louis: GSM Paul Sy

KJR/Seattle: PD Gien Martin
KVi/Seattle: PD Mike Webb

Gold Rush

A limited number of major market stations switched to
Gold in 1990. Soft AC KJOl/Los Angeles became what it
calls the country’s only “Easy Oldies” station.

WKSG/Detroit: PD Michael W. Kay

WDRC/Hartford: GSM Gienn Lucas
KYOK/Houston: PD Johnny ‘‘Showbiz’’ Harris
WHB/Kansas City: PD Steve LaBeau
KODJI/Los Angeles: PD Dave Anthony
KRTH/Los Angeles: Consultant Bill Drake

Other Top 50 market stations joining the Gold ranks in 1990 were:
WBLZ/Cincinnati {From UC — now WGRR)
WXGTI/Columbus {from CHR — now WCOL)

WCAU/Philadelphia (from N/T — now WOGL (AM))

Gold Folks
Among stations naming key executives in 1990:
WODS/Boston: PD Tommy Edwards; Director/Sales Joann Adduci
WWMGICharlotte: VP/GM Darelyn Mitsch; GSM Dick Wood; OM
Ron Harper; PD Jon Brent
WCOL/Columbus: VP/GM Bill Cusak

KXKL/Denver: GM Bill Sauer; GSM Sandy Winans

KQQL/Minneapolis: PD Don Michaels

WCBS-FM/New York: VP/GM Maire Mason
WLTY/Norfolk: GM Ron Reeger; PD Rich Shockley
WGTO/Orlando: GM Howard Hoffman; PD Terry Mason
WOCL/Orlando: VP/GM Garry Eaves; GSM Mike Loures
KKSN/Portland: GM Harry Williams; PD Bob Harlow

KISS/San Antonio: GM Reggie Jordan

WXTR/Washington: GM Bob Longwell

By Mike Kinosian

New Jersey identity. In fact, the
station’s identifier now is ‘“New
Jersey 101.5.” Neither the music
nor the talk is the hook — it’s New
Jersey.

Blanket Coverage

The station commissioned a
massive research study in eight
New Jersey and Western Pennsyl-
vania counties.

“There was a definite hole for a
couple of things,” Sorensen recall-
ed. “[Consultant] Walter Sabo
listened to all stations in New Jer-
sey covered by our signal. What
impressed him the most was that
everywhere he went, Walter was
able to get only one station — ours.
No other station has the unique
ability to cover a good portion of
New Jersey.

“He suggested we not only
change the music [from AC] to
Gold, but do it in a nontraditional
way. He wanted us to be more '60s-
and '70s-oriented. That’s the differ-
ence between us and WCBS-FM/
New York and/or WOGL/Philadel-
phia.”

Sorensen explained how those
stations’ limited Jersey signal
strength suggested a local Gold
station could succeed. “WCBS-FM
has a junky signal in most of Jer-
sey. It reaches about 20 miles out-

‘“We speak about the
issues like a hardcore
Talk station — but once
it gets hot and heavy,
the Beatles pop on for
balance.”’

side of New York, and then it's
gone. WOGL and 'CBS-FM don’t
penetrate the good section of the
state like we do. We could tap into
that oldies-based person.”

Sabo’s Radical Plan

Sabo then suggested adding talk
to the music mix. Sorensen says his
first reaction was, ‘““Talk on FM in
13907 Wait a minute — hold it —
there’s something wrong here.’ But
the more Walter expounded his
theory, the more it made sense.”

The evolution was slow and rela-
tively conservative, beginning with
“trivial things, like the best
restaurants in the state. Slowly but
surely, our on-air staff got more
comfortable. Most of us were
jocks, not talk hosts. Some of us
had telephone talk experience, but
not to this extent.”

Whereas Sorensen’s previous
preparation for a four-hour music
shift might have totaled 30 min-
utes, he found the novel format re-
quired much more time. “I read
six New Jersey papers each day,

waww americanradiohistorvy.com

the following chart.

1.

under a 2 share.

Trenton’s Tremendous Trends

The success WKXW/Trenton, NJ achieved when it flip-
ped from AC to a novel Gold/Talk blend is best illustrated by

Among 34 Arbitron-rated signals this spring (28 from MNew York and
Philadelphia), WKXW leapfrogged from an 18th-place tie (35-64) to No.

This chart recaps Arbitron spring-spring ranks and spring-spring im-

provements.
Demo Sp-Sp Rk Sp-Sp Floct
12+ 8T/1 +4.9
18-34 513 +z.4
25-54 4T/ +7.6
35-64 18T/1 +&.4

One of the most significant cases of a near “worst-to-first” occurred
among 35-64s in middays, when the station posted mid-double digits. In
the preceding survey, WKXW's share in that daypart in that demo was

clipping and highlighting as I go.
We call the right people to get them
on the air immediately. In addition
to being the Program Manager, I
spend three to four hours preparing
my daily airshifts.”

Sorensen and Sabo saw the sta-
tion had to become more issue-
oriented. ‘“‘Listeners were waking
up and seeing they had a forum,”
Sorensen recalled. ‘“Yet we never
stopped playing songs to become a
full-fledged Talk station.”

Call To Action

The station’s turning point came
approximately three-and-a-half
months into the new format — and
after the spring sweep had con-
cluded.

A June 21 caller complained of

| WKXW
Music Monitor

11am

BH.LY JOEL/My Life

GRASS ROOTS/I'd Wait A Million
Years

SUPREMES/Stop! In The Name
Of Love

BEATLES/Please Please Me

FLEETWOOD MAC/Say You
Love Me

JAMES & BOBBY PURIFY/I'm Your
Puppet

MAMAS & PAPAS/Monday
Monday

BROOKLYN BRIDGE/The Worst
That Could Happen

ROBERT KNIGHT/Everiasting Love

And Lineup

5-6am: News with Mike Heid

6-10am: Jim Gearhart

10am-3pm: Program Manager Jay
Sorensen

3-8pm: John Kobylt & Ken
Chiampou

with Tracy Collins
Midnight-5am: Willie Twyman

8pm-midnight. “Passion Phone” |

being bullied by politicians. “We
encouraged him to do something
about it,” said Sorensen. “The
caller suggested ‘Hands Across
New Jersey.” We agreed, and gave
out his phone number so people
could join him. He was flooded with
calls.” (The station has since
refrained from giving out personal
phone numbers.)

“It snowballed from there,”” Sor-
ensen remembered. ‘“Nine days
later, well over 10,000 people were
in the state capital protesting.
There was gridlock — based on one
call to one statior. From there,
we’ve not turned back. We speak
about the issues like a hardcore
Talk station — but once it gets hot
and heavy, the Beatles pop on for
balance. There’s no magic formula
for how many songs we play or how
long the talk segments go. Walter
calls it the ‘Omni Format’ — old
music, new issues.’

During morning drive, the sta-
tion plays a maximum of five songs
per hour. That number doubles by
midday, and recedes to about sev-
en per hour in PM drive. Evenings
are highlighted by a ‘Passion
Phone” feature.

“There’s been amazing initial
reaction to it,” said Sorensen. “It’s
not dirty, and it doesn’t get under
the sheets. Topics range from what
attracts people to the opposite sex,
to relationships, to divorce. People
spill their guts like you wouldn’t
believe. It’s a programming diver-
sion from the rest of the day. We
open ourselves up to a whole new
audience.”

While station management may
have had anxious moments in the
new format’s developing stages,
Sorensen said it's always been sup-
portive. ‘““They realized we
could’ve pulled four and five
shares, and always just be ‘there.’
They're excited as hell now. Busi-
ness has gone through the ceiling.
There’s a waiting list to get on the
station. It took lots of guts and
brains for Walter tc suggest what
we’re doing. He put his butt on the
line. We’ve invented a new format,
and our bosses are happy
campers.”’
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HARVEY KOJAN

COMMUNITY SWITCHBOARD

ALBUM OR/EN TED ROCK

Getting In Touch With
Your Listeners

One area in which many stations are severely lacking
is customer service, particularly when it comes to handl-
ing telephone calls. If and when listeners actually get
through, they’re often greeted by uninterested reception-
ists and harried jocks who can’t or won’t devote the time
and energy necessary to field requests and answer ques-
tions knowledgeably and courteously.

To solve the problem, an increas-
ing number of stations are invest-
ing in interactive phone systems,
which are superb at handling un-
complicated tasks and directing
calls to the right people. However,
the “community switchboard” is
an even better approach that re-
quires no special technology and
provides a more thorough, person-
al touch.

The concept is simple: Hire a
staff of volunteers, arm them with
every conceivable type of informa-
tion — contests, promotions, art-
ists/songs, entertainment, com-
munity services — and set them
loose on the phones. Rather than
brave interminable busy signals,
listeners — your customers —
speak with someone whose sole job
is to serve their needs.

Your receptionist is no longer
bombarded with questions he/she
can’t answer. Your jocks are free
to concentrate on their shows,
rather than punching button after
button to get to “caller number 96.”
And that valuable listener informa-
tion you’ve been dying to use to
create (or add to) the database of
your dreamns can be gathered
quickly and easily.

Pollack Media Group Promotion
Director Sharon Fratello, a former
KLOS/Los Angeles switchboard
volunteer, compiled the following
outline, which explains how the
whole thing works:

A salaried employee oversees
the department and is respon51ble
for:

P “H]'I.ing” a.!ld Ufiring” Iecmits

* Scheduling shifts

o Updating community service
files

» Handling community organiza-
tions

e Working with the promotion
department

» Updating concert logs/station
concert line

e Posting hot-off-the-presses
news ard info

¢ Providing necessary forms
(request sheets, etc.) for the
volunteers.

Switchboarders man the phones
between 6am-midnight, working a
minimum shift of three hours per
week. To increase productivity and

reduce potential problems, volun-
teers should be at least 21 years
old.

Your station provides:

» Ample phone lines

*» Request sheets

¢ Contest/giveaway book

¢ Reference materials on format
artists

» Concert book with dates, times,
places, and ticket availability for
all upcoming concerts

¢ Seating charts and street direc-
tions for local venues

» Community service file (listing
all community groups mentioned
in on-air PSAs).

Ideally, the community switch-
board is a vast information clear-
inghouse — a one-stop info shop-
ping center for your active and
passive audience. It’s also a tre-
mendous public service tool. Those
hourly PSAs take on real signifi-
cance when you can tag them with

Switchboard
Beneﬂts Pltfalls

, Here sa summary of the key beneﬂts ‘and
_ possmle pitfalls of a community switchboard, ac-

cording to Pollack - Media ' Group Promotnon"-‘-
~ Director Sharon Fratello.

Beneﬂts

® Provides another service for listeners
N Frees jocks to concentrate on their shows
® Station sounds bigger than life
® Phones always get answered
® Adds human link between public, station
® Has tested positively in focus groups
® \olunteers can become permanent-job candidates

Pitfalls

- ®@Takes time to crgamze
® High turnover of volunteers
® Not every ‘station will get enough volunteers to man
every shift : o '

“Call the KR&R community
switchboard for more informa-
tion”” — which is infinitely

preferable to reading meaningless
phone numbers that listeners are
sure to miss.

The switchboard also provides a

built-in base of fully trained
employees for phone-in fundraisers

Renee Blake:

This is the second New Rock
station in this state to switch for-
mats due to economic hardship
This change appears to be part of
a trend of returning to the past
rather than fully experiencing our
present and looking forward to the
future. We're opening more “Old-
ies” stations to bring back the time
when coffee was a nickel a cup
and everybody at jeast had a roof
over his head, or appeared to.

We've forgotten what those
times were really like: Vietnam, the
need to march for civil rights, and
the leaders and economists who
set us on the track which Is leading
us into recession today. When we
hear Tommy James & The Shon-
dells, we remember our first prom
dress and the kiss by the trellis,
Mr. Clean and our shiny floors,
and a great touchdown on a lazy
fall afternoon when team members
lifted us up on their shoulders and
carried us off with the sun on our
backs, while yellow and crimson
leaves descended in a trail behind
us.

#t's a wonderful moment made all
the more wonderful by the next
song after it, which takes us back

Dear Harv:

WKXL-FM/Concord, NH recently abandoned its AOR/
New Rock approach and began simulcasting its AM AC
sister, yielding this impassioned letter from former 'KXL PD

to yet another golden memory
framed and polished lovingly.
Eventually we'll stop dancing and
dreaming and find ourselves back
where we really are and, by con-
trast, we'll look dowdier than ever. *

What does all this have to do
with the fate of one or two radio
stations that offered modern,
cutting-edge rock as their bill of
fare? A lot. Both of New Hamp-
shire’s New Rock stations are now
dipping back into formats featuring
more of those past memories in
order to pay the bills — once again
seducing the public into reliving
the good old days. The increased
popularity of such stations is a
clarion call, telling us we’re afraid
of our future and uncomfortable
with our present.

And for radio stations and record
companies it's also an indicator,
one that says only the established
way of doing things can win and
only established artists can sur-
vive. What does this say about the
future of music in our industry and
| the chances for talented new art-

ists?
| #'s time for record companies to
| use their resources to assist radio

and related public service efforts.
For example, radiothons and blood
drives are much more effective
i when you've got qualified people
already in place.

“People wonder how we can col-
lect over 4000 units of blood in eight
hours,” says KLOS Community
Switchboard Director ‘‘Nurse”
Susan Coverley, a 13-year switch-
board veteran. ‘A lot of it has to do
with how easy you make it for the
listeners. With the switchboard,
potential donors can call us any-
time and get all the information
they need. We ask 15 medical ques-
tions to make sure they qualify to
give blood. We send out thousands
of postcards and make all the ap-
pointments. We do everything
short of draw the blood ourselves.”

According to Coverly, there’s no
typical volunteer — making the
switchboard all the more effective.
“We have professionals from all
walks of life: paramedics, archi-
tects, executive secretaries, you
name it. Some are drawn to us be-
cause of a love of rock ’n’ roll. On
the flip side are those who love to

stations by purchasing commercial
time. Purchasing radio stations as
a coalition — not as payola or plug-
ola — js an opportunity to help the
new formats flourish in a troubled
time and to encourage more sta-
tions to adopt this format.

#t's true that commercial ven-
tures must stand or fall on their
own. [But] it's also true that when
a format — which opens doors and
expands our industry for both ra-
dio and records — is allowed to

die, there are more burials than help the community.

single radio stations. We're sys- “Radio reaches everywhere, and
tematically killing off the incentive you never know who’s going to call,
of new artists, as well as the peo We’ve had suicide calls, and the
ple who promote, package, photo- switchboarders are trained to deal

graph, and write about them.

I'm genuinely saddened to see
the Granite State give up two of its
finest entertainment outlets. | hope
this is not just the first round of the
primary.

with that situation. We’re constant-
ly doing referrals for drug and
alcohol abuse, battered women,
and homelessness. We do a lot of
work with job training. Since the
outbreak of the war, we have many
people calling for psychological

WAAMA-aericanradiohisterv-com
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help. I'm working closely with
various community organizations
to make sure we have as much in-
formation as possible.”

As you’d expect, much of the
work KLOS switchboarders do in-
volves basic song requests. Cover-
ley estimates her department gets
6000 requests every week. Callers
who feel a pressing need to speak
directly to the jocks can do so as
long as time permits.

“If somebody calls up and says,
‘Hey, I've been requesting this
song for weeks and (afternoon
driver) Gino Mitchellini hasn’t
played it,” we’ll go in and tell Gino,
and if he can, he’ll pick up the
phone,” Coverley explains.

Another switchboard benefit:
Volunteers can supply curious lis-
teners with any and all information

about KLOS clients, including
those wily phone numbers adver-
tisers insist on putting in spots.

Switchboard volunteers can
prove invaluable in screening calls
for a phone-active morning show.
At KLOS, Mark & Brian constantly
put listeners on the air, and the sta-
tion’s 15 lines are always jammed
with people wanting to ask trivia
questions, bark like dogs, and
generally say and do strange
things. Rather than manning the
lines by themselves, M&B can rely
on their switchboarders to keep
things somewhat organized.

At least one KLOS switchboard-
er has become an integral part of
the morning show. Switchboarder
Robert is the proud owner of the in-
famous “Lucky Butt,” which has
starred in numerous bits.

PERSISTENCE OF ANTHRAX — Anthrax poses in the cozy environs of WQRI/Bristol, Rl. Up against the walls are
(I-r) band members Frank Bello, Danny Spitz, and Joey Belladonna, MD Mike Hummel, GM Gordon E. Kent, DJs
Ryan Magone and Bruce Cunard, and the band’'s Charlie Benante and Scott lan.

AND THE WINNERIS . ..

aArens

Health Fund ¢

RUBBER DUCKY? — Benchmark Recordings recently sponsored a contest that required
contestants to sing “the most obscure, least appreciated and underrated love song."” The winner sang an “adult”
version of “Rubber Ducky.” Legendary New York personalities Alison Steele and Dave Herman served as judges.
Pictured are (I-r) Steel, Children’s Heaith Fund President Dr. Irwin Redlener, winner, March Penthouse Pet Sandi
Korn, Herman, and Benchmark President Michael Covitt.

PENTHOUSE EYES — New WIOT/Toledo PD Lyn Casye and APD/MD
Michael Young flank ZZ Top’s Billy Gibbons.

COURT & SPARK — Geffen honcho Alan “Chinaco” Oreman () and
KGB/San Diego PD Ted “Matsuhisa” Edwards sandwich Joni Mitchell.

SEGUES

Former WIMZ/Knoxville GM
Kerry Lambert has been nam-
ed PD at WZRR/Birmingham;
Lee Coury exits ... WLRS/
Louisvile APD/MD Brad Har-
din assumes the same duties
at WAZU/Dayton; 'LRS person-
ality Ron Michaels segues to
WXTB/Tampa for overnights

. WOFX/Cincinnati ups Ken

Snyder to MD WKGR/
West Palm Beach MD Mike
Lee exits . . , Gary ‘*‘G.E.”” Ed-
sall returns to WZBH/Ocean
City, MD for Production Direc-
tor/midday duties . . . Indiana
Harrison Gasque joins WYYS-
FM/Columbia, SC for week-
ends . . . Aaron Lee is the new
night dude at KRZR/Fresno.

In memory of

Kevin Allen
Barton

His friends at Epic

waassvLamericanradiohistorv.com
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WQOK Comes Into Its Own

One UC that’s really come into its own is WQOK/Ra-
leigh. When crosstown UC WFXC switched to SMN’s older
“Heart & Soul” approach last September, WQOK went af-
ter the contemporary UC format with gusto. The new rat-
ings prove the wisdom of that move.

In the fall ’90 ratings, WQOK
made the following moves:

¢ Birch showed the station rising
9.8-15.0 12+ to take the top spot in
the market. AOR WRDU came ina
distant second with a 10.7.

¢ In Arbitron, WQOK rose 9.0-
10.7 12+, ahead of second-place
WRDU’s 9.0.

e WQOK was first in Birch 18-34
with a 20.4 share and second 25-54
with a 9.5 share, second only to
WRDU'’s 12.8.

¢ Arbitron found WQOK first in
the market’s 18-34 cell with over an
18 share, and second among 25-54s
with over a nine share.

Healthy Competition

Fifteen-year industry vet Cy
Young has been programming
WQOK — one of Ragan Henry’s
U.S. Radio Ltd. properties — since
November 1988. He's previously
programmed WQQK/Nashville
and WDJY /Washington.

“‘Programming radio is
like politics: You have
to be there smiling,
kissing babies, shaking
hands, and doing
whatever else is
necessary.’”’

Though Raleigh harbors no con-
temporary UC competition, Young
says he has to stay on his toes.
“Greensboro’s WQMG and WJMH
and WZFX/Fayetteville, NC are
all clearly audible here. We keep a
close eye on what the others are do-
ing to make sure we’re on target
with our game plan.” WFXC,
meanwhile, abandoned ‘‘Heart &

+ . . MAKING MUSIC WITH ARISTA RECORDS

Music Monitor

Here's what you might have
heerd in ‘a recent 1pm hour on
WQoK:

TONY TERRY/Head Over Heels

SAMUELLE/Black Paradise

MICHEL'LE/Something in My Heart

LOOSE ENDS/Cheap Talk

CARON WHEELER/L.K. Blak

KOOL SKOOL/You Can't Buy
My Love

MAC BAND/Roses Are Red

C & C MUSIC FACTORY/Gonna
Make You Sweat

DNA fISUZANNE VEGA/Tom's
Diner

TRES/Let Me Feel Your Body

RALPH TRESVANT/Do What |
“Gotta Do

MIKI HOWARD/Come Home

To Me

Soul” last month to pick up SMN’s
Black AC “Touch” format.

Presence & Consistency

Young explains his formula for
success. ‘“The staff and I show up
at everything, including promo-
tions our competition may be spon-
soring. The only way to know
what’s happening or what happen-
ed is to be there yourself. Pro-
gramming radio is like politics:
You have to be there smiling, kis-
sing babies, shaking hands, and do-
ing whatever else is necessary.

“Successful stations are consist-
ent with their total sound: Their
music isn’t jerky, and it flows from

f
!

WAKEUP CALL — New York Mayor David Dinkins (r) recently moonlighted
as a guest on WRKS’s “Wakeup Club.” On hand to greet his honor was
VP/GM Charles Warfield.

daypart to daypart. The air person-
alities are just that — personali-
ties. You can hear the smile in their
voices when they’re on the air, and
they make the people part of what
they do. Stations that do those

“Out of all the stations in the
market, we’re the most consistent.
Musically, our station is very light-
hearted, and we don’t take our-
selves too seriously — though we
are serious about what we’re do-
ing. The station is listener-inclusive

NTEMPORARY

STAGESTRUCK — WQOK PD Cy Young (c) introduces MD Chris Conners
() and air talent Thomas Hill at a recent promotion.

BEAR FACTS — This cuddly bear was originally cast in a WQOK TV
commercial, but by the time the ad was ready, Teddy was on the cutting
room floor, while co-star (and PD) Cy Young made the final cut. That's
show biz.

and we have a lot of fun on the air.
Our listeners are part of every-
thing we do from morning to night
and even overnights. We have a lot
of contests and promotions going
all the time.”

Java Jive

“For example,” Young adds, “at
7:30 each weekday during my
morning show I play our ‘Morning
Coffee Tune,’” which is like a ‘Morn-
ing Mystery Oldie.’ I pick a song
and play just a little bit of it for the
audience to guess the artist and ti-
tle. I never pick tunes older than
1960.

“We started this contest by giv-
ing away Coffee Tunes — coffee
makers with radios on them. Peo-
ple liked the feature, so when we
ran out of coffee makers we kept
the contest and changed the prizes.
We give away whatever we have
available, from CDs, cassettes,
and autographed posters of artists
to trips to the Bahamas.

“I bring most of the mystery
music from my own collection at
home. I just pick something that
might make people feel good and
say, ‘What is that?’ That way,
they’ll want to be involved and play
the game, or at least look for the
feature each day just to know what
the song was.”

News Muse
WQOK’s commitment to news is
embodied in one person, whom
Young describes as ‘“young, in-
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telligent, and a great find for us. I
hope no one will try and steal her.
Her name is Marva Williams and
she does our news in the mornings,
mixed with some local lifestyles in-
formation. This approach helps us
attract and hold our 25+ audience.
We started out doing lifestyles
news, but now we’re doing more
hard news with a local appeal,
which makes us stand out.”

Choosing Music

The rest of the day, Young says,
“Our format consists of music by
black artists and some dance prod-
uct from artists like Madonna. I
wouldn’t touch anything by rockers
like INXS. I don’t know what ‘ur-
ban music’ is, so I have to try and
understand all the terms in our
business these days. R&B currents
are about 60% of our mix. We also
add in some recurrents and gold to
make it really well-rounded for our
target audience. We go back to
about 1975 with our gold; the
‘Morning Coffee Tune’ is the only
exception.”

In terms of the overall music
selection, WQOK is fairly tradi-
tional. “We don’t have a callout
research system at this time, but
we have had one in the past. We
listen to a lot of music every week
— and I mean every week. Chris
Conners, our MD, listens to every-
thing that comes in the door, and
we meet twice a week for two to
three hours to talk about and listen
to music.

‘““The air personalities
are just that —
personalities. You can
hear the smile in their
voices when they’re on
the air, and they make
the people part of what
they do.”’

“It helps to read the trades and
look at the national chart activity.
And people here at the station lis-
ten to music and give us their opin-
ions. Naturally, we look at requests
and local sales. By the time we go
through all these things we’re pret-
ty sure about our music mix.”

The Format Clocks

On the subject of format clocks,
Young would say only, ‘‘There are
different clocks for each daypart.
Our mornings are uptempo until
about 9:00, and then we slow it
down a bit because we’re into our
midday. At noon we pick up the
tempo again. We change a bit
around 1:30 or 2:00, and at three
we're kickin’ again, but not like in
the mornings. At 5:30 we smoke
until about 10pm, and after that we
start our ‘Quiet Storm.” We play
Gospel from 56am Monday-Fri-
day‘Y’

In closing, Young described the
station’s unity. ‘“We’re one big
team here. First we [in program-
ming)] had to do our thing to give
the sales department something to
work with, and now the adminis-
trative staff keeps it all organized
for us to end up as a winning team:
It really feels good when every-
thing comes together after you’ve
worked very hard to accomplish
something.”

Strike The Pose

What's in vogue? Shooting your
best promotional shots to R&R. Any
station event is fair game — con-
tests, concert tie-ins, benefits, in-
studio celebrity visits. Just make
sure the photos {black & white or
color) are clearly focused and
those pictured are properly identi-
fied. Mall to Walit Love, 1930 Cen-
tury Park West, Los Angeles, CA
90067. And keep flashin’.

e E————
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Love Is On The Air

With Valentine’s Day smack (!) in the middle of Feb-
ruary, it’s no mystery that the second month of the year is
reserved for passion and romance. Here’s how some sta-
tions assisted that pesky young Cupid and his arrow.

KYKY/St. Louis’s Phillips &
Company hosted the on-air nuptials
of Darrell Williams and Mary
Schmitt. The lovebirds were chos-
en from more than 200 local cou-
ples who were eager to tie the knot
over the station's airwaves. The
winning entry reportedly was bas-
ed upon “creativity, sincerity, and
personality.”

Williams and Schmitt met in
1983, but it apparently took four
years for them to work up enough
nerve to begin dating. Until win-
ning the contest, they’d planned a
small wedding and Florida honey-
moon.

Quizzed as to why she’d agree to
be married over the air at a radio
station, Schmitt told KYKY, “It’s
unique and different.” The groom,
however, confessed to having bouts
of stage fright, but managed to lay
his apprehensions to rest.

Following a reception at the sta-
tion, the Williamses winged west
on their KYKY-provided Las Veg-
as honeymoon. In addition to the
honeymoon and reception, KYKY
(and participating sponsors) also
provided the wedding rings, bridal
gown, flowers, limousine, wedding
cake, photographs, and videos.

Nashville’s Bear Facts

Nashville’s Jim Stewart and
Kimberley Dibble couldn’t wait
until Valentine’s Day to become
husband and wife. WLAC-FM/
Nashville aired the couple’s wed-

On-Air
Wedding? —
Y Knot?

On Valentine’s Day,
KYKY (Y98)ISt. Louis
broadcast the marriage
vows of listeners Mary
Schmitt and Darrell Wiili-
ams and took care of all the
wedding expenses. This
was the station’s schedule
of events.

6:30-6:45am: Wedding party ar-
rives at station.

6:45-7:15am: Morning team
Phillips & Company talk on-air with
members of the wedding party.

7:15-7:35am: Wedding cere-
mony.

7:35-am: Reception (at the ra-
dio station).

ding vows from the Music Row
Wedding Chapel. Promotions Di-
rector Rick Willis claimed it was a
“Nashville radio first.”

Perhaps radio groupies, Dibble
& Stewart had been keeping
WLAC-FM morning co-hosts
Chuck Bear and Terry Hopkins up
to date on their dating progress.
When they divulged their wedding

ADULT CONTEMPORARY

plans, the morning team felt a
special bond had been created. It
seemed only natural that the wed-
ding should take place over WLAC.

Commented Bear, ‘‘These crazy
people were kind enough to make
us part of their courtship — the
least we can do is send them off in
style.”

Come One, Come All

Approximately 100 couples were
involved in WMTX/Tampa’s twist
to an on-air Valentine’s Day wed-
ding.

Some attendees at the 7pm
‘“Mass Marriage Mixer” ceremony
were taking the big plunge for the
first time. The majority, however,
were renewing their vows.

A “Pre-Reception” party kicked
off the activities at 5pm. In addition
to eternal marital bliss, the station
provided other incentives to partic-
ipate — big prizes, like a weeklong
Caribbean vacation. Random
drawings were conducted during
the reception at a local restaurant.

Valentine’s Day

And finally, KESZ/Phoenix
APD/MD/“Affection Connection”
host Carla Foxx promises the
following is true. Foxx was a prime
catalyst for a February 1 on-air
wedding involving regular ‘‘Affec-
tion Connection” listeners Chrissy
Perez and, yes, John ... Valen-
tine.

Romantic at heart, Foxx wasted
little time in organizing the wed-
ding. About four weeks after Val-
entine proposed to Perez over the
air, the couple tied the knot in an
“Affection Connection’ exclusive.

ACCELERATION

Management

CFAX/Victoria (British Columbia) VP/
PD Terry Spence is elevated to VP/OM
for CFAX parent company Seacoast
Communications Group ... Former
Orlando air personality Lyn Scott is
tapped to program WCOS/Columbia
. .. KTHT/Fresno PD Tim Maranvilie
is named KEYV/Las Vegas PD; Rick
Denton joins as GM . . . CKDS/Hamil-
ton (Ontario} PD Danny Kingsbury is
also programming sister CHML.

WFMD/Frederick, MD promotes af-
ternoon driver Bill Madden to MD . . .
Former WCHY/Savannah PD Joe Lo-
gan is named WAEV/Savannah PD...
Programmer Tom Holt exits at WMAS-
FM/Springfield, MA ... KKAZ/Chey-
enne, WY morning man Kevin Mee is
bumped up to PD . . . WGY/Albany ap-
points personality Harry Downie Com-
munity Affairs Director.

Air Talent
KSEA/Seattle’s new on-air lineup is:
Greg Cook (mornings); Dan Murphy
(middays); former crosstown CHR
KUBE PD/midday man Tom Hutyler

Dave Wingert

(afternoons); and Frank Shiers (even-
ings) . .. KSSK/Honolulu weekender
Johnny Jordan leaves the islands for
AM drive at KBMS/Portland.

Former WKDD/Akron PM driver Dan-
ny Wright joins WQMX/Akron for
evenings . .
KPSY/Palm Springs, CA midday man
Russ Thomas to morning drive . ..

. KFIG/Fresno welcomes

Former WJQI/Norfolk PD Mike Shores
moves to KYMX/Sacramento for morn-
ing drive. The rest of the station’s ros-
ter is: Mike Brunswick (10am-3pmj);
Cammie Winston (3-7pm); John
Bates (7pm-midnight); and Martin
Taylor (midnight-5:30am).

Dave Wingert teams with Pam Dix-
on for wakeup duties at KLYF/Des
Moines . . . Crossan & Crossan debut
as morning drive hosts at WCOS/Co-
lumbia . .. WTWR/Monroe, MI over-
nighter K.C. Jones moves to morning
drive ... Four-year KCBS (AM)/San
Francisco sports reporter Mike Wood-
ley is appointed WCCO/Minneapolis
“SportsNight”" host.

Miscellaneous
WDOK/Cleveland has moved to One
Radio Lane, Cieveland 44114 . . . Via-
com's KHOW & KSYY/Denver are si-
sulcasting as KHOW-AM & FM . ..
WLW/Cincinnati adds John Madden's
“Sports Quiz" to its daily morning line-
up . . . WBZ/Boston is carrying “Drug
Free America Talk Radio.”
Brand new AC WCOS/Columbia, SC
is in need of record service and can be
reached at (803) 772-5600.
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WFPG/Atlantic City, NJ's position on the war is clear, as seen in this
message which appears on every Southern New Jersey bus.

(note ribbon in upper right corner).

BEAT SADDAM!
Bring owr Men and Women Home Safely.
UTH 8.0 WFPO-FN

A KLIT/Los Angeles billboard
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February’s
Gulf War Notebook

While some may have temporarily diverted their at-
tention to Valentine’s Day, many stations continued to
keep our Persian Gulf forces top-of-mind. Here are some

February highlights.

¢ KWIZ/Anaheim created ‘“Op-
eration Assist” to support families
at nearby El Toro Marine Air
Base. Food donations were accept-
ed at the station and at designated
Operation Assist dropoff points.
According to PD Chris Cox, ‘“This
is our chance to spread the word
and help needy families in our
backyard.”

e WFPG/Atlantic City, NJ has
taken its message to the streets.
The station’s plea to bring our
troops back safely appears on signs
on the backs of all 54 buses operat-
ing in Southern New Jersey. The
signs will remain in place until all
U.S. troops have returned from the
Gulf.

Noted Station Manager Dick
Taylor, “We wanted to show our
concern and support for our troops.
This seemed like the perfect vehi-
cle.”

» KKAZ/Cheyenne, WY teamed
with the local Jaycees and fire-
fighters in a “B<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>