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THE CHECK’S
IN THE MAIL

Collecting accounts
receivable is never easy,
particularly during tough
economic times. Chris Beck
shows you how to speed up
returns by:
@ Getting the invoice in the
right hands
® Using terms to negotiate
rates
® Documenting your payment
options
Page 26

UC VS. DANCE CHR

Many UCs have learned the hard
way just how tough it can be to
defend against Dance CHR. Top
managers say the best way to
meet the Churban challenge is to
stay black . . . and don't react.
Page 46

SEEING THE LITE

Of all the major formats, none is
more fragmented than AC. Mike
Kinosian turns the spotlight on Lite
ACs which zero in on the lucrative
25-54 demographic.

Page 54

AOR’S NEW SLOGAN:
LESS SPACE, MORE MUSIC

Competition for AOR airplay has
never been greater, but the number
of available current slots is at an all-
time low. And the intense pressure
is affecting how stations add and
rotate their music.

Page 39

IN THE NEWS THIS WEEK

@ Gerry Griffith Sr. VP/Black
Music at Arista

@ Paris Eley Sr. VP/R&B Promo at
Motown

e Lynn Anderson VP/Sales &
Mktg. at Radio Express

® Gene Knight OM at
KFMB/San Diego

@ Kevin Metheny Dir./Ops & Prog.
at KFRC-AM & FM/SF

® Steve Sinicropi Exec. VP at
All-Pro

¢ Carl Gardner GM at
WKTI/Milwaukee

®Dan Carelli GM at KYXY/
San Diego

® Michelle Meisner Sr. Dir./AOR at
Elektra
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RADIO & RECORDS

RIAA, Electronics
Group Agree On DAT

Proposal Sets Royalties On Recorders, Tape

The Recording Industry Asso-
ciation of America, the Copy-
right Coalition, and the Elec-
tronics Industries Association
have agreed on proposed legis-
lation which would tack a copy-
right royalty tax on blank digit-
al tape and digital recorders.
The RIAA, however, says it will
continue to press for an addi-
tional performance royalty on
DAB.

The royalties are designed to

Sun Net In Ultra-Right’s Orbit

Liberty Lobby Is Network’s Biggest Customer, Creditor

Intimate and previously mur-
ky financial ties between the
Sun Radio Network and the con-
troversial right-wing Liberty
Lobby are now crystal-clear —
courtesy of stock offering docu-
ments filed at the Securities &
Exchange Commissi n (SEC).

The filing reveals the Liberty
Lobby, which has been accused
of disseminating anti-Semitic
propaganda, is the principal
shareholder and 49.11% owner
of Sun Radio’s parent company,

it .: "'.1..'.,«.4%?*‘ T

Jefferson-Pilot
Sets New Tier

Blackwell President;
Brown Heads Radio

Jefferson-Pilot Corp. vet Wil-
liam Blackwell has been ap-
pointed President of Jefferson-
Pilot Communications. He suc-
ceeds Jim Babb, who retired
earlier this year. Jefferson-
Pilot Radio Sr. VP Clarke
Brown has been elevated to
President of the division.

“Jefferson-Pilot Communica-
tions is recognized as a leader in
the communications industry,”
said company Chairman W.
Roger Soles. “I am confident
that this management team will
continue that tradition.”

Blackwell had been serving

as officer in charge of JP Com- |

munications. He is an Exec. VP
of the corporation, and hails
from its insurance operations.

Brown will supervise the
company's 10 Stations in five
markets. He’ll continue as VP/
GM of WQXI & WSTR/Atlanta,
which he joined in 1967. In 1985,
Brown was named VP/GM at
JP’s KSON-AM & FM/San Di-
ego, and he returned to the At-
lanta stations in 1989.

“I'm certainly delighted
about this opportunity,” said
Brown. “This company has five
great radio staffs in five great
markets.” Jefferson-Pilot also
owns WMRZ & WLYF/Miami,
KYGO-AM & FM/Denver, and
WBT-AM & FM/Charlotte.

Liberty List

@ Lobby owns 49% of
Sun Radio parent

@ Group called
anti- Semitic

©® Kayla remains
undercapitalized

Clearwater, FL-based Kayla
Satellite Broadcasting Network
Inc.

Sun, which claims approxi-
mately 138 affiliates, offers a va-
riety of live talk programs, in-
cluding Sonny Bloch’s financial
advice show and a segment
hosted by former WCKY/Cin-
cinnati talker Doug Stephan.

The Foundation for Defense
of the First Amendment, which
shares the same Washmgton.

DC address as the Liberty Lob-
by, owns another 17.97% of
Kayla — a stake it acquired
from the lobby. Although a Lib-
erty Lobby spokesman de-
scribes the foundation as an
“entirely separate organiza-
tion,” the two groups have sign-
ed a voting trust agreement
that would take effect upon
completion of Kayla’s proposed
stock offering.

Another principal share-
holder (22% ) is Kayla President
Larry Wyman, a former sheriff
of Richland County, WI and ex-
private eye.

In addition to operating the
Sun network, which it acquired
out of bankruptcy for $15,000 in
1989, Kayla operates North
America One, a radio network
that serves home satellite dish
owners, and it leases time — at
SUN NET/See Page 27

More Spring Arbitrons

Houston-Galveston

Wy ‘g1 Sp 91
KLTFM (Clry) 7.5 9.5
KIKK-FM (Ciry) 8.2 7.0
KM (UG} 66 7.0
KODA (AC) 53 55
KHMX (AC) 4.2 .3

San Francisco
wiet Sp 91
%GO (N'T) 8.9 8
KMEL (CHR) 6.2 6.1
KCBS (News) 6.7 4.8
KFRC (Nost) 45 4.3

KOl AQ): © 29 ‘89

For complete results from 12 major markets, see Page 36.

Philadelphia
Wi ‘g1 @ ‘91
KYW (News) 8.8° '8.7
WUSL (UC) 6.1 7.2
WYSP (CR) 7 e

WMMR (AOR) 54 57
WEAZ-FM (AC) ~ 8.8~ 5.6
WPEN (Nost) 69 56

Washington, DC

w971 Sp 91

JWPGCFM (CHRy 7. smi 6
WMZQ-AJF (Ctry) 4.9

WGAY (B/EZ) 6.9 5 B

WKYS (UC) 5%3 4.9

WASH m o 4%(%):%?“'6

A pair of Classical stations is
involved in one of the hottest ra-
dio battles in San Francisco.
Well, maybe Classical stations
don’t actually battle, but long-
time competitors KKHI and
KDFC now find themselves
within a couple of notches of
each other, and both are among
the Top 15 stations in this very
fragmented market.

Elsewhere in the Top 10

Quarterly Business Report

markets, Houston’s two Coun-
try stations — which certainly
do battle — have traded places
since the last book. Also, four
CHRs are now splitting 16.1
share points between them.

Many music stations which
lost share during the winter re-
covered this book, particularly
AORs in Washington, Boston,
Dallas, Detroit, and Long Is-
land.

compensate record companies,
composers, and artists for pre-
recorded tape sales, which they
claim will suffer as a result of
CD-quality home taping. No
provision would be made for
any refund to buyers who do not
record copyrighted material.

For Complete Digital
Royaity Distributions,
See Chart, Page 27

DAB Royalty Sought

RIAA President Jason Ber-
man said the tape royalty
agreement will not deter the
record industry’s effort to se-
cure an additional broadcast
royalty for digital audio, cur-
rently available on some cable
TV systems and in future years
through over-the-air DAB. “Itis
our intention to go forward giv-
ing 100% of our effort to secure
passage of this legislation with-
out abandoning the concept of
securing a performance right
for sound recording.”

The NAB, which has opposed
any broadcast performance
royalty, hasn’t taken a position
on the tape royalty proposal,
but spokesperson Lynn
McReynolds said, “We are in-
terested and concerned, and
we’re following the bill.”
DAT/See Page 27

“é*’"

KEATING EXITS

Simon T
Joins Beasley

Beasley
Broadcast
Group Exec.
VP Jim Keat-
ing has re-
signed. He's
been replaced
by former
KQLZ (Pirate
Radio)/Los
Angeles VP/
GM Simon T, _
who was nam- Simon T
ed Special Assistant To The
President and acting COO.

“After spending nine months
motorhoming across the coun-
try, and after viewing the spec-
tacular eclipse, I'm ready to get
back into action,” said T. *“This
offer came about in a quick
amount of time, and I'm really
looking forward to the oppor-
hmity."

Before his stint with Pirate, T
was GM at KCBQ/San Diego.
He’s held executive sales posi-
tions with WLS/Chicago and
KLOS/Los Angeles.

“We are delighted to have a
person with the background of
Simon T,” said Beasley Presi-
dent George Beasley. “‘He brings
a wealth of experience and
radio knowledge to the table.”

SIMON T/See Page 27

Begins Page 10
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THAT S T HE WAY L OV E G O E S

b Ay
WITH THE NIT "BUST A MOVE,"

FROM HIS DOUBLE PLATINUM
DEBUT ALBUM, AND AS
CO-WRITER OF TONE LGC'S
"WILD THING,"

THE BIGGEST-SELLING SINGLE
OF ALL TIME,

YOUNG M.C. HAS BECOME
SYNONYMOUS WITH SMASH.
HIS NEW SINGLE IS NO DIFFERENT.
AND WE'RE READY TO

SQUEEZE THE LIFE OUT OF IV. YOUR EARS

“THAT'S THE WAY LOVE GOES"” ) BETWEEN

THE FIRST SINGLE g A SMASH

AND VIDEO FROM THE LONG-AWAITED

FORTHCOMING ALBUM...

BRAINSTORM

MARXIMUM LAY

COMING AUGUST 13 ON CAPITOL COMPACT DISCS, CASSETTES AND RECORDS.

PRODUCED AND ARRANGED BY MARVIN YOUNG FOR YOUNG MAN MOVING PRODUCTIONS, INC. UNEXP b4¢1Y LYeies
MANAGEMENT: THE MICHAEL GARDNER COMPANY




Griffith Returns
To Arista As
Sr. VP/Black
Music Dept.

Gerry Grif-
fith, who handl-
ed A&R duties
for Arista Rec-
ords’ R&B de-
partment in the
early 1980s, has
returned to the
label as Sr. VP/
Black Music.

“Gerry has
had excellent
experience in Gerry Griffith
both promotion and A&R,” said
President Clive Davis. ‘‘Having
worked with him for almost five
years at Arista, and having seen
his continued strong growth as an
all-around top executive, I am de-
lighted to welcome him back in this
vital senior management position.”

“Arista has always represented
the best in artistry and executive
ability,” said Griffith. “You only
have to look around our industry to
see the many top executives who
received their early career guid-
ance here, as well as the artists and
songwriters whose careers have
skyrocketed due to Clive Davis’s
special touch.”

Griffith has also worked in pro-
motion at Columbia Records and in
A&R at Motown and EMI.

Radio Revenues
Down For May

RAB Still Optimistic

Radio revenues fell 2.9% in May
from last year’s figures, after post-
ing 1991’s first gain in April. But
RAB Exec. VP George Hyde says
the advertising slump “apparently
bottomed out in March,” based on
year-to-date figures.

RAB, which bases its figures on
data supplied by Miller, Kaplan,
Arase & Co. and Hungerford, Al-
drin, Nichols & Carter, said the
May revenue drop of 2.9% resulted
from a 3.1% drop in local sales and
a 2.3% decline in national ad rev-
enues. Local revenues had shot up
52% in April, producing a 3.7%
gain in total revenues compared to
April 1990.

‘Holding Up Well’

Hyde claims the revenue gap is
narrowing, though, if figures are
compared on the basis of total rev-
enues year-to-date, rather than
month against month. “It looks to
me like we're holding up pretty
well . .. we don’t have radio sta-
tions going out of business at the
rate of newspapers,” said Hyde.

Although radio revenues have
been down from 1990, outgoing
RAB President Warren Potash re-
mained optimistic that radio will
" claim at least 6.9% of the total ad-
vertising pie this year, compared
to a 6.8% slice for 1990: “Our share
(of total ad spending] is probably
still improving ... nobody ever
said we hoped to do better than a
tenth of a point a year.”

He’ll Be Back

ABC Radio Networks entertainment
correspondent Bill Diehl recently in-
terviewed Amold Schwarzenegger,
star of “Terminator 2: Judgment
Day,” for ABC's daily show “Bill
Diehl's Spotlight.”

Eley Upped To
Motown Sr. VP/
R&B Promotion

Motown is
boosting VP
Paris Eley to
Sr. VP/R&B
Promotion.
President/CEO
Jheryl Busby
noted, “I was
excited that we
were able to get
Paris a year
and a half ago. .
In that short Paris Eley
time he has accomplished a great
deal, molding Motown’s R&B pro-
motion staff into one of the best in
the business. He greatly deserves
the promotion.”

Label COO Harry Anger praised
Eley’'s “inspirational leadership
and powerful creative direction.”

Eley added, ““This promotion is a
reflection of the quality and ability
of the R&B promotion staff. It is
through their diligence and hard
work that I've been elevated.”
Eley was with CBS and E/P/A for
10 years before joining Motown.

KFRC/SF Sets

Management

Metheny Directs Combo;
Lopez, Geiger Rise

Coast Broadcasting’s Gold
KFRC-FM/San Francisco is a
hotbed of upward mobility this
week. PD Kevin Metheny rises to
the new position of Director/Pro-
gramming & Operations for both
KFRC-FM and MOR sister KFRC
(AM).

KFRC-FM evening personality
Dan Lopez has been appointed Pro-
gram Manager for KFRC (AM),
filling the gap created by PD Har-
ry Valentine’s exit three months
ago. And KFRC-FM PM driver
Chuck Geiger adds KFRC-FM Pro-
gram Manager duties, becomning
responsible for on-air talent and
daily scheduling.

Anderson Joins

Radio Express

Takes VP/Sales &
Marketing Post

Veteran L.A.
radio executive
Lynn Anderson
has joined pro-
gram supplier
Radio Express
as VP/Sales

cruit sponsors Rl
for the compa- A
ny's interna-

tional program- Lynn Anderson
ming.

“Lynn’s at the top of her profes-
sion,” noted company President
Tom Rounds. “Her decision to join
Radio Express is an acknowledg-
ment of the rapid development of
the international radio market and
the parallel development of Radio
Express as the leading internation-
al barter syndicator.”

During the 1980s, Anderson held
key positions at Gannett’s KIIS-AM
& FM/Los Angeles, including Pres-
ident/GM, VP/Sales, LSM, and
NSM. She was previously VP of
Metromedia Radio Sales’ Los An-
geles office and has most recently
consulted Mexican and European
businesses.

Radio Express serves as the
overseas rep for several American
broadcasters, including the ABC
Radio Networks and TM Century,
and places programming like
“American Top 40" on foreign sta-
tions.

KFMB Boosts
Knight To OM

At Hot AC
KFMB-FM
(B100)/San Di-
ego, MDvair
personality
Gene Knight
has been ele-
vated to OM/ ¢
Program Man- | =
ager.

He'll retain | . |
t}lz:ltrd:if:eang Gene Knight
new MD. Knight replaces Mike
Novak, now doing swing at cross-
town Country outlet KSON.

According to VP/GM Paul Pal-
mer, “Gene combines intimate
B100 experience with an excellent
understanding of this market. His
energy, integrity, commitment,
and ideas for future growth make
him an exceptional choice.”

Knight told R&R, “Mike Navak
did a great job and left me with a
very good station. I'll work on
some basics in execution, but have
no plans for radical change; man-
agement wants to keep us as a
bright, uptempo Hot AC.”

Next month marks Knight's
11th consecutive year at B100. He
previously programmed cross-
town XTRA-FM and was on-a'r at
KHTZ/Los Angeles (now KLSX).
Prior to that, he worked on-air for
two years in his first B100 stint.

~A\O S el =S
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HOW TO IMPROVE
YOUR PROPOSALS

The better your proposals, the better your
chances of getting approval for whatever it is
you're after. Turn to R&R’s weekly
Management section for six solid tips on
writing top-notch proposals.

Page 20
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RADIO BUSINESS

Investors Ante $15 Million
For Digital Music Express

Scientific Atlanta, KBLCOM, and several institutional
investors have agreed to invest $15 million in new stock of
International Cablecasting Technologies Inc., which will
use the cash infusion for nationwide expansion of its Digit-
al Music Express (DMX) cable audio service.

“You should see consumer
launches beginning to roll out in
August,” ICT Controller Jeff Dem-
ma told R&R. He said 25-30 cable
systems across the country al-
ready have equipment to distribute
the 30-channel, CD-quality service
and are waiting for the first mass
shipments of home tuners from
Scientific Atlanta. SA recently pro-
jected it could have 200,000 tuners
off its assembly lines by year's
end.

SA CEO Bill Johnson already is
an ICT director, but this $11.3 mil-
lion stock purchase (about 10% of
the outstanding stock) is his com-
pany's first equity investment in
the cable audio service. SA be-
comes ICT’s second largest stock-
holder behind Tele-Communica-
tions Inc., the country’s largest ca-
ble system operator. KBLCOM,
another large cable system opera-

tor, is investing $1.1 million in new
stock, which will raise its stake in
ICT t0 2.5%. The rest of the $15 mil-
lion is coming from a variety of in-
stitutional investors.

There was heavy over-the-
counter trading in ICT’s stock be-
fore the Friday (7/12) announce-
ment. It gained '%. to close Friday
at 4%, then fell % Monday to 4%.

ICT also announced that former
Capitol Records President/CEQ
Bhaskar Menon has joined its
board of directors. ICT Chairman/
CEO Jerry Rubinstein hailed
Menon as “one of the brightest
minds in the recording and enter-
tainment industry today.”

Interep Forms Urban Format Network

Interep President/Marketing Division Marc Guild has named Brian Knox Director of the Urban Radio Format Network.
The effort to target new national advertisers for Urban stations is the second format-specific sales team announced as
partof Interep’s Radio 2000 marketing effort (Country was first). Knox said the team’s marketing plan, due for comple-
tlon by August, will include “regional meetings with our client stations, customized research, and advertiser and agen-
cy presentations.” Members of Interep’s Urban marketing team are (seated, I-r} Doreen Cappelli-Sofia, Alexander &
Associates consultant Janet Hill, Mark Riordan, Guild, Susan Levine, Kay Bordelon, and Sharon Sigler; (standing, I-r)
Interep Exec. VP Jeff Wakefield, Alexander & Associates consultant Cliff Alexander, Deborah Nichols, Mari Ann Cater,
Deborah O'Rell, Kathy Crowley, and Knox.

DC
REPORT

PAT CLAWSON

Competitors Oppose Stratford
Purchase Of Toledo Combo

Noble Broadcast Group and Booth American Com-
pany petitioned the FCC to deny Stratford Research’s $4
million purchase of WSPD & WLQR/Toledo, charging that
the deal would give WWWM-AM & FM/Toledo owner Lew-
is Dickey Sr. control of two local combos.

Booth charged in its petition that
“Stratford, which is owned by four
of Mr. Dickey Sr.’s children,
shares offices and commingles
funds with Midwestern Broadcast-
ing Company (WWWM-AM &
FM).” Booth, which owns WTOD &
WKKO/Toledo, claimed the
younger Dickeys are financially
dependent on their father and are
relying on him for a $1 million
guarantee to finance the combo
purchase. Booth has another action
pending before the FCC to revoke a
CP for WMHE/Delta, OH, owned
by Lewis Jr. and John Dickey,
claiming their father is a real party

at interest. The brothers have
pledged to divest the CP if the com-
bo buy is approved.

Noble, owner of WVKS/Toledo,
noted that three of Stratford’s 25%
stockholders — John, David, and
Michael Dickey — list their par-
ents’ Toledo home as their perma-
nent address. Noble suggested the
elder Dickey couldn’t be expected
“to stand benignly passive as $1
million of his wealth is placed in
jeopardy” if WSPD & WLQR en-
counter financial difficulties.

“This is an attempt by Booth to
unwind this transaction by delay,”

Stratford President Lewis Dickey
Jr. told R&R. And he said Noble
was copying Booth’s efforts to pro-
tect its own financial interests.
Dickey said the two combos will
operate independently and that the
only time his father’s company had
ever handled money for his re-
search business was during a time
he was away at graduate school.

Lewis Dickey Jr. said Society
Bank, which is financing 75% of the
purchase price, requested the $1
million guarantee to satisfy bank
examiners, but that his father
would only be liable once numer-
ous other assets and guarantees
are exhausted. Lewis Dickey Sr.
said his risk in making the guaran-
tee is “absolutely minimal” and
dismissed Booth’s claims as “utter
nonsense.”’

lllinois FM Proceeding Sparks
Saga Allegations

SA Radio Corp. owner James Green has filed a

legal brief stating Saga Communications is engag-

ed in “foul play” with the FCC. Green is charging
Saga with using a front group to file a “strike petition” to
sabotage USA Radio Corp.’s upgrade plans for WTJY/Tay-
lorville, IL.

The stakes are high because if Saga has filed a strike petition, under
FCC policy it “places in jeopardy the authorization for the existing station
which is the intended beneficiary of the ‘strike’ application.” That means
Saga could endanger its license for WYMG/Jacksonville, iL.

The brouhaha began last year, after USA asked permission to upgrade
from Ciass A to B1 status on 92.7 MHz to serve nearby Springfield, IL.
Shortly thereafter, Panther Creek Communications petitioned for new
Class A service on 92.5 MHz at nearby Virginia, IL. Because of inadequate
mileage separation, only one allotment could be made. After comments and
counterproposals were filed last January, Panther decided no allocations
were feasible and it urged the FCC to reject both petitions. The Commis-
sion currently has the case under advisement.

According fo its brief, USA contended Panther Creek’s request "was
actually filed by a potential competitor, Saga Communications . . . solely to
delay WTJY from entering into the Springfield market.”

Green cited some remarkable coincidences. For instance, Panther and
Saga are represented by the same attomey and engineer, and the WYMG
sales manager lives in a Springfield subdivision named “Panther Creek.”
But Green and his counsel haven't been able to learn anything eise about
Panther Creek Communications’ principals, because the company isn't
registered with lllinois officials and its attomey has been “unrevealing”
about ownership.

When Green quizzed former WYMG VP/GM Patricia Donsbach about
Saga'’s involvement with Panther Creek, she reportedly replied, "I cannot
comment on that.” Green also quoted her as saying, “Sometimes owners
of radio stations do such things to protect their interest and to run up the
legal fees for the station that requested the upgrade. This is done at times
to discourage and make it harder for the upgrade” to be granted. Donsbach
told R&R she was misquoted and would tell the FCC under oath that she
knows nothing about Panther Creek.

"I don't see anything of substance in it,” Saga CEO Ed Christian said
Tuesday (7/16) night of Green's brief. “We don't know anything about it."
When asked directly if Saga was connected to Panther Creek in any way,
he replied cryptically, “This is a matter best left to the FCC to decide.”

GMX Bailout Details Hazy

hat’s going on with GMX Communications? The

company told a Nashville newspaper over the

weekend that it's getting a $2 million equity infu-
sion over 20 months from Portsmouth, VA-based National
Insurance Consultants Inc. But that's news to GMX's
court-appointed receiver, Gary Stevens.

“An announcement appeared saying they're re-equitizing the com-
pany. We have no evidence that's occurred,” he said.

NIC President Edward Zinner told R&R his company, which ad-
ministers the Atlantic Health Care Benefit Trust, bought approximately
10% of GMX “a couple of weeks ago.” But until R&R asked, he didn't know
GMX was tied up in a receivership action. “I'm not aware of any of that,” he
said. "We absolutely have invested some money in GMX. I've got checks
that say where they're cancelled. I'm not aware of the particular situation
you're talking about.”

Zinner declined to reveal how much money has been paid so far, and
admitted the company did littie due diligence of its own — it relied on repre-
sentations made by Alabama insurance executive Harvey Milam.

GMX Secretary/Treasurer Terry Woodall said he knows littie about the
deal, because it was being handled by Milam and former SunGroup CEO
Frank A. Woods. Both men were unavailable for comment.

Other market action this week:

* The FCC has nixed the request of Valerie Woodson and Henry Cor-
nell of Radio Radio Inc. for a minority tax certificate in connection with
their license challenge of former RKO station KRTH/Los Angeles. They re-
quested the tax break after being paid cash for dropping a competing con-
struction permit request, but the Commission ruled settiements are not
covered by the tax certificate policy. A similar denial was issued to SG
Communications for its involvement in the sale of WOR & WRKS/New

York. Continued on Page 8




"We first sought out The Research Group because
we knew it would give us a very strong competitive edge.
We had a tough job to do in Las Vegas with our station
KMZQ-FM, 'Klassy 100." At

the time. there were five A/C éé F # 9 t
stations in the market — now rom O
there are two — that tells you °

#1in 25-54

Working with The o5
Research Group, our manager, [l
Jim Donahoe. zE]d our grougp ln One year. :
operations director, Jessie
Bullet, put together a plan to take advantage of an
opportunity in the market — a plan we pretty much
tfollowed to the letter. It's taken us from ninth to first in a
year — first in both adults and women, 25 to 54.*

We see a lot of benefits working with The Research
Group at 'Klassy 100.' They're very responsive — always
reachable when we need them. They have a great
understanding of staying focused in a niche format. And
they present the information in a way that you are part of
the plan. It's a great partnership.”

Dex Allen

General Partner

KMZQ-FM, Las Vegas
Commonwealth Broadcasting

*Winter 1990 to Winter 1991 Arbitron. AQH share. M-S, 6A-12M, MSA.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win-and stay strong—in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more information, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888
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TRANSACTIONS

McCoy Invades Pacific Northwest

¥ L 4

Pacific Northwest Stations
PRICE: $4.1 million

TERMS: Asset sale

BUYER: McCoy Broadcasting Co.,
headed by President Craig McCoy.
The company also owns KCCY/Pueb-
lo, CO.

SELLER: Pacific Northwest Broad-
casting Group, headed by President
Charles Wilson. The company also
owns KBOI & KQFC/Boise, ID and
KSE-AM & FM/Pocatelio, ID.
BROKER: W. Dean LeGras of William
A. Exline Inc.

KPAY-AM & FM/Chico, CA
FREQUENCY: 1060 kHz; 95.1 MHz
POWER: 10kw; 8.7kw at 1170 feet
FORMAT: AC; B/EZ

KPNW-AM & FM/Eugene, OR
FREQUENCY: 1120 kHz; 99.1 MHz
POWER: 50kw; 100kw at 1945 feet
FORMAT: AC & News/Talk; AC

KBAS/Bullhead City, AZ &

KWAZ/Needles, CA

PRICE: $1,284,000

TERMS: Stock sale. Escrow deposit
$25,000, with an additional $29,000
cash due at closing. The buyer also
agrees to assume bank debt and other
long-term liabilities exceeding
$631,000. Balance via two 10-year
promissory notes at 10% annual in-
terest, with interest-only payments due
for the first two years. Additional
$50,000 is due over two years for
non-compete agreements.

BUYER: Green River Broadcasting
Corp., owned by Phoenix-area in-
vestors Raymond Lindstrom, Ronaid
Lundeen, and Jeffrey and Jane Mor-
ris. The Morrises and Lindstrom own
KRIM/Payson, AZ.

SELLER: Cainever Broadcasting Inc.,
owned by Thomas and Karin Jones,
John and Helen Mathieson, and Sally
Jones Lenart

FREQUENCY: 1490 kHz; 97.9 MHz
POWER: 1kw; 2.8kw at 1571 feet
FORMAT: Country; AC

v ]

KITH/Apple Valley

PRICE: $140,000

TERMS: Asset sale

BUYER: Apple Valley Broadcasting, a
partnership of Mel Yarmat, Benjamin
Nepomuceno, William Suval, Earl
Butler Jr., Ira Norris, and Advocate
Inc., a corporation headed by Diana
Monaghan-Seixas. Norris owns 25%
of Total Television Inc., a cable TV
system serving a small portion of the
KITH service area.

SELLER: John McAuley of Littlerock,
CA

FREQUENCY: 1550 kHz

POWER: 5kw day/500 watts night
FORMAT: AC

KAMP/EI Centro

PRICE: $54,000 for 50%

TERMS: Stock sale for $30,000 cash
and a one-year, $24,000 consulting
agreement

BUYER: KAMP Radio Inc., headed by
President Calvin Mandel. He also
owns 49% of KWST/Brawley, CA.
SELLER: Wes Blakely is selling his
50% ownership of KAMP Radio Inc.
FREQUENCY: 1430 kHz

POWER: 1kw

FORMAT: AC

KRGO/Fowler

PRICE: $130,000

TERMS: Asset sale for cash

BUYER: KA/CARR Communications
Inc., owned by Raymond Carrasco
and Anita Kaye of Fresno and William
McPike of Pine Ridge, CA

SELLER: Robert Hawkins, bankruptcy
trustee of Frontier Communications
Inc.

FREQUENCY: 1220 kHz

POWER: 250-watt daytimer
FORMAT: News/Talk

€. »

WSKX/Hinesville

PRICE: $300,000

TERMS: Asset sale; escrow deposit
$30,000 with balance due in cash at
closing

BUYER: T.C.B. Broadcasting Inc.,

owned by Ray Bilbrey of Vidalia, GA;
William Clanton of Odum, GA; and
Ralph Trapnell of Jesup, GA
SELLER: Hinesville Broadcasting
Corp., headed by K.L. Kilday
FREQUENCY: 92.1 MHz

POWER: 1.95kw at 363 feet
FORMAT: Urban

:'.;".". \_i\'?_"_;:’ 10 ¥ =
WERK & WOKZ/Muncie
PRICE: $625,000

TERMS: Asset sale; escrow deposit
$10,000 with additonal $90,000
cash due at closing. Balance via two
seven-year promissory notes, with in-
terest at 2% above the prime rate of
INB National Bank.

BUYER: American Hometown Radio
Corp., owned by Christian *“‘Chris”’
Caggiano of Ft. Wayne, IN. He also
owns WBYR/Van Wert, OH.

SELLER: WERK Inc., principalty owned
by President James Beatty
FREQUENCY: 990 kHz; 104.9 MHz
POWER: 250-watt daytimer; 3kw at
328 feet

FORMAT: Contemporary Christian: AC
BROKER: Roehling Broadcast Ser-
vices Ltd. is to receive a $33,500
brokerage commission. The buyer
agrees to pay the entire commission,
with an initial cash payment of
$16,750 and a two-year promissory
note for $16,750 at 10.5% interest.
Payment of the note is due in four
semiannual instaliments.

KHCA/Wamego

PRICE: $126,000

TERMS: Asset sale for eight-year,
$33,000 promissory note at 10% in-
terest during the first six years and
11% interest during the last two years.
The buyers also agree to assume loans
due to the Citizens Bank & Trust Co.
and Kaw Valley Bank valued at ap-
proximately $93,000.

BUYER: KHCA Inc., owned by Jerry
and Cathy Hutchinson of Manhattan,
KS

SELLER: Bill Stallard of Wamego, KS
FREQUENCY: 95.3 MHz

TRANSACTIONS AT A GLANCE

1991 Deals To Date:

$360,346,184
(Last Year: $671,843,349)

Total Stations Traded This Year: . ... .. .. 542
(Last Year: 715)
Th('s Week’s Action: ........... $14,474,541

(Last Year: $8,532,881)
Tota! Stations Traded This Week:. . ... . ... 31
(Last Year: 14)

® Deal Of The Week:
® Pacific Northwest Stations $4.1 million
O KPAY-AM & FM/Chico, CA
® KPNW-AM & FM/Eugene, OR

® KBAS/Bulthead City, AZ & KWAZ/Needles, CA $1,284,000

©® KITH/Apple Valley, CA $140,000

©® KAMP/EI Centro, CA $54,000 for 50%

©® KRGO/Fowler, CA $130,000

©® WSKX/Hinesville, GA $300,000

©® WERK & WOKZ/Muncie, IN $625,000

® KHCA/Wamego, KS $126,000

©® KKLC/Pineville, LA $50,000

® WGMS-AM & FM/Bethesda, MD-Washington, DC $1.99 million
for 49% partnership interest

© KQIV/Litchfield, MN $42,500

©® KNOW (AM¥Minneapolis $1,312,000

©® WONG/Canton, MS $100,000

© KBMN/Bozeman, MT $105,000

©® WIBX & WLZW/Utica, NY $1.3 million

® WWCD/Grove City (Columbus), OH $2 million

©® WUCO/Marysville, OH $108,940

® KLVSiLake Oswego (Portland), OR $450,000

® WTMX (FM CP¥McConnelisburg, PA $36,739

© WSMT-AM & FM/Sparta, TN $136,162

©® KMBA (FM CP)¥Bryan, TX $31,700

® KTLE/Tooele, UT $30,000

® WXCE/Amery, Wi $22,500

POWER: 6kw at 328 feet

SELLER: Red River Broadcasting
FORMAT: Zontemporary Christian

Corp., headed by President Robert
Lynn
¢ FREQUENCY: 1110 kHz
. POWER: 500- i
KKLC/Pineville WER: 500 watt daytimer
PRICE: $50.000 FORMAT: The buyer plans an “old-
: , - i ]
TERMS: Asset sale for cash time" Country and Talk format

BUYER: Hill Country Broadcasting
Inc., owned by Troy DeRamus of

Boyce, LA Continued on Page 8
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6
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WGMS-AM & FM/Bethesda,
MD-Washington, DC

PRICE: $1.99 million for 49% partner-
ship interest

TERMS: The buyer is acquiring part-
nership interests held by the seller for
$490,000 in cash; $1.5 million wiil be
paid for a non-compete agreement —
of that, $750,000 will be paid in cash
and an additional $750,000 will be
paid in eight quarterly instaliments of
$93,750

BUYER: Radio Acquisition Associ-
ates L.P., headed by Mitchell and
Stewart Rales

SELLER: VerStandig Broadcasting
Ltd., one of the 50% general partners
in Classical Acquisition Partnership
L.P., is selling virtually all of its interest
in the combo. VBL is headed by John
VerStandig.

FREQUENCY: 570 kHz; 103.5 MHz
POWER: S5kw day/1kw night; 46kw at
508 feet

FORMAT: Classical

Wo— - 2 T
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KQlV/Litchfield

PRICE: $42,500

TERMS: Asset sale for $7500 cash
and a 56-month promissory note for
$35,000 at 10% interest, payable in
$800 monthly installments 90 days af-
ter receiving a final order of transfer
from the FCC.

BUYER: Mid-Minnesota Broadcasting
Co., owned by Robert Greenhow Jr.
and Stephen Neighbors of Litchfield,
MN. Greenhow and Neighbors are air
personalities at KYRS/Atwater, MN.
SELLER: Gross Communications
Corp.-Minnesota, headed by Herb

Gross. He also owns KMXK/Cold
Spring, MN and WLOQ/Winter Park,
FL.

FREQUENCY: 1410 khz

POWER: 500-watt daytimer
FORMAT: AC

KNOW (AM)/Minneapolis
PRICE: $1,312,000

TERMS: Asset sale for $940,000. Es-
crow deposit $50,000, with additional
$138,000 cash due at closing. Bal-
ance via five-year promissory note for
$752,000 at 9.75% interest, payable
in equal monthly instaliments of $6267
with a final balloon payment due on the
fifth anniversary of closing of all out-
standing interest and principal. The
buyer also agrees to lease transmitter
site real estate for $372,000 at
$6200 per month for five years. The
buyer has an option to purchase the
property for $1,060,000 plus $3533
for each month of the lease that has
elapsed prior to the exercise of the op-
tion.

BUYER: NRG Twin Cities L.P., headed
by Houston-based investors J. Liv-
ingston Kosberg and George Van-
deman

SELLER: Minnesota Public Radio,
headed by William Kling. The non-
profit company operates 24 radio sta-
tions, including KNOW-FM/St. Paul,
and recently announced pians to buy
WLOL/Minneapolis.

FREQUENCY: 1330 kHz

POWER: Skw

FORMAT: News/Talk

BROKER: Charles Giddens of Media
Venture Partners

WONG/Canton

PRICE: $100,000

TERMS: Asset sale for cash; escrow
deposit $2900

DC rerporT

* Finally, to clarity a previous item (R&R 7/5), WJYQ/Moncks Corner
(Charleston), SC owner Marvin Cedar said while the recent sale of his sta-
tion was spurred by financial woes, no foreclosures had occurred. “The
buyer assumed our bank debt and agreed to pay some back taxes that we
owed. This radio station was never in any kind of possession of anyone
other than our company . . . We worked with the banks for months, and we
never turned the station back.” Cedar said the station became financially
crippled after Hurricane Hugo knocked it off the air for three months.

Continued from Page 4

BUYER: Delores S.L. Bobo of Jack-
son, MS

SELLER: John Pembroke of Los An-
geles. He also owns WOTA/Vicks-
burg, MS and KJOP/Lemoore, CA.
FREQUENCY: 1150 kHz

POWER: 500-watt daytimer
FORMAT: Urban

KBMN/Bozeman

PRICE: $105,000

TERMS: Asset sale for cash

BUYER: Cowdrey Broadcasting Co.,
owned by Tracey, Marvin, and Judy
Cowdrey

SELLER: Robert and Cathryn Pipinich
FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: Gold

COMMENT: This station was sold for
$550,000 in July 1990.
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WIBX & WLZW/Utica

PRICE: $1.3 million

TERMS: Asset sale

BUYER: 950 Communications Corp.,
headed by President Donald Alex-
ander. He also owns WTNY-AM &
FM/Watertown, NY and WMSA/Mas-
sena, NY.

SELLER: Maritime Broadcasting As-
sociates L.P., headed by Paul Savage
FREQUENCY: 950 kHz;, 98.7 MHz
POWER: Skw; 25kw at 600 feet
FORMAT: News/Talk; AC

BROKER: Richard Foreman of
Richard A. Foreman Associates

S '“3 _°“-;_'J +, -.-aﬂca
WWCD/Grove City
(Columbus)

PRICE: $2 million

TERMS: Asset sale; escrow deposit
$100,000 with an additional $1.4 mil-
lion cash due at closing. Five-year
promissory note for $500,000, con-
tingent on the favorable settlement of
litigation involving a tower site.
BUYER: Ingleside Radio Inc., owned
by Roger Vaughn of Columbus, OH
SELLER: Video Services Broadcast-
ing Corp., headed by Arnold Ferolito
and Jettrey Kaplan

FREQUENCY: 101.1 MHz

POWER: 3kw at 328 feet

FORMAT: New Rock

BROKER: Blackburn & Co.
COMMENT: A CP application is pend-
ing to upgrade power to 6kw

WUCO/Marysville

PRICE: $108,940

TERMS: Asset sale for cash

BUYER: Monarch Broadcasting Inc.,
owned by Robert Hutchinson of Dub-
lin, OH and Donald Gorman of Colum-
bus, OH

SELLER: Mid America Broadcasting
Co., a debtor-in-possession headed by
bankruptcy trustee Sara Daneman
FREQUENCY: 1270 kHz

POWER: 500 watts

FORMAT: Country

E o - N
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KLVS/Lake Oswego

(Portland)

PRICE: $450,000

TERMS: Asset sale for cash

BUYER: Crawford Broadcasting Co.,
headed by Donald Crawford of Blue
Bell, PA. His broadcast Interests in-
clude WDJC/Birmingham; WDOX/
Buffalo; KBRT/Avalon, CA; KPBC/Dal-
las; WMUZ/Detroit; and WYCAIGary-
Hammond, IN.

SELLER: Tamarack Communications,
headed by David Jack

FREQUENCY: 1290 kHz

POWER: 5kw

FORMAT: News/Talk

BROKER: Jerry Dennon of Broadmark
Capital Corp.

T Ciloyivaild ."‘lJ‘-‘E
WTMX/McConnelisburg

(FM CP)

PRICE: $36,739

TERMS: Cash for assets

BUYER: Fulton County Radio Inc.,
owned by Arthur Greiner of Shippens-
burg, PA and William Bernton of Yar-
mouth Port, MA. They own WVFC/
McConnellsburg, PA and WSHP/
Shippensburg, PA.

SELLER: WCBG Inc., owned by W.
Ronald Smith

FREQUENCY: 103.7 MHz

POWER: 210 watts at 1187 feet
FORMAT: AC

___Tennesse

WSMT-AM & FM/Sparta
PRICE: $136,162

TERMS: Stock sale for $20,000 cash
and 36 monthly payments totaling
$116,162

BUYER: Douglas Farley of Cookeville,
™

SELLER: M. Kyle Rice, Charles David-

son Jr., Charles Davidson Ill, and R.
DeWitt Shelton are selling their collec-
tive 60% ownership of Heartland
Broadcasting Inc.
FREQUENCY: 1050 kHz; 105.5 MHz
POWER: 1kw; 3kw at 35 feet
FORMAT: Country/Gospel; AC

b Lt '
KMBA/Bryan (FM CP)
PRICE: $31,700
TERMS: Stock sale for cash
BUYER: George Torres of Hempstead,
X
SELLER: Steve Garza is seling his
25% stake in Mexican-American
Communications Entertainment
Broadcasting Group.
FREQUENCY: 99 5 MHz
POWER: 3kw at 328 feet
BT [
At~
KTLE/Tooele
PRICE: $30,000
TERMS: Asset sale for cash
BUYER: Vida Spanish Broadcasting
Inc., owned by Salt Lake City investors
Maria Solis Alaniz, Robert Solis, and
Jose Alaniz
SELLER: Thomas Mathis of Pocatello
ID. He also owns KBRV-AM & FM/So-
da Springs, ID and KRCD-AM & FM/
Chubbuck, ID.
FREQUENCY: 1010 kHz
POWER: 50kw daytimer
FORMAT: This station is dark

WXCE/Amery

PRICE: $22,500

TERMS: Asset sale for cash. The buyer
also agrees to purchase all accounts
receivable at 90% of their value at
closing, with payments due monthly
over 18 months.

BUYER: Murray Ritland of Plymouth,
MN

SELLER: Monday Media Inc., headed
by Todd Garamelila of Hopkins, MN.
He also owns interests in KJJG/Spen-
cer, |A; KSCR-AM & FM/Benton, MN;
and KXLV/Cambridge, MN.
FREQUENCY: 1260 kHz

POWER: Skw

FORMAT: Country

COMMENT: This station is involved in a
foreclosure action. The buyer is nego-
tiating a separate agreement with Met-
ropolitan Federal F.S.B. to acquire the
station’s fixed assets, including the
building and contents.

1-800-331-4438
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State-By-State Transactions
1991 Second Quarter Stations Traded

AM

State cp

Alabama
Alaska
American Samoa
Arizona
Arkansas
California
Colorado
Connecticut
Delaware

DC

Florida
Georgia
Guam

Hawaii

Idaho

lilinois
indiana

lowa

Kansas
Kentucky
Louisiana
Maine
Maryland
Massachusetts
Michigan
Minnesota
Mississippi
Missouri
Montana
Nebraska
Nevada

New Hampshire
New Jersey
New Mexico
New York
North Carolina
‘North Dakota
Ohio
-Oklahoma
Oregon
Pennsylvania
Puerto Rico
Rhode Island
South Carolina
South Dakota
Tennessee
Texas

Utah
Vermont
Virgin Islands
Virginia
Washington
Waest Virginia
Wisconsin
Wyoming
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Total 2nd Qtr. 78
1st Qtr. Stations Traded
Total Stations YTD

“Counts as two stations

N
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53 270
222
492

QUARTERLY UPDATE

Station Trading Plummets 57%

he national reces-
sion and lender re-
luctance have

helped fuel the continued
plunge in station trading
volume. Dollar volume for
the second quarter of 1991
was off 57% compared to
the same period last year,
which in turn had dropped
59% from the second quar-
ter of '89.

The number of stations traded
during April-May-June dipped 31%
from a year ago. In all, 270 stations
changed hands in the second quar-
ter, compared to 389 in '90. Trading
volume fell to $153 million (from
$353 million last year) and included

2nd Quarter

Total Stations Traded
April-June '91: 270

Total Dollar Volume:
$153 Million

® Combos: 53

®AM CPs: 2

® AM Stand-Alones: 78
®FM CPs: 20

®FM Stand-Alones: 64

a number of transactions that were
assumptions of loans from the go-
go '80s that defaulted or were tee-
tering on the brink. In some cases
lenders were forced to take finan-
cial losses or convert some of the
debt to equity positions in order to
attract a new operator to a debt-
laden station.

Large deals were few and major
group deals all but non-existent
during the second quarter. The
largest transaction was Emmis
Broadcasting’s sale of WAVA/Ar-
lington, VA (Washington) to Reli-
gious broadcaster Salem Commun-
ications for $20 million — in a mar-
ket where another Class B FM,
WKYS/Washington, had com-
manded a price tag of $49.5 million
in 1988. Emmis, seeking to scale
down its debt load, had sold
WLOL/Minneapolis late last year
and still has other properties on the
block.

The second quarter’s only siza-
ble group deal was prompted more
by a friendly takeover bid for its in-
surance company parent, Durham
Corporation, than any considera-
tion of the market for broadcast
properties. The Durham Life
Broadcasting stations were spun
off to three shareholder groups,
with the transactions’ value esti-
mated at $15.5 million.

The 10 largest deals accounted
for $85.1 million, nearly 56% of the
total volume; small transactions
dominated the quarter. Trading
activity was almost evenly divided
over the three months. June claim-
ed a slight edge in dollar volume —
a still anemic $60 million — while
May registered the most sales (96).

Brokers claimed commissions
on deals totaling approximately
$117.7 million, down from $247.6
million in ’90. Media Venture Part-

ners copped top dealmaking hon-

TS o v T s T ik T s TSRS |
Deals
$20,000,000 WAVA/Arlington, VA (Washington)

to Salem Communications

O

! $15,552,000 Durham Life Broadcasting R
; Transactions

©® WPTF/Raleigh-Durham to First

d
FE Mokt s

State Communications

©® WQDR/Raleigh-Durham; WMFX-AM
& FM/Laurinburg, NC; and
Southern Farm Network to
Carolina Media Group

WOOD-AM & FM/Grand Rapids to |
Bruce Holberg

@ $10,500,000
@ $9,250,000

@ $7,500,000 KAZN/Pasadena (Los Angeles), CA

to Bang and Edward Kim
@ $6,750,000

® $4,900,000
@ $4,000,000

@ $3,500,000
]

/ @ $3,250,000 WHP-AM & FM/Harrisburg to
: Dame Media

WONE & WTUE/Dayton to
Lakeshore Communications

WNJR/Newark to N. John Douglas

WZTR/Milwaukee to
Shockley Communications

WSPD & WLQR/Toledo to
Stratford Research

T e o AT

WCRJ/Jacksonville to Paxson
Broadcasting of Jacksonville

L Dl 40 5

=
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ors, moving 10 stations for a total of
$28.2 million. Blackburn & Com-

Overall, transaction volume for
the first half of 91 totaled $332

pany barely held onto year-to-date  million, down 48% from the $642
bragging rights with $40.5 million, million recorded in the first half of
compared to $39.3 million for MVP,  '90. The number of stations traded
although Blackburn recorded all of  over the six months dropped 28%
its sales during the first quarter. from 678 to 492.
NO. 2 IN A SERIES
When I need money for

acquisition or refinance, why can’t I go directly
to the source of capital?

““You can.
But since you generally only have one chance to

h D&Y ask for the money, you want to ensure yourself
the highest probability of getting a “yes.” Our
established relationships with banks, insurance
companies, pension funds, and other sources of
capital, enable us to offer access to capital
sources that can commit to the transaction. In
addition, we know the elements that must be

included in a presentation to these people,

what objections they're likely to make, and
how to overcome them. "’

R. Dean Meiszer, President and Managing Director of
Cnisler Capital Company, investment banﬁers speciahiz-
«_ Ing in mergers and acquisitions by communications

- _ Organizations, answers many more questions like this in
\ our brochure. Write or call for your copy.

CRISLER CAPITAL COMPANY rl‘—

600 Vine Street, Suite 2710, Cincinnati, OH 45202
MEMBER NASD (513) 241-1844



“Chorus (Fishes In The Sea)”

they covered up the sur until the birds have flown away
and the fishes in the'sea have gone to sleep

Produced by Martyn Phillips
From the album CHORUS

U.S. Representation - Second Visior
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The _
Research
Company
of Choice

WNCI/Columbus KFOG/San Francisco
KFl/Los Angeles KPLX/Dallas
WGAR/Cleveland WMXN/Norfolk
WARM/York KLUC/Las Vegas
KTFM/San Antonio WKDQ/Evansville
WLTJ/Pittsburgh WAPW/Atlanta

To discuss programming research options for
your station contact Vicki Mann or Mike Henry
at (303) 922-5600

=_ Paragon Research

E = The Research Company of Choice

All telephone based studies are conducted from Paragon's internal WATS facility, The Research Center.
550 South Wadsworth Boulevard, Denver, Colorado 80226
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QUARTERLY UPDATE

Broker Scorecard

1991 Second Quarter Results

2nd Qtr. YTo

Stations 2nd Qtr. Stations YTD
Broker Sold $ Total® Soid $ Total*
M.V.P. 10 $28.2 15 $39.3
Mahlman 4 19.8 4 19.8
Stephens Inc. 4 15.6 4 15.6
C.E.A. 2 10.5 3 13.7
Hepburn 4 7.3 4 7.3
Sherman 1 6.8 1 6.8
Thoben-Van Huss 1 4.9 2 54
Chaisson 1 2.8 3 6.8
Crisler 1 2.8 1 2.8
Raymond 1 2.5 1 2.5
Chapman 2 2.2 2 2.2
New England Media 4 1.9 4 1.9
Media Services 5 1.8 5 1.8
Kalil 1 1.6 2 10.3
DiDonato 1 .8 1 .8
Fischer 1 .8 2 1.4
Johnson 2 .8 2 .8
K.T.&F. 1 .8 1 .8
Satterfield & Perry 1 .8 1 .8
Thorburn 3 .8 5 1.2
Whittle 1 .8 2 1.1
Kingman 1 g 1 g
Foreman 1 .5 1 .5
Kozacko-Horton 2 .5 2 .5
Tomlin 2 .5 2 .5
Henson 1 .4 1 .4
Meador 2 4 2 .4
Coison 2 .1 2 .1
Connelly 1 .1 1 .1
Pond 1 .1 1 .1
Rosenblum 1 .1 2 2
Billig 0 —_ 1 1
Blackburn 0 - 6 40.5
Broadmark Capital 0 - 1 .1
Exline 0 -— 1 4
Jorgenson, Chapin 0 — 4 2.7
LaRue 0 - 3 27.5
Questcom 0 —_ 1 .9
Rice 1 - 1 -—
Richards 0 - 2 1.8
Star Media 0 - 2 12.0
Total 66 $117.7 102 $232.9

*All figures in millions (rounded)

Stations Traded By Month

Apeil May June Total

Dollar Volume By Month

Aprit

Al figures in millions (rounded)

W 1990
a 199

May

Ju

ne Totat

1990 2nd Quarter ResSults - iues n mmons roundes

2nd QU Yo
Stations 2nd Qu. Ststions [20]

Broker Soké  $Totsi® Sod § Towl®
Aldeter 1 $.2 1 $.2
Ame’icom 6 698 19 1204
Associsted 0 - 2 5
Barger ] - 2 3.2
Blackburn 10 672 20 993
Broadmark 3 20 3 2.0
Business Broker 1 3 1 3
Cahn 0 - 6 150
Cathoun 0 - 1 R
Chaisson 2 2.0 2 20

11 49 18 14.8
Chivers Realty 2 1.4 2 1.4
Clark 1 2 1 9
Columbia ERA 1 2 1 2
Connolly 2 1.1 2 1.1
D.M.E. 9 - 1 1.0
Earis 1 4 1 4
Exiine 3 1.0 [ ] 18
Fischer I § 44
Foreman 2 29 3 6.4
Ga. Business 1 5 1 5
Hickman 3 154 4 15.4
Jamar 0 - 1 3
Kalil 0 - 2 9

Broker

Kozacko-Horton

LaFrance
LaRue
Mahiman
Meador

Media Marketing

Morrill
M.V.P,

New England Media

Parrish
Poak Medis
Peterson
Plerce
Pond
Proctor
Questicom
Richards
Riley
Rossnblum
Saflors
Stevens

Thoben-Van Huss

Thompson
VR Business

2nd QU

Stations 2rd Q. Stations Y7o

Soid

-dnubo-n-o-uwooow-nnnuoo

$ Total®

\ud
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-

1
6
3
2
2 1.5
1
2
1
2

-

1
4
4
1
1
1
0 284
1
2
4
S
2
1
1
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AND
INTEGRITY
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the Objective

Negotiating
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BROKERS. INC.
Radio & Televivon Brokerage
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AT&T’s TelStar Satellite
Sent The First Trans-Atlantic
Television Transmission.

And today, ATET Commercial Finance
continues to bring tbis beritage and the

1962

resources of ATET to the broadcast industry.

So if you're looking for a lender with the
experience and knowledge that comes from

shaping the industry, call AT&T Commercial Finance today.
We have the creativity, flexibility and resources to bring you

the best financing available.

Call us today. Count on us lomorrow.

ATar

= Capital Corooration

.

AT&T Commercial Finance

Media Finance Group
(404)393-2310




UNILIMITED

Quality Auditorium
Test Hook Tapes

Digitally Produced Hooks.

Clear Sound.
Consistent Length.

HCﬁKS
UNLIMITE D
T™ century
1dD; Call Bernie Grice
GoldDiscs (314) 443-4155

and HitDiscs 200 Old 63 South, Suite 103,
Columbia, Missouri 65201
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WALE Ousts
Trio After
Murder Hoax

An on-air murder hoax that
brought police racing to Talk
WALE/Providence has prompted
the dismissal of three station staff-
ers, including talk host Steve
White.

The trio was fired following a Ju-
ly 9 incident in which newsman
Tom Moriarity told listeners White
had been shot in the head while tak-
ing a cigarette break in front of the
station. Moriarity, who claims he
made the announcement at White's
request, was also terminated,
along with producer/board op Ken
Torres.

According to WALE PD Rob Mi-
chaels, the broadcast took place
while he and other managers were
away from the station. Upon hear-
ing Moriarity’s bulletin about the
supposed shooting, Michaels called
the studio and ordered Torres to
end the hoax. Instead, Michaels
said, Torres and Moriarity took
two phone calls from hysterical lis-
teners who were given “very
graphic descriptions” of White’s
wounds.

Meanwhile, the Providence pol-
ice — prompted by calls from lis-
teners and other media outlets
dispatched several units to WALE,
where they found White unharmed.

Michaels fired the three staffers
immediately upon his return to the
station.

‘Everyday Occurrence’

Moriarity told R&R hoaxes were
an everyday occurrence on the
Steve White show and accused Mi-
chaels of overreacting. “He’s the
alarmist for firing us and saying
{the hoax] was a misrepresenta-
tion of the news. It was not done in
the context of news at all.”

Although Michaels emphasized
that the trio will not be reinstated,
Moriarity said the three are hoping
to win back their jobs by appealing
to station owner Frank Battaglia.
Battaglia was out of town and
could not be reached for comment.

Providence Police Lt. Stephen

WALE/See Page 27

Bodaciou;_Bash

A veritable plethora of totally cool dudes and babes were on hand for the
world premiere of “Bill & Ted's Begus Journey,” followed by a most trium-
phant party hosted by Interscope {which released the movie's soundtrack)
| at Hollywood's Palladium. Among the partying personages were (I-r) Kiss’s
Paul Stanley, Interscope co-head Jimmy lovine, Eddie Van Halen, “Bif &
Ted” co-star Alex Winter, label co-head Ted Field, and soundtrack ax

ecutive producer Tom Whalley

WKTI Appoints Gardner VP/GM

Kiel Now Exec. VP At Parent WTMJ Inc.

After three
years as VP/
GM at KKRZ/
Portland, Carl
Gardner has
accepted the
VP/GM slot at ¢
WKTI/Milwau- f
kee, beginning A
July 29. He suc-
ceeds Doug ‘ \
Kiel, who was cqp) Gardner
promoted to
Exec. VP of WKTI’s parent com-
pany, WTMJ Inc. No replace-
ment has been named at KKRZ.

Gardner told R&R, “WKT!’s an
awesome operation with unbeliev-
able resources. Other companies
are heavily leveraged; we’re com-
mitted to doing the right thing with
our properties, regardless of cost
or how long it takes.

“WKTI has gone through an evo-
lution the last year or two, and has
come out of it well. We’ll have a
tremendous spring book.” Prior to
KKRZ, Gardner joined KEX/Port-
land seven years ago as PD. He
previously pregrammed KNUS/
Denver.

Sinicropi To Exec. VP At All-Pro

Steve Sinicro-
pi, VP/GM at
Black AC/CHR
combo WMVP
& WLUM/Mil- §
waukee, has ¥
been promoted
to the new post
of Exec. VP at &
All-Pro Broad- ©
casting. He'll
still manage
the Milwaukee Steve Sinicropi
combo, but will also oversee on-
site management at Black AC
KACE/Los Angeles, AOR
KDHT/Denver, and the com-

pany’s CP for KMVP/Denver.

All-Pro President Willie Davis
told R&R the move would
“strengthen and take advantage of
Steve’s strong marketing and pro-
motional skills and make them
more accessible to the entire All-
Pro organization.”

Sinicropi added, ‘“This means
more work and more fun as All-Pro
continues to grow. We have a tre-
mendous group of stations and are
planning to expand into other mar-
kets in the near future.” Prior to
joining All-Pro in 1987, he spent five
years as GM at KXIC & KKRQ/
lowa City, IA.

Elektra Ups Meisner To Sr. Dir./AOR

Elektra Entertainment has boosted Michelle
Meisner to Sr. Director/National AOR Promotion,
West Coast. “Michelle’s continuous contributions to
Elektra’'s AOR staff go unparalleled. This promotion is
not only a natural move, but a well-deserved one,
said VP/AOR Promotion Steve Schnur.

In her six years with Elektra, Meisner’'s been Na-
tional Field Director and West Coast Promotion Direc-
tor. She was previously a Regional Marketing Man-
ager at MCA, and was in radio before that.

Michelle Meisner

McGuffey Named VP At Reunion

Danny McGutfey has joined Nashville-based Re-
union Records as VP/Marketing & Sales. He has
more than 10 years' experience in selling, marketing,
and distributing contemporary Christian music

Reunion President Terry Hemmings said, "Dan-
ny has an exceilent track record in the contemporary
Christian music industry. His knowledge of retail and

sales will be an invaluable asset to our marketing and
‘k ' sales efforts at a crucial time in this company’s his-
g tory.” McGuffey began as a sales rep with Sparrow in

Danny McGuffey 1980 and rose to VP/Sales in 1987

EastWest Boosts Boerner To National
Alternative Promotion Director

EastWest Records America has promoted
Sales & Marketing Coordinator Dennis Boerner to
National Alternative Promotion Director. VP/Promo-
tion Charley Lake said, “Dennis’s experience at aiter-
native radio, coupled with his experience in sales and
marketing, make him the best possible candidate for
the position

Prior to EastWest, Boerner worked in retail infor-

mation services at Atlantic for a year and, before _/
that, in A&M'’s sales division for a year. He was previ-
ously Promotions Manager/assistant to the PD at

WDRE/New York. Dennis Boerner

ALLAS;

CALL US AND ASK IWHY!
1-800-331-4438
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KYXY/San
Diego Taps
Carelli As GM

After two years as KCBQ/San
Diego GM, Dan Carelli has ac-
cepted a similar position at cross-
town Parker AC KYXY, starting
August 7. He succeeds Jim Price.

Parker President/Owner John
Parker told R&R, ‘“This was Jim's
option. After 38 years in radio, he
wanted to retire and travel.

“I checked Dan out thoroughly,
and found him to be a real born
leader. He'll easily carry on with
what Jim Price has built for us the
last five years — there are actually
quite a few similarities in style bet-
ween them. The format will be kept
the same; we're planning no radic-
al changes.”

Carelli, who was unavailable for
comment, previously was GSM for
WRBQ/Tampa.

Crown Media
Sets New Execs

Dallas-based Crown Media has
named three executives to key
positions: Wayne Kern becomes
Exec. VP of the company, Robert
Druten has been elected VP/CFO,
and Rod Thole is now VP of the
company and President of Crown
Cable.

Crown — which is principally
owned by Hallmark Corp. — owns
WRTH & WIL/St Louis, KRPM-
AM & FM/Seattle, KKSN-AM &
FM/Portland, WEMP & WMYYX/
Milwaukee, and WBBF & WBBE/
Rochester.

A&M, Tabu
Sign Deal

A&M Records has entered into a
manufacturing, distribution, and
marketing deal with 13 year-old
Tabu Records, owned by Clarence
Avant,

*“The A&M and Tabu partnership
is a natural extension of the friend-
ship Clarence and {A&M Chair-
man] Jerry Moss have shared for
over two decades,” noted A&M
President Al Cafaro. “I fully ex-
pect that Clarence will deliver the
kind of hit product that will make
this a successful venture for all of
us.”

The joint venture will produce
releases from Cherrelle, Alex-
ander O'Neal, the SOS Band, and
Kool & the Gang, among others.
Tabu was formerly distributed
through Epic.

Stars Rocket To AP

“The Rocketeer” co-stars Bill Campbell (I) and Jennifer Connelly paid a visit
to the Associated Press’s Washington offices for an interview with AP Net-
work News entertainment editor Michael Weinfeld.

KUBE Appoints Grosenick GSM

Following the departure of longtime KUBE/Seattle GSM Skip Town-
send, NSM Michele Grosenick has been promoted to GSM at the Cook
inlet CHR.

Cook Inlet Exec. VP and KUBE GM Michael O'Shea told R&R, "Mi-
chele was one of our original KUBE employees. We've seen her grow from
Traffic Drrector to AE, to NSM, and now GSM. it's a natural progression for
one of the best employees we've ever had, and I'm delighted to move her
into a position to allow her to fulfill her goals.”

" - o :
(R8N Cheshier GSM At KJR & KLTX/Seattle

Ackerley's Gold/AC KJR & KLTX/Seattle combo has appointed for-

mer KOMO/Seattle GSM John Cheshier GSM. He succeeds Mira Simon,

now NSM for KQLZ/Los Angeles.

Miller, Kaplan: LMAs Benefit
Operators By Easing Competition

Marketing Agreements’ Ultimate Effects Unknown

Local marketing agreements, or
LMAs, are reducing the number of
radio operators competing for
market revenues.

According to George Nadel Rivin
of the accounting firm Miller, Kap-
lan, Arase & Co., the 7% annual
growth rate of the '80s spurred the
sign-ons — or move-ins — of many
new stations. The result was a
reduced availability of revenues
per market station.

Johnson Joins
Luke As CEO

Luke Reec-
ords has ap-
pointed Way-
man ‘“‘Slack”
Johnson CEO.
He’ll oversee
all operations |
at the contro-
versial Miami-
based label.

Luke Presi- e
dent Luther Wayman “Slack”
Campbell stated, Johnson
“Slack has one of the best track rec-
ords I've seen. He's the one piece of
the puzzle that completes the picture.
I can finally take a vacation.”

Johnson added, “It will be a chal
lenge and a pleasure to be a part of
the great things happening at Luke.”
Johnson was last at Malaco, and
has worked at EMI, E/A, Capitol, and
in radio as PD/MD at WEAL/
Greensboro.

FIELDS OM

NAC WBZN Now Urban AC WKKV

Following its recent switch from
NAC to Urban-leaning AC, WKKV
(V1e0)/Milwaukee (formerly
WBZN) has hired Willis Broad-
casting National PD Tony Fields
as OM/morning man. He succeeds
Karen Caruso, who remains with
the station in another capacity.

Fields told R&R, ‘‘We've switch-
ed to Hot AC and have kept the

same airstaff. The listener reac-
tion's been great. Competitively,
[Hot AC/CHR] WKTI is to the left
of us and [CHR] WLUM is to the
right. These stations will probably
share audience with us.”

Prior to his five months as Willis
National PD, Fields programmed
WVLZ/Cincinnati and WJYL/Lou-

WKKV/See Page 27

According to VP/GM Bob Hogan, “John brings a tremendous amount
of sales management experience to our stations. He even has the sports
sales experience we need for KJR. | couldn't ask for a more perfect fit.”

Cheshier spent nine years at KOMO, working as Sales Development
Manager before becoming GSM. He previously was in sales at the Seattle
Post Intelligencer.

Some markets were able to ab-
sorb an additional station or two.
But others are adrift in a sea of
competition. Austin, Colorado Spr-
ings, and Nashville each experi-
enced a 25% increase in the num-
ber of market competitors from
1985-1989. Each of these markets
has seen an LMA take effect in the
past year.

From a theoretical economic
viewpoint, according to Rivin, both
parties to the LMA are winners.
The station initiating the agree-
ment benefits from the economies
of scale inherent in adding an addi-
tional station to its product line.
Meanwhile, the station agreeing to
the LMA, which was likely break-
ing even at best, gains the security
of a steady income stream.

With one fewer sales force com-
peting for market dollars, other
local stations may benefit — where
the market is sufficiently large and
diverse. The experience of LMAs
over the next year or two should
prove whether or not this theory
works in practice.

Murray Now WZEZ/Nashville GSM

WKXX/8irmingham VP/GM Christopher Mur-
ray has taken the long-vacant GSM post at South
Central Soft AC WZEZ/Nashville. He'll direct a
seven-member staff.

Murray told R&R, “This is my second tour of duty
in this market. | know lots of people here, so it's a
good feeling to come back. We have an experienced,
mature sales staff. It's nice to come into a situation
where the billing's already strong.”

Prior to joining WKXX, Murray spent two years as
GSM of Nashville CHR WYHY.

.

Christopher Murray

WWKB & WKSE Up Green To GSM

Price Communications has elevated WWKB & WKSE/Buffalo LSM
Al Green to GSM. He replaces Darrel Goodin, who was recently pro-
moted to VP/GM of the Business News/CHR combo.

Goodin told R&R, “Al Green is a winner. He's been the dominant sales
rep in Buffalo radio for three years now and was a very successful LSM. |
see great things for him here.” A station vet since 1984 when it was AOR
WRXT, Green has also been an AE at WTOS/Bangor, ME.

Ordinary Average Guys
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Joe Walsh and his band paid a visit to Pyramid and Epic execs to celebrate his recent AOR hit, "Ordinary Average
Guy.” Riding high are (seated, I-r) band members Chad Cromwell, Rick The Bass Player, Walsh, and Joe Vitale;
(standing, I-r) Pyramid’s Bruce Garfield, President Scott Maclellan and Allen Jacobi, Epic Associated Sr. VP/GM Tony
Martell, and Epic Exec. VP Richard Griffiths, President Dave Glew and Sr. VP Larry Stessel.




marc cohn

“silver thunderbird?”

AOR Track €

The follow-up to the top 10 single “Walking In Memphis.” O Pl A, Commre o
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Radio

®STEVE STEPHENSON has been
named VP/GM at Crown's Diamond
Broadcasting. He will retain VP duties
at Ruby Broadcasting. Concurrently,
ALTHEA BAUERS has been upped
from Financial Controller to Chief Fi-
nancial Officer at Crown

® CRAIG RAMOS is elevated from AE
to Regional Sales Manager/Seattle at
KBBT & KUFQO/Portland.

Records

® MARJORIE LOMENZO is tapped as
Sr. VP/Financial Operations at Poly-
Gram Holding. She moves up from VP,
Finance & Administration

® GARSON FOOS is promoted from
Director to VP/Product Management at
Rhino Records

Born To:

Arista Exec. VP/Operations
Roy Lott, wife Carol, daughter
Ariana, June 29

MJI Broadcasting Dir./Affil-
iate Relations Dan Wolkoff
wife Laura, daughter Rebecca
Gail, July 1

WOGL-AM & FM/Philadel-
phia PD Scott Walker, wife
Rhonda, son Ryan, July 11

WQOK/Raleigh PD/air talent
Cy Young, wife Vicky, sons
Christian Alexander and Victor
Dylan, July 11
Marriages:

WPYX/Albany air talent lan
Taylor to Shelley Pike, June
29 :

Columbia Atlanta promo rep E
Lee Durham to Diane Oblak
June 29

Impact Dallas promo rep Patt
Morriss to Karen Kolzek, July
13.

Condolences:

Former KFWBJ/Los Angeles
engineer Don Taylor, 66, July
6

&
D]

Althea Bauers

Judy Valsi

® JUDY VALSI has been elevated from
Promotion Coordinator to National
Adult Contemporary Promotion Man-
ager at Chrysalis Records

® BRAD POLLACK is upped from Na-
tional Director/Alternative Promotion to
Product Manager at A8M Records
Concurrently, SUE DeBENEDETTE is
elevated from International Marketing
Manager to Director of the division

® MARK EICHNER is promoted from
Talent Manager/A&R to Director/A&R
at RCA Records.

® LEOTIS CLYBURN has been ap-
pointed Director/A&R at Polydor Rec
ords. He had been Associate Director
Member Relations at ASCAP. Also
JOE BOSSO and LORI GRAVES have
been named Managers/A8R, with Bos-
so covering the East Coast. He was
previously Editor of Faces: Graves
comes from Island Records, where she
was A&R Coordinator

® KENNY ALTMAN switches from Di-
rector/Promotion to Sales & Promotion
Manager at Music West Records. Also,
KEN EVANS becomes Retail Market-
ing Manager and ANTHONY KING is
named Sales Coordinator. Evans
moves up from Sales & Promotion As-
sistant. King joins after being a buyer at
Whole Earth Access.

® SABRINA BROWN has joined the
sales & marketing division at Luke/At-
lantic Records

® KEVIN GIBBS is tapped as National
Marketing Coordinator/Black Music at
Epic Records. He had been an assis-
tant in the Publicity department.

® KEN JAMES and CYNTHIA JOMN-
SON have been appointed Local Pro-
motion Managers/Mid-South and Mid-
west regions, respectively, at Colum-
bia Records. He was previously OM at
Louisiana’s Grambling State University;
she served as Midwest Regional Pro-
motion Manager at Motown Records

Ken James

Cynthia Johnson

® HOLLY GLEASON has been named
Director/Media & Artist Development at
Sony Music/Nashville. She was former-
ly a freelance journalist and creative
consultant. Also, MANOLO DIAZ has
been tapped as VP/European Region
at Sony Music International. Replacing
him as President/Managing Director of
Sony Music Spain is CLAUDIO CON-
DE, who segues from President of the
Brazil division

National
Radio

® BIANCA MORGAN has been hired
as Director/National Sales Promotions
at the “Music Of Your Life” Radio Net-
work. She has a background in busi-
ness consulting and banking.

® MJI BROADCASTING has launched
the two-hour "Oldies Countdown,
hosted by Bob Shannon of WCBS/New
York; (212) 245-5010

® FESTIVAL XXV has been formed to
broadcast and distribute “The Music Of
The XXVth Olympiad: The Barcelona
Festival Of World Music 1992"; (818)
905-5511

® RON RIVLIN is upped from Manager
to Director/Program Sales at ABC Rock
Network. Other ABC appointments:
PATRICIA KRESNER segues from Di-
rector/Entertainment Programming to
Director/Program  Marketing; IRENE
MINETT moves from Director/Tour
Marketing & Merchandising to Direc-
tor/Entertainment  Program Develop-
ment; JOYCE MacDONALD switches
from Manager/ABC Direction Network
to the same post at ABC Rock Net-
work; JESSICA ETTINGER changes
from Manager/Entertainment Program-
ming to Manager/Affiliate Services; and
PAUL MIRALDI and BARBARA SIL-
BER change from Managers/Entertain-
ment Programming to Managers/Pro-
gram Sales. Also, the network will air
‘The ACC Superstar Spotfight On Re-
ba McEntire,” a three-hour American
Country Countdown special {August
30-September 2); {212) 456-5508

Industry

®BILL WYATT is appointed Direc-
tor/Urban Contemporary Music Divi-
sion at the Dick Clark Agency. Prior to
joining the new division, he headed
Hype Productions, his own promotion
and booking firm

)

G":
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Holly Gleason

Bill Wyatt

@ JAN MULLEN is now head of Direct
Management Group's music publishing
companies, Direct Planet and Direct
World Music. She moved from Cham-
pion Entertainment, where she was a
member of the management staff

® STEVE FARGNOLI, a music man-
ager, has joined forces with Addis/
Wechsler & Associates management
firm.

Animal — Nights WNCX/
Cleveland (704) 596-4840

Don De La Cruz — PD
KKBB/Bakersfield (805) 833-
2551

Greg Frey — Afternoons
WYYS/Columbia, SC (803)
781-6227

Dianna Get — Middays

WZDQ/Jackson, TN (901) 986-
4516

Kevin Hodge — Mornings
WOBM Monmouth-Ocean, NJ
{(201) 674-4335

Kevin Kenney — VP/GM
WXLK/Roanoke (703) 989-
7202

Crystal Lake — Morning
sidekick/news WYYS/Colum
bia, SC (803) 695-2753

Bill Mitchell — PD WYYS
Columbia, SC (803) 695-2753

Bill O'Brien — PD WYST
Baltimore (301) 964-0861

Ernie Odell — Asst. PD/after-
noons WZDQ/Jackson, TN
(901) 422-6388

Allen Orsini —
WYYS/Columbia
739-2287

Crazy Mike Paine — Even-
ings Satellite Music Network's
‘Z-Rock’ (214) 380-1525

Michael Reading — Dir
Nat'l Jazz & NAC Promo and
soundtrack Product Manager
MCA Records (213) 391-0105

Marc ‘‘The Shark’’ Richards
— Late-nights WKSE/Buffaio
(716) 652-1308

Machine Gun Steve Sears —
Nights WZDQ/Jackson, TN
(405) 258-2556

Nikki Stewart — MD/middays
WHHY/Mongtomery, AL (205)
288-4972

Andi Turco — Detroit promo

. rep Allantic Records (313)
259-6930

Roger Vestal — PD/mornings
WZDQ/Jackson, TN (901) 664-
6232

Jojo Walker — Production
Dir /nights WYUU/Tampa (813)
. 996-3908
 T——— . -
® RON WHITE, a radio program con-
sultant, has moved his office to 5824
Bee Ridge Road, #140, Sarasota, FL
34233; phone (813) 379-0701

Nighis
SC (803)

1-800-331-4438
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LOWRIDER

(on the boulevard)

LATIN ALLIANCE

featuring

WAR"

From the album Latin Alliance.

With KID FROST and MELLOW MAN ACE.

Management: Artists Alexander Ltd.
©1981 Virgie Recerds America, Inc.

1

Breaking Early At

KTFM add 26
KKFR

KGGI 25-23
HOT977
WCKZ

KKSS

KKXX add 20
B35
PWR102

290 add 23
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SIX GUIDELINES

MANAGEMENT

Writing Proposals
That Get Results

our success at winning ap-

proval for a program,

cause, or funding request
often hinges on how well you
write the project’s proposal.

Here are some guidelines for
writing top-notch proposals — for
in-house and outside jobs —
courtesy of “‘How To Write Like
An Executive” (Scott, Foresman
& Co.) authors Patricia
Westheimer and Vicki Townsend
Gibbs:

* Be direct. Don't bury your re-
quest at the bottom of a list of
reasons and justifications. Ask
for what you want right away.
You may, however, want to pave
the way with a little preliminary
info.

* Support the request. Bolster
your proposal with details and
reasons. A typical outline would

Latest Music
Library Debuts

roMusic recently intro-

duced the ““Abaco’” music

library, bringing the com-
pany’s CD collection to more than
400. Designed to be used for a vari-
ety of radio production purposes,
the discs are produced at Pro-
Music’s Fort Lauderdale head-
quarters.

The first five ‘‘Abaco” CDs
contain rap, pop, West Indies,
New Age, light jazz, and world
beat music. Another 12 discs are
slated to be released this year.
Price: $15 per CD. For more info,
call (800) 322-7879 or (305) 776-
2070.

Sonny Bloch, now celebrating
12 years on the air.

list purpose, scope, proposed ap-
proach, time, and costs.

* Use your
minology. Lace your request with
your boss’s or client’s own words
whenever possible. If he or she
likes to use “impact” as a verb,
put it in your presentation.

* Be specific. Don't generalize.
Also, be sure to describe out-
comes that can be measured.

* Be clear. Make your points
with short sentences that com-
municate clearly. Avoid big
words and excessively formal
language.

* Be brief. Research shows that
shorter proposals stand a better
chance of being read.

Relocation
Costs Up

he costs of relocating
Tvalued industry execs

from one city to another
are stil going up-up-up. Last
year, the costs of relocating a
typical home-owning employee
climbed 11.4% (to $45,620).

Companies have been hit
even harder when it comes to
moving new recruits and em-
ployees who rent their homes:
an average jump of 14.6% (to
$15,955) for the former and a
23.7% rise (to $13,193) for
the latter.

Source: Runzheimer int't

When you're deciding what col-

To test your color IQ, match
the color — your choices are

3. Futuristic

7. Mickey Mouse —

uid "QL ‘enig ‘6 ‘enig ‘g
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How To Choose

Between Two
Job Candidates

ou have two job candidates
i who are equally qualified.
How do you decide?

SF-based management consult-
ing firm Robert Half International
suggests you check their refer-
ences, give them a minor project to
see who performs better, and then
ask yourself which candidate. . .

* Seems to want the job most?

* Seems to be more willing to
work hard?

* Has done the most research —
and therefore knows more — about
your company?

« Knows the most about his last
employer? (Hint: Look for an-
swers that show analytical ability.)

*Is the most pleasant or lik-
able?

T

T

® August 34 — Dan O'Day's
Air Personality Plus+ seminar
Radisson Hotel, Detroit Airport

® August 22-24 — Talentmas-
ters Morning Show Boot Camp
Hyatt Ravinia, Atianta.

® September 8-10 — Burkhart/
Douglas & Associates Client
Meetings. Grand Hyatt Union
Square, San Francisco.

©® September 11-14 — NAB
Radio 1991 Convention. Mos-
cone Convention Center, San
Francisco

©® September 13 — Academy
Of Interactive Entertainment
Arts & Sciences conference
Executive offices, Los Angeles

© September 25-28 — RTNDA
46th International Conference &
Exhibition. Denver Convention
Center

Personal
Test Your Color~ Sense Personnel
T'fof;"‘:b‘;'u¥°y“é$g§£§§§ st Motivation
than you might think. 2.Hate __

ors to use on billboards, bumper aving trouble choosing the

target’s ter- stickers, or other promo items, 4. Healthtul Hright incentives to moti-
consider how most people will ivate your staffers® Kirk

perceive each color. DD e Malicki, President of Dallas-based

6.Fast Pegasus Personal Fitness Centres,

suggests you let your emp.oyees
decide for themselves.

silver, green, red, blue, pink, 8. Stability )

and black — most often asso- i By allowing staff members to
ciated with the following char- S-Cuality name their own incentives (with
acteristics: 10. Friendly - specific dollar values), you ensure

they'll be happy with — and moti-
vated by — the choices. Personal
picks can include limousine ser-
vice, expensive dinners, vaeation
getaways, time off, concert tickets,
and cold cash.

® October 2 — CMA Awards
Grand Ole Opry, Nashville

®October 3-5 — Concrete
Marketing’s Foundations For-
um. Los Angeles Airport Marri
oft

® October 3-6 — Society o
Broadcast Engineers Nationa.
Convention. Hyatt Regency
Houston

@® October 14-16 — Broadcasi
Cable Credit Association's 26th
Credit and Collection Seminar
Palmer House Hotel, Chicago

©® October 23 — John Bayliss
Foundation Dinner. Plaza Hotel.
New York City

©® October 24-27 — CMJ Con-
vention. Vista Hotel, New York
City

Sonny Bloch, host of America’s
longest running independent, 2-way
talk show about money, business,
real estate, and life, would like to
work for you for free. He offers 18
hours of live programming 6 days
per week (take aﬁr or part), plus a
daily afternoon business news show
with plenty of o enings for tKour
local news, traffic, and weather
reports.

Call him if you need instant
revenue and ratings. He is now

heard in over 200 cities including 90% of the
top 100 markets. There must be
areason that this broadcaster
has kept growing for 12 years.
The answer is simple: The
audience loves the show, the
sponsors love the show, and your
bank account will love the show!!
You can have him now. It’s as easy
as a telephone call.

Ask for Susan at
(212)371-9268.




BEST MIX...
.OF BARLEY AND HOPS?
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LIGHT BEER

| LIGHT BEER

hen it comes to successful marketing, no one can match the giants of the brewing

industry. For example, every light beer has the same basic ingredients...so why do
millions of consumers choose one over another? Beer marketers already know the answer:
Brand Loyalty. And, year after year, they continue to prove that it works.

Now, the lessons of brand marketing are available to radio through Stratford Research’s
proprietary B.R. AN.D." System. Brand Recall Analysis in Diarykeeping builds awareness
without resorting to unimaginative, money-wasting product battles that confuse listeners
and turn the ratings game into a guessing game.

B.R.A.N.D.™ blows off the foam and cuts through the clutter of “me-too” radio stations
to eliminate product confusion and tap into a unique identity that listeners will remember
at ratings time. If your station has a thirst for success, call Lew Dickey, President of
Stratford Research, at (419)698-1166, to hear what we can do for you.

STRATFORD RESEARCH
The Brand Leader.

MEDIA CENTER BLDG. It » 2965 PICKLE ROAD » TOLEDO, OHIO 43616  (419) 698-1166
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WEEKEND BOX OFFICE
JULY 12-14

1 Terminator 2: $20.73
Judgment Day (Tri-Star)

2 101 Dalmatians $10.28
(Buena Vista) *

3Boyz N The Hood $10.02

(Columbia) * WORLD'S GREATEST GUI-
4 Point Break $8.51 TARIST? — Faith No More's
(Fox)* Jim Martin, dude.
5 Naked Gun 2:: $7.32
The Smell Of Fear (_:OMING. ATTRACTIONS.
This week's openers include
(Paramount) Py 's B J
6 Robin Hood: $7.23 Bilt & Ted's Bogus Journey,

starring Keanu Reeves and

Prince Of Thieves (WB,
it leves (WB) Alex Winter, with cameos by

7;‘:?:,:%’33,;?"” KO Faith No More’s Jim Martin (as
8 City Slickers $5.84 the World's Greatest Guitar
(Columbia) Player), Taj Mahal (as the

9 Problem Child 2 $3.31 Gatekeeper), and Interscope
(Universal) band Primus. The excellent se-
10 The Rocketeer $2.86 quel sports an Interscope

soundtrack featuring Slaughter,
Neverland, Steve Vai, Faith No
More, Winger, Kiss, Richie
Kotzen, Megadeth, King's X,
Love On Ice, and Primus.

(Buena Vista)
All figures in millions
“First week in release
Source: Exhibitor Relations Co.

CURRENT

®B0YZ N THE HOOD (Qwest/WB)
Single: Just Ask Me To/Tevin Campbelt
Other Featured Artists: Ice Cube, 2 Live Crew, Yo-Yo
® POINT BREAK (MCA)
Single: Nobody Rides For Free/Ratt
Other Featured Artists: L.A. Guns, Concrete Blonde, Liquid Jesus
® ROBIN HOOD: PRINCE OF THIEVES {Morgan Creek)
Single: (Everything | Do) | Do It For You/Bryan Adams
(A&M/Morgan Creek)
® DYING YOUNG (Arista)
Single: Theme From Dying Young/Kenny G
Other Featured Artists: Jetfrey Osborne, James Newton Howard
® JUNGLE FEVER (Motown)
Single: Gotta Have You/Stevie Wonder
®DON'T TELL MOM THE BABYSITTER’S DEAD (Giant/WB)
Single: Pertect World/Alias
Other Featured Artists: Boom Crash Opera, Modern English, Flame
® NEW JACK CITY (Giant/Reprise)
Singles: | Wanna Sex You Up/Color Me Badd
For The Love Of Moneyi/Living For The City/TroopiLevert
Other Featured Artists: Ice-T, Keith Sweat, Guy
® THE FIVE HEARTBEATS (Virgin)
Single: Nights Like This/After 7
Other Featured Artists: Dells, Patti LaBelle

UPCOMING

®BILL & TED'S BOGUS JOURNEY (Interscope/EastWest)
Singles. Shout It Out/Slaughter
Drinking Again/Neverland
Other Featured Artists: Primus, Faith No More, Steve Vali

CBS-FM in LA Uses

i...- ,g

R

&

SRR

TOP TEN SHOWS
JULY 8-14

1 Baseball (Ali-Star Game)
2 Cheers
3 Designing Women
4 20/20
5 Roseanne
6 Murphy Brown
7 Northern Exposure
8 60 Minutes
9 Family Matters
10 Empty Nest

All show times are EDT/PDT unless oth-
erwise noted; sublract one hour for COT.
Check tistings for showings i the Mountain
time zone. Al listings subect to change.

Friday, 7119
¢ Chris Whitiey, "Late Night
With David Letterman™ (NBC,
12:30am)

* KKDA-FM/Daltas and
WGCI-FM/Chicago air talent
Tom Joyner is profiled on
‘Street  Trax" (syndicated:;
check local listings for station
and air time)

* Living Colour, "The Arsen-
io Hall Show" (syndicated:;
check local listings)

* Leon Redbone, “The To-
night Show Starring Johnny
Carson” (NBC, 11:30pm)

* Scorpions, Motorhead
and Mr. Big, ‘“‘ABC's in Concert
‘91" (midnight)

Saturday, 7/20

* Indigo Girls, "David Letter-
man

Monday, 7/22

* Divinyls, “Arsenio Hall

Wednesday, 7/24

* Bonnie Raitt, “Arsenio
Hali

* Diana Ross, “Johnny Car-
son

Thursday, 7/25

* Sam Phillips and T-Bone
Burnett, “David Letterman.

Fi

SR

g
1

he Globe reports that Mick
TJagger coaxed bride Jerry
Hall into forgiving 'n’ forget-
ting his “wild fling with sexy Euro-
pean model Carla Bruni” (recently
linked with Donald Trump) by pur-
chasing Hall a $4 million mansion
overlooking the Thames River!
Nevertheless, Jagger — who's
said to be getting no satisfaction
from the whole affair — reportedly
walks around the premises wearing
a "wall-to-wall scowl.

The Write Stuff

Celebrated songwriter Diane
Warren — whose hits include Milti
Vanilli's “Blame It On The Rain
Cher's "if | Could Turn Back Time
and 5283 others — describes her
dedication to the craft in this week's
People

‘I've written songs on Kotex, lyr-
ics on the palm of my hand. If | don't
have a tape recorder, I'll call home
and sing into my answering ma-
chine

Model Marriage

Barbra Streisand was moved to
tears when her only son, Jason
Gould, recently tied the knot — be-
cause he married “hunky" male un-
derwear model David Knight!

't was a very touching cere-
mony,” says a source on the
scene. “It's a shame Barbra miss-
ed it." Incidentally, both grooms
wore white (Globe)

Express Lines

* The Naw Republic devotes its
cover and 12 pages to an in-depth
think-piece on the history of the
Motown label

* Young M.C. rewarded 4-year-
old Joshua Pollard (who saved his
2-year-old sister from drowning)
by personally taking the tyke on a
recording studio tour (People)

* “Never say, ‘My mother has a
tattoo just like that' " — suggestion
from Entertainment Weekly's list of
Guns N’ Roses concert etiquette

New Home Springs
Jagger From Doghouse!

CLUB HIT — Cher's ex-bagel boy
Rob Camilletti allegedly engaged
funkster Rick James in a street
brawl outside the Hollywood nite-
spot where Camilletti tends bar.
Globe sources say the fight started
when James asked Camilletti
‘Where's your meal ticket, man>

¢ Linda Ronstadt has reduced
longtime manager/producer Peter
Asher’s title to “manager only" af-
ter a planned pop follow-up to her
recent LP was scrubbed (Peopfz)

* Michael Jackson's beloved
pet chimp Bubbles will soon be a
daddy! MJ is so excited that he's
hired an architect to build a nursery
for the baby beast (Globe)

* The Star says Madonna
‘swore like a truck driver" after be-
ing whacked on the head witt a
baseball bat while training for the
film A League Of Their Own." She
was treated at a local hospital for a
fractured nose

* Dolly Parton picks up expos-
ure for her forthcoming batterad
woman TV movie, "Wild Texas
Wind,” by posing in full bloodied 'n’
bruised makeup on the cover of the
National Enquirer

R&R doesn't run comic strips,
but we do take a comic trip eack
week through the nation's con-
sumer magazines in search o:
everything from the sublime ta
the ridiculous in music news.
R&R has not verified any of
these reports.

TM Century Jingles

The new Arbitron for New York shows
WCBS-FM Number One (12+ Mon.-Sun. 6 AM-
Midnight!) KOD] made the move to “Oldies
93, CBS-FM” in Los Angeles. They changed
their call letters to KCBS-FM and got great new
jingles from TM Century of Dallas!

Get The Best Jingles For The Book
Like CBS-FM and KIIS-FM IN LA; Cap
Cities/ABC’s WPL] and Bonneville’s “Mix
105" WNSR in N.Y.; “Kiss 108", WXKS-FM,

Boston;

Bonneville’s

WTMX and CBS
WBBM-FM “B-96" in Chicago; WPGC-FM in
D.C.; urban KJLH in LA; WXYV, “V-103"
Baltimore; KFRC-FM and KYA-FM; CBS’
K-Lite in Houston. In Dallas, where stations
KNOW jingle studios, majors like KVIL-FM,
KSCS, KEGL, K-LUV, KKDA-FM, KJMZ and
KOAI choose TM Century jingles more than
all other companies combined.

Call TM Century at (800) 937-2100 for a demo
of jingles to fit your station.

™ CceNntur

)7

14444 Beltwood Parkway
Dallas, Texas 75244-3228
Phone: (800) 937-2100

or (214) 934-2121



AC Consultants CHR Consultants

Either way you look at us,you'll win
with Alan Burns & Associates.

In Chicago, Pittsburgh, programming and marketing Radio station could use a boost,
Boston, Buffalo, Phoenix, support. call the firm that's becoming
Baltimore, Dallas, and mar- In fact, 90% of our clients America’s leading programming
kets all across the country, AC are format leaders and making and marketing consultants. Call
and CHR stations are winning more money than ever. So if Alan Burns and Associates today
with Alan Burns and Associates your AC, CHR, or Adult Hit at (703) 648-0000).

[ALANT
BURNES

&> Associates.




Yechnology Showcase

SUMMER STUDIO SALE
50% OFF LIST PRICE ON

Series VI and Series IV Consoles
with purchase of
Dynamax’ CTR94 Recorder/Reproducer
and two CTR92 Reproducers.

Complete packages from under $10,000.

Call Fidelipac for
\details and the name

of vour authorized
I: Broadcast Audio dealer.
Fidelipac Corporation » PO Box 698 o Moorestown. I 09857 USA » ot 609-235-3000
Thes offer may b wthdrawn at any b witgut prr e

Save $1000 / year...

On AP/UPI Paper & Ribbon Expense

WireReady capiures AP, UPI and other news-
wires with computers for a fraction of the cost
charged by big system vendors. NO WEEKLY

e 4 FEES. Simple buy-
X out price of $549.
24hr toll-free support
and free upgrades for
$99/yr. GST has
installations all over
the U.S.A. and our
customers will testify
to WireReady's ease
of use, power, and
unparalleled support. « Works in tandem with your
current APIUPI contract!

(800) 833-4459

Gerstmann Software Technologies
PO. Box 2356 Framingham, MA 01701 (508) 820-7284

AudioVAULT

the ultimate in digital audio central storage

Hard disk technology
makes AudioVAULT the ultimate record & playback
system, providing virtually unlimited storage of, and random access
to, short duration audio elements. No searching or cueing; access to
stored material is instantaneous, fully-programmable and fully-
automated. An ideal partner in satellite programming. Call Bob
Amold or Ted Lantz at Broadcast Electronics today.

®
E BROADCAST
ELECTRONICS INC

4100 N. 24th Street « P.O. Box 3606 « Quincy, IL 62305-3606
Tel (217)224-9600 - Fax (217)224-9607

Digimod 2000

Call us to find out why

the hottest upgrade package
is on the air in New York,
Dallas, Chicago, Denver and
Florence. These markets are
enjoying cleaner, louder,
pristine audio. Call
Broadcaster’s General Store
now to evaluate Digimod
2000 at your station —

I before your competition
does!!

Broadcaster's General Store
Florida Chicago il
004-6229058 703-231-7520 e

Atlanta Dallas

404-425-0630 817-275-1380

Put the

PROS

Back in
Programming

For a limited time only Koss is offering a
special price on the PRO/450, PRO/99 and PRO/75,
Stereophones 1o broadcast professionals.

For more information call
1-800-USA-KOSS.
Offer good to broadcast professionals only.

(I OS S stereophones

4129 NORTH PORT WASHINGTON AVENUE
MILWAUKEE, WISCONSIN 53212 U.S.A.

The Harrison PRO-790. The production
console with the hot sound for the
professional who likes to work fast without
complication. Whether your production is 4
or 8 track or hard disk, the PRO-790 is what
you need. For more information, call 615-
331-8800.

s Harrison__,

Quality Performance

The new Series 1 Cartridge Machine.
Full features, quality performance,
and excellent reliability at an attrac-
tive price.

A

For more information and the
name of the closest Series 1 deal-
er, call ITC at 1-800-447-0414 or
call collect at 309-828-1381.

CAPS 11

Digital Music System Pays for Itself

CAPS I, Computer Assisted
Programming System stores
124 hrs. of music on DAT
and spots on Hard Disk
Digital Deck. Al titles are
on-line and random
accessible. Auto-load
from music and traffic
scheduling software.
More convenience and
reliability than CDs
direct on-air.

Overnight walk away
savings pays for the
system.

Call Dick Wagner,
(800) 783-3454

_Reach
Equipment
Buyers In

Technology

Showcase

Call Henry Mowry

213-553-4330
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3 he number of bars, gas
* Tstations, appliance deal-

ers, and variety stores
declined during the past dec-
ade. However, the years 1980-

90 saw an upswing in several
. different types of U.S. busi-

i
|
i

| nesses, as evidenced by the E
| following chart: J
©  Retaliers Percentage ;
Q] Of increase
| Fast-Food Outlets 78% |
i Bookstores 76% |
§ Consumer Electronics :
3 Stores 54% |
% Newsstands 51%
Y Chain Drugstores 36% i
Jewelers 33% |
Chain Supermarkets 32% E
' Source. USNSWR ||

LIFESTYLES

EIGHT TRENDS

Despite Fragmentation,
Family Still Important

ess than 10% of today’s

American families mirror

the traditional (working
husband, homemaker wife, 2.5
children) model associated with
Ward and June Cleaver.

However, the fragmentation of
the traditional family unit doesn’t
mean that Americans value *“fami-
ly” any less. Following are eight
trends in U.S. families culled from
the latest Census Bureau informa-
tion:

« Most couples live together be-
fore they get married. This wasn't
the case even 10 short years ago.

« Marriage is taking place later
in life. Over the past 20 years, the
average age for a man’s first trip
up the aisle has increased 13%; for
their female counterparts it's up
15%.

o The reasons couples marry
have changed. Thanks to the popu-
larity of cohabition and a general
greater financial independence
among women, the dominant

reason has become the desire to
have children.

« There are more single-parent
households than ever. Today, well
over a quarter of U.S. children live
in such homes — a percentage
that’s doubled in the past 20 years.
These are not only the children of
divorce — almost one-third of
single-parent children live with a
parent who’s never been married.

« There are more single-person
households than ever. More than
one-quarter of all U.S. households
fit into this category.

« Young people aren’t leaving
the nest. More than half of Ameri-
cans 18-24 are living at home.

« Divorce rates are slowly drop-
ping from the record highs of the
mid-'80s.

« Birth rates are up a great deal.
This is mostly due to an unex-
pected increase from double-in-
come baby boomers who are hav-
ing children in their 30s.

||. e

first month!

MusicSCAN is a product of TAPSCAN, Incorporated
*Based on average market size and spot rate.

HERE ARE
THE SIX SPOTS

*

That’s all it takes! Just six spots per month* (or possibly less)
to pay for the world’s most powerful music scheduling software
system. That’s a small price for perfect rotations, great segues and
total format control. There’s no big investment in time, either.
MusicSCAN is the easiest to leam and use, so the station will be
sounding better in no time. The call for more information is priceless...
toll-free at 800-476-0469. We knew you could “spot” a great deal.

Incidentally, if you’re looking for a quick way to sell those six
spots, and then some, TAPSCAN has a complete line of sales software
systems for any size station and market.

But hurry! The last couple of stop sets could have paid for your

800-476-0469

0 -
i SCAN

Music Scheduling Software

Please cut along dotted line

he 1990s will be much
Tdiﬁerent from the 1980s

and "will require an en-
tirely new perspective, new
strategies, and new skills,” says
business and financial writer
Gary L. Klott in “The Complete
Financial Guide To The 1990s”
($22.50/Times Books/Ran-
dom House). Below are some
ins 'n’ outs Kiott says to expect
this decade:

Aicohol consumption
Tobacco use
Messenger services
College enroliments
Real estate

Early retirement offers
Network TV audiences
Births

Economic growth rate
Defense industry
Convenlence stores
Inflation
Jogging/aerobics
Manufacturing jobs
Pesticides

Consumer electronics
Video rental stores
Mainframe computers
Divorce

Job promotions

Job security

Rising, Falling Trends
Of The ’90s

ds
g Tre?

Environmental cleanup
Waste disposal
Health care services
Biotechnology
Retirement communities
& nursing homes
Home entertainment
Space commercialization
Infrastructure rehab
Healthiconvenience food
Space-age materials
Time-saving devices
Cost-saving devices
Highway/air congestion
Recordable CDs
Computers playing
more central role
Telecommunications/fax
machines/E-mail
information services
Goltffbicycling/walking/
cross-training
Energy prices
Service sector
Pharmaceuticals
Chilid/elder care
Alternative fueis
Flexible compensation
Flexible work hours
Digitalization
Foreign competition
Children's goods
AIDS cases
Elementary and high
school enroliment
Continuing education
Taxes
Cellular telephones

Barbecues Are Always Hot

Ithough the main barbecu-

ing season always seems to

coincide with the onset of

summer, people do crank 'em up
year-round.

In fact, the 8% of American

family households that own barbe-

cue grills use them 1.5 billion times
a year. In 1988 alone, charcoal bri-
quet sales totalled $645 million — a
figure that doesn’t even account for
the significant percentage of gas-
powered grills in the market.

Source: Barbecue Industry Assn.

GRS C_

TAKEUS
FOR A SPIN

Test drive Omni's Professio_r_\_ﬁal
Broadcast Series and find out
why it's the ultimate production

music library!

e Over 400 different themes

¢ Fully orchestrated

« Digitally mastered for superior sound
+ Stingers, cues, logos, zaps and bumpers
e ONLY $99 AMONTH FOR UNLIMITED USE

\

Call (toll free) for your free test drive today ~

800-828-6664
The PROFESSIONAL BROADCAST SERIES

52 Main Street ¢ Port Washington ¢ New York ¢ 11050
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SALES & VMIARKETING

Accelerating Your Collection Procedure

ollecting accounts receivable is difficult when the

economy is good, much less when times are tough.

If your accounts receivable turn (the average num-
ber of days it takes you to collect your invoices) has re-
mained the same or increased over the past year, you
might want to consider implementing a new system.

Changing your collection proce-
dure can benefit not only you, but
also your clients. This week I'll of-
fer some options for you to con-
sider. But first, let's set some
goals.

One idea may be to reduce your
AR turn in seven-day increments
over each 90-day period. For exam-
ple, if your current turn is 87 days,
your first three-month target
should be to bring it down to 80
days, and then to 73 days over the
next three months — until you have
it between 50-68 days (an effective
station average).

66)

The problem with
most prepayment
formulas is they
simply don’t offer
advertisers
attractive enough
incentives to
prepay or pay
within 30 days.

t

There are two factors in ac-
counts receivable: direct business
and agency. Although direct busi-
ness certainly is easier to influ-
ence, it’s possible to generate a
quicker turn from the agencies — if
your payment procedure allows
them to either save their clients
money or gain a greater percent-
age through prepayment terms.

66)

Sensitizing both the
sales staff and
management to
using accounts
receivable as a

negotiating tool can

get your accounts
paid more quickly.

99,

Terms Of Endearment

The other option at the agency
level is using the terms to negotiate
the rate. What are your terms?
How well understood are they by
your advertisers and your sales
staff? Some stations would be
hard-pressed to answer these ques-
tions, other than *After 90 or 120
days we cut off the advertiser,” or
maybe “We offer a 5% prepay-
ment cash discount.”

Sensitizing the sales staff and
management to using accounts re-
ceivable as a negotiating tool can
turn a station’s negatives into posi-
tives and get your accounts paid
more quickly.

For example, suppose an auto
dealer is demanding a better rate.
Your station wants the revenue,
but will have to drop the rate to get
it. Instead, you can simply nego-
tiate the payment terms, changing

/

Isn’t It Time You Blew Your
Gompetition

/" always hits

SISTER is a unique television

Away?

her target.

spokespersonality for radio,

now produced and marketed
exclusively by MEBANE COMPANIES.
Call today for the new Fall 1991
Demo Reel

(615) 269-3079
MEBANE COMPANIES

121531 ACKLEN STATION
NASHVILLE TN 37212-1531
FAX (615) 292¢5624

By Chris Beck

only the percentage down or the
balance due date.

Tiered Payment

Our industry can learn a great
deal about payment methods from
those involved in big-ticket sales, I
believe in a several-tiered payment
system, with the first tier repre-
senting a hefty discount of 15%-20%
a month, depending on bank rela-
tions, AR funding, and percentage
of business on installment and
credit.

The problem with most prepay-
ment forrnulas is they simply don’t
offer advertisers attractive enough
incentives to prepay or pay within
30 days. Every situation is unique;
below are just two approaches:

* Prepayment (entire balance)
received 24 hours prior to start of
schedule, 10% discount; 10 days af-
ter schedule, 7% discount; 30 days
after schedule, no discount (billed
amount)}; more than 30 days after
schedule, billed amount increases
(this depends greatly on your state
laws).

 30% down prior to start of sche-
dule, 30% due 10 days after sche-
dule, remaining 40% due 45 days
after schedule.

Documentation
Implementation

To see an appreciable change in
your collection process — regard-
less of your strategies and terms —
it's imperative that you print it out
on an easily understandable one-
sheet that includes boxes by each
payment method for clients to
check and a space for their sig-
natures.

If you don’t offer terms, it's still
important that your staff receive
an authorized signature on a sim-
ple — but legally binding — one-
sheet prior to the schedule’s airing.

66)

One option more
pertinent to smaller
markets is to allow
direct-billing clients

to charge their
payments on a

Visa, Mastercard,

or Discover card.

99,

Invoice Routing

Getting the invoice to the right
person is critical. Another item
that’s important to have on the cre-
dit approval sheet is the contact
(and phone number) for accounts
payable. Not only will you need this
info to alert them to the agreement,

Seven Steps

charge payments

-

To Speedy Returns

* Reduce your accounts receivable turn
* Use terms to negotiate rates

* Document your payment options

* Get the invoice in the right hands

* Allow direct billing clients to

* Implement continuous billing
* Know what your clients expect

66)

To see an
appreciable change
in your collection
process —

regardless of
your terms —
it’s imperative that
you print it out
on an easily
understandable
one-sheet for
clients to check off
and authorize.

t

they may need to contact you to is-
sue your station a purchasing order
or vendo= ID number.

It’s not uncommon to get some
info on the outside accounting firm
that issues checks, if the client it-
self doesn’t do so. This way, both
parties will receive invoices, with
the original going to the accounting
firm and a copy going to the client.

Plastic Fantastic

One option more pertinent to
smaller markets, where the total
schedule tends to be smaller, is to
allow direct-billing clients to
charge their payments (or a per-
centage thereof) on a Visa, Master-
Card, or Discover card.

With the first two cards, the
transaction becomes cash to you as
soon as 1t’s credited to your bank
account. When you have a mini-
mum charge — e.g., $250 — the
percentage charged to you is mini-
mal. Only when average trans-
actions are consistently small do
bank cards become more of a has-
sle, but this is usually something
that affects retailers, not radio.

Expediting Billing

Another way to accelerate your
‘ARs is to review how quickly in-
voices are leaving the station. If
you aren't using continuous billing
— in which invoices are mailed
within 24 hours of the schedules’
completion — you might want to
switch from weekly or monthly
billing to this method.

If a high percentage of your ac-
counts receivable come from an-
other city, look into getting a lock
box in that city. A lock box is a
local address to which checks can
be sent and deposited directly into
your account.

For clients that have accounting
fax numbers, you could fax your in-
voice and follow it up by mailing
the original. Of course, there are
always those stations that swear by
mailing self-addressed, postage-
paid envelopes along with their in-
voices,

Client Expectations

Make sure you know what your
clients expect from a campaign on
your station. As we’re all painfully
aware, slow payment (or non-pay-
ment) is directly related to our fail-
ure to communicate with clients,

It’s a good idea to have a new-ad-
vertiser checklist that addresses
their expectations, how they're go-
ing to monitor the campaign's re-
sults, what results they get from
other media, and the impact of
weather or major local events on

their past campaigns.

Chris Beck is the President®
of Beck Marketing Group, an
international sales and market-
ing consulting firm. if you have a
question about a column or a
topic you'd like to see addres-
sed, he can be reached by
phone at (818) 594-0851; by
fax at (818) 594-5030; by
Prodigy electronic mail at ID #
SRTN15A; by CompuServe at
ID # 76066,3334; or by mail at
22900 Ventura Blvd., Suite
340, Woodland Hills, CA
91364.
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DAT
Continued from Page 1

Tandy Corporation President
John Roach told R&R the proposed
royalty would amount to about six
cents per tape for Philips Elec-
tronics’ digital compact cassette
(DCC), which should hit the mar-
ket next year. Initially all re-
corders for the new technologies
are expected to incur the maxim-
um royalty ($8/$12), but Roach
said that shouldn’t be a major fac-
tor for most consumers. ‘‘Most of
the machines will be players,
80%-90% of them, we expect.”
Play-only machines would not be
subject to royalty payments.

Most record companies have
been hesitant to embrace DAT, ow-
ing to home taping concerns and a
lawsuit against Sony Corporation
by songwriters who'd claimed a
loss of royalty income. That suit
was dismissed as part of the tape
royalty agreement. With the road-
blocks falling, Warner Bros. Rec-
ords VP/Publicity Bob Merlis said
his label expects to issue music on
DCC and hopes it “may fill the
diminution in sales for cassettes.”

Congress has rejected past ef-
forts to impose copyright royalties
on blank audio or video tapes. Pro-
ponents are optimistic because this
bill, which doesn’t yet have any
congressional sponsors, has sup-
port from both the recording and
consumer electronics industries.
Senate Copyright Subcommittee
Chief Counsel Karen Robb said
she’d seen a draft of the bill and
that representatives of RIAA and
ASCAP would be meeting with Sen.
Dennis DeConcini (D-AZ), the sub-
committee chairman. ““No decision
has been made on {DeConcini's]
sponsorship,” Robb said.

Consumer Union Director/Wash-
ington Office Mark Silbergeld said
his group was *skeptical” of the
royalty proposal. He said one key
point for justifying royalties on
blank tape was to demonstrate lost
revenues to the recording industry
from home taping. “We still feel
that they have not done that,” he
said.

Members of the Home Record-
ing Rights Coalition, which in-
cludes EIA and many manufac-
turers, are divided over the royalty
proposal. One member group, the
American Council Of The Blind, is
“opposed to any legislation that
would bring royalty charges on
blank audio tape,” according to
spokesman Nolan Crabb.

Simon T
Continued from Page 1

Keating, who joined Beasley two
years ago, said in his letter of res-
ignation that “the time has come
for me to move forward in my
career.”

Beasley owns 17 stations in 13
markets, the most prominent of
which are KRTH/Los Angeles,
WXTU/Philadelphia, and WPOW/
Miami.

WKKYV

Continued from Page 16
isville and was on-air at KSOL/San
Francisco.

Among persons 12+, WBZN
ranked 15th (2.2) in the spring
Birch and tied for 15th (1.8) in the
winter Arbitron.

on the following formulas:

invoice.

Tribunal as follows:

25.60%

Digital Tape Royalties

Who Pays:

Based on proposed digital home taping legislation, manufacturers
would pay into a royalty pool collected by the U.S. Copyright Office based

1) Digital Audio Recorders — 2% of the wholesale price of domestic
machines or 2% of the customs invo.ce for imported machines. A maximum
payment of $8 would apply to devices containing one recorder and a max-
imum of $12 to those with two or more recorders. (There would be no roy-
alty payment on play-only machines.)

2) Blank Digital Audio Tapes — 3% of the wholesale price or customs

Who Gets Paid:
Royalties from the pool would be distributed by the Copyright Royaity

38.41%
I Labels
B Arists
Songwriters
[0 Publishing
Bl AFM
[0 AFTRA

Nevilles Fight Censorship

RIAA Pres:dent Jason Berman (c) presented the Neville Brothers with an
honorary plaque in recognition of their efforts to fight music censorship in
Louisiana. Pictured with Berman before a Vienna, VA performance are (Ir)
Charles, Art, Aaron, and Cyril Neville.

Sun Net
Continued from Page 1

the rate of $7000 per month — from.
WEND/Brandon (Clearwater).
FL, which carries Sun Network
programming exclusively.

Hatemongering Charges

Founded by businessman Willis
Carto in 1955, the Liberty Lobby de-
scribes itself as a “pressure group
for patriotism.” Its agenda in-
cludes support for lower taxes and
reduced government spending, as
well as opposition to busing, gun
control, and U.S. involvement in
the United Nations.

However, the Anti-Defamation
League of B'nai B'rith calls the
group “the wealthiest and one of
the most active anti-Semitic organ-
izations in the United States.” Ac-
cording to the ADL, the Liberty
Lobby's newspaper, The Spotlight,
frequently features anti-Jewish,
anti-Israel articles, including
stories supporting Carto's belief
that the Holocaust never happened
and others praising the neo-Nazi
Skinhead movement. The Sun net-
work has recently aired spots for
““The Turner Diaries,” a novel that
has become a bible for white supre-
macists.

In 1986 a federal district judge
ruled that the Wall Street Journal
did not libel the Liberty Lobby
when it branded the group “‘anti-
Semitic.” That ruling was upheld
in a federal appeals court decision
written by Judge Robert Bork.

Vincent Ryan, Chairman of the
Liberty Lobby's Board of Policy,
dismissed charges of anti-
Semitism against the group. “It’s
utter nonsense and they know it,”
said Ryan, who declined further
comment.

Money For Expansion

Kayla hopes to raise up to $3.5
million with its proposed offering
by selling as many as 400,000 units,
each consisting of two shares of
common stock and a warrant for
one additional share. Proceeds
from the offering are slated for use
in acquiring some capital equip-
ment and bolstering Sun’s market-
ing, sales, and affiliate relations ef-
forts.

Ryan refused to discuss the of-
fering. Federal securities law bars
companies from discussing propos-
ed stock offerings until the SEC has
approved the sale.

Besides owning a significant por-
tion of Kayla, the Liberty Lobby is
both the company’s bigges: cus-
tomer and one of its largest credit-
ors. According to the registration
document, 43% of the $1.8 million in
revenue Kayla generated from
January 1989 through March 1991
came from spot advertising and
program sponsorships purchased
by the Liberty Lobby. The group
currently sponsors two programs
on the Sun Radio Network — the
nightly ‘‘Radio Free America” and
a weekly show called “Editors
Roundtable,”” which features
writers from The Spotlight.

Since 1989 the Liberty Lobby has
loaned Kayla $1.6 million. The
company currently owes the lobby
approximately $1 million in the
form of a promissory note bearing
10% interest.

Despite the Liberty Lobby’s sup-
port, the offenng document says
Kayla remains undercapitalized
and unprofitable. In order to sur-
vive, the company admits, it needs
“significantly” more money than
the proposed offering might gener-
ate.

—Pat Clawson

WALE
Continued from Page 15

McCartney said no criminal
charges will be filed, primarily be-
cause station employees did not ac-
tually call the police and because
the broadcast was promptly identi-
fied as “‘a dramatization.”

“QObviously we weren't happy
about the situation,” said McCart-
ney. “{But] our conclusion is that
[the hoax] falls short of criminali-
ty, though there was a bit of irre-
sponsibility.”

Although McCartney said the de-
partment has contacted the FCC
about the hoax, those concerns
have not yet reached the agency’s
Mass Media Enforcement Divi-
sion, which is responsible for deter-
mining whether Commission rules
have been violated.

Enforcement Chief Chuck Kelley
said he was familiar with the inci-
dent from media reports, but could
not comment on it until he learned
more about the episode.
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FUNKY BUNCH

Featuring Loletta Holloway

Vibrations”

Second Week:
Most Added Again!!

P1 CHART Debut £3)
70 CHR Reporters

Including:

MOJO add 25
WAVA add 24
KRBE add
PRWO6 add

B96 add 29
WPHR add 31
HOT102 add
KOY-FM add
HOT977 add
KUBE add
HOT97 deb 29
WIOQ deb 20 hot
WNVZ deb 24 WEGX
WDFX deb 26 PRO-FM
WHYT deb 17 hot :ggl"
KISS deb 23 hot

KMEL
Q106 deb 30 . . . And Many More

WKSS deb 26
HOT95 deb 26 hot
KKSS deb 24
WXKS 21-15 hot
WZO0U 28-19 hot
WPGC 26-23
PWR99 29-26 hot
KKFR 34-24
FM102 28-25
WQGN 16-11 hot

WMXP 20-17 hot
Also Breaking At:

Produced by Donnie Wahlberg for Donnie D Productions
Co-Produced by Marky Mark and Leo Okeke
Management: Mary Alford

D

eastwes!records america

INTERSCOPRE

STREET TALK

Indies Calling PD Slot Shots?

id a GM withdraw the offer of a PC gig

due to pressure from an independent

record promoter? Last week, ST
reported that KLYV/Dubuque, IA PD Jeff
Davis had resigned to accept the PD gig at
WKEE/Huntington, WV

This week, Davis told ST that WKEE GM
Touffie Kassab called him Monday morning
(7/15) and — without explanation — withdrew
the offer

Word on the street is that Kassab's
sudden change of heart may have been the
result of a battle over which indie would work
with the station. At KLYV, Davis had a
relationship with indie firm Jetf McClusky &
Associates — but WKEE works with indie Bill
Skull

Davis told ST that he and Kassab agreed
he'd drop McClusky and work exclusively with
Skull at WKEE. But Davis said that Skuil
apparently wasn't convinced, and persuaded
Kassab to renege on the offer.

When contacted by ST, Skull denied he
had anything to do with Davis's failure to get
the gig. ST's repeated calls to Kassab went
unreturned

Rumors

* is Chase getting ready to sell WKBQ/St. Lou-
is? Have people already been in to kick the tires?

® Spike those rumors that Gannett has sold
KOAl/Dalias.

* Is AC Star 94 (WSTR)Atlanta contemplating a
return to CHR? Word has it that the move's in pro-
gress — witness the hiring of crosstown Power 99
midday personality Boomer for afternoons. Does this
mean more programming duties for MD Jim Mor-
rison?

* Is WEGX/Philly morning man John Lander
huntin’ for a new sidekick?

¢ While Hot 102/Milwaukee late-night dude Kel-
ly Michaels joins Hot 94.7/Chicago as Creative Sar-
vices Dir., Hot 94.7 PD Gregg Cassidy was or a
‘working vacation” this past week scouting out more
hirings . Is Power 108/Cleveland MD/midday person-
ality Ed Brown headed to Hot 94.7?

* In the wake of Epic Dir./Dance Promo Dave
Costanza exiting, is Epic Mgr./Dance Promo Frank
Ceraolo about to experience a change in elevation?

® Are Zoo Entertainment and Curb Records
chasing former KZHTISLC MD John Griffin for a pro-
mo slot?

® Has CHR Hot 99.9/Allentown hired consultant
Pete Salant? Does this mean the station is moving in
a more adult direction?

e |s WBXX/Battle Creek, Mi PD Joe Dawson
pointed for the PD chair at WGRD/Grand Rapids?

* Wasn't that Z100/NY night dude Kid Kelly
spotted in the MTV studios last week?

| HITS 'N’' MYTHS — Making a keynoting appearance

at last week's Upper Midwest Conclave in Minneapo-

lis, “Hit Men" author Fredric Dannen told the assem- |
bled multitude that his interest in the record business
began when he learned that “20-25% of the iabeis’ |
revenue was being spent on fewer than a dozen inde-
pendent contractors,” adding that the industry was
comfortable with this arrangement until it became “a
financial drain."

Stating that while "CHR wasn't corrupt across the |
board, [but] it was more widespread than was recog:
nized,” Dannen continued, “what worries me is that
the industry doesn't want to regulate itself. It wouldn't
surprise me to see the system back in the same place
it once was

Meanwhile, Dannen was interviewed in Sunday's
New York Times, where he provided the following
priceless description of industry reaction to his now-
in-paperback book: “I thought the people who
weren't mentioned In the book would be supremely
grateful, and that everyone who was mentioned
would despise me. But it's been the exact opposite.

At presstime, Davis's future was uncertain
KLYV GM Kevin Kelly had already begun
making moves to replace him. However, it's
not outside the realm of possibility that Davis
could stay on at KLYV at least temporarily

’ Send Lawyers, ‘
Guns N’ Roses

Looks like Geffen's legal action against
Mercury Records and its individual employees
over leaking that Guns N’ Roses track (ST
5/24) will go to trial.

ST hears Mercury tracked down
another employee — not promo domo
Doug Burton, who provided the tape to
WMMS/Cleveland — involved, but this person
refused to reveal from whom the tape was
acquired.

When asked to comment, a Geffen

spokesperson told ST: “Let's see what he tells
the judge under oath.

Continued on Page 31

PROBLEM SOLVING TAKES TIME..

Our Associates work withi no more than twelve clients. This
limited list policy gives them the TIME fo help you win!
TOTAL SERVICE, PROVEN RESULTS!

K

39 MAYBERRY ROAD, CHAPPAQUA, NEW YORK, 10514 914-666-0175
BROADCASTING CONSULTANTS
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GOING FOR ADDS NOW!

“Now...thats a hit!!!"* Jon Anthony, KBEQ
“This is a smash! Tested great! A lot of built-in interest from listeners. This is a Sly And The Family Stone for the '90's!"’
- Dave Hoeffel, WPST
“It's a really cool summertime jam with an alternative twist. Has major crossover appeal, looks like a Top 40 hit to me!!!"
- Pam Grund, WIOQ
““This band isn't as good as they say; it's better." - Musician
® 200,000 wunits
® Active rotation on MTV™
® #1 for over 6 weeks at CM| & Gavin
¢ On tour now

Everyday Sunshine, the new single and video from **The Reality Of My Surroundings."’

il As Long As it Takes.

On Columbia

46142
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WNEW (AM) & WYNYINY Station Mgr | « T .
Peg Kelly has exited the Westwood One / o ) 2014
stations, and her position has been eliminated. | -
'YNY VP/GM Den Nelson will oversee the AM: | MANUAL NORIEGA s
an official announcement naming him GM is . o , ” \ /e
expected shortly. | SADAM Hussswf 23 _é:z i ,"

! 3 3300000

ST hears Todd Pettengill — the former | woz - 2 [orabtinC e l l
OM/PD/mornings at WFLY/Albany who was | ~Ther E:,‘;,Li\ormLus T¥.
slated to do mornings at WIOQ/Philly — now | 5™ pree g A faon FIUBAEET | , :
is headed for mornings at WKSS/Hartford. | Tmieeo i 2019-074-008 ‘ 3 ..'
He's replacing OM/morning man Jerem L= m -
Saage g y | Cover Your Assets You can't say it

Speaking of '10Q, word is the $$$$ Y
that Z100/NY middayer Shadow Steele wants ndepencent Country promoter/producer Ray Ruft
to become PD at the EZ outlet are HUGE! Ihas been charged with conspising to defraud the

U.S. government, while three alleged con-

2100 VP Prerammmg Steve ngsmn toid federates have been charged with trying to bilk the

ST, “If he can get that kind of money, he's got Federal Reserve Bank of Dallas out of $33 billion
my blessings. As Ruft allegedly waited at a nearby hotel, three
10Q VP/GM Gil Rozzo told ST he'd “like men presented an international certificate supposedly
to have wrapped up the PD search drawn on the bank in the name of Saddam Hussein.
yesterday,” but at presstime was still without a HEwGEyer, gewenmEn clicials began 1o levaret
something when they noticed
programmer. ¢ Saddam was spelled with anly one "d.
e The note was dated 1967 and signec by
Elektra Sr. VP/GM Brad Hunt has been in Treasury Secretary James Baker. (Baker, now Sec-
Nashville the past couple of days, reportedly retary of State, held the treasury past from 1985-88.)

Further investigation, according to newspaper
. accounts, revealed these fun factoids:
* The three accused defrauders also had similar
nu,nb'es documents in the names of Manuel Noriega, Idi
Amin, and Fidel Castro.

* These purported assets added up to $766

* Veteran programmer Jim Crowe suddenly re- i 27 - )
signed the WAQX/Syracuse PD post last Thursday » Half the $166 frillion was earmarked for Presi-
(7/11). ST hears dem ole “philosophical differences” dent Bush 30 that he might reduce the federal budget
led to the lickety split-decision. defict

o Bill O'Brien exits the PD post at AC 92 While Ruff and the three others were released on
Star/Baltimore. their own recognizance at a hearing last Friday

« In the wake of WFBQ/indy MD/midday man (7/12), ST has obtained copies of the questionable
Jay Baker's move to mornings at WOFX/Cincy, night financial documents, which we've faithfully reproduc-
rocker Ace Cosby — a 10-year station vet — adds ed above.

MD duties, Sports Dir. Chic McGee takes over
10am-2pm, and weekender Dave Gundaker (Gunn)

slides into overnights. - 2 .
I 3 :Ng:;mci annual Multiple Sclerosis Bike interviewing candidates to head the label’s The new Sl“9|e from
Tour raised a record $500,000. 1992 entry into Music City. Among the names the NO 1 dOIlb H
* WMYK/Norfolk names Jim Hunt GM. he's been talkin' to are WB/Nashville 3 le platmum
I e o VP/Promo & Mktg. Nick Hunter, album QUT OF TIM
as been name al assic C aKers- o
tield, replacing Don De La Cruz. MqAINaSh‘t'"e Exec. vP Tony Brown,
« Kevin Kenney exits the VP/GM siot at CHR Epic/Nashville VP/A&R Bob Montgomery, and
K92/Roanoke. indie producer James Stroud.
* CHR WYYS/Columbla, SC will flip to Country NEW & ACT'VE
on August 1 KFWB. R rt f g
o KXUS/Springfield, MO ups APD/afternoons y Reporter in 3rd “Most Added”’
Rick Moore to PD; John Stuart exits. Kris Lindsey Multi-Million Suit

segues from overnights to MD/middays. 90/ 81
» Paul Michael Tyler has been named acting PD Former KFWBIL.A. reporter William

at AC WKSZ/Philly. . Nl . ; RE
. Foimer EXORICREEE EE el Munoz Jr. has filed a multi-million-dollar racial Including these P-1’s

Gaither now occupies the OM/PD chair at crosstown discrimination suit against the Group W all- B104 add

CHR WSSX. No change in 'SSX consultant Bob News station. Munoz alleges he was fired one M0JO add 30

Travis's status. ' year ago after compiaining he was the victim

sam; R&‘;‘:i;'mg“\g'_s t::z "e"(”N:g a;sct’:gr:’ess‘:;: of discrimination and that KFWB's news WEGX add 30

week. ' ' coverage was biased against minoritie;. WAVA add 22
o Former KFMK/Houston APD Bob Edwards Munoz charges — among other things — PWR99 add 30

has been appointed PD at crosstown Gold KNUZ.

PWR95 deb 16

Continued on Page 33
KRBE 15-14
B97 add
M e i e WNVZ add
A i it a1y S gh gt I KKRZ add 30
TPAcKS I8 :ocoecimcre  vhaiever oot s KISN add
knocking ‘nei DRSS
th em UBRARY OUT THERE." R Track: @ MTV Exclusive!

KEITH EUBANKS PRODUCTION DIRECTOR

PRODUCTION DIRECTOR 98 ROCK-WIYY, BALTIMORE

de dl POWER 99-WAPW, ATLANTA
a H % © 1991 Warner Bros. Records Inc.
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EARNING INTEREST DAILY.

KX

3Ae ﬁrdt b-acL ﬂom -tAe ﬁ)rtécoming a/ éum
HOT WIRE (91714)

Management: Freefall Talent Group °
5 Active Rotation
All Day Parts !

AOR Tracks 48-(% -
AOR Albums Debut

.eastwestr ds america © 1991 Atlontic Recording Corp. A Trne Worner Company



STREET TALK.

Continued from Page 31

that KFWB routinely identified crime suspects
as “black” or “Latino,” but never as “white.”
He also claims he was barred from using
Hispanic pronunciation of Spanish words,
including Los Angeles.

Munoz not only wants his job back with an
unspecified amount of back pay, but also $7.5
million in punitive damages, and an injunction
against future discrimination by the station.

KFWB Exec. Editor Bill Yeager sad the
station’s rules for identifying suspects by race
are “laid down in concrete” in the station’'s
style guide. The station's only rule for
pronunciation, he said, is “just pronounce it
right.”

Yeager dismissed Munoz's allegations as
“absurd,"” predicting, “The truth will come out
when we have our day in court.”

} The Allen & Allen ‘
Show Continues

WWIN/Baltimore morning co-host/
Promotion Dir. Jacqui Allen heads to WUSL/
Philly as Promo Dir./swing. WWIN midday
personality LaDonna Monet joins 'USL as MD.

WWIN counters by grabbing Toni Alten
from mornings at crosstown WEBB. The latter
Allen will team with remaining 'WIN wakeup
artist Dave Allen, thus keeping the Allen &
Allen show raiiin' along.

Z100/NY morning zoo Production Dir
Bruce Maiman defects to become Scott
Shannon’s producer at Mojo. Mojo late-night
rocker Kim Ashley also shifts to mornings, but
her move doesn't fill the ongoing vacancy for a
Shannon sidekick.

Ashley, incidentally, has picked up some
parttime VJ work at MTV.

Steve Perun isn't the only CHR
heavyweight Pollack Media Group is chatting
with about joining the consultancy. ST hears
company Prez Jeff Pollack is also talking with
a number of employed CHR PDs. Look for a
final decision by mid-August.

Chameleon Records — now NY-based
and helmed by Daniel Pritzker and Bob
Buziak — has shifted distribution from CEMA
to WEA, and will be a joint venture with
Elektra Entertainment. More next week.

TOTAL ECLIPSE OF THE HEART — Talk about your
best-leied plans. KKBQ/Houston PD Dene Hallam
and crosstown KODA account exec Kimberly Ruiz
chose to exchange wedding vows in Hawali during
the solar eclipse, copping 16 tons of national and lo-
cal publicity — including the above post-ceremony
photo — in the process.

4 N

B

Amped Up

oing ta 11 on the
Four Horsemen's
debut single, ‘‘No-

body Said [t Was Easy,'" the
100-watt heads 'n’ twin
bottoms at Def American
stacked up Promo item 0’
The Week honors by hump
ing gear for selected pro-
grammers in the form of ac-
tual Marshall *‘MS-2"" mi
cro amps — customized (in
time-honored stenciled fashion) with the band's name 'n’

| label's logo. Air guitar included. Batteries not. I

As the hunt for a new PD at KOY-FM/
Phoenix continues, ST hears APD Steve
Goddard is stepping up to the plate and
looking to connect.

Nevertheless, ST hears all those former
Phoenix folks mentioned last week are winging
their way in for face-to-faces with KOY-FM
VP/GM Nancy Reynolds over the next few
days. And is former B97/New Orleans PD
Greg Rolling about to add his name to that
laundry list?

CBS has flipped the calis on Gold KODJ/
L.A. to KCBS-FM and the handle “CBS-FM."
ST's Dr. Memory notes that this is the fourth
call letter change for the facility in the past
eight years. The staff and format remain in
place, officials assert, but ST wonders it a stab
at the first all-News FM is a possibility down
the road.

By August 1, Malrite’'s News/Sports/Talk
WDGY/Minneapolis will have segued to an all-
Sports lineup and the calls KFAN. The WDGY
calls were the state’s oldest, dating back to
1923.

Ccentinued on Page 34

Rumbles, Pt. Il

¢ Sean Caldwell becomes the new Production
Dir. at WEGX/Philly, having done similar duties at
WDF X/Detroit.

* Former WWKA/Orlando MD Kevin Ray has
been named acting PD at WIRK/West Palm Beach.
WIRK VP/GM Allen Chapman expects to name a PD
by the first week of August.

¢ Former WVIC/Lansing MD/midday personality
Laura Kelly grabs weekends/swing at WBXX/Battle
Creek, Ml

o WAZY/Lafayette, IN morning man Jim Parker
exits for MDfafternoons at WVIC/Lansing, MI.

¢ WHHY/Montgomery MD/midday personaity
Nikki Stewart is exiting.

o WKSE/Buftalo late-nighter Marc Richards ex-
its.

¢ KFTZidaho Falls afternooner John Milier
cops the MD siot, replacing Brent O’Brien, who
takes MD duties at Hot 94.9/SLC.

July 19,1991 R&R‘33

BXPLODI NG
at Clubs and Radio...

But you probably

knew that!!

“TEMPTATION”

WHAT ARE YOU WAITING FOR?
CHR - P

P1 ADDS:

B94
Q102 add 34
WAVA add 11

TOP 5 ACTION:

HOT97 1-1 Hot B96 3-1 Hot
MQOJO 3-2 Hot HOT102 6-4 Hot
Z100 4-3 Hot PWR106 7-5 Hot
WNVZ 3-2 Hot KQY-FM 5-4 Hot
PWRPIG 3 Hot And More!

P1 cHART e
P2 CHART @
P3 cHART @

Produced and Mixed by Carlos “After Dark” Berrios
for After Dark Productons, Inc. NYC
Management: Purple Peppermint

Division of Atlantic Recording Corporation
1991 Atlontic Recording Corp. A Time Warner Compony
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WNVZ
WAEB

WRHT
CK105
KIKX
KDON
WWEX
KNOE

PR -

5

ATLANTIC)

198 ddamns B g Cons

NICKI

Breaking

PWRPIG
HOT999

“SUMMER
BREEZE"

OMANDA

36/10 Including:
WZOU add 29
HOT977 add
HOT947 add
WXKS 26-21 HOT
HOT97 4-3
MOJO 21-17
Z100 11-8
WIOQ 15-9
PWR99 deb 32
PWR95 deb 27
PWR106 18-15
KMEL 22-19

Retail: Over 100,000!
Top 5 Clubs!
PERFORMING WHERE PLAYED

Frankie Blue, Z100: “Becoming the
#1 12" single in New York is not
happening by accident!”

FROM THE NEW ALBUM SOMEONE TO LOVE ME

)

! A L

FROM THE ALBUM
NAKED (TO THE WORLD)

: STREET TALK.

Continued from Page 33

Good news for ex-WANS/Greenville, SC
PD Bill McCown (now PD at WMM2/
Gainesville-Ocala, FL) and MD Jeff Hayes,
who were accused of perpetrating a bomb
threat stunt against crosstown WMYI last year.
ST has learned that all charges against the pair
have been dropped.

Two attention-getting weeks after adopting
an “All-Merle’’ (Haggard) format, KILT
(AM)/Houston has shifted to a ““Rodeo
Country” identity, playing half-oldies, half-
currents with a traditional slant.

KRMG/Tulsa moming man John Erling
heard that local police officer Andrew
Wimberly needed $152,000 for a liver
transplant that would save his life. Within 72
hours, Erling and the station’s staff raised
$165,000 for the noble cause.

Responding to a recent “Entertainmert
Tonight” TV segment in which feminist groups
claimed her “Maybe | Mean Yes" single could
encourage date rape, Holly Dunn told the
Nashville Tennessean that she's sympathetic
to those who've raised the issue, but that the
song was intended to be tongue-in-cheek.
Radio reaction to the controversy has been
minimal .

} Behind The Eight Ball ‘

Z100/NY’s “Eight Ball” (its eighth birthday
party) July 30 at the Palladium will feature
Mariah Carey, the Black Crowes, Jon Bon
Jovi, Cathy Dennis, Poison, Black Box,
Corina, Debbie Gibson, and Paul Shaffer &
The World’s Most Dangerous Band.

In mute testimony to the financial state of
radio, WPFRITerre Haute, IN has begun
signing off nightly at 10pm. Management
expects this to be a temporary situation.

ST also hears that payroll checks were
b-b-b-bouncing at CHR KKMG/Colorado
Springs last week. Crosstown AOR KKFM,
which now reps KKMG, will be issuing
paychecks to KKMG employees until further
notice.

Records

* MCA has just opened the doors on its new
Japanese-based label. The joint venture with JVC will
be called MCA Victor. (its logo is a tiny Godzilla cock-
ing an ear to a DAT player.)

e Atlantic Detroit rep Andl Turco exits; Kim
Langbecker rejoins the label after a year's absence
to cover the Motor City.

e KAYifTuisa PD Rick Upton is headed to Zoo
Entertainment for a Dallas-based regional promo rep
slot.

* Hollywood Boston promo rep Karen Durket
retums to Geffen — her pre-Hollywood stomping
grounds — for Beantown promo duties.

. * RCA Regional Dir./Sales Steve Miller has been
named to the newly' created position of Natl
Dir./Sales & Mktg for Mercury/Nashville.

* MCA Dir./Nat'l Jazz & NAC Promo & Soung-
track Product Mgr. Michael Reading exits.

. ¢ Rockville Records ups Jeff Pachman to Label
Mgr. and hires John McGrath as Nat'l College Radio
Promo Dir./Retail Promo Asst.

Vv

' 4

oErnie Singleton appointed MCA President/Black Music
Division.

4

oPaulette Williams promoted to KMEL/SF GM.

#Bill Watson upped to Group PD at Golden West
Broadcasting.

oBob Catania elevated to island VP/Promo.

4

o Rick Dees begins mornings at KNS-FM/L.A.

eivan Braiker becomes VP/GM & CEQ for the Satellite Music
Network.

o(CBS Radio forms RadioRadio network.

<

| oFrank Cody tapped to program/consult KBPI/Denver.

4

Former WKTUINY air personality Paco
was transferred to a halfway house this week,
after serving more than three years on
conspiracy charges resulting from a drug case.

When veteran Irish radio personality B.P.
Fallon arrived in NYC last week, master tapes
featuring the cream of his radio interviews
were stolen from his car. In an effort to beat
potential bootleggers, he's offering a reward
for information leading to the tapes' return. Call
(212) 765-2330.

Congrats to WMMM (Triple M)/Madison
VP/GM Jonathan Little, who received this
year's Mike Rockwell Award at the Upper
Midwest Conclave last weekend.

Belated congrats to KABC/L.A.'s Ken &
Barkley on capturing the market's #2 morning
crown in the recent Arbitron.

BAD MOON RISING — In celebration of last Thurs-
day's solar eclipse, WAPW (Power 99)/Atlanta’s
Breaktast Club invited listeners to "shoot the moon™;
i.e., drop their drawers for money, copies of Pink
Floyd's “Dark Side Of The Moon™ LP, Moonpies, and
videocassettes of “Moonstruck.” Seen on the scene
are a pair of lunatic listeners and Power 99 moming
show character Telephone Tony, handling that micro-
phone gingerly, to say the least.




“Hole Hearted,” the follow-up to the #1 single and v deo “More Than Words.”

From the platinum album Extreme Il Pornograffitti

Praduced by Nuno Bettencourt
Management: Arma Andon/SBK Management; Louis Levin/Louis Levin Management

Now on tour with David Lee Roth and Cinderelia

CHR needs a band like Extreme for balance
and texture. "Hole Hearted’ was a 5 time
champion on KISS 108's ‘Jam It Or Slam It’
and is now featured in our mix in regular
rotation. It sounds great, and besides, it’s
alwavs good to see Boston homeboys make it
BIG!

STEVE RIVERS, PD WXKS/Boston

EARLY BELIEVERS: WXKS/Boston, B-94/Pittsburgh

L.

REC

D 139% ABM Racoran, lrc At ights reserved.
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RATINGS

12+ Spring Arbitron Results
§

Chicago

w91 Sp'o1
WGN (AC) 7.8 8.2
WGCHFM (UC) 7.4 6.6
WBBM-FM (CHR) 6.9 5.8
WVAZ (UC) 4.8 4.3
WBBM (News) 5.2 3.9
WLIT (AC) 3.5 3.9
WWBZ (AOR)* 1.4 3.9
WJJD (Nost) 24 3.6
WLUPFM (AOR) 3.5 3.6
WCKG (CR) 3.9 3.4
WJIMK (Gold) 2.8 3.4
WUSN (Ctry) 3.8 3.3
WXRT (AOR) 3.6 3.3
WLUP (Talk) 2.7 3.1
WNUA (NAC) 2.3 3.1
WKQX (AC) 2.8 2.8
WTMX (AC) 25 28
WMAQ (News) 4.5 2.5
WPNT+FM (AC) 1.3 25
WLS (Talk) 2.5 1.8
WNIB (Clas) 1.4 1.8
WOJO (Span) 1.1 1.6
WYTZ (CHR) 1.6 1.3
WFMT (Clas) 1.5 1.1

* Formerty WFYR (AC)

Boston

w9t Sp ‘91
WRKO (N/T) 70 73
WZOU (CHR) 69 68
WBCN (AOR) 47 59
WXKSFM (CHR) 6.7 58
WBZ (NT)* 65 5.4
WSSH (AC) 44 51
WHDH (Talk) 42 46
WODS (Gold) 42 42
WEE! (News) 59 41
WVBF (AC) 30 39
WZLX (CR) 34 39
WMEX & WMJX (AC)4.6 3.8
WBMX (AC)* * 25 34
WXKS (BBnd) 20 28
WAAF (AOR) 16 2.2
WPLM-AFF (BBnd) 22 2.2
WCDJ (NAC) 20 20
WCRB (Clas) 21 19
WENX (NR) 1.7 1.9
WBOS (AOR) 20 1.8
WILD (UC) 1.7 15
WCGY (AOR) 13 1.4

* Formerty Full Serwce AC
* * Formerty WROR

Format Legend
AC-Adult Contemporary, AOR-Al-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio, Clas-
Classical, CR-Classic Rock, Ctry-
Country, Gold-Oldies, Jazz-Jazz,
Misc-Misceltaneous, NR-New Rock,
N/T-News/Talk, Rel-Religious,
Span-Spanish, Sports-Sports, Talk-
Talk, UC-Urban Contemporary.

© 1991 Arbitron. May not be
quoted or reproduced without prior
written permission from Arbitron.

San Francisco

w91 Sp ‘91

KGO (N/T) 8.9 7.8
KMEL (CHR) 6.2 6.1
KCBS (News) 6.7 4.8
KFRC (Nost) 4.5 4.3
KIOI (AC) 2.9 3.9
KNBR (Talk) 2.4 3.8
KOIT-A/F (AC) 3.2 3.7
KSOL (UC) 2.9 3.6
KSAN (Ctry) 3.2 3.0
KDFC-AJF (Clas) 1.9 2.7
KABL-AJF (AC) 2.8 2.6
KITS (NR) 3.1 2.6
KKSF (NAC) - 2.3 2.5
KKHEA/F (Clas) 2.2 2.4
KRQR (AOR) 2.9 2.3
KFRC-FM (Gold)* 1.9 2.2
KBAY (B/EZ) 1.9 2.1
KSFO (Gold)* * 1.4 2.1
KBLX-A/F (NAC) 2.3 2.0
KFOG (AOR) 2.3 1.9
KHQT (CHR) 1.4 1.9
KSJO (AOR) 1.6 1.6
- KDBK & KDBQ (AC) 1.6 1.5
KOME (AOR) 1.3 1.5
KARA (AC) .9 1.3
KNEW (Ctry) 1.0 1.2
KBRG (Span) 1.4 1.1
KDIA (UC) .9 1.1
KJAZ (Jazz) 1.3 1.1
KYA (Gold)* * 1.4 11
KUFX (CR)*** .8 1.1
KEZR (AC) 1.2 1.0

* Formerty KXXX (CHR)
* *KSFO and KYA simuicast most
of their programming
¢ * * Formerly KWSS (CHR)

Nassau-Suffolk
w9t Sp'9t

WALK-AJF (AC) 5.3 71
WCBS-FM (Gold) 58 54
WBLI (CHR) 56 5.1
WBAB-FM (AOR) 3.9 47
WHTZ (CHR) 3.9 4.2
WCBS (News) 4.9 4.1
WOR (Talk) 3.8 3.8
WNSR (AC) 3.2 3.6
WXRK (CR) 2.9 3.5
WFAN (Sports) 2.5 3.2
WLTW (AC) 3.3 3.2
WYNY (Ctry) 3.2 3.2
WHLI (BBnd) 3.4 3.1
WKJY (AC) 2.4 3.1
WQHT (CHR) 2.5 3.1
WABC (Talk) 2.3 2.7
WCTO (AC) 2.1 2.6

WPAT-FM (B/EZ) 3.3 2.6
WNEWFM (AOR) 3.1 2.5

WODRE (NR) 2.0 2.3
WGMS (BBnd) 2.6 2.1
WINS (News) 4.7 2.1
WRKS (UC) 2.1 21
WPLJ (CHR) 1.9 1.8
WQCD (NAC) 1.5 1.7
WBLS (UC) 1.6 1.5
WEZN (AC) 9 1.5
WNCN (Clas) 1.3 1.4
WQXR+FM (Clas) .8 1.1

Philadelphia

w91 Sp 91
KYW (News) 8.8 8.7
WUSL (UC) 6.1 7.2
WYSP (CR) 5.7 6.1
WMMR (AOR) 5.4 5.7
WEAZFM (AC) 5.5 5.6
WPEN (Nost) 6.9 5.6
wI0Q (CHR) 5.2 4.9
WWDB (Talk) 41 4.8
WMGK (AC) 42 486
WOGLFM (Gold) 3.9 4.4
WYXR (AC) 3.6 4.2
WXTU (Ctry) 5.4 4.0
WEGX (CHR) 4.2 3.9
WDAS-FM (UC) 3.7 3.6
WKSZ (AC) 30 34
WFLN (Clas) 2.6 3.2
WIP (Sports) 24 2.0
WOGL (Gold) 5 1.1

San Diego

Wi'g1 Sp 91
KSON-AF (Ctry) 6.2 8.7
KFMB (AC) 5.1 6.5
KGB (AOR) 4.9 6.0
KKLQ-AF (CHR) 7.4 6.0
KJQY (AC) 4.9 5.6
KFMB-FM (AC) 5.7 54
XTRAFM (NR) 4.4 5.4
KSDO (N/T) 5.9 5.2
KPOP (Nost) 4.1 45
KSDO-FM (CR) 3.3 4.2
KYXY (AC) 43 3.6
KIFM (NAC) 3.6 3.2
KFSD (Clas) 3.7 3.0

KGMG-FM (AOR) 1.9 2.6
KCBQ-FM (Gold) 2.8 2.5

XHTZ (CHR) 2.6 2.4
KRMX (AC) 1.1 1.7
XHRM (UC) .8 1.7
KCBQ (Gold) .9 1.5
KNX (News) 2.6 1.3
XEMO (Span) 5 1.3
KFI (Talk) 1.1 1.2
XTRA (Sports) 1.2 1.1
Cleveland

wi'91 Sp 91
WLTF (AC) 8.7 9.9
WGAR (Ctry) 7.4 7.6
WMJI (Gold) 7.4 7.2
WDOK (AC) 6.7 6.9
WMMS (AOR) 8.8 6.8
WZAK (UC) 7.2 8.8
WQAL (AC) 45 58
WNCX (CR) 4.4 5.7
WWWE (N'T) 5.0 5.0
WPHR (CHR) 5.6 4.5
WRMR (B/EZ) 5.1 4.4
WJIMO-FM (CHR)* 2.7 35
WNWYV (NAC) 2.7 3.1
WCLYV (Clas) 2.1 2.0
WERE (N/T) 2.9 20
WHK (N/T) 1.5 1.7
WABQ (Rel) 1.6 14
WJMO (UC) 1.1 1.4
CKLW (BBnd) 7 1.1

*Formerty Urban formatted

Detroit Dallas-
Ft. Worth
w9t Sp 91 w91 Sp 91
WJR (AC) 83 80 KSCS (Ctry) 9.1 11.0
WJLB (UC) 72 63 KVIL-AF (AC) 69 7.0
WWWW (Ctry) 5.1 6.3 WBAP (Ciry) 62 6.7
WWJ (News) 59 57 KPLX (Ctry) 66 8.2
WJOI (B/EZ) 54 5.1 KTXQ (AOR) 54 59
WKQI (AC) 39 47 KKDA-FM (UC) 57 46
WHYT (CHR) 42 45 KJMZ (UC) 40 43
WRIF (AOR) 3.7 44 KEGL (CHR) 44 47
WOMC (Gold) 29 39 KRLD (News) 55 41
WJZZ (Jazz) 34 38 KLUV (Gold) 24 38
WLTI (AC) 5.1 3.7 KLIF (N/T) 3.1 3.1
WXYT (Talk) 45 37 KHYI (CHR) 3.1 2.7
WCSX (CR) 4.1 3.5 KLRX (AC) 2.1 2.7
WNIC (AC) 38 35 KZPS (CR) 33 286
WLLZ (AOR) 3.7 34 |- KLTY(CO) 24 25
WOFX (CHR) 36 29 KKDA (UC) 26 22
CKLW (BBnd) 25 27 KOAI (NAC) 24 22
WMXD (UC) 1.7 27 KRSR (AC) 1.5 22
WQRS (Clas) 20 1.7 KDGE (NR) 20 20
WCXI (Ctry) 9 1.4 WRR (Clas) 25 1.9
WGPR (UC) 12 1.3 KMEZ (AC) 19 1.8
WMUZ (CC) 8 1.2 KDMX (AC)* 14 17
WQBH (UC) 1.0 1.1 KHVN (Rel) 1.7 1.7
KAAM (Nost) 19 15
KESS (Span) 22 13
*Formerly KMGC
Houston- -
Galveston Washington,
w91 Sp 91 DC
KILT-FM (Ctry) 75 95 Wl Sp91
KIKK-FM (Ctry) 82 70 WPGCFM (CHR) 7.3 7.6
KMJQ (UC) 66 7.0 WMZQ-AF (Ctry) 49 59
KODA (AC) 53 55 WGAY (B/EZ) 69 56
KHMX (AC) 42 53 WKYS (UC) 53 49
KLOL (AOR) 5.3 5.1 WASH (AC) 4.5 4.6
KTRH (News) 5.4 4.4 WMAL (NT) 4.4 4.5
KRBE (CHR) 33 38| WWDCFM(AOR) 3.1 4.4
KQUE (Nost) 46 38 WAVA (CHR) 38 4.2
KLDE (Gold) 32 37 WRQX (AC) 48 4.2
KBXX (CHR)* 2.3 3.6 WLTT (AC) 4.1 4.0
KZFX (CR) 35 35 WMMJ (AC) 35 40
KKBQ (CHR) 45 34 WGMSFM (Clas) 30 3.4
KLTR (AC) 35 33 WTOP (News) 65 33
KPRC (N/T) 28 3.1 WCXR (CR) 29 3.0
KHYS (UC) 29 23 WXTR (Goid) 26 30
KJZS (Jazz) 8 18 WHUR (UC) 32 29
KLAT (Span) 24 17 WHFS (AOR) 2.1 2.6
KHCB (Rel) 1.0 14 WOL (UC) 15 286
KEYH (Span) 5 1.2 WWRC (Talk) 24 25
KQQK (Span) 22 1.2 WJFK (CR) 1.5 1.8
KYOK (Gold) 1.6 1.0 WJZE (Jazz)* 1.9 11
KSEV (N/T) 9 1.0 WIYY (AOR) 1.0 1.0
* Formerty KFMK (Gold) *Formerly WDJY (UC)
San Jose
W91 Sp91  KKHIASF (Clas) 1.4 21
KGO (NT) 113 79 KpBK & KDBQ (AC) 1.9 2.0
KHQT (CHR) 5.5 71 KMEL (CHR) 23 2.0
KBAY (B/EZ) 6.3 6.2 KsaAN (Ctry) 22 2.0
KARA (AC) 3.1 48  KFRCFM (God)** 1.4 1.8
KSJO (AOR) 4.8 4.7  KEEN (Ctry) 1.6 1.7
KEZR (AC) 47 40  KFRC (Nost) 12 17
KCBS (News) 69 39  kKsF (NAC) 22 15
KOME (AOR) 3.4 3.9 ksoL (uc) 1.4 15
KNBR (Talk) 2.4 3.6 KAZA (Span) 1.0 1.2
KRTY (Ctry) 22 33  KABL-AFF (AC) 714
KUFX (CR)* 29 32 KyA(Gold)*** 1.0 11
KOIT-A/F (AC) 2.5 2.7 KLOK (Span) 9 1.0
KIOI (AC) 18 25 « Formenty KWSS (CHR)
KBRG (Span) 18 24  Formerty KXXX (CHR)
KITS (NR) 26 2.4 ** *KSFO and KYA simuicast most
KDFC-A/F (Clas) 1.4 2.1 of their programming
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‘Mouse’ Project Traps Top Musical Talent

olumbia Records and Buena Vista Home Video
have joined forces on the multimedia project ‘‘Sim-
ply Mad About The Mouse”” — a CD/home video
collection featuring new interpretations of classic Disney

songs.

Due in music and video stores on
September 27, the project features
Michael Bolton performing the bal-
lad “A Dream Is A Wish Your
Heart Makes,” Billy Joel’s bluesy
“When You Wish Upon A Star,”
L.L. Cool J's rap version of ‘“‘Who's
Afraid Of The Big Bad Wolf,” and
Harry Connick Jr.’s jazzy reading
of “The Bare Necessities."

Other artists featured on the set
include Bobby McFerrin (the “Sia-
mese Cat Song”), Ric Ocasek
(“Zip A Dee Doo Dah”), Soul II
Soul (a reggaefied rendition of
“Kiss The Girl"), and the Gipsy
Kings (a flamenco version of “T've
Got No Strings”).

Paul Simon Sets
Live HBO Show, CD

HBO has set an August 15 airdate
for its *‘Paul Simon Live: Born At
The Right Time Tour” three-hour
concert special (7-10pm EDT).
Meanwhile, Warner Bros. is plan-
ning — but has yet to set a release
date for — a live Simon CD, re-
portedly titled “Live In Central
Park.” Could there be a connec-
tion?

‘Tom’s Diner’
Compilation Coming

Look for A&M to release an al-
bum collecting various cover ver-
sions of Suzanne Vega’s hit song
“Tom’s Diner’’ on September 24. In
addition to Vega’s a cappella read-
ing of the tune, the project —

B s L e

1959/ The Isley Brothers record “Shout”
in NYC.

1965/ The Beatles' “Help" premieres in
London

1966/ Bob Dylan reportedly fractures sev-
eral neck veriebrae when he crashes
his motorcycle in upstate New York

1974/ “Mama’" Cass Elliot. 32, dies of a
heart attack after choking on a sand-
wich

Born: Geddy Lee (Rush) 1953, Patty
Scialfa 1956

@ TUESDAY, JULY 30

1968/ The Beatles close their London-
based Apple boutique by giving
away its entire contents,

| Born; Kate Bush 1958

Bl WEDNESDAY, JULY 31

1970/in order to fulfill their contract —
and pave the way for the formation of
their own label — the Rolling
Stones deliver “Cocksucker Blues"
1o Decca (UK)

1990/ Accused of instigating a suicide at-
tempt, Judas Priest vocalist Rob
Halford admits to a Reno count that
he previously placed backward mes-
sages into 1985's “Love Bites,” but
did not place suicide messages on
the “Stained Class” LP.

Born: Bill Berry (R.E.M.) 1958

MTV Awards:
Nominees,
Performers

an Halen, L.L. Cool J, Mari-
v-n Carey, and C&C Music

Factory have been set to
perform on the “1991 MTV Video
Music Awards,” to be broadcast
live from L.A.’s Universal Amphithe-
alre on September 5. Additional
performers wil be announced
shortly.

Topping the list of nominees s
R.E.M., with nine nominations, fol-
lowed by C&C Music Factory,
Chris Isaak (six each), Deee-Lite,
and George Michael (five each). A
total of 22 awards will be presented
at the eighth annual telecast, to be
hosted by Arsenio Hall.

8 MONDAY, JULY 29

“Tom’s Album” — includes
D.N.A.’s hit dance version as well
as an interpretation by R.E.M.,
augmented vocally by British polit-
ical popster Billy Bragg.
Party Favors
Hollywood recording artists the
Party return with a nine-song disc
on September 10 titled “In The
Meantime, In Between Time.” The
platter includes cover versions of
Dokken’s “In My Dreams,” the
Waitresses’ “I Know What Boys
Like,” Nick Lowe’s “(What’s So

George Harrison — Desh must be the
place

THURSDAY, AUGUST 1

1960/ Aretha Franklin makes her secular
recording debut in New York
1971/The George Harrison-inspired
benefit concents for the people of
Bangladesh begin at Madison Square

Garden

Funny 'Bout) Peace, Love & Un-
derstanding,” and Jim Stafford’s
“Spiders & Snakes.” Also in the
grooves is “Private Affair,”” a new
tune by songwriting giant Diane
Warren.

The End Of The World
As We Know It

Warner Bros. has set a Septem-
ber 10 release for the soundtrack to
Wim Wenders’s forthcoming film,
“Until The End Of The World.”
The disc includes new tunes by U2
(the title track), Elvis Costello (a
cover of the Kinks’ “Days”), Talk-
ing Heads (“‘Sax And Violins™),
and R.E.M. (“Fretless”).

Also look for Lou Reed, Patti
Smith, Peter Gabriel, Neneh Cher-
ry, Depeche Mode, Nick Cave &
The Bad Seeds, Daniel Lanois,
Jane Siberry, and K.D. Lang to
contribute new material as well.
The film is set in 1999, and stars
William Hurt and Max Von Sydow.

End Notes

* Steve Howe will make his Rela-
tivity debut with the July 23 release
of “Turbulence,” the Yes guitarist’s
first solo LP in 11 years. Joining
Howe on the 10-track album are
drummer (and fellow Yesman) Bill
Bruford and keyboardist Billy Cur-
rie (of Ultravox fame).

¢ Erstwhile David Bowie guitar-
ist Earl Slick will have his debut
Metal Blade/WB album, “In Your
Face,” in music stores on Septem-
ber 10. In addition to backing band
members Terry Bozzio (drums)
and Billy Sheehan (bass), the plat-
ter features the talents of Little
Caesar vocalist Ron Young (who
sings on two tracks) and Edgar
Winter.

1881/ MTV debuts in an estimated 2.1 mil-
lion US. homes. First video is the
Buggles' Video Killed The Radio
Star "

Born: Jerry Garcia (Grateful Dead)
1942, Robert Cray 1953, Joe Elli-
ot (Def Leppard) 1960

FRIDAY, AUGUST 2

1983/ James Jamerson, session bassist
on most Motown '60s hits, dies.

1987/ Eurythmics' Dave Stewart marries
Bananarama’s Siobhan Fahey.

SATURDAY, AUGUST 3

1966 / Groundbreaking comedian Lenny
Bruce dies of a morphine overdose.

1971/Paul McCartney announces the
formation of Wings.

SUNDAY, AUGUST 4

1966 / John Lennon quips that the Beat-
les are “more popular than Jesus,
now." Ensuing uproar spurs world-
wide record burnings and bans of the
group's music

1970/ Jim Morrison is arrested for public
drunkenness when he's found sleep-
ing on ar elderly woman's doorstep
inLA

1984/ Phil Colling marries Jill Tavel-
man

— Paul Colbert

55. 1 milion households

Patti Galtuzzi
Director/Music Programming
Weeks On
PAULA ABDUL Rush Rush (CaptveNirgmn) 10

BRYAN ADAMS Everything) (A&MMorgan Creek) 7
ALICE IN CHAINS Man In The Box {Columbsa) 19

BOYZ Il MENMotownphilly (Motown) 4
CA&C MUSIC FACTORY/Things That (Columba) 7
ALICE COOPERMey Stoopid (Epic) 6
0.J. JAZZY JEFF &.../Summerhme (Jive/RCA) 9
EMF Unbelievable (EM1) 20
GUNS N’ ROSES You Could Be Mine (Geften) 6
JESUS JONES Aight Here Rght Now (SBX) 27
QUEENSRYCHE /Jet City Woman (EMI) 6
R.E.M./Shiny Happy People (WB) 6
SALT-N-PEPA/DO You Wart Me (Next Plateau) 15
SCORPYONS/Wind 01 Change (Mercury) 14
SKID ROW/Monkey Business (Allantic) 7
STEELHEART/'ll Never Let YouGo  (MCA) 13
VAN HALEN Poundcake (WB) 6
[EXCLUSIVES l
TOM PETTY & THE...Aeatning To Fly (MCA) 4

YOUNG M.C./That's The Way Love Goes (Captol) 3

|BUZZ BIN |

KLF3AM Eternat (Live At The SSL ) (Ansta) 1
LA '$/There She Goes (GoDiscs/London/PLG)
SEAL/Crazy (Sre/WB)

SIOUXSIE & THE BANSHEES Xiss. (Getfen)

3RD BASSPop Goes The. (Det Jam/Cotumbsa)

~NWw v

[ACTIVE

ANTHRAX {/PUBLIC...Bring. (Megalorce/siand)
CHERLove And Understanding (Getten)

CORIMA Tempation (Cutting/Alco)

CROWDEO HOUSE/Chocolate Cake (Capitol)
ESCAPE CLUSA N Be There (Attantic)

AMY GRANT £very Heartbeat (A& M)

ICE-TA G Origwal Gangster (Sire/WB)

J. JAYMES/Shake It  (Delicious VinyiAsiand)
TARA KEMPPrece 01 My Heart (Gant/WB) .
KIX/GwI Money (Eastwest)

LA. GUNS/Xiss My Love Goodbye (Polydor/PLG)
MARKY MARK &.../Good  (Interscope/EastWesi) ADD
MICHAEL McDERMOTT/A Wall I  (Gart/Repnise)
NELSON/Only Time Wil Tell (DGC)

RIC OCASEK Rockaway (Reprise)

ROXETTE Fadmg Like A Fiower (Every ) (EMI)
ROD STEWART/The Motown Song (WB)

STRESS Flowers In The Rain (Reprise)

NHU‘QU‘NSQNHN

aAWwownN

ON

bl i

i SR TR LI SR ST e

OVINYLS Make Out Ainight (Virgin)

ORIVIN N CRYINBuild A Fire (isiang)
JUNKYARO/AIl The Time In The World (Geten)
SINEAD D'CONNOR My . (Ensign/Chrysars)
PRIMUS!Jerry Was A (interscope/EastWest)
RATTNobody Rides For Free (MCA}

SCHOOL OF FISH/3 Strange Days (Capito)
WHITE TRASH/Appie Pie (£ lektra)

~
AvWwaAaAadroO

|STRESS

EXTREME Hole Hearted (A& M)

FIREHOUSE ALove Ot A Lietime (Epc)

HEAVY 0. & THE BOYZNow That . (Uptown/MCA)
LENNY KRAVITZ M Aint Over Til.. (Virgin)
POIBONALde Goes On (Capdol)

BONMIE RAITT/Somethig To Talk About (Capiol)
RYTHM SYNDICATEPASS ION (Impact)
SLAUGHTER/Shout It Out {Interscope/E astWest)

S

wANGDOAGN

[HOT NEW VIDEOS |

EXTREME Mote Hearted (A& M)

L.A. GUNSAGss My Love Goodbye (Potydor PLG)
ANTHRAX {/PUBLIC..,Bring  (Megalorcesiand)
SIQUXSIE & THE BANSHEES Xrss  (Geften)
YOUNG M.C./That's The Way Love Goes (Capdol)

W Nn

[ADDS 7]

MARKY MARK &...Good  (Interscope EastWest)

RO 0t
41.8 mitkion households
Sal LoCurto, Director/Music Programming
Norman Schoenfeid, Director/Talent

& Artist Relations

Weeks On
| VH-1T0 WATCH |
LENNY KRAVITZA1 Ain't Over Til.. (Virgin) 7
[HEAVY ]
PAULA ABOULRush Rush (CapliveVirgin) [

BRYAN ADAMS {Everything) (A&M/Morgan Creek) 3
NATALIE COLE w/MAT COLE \inforgettable (Elekira) 6

GLORIA ESTEFAN/Can 1 Forget You (Epic) 5
AMY GRANT £ very Heartbeal (A&M) 7
MICHAEL W. SMITHPiace in  (ReunionGeften) 12
ROD STEWART The Motown Song (WB) 3
LUTHER VANOROSS Power Ot LoveLove (Epx) 72
| DEVELOPMENT

PEABO BRYSON/Can You Stop The  (Coumba) ADD
CHERAove And Linderstanding (Getfen) 4
ESCAPE CLUB'll Be There (Atiantic) ADD
KENNY G/Theme From Dying Young (Arista) 5
TARA KEMP Prece Of My Heart (Gant WB) 7
AARON NEVILLE £ verybody Plays The Fool (ASM) 6
ROXETTE Fading Lke A Flower (Every ) (EMI) 5
0. STEWART /€. OULFERAily Was (Ansta) 7
WILSOM PHILLIPS/The Oream Is Still Airve (SBK) 4
STEVIE WONOER/Gotta Have You (Motown} 4
| LGHT [
EXTREME Mok Hearted (A&M) ADD
RICHARD THOMPSON/ Feei So Good (Caprol) 4
[ARTIST OF THE MONTH |

BONNIE RAITT/Something To Taik About (Capitol) 5

Information current as of July 16.

pe THE
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11 7 mihon households

Les Garend, VP/Programming
Make Cooper. consullant

W Tw

1 NAUGHTY BY NATUREQPP (Tommy Boy)

2 ANOTHER BAD CREATIONPuyground (Motown)
3 COLOR ME BADODA Wanre Sex  (GartReprse)
4 HI-FIVES Can't Wart Another JveRCA)

5 0.J. JAZZY JEFF &.../Summetime (JveRCA)
6 DJ QU /Tonse (Profie)

7 PAULA ABDUL Rush Rush (CaptveVirgin)

9 8 RALPH TRESVANTDo What | Gotta Do (MCA)
10 9 BOYZ H MENMotownphilly {Matown)

— 10 MITSOU/Ds-Mow, Dis-Mor {Isba/Sony Canada)

N~ - W e

Most requested for the week ending July 12.

-
CONCERT PUL
) Avg. Gross
Pos. Artist {in 000s)
1 GRATEFUL DEAD $11900
2GUNS N’ ROSES $605 8
3zzTor $3307
4ACIC $268 3
5 JULIO IGLESIAS $242.8
S8 YES $240.6
7 JUDDS $1856
8 REBA McENTIRE $1783
9 CLINT BLACK $1770
10 WHITNEY HOUSTON $166 9
11 MORRISSEY $160 7
12 GEORGE STRAIT $156 8
13 SCORPIONS $1532
14 STEVE WINWOOD $1511
15 HANK WILLIAMS JR. $1293
New Tours
Among this week’'s new tours
BULLETBOYS
PATTI LaBELLE
NRBQ
RUN-D.M.C,
RANDY TRAVIS

VAN HALEN
The CONCERT PULSE 13 8 weekly computerir:
od report ranking each artist by thek aversge
box office gross reported oer venue Courtesy
of Polstar, 8 publication of Promoters’ On-Line
Ustings. (800) 344-7383. or in Calfornia,
(209) 224-2831
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Mike Peters To Exit Alarm For Solo Career

inger MIKE PETERS will quit the ALARM after

their current tour, announcing at the Welsh rockers’

Brixton gig that this would be his last tour with the
band. Their label, IRS, isn’t commenting on whether the
Alarm (who've been together through 14 years and seven
UK Top 40 singles) will continue, but has confirmed that
Peters and guitarist DAVE SHARP are working on solo
LPs. Sharp’s is due in September.

Tracking Tin Machine I1

ROL now has the lowdown on
“Tin Machine II,”” DAVID
BOWIE’s second album with
REEVES GABRELS and HUNT
and TONY SALES. Titles include:
*‘Baby Universal,” *You Belong In
Rock 'N’ Roll,” “If There Was
Something” (a ROXY MUSIC cov-
er), “Betty Wrong,” “Shopping
For Girls,” and “Goodbye Mr.
Ed‘,,

The LP also includes an edited
version of “One Shot” — the first
U.S. single. As mentioned here last
week, the album will be out Sep-
tember 2.

TR S S T T N A
Primitives vocalist Tracey — way co0l.

Primitives Galore

The PRIMITIVES — who hit the
UK Top 5 in 1988 with their debut
single (“Crash”) and had three
more UK hits in '88 and '89 — are
back next week with the single
“You Are The Way,” produced by
IAN BROUDIE of the LIGHT-
NING SEEDS. The Primitives’
new album (“Galore”) will be out
in October.

Cola Boy & Girls

JANEY LEE GRACE - a for-
mer member of MARI WILSON’s
backing group, the WILSATIONS
— is now half of the COLA BOY
duo currently gracing the UK Top
10 with 7 Ways To Love.” Grace
also has done backing vocals for
WHAM!, while her partner (AN-
DREW NAUGHTIE) has been
working for the Inland Revenue,
where he’s better known as AN-
DREW MIDGELEY.

Cola Boy plan to follow their hit
with “He Is Cola,” and if they get
an album deal, Naughtie intends to
abandon the tax office. Incidental-
ly, the other ex-Wilsation, JULIA

“Rock Over London" news is a
service of Rock Over London Ltd.,
which can be reached at 47 Roe-
buck House, Stag Place, London
SW1 ESBB; phone/fax (81)
661-2603.

FORDHAM, is due back early
next month with the single “I
Thought It Was You.”

Baby Big Head Bootleg

An official bootleg of a HAPPY
MONDAYS show is now available
as a 14-track album called ‘““Baby
Big Head.” A limited edition of 1000
have been pressed and are only
available by mail order at present.
Factory intends to give the LP a
full release in the late autumn.

In other Manchester news, the
STONE ROSES are working on
their Geffen debut, with JOHN
LECKIE again in the producer’s
chair.

Kraftwerk Defections

NME reports that KRAFT-
WERK’s KARL BARTOS and
WOLFGANG FLUR have exited
the group, and are working or.
demos for their new project,
ELEKTRIC.

Hormonally Siobhan

DAVE STEWART’s wife, SIOB-
HAN FAHEY — who left BANAN-
ARAMA in 1989 to form SHAKE-
SPEAR'’S SISTER and score a hit
with “You're History” — will re-
turn with a second album from the
latter group later this summer.

Due September 30, the LP is titl-
ed “Hormonally Yours.” The first
single (*‘Goodbye Cruel World”) is
set for release on September 2.

FYC Produce Teenager

ANDY COX and DAVID
STEELE of the FINE YOUNG
CANNIBALS have co-written and
produced the new single from
Birmingham teenager DARREN
DEERE (pronounced De-Air).
“Just Watch Me” is out on Warner
Bros.” Eternal label and features
additional vocals from WINCEY,
who sang on MONIE LOVE'’s re-
cent single “It’s a Shame (My Sis-
ter).”

Midge’s Label Debut

MIDGE URE will release his
first material for Arista next
month. The single, “Cold, Cold
Heart,” is set for August 5 and the
album (‘Pure”) is scheduled for
September 16.

Meanwhile, BEATS INTERNA-
TIONAL singer LINDY LAYTON's
next solo single, “One 'N’ One
(Without You),” is set for August 5.

BRITAIN

z
2

ERASURE/Chorus (Mute)
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Moving Up

SEAL/The Beginning (2TT)

KIM APPLEBY /Mama (Parlophone/EMI)
LISA LISA & CULT JAM/Let The Beat Hit 'Em (Columbia)
BILLY BRAGG/Sexuality (Go! Discs/PG)

BRYAN ADAMS/(Everything | Do) ! Do It For You {A&M)
JASON DONOVAN/Any Dream Will Do (Really Uselul)

COLA BOY/7 Ways To Love (Arista)

GUNS N’ ROSES/You Could Be Mine (Geffen)

INCOGNITO f/JOCELYN BROWN/Atways There (Talkin Loud/PG)
HEAVY D & THE BOYZNow That We Found Love (MCA)

PAULA ABDULRush Rush (Virgin America)

BROS/Are You Mine? (Columbia)

10 KENNY THOMAS/Thinking About Your Love (Cooltempo/Chrysalis)
11 C&C MUSIC FACTORY/Things That Make You Go Hmmm... (Columbia)
12 WHITNEY HOUSTON/My Name Is Not Susan (Arista)

13 DJH {/STEFYA Like It (RCA)

CHER/Love And Understanding (Geffen)

OMD/Pandora’s Box (Virgin)

NATALIE COLE w/NAT “KING" COLE/Unforgettable (Elektra)
ANTHRAX f/CHUCK D/Bring The Noise (Istand)

LENNY KRAVITZAt Ain't Over Til It's Over (Virgin America)
SALT-N-PEPA/Do You Want Me (FFRR/PG)

INXS Bitter Tears (Mercury/PG)

The Network Chart, courtesy MRI8

The tune was co-written and pro-
duced by DRIZA BONE, currently
in the UK charts themselves with
“Real Love.”

Deacon Blue Twist & Shout

DEACON BLUE's “Twist And
Shout” single — not an ISLEY
BROTHERS/BEATLES cover, but
a new RICKY ROSS song from
the “Fellow Hoodlums” album —
is out this week, and does have a
Beatles cover on the B-side, a live
version of “I’'m Down.”

Scary Jellyfish

California popsters JELLYFISH
have just released the “Scary Go
Round” EP, featuring “Now She
Knows She's Wrong” and “Bed-
spring Kiss” from their “‘Bellybut-
ton” album as well as various live
tracks on the different formats:
“The Man I Used To Be” and
*“Calling Sarah” on the 12-inch, and
“The King Is Half Undressed” and
a medley of WINGS' “Let "Em
In” and their own “That Is Why”
on the CD single.

Marc Bolan — a spotty boy?

T. Rex Get Rise
From Levi’s
Look for a major revival of inter-
est in T. REX, now that Levi’s is
about to feature the group's “20th
Century Boy” in the jeans com-
pany's 501s UK TV ad campaign.

Mike Peters — alarming development?

The tune — originally a UK Top 3
for MARC BOLAN and the band in
1973 — will be re-released by the
Total Record Company on August
12, a week after the commercial
hits the screen.

Royalties will go to Bolan's
estate, and the figure could be sub-
stantial — the last two tracks chos-
en by Levi’'s (STEVE MILLER’s
“The Joker” and the CLASH's
“Should I Stay Or Should I Go”)
both shot to the UK No. 1 slot.

Hue & Cry’s Pain

HUE & CRY have released a
four-track EP featuring “Long
Term Lovers Of Pain” from the
“Stars Crash Down”" LP. The other
three songs were recorded at La
Cirque Royale in Brussels: “Re-
membrance And Gold,” ‘Stars
Crash Down,” and a cover of TOM
WAITS’s “Heart Of Saturday
Night.”

Pregnant Pics

Following the controversy sur-
rounding the photograph of a very
pregnant and equally nude actress
DEMI MOORE on the cover of
Vanity Fair, SIMONE LE BON’s
wife, model YASMIN, has followed
(birthday) suit in The Independent.

Yasmin, who is six months preg-
nant, was photographed for
Friends Of The Earth. A signed
print was auctioned at a dinner fol-
lowing the Royal Gala Perform-
ance of the Spanish National Ballet
at the London Coliseum earlier this
week.

AUSTRALIA

w Tw

1 1 NOISEWORKSHot Chill
Woman

MELISSARead My Lips
KYLIE MINOGUE/Shocked
ROXUS/Where Are You Now
JIMMY BARNES/When Your
Love Is Gone

JAMES REYNE/Slave
CROWDED HOUSE/Chocolate
Cake

DARYL BRAITHWAITE Higher
Than Hope

JOHNNY DIESELAove Junk
INXSBy My Side

W~ N
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F
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8 8

9 9
10 10

Most Added

INote: No tracks qualified as
Most Added this week.)

Top 10 A from playkists of 3
Tnple M-FM/M, , FOX-FM/Mi 4
96 FM/Perth, SA-FM/Adeiside, 2-DAY/Syd-
ney, 2 Tnple M-FM/Sydney, MMM-FM/Bris.
bane, B105/Brisbane. FM-104. 7/Canberra,

and 2 KiX 106/Canberra.

CANADA

w oW
5 1 BRYAN ADAMS/

(Everything | Do) | Do it

For You

ALANISToo Hot

GLASS TIGER/The Rhythm Of

Your Love

WORLD ON EOGEWash The

Rain

CRASH TEST DUMMIES/

Superman's Song

CELINE DION/MHave A Heart
MAESTRO FRESH WES/

Conductin’ Thangs

TRAGICALLY HIP/Twist My

Arm

ACOSTA RUSSELL/Call Me
DARBY MILLS/Cry To Me

10 8

— 9
— 10

Most Added

SPUNKADELICWherever You Are
CANDI & THE BACKBEAT/Saving All
The Love

Top 10 Canadian CHR hats courtesy
The Record (416) 533-9417.
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Too Many Labels
(Slight Return)

PD, Record Execs Mull The Effects Of Increased Competition For Fewer Slots

To everybody’s chagrin — but nobody’s surprise —
the radio/record promotion game has reached a new level
of frustration, and there’s no easy solution in sight. Com-
petition for AOR airplay has never been greater, but the
number of available current slots is at an all-time low.

The already untenable situation
— a direct result of the incredible
influx of new record companies
over the past couple of years —
was exacerbated by last month’s
avalanche of heritage artist re-
leases. These ‘‘automatics” gobbl-
ed up what few current positions
were available for newer, develop-
ing bands, leaving harried record
reps in a real bind.

The fierce competition among la-
bels has fostered an intense “let’s-
make-a-deal” mentality previously
unheard of in AOR. Sure, record
companies have always offered
“incentives” in exchange for adds,
but guitars? Trips to London?

I contacted label reps from sev-
eral companies — both new and
established — along with an equal
number of PDs and solicited their
opinions on the current state of af-
fairs.

Alan Oreman
Geffen

“I've never seen it this bad. The
competition and pressure are just
amazing. It's really getting out of
hand, and it affects everybody.
Everybody’s pulling their hair out.

“Radio guys are having a hard
enough time making room for the
major bands, let alone the newer
ones. I can’t even get medium rota-
tion on some things because there’s
just not enough slots available. In-
stead of giving a record eight, 10,
say is, ‘Okay, what kind of promo-
tion have you got?’ Labels are of-

M

I’'ve never seen it
this bad. The
competition and
the pressure are
just amazing.
Everybody’s pulling
their hair out.

— Alan Oreman

99)

or 12 weeks, stations are forced to
get rid of them after four to make
room for the superstar stuff. The
old cliche is that the hits always
rise to the top, but nowadays that’s
not necessarily so.

“The deal-making is totally out
of hand. It’s getting almost as bad
as CHR. [Some] stations are get-
ting so used to it the first thing they

66/

(Labels) need to
take more of a
regional perspective
instead of applying
cookie-cutter
promotion methods
that cannot be
effective in an
environment
like this.

— Michael Hughes

99)

fering extravagant promotions just
to get a record played, and they’ll
never make that money back. It's
just not good business.
“Unfortunately there’s really o
solution. This will be the way it is
until the product flow slows down.
And that will happen only when
some of these newer labels go un-
der, which is going to happen.”

Michael Hughes
WKLS/Atlanta

“It’s definitely worse than it’s
ever been. Obviously record com-
panies are valuable and relation-
ships are worthy, but I've got 30
current positions on my playlist
and over 40 active labels calling on
a weekly basis.

“Because of the volume of rec-
ords, the charts tend to move much
quicker than reality. Songs are fall-
ing and labels are pushing the next
priority just as records are starting
to work. Recently it seemed as
though every record in my heavy
rotation was already on its way
down the charts.

“I'd encourage labels to follow
radio’s niche marketing trend,
rather than continuing to rely on
coming out of the box with a big
add week. The perfect analogy is
the way the film industry looks at a
movie opening. They say if a movie
isn't strong out of the box, it's
history, and that mentality persists
in this business.

“Some labels throw (a sorg]
against the wall and see if it sticks.
They need to take more of a region-
al perspective — developing a band
in a market, building a story,
branching out — instead of apply-
ing cookie-cutter promotion

methods that cannot be effective in
an environment like this.

“I'm appalled at some of the
deal-making that’s been going on.
If you want to support airplay with
a promotion, let’s do it. But if you
want to do a promotion based on
the opportunity of getting that art-
ist on the air, I'm not really in-
terested.”

David Fleischman
MCA

“There are too many labels.
That's not an opinion — that's a
fact. It's pure mathematics. There
are more records than ever, but on-
ly a certain number are going to
get played. There’s no way to jam
any more into the system, yet there
are all these record companies —
mine included — that keep trying
to do just that. My analogy is: The
sponge is full. Unfortunately, the
sponge is going to try to soak up
even more water.,

“I have a solution, but it’ll never
come to pass. Someone [should}
play God and say, ‘You cannot be a
record company.’ Somebody needs
to tell half the record companies
they can no longer be in business.
When I laid this rap on [ Joint Com-
munications consultant] Tom
Barnes last month, he said, ‘You're
right — but the marketplace will
play God.’

m
Somebody needs to
tell half the record
companies they can
no longer be

in business.
— David Fleischman

99)

“Thank goodness I work at a
company that has a nice, deep
catalog. I know the newer com-
panies got some healthy start-up
money, but you can go through that
pretty quickly. And if you don't
have those catalog sales, it's got to
be tough.

“What you have to do is find the
hit records and make sure you get
everything you can out of them.
Don't chase records that don't
show signs of having a shot at
generating revenue. It doesn’t mat-
ter who signed them or any of that
crap.

“I'm not one of those promotion
guys who thinks all radio guys are

Frustrating Facts

® Stations dropping tracks too early

® Heritage artists squeezing out newer acts

® Deal-making getting out of hand

assholes. If I'm Mr. Radio, I'm go-
ing to play Foreigner, Van Halen,
and Lynyrd Skynyrd before the
Bulging Johnsons, and I don't give
a fuck how great the Bulging John-
sons are. There’s the reality we're
up against.”

Tom Wood
KMJX/Little Rock

“The proliferation of new labels
and abundance of material has in-
creased the feeding frenzy among
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When | hear about
labels giving away
trips to Wembley,
quitars, and CD
players, I’'ve got
to wonder.
— Art Phillips
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record companies. No longer are
programmers given the opportuni-
ty to allow tracks to sink in and
become familiar to the audience.
Sometimes I need 8-10 weeks or
more to make a decision about
whether people really like a par-
ticular song.

“I don’t think there’s any doubt
that record company pressure has
a direct effect on how radio deals
with music. We try to avoid reac-
ting to that pressure in a way that’s
detrimental to our audience, but
there's so much product out there,
we occasionally fall vicim to
[pressure].

“As adventurous as we’d like to
be, I can't deny the existence of the
new Van Halen, Skynyrd, Allman
Brothers, and Alice Cooper. With
all this excellent music from herit-
age artists, some newer bands are
going to get lost in the shuffle.

“The volume of record calls is in-
credible. Luckily I'm in a good po-
sition because my MD, David Allan
Ross, runs a virtually autonomous
department. But with the relative-
ly few calls I take, I see the prob-
lem first-hand. For example,
there's a guy from a small label I
speak with now and then, and
every week I come in on Monday
and there's four messages from
him before 9am! Here's a guy
who's just out there doing his best
to try and get one of my slots be-
fore 1 add another Van Halen
track.”

Art Phillips
Hollywood

“It’s true that as a new label we
don't have the leverage some of the
other guys have. We were lucky
that we did have Queen, which
served as a great calling card. Of
course, when I hear about labels
giving away trips to Wembley, gui-
tars, and CD players, I've got to
wonder. It’s like Monty Hall time
every week, and we’re not the kind
of label that'’s going to open up the
appliance cabinet at 3pm on a
Tuesday. We want to do promo-
tions that make sense for both the
stations and the label.

“We’re also not the kind of label
where, if our Havana Black doesn’t
work we can go, ‘Well, we've got 10
more cued up.’ At that point we’ve
just got to dig in and work harder.
We had 11 adds in Havana's second
week — including three majors —
and we considered that a damn
good week.

*Now a year ago that might have
been an embarrassing week. But
we're very realistic. Those days of
getting 100 adds out of the box on a
brand new band are gone forever.
Luckily the music still speaks for
itself, and the good songs will sur-
face through the muck of a million
releases.”

John Griffin
WPLR/New Haven

“There’s too many labels, and
they're not putting out lasting prod-
uct. And they're up against the
same number of radio stations
they’'ve always had — stations

66

Record companies
are starting to kill
the growth of their
own products by the
sheer amount
of releases.
— Curt Gary

whose bottom lines have been
decimated by this recession and
are not about to take any more
chances than they absolutely have
to.

“I have some sympathy for the
record companies about this. But
by the same token, how much mon-
ey can they make? How many art-
ists do you have to sign? The
pressure doesn’t have any real im-
pact. Stations that were fast are

Continued on Page 40
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Too Many Labels

Continued from Page 39

still fast; statiors that were slow
are still slow. We play what we
think will work.

“It'll ultimately come down to
survival of the fittest. It may take
five years, but some of these labels
will have to fail. There are just not
enough radio stations to support
them.”

Alex Miller
Imago

“It’s been a difficult process to
get things going, primarily be-
cause of the plethora of heritage
artists that are putting records out
at this time of year. And I don’t
have a back catalog to rely on.
However, it ultimately comes
down to the sound of the individual
songs. This company has a small
roster, so we have the ability to pay
attention to and work each [artist]
in the long run. It’s not as though I

SOQULFUL SOIREE — WPDH/Poughkeepsie welcomes Circle Of Soul to
cle Of Soul’s Granville Cleveland, 'PDH MD Greg O

can leave one record behind and go
to the next project, because I've on-
ly got two for the year. As long as
I'm willing to be patient we’ll be
just fine.

“Programmers should be wary
of someone who says, ‘I've got
three guitars, three CD players,
and three tickets to see a band that
isn’t on my label.” I understand
there are stations that don’t have
large programming budgets and
could use anything at all to pro-
mote. But it’s not the intention of
this company to play Monty Hall.
However, I'm fully willing to sup-
port radio once a record’s on the
air by making substantial time
buys

“All companies regardless of
size are experiencing a smaller
number of adds per week and a
smaller niche in the marketplace.
I've heard a couple of labels have
had to move back some of their re-
leases because some of their so-

|

called ‘automatics’ aren’t so auto-
matic these days. It's just part of
life in the '90s; we all have to deal
with it. And the best way to deal
with it is to remain level-headed
pay attention to detail, and not
throw money out the door. That's
how a lot of the smaller companies
are going to survive.”

Curt Gary
WIXV/Savannah

“Record companies are starting
to kill the growth of their own prod-
ucts by the sheer amount of re-
leases. It takes 10-12 weeks for a
song to become popular. But when
the chart game is done after 46
weeks, they want us to move to the
next one.

“There’s two different worlds out
there: the chart game, and the real
world of what listeners are hearing
and buying. I played the Southgang
record for 10 weeks before I finally
said, ‘I can't rationalize keeping

the station’s 15th anniversary bash; (I-r) Cir- |
‘Brien, and the band's Brian Spangenberg.

HOW DEEP IS YOUR THROAT?
HOW DEEP IS YOUR PLAYLIST?

Swallow some

“SISTER BLUE”

Music you won't spit out!

BLOODY WELL RIGHT — KKBB/Bakersfield raised over 600 units of
biood during its fourth annual drive. Hangin’ are {I-r) the B-Rock Bee, actor
Jack Palance, and morning man Stan Marvin

this on anymore. We've got to
move this thing out and make room
for something else.’ The day I
dropped it requests started coming
in, and it started to sell! The time it
takes to develop records really
hasn’t changed.

“The key word for all these
record people is patience. And the
younger labels are going to serious-
ly have to maximize their alter-
native marketing techniques, be-

cause there’s just not enough radio
time. And this has got to be the
worst time to be in a band. Instead
of popping the champagne when I
got signed to a label, I'd be going to
see a therapist.

“You see what happens to the
computer industry when it gets
overcompetitive. The same thing’s
going to happen in the record in-
dustry. There’s too many of them
out there — they're going to eat
each other.”

: P |
MORE MICHELLE! — Warrant joins the burgeoning Michelle Fox fan club,
(I-r) Warrant's Jerry Dixon, the Promotion Department’s Kenny Ryback,
WCCC/Hartford APD Michelle Fox, and the band’s Eric Turner.

- ®
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»

QUEENS FOR A DAY — Queen’s Brian May (c) Stops by KRQR/San
Francisco to spend some quality time with PD Chris Miller () and morning

personality Lobster

SEGUES

KEZO/Omaha ups Becca
Goodman to MD, hires
Michelle Chase for after-
noons, and weicomes Leon
Flood as its Production Direc-
tor . KLOS/Los Angeles
parttimer Nick Van Cleve re-
turns to WYNF/Tampa for af-
ternoon drive as new PD Char-
lie Logan comes off the air

At KZOK/Seattle, Vic “‘The
Dude’ & Sara Johnson slide
into mornings, Connie Cole
takes middays, and Brian
Gregory handles evenings .
Brian Kelley is the new night
rocker at WPXC/Cape Cod:;
Taft Moore moves to morning
drive as Jack Brady exits the
biz
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Unleashed | 3§ and Solid '
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"An album for boys with sharp fangs |
and girls with decidedly succulent jugulars.” |

"Absolutely brilliant."

--Raw

--Kerrang

Already On These Major Market Stations

WWDC KQLZ
KSAQ KUPD
WXTB KRXQ
WMMS KOME
WLVQ KSJO
WLZR

And Many More!
Track @ MCA

On Tour With LA. Guns 7 ¥ | MEcHANC I N
199t MCA RECORDS. NG ' From The New Album Dancin' On Coals -_l ‘ Produced By John Jansen J
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CONTEMPORARY HIT RADIO

T | Shooting Stars
JOEL DENVER

'Tis the season when some of the biggest and brightest stars come out to twinkle with lo-

HaVing Fun In The cal airwave luminaries.
Promotional Sun

The high-powered summer promotion season is upon
us. Take a gander at what several stations have been up to
during the last few weeks.  suation shots to me c/o R&R, 1930

(Editor’s Note: For those of you Century Park West, Los Angeles,
who want to get in on the act, mail  CA 90067.)

- Savory Shenanigans
The wackier the event, the better the results. Following

that rule of thumb, these stations staged some eye-catching
gems.

Lisa Fischer recently hooked up with KMEL/San Francisco staffers while touring producer Narada Michael
Walden's studios. Hamming it up are (I-r) KMEL PD Keith Naftaly, MD Hosh Gureli, and Walden.

Ye merry olde staffers at KBTS (B93)/Austin donned their finest medieval
garb to celebrate the station's “Robln Hood: Prince Of Thieves” screen-
ing. Reveling in merriment are (top, I-r) Tracy Austin, Cat Russel, Barry
Kaye, Debra Cole, Mike Butts, and Lisa Tonacci; (bottom, I-r) two contest
winners and B93's C.C. Cruz.

On a recent joyride through Atlanta, Roxette slowed down long enough to meet the gang at WAPW (Power 99)
Showing they've got the look are (top, I-r) Power 99°s Leslie Fram, Roxette's Per Gessle and Marie Fredriksson,
and the station's Crash Clark; (bottom, I-r) staffers Rob Kesler and Don Lardo.

. “%-;gi h.

"y
WBBO (Power 93)/Greenville morning maniac Toddzilla (c) couldn't help After Dobbie Gibson performed at WAEB/Allentown’s free Mayfair concert, she enticed station staffers into going
but smile when these two lovely ladies helped him model his designer for a swim. Following her lead are (I-r) WAEB's T.J. Roberts, Rick Ryder, R.J. McKay, Alan Schaefer, Mike Philiips,

shorts. Cadillac Jack, and J.J. Sands




asmine

Guy

“Just Want
To Hold
You™

The New Single

Produced by Rex Salas for Racer-Ex Productions

) nit

@

©1991 Warner Bras. Records Ing

Just Shipped CHR!

2 WPGC add PWR102 30-23
KTFM 25-22 194 on
KKFR 15-13 KLUC 28-25
FM102 24-18 KDON deb 34
KMEL deb 29 7Z90 29-26
HOT977 add
KZFM 29-21
KPRR add
WIMO add e
B95 38-28

Y.

.
o
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38 SPECIAL

“THE SOUND
OF YOUR VOICE”

The First Single From
The Charisma Debut Album

“BONE AGAINST STEEL”

AOR TRACK ©
CHR NEW & ACTIVE 99/14
INCLUDING

B94

Q102 29
WNCI 24
WKBQ 21
KISN add
JET-FM 26-21
WAPE 21-18
WRQK 25-22
WIOG 25-21
KISR 25-22

HOT AT:

WQUT 33-27
KATM 9-4
WKFR 26-20
Z99 25-21

P3 DEBUT
PERFORMING WHERE PLAYED

Produced, engineered and mixed by Rodney Mills
Management: The Mark Spector Company

charisma
e —. |

brighten the skies.

MOTION

* WQHT (Hot97)/New York

ups Lisa G. to News Director
WOHT (Hot95)/Jackson, MS re-
places Sharky with KKYK/Little Rock
night talent Greg Geary (aka ‘‘The
Catfish*') At WYCR/York, PA
night driver Davy Crockett joins Jim
Cooke on wakeup duty and Danny
Carlisle rejoins for afternoons
KKSS/Albuquerque adds PM driver
Johnny Vaughn New CHR WBT!}
Port Huron, Ml has announced its fine-
up: PD *‘The Real’’ Mike Steele from
WMJQ/Buffalo {mornings); Teri Lon-
don from WKSG/Detroit (middays);
MD Bob O’Dell from KJYK/Tucson
(afternoons), Jimi Jamm from WKSE
Buffalo (nights), and Steve Seagal
from WMJQ/Buffalo (overnights)

BITS

* Man’s Best Friend Is Best Man -
WLRW/Champaign, IL Chief Engineer
Mark Spalding threw wedding tradition
to the wind when his dog acted as best
man! Spalding’s bride, Deborah
Kuhne, had no objections. But their
church of choice refused to allow Mr
Bear (a Siberian husky) to participate
An alternate location was chosen, and
Mr. Bear, dressed in a full tuxedo, per-
formed flawlessly.

* DJ For A Day — WPHR/Cleveland
gave a listener the chance to spend
one day experiencing what most DJs
go through in a week in its DJ For A
Day Contest. During the winner's four-
hour airshift he fielded phone requests,
answered to an irate PD, interviewed
the Black Crowes and, of course, was
sacked

Huey Lewils took a couple days off to hang out at WKRQ/Cincinnati's Star Party. Air personality Gina Matthews helped

When WZPL/Indianapolis staffers spent a week in Saudi Arabia, morning
man Dave McKay found an Iraqi tank sporting the station’s bumper
sticker.

That’s no hairstylist — that's KHFl/Austin's Mike Stiles (standing) sharpen-
Ing his haircutting talents on a brave listener at Superculs.

| -

WHAT'S UP, BUD? — KKLQ
(Q106)/San Diego nighttimer Chio

JAMMIN' WITH THE FRESH PRINCE — KKBQ (93Q)/Houston night talent

, The Jammer bugs out as D.J. Jazzy Jeff (left}
Smith) apply some promotional Squeeze tactics.

& the Fresh Prince (Will ‘

The Hitman (r} shows off the chilin’
dance step he learned from MTV
WW/WTG artist Pauly Shore.
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WALT LOVE

ucC

URBAN CONTEMPORARY

Facing The Churban Challenge

Dance CHRs, or Churbans, continue to challenge UC
outlets by playing primarily black music in a CHR presen-
tation. Three UC programmers told me how they deal with
such competitors, particularly when black listenership is

at stake.

KPRS/Kansas City

Michael Carter is President of
Kansas City’s KPRS Broadcasting,
which has been a Carter family
concern for 41 years. KPRS is cur-
rently facing two CHRs and, once
again, it’s without a PD. (Paderick
McFreen recently exited the post.)
Carter said, “We have Q104
(KBEQ), and KXXR (X106). Some
of these stations have come in an
Urban direction by playing black
music. They've only done that be-
cause of the extreme popularity of
the music. Black music has been a
top mover, to say the least. So
those in other formats are certain-
ly going to open up their minds to
see if black music can help.

“You're going to find PDs and
MDs in other formats who think
leaning in an Urban music direc-
tion will help them, so they’re go-
ing to do it as long as it works. My
position is this: We as UC/Black
stations have to stay on top of this,
because if we don't, we’ll lose. For
decades KPRS has been known for
playing black music and playing it
first. We have to continue to do that
at all times.”

“To stay on top of things, we test
the music and we play the best new
music first. Other stations here
that play this music have a wait-
and-see attitude, so we have to do
what we know how to do: be the
Urban station in this market. We
cannot change because someone
else has decided to play more of
our music."” In addition to the two
CHRs, Kansas City supports KRDZ
(AM) and KCXL (AM), two other
UC stations.

Carter’s advice for UCs facing a
CHR or Churban: “Maintain your
visibility and what you represent.
You've got to remain true to what
you are to your marketplace.

“You’re already there — they’re
just coming into the battle. They’re
trying to do what we do and have
been doing. People already know
you for the product you've been
giving them for years, but the other
station is telling the public, ‘Try
us.’ So it’s going to have to expend
much more energy and dollars to
make something happen. The only
thing you have to do is be the best
at what you do. The competitor
can’t afford to keep spending
money, but you can afford to keep
being the best radio station.”

About six years ago, Gannett's
Kansas City station almost posed a
challenge for KPRS. As Carter re-
called, the station ‘““was a CHR that
went to a UC format and claimed
they were the Urban station.” But
that didn’t last long, and now it’s
KCMO (Oldies 95). Considering

Michael Carter

66)

Maintain your
visibility and what
you represent.
You’ve got to
remain true to what
you are to your

marketplace.
—Michael Carter

99)

Gannett’s success at WGCI-FM/
Chicago, industry insiders have of-
ten wondered why the Kansas City
scenario went the way it did. Looks
as if KPRS was on the job then, as
it is now.

WOWI/Norfolk

WOWI (103 JAMS) currently
leads the Norfolk market in both
Arbitron and Birch. Steve Crumb-
ley has been OM/PD there since
1987. Crumbley shared his recent
experience with a Dance CHR.
“Back in December 1990 we were
still defeating the CHR station,
Z-104 [WNVZ], which has been the
No. 1 CHR here for about 10 or 15
years. It's always been very main-
stream, and it played very little
black product at all until Decem-
ber 31. At that point we shot up to a
13 in Arbitron and they fell to a 5.6
share.

“‘So on January 1 they decided to
adopt the approach of [successful
Dance CHR] WPGC/Washington,
and go Churban. In the beginning,
they claimed they didn’t want to
take the black audience, that they
just wanted their white audience
back. But in their promos they
were saying things like, ‘Why listen
to 103 Jello?’ You know M.C. Ham-
mer’s Pepsi commercial where he
drinks Coke and then sings, ‘Feel-
ings’? Their promo said, ““This is
M.C. Hammer on 103 Jello — ‘Feel-

y n

ings.” " So it was clear they were
coming directly at us.”

WOWI snapped into action. ‘““The
first thing we did,” recounted
Crumbley, “was research our mu-
sic and make sure we were as tight
as possible with our recurrents
(levels one and two), our oldies,
and our current music. We've
always had<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>