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EDUCATION = MORE
ACCURATE RATINGS?

Guest columnist Allen Klein
claims educating listeners
about the ratings process
would be a practical, low-cost
method to improve audience
measurement.
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NAB CHATTERBOX

As do most conventions, NAB '91

reaped its share of hot cocktail

gossip:

®Granum taps Peter Ferrara as
COO

®EZ Communications files suit to
foreclose on KUDA/Las Vegas

®FCC approves Marathon
Broadcasting deal

®Bill Steding becomes a principal
in new workout group — Star
Portfolio Services.

Page 4

WHO’S PLAYING ‘THE
RIGHT ROCK’?

“l don't intend to use childish Jacor
tactics to market the station,” says
KAZYI/Denver GM Stephen
Youlios, one of the combatants in a
three-station sicgan war that has
lawyers licking their chops. Harvey
Kojan gets a handle on the
situation.
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CRITICAL LIST

Effectively criticizing employees is
one of a manager’'s most difficult
tasks. This week's Management
section features nine guidelines to
help you perfect the technique.
Page 20
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IN THE NEWS THIS WEEK

& Phil Boyce PD at WJR/Detroit

@ Gregg Steele PD at KNAC/L.A.

2 John Dimick PD at KBER/Salit
Lake City

% George Hart PD at KONO/San
Antonio

# Trey Ware PD at KSRR/San
Antonio

¢ Eddie Edwards PD at KEBC/
Oklahoma City

Page 3, 14

Newsstand Price $6.00

RADIO & RECORDS

KROQ Team Suspended
After Murder Hoax

Commission To Investigate; Infinity’s
Karmazin Defends Staffers

KROQ/Los Angeles morning
duo Kevin Ryder & Gene
“Bean” Baxter and late-night
personality Doug “The Slug”
Roberts were suspended last
week when it was revealed that
a highly publicized murder con-
fession broadcast on the Infinity
New Rock station last summer
was actually a hoax perpe-
trated by the trio. If it is deter-
mined that the station violated
FCC policy, the licensee faces

NAB-Eureka Deal Looks Shaky

Letter Of Intent Expired; Competing Gannett
Technology Displayed At NAB Convention

LAS VEGAS — The National
Association of Broadcasters

| may have failed in its efforts to

secure exclusive North Ameri-
can licensing rights to digital
radio technology developed by
Europe’s Eureka-147 project,
according to a senior associa-
tion official.

During opening ceremonies
at the NAB 91 convention here,
NAB Exec. VP John Abel told
radio broadcasters that a letter
of intent from Eureka — which
proposed the exclusive deal —
had expired April 1, and there
was a “fairly minimal” chance
that the deal would be rein-
stated. He blamed the break-
down on disorganization among
Eureka-147 partners, who he
said “haven’t named a nego-
tiating team."”

The announcement came as a
surprise, because Abel had
made no mention of trouble 24
hours earlier when lobbying ex-
ecutives of the National Associ-
ation of Black-Owned Broad-
casters (NABOB) to support
NAB'’s exclusive rights plan. He
said Eureka had tentatively
agreed to an exclusive arrange-
ment with NAB for promotion,
development, and licensing of
DAB technologies.

Eureka-147 Managing Direc-
tor Egan Meier-Engelon con-
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MAGIC BUS

DAB Demo
Wins High
Marks

At the NAB convention in Las
Vegas, American broadcasters
were treated to their first real-
time demonstration of digital ra-
dio in a moving vehicle. if the
system performs as well in real
operation as the prototype on
display did, there wili be no
doubting DAB's superiority over
FM transmission.

Jointly sponsored by the NAB
and system developer Eure-
ka-147, the demonstration was
held in a convention bus out-
fitted with digital and analog re-
ceivers, headphones at each
seat, and waveform monitors.

DAB/See Page 32

URY RETIRES

Chase Ups
Karlik To
President/COO

Chase Communications has
promoted Ed Karlik to Presi-
dent/COO of the Hartford-based
group. He succeeds Perry Ury,
who is retiring. Karlik has been
with Chase for five years, most
recently as President/Tele-
vision Division.

“I grew up in TV,” Karlik told
R&R, but noted that his early
career included radio time buy-
ing at an ad agency.

KARLIK/See Page 32

Quarterly Business Report

firmed that his group had been
“slow to move commercially.”
While expressing hope that

L e e

Keynoter Al Sikes

negotiations would resume
soon, Meier-Engelon said NAB
— and not Eureka — was in-
sisting on exclusivity. He said
foreign governments who’ve
funded Eureka research have
objected to exclusive licenses
and that no individual Eureka
project member has the author-
ity to grant exclusivity, which
he said “will be a very hard
point in the negotiatons.”

NAB/See Page 32
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penalties that range from repri-
mand to license revocation.

Speaking at the NAB conven-
tion in Las Vegas, FCC Chair-
man Al Sikes told R&R he has
directed the Commission’s
Mass Media Bureau to investi-
gate the matter. He declined to
speculate on the sort of punish-
ment Infinity might face.

Karmazin: No Plans
To Terminate

Infinity Chairman Mel Kar-
mazin told R&R, “We’ve taken
all the steps any licensee could
possibly take, and we’ve done it
all.” He reaffirmed that the
company has no plans to term-
inate the air personalities.
“They are, and have been, ex-
emplary employees. They
made a mistake. They acknow}-
edged that they made a mis-
take, they’re currently on sus-
pension, and we felt that we
took the proper action.”

The stunt occurred last June
13 during a bit called “Confess
Your Crimes,” in which lis-
teners were encouraged to re-
veal past sins on-air. One caller
claimed he had killed his girl-
friend after finding her with an-
other man. As it turns out, the
“murderer’”’ was Roberts, then
a personality at KZZP/Phoenix.

KROQ/See Page 32

R R

Arbitron: News Up, Music Down

WRKS Takes Over Top NY Spot Despite Wartime N/T Boost

New York
Fa '90 wi ‘91
WRKS {UC) 56 68
WINS (News) 44 57
WCBSFM (Gold) 50 5.0
WLTW (AC) 51 5.0
WPAT-AM & FM
(B/EZ}* 57 6.0
WCBS (News) 36 44
WOR (Talk) 39 43
WNSR (AC) 35 4.2
WBLS (UC}) 40 44
WQHT (CHR) 41 3.7

“Not a fulltime simuicast

Los Angeles

Chicago
Fa'90 wi'91 Fa'90 Wi'91
KOST (AC) 55 687 WGN (AC) 93 78
KIIS-AM & FM WGCHM (UC) 72 74
(CHR) 51 47 WBBMFM (CHR) 6.2 6.9
KABC (Talk) 43 43 WBBM (News) 44 52
KFWB (News) 29 43 WVAZ (UC) 45 48
KLOS (AOR) 48 4.0 WMAQ (News) 27 45
KNX (News) 32 40 WCKG (CR) 41 39
KKBT (UC) 35 3.8 | WUSN (Ciry) 40 38
KBIG (AC) 38 35 WXRT (AOR} 28 36
KPWR (CHR) 45 35 WLIT (AC) 32 35
KXEZ (Gold) 30 32
Complete market breakouts on Page 17.

Much like the corresponding
Birch ratings, the initial winter
’91 Arbitron results were a boon
to News/Talk and information
radio. The Group W and CBS
News stations in New York, Los
Angeles, and Chicago were up
34% from the fall. WMAQ/Chi-

cago — a relative newcomer to
the News fray — earned its
best book yet, catapulting to
sixth place.

Results among music for-
mats were mixed, but the trend
among CHR stations was not

bright: Six of the eight CHRs in
the top three markets were
down. Of the two stations that
improved, one of them — KQLZ
(Pirate Radio)/Los Angeles —
switched to AOR in the middle
of the rating period. Full results
from six markets on Page 17.

Begins Page 10







Stations Prepared For Base Closings

But Slow Transitions And Possible New Uses Offer Hope

If the latest round of Pentagon
budget cuts does result in closure
of military bases, radio stations in
affected markets say they expect
to survive the ordeal with a com-
bination of hustle and belt-tight-
ening.

Although his area could lose up-
wards of 17,000 military jobs upon
the proposed closing of Fort Ord,
KMBY/Monterey, CA owner
Stephen M. Adams said his
station’s advertising base should
survive largely unscathed.

“The closing won't affect the
(nearby] Salinas and Santa Cruz
markets, where 75% of our Arbi-
tron diaries and 65%-70% of our re-
tail advertising comes from,” said
Adams.

Diversified Economy

Kathy Baker, VP/GM of cross-
town KWAV, was slightly less opti-

mistic, saying she expects her sta-
tion to be hurt in the short run by
closing-related reductions in such
ad categories as automotive and
fast food.

Echoing a common sentiment,
Baker said the government’s plan
to close the base over a period of
several years should allow time for
the station to develop new cate-
gories and clients. “We’re just go-
ing to have to work really hard.
Ten or 15 years from now, when
they clean up and sell the base, it
could bring more affluent people to
the area. Until then, luckily, we
have a diversified economy, with
tourism and agriculture — there’s
more than just the base.”

The situation is similar in Merc-
ed, CA, which is scheduled to lose
Castle AFB. KYOS/Merced GM
Michael Kerr told R&R a lengthy
phase-out schedule — combined

Boyce PD At ABC’'s WJR/Detroit

After four years as ND at
KHOW/Denver, Phil Boyce has
been appointed PD at Cap Cities/
ABC Full-Service AC WJR/De-
troit. In his first programming
assignment, Boyce succeeds Jim-
my Barrett, who remains as APD/
Promotion Director.

Boyce told R&R, “This is a great
opportunity to take a No. 1 station
and make improvements to keep it
there. The challenge is to convey to
the staff my vision of how this sta-
tion should sound.

“We're making WJR consistent
with the information elements peo-
ple want and expect. We have a
tremendous image, but we weren’t
giving certain information fre-
quently and consistently enough.”

| LETTER

. Too Much |
Shannon?

Must we continue to be bombard-
ed with front-page stories in R&R
concerning the latest exploits of
Scott Shannon? Most level-
headed people in the industry have
long since dismissed Shannon as
an egotistical, no-talent braggart
who generates ratings (or attempts
to) by acting obnoxious on the air.

By giving an enormous amount of
publicity to Shannon, you are heip-
ing to influence an awful iot of
young programmers, who now
think it's perfectly okay to run liners
like “Don't be a dickhead” and
“Crank it up and piss off your
neighbors."”

Since his initial success in New
York, the trade press (R&R inclua-
ed) has treated Shannon as a god.
Big deal! At the time, there was no-
body doing CHR on FM in New
York. My 82-year-old grandmother
could have accomplished the same
thing.

Why not devote the space you
continually devote to Shannon to
the real stars in radio, the PDs and
GMs who are truly contributing
| something to the industry? |

(Name withheld by request) |

Phil Boyce

Prior to joining KHOW, Boyce was
ND at KIMN/Denver, KFH/
Wichita, WKY/Oklahoma City,
and KDZA/Pueblo, CO.

with the possibility the shuttered
base will become a college campus
— leaves him feeling good about
the future.

‘Getting Real Lean’

Anniston, AL is less fortunate. If
and when the town loses Fort
McClellan’s 7100 jobs, says
WDNG/Anniston GM J.J. Dark, it
will almost certainly shed at least
one radio station. ‘“There are eight
stations here — too many. Adver-
tising [expenditures] are the same
today as they were 10 years ago.”

Dark said he believes his station
will survive by ‘‘getting real lean”
and holding on until the area can
attract new industry and ‘‘stop re-
lying on Uncle Sam.”

Broadcasters in Valdosta, GA
said they will join the effort to save
that city’s Moody AFB, but added
that given the four-to-five-year
phase-out, they should have little

BASE CLOSINGS/See Page 32

Steele Named
KNAC PD

Replaces Edwards At
Flagship L.A. AOR

“Rockline” Assoc. Producer
Gregg Steele has been named PD
at KNAC/Long Beach-Los An-
geles. He succeeds Pam Edwards,
who is leaving the Flagship Broad-
casting hard-rocking AOR to join
the Columbia promotion depart-
ment.

“Gregg's got all the qualities I
was looking for,” remarked KNAC
GM Gary Price. “He’s a very
bright guy, really knows his music,
and totally understands KNAC.”

Steele was a personality at KGB/
San Diego for two years before
joining “Rockline” last summer.
Prior to that he was PD at KNOX/
Grand Forks, ND.

\ Mr. Mojo Risin’

MOD/air talent —

In response to the voluminous and sundry reader requests for more, more,
more Mojo Radio coverage (of which the adjacent Ietter is but one exam-
ple), here's photographic proof that syndicated talk host — and former CHR

Rush Limbaugh really did help Scott Shannon kick off the
latter's first Mojo Radio morning show last week (4/11). Seen at the scene |

in Mojo's New York City studios are (I-r) Shannon, Q102/Philly OM Mark
“The Voice Of Mojo Radio” Driscoll, Mojo’s M.J. Kelli (largely obscured),

and Limbaugh his badself.

Also on-hand for Mr. Mojo’s risin’ were a pair of subway blues singers/gui-
tarists — the Mississippi Delta Blues Band — who favored listeners with a
live! in the studio version of “I've Got My Mojo Working" (natch). But seeing
as how they don't have egos the size of these air personalities’, you won't
be catching an orbful of them in this paper. Unless the gig lands ‘em a deal
with one of those new labels, of course.
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ACHIEVING THE RIGHT MIX

Recurrents and gold play a relatively small but
crucial role in a CHR’s music mix. Three
master mixologists present their winning
recipes.
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Duggan Urges FCC To
Move Cautiously On DAB

Thp FCC is under pressure to move rapidly on DAB,
Commissioner Ervin Duggan said during a seminar last

week (4/11), but he called for caution.

“We're at the beginning of our
consideration of DAB,” Duggan
said, warning that the FCC should
“not put getting it finished ahead of
getting it right.” Duggan said he
had no solutions yet for implemen-
ting DAB in the U.S., but added
that the Commission’s next step is
to carefully structure the right
questions on DAB.

Duggan said he didn’t want DAB
to destabilize current broadcast-
ers, “to whom we owe considera-
tion.” But he raised the possibility
that not all current AM and FM li-
censees would be able to receive
DAB channels, saying the FCC
might have to weigh protection of
existing broadcasters against pro-
moting diversity by allowing new
entrants. Duggan also took a slap
at the NAB’s insistence that satel-
lite DAB would destroy the concept

of localism in U.S. broadcasting.
He said the interests of some local
listeners may be served by recep-
tion of national DAB services.
Citing broadcasters’ concerns
about too many new DAB signals
“swamping” their markets, Dug-
gan questioned whether it would be
possible, as some people have sug-

gested, to reserve some DAB chan-
nels for later expansion. He said
that would create “tremendous
contention” from would-be licen-
sees pressing the FCC to release
channels. “I'm not aware of any
technology that has been success-
fully contained, except for nuclear
weapons,” Duggan noted.

AM DAB? TV DAB?

Two new proposals for DAB im-
plementation surfaced during the
all-day DAB conference sponsored
by Northwestern University’s An-
nenberg Washington Program for
communications policy studies.
Gannett said its FM DAB system
also should work for AM, and a Eu-
reka scientist said the VHF TV
band might be the U.S.’s solution to
terrestrial DAB.

Gannett Radio VP/Engineering
Paul Donahue said his company’s

Continued on Page 8

fense Department.

In its latest comments on WARC
preparations, the NAB noted Penta-
gon concerns about national secur-
ity it aeronautical flight testing
telemetry is forced to move from
L-band to higher frequencies. “It is
our view that an orderly and rational
opening up of an L-band allocation
for DAB need not be at any genuine
expense of such security,” the
NAB said.

The NAB also opposes the Bush
administration’s alternative pro-
posal, which would put DAB at
S-band (2400 MHz). That would
significantly increase receiver costs
for consumers, the NAB said, sug-
gesting that aeronautical telemetry
could more easily use the band.

NAB Fights For L-Band DAB

The NAB is urging the FCC to support an L-band (1500
- MHz) allocation for DAB at next February’s World Adminis-
trative Radlio Conference despite opposition from the De-

‘Hidden Agenda’

In a sharp break with the NAB,
Saga Communications Inc. said it
fully supports the Bush administra-
tion in keeping telemetry where it
is. Saga President/CEO Ed Chris-
tian told R&R, “The NAB doesn’t
really represent a consensus of
broadcasters,” adding that NAB of-
ficials appeared to have a "hidden
agenda” to fund the organization
with royalty rights from Eureka
DAB. Christian said Saga supports
in-band DAB for terrestrial broad-
casters and that satelite DAB,
largely as a replacement for interna-
tional shortwave, should be at
S-band.

Satellite CD Radio told the FCC
an in-band system should accom-
modate terrestrial DAB, but said
L-band is the best option for satei-
lite DAB. SCDR said telemetry
coulid be gradually moved out of the
band “without undue economic
hardship,” but added that the ad-
ministration’s S-band proposal is a
“second-best option.”

International Radio Satellite
Corp., which proposes to build a
worldwide satellite DAB system,
blasted the S-band idea as “finan-
cially unsupportable” because of
higher satellite and receiver costs.
Rather, it said, an L-band service
“could generate annual revenues in
excess of $300 million to $400
million,” with new jobs and tax rev-
enues more than covering the
costs of moving telemetry.

Las Vegas Station To Fight Fine
Non-Commercial KCEP Hit With $3000 ‘Underwriting Message’ Violation

Calling itself the victim of pressure brought to bear by
commercial broadcasters, non-commercial KCEP/Las
Vegas said it will appeal a $3000 FCC fine for violation of
the Commission’s underwriting announcement rules.

KCEP was one of two non-com-
mercial outlets fined by the FCC in
the past week for underwriting ex-
cesses. On Monday (4/15), the
agency socked KYQX/Springtown,
TX with a $5000 levy for airing
what amounted to commercial
spots for local businesses.

“We know the FCC is under in-
creasing pressure from commer-
cial broadcasters to clamp down on
non-commercial stations [for un-

~

derwriting violations],” said
KCEP GM Al Johnson. “But it’s
unfair to make an example of a sta-
tion that’s serving such a useful
role in the community.”

Seeing Spots?

The FCC fine was levied for eight
‘“underwriting messages’’ that
read very much like commercial
spots, endorsing the merits of var-

ious car dealerships, concerts, and
nightspots. FCC rules prohibit non-
commercial stations from airing
messages that promote the sale of
goods and services of for-profit en-
tities in exchange for financial con-
sideration paid to the station.

In its appeal, KCEP — which is
licensed to a quasi-governmental
economic development agency —
will argue that the fine is exces-
sive, especially considering that
other stations have committed
worse violations but were not repri-
manded.

- REPORT

PAT CLAWSON

McCord Greeted With Open
Arms At NAB ’91

AS VEGAS — The man of the hour at NAB '91 is

Granum Communications CEO Herb McCord. Ow-

ing to his recent $50 milion funding by Kohlberg
Kravis Roberts, he's being welcomed by a stream of
bankers, station peddiers, and hangers-on as though he
was a long-lost brother.

“I'm looking at some deals, but I'm in no hurry. I'm looking for quality,”
he told me during Monday afternoon’'s (4/15) cocktail party at the
Blackburn & Co. hospitality suite. McCord added that he’s tapped Peter
Ferrara, most recently with Ragan Henry’s U.S. Radio L.P., as the new
COO of Granum, with an official announcement due shortly.

Others attending Blackburn's bash were such industry bluebloods as
Robert F.X. Sillerman, Carl Hirsch, Norm Feuer, Ed Christian, and Gary
Edens. Sillerman sald he's working on a new deal that may be announced
soon, but he wouldn't give specifics. Feuer said he's negotiating to add two
more Southeastern stations to his new Force Il Communications group,
but categorically denied industry rumors that he’'s making a bid for Tom
Joyner's Roanoke properties.

Other cocktall chatter: EZ Communications filed suit in Clark County,
NV Circuit Court this week to foreclose on KUDA/Las Vegas. EZ alleged
that Tom Quinn's Americom lit has defaulted on a $3 million promissory
note stemming from its purchase of the FM two years ago. Americom
hasn't yet responded to the suit. And tongues were wagging about former
TA Associates venture capitalist Bili Collatos's decision to team up with
Star Media CEO Bill Steding and Edwards & Angell attorney Steve
Meredith to form a new workout group — Star Portfolio Services.

FCC Approves Marathon Deal

T&T Commercial Finance VP Steve Turpin was

about to kick off a big NAB '91 party in the Mata

Hari suite atop Bally’s Casino at presstime Tuesday
night (4/16). He had an extra reason to celebrate — the
FCC has tossed out charges by Manhattan radio lawyer
Barry Skidelsky that Turpin lied under oath in a New York
FM proceeding.

The FCC action clears the way for Marathon Broadcasting’'s WAVH/
Mobile, AL and KBUL/Carson City, NV to be transferred to Lee Mitchell
as trustee of Atmore Properties, an AT&T subsidiary, in lieu of foreclosure.
Skidelsky had accused Turpin of lying in @ Queensbury, NY FM licensing
hearing in order to help another AT&T borrower. He challenged the
Marathon transfer on grounds that Turpin and AT&T lacked the character
qualifications necessary for a licensee. Turpin vigorously defended his in-
tegrity in a series of FCC filings.

The FCC decision doesn't clear Turpin of the allegations, but merely
sidesteps them on grounds that they're irrelevant because he isn't going to
be the licensee of the Marathon properties and can't influence the trustee.

“We view it as a balanced decision that deals with the facts. I'll leave it
at that,” Turpin said.

Rook Files Bankruptcy Petitions

eteran broadcaster John Rook has filed a personal

bankruptcy petition and placed his KCDAI/Coeur

d’Alene, ID (Spokane, WA) in Chapter 11 proceed-
ings after efforts to refinance the station collapsed.

Former owner Unicom Inc., a Las Vegas-based media firm headed by
entertainment tycoon Merv Adelson, called Rook's $520,000 promissory
note due last December. Collection was delayed while Spokane investment
house Empire Securities engineered a private placement, but the
securities offering pulled in only $300,000.

Rook, the former PD of KABC/Los Angeles, has been struggling since
1988 to keep the station afloat financially. He’s complained to the FCC that
he's a victim of efforts by muitimillionaire Duane Hagadone to monopolize
the North idaho media market. Rook also has alleged that Hagadone — who
owns KVNI/Coeur d’Alene, ID and seven dally North idaho newspapers —
has blacked out news coverage of KCDA and is attempting to acquire con-
trol of nearby KMW C/Hayden, ID by using his son, Todd Hagadons, as a
shell party. The Hagadones have denied the allegations.

Another bankruptcy action this week: The U.S. Bankruptcy Court in
Fresno, CA has ordered trustee Robert Hawkins to liquidate KRGO/
Fowler, CA. The station has been in Chapter 11 since 1983.

[ 1



What one weapon do these

premier AC stations have?

WEAZ "EZ 101," Philadelphia

"Our ratings just keep going up and up...and thanks to The Research Group,
'EZ 101" is now the dominant AC station in the Philadelphia market. They're
clearly the best...no one even comes close."

Jerry Lee .
President/General Manager

"Y-94 FM," Syracuse

"The Research Group gives us the tools we need to stay close to our customers
and be successful. Together we develop a strategic plan and adhere to it very”
closely. The results have been significant; for eight straight years, we've been
#1 in our target demo of adults 25-44. They know AC like nobody else."”

John Terboss
Vice President/General Manager

KMZQ "Klassy 100, Las Vegas

"We initially sought out The Research Group because we know they get
results. Our station has grown dramatically in the past year, doubling its
target audience of adult females. If you want results in this format, you need
The Research Group on your team."”

Dex Allen
Managing Partner, Commonwealth Broadcasting

These and over 43 AC stations in large, medium, and small markets use The
Research Group's unique system of listener focus, strategic warfare, music
testing, and marketing that brings extraordinary success. If you're an AC
station, consider a partnership with the firm America's top AC stations turn to.

In almost every field, there 1s a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team
METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888
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TRANSACTIONS

Mays Acquires A Clear
Channel In Kansas Court

Pegasus Basks In A Montana Sunrise

 HBar U 118 Wee
KQAM & KEYN/Wichita
PRICE: $2 million (approximate)
TERMS: Asset sale by court-appointed
receiver

BUYER: Clear Channel Communica-
tions Inc., headed by President/CEO
L. Lowry Mays. It also owns KMKJ &
WQUE/New Orleans; WOAI & KAJA/
San Antonio; KTOK & KJYO/Okla-
homa City; KAKC & KMOD/Tulsa;
KPEZ/Austin; WELI/New Haven;
KALO/Port Arthur, TX; WHAS &
WAMZ/Louisville; KORA & KTAM/
Bryan-College Station, TX; KHYS/
Houston; and five TV stations.
SELLER: Radio Management Ser-
vices, owned by Steven Evans of Cen-
terville, UT, receiver for Aberdeen
Communications Inc., which had
been owned by John Outcalt of Pep-
per Pike, OH; Kevin Shaw of Clevel-
and Heights, OH; and Richard Os-
bourne of Chagrin Falls, OH
FREQUENCY: 1410 kHz; 103.7 MHz
POWER: 5kw day/1kw night; 95kw at
860 feet

FORMAT: Gold

COMMENT: This combo sold for
$4.43 million in 1988. The Central
Trust Company foreclosed on the fi-
censee in January for debts in excess
of $3 million. The buyer will be seeking
a waiver of the FCC's cross-ownership
rule to acquire these stations in a mar-
ket where it already owns a television
station, KSAS-TV/Wichita.

Jefco Enterprises Stations
PRICE: $425,000

TERMS: Stock sale for promissory note
covering entire sale price at 9% annual
interest; interest-only for the first 18
months, then payable in equal monthly
amounts over 120 months

BUYER: Robert Bruton of Ft. Worth,
TX

SELLER: George Marti of Cleburne,
TX is selling his 49.1% interest in Jef-
co Enterprises Inc. along with a
50.9% stake held by Elizabeth Fletch-
er, personal representative of the
Estate of Jimmie Earie Fletcher,
which Marti will purchase simultane-
ously with the closing for a cash pay-
ment of $50,000 and assumption of a
$70,000 note. Marti also has interests
in KCLE/Cleburne, TX and the propos-
ed assignee of KCLW (FM
CP)/Hamilton, TX.

KDSI & KOPY/Alice, TX
FREQUENCY: 1070 kHz; 92.1 MHz
POWER: 1kw; 3kw at 300 feet
FORMAT: Country

KNGV/Kingsville
(Corpus Christi), TX
FREQUENCY: 92.7 MHz
POWER: 3kw at 210 feet
FORMAT: AC

KQEZ/Coolidge

PRICE: $380,000

TERMS: Asset sale for $10,000 cash
at closing and five-year promissory
note for $320,000 at 10%, with inter-
est accrual to begin four months after
closing. In addition, the seller is to re-
ceive $50,000 in five equal annual
payments under a non-compete agree-
ment.

BUYER: ChrisCom Inc., owned by
Scott Christenson of Scottsdale, AZ.
He owns 1% of KKPL-AM & FM/Op-
portunity, WA,

SELLER: Larry Saisburey of Phoenix
FREQUENCY: 103.9 MHz

POWER: 3kw at 300 feet

FORMAT: Country

* Refinancing
e Restructuring credits

* New acquisitions

Investment Banking,
Financial Consulting

and Loan Placement Services
for the Broadcast Industry

3202 Terminal Tower
Cleveland, Olio 44113,
216.241.0900

Chesley Maddox & Associates, Incorporated

WHERE HAS ALL THE MONEY GONE?

We're putting creative solutions to work for our clients.

e Financing equipment purchases and leases

Chesley Maddox
& Associates,
Incorporated

476 Murdock Avenue
Meriden, Connecticut 06450
203.634.2310

KXRQ/Trumann

PRICE: $30,000

TERMS: Asset sale for $2500 earnest
money and six-year promissory note at
10% interest, with the first of 72
monthly payments due 60 days after
closing

BUYER: Farrell Gates of Paragould,
AR. He is currently an air talent at
KDRS & KLQZ/Paragould, AR.
SELLER: Eagle Communications Inc.,
owned by President John J. Shields
and John W. Shields. They have in-
terests in KDRS & KLQZ/Paragould,
AR; KSRB/Hardy, AR; and KWEZ (FM
CP)Trumann, AR.

FREQUENCY: 1530 kHz

POWER: 250-watt daytimer
FORMAT: Religious

COMMENT: The seller remains re-
sponsible for payment of a $250,000
note to Citizens Bank of Jonesboro,
Jonesboro, AR, and has pledged to ob-
tain the bank’s release of the assets
being transferred in this transaction.

KSPE/Santa Barbara

PRICE: $250,000 for 49%

TERMS: Cash for newly issued stock
BUYER: James and Doreen Farr of
Santa Barbara, CA. James Farr is the
station's Sales Manager.

SELLER: Spectacular Broadcasting
Inc., equally owned by Richard C.
Marsh of Carpinteria, CA and Richard
E. Marsh of San Marino, CA, who will
each continue to own 25.5% of the i
censee following this transaction.
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: News/Talk

COMMENT: This station was purchas-
ed for $302,000 in November 1990.

WQQWwI/Waterbury

PRICE: $16,000 for 66.6%

TERMS: Stock sale for cash

BUYER: Thomas Coffey of Hamden,
CT and Robert Somerville of Water-
bury, CT, who are each acquiring a
33.3% stock interest in Comko Ltd.
Coffey is the station’'s GM; Somerville
is a Sr. Sales Associate. Shareholder
Elien Duncan of Pompano Beach, FL
will retain her 33.3% stock interest.
SELLER: Richard Barbieri Sr. of Wa-
terbury, CT and John Corpaci of Wa-
terbury, CT, who are each selling a
33.3% stock interest. Barbieri's son,
Richard Barbieri Jr., and Corpaci's
sister, Jo Ann Rander, are stock-
holders of WWCO/Waterbury, CT.
FREQUENCY: 1590 kHz

POWER: Skw

FORMAT: AC

COMMENT: This station sold for $1.5
million in 1987. The contract for this
transaction specifies that "the net
worth of the corporation is not less than
$24,000."

TRANSACTIONS AT A GLANCE

1991 Deals To Date:

(Last Year: $378,365,407)

Total Stations Traded This Year:
This Week’s Action: . . .. ... ve...$4,574,501

Total Stations Traded This Week:. . ......

$202,605,135

...... .. 277
(Last Year: 356)

(Last Year: $38,180,383)
. 24
{Last Year: 45)

(approximate)

® Deal Of The Week:
® KQAM & KEYN/Wichita $2 million

® KDS! & KOPY/Alice, TX

® KWIPDallas, OR $21,000

® Jefco Enterprises Stations $425,000

® KNGV/Kingsville (Corpus Christi), TX
® KQEZ/Coolidge, AZ $380,000
® KXRQ/Trumann, AR $30,000
©® KSPE/Santa Barbara, CA $250,000 for 49%
® WQQW/Waterbury, CT $16,000 for 66.6%
® WMGA/Moultrie, GA $40,001 for 66.6%
& WSNI & WSTT/Thomasville, GA No cash consideration for 1%
® WRJH/Erandon, MS No cash consideration for 25%
® WEPQIPort Gibson, MS $25,000
® KGHL & KIDX/Billings, MT 51 milkon
# KLUK (FM CPyLaughiin, NV 5180000 for 40%
® KABJ (FM CP¥Taos, NM 510,000
® WHKY/Hickory, NG MNo cash consideration for 4.3%
& FM CP/Harrisan, O Undetermined for 50%

& WCOGIRidgeland (Hilton Head Island), S5C $22,500
& WXGM/Gloucaster, YA $165.000 for 75%
# WZKT/Waynesboro, VA No cash consideration for 51%

WMGA/Moultrie

PRICE: $40,001 for 66.6%

TERMS: This is a three-step stock
transfer which occurred last year, but
only now is being reported to the FCC.

TRANSACTION #1: A 50% stock in-
terest was acquired for $30,000
{$15,000 cash and a promissory note
for $15,000) and a release from cor-
porate obligations in return for the
seller’s forgiveness of $111,136 prin-
cipal and interest on personal loans to
the corporation.

BUYER: Dr. James E!der Sr. of Syl-
vania, GA. He owns 33.3% of WGFS!
Covington, GA.

SELLER: James Hardy of Sylvester,
GA, selling his entire 50% stake in Ra-
dio Moultrie Inc.

TRANSACTION #2: A 15% stock in-
terest was transferred from father to
son for $1.

BUYER: G. Cristopher Elder of Con-
yers, GA. He owns 33.3% of WGFS/
Covington, GA.

SELLER: Dr. James Elder Sr.

TRANSACTION #3: A 15% stock in-
terest was acquired for $10,000 cash
and new stock was issued to the buyer
for his assistance in selling advertising
on the station, resulting in each owner
holding 33.3% of the outstanding
stock.

BUYER: G. Cristopher Elder

SELLER: Douglas Sutton Jr. of Moul-
trie, GA, reducing his 50% stock inter-
est to 33.3%. He owns 33.3% of
WGFS/Covington, GA.

FREQUENCY: 1130 kHz

POWER: 1kw day/250 watts night
FORMAT: Country

COMMENT: Since these stock trans-
fers took place, a stockholders' dispute
resulted in Sutton’s resignation as GM
of the station and removal as an officer,
although he still retains his 33.3%
ownership. The Elders have asked the
FCC to reinstate the station’s expired
CP and Special Temporary Authority to
operate on 580 kHz, 900 watts
day/250 watts night.

WSNI & WSTT/Thomasviile
PRICE: No cash consideration for 1%
TERMS: Stock transfer to facilitate
group ownership under a single cor-
porate entity

BUYER: Southern Broadcasting Com-
panies Inc., equally owned by Paul
Stone and Charles Giddens. The
company also owns WPAP/Panama
City, FL. Stone has interests in
WTSH/Rome, GA; WZOT/Rockmart,
GA; and WGMG/Crawford, GA. Gid-
dens has an interest in WGMG/Craw-
ford, GA.

SELLER: Thomasville Radio Inc.,
which is owned 51% by Paul Stone
and 49% by Charles Giddens
FREQUENCY: 730 kHz; 107 .1 MHz
POWER: Skw day/27 watts night;
1.55kw at 390 feet

FORMAT: Country

Continued on Page 8



QSOUND

An Open Letter To The Radio Industry:

Audio hasn’t really changed in over 30 years since the advent of stereo. It's time we enjoyed the
technologies that have been made available to us by way of NASA and military development programs for
audio signal processing. Never before has such high-end signal processing power been available,
enabling us to create soundscapes, aural illusions, and special effects that rival the visual technologies in
use today.

Given the current status of the 33 1/3 RPM LP, we can only expect that consumers will continue to
demand higher standards of quality and value for their entertainment dollar. We, at QSOUND, see high-
definition audio as not only the future of sound reproduction, but the beginning of a long-awaited
technical advance. Artists and/or record labels are incorporating QSOUND to bring their listeners the
highest quality and most life like reproduction of sound.

Currently, some of the finest audio engineers and producers in the world are using the QSOUND process
and enjoying the hi-definition and new spatiality it brings to their work. Technical input from many of
these engineers has always been considered in the design and standards within the QSOUND processor,
including attention and detail in the area of mono compatibility.

QSOUND recognizes the need for good mono compatibility and is working very diligently to
accommodate monaural playback as well as provide a new tool for those who have found the limits of
traditional stereo.

Since January 1, 1991, a new version of software has been implemented that, when properly used, limits
the mixing engineer from jeopardizing acceptable mono capability. The degree of mono compatibility is
ultimately at the discretion of the remix engineer. The criteria used at the mixing stage for checking mixes
in mono is relative musical balance. Engineers are encouraged to judiciously check the mix in mono.
Since January 1991, a higher level of mono awareness has been encouraged and implemented by the
majority of “Q” users.

Members of the Broadcast Industry have encouraged us to develop a dedicated QSOUND processor for
radio and television post-production as well as the enhancement of live concerts for broadcast. We
encourage all who are involved in the world of audio to take a look at the past, present and future and
work with us to bring state-of-the-art audio to your listening public.

With best regards,

Danny Lowe
Senior Vice President
Development and Applications

P.S. If you have any thoughts or questions regarding the above,
please jot them down and fax them to us at (403)250-1521
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TRANSACTIONS

Continued from Page 6

WRJH/Brandon

PRICE: No cash consideration for 25%
TERMS: Stock transfer to settlie estate
BUYER: June Harris of Brandon, MSis
increasing her 25% stock interest in
Radio Station WRJH Inc. to 50%.
SELLER: June Harris, executor of the
Estate of Roy Harris

FREQUENCY: 97.7 MHz

POWER: 3kw at 290 feet

FORMAT: Religious

WKPG/Port Gibson

PRICE: $25,000

TERMS: Asset sale for cash. The buyer
has agreed to reimburse the seller for
operational losses up to $2500 per
month untit closing, but not to exceed
nine months if the station "remains in
operation during the period until clos-
ing."”

BUYER: Evan Doss Jr. Corporation,
owned by Evan Doss Jr. of Port Gib-
son, MS. He is the permittee of a new
FM at Port Gibson.

SELLER: David R. Price of Washing-
ton, LA. He has interests in KNEK/
Washington, LA; WOKJ/Jackson,
MS; and KBRA/Freer, TX.
FREQUENCY: 1320 kHz

POWER: 500-watt daytimer
FORMAT: Variety

KGHL & KIDX/Billings

PRICE: $1 million

TERMS: Cash

BUYER: Pegasus Broadcasting of
Montana Inc., headed by CEQO Chris-
topher Brennan. it also owns KCAP &
KZMT/Helena, MT.

SELLER: Sunrise Montana Inc., head-
ed by Dick Eliiott

FREQUENCY: 790 kHz; 98.5 MHz
POWER: 5kw; 85kw at 370 feet.
FORMAT: Country; AC

BROKER: G. Gregory Merrill of Media
Services Group Inc.

KLUK (FM CP)/Laughlin
PRICE: $190,000 for 40%

TERMS: Stock sale for cash

BUYER: Donaid Jaeger and Robby
Ruth Palo of Glendora, CA and Willi-
am Jaeger of Yucalpa, CA are acquir-
ing a collective 40% interest in a new
corporation, H&R Broadcasting Inc.
SELLER: Jackie Reeves of Nuevo, CA
is converting his sole proprietorship to
60% ownership of the new corpora-
tion.

FREQUENCY: 107.9 MHz

POWER: 17kw at 1895 feet

KRBJ (FM CP)/Taos

PRICE: $10,000

TERMS: Asset sale for cash

BUYER: Baldridge Communications
L.P., headed by general partner Edwin
Baldridge of Many, LA. He has inter-
ests in WITT/Tuscola, IL; WMMC (FM
CP)iMarshall, IL; KWLV-AM & FM/
Many, LA; and several cable TV sys-
tems in Hiinois, Louisiana, Texas, and
Colorado.

SELLER: Taos County Radio, owned
by Ann Mansfield of Arlington, VA
FREQUENCY: 99.9 MHz

POWER: 6kw at minus 387 feet
COMMENT: The seller has applied for
an upgrade to Class C and has delayed
construction pending FCC action. The
geller acquired the CP by making a
$20,000 settlement payment to the
buyer in a 1988 proceeding and is now
transferring the permit to its previous
competing applicant for half that price.

et

WHK Y /Hickory

PRICE: No cash consideration for
64.3%

TERMS: Stock transfers to settle two
estates

BUYER: Thomas Long Sr. of Hickory,
NC is increasing his 26% stake in the
Long Family Partnership to 58.2%,

April 15, 1991

has acquired

WSIX (AM)

Nashville, Tennessee

from

Media Brokerage

7075 Industrial Road
Fiorence, KY 41042
606/727-8323

Bible Broadcasting Network, Inc.

Capstar Broadcasting, Inc.

The undersigned initiated the above, assisted in the negotiations and
acted as exclusive broker for the transaction.

John L. Pierce Associates

and Roberta Susle Long is increasing
her 8.7% stake to 40.9%.

SELLER: Roberta Susie Long, ex-
ecutrix of the Estates of Edmund and
Roberta Long

FREQUENCY: 1290 kHz

POWER: Skw day/1kw night
FORMAT: News/Talk

COMMENT: WHKY-TV/Hickory, NC is
ailso included in this transaction.

FM CP/Harrison

PRICE: Undetermined for 50%
TERMS: The selling partner is to be re-
imbursed for his out-of-pocket ex-
penses in securing the CP.

BUYER: Vernon R. Baldwin Inc., a
new corporation established by the re-
maining partner, Vernon Baldwin of
Fairfield, OH. He owns WCNW/Fair-
field, OH.

SELLER: Billy Lanham, transferring his
50% interest in a partnership dba Tri-
State Communications.
FREQUENCY: 104.3 MHz

POWER: 3kw at 328 feet

KWiP/Dallas

PRICE: $21,000

TERMS: Asset sale for cash. The buyer
also agrees to lease the station’s real
estate and equipment for 10 years at
$3687 per month, with payments go-
ing to a trustee “who shall have the
sole responsibility to disburse these
funds in a manner protective of the
rights and interests of the buyer, seller,
and acknowledged creditors.”
BUYER: Jupiter Communications
Corporation, owned by Diane Burns
of Colorado Springs,  She is in the
process of acquiring KFLJ/Walsen-
burg, CO.

SELLER: Firebird Communications
Inc., owned by Mark Blinoff of La
Crescenta, CA and Kolman Rutkin of
Long Beach

FREQUENCY: 880 kHz

POWER: Skw day/1kw night
FORMAT: This station is dark.

WCOG/Ridgeland

(Hilton Head Island)

PRICE: $22,500

TERMS: Asset sale for $10,000 cash
and a promissory note for $12,500

BUYER: Waliter M. Czura of Hilton
Head Island, SC

SELLER: Mattox-Guest of South Car-
olina Inc., owned by G. Troy Mattox
and Andrew Guest. They own WKUB/
Blackshear, GA and WDEC-AM &
FM/Americus, GA. Guest is an appli-
cant for a new FM at Darien, GA.
FREQUENCY: 1430 kHz

POWER: 880-watt daytimer
FORMAT: This station is dark.
BROKER: Gordon Rice & Associates
is to receive a commission of $1125.
COMMENT: Czura has filed a deciara-
tion with the FCC that he pleaded guilty
to “conspiracy charges in connection
with marijuana smuggling” in 1982, re-
ceived a five-year prison sentence (re-
duced to one year), and was disbarred
from the practice of law. He noted that
since his release from prison he has
built an outdoor advertising business,
had his right to possess a firearm re-
stored, and "led an exemplary life.”

WXGMI/Gloucester
PRICE: $165,000 for 75%

TERMS: Stock sale for $75,000 cash
and a promissory note for $90,000 at
10% interest payable on a 10-year
amortization Schedule; balloon pay-
ment for the outstanding balance due
after seven years

BUYER: WXGM Inc., owned by station
GM Thomas Robinson of Gloucester,
VA and Walter Wurfel of Arlington,

VA, the NAB’s Sr. VP/Public Affairs &
Communications. They hoid a CP for a
new FM at Gloucester, VA. Robinson
owns 25% of the current licensee.
SELLER: William L. Eure Jr. of Peters-
burg, VA and William Bradford Eure
of Chariottesville, VA, selling their col-
lective 75% stake in WDDY Inc. Wilii-
am L. and his wife, Sue Eure, own
WKEZ/Yorktown, VA and WCHV &
WWWYV/Charlottesvllle, VA. William
B. is GM of WCHV & WWWV.
FREQUENCY: 1420 kHz

POWER: 1kw daytimer

FORMAT: Country

WZKT/Waynesboro

PRICE: No cash consideration for 51%
TERMS: License transfer to corpora-
tion owned by the current licensee's
49% owner

BUYER: Tschudy Communications
Corporation, owned by Earl Judy Jr.
of Castieton, VA. He owns WALI &
WROG/Cumberiand, MD; WSKO/Buf-
falo Gap, VA; WBRJ & WEYQ/Mariet-
ta, OH; WMAQC/Morgantown, WYV;
WKOY & WKMY/Bluefield-Princeton,
WYV; WCRO/Johnstown, PA; and 51%
of WSVG & WSIG/Mt. Jackson, VA.
SELLER: Slocumedia Inc., owned
51% by Scott Slocum of Fishersville,
VA and 49% by Earl Judy Jr.
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: This station is dark.
COMMENT: This station was soid for
$155,000 in September 1989. The
buyer proposes to return the station to
the alr and operate it as a combo with
WSKO/Buffalo Gap, VA.

Duggan Urges FCC To
Move Cautiously On DAB

Continued from Page 4

DAB system — now called USA
Digital Radio — should work for
AM, although at a lower bit rate
than is possible for FM. He said the
AM DAB sound quality should be
“better than current FM” but less
than CD quality. Also, Group W
Radio Director of Engineering
Glynn Walden said it may be possi-
ble for daytimers to go fulltime
with AM DAB, since power levels
are much lower than for analog
broadcasts. Group W and CBS
have been working with Gannett on
development of the inband DAB
approach.

Dr. Georg Plenge, head of audio
engineering for Germany’s Insti-
tute Fur Rundfunktechnik, said the
difficulty in finding new spectrum
for DAB in the U.S. could be solved
by placing it into the gaps in the
VHF TV band. He said Eureka
channel clusters could be located
between TV stations operating on
the same channel because Eureka
requires less protection from other
signals. And because DAB is much
lower power, he said it would cause
no interference to the TV stations.
Plenge, one of the Eureka devel-
opers, told R&R he hadn’t previ-
ously discussed the idea with U.S.
broadecasters.

RADIO EXPENDITURE REPORTS INC.

740 West Boston Post Road » Mamaroneck, N.Y. 10543 - (914) 381-6277

WHAT YOU NEED TO KNOW
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ACCOUNT BY ACCOUNT
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If you want super numbers

with Rock and Roll, who do
you team up with?

"103 KDF," Nashville

"For almost ten years, The Research Group has helped us stay focused and
make our product the best it can be. We are consistently a top station in both 12+
and 25-54. The Research Group provides the absolute highest quality research

in the business as well as cutting edge concepts in promotion and marketing."

Steve Dickert
Vice President/General Manager

KRXQ "93 Rock,' Sacramento

"The results have been spectacular. We've beaten our competitor - the
dominant heritage AOR station and have become the #1 music station in
the market. With The Research Group, we have the confidence of knowing
we're on the right track.”

Michael L. John
Vice PresidentiGeneral Manager -

"Rock 92" WKRR, Greensboro

"We've had great success working with The Research Group - top ratings
in our market ever since our debut in 1986. The quality of their information
and the quality of their people puts them far ahead of anyone else. They are
simply the best."

Allen Dick

President, Dick Broadcusting, Inc.

These and over 31 rock and classic rock stations in large, medium, and
small markets use The Research Group's unique system of listener focus,
strategic warfare, music testing, and marketing that brings extraordinary

success. If you're a rock or classic rock station, consider a partnership with
the firm America's top rock and classic rock stations turn to.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio's Strategic Research Team
METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 - (206) 624-3888
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QUARTERLY UPDATE
| _ \ Station Tradlng Market Plunges 38%
Oregon I——WIsconsIn Michigan 1"‘-‘ - _ I

8 ﬁz 4 ersian Gulf war jit-
- o, ters and the contin-
- . . h

Kansas Ih/\"‘( 11Virginia uing nationwide
= 11| Tennessee credit crunch hammered

1stQuarter Deals

19

53% of stations
traded were in Top 10 states

Caroll radio station trading se-
¢ Georgis 8 30"1"5 T verely in the first quarter of
exas

R\

State-By-State Transactions
1991 First Quarter Stations Traded

1991, with the market
plunging 38% in value as
compared with transac-
tions recorded during the
same period one year ago.

A total of 222 transactions valued
at $179 million hit the charts, a
steep slump from 1990’s first-
quarter total of 289 station trades
worth $289 million. As further evi-

$28,000,000 WWDE/Hampton (Norfolk), VA &

WRVA & WRVQ/Richmond to
Force il

5_?
: @ $19,000,000 WFYR/Chicago to Major

Broadcasting

$14,137,978 Robert Schmidt acquiring 50.66% of
KAYS Inc. from Ross Beach
O KLOE & KKCIl/Goodland, KS

State AM ‘C‘l: FC.I: FM  Combo® Total OKAYS & KHAZIHayeS, KS
Alabama 3 0 0 4 4 6 1 st Qu arter @ @ KHOK/Hoisington (Great Bend),
KS
Total Stations Traded
::::':iacan Samoa g g g g (1) g January-M:::h r;1 :e 222 ® KWBW & KHUT/Hutchinson, KS
Arizona 2 00 1 1 5 Total Dollar Volume: SKFECISE Josepu), MO
Arkansas 1 0 0 0 2 5 $179 Million : : ® KCOW & KAAQJ/Alliance, NE -
California n 0 0 2 3 5 © Combos: 57 @ KOOQ & KLEN/North Platte, NE
S 30 o O 8 Nilcat ; ®KVOP & KATX/Plainview, TX
g:;':’;';c“' 2 2 2 2 i g:,"s'f‘:':"“”’ 51 : @ $12,000,000 KMEO-AM & FM/Phoenix to
DC 0 0 0 0 0 0 © FM Stand-Alones: 46 f Bonneville International Corporation
zlzirdelna 10 0 0 1 3| e of the cotinuing market | $9,000,000 KDBN & KMEZ/Dallas-Ft. Worth to |
5 ) o slump, during the first quarter of Granum Communications %
uam 0 0 0 0 0 1989 a total of 275 radio stations i Corporation
Hawaii 0 0 0 1 0 1 valued at $497 million were traded. E
The market virtually crashed i | ]
idaho_ s L O L | Janary when only 519 milion | $8,650,000 WKSG/Mount Clemens-Detroit to |
Indi 0 2 1 1 worth of deals were booked, butac- ¢ Major Broadcasting
ndwna 0 5 tivity began picking up in late Feb- | i
lowa 0 0 0 o 0 0 ruary — even though the size of | i
Kansas 0 0 n 2 2 11 deals was considerably smaller 1 $7,000,000 WROQ & W2ZGICharlotte to Adams
Kentucky 0 0 0 0 0 0 than that experienced "): previous E_g Communications Corporation i’
years. :
h";‘::"e""“ s 8 0 L 0 | Somesigs of life appeared late $5,500,000 WTTB & WGYL/Vero Beach, FL & |
in the quarter, with a string of big- . WQRC/Barnstable, MA to group
Maryland 1 0 0 0 1 3 dollar deals. New York financier headed by Michael Starr
Massachusetts 0 0 0 1 1 3 Robert F.X. Sillerman surfaced
with veteran operator Norm Feuer
:Ii;:leg;;a ; g : f 3 1? to purchase Gary Edens’s WWDE/ $5,000,000 WZNY/Augusta, GA to Benchmark
Mississippl 0 0 0 0 Norfolk and WRVA & WRVQ/ Communications L.P.
Mlss — IPP = o o : - ; Richmond for $28 million. Robert
o = || B i t;‘t‘i’g: $4,000,000 WTJS & WTNV/Jackson, TN to the
Nebraska 0 0 0 0 2 4 | Midwesternchain for$l4.1 million. , . "Amssican NstwoilsGroup
Nevada 1 0 1 1 0 3 Major Broadcasting, backed by (tie)
New H hi 0 0 0 0 0 0 New York investrnent bankers Al- $4,000,000 WVGOI/Richmond to Benchmark
o AmpShTTo len & Co., jumped into the market- Radio Acquisition Fund Iil L.P.
New J 0 0 0 0 0 0 i ill .
ew Jersey place with the $19 million purchase | e N LT O L CE L TR L
New Mexico 0 0 0 0 1 2 of WFYR/Chicago. Shamrock — i
New York 0 0 0 0 1 2 cashed out KMEO-AM & FM/ NO. 2 IN A SERIES
Phoenix to Bonneville for $12
m:: 8’.’?‘.‘"‘ 3 8 8 (1, § ; million. Finally, veteran broad- When I need money for
akota caster Herb McCord — backed by . oﬁ f wh can,t l 0 di I]
Okiahoma 1 0 0 2 1 5 lege buddies-turned-investment to the source Of capim])
2 0 0 0 3 8 bankers — opened Granum Broad- *
Ponnsyvanla 2 0 1 3 0 & | oud hen bl worth ou can.
Puerto Rico 0 0 0 0 0 0 Radio brokers continued to take But since you generally only have one chance to
Rhode Island 0 0 0 0 0 0 it on the chin. A 38% decline in the v D&Y ask for the money, you want to ensure yourself
South Carolina 5 0 0 3 1 10 dollar value of deals handled by ; the highest probability of getting a “yes.” Our
South Dakota 0 0 0 0 1 2 brokers accelerated the shakeout established relationships with banks, insurance
Tennessee 3 0 0 2 1 9 underway in the brokerage busi- companies, pension funds, and other sources of
T 3 0 0 2 7 19 ness, with Chapman Associates capital, enable us to offer access to capital
e and the Pat Thompson Co. becom- sources that can commit to the transaction. In
Utah 0 0 0 0 0 0 ing the latest dealmakers to an- addition, we know the elements that must be
Vermont 0 0 0 1 0 1 nounce shutdowns. Washington, included in a presentation to these people,
in Islands 0 0 0 0 0 0 DC-based Blackburn & Co. scored what objections they're likely to make, and
Virginia 3 0 0 2 3 11 first place in the first-quarter ‘91 how to overcome them.””
sweepstakes by dealing six stations
Washin 2 0 0 1 0 3 | yaluedat$40.5million. H.B. LaRue ) " __—
b B 1 0 0 0 0 1 | took the number two spot by R Sl e T T,
Wisconsin 2 0 1 1 5 14 trading three stations valued at ing in mergers and acquisitions by communications
Wyoming 00 0 1 0 1 | ssmiin R . A A s ke i i
Total 1st Qtr. 51 0 11 46 57 222 | o e o w toces, . T
_ : est in stations located in Texas, CRISLER CAPITAL COMPANY
Counts &s (wo statons CKOIOI‘a(TO:;ndw\lIS'c o.ns.uT' Michigan, 600 Vine Street, Stzgr3)272'l4(;. ]%;r;cinnati, OH 45202 rE

MEMBER: NASD



GIVE YOUR STATION
A PERSONALITY

Nothing boosts
listener awareness,
loyalty and ratings
like personality.

And no other
network, service or
programming aid

gives your station as ' ' ‘ \\r\
much personality as \ " /L ' A
the Wireless Flash. | - -

Maybe that’s why
more than 700 stations
around the globe receive the Flash.

Or why most of our subscribers
consistently pull high numbers in the

book. s W’ .
Or why so many group &\

broadcasters have signed on for our -
twice-a-week programming service.

Ratings, personality and listener loyalty. It’s yours in a Flash.

v
W

WIRELESS

Call toll free, (800) 848-7796.
(alifornia, Howaii, Alaska, Canada & Overseas: Call collect, (619) 293-1800

r---------------------------------------------------------1
: YES! :
| ® At no obligation, let me see how . Q///'l' =
B Wireless Flash can add zip, zing and persondlity to our %, y %, Q 4 g
=, station. Please send a two-week sample of the Wireless i ‘Vo/“" /d’o"'l' 0
g Flash so | can use it free and judge its programming 0//’0//.9,,4 Yy, o d’¢’°’ B
g merits first hand. . /6/9/0’ @y, &)/p 0
i 29,0 (-3 i
% Yy Yor,, 1
: i NAME :
B TITLE =
= STATION i
] \’( STREET =
0 =

| | CITY/STATE/ZIP/ COUNTRY An Exclusive Service From g
- = TELEPHONE Copley Radio Network 4.
l PR i Box 190/Son Dieqo, CA 92112 l
e o



Quality Performance

)

The new Series 1 Cartridge Machine. It
Full features, quality performance,
and excellent reliability at an attrac-
tive price.

| |

For more information and the
name of the closest Series 1 deal-
er, call ITC at 1-800-447-0414 or
call coliect at 309-828-1381.

hnolo

Digimod 2000

Call us to find out why

| the hottest upgrade package
is on the air in New York,
Dallas, Chicago, Denver and
Florence. These markets are
§ enjoying cleaner, louder,

| pristine audio. Call
Broadcaster’s General Store
now to evaluate Digimod
2000 at your station —
before your competition
does!!

Broadcaster's General Store

Florida Chicago
904-622-9058 703-231-772

Atlanta Deallas

404-425-0630 817-275-1380

v Showcas

CAPS 11

Digital Music System Pays for Itself

CAPS 11, Computer Assisted
" Programming System stores
124 hrs. of music on DAT
and spots on Hard Disk
Digital Deck. All titles are
on-line and random
accessible. Auto-load
from music and traffic
scheduling software.
More convenience and
reliability than CDs

direct on-air.
Overnight walk away
savings pays for the
system.

o ~C Cali Dick Wagner,
(ConcCept Wity

] Save $1000 / year...

On AP/UPI Paper & Ribbon Expense

WireReady captures AP, UPI and other news-
wires with computers for a fraction of the cost
charged by big system vendors. NO WEEKLY

m- s i FEES. Simple buy-

— out price of $549.
24hr toll-free support
and free upgrades for
$99/yr. GST has
instailations all over
the U.S.A. and our
customers will iestify
to WireReady's ease
of use, power, and
unparalleled support. » Works in tandem with your
current AP/UPI contract!

(800) 833-4459

Gerstmann Software Technologies
P.O. Box 2356 Framingham, MA 01701 (508) 820-7284

Morning
200-in-a-box.

Eventide H3000B
Ultra-Harmonizer®

In the air studio and the production room,

the H3000B is the only effects box you need,
from morning through night. Easy-to-use,
with 100+ effects pre-programmed just for
radio. New Internal Sampling Board option
adds even more versatility with 11.8 seconds
of stereo sampling (23.7 sec. mono). Eventide’s
H3000B Ultra Harmonizer is the creative

tool chosen by more stations than any other.

Eventide Inc.
One Alsan Way = d
Little Ferry, NJ 07643 Eventl e

201-641-1200 the next step

#1 in
Performance,
#1 in Sales

What makes
Audiopak the
world's #1 selling
tape cartridge?
Performance,
consistency, and
above all, relia-
bility. No wonder
it's the one that others are trying to copy.
But only genuine Audiopak A-2, A-3
and AA-4 carts are loaded with real
Audiopak tape. Look for the Audiopak
logo for "true blue" quality - cart after
cart after cart.

BROADCASTY CARTRIDGES

.

DYNAMAX CTR90 SERIES * Superb Audio Quality * Dolby
HX Pro Headroom Extension * DNR Dynamic Noise Reduction
Unmatched Cost / Performance

AUDIOMAX 4000 CARTRIDGE + Fully Compatible with Type
AA+4 + Expanded High Frequency Headroom ¢ Less Expensive,
Satisfaction Guaranteed

DYNAMAX COBALT CARTRIDGE * Maximum high fre-
quency headroom ¢ Superior Phase Stability * Longest Service Life

L3

: BROADCAST PRODUCTS BY FIDELIPAC®
Fidelipac Corporation
P.O. Box 808 - Moorestown, NJ 08057
TEL: (609) 235-3900 - FAX: (609) 235-7779

NFARaaARTaaNREw

PMD Professional Recorders

used throughout the Industry.

All models available through
BDI DISTRIBUTORS.

/#x: AD DEPARTMENT

TREAT YOUR BEST CUSTOMERS RIGHT!
BDI Premiums Division will
ship to the people
that make your station run!

CALL FOR FREE CATALOG
1-800-241-5641

B dsteiitors

Atlanta Georgia 30318

Reach
Equipment
Buyers In

e ————

Technology

Showcase

Call Henry Mowry

RR

RADI & RECORDS

213-553-4330 :
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QUARTERLY UPDATE
Broker Scorecard 14-Month Stations Traded By Month
1991 First Quarter R::ults o Trad'ng Decl’ne 350 <] .
onr. 7. ion 1 1990 289
Broker SMHSOI; 1:rfoor'al' SfoSOl: S::’a(;' Ended In Mar Ch D 1991 F.
Blackburn 6 $40.5 33 $151.7 hile station trading vol-
LaRue 3 27.5 8 24.7 W ume fell 38% for the first
Star Media 2 12.0 — — quarter of 1991, March
M.V.P. 5 11.1 30 64.9 dollar volume was up over March
Ka"l 1 8.7 7 29.2 1990, ending a string of 14
ths that had trailed B
Chaisson 2 40 2 2.0 monins at had fraled yearage
CEA. ] l gg _2- _9. January doffar volume slumped
;0"'29“50“’ Chapin y 1.8 12 324 to a dismal $19 million, down 75%
ichards i . from January 1990’s $78 miltion
Questcom 1 .9 4 21.6 {the third slowest trading month of January February March Total
Exline 1 7 13 6.1 the year). February recovered to
Fischer 1 6 6 45 $59 milion, but was stil off 53% Dollar Volume By Month
Thoben-Van Huss 1 5 3 3.5 from a v rsfg':'e;.lgge"t%‘;'icg sk
) ° came in a illion, toppin . ST
Thorburn 2 A4 = - March 1990 by 20%. Not since 200 4 ABligesiatifias {[otaRas) $289
Whittle 1 3 - - December 1989 had monthly dol- ] W 199
Billig 1 A — — lar volume been up from the previ- 250 - 0 1991
Broadmark Capital 1 A 3 2.0 ous year. 1
Rosenblum 1 A 4 1.4 The number of stations traded 200'_
monthly continued to show little
To_tal - 36 $115.2 127 $344.9 change, with small deals dominat- 150 q
*All figures in millions (rounded) ing the scene. The number of 1003}
sales was virtually unchanged in
1990 FII’St Quarter ReSU“S January and March from year-ago 50 <
Stations Soid $ Total® levels. Only February brought a
, significant decline, to 78 stations 0- ' -
:':socim: od 12 ‘5";2 from February 1990's 149. January  February March Total
Barger 2 3.2
Blackbum 10 32.2
Cahn 6 15.0
Calhoun 1 A
Chapman 5 9.9 T T L
DM.E. 1 1.0
one 3 _8 AT&T Commercial Finance
Fischer 5 44
e ‘ Had M Available In 1990
Hickman 1 —
o 1 : a oney vailable In
Kalit 2 9
Koracko-Horton 2 8 T B T T TR T TR T, Ve S T, R SRS T \/\/\/\/\/\/\/‘/\/\/\/\/\/\/\/\/\/\/\/\/\/\/\/\/\/\/\/\/\/\/\/'/
LaFrance 1 4 R e s I NN N I I Y
LaRue 3 120 y
Mahiman 1 20 N
M.V.P. 4 152 L G,
New England Media 1 8 AN O W N
Parrish 2 3 NN KICU, Inc. * $18.0 MM
Peak Media 1 1 A N ey .
Peterson 2 i v/ Ingstad Broadaasting, Inc. ¢ $2.4 MM
Pierce 1 a e PR :‘ :‘..\ .
oo : p chininiiii s/ Albany Broadcasting Company, Inc. ¢ $4.8 MM
Richards 2 125 s Galaxy Broadcasting Limited Partnership + $1.85 MM
Rosenblum 2 12 J I . .
Stevens 2 122 sy Columbia Empire Broadcasting Corporation ¢ $6.9 MM
All figures in millions {rounded) Y g

New Century Broadcasting Company/N.PL. Partners ¢ $2.3 MM

" WBA Corporation, WBA Partnership and Linda D. and William N. Cate * $1.1 MM "\
COMPETENCE D Pitesburgh Partners, L.P. & Nashville Partners, L.P. » $6.16 MM
AND S Pilot Communications of Syracuse, Inc. * $1.75 MM
INTEGRITY e Wintersrun Communications, Inc. * $2.5 MM

Tate Communications, Inc. * $1.7 MM

Identifying

the Objective )
Negotiating And We HaVC

James A. Gammon, President the Transaction :‘_' \ 5 A IDt More For

GAMMON

MEDTIA
BROKERS. INC.

Radio & Television Brokerage
1925 K Street, NW, Suite 304, Washington, [ 20006
202-862-2020
Member: National Association of Media Brokers (NAMB), NABR

A steady partner in a
¢ f:m:g:ng world”

Media Finance Group
(404) 393-2310

ATET Commercial Finance
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NEWSBREAKERS

Dimick Joins

Devine’s KBER

Will Program SLC AOR

KERN/Bakersfield PD John
Dimick has returned to Utah to be-
come PD at Devine Media AOR
KBER/Salt Lake City. He'll report
to Devine VP/Programming (and
KBER OM) John Edwards, who's
now in Chicago handling similar
duties at Major Broadcasting’s
new AOR WWBZ (The Blaze).

Prior to moving to Bakersfield
three months ago, Dimick pro-
grammed KQOL/Salt Lake City
and KBLQ/Logan, UT.

Hart PD At Gold
KONO/San
Antonio

McVay Media Associate Consul-
tant George Hart replaces Lee
Woods as PD of Genesis Broad-
casting Gold outlet KONO/San An-
tonio. Woods recently exited to pro-
gram crosstown Country KRIO.

Through a
lease deal with
broadcaster
Norbert Fritz,
KONO’s pro-
gramming is
being simulcast
on FM via the
former KFAN.
L It’s been on the
x air as KONO-

FM since Feb-
George Hart ruary. Com-
menting on the marketplace, Hart
told R&R, “This is an over-Gold
market with KSMG, KISS, and our
simulcast situation. Rumors are
flying that KISS will return to
AOR, CHR, or Classic Rock. I'm
not ready to bounce on their grave.

“But when you're in a three-way
battle, you have to clarify the gap,
and our opening clearly was ’50s
and '60s. Lee wanted to play re-
gional oldies; KONO is far more

HART/See Page 32

ol

Contraband Makes Impact

Impact artists Contraband — a collaboration of established metal musicians
— celebrated the release of their self-titlted debut with label President Jeff
Sydney and Sr. VP Randy Nicklaus. Pictured in the officlal group shot are
(seated, I-r) the band's Tracii Guns (also of L.A. Guns) and Richard Black
(Shark Island); (standing, I-r) Contraband’s Share Pedersen (Vixen), Syd-
ney, the band’s Michael Schenker (MSG), Nicklaus, and band member

Bobby Blotzer (Ratt).

KSRR Appoints Ware PD

AC KQXT/San Antonio PD Trey
Ware succeeds the exiting Jeff
Scott as PD of crosstown AC
KSRR.

Edwards To OK
City As KEBC PD

Former KAJA/San Antonio mor-
ning man Eddie Edwards has been
named PD/morning personality at
Country KEBC/Oklahoma City. He
replaces Mark Andrews, who left
the Independence outlet last
month.

KEBC VP/
GM Don
Boyles, who
joined the sta-
tion last month,
told R&R, “Ed-
die is a world-
class talent
and program-
mer and will be
. a tremendous
Eddie Edwards assef as be

EDWARDS/See Page 32

A Triple KO

GM Susan
Hoffman told
R&R, “I felt we
never properly
embraced this
community.
Trey's from
San Antonio; he
started in radio
here when he
was 13. I've
been watching
him do a great
job for Group W [at KQXT] and
am happy to have had the chance
to offer him an opportunity at
KSRR.

a7 A

Trey Ware

“With Trey and George [Hart,
incoming PD at sister Gold
KONO], I know we have the two
best programmers in the city. It’s
exciting, and we’re geared up to
wm.??

Ware’s previous San Antonio

programming posts were at KTSA
and KSMG.

In addition to a platinum plaque for his latest LP (“Mama Said Knock You Out") and a gold award for the “Around The
Way Girl” single, Def Jam/Columbia rapper L.L. Cool J received a plaque from the Village Voice, which named the al-
bum one of the 10 best of the year. Pictured at the presentation are (front, I-r) Columbia’s Sr. VP Burt Baumgartner and
Angela Thomas, Def Jam/RAL Chairman Russell Simmons, Columbia President Don lenner, L.L. Cool J, and Sony Mu-

sic Group President Tommy Mottola, (back, I-r) Columbia VP Bob Garland, Rush Management and Associated Labels
CEO Lyor Cohen, manager Brian Latture, and Columbia VP Eddie Pugh.

é

Hill Named Partner At Interscope

Producer Beau Hill has been named a partner at
Ted Field and Jimmy lovine's Interscope Records,
where he'll seek out and develop artists and produce
records.

Hill, who's helmed albums by Ratt, Warrant, and
Winger, observed, "I see interscope as music-driven
— a place where record-makers, who understand
music . . . are really running the company. It'd be nice
if we could take this business away from the fast-food
concept to being led by record-makers who have
been there.” Before he produced Ratt's debut, Hill
was in Columbia group Airborne, Chrysalis act
Shanghal, and signed as a solo act on Atlantic.

Beau Hill

Bartley Joins ABC Radio Nets

Noted Gold personality Dick Bartley has signed
on at ABC Radio Networks to develop new program-
ming for the networks and their affiliates.

VP/Programming Corinne Baldassano stated,
'When it comes to Oldies programming, Dick Bartley
is the master. He's a triple-threat talent: writer, pro-
ducer, and air personality. I'm delighted to be working
with him again and to add him to our winning team.
Bartley was PD at WFYR/Chicago in the early '80s
and has been a friple threat on syndicated shows for

Dick Bartley RKO and, most recently, Westwood One.

R S S e B e R T o i s R

DARIN PD
KDAY Down To Business As KBLA

Atter 17 years as a UC — recently a leading rap outlet — Flagship's
KDAY/Los Angeles switched Wednesday (4/17) to all-Business KBLA.
VP/GM Edward Kerby remains, and 25-year broadcast vet John Darin
joins as PD. KBLA will air locally anchored programs from 5:30am-7pm, fill-
ing evening and ovemnight hours with Business Radio Network.

Darin has been an air talent and a manager in radio, TV, and cable. He
spent seven years as an anchor with cable's Financial News Network,
consulted BRN, and, most recently, helped design radio’s now-defunct Fi
nancial Broadcasting Network. He programmed KRLA/L.A. from
1968-71, and then became the first PD {(and minority owner) of crosstown
AOR KROQ.

— ———

RSO R TR R

Eric Johnson kicked off his current U.S. tour with a gold record for his
latest Capitol release, “Ah Via Musicom.” Marking the occasion in an
Austin parking lot are (I-r) Cinema Records President/founder Denny
Somach, band members Kyle Brock and Tommy Taylor, Johnson, and
manager Joe Priesnitz.
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Problem:

We Had to Change Format!

Solution:

GoldDisc
Discs

Improve Your Music Quality

...Confidentially

...Correctly

..Quickly

and HitDisc Compact
from TM Century

“When WIN Communications
authorized the change from soft AC
to the New Q104, we needed to
assemble a new playlist virtually
overnight. I ordered a complete new
GoldDisc™ library from TM Century
on Friday and had it on the air
Saturday night. There’s no other
way I could have changed that easily.

“I'd like to thank TM Century for
being an important part of the new
Q-104, one of the industry’s most
exciting Adult Hit radio stations.”

Dave Ervin

Cleveland

Your sound is your statlon Make your station
sound best with GoldDisc® compact discs from
TM Century!

Hearing is believing! Thousands of stations
have compared their exustmg music to the new
NoNOISE " GoldDisc3s and found TM Century
compact discs superior to anything else they’d
heard.

In fact, over 1,700 stations were so impressed,
they’ve made the move to TM Century
GoldDiscs!

They liked how TM Century’s music matched
their latest research, how GoldDiscs were the
right versions with hit “45” lengths, tight starts,
consistent audio levels, great stereo separation,
dynamic range, and superior sonic quality!

And in the 90’s, stations have discovered that
GoldDiscs work best on-the-air direct from
Denon CD “Cart” Players, also from TM
Century. Simply dial in the song you want and
enjoy the best CD audio with the convenience
of “carts”.

Call or FAX toll-free for a free sample GoldDisc.
Compare for yourself, then get the clearest,
cleanest classics for your station. Get
GoldDiscs from TM Century!

with

GoldDiscs and Hitdiscs

™ century

14444 Beltwood Parkway, Dallas, Texas 75244
Toll-Free Line for GoldDiscs: (800) 937-2100

Name

Yes! | want to hear how GoldDisc CDs and Denon CD players with
the “dial a cut’ feature can solve my music problems! Mail to: T™
Century, Inc., 14444 Beltwood Parkway, Dallas, TX 75244-3228,
or FAX toll-free to (800) 749-2121.

Station

Phone ( )

Address

City

e mcccccccccanay
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The Switch

Call 1-800-9-2SWITCH




NEWSBREAKERS.

12+ WINTER ARBITRON RESULTS

New York

Fa‘'90  Wi'91
WRKS (UC) 5.6 58
WINS (News) 4.4 57
WCBS-FM (Gold) 5.0 5.0
WLTW (AC) 5.1 5.0
WPAT-AM & FM

(B/EZ)* 57 50
WCBS (News) 3.6 4.4
WOR (Talk) 3.9 4.3
WNSR (AC) 3.5 4.2
WBLS (UC) 4.0 4.1
WQHT (CHR) 4.1 3.7
WHTZ (CHR) 4.7 3.6
WXRK (CR) 3.5 3.2
WNEW-FM (AOR) 3.2 2.8
WABC (Talk) 3.4 2.6
WYNY (Ctry) 2.7 2.5
WFAN (Sports) 2.7 2.3
WQCD (NAC) 2.0 2.3
WADO (Span) 1.6 2.2
WSKQ-FM (Span) 1.6 2.1
WPLJ (CHR} 2.2 2.0
WNEW (Nost) 1.8 1.7
WLIB (N/T) 1.5 1.5
WNCN (Clas) 1.4 1.5
WQXR-AM & FM

(Clas) 1.5 1.3
WSKQ (Span) 1.5 1.3

*Not a fulltime simulcast

Nassau-Suffolk

Fa'90  Wi'91
WCBS-FM (Gold) 5.0 5.8
WBLI (CHR) 4.4 5.6
WALK-AM & FM
(AC) 7.2 5.3
WCBS (News) 3.5 4.9
WINS (News) 2.4 4.7
WBAB-FM (AOR) 4.5 3.9
WHTZ (CHR) 4.9 3.9
WOR (Talk) 3.7 3.8
WPAT-AM & FM
(B/EZ)* 2.8 3.5
WHLI (BBnd) 2.2 3.4
WLTW (AC) 2.9 3.3
WNSR (AC) 3.4 3.2
WYNY (Ctry) 3.5 3.2
WNEW-FM (AOR) 4.0 3.1
WXRK (CR) 4.3 2.9
WGSM (BBnd) 2.6 2.6
WFAN (Sports) 3.3 2.5
WQHT (CHR) 3.4 2.5
WKJY (AC) 3.0 2.4
WABC (Talk) 3.5 2.3
WCTO (AC) 1.8 2.1
WRKS (UC) 1.8 21
WDRE (NR) 1.9 2.0
WPLJ (CHR) 21 1.9
WBLS (UC) 1.3 1.6
WQCD (NAC) 1.8 1.5
WNCN (Clas) .9 1.3
WNEW (Nost) 1.0 1.3

* Not a fulltime simulcast

Los Angeles

KOST (AC)
KIIS-AM & FM
(CHR)
KABC (Talk)
KFWB (News)
KLOS (AOR)
KNX (News)
KKBT (UC)
KBIG (AC)
KPWR (CHR)
KXEZ (Gold)
KLVE (Span)
KWKW (Span)
KQLZ (CHR)*
KROQ (NR)
KTWV (NAC)
KRTH (Gold)
KZLA (Ctry)
KTNQ (Span)
KFI (Talk)
KMPC (Nost)
KKHJ (Span)
KLSX (CR)
KODJ (Gold)
KKGO (Clas)
KALI (Span)
KJLH (UC)
KNAC (AOR)
KSKQ (Span)

Fa’'90  Wi'91
55 5.7
51 4.7
4.3 4.3
2.9 4.3
4.6 4.0
3.2 4.0
3.5 3.6
3.8 3.5
4.5 3.5
3.0 3.2
3.7 3.1
3.3 3.1
2.7 3.0
3.2 2.9
3.0 2.9
1.9 2.8
2.5 2.8
2.3 2.7
1.9 2.4
2.8 2.4
2.5 2.3
2.2 2.1
1.7 1.6
1.3 1.3
1.7 1.2

9 1.1
.8 1.1
1.2 1.1

* Switched to AOR in middle of rating period

San Diego

KKLQ-AM & FM
(CHR)
KSON-AM & FM
(Ctry)
KSDO (N/T)
KFMB-FM (AC)
KFMB (AC)
KGB (AOR)
KJQY (AC)
XTRA-FM (NR)
KYXY (AC)
KPOP (Nost)
KFSD (Clas)
KIFM (NAC)
KSDO-FM (CR)
KCBQ-FM (Goid)
KNX (News)
XHTZ (CHR)
KGMG-FM (AOR)
KKOS (AC)
XLTN (Span)
XTRA (Sports)
KFI (Talk)
KPRZ (Rel)
KKYY (AC)*

* Changed calls to KRMX in middie

Fa'90  Wi'91
7.7 7.4
7.5 6.2
6.6 5.9
4.8 5.7
4.0 5.1
6.0 4.9
6.0 4.9
5.7 4.4
3.9 4.3
3.4 4.1
2.9 3.7
3.6 3.6
2.7 3.3
3.1 2.8
1.4 2.6
3.1 2.6
3.1 1.9
1.2 1.9
1.4 1.6
1.5 1.2
1.1 1.1

7 1.1
1.7 1.1

of rating period

Format Legend
AC-Adult Contemporary, AOR-Al-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-

ing,

CC-Contemporary Christian,

CHR-Contemporary Hit Radio, Clas-
Classical, CR-Classic Rock, Ctry-
Country, Gold-Oldies, Jazz-Jazz,
Misc-Miscellaneous, NR-New Rock,
N/T-News/Talk, Rel-Religious,
Span-Spanish, Sports-Sports, Talk-

Talk, UC-Urban Contemporary.

Chicago

Fa '90
WGN (AC) 9.3
WGCIFM (UC) 7.2
WBBM-FM (CHR) 6.2
WBBM (News) 4.4
WVAZ (UC) 4.5
WMAQ (News) 2.7
WCKG (CR) 4.1
WUSN (Ctry) 4.0
WXRT (AOR) 2.8
WLIT (AC) 3.2
WLUP-FM (AOR) 4.2
WJMK (Goid) 3.1
WKQX (AC) 2.8
WLUP (Talk) 2.6
WLS (Tak) 2.2
WTMX (AC) 2.9
WJJD (Nost) 3.7
WNUA (NAC) 2.3
WYTZ (CHR) 2.1
WFMT (Clas) .9
WFYR (AC) 1.4
WNIB (Clas) 1.2
WPNT-FM (AC) 2.3
WVON (Talk) 1.3
WGCI (UC) 5
WOJO (Span) 1.4
Anaheim-
Santa Ana
Fa '90
KNX (News) 3.9
KOST (AC) 57
KLOS (AOR) 7.9
KIIS-AM & FM
(CHR) 5.7
KFWB (News) 2.0
KABC (Talk) 4.4
KFI (Talk) 2.6
KROQ (NR) 3.9
KBIG (AC) 4.6
KTWV (NAC) 3.9
KQLZ (CHR)* 4.9
KMPC (Nost) 3.4
KPWR (CHR) 2.8
KRTH (Gold) 2.2
KLSX (CR) 3.0
KODJ (Gold) 2.5
KXEZ (Goid) 2.6
KZLA (Ctry) 2.5
KTNQ (Span) 1.5
KLVE (Span) 1.7
KKGO (Clas) 2.0
KKBT (UC) 1.9
KNAC (AOR) 1.3
KEZY (CHR) 1.2
KSKQ-FM (Span) 8
KLAC (Ctry) 5
KLIT (AC) .9
KOCM (AC) .9
KWIZ (Span) 1.1

Wi ‘91
7.8
7.4
6.9
5.2
4.8
4.5
3.9
3.8
3.6
3.5
3.5
2.8
2.8
2.7
2.5
2.5
2.4

_._._._._._._.
AL wwhbroO

O~ wwhrboo~N®

* Switched to AOR in middie of rating period
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© 1991 Arbitron. May not be
quoted or reproduced without prior
written permission from Arbitron.
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Love

wzOou
KUBE
KZZP
Q106
HOT97
KS104
WFLZ
Y108
KTFM
KGGI
WNVZ
HOT 97.7
KHTK

i R

Power”

KIIS
WXKS
KEGL
Power106
WPGC
Y100
wIioQ
FM102
KBEQ
KISN
Z90
WTIC
WMXP

MOS

ADDED AT
CHR - URBAN - AC!

THANKS FOR LISTENING!
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NEWSBREAKERS.

Radio

O RICH WHITE has been appointed
GM at WCTC & WMGQ/New Bruns-
wick, NJ. He comes from the same po-
sition at WFAS-AM & FM/White Plains,
NY.

® JOHN CATLETT has been named
GM at Radio Luxembourg. He joins the
facility after working as an independent
consuitant to several European radio
stations.

Records

® JEFF LIEBENSON rejoins BMG as
VP/Legal and Business Affairs. He
most recently was Director/Legal &
Business Affairs for SportsChannel
America.

® FRED HELD is tapped as VP/Opera-
tions at Cheetah Records. Prior to this,
he served as Southeastern Sales &
Promotion Manager for Schwartz Bros.
® ROB NISHIDA is named Manager/
Product Services for Impact Records.
He was previously Manager/Produc-
tion at Chameleon Music Group.

Rob Nishida

®WAYNE WATKINS has been
boosted from Manager/Catalog Devel-
opment to Director/Catalog Develop-
ment at Capitol Records.

Wayne Watkins

® SUSAN BARBATO has been ap-
pointed Director/National Video Promo-
tion at MCA Records. She previously
worked in the same capacity at Enigma
Records. Also, DOUG MAJOR comes
aboard as Director/Video Production
from the Video Producer slot at Cream
Cheese Productions.

Born To:

KZVE & KXTN/San Antonio
Sales Manager Josh Mednick,
wife Bronwyn, son Jayce Willi-
am, March 20.

WNCD/Youngstown MD
Fred Woak, wife Cheri, son
Matthew Michael, March 25.

MJI Broadcasting VP/GM
Gary Krantz, wife Suzanne,
son Michael Alexander, April 5.

Capitol Durham, NC Local
Promotion Manager Michael
Conway, wife Debbie, fraternal
twins, girl Ellis MacKenzie, boy
Teaquen Sarsfield, April 10.

WZPL/Indianapolis PD Don
London, wife Cindy, son Don-
ald William i, April 11.

WSTO/Owensboro, KY air
talent Kevin Osborne, wife
Angie, daughter Jessica Dione,
April 14,

KRZR/Fresno PD E. Curtis
Johnson, wife Sheryl, son Tay-
lor, April 15.

5
22

Marriages:

WESC/Greenville-Spartan-
burg Asst. PD Kelly Jo Brown
to Davis Barnwell, April 20.

® RALPH KING, President of Los An-
geles-based Rincon Recordings, has
announced that the company has en-
tered into a joint venture with Virginia
Beach, VA-based Cellar Door Records,
headed by President BILL REID.

® DON LIVINGSTON has formed For-
tune Records. DOC REMER joins as
Director/Marketing & Promotion;
JAMES ALEXANDER will oversee a
national network of regional promotion
personnel. The label can be reached at
9811 Bigge St., Oakiand, CA 94603;
(415) 430-0118.

® NATURE RECORDINGS INC. has
changed its name to World Disc Pro-
ductions, which encompasses Nature
Recordings and the new Worid Disc
Music label.

©® CHASE RECORDS is now headquar-
tered at 405 Park Avenue, Suite 1701,
New York, NY 10022; (212) 980-
2112.

® NOVA RECORDS has relocated its
offices to 1730 Olympic Boulevard,
Santa Monica, CA 90404; (213)
392-7445.

® CEMA DISTRIBUTION has moved
its national headquarters to Warner
Center Plaza, 21700 Oxnard St., Suite
700, Woodland Hils, CA 91367-
3642; (818) 587-4000.

National
Radio

® BOB KINGSLEY is returning to pro-
gram Broadcast Programming’s Great
American Country format, which he
created 18 years ago. He'll continue as
producer/host of ABC/Watermark’'s
“American Country Countdown” and
Executive Consultant for the BP Con-
sulting Group; (800) 426-9082.

©® LOU CANELLIS has signed a three-
year contract with PIA Radio Sports,
which includes a promotion to VP of
Sports  Programming/Executive  Pro-
ducer; (312) 943-8888.

Industry

@ DICK COLEMAN is upped from Mid-
western Sales Manager to VP/Sales at
Standard Rate & Data Service. Concur-
rently, JOYCE CUSACK is appointed
VP/Marketing. She previously heid var-
ious marketing and sales administrative
positions at Avery International.

® DOLORES CODY has been elevated
from associate general counsel to ger
eral counsel at Arbitron.

® GARY STEPHENS has been ap-
pointed Broadcast Direct Mail/Telemar-
keting Consultant at Creative Media
Management. He founded and served
as NSM for the Direct Mail Division of
Jacor's Critical Mass Media.

@ JEFF FORMAN joins Warner/Chap-
pell Music as Director/Creative Ser-
vices. He was formerly Director/A&R at
Virgin Records.

©® CHRIS MONTAN is promoted to Sr.
VP/Music for Walt Disney Studios’ mo-
tion picture and TV divisions. He most
recently served as VP/Music for the di-
visions.

® ED TRUNK is tapped as Director/
Marketing & Promotion for Loud &
Proud Management. He was formerly
VP at the Megaforce label.

Joff Allen —
KISS/St.  Louis
6482

Anne Austin — Asst. PD/
MDyair talent WMTX/Tampa
(813) 878-0608

Mark Becerra —
KGGlH/Riverside (714)
7272

Bruce Bonheim — Produc-
tion Director KMGC/Dallas
(214) 522-0335

Chris Collins — MD/after-
noons WCCK/Erie, PA (814)
864-3993

Afternoons
(314) 521-

Nights
371-

Jeff Craig — APD/MD
WKJM/Lafayette, IN (317)
459-8119

Gary D. — Mornings KMGC/
Dallas {817) 640-4404

Chalece Daly — Nights
KMGC/Dallas (817) 261-1856

Jane Doe — Production Di-
rector/middays WMME-AM &
FM/Augusta, ME (714)
529-8009 or (207) 621-2603

Chuck Flagg — Morning
show producer/parttimer
KFMK/Houston (713) 785-
1281

J.J. Fly (aka Peter Parker) —
Evenings WZOK/Rockford, IL
(815) 397-2570

Jim Gallagher — Mornings
WMME-AM & FM/Augusta, ME
{207) 622-5825

Dean Goss — Mornings
KODJ/Los Angeles (213) 424-
1915

Brian Hall — Morning show
producer/sports/production
WTRG/Raleigh (919) 790-
7065

Straightjacket Steve Kelley
— Nights WGLL/Hagerstown,
MD (717) 352-7146

Andy Klein — Asst. Produc-
tion Director/nights KFMG/AI-
buquerque (505) 766-6850

John Kobik — News Director
KWIZ/Santa Ana, CA (714)
588-9259

Scott LeTourneau — After-
noons KMGC/Dallas (214) 580-
7798

Kevin Machado — Mornings
WJMO-FM/Cleveland (216)
448-9167

Bob Randolph — Parttime air
talent WXMX/Columbus, OH
(614) 833-9388

Larry Taylor — Middays
KMGC/Dallas (817) 292-8077

Toni Taylor — News Director
KMGC/Dallas {817) 784-9121

Tyler — PD WWKX/Provi-
dence (401) 739-5045

Gary Wilson — OM/PD/air
talent KZXY/Riverside ({619)
946-0326.

Changes

MaryAnn Palise and Carole Galio-
way join WKQI/Detroit as AEs.

Nancy Kahn and John Pedagna
have been named AEs at Major Market
Radio.

Ruth Josenhans has been ap-
oointed AE at ABC Radio Networks’
Southwest Sales Office.

Adele Eglin is tapped as AE for
Durpetti & Associates.

Brad Guagnini is named AE at
HNWH Radio Sales.

Eve St. Cyr joins Katz Radio/Detroit
as AE.

Ron Spaulding becomes Midwest
Regional Sales Manager for JCI Rec-
ords and Video.



April 9, 1991

Mr . Michael Moore

Epic Records—-Nashville

185 North Redwood Drive, Suite 100
San Rafael, Ca. 94903

(fax: 415-472-3412)

Dear Michael:

We're playing Shelby Lynne’s "“What about the Love we made" on
the air right now. It follows an on the air telephone conver-
sation with Mrs. Susan Peterson, a Fresno woman who initially
called us about her son and daughter in law who were separ-
ated, going through a divorce. When she called, her son had
moved home to Fresno, leaving her daughter in law and grand-
children living in Arkansas.

The first time Mrs. Peterson called, she had heard “"What
about the love we made," and wanted to know the album title
so0 she could buy it and send it to her daughter in law. Mrs.
Peterson talked about how divorce affects children, and how
all too often, we don’t think things through, as the song
suggests.

The phone call this morning from Mrs. Peterson was to tell us
that she sent the cassette to her daughter in law. Yesterday,
the daughter in law called to say she had listened to the
song and realized she had not thought things through, and
that they needed to give the marriage another try. The
daughter in law is on her way to Fresno for a reunion, to put
her family back together.

Michael, this song is a home run for us. Thanks for forcing
me to listen to it at the Seminar!

Yours in Country, e
A0 — -

Brad Chambers |
Program Director & Morning Guy |
KNAX-FM

999 NORTH VAN NESS AVE. / FRESNO, CA 93728 /|

ON EPIC

."l'k"'ﬁm U.S. Pot. & T, OF. Mw:.1919ﬂ Sony Masi Enturtuinment 1nc.
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Leaders &
Followers

n the future, successful organi-

zations will encourage and ac-

cept leadership not only from
the top, but from wherever it
emerges in an organization. To-
morrow’s leaders will be those in-
tuitive individuals who are com-
mifted to experimentation rather
than bureaucracy.

Meanwhile, the art of follower-
ship will be recognized as equally
important as the art of leadership
in unlocking the untapped potential
of organizations and workers. More
and more, tomorrow’s leaders will
help followers develop their own in-
itiative, strengthen the use of their
own judgment, and enable them to
grow and become better con-
tributors.

Source: World Future Society;
Bethesda. MD

Learn Speed
Reading From
Your PC

Station memos, corporate re-
ports, trade publications,
sports scores, racing forms:
Today’s managers have a lot to

read and only a finite amount of
time to spend reading.

One solution is to learn to read
faster. But forget Evelyn Wood;
now you can get your PC to teach
you.

La Jolla, CA-based PVA Systems
has taken the concept of flash
cards and incorporated it into
“FlashRead,” a program designed
to teach speed reading and com-
prehension.

Available for IBM and Apple
computers, FlashRead flashes
groups of words on the screen, thus
fusing these word groups into
thoughts.

Developed by Dr. Theodore
Gross, this method trains you to
never read the same word twice, to
continue moving forward, and to
take in whole groups of words at
once. Price per disk: $49.95.
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& anna get promoted?
‘E Take the following tip
£ from the Abington,

PA-based Small Small Business
newsletter:

Once you've mastered your
job, obtain a copy of the job
description for the person
directly above you, and master
as many of the skills required to
do that job as you can. You'l
then have a better chance for
promotion than Yyour co-
workers, who can do only what
they've been assigned
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your PC.

busy periods and bottienecks.

745-0495, ext. 446.

Software Monitors
PABX Phone Systems

f your station utilizes a PABX (private automated branch exchange) tel-
Iephone system, the “PABX Manager” from the British firm IDIS Soft-
ware Technologies will enable you to monitor the entire system from
The software — which can be used with any IBM or compatible compu-

ter — links to the internal telephone exchange. It displays connections as
they're made and reports on everything from line and switchboard faults to

In addition, the PABX Manager not only keeps track of itemized depart-
mental charging, but also detects (and prevents) phone misuse. An inte-
grated directory package allows the system console to be used as a front
desk directory without interrupting the logging process.

Calls can be graphed in the form of bar charts showing, for example,
the number of calls in relation to their duration or the average call length.
The system can be connected to almost any type of exchange. For prices
or more info, call the British Trade & Investment Office at (212)

=ME

Twenty Words To
Leave Unwritten

eaving no cliche unturned,

Morristown, NJ-based busi-

ness communications con-
sultants Communispond Inc. re-
cently surveyed 312 U.S. mid- and
upper-level managers to determine
which words and phrases they
thought should be banished from
today’s business correspondence,
press releases, and advertising
copy. The following bogus memo to
a sluggish sales force incorporates
'em all.

“Here is your new agenda: be
pro-active and interface with more
customers; start networking:; fin-
alize sales; get the done deals that
will have an immediate impact on
our bottom line.

“Vis-a-vis our competitors, we
have world-class, state-of-the-art,
user-friendly products. That’s our
competitive edge. We also have the
know-how for a major break-
through to put us on the fast track
to a win-win situation.

“We need your hands-on input.
Start the sales dialog.

“Everything else you do is a no-

brainer.”

So the next time you want to tell
your employees what the bottom
line is, tap into your user-friendly
computer, get a dialog going in
your mind, type it up, and see what
sort of impact it has on them.

EAR Awards
Deadline
Approaches

he Interep Radio Store and

the Nation’s Restaurant

News are accepting entries
for the fourth annual Excellence in
Advertising on Radio (EAR)
awards, honoring excellence in ad-
vertising for local and national res-
taurant operations.

Entries compete in five cate-
gories, based on the size of the res-
taurant operation. Additional sin-
gle awards are given for best use of
humor, production quality, and use
of original music as well. All en-
tries must be received by July 19.
Mail to: Interep Radio Store, 100
Park Ave., 5th Floor, New York,
NY 10017.

NINE GUIDELINES

A Crash Course
In Criticism 101

aven't you learned how to

criticize yet? If you

haven't perfected the tech-
nique, Hickory, NC-based Dr.
Charles Dickson suggests the fol-
lowing nine guidelines to help re-
duce the pain ’n’ strain of crit-
icizing:

o If you need to criticize, do it
ASAP. It’s more natural to act on it
than to wait.

* Criticize one thing at a time.
Avoid dumping a load of problems
on a person all at once.

* Make your point and let it go.
Repeating your criticism isn’t con-
structive. As we said, going over
the same point again and again
doesn’t solve the problem.

¢ Deal only with areas the person
can change. Finding fault with
something beyond a person’s con-
trol only makes him feel frus-
trated.

e Pose your criticism as a sug-
gestion or question. Don’t you think
this diffuses the negativity and
wouldn’t it make your point seem
more positive?

* Avoid sarcasm when criticiz-
ing. As some of us know all too
well, using sarcasm signals that
you're angry with the person — in-
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g ® April 21-24 — Broadcast Fi-
& nancial Management Associa-
& tion. Century Plaza Hotel, Los
i Angeles

‘;ﬁ ® April 24 — Academy of
2 Country Music Awards. Univer-
i sal Amphitheatre, Los Angeles.
3
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®May 16-19 — T.J. Martell
Rock ‘N Charity Weekend. Vari-
ous locations, Los Angeles

®May 16-19 — American
Women In Radio & Television’s
40th National Convention. Omni
Hotel, Atlanta.

® June 9-15 — NAB Radio Ex-
ecutive Management Develop-
ment Seminar. University of
Notre Dame, South Bend, IN.

® June 16-19 — BPME & BDA
Conference & Exposition. Balti
more Convention Center

@ June 20-22 — Bobby Poe
Convention, Sheraton Pre-
miere, Tysons Corner, VA

@ July 11-14 — Upper Midwest
Communications Conclave.
Radisson Hotel South, Minne-
apolis.

®July 13-17 — New Music
Seminar. Marriott Marquis Ho-
tel, New York City
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stead of his action — and this cre-
ates resentment toward you per-
sonally.

* Don’t use ‘“always” and
“never.” They're always inaccur-
ate and never place you in a strong
position.

» Don’t apologize. Sorry to say,
this also detracts from your point
by making you seem weak and un-
sure.

e Don’t forget to compliment
people. Criticism is easier to take
when it’s coupled with encourage-
ment. Also, complimenting people
when they do something right
makes them more willing to accept
criticism for something they did
wrong.

The First Goal
Of Marketing

egardless of its line of busi-

ness, a company’s first

marketing goal should be
to improve product quality. Re-
porting on a study of consumer
product manufacturers, Arcature
Corp. President Dr. Larry Light
found that while adding sales vo}-
ume through price promotion is
sometimes profitable, making a
product better and advertising this
improvement is always profitable.

:ﬁ:
® August 22-24 — Talentmas- &
ters Morning Show Boot Camp. %
Hyatt Ravinia, Atlanta. Z
® September 8-10 — Burkhart/ .§f§
Douglas & Associates Client .
Meetings. Grand Hyatt Union &
Square, San Francisco. gf
eSeptember 1114 — NAB
Radio 1991 Convention. Mos- é
cone Convention Center, San 2
Francisco &

&
@ September 25-28 — RTNDA 3:
46th International Conference & %
Exhibition. Denver Convention "
Center. g
® October 3-5 — Concrete ‘4
Marketing’s Foundations For- &
um. Los Angeles Airport Marri- :
oft
® October 36 — Society of f‘;
Broadcast Engineers National 5
Convention. Hyatt Regency, “
Houston i
® October 14 — CMA Awards &
Grand Ole Opry, Nashville &
@ October 23 — John Bayliss i
Foundation Dinner. Plaza Hotel, g
New York City _f§
®October 24-27 — CMJ Con-
vention. Vista Hotel. New York @
City. P
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WNEW-FM/New York

PIRATE RADIO/Los Angeles

WLUP/Chicago
WMMR/Philadelphia
WLLZ/Detroit
KTXQ/Dallas

WCXR/Washington D.C.

KLOIL/Houston
WLVE/Miami
WKLS/Atlanta
KISW/Seattle
KSHE/St Louis
KGB/San Diego
KDWB/Minneapolis
WDVE/Pittshurgh
WYNF/Tampa
WMMS/Cleveland
KDKB/Phoenix
KAZY/Denver
WOFM/Milwaukee
KCFX/Kansas City
WHIY/Providence
KOME/San Jose
KZAP/Sacramento
WEBN/Cincinnati
KCAL/Riverside
WLVQ/Columbus
WCKW/New Orleans
KLZX/Salt Lake City
WUFX/Buffalo
KATT/Oklahoma City
WTUE/Dayton
WOQMF/Louisville
WFYV/Jacksonville
WAPI/Birmingham

EART W nlx, 1§3|

BECAUSE THE EARTH

CAN'T WAIT

10,000 MANIACS
BAD COMPANY

PAT BENATAR
BILLY BRAGG
JACKSON BROWNE
ROSANNE CASH
BRUCE COCKBURN
DAMN YANKEES
TAYLOR DAYNE
DOOBIE BROTHERS

§

e

.

MELISSA ETHERIDGE

FIXX

FOREIGNER

HALL & OATES

BRUCE HORNSBY &
THE RANGE

CHRISSIE HYNDE

INDIGO GIRLS

THE KNACK

LOS LOBOS

% PAUL MCCARTNEY
{|  EDDIE MONEY

WILLIE NELSON

{ " QUEEN LATIFAH

REM.
REMBRANDTS
RUSH

RHYTHM CORPS

Another National Campaign Produced by

AW

(A

Pollack Media Group
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WKGR/West Palm Beach
WPYX/Albany
WRXL/Richmond
KPOI/Honolulu
KLBJ/Austin
WEZX/Wilkes-Barre
WRDU/Raleigh
WZ7Z0/Allentown
KLPX/Tueson
WKLQ/Grand Rapids
WKFM/Syracuse
WROQ/Greenville
WIMZ/Knoxville
KJFX/Fresno
WIOT/Toledo
WAQY/Sringfield
WTPA/Harrisburg
KMBY/Monterey
MIX 92.1/Lansing
KKBB/Bakersfield
KKFM/Colorado Springs
KKUR/Ventura
WHEB/Portsmouth
WOUR/Utica
KZEL/Eugene
WGLF/Tallahassee
KHTY/Santa Barbara
WGIR/Manchester
WRKL/Danbury
WRUF/Gainesville
KATS/Yakima
WKQZMidland
WMGX/Portland
WYMG/Springfield
WTKX/Pensacola

"CONCERTS FOR THE ENVIRONMENT"
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NEW THIS WEEK

® TESLA: FIVE MAN

VIDEO BAND (Geffen)

Fifteen songs, 75 minutes.
Concert video taped live at the
Trocadero in Philadelphia last
July contains all 14 songs on
the band's “Five Man Acousti-
cal Jam” LP plus one extra tune
(“Little Suzi”).

O NELSON: AFTER THE RAIN

(Geffen)

Four songs, 30 minutes. Clip
compilation includes one previ-
ously unreleased track (“Keep
One Heart") plus interviews and
footage on the making of the
video.
®PARTY: PARTY

TILYADROP TOUR

(Hollywood/Buena Vista)

Three songs, 25 minutes.
Video features two clips, one
exclusive live performance, and
behind-the-scenes footage.
® THE BONFIRE OF THE

VANITIES (Warner)

Seriocomic fiim based on
Tom Wolfe's bestseller stars
Tom Hanks, Bruce Willis, and
Melanie Griffith and features
an Atlantic soundtrack com-
posed by Dave Grusin.

O NEW KIDS ON THE BLOCK

(Sony)

Three 25-minute episodes
(No. 4-6) from the band's ani-
mated ABC-TV series: “Kissed,
Missed, And Double Dissed,”
“QOvernight Success,” and
“New Heroes On The Block.”
® MEGADETH: RUSTED

PIECES (Capitol)

Six songs, 45 minutes. Clip
compilation includes two videos
directed by Penelope Spheeris
plus interview footage.

OH YOU KID — Prince, in
character.

l

MAGNETIC PERSONALITY —
Nikola Tesla, unplugged.

® GRAFFITI BRIDGE (Warner)

Prince wrote, directed, and
plays the lead character in this
musical, which co-stars Ingrid
Chavez, Morris Day, Jerome
Benton, the Time, Mavis Sta-
ples, George Clinton, Tevin
Campbell, T.C. Ellis, and Rob-
in Power — all of whom (except
Chavez) can be heard on the
film's Paisley Park/WB sound-
track.
®ROCKY V (MGM/UA)

The fifth Sylvester Stal-
lone/Rocky Balboa flick fea-
tures a Capitol soundtrack with
songs by Joey B. Ellis & Tynet-
ta Hare, M.C. Hammer, MC
Tab, the 7A3, Elton John, Rob
Base, and Snap.
® BLACK MAGIC WOMAN

(Vidmark)

Erotic thriller starring Apollo-
nia, Mark Hamill, and Amanda
Wyss features the Santana
song of the same name.
® COOLEY HIGH (Orion)

Marking its first home video
appearance, this 1975 inner-
city “American Graffiti”-type
drama starring Glynn Turman,
Garrett Morris, Lawrence-Hil-
ton Jacobs, and Cynthia Davis
features a Motown soundtrack
with songs by the Temptations,
the Supremes, the Miracles,
Martha & The Vandellas, the
Four Tops, Mary Wells, and
many, many more.
® TRUCK TURNER (Orion)

Isaac Hayes stars as a pro
football player-turned-bounty
hunter in this 90-minute drama.
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TAKE US
FOR A SPIN

Test drive Omni's Professional
Broadcast Series and find out
why it's the ultimate production

music library!
* Over 400 different themes
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. Dlglta"y mastered for superior sound
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'» ONLY $99 AMO
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TOP TEN SHOWS
APRIL 8-14

1 Cheers

2 A Different World

3 60 Minutes

4 Roseanne

5 Movie (Sunday)

(“Absolute Strangers”)

6 Designing Women

7 Murphy Brown

8 Coach

9 America’s Funniest People
10 Seinfeld

Source: Nielsen Media Research

All show times are EDT/PDT uniess oth-
erwise noted; subtract one hour for CDT.
Check listings for showings in the Mountain
time zone. All listings subject to change.

Tube Tops

e Garth Brooks, the Judds,
the Kentucky Headhunters,
and Reba McEntire — as well
as hosts Clint Black, Kathy
Mattea, and George Strait —
are among those slated to per-
form on the 26th annual “Aca-

demy Of Country Music
Awards” (Wednesday, 4/24,
9pm) on NBC.

Friday, 4/19

» Keith Sweat, “The Tonight
Show Starring Johnny Carson”

(NBC, 11:30pm).

s Johnny Gill, "Into The
Night Starring Rick Dees”
(ABC, midnight).

Saturday, 4/20

* Rosanne Cash, "The Tex-
as Connection’' (TNN,
10:30pm EDT/7:30pm PDT).

¢ Michael Bolton, “Saturday
Night Live" (NBC, 11:30pm).

Sunday, 4/21
¢ T. Graham Brown per-
forms on *“Comic Strip Live
Primetime” {(Fox, 10pm).

Monday, 4/22

* Lee Greenwood, Suzy
Bogguss, Lacy J. Dalton, and
Cee Cee Chapman, “Nashville
Now™ (TNN, 9pm EDT/6pm
PDT).

* Lenny Kravitz, “The Ar-
senio Hall Show" (syndicated;
check local listings for station
and air time}.

* Keith Sweat, “Rick Dees."

Tuesday, 4/23

¢ Randy Travis & B.B. King,
“Arsenio Hall.”

* George Strait, “Johnny
Carson.”
e Garth Brooks, '‘Rick
Dees.’

Wednesday, 4/24
* David Lee Roth, “Late
Night With David Letterman”
(NBC, 12:30am).
e Kurtis Blow, the rap con-

sultant for “One Life To Live,”
performs on today's episode
{ABC, 1pm).

¢ R.E.M., "MTV Unplugged”
(10pm).

s Caron Wheeler, ‘“Rick
Dees.”

Thursday, 4/25

¢ Rembrandts, “David Let-
terman.”
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Michael Jackson &

Madonna Party Naked'

ichael Jackson and Ma-
donna spent Oscar night
at the ambitious blonde’s

fortress-like Hollywood Hills home
watching old movies, listening to
CDs, and raiding the refrigerator in
the nude!

“It probably was the weirdest sex
game ever played out in Holly-
wood,” an unidentified source tells
this week's Star. Armed body-
guards for both singers were or-
dered to leave the mansion before
the undressing began. “Even Mi-
chael's pet chimp, Bubbles, was
ejected from the premises,” says
the insider

MJ is said to have felt “wildly
kinky about exposing himself shyly
to Madonna across the room,”
while Lady Dyejob "was aroused by
simply taking off her dress!” It
wasn’'t so much romance, cautions
the source, but rather “this incredi-
ble, erotic fascination with each
other’s lives.”

in related news, People reports
Madonna has filmed a mega-excel-
lent ““dream sequence” clip for the
popular “Saturday Night Live” skit
“Wayne’s World.” Look for the seg-
ment to air sometime in May.

Meanwhile, the National Enquirer
says La Bella Donna invested
$100,000 to help develop a drug
that'll make sheep automatically
shed their wool!

Janet 'N’ Paula

Forget the BIG BUCKS contract.
The real reason Janet Jackson
signed with Virgin is so she can
destroy labelmate Paula Abdul's
career! According to the National
Enquirer, the two singers have be-
come bitter rivals because Janet
blames Paula for breaking up bro
Jackie Jackson’s marriage!

News of Janet's signing allegedly

U CAN’T TOP THIS — 22 Top gui-
tarist Billy Gibbons has stolen the
heart of beautiful “Loving” soap star
Lisa Peluso, who caught Billy's eye
by wearing “the cutest, shortest,
and tightest black dress you could
find” for a backstage introduction
(Star).

A

HANDBAGS & GLADRAGS — The
buxom, high-heeled blonde who
sashayed onstage during one of
Rod Stewart's London gigs and
plopped down in Stewart’s lap turn-
ed out to be none other than Elton
John in drag! The two sang “You're
in My Heart” before revealing the
hoax to the crowd (Globe). Mean-
while, the Star reports EJ has vol-
unteered to be a human guinea pig
for an unorthodox hair-growing
technique that involves a series of

“electric head baths”'!

sent Abdul on a rampage. Accord-
ing to the usual unnamed insider,

Paula reportedly screamed,

“if her

last name wasn’t Jackson, she'd be

mopping floors at McDonald’s!"”

Janet's alleged reply? “Paula just
used my family to get where she is.
She wanted my brother as a step-
ping stone, and then she used me.”

People’s Cholce

A “Q score”

is a supposedly

highly confidential, one-number dis-
tillation of how well the public
knows and likes someone. Lists of
Q scores are compiled each July

and sell for $19,800.

Following is a free peek at how
some top music business figures
currently rank, courtesy of the May

Spy (note: 18 is the average
score):
M.C. Hammer 30
Sinbad 24
Judds 21
New Kids On
The Block 20
Cher 18
Rick Dees 15
Madonna 15
B-52’s 13
Jerry Garcia 12
Paul Shaffer 12

R&R doesn’t run comic strips,
but we do take a comic trip each
week through the nation’s con-
sumer magazines in search of
everything from the sublime to
the ridiculous in music news.
R&R has not verified any of
these reports.
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“LOVE DON'T COME EASY”
The first single from the album MANE ATTRACTION
Produced by Richie Zito. Management: |.Ol'l)ommrn
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OVERVIEW

BOOK BEAT

Readin’, Writin’ & Rhymin’

latest word on rap and songwriting, your local book-

F rom a tour of L.A.’s rock 'n’ roll landmarks to the

store is loaded with entertaining new releases.

Magical Mystery Tour

‘“The L.A. Musical History |,

Tour” by Art Fein ($13.95/Faber &
Faber). Veteran rock journalist
and former label publicist Fein has
compiled an A-Z listing of nearly
200 of L.A.’s more memorable
music-related sites.

The generously illustrated 136-
page paperback includes such ob-
vious entries as legendary record
company locations, long-standing
pop venues (the Whisky, the Roxy,
etc.), and final resting places of the
stars,as well as locales used for
album covers, hotel rooms in
which certain songs were written,

L - e e ey

and favorite burger joints of the
rich 'n’ famous (yes there really is
a Sunset Grill).

each Boys mainman
BBrIan Wilson and re-

spected pop-cuiture crit-
ic Greil Marcus (“Mystery
Train” and “Lipstick Traces”) are
each about to make hardcover
appearances at your local book-
store. Here's twin peeks at a
pair of books too great to make
you wait:

Wouldn’t it Be Nice?

Due from Harper Collins in
September, Wilson's “Wouldn't
it Be Nice?" is said to be a sear-
ingly candid chronicle of his ca-
reer and well-publicized psy-
chological problems.

The book also is expected to
reveal aspects of Wilson's sex
life, history of drug abuse, bat-
tles with obesity, life ‘as a re-
cluse, and troubled relationship
with his father.

Elvis Is Dead

Marcus's “Dead Elvis: A
Chronicle Of Cultural Obses-

Brian Wilson Autobiography,
‘Dead Elvis’ Book Coming

sion” (Doubleday) has been

characterized as a ‘“playfully
morbid look” at the late singer’s
role in America’s cultural imagi-
nation.

Look for the release to feature
previously published reports
and essays about EP as well as
cartoons, greeting cards, and
copies of bizarre Presley-re-
lated advertisements. Mean-
while, Marcus is also working
on a history of punk rock that's
likely to surface in 1992.

The Write Stuff
“Songwriters On Songwriting”
by Paul Zollo ($17.95/Writer’s Di-
gest Books). Madonna, Mark
Knopfler, Paul Simon, Lamont
Dozier, Roger McGuinn, Willie
Dixon, Brian Wilson, Gerry Goffin
& Carole King, and Frank Zappa.
No, this isn’t the list of performers
scheduled for Rock In Rio III. but
rather a group of serious songwrit-
ers who share tips of their trade in
this 194-page how-to paperback.

Is it easier to write a melody in a
minor key? How do you construct a
hit? The experts tell all in a tradi-
tional Q&A format (lifted from pre-
viously published interviews in the
National Academy Of Songwriters’
journal, SongTalk). Selected lyrics
included.

Word Of Mouth

“Rap” by B. Adler and Janette
($13.95/St.

Beckman Martin’s

WEEKEND BOX OFFICE

All figures in millions
* First week in release

Source: Exhibitor Relations Co

COMING ATTRACTIONS: No
music-related films opening this
week; work on the next Steven
Seagal screenplay instead.
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APRIL 12 - 14 i
# 1OutForJustice $10.52 &
g (Warner Bros.)*
£  2Teenage Mutant $5.86 #
§ Ninja Turties Il (New Line) &
3 The Silence Of $4.14 fg

§ The Lambs (Orion) 3
:  4Dances With $3.46 &
g Wolves (Orion) g
; 5 Defending Your $3.05 ?
% Life (Warner Bros.) 2
% 6 The MarryingMan $2.57 é
%' (Buena Vista) z
&  7Sleeping With $2.36 &
& The Enemy (Fox) %
£ 8New Jack City $2.05
E (Warner Bros.) %
Z  9Home Alone (Fox) $1.83 &
f 10 Class Action (Fox)  $1.66
] &
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Press). Adler (former publicity di-
rector for stellar rap stable Rush
Artist Management) and Beckman
(a streetwise photographer whose
work has appeared in Rolling
Stone, Spin, People, etc.) collabo-
rate on this 108-page collection of

(SBK)

®/F LOOKS COULD KILL (MCA)

® NOTHING BUT TROUBLE (WB)

® SWITCH (MCA)

©® THELMA & LOUISE

b S

DR
HARE S PR T i
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CURRENT
® TEENAGE MUTANT NINJA TURTLES II: THE SECRET OF THE OOZE

Featured Artists: Ya Kid K, Vanilla Ice, Spunkadelic
® THE MARRYING MAN (Hollywood)
Featured Artists: Kim Basinger, Alan Paul, Tim Hauser
O NEW JACK CITY (Giant/Reprise)
Singles: 'm Dreamin'/Christopher Wiillams
| Wanna Sex You Up/Color Me Badd
New Jack Hustler (Nino's Theme)/ice-T
Other Featured Artists: Keith Sweat, Guy, Johnny Gill
® THE FIVE HEARTBEATS (Virgin)
Single: A Heart Is A House For Love/Delis
Other Featured Artists: After 7, Patti LaBelle

Featured Artists: Kylie Minogue, Outfieid, Trixter

Single: Same Song/Digital Underground (Tommy Boy/Reprise)
Other Featured Artists: Nick Scotti, Damn Yankees, Ray Charles

UPCOMING

® A MATTER OF DEGREES (Atlantic)
Single: Shadow To You/Giant Sand
Other Featured Artists: Firehose, Pixies, Throwing Muses

Single: You Can't Resist it/Lyle Lovett (Curb/MCA)

Other Featured Artists: Bruce Hornsby, Joe Ely, Jody Watley
® HANGIN’ WITH THE HOMEBOYS (Luke/Atlantic)

Featured Artists: 2 Live Crew, Snap, Stevie B

Single: Part Of You, Part Of Me/Glenn Frey (MCA)

BY sometie e "M“ :
* it pa Ly

L T
anecdotes, quotes, mini-biogra-
phies, and lyrics from some of the
biggest players in rap music today.

Most of the photos were taken
specifically for this soft-bound re-
lease, and appear in vivid living
color.
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THE PARC FIFTY ONE HOTEL. SMALL, BEAUTIFUL, UNDERSTATED.

A hidden refuge on Manhattan’s West Side
for radio & record executives, Parc Fifty One
Hotel has 178 large rooms and suites designed

in styles ranging from Country French to

Art Deco.

At 51st Street and 7th Avenue, Parc Fifty One

puts you within steps of Westwood One, Unistar,

CBS, and major recording studios — as well as

Manhattan’s finest restaurants and shops.

EXPERIENCE THE LUXURY OF
PARC FirTY ONE HOTEL. o kot e vork Gt et oot i pkcloch - okl

Call for reservations.

PARC FIFTY ONE HOTEL

NEW YORK

800-338-13

o
38

152 WEST 51ST AT 7TH AVENUE - NEW YORK - 212-765-1900
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EMIILeft Bank Split Places Marx On Capitol

he tru§ story behind the unprecedented
“seveyaice” of the relationship between
EMI Records and Left Bank
Managemen: (representative of five EMI acts)
may never reach daylight, what with the
various interlocking considerations of ego,
face-saving, and positioning to best advantage.

Here’s what's offered for public
consumgtion so far

* Last week EM! President Sal Licata
issued a statement announcing the Left Bank
severance for reasons that were “muilti-fold,
but . . . based mainly on business logic.”
Artists no longer with EMI, as a result: Richard
Marx, Vixen, Alias, Times Two, Thomas
Dolby. No further comment has come from
Licata.

* Left Bank CEO Allen Kovac responded
with a number of comments — the mildest of
which emphatically questioned Licata’'s
“business judgment” — and placed the blame
for the split on disagreements with and lack of
communication from Licata.

* Monday (4/15), Capitol-EMI Music
Prez/CEO Joe Smith stated, “Richard Marx is
one of EMI Music’s most valued artists,” citing
worldwide sales of “close to 15 million” for
Marx’s two LPs. “Philosophical differences
between EMI Records USA and Left Bank
Management led to our feeling that Richard’s
future recordings would be affected. Therefore

| it was mutually agreed that his long-term

contract with the company be transferred to
Capitol.”

® Smith had no comment on the other Left
Bank artists, but indications from Kovac and
elsewhere were that they would stay within
the CEMA family at Capitol, SBK, or
Chrysalis.

The financial impact on EMI of the Left
Bank artist exodus — estimated by some to be
as much as $50 million and 70% of EMI's

Rumors

* KBEQ/KC PD Karen Barber denies those
rumors that she’s on the way out and that new APD/
afternoon driver Geotf St. John will take her place.
Noble VP/Programming Bob Laurence also dissed
the rumors. But is someone in “Big D” interested in
her?

* Has Mercury VP/Rock Promo Dave Loncao
resigned to take a job working with John Cougar Mel-
lencamp?

* Will RCA Sr. Dir./Pop Promo Skip Bishop relo-
cate to Nipper's L.A. offices?

e Are several major market outlets looking to ac-
quire the on-air services of KKFR/Phoenix APD/night
rocker Paco Lopez? Or is Lopez in line for a bigtime
PD opening that's yet to surface?

Curtis and Lisa Sliwa

Send Me An Angel

alk WABC/New York is a safer place these
days. On Friday (4/12), the station named
Guardian Angels founders Curtis and Lisa
Sliwa as co-hosts of its morning show. The beret-
sportin’, kung fu-fightin’ duo replace Jay Diamond,
who'd been on the job seven months and has been
offered a Saturday gig
PD John Mainelli says he upped the Sliwas from
their weekend slot because they are intimately famil-
iar with New York’s mean streets and government
suites.

biling — can be safely said to be substantially
less than those figures. No new Marx album
was scheduled this year.

Hot AC WMTX/Tampa has been doing
everything it can to hype the return of Mason
Dixon without actually mentioning his name.
Dixon’s expected to hit the air Monday (4/22),
one day after his non-compete with Q105
expires.

On-air promos touting the event have been
voiced by Dixon’s former partner Terrence
McKeever and ex-Q105 morning man Scott
Shannon. Other promos feature imitations of
crosstown W101’s Bob & Jud and Power
Pig’s Jack Harris. There's also a promo
informing listeners that info on the new
morning show is revealed in a piece of music
that's been backwards-masked. When
unscrambled, the message is: (Q105 VP/GM)
“Mike Horne is a weenie.”

A new name has surfaced as the possible
front-runner for the WLUP-FM/Chicago PD job
— longtime KSHE/St. Louis OM Rick Balis.
He’s not only a Chicago native, but also once
worked at KSHE with Jack Silver, who took
the WLUP (AM) PD job last week.

Continued on Page 28

PROBLEM SOLVING TAKES TIME...

Our Associates work with no more than twelve clients. This
limited list policy gives them the TIME to help you win!
TOTAL SERVICE, PROVEN RESULTS!

t ' (:,T

=

™ N
|

BN

39 MAYBERRY ROAD, CHAPPAQUA, NEW YORK, 10514  914-666-0175
BROADCASTING CONSULTANTS
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Power 106/LA

this ain’t [owa!
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4th & B'way,™. An Island Records, Inc. Company

STREET TALK.

Continued from Page 26

’ Arbitron Raises Flags { '

With the first wave of Arbitron winter '90
books comes official word of three stations
being flagged for either ratings bias and/or
distortion. Here are the stations cited and the
offending promos:

e WMC-FM (FM100)/Memphis: If anyone
anywhere asks you what station you listen to
most, say FM100 and we’ll thank you with
$100.”

e WNVZ/Norfolk: “Do you know how long
you've been listening this hour? Over 45
minutes?”

e KQLD/New Orleans: “Remember this
and write it down: The name of the station you
hear the most is Oldies 106.7 and the call
letters are KQLD, New Orleans.”

KDBK & KDBQ (Double 99)/SF Station
Mgr./PD Larry Berger will not renew his deal
with the Viacom Rock AC FM-FM combo.
Look for Berger to stay in SF and hang out his
radio consultancy shingle when his contract
expires in June.

KQAQL/Minneapolis VP/GM Kevin
McCarthy called the ST “fun-fone" to
“categorically deny those rumors” floating
around the Twin Cities that his station was
about to flip from Gold to CHR.

Meanwhile, there's fresh word of BIG
changes in the works at crosstown AC KS$95.
Reportedly, a major staff meeting has been
called and airchecks are coming 'n' going at a
furious pace. £

KS95 Dir. Ops/Programming Bob Davis
told ST: “I've just arrived here and whatever's
best for KS95 is what we'll we do. In the past
I've done CHR, AC, AOR, and Country, so
you pick a format. But I'll tell you this: we're
really happy with [morning team] Knapp &
Donuts.”

Rumbles

* Randy Miller returns to KBEQIKC for momings
after a short stint as wakeup talker at Moble sister
XTRA (AM)San Diego.

» WEGX/Philly has locked in former Z100/NY
personality Jo Jo Morales for middays. The eagle-
eyed among you can look for more names next week.

¢ KKLD/Tucson appoints Bruce St. James PD/
afternoon driver.

¢ Brad Wright is the new OM/PD at WCUZ-AM
& FM/Grand Rapids.

e Ooops! Cralg O’Neit crosses from KKYK/Lit-
tie Rock to momings at crosstown KZOU, not — as
reported last week — the reverse.

Crayola Conviction

o draw attention to the Color Me Badd single ‘'
TWanna Sex You Up,"’ the comics at Giant Records

rendered Promo Item O' The Week honors by artfully
supplying selected programmers with a 12-page coloring
book that not only amusingly outlines the *‘legend of Color
Me Badd,"" but also depicts the rules 'n’ entry form for an
actual ‘‘color and win'' contest.® Stay between the lines.
Neatness counts. And remember, just like in real life, the &
BADDEST entries win.

* Sorry, Big Kids, only children of employees whose radio
stations have been serviced with the promotional CDs are

g 4

’ Rocky & His Friends ‘

Rocky Allen update: Intense negotations
continue between CapClties/ABC and the ex-
WPLJINY morning master displaced by Scott
Shannon’s arrival.

ST hears Mojo may throw a whole lot mo’
money at Allen to convince him to move to
afternoons. (He'd replace Skye Walker, but
Walker would be retained via shortened shifts).
Word is Allen’s sojourn into afternoons would
be — at his request — temporary (to see if he
likes the shift).

Midday man Jay Kelly, overnighter Don
Adkins, and parttimer Shannon Campbell are
the only on-air staffers to survive Nationwide's
recent acquisition of KMGC/Dallas. Everyone

else received severance checks. Board ops
Continued on Page 30

Archer Is Available

—Executive Producer, Rocky Allen Show,
WPLJ/NY

—Host, Archer & Rusty Show, WPLJ/NY

—Host, Archer & the Breakfast Q, KXYQ/
Portland

—Production Director, KKRZ/Portland
—Creative Producer/John Lander’s Hit

Music USA (212) 541-9501

—Creative Producer, Q-Zoo, KKBQ/Houston
—ADPC Creative Consultants

Will host, markets #10-30

Will be creative producer/talent,
markets #1-9

ARCHER DUSABLON
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Continued from Page 28
are running the show untit KMGC'’s new format ' ‘
— expected to be male-leaning AC — hits the =

air under new PD Pat McMahon.

Meanwhile, KMGC afternoon driver Scott
LeTourneau has landed swing duties at
crosstown Hot AC Star 105.

Two weeks after firing GM Dan Hern,
Ackerley AOR KGON/Portland has ousted
consultant Larry Bruce Communications.

Across the street, Henry Broadcasting
B/EZ KESI plans a May 15 flip to New Rock
as “The Beat” under new PD Michelle Dodd,
who'll retain her MD duties for FM sister AOR

KUFO. Expect the AM’s call letters to change
as well.

*Bob Garland eievated to VP/Singles at Columbia Records.
eMark Di Dia named Nat'l AOR Dir. at Geffen Records.

4

®Asst. PO/MD Duff Lindsey promoted to PD at
WCBM/Baltimore talker Les Kinsolving Ll L LS
has filed a $2.2 million slander suit against
Baltimore City Councilman Cari Stokes and the
producers of the WCBM-brokered show on
which Stokes allegedly called Kinsolving

“Lester the child molester.”

<

oTom Burchill promoted to President of the RKO
Radio Network.

eGarry Wall becomes PD of WNCI/Columbus, OH.

KXRX/Seattle PD Brew Michaels rang the
ST “fun-fone” to point out that his station was
not one of those taken in by crosstown
KMTT's April Fool's ruse (ST, 4/5).

<

eWait “Baby’ Love named PD at WVON/Chicago.

| eDon Geronimo lands nights at WSPT/Stevens Point. I

The question becomes somewhat less
academic in light of ABC's decision to delay
Dees'’s show by one hour on 14 Fridays
starting this spring/summer in favor of hourlong
rock concerts by acts ranging from Don
Henley, to the Black Crowes — all of which
‘ are unconfirmed at presstime.

Finally, Paramount’s ratings-troubled “The
Party Machine With Nia Peeples’ will be
adding a “co-host” in an attempt to heat things
up a taste. Look for Sheena Easton to join Nia
for a week-long tryout.

Congrats to KRTH/L.A., which posted a
1.9-2.8 gain in the winter '9 1 Arbitron. 'Twas
the handiwork of “Boss Radio” legend Bill
Drake and PD Mike Phillips, who used just
about everything associated with the old Boss
format except the handle itself.

} Talk O’ The Tube

“All the research says he [Rick Dees]'s
not a bad guy, but he's stupid,” said ABC-TV’s
late-night head Phil Beuth, speaking at a
National Academy of Television Arts &
Sciences luncheon in New York last Thursday
(4/11). Does this mean the future of Dees’s
TV show — recently renewed through the

end of October — is questionable?

STATIONS!
Urban: #1

WPGC 7-3 HOT  999KHI

Records

dd
)1((1(‘311287 aadd WNVZ 9 HOT

KDON add PWRPIG 40-33
| 790 add 26 Q105
| KQIZ add KXXR
WBPR add KDWB

MXP deb 25 s Columbia Baltimore/DC promo rep l,iobln
CKZ deb 30 Cecola relocates to the West Coast as Dir./Nat’l Pro-
w mo. He replaces Bob Garland, who was upped to
KZFM 38-33 & VP/Singles Promo last year.

KPRR S Meanwhile, look for Columbia East Coast
WRHT deb 37 &= Dir./Nat't Album Promo Jim Del Balzo to take on addi-
tional responsibiiites in Big Red’s album department.

WVBS add
KBOZ add
KFBQ add
KFFM add

WXKS deb 35

WIOQ

--Hosh

2623  WQUI
%{iﬁ WFHT 25-22

KGGI 15-13 KKMG 31-30

285 B95 20-19
f{%ﬂlrgltg WFHT 25-22

KMEL 9-8 99KG

“esting Like A Power!” |
Gureli, &D KMEL/San Francisco

the biggest
v#1 callout acress the board, t
Tony! Toni! Tonel single ever on WPGC.

.-Albie

Written, produced,

D., MD WPGC/Washington, D.C.

performed, and arranged by Tony! Toni! Tone!

Executive Producer: Ed Eckstine
Management: Left Bank Management

* Mercury Detroit promio rep Justin Fontaine
exits to join Chrysalis as West Coast Dir./Nat't Pop
Promo based in L.A..

In other Butterfly news, former Columbia staffer
Jane Berk joins as VP/Mktg. She replaces CIliff
O’Sulilvan, who returns to the West Coast and will
announce plans shortly.

MEET LOCKER — Anyone else would’ve responded
to a recent 7-11 Sound-Off question “Should women
reporters be allowed in men’s locker rooms?” by sim-
ply voting, but WINK/Ft. Myers, FL morning pro-
ducer/midday personality Paula Spencer (c) decided
to grasp the matter firmly in hand and went down to a
focal gym for some real wisecracks and the bottom-
line answer revealed above. Nice smile, dude.

Wanted: Copywriter with a passion for popular
music. Become part of our in-house creative team and apply your
strong conceptual skills and musical knowledge to trade and
consumer advertising for the record industry. Candidates will possess wit. verve and

the ability to write great. thought-provoking copy. Send résumié. three short writing

samples and the kind ol ad we ought o ran for a brand new band to: Human Resourees—
RRC. Warner Bros. Records, 3300 Warner Blvd.. Burbank. €2\ 91505, No Phone Calls.
(]




e BLAGK CROWES

“‘She Talks To Angels”

The new single from the double platinum-—plus album Shake Your Money Maker

Produced by George Drakoulias  Executive Producer: Rick Rubin

CHR CHART €
TOP 10/ HOT AT:

G98 10-4 Hor KTUX 8-6 QIl04 14-10
195 [-1 WIXX 5-3 QIO0I 14-11
KZ106 3-3 Z104 24-15 KNOE 29-21
WAPE [3-10 - KMYZ 9-4 WCIL 7-6
WQUT 12-8 WNYP 5-2 WTBX 22-17
WOKI 8-7 WQID | 1-6 99KG 14-9 !
WRVQ [4-10 KISR 10-8 KFMW 7-5

2102 7-4 2,500,000 Sold!

© 1991 Def American Recordings ,.4'—""?%

)
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The New Single

Produced by Ertk Jacobsen

s ‘ From the album Heart Shaped Worid

PWR99 27-25 KTUX 31-27 B98 32-29

HOT949 26-22 WRQK add KISR 38-33
KUBE add KRQ 29-27 WCIL deb 32
WPST 34-28 KAKS deb 39 KFMW 29-25
B93 28-25 WKSF 38-34 Z97 40-36
G105 31-27 WQID deb 32 KTMT deb 39

WQUT 36-30 WIMX deb 39 SLY96 deb 32
BILLBOARD ALBUM CHART #7

NNTTY N wa 2
| ! B g ﬂ ; !j : A
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The New Single From the

Y100 KKHT KISR
KISN 103CIR  KNOE
WVSR  KAKS WCIL

WINK  WJMX  KZIO

WRHT

Chicago and are marks owned by Chicago Music inc. These marks are registered in E

U.S. Patent and Trademark Office, ang in foreign countries. and hicensed for use to Reprise Records.
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Continued from Page 1

Several current and former NAB
board members who asked not to
be identified told R&R they expect
NAB execs to tone down their sup-
port for Eureka soon and to expand
their interest in alternative tech-
nologies, owing to pressure from
members.

Some of the members voiced an
increasing membership concern
that senior NAB officials have
moved too quickly to embrace un-
proven technology. They sensed a
general uneasiness about possible
conflicts of interest if a handful of
NAB executives obtain exclusive
control over any single DAB tech-

nology.
Attendance Down

Despite a broad agenda, DAB
dominated discussion at the con-
vention. Over 50,000 broadcasters
had been expected, but radio atten-
dance was noticeably lower than in
previous years. There were uncon-
firmed reports that fewer than 500
senior radio executives were in at-
tendance.

While shock waves from a Tues-
day (4/16) morning underground
nuclear weapons test rattled
chandeliers in the Las Vegas Hilton
ballroom, FCC Commissioner Er-
vin Duggan rattled broadcasters
even more with word that the Com-
mission “may lean” toward auth-
orizing a hybrid satellite-
terrestrial DAB system.

Duggan said he had a problem
barring satellite DAB, because the
commission has already authoriz-
ed other satellite services: ‘“The
idea of forbidding or containing or
holding at bay something that is
technologically possible is some-
thing that seems rather doubtful. I
think it would be terrifically con-
tentious to say no.”

Commissioner James Quello told
conventioneers existing broad-
casters should have “the first right
to enter advanced technologies.”
Though concerned about preserv-
ing “that all-important localism,”
Quello predicted a hybrid DAB sys-
tem would likely result — even
though its economic impact might
be questioned.

“T think we’re going to have a lit-
tle bit of both,” he said. “I see
nothing wrong in having some sa-
tellite delivery like you have clear-
channel radio stations. But to have
66 national stations? We have
found out that more is not neces-
sarily better.”

DAB Developments

« Canadian and Mexican broad-
casters formally endorsed the
NAB’s support of Eureka-147 tech-
nology and vowed to work together
to bring North American listeners
CD-quality sound “‘as soon as possi-
ble.” However, both nations broke
with the NAB over its opposition to
satellite broadcasting.

s Project Acorn, a joint CBS-
Gannett-Westinghouse venture,
demonstrated a new in-band DAB
technology that directly challenges
the Eureka-147 system. Gannett
VP/Engineering Paul Donahue

said the project, now dubbed USA
Digital Radio, uses an exclusive
“Coded Polyvector Digital Modula-
tion” process developed by Stan-
ford Research Institute to elim-
inate multipath interference and
allow existing FM stations to si-

DAB S
" Continued from Page 1 .

Passengers were able to-
compare digital. and analog FM

© signals beamed- from 10-watt-

. fransmitters stationed atop the

" Las Vegas Hiton. Aone-watt'.
- “filkin” digital transmitter- was -

ngmmm some five miss to -

. the north. f Eureka-147 were |

* o become 8 reality in this coun-

Ctry, one or more such fllin

~ -tranamitters would bé part of the: |

- syshem to overcome signal defi- ¢

| glencles coused I:ry buﬂm;a' :

" The smulcast included such.

- morige as “You Are The Sum

. shine Of My Life,” “Falih,” and
" "Wogue.” In each case, fidslity,

- aration were vastly suparor in

-+ digital thode to FM mode. _

Thanks largely to the auxifiary”
transmitter, the digital broadcast
was “pure” throughout the 15-

. minute ride. The FM broadcast, .
by conirast, - suffered from
significant multipath distortion in
the downtown canyon of build-

"ings.. . ;

. The demonstration a&o fea-

. tured AM, FM, and digital com-
parisons . of Natlonwide's
KLUC-AM & FMiLas Vegas.
Once the passengers had ex-
parianced digital sound, how-
ever, the station's interfarence-
prone AM signal seemed priml-
tive. ks well-processed FM sig-
nal saunded good - much bet-
ter than the demonstration FM
signal — and almost as good as
its own digital signal, which was
sent to the Hitton transmitter via

. a@n anglog phone line.

mulcast DAB by using the same
frequencies they currently use.
Donahue and other project officials
remained tight-lipped about tech-
nical details to avoid jeopardizing
pending patent applications.

e At a spirited and sometimes
contentious meeting of the Com-
mittee for Digital Radio Broad-
casting, Strother Communications
CEO Ron Strother said the FCC
Mass Media Bureau has indicated
it may soon authorize him to con-
duct experimental DAB broad-
casts in Washington, DC and Bos-
ton. Strother said the first tests are
planned on UHF-TV Channel 40 in
the nation’s capital, with additional
tests of in-band DAB systems to be
done in cooperation with Cook Inlet
CHR WPGC-FM/Washington. He
also plans to establish a test station
in Virginia’s Shenandoah Valley
within six months and invited all
DAB system proponents to form a
committee to plan future ex-
periments.

¢ House Telecommunications
Subcommittee Chief Counsel Larry
Irving promised congressional
DAB hearings within six weeks.
Contending DAB “constitutes a
threat to local broadcasting in
many ways,” Irving said law-
makers would explore both the
technology and the public interest
ramifications of its use — especial-
ly in promoting minority owner-
ship. “If 91% of the broadcasting
industry is still owned by white
males, what do you do with DAB to
change that?”’ he asked.

Spectrum Auctions
Opposed

The Bush administration’s oft-
rumored proposals to introduce
spectrum auctions sparked a
chorus of opposition from broad-
casters meeting with visiting con-
gressmen. Most of the lawmakers
expressed support for the broad-
casters, but they split on support
for the FCC’s proposed new ‘“‘user
fees.”

“The fee for a clearchannel sta-
tion like WABC/New York would
be very minimal — perhaps a few
hundred dollars,” said Rep. Bob
Carr (D-MI). “Yeah, but it’s still a
tax,” responded Rep. Harold
Rogers (R-KY).

KROQ
Continued from Page 1

The confession spurred a nation-
wide police investigation and was
replayed by both the “Unsolved
Mysteries” and ‘“Hard Copy” tele-
vision shows. Ten months after the
incident, the Los Angeles County
Sheriff’s Department discovered it
was a hoax. Ryder, Baxter, and
Roberts were subsequently sus-
pended.

KROQ’s offer to donate money to
the Sheriff’s Department was re-
jected. Officials indicated they
would try to bill the station for the
hundreds of hours detectives spent
on the case.

Of greater concern to Infinity is
what action the FCC might take.
The hoax seems to be a clear viola-
tion of a Commission policy against
broadcasts that falsely divert pub-
lic safety officials from their
duties. According to FCC Super-
visory Attorney Roger Holberg, if
KROQ is found in violation of the
so-called “War Of The Worlds”
policy (named after Orson Welles’s
panic-inducing 1938 radio broad-
cast), the agency has only two
choices: revoke the station’s li-
cense or issue a letter of repri-
mand.

However, Holberg said the FCC
could escape that box by alterna-
tively finding KROQ to be in viola-
tion of relevant Commission rules.
In that case, the station would face
fines of up to $25,000 per infraction
but would be less likely to lose its
license.

Contributing Factors

The outcome of any FCC probe
of the KROQ scam may be affected
— subtly or overtly — by Infinity’s
two run-ins with the Comrmission
over allegedly indecent broadcasts
by morning personality Howard
Stern, who is heard on three Infini-
ty outlets.

The agency’s attitude toward the
hoax might also be influenced by a
recent incident in which Emmis
Broadcasting’s KSHE/St. Louis
aired a false nuclear aftack warn-
ing during morning drive. Com-
mission sources say KSHE is likely
to be fined $25,000 for that incident.

Edwards

Continued from Page 14

helps rebuild KEBC.” Edwards
left KAJA a few months ago after a
three-year stretch. Prior to that he
spent a year at KLAC/Los Angeles
and two years at WSIX/Nashville,
all in mornings.

Karlik
Continued from Page 1
One of his first priorities now is
to hire a new GM for WTIC-AM &
FM/Hartford, which Bob Dunn is
leaving to start his own group. Kar-
lik says he won't fill his own TV
post or either of Dunn’s jobs —
WTIC combo GM and President/
Radio Division. All GMs will an-
swer directly to him.

Nor is he ruling out the possibili-
ty of adding to Chase’s portfolio of
eight radio and five TV stations:
“We're always looking for oppor-
tunities, but we are not at the mo-
ment in an aggressive acquisition
mode.”

Besides the Hartford combo,
Chase’s radio properties are
WTOP & WASH/Washington,
KGLD & WKBQ/St. Louis, and
WSTC & WQQQ/Stamford, CT.

Base Closings
Continued from Page 3

trouble adopting to a post-base
economy.

“It’s not like someone’s pulling a
$140 million payroll out of your
pocket overnight,”’ said WGOV/
Valdosta GM Jay Clark. “We’ll
persevere. We were here before
Moody, and we’ll be here after it’s
gone.”

Hart

Continued from Page 14
mainstream right now. We have
one of the few ‘trombos’ [KONO-
AM & FM and AC sister KSRR] in
the country, but we don’t expect
much on FM for at least the next
six months. And we’ll continue
working with [consultant] Mike
McVay.”

Hart’s background includes
stints as GM at WEZE/Pittsburgh
and PD at KQZY/Dallas and
WLTJ/Pittsburgh.
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Audience Measurement:
Low-Cost Improvement

Educating Listeners Via Radio Could Promote Survey Participation

Much has been said in the last few months
about the inadequacies and problems of today’s
audience measurement systems. While most
agree larger samples are necessary, another op-

tion holds bright possibilities:

listeners.

Naturally, any discussion
of ratings changes calls up
the specter of increased
costs and the question of
who will pay them — broad-
casters, agencies, or cli-
ents? If history is any
guide, the answer is easy:
Stations get stuck with the
bill. Most broadcasters feel
research costs already
strain credibility; in the
present economic environ-
ment, increasing expendi-
tures isn’t a realistic
answer.

But there’s no need to
throw vast amounts of mon-
ey into research to achieve
better cooperation rates.
There’s a low-cost way
which should be explored
before the stations’ re-
search bills look like the na-
tional debt.

If we believe good adver-
tising works and can moti-
vate and educate, and if we
R e
““If we believe good
advertising works and
can motivate and
educate ... then let’s
use radio to educate
the public about the
importance of
participating in
research projects.”’

believe radio is a viable
communications medium,
then let the industry use
radio to educate the public
about the importance of
participating in research
projects.

Public Doesn’t

‘Think Radio’

A survey a few years ago
asked people how they
spend their leisure time:
Radio wasn’t even mention-
ed. Further investigation
showed people consider ra-
dio a lifestyle activity, not a
leisure activity (like wat-
ching TV, reading, attend-
ing movies, concerts, etc.).
People devote active time

educating

G R
‘“‘Most broadcasters
feel research costs
already strain
credibility; in the
present economic
environment, increasing
expenditures isn’t a

realistic answer.”’

e e e e R R A
to radio, not leisure time.
Radio is with them when
they wake up, drive, work,
and play. It’s an extension
of people’s lives and ac-
tivities. Attempting to
measure this ubiquitous
medium with the tools pres-
ently available is an almost
impossible task.

Arbitron and Birch have
to rid themselves of the par-
anoia of mentioning re-
search or surveys on the
air. It’s more important
that listeners start to think
radio and respond to re-
search on radio.

Arbitron’s diary-based
system relies on the prem-
ise that all persons 12+ are
able to read, write, and
follow instructions. Birch
uses a telephone interview
to identify listening done in
the past 2448 hours. This
system operates on the
premise that people think
radio and can respond in an
unaided interview of ten
minutes or less to all the
radio they were exposed to
in that time frame.

Researchers today ignore
the fact that people don’t
think radio and instead just
use it. The Arbitron meth-
odology, which involves let-
ters and telephone calls to
the selected family as well
as communications during
the week the diary is being
filled out, probably makes
some respondents give seri-
ous thought to their listen-
ing patterns and stations.

The Birch interview
comes without warning via
the telephone. Participation
rates are higher than Ar-

e

By Allen Klein

bitron’s. But at the same
time, it’s unfair to compare
response rates of services
which ask for very different
degrees of participation.
The Birch respondent, in
reviewing listening for the
previous 24-48-hour period,
is more likely to give top-of-
mind and habitual listening
responses. There’s a good
chance secondary and ter-
tiary listening choices
aren’t mentioned during the
brief interview. Again, this
is because the listening pub-
lic doesn’t think radio.

It would be an interesting
experiment if Birch con-
tacted half its sample the
day before the actual inter-
view to advise people
they’ll be called the next
day to collect actual listen-
ing. Then we could com-
pare the findings and the
number of stations reported
against normal interview
results.

Earning Better
Returns

The industry doesn’t feel
comfortable with Arbi-
tron’s usable return rates
averaging between 40-50%
and Birch’'s between 50-
60%. No one truly knows if
the 50% of the sample that
doesn’t respond to broad-
cast research actually has
different listening prefer-
ences or patterns from the
50% who do. Both subscrib-
er and researcher benefit
from every percentage
point we can boost the par-
ticipation rate and at the
same time make listeners
more alert to all the dif-
ferent stations heard.

We can facilitate these
enhancements by improv-
ing the techniques available
to us. The first priority of
good research is to select a
representative population
sample. This is a rather
simple task because of the
detailed demographic data
available to researchers.
The second priority is
achieving a good return
from the participants. It’s
in this second area that im-
provements are desperate-
ly needed. Broadcasters
and the ratings services

ARBITRON HISTORY LESSON

test of this idea.

rates} is good for business.

paigr.

prised by the results.

Learning From
The Past

he idea of educating listeners isn't entirely original: In
1978 Arbitron undertook an experiment of this type
in San Diego. But don’t consider that trial run a fair

Approved announcements were sent by Arbitron to participating
radio stations and were aired in an effort to get listeners to respond to
radio surveys. This research was done when Arbitron only surveyed the
market twice yearly, so the test was scheduled during an unrated period,

The test was designed to compare a standard methodoiogical survey
response to the response registered when stations aired the prepared
announcements. The control, or standard, research period covered the
two weeks of July 27-August 9, 1978, The phase which inciuded the an-
nouncements was August 17-30, 1978. The overall results waran't en-
couraging: They showed an increase of only a few percentage points in
the in-tab usable reaponse — and lower listening levels.

One of the fears involvad with increasing the response rate is that it’s
the infrequent or light radio listener who's added and will, by participating
in the research project, reduce the average quarter-hour listening levels.
The ditermma becomes a guestion of whiether better rasearch (response

A two-week experiment promicting research participation to a public
which iz uninformed about the need fo participate in surveys isn't a fair
test. Mo self-respecting advertiser would condemn the introduction of a
completely new idea or produc! based on a one-markel, 14-day cam-

Radio listening today and the information being collected is very dif-
ferent from that of the '70s. It's time to re-examine the merits of getting
the public to think radio. as well as parficipate and respond to radio re-
search. Most important, the test shouldn’t be limited to a single market or
one reporting period. The commitment must be serious and long-term.
Ratings services and the broadcast industry in general might be very sur-

R

‘‘People consider radio
a lifestyle activity, not a
leisure activity . ..
Attempting to measure
this ubiquitous medium
with the tools presently
available is almost
impossible.’’

B e e e PR e s
must take a bold initiative.

Educational campaigns
on radio have proven suc-
cessful. The results could
be evaluated in less than a
year’s time by comparing
response rates and the in-
crease in the number of sta-
tions reported by the aver-
age listener.

Of course, we couldn’t
allow stations to develop
their own info-mercials
alerting the public to par-
ticipate if selected as part
of a research project. Ar-
bitron and Birch would
have to commission a group
of broadcasters, copywrit-
ers, and researchers to de-
velop a series of informa-
tion spots, which could be
aired as a public service.
The commercials would ed-
ucate the public about the
importance of research and
the need for input and coop-
eration. And we’d also have

to secure a commitment
from the research services
that once the return rates
improved, they wouldn’t
cut back on sample sizes.

This campaign offers a
win-win-win scenario to
broadcaster, researcher,
and advertiser. Properly
done, it will enhance rat-
ings research, not distort it.
We can always throw more
money into the pot. Finding
a way of improving the
product without increasing
the cost is what brings hap-
piness.

Allen Klein is President of Me-
dia Research Graphics Inc,,
which services radio stations with
sales material by displaying ratings |

information in the form of graphics. |

He can be reached at (818)
789-4000.
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Prince’s ‘Diamonds And Pearls’ Due In August

on’t be surprised to find a new LP from Prince on

your desk before the end of August. That’s the ten-

tative release date for his forthcoming Paisley
Park/WB project ‘“Diamonds And Pearls,” which is said
to sport 14 funk-edged compositions.

The Purple One also reportedly
has lined up some BIG NAMES to
direct videos in support of the disc,
including actress Lisa Bonet, Co-
lumbia recording artist Kate Bush,
and noted filmmaker Spike Lee —
who’ll likely call the shots for the
first single, titled “Willing And
Able.”

Speaking of Spike Lee, he’s sign-
ed singer/actress Lonette McKee
(star of ‘“The Cotton Club” and
Lee’s forthcoming ‘Jungle
Fever”) to his Columbia-distrib-
uted 40 Acres And A Mule Music-
works label. She joins a roster that
includes R&B funksters State Of
Art.

Firehose’s Major
Label Debut

The major label debut from long-
time former SST stars Firehose is
due from Columbia on April 22. The
16-track “Flyin’ The Flannel” in-
cludes such original compositions
as “Down With The Bass” (the
first single), “Up Finnegan’s Lad-
der,” “Anti-Misogyny Maneuver,”
and “Song For Dave Alvin.”

Primus Float First
For Interscope

SF-based funk/metal trio Prim-
us will have their Interscope label
debut, “Sailing The Seas Of
Cheese,” in music stores on May
14. Tunes on the 11-track disc in-
clude “11” (so named because of
its time signature), ‘“Here Come

The Bastards,” “Seas Of Cheese,”
“Jerry Was A Race Car Driver,”

New Box Set
Collects Stax,
Voit Singles

- WShe Atlantic Group {a union
h of Atlantie, Atco, and East
West Records Amarica) will
release ““The Complete "Stax/Volt

Singles, 1959-1968" on April 30.
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Presented in chronological order,
the 244-song collection sports
both sides of every single released
by .the Memphis-based sister la-
bela, including hits by Otis Red-
ding, Sam & Dave, Eddie Fioyd,
Aufus Thomas, Carla Thomas,
Booker T & The MGs, Johnnie
Taylor, Willizm Bell, the Mar-Keys,
and Albert King. The nine-disc set
aiso features materig released on
the Stax/Volt forerunner, Satellite.
.~ Many of the tracks have been un-
available for more than 20 years |
.and most will be making their CD
-debut with the release of this col-

. lection, which will be packaged in a
12x12-pchbox; a7 T

o

and “Those Damned Blue Collar
Tweekers.”

Tom Waits makes a guest ap-
pearance on the platter’s *“Tommy
The Cat” (as the voice of the cat)
— a tune that’s also earmarked for
the label’s forthcoming soundtrack
to “Bill And Ted Go To Hell.”
Meanwhile, a three-song pro-CD
featuring “Jerry,” “Blue Collar,”
and “Seas” is scheduled to arrive
at New Rock radio on April 29.

Morgan’s 11

Speaking of 11, Morgan
Creek will release “Awake In A
Dream” — the debut LP from L.A -
based pop/funk/hard rock ftrio
Eleven — on July 11. Eric “E.T.”
Thorngren (of Talking Heads and
Robert Palmer fame) produced.

Quick Licks
e Atlantic’s En Vogue will sing
the national anthem at the start of
tonight’s (4/19) Holyfield-Foreman
fight. You can catch the action on
the TVKO pay-per-view network at
9pm EST.

¢ Epic will release Luther Van-
dross’s “Power Of Love” LP on
April 30. The album features the
current single, “Power Of Love/
Love Power.” (Incidentally, the
second part of the single is a cover
version of the Sandpebbles’ 1967
R&B hit.)

e Former Cars star Ric Ocasek
will release his Warner Bros.
debut, “Fireball Zone,” on June 11.
Co-produced by Nile Rodgers, the
platter includes the tracks “Mr.
Meaner,” “Rockaway,” ‘“Touch-
down Easy,” and “Flowers Of
Evil.”

1968/ “Hair** becomes the first rock musi-
cal to debut on Broadway.

1976/Bruce Springsteen hops the
Graceland fence. Security guards
give the Boss the boot.

1989/ Jon Bon Jovi marries his high-
school sweetheart, Dorothea
Hurley, in Las Vegas.

1990/ Heavy D makes his TV debut play-
ing a rival detective on “Booker '

Born: the late Duke EMington 1889,
Tommy James 1947

TUESDAY, APRIL 30

1965/ Bob Dylan begins the UK tour doc-
umented in the “Don't Look Back"
film

1983 /Blues giant Muddy Waters dies

Born: Willie Nelson 1933

1967/ENis Presley weds Priscilla
Beaulieu in Las Vegas

1987/ Susanna Hotfs makes her movie
debut in “The Allnighter "

Born: Ray Parker Jr. 1954
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WEDNESDAY, MAY 1

'3 MONDAY, APRIL 29 '

1957/ Elvis Presley records “Jailhouse
Rock

1979/ The Who ceiebrate the UK release of
the “Quadrophenia” movie (which
co-stars Sting) and begin their first
tour with Kenney Jones in the
drummer’s seat

Born: Lou Gramm 1950
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FRIDAY, MAY 3

1965/ KHJLos Angeles debuts “Boss
Radio.

1976/ Paul McCartney brings his new
band, Wings, stateside for the first
time

Born: James Brown 1928, Frankie Valli
1937, Peter Gabriel 1950
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SATURDAY, MAY 4

1959/ At the first Grammy Awards, Henry
Mancini's "Music From Peter
Gunn" wins Best Album. The
Champs win one for ‘Tequila.”

1970/ Neil Young is moved to write
"“Ohio" after National Guardsmen
open fire on Vietnam War protesters
at Kent State University

Born: Nickolas Ashford 1943, Jackie
Jackson 1951

R
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SUNDAY, MAY 5

1968/ Butfalo Springfield disbands 2
1984/ Pretenders leader Chrissie
Hynde marries Simple Minds

mainman Jim Kerr

1986 / Cleveland is awarded the Rock & Roll =
Hall Of Fame. :

Born: Bill Ward (ex-Black Sabbath)
1948, Jan McCuiough 1959 ;3

— Paul Colbert

51.5 million households
Peotti Galluzzi
Director/Music Programming

Weeks On

[HEAVY |

C&C MUSIC FACTORY Here We Go... (Columbia) .. . 8
TEVIN CAMPBELL Round And... (Paisiey Park/WB) . . 4

CINDERELLA Meartbreak Stalion (Mercury) . ... .. 12
DIVINYLS/ Touch Myselt (virgin) . ... .... ... .15
EXTREMEMore Than Words (A&M) . ...... ... 5
NELSDNMore ThanEver (DGC) ... ............ 9
QUEENSAYCHE/Silent Lucidity EMI) .. ... . ... 77
R.E.M./Lesing My Religion (WB) .............. 9
ROXETTE /Joyride (EM1) . . ... . ............. 8
TESLA/Signs (Getien) ..................... 23
WARRANT Uncle Tom's Cabin (Columbia) . . .. ... 10
| EXCLUSIVES |

BLACK CROWES/She Talks To... (Def Amesican) . .. 77
GERARDO/We Want The Funk (Interscope/Easl West) . 2
MADONNA/Like A Virgin (SireWB) . . ADD
PAULY SHORE Lisa-Lisa (The One ..) (WTG) .. ADD

(BUZZ BIN ]
EMFUnbefievable (EMI) . ... ....... ... ..... 7
JESUS JONES Right Here Right Now (SBK) . . 14

LaTOURPeople Are Still Having Sex (Smash/PLG) ADD

VIOED W TS OME
36.8 million households
Sal LoCurto, Director/Music Programming

Norman Schoenfeld, Director/Talent

& Artist Relations
Weeks On

VH-1T0 WATCH |

JONI MITCHELL/Come In From The Cold (Getien) .. . 5

AICK ASTLEY/Cry For Help (RCA) .. . ......... 7
MICHAEL BDLTONAove Is A... (Columbia) .. ... ... 7

MARIAH CAREY/ Don't Wanna Cry {Columba) ... .2

BOB DYLAN/Series Of Dreams (Columbia) ... .. .. 4
GLDRIA ESTEFAN/Seal Our fale (Epic) .. ... .. ADD
AMY GRANT/Baby, Baby (A&GM) ... ........... 7
ROD STEWART/Rhythm Of My Heart (WB). . ... ... 2
WILSON PHILLIPS You're in Love (SBK) . .. ... .. 8
| DEVELOPMENT

PAT BENATAR/True Love (Chrysalis) . ... ... ..... 2
MARC COHN/Waiking In Memphis (Atlantic) . . . . ... 5
CATHY DENNIS/Touch Me (All Nighl Long) (Polydor) . 7
CELINE DION/(If There Was) Any... (Epic) . ........ 7
EXTREME/More Than Words (A&M) .. ...... .. 7
HI-FIVEA Like The Way... (JiveRCA) ... ... .. ADD

CHRIS ISAAK/Don't Make Me Dream... (Reprise) . ... 2
DAVE KOZNothing But The Radio On (Capitol) . . ADD

;‘::'::Ew"_/"" A Shame (My Sister) (WB) ... 70 HUEY LEWIS & THE NEWS Couple Days Off (EM) . 7
Airty Love (Geffen) ................. 2 TRIPLETS You Don't Have To Go Home... (Mercury) . . 4
AC/OC/Ar YouReady (Alco) ... ... 4 INNOCENCE/Let's Push 1t (Cooltempo/Chrysalis) .. . 1

MARIAH CAREY/ Don't Wanna Cry (Columbia) ....3
COLOR ME BAOD/ Wanna Sex... (Giant/Reprise) ADD
CATHY OENNIS/Touch Me (All Night Long) (Polydor) . 7

FIREHOUSE/Don't Treat Me Bad (Epic) ... ... .72
AMY GRANTBaby, Baby (ABM) . ............. 2
L.L. COOL JMama Said... (Def Jam/Columbia) . . ... 4
DAVID LEE ROTH/Sensible Shoes (WB) .. ... .. .. 6
SCORPIONS Wind Of Change (Mercury) . .. ... ADD
SLAUGHTER/Mad About You (Chrysalis) .. . ....8
ROD STEWART Rhythm Of My Heart (WB) 7
STING/The Soul Cages (A&M) . .. .............. 6
WHITE LION/Love Don't Come Easy (Atlantic) ... ... 2
|MEDIUM I
ALICE IN CHAINS Man in The Bax (Columbia) .. . . . 6
ANOTHER BAD CREATION/lesha (Motown) . ... .. 5
MICHAEL BOLTONAove Is A.... (Columbia) . ... ... 2
MARC COHN/Walking In Memphis (Atlantic) . .. .. .. 6
CONTRABAND/Alt The Way From Memphis (Impact) . 2
DAMN YANKEES Come Again (WB) ... ....... .2
ENUFF Z'NUFF/Mother's Eyes (Atco) ........ ADD
FIXXMow Much Is Enough (impact) . ..... ... . TT
GREAT WHITE/Call (t Rock N* Roli (Capitol) . . . .72
HAPPY MONDAYS /Step On (Elektra) ...... ... 70
INXS Bitter Tears (Atlantic) .. ..... .. ....... 9
ERIC JOHNSON Trademark (Capitol) . . .......... 5
TARA KEMP Hold You Tight (Giant/WB) ... ... .. .. 8
LENNY KRAVITZ/Always On The Run (Virgin) . . .. .. 6
LAW/Laying Down The Law (Atiantic) . .. .. ..... 2

HUEY LEWIS & THE NEWS/Couple Days Off (EMI) 2
MATERIAL [SSUENaierie Loves Me (Mercury) 10
RDLLING STONES Highwire (Columbia) . ...... 6
SALT-N-PEPA/Do You Want Me (Next Plaleau) ... 2

TRIPLETS/You Don't Have To Go... (Mercury) . . ADD
ZZ TOPMy Head's In Mississippi (WB). ... .. ..... 6
[BREAKOUT |
BODEANS Black, White And... (Siash/Reprise) ... ADD
BULLETBOYS/THC Groove (WB). . ..... .6
DINOSAUR JR/The Wagon (SireWB) ........... 3
FISHBONE Sunless Saturday (Columbia) .. ..ADD
HAVANA 3 A.M.Reach The Rock (IRS) ... ... 4
MAGGIE'S DREAMAL's A Sin (Capitol) . .. .. .ADD
TYKETTO Forever Young (DGC) . ..... 2

[HOT NEW VIDEOS |

COLDR ME BADD/ Wanna Sex... (Giant/Reprise) ADD

EMF/Unbetievable (EMI) . ... .. o7
LaTOUR/People Are Still Having Sex {Smash/PLG) ADD
MADONNA/Like A Virgin (Sre) . ... . _ADD
THUNDER/ ity Love (Geflen) .. ........ . .2
[ADDS

BODEANS Black, White And Blood Red (Slash/Reprise)
COLOR ME BADD/A Wanna Sex You Up (Giant/Reprise)
ENUFF Z'NUFF Mother's Eyes (Alco)

FISHBONE Suniess Saturday (Columbia)
LaTOURPeople Are Still Having Sex (Smash/PLG)
MADONNALLike A Virgin (Sire/W8)

MAGGIE'S DREAM/'s A Sin (Capitol)
SCORPIONS/Wind Of Change (Mercury)

PAULY SHORE/Lisa-Lisa (The One | Adore} (WTG)
TRIPLETS/You Don't Have To Go Home... (Mercury)

ERIC JOHNSON/Trademark (Capitol) . ... . ...... 4
ROLLING STONES Highwire (Columbia) . . .. . . ADD
|ARTIST OF THE MONTH |

TANITA TIKARAMOnly The Ones We Love (Reprise) . 5

Information current as of April 16.

11.7 million households
Les Garland, VP/Prograrmming
Mike Cooper, consultant
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— 1 YO YO/You Cant Play With... (East West)

12 ANOTHER BAD CREATION Playground (Motown)
2 3 GUYLet's Chilt (MCA)

— 4 ICE CUBE/ackin' For Beats (Priority)

3 5 BELL BIV DEVOE/She’s Dope (MCA)

5 6 DOGS/Yowr Mama's On Crack Rock {Joey Boy)
— 7 MICHELLEAf (Ruthiess/Atco}

7 8 EN VOGUEDon't Go (Atlantic)

9 9 DJ QUIX/Born & Raised in Compton (Profile)

— 10 ICE-T/New Jack Hustler... (Gian/WB)

Most requested for the week ending April 12.
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CONCERT PULSE
Avg. Gross
Pos. Artist Z-" 000s)
122TOP $343 5
2NEWKIDS ON THEBLOCK ~ $327 3
3 PAUL SIMON $309 0
4ACIDC $278 1
5 INXS $262 6
6 BBD/K. SWEAT. GILL $2615
7 STING $251 1
8 CLINT BLACK $210 4
9 SCORPIONS 201.6
10 JUDDS $181.9
11 NEIL YOUNG & CRAZY... $181.8
12 GEORGE STRAIT $170.4
13 RANDY TRAVIS $161 1
14 POISON $150.0
15 IRON MAIDEN $130.2
New Tours
Among this week’s new tours
DEEE-LITE JESUS JONES
JAMES BROWN WILLIE NELSON
FEELIES DIANA ROSS
ARETHA FRANKLIN TIMMY T.

HAPPY MONDAYS

BRUCE HORNSBY & THE RANGE
The CONCERT PULSE 's a weekly computeriz-
od report ranking each artist by thek average
box office gross reported per venue. Courtesy
of Polistar, a publication of Promoters’ On-Line
Ustings, (800) 344-7383, or in Calfornia,
(209) 224-2631
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The Buzz On Electronic’s Debut Album

LECTRONIC, the duo of BERNARD SUMNER

and JOHNNY MARR, will follow their new single

“Get The Message’ (out this week) with a self-
titled debut album next month — and it won’t include the
group’s debut hit, ‘“Getting Away With it.”

The LP’s track listing: “Idiot
Country,” “Reality,” ‘Tighten
Up,” “The Patience Of A Saint”
(which does feature that first hit’s
NEIL TENNANT and CHRIS
LOWE of the PET SHOP BOYS),
“Gangster,” ‘“‘Soviet,” “Get The
Message,” “Try All You Want,”
“Some Distant Memory,” and
“Feel Every Beat.”

“Electronic isn’t a refuge for
famous people,” Marr told Melody
Maker last week. “Chris and Neil
are the only famous people on the
record ... we're not a super-

group.n

Music’s Richest Brits

The Sunday Times has just pub-
lished its annual survey of “Bri-
tain’s Rich — The Top 200,” which
confirms that PAUL McCART-
NEY is still our richest popster.
His £380 million fortune puts him at
joint No. 22 in the 200.

However, looking at the broader
spectrum of the music industry,
Virgin boss RICHARD BRANSON
leads the field at No. 14 with £600m,
significantly boosted in the past
year by the sale of 25% of Virgin's
music business to Fujisankei in
Japan.

ELTON JOHN'’s coffers are said
to contain £100m, making him the
73rd richest person in the UK, and
ANDREW LLOYD WEBBER is No.
100 with £80m. Island chief CHRIS
BLACKWELL — who sold his label
to PolyGram for £200m two years
ago — has a £77m personal for-
tune. MICK JAGGER has £75m
and GEORGE MICHAEL has
£65m.

Ex-coal miner PETE WATER-
MAN of STOCK AITKEN WATER-
MAN now has £60m. Veteran pro-
ducer/label owner MICKIE MOST
clocks in at position No. 174 with
£55m and CLIFF RICHARD has
£50m in his bank balance.

Missing Link

In Jesus & Mary Chain

JESUS & MARY CHAIN — due
in the studio soon to begin work on
their next LP for release around
September — have seen drummer
RICHARD THOMAS and bassist
DOUGLAS HART exit. Hart, a
founding member of the band
with WILLIAM and JIM REID in
1984, intends to pursue his career in
video. The Reid brothers’ plans are
thought to be unchanged by the de-
partures, as they usually record
alone and call in extra musicians
for live work.

Level 42 Guaranteed
LEVEL 42 recently segued from
Polydor to RCA, and the first LP
for their new label will be called

“Rock Over London™ news is a
service of Rock Over London Ltd.,
which can be reached at 47 Roe-
buck House, Stag Place, London
SW1 E5BB; phone/fax (81)
661-2603.

“Guaranteed”’ and will be released
in September. Incidentally, new
guitarist JAKKO JAKSZYK — who
previously worked with TOM ROB-
INSON and in the early ’80s re-
leased several solo singles on Stiff
— will make his first live appear-
ance with the band at a UK outdoor
concert on August 4.

Meanwhile, ex-MARILLION
singer FISH has left EMI and sign-
ed a new deal with Polydor. His
new LP is due later this year.

Controversial Pogues
Single Set
The POGUES are set to release
their controversial track “The
Birmingham Six” from the 1988
UK Top 3 LP, “If T Should Fall
From Grace With God.” The track

R
..

Shane MacGowan — celebrates “The
Birmingham Six” release.

gets its belated release in celebra-
tion of the far more belated release
of the so-called Birmingham Six,
who spent nearly 17 years in prison
wrongfully convicted of the IRA
Birmingham pub bombings.

Morrissey + Chrissie

MORRISSEY — on the chart
with “Sing Your Life” — is due to
follow it up with a track called My
Love Life,” which Rolling Stone
reports will feature vocals by
CHRISSIE HYNDE.

Black Is Back

BLACK — the one-man band
fronted by COLIN VEARNCOMBE
that had great UK success with
“Sweetest Smile” and “Wonderful
Life” in 1987 — is set to return with
a new album simply called
“Black” at the end of April.

The new LP includes guest vocal
appearances by ROBERT PAL-
MER and Vearncombe’s A&M la-
belmate SAM BROWN, and was
produced by ROBIN MILLAR,
best known for his work with
SADE. First single will be “Here It
Comes Again.”

BRITAIN
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12 ROXETTE/oyride (EMI)

Moving Up

WATERBOYS/The Whole Of The Moon (Ensign/Chrysalis)
JAMES/Sit Down (Fontana/PG)

CHESNEY HAWKES/The One And Only (Chrysalis)

MADONNA Rescue Me (Sire/WB)

WONDER STUFF/The Size Of A Cow (Far Out/PG)

DANNI MINOGUE Love And Kisses (MCA)

N-JOV/Anthem (De Construction/RCA)
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