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UNDERSTANDING THE
NEW VALUES

The more your station
reflects your audience’s core
beliefs, the more successful
you'll be. That's the word
from researcher Larry Rosin,
who claims the advent of a
new decade has ushered in
fundamental changes in your
listeners’ values.
Page 35
IS ANYTHING
GETTING HEARD?
“if you play a record 50 times your
audience has never heard it,”
asserts consultant Tom Barnes,
claiming AORs add too many

currents, don’t rotate them enough,
and drop them too early.

Page 48

BROOKS SCORES DOUBLE
HAT TRICK

Garth Brooks proudly displays the
record-setting six Academy of
Country Music awards he copped
at last week’s ceremonies. More
winners in this week’s Nashville
section. And Lon Helton covers
the ever-hot topics of playlist length
and rotations in an exclusive survey
of over 200 Country stations.

Page 50, 52

IN THE NEWS THIS WEEK
# KZZP[Phoenix drops CHR for AC

# David Berman heads business
affairs at Geffen

# John Angelides PD/ND at KMOX/
St. Louis

% Guy Kemp denies FCC
indecency charges

# Mark Todd PD at WKBQ/St.
Louis

# Tom Casey PD at KJMZ/Dallas

# Joe Gillespie PD/ND at WTOP/
Washington

% Barbara Dean VP/GM at KMEO/
Phoenix

@ Richie Gallo VP/Sales at A&M
Page 3, 9, 10
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FCC Blasts KSHE For
A-Bomb Hoax

Emmis President Calls $25,000 Levy Unfair,
Cites ‘Excellent Records’;
Florida Station Also Fined

Emmis Broadcasting Radio
Division President Doyle Rose
says the $25,000 fine tte FCC
has levied against the group’s
KSHE/St. Louis for a mock nu-
clear attack warning is “oner-
ous” and unfair, given the sta-
tion’s record and the penalties
meted out for other offenses.

“We were obviously disap-
pointed at being fined for some-
thing like this,” said Rose. “The
station and [morning co-host
John Ulett] have excellent rec-
ords. This was one incident,
which occurred without man-
agement’s knowledge. There
are a lot of other things that
have occurred in broadcasting,
such as indecency and other
rules violations, that didn’t war-
rant a $25,000 fine.”

Rose said Emmis is currently
“studying its options” regard-
ing the fine. The company has
30 days to ask the Commission
to reconsider its action. If the
agency stands behind the penal-
ty, as it usually does, Emmis
could take its case to federal
court.

In announcing the KSHE fine
last Thursday (4/25), the FCC
said Ulett’s January 29 bit vio-
lated its rule against broadcast-
ing false or deceptive emer-
gency warnings. The serious-
ness of the infraction was com-
pounded, the agency argued, by
Ulett’s use of EBS-like tones
and the fact the hoax aired
while the U.S. was at war in the
Persian Gulf.

The Commission also chastis-
ed KSHE management for tak-
ing two hours to tell listeners
the alert was false.

Ulett, who was suspended
without pay for one week follow-
ing the bit, did not return R&R’s
phone calls. He has previously
said the 7:35am broadcast was

Nuclear
Fallout

® EBS tones, Gulf war
were factors

® Station waited two
hours to explain

® Company has 30 days
to respond to FCC

supposed to make listeners
think about the possible ramifi-
cations of using nuclear weap-
ons in the Gulf war.

Fine Day in Florida

In a separate proceeding, the
FCC this week levied a $7500
fine against WZZR/Stuart, FL
for violation of the agency’s
EEO policies.

WZZR VP/GM Todd Donnel-
ly said Tuesday (4/30) that he
could not comment until he saw
the Commission’s ruling.
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Goodman Now Pres.
At Ackerley Radio

Alan Goodman, former Em-
mis Regional VP/GM at WAVA/
Washington, has been named
President of the Ackerley Radio
Group. He takes over for Con-
troller Dennis Curley, who’s
been acting President since
Donald Carter’s exit some
months ago. Curley now re-
sumes his financial duties on a
fulltime basis.

Ackerley Chairman Barry
Ackerley commented, “Alan
has more than 20 years of man-
agerial experience in radio.
He’'s a wellrounded broad-
caster who has been successful
with major and medium mar-
Kets in virtually every format
and area in the country.”
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Goodman told
R&R, “It’s a
wonderful chal-
lenge, as his
needs match up
well with my
skills. Once we
get these sta-
tions to super- §
achieve, the
plan is to ac- 4

uire more.

?{owever, my Alan Goodman
first priority is to find a new GM
for our Portland outlets.” Good-
man will oversee KJR &
KLTX/Seattle, KFXX &
KGON/Portland, WBOS/Bos-
ton, and WAXY/Ft. Lauder-
dale. GOODMAN/See Page 30
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Thorn EMI Buys Out
SBK Partners

Deal Could Be Worth $400 Million

S
e

Celebrating Thorn EMI's full acquisition of SBK Records are (I-r) Martin

Bandier, Thorn EMI Chairman/CEO Colin Southgate, Charles Koppelman,

and Jim Fifield.

British-based Thorn EMI, a
50% partner in SBK Records,
has purchased the other half of
the successful startup label
from SBK Chairman/CEO
Charles Koppelman and Presi-
dent/COO Martin Bandier. The
deal could be worth more than
$400 million to the pair.

SBK — which began opera-
tions two years ago — has re-
leased several multimillion-sell-
ing albums, including Vanilla
Ice’s “To The Extreme,”
“Wilson Phillips,” Technotron-
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SO. CAL.’s $100 MILLION QUARTER

March Radio Sales Up

National spot radio spending
topped $99 million in March '91,
an 85% increase from last
year, according to new figures
from Radio Expenditure Re-
ports. This was the first month
of the last six in which current
spending was ahead of last
year’s; it was spot radio’s best
month since last October.

In Southern California,

Miller, Kaplan, Arase & Co. re-
ported regional revenues slight-
ly exceeded $100 million during
the first quarter — virtually
even with last year’s results. A
4% drop in local business was
offset by a 14% increase in na-
tional sales.

For a graphic look at the Na-
tional Spot Radio Scoreboard,
see Page 14,

Top Ten Talk Topics

ic’s “Pump Up The Jam,” and
the “Teenage Mutant Ninja
Turtles” soundtrack.

Thorn EMI will initially pay
Koppelman and Bandier $31
million. Deferred payments, to
be based on performance, will
be worth at least $100 million
and as much as $400 million.
SBK’s 1990 sales totaled $85 mil-
lion, but startup costs led to a
$7.4 million net loss.

As part of the deal, Koppel-
man and Bandier have extend-
ed their employment contracts
with the label through 1995.

“I am very pleased to bring
SBK wholly within EMI
Music,” said EMI President/
CEO Jim Fifield. “Charles and
Martin’s achievements are uni-
que, and they have played a
major role in the renaissance of
EMI Music.”

A Koppelman/Bandier joint
statement noted, “Jim Fifield’s
vision for the future growth of
EMI Music and his manage-
ment philosophies are consis-
tent with ours. Becoming part
of the EMI Music family as a
wholly owned label is some-
thing that was anticipated at the
inception of SBK Records.”

SBK/See Page 30




HEE GEES

"WHEN
HME S
GONE"

Produced by

Fror he album HIGH




Nationwide Flips 11-Year CHR KZZP

Now Phoenix’s AC KVRY,

Nationwide Communications put
an end to nearly 11 years of CHR at
KZZP/Phoenix Tuesday afternoon
by switching it to Gold-based AC.
The station is now KVRY, ‘‘Variety
104.7, The Best Variety Of The ’70s,
’80s, and ’90s.” Alan Burns & Asso-
ciates is consulting, and much of
the airstaff has left (see Page 24).

The transition began 1pm Sun-
day (4/28) with Elton John’s
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‘Variety 104.7’

“Funeral For A Friend,” followed
by sounds of a ticking clock, wind,
and the hourly statement, “If you
build it, they will come.” The kick-
off began with a two-minute mon-
tage of the new production ele-
ments and core artists.

GM Dale Weber told R&R,
“KZZP is a legendary CHR and it’s
sad — we’ve all suffered withdraw-
al remembering the good times.
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Arbltron Dellsts WWFE
From Winter Report

First ‘Death Penalty’ In Six Years;
Miami Station Calls Action Arbitrary

Spanish-language WWFE/Mi-
ami has been delisted from the
winter 1991 Arbitron book for alleg-
ed diary distortion. The so-called
ratings ‘‘death penalty” is the first
delisting in six years, and only the
third in a decade.

According to Arbitron, the sta-
tion aired the following announce-
ment (presented in a literal trans-
lation) during the winter sweeps,
which began January 3:

Attention listener of Radio Fe!
We are asking of you, please, if you
receive a booklet of any ratings or
survey sent by another station, fill
it out completely with the name of

g oy R
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HEADS BUSINESS
AFFAIRS

Berman Joins
Geffen Team

Following
Eric Eisner’s
i departure as
President of the
Geffen Com-
pany, former
. Capitol Presi-
dent David Ber-
man has been
named to head
the business
; /2% and general ad-
David Berman  ministrative af-
fairs of the Geffen and DGC labels
and Geffen Music Publishing. He’ll
report to Ed Rosenblatt, who heads
the labels.

“David and I worked together at
Warner Bros. Records for many
years,” noted Rosenblatt. “He was
head of business affairs there when
Geffen Records was founded, so —
with Warner Bros. as distributor —
he was on hand for the birth of this
company. David’s subsequent ex-
perience heading a label is also an
obvious asset.”

“As much as I enjoy being in pri-
vate practice, I couldn’t resist the
call to return to a label,” said Ber-
man. “David Geffen’s accomplish-
ments are unequaled, and the op-
portunity to work with Ed again
was a special drawing card.”

Berman practiced law before
joining Warner Bros. as VP/Busi-
ness Affairs in 1976. He was named
President of Capitol-EMI Music in
1987, was later named President of
Capitol Records, and resumed his
law practice last year.

Radio Fe. Make a line in the blank
spaces, of each page, to avoid addi-
tions. Then make a photostatic
copy of the booklet, including the
number that it has, and mail it to
us at Radio Fe. The same if some-
one calls you on the telephone and
asks what station do you listen to?
Say: “Radio Fe at all hours.” . ..
We need this help that we are ask-
ing for. Thank you!

The station — which is not an Ar-
bitron subscriber — admitted to
the ratings service that it ran the
statement and that it was discon-
tinued around March 28. It did not
say when the plea began running or
how often it aired.

Arbitron said it took the action
because the station asked survey
participants to report listening
which does not necessarily corres-
pond to their actual listening and to
exclude diary entries for other sta-
tions. It said WWFE’s appeal for
copies of diaries might prompt
some listeners to turn in live di-
aries.

“It is Arbitron’s responsibility to
do everything we can do to uphold
the integrity of our ratings,” said
Arbitron General Counsel Delores
WWFE/See Page 30

Angelides Adds
KMOX PD Duties

CBS News Outlet
Ups News Director

Legendary
CBS-owned
News/Talk
KMOX/St. Lou-
is has merged
its PD and ND
jobs, tapping
veteran ND
John Angelides.
He assumes PD _
duties from ‘-
Dave Dugan, John Angelides
now a station talk host.

“We’re combining our program-
ming and news operations into
one,” said KMOX Sr. VP/GM Rob-
ert Hyland. “In the current climate
we're looking to economize in ev-
ery area we can.” KMOX won’t be
replacing “two or three” staffers
who recently left.

Angelides has been ND at KMOX
for 17 years. He was previously an
editor at the St. Louis Globe-Demo-
crat, now defunct. He commented,
“The challenge for me is to main-
tain KMOX as the No. 1 station in

ANGELIDES/See Page 30

But back in January we took a
hard look at where we wanted to be
in five to 10 years. We’re not rein-
venting radio, but we’re a long-dis-
tance runner and not a sprinter.”

KZZP PD Stef Rybak told R&R,
“Some will call this AC, others will
call it Hot AC, others Female AC,
but we call it the sound of success
in Phoenix. Nationwide has in-
vested a lot in research that shows
CHR here appeals to 12-17-year-
olds who are into nothing but rap
and dance in very heavy doses.
And the market tells us it’s ready
for a 25-34 targeted female station
playing this blend of music.”

Nationwide Regional PD and
WNCI/Columbus PD Dave Rob-
bins said, “Variety 104.7 will be the
prototype format for the 25-49s of
the future. The marketing will be
awesome, complete with TV and
outdoor valued at over $1.5
million.”
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Kemp Denies
Role In KCNA
Smutcast

Former Station Jock Says
He Was Home During
Expletive Extravaganza

Fommer KCNA/Cave Junction,
OR morning man Guy Kemp is
denying any involvement in that
station’s November 1989 airing of
a taped phone conversation during
which Kemp repeatedly used the
word “fuck” (R&R 4/26). The
broadcast netted the station a $4000
indecency fine from the FCC.

Station owner Charles Knerr was
at the controls at the time of the
broadcast and has admitted re-
sponsibility. But he told R&R that
Kemp — though not working his
airshift — was “in the building and
was working in his capacity as pro-
gram director” at the time the tape
aired. “He was a party to [the
broadcast],” said Knerr.

“I would have never aired such
words as were aired by Chuck
Knerr that day,” Kemp told R&R.
“Nor would I have allowed him to
air my voice in such a manner had
I known or been able to control
what the owner of the station was
doing.”

The taped conversation in ques-
tion was a heated exchange be-
tween Kemp and Michael Perry,
former ND at nearby KCMX/Ash-
land, OR. According to Kemp, the
conversation was recorded by
KCNA staffers who patched the
call through to Kemp’s home from
the KCNA studios. Kemp says the
recording was solely intended as
evidence for the police, who were
investigating charges that Perry
had made threatening phone calls
to Kemp.

Several days later, according to
Kemp, Knerr ordered him to stay
home and, without Kemp’s knowl-
edge or permission, aired the
obscenity-laden phone conversa-
tion during the morning show.

Kemp said he plans to file an
FCC complaint against Knerr for
airing a private conversation with-
out permission.

Two former KCNA employees
support Kemp’s contention that he

KEMP/See Page 30
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INTERVIEWING MADE EASIER

If you're a manager, chances are you'll be
interviewing job candidates sometime soon.
Turn to R&R’s weekly Management section
for nine tips on how to maximize your

interviewing skills.
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RADIO BUSINESS

Westwood One, Golden

West Unite For DAB Testing

GM Urges FCC To Adopt L-Band Frequencies

Westwood One and Golden West Broadcasters have
joined in a bid to test DAB systems, but so far haven’t got-
ten any commitment from system makers to participate.

The companies quietly obtained
identical S-band experimental li-
censes from the FCC in late Febru-
ary before a similar DAB test li-
cense was granted to Shannondale
Wireless (R&R 4/26). Like Shan-
nondale, WW1 and Golden West
propose to use ‘“‘wireless cable”
frequencies (2150-2162 MHz). They
would broadcast from Golden
West’s KLIT/Los Angeles tower
and may use KLIT for in-band FM
DAB tests.

“We’d like to test any and all
[DAB system] manufacturers
who’d like to cooperate,” said WW1
VP/Production Brian Heimerl.
“We want to be on the cutting edge
of any technology that can benefit
the listener.” However, Heimerl
noted, ‘“None of the suppliers has
stepped up to the plate yet.”

Technical arrangements for the
tests are being handled by WW1 Di-
rector/Technical Operations Bob
Demuth and KMPC & KLIT/Los
Angeles Engineering Supervisor
Steve Blodgett for Golden West.
Blodgett said the DAB tests will in-
clude other members of the Los

Angeles chapter of the Society of
Broadcast Engineers and that the
results will be made available to
the industry. “There are no secrets
here,” he said.

GM: In-Band May Fail

General Motors has urged the
FCC toback an L-band (1500 MHz)
allocation for DAB, while warning
that in-band FM proposals may not
work. “GM engineers believe
there’s a very real possibility that
none of the in-band systems will ul-
timately prove to be satisfactory,”
the automaker told the Commis-
sion.

GM expressed concerns that the
added digital signals might de-
grade analog FM signals and that
in-band DAB systems “may be sig-
nificantly inferior’’ to stand-alone
proposals for a new band. GM said
the U.S. position at next

Continued on Page 6

DINGELL SPURS ACTION

FCC Sets Review Of Ownership Rules

The FCC next week is expected to launch a long-
awaited inquiry into its radio ownership rules and limits.
According to agency sources, the probe will touch on a
wide variety of issues, including time brokerage agree-
ments, which were the topic of a recent letter to FCC
Chairman Al Sikes from House Energy and Commerce
Committee Chairman John Dingell (D-MI).

In addition to exploring a possi-
ble increase in the 12 AM-12 FM
ownership limits, the proposed

rulemaking will examine the mer-
its of relaxing the agency’s ““duop-
oly” rules to allow AM-AM or FM-

Broadcasters Oppose
License Lien For Lenders

Six group broadcasters have asked the FCC to reject

the idea of granting lenders any lien on broadcast licenses.
Communications law firm Hogan & Hartson had asked the
Commission to allow third-party security rights in licenses,
arguing that it would improve the financing climate for broad-

casters (R&R 3/1).

Capstar Communicatlons,
Command Communications,
Janes Eastern Broadcasting, Leg-
acy Broadcasting, Liggett Broad-
cast, and Sinclair Broadcast
Group biasted the idea in a joint fil-
ing at the FCC, saying such liens
“would violate the Communications
Act and, at a minimum, be contrary
to the public interest.” The broad-
casters said allowing third-party
liens would invite a rash of lagal bat-
tles over licenses as secured par-
ties saek to enforce their interests
through local courts.

Hogan & Hartson's filing was
prompted by an Oklahomia TV bank-

ruptcy case in which the senior
lender had to share proceeds from
the license sale with unsécured
creditors. The law firm said that
case had made lenders hesitant to
finance broadcast properties, and
that the FCC could improve financ-
ing possibilities by allowing security
interests in station licenses.

The broadcasters told the FCC
the slow market for acqiisition fi-
nancing “is the result of sconomic
forces which have nothing to do
with taking a security inlerest in a
broadcast license” Rather, they
sald, deals that make business
sansa 8t can find financing.

FM combos in the same market.
Also on the agenda are proposals to
base the ownership limits on the
combined national audience reach
of a licensee’s holdings instead of
the number of stations owned.

Any ownership changes the FCC
might adopt are sure to come un-
der fire in Congress, where key
lawmakers such as Sen. Ernest
Hollings (D-SC) and Rep. Edward
Markey (D-MA) question the need
for looser limits.

Spotlight On
Time Brokerage

The regulation of time brokerage
deals, which might otherwise have
garnered only passing attention in
the proceeding, now will move
closer to the limelight thanks to
Dingell’s expression of concern. In
a brokered-time arrangement, one
radio station leases virtually all of
another’s airtime — sometimes as
much as 23.5 hours a day.

Dingell’s six-page letter of April
23 asks the F'CC for specifics about
the growth of brokered-time ar-
rangements, including how the
agency goes about tracking and
regulating them and whether it be-
lieves such pacts are in the public
interest.

Dingell also asked the Commis-
sion to justify its liberal policy for
granting cross-owner waivers in
the Top 30 markets, and demanded
to know whether the agency has
approved any station sales without
requiring the parties to reveal the
sale price. The latter question was
prompted by R&R’s pending Aug-
ust 1990 request for a declaratory
ruling that station sale prices must
be made public.
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Venture Capitalists Give
Radio Thumbs Up

urr, Egan, Deleage & Company General Partner Bill

Egan said he’s actively looking for radio deals to bol-

ster his venture capital company’s $200 million me-
dia portfolio.

“On a comparative basis, radio is a safer place to invest than TV,” he
commented last week during the Natlonal Venture Capital Association’s
annual convention in Washington. According to Egan, what's making it hard
to put together radio deals is the difficulty in finding senior lenders. His firm
provides both equity investments and mezzanine financing, generally for
deals $1.5 million and higher.

TA Associates General Partner Andy McLane told R&R the key to at-
tracting professional VC backing for radio deals is having top-notch
managerial talent on board from the outset. “We focus very strongly on the
operator. Good management can have an important impact on tuming a
property around,” he said.

NVCA President Robert Pavey told the financiers that their industry’s
decade of rapid growth had come to an end, with capital commitments to
independent venture capital firms dropping to $1.8 billion in 1990 from a
high of $4.2 billion in 1987. He said the number of venture capital firms na-
tionally has fallen by about 10 since last year and “pressures are beginning
to show up for the industry.”

Osborn Finds Smart Money Pool

rank Osborn has tapped some of New York’s smart-

est media money to cut his debt and bankroll future

growth. His Osborn Communications will team up
with VS&A Communications Partners L.P. — an arm of in-
vestment bankers Veronis Suhler & Associates — to form
a new limited partnership to acquire radio stations.

Osborn will manage the partnership. His company is contributing
WNDR & WNTQ/Syracuse, WWVA & WOVK/Wheeling, WV, and several
entertainment properties such as Jamboree USA to the partnership in ex-
change for cash and securities valued at $27.2 million. The properties
originally were acquired for about $20 million.

“Osborn Communications will use a portion of the proceeds from this
transaction to reduce its debt considerably,” Osborn said. In addition to its
cash investment, VS&A will receive stock purchase warrants and rights to
convert partnership interests into Osborn Communications common stock.

Affiliates Resurrect Kids Network

att Leibowitz and Norman Wain's Imagination

Stations Radio Network For Kids has signed on

again with the help of affiliates WXJO/St. Louis
and KKDS/Salt Lake City after the net went dark in Febru-
ary because of money troubles.

“We're starting from scatch and the stations are assisting in providing
some financing,” Leibowitz said. More affiliates may be on-line soon:
KICK/Springfield, MO starts in July and stations in New York, Atlanta, and
San Francisco are considering the format.

In other news this week:

* Ragan Henry is appealing an FCC staff action that excludes him —
but no other Ragan Henry Broadcast Group investors — from using
minority tax certificates acquired during the sale of WXTR/Washington and
WMXB/Richmond.

* Cincinnati broadcaster Frank Wood's deal to buy Summit Broad-
casting’s WTUE & WONE/Dayton has collapsed following a big drop in Ar-
bitron ratings.

* New York radio lawyer Barry Skidelsky is planning an appeal after
losing his bid for a new FM license in Queensbury, NY. FCC Administrative
Law Judge Edward Kuhlman ruled in favor of competitor Bradmark Broad-
casting on qualitative grounds and rejected Skidelsky’'s assertions that
AT&T Commercial Credit's financial stake in Bradmark was misrep-
resented.

Continued on Page 6




Wkat do you do when you’ve
had the most played record in the

country fbr fbur weeks?

YOU DO IT AGAIN.

“Piece Of My Heart™

-
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ITARA KEMP

Produced and Ar-anged by Jake Smith and Tuhin Roy for One Two Productions
From the album TARA KEMP

*Source: Monday Morn ng Peplay
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RADIO BUSINESS

TRANSACTIONS

United Artists Trims Combo With
$8 Million Haircut From Holberg

Douglas Nabs Newark AM; Studstill Sells S&M Action In Macon

WOOD-AM & FMI

Grand Rapids

PRICE: $10.5 miillion (approximate)
BUYER: A corporation to be formed by
Bruce Holberg, who's currently Presi-
dent of Tak Communications Inc¢.’s ra-
dio division. Tak owns WUSL/Philadel-
phia, WJQY/Ft. Lauderdale-Miami,
and WKIO/Urbana, IL.

SELLER: United Artists Broadcast
Properties Inc., a division of Denver-
based United Artists Entertainment.
The company is headed by Stewart
Blair.

FREQUENCY: 1300 kHz; 105.7 MHz
POWER: Skw; 265kw at 810 feet
FORMAT: AC; Beautiful

BROKER: Glenn Serafin of Communi-
cations Equity Associates repre-
sented the seller; Bob Mahiman of the
Mahiman Company represented the
buyer.

COMMENT: United purchased this
combo in November 1987 for $18.55
million.
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KBAD/Bakersfield

PRICE: $170,000

TERMS: Cash for assets

BUYER: Jim Darling and Burt Wen-
land

SELLER: ASK Broadcasting Corp.,
headed by bankruptcy trustee Patrick
Kavanagh

FREQUENCY: 1350 kHz

POWER: 1kw day/33 watts night
FORMAT: AOR

COMMENT: This station was sold in
March 1982 for $650,000.

KCVR & KWIN/Lodi

PRICE: $675,000

TERMS: Asset sale for $650,000 cash
and two-year $25,000 note at prime
plus 2%

BUYER: Front Line Communications
inc., owned by Michael Murphy of
Glenview, IL and Lawrence Murphy of
Orlando

SELLER: Turnbeaugh Communica-
tions LP, headed by managing general
partner John Crowely

FREQUENCY: 1570 kHz; 97.7 MHz
POWER: Skw day, 34 watts night; 3kw
at 300 feet

FORMAT: Spanish; CHR

BROKER: Robert Maccini of Media
Services Group Inc.
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KDKO/Littleton (Denver)
PRICE: No cash consideration
TERMS: Asset transfer to settle fore-
closure action
BUYER: Adams Radio of Denver Inc.,
a division of Adams Communications.
The company is headed by Chairman
Stephen Adams and President Matt
Mills. The company also owns KOOL-
AM & FM/Phoenix, KZOK-AM & FM/
Seattle, KCBQ-AM & FM/San Diego,

KHIH/Denver, KEZK-AM & FM/St. Lou-
is, WLAV-AM & FM/Grand Rapids,
WBZN-AM & FM/Racine, KISS-AM &
FM/San Antonio, and several TV sta-
tions.

SELLER: Peoples Wireless Inc., prin-
cipally owned by James Walker. He al-
so owns interests in KKPW/Tucson
and KFXX/Green Valley, AZ.
FREQUENCY: 1510 kHz

POWER: 10kw day/1.3kw night
FORMAT: Urban

COMMENT: This station was soid for
$900,000 in January 1989.

. F
WMTOIPort St Joe (FM CP)
PRICE: No cash consideration
TERMS: Asset sale for assumption of i-
abilities, the values of which are to be
determined at closing

BUYER: WMTO L.P., headed by
Redge Mahaffey, Louis Biosca, and
Ernest Freeman

SELLER: Fiorida Radionet L.P., head-
ed by general partner H. Scott Wet-
more. Capitol Radio Services Inc.,
headed by Carl Hurlebaus, owns 49%
of the company. Hurlebaus and Capitol
own interests in WAPQ/Crestline, OH;
WAXH/Olyphant, PA; WMJB/Evans-
ville, Wi; WDAR-AM & FM/Darlington,
SC; and WJMA-AM & FM/Orange, VA.
FREQUENCY: 93.5 MHz

POWER: 2kw at 393 feet

WRBD/Pompano Beach
PRICE: $500,000

TERMS: Asset sale for cash. All funds
will be paid to the seller’s senior lender,
Heller Financial Inc.

BUYER: Sepia Communications Inc.,
owned 40% by Chairman George Hal-
stead Ill, aka Lee Michaels, of Novato,
CA; 35% by President Kenneth Harris
of Detroit; and 25% by Jerome Barney
of Southfield, MI. Halstead recently an-
nounced plans to acquire WKKX/Jer-
seyville, IL-St, Louis.

SELLER: Sunao Broadcasting Co.
Inc., headed by John Ruffin of Ft.
Lauderdale

FREQUENCY: 1470 kHz

POWER: Skw day/2.5kw night
FORMAT: Urban

COMMENT: This station was sold for
$1.8 million in January 1986.
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WXKO & WKXKIFt. Valley

{(Macon)

PRICE: $693,000

TERMS: Asset sale for cash
BUYER: Middle Georgia Broadcast-
ing Inc., owned by B. Ken Woodfin
and Milton Hirsch of Columbus, GA
and Allen Joesten of Rockford, IL.
They also own interests in WGNE &
WFSY/Panama City, FL; WGSY/Phe-
nix City, AL; WIBB/Macon, GA; and
WFXM/Forsyth, GA.

SELLER: S&M Broadcasters

Inc.,

headed by President Owen Studstill.
He also owns an interest in WGLC-AM
& FM/Mendota, IL and WXKO/Pana,
IL.

FREQUENCY: 1150 kHz; 97.9 MHz
POWER: 1kw daytimer; 3kw at 300
feet

FORMAT: Urban; Country

BROKER: Thorburn Company
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WNJR/Newark

PRICE: $6.75 million

TERMS: Asset sale for $5.4 million
cash and a two-year $1.35 million
promissory note bearing 10% interest
BUYER: N. John Douglas of Paio Alto,
CA. He owns Douglas Broadcasting,
the licensee of WGARI/Cleveland;
KMAX/Los Angeies; KEST/San Fran-
cisco; KWWN/Placerville, CA; and
KOBO/Yuba City, CA.

SELLER: Spanish American Radio
Communications Inc. (SARCO), head-
ed by Rafael Diaz, Hugh McComas,
and Danny Stiles

FREQUENCY: 1430 kHz

POWER: Skw

FORMAT: Urban

BROKER: William Schutz and Gordon
Sherman of Gordon Sherman & As-
sociates

COMMENT: This transaction is contin-
gent on bankruptcy court approval of a
previous planned sale of the WNJR as-
sets from Sound Radio Inc. to
SARCO.

WYBH/McConnelisville

(FM CP)

PRICE: $7671

TERMS: Asset sale for cash

BUYER: Quiet Radio Inc., owned by

John Wharff Jr.
WMOA /Marietta, OH.
SELLER: Trell Broadcasting Co.,
headed by David Landefeld and Ken-
neth Eyerman

FREQUENCY: 100.9 MHz

POWER: 93 watts at 577 feet

He also owns

TRANSACTIONS AT A GLANCE

1991 Deals To Date:

(Last Year: $427,189,420)

Total Stations Traded This Year:
This Week's Action: . . . ... ... .. $19,535,920

Total Stations Traded This Week:. .

$243,329,055

. 320
(Last Year: 405)

{Last Year: $22,387.101)

,,,,,,, 14
(Last Year: 22)

® Deal Of The Week:
® WOOD-AM & FM/Grand Rapids
$10.5 million (approximate)

@ KBADIBakersfield 5170 000

® KCVR & KWIN/Lodi, CA 5675,000

® KDKO/Littleton (Denver), CO No cash consideration

& WMTOPort 51, Joe, FL (FM CP} No cash consideration
® WRBD/Pompano Beach, FL $500,000

® WXKO & WEKXK[Ft. Valley (Macon), GA $523 000

& WNJR/Newark, NJ 56 75 miflion

& WYBH/McConnallsville, OH (FM CP) 37671

® WYSHIClinton, TH £135,749

® FM CP/Montgomery, WV $101,500
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WYSH/Clinton

PRICE: $138,749

TERMS: Stock sale for $100,000
cash and 10-year promissory note for
balance at 10% interest

BUYER: Ronald and Denise Meredith
of Jacksboro, TN

SELLER: Clinton Broadcasters Inc.,
owned by James Stair. He also owns
WLAF/Lafollette, TN.

FREQUENCY: 1380 kHz

POWER: 1kw day/500 watts night
FORMAT: Country

FM CPIMontgomery

PRICE: $101,500

TERMS: Asset sale for cash

BUYER: R-S Broadcasting Company
Inc., owned by Vivian and Michael

Continued from Page 4

. Bank.

throughout France by 1985,

DC rerPorT

* Heller Financial has gotten tough with Pramier Broadcast Group
CEC William Selwood cver a dofaulted 59 milion lean involving WHRS &
WFLX/Winchester, KY. A federal judge in Lexington has appointed Gary
Jensan as receiver and ordered him to sell the combo.

* Distross doals awaiting: Receiver Freeman Teuton of Clearwater,
FL is entertaining offors for WRFAILargo, FL . . . Bankruptcy trustee Harry
Cure Jr. is shopping KZEE/Weatherlord, TX . .
= running KIMP & KFXIML. Pleasant, TX following 8 suit by Guaranty

* At RER's deadling, the state-run French Television & Broadecasting
Corp. said it plans to fire up a DAB system on UNF TV freguencies in Paris
next year. It will use the Eureka-147 DAB system and could be in use

. Receiver Jameas Acock

Brown and Sarah and C. Farrell John-
son. They also own WVAR/Richwood,
WV and WCWV/Summersville, WV.
SELLER: Upper Kanawha Valley
Broadcasters Inc., owned by Jeffrey
Battin. The company also owns
WMON/Montgomery, AL. Company
Treasurer Ted Julian also owns an in-
terest in WBRL/Berlin, NH.
FREQUENCY: 93.3 MHz

POWER: 3kw at 300 feet

Westwood One,
Golden West
Unite For

DAB Testing

Continued from Page 4

February’s World Administrative
Radio Conference should be to ob-
tain an L-band allocation of at least
50 MHz for a hybrid terrestrial and
satellite DAB service.

GM is the nation’s largest pro-
ducer of car radio receivers, man-
ufacturing more than 6 million an-
nually. Its latest filing warns of
possible audience losses for broad-
casters without L-band DAB. “Po-
tentially, problems with in-band or
S-band (above 2000 MHz) systems
would lead to an increased reliance
by the American public on re-
corded medium; e.g., CDs and
DATs,” GM said.

In its latest FCC filing, the NAB
warned that an S-band allocation
could doom, or at least delay, DAB
implementation. It also warned
that relying on an in-band solution
for terrestrial DAB is ““at best, pre-
mature,” since all such proposals
are yet ‘‘technically unproven.”
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THE DOOBIES KICKITINTO HIGH GEAR

WITH THE FIRST SINGLE AND VIDEO

FROMTHE ALBUM BROTHERHOOD

PRODUCED BY RODNEY MILLS
MANAGEMENT: BRUCE COHN MANAGEMENT

ON CAPITOL CASSETTES, COMPACT DISCS AND RECORDS

©1991 camiToL RECONDS, INC.

.............



The Switch

ON .

Call 1-800-9-2SWITCH




NEWSBREAKERS.

May 3,1991 R&R*9

RODRIGUEZ CEO
Elektra’s

Pendulum

Label Bows

\ W/
Ruben Rodriguez, Bob Krasnow

When longtime Columbia Rec-
ords exec Ruben Rodriguez joined
Elektra Entertainment as Sr. VP/
Urban Music last year, he nego-
tiated his own boutique label into
the deal. He’s now CEO of New
York-based Pendulum Records, his
new joint venture with Elektra.

Rodriguez, who retains his Sr.
VP post, explained the label will

PENDULUM/See Page 30

Gallo Back To
A&M As VP

Sales & Distribution

Richie Gallo
is returning to
A&M as New
York-based VP/
Sales & Distri-
bution. He
| worked at the
¥ label for 10
years and rose
to Regional
Sales Manager,
W thejobheleftin
1988 to join

Richie Gallo
BMG. He’ll now work with distrib-
utor PGD and answer to A&M Sr.

VP/Sales & Distribution Bill
Gilbert.

Label President Al Cafaro
stated, ‘“Richie Gallo combines a
great love of and appreciation for
music with a tough-minded,
bottom-line approach.” Gallo’s
first industry job was with Poly-
Gram, which he left a year later, in
1978, to join A&M as a local mar-
keting coordinator.

All Funked Up

Interscope artist Gerardo (I) and funkmeister George Clinton take a break
during the video shoot for Gerardo’s second single, “We Want The Funk,”
a remake of Parliament’s “Give Up The Funk (Tear The Roof Off The
Sucker).” Clinton plays a dance club owner in the clip.

Gillespie Joins Chase’s WTOP
As Dir./News & Programming

Broadcast news veteran Joe
Gillespie has been named Direc-
tor/News & Programming at all-
News WTOP/Washington, effec-
tive May 13. He replaces OM
Holland Cooke and ND Mike Rush-
low, who recently left the Chase
Communications station.

“I'm a newsperson — that’s
what I do,” said Gillespie. “But I

also know programming, and I
want to win — make no mistake.”
Gillespie comes to WTOP from a
two-and-a-half-year stint as Exec.
Producer at WXII-TV/Winston,
NC. His radio experience includes
stints as Exec. Editor of all-News
WINS/New York, Program Man-
ager of WIND/Chicago, and VP/
News & Programming at KSDO/
San Diego.

Summit Officially Taps Casey
As KJMZ/Dallas Program Director

After several months as interim
PD at Summit UC KJMZ/Dallas,
air talent Tom Casey has traded in
his Asst. PD title for full program-
mer’s honors. He replaces Elroy
Smith.

Casey was named OM/Asst. PD
last August, but, as VP/GM How-
ard Toole told R&R, “This is cer-
tainly a promotion for him. Tom

has done a tremendous job with
100.3 JAMZ in the last few months.
Our ratings are way up, and I ap-
preciate his dedicated efforts to the
station and Summit.”

Before joining KJMZ as an air
talent three years ago, Casey was
MD at WKSS/Hartford, on-air at
WEGX/Philadelphia, and re-
search/programming assistant at
WXKS/Boston.

!
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A slew of stars and record industry heavies were on hand for Luther Vandross’s recent birthday party, hosted by Epic
Records and Alive Enterprises at L.A.’s Rex Il Ristorante. Pictured at a plaque presentation are (I-r) Epic’s VP Trupiedo
Crump and Sr. VPs Hank Caldwell and Polly Anthony, Alive's Billy Bass, Vandross, Alive's Shep Gordon, and Epic's
| President Dave Glew and Sr. VP Larry Stessel.

Vandross Birthday Bash

Chase’s WKBQ Names Todd PD

The new PD at Chase Communi-
cations CHR WKBQ/St. Louis is
Mark Todd, former OM at KQLZ
(Pirate)/Los Angeles. He assumes
his new duties May 9, replacing
Lyndon Abell.

KGLD & WKBQ VP/GM Rich
Gray told R&R, “Mark’s market
experience, experience in develop-
ing staffers, excellent music sys-
tems, and very focused plans on
how to boost the station in the pri-
mary CHR demos are what sold
me on him.” Chase Exec. VP/Pro-
gramming & Operations Tom Bar-
santi added, ‘“We’re very excited to

have Mark. His experience in St.
Louis at KHTR [now Gold KLOU]
should give him a real head start.”

Todd said, ‘“‘Returning to St. Lou-
is is a real thrill. We’ll take a hard
look at the music and the way
WKBQ is positioned. A lot of things
can be tweaked to yield an immedi-
ate positive impact. From there I'll
evaluate the market and see what
needs to be done.”

Todd has also been PD at WXGT
(92X, now Gold WCOL-FM)/Co-
lumbus, Asst. PD at KKBQ/Hous-
ton, PD at KWNZ/Reno, Asst.
PD/MD at KHTR, and on-air at
KMEL/San Francisco.

Dean Transfers To VP/GM Post
At Bonneville AC KMEO

Having ac-
quired AC
KMEO/Phoe-
nix from Group
W on May 1,
Bonneville
moved KBIG/
Los Angeles
VP/Sales Bar-
bara Dean in as
‘ VP/GM. Previ-
Barbara Dean ous VP/GM
Rick Green has left the station.

According to Bonneville Presi-
dent/CEO Rodney Brady, ‘“Bar-
bara’s sensitivity to our corporate

values and to employee and com-
munity needs has been strongly
evident in her years with Bonne-
ville.” Sr. VP Jack Adamson add-
ed, “Numerous candidates from
inside and outside the company
were considered. Barbara’s con-
siderable experience in radio sales
and management made her the
ideal choice.”

Dean joined KBIG in 1986 as
GSM and became VP/Sales two
years later. She spent eight years
at Bonneville’s WTMX/Chicago,
where she rose from AE to GSM.

| Page And Pals

Sire/WB’s Tommy Page (second from left), whose forthcoming LP (“From
The Heart”) is slated for release on May 28, returned to the studio recently
to fine-tune the album’s debut single, “Whenever You Close Your Eyes.”
Joining him are (I-r) album co-producer Guy Roche and single co-writers Di-
ane Warren and Columbia artist Michael Bolton (who also sings backup and
served as executive producer of the track).

For
the industry’s
best buys . . .
shop the

R&R

mAR KETPlacE

every week.
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Christensen
Named VP/CFO
At Apollo

Christopher Christensen has
been named to the new post of VP/
CFO at william Stakelin’s Apollo
Radio.

Prior to joining Apollo, Christen-
sen served as CFO of Metropolitan
Broadcasting Corp. His resume al-
so includes turns as VP/Controller
at Metromedia and Director/Fi-
nance & Business Affairs for the
CBS Television Stations.

Apollo owns five radio stations:
WEZL/Charleston, KLSI/Kansas
City, KKAT/Salt Lake City, and
KJRB & KEZE/Spokane, WA.

Singers Samuelle (I) and Patti LaBelle visited MJI Broadcasting’s New York
studios recently. The duo met with Ken Simmons for interviews on MJl's

“Starbeat” program.

LETTERS

The Kevin & Bean [murder hoax]
incident at KROQ/Los Angeles is
only the latest example of radio’s
declining ethics. It truly boggles the
mind. So does the prospect of what
the future might bring. Very scary.
Maybe a “Child Molestation Hour"
or how about a “Date Rape Satur-
day Night?” . ..

What in Marconi's name has hap-
pened to our priorities? Forget
about the “shock jocks."” These
people would pull their pants down
in a crowd if they thought it would
improve their quarter-hours. A lot of
us are more concerned with the
corporate types who encourage
them. If this were a family law court,
1 think you could make a case for
the FCC being an "unfit parent.”

Many of us out here now long for
the “good old days.” It's not that we
have anything against progress or a
“bright* future, it’s just that, at this
point, we don't see any.

1 think [we] should keep our seat
beits fastened — it looks like this
freak show is going to continue.

—Charlie Fox
Los Angeles

Radio exists under the broad
rubric of radio-TV-fiim. The three
rules that determine success are
common to all three:

* Give the people what they
want.

® Perception is everything.

® f your product isn't honest and
the public feels ripped, it hurts us
all.

Before putting the final touches
on promotional stunts such as the
faking of a murder confession or
making the listeners believe a new
air talent is an out-of-work person
needing help [as WRBT/Evansville
did (R&R 4/26)], perhaps we
should ask two questions. Is it hon-
est? Is it good for radio?

—Bob Botik
President
Botik Broadcast Services

pm
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Question Of
Negativity

The letter attacking Scott Shan-
non (R&R 4/19) is indicative of a
much larger problem facing the ra-
dio industry: negativity. Ironically,
by insulting Shannon’s accomplish-
ments, which speak for them-
selves, the author displayed the
very mentality he was criticizing.
We've seen a ot of it lately — peo-
ple and stations bad-mouthing their
competition in the name of self-pro-
motion. This practice benefits none
of the parties involved.

People think of their favorite sta-
tion or personallty as a friend, and
by insulting their choice of friends,
you alienate more people than you
impress. And, as you know, your
Station probably shares about 75-
80% of its music with the competi-
tion. If you say they suck, but the
listeners hear the same music on
your station — how does that make
you look?

Don't underestimate the audi-
ence. They know what they like
and what they don't like. They
neither need nor want you to make
that decision for them.

S —Jeff Axelrod
Los Angeles

When They Play
It, They Say It

Radio stations and record com-
panies . . . are dependent on each
other. The only radio stations that
could survive without the record in-
dustry are those in the News/Talk
format.

The key to successful coexist-
ence is cooperation. For years the
record industry has been asking ra-
dio stations to be more sensitive to
the need for back-announcing new
products. The obvious goal is to in-
form the music consumer of the title
and artist of the songs they want to
purchase.

After much discussion among the

Keeping Radio Safe And Sane

V-103 management team, we began
a new policy. WVAZ became the
station in Chicago where our an-
nouncers say what we play.

The response to our new policy
has been sensational from both the
retail community and our own lis-
teners. it is our hope that our con-
tinuing practice of back-announcing
music will spread throughout the ra-
dio industry. We realize we are not
the first radio station to take up the
“play it, say it” banner. We believe,
however, by publicizing our policy
we will encourage other stations to
Join us and increase the spirit of co-
operation between our two great in-
dustries.

—Barry Mayo
President/GM
—Tony Kidd
oM

—Steve Harris
PD

Fan Mail
For Messer

Hey, folks:

| don't know if I'm the only one,
but | really miss Brad Messer's col-
umn/

Will you please consider resur-
recting it? | volunteer to write it.

| know us news types aren’t as
exciting as the rising stars of the ra-
dio and record industry, but there
are thousands of us out here who
are working long, weird hours with
smaller staffs and less pay. We're
doing a damn good job, and we
have an important point of view that
deserves space in your otherwise
fine publication.

How ‘bout it?

—Eric Boulanger
News/Sports Director
WUBE-AM & FM/Cincinnati

[Brad Messer's column of news
department anecdotes and historic-
al occasions appeared weekly in
R&R unti the end of last year.]

Jones Takes Rap As Elektra Nat’l Dir.

Elektra Entertainment has named Michael Jones National Director/
Rap Marketing & Promotion. Jones comes from Columbla, where he'd
been Southwest Promotion Manager since January 1990.

Elektra Sr. VP/Urban Music Ruben Rodriguez said, “Michael brings
the passion, commitment, and creativity essential to further develop a ros-
ter that's gaining major respect throughout the music community.” Before
Columbia, Jones worked at CBS Records as an account rep for three
years. He started his music career in record retail and college radio, and is
also an accomplished musician.

| Houghton Tapped For WBBM GSM Slot

Robert Houghton has been named GSM of CBS-owned WBBM/Chi-
cago. He replaces Tom Reeve, who last month resigned from the all-News
station.

“Robert Houghton comes to us with 15 years of sales experience,"
said WBBM VP/GM Wayne Jefferson. “| expect him to maintain WBBM's
long-standing dominance in this competitive market during these difficult
economic times.™

Prior to joining WBBM, Houghton spent four years as GSM of KRLD/
Dallas. His career also includes five years as GSM/Sports Director at
WCCO/Minneapolls and a tour as Manager of the Chicago office of CBS
Radio Reps.

‘SuperRatings’ Service Debuts

A new diary-based radio ratings service designed to challenge the es-
tablished “ratings cartel” will debut with its first batch of numbers this
month. Los Angeles-based SuperRatings Research Company, headed by
attorney/broadcaster Mark Olson, expects to cover the Top 30 markets by
summer.

According to a prepared statement, the company will survey markets
every other month using a guaranteed sample size of at least 1500 diaries.
Results are to be available by the 15th of the following month.

The new service offers qualitative ratings with favorite station rankings,
stimulated recall, and a $7500 per year licensing fee to stations.
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Levy Boosted To VP/A&R At
Warner Bros./Nashville

WB/Nash- promotion follows five years of in-
ville has credibly focused and directed
boosted Direc- work. Her efforts in special pro-
tor/A&R Paige duct development and, most re-
Levy to VP/ cently, a move into the Hispanic
A&R. She’ll marketplace make this recognition
now oversee all well-deserved.”

Levy joined WB/Nashville in
1983 as A&R assistant, was named
Director/Production & Develop-
ment in 1985, and was upped to Di-
rector/A&R in 1988. She is respon-
sible for signing Dwight Yoakam,
the Forester Sisters, the Texas
Tornados, and Molly & the Hey-
makers to the label.

new develop-
mental deals,
establish a 5 :
Nashville base i
for Hispanic Paige Levy
artists, and continue to sign new
talent.

WB/Nashville President Jim Ed
Norman commented, ‘Paige’s
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Caruso PD At Adams NAC WBZN

been for sale for a long time. For
right now, though, it’s business as
usual. Our listeners are very loyal,
and we’re committed to this for-
mat.”

Prior to joining WBZN two and a
half years ago, Caruso was MD at
WHMD/Hammond, LA and on-air
in Milwaukee at WMYX and
WLUM.

At WBZN/Milwaukee, parttimer
Karin Caruso has been promoted to
PD. In her first programming as-
signment, she replaces Mike Laur-
el, who recently left the Adams
NAC.

Rumors of a WBZN format
change were circulating some
months back. Caruso told R&R,
“It’s no big secret the station’s



HE BEST OF THE BES

ntroducing our 1990 President’s Club Award Winners... the very best of radio’s
best sellers! Recognized for dedication to the customer and superior

performance at a Group W Radio Station.

Standing left to right—John Waugaman, Regional Vice President, Jim Thompson, President Group W Radio,
Jerry Creed/KILT, Charles Orr/KDKA, Dale Rideau/KTWY, Wilson Cantwell/KQXT, Joseph Keefe/WBZ, Joe AnastasiiWNEW-FM,
Andre Carpenter/ WCXR/WCPT, Bob Kelly/KYW, John Moran/WLLZ, Mike Craven, Regional Vice President. Seated left to right—
David Santrella/WMAQ, Kathi Bishop/KMEO, Ann Sedita/KRSR, Karen Sanchez/KFWB, Cynthia Lindsey-Wahl/KGBY, Robin Tillman/WINS,
Fred Hormell/KFBK. Not pictured—John Ryan/WMMR.

GRDUP Group W Radio - Since 1920, The First Name In Radio

WBZ Boston WMAQ Chicago
WINS/WNEW-FM New York KILT AM/FM Houston
KYW/ YWWMMR-FM Philadelphia KRSR Dallas/Ft. Worth
RAD'D WCXR-FM/WCPT Washington, DC KQXT San Antonio
KDKA Pittsburgh KFWB/KTWV-FM Los Angeles
BROA\E/)V(E E;wgg %L(J)S,\EPANY WLLZ Detroit KFBK/KGBY-FM Sacramento
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Radio

@ LISA ALLAN is tapped as GSM at
KFH & KXLK/Wichita. She moves from
the GM slot at crosstown KQAM &
KEYN.

®MIKE GROSSO has been upped
from Sr. AE to LSM at WZKS/Louisville,

©® LINDA TWORKOWSKI is promoted
from Controller at WEBE & WICC/
Bridgeport to the same position at
parent Win Communications.

Records

it

Gwen Frankiin Michael Leon
® GWEN FRANKLIN is tapped as VP/
Marketing, The Rhythm & Black Music
Group at Mercury Records. Prior to
this, she was National Director/Market-
ing & Sales at Capitol Records. Also,
the label promotes DANA BRAND-
WEIN and MARTY MAIDENBERG to
Managers/Product Development.
Brandwein segues from the Marketing
Coordinator slot; Maldenberg switches
from Publicity Manager.

® MICHAEL LEON has been ap-
pointed VP/Internationai for SBK Rec-
ords. He was most recently A&M Rec-
ords’ Sr. VP/East Coast Operations.

® JEAN ROUSSEAU has been pro-
moted from International Coordinator to
International Product Manager at Virgin
Records.

Lisa Allan Joanna Spock Dean

® JOANNA SPOCK DEAN is elevated
from Associate Director/A8R, East
Coast to Director/A&R for Charisma
Records. Concurrently, KEITH
BAILEY is named Associate Direc-
tor/A&R, West Coast. He transfers
from the Manager/A&R, West Coast
post at Columbia Records.

® DAVE McLEES has been upped
from A&R Coordinator to A&R Manager
at Rhino Records.

®LYNN KEESECKER and DAN
POSTHUMA have been upped from
Nashville and Los Angeles Division Ex-
ec. A8R Directors to A&R VPs at Word
Record Group. And joining the Nash-
ville A&R department is producer BUB-
BA SMITH.

® LISA BARBARIS becomes Director/
National Publicity for EastWest Rec-
ords America. She was previously Pub-
licity Director at Geffen Records.

Lisa Barbaris Steve Day

@ DAVID BASSIN joins MCA Records
as Product Manager. He comes from
IRS Records, where he served as Nett-
werk Productions’ U.S. Label Man-
ager.

Reprise artist Beth Neilsen Chapman (c) paid a refreshing visit to KOAI (The
OQasis)/Dallas. Posing for a pic with Chapman before her performance at the

NAC station’s After Work Escape concert are midday host Tempie Lindsey |
() and MD/moming man Ken Jones.

Oasis Faces

National
Radio

® EDIE MAGNUS, CBS News Health &
Medical Correspondent, succeeds Su-
san Spencer as anchor of CBS Radio
Network's “Healthtalk” starting May 6.
And CBS will augment its 12th season
of NFL broadcasts (beginning 9/2) with
two multipart specials in August and
January; (212) 975-3773.

@ ABC RADIO SPORTS will air the
Preakness Stakes (May 18) and the
Beimont Stakes (June 8). The live
broadcasts will be anchored by Fred
Manfra and Don Chevrier; (212)
456-5508.

® S| COMMUNICATIONS will broad-
cast “Music Of A People” to commem-
orate Black Music Month. Five two-
hour shows hosted by WGCI/Chicago
morning man Doug Banks will trace the
evolution of black music; (818)
841-9350.

®RTR PRODUCTIONS debuts its
“Rand McNally's Road Trip Radio”
show on May 27. Author Laura Berg-
heim will host the two-and-a-half-min-
ute daily show, which will offer travel
tips, festival updates, and getaway
ideas; (202) 488-7122,

Industry

@ STEVE DAY is promoted from GM to
VP/GM of MCA Music Publishing/
Nashville.

Born To:

Westwood One AE Nina Ha-
ber, husband Mark, son
Zachery Sean, April 10

WiXX/Green Bay, Wi VP Jeff
McCarthy, wife Debbie, son
Cody Lee, April 13.

KIFM/San Diego Sales Man-
ager Scotty Morache, son An-
drew Walter, April 23

RCA National Promo Man-
ager/Jazz & Contemporary Lisa
Lipkin, husband Barry, son
Gregory Michael, April 23

KWEN/Tulsa MD Kevin
Meyer, wife Julie, daughter Em-
ma Lea, April 25

WAQTE/Adrian, Mi air talent
Mike Mcintyre, wife Shelly, son
Aaron Robert, April 26

T
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Marriages:

WESC-AM & FM/Greenville
Promotions Director Kelly Jo
Brown to Davis Barnwell, April
20

WYHY/Nashville air talent
Coyote McCloud to Susan
Thomas, April 26

WQLH/Green Bay, Wi Asst.
MD Nancy Martin to Dennis
Besaw, April 27

Capitol recording artist Bon-
nie Raitt to actor Michael
O’Keefe, April 28

R
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® MARIBETH DORAN has been ele-
vated from Sr. AE to Manager at Katz
Radio/San Francisco. Concurrently,
KEN OCEPEK and DAVID MARMOL
have been upped to Manager/Midwest
Region and Manager/Southwest Re-
gion, respectively, at Katz Hispanic Ra-
dio. Ocepek segues from an AE postin
Chicago; Marmol shifts from a similar
post in New York.

® VALERIE STARR has been upped
from Director/National Promotions to
VP at Modern Music Marketing.

® DANIEL ZIRILLI has been named Di-
rector/Creative Affairs & Artist Devel-
opment for ReelVision. He hails from
Windmili Entertainment, where he was
VP/Production.

@ STEFAN ERICSON is promoted
from Manager/European Sales to Man-
aging Director/Europe at Radio Vision
International.

@ CPM INC., which specializes in buy-
ing spot radio, has relocated to 515
North State St., Suite 2200, Chicago,
IL 60610; {(312) 527-2100.

Changes

Mary Wells Ewen segues to KODJ/
Los Angeles as AE.

Colieen Thews becomes AE at
KRQR/San Francisco.

K.B. Bryant has been tapped as AE
at KRMX/San Diego.

Jill Johnson is named A&R Repre-
sentative at MCA Records. Also, Brian
Giorgi is appointed Buyer.

Jack Vincent joins Katz Radio/Los
Angeles as an AE.

Genelle Williams is promoted to Na-
tional Accounts Supervisor, Advertiser/
Agency Services at Arbitron.

Rocky Allen — Mornings
WPLJ/NY (908) 464-8429

Doug Angle — Overnights
KCMJ-FM/Palm Springs, CA
(619) 322-7414

Doug Barker — PD/mornings
WFGL/Fitchburg-Leominster,
MA (603) 882-1824

Tom Browne — OM/middays
KZBB/Fort Smith, AR (501)
648-3554

Chet Buchanan — Asst. PD
KZZP/Phoenix (602) 963-
0850

Joe Burns — PD/morning
personality WGLL/Mercers-
burg, PA {717) 263-6944

Terence Burton — Week-
ends/swing/promotions asst
WQCD/New York (212) 465-
3416

Ange Canessa — PD WLOU/
Louisville (502) 937-8784

John Clay — Operations Di-
rector WRBQ/Tampa (813)
887-1016

Alan Davis — Mornings
WMLI/Madison, WI {608) 246-
9121

Tom Gomez — Late nights
KWSS/San Jose (415) 582-
7745

Jack Hammer —
KZZP/Phoenix (602)
2668

Wayne Mayo — Asst. morn-
ing show producer/program-
ming asst. WQHT/New York
(212) 992-6878

John McHay — Moming
show producer/sidekick KZZP/
Phoenix {602) 497-4786

Gary Parks — PD WPNT/Chi-
cago (708) 668-6492

Dennis Reese — PD WABB/
Mobile {205) 633-3382

Dave Ryan — Mornings
KZZP/Phoenix (602) 545-
1126

Darcy Sanders — MD/Re-
search Director KZZP/Phoenix
(602) 899-4843

Nights
963-

Driving Primus Instinct

If you see some mysterious people at your station dressed like an Indy 500
pit crew, chances are they're from Interscope. Label staffers are wearing
the customized jumpsuits to promote Primus’s new single, “Jerry Was A
Race Car Driver” (from the LP “Sailing The Seas Of Cheese,” due May
14). Donning the snappy duds are (I-r) WEA’s Bill Biggs, Atlantic's Steve
Jones, WEA’s Jack Klotz, “Jerry” the race car driver, Atlantic’s Patty
Hausman, and Interscope’s James Bishop.
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NINE GUIDELINES

OVERVIEW

Avoiding Most Common
Interviewing Mistakes

ost how-to books on em-
ployment interviews are
directed toward the per-

son being interviewed, but business
consultant Robert Half has written
“Robert Half On Hiring” (New
American Library) for the person
doing the interviewing.

Hall claims that keeping the
following guidelines in mind will
help you avoid the nine most
common interviewing errors:

Take notes during each in-

terview. This helps you re-
member key points (positive and
negative) about each candidate.
The more people you interview for
a job, the greater the likelihood
that your impressions of the first
several people you interviewed will
start to blend.

e Look for ability and willing-

ness. Able people may be
lazy. Eager people may be inept.

e Don’t give people the an-
swers. Asking, “Is moti-

vating air talents one of your
strengths?” almost invariably
elicits a ““Yes.” Instead, try, ‘“Can
you tell me how you motivated a
difficult air talent?”

Keep control. Most inter-

view books tell the candidate
to take control. To prevent this, dig
deep into his answers and don’t go
on until the interviewee responds
completely to your question. Help-
ful hint: Before the interview be-
gins, make sure you’ve prepared
questions about various points in
the candidate’s resume — the aim

DATELINE

®May 1618 — T.J. Martell
Rock 'N Charity Weekend. Vari-
ous locations, Los Angeles.

®May 16-19 — American
Women In Radio & Television's
40th National Convention. Omni
Hotel, Atianta.

. ®June 9-15 — NAB Radio Ex-
ecutive Management Develop-
ment Seminar. University of
Notre Dame, South Bend, IN.

® June 16-19 — BPME & BDA
Conference & Exposition. Balti-
more Convention Center.

® June 20-22 — Bobby Poe
Convention, Sheraton Pre-
miere, Tysons Corner, VA.

® July 1114 — Upper Midwest
Communications Conclave.
Radisson Hotel South, Minne-
apolis.

® July 13-17 — New Music
Seminar. Marriott Marquis Ho-
tel, New York City.

® August 22-24 — Talentmas-
ters Morning Show Boot Camp.
Hyatt Ravinia, Atlanta.

® September 8-10 — Burkhart/
Douglas & Associates Client
KMeetings. Grand Hyatt Union
Square, San Francisco.

©® September 11-14 — NAB
Radio 1991 Convention. Mos-
cone Convention Center, San
Francisco.

® September 25-28 — RTNDA
46th International Conference &
Exhibition. Denver Convention
Center.

® October 2 — CMA Awards.
Grand QOle Opry, Nashville.

® October 3-5 — Concrete
Marketing’'s Foundations For-
um. Los Angeles Airport Marri-
ott.

® October 36 — Society of
Broadcast Engineers National
Hyatt Regency,

Convention.
Houston.

is to find out if the candidate under-
stands what he wrote.

Test the candidate’s com-

munication skills. Ask the
interviewee to explain some bit of
radio jargon or a specific technical
term from his last job. Listen to
how well he explains something
you both know intimately.

e Don’t hire someone who
shows a lack of interest in
some parts of his current job or
company. Questions such as “What
excites you most about your job?”’
or “What can you tell me about
your best client?” will help deter-
mine a candidate’s insight and en-
thusiasm (or lack thereof).

o Judge all candidates equal-
ly. Too often a person is
hired simply because his looks,
resume, and references seem
perfect. But you should always
make a candidate prove he’s the
best person for the job. Never hire
anyone without at least doing a
brief phone interview first.

e Do the interview yourself.
Don’t leave it up to the per-
son exiting the position. This per-
son may want to keep the door
open in case his new job doesn’t
quite work out — and he doesn’t
want to look bad in comparision,
either — so you’re less likely to get
as competent a worker.

Check references. The

higher up in the organiza-
tion’s command chain that a refer-
ence comes from, the more likely
it’ll be an honest response. Helpful
hint: Take this process a step fur-
ther by asking the reference for the
name of at least one other person
who knows the candidate. Also,
telling candidates that you will be
checking references usually weeds
out the ones who know theirs won’t
stand up to scrutiny.

$99 million — an 8.5% increase from 1990 figures. Note that there
were four weeks in March 1990, as opposed to five weeks in March
1991. Thus, national spot radio expenditures actually were much fower in
'90. The figures below have been adjusted to reflect the true differences in
national spot radio activity.
While the figures reflect total billings as reported by America’s leading
national rep organizations, they are not typical of any specific market. Fur-
thermore, spot billing in individual markets, market groups, or geographic
areas may differ substantially.

Total national spot radio expenditures for the month of March topped

i
5

Source: Radio Expenditure Reports

TOTAL SPOT DOLLARS
SIX-MONTH TREND
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Put the PROS ‘
Back in Programming

For a limited time only Koss is offereing a special price on the
PRO/450, PRO/99 and PRO/75, Stereophones to broadcast
professionals. For more information call 1-800O-USA-KOSS.

Offer good to broadcast professionals only.

IR0OSS stereophones

4429 NORTH PORT WASHINGTON AVENUE/MILWAUKEE, WISCONSIN 53212 U.S.A.




Ear Candy

Ear Candy (er', kan'de),n.

1. A musical riff or solo; that which stimulates
the auditory sense. 2. A musical term for
overdubbing or sweetening of a multi-track
recording. 3. Sound so good, you can taste it.
4. A new record label headed by Nile Rodgers
and Tom Cossie; located at:

149 Fifth Avenue, New York, NY 10010.

A. JIBRI WISE ONE (jib're, wiz, wun) n.

1. Ohio recording artist reared on the roots of
funk. 2. A rapper who conveys his message of
peace through wisdom. 3. The funkin' architect.
4. An exclusive EAR CANDY artist.

B. AUDREY WHEELER (o0'dré, hwel'er) n.

1. One of New York City's most acclaimed
female vocalists. 2. A unique artist whose talent
has been in demand by headliners worldwide.
3. A lady you will love to listen to and listen to
love. 4. An exclusive EAR CANDY artist.
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™ RoCo Entertainment Corp. BMG Logo ® Registered Trademark of: BMG Music. Group Manufactured and Distributed by BMG Distribution.
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April *91
What’s on Americans’ minds? Each month R&R surveys

leading Talk radio stations across the nation to determine
the 10 topics that have generated the greatest amount of

OVERVIEW

&_

TOP TEN SHOWS
APRIL 22-28

1 Movie (Sunday)
(“Switched At Birth" Part 1)

2 Cheers

3 60 Minutes

he mysterious Epstein-Barr
disease has once again side-

lined Cher's career, prevent-

listener phone response over the past four weeks. The cur- . ;" d""“'sm Wrote (tie) ing her from performing for at least
rent list follows: 6R :s’e:r’w'n E the next five months. “This disease
7 Dinosaurs makes me feel bone-weary, deeply

1. Kennedy Rape Scandal
2. Nancy Reagan’s Unauthorized Biography

3. Plight Of The Kurds
4. Gulf War Aftermath

5. Police Brutality

6. Media Identification Of Rape Victims

7. Education Reform

8. Gun Control
9. Racism

Unsolved Mysteries (tie)
9 America’s Funnlest
Home Videos
10 Academy Of Country
Music Awards
Family Matters (tie)

Source: Nietsen Media Research

Al show times are EDT/PDT uniess oth-
erwise noted; subtract one hour for CDT.
Check listings for showings in the Mountain
time zone. AN kstings subject to change.

depressed, and as though all my
muscles have turned to Jell-O,” the
entertainer allegedly told a friend.

However, the iliness hasn’t para-
lyzed the singer’s love life. Jilted
Julie Sales says she recently lost
her 23-year-old male-stripper boy-
friend (working name: Sundance) to
the 44-year-old Cher! “He's obvi-
ously had his head turned by all her
fame and money," sniffs Sales (Na-
tional Enquirer).

Cher’s Latest Flame:
23-Year-Old Male Stripper!

A TASTE OF CHOCOLATE — Big
Daddy Kane models bedroom attire
— and much, much less — in the
June Playgirl. Discussing his sexual
proclivities, the hardcore rapper

. (- . ;5 B says, “I like being different, doing
10. Local Crime Frlday,“513 . .. Richie 'N’ ﬁsmous v things to keep sex exciting. I'l try it
* Al Green, “The Tonight : i in all kinds of places: on top of the

New issues from the superstar Kennedy and Reagan clans went from
out-of-the-box to No. 1 and No. 2, respectively. The plight of the Kurds and
the Kennedy-inspired debate over whether to reveal rape victims' names
also made their chart debuts in April, leapfrogging past the downtrending
Guif War Aftermath (1-4), Police Brutality (2-5), and Local Crime (6-10).
Making comebacks were remixes of Education (No. 6 last November), Gun
Control (No. 9 in September '89), and Racism {No. 8 last October).

Reporting Stations: KING/Seattle, Brian Jennings; KIRO/Seattle, Andy Ludium; KLIF/Dakas,
Dan Bennett; KMOX/St. Louis, John Angelides; KOA/Denver, Kris Olinger; KXL/Portiand, Jeff
Grimes; WABC/New York, John Mainelli; WCKY/Cincinnati, Mark Elott; WLS/Chicago, Drew Hayes;
WRKO/Boston, Rich Kirkdand; WTAE/Pittsburgh, Tom Clendening; WWDB/Philadelphia, Dave Rim-
mer, WWRC/Washington, Tyler Cox; WXYT/Detroft, Michael Packer.

WEEKEND BOX OFFICE
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‘Listen Up’ Video
Coming June 26

Show Starring Johnny Carson”
(NBC, 11:30pm},

¢ Bee Gees, “Into The Night
Starring Rick Dees” (ABC, mid-
night).

Saturday, 5/4

e Enuff Z'Nuff, “Late Night
With David Letterman” (NBC,
12:30am).

¢ Billy Joei and Phil Collins
are among those featured on
"An American Saturday Night”
(ABC, 10am).

¢ Charley Pride, “The Texas
Connection” (TNN, 10:30pm
EDT/7:30pm PDT).

Monday, 5/6

* Mick Jagger, “Good Momn-
ing America” (ABC, 7am).

¢ Queen Latifah guest stars
on “The Fresh Prince Of Bel-

This week's Globe sports three
photos of “forbidden datemates”
Lionel Richle and galpal Diane
Alexander that the 'zine fearlessly
predicts would lead to Richie's di-
vorce. {Plans for the D-word were
announced by Richie's publicist
Wednesday [4/24].) Alexander is,
of course, the same "“sexy play-
mate” whom wife Brenda Rlichle
assaulted three years ago — a story
the ‘zine rehashes in gory detait.

Meanwhite, the Globe also fea-
tures snapshots of Rod Stewart
and bride Rachel Hunter stripping
down to their panties for an after-
noon of fun 'n’ sun on the fawn of
their $3 million British mansion!

The Jagger Mustique

In addition to a cover story on

car, on the roof . . . Even before |
was famous | liked unusual rou-
tines, but now | have a better
choice of partners!”

¢ Gerardo — The Latin rapper
who's given to stroking “his bare,
chiseled chest” and flipping back
“his hair extensions” (Us).
; MJ Wants
. Statuesque Beauty

Michael Jackson recently paid
$5000 for a statue of a beautiful
woman. Now the “loveable loony”
has become so mesmerized by the
carving’s delicate features that he's
instructed his staff to search the un-
iverse for “her” human twin! MJ ai-
legedly vows to make the woman
“the mother of his child" (Nationa/

Air” (NBC, 8pm). Kim Basinger, the May Vogue in- i
s * Donny Osmond, “Rick velldes MicI?J:ggeer‘s f;lmezg :Ausl,: Sy
Dees.” Beauty & The Bores

1 Oscar $5.09

(Buena Vista)*

2 A Kiss Before
Dying (Universal) *

3 Toy Soldiers
(Tri-Star) *

4 Out For Justice
(Warner Bros.)

5 Mortal Thoughts
(Columbia)

6 The Silence Of
The Lambs (Orion)

7 Teenage Mutant $2.40
Ninja Turtles Il (New Line)

8 Dances With $2.06
Wolves (Orion)

9 Defending Your
Life (Warner Bros.)

10 Sleeping With

The Enemy (Fox)

$4.34
$4.18
$4.01
$3.22

$2.59

$1.42

$1.39

All figures in millions
*First week in release
Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
This week's openers include “A
Rage In Harlem,” starring For-
est Whitaker, Gregory Hines,
Robin Givens, Danny Glover,
and RCA artist Tyler Collins.
The action/comedy — set in the
dance clubs of mid-1950s Har-
lem — features a forthcoming

arner Home Video is
planning to release “Lis-
ten Up: The Lives Of

Quincy Jones”’ — the musical docu-
mentary spotlighting the career of

the
and

veteran producer, composer,
artist — on June 26.

The 1990 film includes interviews
with a number of Q’s colleagues,
and features a Qwest/Reprise
soundtrack with songs by Ray

Charles,

Count Basie, Aretha

Franklin, Lionel Hampton, James
Ingram & Patti Austin, Frank

Sinatra, Sarah Vaughan, Tata
Vega & Jacquelyn Farris, and
Jones himself. The movie also
spawned a book of the same name.

CURRENT
® THE SILENCE OF THE LAMBS (MCA)
Single: Sunny Day/Book Of Love (Sire/WB)
®DANCES WITH WOLVES (Epic Assoc.)
Single: John Dunbar Theme/John Barry

® NEW JACK CITY (Glant/Reprise)

Singles: m Dreamin'/Christopher Wllllams
| Wanna Sex You Up/Color Me Badd
New Jack Hustler (Nino’s Theme)/lce-T
Other Featured Artists: Kelth Sweat, Guy, Johnny Gill

©® THE FIVE HEARTBEATS (Virgin)

. Tuesday, 5/7 _

* B Angle B, “The Arsenio
Hall Show" (syndicated; check
local listings for station and air
time).

* Freddie Jackson, “Johnny
Carson.”

¢ Riff, “Rick Dees.”

Wednesday, 5/8

¢ Dolly Parton, “Johnny Car-
son.”

Thursday, 5/9

* Madonna, “Good Morning

America.” §

¢ Dolly Parton, “Rick Dees.”

que island hideaway, Stargroves,
for an article and nine-page photo
shoot devoted primarily to Jerry
Hall's line of swimwear.

Along the way the 'zine reveals
Jagger and Hall's method of dealing
with libelous press coverage: In-
stead of suing, they force offenders
to make cash settlements! Hail says
the ploy netted £80,000 last year
alone . . . .

Profiles Encouraged

¢ Michael Schulhof — The head
of Sony Music's umbrella com-
pany, Sony Software (Business
Week).

¢ Allen Grubman — The heavy-
weight lawyer who negotiated
Michael Jackson's recent Sony
contract (Forbes).

¢ Janet Jackson is named one
of the 10 Most Beautiful Women Of
1991 (Us).

* Madonna lands the New York
magazine cover for a think piece
titted “Star Bores,” in which such
resident industry intellectuals as
MCA honcho Al Teller and
R.E.M.'s Michael Stipe weigh the
merits of pop celebrity.

R&R doesn't run comic strips,
but we do take a comic trip each
week through the nation’s con-
sumer magazines in search of
everything from the sublime to
the ridiculous in music news.
R&R has not venfied any of
these reports.

ABC-TV To Debut Live Rock
Concert Series On June 7

Programs To Be Simulcast On ABC Radio Nets

Howard Kaufman and Trudy
Green. Artists slated to perform on

ive rock music will return to
network television on June 7
(midnight EDT/PDT) with
the premiere of ‘“‘ABC’s In Concert
’91.”" The hourlong Friday night
series, which will air for 14 consec-
utive weeks on ABC-TV, will be si-
mulcast exclusively on the ABC
Radio Networks.
Among the show’s executive pro-
ducers are HK Management’s

Single: A Heart Is A House For Love/Dells
Other Featured Artists: After 7, Patti LaBelle

UPCOMING

the summer series include the
Black Crowes, Cher, Elvis Costel-
lo, the Cult, INXS, Lenny Kravitz,
Motley Crue, Stevie Nicks, Poison,
David Lee Roth, the Scorpions,
Simple Minds, Boz Scaggs/Mi-
chael McDonald/Donald Fagen,
Skid Row, Rod Stewart, and Tin
Machine.

Sire/WB soundtrack with period
pieces by Chuck Berry, Little
Richard, Fats Domino, James
Brown, Bo Diddley, and many,
many more, as well as the sin-
gle (“Heaven is In Your Heart
[90’s Version]”) by Darryl Pan- &
dy.

@ SWITCH (MCA)
Featured Artists: Bruce Hornsby, Lyie Lovett, Joe Ely
® THELMA & LOUISE (MCA)
Single: Part Of Me, Part Of You/Glenn Frey
Other Featured Artists: Tont Childs, Charlle Sexton, B.B. King
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Problem:

We Had to Change Format!

...Confidentially
..Correctly

..Quickly

Solution:
New “Mojo” Jingles and
GoldDisc* Compact Discs

™ century

14444 Beltwood Parkway, Dallas, Texas 75244
Toll-Free Line: (800) 937-2100

1

from TM Century

—_———

“Thanks to TM Century for
being part of MOJO Radio
history! The first jingle
played on Mojo Radio was
from TM Century!

“Plus, the GoldDisc CD
library was a huge help in our
transition to Mojo Radio!”

Tom Cuddy

Vice President—Programming

WPL]
New York, NY

N\o‘JO

RAD\O

Yes! | want to hear how GoldDisc CDs and TM Century’s jingles
helped WPL) get their Mojo movin’ in New York City! Mail to: T™
Century, Inc., 14444 Beltwood Parkway, Dallas, TX 75244-3228, or
FAX toll-free to (800) 749-2121.

Get the best jingles...like Tom Cuddy
and Scott Shannon in New York on
Capital CitiessfABC’s WPL}; Bob
Dunphy at Bonneville’s WNSR in
New York and Lorna Ozmon at
Chicago’s WTMX; KIIS-FM in LA;
Steve Rivers at “Kiss 108",
WXKS-FM, Boston; Dave Shakes at
CBS’ WBBM-FM “Killer B-96” in
Chicago; WPGC-FM in D.C.;
consultant Michael Spears for KjLH
in LA; “Power” consultant Don Kelly
at WXYV, “V-103” Baltimore; Kevin
Metheney and Phil Hall in San Fran
at KFRC-FM and Bob Hamilton at
KYA-FM; as well as Ed Scarborough
at CBS’ K-Lite in Houston.

In Dallas, where stations know jingle
studios, majors like KSCS, KVIL-FM,
KEGL, K-LUV, KKDA-FM, KIMZ and
KOAI choose TM Century jingles
more than all other companies
combined.

Name Title

Station Phone ( )

Address,

City State Zip

‘|\
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OVERVIEW

PERCEPTION VS. REALITY

How Americans Really Use
Their Personal Computers

hat people want to use

PCs for and what PC us-

ers actually use their
computers for are quite often two
different things.

In 1989, the NYC-based Roper
Organization asked Americans
about their interest in a variety of

possible uses for home computers. T T
A year later, Roper asked PC users / e
which activities they actually did

b

UNITY 2000

All-In-One FM Audio Processor

FM audio processor that combines all components of the FM
audio chain into a single rack-mount unit.
The “Unity 2000" digital processor features six preset processing
programs (for AC, AOR, CHR, Classical, Country, and Urban formats)
and four channels for custom settings.

C teveland-based Cutting Edge Technologles has developed an

Additional features include:

* Selectable Wideband AGC

¢ Selectable Low Frequency Equalizer
e Four-Band Leveler/Preprocessor

e Four-Band Limiter

¢ Distortion Controlling Clipper

e Stereo Generator

¢ Selectable Composite Clipper

All of the Unity 2000’s functions are controlled by a singie key-
pad. Price: $7995. For more info, phone (216) 241-3343.

OMNI IYI US| C
L_. ' QQ @_-‘ TAKEUS

] FOR A SPIN

e~

Test drive Omni's Professmnal
Broadcast Series and find out
why it's the ultimate production
music library!

e Over 400 different themes

* Fully orchestrafed R
o Digitally mastered for superior sound
»Stingers, cues, logus, zaps and bumpers
| » ONLY $99 A MONTH FOR UNLIMITED USE
\..Call (toll free) for your free test drive today

8OO 8‘28 6664
The PROFESSIONAL BROADCAST SERIES

52 Main Street ® Port Washington ¢ New York ¢ 11050

on their computers — and found
wide disparities between what peo-
ple intended to do and what they
actually did.

Here’s a brief summary of the
surveys’ findings:

Wish List

¢ Adults believe they’d be most
likely to use a home computer for
personal record-keeping (60%),
teaching (57%), and household
bookkeeping (56% ).

However, only 30%, 33%, and
24% (respectively) of the PC users
surveyed said they used their com-
puters for these three activities.

e Other PC activities in which
respondents expressed interest —
but which aren’t used as much —
include office work at home (42%
interested, 34% actually use),
banking (40% vs. 19%), and
bulletin boards (27% vs. 18%).

The widest disparity of all? Fil-
ing income tax returns (39% vs.
8%).

Actual Use

o Activities with smaller gaps
between interest and use are video
games (52% interested, 49% ac-
tually use) and electronic mail
(26% vs. 25%).

¢ The only activity used more
than expected was word process-
ing. Although 55% of all adults ex-
pressed interest in this application,
nearly two-thirds of PC users
(64%) said they used their com-
puters for word processing.

CD Recorder On Horizon

he first professional CD recorder from Nashvilie-based Studer
T Revox will be available late this summer. Dubbed the “D740,” the
rack-mount CD recorder features Write Once optical media.
Basically, the D740 enables stations to create custom CDs (broad-
cast spots, live concerts, jingles, sound effects, etc.) in-house. This
allows stations to not only archive material on CD, but also create their
own digital music libraries. All D740 recordings can be played on any

standard format CD player.

Price: TBD. For more information, call (615) 254-5651.

Beep This: Latest Twists In
Wristwatch Paging Systems

fore wristwatch beepers clock-

ed in. While these electronic
paging systems — priced at around
$300, according to NYC-based
Goodman Communications — will
give you the time of day at no extra
charge, other available features
will cost you.

I t was only a matter of time be-

New Services Available

¢ Regional Paging: For just
$5-$10 per month (plus your stan-
dard local paging charge), you can
add extra range to your beeper.

* Voice Mail Retrieval: For
$10-$25 extra per month, you can
augment your beeper with a voice
mail retrieval system.

Here’s how it works: The voice
mail system answers callers witha
recorded greeting in your voice.
Callers are told to leave a detailed
message, and that their calls will

be returned shortly. The voice mail
box then automatically dials your
pager, which receives a beep that
displays the voice mail box num-
ber where messages can be re-
trieved.

o Alphanumeric Paging: For
either a flat $30-$45 per month or a
per message charge of $1 or less
(plus a monthly signal charge),
your beeper calls will be directed
to a 24-hour message center where
a human operator will send the
message — using letters instead of
numbers — to the beeper. (This
saves you from having to make a
phone call to get your messages.)

« Nationwide Paging: For $55-
$75 extra per month, you can add
nationwide paging. The service
spans most large metropolitan
areas, and is particularly useful if
you travel on business frequently.

Custom-Fit Headphones Available

eeding public outcry for

less cumbersome, higher

quality earphones, NYC-
based Radio Partner Inc. has in-
vented the ‘‘Custom Earset,”
which fits snugly into personal
stereo users’ ears like a hearing
aid — and eliminates the need for
those annoying headbands in the
process.

Each earset is custom-fitted,
but the procedure — which in-
volves making a mold of the wear-
er’s ear — is easy enough for mail-
order customers to do at home.

Once in place, the earset’s Sony
MDR Turbo speakers pump the
music directly into your ear canal.
Because the sound is right at your
eardrum, you can leave the volume
down, saving your hearing and
your personal stereo’s battery.
Price (depending on speaker quali-
ty): $69, $109, or $149. Call (800)
321-3364 for more information.

Radio Partner Inc.'s “Custom Earset”
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4 HOW CAN

YOU HURT

THE ONE
YOU LOVE

Cheryl Pe

In the tradition of her No. 1 hit, Thanks For My Child, Cheryl once again
turns a sensitive and timely issue into a song of hope and love.
HOW CAN YOU HURT THE ONE YOU LOVE.

387 73766

From her multi-faceted new album, “CHAPTERS.”%.  On Columbia.

NO EXCUSE FOR ABUSE! The Nafional Domestic Violence Hotline 1-800-333-SAFE
Produced and Arranged by FULL FORCE for FULL FORCE Productians. “’Columbia™ Reg. .S. Par. & Tm. [Hf Marca Registrada. £ © 1991 Sony Music Entertainment Inc
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Yes ... They Did

Brady ’N’ Raitt

Arista President Clive Davis congratulated Yes after their recent gig at New Jersey's Meadowlands Arena in support of

their new LP, “Union.” Celebrating backstage are (seated, I-r) label Sr. VP Roy Lott, the band’s Chris Squire, Davis, Capitol’s Bonnie Raitt joined Mercury artist Paul Brady for an acoustic per-
and Arista’s Tom Ennis; (standing, I-r) the label's Jay Ziskrout, Yes's Rick Wakeman, Arista VP Ken Levy, and band formance during the Los Angeles listening party for his new LP, “Trick Or
members Tony Kaye, Steve Howe, Trevor Rabin, Bill Bruford, Alan White and Jon Anderson. Treat.” Raitt duets with Brady on the record as well.

Custom Platinum

Al
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Movie star/classical pianist Dudley Moore visited WNCN/New York's stu-

dios to promote his co-hosting stint on the Showtime miniseries “Or- Alabama and RIAA President Jason Berman presented an honorary platinum plaque to Commissioner of U.S. Customs
chestral” which- features an accompanying soundtrack on London Rec- Carol Boyd Hallet for her efforts in protecting the music industry from unauthorized recordings. Pictured at
ords. Pictured are (I-r) Showtime’s Kat Stein, London’s Lisa Atman, Moore, Washington, DC's Omni Shoreham Hotel are (I-r) RCA/Nashville’s Jack Weston, the band’s Mark Herndon and Jeff
and the Classical station’s morning personality, Elliott Forrest. Cook, Hallet, Alabama’s Randy Owen and Teddy Genltry, and Berman.

MCA Music Sampler : |

FA

Play Ball!

Baseball legend (and jazz aficionado) Orlando Cepeda sat in with KXPR/
Sacramento PD Gary Vercelli for the station’s “Jazz International” program.

Joe Sample has inked an international administration deal with MCA Music Publishing that will encompass both Four
Knights Music, which contains Sample’s early work, and Blue Ballet Music, which includes his current LP ("Ashes_ To Relaxing in the bulipen are (-r) KXPR GM Phil Corriveau, Cepeda, and
Ashes”). Shown at the signing are (seated, I-r) Sample and MCA Music Publishing President Leeds Levy; (standing, Vercelli

Ir) the company's VP Scolt James, Elizabeth Anthony, David Connelly, VP Carol Ware, and Sherry Orson.
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NEW TOLL FREE NUMBER...1-800-772-7732!
Refrigerator magnets remain one of Radio’s
most effective promotions. Colorful, eye-catch-
ing, and long lasting, use them as business
cards. Quantities as low as 500. For details on
these and other promo- //\,\
tional items call: .
1-800-772-7732. Promotional
Ventures

CONTEST REGISTRATION BOXES . .. IDEAL
FOR PROMOTIONS! they scream for attention
with distinctive diagonal stripes. In Red, Blue,
Orange, Green, Black, or Plain (no stripes). Put
your LOGO on self-adhesive labels. Order as
few as 40. For complete information, write to
AB PROMOTIONS, P.0. Box 362, Wisconsin
Rapids, WI 54495 or call (715) 424-1718.

THE OFFICIAL STATION POSTER...Customized
station posters with your personalities, hand
drawn, self-liguidating. Great giveaway, many
success stories, make money with a great promo
tool. Also, THE OFFICIAL WAKE-UP SONG. Call
AMFM: Advanced

Marketing For Media

at 615-298-5978.

ROLL-A-SIGN Cost-effective plastic banners for
your station. We print any picture, logo, or
design in up to four colors. Perfect for concerts,
public appearances, expos and give-aways.
Packaged on a roll and easy to use.

Call Toll Free: '

1-800-231-2417
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LOCK-UP YOUR MARKET WITH THE HOTTEST
promotion of the 90’s. The 1991 Venus inter-
national Pageant offers you more...Profits!
Customers! Contestants! Excitement! Over
$250,000 in CASH & PRIZES! For information
contact: Susan Dickert, Pageant Promotions,
Inc., 1819 Peachtree St., NE, Ste. 427, Atlanta,
GA 30309 (404) 351-9002, fax (404) 350-8538.

ATTENTION: RECORD LABELS -- Give your
artists the exposure they need with iN PLAY.
CD samplers featuring the hottest new releases
are shipped to over 3200 record stores. In-
crease your sales by educating the associates
as well as the active consumer. Contact

Discovery Systems
iIN PLAY

at (614) 766-3130

HOWCASE
VVVVV9VY

§1,000,000 FOR A SONG

SOUNDS EASY, AND IT IS. You can simply
guarantee your prizes through SCA Promotions
and reap the benefits of high dollar contests for
a small statistically determined fee. Pick from
SCA ‘‘On-the-Air’’ and direct mail promotions
and give away a million for a song.

Call SCA Promotions today --

1.800.527.5409! PROMOTIONS

MAKE A RUN FOR THESE BORDERS...PLATE
MATES! The hottest most colorful way to put
your logo on listeners’ cars, trucks & motor-
cycles! These unique customized acrylic
frames use a patented process to inexpensively
silkscreen your logo, design or graphic right
onto the frame. Ideal for give-aways! Call:
PLATE MATE, INC. (818) 905-5491!

Reach
Promotion
Decision Makers In

Promotional
Showcase

Call Jodie Renk

RR
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RADIO & RECORDS
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FUNK"

2nd Week Out:

3rd Most Added

Now On 116
CHR Reporters including:

WAVA add

Q105 add

WPHR add
KBEQ add

MOJO add 30
PWRPIG add 38
Y95 add 20
PWR99 debut 31
KEGL deb 28
KRBE deb 27
B97 deb 23
KTFM deb 30
KKRZ deb 28
Q106 deb 27
PRO-FM 35-31
HOT947 29-22
WDFX 24-21
PWRI106 32-29
HOT949 29-24
WCKZ 34-22
WZKX 40-34
KMCK 39-31
WBPR 30-23
KMOK 31-25
WAAL 36-31 Hot
WTHT deb 30 Hot
WGRD deb 29 Hot
KF95 deb 33 Hot
...and many more

PRODUCED BY MICHAEL SEMBELLO
MANAGEMENT/DIRECTION: PETER LOPEZ

INTERSCOPE
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Lippincott On The Loose

agic moments prior to presstime, ST
learned that Ric Lippincott — OM/
PD at Cap Cities’/ABC CHR WYTZ/

Chicago for the past four years — had exited.
Rumors of Lippincott’s departure had circled

| | for weeks, intensifying in the wake of the

winter Arbitron, which showed the station
slipping 2.1-1.6.

The troubled station has made several
changes since hiring consultant Randy
Michaels at the top of the year. After an

| abrupt shift from mainstream to Dance CHR in

late January — accompanied by a switch from
longtime handle “Z95" to “Hell” — the station
adopted the *Hot 94.7"" moniker. On Friday
(4/26), ten days after the latest Arbitron
results were revealed, 'YTZ reverted to
mainstream CHR.

Michaels — along with consultant Don
Benson — continues to advise the station.

} Take A Leak ‘

Lawyers for Geffen and Malrite have been
huddiing the past few days, attempting to
resolve the lawsuit the label<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>