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STATE OF
THE FORMATS

R&R’s in-depth format
coverage expands with the
debut of our New Rock
editorial section. The
inaugural column features a
frank discussion of the
format’s current state of
affairs: Also this week:

@ Walt Love assesses the
continuing development of
Black AC

@ Harvey Kojan investigates the
new AOR/AC hybrids

@ Mike Kinosian reviews AC’s love
affair with ““Love Songs"

@ Joel Denver questions the
validity of the winter books.

Page 56, 60, 64, 66, 71

VIEWS YOU CAN USE

R&R guest contributors tackle

today’s hot issues:

@ Jetf Pollack explores niche
programming trends . . .

® E. Karl advocates Arbitron
reforms now . . .

® Rob Balon explains station
vulnerability . . .

® Chris Beck examines the new
focus on sales skills.

Page 20, 42, 45, 46

WINTER BIRCH: NIT
SOARS,.CHR SNORES

R&R’s exclusive Format
Performance Review confirms
News/Talk stations reaped big
ratings benefits during the war,
while CHR shares continued to

erode.
Page 48

IN THE NEWS THIS WEEK

John Roberts OM/PD at
WBZZ/Pittsburgh
Howard Toole VP/GM at KHVN
& KJMZ/Dallas
Pat McMahon PD at KMGC/
Dallas
+ Dom Testa PD at KRXY/Denver
# Tom Devoe, Jim O’Brien upped
at WNBH & WCTK/Providence
« Randy Miller VP/Mktg at MCA
# KBRD/Seattle flips to Rock AC
@ Waylon Richards PD at WRMX/
Nashville

W
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Digital Dominates
Radio Side Of NAB 91

Although the NAB’s spring
meet is generally thought of as
the *‘television convention,” the
agenda for next week’s gathe--
ing in Las Vegas has plenty of

Earth Day’s
Action Team
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BECAUSE THE EARTH

CAN'T WAIT}

A stellar group of radio stations
— sponsored by Pollack Media
Group — has assembled for
the Earth Action Team canr
paign to celebrate Earth Day on
April 22. The stations will edu-
cate listeners on environmente/
issues, capping off the dav
with a benetit concert featuring
Jackson Browne, Bruce Horn-
sby, 10,000 Maniacs, Ros-
anne Cash, and more.

Anthony Set
As KLOS PD

ABC’s L.A. AOR
Replaces Curelop

As R&R went to press it was
learned that — barring any lest-
minute contractual snags —
Cap Cities/ABC plans to name
KLOL/Houston PD Ken An-
thony as PD at KLOS/Los An-
geles. Anthony will replace
Carey Curelop, who defected to
crosstown Westwood One ADR
KQLZ (Pirate Radio).

Anthony joined KLOL in July
1989 following a brief stint as
PD at KISS-FM/San Antonio.
Prior to that he spent several
years at KSJO/San Jose.

sessions, events, and demon-
strations aimed specifically at
radio broadcasters.

At the top of the radio agerda
is digital audiy broadcastiig.
DAB is the topic of numerous
sessions and events, the most
popular of which is sure to be
the ‘‘digital bus” rolling demon-
strations of the Eureka 147 DAB
system endorsed by NAB. Seat-
ing is limited and available an a
first-come, first-served basis.
Sign up as soon as possible at
NAB’s DAB booth in the Con-
vention Center’s East Hall.

Other DAB activities:

s NAB'’s DAB booth in the Ex-
hibit Hall will feature an audio-
visual presentation explairing
DAB, a fixed DAB demons:ra-

KKR Backs McCord In
$50 Million Partnership

Acquisition Bankroll May Swell To $200 Million

Wall Street leveraged-buyout
giant Kohlberg Kravis Roberts
& Co. formalized its $50 million
partnership with Granum Com-
munications Inc. CEO Herb Mc-
Cord to buy radio stations Mon-
day (4/8).

The partnership, Granum
Communications Co. L.P., will
fecus on radio acquisitions in
the Top 25 markets. KKR will
p-ovide 9% of the partner-
ship’s capital, with investment

tion, and experts to answer
questions;

* Gannett's Acorn DAB sys-
tem will be demonstrated pub-
licly for the first time, though its
signal will only travel a few
yards;

* DAB Systems Concepts
(Tuesday, 2:30pm) — A session

NAB/See Page 41

bankers at New York-based
Granite Capital Group pro-
viding the rest. By supplement-
ing the investment banks’ capi-
tal with loans, Granum may be
able to increase its acquisition
bankroll to about $150-$200 mil-
lion.

“With somebody like KKR, a
number doesn’t mean as much.
They have the capability of buy-
ing anything in the radio busi-
ness. If Cap Cities/ABC decided
to sell, I suppose we could buy it
if we wanted to,” McCord said.

McCord, who will head the
partnership as President/CEOQ,
said a COO and CFO would be
hired soon. KKR will control
four of the enterprise’s seven
board seats. Last year, McCord
left his position as head of
Greater Media’s radio group to
form Granum Communications
Inc. The company recently
made its first acquisition, buy-
ing KDBN & KMEZ/Dallas-Ft.
Worth for $9 million. McCord

McCORD/See Page 41

INTEREP CAMPAIGN

Silver PD
At WLUP (AM)

Helms Evergreen
Chicago Talker

Jack Silver

Jack Silver, morning show
producer for Rick Dees at zan-
nett’s KIIS/Los Angeles, has
been named PD at Evergreen
Media Talk outlet WLUP
(AM)/Chicagn. He succeeds
Greg Solk, who was recently
named Evergreen VP/Pro-
gramming.

WLUP-AM & FM GM Larry
Wert told R&R, “We've got a
unique station, and Jack’s got
the ideal background for the
job. He’s a Chicagoan and has
worked with a bigtime talent in
a bigtime market.”

SILVER/See Page 41

Study Finds AOR, Classic Rock
Reaching Baby Boomers

AOR and Classic Rock sta-
tions are seeing a payoff for
their efforts to age with their
baby boomer audience, accord-
mg to the first of Interep’s Ra-
dio 2000 research reports.

Interep Exec. VP/Research
Division Jeff Wakefield said a
~ecent analysis of over 3000 sta-
“ions found AOR/Classic Rock
“he No. 2 format for men 354,
with a 15.0 share, while still first
for men 25-34 with a 28.3 share
(based on fall 1990 Arbitron fig-
ures). Appealing to the key 35-44
demo is ‘‘something all the AOR
stations have been trying to do,
and it appears they are suc-
ceeding,” Wakefield said.

The report says two major
format trends are taking place

in radio. One is the growth of
Classic Rock and Gold to appeal
to maturing baby boomers. The
other is the increase in News/
Talk, “the format most suited to
AM radio.” Interep says em-
phasis on the 25-54 demo is mov-
ing stations away from CHR,
B/EZ, and MOR/Full-Service
AC/Nostalgia.

INTEREP/See Page 41
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One For The Show

For millions of fans — and quite a few radio station owners — Mon-
day (4/8) meant opening day for major league baseball. For former
Reds player/manager Pete Rose, it marked a return to on-air
baseball commentary via Federated Media News/Taik WCKY/Cin-
cinnati.

Begins Page 72
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Roberts OM/PD
At EZ’s WBZZ

John Rob;rts

At EZ Communications CHR
WBZZ (B9%4)/Pittsburgh, interim
OM John Roberts has accepted the
OM/PD post on a fulltime basis. He
transferred from the PD chair at
sister CHR WIOQ (Q102)/Philadel-
phia last month and was undecided
as to whether he would stay, pend-
ing other opportunities.

VP/GM Tex Meyer told R&R, I
told John I'd need his signature be-
fore the Pittsburgh Pirates’ opening
day (4/8), or we'd have to fly peo-
ple in for interviews at the game.
I'm happy he’s staying; this will be
a great working relationship.”

EZ Regional VP/Programming
Doug McGuire added, “I spent last
week in Pittsburgh assuring John
he had full control to make B9%4
dominant again. It already sounds
a lot more focused.”

Roberts told R&R, “The EZ ex-
ecutives have gone out of their way
many times to show how much
they recognize my contributions.

ROBERTS/See Page 41

SUMMIT DALLAS
COMBO

Toole VP/GM At
KHVN & KUMZ

Howard Toole

Howard Toole has been named
VP/GM of Summit Broadcasting
Corp.’s KHVN & KJMZ/Dallas, ef-
fective April 2. He's been with
Summit’s Atlanta stations WAOK
& WVEE for over 14 years, most
recently as GSM. In his first station
management opportunity, Toole
replaces Jim Stanton, who left in
January.

“Howard has achieved excep-
tional sales results with our AM
Gospel and FM Urban Contempor-
ary stations in Atlanta,” said Sum-
mit Exec. VP/Radio Owen Weber.
“I feel very good being able to
reward his important contributions
by promoting him to lead our sim-
ilarly formatted Dallas radio com-
bo.” Toole spent 11 of his 26 years
in radio on-air and programming
CHR and UC stations.

Rub You The Light Way

Shaking things up a bit, President George Bush (i} recently met with Mc-
town recording artist Johnny Gill and made him a Contributing Leader of the
Points of Light community service program. On behalf of the White Houss
Office of National Service, Gill helped the president acknowledge “Daily
Points of Light" in various cities along his five-month tour, which concluded
in NYC Monday (4/8).

Korsen Deaths Still
Puzzle Authorities

GM’s Wife Was Shot In Plane;
Mulligan Named WDRC GM

Detectives investigating the
deaths of WDRC-AM & FM/Hart-
ford GM Richard Korsen and his
wife Ursula — both of whom were
found dead in the wreckage of their
private plane Easter Sunday — are
still puzzled over the true cause of
Mrs. Korsen's fatality. An autopsy
determined she died of a gunshot
wound.

Connecticut State Police spokes-
man Dan Stebbins told R&R it was
determined that Mrs. Korsen — a
former promotion department
staffer at WDRC — was shot while
inside the cockpit.

Stebbins said this information
has led investigators to believe the
deaths were a murder-suicide, but
the department is reserving judg-
ment pending the results of toxico-
logical tests performed upon Mr.
Korsen.

A report on WFSB-TV/Hartford
said Richard Korsen survived the
crash, and that an autopsy turned
up a chemical substance in his
body.

Buckley Broadcasting President
Richard Buckley told R&R, “I'm
still stunned by the whole thing.
Richard and I attended college to-

Testa Rises
To PD At
KRXY/Denver

Cap CitiessABC CHR KRXY
(Y108)/Denver has boosted APD/
MD Dom Testa to PD. He replaces
Mark Bolke, who recently left to
program KDWB/Minneapolis.

KRXY President/GM Joe Par-
ish told R&R, ‘‘I was overwhelmed
by the number of qualified candi-
dates, but I have a great relation-
ship with Dom. I'm comfortable
with his style, he’s bright, has a
great work ethic, and is a far better
golfer than Bolke will ever be.
That’s the main reason Dom got
ﬂﬁ g‘g‘"

Testa added, “I've been here al-
most five years, and I know the
market and all the players. It's a

TESTA/See Page 41

gether, and he’s worked for the
company for 29 years. He was
hard-driving but committed to ex-
cellence. I'm at a complete lgss.”

Buckley has elevated WDRC
Station Manager Wayne Mulligan
to GM. “The staff has held up re-
markably well under the circum-
stances,” said Buckley, ‘‘and
they’ll be in fine shape under
Wayne.”

st
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PAGE THREE

McMahon PD
At KMGC

Massucci GSM At
Nationwide’s Dallas AC

Pat McMahon

Pat McMahon has left Vallie
Consulting to program Nation-
wide’s newest acquisition, AC
KMGC/Dallas. A format shift and
call letter change are rumored.
He'll take over April 15, replacing
Gary Shannon. In addition, former
KRSR/Dallas GM Marilyn Mas-
succi has segued to KMGC's long-
vacant GSM post.

KMGC GM Chris McMurray was
noncommittal about a format
change, but told R&R, *“Pat and I
worked together from 1986-89 at
[Nationwide Columbus CHR]
WNCI. His experience with Vallie
is a tremendous asset; it creates a
rare objectivity and will be very
handy in assessing our goals and
m.atm"’

Of Massucci, McMurray said,

KMGC/See Page 41
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WE’VE GOT TO STOP MEETING

LIKE THIS

If it seems you spend most of your waking
hours “in a meeting,” you're not alone. Turn
to R&R’s weekly Management section and
learn to make your business gatherings more
productive.
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RADIO BUSINESS

FCC Adopts Tough Rules
For DAB ‘Pioneers’

The FCC Tuesday (4/9) made it difficult — but not im-
possible — for DAB proponents to qualify for a pioneer’s
preference, and thus a guaranteed license, for developing

the new service.

The big loser appeared to be Ron
Strother. Even if the terrestrial-
only DAB allocation scheme pro-
posed by Strother Communications
Inc. meets the strict guidelines to
qualify for a preference, the most
Strother could hope to receive is a
single DAB channel in a single
market.

Strother applauded the Commis-
sion for encouraging the develop-
ment of new services, but question-
ed the value of the reward to pio-
neers. ‘‘Can a single license justify
the expenditure?”’ he asked.
Strother had hoped to receive sev-
eral major market DAB licenses
for his efforts.

FCC Chief Engineer Tom Stan-
ley later told R&R a laboratory for
evaluating DAB systems, such as
the one Strother has proposed,
would not by itself qualify for a
preference. ‘‘The essence is
specific innovation, not hardware
and financing,” Stanley said.

Exact details of the pioneer’s
preference decision won’t be
known for weeks. Commissioners
Sherrie Marshall and Ervin Dug-
gan withheld their votes until
they're able to read the final text.
Both, however, indicated they ex-
pect to vote yes with the other three
commissioners. Duggan said he
had concerns about the legal basis
for a guaranteed license and
wanted to be sure that pioneer’s
preferences would be given only
for compelling reasons. Marshall
was concerned that deciding pio-
neer claims could slow down the
FCC’s licensing of new services.

Feasibility Required

Based on comments received

since the pioneer’s preference was

proposed a year ago, the Commis-
sion decided an “experiment or
demonstration of technical feasibil-
ity’” would be a prerequisite for
any preference grant. It dropped
the idea of giving pioneers a six-
month head start over other licen-
sees entering a new service, and
also dropped any financial qualifi-
cation test for pioneers. More than
one preference can be awarded if
multiple pioneers are recognized
for their work on a new service.
Satellite CD Radio President Pe-
ter Dolan criticized the lack of
preference to reward entrepre-
neurs for taking on established in-
dustries, citing his battle with

broadcasters as an example. He
said another satellite DAR pro~
posal could be put forth which
could win the FCC’s endorsement
and pioneer’s preference. “We're
the ones with the arrows in our
back; we’re the ones who did all of
the fighting,” Dolan said.

Two other DAB applicants, Ra-
dio Satellite Corp. and AfriSpace,
have asked the FCC for pioneer’s
preferences but have not filed
rulemaking proposals, a require-
ment under the rules adopted Tues-
day. Both claim no rule change is
necessary to license their satellite
DAB systems. Neither could be
reached for comment at R&R’s
deadline.

The NAB opposed the idea of a
pioneer’s preference and President
Eddie Fritts isn't giving up yet.
“We’ll work to ensure that so-
called ‘pioneers’ are prevented
from staking claim to broadcast
and broadcast auxiliary
spectrum,” he declared.

NAB Deputy General Counsel
Barry Umansky termed the pio-
neer’s preference ‘‘an invitation to
years of litigation.” He said the
NAB may ask the FCC to recon-
sider its decision once the final doc-
ument is issued.

FM Freeze Sought To
Hold Space For DAB

DAB proponent Ted Schober wants the FCC to freeze
the FM band in most major markets to keep space open
for possible use by in-band DAB systems such as the one

he’s proposed.

“Move-ins or upgrades could
close the door” to in-band DAB,
Schober told R&R. He’s asked for
an immediate but temporary

BROADCASTING POLICY CRITICIZED

NAB Airs Its Bush Beefs

In a move that's raised eyebrows in Washington, the

NAB last week went public with its gripes against President
Bush’s broadcasting policy, including the administration’s
support for spectrum auctions.

in an April 3 letter to House Ener-
gy and Commerce Committee
Chairman John Dingell (D-M)),
NAB President Eddie Fritts com-
plained that the administration’s call
for spectrum auctions — combined

-—with the FCC'’s proposal to impose
an annual users tax on Commission
licensees — indicates the White
House “fails to appreciate the role
broadcasters play in the mass me-
dia market.”

Fritts cited attempts last year to
impose a spectrum tax on broad-
casters and eliminate the tax de-
ductibility of advertising as further
exampies of a “troubling pattern of
proposed texes, charges, and
policy statements which, if
adopted, would relegate broadcast

|

service to a shadowy afterthought
in communications policy.”

NAB Exec. VP/Gov't Relations
Jim May said the group went public
with its concems because “the is-
sues are So serious.” He dismissed
the idea that such public carping
might alienate the Bush administra-
tion. “The intent of the letter was to
get Congress looking into these is-
sues. It was as much a message to
Congress as to the administration.”

FCC Chairman Al Sikes told R&R
the lefter ignored key projects for
radio and television under the aus-
pices of the Bush administration.
Plus, he said, “Some things [the
NAB] sees as contrary are not con-

freeze on all FM move-in, upgrade,
and translator applications in or
near 87 cities, including most of the
Top 35 markets. He noted his re-
quest wouldn't affect pending ap-
plications, however.

Schober said his request nearly
duplicates the FCC’s current UHF
TV freeze, which was instituted to
preserve spectrum space for im-
plementation of high-definition tel-
evision. According to his filing, an
FM freeze would preserve the
FCC's options “in making deci-
sions with respect to the establish-
ment of universal DAB service.”

Schober’s still trying to raise
money for his company, which will
likely be called American Digital
Radio. Unlike Gannett’'s Acorn
DAB plan, which would pair a DAB
signal with each existing FM sta-
tion, Schober’s system would use
the gaps between FM stations for
multiple DAB channels. The num-
ber of DAB channels would be in-
creased as FM operators decide to
switch to DAB. But Schober said
it’ll never get off the ground unless
space is preserved to start out with
at least ten DAB channels in every
major market.

CPB To Fund DAB Study

While DAB proponents battle
over which system will be imple-

Continued on Page 10

DC
REPORT

PAT CLAWSON

Durham Life Becomes
Takeover Target

s former Durham Life Broadcasting CEO Donald Cur-
tis about to buy the North Carolina chain for nearly $27
million?

The company's parent, insurance giant Durham Corp., announced
Tuesday (4/9) it had entered into a definitive agreement to sell the broad-
cast chain to “a group of the company's shareholders,” who were not fur-
ther identified. It added that a takeover offer for the entire conglomerate
had been received from still another unidentified party.

Radio dealmakers tell R&R that Curtis, a major Durham stockholder, is
working hand-in-hand with Raleigh investor Bev Landstreet to engineer the
broadcast group buyout. Curtis, who owns WBBB & WPCM/Greensboro-
Winston Salem, didn’t return R&R's phone calls; neither did Durham Corp.
Chalrman George Womble nor current broadcast group chief Felton Col
ey. Landstreet couldn’t be reached.

The price tag: $3 million in cash and 838,000 shares of Durham Corp.
common stock currently valued at about $23.8 million. Stations included in
the deal are WPTF-AM & TV/Raleigh, WQDR/Raleigh, WMFX-AM & FM/-
Laurinburg (Fayettevllle), and the Southern Farm Network. Durham of-
ficials said the deal was “contingent on the shareholders group getting fi-
nancing.”

Durham has been shopping the chain for about the past year with the
help of Donaldson Lufkin Jenrette VP David Schechner, asking about
$20 million for the radio properties. Brokers estimated the stations actually
are worth about $14.5 million, with the Raleigh combo billing nearly $7
million and Fayetteville booking another $500,000 in sales.

Chicago Share-Time AM Waiver Sought

iamond Broadcasting Corp. owner Daniel Lee is

peddling an unusual radio opportunity — WSBC/Chi-

cago, a low-powered Chicago AM that broadcasts
ethnic programming and shares its frequency with two other
stations.

It that doesn't sound like a hot deal to you, you're not alone — it doesn’t
to him, either. That's why he's petitioning the FCC for a one-year duopoly
rule waiver so he can buy Century Broadcasting’s dark Skw WPNT
(AM)Chicago for $650,000 — and not take a financial bath by holding a
“fire sale” of his current Windy City AM. “This case is unusual because the
potential market for a foreign-language share-time station such as WSBC is
extremely limited,” his petition stated.

WSBC operates 56 hours per week, sharing a 1Tkw 1240 kHz frequen-
cy with competitors WCRW and WEDC. The station has broadcast special-
ized ethnic and foreign-language programming, including Hindi and Tagalog
shows, since 1925. Lee promised the FCC he'll operate WSBC and WPNT
at arm's length, with separate staffs, facilities, and programming. His peti-
tion doesn't spell out future broadcast plans for WPNT, except to say it will
feature “general audience programming.” His associate, Diamond VP Seth
Mason, told the Chicago Sun-Times the AM won't simulcast the AOR pro-
gramming of co-owned FM sister WXRT.

Hadden Boosts His Brokerage

oyle Hadden has announced a major expansion of

his Orlando-based brokerage, Hadden & Associ-

ates, and hired four new brokers. Among them is
former Empire Radio Partners CEO Dennis Israel, who will
operate from Miami Beach.

Former KQBC-AM & FM/Bettendorf, 1A owner Larry Lewis will oper-
ate from Chicago. Ex-WXIiX/Blowing Rock, NC owner Mitch Russell will
cover the Carolinas from Thomasville, NC. Veteran Queen City Broadcast-
ing President Dennls Hensley will be based in suburban Cincinnati.

Other market action this week:

* Former TA Associates venture capitalist Bill Collatos and Edwards
& Angell workout attorney Steve Meredith reportedly are deep in the heart
of Dallas discussing radio deals with Star Media’s Bill Steding.

* CBS stock has been taking a beating since the company announced
400 layoffs last week. A New York magazine story that harshly criticized
Chairman Laurence Tisch’s management of what used to be known as
“the Tiffany Network'' added fuel to the fire. Meanwhile, former anchorman
Walter Cronkite and ex-FCC Chairman Newton Minow are stepping down
from the company's board of directors.

* The Federal Trade Commission plans to complete by April 19 its
antitrust probe of the proposed $115 million sale of the Financiai News
Network cable TV and radio webs to archrival NBC's Consumer News and
Business Channel.




What do these incredibly

successful country stations
have in common?

WIVK, Knoxville

"We've been working with The Research Group for over seven years now,
and have seen our ratings grow to almost double from the 21 share we had
back then. The Research Group really knows how to maximize ratings for
country stations, even if they are already on top."

Bobby Denton
Vice President/General Manager

KRAK, Sacramento

"Through the efforts of The Research Group, our FM has always been #1
or #2 and our AM has been very viable - giving us a great combo. If you're
interested in improving and maintaining great ratings in country,

The Research Group is it."

John Winkel
Vice President, Western Region, EZ Communications

KCYY "Y-100" San Antonio

"Y-100" has quickly become a dominant station in the market and #1 in
adults with a big lead. We're convinced that our partnership with The
Research Group has been a strong contributing factor in our success.
They're really the country experts.”

Hugh Barr
Group Vice President, NewCity Communications

These and over 35 country stations in large, medium, and small markets
use The Research Group's unique system of listener focus, strategic
warfare, music testing, and marketing that brings extraordinary success.
If you're a country station, consider a partnership with the firm
America's top country stations turn to.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Ruadio’s Strategic Research Team
METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888
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Southern Skies Expands Horizons
With Ft. Wayne FM Deal

Reid Buys Gulf Coast FM; Century Unloads Windy City AM

e 1

g
WBYR/Van Wert, OH

(Ft. Wayne, IN)

PRICE: $2,775,000

TERMS: Asset sale for $2,325,000
cash and $450,000 promissory note
BUYER: Southern Skies Corp., head-
ed by Jerry Atchley. The company al-
so owns KSSNiLittle Rock and KLEO
& KZSNIWichita.

SELLER: Atlantic Resources Corp.,
headed by Chris Caggiano
FREQUENCY: 98.9 MHz

POWER: 50kw at 450 feet

FORMAT: Gold

BROKER: Robert A. Chaisson Inc.
and Clyde Haehnle of R.C. Crisler &
Co. Inc.

-~

KABN/Long Island

PRICE: $45,000

TERMS: Asset sale for $3000 down
payment; balance due in cash at clos-

ing. The buyer also agrees to lease a
transmitter site for $750 monthly over
10 years. If the KABN call sign is sold
to Fred Sands for $10,000, the sta-
tion purchase price will be reduced to
$40,000.

BUYER: Chester Coleman, the owner
of San Francisco-based American Ra-
dio Brokers Inc. He also owns 50% of
KWVN/Concord, CA.

SELLER: Korlyn Broadcast Propertles
Inc., headed by President Tom Locke.
The company aso owns KXDZ/An-
chorage.

FREQUENCY: 830 kHz

POWER: 10kw

FORMAT: This station is dark.
COMMENT: This station was sold in
June 1987 for $200,000.

WORL/Christmas (FM CP)
PRICE: $100
TERMS: Cash for stock

BUYER: Carl Auel of Sacramento, who
currently owns one-third of the station
SELLER: Robert Jones of LaGrange,
IL is selling his one-third interest in ii-
censee Floyco Inc.

FREQUENCY: 650 kHz

POWER: 10kw daytimer

WMMK/Destin

PRICE: $701,000

TERMS: Asset sale for $50,000 es-
crow deposit and additional $151,000
cash at closing. The buyer will assume
an outstanding bank note for
$208,084 and other liabilities totaling
$43,623. Balance via 10-year promis-
sory note at 10% annual interest, paya-
ble in equal monthly installments. The
agreement is contingent on the buyer
arranging financing from AmSouth
Bank.

BUYER: Reld Broadcasting Corp.,
owned by Paul Reid of LaGrange, GA.
The company is an applicant for a new
FM in Fitzgerald, GA.

PROGRAMMING

s

You may think

215-789-0100

FULL SERVICE ROCK RADIO CONSULTANTS

‘consultant’ is a dirty word.

Well, '——_ ", we're out to change that!
We're easy to work with, and we get

’ results. We’ll help glve

your statlon a clean sound with a tight
format. Then the only people saying

* will be your competition!
So don’t call us names, just call usl

HARRIS

COMMUNICATIONS CORP.

TRANSACTIONS AT A GLANCE

1991 Deals To Date:

$198,030,634
(Last Year: $337,680,024)

Total Stations Traded This Year:
(Last Year: 311)

This Week’s Action: . . . .. e $7,841,141
(Last Year: $51,437,000)

Total Stations Traded This Week:. . ....... 21
(Last Year: 22)

® Deal Of The Week:
® WBYR/Van Wert, OH (Ft. Wayne, IN)
$2,775,000

©® KABN/Long Island, AK $45,000

® WORL (FM CP)Christmas, FL $100

© WMMK/Destin, FL $701,000

© WPNT (AM)/Chicago $650,000

® WDAN & WDNUDanville, IL $399,600 for 40%

® KWBG-AM & FM/Boone, |A $800,000

© WREN/Topeka, KS $20,000

© KANE/New iberia, LA $134,857 for 59%

© WQONI/Grayling, Mi $375,000

® WOKJ/Jackson, MS $35,000

©® KDBB/Bonne Terre, MO $350,000 (approximate)
® WSNJ-AM & FM/Bridgeton, NJ $725,000 for 50%
® WSCG/Corinth, NY $475,000

© WDXB/Chattanooga $75,000

© WLLX-FM/Minor Hill, TN $250,584

© KBRN/Boerne, TX $30,000

® WKTT/Cleveland, Wi No cash consideration for 9%

SELLER: Gulf Coast Broadcasting
Inc., owned by Mattie Kelly
FREQUENCY: 92.1 MHz

POWER: 3kw at 295 feet

FORMAT: Country/AC

COMMENT: A Class C3 upgrade is R 1o il
pending for this station.

FORMAT: Country; CHR
COMMENT: This combo was sold for
$2.35 million in April 1990.

WPNT (AM)/Chicago

PRICE: $650,000

TERMS: Asset sale for $455,000
cash; additional $195,000 payment
for a non-compete agreement

BUYER: Diamond Broadcasting Inc.,
owned by Danlel Lee of Glencoe, IL.
Diamond also owns WSBC & WXRT/
Chicago; KOMA & KRXO/Oklahoma
City; and KPYR/Osceola, AR.
SELLER: Century Chicago Broad-
casting Ltd., owned by George Col-
lias, Anthony Karios, and Howard
Grafman. Century also owns WPNT-
FM/Chicago, KYBG-AM & FM/Denver,
and KMEUSan Francisco.
FREQUENCY: 820 kHz

POWER: Skw day/1kw night
FORMAT: This station is dark.
COMMENT: Diamond is requesting a
one-year wajver of the FCC's duopoly
rules to allow it to acquire WPNT and
dispose of WSBC.

WDAN & WDNL/Danville
PRICE: $399,600 for 40%

TERMS: Stock transter for loan
BUYER: Neuhoft Broadcasting —
Danville Inc., owned 60% by Geoftrey
Neuhoff and 40% by his father, Roger
Neuhoft, the owner of KODE-TV/Jop-
lin, MO.

SELLER: Neuhoff Broadcasting
Corp., owned by Geoffrey Neuhoff
FREQUENCY: 1490 kHz; 102.1 MHz
POWER: 1kw; 50kw at 356 feet

KWBG-AM & FM/Boone
PRICE: $800,000

TERMS: Asset sale. Escrow deposit
$10,000 with additional $100,000
cash due at closing. Promissory note
for $125,000 at 9% annual interest,
with no interest or payments due dur-
ing the first year. Payments shall be
amortized monthly over 12 years be-
ginning 14 months from closing. The
buyer agrees to assume seller’s note,
valued at $365,000, to Boone State
Bank in Boone, I|A. An additional
$200,000 will be paid for a non-com-
pete agreement, payable in quarterly
instaliments of $4545 beginning 16
months following closing.

BUYER: James Ingstad Broadcasting
of lowa Inc., owned by James Ingstad
of Valley City, ND. He also owns KNUJ
& KXLP/New Ulm, MN; KRFO-AM &
FM/Owatonna, MN; KOVC-AM & FM/
Valley City, MN; KWAD & KKWS/Wa-
dena, MN; KGLO & KNIQ/Mason City,
IA; and a minority interest in KFKA &
KSQl/Greeley, CO.

SELLER: G.O. Radio Boone Inc., own-
ed by Glenn Oison. He also owns
KQWC-AM & FM/Webster City, IA
and KSIB & KITR/Creston, IA.
FREQUENCY: 1590 kHz; 98.3 MHz
POWER: 1kw day/500 watts night;
3kw at 210 feet

FORMAT: AC; Beautiful

BROKER: Johnson Communication
Properties Inc.

COMMENT: This combo was purchas-
ed for $400,000 in May 1989.

Continued on Page 10



If you want great adult

success in CHR, who do
you turn to?

KMEL, San Francisco

"Having The Research Group on our team puts us way ahead of our
competitors. They really know CHR. With their help, we've become
northern California's #1 Music Station. They are totally dedicated to
helping us maintain our #1 position and success year after year."

Paulette Williams
Vice President/General Manager

KIIS, Los Angeles

"The Research Group has been invaluable in keeping KIIS focused and
consistent. With their expertise in CHR, they've helped us protect our
position in an increasingly competitive market, The quality of their work is
always top-rate and their people are the best."

Juay Cook

President, Gannett Radio; President/General manager. KIIS-AMIFM

WTIC, Hartford

"The Research Group really cares about the long term success of WTIC.
For more than ten years they've helped us grow this station and defend its
dominant shares. They know CHR like nobody else . . . they're the best."

Bob Dunn
President, Radio Division, Chase Communications

These and over 37 CHR stations in large, medium, and small markets use The
Research Group's unique system of listener focus, strategic warfare, music
testing, and marketing that brings extraordinary success. If you're a CHR
station, consider a partnership with the firm America's top CHR stations turn to.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team
METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888
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Continued from Page 8

WREN/Topeka

PRICE: $20,000

TERMS: Asset sale for cash

BUYER: WREN Broadcasting, owned
by Michael Glinter of Kansas City.
He's President of Satellite Radio Net-
work Inc., which owns WLQV/Detroit;
KGOL/Humble (Houston), TX; and
WBIV/Natick (Boston), MA. Glinter al-
so owns WTNX/Lynchburg, TN;
WMIW/Atlantic Beach, SC; WFLU/
Florence, SC; WBA J/Blythewood, SC;
KGGNJ/Gladstone, MO; WPIP/Wins-
ton-Salem; WMIY/Fairview, NC;
WKNL/Knoxville; and LPTV stations
W28AC/Charlotte, NC and W67BQ/
Roch Hill, SC.

SELLER: N.E. Paton Jr., trustee for
WREN/Paton/Cramer Inc.
FREQUENCY: 1250 kHz

POWER: S5kw

FORMAT: This station is dark.
COMMENT: Plans were announced in
July 1990 to sell this station for
$375,000.

o e S
KANE/New Iberia
PRICE: $134.857 for 59%
TERMS: Stock redemption for
$20,229 cash and promissory notes
BUYER: A shareholders group of New
Iberia Broadcasting Co. Inc., headed
by J. Arthur Suberbielle, Kenneth
Romero, and Patrick Caffery
SELLER: Roy Landry, Michael Hel-
phen, Gerald Halphen, Vernon Voor-
heis, and Alfred Granger Jr. are sell-
ing their collective 59% stake in New
Iberia Broadcasting Co. Inc.
FREQUENCY: 1240 kHz
POWER: 1kw
FORMAT: AC

WQON/Grayling
PRICE: $375,000

TERMS: Asset sale for $250,000 cash
and a 10-year promissory note for
$40,000 at 10% annuai interest paya-
ble in monthly installments of $529.

2

The buyer also receives a credit for
$85,000 for construction of the sta-
tion.

BUYER: Great Lakes Radio Corp.,
owned by David Schaberg of Lansing,
Mi; Robert Naismith of Flint, MI; Rich-
ard and Lynnea Winter of Lapeer, MI;
Charles Fritz of Moreno Valley, CA;
and Steven Dougan of Lansing, Ml
SELLER: Ditmer Broadcasting Co.
Inc., owned by Robert Ditmer. The
company also owns WSSJ/St. Johns,
MI.

FREQUENCY: 100.1 MHz

POWER: 1.65kw at 389 feet
FORMAT: AC

COMMENT: This station was purchas-
ed in May 1985 for $170,000.

._"_-":T‘-'- ?IE;;’:_,;;_:{,‘%@; :r,‘-:g
] _ WHSSIeSIPT
WOKJ/Jackson =
PRICE: $35,000

TERMS: Asset sale for cash
BUYER: Jerianne Mediey of Friends-
wood, TX. She owns KVCT-TV/Vic-
toria, TX.

SELLER: David Price, the owner of
KNEK-AM & FM/Washington, LA and
WKPG/Port Gibson, MS
FREQUENCY: 1550 kHz

POWER: 50kw day/tOkw night
FORMAT: AOR

COMMENT: This station was sold for
$100,000 in September 1988.

KDBB/Bonne Terre

PRICE: $350,000 (approximate)
TERMS: Asset sale for $350,000 plus
40% of the face value of assigned re-
ceivables at closing. Escrow deposit
$17,000 with additional $43,000
cash due at closing. Promissory note
for $290,000 at 9% annual interest.
The note is payable interest-only in
monthly instaliments of $2175 for the
first four months following closing. The
note shall also provide for payment of
the entire principal amount of the as-
signed receivables. Three quarterly
$6525 installments of interest-only
payments are due seven, 10, and 13
months following closing. Beginning
14 months after closing, monthly in-
staliments of $3674 are due to amor-
tize the note over a 120-month period.
BUYER: Zindy Broadcasting Inc.,
owned by Stephen Jones of Sikeston,
MO

COMMUNICATIONS
__EQUITY
ASSOCIATES

$75 MILLION
1st Quarter Broadcast Filings

Las Vegas Hilton
Hospitality Suite 12-121

CEA is a member of the National Association of Securities
Dealers, Inc. and its professional associates are registered
with the NASD. Member SIPC

SELLER: Owensville Communica-
tions Co., headed by general partner
Marcus Jones. He also owns interests
in KSSB/Calipatria, CA; KRBG/Bunkie,
LA; and KEZP/Canadian, TX.

FREQUENCY: 104.3 MHz

POWER: 3kw at 328 feet

FORMAT: CHR: buyer plans a Gold
format.

BROKER: Ralph Meador & Associ-
ates

WSNJ-AM & FM/Bridgeton
PRICE: $725,000 for 50%

TERMS: Stock sale for cash. The
buyers have obtained financing from
the Farmers and Merchants National
Bank of Bridgeton for $850,000 at
12% interest, with payments to be
made on a 30-year amortization sched-
ule with a five-year balloon. If the com-
bo is sold to a third party prior to
10/26/91, then 25% of the net sale
price in excess of $2 million shall be
paid to the sellers. If the combo is sold
to Dr. Bertram Roberts, or "“to any
shareholder, director, officer, or per-
son in control of the Asbury Park Press
or any affiliated corporation or partner-
ship, prior to 4/26/93,"” 40% of the net
sales price in excess of $2 million shall
be paid to the sellers.

BUYER: Edward and Katherine Bold,
who currently own 50%. Edward Bold
is the station's VP/GM and has been
employed at the station for more than
40 years.

SELLER: Irvin and Louise Foster are
selling their interest in Cohanzick
Broadcasting Corp.

FREQUENCY: 1240 kHz; 107.7 MHz
POWER: 1kw; 15.2kw at 486 feet
FORMAT: AC

WSCG/Corinth
PRICE: $475,000

TERMS: Asset sale; escrow deposit
$50,000 with additional $75,000
cash due at closing; 10-year promis-
sory note for $350,000 with annual in-
terest at 2% over the prime rate of the
Wilbur Bank, with interest and princi-
pal payments due in quarterly install-
ments.

BUYER: Target Market Radio Inc.,
principally owned by Edward Bartholo-
mew

SELLER: Hastings Broadcasting
Corp., headed by President Gordon
Hastings. The company also owns
WDOS & WSRK/Oneonta, NY.
FREQUENCY: 93.5 MHz

POWER: 3kw at 422 feet

FORMAT: Country

BROKER: Richard Foreman Associ-
ates

COMMENT: This station was sold for
$1.11 million in October 1988.

wDX
PRICE: $75,000

TERMS: Asset sale; escrow deposit
$4000 with additional $11,000 cash
due at closing; balance of $60,000
payable via 10-year promissory note
with interest 1% above the prime rate
of the First National Bank of Jasper,
AL.

BUYER: Tennessee Valley Sports
Inc., owned by Richard Holtzman of
Chicago and Jay Sadow of Chattanoo-
ga. Sadow is an applicant for a new FM
at Signal Mountain, TN.

SELLER: Chattanooga Sound Inc.,
owned by Willlam Grant Jr., Walter

, .Grant, Alec Grant, and John Smith.
They also own WZPQ & WZBQ-FM/
Jasper, AL; WZBQ (AM)/Tuscaloosa,
AL; WJRD/Russellville, AL; and
WLDX/Fayette, AL.

FREQUENCY: 1490 kHz
POWER: 1kw

FORMAT: Country
BROKER: Jerry Pond

WLLX-FM/Minor Hill

PRICE: $250,584

TERMS: Asset sale; down payment of
$1000 cash and five-year promissory
note for $198,584 at 7.72% annual
interest. The note is payable in equal
monthly installments of $4000. The
seller also agrees to lease studio
equipment from the seller for $51,000
at the rate of $850 per month for five
years.

BUYER: Bill Moore of Pulaski, TN
SELLER: Prospect Communications,
a propriatorship of Roger Wright. He
also owns WLLX (AM) & WXZC (FM
CP)iLawrenceburg, TN.
FREQUENCY: 92.1 MHz

POWER: 1.2kw at 460 feet
FORMAT: Country

5
KBRN/Boerne
PRICE: $30,000
TERMS: Asset sale for cash
BUYER: Boerne Radio Co., owned by
Wade Andrews of McAllen, TX
SELLER: Seed Broadcasting Co.,
owned by Alan Hemberger
FREQUENCY: 1500 kHz
POWER: 250-watt daytimer
FORMAT: Country
COMMENT: This station was sold in
October 1984 for $170,000.

e

WKTT/Cleveland

PRICE: No cash consideration for 9%
TERMS: Stock transfer in recognition
of services rendered

BUYER: Donald Flick, the station's GM
SELLER: WKTT Inc., owned by Danie!
and Paula Haluska and Harry Jacobs
FREQUENCY: 103.1 MHz

POWER: 3kw at 328 feet

FORMAT: Country

Radio Host Reynolds
Faces Federal Fraud Rap

Syndicated radio financial adviser R.G. Reynolds
pleaded not guilty to federal mail fraud and obstruction of
justice charges in Los Angeles last week.

The Justice Department said
Reynolds bilked some 260 small in-
vestors out of nearly $3 million in-
vested in his ‘“Managed Account/
Loan Account” program. Potential
investors in Reynolds’s scheme —
many of whom were recruited
though his “Reynolds Rap” radio
show — were told they would re-
ceive up to 200% return on their
money in a short time. But instead
of placing the money in stocks or
other investments, the indictment
charged, Reynolds used the funds
for personal purposes or to pay the
operating costs of his Laguna Ni-
guel, CA-based business.

Because he allegedly threatened
a grand jury witness, Reynolds is

being held without bond in a feder-
al detention center in Los Angeles.
His trial will likely take place in
June, according to a federal prose-
cutor.

In December 1989 the Securities
and Exchange Commission obtain-
ed a civil judgment against Reyn-
olds ordering him to refund $5.7
million to investors. Reynolds de-
clared bankruptcy and appealed
the judgment, however, and the
funds were never returned.

The number of stations that air
Reynolds’s program could not be
immediately determined. Reyn-
olds’s attorney didn’t return R&R’s
calls.

FM Freeze Sought To
Hold Space For DAB

Continued from Page 6

mented in the U.S., the Corporation
For Public Broadcasting wants to
know what impact DAB may have
on public radio stations. The CPB
will spend $350,000 on the first year
of DAB studies if approved by the
CPB board.

“Institutionally we’re committed
to preparing our stations for a dig-
ital audio world,” said CPB Direc-
tor/Budget & Administration Lin-
wood Lloyd. “Our major tactical
concern is that we not inadvertent-
ly be left behind.”

Lloyd said the DAB studies will
be directed toward helping local

public radio stations prepare for

DAB, but will investigate all op-

tions, including satellite proposals.
He also said the $350,000 is just the
first year’s budget and will likely
“double or triple in the next year or
s0.”

In other DAB developments:

* NAB engineers will be par-

ticipating in L-band (1500 MHz)
signal propagation tests next
month in Canada. In return, Cana-
dians will be involved in the NAB's
U.S. L-band DAB tests later this
year.
*» NASA and the University of
Texas are conducting propagation
tests for portable DAB receivers
inside buildings. The frequencies
being studied range from 800 MHz
to 1800 MHz.
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The brand new cash game that listeners love to play! l%% 500:
O EASY ®FUN ®FAST ®CLEAN | SREAR-OPENI
¢ THERE'S NO OTHER GAME LIKE IT! j m
¢ GENERATES NEW CLIENT REVENUE
¢ FRUSTRATES YOUR COMPETITION

1L 1EVAUDIENCE BUIBDEE:

¢ INCREASES LISTENERSHIP ¢ GREAT PROGRAMMING TOOL
¢ LISTENERS WIN TWO WAYS & BUILDS AQH AND CUME

We believe in cost-efficient promotions that are
UNIQUE. This is the first of many more new and
novel ideas to come. Be the first and only station in
your market to have the game of the future, TODAY!

Call us for more information.

EACH PULL TAB
DRIZGE 5 CHANCES TO WIN
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v 1-800-728-0183
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O “New Jack City " soundtrack album salesiareglréatly past 500,000 in 4 weeks.
@ The movitiNew Jack City” is still # 2 itthecouiiry after 4 weeks.
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NEWSBREAKERS

Miller Joins MCA
As VP/Marketing

Randy Miller has been appointed
VP/Marketing at MCA, based in
New York. He was previously with
RCA for seven years, serving most
recently as VP/Artist Develop-
ment and before that as VP/Prod-
uct Management.

MCA Presi-
dent Richard
Palmese said.
‘“We’re very
pleased to wel-
come aboard an
executive with
d such a wealth of
experience
Randy will cer-
tainly strength-
en our already
dynamic mar-
keting team.”

Randy Miller

Added MCA VP/Marketing
Geoff Bywater: “I'm thrilled Ran-
dy will be joining us. His marketing
instincts are excellent, he knows
how to maximize an artist’s poten-
tial, and he’s established an out-
standing record of achievement.”

| Three weeks ago, R&R printed a letter from Z100/New

EMI artists Huey Lewis & The News appeared to be hard at work during
their recent trip to Miami, where they pretended to be in the midst of an in
tense promotional tour and faked filming the video for the first single (“Cou-
ple Days Off”) from their forthcoming LP, “Hard At Play."” Not on vacation
are (I-r) manager Bob Brown, Lewis, and EMI President/CEO Sal Licata.

Hall Shuffles Providence Combo
DeVoe WNBH & WCTK Station Manager;
O’Brien FM PD

WNBH & WCTK/Providence has
upped OM Tom DeVoe to Station
Manager for the Unistar AM Only
and Country outlets. Concurrently,
WCTK MD Jim O’Brien has be-
come FM PD/MD and taken over
the programming chores DeVoe
handled. The moves are part of a
restructuring that leaves Hall
Communications President Dick
Reed overseeing the stations’ oper-

ations from Hall’'s Norwich, CT
headquarters, while combo GM

Christine Lodge exits.
Commenting on the promotions,
DeVoe told R&R, “I'm delighted on
both accounts. The opportunity to
step into upper management is
something 'I've wanted for a long
time. I'm thrilled it’s with this
company and the people at these
HALL/See Page 41

Three Stations Sound Off On QSound |

| it would not be a wise decision to
provide a large portion of the listen-

| York Chief Engineer David P. Reaves il regarding mono I

compatibility problems with songs processed through
*QSound.” QSound's Dan Lowe responded that Z100’s
| audio processing may be incompatible with some tracks util-

ing audience with a less-than-opti-
mum product,

~—Jim Stagnitto

Director/fEngineering,

I =
|

| have had similar problems with
QSound material, [particularly with]
severe muftipath problems in car ra-
dio reception with the Wilson Phik
lips remix, “"You're In Love.’

In order to correct this problem, |
tried to recart the song through out
phase chaser, and ft caused com-
plete phase reversal.

| would advise programmers to
not only listen to those QSound
songs on the air in mono, but also
to note any increase in muftipath re-
ception problems caused by airing
them

in QSound's defense, | have not

had a problem with Sting's “All This

Time,” and the songs we play from

| Madonna's “Immaculate Collec-

| tion” CD are not causing problems
(we are not playing “Vogue").

The music industry certainly
doesn't need to give radio another
excuse for not adding product.

—BIil Cahill
PD, WSTR/Atlanta

The QSound stereo enhance-
ment process CAN make for spec-
tacular stereo imaging effects, but it
should be remembered that a large
percentage of an FM station’s audi-
ence listens in mono. i the pro-
ducer and mixing engineer of a
QSound release do not take mono
compatibility into account, they will
wind up producing a cut that will

izing extensive QSound. Readers reply:

WNSR/NY

QSound sounds great in stareo
however, the much-sold mono-
compatibility just isn't there.

My first response was, “So?” Af-
ter all, who really listens in mono
anymore? Well, actually most of us
do, probably daily. Mr. Reaves hit
the nail on the head with the re-
minder that most car stereos blend
to mono when the signal is befow a
certain point to reduce noise,
muftipath, picket-fencing, etc.

We elected to play the Madonna
CD since the effect only lasts 36
seconds and sounded pretty im-
pressive in stereo. However, our
PD pulied the QSound version of
“You're In Love” after one day of
play. His first concern arose from
the low ievel of the mono metsr on
the board.

The lower level of the Wilson Phil-
lips single, when listened o in
mono, is not so much a resutt of an
overall reduction in level, as R is a |
reduction in the instrumentai back- |
ground — leaving an entirely differ-
ent voice-to-instrument ratio than |
was, I think, originally intended. 1t's
aimost as if some of the musicians
packed up and left.

Mr. Lowe’s suggestion that a mis-
behaving phase corrector is per-
haps Z100's problem is simply a
red herring. You don't have to run
QSound through ANY processing
to hear the mono-compatibility
problems. Slap in a CD in the pro-
duction studio and decida for
yourseff.

have “missing” parts because of

phase cancellation.

WNSR had to request a non-
QSound copy of “You're in Love”
because a large part of the instru-
mentation canceled out when it was
collapsed down to mono. This was
experienced in both of our producs
tion rooms, straight off the CD.
There was no audio processing in-
volved.

Mr. Lowe was correct in his as-
sertion that any audio processing
that alters the phase relationships
between two stereo channels might
cause some adverse effects to
broadcast QSound audio, but how
does that explain a large amount of
mono incompatibiity before any
processing is done at ail?

| Audlo processing Is a fact of life.
This fact of life must be recognized
and taken into account by those
who produce QSound releases.
Therefore, if this mix is intended to
be broadcast, mono MUST be con-
sidered by the producer and engi-
neer. If it is not, then broadcasters
must have a non-QSound version.

I'm not saying all QSound re-
leases are not mono-compatible.
Sting’s “Al This Time® demon-
strates some great stereo enhance-
ment . . . and it is perfectly mono-
compatibie.

We would love to air the enhanc-
ed QSound releases, but not at the
expense of the many people who
listen to our station in mono. Radio
airplay is a major means of promo-
tion for the record companies, and l

—Scott Wilson
Chief Engineer, Q105/Portland
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WAPW/Atlanta KFl/Los Angeles
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WPOC/Baltimore KISW/Seattle
WRVQ/Richmond  WMGN/Madison
WFMS/Indianapolis KLUGC/Las Vegas

To discuss programming research options for
your station contact Vicki Mann or Mike Henry
at (303) 922-5600
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The Research Company of Choice
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550 South Wadsworth Boulevard, Denver, Colorado 80226
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MAYS PD

Seattle B/EZ
KBRD Flips To
Rock AC KMTT

Entercom’s KBRD/Seattle jetti-
soned its 15-year-old B/EZ format
(4/10) to become *“AC Rock”
KMTT (The Mountain). Alan
Burns is consulting and Chris
Mays, formerly PD at crosstown
ACKLSY, is the new PD, replacing
Bill Conway. The current staff has
been invited to audition.

VP/GM G. Michael Donovan told
R&R, “The Mountain is Seattle’s
most dominant geographical fea-
ture. We believe in brand names
and wanted something big and
mysterious.

“It’s not that we're leaving B/EZ
as much as we're going to a pro-
duct 67% of our target says doesn’t
exist here. Seattle has great rock
stations, but they rock pretty hard
and have a vested interest in 18-24
men. We have a good opportunity
with AC listeners who don’t want to
hear the same 400 songs over and
over.”

Of Mays, Donovan said, “She’s
been programming in this market
the past ten years. Before KLSY,
she was the PD at heritage AOR
KZAM. She’s got a great back-
ground in the two formats we’re
trying to come in between, which
made her a perfect choice.”

r KYW Lets Freedom Ring

KYW/Philadelphia anchor Pat Farnack (i) and VP/GM Roy Shaplro (r) joined
retired Gen. Thomas Kelly for a ceremonial ringing of the Liberty Bell on
Sunday (4/7). The News station was celebrating the liberation of Kuwait

and the return of American troops from the Persian Gulf.

Richards PD At Nashville AC WRMX

Consultant Waylon Richards has
been named Director/Operations
& Programming for Signature
Broadcasting Gold outlet WRMX/
Nashville. He succeeds Michael
Lee Scott, who remains on-air tem-
porarily.

Richards told R&R, “This is the
third time I've worked for [Signa-
ture President] Dick Oppenhei-

! Ho//yw_ood artists Vanity Kills were the guests of honor at a recent video screening and luncheon. On hand for the
Iestr_'vitres were (I-r) the label’s Stuart Cohn, manager Debra Baum, band members Stevie Baca, Eric Daniels and
| Christopher Borders, Hollywood’s Christina Anthony, and “Night Tracks” producer H.B. Barnum.

Vanity Fare

|

' Two Heartbeats |

| WK YS/Washington and 20th Century Fox sponsored a basketball game
| pitting the station's Smalistars against the Five Heartbeats from the movie
of the same name. The promo game netted $2000 for the United Negro
College Fund. The Urban station's PD/morning man Donnie Simpson (1) led
his team to victory over the '‘Beats, whose team was (mis)guided by ac-

| tor/director Robert Townsend.

Entrepreneur Fritzinger Dies

Noted Southern California radio
operator George Fritzinger died of
a heart attack in Los Angeles last
week while driving his automobile.
He was 53.

Fritzinger entered the broad-
casting business more than 25
years ago with $50,000 total equity,
an amount that was never increas-
ed from outside sources. He sold
the last of his stations, KFAC-

AM & FM/Los Angeles, for $34 mil-
lion in 1986.

Fritzinger had most recently
been President/CEO of the execu-
tive consulting firm of Group III
Management and was a share
holder in Asian-language KAZN/
Pasadena, CA.

He is survived by his wife and
three children.

mer, and we've had a successful
relationship over the years.

“Our format is exclusive to the
city, and we have a good bunch of
people. I don’t anticipate changes.
I'm coming in to add some leader-
ship, guide the talent, and make
sure we create some sizzle.”” Rich-
ards has been PD at WMXP/Pitts-
burgh, KHFI/Austin, and WQSR/
Baltimore.

WWT’s Goldberg
Succumbs

Stuart Goldberg, most recently
VP of Westwood One’s Audiotex di-
vision, died last week after a long
battle with cancer. He was 39.

Goldberg help-
ed develop
WW1I's ““900"
services, which
included NBC-
TV’s ‘‘Scores
Plus” service.
Before that, he
worked in vari-
ous sales and
promotion ca-

= pacities for Tor-
Stuart Goldberg bet Radio in
New York and Los Angeles, and at
WRKS/New York and Detroit’s
WXYZ and WDEE. At 22, he was
GM of WIQB/Ann Arbor, MI.

Goldberg is survived by his par-
ents and two sisters. Contributions
can be sent to NYU Medical Center
in memory of Stuart Goldberg, 560
First Ave., New York, NY, 10016.
Attn: Development Center.

Tommy Boy Appoints Hoffman Sr. VP

Tommy Boy has appointed Daniel Hoffman Sr.
VP. The tormer RCA VP/Business & Legal Affairs will
work with fabel Chairman Tom Silverman and Presi-
dent Monica Lynch on planning the label's direction.

Silverman stated, *‘Dan has a great deal of experi-
ence with major labels and artists. We think he can
contribute to building Tommy Boy as a major force in
the International market.”

Concurrently, Assoc. Director/Business Affairs &
International Jim Leventhal becomes Director/inter-
national.

Danlel Hoffman
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Kuntz To Impact As Sr. Dir./Nat’l CHR

Laura Kuntz has been appointed Sr. Director,
National CHR, East Coast operations at impact Rec-
ords.

Sr. VP/Promotion Bruce Tenenbaum said, “| am
thrilled to add a person of Laura's abilities, class, and
maturity to what is already one of the most talented
young national promotion staffs in the business.
There is no one better to anchor our East Coast oper-
ation.” Kuntz joins from Chrysalis, where she held a
variety of dance and club promotion posts. Prior to
joining Chrysalis, she was an asst. editor at the Dance
Music Report.

L S S R Lt A R R e == T B R A
Levine Smash Dir./Promo : :

Cindy Levine has joined Chicago-based Smash
Records as Director/National Promotion. Formerly
Manager/College Promotion at A&M, she'll work with
all Smash's alternative acts.

Label President Marvin Gleicher said, “We're
ucky to have someone as enthusiastic as Cindy join
our team. Her knowledge and experience will take
her far, and I'm glad it will happen here with us.”

Laura Kuntz

Cindy Levine
NI b I TS W T T 3 I S TS SRR [ o

East West Adds Two To A&R Staff

Mrvos Joins As VP, Goldstein as Sr. Dir.

East West Records America
has appointed John Mrvos VP/A&R

and Wendy Goldstein Senior Di-

2 rector/A&R.

East West Co-President/CEQ

Sylvia Rhone said their “in-depth

knowledge of pop, rock, and alter-

native music make them valuable

additions,” while, Co-President/

COO Vince Faraci noted both

have “extensive experlence signing

John Mrvos Wendy Goldstein  acts and overseeing recording ses-
sions.” Ex-WXRT/Chicago MD Mrvos has been a Director/Talent Acquisi-
tion for Columbia since 1987, following A&R posts at Arlsta and EMI.
Goldstein was Sr. Director/A&R at RCA, which she joined from Epic in
1983.
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OMNIMUSIC
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Test drive Omni's Professional
Broadcast Series and find out
why it's the ultimate production
music library!

* Over 400 different themes
. Full)_/ orchestrated -
* Digitally mastered for superior sound
» Stingers, cues, logos, zaps-and bumpers
. ®* ONLY $99 A MONTH FOR UNLIMITED USE
Call (toll free) for your free test drive today

800-828-6664
The PROFESSIONAL BROADCAST SERIES

52 Main Street » Port Washington ¢ New York ¢ 11050
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NEWSBREAKERS.

Radio

©® REY MENA has been promoted from
AE to Local Sales Manager at WKQX/
Chicago. Concurrently, MARSSIE
MENCOTT!I moves up from Director/
Retail Development to Business Devel-
opment Director for the station’s newly
created Business Development De-
partment. Joining her are MARTHA
CARRILLO and SUSAN OGDEN, who
become Sales/Promotion Coordinator
and Marketing Coordinator, respective-

ly.

©® STEVE GLUECK is tapped as Local
Sales Manager at KOY (AM)/Phoenix.
He most recently served as GM at
crosstown KTAR.

Records

® MARK FINE has been appointed Sr.
VP/Special Markets for PolyGram Rec-
ords. Prior to this, he was VP/Product
Development for the music division of
American Interactive Media.

® GARY BRIGGS is named National
AOR Promotion Manager for Reprise
Records. Also, ANDRE FULLER is ap-
pointed West Coast Promotion Man-
ager/Black Music.

® JOHN STRAZZA has been ap-
pointed Manager/Dance Music Promo-
tion, East Coast at Columbia Records.

©® DENNIS BRADY and DEE ROQUE-
MORE shift to Capitoi Records as Re-
gional Promotion Manager/Cleveland
and Regional Promotion Manager/
Southwest Region, respectively. Also,
MITCH SATALOF has been appointed
Regional Marketing Director/Northeast
Region.

CHRONICLE

Born To:

KViL/Dallas PD Chuck
Rhodes, wife Catherine, daugh-
ter Olivia Jane, March 19.

Elektra recording artist Vince
Nell {(Motiey Crue), wife Sha-
rise, daughter Skylar Lynnae,
March 26.

WHYUMiamt air talent Gnarly
Charlie (Willie B. Goode), wife
Anita, daughter Alannah Beth,
March 28.

KQDVYGreat Falis, MT MD
Lance Palagl, wife Tina, daugh-
ter Aimee Ann, March 30.

Eplc VP/Field Operations
Tom Genettl, wife Sharon, son
Joey, April 4.

KSTP/Minneapolis GM John
Rohm, wife Shannon, daughter
Sydney Marie, April 8.

® JAN TEIFELD (Northwest), JEFF
DAVIS (Southeast), TRISH MERELO
(Mid-Atlantic), SUZANNE SLAS (Chi-
cago), PATT MORISS (Dallas), KEVIN
MORTON (Missouri/Colorado), TOM
SCHEPPKE (Carolinas/Tennessee),
and DON GEORGE (Ohio/Michigan/
Upstate New York) have accepted
posts on impact Records’ field promo-
tion staff.

® RIS PERKINS has been appointed
Director/Black Music Marketing at AAM
Records.

©® JOHN MAZZACCO has been named
National Director/Product Development
at Mercury Records. In other Mercury
appointments: JOSH ZIEMAN joins as
Director/Product Development, while
WALTER GREENE is tapped as Direc-
tor/East Coast Publicity, The Rhythm &
Black Music Group.

® MOJOE NICOSIA has been pro-
moted to Creative Manager/Dance Mu-
sic Department at Atlantic Records.
Concurrently, MARCO NAVARRA
glides into the Manager/Dance Music
Promotion slot.

® LEIGHTON SINGLETON has been
named Director/National Sales, Rhythm
& Black Music at Mercury. Additional
Mercury sales department appoint-
ments include ALYSSA LEVY as Na-
tional Dance Retail Manager and three
regional sales managers: BUZZ
McCARTHY (East Coast), PETE
VELSER (Midwest & Mid-Central), and
CAREN HESTER (West Coast).

Send your listeners to see the ultimate solar spectacle -- a total eclipse of
the sun in Hawaii! It's the last total solar eclipse this century, and it happens
July 11 at 7:28 a.m. (100,000 mile high solar flares are expected!) Your
listeners can be there -- send them to a star’s show they’ll remember.

By the way, there won't be a solar eclipse in North America until the year
2017. If you need a good promotion -- and sales opportunity -- then don’t
wait for the world to turn. Move your listeners right now!

Here’s what they’ll receive:
-- Five days/Four nights in a resort condo.
-- Roundtrip airfare from your city.
-- Eclipse Survival Kit.

Send your listeners to the world’s best celestial show in the splendor of
Hawaii’s natural beauty.

Another exclusive travel promotion from the experts at

Music. Awareness Promotions.

800-634-5043 or 818-883-7625

© DEBBIE LEWIS has joined Geffen/
DGC as Regional Sales Manager/Mid-
west. In addition, SUSAN NARAMORE
has been promoted to Local Promotion
Manager/Los Angeles for Geffen.

© DENNIS DENNEHY joins Noise In-
temational as National Director/Publici-

National
Radio

® MJi BROADCASTING, in honor of
Nostalgia Week (April 22), hes tapped
radio/TV journalist Joe Franklin to host
its “Trivia Show" that week. Also, MJI
is sponsoring a contest through its
“Metalshop” show, tying in with the up-
coming Clash Of The Titans concert
(Anthrax, Slayer, and Megadeth);
(212) 245-5010.

@ UNISTAR RADIO will air “Back To
Bandstand With Dick Clark” April
26-28; (212) 373-4969.

®@ABC RADIO NETWORKS'
“American Country Countdown With
Bob Kingsley” will feature the three-
hour "Hottest Country in The Country”
special May 24-27; (212) 456-56486.
@ OEDIPUS, WBCN/Boston PD, has
been tapped as host of Joseph-Fox
Communications’ “New Music Exclu-
sives"; (212) 941-5600.

® CHUCK HARDER has launched
Peopies Network, which produces the
syndicated “For The People.” BRUCE
MICEK joins the net as VP/GM; (813)
577-5599.

© CBS HISPANIC RADIO NETWORK
is adding “Latin Legends Of Baseball"
to its schedule. The monthlong series
(August 5-31) is hosted by sports-
caster Billy Berroa; (212) 975-3771.

Industry

@ JANET THERRIEN is upped to VP/
Director of Research & Marketing at
Katz Hispanic Radio/New York.

® TOM BYRNE has been promoted to
Regional Manager/Director of Sales at
HNWH Radio Sales.

® MICHAEL TSAVARIS is elevated to
VP/Financial Planning for the Interep
Radio Store's Financial Services Divi-
sion.

® ERIC SWANSON has been ap-
pointed the first Executive Director of
the Radio and Television News Direc-
tors Foundation.

PROS ON
THE LOOSE

Connle Breeze — Director/
National Promotion BFE Rec-
ords (502) 233-8252

Lane Delker — Production
Director/afternoons  WIBM/Lan-
sing (517) 784-3097

Sid Farbstein — Promotion
Director KTFM/San Antonio
(512) 340-2766

AJ. Jackson — MD/APD

WSLY/Albany (518) 674-3519
Brent Johnson — PD
WOMG/Columbia, SC (803)
772-6297

K.C. Jones — Overnights
WUSY/Chattanooga (615)

344-2028

Chris Lash — PD WESA/
Charleroi, PA (412) 483-7502

Jim Marchyshyn — Promo-
tion Director KKBQ/Houston
(713) 835-0346

Jonathan Monk & Dianna
Kelly — Momings WZMX/Hart-
ford (203) 561-2418

Mike Moore — Moming co-
host WRQX/Washington (301)
963-5795

Marc Nathan — Director/
ASR Atlantic Records (212)
724-1445

Brian Plerce — Momings
KLUV/Dallas (214)578-8712

Don Woite — VP/GM KRGY/
McAllen-Brownsville (512)
423-3896

© BOB SANDERS and CLARKE SAN-
DERS have launched Sanders & Son, a
consultant firm that specializes in small
market stations. The company can be
reached at Box 519, Williams Bay, W
53191; (414) 245-0484.

® KENNY MacPHERSON is named
VP/Creative Services for Warner/Chap-
pell Music, Inc.

® STEVE ANTHONY has been tapped
as Director/Creative Affairs for Brock-
man Music.

@ JIM MOORE becomes Sr. VP at en-
tertainment public relations firm Nor-
man Winter/Associates. He comes
aboard after merging his marketing and
public relations firm with NW/Associ-
ates.

@ DAVID FINLEY and DANIEL MAR-
CHETTO have been named Director/
Marketing & Sales and Teleconfer-
encing National Sales Manager, re-
spectively, at Gentner Electronics Cor-
poration.
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When you buy the voice of
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ost business meetings

can be more productive

and efficient. To help
streamline your business gather-
ings, Pepsi-East President Michael
Lorelli suggests you keep in mind
the following six guidelines:

« Start on time. If prompt people
know you're going to wait for late-
comers, they’ll be less inclined to
show up on time themselves.

¢ End on time. Productive work-
ers have full schedules and can’t
spend all day in interoffice meet-
ings.

 State the meeting’s purpose at
the start. This begins the sessionon
a productive note and sets the tone.

¢ Take charge. Keep the discus-
sion on track and don't let it di-

gress,

* Be prepared. Foresee possible
problems and discussions. Bring
resources with you that might help
answer such questions.

® April 1518 — NAB 1991
Convention. Las Vegas Con
vention Center

® April 21-24 — Broadcast Fi-
nancial Management Associa-
tion. Century Plaza Hotel, Los
Angeles.

® April 24 — Academy of
Country Music Awards. Univer-
sal Amphitheatre, Los Angeles
®May 16-19 — T.J. Martell
Rock ‘N Charity Weekend. Vari-
ous locations, Los Angeles.
®May 168-18 — American
Women In Radio & Television's
40th National Convention. Omni
Hotel, Atlanta.

® June 8-15 — NAB Radio Ex-
ecutive Management Develop-
ment Seminar. University of
Notre Dame, South Bend, IN

® June 16-19 — BPME & BDA
Conference & Exposition. Balti-
more Convention Center.

® June 20-22 — Bobby Poe
Convention, Sheraton Pre-
miere, Tysons Corner, VA.

@ July 11-14 — Upper Midwest
Communications Conclave.
Radisson Hotel South, Minne-
apolis.

o July 13-17 — New Music
Seminar. Marriott Marquis Ho-
tel, New York City

FEERYE a0 afen . 4

MANAGEMENT

Six Steps Toward More
Productive Business Meetings

¢ Finish with follow-up steps or
agreements. This will re-empha-
size your authority and reinforce
issues that were dealt with.

Signature Sets
Latest Library
S cently introduced its “New
Signature Sound” line of

broadcast production music, which
is available on compact disc for the
first time.

ignature Music Library re-

The new music falls into four
groups: “Action,” for intense and
dynamic spots; ‘‘Americana,”
heartland-style pop/rock; “Con-
temporary,” with light fusion and
melodic themes; and “Inspira-
tions,” created specifically for
religious media. For more infor-
mation, call the Buchanan, MI-
based company at (800) 888-7151.

® August 22-24 — Talentmas-
ters Morning Show Boot Camp
Hyatt Ravinia, Atianta

® September 8-10 — Burkhart/
Douglas & Associates Client
Meetings. Grand Hyatt Union
Square, San Francisco

©® September 11-14 — NAB
Radio 1991 Convention. Mos-
cone Convention Center, San
Francisco.

©® September 25-28 — RTNDA
46th Intemational Conference &
Exhibition. Denver Convention
Center.

® October 3-5 — Concrete
Marketing’s Foundations For-
um. Los Angeles Airport Marri-
ott,

® October 3-6 — Society of
Broadcast Engineers National
Convention. Hyatt Regency,
Houston.

©® October 14 — CMA Awards
Grand Ole Opry, Nashville

©® October 23 — John Bayliss
Foundation Dinner. Plaza Hotel,
New York City.

©® October 24-27 — CMJ Con-
vention. Vista Hotel, New York
City
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9.1%

8.3%

12.6%

orporate dropouts —
‘ i.e., displaced execu-

tives — make up more
than one-third (35.2%) of all
franchise buyers, according to
a recent survey of 265 Ameri-
can and Canadian franchise
firms.

Furthermore, 82.5% of the
survey's respondents said the
number of former execs they
hear from has increased over
the past five years. This grow-
ing interest in franchising most
likely has been fueled by cor-

Former Execs Flocking
To Franchise Ownership

28.7%

Mgr./Exec.
White collar
Investor
Blue collar
Professional
Other

2/
¢ OdOONEn

Source: Francorp/DePaul University

porate downsizing, the eco-
ncmic slowdown, and a white-
collar recession.

Although the largest segment
of franchise buyers consists of
managers/executives, most
franchise buyers — including
white-collar and blue-collar
workers and professionals —
actually have little or no
management experience, the
survey reveals.

For a profile of the average
franchise buyer, see the chart
above.

CONVENTION TIP

Make Other People’s
Anxiety Work For You

ou can lower anxiety and

boost your effectiveness

during conventions and
other business meetings by focus-
ing on the anxiety of the people
around you.

National Association Of Female
Executives Associate Director
Leslie Smith says that rather than
dwell on your own emotions, you
should act as if you were the host of

Marconi Awards

tations wanting to partici-
pate in the NAB’s third annu-
al Marconi Radio Awards
should submit nominations by May
6. The awards honor broadcasters
in 23 categories, including Person-
alities of the Year (five awards),
Stations of the Year by market size

the party and concentrate on help-
ing others have a good time.

Smith also recommends that in-
stead of facing a group of strangers
as a mass entity, focus on one-on-
one exchanges.

Finally, Smith suggests that you
rehearse what you plan to say to
people before entering the banquet
hall or cocktail party. Cheers!

Deadline Nears

(four), Stations of the Year by for-
mat (13), and Legendary Station of
the Yezr (one).

Call (202) 429-5422 for nomination
forms. Winners will be announced
during the awards ceremony on
September 14 in San Francisco.

“I specialize in one thing: Improving adult

ratings for CHR radio stations.”

BERKOWITZ BROADCAST

CONSULTING

Cutting Your
Desk Clutter
Down To Size

ow that you've dug this

week’s issue of R&R out

from under the pile of pa-
perwork on your desk, clean off
everything else and follow Dallas-
based office management consul-
tant Lisa Kanarek's six simple
steps to maintaining a tidy work
area:

¢ File your paperwork vertical-
ly. Horizontal piles of papers are
not only harder to go through, but
also far easier to create.

¢ Don’t collect unnecessary
pieces of paper. When a piece of
paper hits your desk, either act on
it, file it, or throw it away ASAP.

* Keep only items you use regu-
larly on your desk. Everything else
should be stashed in a drawer.

¢ Use only two trays: incoming
and outgoing. Extra ones mean
more places to stick loose papers.

¢ Take 10-15 minutes at the end
of the day to clean up. Putting it off
even once can start a snowball ef-
fect.

¢ Clean out desk drawers fre-
quently. Get rid of anything you
don’t need.

AR 3

ore than one in four
M (27 %) people who sub-
mit resumes are either
lying or omitting information, ac-

cording to a recent survey of
200 executives from leading

TR I

i‘. &
# U.S. companies. i
I Other mistakes that could |
i lead to your resume being toss- ;]
ed into the proverbial “round
file” include: k
Mistakes Percentage ;T
Resume too long 32% ;
Typosigrammaticai
errors 25%
Leaving out description of
specific job duties 18%
Unprofessional layout 15%
Omitting extra
achievements 10%

Source: Robert Half international
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:

- Gary Berkowitz

(313) 737-3727
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SALES & MIARKETING
The Shift To Sales Skills

‘Cookie-Cutter’ Packages Are Out; Meeting Clients’ Needs Is In

ever have sales skills been more impor-

tant than they are today. No longer can

salespeople squeak by with “D” skills,
as they could during the double-digit advertising
growth of the *70s and ’80s. Today, you must be
at least a ‘‘B”’ student to do well.

Many people — this
author included — got into
the radio sales business
during the '70s and '80s be-
cause you could make a lot
of money with relatively lit-
tle effort. After paying your
dues selling directs, you
could quickly inherit the
coveted agency accounts —
at which point your income
relied more on service than
selling skills.

However, we've entered
an era in which sales skills
are the keys to success.

Simply " put, we've moved
from a service-based busi-
ness to a skills-based one.

In the '80s, it was easy tc
assume that salespeople
possessed more skills than
they actually did. After all,
the decade brought more
avails, fewer salespeople on
the street, fewer marketing
opportunities, a booming
economy, more support
help for decision-makers,
and good books.

These factors could be
transformed into revenue

By Chris Beck

more easily back then. To-
day, however, operating
under the assumption that
these factors are still viable
is tantamount to signing
your own death warrant.
Many of the strategies that
worked in the past just
don’t work in today’s world
of radio sales.

Cookie Cutters &
Great Ideas

One example is the
‘‘cookie-cutter’”’ revenue-
generating sales package.
This was the answer to cre-
ating revenue during the
"70s and '80s. (‘‘Need more
new business? Put out new
car advertising packages,
fire sale packages ... ."”)
As a result, more packages
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PRIDE IN YOURSELF

If this public service campaign
looks and sounds patriotic, IT IS!
But more than that, it draws atten-

tion to the real values of life. It
attacks all the hazards of modern
society: narcotics, self-abuse, care-
less health habits and irresponsibility.
It re-establishes a personal awareness jpaceccceccccea-
of the ingredients that made America
grow and prosper. And what better
time to do it than after our heroic

victory in the Persian Gulf?

This campaign drives home the fact
that America is only as strong as its
people. Only as strong as their com-
mitment to their jobs, their families,
their freedoms and their well-being.

Yes, we're promoting the
AMERICAN IDEAL.

FREE

60 second and 30 second
radio emd television spots.

spots for:

0 Television (One 60-sec. & one 30-sec. spot on 3/4” videocassette)
(] Radio (Five 60-sec. & five 30-sec. taped spots)
i understand the spots wiil be sent without cost or obligation.

TO: American Chiropractic Association
1701 Clarendon Boulevard
Arlington, VA 22209-9840

Please send me copies of “PRIDE IN AMERICA™ public service

Crati

Street Add

City

State Zip

1
1
1
1
1
1
]
1
]
1
: Public Service Di
1
]
1
1
1
]
1
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LiPlease Send Me Additional Health Campaigns That Are Available

® Low closing ratio

@ Client interaction

That Was Then, This Is Now
Traditional Solution

® Cookie-cutter, preconceived ideas
® No client involvement

® Unilateral presentation of concepts

® High rate/cost negotiation

® Low renewal ratio

Contemporary Solution

® Specific needs analysis

® Identification of specific objectives
® Higher closing ratio
® Higher average orders

® Higher renewal ratio

are on the street than ever
before — yet local market
revenues are down around
12%.

Markets that started out
in an “up” position — e.g.,
New York — have fallen be-
hind previous years’ fig-
ures. If packages alone sold
radio, our revenues would
be astronomical!

Another popular solution
to generating revenue in the
past was to have a ‘“great
idea” — which happened to
be already conceived and
prepared before walking in-
to a client’s office (or even
before picking up the
phone).

By drawing on past ex-
periences, many salespeo-
ple have flooded the market
with countless great ideas.
Markets and clients all over
the world have been hit by
these preconceived ideas.
As with packages, if these
ideas alone sold radio, our
revenues would be ahead
by the percentage they're
behind.

Client Complaints

After talking with several
clients recently, I discov-
ered every one of them felt
as if they were at a standoff

whenever they dealt with
salespeople. These deci-
sion-makers said:

e Salespeople don’t
bother to find an area of
need.

« Salespeople don’t ask
questions about the busi-
ness.

« Salespeople come to in-
itial meetings with precon-
ceived ideas or packages
without first discussing any
options with the clients.

One convenience store
executive asked me why ev-
ery salesperson he sees
thinks he needs a traffic-
building promotion. Trans-
lation: “I run a conveni-
ence store. I have a lot of
traffic through my store. I
need more time in-store,
not more people coming
through my door. Why has
every salesperson wasted
my time by suggesting
traffic-generating promo-
tions?”

The clients’ reaction to
the standoff problem was
unanimous: Either they
had cut their appointments
short when presented with
a solution before the prob-
lem had been addressed; or

Continued on Page 22
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The urban contemporary countdown program that talks w#A the stars, not about them.
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Find out how The Countdown's outstanding blend of great music, live interviews and proven ratings success can
work wonders for your numbers! For complete details contact your Westwood One representative today.
In Los Angeles call (213) 840-4000, FAX (213) 204-4375.
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SALES & MIARKETING

The Shift To Sales Skills

Continued from Page 20

they’d stopped seeing sales-
people altogether. The re-
sult of these standoffs is as
clear as a monthly billing
report: Businesses are
spending money, but
they’re not buying like they
used to.

The Client’s
Other Agenda

Clients’ challenges have
become much greater with-
in the past few years. While
their responsibilities and
the total number of sales-
people calling on them have
risen, the amount of sup-
port help has fallen — and
the number of hours in a
week has remained steady.

The average person’s job
responsibilities have in-
creased exponentially
rather than mathematical-
ly. Execs are in control of
more departments, and

their geographic areas are
wider than ever. They're
seeing more salespeople
from traditional media as
well as from those that
didn’t even exist in the '80s.

What'’s got to give? The
answer is billing. To meet
the changing needs of these
clients, salespeople must
constantly re-evaluate and
try to improve their sales
skills rather than rely only
on strategies that worked in
the past. They must close
the gap between the level of
skills that are needed and
the level at which many of
them are performing.

Perception
Problem
Evidently, there’s a great
difference between the way
managers and salespeople
perceive sales skills. A re-
cent story on the Overview

Management page (R&R
3/29) revealed that while
managers ranked basic
skills as the most important
component for success,
sales reps rated it last in a
field of seven qualities.

Many salespeople are
afraid to walk into an ap-
pointment without knowing
which direction the client
will take — and without
having a specific idea or
package to discuss.

As simple as the concept
of asking each client dif-
ferent types of specific
questions — and letting the
client’s responses dictate
the type of package or idea
to be discussed — seems,
I've concluded that it’s the
most difficult to teach (and
learn). But it’s the biggest
step you can take to hit
budget in the '90s.

Management — not sales-
people — must be the first

In Recognition for Outstanding Sales,
Emmis Salutes the Efforts and Accomplishments
Of These Sales Contest Winners!

TARYN POOLE

BOB FRYER
CD 96.9/ Boston

Power 106 / Los Angeles

LINDA SUTTON
KSHE 95/ St. Louis

DAVE SONEFELD
0101/ Chicago

JANE WALLACH
HOT 97 / New York

LEE DAVIS MEGAN KELLY
WFAN / New York WFAN / New York
EMMIS
=" BN SRS

to consider re-evaluating
their strategies. We as
managers must reconsider
our traditional forms of
leadership to effect the
changes.

Money On The Table

What’s wrong with the
formula of the ’80s, in which
you develop a package and
pitch it to 20 or 30 prospects
without getting into specific
needs?

The biggest problem is
this: You're leaving a large
amount of money on the ta-
ble. Those same clients
you're pitching packages
and ideas to are spending
money elsewhere on their
real needs — which are go-
ing unrecognized because
your salespeople aren’t
questioning, probing, brain-
storming, or using their
client interaction skills.

Wheels Of Change

One example is the auto-
motive industry. In no other
category is the impact from
our lack of sales skills more
avident. In the '70s, automo-
dve was the top category.
In the ’80s, it dropped but
remained in the Top 10. To-
day, auto advertising is in
the bottom 20 for many sta-
tions.

Sure, things are tough in
the car business, and manu-
facturers’ needs have
changed accordingly. (If
the problem was entirely
money, you wouldn’t see
two or three automotive
spots per set every time you
watch TV.)

Today’s auto manufac-
turers are investing money
in advertising that allows
them to best meet specific
needs by providing them
with tangible results. Event
marketing, sales promo-
tions, and a host of new me-
dia that the auto industry
wasn’t even considering
five years ago are being
used today.

For example, many deal-
ers have invested hundreds
of thousands of dollars in
quick lube centers not only
because they’'ve lost mar-
ket share to those outlets,
but also because people
prefer to buy cars where
they can have them servic-
ed.

The shift in dollar empha-
sis makes prudent business
sense not only because ser-

‘‘Management — not
salespeople — must be
the first to consider re-
evaluating their
strategies.’’

vice is one of the more prof-
itable departments of a car
dealership, but also be-
cause growing consumer
usage of the service depart-
ment increases the likeli-
hood of consumers buying
cars from that dealer.

Sales Savvy

Another key to selling
cars is upgrading the quali-
ty of salesperson on the
floor, whether this means
hiring more women, biling-
ual salespeople, or skilled
people from outside the in-
dustry.

Some car dealers believe
static displays — or moving
vehicles from the show-
rooms to the consumer — is
the best way to drive better
business. Others feel that
decision is best left to the
dealer associations. Still
others want to promote
their trucks, consumer or
fleet leasing, or previously
owned (OK, used) cars.

Every dealer’s needs are
different — and ever-
changing. If you set up a
focus group with them,
you'll find they might not
need to buy trip, jingle, or
first-time car buyer pack-
ages.

Lessons & Answers

The lesson here is this:
Clients are demanding that
we improve, update, and
expand our skills. And if we
don’t? They’ll go some-
where else for solutions to
their problems and tech-
niques that better meet
their specific needs.

The answer isn’t just to
sell more new business, but
to generate higher closing
ratios, larger orders, and
up to two or three times the
average renewal ratio.

Chris Beck is the President
of Beck Marketing Group, an
international sales and market-
ing consulting fim. If you have a
question about a column or a
topic you'd like to see addres-
sed, he can be reached by
phone at (818) 594-0851; by
fax at (818) 594-5030; by
Prodigy electronic mail at ID #
SRTN15A; by CompuServe at
ID # 76068,3334; or by mail at
22900 Ventura Bivd., Suite
340, Woodland Hills, CA

91364, |




Problem:

Mike McVay’s New Clients

Had to Change Format!

“The TM Century GoldDisc™ library
enables McVay Media to
immediately plug in the best quality
music. They've made start-ups easy
for us in markets as big as Los
Angeles and Chicago and as small as
Greenville, SC.

“TM Century’s CDs are the best!”

Mike McVay

President

McVay Media, Inc.
Cleveland, Ohio
Hear TM Century
GoldDiscs at

NAB Booth 1053

...Correctly
..Quickly

C omp

‘ _e y

Y |

Consulting successful stations all across the
nation, Mike McVay knows his clients need
the very best sounding music.

Mike McVay chooses TM Century’s
GoldDisc™ Compact Discs, especially for
fast format changes. Mike knows nothing
else sounds as good as TM Century’s third
generation GoldDiscs™ with exclusive
NoNOISE™ digital remastering.

Mike knows that neither the record stores
nor any other service has all the songs
stations really need. TM Century’s music
CDs are updated with all the hits every
week so stations stay on top of the music.
TM Century offers 11 researched formats.
One’s on-target for you.

Mail or FAX the coupon toll-free for the full
story on GoldDiscs™ and HitDiscs™. Mike
McVay, Charlie Cook, Harv Blain and other
expert programmers like Bob Lowry,
Burkhart/Douglas & Associates, Alan Bumns
& Associates, Lee Randall, UniStar and
Satellite Music Network all use TM Century
CDs because they sound the best!

Improve Your Music Quality with
GoldDiscs and Hitdiscs

T™M Cenury

14444 Beltwood Parkway, Dallas, Texas 75244
Toll-Free Line for GoldDiscs: (800) 937-2100 T -

fresssrsesssnsesetssasvaesErsrresEesSSenassene s -
i Yes! | want to hear how GoldDisc CDs and Denon CD players with |
| the ‘dial a cut’ feature can solve my music problems! Mail to: TM |
: Century, Inc., 14444 Beltwood Parkway, Dallas, TX 75244-3228, :
i or FAX toll-free to (800) 749-2121. i
i Name Title !
| Station Phone ( ) i
| Address — i
| City State Zip H
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NKOTB’s Donnie

Makes Hot Copy!

onnie Wahlberg's alleged
Dlateﬂight shenanigans in a

Louisville hotel ignited the
newsstand this week, netting the
New Kids On The Block's resident
hooligan cover stories in four na-
tional ‘zines. While all reports fea-
tured the same basic elements (fire,
vodka, young girls, arrest), each al-
so managed to come up with an ex-
clusive:

¢ People — The two women who
called the police to Donnie’s party
“now regret having done so.”

e Star — The price of entry to the
hotel floor where the band was
staying was “sexual favors to one
of the band'’s hulking bodyguards.”

e National Enquirer — Donnle's
been secretly voted out of NKOTB.

e Globe — Wahlberg allegedly
sprayed a young boy “who looked
like a miniature Joe Mcintyre” in
the face with a fire extinguisher.
This was also the only 'zine to re-
port Donnie said, ‘Burn this bitch to
hell and back."’

Madonna’s Twin Peeks

Add two more national magazine
covers to Madonna's 1991 port-
folio: The singer appears with dark
roots showing and legs locked
around the neck of Persian Guilf
herc Norman Schwarzkopt on the
May Spy, and with a beaming Mi-
chael Jackson on the current Peo-
ple.

Incidentally, Madonna’'s Spy cov-
er serves to promote the excerpts
from the ‘zine's forthcoming book,
“Spy High” — “a make-believe
yearbook of our Peter Pans from
Hell, America's perpetual teen-
agers: the rich and famous” — con-
tained in the May issue. Accolades
listed below Lady Madonna'’s senior
portrait include “nice cones” and
“ambition: unifimited.” Keith Rich-
ards appears as “a chronically tar-

L dy junior.”

DAILY VARIETY — Rick Dees

“makes his wife dress up in Cos-
tumes and wigs so he can pretend
he's making love to a variety of
lovelies ” (Star).

KEYF Makes World News.

Congrats KEYF/Spokane. The
station’s decision to dump its New
Age format for repeated versions of
“Louie Louie” earned it a spotin the
Weekly World News's “World's
Hottest Gossip’™* column.

Express Lines

e Frank Sinatra is offering a
$5000 reward for the name of the
hit-and-run driver who brutally ran
over his pet pooch, Melissa (Globe,
National Enquirer, and Star)

* Flabbergasted archaeologists
say a 4000-year-old mummy belts
out versions of Elvis's “Don’t Be
Cruel,” “Heartbreak Hotel,” and
“Hound Dog"” {Sun)

* Wendy and Carnle Wilson are
suing for custody of their dad,
Beach Boy Brian Wilson (Globe).

R&R doesn’t run comic Strips,
but we do take a comic trip each
week through the nation’s con-
sumer magazines in search of
everything from the sublime to
the ridiculous in music news.
R&R has not verified any of
these reports.

PUT SOME BITE INTO
YOUR RADIO SHOW!

The Humane Society of the
United States, the nation’s larg-
est animal-protection organ-
ization, presents its new actual-
ity line, Animal ‘/Bites’’,
sixty-second sound-bites on
animal topics that will amuse
and astound your listeners.
The bites change weekly and
are suvitable for all formats.

Call
1-800-237-7242

In Washington, D.C.,
call 778-6141
The Humane Society of the United States
2100 L Street, NW
Washington, DC 20037
202-452-1100
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TOP TEN SHOWS
APRIL 1-7

1 Cheers

2 20/20

3 NCAA Basketball
Championships
(Duke vs. Kansas)

4 Who's The Boss?

5 Roseanne

6 Movie (Monday)
(“Danielle Steel’s Changes")

7 L.A. Law

8 60 Minutes

9 A Different World
Seinfeld (tie)

Source: Nieisen Media Research

Al show times are EDT/PDT uniess oth-
erwise noted; subtract one hour for COT.
Check kistings for showings in the Mountain
time zone. Al listings subject to change.

Tube Tops
¢ Frank Sinatra, Lee Green-
wood, the Pointer Sisters,

Merle Haggard, Kenny Rog-
ers, Sandi Pattl, Tony Orlan-
do, and singers from the
“Voices That Care” video are
slated to perform on ABC's two-
hour "“Weicome Home, Ameri-
ca!” {(Sunday, 4/14, 9pm).

Friday, 4/12

e Sheena Easton, “The To-
night Show Starring Johnny
Carson” (NBC, 11:30pm).

¢ |, Napoleon, “into The
Night Starring Rick Dees"” (ABC,
midnight)

Saturday, 4113

o Steve Wlinwood, ‘“Late
Night With David Letterman’
{NBC, 12:30am).

* Michael Martin Murphey
and Riders In The Sky, “Austin
City Limits” (PBS; check local
listings for alr time)

e Kris Kristofferson and
Willie Nelson perform on the
season premiere of “The Texas
Connection” (TNN, 10pm EDT/
7pm PDT), hosted by Jerry Jeff
Walker.

e R.E.M., “Saturday Night
Live” (NBC, 11:30pm).

Sunday, 4/14

e Too Much Joy perform on
‘Comic Strip Live Primetime”
{(Fox, 10pm).

Monday, 4/15

* Ronnie Mllsap, Marie Os-
mond, and the Impressions,
“Nashville Now” (TNN, 9pm
EDT/6pm PDT).

¢ Boys, “Johnny Carson

e Sheena Easton, “Rick
Dees.

Tuesday, 4/16
e Johnny Glll, “Johnny Car-

son.”
e Color

Dees.”

Wednesday, 4/17

o Larry Gatlln & The Gatlin
Brothers are featured on “The
Gatlins: Short Stories” (TNN,
8pm PDT/5pm PDT).

e Madonna, Whitney Hous-
ton, Tina Turner, and Aretha
Franklin are among those fea-
tured in the hourlong documen-
tary “Women in Rock” (Life-
time, 10pm).

e Amy Grant, “The Arsenio
Hall Show” (syndicated; check
local listings).

* Temptations,
Carson.

Thursday, 4/18

e Travis Tritt, “Johnny Car-
son.”
e Kathy Mattea, ‘'Rick
Dees.”

Me Badd, “Rick

“Johnny
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NEW THIS WEEK

® RED, HOT & BLUE (6 West)

Nineteen songs, 90 minutes.
Clip compilation — including six
that werent broadcast on ABC-
TV last year (12/1) — dedicated
to the fight against AIDS fea-
tures covers of Cole Porter
tunes by David Byrne, Neneh
Cherry, Jody Watley, Erasure,
Sinead O’Connor, the Neville
Brothers, K.D. Lang, Deborah
Harry & lggy Pop, Lisa Stans-
field, Kirsty MacColl & The
Pogues, Tom Waits, U2, and
more.

® JAMES BROWN: THE MAN,

THE MUSIC & THE

MESSAGE (On The Potomac

Productions)

Hosted by Dick Cavett, this
90-minute musical documen-
tary — which aired recently on
syndicated TV — captures the
life and career of the Godfather
of Soul in interviews and rare
performance footage. Also in-
cludes appearances by artists
Michael Jackson, Bobby
Brown, Jazzie B, M.C. Ham-
mer, Little Richard, Gladys
Knight, and Queen Latifah, as
well as industry heavies Quincy
Jones, Casey Kasem, Berry
Gordy, and Dick Clark. Cur-
rently available only through the
company (800-235-VIDEO).

OMETALHEAD, VOL. 4

(VPIIBMG)

Hourlong video magazine in-
cludes interviews with, perform-
ances by, and features on
David Lee Roth, Ozzy Os-
bourne, Slaughter, Megadeth,
Cinderella, Great White, and
more.

® COUNTRY MUSIC, VOL. 3

(VPIIBMG)

Hourlong video magazine in-
cludes interviews with, perfor-
mances by, and features on
Kathy Mattea, the Kentucky
Headhunters, Garth Brooks,
the Nitty Gritty Dirt Band, and
others.

O MICA PARIS

(island/PolyGram)

Seven songs, 35 minutes.
Clip compilation includes the
singer's forthcoming video of “if
| Love U 2 Nite,” written by
Prince.

ALL RIGHT NOW — Free front-
man Paul Rodgers, as he is.

® THE BEST OF FREE
(Island/PolyGram)
Ten songs, 45 minutes. Con-
cert video taped at the Isle Of
Wight festival.

SWELLEGANT GENT — Cole
Porter, as he was.

® YOU'RE THE TOP: THE

COLE PORTER STORY

(Island/PolyGram)

Hourlong documentary/biog-
raphy features interviews and
performances of the song-
writer's work by Fred Astaire,
Ethel Merman, Frank Sinatra,
Shirley MacLaine, Maurice
Chevalier, Judy Garland, and
Bing Crosby.

@ TUNE IN TOMORROW ...

(HBO)

Dark comedy set at fictional
1950s New Orleans radio sta-
tion WXBU stars Barbara Her-
shey, Keanu Reeves, and Pe-
ter Falk. Wynton Marsails
composed the music for the Co-
lumbia soundtrack and appears
with his band in the film, which
also features musicians Shirley
Horn, Jimmy McGriff, Howard
Johnson, and the Neville
Brothers.

@ YAKETY YAK — TAKEIT
BACK! (A*Vision)
Fifty-minute video created to

promote recycling features 19

artists, including Pat Benatar,

Natalie Cole, Quincy Jones,

B.B. King, Bette Midler, Ozzy

Osbourne, Queen Latitah,

Ricky Van Sheiton, and Stevie

Wonder. The package — a

companion to the single of the

same title — contains a behind-
the-scenes look at the making
of the video and accompanying

PSAs as well as the video clip.

@ FRANK SINATRA: THE
REPRISE COLLECTION
voL. Il
(Warner Reprise)

Three pertormances — “Sin-
atra” (1969), “Sinatra in Con-
cert At Royal Festival Hall
(1971), and “Sinatra: The Main
Event” (1974) — comprise this
150-minute collection, a com-
panion to Vol. | and the like-
named CD.

@ ASWAD: ALWAYS WICKED
(island/PolyGram)
Ten songs, 45 minutes. Clip
compillation features the British
reggae band.

® MR. BIG (A*Vision)
Hourlong package contains
clips, live performance footage,
home videos, interviews, and
behind-the-scenes footage.

O MARKED FOR DEATH

(CBS/Fox)

Veteran bad guy Steven Sea-
gal stars as a retired DEA agent
in this feature film, which
spawned a Delicious Vinyl
soundtrack with songs by Ken-
yatta, Masters Of Reality,
Young MC, Tone Loc, Brand
New Heavies, Mellow Man
Ace, and many more — plus
four reggae tunes available only
on CD.
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IF YOU'VE BEEN

SEARCHING THE

WORLD OVER FOR

THE BEST MusIcC
SCHEDULING SYSTEM,

YOou CAN STOP LOOKING.
MusicSCAN Is By FAR

THE MOST INTELLIGENT
SYSTEM IN ANY HEMISPHERE.
OUR LATEST VERSION HAS
OVER A DOZEN NEW FEATURES
THAT MAKE MUusIcSCAN
EVEN MORE RESPONSIVE

TOo YOUR NEEDS.

DIAL 800-476-0469.

THE CALL Is FREE

AND SO Is THE

 JEMONSTRATION.
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SCREEN SCENE

Jani Lane Plays ‘High Strung’ Rocker

arrant lead singer Jani Lane recently com-
pleted his scenes for the forthcoming film ““High
Strung’ (previously titled ‘“Pissed Off”). Lane
stars as Vol — a heavy metal rocker plagued by a neigh-
bor who constantly gripes about the LOUD music booming

from Lane’s apartment.

“I've been in this particular situ-
ation in real life,” says Lane, “and
always wondered what it would be
like to knock on the door of some-
one who had been complaining
about my music and greet them
with a ghetto blaster in the face.
Vol gets to do that.”

The offbeat comedy also stars
comedian Steve Oedekerk, Tom
Wilson (Biff in the “Back To The
Future” series), and Denise Cros-
by (formerly of “Star Trek: The
Next Generation”).
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® TEENAGE MUTANT NINJA TURTLES Ili: THE SECRET OF THE OOZE

(SBK)

Single: Awesome (You Are My Hero)/Ya Kid K

Other Featured Artists Vanilia ice, Spunkadelic, Tribal House
® THE MARRYING MAN (Hollywood)

Featured Artists: Kim Basinger, Alan Paul, Tim Hauser
O NEW JACK CITY (Giant/Reprise)

Singles: I'm Dreamin’/Christopher Willlams

| Wanna Sex You Up/Color Me Badd
New Jack Hustler (Nino's Theme)/ice-T

Other Featured Artists: Kelth Sweat, Guy, Johnny GHI
® THE FIVE HEARTBEATS (Virgin)

Single: A Heart Is A House For Love/Dells

Other Featured Artists: After 7, Patti LaBelle
® THE DOORS (Elektra)

Single: Break On Through/Doors
: Other Featured Artists: Velvet Underground & Nico
. O JF LOOKS COULD KILL (MCA)
Featured Artists: Kylie Minogue, Outfleid, Trixter
% ® NOTHING BUT TROUBLE (WB)
| Single: Same Song/Digital Underground (Tommy Boy/Reprise)

Other Featured Artists: Nick Scottl, Damn Yankees, Ray Charles

UPCOMING

Sy

® SWITCH (MCA)
Single: You Can't Resist it/Lyle Lovett (Curb/MCA)
Other Featured Artists: Bruce Hornsby, Joe Ely, Jody Watley
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‘Mambo Kings’ Love Lucy

The late Lucille Ball will make a
cameo appearance in the forth-
coming music-based drama
“The Mambo Kings,” thanks to
some high-tech editing. She'll co-
star with her son (and former
member of 1965’s “‘I'm A Fool’" hit-
makers Dino, Desi & Billy) Desi
Arnaz Jr., who portrays his late
father at age 38 during scenes in
which the title characters (Ar-
mand Assante and Antonio Ban-
deras) appear on the “I Love
Lucy’’ show.

Interestingly, this new footage
was shot on the same stage at the
former Desilu Studios where the
original TV series was filmed.
Warner Bros. will distribute the
flick, which follows the life and
hard times of a pair of Cuban musi-
cian brothers who bring their
ethnic music to NYC in the '50s

(see R&R 7/20/90).

Gregg Allman — a ‘Rush’ release.

Allman Gets ‘Rush’ Role

Southern rocker Gregg Allman
will make his major motion picture
acting debut in MGM-Pathe's
forthcoming cop drama “Rush.”
The Epic recording artist plays
Will Gaines, a menacing drug king-
pin who threatens to take control of
the fictional town of Katterly,
TX.

Currently shooting in Houston,
the film stars Jennifer Jason Leigh
as a young female cop who teams
up with a veteran vice officer (Ja-

MEDIA

Shaking With Joy

Giant recording artists Too Much Joy recently visited Bobcat Goldthwait
backstage at the SF comedy club Bimbo's. The Joyful boys wanted to
thank Bobcat for selecting their tune “Clowns” as the title song for his forth-
coming comedy “Shakes The Clown.” The film — directed by and starring
Goldthwait — is about an alcoholic ciown. Standing are (I-r) TMJ's Sandy
Smallens and Goldthwait; seated (I-r) are TMJ members Jay Blumenfield,

Tommy Vinton, and Tim Quirk.

son Patric) to bring down Gaines
— a great idea until Leigh and Pat-
ric become lovers and Gaines's
customers. Sam Elliott co-stars as
a police captain in the Lili Fini
Zanuck-directed picture. Look for
it in late '91 or early '92.
Connick ‘Scutter’
Country Boy
Columbia ivory-tickler Harry
Connick Jr. is set to star in “Scut-
ter” — a comedic thriller about a
good o’ country boy accused of
murder who turns to his city
slicker cousin for help. “Fletch”
author Gregory MacDonald pen-
ned the screenplay.

Fade To Black

* Third Stone/Atlantic rockers
Saigon Kick have contributed the
song ‘“‘Coming Home” to Stone-
bridge Entertainment’s forthcom-
ing action film, *“Stone Cold.”
Ex-Seattle Seahawk Brian Boz-
worth stars as an FBI agent who
goes undercover to infiltrate a
biker gang.

* Could Oscar-nominated grifter
Annette Bening be playing
Catwoman in the sequel to “Bat-
man’’?
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WEEKEND BOX OFFICE
APAIL 5-7

1 Teenage Mutant $7.81
Ninja Turties Il (New Line)

2 The Silence Of $4.76
The Lambs (Orion)

3 The Marrying Man $4.03
(Buena Vista) *

4 Dances With $4.01
Wolves (Orion)

5 Defending Your $3.28
Lite (Wamer Bros.)

6 New Jack City $2.85
{Warner Bros.)

7 Sleeping With $2.53
The Enemy (Fox)

8 Class Action (Fox) $2.04

9 Home Alone (Fox) $1.95

10 Career $1.89

Opportunities (Universal)

All figures in millions
*First week n release
Source: Exhibior Reistions Co

COMING ATTRACTIONS:
No music-related films opening
this week; file for a tax exten-
sion instead
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THE PARC FIFTY ONE HOTEL. SMALL, BEAUTIFUL, UNDERSTATED.

A hidden refuge on Manhattan’s West Side
for radio & record executives, Parc Fifty One
Hotel has 178 large rooms and suites designed
in styles ranging from Country French to

Art Deco.

At 51st Street and 7th Avenue, Parc Fifty One

puts you within steps of Westwood One, Unistar,

CBS, and major recording studios — as well as

Manbhattan’s finest restaurants and shops.

EXPERIENCE THE LUXURY OF

P (‘ FIF'I‘Y ONE HOTEL P VR A LVNE HOTELS 1 NTERN
4 . HONG RONG - LONDON < NEW YORK + PHOENIA + KAUAL- SAN ANTONIO - SAN FRANGISCO - SYDNEY

Call for reservations.

NEW YORK

PARC FIFTY ONE HOTEL

800-338-1338

I52WEST SIST AT 7TH AVENUE - NEW YORK - 212-765-1900
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OVERVIEW

LIFESTYLES

Five Tips On

Tracking

s your station up on current
trends? If you'd like to be the
first in your market to spot
emerging socia<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>