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TIME BROKERAGE
RULES TO CHANGE?

Although the FCC continues
to defend its time brokerage
policies, recent remarks by
Chairman Al Sikes indicate
some rule-tightening may be

. on the way. Also in Radio

Business: Great American
labels Tom Gammon's move-
ins “unlawful” — and what
station owes the FCC
$250,0007? Page 6

NEWSI/TALK’S HOT WINTER

R&R'’s exclusive Format

Performance Review confirms

News/Talk as the big winner in the

winter Arbitron, with NAC the only

music format improving its fall

numbers. Other findings:

@ AC off, but still No. 1

@ CHR woes continue

@ New Rock down slightly from fall,
but up 31% from last year.

Page 32

TAMPA UPHEAVAL?

Two years ago, Jacor's Power Pig
roared into Tampa, took on Edens
perennial CHR champ Q105, and
knocked 'em off in one book. But
while the latest Birch still shows
Pig domination, Arbitron says
Q105 is back on top.
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TARGETING ADULTS
WITH NEW MUSIC

Among those stations loosely
categorized as New Rock are a
handful that specifically concentrate
on the 25+ audience. KGSR/
Austin PD Jody Denberg and
WRLT/Nashville PD Jim Eskew
discuss their upper-demo
programming philosophies.
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IN THE NEWS THIS WEEK

®Bud O’Shea Sr. VP/Catalog &
Video at Capitol-EMI
e Jim Caparro Exec. VP at PGD,
®Bob Pfeifer VP/A&R at Epic
@ Gary Nolan PD at WKJY/Long
Island
® John Prell PD at KIKF/Anaheim
®Pat Paxton PD at WOMX/Orlando
~8Chris James Ops. Dir. at XHRM/
San Diego
®WKSG/Detroit flips to NAC
®WSSP/Orlando adopts Hot AC

Page 3, 14, 16

Newsstand Price $6.00
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Indecency Complaints
Plunge Again In Winter
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The FCC received 540 indecency-related public compiaints
during the first quarter of 1€91, the lowest number in several years,
according to Commission ddcuments. FCC officials could not offer
any specific reasons for the drop in compilaints. The figures repre-
sent indecency comments for both radio and TV, and encompass
specific complaints against sarticular stations as welt as general crit-
icisms about indecency in broadcasting. Letters from organized
anti-indecency groups are axcluded, however.

Wood, Lane Industries Form
$35 Million Radio Partnership

Acquisition Targets Include Turnaround
Properties In Big Markets

Former Ja-
cor Communi-
cations Presi-
dent Frank
Wood has
teamed with
Lane Indus-
tries to form
Broadcast Al
chemy L.P., a
partnership to
acquire radio
stations in Top
30 markets.

Wood said the Cincinnati-
based firm is initially capitalized
with $35 million of equity. Subse-
quent rounds of debt financing
are expected to yield a capital
pool large enough to assemble a
broadcast portfolio valued be-
tween $100 million to $150 mil-
lion.

“It's a pretty good equity
stake and I'm going shopping,”
Wood said. “It’'s enough money
to get into some pretty major en-
terprises, some major stations in
fairly big markets. We’ll look for
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Frank Wood

some successful stations first,
but we’ll inevitably get into some
turnaround properties.”

Lane Industries is a family-
controlled industrial holding out-
fit based in Northbrook, IL. The
company, headed by Chairman
William Lane 111, has extensive
business interests but no other
broadcast holdings.

Wood said Lane is reinvesting
in radio a portion of nearly $200
million it received recently from
selling some banking interests.
He said negotiations on the deal
began last October after he es-
tablished contact with a Lane
representative attending the
NAB Radio '9%0 conference in
Boston.

Wood will serve as President/
CEO of Broadcast Alchemy and
act as a general partner of vari-
ous investment partnerships
through his personal corpora-
tion, Secret Communications
Inc.

ALCHEMY/See Page 34

Radio Revenues Sag
In First Quarter 91

Recovery Stalled, Spring Outlook Cloudy

Radio advertising revenues
dropped 5.2% in the first quar-
ter of 1991, according to results
compiled by the RAB. Second
quarter improvement is not ex-
pected.

Local sales were responsible
for the overall decline, falling
7% as national advertising
posted a modest 1.3% gain. Lo-
cal revenues fell 3.6% in Janu-
ary, 7.3% in February, and 9.9%
in March. National spot sales
rebounded after a sharp drop of
9.6% in January, which RAB
blamed on the Persian Gulf
war. National revenues were up
0.9% in February and 6.5% in
March.

That put total revenue de-
clines at 4.9% for January, 5.7%
for February, and 6.3% for
March. RAB bases its calcula-
tions on selected data from
Miller, Kaplan, Arase & Com-
pany and Hungerford, Aldrin,
Nichols & Carter.

“The growth in national
sales, especially during March,
is a strong indication that the
overall economic picture is im-
proving,” opined RAB Presi-
dent Warren Potash. “It’s sim-
ply a matter of time before the
economic recovery trickles
down to the local level.”

Initial readings from other

sources indicate the recovery
has not yet begun. And unless
the ad climate changes soon,
second quarter 1991 is also like-
ly to be down from last year.

REVENUES/See Page 34

Clive Pens
New Pact

Clive Davis (I) has signed a long-
term contract to remain Presi-
dent/CEO of Arista Records. In
making the announcement,
BMG Chairman/CEO Michael

Domemann (r) said, “We are
very pleased that Clive will con-
tinue to lead Arista, which has
always been a crown jewsel of
BMG."” Davis has helmed Arista
since its inception in 1974.

KELLY COMBO MANAGER

Nelson Named VP/GM
At Country WYNY/NY

Country radio vet Don Nelson
has been named VP/GM at
Westwood One’s WYNY/New
York. Station Manager Peg Kel-
ly will remain with the Country
outlet and add Station Manager
duties at co-owned Nostalgia
WNEW (AM).

“Don’s 17 years as GM of two
of the nation’s most successful
Country stations make him a

Capitol Ups
Fagot To Sr.
VP/Promotion

Capitol
Records has
elevated VP/
Promotion
John Fagot to
Sr. VP/Pro-
motion.

“John’s tre-
" mendous en-
- thusiasm and
k a recent achieve-

% ments have
John Fagot been instru-
mental in Capitol Records’ best
year ever. I'm happy to pro-
mote such a positive team
player,” remarked label Presi-
dent Hale Milgrim.
FAGOT/See Page 34

Don Nelson Peg Kelly
natural to lead WYNY to great
success throughout the '90s,”
said WW1 Stations Group Exec.
VP Bob Moore. ‘‘His experience
is invaluable to our goal of
working more closely with the
country music industry.

“Peg has done an incredible
job at WYNY over the past two
and a half years, and she is ex-
tremely well-respected by ev-
eryone in the business.”

Nelson told R&R, “I have
long admired [WW1's] Norm
Pattiz and Bill Battison and the
work they have done. Now, with
Bob Moore — whom I've com-
peted with in Los Angeles —
heading up the Stations Group, I
feel the opportunities for growth
are unparalleled.”

Nelson was GM at Country
WIRE & WXTZ/Indianapolis
from 1967-80 and VP/GM at

NELSON/See Page 34



"A slam-bang'j production in the rock;theater_t@jﬁbn...

PET SHOP BOYS entertainffhe senses
and provoke the imagination."

Richard Cromelin/Los Angeles Times

"This was the future of pop. |t_HWas opera.
It was fabulous.”

Barry Walters/San Francisco Examiner

"PET SHOP BOYS are masters...
the first of two sold-out shows was strange, doleful,
funny and consistently absorbing."

Jon Pareles/New York Times

"A galloping dance treatment of U2's
'Where The Streets Have No Name' burst effortlessly into
the Frankie Valli hit 'l Can't Take My Eyes Off You'.
What a delicious moment."

Greg Kot/Chicago Tribune

"One heck of a show. .
Eighteen tightly choreographed, dazzling.numbers."

Clifford Pugh/Houston Post

"If you had to pick one word for this show - brilliant.
Thrillingly.poignant..they match their dry ironies to irresistible
3 beats and gorgeous melodies."

Jim Farber/New York Daily News
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Buyer For UPI
Expected Soon

Embattled Wire Service
Consolidates Broadcast
Operations In DC

United Press International CEO
Pieter VanBennekom said a buyer
for the wire service should be an-
nounced this month. He also an-
nounced the closing of UPI's Chi-
cago broadcast newswire opera-
tions in order to merge them with
the audio network in Washington.

Veteran UPI broadcaster Mike
Aulabaugh is taking on additional
duties in the consolidation. He’s
now VP/Broadcast Services and
will oversee the broadcast news-
wires and UPI Radio Networks,
along with his current duties as
VP/Broadcast Sales. Aulabaugh
says the retargeted wire will give
stations *‘stuff the jock can use as
well as the newsman.”

News anchor Howard Dicus has
been promoted to ND for UPI Ra-
dio Networks. He succeeds David
Ozeil, who's joining Westwood One
as an afternoon drive producer.

VanBennekom said joining the
wire operation with the networks
was ‘“‘recognition that subscribers
consider the broadcast wire and
the audio service highly comple-
mentary.” And with a sale of UPI
imminent, he said, “This is the mo-
ment for such an operational
change.”

UPI spokesman Milt Capps de-
clined to identify the potential
buyer. But he said it had a “‘strong
interest in the continuance of UPI
Broadcast as part of the scenario
for UPTI's future.” The company’s
current majority owner, Infotech-

UPI/See Page 32

O’Shea Joins
Capitol-EMI

Former Label Exec To
Oversee Catalog, Video

Entertain-
ment industry
““# vet Bud O’Shea

9 has joined Capi-
tol-EMI Music
as Sr. VP/Cata-
log & Video
Planning. He'll
work with the
company’s la-
bels: Capitol,
E EMI USA,
Chrysalis, An-
gel, and SBK.

“Bud is eminently suited to help
us develop two major opportunities
in the Capitol-EMI business plan-
ning,” said President/CEO Joe
Smith. ‘“The great depth of our var-
ious catalogs allows for tremen-
dous development possibilities
around the world. The continued
growth of music video is the other
area of Bud's responsibility, and he
is certainly qualified in that busi-
ness.”

O’Shea spent the last four years
at MGM/UA Home Video, where
he was most recently President/
COO. Before that, he was Sr. VP/
Home Video for 20th Century Fox,
VP/Marketing at MCA Home Vid-
eo, and VP/GM of MCA'’s Infinity
Records. O’Shea also handled pro-
motion and marketing for Capitol
and Epic.

O’shea noted, “Having started

O'SHEA/See Page 32

Bud O’Shea

Men From Martell

In between flashes of his rapier wit, Capitol-EMI President/CEO Joe Smith
— aka the industry’s toastmaster — took time to bestow the Humanitarian
Of The Year award upon SBK Chairman/CEO Charles Koppeiman at the re-
cent T.J. Martell Foundation charity dinner in New York.

RAB Revises Dues Policy With
New Marketwide Pricing Structure

Radio Advertising Bureau di-
rectors have approved an overhaul
of the association’s dues structure,
which may lead to increased
charges for some members in Top
50 markets and reduced fees for
others of its 3000 membership when
the plan takes effect next year.

During their semiannual board
meeting in Longboat Key, FL on
Monday (5/6), RAB directors
unanimously approved what they
described as a ‘‘revenue-neutral”
dues redistribution scheme aimed
at supporting the association’s $5
million annual budget.

“It's a much more democratic
system than what we've had in the
past,” RAB Vice Chairman Paul
Fiddick commented in a prepared
statement.

RAB members currently pay
dues based on a multiple of a sta-
tion’s average midday spot rate.
Under the new plan, effective July
1, 1992, all stations in a Top 50 mar-
ket will be charged a flat fee depen-
dent on the size of total market ra-
dio revenues. The new dues plan is
to be phased in over three years,
with annual adjustments — up or
down — capped at 9.5% per year.
Each of the nation’s radio markets

will be divided into one of five clas- -

sifications based on revenue size
(regardless of population size) to
calculate dues.

“For example, if Providence,
Grand Rapids, and West Palm
Beach are all at approximately the
same radio revenue class, then all
the stations there would pay the
same dues. Keying dues to the eco-
nomic health of a market is some-
thing that makes sense for every-
body,” RAB VP George Hyde told
R&R.

Group Rule Changed

The RAB board also voted unan-
imously to eliminate its “Group
Rule” that required group opera-

tors to sign all their stations as
members before any single station
could receive RAB benefits. The
new policy will allow any individu-
al station to become an RAB mem-
ber, regardless of the membership
status of its co-owned stations.
However, in another board action,
the RAB bylaws were amended to
require full group membership as
a prerequisite for representation
on the RAB board of directors.

The group endorsed efforts to
improve ratings reliability; the
board supported a proposal from
the Arbitron Radio Advisery Coun-
cil that calls on Arbitron to in-
crease sample sizes and reduce
surveys from four to three annual-
ly. RAB directors also asked Arbi-
tron to pass any cost savings onto
subscribers in the form of lower
rates or improved research prod-
ucts.

Caparro Named
Exec. VP At PGD

# PolyGram
Group Distribu-
tion has pro-
moted Sr. VP/
k Sales & Branch
! Distribution
- Jim Caparro to
Executive VP.

“Jim was in-
itially instru-
mental in the
creation of the
Jim Caparro new distribu-
tion company,” said Presi-
dent/CEO Gary Rockhold. “The
success and growth of the company
this past year were largely the re-
sult of his desire for excellence and
dedication to his responsibilities.”

Before joining PolyGram in 1988,
Caparro spent 16 years with CBS
Records.
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COUNTRY NUMBERS GAME

Last week’s R&R survey of leading Country
stations revealed tremendous variations in
playlist length and rotations. This week, four
maverick PDs explain their music policies.
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BUT RULES MIGHT GET TWEAKED

Sikes Defends Time
Brokerage Deals

Faced with mounting Congressional interest in the is-
sue, the FCC last week defended its current radio time
brokerage policy but hinted that some tightening of the

rules might be in order.
According to Chairman Al Sikes,
the Commission’s present time
brokerage guidelines are adequate
to ensure that no unauthorized
transfers of license control will oc-
cur when one station leases signifi-
cant amounts of air time from an-
other. However, Sikes added, the
agency’s upcoming review of its
radio ownership rules — set for
launch at this week’s Commission
meeting — will solicit public com-

ment on questions raised by the
apparent increase in brokered time
deals.

Among the areas to be explored
is whether the FCC should impose
a limit on the number of stations in
the same market or services that a
single operator should be allowed
to program via brokerage deals.
According to Sikes, the answers to
those questions could result in
changes to the FCC's ‘“policy,

rules, and practice concerning
time brokerage.”

‘Substantial’ Benefits
Sikes made his remarks in a Fri-
day (5/3) response to Rep. John
Dingell (D-MI), powerful Chair-
man of the House Energy and
Commerce Committee. Dingell re-
cently wrote Sikes a lengthy letter
grilling him about time brokerage
and hinting that such arrange-

ments are getting out of hand.
Despite his suggestion that some
change in the rules might be need-
Continued on Page 13

FCC Approves Strother DAB Tests

Late Friday (5/3), the FCC awarded Strother Com-
munications Inc. a license to test DAB systems in the UHF
band, rejecting objections filed by the TV industry. Mean-
while, SCI's L-band application is tied up in government

wrangling.

“Score one for the little guy,”
SCI President Ron Strother told
R&R after he received the UHF
test grant. He said he’ll be working
over the next four to six months on
his primary laboratory facility in
Washington, DC “to really get it up
and cooking.” Strother noted he’s
optimistic that at least four DAB
systems will be ready for testing
within six months: Eureka-147
(the only one yet demonstrated),

Sonrise President Pleads Guilty
White Sentenced To 17 Years; Fined $7500
Sonrise Management Services President Eugene

White has been sentenced to 17 years in prison and fined
$7500 after pleading guilty in North Carolina to securities
fraud charges stemming from his involvement with the now-
defunct radio investment firm. According to North Carolina
authorities, White will actually spend between four and five

years in prison.

White was indicted 11 months
ago on 455 charges of securities-
related crimes alleging that Sonrise
had bilked 1018 North Carolinians
out of $8 milion they invested in
FM applicant groups formed by Co-
named in that indictment were Son-
rise founder Ralph Savage; engi-
neering consultant Carl Hurlebaus,
who provided technical advice to
the Sonrise applicants; and lawyer
Thomas Root, who represented
the groups at the FCC.

Root struck a bargain with North
Carolina last October and was sen-
tenced to 15 years in prison and
fined $5000. Hurlebaus and Sav-
age are set for trial on June 3, with
White expected to testity against
his former colleagues. in addition,
all four Sonrise figures indicted in

North Carolina face similar secur-
ities charges in Florida. That trial is
set for June 18.

Root, who last June pleaded guil-
ty to five federal fraud and forgery
charges tied to his work before the
FCC, remains free while he haggles
with prosecutors over his sen-
tence. The government is seeking a
stiffer-than-normal sentence for
Root because he engaged in ob-
struction of justice and allegedly
committed an additional fraud after
he entered his guilty plea. Root
could be sentenced to anywhere
from 27 to 41 months and will be
sent to a minumum securty prison.
According to one source, the dis-
barred Root is currently running a
house renovation business in his
native Ohio.

Stanford Telecom, Gannett's USA
Digital Radio, and Mercury Digit-
al.

While others, including NAB, are
also planning DAB tests, Strother
claimed his will be “probably the
most complete, offer the most
[testing] frequencies, and proba-
bly generate the most data.” He
said he’ll be forming a testing ad-
visory panel to ensure the tests are
‘“complete, fair, and unbiased for
all participants.”

In a letter signed by Mass Media
Bureau Chief Roy Stewart, the
FCC granted SCI's application to
construct DAB test facilities on
UHF Channel 15 in Boston and
Channel 40 in Washington. The only
conditions attached to the grant
were that: (1) the tests not inter-
fere with any land mobile channels
in Boston; (2) the tests not interfere
with any TV stations in Washington
(including WETA-TV, which had
opposed the tests); and (3) SCI
must complete construction within
12 months. The Commission also
asked Strother to submit more
technical information prior to be-

L-Band Holdup

Stewart rejected as ‘“unpersua-
sive” arguments by the Associa-
tion for Maximum Service Tele-
vision (MSTV) that SCI's applica-
tion should be denied because it ap-
peared to be part of a ‘“quest” to
obtain a permanent DAB alloca-
tion in the UHF band. Regardless
of where DAB is ultimately lo-
cated, Stewart said SCI's experi-
ments would be ‘‘of significant ben-
efit in the development and ad-
vancement of new broadcast tech-
nology.”

“These tests, if they’re ever con-
ducted, will do nothing to define the
political debate over where DAB
should be located,”” MSTV VP/
General Counsel Julian Shepherd
told R&R. He said the group would
take a ‘‘wait and see” attitude as to
whether SCTI’s tests will cause any
interference to TV stations.

Continued on Page 13

DC
REPORT

PAT CLAWSON

Tak Files Reorganization Plan

ak Communications CEQ Sharad Tak has filed a re-

organization plan with the federal bankruptcy court in

Madison, WI. But the company said its Chapter 11
filing is being complicated by bankers trying to claim a se-
curity interest in its FCC licenses.

The banks, led by the New Bank of New England (the old BNE is now
under the control of federal regulators), have asked the court to declare
they have a valid lien on the chain's FCC licenses. The banks also are sup-
porting efforts by Hogan & Hartson to have the FCC overturn its policy
prohibiting such liens.

TakCom said the banks haven't documented claims that its outstanding
secured debt is $177.8 million. But the firm has proposed a cash and war-
rants payment plan that would reduce debt to $112.9 million by 1998. The
secured creditors would receive quarterly interest payments at 8.5%. Tak
also proposed to pay 9% interest on $53 million in senior subordinated
notes held by four institutions. But it warned that unsecured creditors could
get nothing if the court upholds the banks' claim to the FCC licenses. In all,
secured and unsecured claims total over $267 million.

Before interest expenses ($32.1 million), TakCom said it had an oper-
ating profit of $23.8 million in 1990 on revenues of $63.8 million. It is pro-
jecting cash flow of $24.5 million this year on revenues of $60.4 million.

Box, Quinn Duke It Out In Vegas Court

nasty legal fight is brewing between EZ Communi-

cations CEO Alan Box and Americom Il CEO Tom

Quinn over money disputes and alleged RF prob-
lems involving KUDA/Las Vegas.

EZ sold the station to Americom in September 1989 for $4 million, with
a $3 million note personally guaranteed by Quinn and partner Richard
Nagler. EZ filed suitin U.S. District Court in Las Vegas last month, alleging
that note wasn't paid when it came due in September 1990 nor when EZ
deciared default in October 1990 and demanded immediate payment. EZ
wants a receiver appointed for the station — along with its money.

Quinn admitted he hasn't paid up, but contends it's because he was
sold damaged goods. Quinn said he discovered serious, potentially health-
threatening RF radiation problems at KUDA's mountaintop transmitter site
— an antenna farm shared with KJUL, KEYV, and some two-way radio
tenants — after the saie. Quinn said the problem is so bad the FCC refused
to renew licenses until it was cleaned up. He agreed to cut power to 13%
of normal whenever anyone visits the site, but the power dips translate into
revenue losses.

Quinn sued EZ last December, but never served the legal papers. He
said that's because Alan Box agreed to settie the matter — only to have the
EZ board of directors later renege on the deal it reached. So now Quinn
has countered EZ's suit by refiling his own in federal court.

"“We are saying EZ soid us a crippled radio station, and EZ should pay
to fix the problem. Second, we're saying there was fraud in the sale, and
EZ should be punished for this,” Quinn told R&R.

Box said he’s employed consulting engineers Carl Jones and Hammet
& Edison to measure RF at the site, but they haven't found any problems.
Jules Cohen is being hired to make still another check soon.

“We deny there's a problem up there because we've had too many
people checking it. It appears to be just an effort to negotiate some sort of
price reduction,” Box said.

Mississippi AM Threatened With Revocation

hat do you suppose would happen if you stop-
ped lighting your six-antenna array one night?
And went off the air without bothering to tell the
FCC? And then didn't respond to the Commission’s re-
peated inquiries about what was happening at your station?

According to the FCC, WOKJ/Jackson, MS has done all those things
since last July. That's why the agency has moved to revoke owner David
R. Price’s license — and fined him $250,000.

Price could not be reached for comment, and directory assistance in
Jackson no longer has a listing for WOKJ.
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TRANSACTIONS

American General Takes
Command Of SunGroup FM

Universal Cashes Classical AM In Steel City

-
o
i

KWFS/Wichita Falls

PRICE: $1.2 million

TERMS: Asset sale for $586,704 cash
and promissory note for baiance. The
note is payable when the buyer resells
the station or sells other corporate
assets.

BUYER: American General Media-
Lubbock Inc.,, owned by Anthony
Brandon of Arroyo Grande, CA and L.
Rogers Brandon of Bakersfield. Their
other broadcast interests include
WYDE/Birmingham; KKAL/Arroyo
Grande, CA; KERN-AM & FM/Bakers-
field; KZOZ/San Luis Obispo, CA;
WWWG/Rochester, NY; WWTN/Man-
chester, TN; KKCL/Lorenzo, TX; and
KLLF/Wichita Falls, TX.

SELLER: RadioSunGroup Of Texas
Inc., a wholly owned subsidiary of
SunGroup Inc., which is headed by
President Frank Woods of Nashville.
The company also owns WKXX/Birm-
ingham; KESY-AM & FM/Omaha;
KKSS/Santa Fe; WOWW/Pensacola;
KMJJ/Shreveport; KKYS/Bryan, TX;
KYKX/Longview, TX; KEAN-AM & FM/
Abilene; WGNE/Titusville, FL; and
WACO-AM & FM/Waco.
FREQUENCY: 103.3 MHz

POWER: 100kw at 1016 feet
FORMAT: Gold

COMMENT: This station was sold for
$1 05 million in May 1986.

Mortenson Stations

PRICE: $350,000 for 13.75%
TERMS: Stock sale for $140,000
cash and two-year promissory note for
$210,000 at 10% interest

BUYER: Jack Mortenson, who cur-
rently owns 46.25% of Mortenson
Broadcasting Co., will increase his

stake by 13.75% to a total of 60%. He
owns KGGR/Dallas.

SELLER: Estate of J. Daniel Morten-
son

KLTT/Brighton (Denver), CO
FREQUENCY: 800 kHz

POWER: 500-watt daytimer
FORMAT: Contemporary Christian
COMMENT: This station was purchas-
ed for $500,000 in February 1988.

WCGW & WJIMM/
Nicholasvilie-Versailles
(Lexington), KY

FREQUENCY: 770 kHz; 106.3 MHz
POWER: 1kw daytimer; 3kw at 300
feet

FORMAT: Gospel;
Christian

Contemporary

WBGR/Baitimore

FREQUENCY: 860 kHz

POWER: 2.5kw daytimer

FORMAT: Gospel

COMMENT: This station was purchas-
ed for $700,000 in November 1980.

WHLO/Akron

FREQUENCY: 640 kHz

POWER: 5kw day/500 watts night
FORMAT: Contemporary Christian

WTOF/Canton, OH
FREQUENCY: 98.1 MHz
POWER: 36kw at 570 feet
FORMAT: Religious

WEMM/Huntington, WV
FREQUENCY: 107.9 MHz
POWER: 50kw at 500 feet
FORMAT: Gospel

* L]

WLKQ (AM)/Buford

PRICE: $120,000

TERMS: Asset sale; escrow deposit
$10,000 with totai of $45,000 cash

Jumes A. Gammon, President

COMPETENCE

INTEGRITY

AND

Identifying
the Objective

Negotiating
the Transaction

GAMMON

MEDTIA

BROKERS, INC.

Radio & Television Brokerage
1925 K Street, NW, Suite 304, Washington, DC 20006
202-862-2020
Member: National Association of Media Brokers (NAMB), NAB NAKE

due at closing; two-year promissory
note for $75,000 at 9% interest, paya-
ble in 24 equal monthly instaliments of
$3426 with first payment due 13
months after closing. The buyer also
agrees to lease a transmitter site for 30
years at an initia) monthly rent of $100,
with payments increasing 10% per
year untit a monthly rent cf $200 is
achieved.

BUYER: La Favorita Inc., owned by
Samuel and Graciela Zamarron of
Smyrna, GA. They also own WAOS/
Austell, GA.

SELLER: Buford Broadcasting Inc.,
owned by Robert and Jacqueline Jo-
seph. They also own WLKQ-FM/Bu-
ford, GA.

FREQUENCY: 1460 kHz

POWER: Skw day/194 watts night
FORMAT: Gold

BROKER: Thorburn Company is to re-
ceive a $3000 brokerage fee.

WBCP/Urbana

PRICE: $1

TERMS: Stock sale for $1 cash and
agreement to release seller from liabili-
ty for corporate bank debt totaling
$260,000

BUYER: Lonnie Clark and J.W. Pirtle
are increasing their ownership stake
from one-third to one-half each.
SELLER: Vernon Barkstall is selling
his 33.33% stake in WBCP Inc.
FREQUENCY: 1580 kHz

POWER: 300-watt daytimer
FORMAT: Gold

COMMENT: This station was sold for
$135,000 in March 1990.

] L | =
KKUL-AM & FM/Hardin

PRICE: $354,354

TERMS: Asset sale for cash

BUYER: First Security Bank of Living-
ston, headed by Chairman Claude
Erickson and President Bruce Erick-
son

SELLER: Michael Rapkoch, receiver
of Lazer Communications Inc.
FREQUENCY: 1230 kHz; 95.5 MHz
POWER: 1kw; 100kw at 984 feet
FORMAT: Gold

COMMENT: This combo was sold for
$550,000 in December 1988.

¢

KQSK/Chadron

PRICE: $125,000

TERMS: Asset sale for cash

BUYER: KLOE iInc., owned by Robert
Schmidt. He owns KAYS & KHAZ/
Hayes, KS; KHOK/Great Bend, KS;
KLOE & KKCl/Goodland, KS; KFEQ/
St. Joseph, MO; KCOW & KAAQ/ALli-
ance, KS; KOOQ & KELN/North
Platte, NE; and KWBW & KHUT/
Hutchinson, KS.

SELLER: Blg Sky Company, headed
by Donald ‘‘Jess’’ Pilkington and
Alan Kath. The company also owns
KCSR/Chadron, NE. Pikington and
Kath are part-owners of KGOS &

TRANSACTIONS AT A GLANCE

1991 Deals To Date:

(Last Year: $469,999,485)
Total Stations Traded This Year:

This Week’s Action: ............ $4,547,079
(Last Year: $42,810,065)
Total Stations Traded This Week:. . . ... ... 22

$247,876,134

........ 342
(Last Year: 435)

(Last Year: 30)

® Deal Of The Week:
® KWFS/Wichita Falls, TX $1.2 million

® Mortenson Stations $350,000 for 13.75%
©® KLTT/Brighton (Denver), CO
© WCGW & WJMMINicholasville-Versailles (Lexington), KY

© WBGR/Baltimore

® WHLO/Akron

® WTOF/Canton, OH

© WEMM/Huntington, WV

© WLKQ (AMyBuford, GA $120,000

® WBCP/Urbana, IL $1

© KKUL-AM & FM/Hardin, MT $354,354
© KQSK/Chadron, NE $125,000
® KRNY/Kearney, NE $72,000
© KAWL-AM & FM/York, NE $530,000
© KDEF & KMYl/Albuquerque-Armijo, NM $295,724
© WCLN-AM & FMI/Clinton, NC $650,000
© WWCS/Pittsburgh $750,000
- ® KOGT/Orange, TX $100,000

KERM/Torrington, WY. Pilkington also
owns interests in KATH/Douglas, WY;
KASL/Newcastie, WY; and KWIV/
Douglas, WY.

FREQUENCY: 97.5 MHz

POWER: 100kw at 840 feet
FORMAT: AC

KRNY/Kearney

PRICE: $72,000

TERMS: Stock sale for cash

BUYER: H. Dale Sostad is increasing
his ownership from 17.1% to 47.5%.
SELLER: Polly Hays is reducing her
51% controling stake in Nebraska
Media Concepts Inc.

FREQUENCY: 98.9 MHz

POWER: 3kw at 300 feet

FORMAT: Country

KAWL-AM & FM/York

PRICE: $530,000

TERMS: Asset sale; escrow deposit
$25,000 with total of $450,000 cash
due at closing; 10-year promissory
note for $80,000 at 8% interest, paya-
bie in 120 equal monthly instaliments
BUYER: Central Nebraska Broadcast-
ing Co. Inc., owned by Tommy Glea-
scn Sr. of Montgomery, TX and Tom-
my Gleason Jr. of Sikeston, MO. Their
other broadcast interests include
KRVR/Davenport, IA; WIRL & WSWT/
Peoria, IL; and several cable TV sys-
tems.

SELLER: Gleason Broadcasting Co.
Inz., headed by E. Louise Gleason
FREQUENCY: 1370 kHz; 104.9 MHz
POWER: 500 watts day/176 watts
night; 2.75kw at 310 feet

FORMAT: Country; AC

KDEF & KMYW/

Albuquerque-Armijo

PRICE: $295,724

TERMS: Asset sale for cash. An adjust-
ment to the purchase price will be

made at closing to include additional
consideration for expenses incurred by
the seller in seeking FCC permission to
relocate the FM transmitter site and for
expenses incurred in operating the sta-
tion. The buyer also agrees to pay a
real estate note owed by the seller in
the amount of $45,724 and to assume
certaln leases.

BUYER: KCST Inc., owned by family
trusts controlled by George Chapman
and A.C. Smith of Amarilio, TX
SELLER: Matteucci Broadcasting Co.
Inc., owned by Ronald Matteucci
FREQUENCY: 1150 kHz; 107.1 MHz
POWER: 5kw; 17.7kw at 705 feet
FORMAT: Nostalgia; AC

Tt T atamaies
et b UL

WCLN-AM & FM/Clinton
PRICE: $650,000

TERMS: Asset sale; escrow deposit
$25,000 with additional $125,000
cash due at closing; balance via two
promissory notes, one for $25,000
over 90 days at 9% annual interest, the
other for $475,000 at 9% interest
over seven years

BUYER: Willis Broadcasting Corp.,
owned by Bishop L.E. Willis Sr. His
broadcast interests include KDFT/Fer-
ris, TX; KLRG/North Little Rock, AR;
WAYE/Birmingham; WBOK/New Or-
leans; WESL/East St. Louis, IL;
WGSP/Charlotte; WIMG/Ewing, NJ;
WPCE/Portsmouth, VA; WSRC/Dur-
ham; WTJH/East Point, GA; WURD/
Philadelphia; WWCA/Gary, IN;
KFTH/Marion, AR; KMZX/Lonoke, AR;
KSNE/Marshall, AR; WBXB/Edenton,
NC; WKJA/Belhaven, NC; WKSO/
Orangeburg, SC; WMXS/Cape Char-
les, VA; WKWQ/Batesburg, SC;
WPZZ|Franklin, IN; WSFU/Unlon
Springs, AL; WVCA/Selma, AL;
WVRS/Warrenton, NC; and WWPD/

~ North C:
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Continued on Page 13
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Research
Company
of Choice

KOST/Los Angeles  WOMX/Orlando
KRQQ/Tucson WMGS/Wilkes-Barre
KFOG/San Francisco WFNX/Boston
WXBQ/Johnson City KRBE/Houston

WRVA/Richmond KVRY/Phoenix

To discuss programming research options for
your station contact Vicki Mann or Mike Henry
at (303) 922-5600

== . Paragon Research

= The Research Company of Choice

All telephone based studies are conducted from Paragon's internal WATS facility, The Research Center.
550 South Wadsworth Bouievard, Denver, Colorado 80226
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AMERICAN GOLD

Contemporary in delivery, American Gold fo-
cuses on a powerful mix of music from the 60’s
and 70’s. The foundation of each week’s pro-
gram is the exclusive Top 10 countdown from

Billboard's official Hot 100 charts of that era.

AMIERICAN

Artist interviews, listener requests and mem- G @". ID
|

ories, and capsule salutes to the most memo- WITH DICK BARTLEY
rable movies, television shows and personali-

ties will round out the program.

ROCK & ROLL’'S GREATESTHITS

Following a format that Dick Bartley success-

(_ The Dick Bartley Show )

fully developed and is best known for, Rock &
Roll’s Greatest Hits is a live all-request gold
show. Each week, Dick will host a coast-to-
coast oldies party as listeners from all across
America call in their favorite songs on our
toll-free request lines. The classic hits of yes-
terday meet the digital dudio technology of
today, as Rock & Roll's Greatest Hits features
the best possible version of each song played

directly from compact disc.

THE DOUBLE GOLD COLLECTION

The Double Gold Collection represents 2
brand-new, distinctive weekly radio shows
produced and hosted by three-time Billboard
Award winner—Dick Bartley. Whether the
formatis oldies or gold-based A/C, here are 2
shows designed to dramatically enhance any
station’s weekend programming. ABC Radio
Networks’ Double Gold Collection is offered
to radio on a market - exclusive basis. For
more information call Patricia Kresner
(212) 456-5365. Outside the U.S. contact Radio

Express (213) 850-1003.




The Switch

S ON . ..

More broadcasters, advertisers and agencies
than ever before are making the switch o
Birch Scarborough.

Call us today to find out why.
1-800-9-2SWITCH

Birch
Scal%orough

A VNU BUSINESS INFORMATION SERVICES COMPANY
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Continued from Page 8

Marion, SC. He's in the process of sell-
ing WXSS/Memphis.

SELLER: Sampson Broadcasting Co.
Inc., headed by President Lawrence
Carr

FREQUENCY: 1170 kHz; 107.1 MHz
POWER: Skw daytimer; 3kw at 300
feet

FORMAT: AC

m Danncevivania
. i ﬂimj.rfx:f- e

WWCS/Pittsburgh

PRICE: $750,000

TERMS:; Asset sale

BUYER: Bob and Ashiey Stevens,
owners of WKYN/St. Mary’s, PA
SELLER: Universal Broadcasting
Corp., headed by Chairman Marvin
Kosofsky and President Howard War-
shaw. Universal also owns WSYW-AM
& FM/indianapolis, WTHE/New York,
WNDZ & WVVX/Chicago, KPPC/Los
Angeles, and WCBW)/St. Louis. Kos-
ofsky also owns 13% of Jacor Com-
munications, which owns several ma-

jor market stations. Warshaw also
owns WYLT & WKiX/Raleigh.
FREQUENCY: 540 kHz

POWER: 1kw daytimer

FORMAT: Classical

BROKER: Joe DiDonato, the station's
GM

KOGT/Orange

PRICE: $100,000

TERMS: Asset sale for 10-year promis-
sory note at 9% interest, payable inter-
est-only for the first year. The buyer will
lease a ftransmitter site from a lien
holder for $1000 per month.

BUYER: Orange County Broadcast-
ing Corp., owned by C. Thomas Car-
son of Gordonville, TX. He's the GM of
KGAF/Gainesville, TX.

SELLER: Kiement Broadcasting
Corp., headed by Richard Kiement,
who also owns KGAF/Gainesville, TX
FREQUENCY: 1600 kHz

POWER: 1kw

FORMAT: Country

DAB Demonstrations
Set In Britain, France

In January 1992, the French Ministry of Post, Tele-
communications, and Space plans to put a Eureka system
on-air in the UHF band, around 620 MHz. ‘It will be a dem-
onstration for at least two years,” said Daniel Pommier,
Deputy Director of the ministry’s Rennes research facili-
ty. He told R&R the broadcasts would use “Las Vegas
technology,” the second-generation Eureka equipment us-
ed for NAB’s recent demonstration.

Initially, only 10 to 20 receivers
will be available for the Paris dem-
onstration. But Pommier said that
number should grow to over 1000
by the end of 1993. All would go to
selected ‘‘key people,” not the gen-
eral public. But by sometime in
1995 the French hope to have con-
sumer receivers on the market and
the start of a nationwide network of
DAB transmitters. Pommier said
the most likely scenario is that
DAB will be located in the VHF TV
band, then move to the FM band as

GREAT AMERICAN LEVELS CHARGES

Gammon Move-Ins: ‘Unlawful Scheme’

In recently filed FCC comments that reiterate accusa-
tions first made last fall, Great American Television and
Radio is charging that Crown Breoadcasting President
Tom Gammon has repeatedly lied about his controversial
Atlanta and Sacramento station move-ins, which consti-
tute an ‘“unlawful . . . undisclosed trafficking scheme.”

Great American, which owns
WKLS/Atlanta, alleges Gammon
violated the Commission’s anti-
trafficking policy by acquiring
three stations — WHMA/Anniston,
AL; KRWR/Carson City, NV; and
WKKJ/Chillicothe, OH — with the
intention of moving them to larger
markets. Great American further
charges that Gammon lied to the
FCC by failing to disclose the
move-in plans on his transfer appli-

cations and promising on those ap-
plications to serve the stations’ cur-
rent communities of license.

Allegations identical to those
made by Great American were
contained in a petition to deny the
license renewal of KRWR, filed
last October by EZ Communica-
tions.

Gammon told R&R he “can’t fig-
ure out” the basis for the Great

Sikes Defends Time
Brokerage Deals

Continued from Page 6

ed, Sikes defended the overall time
brokerage concept as having the
potential to provide ‘‘substantial”
public benefits by fostering diversi-
ty and allowing technically handi-
capped stations with “quality pro-
gramming™ to reach their entire
market. He rejected the notion that
brokerage deals should be permit-
ted only when a station is in finan-
cial distress.

Sikes conceded the FCC has no
idea how many brokerage deals
are currently in effect and no
mechanism for determining their
number. Such arrrangements gen-
erally come to the Commission’s
attention as the result of com-
plaints he said. According to Sikes,

the agency has received ‘‘approx-
imately 10 such gripes.

Dingell aide David Leach said
the powerful lawmaker will re-
serve comment on Sikes's response
until he has a chance to review the
time brokerage questions included
in the upcoming radio ownership

Additional Issues

In response to other questions,
Sikes told Dingell:

¢ The FCC has never approved a
station transfer without knowing
the sale price. He also said such in-
formation should ‘“‘generally not”
be withheld from the public.

¢ The FCC stands by its current
policy of granting one-to-a-market
waivers in Top 25 markets with 30
or more separately owned broad-
cast voices.

American and EZ petitions be-
cause the Commission repealed its
anti-trafficking rules in 1982:
“[The petitions] seem irrelevant
without the trafficking rules. It's a
further attempt to delay the pro-
cess. If [the move-ins] never go on
the air because I run out of money
to fight. [ Great American and EZ)
will feel pretty good.”

However, Great American and
EZ contend that while the anti-
trafficking rules have indeed been
repealed, that portion of the under-
lying anti-trafficking policy that
forbids the acquisition of a station
with the undisclosed intention of
moving its frequency elsewhere re-
mains in effect.

Deputy Mass Media Bureau
Chief William Johnson said it
would “take some research” to
determine how the policy might ap-
ply in the Gammon case. However,
he doubted the Commission would
be impressed by an argument that
Gammon had “applied for A when
he really wanted B.” After all,
Johnson noted, ‘“People apply for
stations all the time because they
think they’re good candidates for
power increases, and nobody
thinks that’s bad. They think it’s
great.”

analog stations are phased out over
a couple of decades.

BBC Tests

BBC researcher Peter Shelswell
told R&R that Eureka will be dem-
onstrated around 200 MHz on July
23-24 at a Birmingham, England
meeting of the Radio Academy, an
organization of British radio pro-
grammers. “We're trying to influ-
ence the p makers to see
DAB as desirable,” Shelswell said.
He added the event will be the first
major demonstration of DAB in
Britain, since showings until now
have been limited to a few invited
guests. After the Birmingham
demonstration, BBC researchers
plan to conduct tests of Eureka at
approximately 100 MHz, which
wauld be the first over-the-air tests
at FM frequencies.

Shelswell said BBC engineers re-
cently completed some signal
propagation tests at L-band (1500
MHz) “to compare and contrast
the different [signal) paths” with
earlier tests at 500 MHz (R&R
10/19/90). “At lower frequencies
you tend to get a bit more bending
around objects,” he said, confirm-
ing concerns that higher frequen-
cies may require more gap-filler
transmitters.

In other DAB developments:

e The House Telecommunica-
tions Subcommittee defied Bush
administration veto threats and
sent the full House a spectrum re-
allocation bill (5/2) without provi-
sions to allow the FCC to conduct
spectrum auctions. The bill would
require the government to turn
over 200 MHz of spectrum for pri-
vate sector development of new

technologies, such as DAB. Rep.
Don Ritter (R-PA) is still trying to
rally support for his alternative
bill, which would allow auctions
and has White House backing.

+ The final report of the FCC's
Industry Advisory Committee for
WARC-92 asked the Commission to
seek a reversal of the Bush admin-
istration’s stand on a DAB alloca-
tion. Rather than transferring part
of aeronautical telemetry’s largely
unused S-band space to DAB, as
the administration proposed, the
industry panel suggested that tel-
emetry keep its S-band allocation
and surrender its L-band frequen-
cies for DAB. The committee said
telemetry should be given a ‘‘suita-
ble period of time” to transfer its
operations to the higher frequen-
cies.

The report also suggested that
multiple bands could be allocated
for DAB, such as L-band and
S-band, if delegates are unable to
agree on a single band at
WARC-92. Then each country could
pick which band to use “indepen-
dently or in concert with neighbor-
ing administrations.”
e ey = - o VR

FCC Approves
Strother
DAB Tests

Continued from Page 6

Another SCI application to test
DAB in L-band (1500 MHz) has
been held up while the FCC awaits
NTIA comments on the proposal to
use the aeronautical telemetry
band, which is jointly administered
by the two agencies. NTIA., at the
urging of the Pentagon, has oppos-
ed any reallocation of telemetry
frequencies for DAB.

But Strother is hoping to sidestep
that battle by amending his appli-
cation to specify frequencies
around 1550 MHz, part of the mo-
bile satellite band allocated for sa-
tellites still on the drawing board.
Strother has already made ar-
rangements to use Shannondale
Wireless’s S-band (above 2000
MHz) DAB test license (R&R
4/26). And he told R&R that attor-
neys are working on experimental
applications for WPGC-AM & FM/
Washington, which have agreed to
participate in tests of in-band DAB
systems.

RADIO EXPENDITURE REPORTS INC.

740 West Bostcn Post Road « Mamaroneck. N.Y. 10543 « (914) 381-6277

WHAT YOU NEED TO KNOW

MARKET BY MARKET
ACCOUNT BY ACCOUNT

YOUR SOLE INDUSTRY SOURCE
FOR NATIONAL & REGIONAL SPOT DATA
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NEWSBREAKERS.

HERRING PD

Detroit’s Gold
WKSG Now
NAC WXCD

Last Friday (5/3), Gold WKSG/
Detroit flipped to NAC as WXCD,
“Smooth Sounds, CD 102.7.” The
new PD is former WBZN/Milwau-
kee PD Dave Herring. His prede-
cessor, Michael W. Kay, left some
time ago to program WODJ/Grand
Rapids.

Herring told R&R, ‘“There’s a
real hole here for the format, and
the reaction’s been a lot more posi-
tive than I thought it would be. We
don’t have lots of promotion mon-
ey, but we'll do some outdoor,
newspaper, and cable.”

This marks NAC's second ap-
pearance in Detroit. Herring ex-
plained, “We don’t sound like
WVAE. The format's evolved since
WVAE was here; we’re more up-
beat and focused, and we're play-
ing NAC's cream of the crop.” Pri-

Bartley’s Back

Dick Bartley just rolled out his new live oidies show on ABC Radio. “Rock &
Roll's Greatest Hits” airs from 7-11pm (EST) Saturdays. “American Gold,"
Bartley’s new countdown show, is set to debut next month.

West Rejoins CHR KGGI As PD

_ Bob West is  told R&R, “Bob was born and rais-
joining Ameri- ed in the Inland Empire, speaks
j can Media  fluent Spanish, and was KGGI's
Dance CHR MD when the station launched in
KGGI/River- 1979, He'd moved back to the mar-
side-San Ber-  ket, and it made complete sense to
nardino as PD/ et him continue his radio career

middayer. He'll
form a pro-
gramming

mm ”
’ WEST/See Page 32

or to joining WBZN, Herring pro- team with

grammed KWVS/Corpus Christi KMEN & KGGI . A

and KGVL 4& KIKT/Greenville, omPp Lamy EPIC UPS Pfeifer

TX. Bob West Martino, who TO VP/A&R POSt
Smithersteens , e:rf;e;s v;‘;‘:

Coast Director
at Epic, Bob
Pfeifer has

! been boosted to

VP/A&R. He'll
continue to
oversee current

roster A&R ac-

tivities and

evaluate poten-
Bob Pfeifer leagls' new sig

Epic Exec. VP Richard Griffiths
noted, “Bob’s initiative on the
street and in the creative com-
munity has considerably enhanc-
ed Epic's profile on the West

Hollywood's A&M studios hosted a New Jersey reunion recently, when
Sony Music artist Bruce Springsteen and Capitol’s Smithereens happened
to be recording in adjacent studios. Fugitives from the Garden State pic-
tured are (I-r) the Smithereens’ Pat DiNizio, Springsteen, and Smithereens
Mike Mesaros, Jim Babjak and (seated) Dennis Diken.

Coast.”

Recently, Pfeifer’s worked with
Alice Cooper and signed Metal
Church and Screaming Trees.

Prior to joining Epic, his recor-
ding background included work as
a solo artist and as a member of
the group Human Switchboard.

. He succeeds Jay Scott, who's exited.

:-;’ amount of experience and knowledge of this unique ||
" market and a genuine love for Long Island. He's hap- |

been instrumental in the multiplatin-

. Tosh Acoyya! to National Director/

. to National Director/Club & CHR
. Promotion. Acoyya! will also work
. with R&R's New Rock reporters.

Nolan To Program Long Island’s WKJY

After two years as WKIX & WYLT/Raleigh OM,
Gary Nolan will become PD at Barnstable Broad-
casting AC WKJY/Long island next Monday (5/13)

VP/GM Ken Harris noted, “Gary has a vast

— e
e

py to be home, and we're happy to have him.” Nolan
programmed WLTW/New York for four years and
WGBB/Long Island for three. He was Asst. PD/MDat \
WFTQ/Worcester and part-owner/OM of WCNL/

Newport, NH.

Gary Nolan

Prell Promoted To KIKF/Anaheim PD

John Prell has been boosted from middays to PD/morning man at As-
tor Country KiIKF/Anaheim. The six-year station vet succeeds Greg Ed-
wards, who's left the station

Airstaff adjustments following the change include: parttimer Mark Rob-
bins moves to PM drive, Marina Wilson goes from evenings to middays,
and aftemooner Rich Watson takes Wilson’s evening shift.

Delicious Vinyl Ups Bennett, Acoyya!

Delicious Vinyl has boosted

CHR Promotion and Tony Bennett

President Michael Ross com-
mented, “Both Tony and Tosh have

um success of Delicious Vinyl, and
as we approach a new period of
growth, their experience and ex- -'

panded duties will help break our Tosh Acoyya!

Tony Bennett
new artists.” Acoyya! was previously in sales at Radio Vision International
and started in music on-air at KVNM (now KTAO)Taos, NM. Bennett's
background is in clubs and record pools.

ST T T

The Mother of all radio battles has begun—
MOJO Radio vs. Z100...

and the Techsonics Production Libraries are the weapons
of choice being used by these two hot competitors!
Creative music and high-tech power parts by Techsonics
are making the battle fierce. Call 804-547-4000 or FAX
804-436-5928 for demos of Turbo Techsonics, Techsonics 2
The Music Library, and Chainsaw One. Win your own war

with “smart” weapons from m;glCS

MARKET EXCLUSIVE
VERY AFFORDABLE
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Paxton Joins
Nationwide CHR
WOMX/Orlando

Pat Paxton is
leaving the PD
post at WKEE/
Huntington, WV
to program

WOMX (Mix
105.1)/Orlando,
effective May

Elektra/Vintertainment's Keith Sweat was recently awarded an RIAA-
certified double-platinum plaque for his smash album, “I'll Give All My Love
To You." Celebrating the triumphant achievement are (I-r) Sweat, Elektra’s
Sr. VP/Urban Music Ruben Rodriguez and Chairman Bob Krasnow, and

17. He succeeds
Brian Thomas,
who exited the
Nationwide
Adult CHR
three weeks
ago.

Pat Paxton

GM Rick Weinkauf told R&R,
“The luxury of having strong can-
didates gave us a great field to
choose from. But after reviewing
everything, there was no doubt that
Pat was the best possible person
for the job.”

Paxton told R&R, “WOMX will
still be a current-based Adult CHR,
but structured so adults can enjoy
and relate to it.” Prior to his 18
months at WKEE, Paxton was PD
at WLXR/La Crosse, WI and at
KGLI/Sioux City, IA.

Sweat’s manager Hiriam Hicks.

Dennis Wheeler

Wheeler Rolls Into Pendulum
VP/Operations, Marketing, A&R

Dennis Wheel-
er has joined
Pendulum Rec-
ords. Coming
from the Man
aging Director-
ship of Big Life
Records &
Management,
he’s now VP/
Operations,
Marketing, and
A&R at the

newly formed, Elektra-linked bou-
tique label.

Pendulum CEO Ruben Rodri-

guez noted, “‘Dennis’s great repu-
tation, dedication, and expertise
for developing artist careers,
[combined with] his true passion
for the music, made it very clear to
me that he was the person for the
jw'"

Wheeler’s music career spans 16
years, in which time he’s worked at
UA Records, where he started;
Tom Hayden & Associates; Casa-
blanca; Arista; his own indie, This
Beats Working; and Warner Bros.,
where he was National Director/
Promotion & Marketing from 1984-
88.

LETTERS

As | look around and see the
sincere enthusiasm of young, intel-
ligent women whose sights are set
on a career in communications, it
makes me both angry and sad to
realize how far we, in fact, still have

to go.

Carelessly aliowing headlines to
be printed, such as the one used in
your [AC] article on WQCD and re-
search (“WQCD Goes Hooking
For The Hits”) [R&R 4/26], is irre-
sponsible and sexist. Please ask
yourself these questions: If it had
been a man’s photograph in that ar-
ticle, would you have used such a
heading? And, if a woman had writ-
ten this article, would she have us-
ed such a heading? | don't think so.

Whether this was done consci-

ously or unconsciously (the latter
scares me the most), we have a re-
sponsibility to our youth and to our-
selves to work toward equality in all
areas of our lives. | expect this from
my colleagues and hope that they
expect the same from me.

—Shirley Maldonado, OM
WQCD/New York

[R&R’s Mike Kinoslan responds:
The headiine in question referred
directly to Ms. Maldonado's first
quote, regarding the critical nature
of a song's hook in music testing.
Absolutely no sexist (or sexual)
connotations were intended, and
we would certainly have used the
same headline if the station’s OM
were male; however, we appreciate
her calling the issue to our atten-
tion.)

Hook Line A Stinker?

Dear Mike Kinosian:

Kudos to you and the great article
on NAC Music Research featuring
Lawrence Tanter and Shirley Mal-
donado. A job well done. I'd also

Database
Delight

George Harris's article, ""Building
A Listener Database” (R&R 4/26),
was one of the finest you have ever
published. Database marketing will
be the way to go in the '90s, and
radio is far behind many other in-
dustries in understanding it and put-
ting it to work. For those who want
to learn, Harris's article tells it all:
what database marketing is, how it
can be used, how to get started,
what it takes, and — most impor-
tantly — that it requires belief and
commitment.

! know from experience. We're
custom publishers, and for over a
year we published Oldies Magazine
for Gold-formatted stations to send
to their listener databases. We've
also worked with stations in other
formats. | don’t know Mr. Harris, but
my experience tells me radio needs
more people who think as he does.
| hope station managers and
owners will learn to focus their pro-
motion spending where the pay-
back is certain — their core lis-
teners.

—Robert S. Benchley,
Marblehead Communications,
Boston, MA

like to thank you again for the article
you did on Chrls Brodie and myself
last year on Women in NAC. | still
get calls on that article.

Thanks once again for the NAC
ink — it's always enjoyable reading
. . . your commitment to the format
enhances my commitment.

—Monica Logan, Asst. PD
WNUAI/Chicago

Authors
Anonymous

WFIW has been a subscriber to
R&R for many years and we plan to
continue to subscribe. However,
your editor's note following Tom
Adams's letter (R&R 4/26) is dis-
turbing.

Why in the world would R&R take
the weak stance of publishing un-
signed and/or anonymous letters? it
makes no difference whether or not
you know who the author is — your
readers don't, which means the let-
ter could be a total fabrication by
anyone!

| realize it's your decision to have
that policy, but it sure is weak.

—Dave Land, VPIGM
WFIW/Fairfield, IL

[Editor's note: R&R does not
publish unsigned or anonymous let-
ters. As is policy among many ma-
jor newspapers, we will withhold
the name of a signed letter at the
author's request, after we have
confirmed his identity.]

UPDATE

A

B/EZ-HOT AC

Orlando’s WSSP Becomes WZTU

WSSP/Orlando has flipped to Hot AC WZTU (U104) after a decade of
B/EZ. Allen Wllkerson remains as OM. All WSSP announcers continue as
board ops and will audition to maintain their slots

GM Mark Brewer told R&R, “We're a music-intensive Hot AC aimed at
adults 25-34. We spent lots of time designing the format and lots of money
researching it. There are no personalities on the air; we'll continue that way
for a while. We probably drop somewhere between [rivals] WSTF and
WOMX. WMMO's in the same demo, but plays different music. Our music
will be hits from the ‘80s and '90s — our position will be no oldies.

Himmel GSM At Bonneville AC WTMX

At Bonneville AC WTMX/Chicago, AE Gerry Himmel has been ele-
vated to GSM. He succeeds Sheila O’Connor, who left to join crosstown
wwaz.

Noted Himmel, "I've always looked at WTMX as one of Chicago's most
credible and consistent broadcast properties. This is a great opportunity to
join a strong management staff.” Prior to joining WTMX last September,
Himmel spent eight years in various sales positions, including Sales Man-
ager at WCCO & WLTE/MInneapolis.

Henderson Wins GSM Post
At KOQL/Oklahoma City

The new GSM at Entercom Gold KOQL/Okiahoma City is Mark Hen-
derson, who joins after five months as WGTO/Orlando GSM. He suc-
ceeds David Gates, now GM at WGRD/Grand Rapids. KOQL GM Wayne
Walker commented, “Mark brings an exceptional track record of success
in sales and promotions to Oklahoma City."

Henderson will- manage a six-person staff. He's previously been LSM
at WAPUBirmingham, Northwest Regional Affiliate Manager for Satellite
Music Network, and in sales at KJYO/Oklahoma City.

XHRM Names James Ops. Dir.

Chris James has taken the Oper-

proud of and rely on to service

ations Director post at Rivas UC
XHRM/San Diego. He arrives
from a three-and-a-half-year
stretch at KSOL/San Francisco,
where he was an air talent and
Programming Administrative As-
sistant.

James told R&R, “We're going
to turn what could be considered
mom-and-pop radio into a major
market, big-time operation. We're
cleaning up our image in the com-
munity, turning it around to [be
something the community can] be

them.”

The station is currently moving
its studios from Tijuana to San Di-
ego and upgrading from a 55kw to
a 100kw signal. Acting PD Rod See
was made official just last month.

James, a 15-year radio vet, be-
gan programming at national sa-
tellite network Studioline Cable
Stereo and has also programmed
WOOK/Washington, now-defunct.
He’s been onrair at WLEE/Rich-
mond, WASH/Washington, and
WYST-FM/Baltimore.

Lamb Stands Up On Broadway

WCBS/New York news reporter Rich Lamb (r) recently received an
Overseas Press Club award for Best Spot News, garnered for his work
covering Operations Desert Shield and Storm. Aiso on hand were WCBS
News & Program Director Harvey Nagler () and CBS News’ Dan Rather.
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35% cost reduction "$2 million in billing
potential in overhead with on an AM station!"
premlum SMN formats V%Irxdi?ne;ng?r:lmuications

KOOL-AM Phoenix
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OLDIES FORMAT
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and many more ...

ONE OF TEN LIVE PRFEE\)/INI‘UM RADIO FORMATS
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NEWSBREAKERS

Radio

® GARY DeSANTIS is elevated to
LSM of WOOD-AM & FM/Grand Rap-
ids. Succeeding him as the stations’
National Sales Manager is DICK
STOIMENOFF.

® HENRY LOESER has been pro-
moted from AE to Retall Sales Manager
at KNBR/San Francisco.

Records

® DENNY MOSESMAN is upped from
Manager to Director/National Field Pro-
motion at Warner Bros./Nashvitle,

working with AC radio. Concurrently,
SUSAN NILES is elevated from Nation-
al Publicity Coordinator to National
Manager/Press & Artist Development,
and RICHARD HELM moves from A&R
Administrative Asst.
A&R.

to Coordinator/

Denny Mosesman  pMichael Jones

Born To:

WHOM/Portland, ME PD Tim
Moore, wife Peggy, daughter
Christina Ann, March 25.

KBOM/Santa Fe, NM PD/air
talent Russ Rountree, wife
KBOM air talent/ AE KT Mait-
land, daughter Chelsea Jac-
queline, April 8.

ABC Radio Networks Man-
ager/Network Programming
Nancy Abramson, husband
Doug, son Jesse Maxwell, April
13

WLZWi/Utica-Rome, NY PD
Scott Barrett, wife Diana, sons
Ryan and Torrey, April 14 & 15.

All Star Radio co-owner/op-
erator Ron Stevens, wife co-
owner/operator Joy Grdnic,
daughter Annina Bernadette,
Aprit 19

WWSW/Pittsburgh Creative
Dir. Mikey Raskovsky, wife
Peedy, daughter Olivia Jae,
April 21

KJYO/Oklahoma City Asst.
PD/air talent Ronnie Rocket,
wife KJYO Traffic Dir. Susan
Fox Jones, daughter Jennifer
Ann, April 28.

WSEN-AM & FM/Syracuse
PD John Carucci, wife Shirley,
son Tyler Benedetto, April 29

WKKQ/Duluth, MN MD Pam
Quinn, husband Kevin, daugh-
ter Krystal Maree, May 1

KRTY/San Jose air talent
Kary Ann Hamilton, husband
Bob, son Michae! Robert, May
2

KSEG/Sacramento News
Dir /alr talent Kat Maudru, hus-
band Chris, daughter Alexa
Nadine, May 3.

WKNN/Pascagoula-Biloxi,
MS MD Angie Thompson, hus-
band Keith, son James Austin,
May 6.

Marriages:

Motown Sr. VP/Promo Frank
Turner to Leah Shayani, May
10.

¥-

Paul Ramey
®PAUL RAMEY has been named
NSM at GRP Records. He was previ-
ously PolyGram Records’ Jazz Product
Manager.

Brian Beirne

® DOLORES CHILDS is tapped as
Midwest Promotion Manager at Ichiban
Regords. The company also Is opening
a third office in Chicago; (312)
745-2924.

® MICHAEL JONES is appointed Na-
tional Director/Rap Marketing & Promo-
tion at Elektra Entertainment. He
switches from Columbia Records,
where he was Promotion Manager/-
Southwest region.

® JANET GREY has been promoted to
Manager/Pacific Southwest Sales &
Marketing at Rhino Records. Prior to
this, she was Manager/Secondary
West Coast Market

©® ANNE WILLCOCKS is upped to VP/
Artists & Repertoire at Sony Music
Special Products. She segues from the
Director/A&R slot.

® DIETMAR GLODDE is named Man-
aging Director at BMG Ariola/Denmark.
He most recently headed international
operations for BMG Victor/Tokyo.

—— —

National
Radio

©® BRIAN BEIRNE, KRTH/Los Angeles
air personality, will host “New Gold On
CD" for Westwood One Radio Net-
works. The daily feature will spotlight
new releases and catalogue reissues
on CD; (213) 840-4383. in addition,

Westwood One Radio News has tap- -

ped ROBERT FUSS as Capitol Hill
Correspondent, and ELIOT TIEGEL
becomes Entertalnment News Editor.

® LEE ALAN PRODUCTIONS is offer-
ing “The Americans,” a three-hour spe-
cial slated for July 4; (313) 851-6800.

® CKW & ASSOCIATES is launching
the first of three original dramatic series
— the 30-minute soap opera “Milford-
Haven"”; (818) 985-4743.

©® CHARLES MICHELSON & SONS
has reached an agreement to distribute
a series of vintage NBC Radio Network
programs. Among the first shows are
“X Minus One,” “Nightbeat,” and "Fib-
ber McGee & Molly”; (213) 278-4546

O®NORTH EAST SATELLITE ENTER-
TAINMENT will premiere on Qctober
4. The Rochester, NY-based regional
radio network will produce and distrib-
ute live programming to stations in the
Northeastern U.S.; (716) 381-0620.

Twist ’N’ Shake

-4

After playing hardball on thelr contract renegotiations, Frank Dill and Mike
Cleary, morning co-hosts on Susquehanna’s Taik KNBR/San Francisco,
played “Twister” to show they could be flexible as well. Engaging in four-
play were KNBR PD Bob Agnew, DIii, Cleary, and VP/GM Tony Salvadore.

' New (And Less-New) Bohemians

The Geffen brass recently heaped praises on Edle Brickell & New Bohemians after their show at L.A.’s Wiltern. Lined
up and grinning are (I-r) A&R exec Tom Zutaut, AOR promo domo Alan Oreman, marketing maven Robert Smith, GM Al
Coury, AOR promoter Warren Christensen, and bandmembers John Bush, Kenny Withrow, Edie Brickell, Wes Burt- |
Martin, Matt Chamberlain and Brad Houser.

Plaque Accumulation

=

Capitol popsters Poison, whose "Flesh & Blood” has gone triple-platinum, recently recelved plaque-mounted pens

I >

from Capitol President Hale Milgrim to commemorate another achievement: the signing of over 1 million autographs.
Accumulating plaques are (I-r) Poison's Bobby Dall, Rikki Rockett and Bret Michaels, Miigrim, and the band’s C.C.

DeVille.

Courtney J. Campbeli —
Moming show producer/week-
ends WFLZ/Tampa (813) 254-
3602

Captain Jack — Mornings
WKSW/Springfield, OH (513) §
399-2713

Dr. Don Carpenter — Mom-
ings WFLZ/Tampa (813) 881-
0286

Paul Cramer — Mornings
KZHT/Salt Lake City (801)
359-2961

J.D. Daniels — PD KFBQ/
Cheyenne, WY (307) 638-
7522

g

Dennls Day — Mornings
WTDR/Charlotte (704) 531-
9277

Timothy J. Fox — Exec. mor-
ning show producer WBCN/
Boston (508) 879-3069

Kelly Green — Middays
WYAV/Myrtle Beach, SC (803)
236-1253

Jim Larson Koza — Produc-

e R R S e T

tion Dir. KAZY/Denver (303)
388-7586
Tim Myaard — Promotions

Dir. WVIC/Lansing (517) 393-
9882

Andy Nelson — OM WCUZ-
AM & FM/Grand Rapids (616)
531-2428

Beau Richards — Asst. PD/
afternoons WYAV/Myrtle
Beach, SC (803) 236-1253

Wayne Shayne — Middays

WIMX/Nashville (615) 360-
~ 3413
Bob Young — Mornings

WHFS/Washington (301) 750-
8622

T Vet
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Industry

® JON LATZER, Katz Radio Sales
Manager/Philadelphia, segues to a sim-
ilar post in the firm's Dallas office. Suc-
ceeding him in Philadelphia is Katz
Boston AE ERIK HELLUM.

® DENNIS NICKLOS joins New Mar-
keting as an Associate Director

® SAL LoCURTO has been promoted
to VP/Programming & Scheduling at
VH-1. Three other executive posts
were also announced: NORMAN
SCHOENFELD, VP/Program & Artist
Development; JACKIE SHARP, VP/
Production & Original Programs,; and
TOM TERCEK, VP/On-Air Promotion
® RICK SCOTT is opening Great Scott
Productions, an artist management and
public relations firm; 135 N. Doheny
Dr., Suite 203, Los Angeles, CA
90048; (213) 274-0248

® P.T. ENTERTAINMENT, an artist de-
velopment & marketing company, has
opened offices in Atlanta: 3340
Peachtree Road, N.E. Suite 420, At-
lanta, GA, 30326; {404) 266-9307

Changes

Cindy Arnhold becomes AE at
KZOK/Seattle

Kathleen Murphy has joined Cade-
na Radio Centro as an Executive As-
sistant.

Julie Pait is promoted to Director/
Administration at MCA/Nashville.



Problem:

We Had to Start

Our New Station!

..Quickly
...Confidentially

Solution:

GoldDiscs, HitDiscs & Denon
CD Players from TM Century

e il

o There’s no way to get a new

“No one knew what
WMMO was all about
before we hit the air in
August, 1990. TM Cen
provided quick service wi
complete confidentiality,
and with state-of-the-art
Denon CD technology.

station up and running
faster.”

Cary Pall

Program Director

WMMO-FM

Orlando, FL

A “Worst to First” Success Story:
WMMO in Orlando, Florida has become one
of the most imitated stations in the nation.
WMMO jumped from nowhere to a near-tie
for #1 25-54 in the Fall 1990 Arbitron!
WMMO also enjoyed #3 ratings 12+ with a
7.2 share.

Cary Pall made history programming his “soft
rocrl & roll” format from GoldDisc™ and
HitDisc™ Compact Discs from TM Century.
He got his music already loaded in Denon
“carts” to go with Denon CD players from T™M
Century.

WMMO also uses TM Century’s CD
production library tracks on many of its
sweepers, promos and commercials.

Cary Pall was already a fan of TM Century, after
using our GoldDiscs™ successfully at another
top-rated station, WMYI in Greenville, South
Carolina.

TM Century has already helped dozens of
stations make the move to new rock AC
formats, including WMMO'’s sister station
KMMK in Las Vegas, KMMA in Fresno, KRVK
“the River” in Kansas City and other medium
and smaller market stations. Call or FAX for
more information with no obligation.

Improve Your Music Quality with
GoldDiscs and Hitdiscs

™ century

14444 Beltwood Parkway, Dallas, Texas 75244
Toll-Free Line: (800) 937-2100

R e e e e e e e =
! Yes! | want to hear how GoldDisc CDs and Denon CD players with
| the ‘dial a cut’ feature can solve my music problems! Mail to: TM |
| Century, Inc., 14444 Beltwood Parkway, Dallas, TX  75244-3228, |
| or FAX toll-free to (800) 749-2121. i
| Name Title ;
| Station Phone (___) :
| Address )
1 City State Zip "
L d
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OVERVIEW

NEW THIS WEEK

® THE ARMS CONCERT

(Rhino)

Two-hour concert video of
the 1983 ARMS (Artists for Re-
search into Multiple Sclerosis)
performance in London features
Eric Clapton, Jimmy Page,
Jeftf Beck, and Steve Win-
wood, as well as special guests
Charlie Watts, Bill Wyman,
Kenney Jones, and Ronnie
Lane, the last of whom’s having
been diagnosed with the
disease inspired the concert.
©® WARRANT: CHERRY PIE —

QUALITY YOU CAN TASTE

(SMV)

Five songs, 40 minutes. Clip
compliation features two ver-
sions of “} Saw Red” (LP and
acoustic), plus exclusive inter-
views, new (unrecorded)
songs, and behind-the-scenes
footage.

AXEMEN UP IN ARMS — Former Yardbirds fretgrinders (I-r) Eric Clapton,
Joff Beck, and Jimmy Page, reunited for 1983’s historic ARMS concert.

O NEVILLE BROTHERS: TELL
IT LIKE IT IS (HBOJA * Vision)
Fifteen songs, 60 minutes.

Concert video taped at New Or-

leans's Storyville Jazz Hall fea-

tures the Neville Brothers with
special guests Herbie Han-
cock, Gregg Allman, Jimmy

Buffett, the Dixie Cups, John

Hiatt, Bonnie Raitt, Buckwheat

Zydeco, and Dennis Quaid.

®LES PAUL & FRIENDS: HE

CHANGED THE MUSIC

(HBOJ/A * Vision)

Fifteen songs, 60 minutes.
Concert video tribute to the gui-
tar great — filmed at the Brook-
lyn Academy of Music — fea-
tures performances by Jessi
Colter, Rita Coolidge, David
Gllmour, Jan Hammer, Waylon
Jennings, Stanley Jordan, B.B.
King, Steve Miller, Eddie Van
Halen, Carly Simon, the Stray
Cats, and the Les Paul Trio.

® BOBBY McFERRIN:

SPONTANEOUS

INVENTIONS

(HBO/A * Vision)

Thirteen songs, 50 minutes.
Bobby McFerrin enlists the
help of sax great Wayne
Shorter in this concert video
taped at Hollywood's Aquarius
Theatre

®CARLY SIMON: LIVE FROM
MARTHA'S VINEYARD
(HBO/A* Vision)
Thirteen songs, 65 minutes.
The singer performs her great-
est hits in this concert video

O®FATS DOMINO & FRIENDS:

IMMORTAL KEYBOARDS

OF ROCK & ROLL

(HBOJ/A * Vision)

Seventeen songs, 60 min-
utes. Fats Domino, Ray Char-
les, and Jerry Lee Lewis pound
out some of thelr best-loved
tunes with the help of Ron
Wood and Paul Shaffer in this
concert video.

®B.B. KING & FRIENDS: A
NIGHT OF RED HOT BLUES
(HBOJA* Vision)

Twelve songs, 60 minutes.
Concert video filmed at L.A's
Ebony Showcase Theatre,
where B.B. King is joined by
Eric Clapton, Phit Collins, Etta
James, Chaka Khan, Billy
Ocean, the late Paul Butter-
field and Stevie Ray Vaughan,
and more.

® JAMES BROWN &

FRIENDS: SET FIRE TO THE

SOUL (HBOJ/A *Vision)

Fifteen songs, 60 minutes.
The Godfather of Soul is joined
by the Queen of Soul (Aretha
Franklln) as well as Joe
Cocker, Robert Paimer, Wil-
son Pickett, and Billy Vera in
this concert video.

® CHET ATKINS & FRIENDS:

MUSIC FROM THE HEART

(HBOJA * Vision)

Sixteen songs, 60 minutes.
Atkins's Nashviile concert also
includes performances by spe-
cial guests the Everly Brothers,
Emmylou Harrls, Mark Knopf-
ler, Waylon Jennings, Michael
McDonald, and Wiille Nelson.
® COUNTRY STARS: A NEW

TRADITION (HBO/A* Vision)

Sixteen songs, 60 minutes.
Rosanne Cash, Merle Hag-
gard, K.D. Lang, Waylon Jen-
nings, the Judds, Bill Monroe,
John Hiatt, and Carl Perkins
perform in this concert video,
taped in Nashville.
® FOREIGNER: FEELS LIKE

THE FIRST TIME (A*Vision)

Ten songs, 60 minutes. Con-
cert video includes one studio
clip (“I want To Know What
Love Is") and interviews.
® KING’S X: CHRONICLES

(A *Vision)

Five songs, 30 minutes. Clip
compilation features songs from
all three of the rockers' albums.
O CHRIS ISAAK: WICKED

GAME (Warner Reprise)

Four songs, 20 minutes. Clip
compliation includes the uncen-
sored version of the Herb Ritts-
directed title track.
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TOP TEN SHOWS
APRIL 29 — MAY 5

1 Movie (Monday)
("Switched At Birth” Part 2}

2 Dallas

3 Cheers

4 Roseanne

5L.A. Law

6 60 Minutes

7 A Ditterent World

8 Unsolved Mysteries

9 Murder, She Wrote

10 America’s Funniest

Home Videos

Source: Nieisen Media Research

Al show times are EDT/POT uniess oth-
erwise noted; subtract one hour for COT.
Check listings for showings in the Mountain
time zone. Al kstings subyect to change.

Tube Tops

M.C. Hammer, Sting, Peter
Gabriel, Sinead O’Connor,
New Kids On The Block, Gloria
Estefan, Paul Simon, INXS, =
and Rod Stewart are slated to |
perform at “The Simple Truth: A
Concert For Kurdish Refugees”
on Sunday (5/12). The five-
hour, commercial-free program
will be shown via MTV starting
at 7pm (EST/PST), and is also
available for radio broadcast.
Those Interested in airing the
concert should call RadioVi-
gion International at (213)
469-5750.

Friday, 5/10

* Madonna, “Good Morning
America" (ABC, 7am).

* Joe Jackson, “The Tonight
Show Starring Johnny Carson”
(NBC, 11:30pm).

* Alias, "into The Night Star-
ring Rick Dees' (ABC,
midnight).

Saturday, 5/11
e James Brown guest stars
on “Amen” (NBC, 8pm)
e Jerry Jeft Walker & The
Gonzo Survivors, "The Texas

Connection” (TNN, 10:30pm
EDT/7:30pm PDT).
e Chris Isaak, ‘“Saturday

Night Live” (NBC, 11:30pm)

Monday, 5/13

e Madonna, “Regis & Kathie
Lee" (syndicated; check local
listing for station and air time).

e Steve Winwood, “The Ar-
senio Hall Show" (syndicated;
check local listing for station
and air time).

e Pauly Shore, “Rick Dees.
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Tuesday, 5/14 §

e Mariah Carey, 'Today" |
(NBC, 7am).

e Madonna, "“Regis & Kathie
Lee"” (syndicated; check local |
listing for station and air time).

e Amy Grant, “Johnny Car-
son.”

* Tony Terry, “Rick Dees.”

Wednesday, 5/15

e Jullo iglesias, “Johnny
Carson.”
e Tommy Page, “Rick
Dees.”

Thursday, 5/16
e Marshall Crenshaw, “Late
Night With David Lefterman"
(NBC, 12:30am).
* Wayne Newton,
Dees.”

“Rick

—
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arcia Garcla and her 5-
year-old cat, Consuela,
have landed a record deal

after impressing South American
audiences with Garcia's piano play-
ing and the pussy's accompanying
screeches, howls, and meows in
near-perfect pitchl!

The feline "doesn't speak English
of Spanish,” reports the current
Weekly World News, but does
know 36 songs by heart, including
Bette Midler's “Wind Beneath My
Wings,” Tammy Wynette's “D-I-V-
O-R-C-E,” and Eivis Presiey’s
“Love Me Tender" (the last of
which is earmarked as the first sin-
gle).

Rumors the co-billed platter puss
has added Ted Nugent's “Cat
Scratch Fever,” Tom Jones's
“What's New Pussycat,” Elvis Cos-
tello's “Pads, Paws, And Claws,”
or the Rivingtons's "Papa Oom Me-
ow Meow" to the duo’s set could
not be confirmed at presstime

Modern Love

e Rosanna Arquette has been
romantically linked with Biue Nile
lead singer Paul Buchanan in Peo-
ple. Ah, but it's in the June Details
where she recalls her former boy-
friend, Peter Gabriel: “Peter and |
had a very big affair for many years,
and it was very painful for a lot of
people, including his wife.

e An unnamed 28-year-old wom-
an reportedly threatened to go to
the cops after discovering her “wild
sexcapade” with two members of
New Kids On The Biock had been
secretly videotaped by the boys!
instead, the woman hired a private
dick to persuade the Kids to de-
stroy the tapes in return for her
(now-broken) silence (National En-
quirer).

* A spokesperson for the recent-
ly disbanded all-male Puerto Rican
dance group Menudo says the
band’'s three male managers plied
young boys who auditioned for the
group with drugs and booze, then
forced them to have gay sex! The
kids were told they “had to have
sex with a man to know for sure
they weren't homosexual,” says an
ex-member's mom (Globe).

VIEW TO A THRILL — Ozzy Os-
bourne slipped $100 to a security
guard at Philadelphia’s posh Four
Seasons hotel to ensure privacy
while "the over-the-hill rocker” and
a “blonde bimbo" romped naked in
the pool! The guard honored the
agreement, but neglected to tell the
Wizard of Oz that half the hotel’s
staff would be watching his short-
comings via closed-circuit TV
cameras that sweep the pool area
(Globe).

Singing Kitty

Knows 36 Tunes!

A

Wl e

& K
THE FIRST THREE LETTERS IN
MADONNA ARE ... — Madonna’s

quest to be on the cover of every
magazine in the free world is one
step closer to becoming a reality
this week as the Ambitious Blonde
nabs the front of the July Mad. In-
side, the singer is lampooned with a
light-hearted behind-the-scenes
look at the making of one of her vid-
eos in which Madonna orders a
young woman to “look aroused
while watching a nun lick a
hammer” .

EZ2CY

* How does Mick Jagger avoid
crowds when he just wants to
knock around town like any other
guy? Simple. He siips into one of
Jerry Hall's frilly dresses and pulls
on a wig (Globe).

* How did talk show giant Larry
King tell his wife he wanted a di-
vorce? Simple. He picked up the
phone and called her during the
midnight news break of his radio
show (Globe).

More idol Worship

The Braziian government has
beefed up its efforts to stamp out
the worship of '20s hitmaker Al Jol-
son by natives in the Amazon jun-
gle!

According to Dr. Frank Daniels
(who found the tribe in 1976), the
natives pray to posters of Jolson by
singing some of his biggest hits,
such as “Mammy” and “Sonny
Boy." Daniels also says the Jolson
worshippers paint their faces black
and their lips white and wear white
gloves in emulation of the late en-
tertainer (Sun).

Swing 'N’ Amiss

Three loooong weeks after the
fact, this week's Globe, Star, and
National Enquirer decided to re-
count the stale tale of Whitney
Houston's run-in with the three
wring-necked peckerwoods who've
since filed assault charges, claim-
ing that instead of honoring their re-
quest for autographs, Whitney (and
her brother) kicked their collective
ass!

R&R doesn't run comic strips,
but we do take a comic trip each
week through the nation's con-
sumer magazines in search of
everything from the sublime to
the ndiculous in music news.
R&R has not verified any of
these reports.




- -Dave Shakes
PD B96/Chicago

“Future Hits lets me hear how
the hottest new music sounds
on KISS 108 in context with
the flow of the station and it
generates listener requests.
Future Hits is a cutting edge
show that keeps us ahead of
the pack and reinforces KISS
108’s new music image.”

-Steve Rivers
PD KISS 108/Boston

Contact your Westwood One representative and catch
up with Future Hits a weekly one hour show featuring
tomorrow's hits today.

In Los Angeles call (213) 840-4000, FAX (213) 204-4375.
In Canada call (416) 597-8529.

(g)}{(:} WESTWOOD ONE RADIO NETWORKS

Future Hits is host=d by
Radio & Records/C=R editor Joel Denver.




(pav.zd/Lliadel Unuergrouhiug.
First published in 1967, this 160-
page collection of stunning black &
white photos has been reissued to

abojadas o

Shades’’ (Simon & Schuster) and
Bob Spitz’s “Dylan: A Biography”
(W.W. Norton).

Our Best Advertisement

is our CLIENTS’ word . . .
NOT OURS!

Our Client list is the “Best” in
the Industry . . . Because WE are
the “Best’” in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person
Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD.’
Bumper Strips & Window Labels

US.Tape & Label

Saint Louis. VIissowuri

[ LRV TRRABORRALL

andy Taraborrelli's un-
Rauthorized biography of

Michael Jackson —
“Michael Jackson: The Magic
And The Madness” ($21.95/
Birch Lane Press) — is due to
hit bookstores on Tuesday
(4/12).

The book — which promises
to reveal loads o' info about the
singer’s private life and public
persona — examines such top-
ics as cosmetic surgery, skin
bleaching, sexual preference,
and combative relationships
with various family members.

Other subjects addressed by
Taraborrelli, who penned the
similarty toned Diana Ross bio
“Call Her Miss Ross,” include
Jackson’s highly publicized at-
tempt to purchase the Eiephant
Man's bones (reality or publicity
stunt?) and his failed attempt to
record a duet with Prince.

A 12-city major-market author
tour gets under way May 13.
Call Ben Petrone at (212)
486-2200 for details.

law - -

BC-TV will broadcast the
third annual International
Rock Awards program at
9:30pm (EST/PST) on June 12 via
satellite from London Arena. Host
and performers for the 90-minute
taped-live event — wherein nom-
inees will vie for the coveted “El-

sial scenes — spotlighting the
Sire/WB songstress.

Also opening this week:
“Switch,” starring Ellen Barkin
as a dead man reincarnated in a
woman's body. The comedy
sports an MCA soundtrack with
songs by Lyle Lovett, Bruce
Hornsby & The Range, Paul
Young & Clannad, Jce Ely,

vis” statuettes — will be announc- Jody Watley, and others.

ed shortly.
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i CURRENT

® THE SILENCE OF THE LAMBS (MCA)
Single: Sunny Day/Book Of Love (Sire/WB)
®DANCES WITH WOLVES (Epic Assoc.)
Single: John Dunbar Theme/John Barry
O NEW JACK CITY (Glant/Reprise)
Singles: | Wanna Sex You Up/Color Me Badd
I'm Dreamin'/Christopher Willlams
New Jack Hustler (Nino's Theme)/ice-T
Other Featured Artists: Keith Sweat, Guy, Johnny Gill
® THE FIVE HEARTBEATS (Virgin)
Singles: A Heart Is A House For Love/Dells
f Nights Like This/Atter 7
: Other Featured Artists: Pattl LaBelle, U.S. Male

UPCOMING
O THELMA & LOUISE (MCA)
Single: Part Of Me, Part Of You/Glenn Frey
Other Featured Artists: Tonl Childs, Chariie Sexton, B.B. King
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LIFESTYLES

SPIRITS IN THE MATERIAL WORLD

Most Of U.S. Believe
In The Devil & Deja Vu!

ost (55%) American
adults believe in the
devil! Deja vu, too! Ac-

cording to a recent Gallup survey,
these figures have increased by
16% and 25%, respectively, from
1978.

Other findings sure to warm the

Not All Adults
Live Alike

hen it comes to living ar-

rangements, 23-year-

olds have little in com-
mon. Sure, aimost all of them have
lived with their parents at some
point, but that's where the similarity
begins and ends.

While a 1985 survey questioning
nearly 1000 23-year-oids about
their living arrangements between
age 15 and 23 found that fewer
than half of these young adults had
lived in any situation other than with
their parents, significant percent-
ages of the respondents had lived
in a variety of situations (see the
chart below).

As for the amount of time spent in
each living arrangement, marriage
trailed only parent's homes. Among
the respondents who were married
between age 15-23, the living situ-
ation lasted an average of 25
months. Living with roommates
lasted 18 months on average, fol-
lowed by living in group quarters

(17 months), cohabitating (14

months), and living alone (10

months).
Arrengement Percent
Housemates 46%
Group quarters 37%
Married 34%
Cohabitating 31%
Living alone 28%

Note: fewer than 20% had lived
as single parents or with other non-
parental relatives.

Sowce: L y of Michig
Brown University

hearts of supermarket tabloid
magazine editors everywhere in-
clude:

» More than 70% of Americans
believe in life after death!

* 25% believe in ghosts!

* 18% believe it's possible to
communicate with the dead!

Although ghosts — and Elvis
Presley — still are being sighted all
over America, adults have lost
some faith in psychics and astrolo-
gers. The percentage of people who
look at their daily horoscopes has
dropped from 29% to 25% since
1978.

Meanwhile, 51% of Americans
(2% fewer than in 1978) believe in
ESP — but most of you probably
knew that already.

Interestingly, people between the
ages of 30 and 49 are most likely to
believe in paranormal phenomena.
Perhaps even more interesting, al-
most as many deeply religious
Americans believe in the paranor-
mal as those who are not religious.

Sending Photos

By Satellite

ending photos or detailed
Sgraphics from computer to

computer via phone lines has
been expensive and time-consum-
ing, but GTE’s ImageSpan Di-
vision has devised a way to speed
up the process by using orbiting
satellites.

The separation of text from
graphics is the key to the new sys-
tem. While text is transferred over
the phone at 2400 to 9600 bits per
second, digitized pictures are sent
via satellite at up to 1.5 million bits
per second, and thereby arrive al-
most simultaneously.

Tabletop Veo
Jukeboxes
Now Testing

hose familiar tabletop restau-
rant jukeboxes of the 'S50s
recently entered the video
age with “Entertainment Vision”
(EV), a pay-per-view video laserdisc
system that's currently being tested
at several Chicago-area Pizza Huts.

Like jukeboxes, the EV system
works by dropping a quarter into
the slot and choosing a channei.
Custom laserdiscs located inside
each box display a five- or six-
minute program on a six-inch color
monitor.

Music videos are located on one
of the five channels. The others are
devoted to classic cartoons, com-
edy classics, old Movie Tone news-
reels, and advertising. (This last
one runs when no other channel
has been selected.) The system al-
so can be modified to carry four
music video channels.

Daily Performance
Printouts

Developed by Chicago-based
Wessex Inc,, EV is linked via
phone fines to the parent's and Pizza
Hut's corporate offices, where
each company receives printouts of
the day’s gross revenue and most
popular selections.

if EV works well in test, expect
the system to roll out across the
country; not only at Pizza Huts, but
hospitals, airports, and anywhere
eise that boredom festers.

Snacking Instills Guilt Into The
Hearts Of Men (And Women)

eople who snack are people

riddled with guilt. Accord-

ing to a recent survey con-
ducted by Bruskin Associates, 86%
of the American population
munches between meals. Snacking
is most prevalent among 18-24 year
olds — 95% of them say they snack
— and least prevalent (75%) in the
65+ age bracket.

One in three snackers report
feeling guilty about it, and women
snackers are nearly twice as likely
to say they feel guilty than their
male counterparts (39% vs. 19%).
The majority of munchers (53%)
only do it twice a day, but there are
a few (2%) out there who get their
snacking fix 10 times every day.

How Bad Is Bad?

So most of us eat between meals
and a lot of us feel bad about it. But
just how guilty? Consider the fol-
lowing:

* 18% feel worse about snacking
than lying about their weight

» 16% feel worse about snacking
than lying about their age

* 15% feel worse about snacking
than letting their answering ma-
chines pick up when they’re home

* 12% feel worse about snacking
than not visiting in-laws or lying to
a friend

* 11% feel worse about snacking
than cheating on their taxes

* 10% feel worse about snacking
than taking a sick day when
they’re not sick

* 10% feel worse about snacking
than lying to their spouse about
how much money they spent.

Not Guilty

Of snackers who don’t feel guilty
about their habit, 40% would rather
munch than shop, 30% prefer
snacking to going to the movies,
and 18% would choose nibbling
over traveling.

And ... for 10% of America’s
snackers, between-meal nibbling is
more important than sex!

REMOTE POSSIBILITIES

Amusement Parks Adding
Exciting Attractions

ast summer, one in three
US. households went to
theme parks. This year,
that figure is expected to rise
slightly to about 250 million visits.

After all, approximately 70% of
the nation lives within day-trip
distance from one of the 38 major
amusement parks, not including
the smaller venues populating the
country.

With new rides opening at many
of the larger parks, this summer
will be an ideal time for live radio
remotes and ticket giveaways.
Among the coming attractions:

o Cedar Point theme park in San-
dusky, OH will unveil its wooden
Mean Streak roller coaster May 11.
Mean Streak is billed as the world’s
tallest and fastest coaster — 160
feet tall and going up to 65mph.

* Kennywood Park near Pitts-
burgh is planning a mid-May
launch of the Steel Phantom, which
hits up to 80mph and has a 225-foot
drop

¢ Six Flags Over Georgia will
splash with four water slides, Six
Flags Over Mid-America in St.
Louis will also offer a water ride,
and Magic Mountain in Los An-
geles has added a wooden roller
coaster.

¢ Disney’s MGM Studios near
Orlando, Universal Studios Flor-
ida, Sea World in San Antonio, and
Universal Studios Hollywood are
all adding — or have added — new
shows and rides, and Kings Domin-
ion in Godswell, VA just opened a
steel roller coaster than goes up to
50mph and loops through an under-
water tunnel.

WITH HOWARD ESKIN AND JEFF ASCH

CATCH THE HOTTEST SPORTS TALK
{0GRAM IN THE COUNTRY!

¢ Exciting and informative guests from

the world of sports

¢ Delivered via Satcom 1 R
e Broadcast 7:00 - 9:00 p.m. EDT every

Sunday

e Listener interaction via toll free

telephone lines

e Complete recap of weekend sports

highlights
e Market exclusivity

¢ Six minutes of local avails per hour

For more information contact: Greg Tantum (215) 660-9576 or (800) 688-8789
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i Life Goes On”

NEW & ACTIVE

NOW ON 74 CHR REPORTERS

WXKS add  WWFX add 390 WKFR 18-14
Z100 add KQIZ add 99KG 27-20 HOT
KBEQ add  KCHX add WDBR 28-25
KIIS add Y97 add KFMW 34-31
WAEB add  WLAN 3426  KMOK 35-31
WIKZ add 3¢ WKRZ 39-36  WAAL deb 36 HOT
PWR92 add  WYCR 2522  WBBQ deb 34
Y102 add WIXX 23-20  WZYP deb 39
K106 add KKHT 32 WZOK deb 35
WCGQ add  KMYZ 24 KWNZ deb 35
799 add KATM 29-26  XL93FM deb 28
KQKQ add  WQID 25-22

WHOT KNIN 34-30

..AND MANY MORE!

TRACIE

SPENCER

“This Time Make
It Funky”

40 CHR

REPORTERS
INCLUDING:
HOTIYT add WXKS deb 29 KYRK 40-35 KAKS
Q105 add WI10Q deb 35 WLAN WJAD
KXXR 999K HI deb 38 wWMXP WYKS
KS104 WQXA deb 30 Y102 KZI1
PWRI106 add XL1067 deb 35 WCKZ KNOE
KOY-FM add WPGC 28 KPRR WBPR
HOT977 add PWR9Y5 33-26 HOT95 WFHT
KQMQ add WANVZ 32 WABB KTRS
KCAQ add PWRPIG 39-33 CK105 KFBQ
290 add KKMG 36 KLUC KZ0OZ

Cloctol.

STREET TALK.

Country Radio Upsets Garth’s Video Ban Wagon

hile VH-1 has decided to air Garth
Brooks’'s controversial new ‘“The
Thunder Rolls” video, PBS has

chosen to join Country Music Television

and the co-owned Nashville Network and ban
the clip from its “New Country Video” series.
The video had been nixed for its frank
depiction of domestic violence and infidelity.
(The clip ends with a wife shooting her abusive
husband, played by a bearded Brooks).

In the meantime, Country radio has risen
to the occasion, holding special screenings at
clubs, previewing the video at remotes, and
conducting on- and off-air polls on listener
reaction to the decision. WCOS/Columbia, SC
screened the video in its mobile van at
locations throughout the city while collecting
money for a local home for battered women.

Meanwhile, the folks at
Capitol/Nashville are busy
prepping a Brooks
compilation video with an
in-store target date of July
16. Clips for “If Tomorrow
Never Comes,” “The
Dance,” and “The Thunder
Rolls” (natch) will be
included, linked with newly
recorded footage of
Garth's perspectives on
each song and video.

Garth Brooks

Precious seconds prior to presstime, ST
learned that KBCO-AM & FM/Denver VP/GM
Ray Skibitsky, a 17-year station vet, resigned.

} Rumore Rumors ‘

Hot rumor around Nashville has Vic
Rumore's Dick Broadcasting leasing Classic
Rock WGFX and taking it CHR when the
station’s sale becomes final.

Incidentally, before the deal went down,
Rumore reportedly placed a call to Country
WSIX and asked Prez/GM David Manning
whether 'SIX afternoon driver Carl P. Mayfield
might be available to do mornings on 'GFX as
well! Rumore reportedly cited Tom Joyner's
arrangement (mornings at K104/Dallas and
afternoons at WGCI/Chicago) as an example.
Manning quietly reminded Rumore that Joyner
works in two different cities. End of
discussion.

Now that KBEQ/KC PD Karen Barber is
off to co-host mornings at Nationwide's
KMGC/Dallas, look for her replacement to
come from within the ranks. Candidates
include APD/afternoon driver Geoff St. John

and MD/late-nighter Jon Rock & Roll Anthony.
Noble VP/Programming Bob Laurence will be
in next week to help narrow the field.

} Hot To Trot ‘

Who's headed for the PD chair at Cap
Cities/ABC ratings-ravaged CHR Hot
94.7/Chicago? ST hears ex-WOMX/Orlando
PD Brian Thomas is set for a chat.

Other names currently being bandied
about those hallowed hallways include (drum
roll, please . . .) WZPL/Indy OM/PD Don
London, Hot 102/Milwaukee PD Greg
Cassidy, Power 99/Atlanta PD Rick Stacy,
WHYT/Detroit PD Rick Gillette, Adams
Communications VP/Programming B.J.
Hunter, U.S. VP Dan Quayle, PRO-
FM/Providence PD Paul Cannon, ex-
WKBQ/St. Louis PD Lyndon Abell, and
WNCI/Columbus PD Dave Robbins.
Meanwhile, ex-Hot 94.7 OM/PD Ric
Lippincott's exploring opportunities in the
radio and record communities.

} Blockbuster Name ‘

ABC Talkradio VP/Dir. Maurice Tunick
flatly denies whispers that TV schlockmeister
Geraldo Rivera is the “blockbuster name"”
who'll replace the departing Sally Jessy
Raphael. Tunick suspects the rumor was
spawned by Geraldo's fill-in work last week on
WABCINY.

Tunick confirms that he's in final
negotiations with Raphael's replacement,

Continued on Page 26

Rumors

o is former KZZP/Phoenix moming man Dave
Ryan a potential Mojo/NY moming co-host? ST hears
Ryan's fiyin’ to Da Apple this weekend. But is Q108/
San Diego aiso tugging at Ryan for its morning show?

¢ {3 Hollywood Records about to ink a deal with
Maurice Starr to form Boston International Rec-
ords?

* Terminate the talk that Elektra Sr. VP/Promo
Rick Alden is about to walk.

o i3 Atco Nat'l Video/New Music Dir. Mark Sni-
der about to jump to island as East Coast Nat'l Promo
Director?

* |s WKEE/Huntington, WV APD Rick Steele
the prime candidate to replace WOMX/Orlando-
bound Pat Paxton?

* |s former KWOD/Sacramento PD Tom Chase
about to return to the station as PD? Or wilt KWOD af-
temnoon driver Adem Smasher cop the nod?

* CHR WGRD/Grand Rapids PD Ron Brandon
dialed the ST "fun-fone” to refute those rumors that
his station was headed for AC or Gold.

PROBLEM SOLVING TAKES TIME...

Our Associates work with no more than twelve clients. This
limited list policy gives them the TIME to help you win!
TOTAL SERVICE, PROVEN RESULTS!

CONKELLY EGASSTICIATIESINC

39 MAYBERRY ROAD, CHAPPAQUA, NEW YORK, 10514 914-666-0175
BROADCASTING CONSULTANTS




CHR IS ABOUT TO FEEL THE POWER OF THUNDER

_

"DIRTY LO

The First Smash Single, Track and Video
Already A Top Ten Track At AOR
And Still Climbing 601_1—
From The Debut Album .“O“
Backstreet Symphony N, o .‘\]

" N\ —
Over 150,000 Units Sold 4/\
- in just 4 weeks!

PIODUCED BY ANDY TAYLOR
NANAGED WORLDWIDE BY MALCOLM G. J. McKENZIE
NORTH AMERICAN REPRESENTATION BY ECLIPSE MANAGEMEN
GEFFEN 1991 THE DAVID GEFFEN COMPANY
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This is not a story.
This is not a book. |
This is your life. |

BANDERAS
“This Is Your Life”

Featuring Johnny Marr, formerly of The Smiths
& Bernard Sumner of New Order and Electronic

SIGNIFICANT ACTION 28/13

HOT 949 add WNVZ

CK105 add WKSS deb 30
KF95 add WLAN

KIKX add Y102

WPRR add KZFM

WJAD add WRHT

WJMX add 96STO

KCHX add KYRK

WBXX add KWOD deb 33
XL93FM add WWEFX 39-32
99KG add KAKS

KFBQ add KISR deb 37
KZOZ add WYKS ’
wIoQ KTMT

From their debut CD & Cassette, RIPE

Produced By Stephen Hague Pet Snop Boys

Management: Vanda Rawlins for

a Elysian Management Ltd.

PolyGram Label Group l

STREET TALK-

POST ROASTED — Pictured basking in the warm glow of good fellowship generated at the recent T.J. Martell Media
Roast are (I-r) manager Arnold Stiefel, Colurmbia President Don lenner, Steven Tyler, Jon Bon Jovi, MTV Networks
CEOQO Tom Freston (winner of the Express Yourself award), Charisma President Phil Quartararo, Columbia VP and
event Chairman Kid Leo, MTV Sr. VP Abbey Konowitch (the roast of honor), Martell Foundation President and
Epic/Associated Sr. VP/GM Tony Martell, Chrysalis President John Sykes, CAA’s Rob Light, and manager Freddy
DeMann.

Continued from Page 24

whose identity he expects to reveal next
week

Nevertheless, Tunick toid ST that the new
host's show will be significantly different from
<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>