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Page 30 

GEFFEN KLONES 
KALODNER! 

Details in Street Talk! 

Page 22 

DUFF'S LAW 
Back in 1969, Talk pioneer Willis 
Duff penned "The Talk Radio 
Handbook," an early primer on 
what he called "two-way radio." 
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Jim Hilliard COO at Fairbanks 
Joe Morrow VP/Urban Mktg. & 

Promo at Elektra 
<s= Ira Rosenblatt VP/Ops at TMZ 

Broadcasting 
WEEIIBoston goes all -Sports 
Jim Esposito VP/GM at WPOP & 

WIOF/Hartford 
Michael Osborne PD at 
WBRU/Providence 
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Slow Recovery Seen 
For Sales Recession 
Ad Exec Sees `Top -Heavy' Improvement 

Radio revenues have been 
disappointing so far this year, 
and an informal R&R survey of 
group owners and reps found no 
one predicting a quick recovery 
from the ad recession, which 
has hit some other media even 
harder than radio. 

"The recession is not over," 
said Emmis Broadcasting 
President Steve Crane, al- 
though he said there's still a 

Subscribers Reject Arbitron's 
Three -Survey, 16 -Week Proposal 
Measure Loses By Landslide Vote In Major Markets 

The Arbitron Radio Advisory 
Council's proposal to convert 
from four 12 -week surveys to 
three 16 -week surveys met with 
a resounding defeat at the 
hands of Arbitron subscribers. 

According to information re- 
leased at the Advisory Council 
meetings in Bermuda, 499 sub- 
scribers voted against the 
measure, while 333 st:bscribers 
voted in favor. The proposal 
took its worst beatir_g among 

Wall Exits 
Edens, Forms 
Consultancy 

Garry Wall 
has resigned 
from Edens 
after five 
years with the 
company, the 
last 18 months 
as VP/Pro- 
gramming. 
On Septem- 
ber 1, he'll do 
launch Garry .d. 
Wall Media Garry Wall 

Services with Edens's 
KKLQ(Q106)/San Diego as his 
first client. He won't be replac- 
ed at Edens. 

Edens Chairman Gary Edens 
told R&R, "Garry is me of the 
most creative and innovative 
programmers in America. 
While we're sorry to lose him as 
a corporate officer, we're ex- 
cited that he'll continue his as- 
sociation with us." 

Wall noted, "I will limit my 
client stations to a total of 
seven; it's my philosophy to 
take an individual approach to 
every market and station. I will 
do CHR, AC, and News/Talk, as 
well as special projects in other 
formats, but I'm a big believer 
in contemporary music for- 
mats. It's the perfect time to be 

WALUSee Page 28 

Survey 
Says... 

Idea opposed by 60% 
of stations 

Top 50 market 
Country stations 
voted 78% against 

Only Black, Spanish 
stations were in favor 

stations in the Top 10 markets 
(70% against) and among Coun- 
try stations in the Top 50 mar- 
kets (78% against). 

The three survey idea was 
presented at the winter Ad- 

visory Council meetings as a 
way to increase sample sizes. 
Arbitron had separately prom- 
ised a 5% increase in sample 
size for the Fall '91 sweep, with 
another 5% increase scheduled 
for the Fall '92 survey period. 

Early Support 
Although the three-week pro- 

posal seemed to have initial 
widespread support, several 
prominent radio stations and 
groups - including WHIZ 
(Z100)/New York and CBS Ra- 
dio - circulated memos that 
were critical of the idea. Some 
radio executives feared adop- 
tion of the three -book measure 
would place an undesirable em- 
phasis on monthly Arbitrends. 

The proposal took a further 
beating when it was discovered 
that Arbitron had no intention of 
dropping additional diaries into 
markets measured only once or 
twice per year, even though 
their rating periods would be 
stretched to 16 weeks as well. 

Stations in the one and two - 
survey -per -year markets voted 
against the proposal in the 
same proportions as did sta- 
tions in four -survey markets. 
The most receptive stations 

were in markets 51-99, where 
47.2% of stations voted in favor 
of the new survey periods. 

Among formats, only Black/ 
Urban (74%) and Spanish sta- 
tions (85% ) voted to accept the 
proposal. The next highest cate- 
gory was AOR, with 43% favor- 
ing the idea. Among other ma- 
jor formats: AC/MOR voted 
65% against. CHR 60% against, 
Country 67% against, and 
News/Talk 60% against. 

ARBITRON/See Page 10 

Atco Records 
Boosts Palmer 
To President 

Harry Pal- 
mer has been 
named Presi- 
dent of Atco 
Records. He 
replaces Der- 
ek Shulman, 
who was ele- 
vated to 
Chairman of 
the label two 
weeks ago. 

Harry Palmer "Harry and 
I go back many years, and he 
was the number one person I 
wanted to have with me at 
Ateo," said Shulman. "He has 
been my right-hand man and 
has played an intrinsic role in 
the label's development." 

Atlantic Group Co -Chairman/ 
Co -CEO Doug Morris noted, 
"With the dramatic expansion 
of the Atlantic Group over the 
past few years, the importance 
of having well-rounded, savvy 
executives on our team has 
never been greater. Harry is 
such a player, and his day-to- 
day, hands-on approach has 
been instrumental in position- 
ing Atco as a dynamic force for 
the '90s." 

PALMER/See Page 28 

passibility of some improve 
ment before the end of this 
year. He noted that some mar- 
kets are doing better than 
others, "but none are perform- 
ing up to last year." 

Katz Radio Group Exec. VP 
Stu Olds said national spot sales 
have yielded "a very top-heavy 
year so far," with growth lim- 
ited to the Top 10 markets. They 
were up 6.8%, while the total 
market fell 1.4% for the first 
half of the year (Katz's figures 
are adjusted to reflect an addi- 
tional week January -June 1991). 
That may be reassuring to big 
market stations, said Olds, but 
"everybody else is getting ham- 
mered." He said Katz isn't ex- 
pecting a dramatic turnaround 
in national spot business until 
second-quarter 1992. 

RECESSION/See Page 28 

Gannett Taps 
Troutt As KKBQ 
President/GM 
Law Steps Down; Stow 
Upped To KCMO/KC 
VP/General Manager 

Gannett has 
transferred 
Exec. VP/Ra- 
dio Don Troutt 
from News- 
Talk/Gold 
combo KCMO- 
AM & FM/ 
Kansas City, 
where he's 
been Presi- 
dent/GM, to 
the same post Don Troutt 
at sister CHR combo KKBQ- 
AM & FM (93Q)/Houston. He 
replaces President/GM Al 
"Brady" Law, who will now 
consult Gannett. At KCMO, 
VP/Station Manager Skip Stow 
has been promoted to VP/GM. 

Gannett President/Radio Jay 
Cook told R&R, "We're for- 
tunate to have someone of Don's 
background and abilities to take 
over. Skip is a great in-house re 
source who can step in without 
missing a beat. And I look for- 
ward to having Al's input for a 
long time to come." 

Troutt responded to the ques- 
tion of a format change in Hous- 
ton: "Gannett's very proud of 
KKBQ's history and accom- 
plishments. There are always 
rumors about format changes 
flying around, and no doubt 
we'd like to see KKBQ do bet- 
ter. We're going to give it all the 
support we can, which should 
make those rumors go away." 

GANNETT/See Page 28 
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Hilliard Adds 
COO Duties 
At Fairbanks 

Jim Hilliard 

Noted radio 
executive Jim 
Hilliard has 
added COO 
duties at Fair- 
banks Com- 
munications. 
He remains Ex- 
ec. VP/GM for 
the group's AC 
WVBF/Boston. 

Hilliard told 
R&R, '`I work- 

ed with [Fairbanks President/ 
CEO] Richard Fairbanks for about 
16 years, and we did exceptionally 
well. The Palm Beach stations 
Dick and I put together years ago 
[WJNO & WRMF] are doing well. 
Now, let's see if we can buy a 
bunch more. Dick's always been a 
buyer, and I hope we'll have more 
opportunities like KVIL/Dallas 
and WIBC/Indianapolis. That's 
what I think is going to happen." 
Fairbanks built up both outlets, 
then sold them off in the '80s at con- 
siderable profit. 

Regarding his present Boston sit- 
uation, Hilliard said, "WVBF has 
been sneaking in. We're right in the 
race, and we'll be No. 1. I've never 
had a station that wasn't. I didn't 
come back to Boston to fool 
around." 

Hilliard left Fairbanks in 1983 to 
join Blair, where he rose to Presi- 
dent of the radio division and then 
Sr. VP of the parent firm. He went 
to WVBF last year as Exec. VP/ 
GM. 

Seasonal 
Revenue Slide 
Steepens 
National Sales Fluctuate 
More Than Local Figures 

If you thought the seasonal rev- 
enue dropoff has been more pro- 
nounced in recent years, you're 
right. The percentage of annual 
sales occurring in January and 
February has fallen from an aver- 
age 13.2% for 1986-89 to 12.2% for 
1986-91, based on a weighted aver- 
age of historical findings from a 
sample of 10 major markets. The 
second quarter accounts for 28.4% 
of revenues, 2.2% higher than the 
runner-up fourth quarter. 

National sales continue to fluc- 
tuate more severely than local 
sales. The fourth quarter -first 
quarter national trend was down 
26.9%-18.3%, while local sales 
declined just 25.9 %-20.4 % . 

Percentage 
Of Annual Sales 

Local Nat'l Total 

Jan 5.74 4.87 5.54 
Feb 6.95 5.83 6.71 
Mar ` 7.72 7.64 7.71 
Apr 8.77 9.19 8.88 
May 10.17 10.20 10.18 
Jun 9.22 9.66 9.32 
Jul 8.57 8.39 8.51 
Aug 8.68 8.79 8.69 
Sep 8.28 8.48 8.34 
Oct 8.67 9.43 8.83 
Nov 9.21 9.53 9.29 
Dec 8.02 7.99 8.00 

-George Nadel Rivin 
Miller, Kaplan, Arase & Co 

Shiny Happy Activists 

Postcards - 50,000 of them - have flooded the offices of "Rock The 
Vote," the record industry -sponsored campaign to encourage voter regis- 
tration among 18 -24 -year -olds. The cards which were printed on the long - 
box of R. E. M.'s "Out Of Time" CD, endorse a Congressional bill to tie voter 
registration to driver's license applications and renewals. They'll be for- 
warded to President Bush to encourage his support for the "Motor Voter" 
bill. Stations that would like to help "Rock The Vote" are encouraged to 
contact the organization at (213) 276-8364. Pictured flashing support are 
(l -r) R. E.M.'s Mike Mills, Peter Buck, Bill Berry, and Michael Stipe. 

Eureka Shifts, Will Work 
On In -Band DAB System 
NAB Task Force Backs Off L -Band Support 

The NAB has backed off from its 
strong - and controversial - sup- 
port of the Eureka -147 DAB system 
and begun encouraging in -band 
system developers. Meanwhile, 
Eureka is trying to jump onto the 
in -band wagon. 

After hearing from developers of 
three potential in -band DAB sys- 
tems, members of NAB's DAB 
Task Force said they are "encour- 
aged by the progress of technolo- 
gies that propose to operate inside 
the existing AM and FM radio 
bands." 

The Task Force recommended 
the developers move ahead with 
their work and began to formulate 
"minimum radio broadcasting 
goals that any DAB technology will 
be asked to meet." Chairman Alan 
Box said he hoped to have goals for 
in -band systems ready for consid- 
eration at the Task Force's Sep- 
tember meeting at NAB Radio '91 
in San Francisco. 

"One of the reasons for our re- 
newed interest in in -band is the fact 
that scientists are coming to us 
saying that AM can be included," 
said NAB Radio Board Chairman 
Dick Novik. The NAB's more ac- 
commodating tone on in -band fol- 
lowed widespread member discon- 
tent with the association's support 
for an L -band system and its ef- 
forts to forge an affiance with the 
Eureka system's European devel- 
opers (R&R 7/26). 

Exec. VP John Abel said the 
NAB's letter of intent with Eureka 
has been extended through the end 
of this year and that he is continu- 
ing negotiations to have the NAB 
join the Eureka consortium. 

Eureka: In With 
The In -Band 

Eureka -147 Asst. Director Wer- 
ner Kohnert told R&R the consorti- 
um is beginning work on a narrow - 
bandwidth approach which could 
be used in the existing FM band, al- 
though few details have yet been 
worked out. He said the in -band 
system would use separate blocks 
of 200 kHz or 300 kHz to scatter the 
signal in gaps throughout the FM 
band, but could not operate on - 
channel with existing analog sta- 

tions. "I think we can make a dem- 
onstration this year for this 
narrow -band system," Kohnert 
said. 

Kohnert confirmed that Eureka 
will have a mobile demonstration 
at NAB Radio '91, but that it will be 
on a smaller scale than the demon- 
stration in Las Vegas last spring. It 
now seems certain that no other 
DAB system will offer a mobile 
demonstration, although USA Dig- 
ital Radio ("Acorn") and Ameri- 
can Digital Radio will have booths, 
as may others. 

Elektra Ups 
Morrow To 
VP/Urban 
Jorge Named Nat'l Dir./ 
Marketing & Promotion 

Joe Morrow Eddie Jorge 

Joe Morrow has been elevated 
from Sr. Director to VP/Urban 
Marketing & Promotion at Elektra 
Entertainment, and will move 
from Los Angeles to New York. 
Eddie Jorge has signed on as Na- 
tional Director in the same area. 

"Joe Morrow's accomplish- 
ments speak for themselves. His 
promotion is well -merited," stated 
Elektra Sr. VP/Urban Ruben 
Rodriguez. He added, "Eddie 
Jorge is a dynamic and talented 
executive, a welcome addition to 
the Elektra staff." 

"Working under the leadership 
of Ruben Rodriguez adds an ex- 
ci ing new challenge for the 
future," said Morrow. "I am bless- 

ELEKTRA/See Page 28 
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THEY KNOW THE WAY TO SAN JOSE 
No AORs have competed longer and harder 
than San Jose's KSJO and KOME, who've 
been at it since 1971. Harvey Kojan updates 
this two -decade battle. 
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NAB To FCC: Eliminate 
Radio Ownership Limits 

Citing the need to boost radio's ability to compete in a 
media -saturated world, NAB is urging the FCC to elimin- 
ate its national ownership limits and relax some "unneces- 
sarily strict duopoly rules." 

In its comments on the Commis- 
sion's proposed overhaul of the ra- 
dio ownership rules, the trade 
group argued that eliminating the 
current 12 AM -12 FM limit would 
actually protect - not threaten - 
program diversity. 

"These regulations no longer 
serve their intended function of 
maximizing competition and en- 
hancing diversity," the NAB said. 
"Instead, the ownership restric- 
tions ultimately result in less diver- 
sity of programming by preventing 
struggling radio stations from rec- 
ognizing the full advantages of 
group ownership." 

Noting that only five radio 
groups are at the national owner- 

ship limit, NAB maintained that 
the huge number of radio stations 
currently serving the public - 
combined with existing antitrust 
laws - would be sufficient protec- 
tion against overconcentration in 
the radio industry. 

`Brokerage Unfair' 
On the issue of duopoly, NAB 

urged the Commission to dump its 
present rules and permit AM -AM 
and FM -FM combos. Other possi- 
ble combinations, the group said, 
should be evaluated on a case -by - 
case basis to determine if they 
would be in the public interest. 

The organization criticized the 
idea of basing local market or na- 

tional ownership limits based on 
audience size, calling such re- 
search an unreliable and burden- 
some basis for regulation. It also 
urged continued support for local 
joint venture agreements. Such ar- 
rangements - including time -bro- 
kerage deals, the NAB argued - 
give struggling stations a way to 
avoid going dark. 

At least one broadcaster dis- 
agreed with the NAB on that point, 
however. According to WJTZ/ 
Blountsville, TN Station Manager 
John Fry, the FCC's acceptance of 
brokered time deals has allowed 
his well-heeled competitors to ex- 
pand their grip on the local radio 
market by entering into brokerage 
deals with several smaller stations 
in the area. "Brokerage is unfair," 
Fry told the FCC. "Brokerage al- 
lows the better -financed operations 
to control the local market." 

DeConcini Introduces Digital Tape Bill 
Before Congress adjourned for its August recess, Sen. 

Dennis DeConcini (D -AZ) introduced the Audio Home Re- 
cording Act (S. 1623), the compromise digital tape royalty 
bill worked out by the RIAA and electronics manufac- 
turers (R&R 7/19). Identical House legislation (H. R. 3204) 
was introduced by Rep. Jack Brooks (D -TX). 

In a news conference last week 
(8/1), DeConcini applauded the 
record and consumer electronics 
industries for producing a compro- 
mise that "deals with your eco- 
nomic viability." He said the pro- 
posed measure would protect con- 
sumers' right to home taping and 
the financial interests of copyright 
owners. "This balance between 
consumers and creators is the 
essence of copyright law." DeCon- 

cini said he retained a dislike for 
royalties but was willing to accept 
them as part of the compromise 
which removes legal barriers to 
widespread introduction of digital 
tape machines. 

Brooks, Chairman of the House 
Judiciary Committee, called the 
compromise a "win -win situation 
... there are no losers." He said 
the bill will "settle a decade -long 

Stratford Defends 
Toledo Combo Buy 

Stratford Research has told the FCC that Booth 
American Company and Noble Broadcast Group relied on 
"a series of irrational and illogical inferences and innuendos" 
in petitions to block Stratford's $4 million purchase of 
WSPD & WLOR/Toledo (R&R 7/19). 

Stratford said Booth, owner of 
WTOD & WKKOIToledo, and No- 
ble, owner of WVKS/Toledo, had 

failed to establish a prima fade case 
that WWWM-AM & FMIToledo 
owner Lewis Dickey Sr. is likely to 

have any influence over Stratford, 
which ìs owned by his four adult 
sons. Lewis Jr., John, David, and 

Michael Dickey submitted declara- 
tions that they're financially inde- 

pendent of their father and have no 

ownership interest in his stations. 
They also submitted letters from 
some of Stratford's Toledo busi- 
ness clients testifying to their re- 

search firm's independence from 
WWWM. 

Lewis Sr. has agreed to guaran- 
tee $1 million of Stratford's loan to 
acquire the combo, prompting 
allegations by Booth and Noble that 
he is an undisclosed party to the 
deal. In response, Stratford cited 
cases in which the FCC had found 
no "real party in interest" violation 
by more closely intertwined family 
financial relationships. 

If Stratford's purchase of WSPD & 

WLQR is approved, the elder Lewis 
may have to start paying cash for 
his sons' business research. The 
filing said Stratford plans to move 
into the combo's studio building, 
ending a research -for -office -space 
barter arrangement with WWWM. 

Dennis DeConcini 

war over high-tech, advanced 
equipment." 

Under the bill, the U.S. Copy- 
right office would collect royalties 
on the manufacture and importa- 
tion of digital tape recorders and 
blank digital tapes. The money 
then would be distributed to record 
companies, artists, and other copy- 
right holders. 

Jack Brooks 

House Copyright Subcommittee 
Chairman William Hughes (D -NJ), 
a co-sponsor of Brooks's bill, said 
he hoped to hold hearings by the 
end of the year. DeConcini's Senate 
Copyright Subcommittee is ex- 
pected to hold hearings this fall. 

REPORT 
PAT CLA WSON 

Steding Settles 
With Gammon Clan 

Former Americom Radio Brokers partner Bill 
Steding has settled the shareholders suit he filed last 
year against Americom owners Tom and Dan Gam- 

mon. 
While neither side would discuss details of the pact, Dan Gammon said 

the settlement was equivalent to the value of Steding's 15% stake in the 
now -dormant brokerage firm. In essence, Gammon told R&R, Steding got 
15% of the cash remaining in Americom's bank account - estimated by 
various sources at between $750,000 and $1.2 million. 

Steding, however, refused to confirm that description. The size of the 
check, he said, "had little to do with balance sheets or bank accounts and 
more to do with legal exposure." He also dismissed Gammon's claim that 
the settlement was equal to what Steding was offered upon leaving Ameri- 
com in late 1990: "If that was true, we never would have had this case." 

However much he netted, Steding is happy with the settlement. "The 
time to settle is when you've created maximum legal pressure but there's 
still some money there to get," he said. "I think we were right at that point." 

Dan Gammon said he and his brother also are pleased with the deal, 
partly because it seems to offset those nasty "asset looting" charges at the 
heart of the suit. Steding had alleged the Gammons ripped him off by grant- 
ing themselves Americom profit disbursements and other payments with- 
out his knowledge. 

Saga In Springfield, Chapter Two 

Saga Communications CEO Ed Christian has con- 
firmed to the FCC that his company is behind the 
mysterious Panther Creek Communications, 

whose proposal to allocate a new FM to Virginia, IL has 
blocked USA Radio Corp.'s upgrade plans for WTJY/Tay- 
lorville, IL (R&R 7/1 9). 

"So what!" Saga said in a spirited filing. "Saga's adoption of the name 
Panther Creek Communications was lawful, pragmatic, and consistent with 
its past business practice." Saga denied the filing was a "strike petition," 
which could endanger the license of its WYMGIJacksonville (Springfield), 
IL. 

Saga said there would be no city grade contour overlap by the propos- 
ed Virginia FM and WYMG, and therefore nothing to prohibit Saga from ap- 
plying for the proposed station. USA owner James Green isn't buying 
Saga's claim that it didn't know about his upgrade proposal before filing its 
own allocation proposal. He said his attorney will be filing a response. 

Sikes Beats Drum For FCC User Tax 

FCC Chairman Al Sikes this week urged key senators 
to support the Bush administration's plan to levy an 
annual user tax on broadcasters and other 

Commission -regulated industries. 
In a letter to Sens. Daniel Inouye (D -HI), Ernest Hollings (D -SC). Rob- 

ert Packwood (R -OR), and John Danforth (R -MO), Sikes dismissed the 
NAB's claim that such a tax would be a "double hit" on broadcasters. who 
already pay fees for certain FCC services. The existing charges, Sikes 
argued, pay for "licensing and transaction costs" while the new levy will 
cover the cost of "regulation and enforcement" activities. 

Under a user tax plan approved last week by the House Energy and 
Commerce Committee, radio stations would pay either $500 or $100 per 
year, based on their power level. The Senate. which recently rejected the 
idea of FCC fees. will take up the issue again in late September. 

In other FCC news: 
Irked by a series of contradictory EEO filings from the station, the 

Commission last week ordered the owners of WXBM/Milton, FL to face a 

license renewal hearing on their fitness to remain a licensee. The FCC 
charged that inconsistencies among several EEO filings made by the sta- 
tion, combined with the station's failure to hire any blacks to fill 61 vacan- 
cies over four years, raise questions as to whether WXBM discriminated 
against black applicants. WXBM owner Lou Mahacek denied the charge, 
saying, "If I was at fault for anything, it was for using the wrong [recruit- 
ment] sources.- 

Former FCC Chairman Dean Burch died Sunday (8 4) at his home in 

Potomac, MD after a long battle with cancer. He was 63. 

Pat Clawson is on the road. This week's column was compiled by Ran- 
dall Bloomquist and Jack Messmer. 



"We began working with The Research Group in 
1987, just about the time I started. We had a lot of work 
to do, since WIL-FM had just had its lowest book in 
recent history. 

We faced a very compet- 
itive situation -a strong AM 
competitor, as well as a new 
FM country competitor. 

Today, that situation is 
totally different. We've just 
recorded our best 12+ share 
and cume ever. WIL-FM was fourth in the market with a 
6.8 share in the winter book.* Our FM format competitor 
was put into receivership and sold at auction, and the AM 
country station has less than a 2.0 share. 

The Research Group has been an important element 
in our success. What sets them apart from other research 
companies is what they do after the research project is 
completed. They assist you in writing a strategic plan, 
and they make sure you stay on course. I don't know any 
company that does a better job than The Research Group. 
Without them we wouldn't be as successful as we are." 

Dick Williams 
President and General Manager 
WIL-FM, St. Louis 
Heritage Media Corporation 

*Winter 1991 Arhitron. Persons 12+. M -S, 6A-I2M, MSA. 

The Research Group develops the right information, then uses a special 
system of strategic planning to help you win-and stay strong-in tough, competi- 
tive environments. Some managers may have the perception that using the best is 
prohibitively expensive. With The Research Group, that is not true. Call today 
about our availability in your marketplace and for prices which will fit your budget. 

For more information, call Larry B. Campbell, President (206) 624-3888. 

In almost every field, there is a company that has earned a reputation as the leader. 

The Research Group 
Radio's Strategic Research Team 

METROPOLITAN PARK. SUITE 1200. 1100 OLIVE WAY SEATTLE. WA 98111I 13) h24- »O04 
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TRANSACTIONS 

Kidd Captures Island 
Combo In Nebraska 

New Life For Three Stations In Kansas 

Deal Of The Week: 

KRGI-AM & FMI 
Grand Island, NE 
PRICE: $1.95 million 

TERMS: Asset sale for cash 

BUYER: JRK Broadcasting L.P., 
whose general partner is Kidd Enter- 
prises Inc., headed by President John 
R. Kidd 

SELLER: KRGI Inc., a subsidiary of 
Harris Enterprises, headed by Presi- 
dent Lloyd Ballhagen. The company 
also owns KIUL & KWKRIGarden City- 
Leoti, KS. 

FREQUENCY: 1430 kHz; 96.5 MHz 
POWER: 5kw day/1 kw night; 100kw 
at 416 feet 
FORMAT: AC; Country 
BROKER: Charlie Kurtz and Tony Riz- 

zo of Blackburn & Co. 

COMMENT: This combo sold for $3 
million in 1986. 

err 
KAXXNentura 
PRICE: $910,000 
TERMS: Asset sale for cash. The buyer 
has loaned the seller $15,000 at 10% 
annual interest, with payment in full due 
at closing. The buyer has agreed to as- 
sist the seller in obtaining a minority tax 
certificate for this sale. 
BUYER: N. John Douglas of Palo Alto, 

CA. He has controlling interests in 

KMAXIArcadia, CA; KEST/San Fran- 
cisco; KWWNIPlacerville, CA; KOBOI 
Yuba City, CA; and WGARICIeveland 
and is in the process of acquiring 
WNJRINewark. 
SELLER: Absolutely Great Radio Inc., 
owned by James and Donna Sylvester 
of Ventura, CA 
FREQUENCY: 107.1 MHz 
POWER: 280 watts at 872 feet 
FORMAT: AC 

BROKER: O.C. Jenkins, representing 
the seller, will receive undisclosed 

compensation from the seller and Jor- 
genson, Chapin & Co., representing 
the buyer, will receive a commission of 
$58,000, which is being split by the 
buyer and seller. 

G r(;1a 
WLAGILaGrange 
PRICE: $215,000 
TERMS: The buyer has put $10,000 in 

escrow. At closing, the buyer is to 

either pay off or assume a debt of ap- 

proximately $206,532 to C&S Bank of 
LaGrange. The remainder of the pur- 

chase price is to be paid in cash to the 
seller. Closing is contingent upon the 
buyer's ability to obtain financing or as- 

sume the existing loan on acceptable 
terms. 
BUYER: K&G Broadcasting Corpora- 
tion, owned by Edward Klein III and 

John Graham of Marietta, GA 
SELLER: Sterling Entertainment Inc., 
owned by John Mitchell and Zulfikar- 
ali Devji 

._-;--'- CBS Reps are 
on top of your business;'' 

CBS believes in service. We virtually have one 

salesperson on the street for each station we represent. 

We know your business and keep you on top. because 

we're on top of things. 
Our CBS Marketing Directors work one-on-one with 

clients to develop new business. Our representatives 
are familiar with Co -Op Advertising, Sports Advertising, 

Tie-in Promotions...and we back It up with CBS 

research and experience. Plus we are very selective, 

this means you're guaranteed productive, top-quality 
representation. 

CBS Representatives work as your partners to 

implement your marketing plan, sell your package, 
deliver your rates and provide for your "unfair share" 

of market revenue. But most of all we provide service. 

If you're interested in reaching the top and staying 
there, call Tony Miraglla, V.P./General Manager at 
(212) 975-1877. CBSMil 

TRANSACTIONS AT A GLANCE 

1991 Deals To Date: 
$434,733,768 

(Last Year: $706,022,058) 

Total Stations Traded This Year: 602 
(Last Year: 786) 

This Week's Action: $6,375,891 
(Last Year $13,244,879) 

Total Stations Traded This Week:. . 13 
(Last Year. 26) 

Deal Of The Week: 
KRGI-AM & FM/Grand Island, NE 
$1.95 million 

KAXXIVeatura, CA $910,000 
WLAGILaGrange, GA $215,000 
KSPG & KBUZIEI Dorado, KS $1.05 million 

KSOFIWichlta $205,000 
KRVVIBastrop, LA $1,035,891 
WKJF-AM & FM/Cadillac, MI $350,000 
WWOCIAvalon, NJ $400,000 
WKTXIGortland, OH $180,000 
WTRL (FM CPafTomah, WI $100,000 

FREQUENCY: 1240 kHz 

POWER: 1 kw 
FORMAT: AC 

COMMENT: This station sold 

$537,150 in June 1990. 
for 

KSPG & KBUZIEI Dorado 
PRICE: $1.05 million 

TERMS: Payment of $825,000 cash is 

due at closing. Additionally, the buyer 
is to issue to the seller second mort- 

gage real estate bonds with a face 
value of $225,000 and an annual sim- 

ple interest rate of 10%, with payment 
spread over four and a half years. 
BUYER: New Life Fellowship Inc., a 

non-profit corporation controlled by 

David and Tammie Brace of Wichita. 

The company owns KZZDIWichita and 

has applied for new educational FMs in 

Topeka and Minneapolis, KS. It's also 

buying KSOFIWichita (see below). 

David Brace is 50% owner of Alpha 
Broadcasting Inc., licensee of KTCMI 

Kingman, KS and applicant for a new 

FM at Liberal, KS. 

SELLER: Gary L. Violet of Hot Spring, 

AR. He owns KSUXIWinnebago, NE 

and has applied for a new FM at Clear- 

water, KS. 

FREQUENCY: 1360 kHz; 99.1 MHz 
POWER: 500 watts day/40 watts 
night; 45kw at 492 feet 
FORMAT: Country; Urban 

KSOFIWichita 
PRICE: $205,000 
TERMS: Asset sale for cash 
BUYER: New Life Fellowship Inc. (see 

above transaction) 
SELLER: Friends University of Wichita 

FREQUENCY: 91.1 MHz 

POWER: 100kw at 345 feet 
FORMAT: Religious/Jazz 

KRVV/Bastrop 
PRICE: $1,035,891 

Continued on Page 28 

,tnns A. tu4nnLn7, PrcnJent 

COMPETENCE 
AND 

INTEGRITY 
Identifying 

the Objective 

Negotiating 
the Transaction 

GAMMON 
MEDIA 
BROKERS, INC. 

Radio & Television Brokerage 

1925 K Street, NW, Suite 304, Washington, IX' 20006 

202-862-2020 

Members Nunmal A'.okranou of Modi., Brokers (NAMB). NAB 



oday, there are generics in almost every product category. And, while some consumers 
may buy generics, all consumers remember Brand Names. 
Radio is no different. Listeners "buy" radio all day long. It's free-and there are a num- 

ber of choices on the dial. Diarykeepers, however, are asked to go a step further. They are 

asked to remember which stations they "bought". This requires a strong Brand Image. 

To most listeners, the radio dial can be as crowded and confusing as the supermarket 
shelf. That's why the world's top marketers have long relied on the fundamentals of Brand 
Marketing to help them win their billion dollar battles. 

Stratford Research has invested in lengthy, intensive R&D to bring these highly special- 
ized research and marketing techniques to radio. Stratford's proprietary system is called 
B.R.A.N.D.r", and it is available to your station on a market -exclusive basis. To learn more, 
call Lew Dickey, President of Stratford Research, at (419) 698-1166. 

STRATFORD RESEARCH 

The Brand Leader. 

MEDIA CENTER BLDG. II. 2965 PICKLE ROAD TOLEDO, OHIO 43616 (419) 698-1166 
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Rosenblatt 
Accepts TMZ 
VP/Operations 
Responsibilities 

WLKW & WWLI/Providence VP/ 
GM Ira Rosenblatt is taking on ad- 
ditional duties as VP/Operations 
for parent company TMZ Broad- 
casting. GSM Carol Carson is serv- 
ing as acting Station Manager at 
the Providence combo. 

Rosenblatt - who's also a lim- 
ited WLKW & WWLI partner - 
told R&R, "I'll be more involved 
with the day-to-day operations of 
the nine stations in our group. I'll 
average four or five days a week on 
the road. 

"[TMZ President] Bob Zimmer- 
man had been handling much of 
these duties, but he's giving me 
more authority. I've learned a tre- 
mendous amount from him in the 
[nearly eight] years I've spent 
with him, and there's lots more I 
hope to learn." Rosenblatt previ- 
ously was GSM and later GM for 
TMZ's WRKZ/Hershey, PA. 

WEEI/Boston 
Goes All -Sports 
Station To Lease Time 
On Worcester Station 

WEEI/Boston will transition 
from News to an all -Sports format 
September 3. The station - owned 
by the NBA's Boston Celtics - laid 
off 22 news department employees 
in the switch. 

Exec. VP/GM John Laton told 
R&R the station will use its car- 
riage of the Celtics and the NHL's 
Boston Bruins as anchors for the 
new format. The station has added 
Eddie Andelman as sports talk 
host, Andy Moes as morning host, 
and Glenn Ordway for afternoons. 

Laton said WEEI will also lease 
time on Zapis Communications' 
WFTQ/Worcester to rebroadcast 
'EEI's signal to this community 40 

miles west of Boston. 

Kaas For Celebration 

French songstress Patricia Kaas made her U.S. debut in NYC to launch her 
new Columbia LP, "Scene De Vie." Flanking the singer are (l -r) Sony Music 
Exec. VP Mel Oberman and President Tommy Motto/a, and Columbia Presi- 
dent Don lenner. 

RCA Appoints Three Executives 
In Black Music Department 
Smith, Thompson, Givens Take National Posts 

The newest 
titles in RCA's 
Black Music 
Department 
are: Jimmy 
Smith, National 
Director/Oper- 
ations; Tommy 
Thompson, Na- 
tional Field Di- 
rector/Promo- 
tion; and Victor 
Givens, Nation- Jimmy Smith 
al Director/Alternative Promotion. 

"All three of these appointments 
signify RCA's further expansion in- 
to a full -service company to better 
service the needs of its artists," 
said VP/Promotion Roland Edi- 
son. 

Smith, who Edison said would 
"be the glue that ties radio and rec- 
ords together," will deal with day- 
to-day operations, plus marketing, 
publicity, artist management, and 
radio consultants. He joins from 
WYLD/New Orleans, where he 

Wer Nor USE TaEvlslori 
THAT PEOPLE 

ACTUALLY 

"SISTER" 
CUTS THROUGH THE 

curium! 
Call today for the latest demo 
reel of Radio's most unique 
marketing campaign. Sister is 
also available as a new character 
to call your morning show! 

MEBANE COMPANIES 

(615) 269.3079 

Tommy Thompson Victor Givens 
was PD. He's also programmed 
WGCI-FM/Chicago and been MD 
at KKDA-FM/Dallas. He'll be bas- 
ed in New York. 

Thompson will direct airplay - 
related activities. He and Givens 
were most recently Co -National 
Field Directors/Promotions - 
Thompson on the West Coast and 
Givens in the East. Prior to joining 
RCA four years ago, Thompson 
was a buyer with Sun Belt Records. 
He's relocating from Dallas to Los 
Angeles. 

Detroit -based Givens will handle 
rap, "Quiet Storm," college, and 
jazz formats. He started at RCA in 
1987 as Regional Marketing Man- 
ager. He's previously worked with 
Arista, various independent labels, 
and AMI Distribution; he was also 
an AE for WJLB/Detroit. 

Mann Named Capitol Sr. VPISales 

Capitol Records has upped VPSales Lou Mann 
to Sr. VP/Sales. 

"Simply put, working for [label President] Hale 
Milgrim is a dream," said Mann. "Hale has given me 
the tools to implement innovative sales and marketing 
techniques that allow us to maximize the awareness 
and sales of our music." 

Before joining Capitol three years ago, Mann was 
VP/Marketing at MCA for three years, and VP/Sales 
at Arista for four years. 

Lou Mann 

Satriano Takes Sony Music VP Post 

Sue Satnano 

Sue Satriano has joined Sony Music Entertain- 
ment as VP/Press & Public Affairs, where she will 

coordinate the company's internal and external com- 

munications. 

Satriano was most recently VP/Public Relations & 

Corporate Communications for Capitol -EMI Music. 
She's also worked as National Publicity & Artist Devel- 
opment Director for Elektra, and as a publicist for 
Rolling Stone. 

Esposito VP/GM At WPOP & WIOF 
After two years as WPOP & 

WIOF/Hartford Station Manager, 
Jim Esposito has been elevated to 
VP/GM at the Griffin News -Talk/ 
AC combo. The previous VP/GM, 
Albert Pellegrino, is now the Grif- 
fin Group's Exec. VP/Broadcast 
Group. 

Esposito told R&R, "I couldn't 
have picked a better company to 

work for. The word `integrity' best 
fits Al Pellegrino, and Mery Griffin 
is absolutely the best station 
owner. He's supportive, and it's 
marvelous to learn about his busi- 
ness sense." 

Prior to joining WPOP & WIOF 
as Sales Manager nearly five' years 
ago, Esposito was an AE for cross- 
town WTIC and WDRC. 

WBRU Appoints Osborne PD 
Michael J. 

Osborne has 
joined Brown 
Broadcasting 
Service New 
Rock WBRU/ 
Providence as 
PD. He suc- 
ceeds Matt 
Harris, who 
won the job in 
June but had to 
pass on it for Michael J. Osborne 

personal reasons. 
'BRU VP/GM Vincent Rubino 

said, "We're incredibly pleased to 
get someone of Michael's caliber to 
program this expanding alterna- 
tive format. Now we're ready to 
take off." 

Most recently PD at crosstown 
Talk/CHR WPRO-AM & FM, Os- 
borne also has programmed 
W XLO/ W orcester-Fitchburg-Leo- 
minster, MA and WCOD/Hyannis, 
MA. 

Isaak Rocks Red Sox Jocks 

Chris Isaak and his band bond with the Boston Red Sox after their concert at the city's Orpheum Theatre. Talking bats 
and balls are (l -r) the Red Sox's Danny Darwin, baseball legend Ted Williams's son John Henry Williams, Warner 
Bros./Reprise's Richard Gitlin, the Red Sox's Matt Young, band members Kenney Dale Johnson and James Wilsey, 
Isaak, the Red Sox's Steve Lyons, and Reprise's Andrew Govatsos. 



ANY RESEARCHER 
CAN REPORT TRENDS. 

CWMAN CAN 
REVERSE THEM. 

Pierre Bouvard, Vice President and Jon Coleman, President of Coleman Research, 
one of America's top two research companies. 

Most researchers draw obvious 
conclusions and leave the real work up to 
you. Enter Coleman Research. Successful 
radio marketers who create a powerful 
position for your station and drive it home. 

Coleman Research invented the 
names and launched the stations that use 
the most powerful marketing handles in 
radio: Oldies, New York 1981; Lite, Phoenix 
1982; Mix, Baltimore 1986 and Variety, 
Phoenix 1991. 

It was Coleman that first conceived 
the marketing positions: Not Too Hard, Not 
Too Soft, San Jose 1983 and The #1 Hit 
Music Station, Phoenix 1984. 

Coleman's step-by-step programming, 
positioning and marketing plans have 
worked for more than 100 top stations. 
Give us a call today at 919-790-0000. Then 
watch the market notice a startling 
new trend. COLEMAN RESEARCH 
Yours. Box 13829, Research Triangle Park, NC 27709 (919) 790-0000 
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Big Beat Swims Into Atlantic 

New York -based street label Big Beat Records, home of Jomanda, Tara 
Kemp, Kraze, JVC Force, and others, has entered a worldwide, long-term 
distribution joint venture with Atlantic Records. (The only exception is 
Kemp, already licensed to Giant.) Some Big Beat releases will still go 
through independent distribution and cross to the Atlantic system when ap- 
propriate, as will releases from Big Beat's pop subsidiary, Turnstyle 
Records. Closing the deal are (l -r) Atlantic's Director/Dance Joey Carvello 
and Co-Chairman/Co-CEO Doug Morris, Big Beat President Craig Kaltman, 
and Atlantic Sr. VP/CFO Mel Lewinter. 

McFreen Tapped As OM At 
WVOL & WQQK/Nashville 

Paderick McFreen has joined 
Phoenix Communications Black 
AC/UC WVOL & WQQK/Nashville 
as combo OM. He'll program the 
FM and be on -air in morning 
drive; Clarence Kilcrease remains 
PD at WVOL. McFreen joins from 
UC KPRS/Kansas City, where he 
spent four years. He succeeds Mi- 
chael St. James, who's now pursu- 
ing a career in pro wrestling an- 
nouncing. 

Phoenix President/owner Sam 
Howard told R&R, "I feel like it's a 
new day. Paderick has a strong 
base of experience in an Urban 
market with a minority population 
of less than 25%, like Nashville. 
He's very bright, knows his music, 
and has the discipline to take the 
station to at least No. 1, 2, or 3 

here." 

McFreen added, "This is a great 
station with a lot of potential. Sam 
Howard has given me the oppor- 
tunity to take the programming 
and create a revenue -generating 
product. I'm evaluating everyone, 
and I'm anxious to receive tapes 

and resumes." 
Prior to KPRS, McFreen was 

Asst. PD at CHR KZZP/Phoenix. 

Nucci Named 
WDAF GSM 

WTVN/Columbus, OH Sr. AE 
Joseph Nucci has been named 
GSM at Great American sister 
Country WDAF/Kansas City. He 
replaces Debbie Van Pelt, who's 
left the business. 

Nucci, a Kansas City native, 
worked at Great American AOR 
KYYS there from 1978-82. He told 
R&R, "Just like Dorothy said, 
"There's no place like home.' I've 
learned some things in the last few 
years that I'm excited about imple- 
menting at one of America's great 
radio stations." Most of Nucci's 19 

years in the business have been 
spent in radio and TV sales and 
sales management in Kansas City, 
San Francisco, and Columbus, OH. 

WEJZ Appoints 
Garrett GM 

Win Communications has lured 
veteran broadcaster Larry Garrett 
out of retirement and named him 
GM of AC WEJZ/Jacksonville. He 
succeeds Jim Jerrels, who has ex- 
ited. 

Garrett told R&R, "Playing golf 
every day isn't really what life's all 
about; it's great being back in the 
business. I came out of retirement 
because of the opportunity to man- 
age a quality station in a strong ra- 
dio market. There are some solid 
competitors here, and it's going to 
be lots of fun." 

Garrett formerly was President 
of BBC, a 13 -station group in the 
Northeast. He also was GM of 
WFBQ/Indianapolis and WSHH/ 
Pittsburgh and GSM for Pitts- 
burgh's WTAE and KQV. 

Gym Talk 

KABC/L.A.'s President/GM George Green (second from right) and "Sport - 
stalk" host Steve Edwards (I) pose with Olympic gymnasts Nadia Comaneci 
and Bart Conner at a reception honoring the Talk station's 79 "community 
gold medalists." The tribute took place during the 1991 U.S. Olympic 
Festival at L.A.'s Dodger Stadium. 

Multimillion -Selling Baby 

Arista execs present Whitney Houston with a plaque commemorating 7 
million -plus sales worldwide of "I'm Your Baby Tonight." With Houston at 
the celebration, held at NYC's Grolier Club after her Madison Square 
Garden concert, are (l -r) Arista Exec. VP Roy Lott, President Clive Davis 
and Sr. VP Rick Bisceglia. 

Arbitron 
Continued from Page 1 

Size Does Count 
More than 65% of Arbitron sub- 

scribers responded to the poll, but 
there was a wide discrepancy 
among market sizes. In four -sur- 
vey -per -year markets, 80.7% of 
stations voted, but in one and two- 
time markets, only 44.5% of sta- 
tions responded. 

Arbitron VP/Radio Sales & Mar- 
keting Jay Guyther stated, "This 
does not close the book on Arbi- 
tron's efforts to find a way to in- 
crease sample sizes for our cus- 
tomers. We will continue to discuss 
with the Council and with our sta- 
tion and agency clients other op- 
tions to address this issue." 

Advisory Council member (and 
Summit Communications Exec. 
VP/Radio) Owen Weber, who had 
been a proponent of the 16 -week 
survey periods, declined to com- 
ment about its defeat. 

Perhaps owing to the upper 80 - 

degree temperatures in Bermuda, 
other members of the Council 
could not be reached for comment 
in their hotel rooms. 

CBS -FM in LA Uses 
TM Century Jingles 
The new Arbitron for New York shows 
WCBS-FM Number One (12+ Mon. -Sun. 6AM- 
Midnight!) KODJ made the move to "Oldies 
93, CBS -FM" in Los Angeles. They changed 
their call letters to KCBS-FM and got great new 
jingles from TM Century of Dallas! 

Get The Best Jingles For The Book 
Like CBS -FM and KIIS-FM IN LA; Cap 
Cities/ ABC's WPLJ and Bonneville's "Mix 
105" WNSR in N.Y.; "Kiss 108", WXKS-FM, 

Boston; Bonneville's WTMX and CBS' 
WBBM-FM "B-96" in Chicago; WPGC-FM in 
D.C.; urban KJLH in LA; WXYV, "V-103" 
Baltimore; KFRC-FM and KYA-FM; CBS' 
K -Lite in Houston. In Dallas, where stations 
KNOW jingle studios, majors like KVIL-FM, 
KSCS, KEGL, K -LUV, KKDA-FM, KJMZ and 
KOAI choose TM Century jingles more than 
all other companies combined. 
Call TM Century at (800) 937-2100 for a demo 
of jingles to fit your station. 

rm centu: 
Inc. 

14444 Beltwood Parkway 
Dallas, Texas 75244-3228 

Phone: (800) 937-2100 
or (214) 934-2121 
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Radio 
DAVID STEERE is tapped as GM at 

KHIT-AM & FM/Reno. He also owns 
WQFX/Gulfport, MS. Concurrently, 
DAN MASON is named PD/MD. He 
most recently served on the sales staff 
at crosstown KBUL. 

Born To: 
Radio Links owner/President 

Lori Lerner, husband Larry, 
daughter Rebecca Rose, July 
10. 

KPRRIEI Paso air talent John 
Candelaria, wife Norma, 
daughter Alexandria Marie, July 
24. 

KCEZ/Chico, CA co-owner 
Gary Katz, wife KCEZ co- 
owner Jerrie Rindahl-Katz, 
daughter Michaela Lilly, July 
25. 

KCAOIOxnard, CA air talent 
Mike Reynolds, wife Beverly, 
son Brandon Crawford, July 26. 

KOFCIBoise City, ID air talent 
John Carlon, wife Christa, 
daughter Kayla, July 26. 

KEGLIDaIIas air talent J. 
Stewart, wife Roberta, son 
Benjamin Kenneth, July 27. 

Manager/promoter Stan 
Byrd, wife Kathy, daughter }Cait- 

lin Elizabeth, August 2. 
KSCB/Liberal, KS copywriter 

Tammy Orth, son Christopher, 
August 2. 

Marriages: 
KJLOIMonroe, LA air talent 

Cathy O. to Bobby Valdez, 
June 29. 

WWMXIBaltimore air talent 
T.J. Wright to Hank Leisch, Ju- 
ly 14. 

WSSLIGreenville, SC Pro- 
duction Dir./air talent Ric Lar- 
son to Marty Collins, July 27. 

Salant Broadcast program- 
ming consultant Pete Salant to 
Stacey Hill, August 2. 

Condolences: 
WFOXIAtlanta sales rep 

Nancy Jaeger, 29, July 1. 

ROBERT DOVE is promoted from AE 

to Local Sales Manager at KKRZ/Port- 

land. 

Records 
SAM HERNANDEZ has been upped 

from National Promotion Director to VP/ 

National Promotion at Quality Records. 

Sam Hernandez Victor Lentini 

VICTOR LENTINI is appointed Di- 

rector/AOR Promotion for the South- 
east at Elektra Entertainment. Prior to 
this he was Director/Promotion for the 
Midwest at Chrysalis Records. 

LESLIE LEWIS is tapped as A&R 
Manager at RCA Records. She former- 
ly worked with staff writers at Sony Mu- 
sic Publishing. 

JON COHEN has been upped to 
Manager/National Video Promotion at 
SBK Records. He segues from Assis- 
tant/Video & Adult Contemporary Pro- 
motion. 

TONY NOE is elevated from Man- 
ager/A&R Administration to Director/ 
A&R Recording Services at Charisma 
Records. Also, PERI HOCHWALD is 

upped from A&R Coordinator to A&R/ 

Manager. MARSHA LAWLER, former 
GM at Media Sound Studios, replaces 
Noe. 

Stephanie McCravey Andrea Kinloch 

STEPHANIE McCRAVEY has been 
named Director/A&R Administration, 
Black Music at MCA Records. Also, Di- 

rector/A&R KURT DENNY has been 
tapped to head the label's new Pop/ 
Rock A&R office in Nashville. The ad- 

dress is 54 Music Square East, Suite 
302, Nashville, TN 37203; (615) 256- 
2002. 

ANDREA KINLOCH has been pro- 
moted to .Director/Marketing at Curb 
Records. She moves up from Direc- 

tor/Publicity & Artist Development. 

PATTI PAUL is promoted from Di- 

rector to VP/Production at Warner Spe- 
cial Products. 

National 
Radio 

JED BUCK is tapped as Direc- 

tor/Marketing Sales at ABC Radio Net- 

works. He shifts from Director/Market- 
ing Development at ABC Radio. 

Changes 
Laura Wozniak is tapped as AE at 

WGST/Atlanta. 
Karen Cohen adds Manager/Cor- 

porate Information duties at EMI Music 
Publishing, SBK Records, and SBK 

Management. 

Industry 
SCOTT MEIER has been elected 

Chairman at NYMRAD (New York Mar- 

ket Radio Broadcasters Association). 
He is VP/GM at WFAN/New York. 

DONALD ST. SAUVEUR and STAN - 

TON VOGIN have been tapped as Di- 

rectors/Sales at Major Market Radio in 

the Boston and Philadelphia offices, re- 

spectively. St. Sauveur comes from the 

Sr. AE post at WDRC/Hartford; Vogin 

switches from Sr. AE at WKSZ/Phila- 

delphia. 

Donald St. Sauveur Stanton Vogin 

DAVID HAYMORE is named VP/Di- 

rector, New York Sales at Caballero 

Spanish Media. He was previously Sr. 

VP/Sales at UPI/Washington. 

JAN GROSS is promoted from Exec- 
utive Coordinator to Assoc. Director/ 
Writer & Publisher Administration at 

BMI Public Relations. Also, KELLY 
HORDE is elevated from Executive As- 

sistant to Assoc. Director/Writer & Pub- 

lisher Relations. 

DWAYNE ALEXANDER has been 
appointed Sr. Membership Rep at 

ASCAP. He had been A&R Director/ 
R&B at EMI Records. 

CHUCK MORRIS and MARK BLIES- 

ENER have formed Morris, Bliesener & 

Associates, a personal management 

firm. Bliesener previously served as 

Management Associate at Chuck Mor- 

ris Entertainment. The company's ad- 

dress is 4155 East Jewell Ave. #412, 
Denver, CO 80222; (303) 782-9292. 

Cindy Barr - Dir./Purchas- 
ing & Product Management 
Spec's Music (305) 556-6445 

Paul Ciliano - PD WEZK/ 
Knoxville (818) 503-7223 

Deborah Cole - Morning 
news/sidekick KBTS/Austin 
(512) 835-4852 

Timothy J. Fox - Mornings 
WGIR/Manchester, NH (603) 
625-6126 

Barry Kaye - Afternoons 
KBTS/Austin (512) 346-8339 

Beth Anne McBride - Asst. 
PD!middays WKSE/Buffalo 
(716) 884-6614 

Ken McCartney - Middays 
KUDA/Las Vegas (702) 456- 
7611 

George McIntyre - Asst. 
PD/middays WMJT/Saginaw- 
Bay City, MI (517) 895-8694 

Ted McKay - Asst. PD/MD 
KRLV/Las Vegas (702) 251- 
9891 

Jerry McKenna - MD 
WXKS/Boston (617) 569- 
9444 

Vinnie Peruzzi - Weekends 
WXKS/Boston (617) 986- 
7818 

Chris Reynolds - PD/morn- 
ings WMJT/Saginaw-Bay City, 
MI (517) 895-8649 

Rick Ryder - PD WAEB/AI- 
lentown (215) 559-9821 

Gary Scott Thomas - OM/ 
PD/mornings KTRR/Ft. Collins, 
CO (303) 484-6199 

Curtis Wilson - Nights 
KBTS/Austin (512) 335-4323 

Rich Zado - Nights WNYP/ 
Ithaca, NY (607) 753-8055 

ELAINE KATSULOS has been up- 
ped from Director to Sr. Director/Na- 
tional Publicity at Hervey & Company 
Public Relations/Management Consult- 
ants. 

FRANK LOVEJOY is named Presi- 
dent/COO at Kracken Sounds, a newly 
formed recording company. He was 
formerly an independent producer. The 
company's address is 21267 Hilltop, 
Southfield, MI 48034; (313) 827- 
7325. 

Bonneville Introduces 
ChartBreakersTM 

The AC Music Service that Runs Circles Around the Competition! 
It's hard to believe, but for just $49.95 per month, 

your station can have a CD full of the latest chart - 
proven AC tracks each month. 

You get only the best AC titles, each one recorded 

using Bonneville's exclusive TrueSourcesM digital 

recording process. 

It's the perfect archive, too. Each monthly edition 
provides you with a permanent copy of the top AC 

tracks. Month after month. 

Don't wait. Compare ChartBreakers for the time, 
the expense, and the space it will save. Then call for 
information on how you too can receive this valuable 

new service! 

1-800-631-1600 

BONNEVILLE 
TRUST THE QUALITY 

Ask about special rates on Bonneville's 

Complete AC Library when you buy ChartBreakers now. 



a three-hour spotlight on 
the hottest music and interviews 

from the following 1991 nominees: 
paula abdul, bryan adams, dj jazzy jeff & the fresh prince, 

divinyls, emf, amy grant, chris isaak, janet jackson, 
jon bon jovi, madonna, george michael, queensryche, r.e.m. 

and more. 

call your Premiere Radio Networks representative and make it yours! 213-467-2346. 213 -46 -RADIO. 
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Westwood One Presents 

the World Premiere of Richie Sambora's New Album 

Coming To You August 27, 199 COMMERCIAl FREE! 
IF YOU'RE SOMEONE THAT THINKS NOTHING IN LIFE IS FREE...THINK AGAIN, 

THE WORLD PREMIERE OF RICHIE SAMBORA'S NEW ALBUM IS FREE TO ALL WESTWOOD ONE AFFILIATES. 

Call Letters 

Management: 
Doc McGhee for McGhee Entertainment 

Phone Number 
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MANAGEMENT 
Who Decides What To Buy? Top Execs Surveyed 

When it comes to the more 
expensive purchasing de- 
cisions, many top execu- 

:ives prefer a hands-on approach. 
A recent survey of business execu- 

Sources Of 
Travel Stress 

Nearly three-quarters 
(73%) of business trav- 
elers feel at least some 

tension while on the road, ac- 
cording to a recent survey. Fol- 
lowing are the most cited 
sources of stress: 

Stress Source 

Flight delays! 
cancellation 

Being away 
from home 

Change in 

daily routine 

Being away from 
the office 

Of Travelers 

56% 

50% 

30% 

9% 

Source: Homewood Suites 

i 

tives - VP level and above - at 
companies with sales of $1 million 
or more found: 

49% of top execs are involved 
in the purchase of advertising, me- 
dia selection, and placement; 41% 
are concerned with sales promo- 
tion and related marketing ser- 
vices. 

45% are involved in choosing 
life and health insurance. 

43% are involved in the selec- 
tion of travel services (flights, car 
rental, etc.) , 41% handle hotel ac- 

commodations, and 29% choose 
convention/meeting sites. 

42% are involved in the pur- 
chase of personal computers, 32% 
deal with buying software, and 21% 

take responsibility for peripheral 
hardware choices. 

40% are involved in buying fax 
and copier machines. 

23% are involved in express 
package delivery service choices; 
19% put in their two cents on cellu- 
tar phone decisions. 

Source: Erdos & Morgan/MPG: NYC 

ß.n5.: .naui i!: k tee, 

Give Job Seekers The Write Test 
If you're having trouble choos- 
ing among job candidates, 
here's a test that should make 

the selection process easier. 
When screening applicants, ask 

them to write one or two pages 
about your company, describing 
your business and stating why 
they'd like to work there. 

Doing so, according to Menlo 
Park, CA -based Robert Half Inter- 
national, will allow you to: 

Weed out the serious candi - 

Getting Others To Love Your Ideas 
It s not uncommon for people to 
prefer their own ideas to those 
of others. The question is, how 

do you force your concepts on 
someone else - say, your boss? 
Answer: Make him believe it's his 
;dea. 

Gary Dichtenberg, President of 

August 22-24 - Talentmas- 
ters Morning Show Boot Camp. 
Hyatt Ravinia, Atlanta. 

September 5 - 1991 MTV 
Video Music Awards. Universal 
Amphitheatre, Los Angeles. 

September 8-10 - Burk- 
hartiDouglas & Associates Cli- 
ent Meetings. Grand Hyatt 
Union Square, San Francisco. 

September 10-13 - National 
Association of Black -Owned 
Broadcasters Fall Conference. 
Sheraton, Washington, DC. 
September 11-14 - NAB 

Radio 1991 Convention. Mos- 
cone Convention Center, San 
Francisco. 

September 13 - Academy 
Of Interactive Entertainment 
Arts & Sciences conference. 
Executive offices, Los Angeles. 
September 25-28 - RTNDA 
46th International Conference & 

Exhibition. Denver Convention 
Center. 

September 29-30 - T.J. 
Martell Music Row Golf 'N' 
Bowl. Various locations, Nash- 
ville. 

October 2 - CMA Awards. 
Grand Ole Opry, Nashville. 

October 3-5 - Concrete 
Marketing's Foundations For- 
um. Los Angeles Airport Marri- 
ott. 

the NYC -based MORE Seminars 
training firm, suggests you spell 
out the facts that led to your idea 
and let those facts guide the other 
person toward the same conclu- 
sion. He'll give the idea more 
weight if he believes he thought it 
through on his own. 

October 3-6 - Society of 
Broadcast Engineers National 
Convention. Hyatt Regency, 
Houston. 

October 10-13 - National 
Professional Conference Of 
Women In Communications. 
Hyatt Regency, Atlanta. 

October 14-16 - Broadcast 
Cable Credit Association's 26th 
Credit and Collection Seminar. 
Palmer House Hotel, Chicago. 

October 23 - John Bayliss 
Foundation Dinner. Plaza Hotel, 
New York City. 

October 24-27 - CMJ Con- 
vention. Vista Hotel, New York 
City. 

1992 
January 29 -February 1 - 

Ninth Annual Pollack Media 
Group Programming/Manage- 
ment Conference. J.W. Mar- 
riott, Los Angeles. 

January 30 -February 2 - 
RAB Managing Sales Confer- 
ence. Opryland Hotel, Nash- 
ville. 
May 28-31 - AWRT's 41st 
National Convention. La Posa- 
da, Phoenix. 

June 11-13 - R&R Conven- 
tion '92. Century Plaza Hotel, 
Los Angeles. 
June 14-17 - BPME & BOA 
Conference & Exposition. 
Washington State Convention & 

Trade Center, Seattle. 

dates. Those only slightly enthusi- 
astic about working for your com- 
pany will either decline or do poor- 
ly. 

Learn about candidates' re- 
search skills. Those who ask intelli- 
gent questions and report impor- 
tant facts possess valuable skills. 

Learn about candidates' com- 
munications skills. Those with 
clear, concise writing skills are 
likely to be better communicators 
as well. 

OPENING COMMUNICATION 

Finding The Phrases That Pay 
The way you talk to your staff influences the way your staff talks to 
you. Being approachable is one of the most important qualities a 
manager can possess. Certain phrases can extinguish your 

employees' desire to discuss ideas with you, while others can encourage 
creativity. 

Here - courtesy of Nido Qubein, author of "Communicate Like A 

Pro" (Berkely Books/$3.95) - are two lists: one of "igniter" phrases that 
invite your employees into discussions, and one of "killer" phrases that 
dampen the desire to communicate with you. 

Igniter Phrases Killer Phrases 

Keep talking,. you're The problem with 
on the right track- that idea is . 

Go ahead, try it. No way it'll work here. 

We can do a lot with impossible under our 
that idea. current system. 

That's great. How can It's not a bad idea, 
we do it? but.. 

I think it'll fly! 

Why not!? 

I'm glad you brought 
that up. 

It's nice to have you 
with us. 

You didn't consider 

It's not in the budget. 

Let's discuss it some 
other time. 

We've never done it 

that way before. 

STEROIDS KILL! 
"TAKING STEROIDS IS LIKE BLOWING 
UP A BALLOON':.. This exciting, new 
public service campaign speaks 
strongly to athletes, urging them to say 
"no" to all drugs including steroids. 

Parents, teachers, coaches and 
the athletes themselves must 
become more aware of this 
new health threat. In the past 
year alone, the illegal use of 
steroids has increased by an 
estimated 20 percent. 
This is a campaign you can 
really get behind with support 
from your community, public 
schools and health authorities. 
Build good public relations for 
your students while attacking 
the gravest problem to ever hit 
the field of sports and the 
highly motivated youths who 
participate. 

FREE 
60 second and 30 second 
radio and television spots. 

r 

f_ 

TO: American Chiropractic Association 
1701 Clarendon Boulevard 
Arlington. Virginia 22209 

Please send me copies of "Taking Steroids Is Like Blowing Up A 
Balloon" public service spots for: 

C Television (One 60 sec. & one 30 sec. on 3/4" videocassette) 
P Radio (Four 60 sec. & four 30 sec. taped spots) 
1 understand the spots will be sent without cost or obligation. 

1 
9t2 

Public Service Director 

Station 

Street Address 

City State Zip 

'I1 Please Send Me Additional Health Campaigns That Are Available 
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ABC-TV Renews 
`In Concert' 

ABC -TV has ordered a sec- 
ond 13 -week round of the 
late -night weekly rock mu- 

sic series "In Concert," renewing 
the show through the rest of this 
year. 

Airing Fridays at midnight, the 
hourlong program has been aver- 
aging a 1.8 rating nationally, ap- 
pearing in 1.68 million households, 
according to Nielsen Media Re- 
search. 

Among the guests scheduled to 
appear before year's end: Alice In 
Chains, Bad English, David Cover - 
dale, the Cult, Depeche Mode, 
Fishbone, Don Henley, Susanna 
Hoffs, Chris Isaak, Morrissey, 
Stevie Nicks, Bonnie Raitt, Skid 
Row, Tin Machine, and Neil 
Young. Henley and Hoffs will be 
featured August 23. 

WEEKEND BOX OFFICE 
AUGUST 2-4 

1 Hot Shots! $10.84 
(Fox)* 

2 Terminator 2: $8.58 
Judgment Day (Tri-Star) 

3 Doc Hollywood $ 7.25 
(WB)* 

4 Boyz N The Hood 
(Columbia) 

5 101 Dalmatians $3.61 
(Buena Vista) 

6 Robin Hood: $3.31 
Prince Of Thieves (WB) 

7 Mobsters $3.05 
(Universal) 

8 Body Parts $3.03 
(Paramount)* 

9 Regarding Henry $2.87 
(Paramount) 

10 Bill & Ted's $2.74 
Bogus Journey (Orion) 

$3.63 

All figures in millions 
'First week in release 

Source: Exhibitor Relations Co. 

COMING ATTRACTIONS: No 
music -related films opening this 
week, try writing that movie par- 
ody screenplay instead. 

NEW THIS WEEK 
MADONNA: THE REAL 

STORY (Goodrimes) 
This 50 -minute documentary 

spanning the Material Girl's ca- 
reer includes interview and con- 
cert footage. 
ESCAPE CLUB: DOLLARS, 

SEX & WILD, WILD WEST 
(A Vision) 
Six songs, 40 minutes. Clip 

compilation includes interview 
and behind -the -scenes footage 
of the band. 

SINEAD O'CONNOR: 
THE YEAR OF THE HORSE 
(Chrysalis) 
Twelve songs, 60 minutes. 

Concert video filmed in Brus- 
sels and Rotterdam during the 
singer's European tour last 
summer. 

SONIC YOUTH: GOO 
(Geffen) 
Eleven songs, 55 minutes. 

Visual companion to the album 
features three studio clips and 
eight videos produced by the 
band especially for the longform 
package. 
*CURE: PICTURE SHOW 

(Elektra) 
Ten songs, 75 minutes. The 

band's second home video con- 
tains clips plus rare concert and 
behind -the -scenes footage. 
NEW JACK CITY (Warner) 

Drama co-starring SirelWB 
artist Ice -T - with cameos by 
Christopher Williams, Nick 
Ashford, Fab 5 Freddy, Flavor 
Flay, Eek-A-Mouse, Keith 
Sweat, Guy, Troop, and Levert - features a Giant/Reprise 
soundtrack with songs by Ice -T, 
Williams, Guy, Sweat, Johnny 
Gill, Troop/Levert, Color Me 
Badd, 2 Live Crew, and more. 

D.J. JAZZY JEFF & THE 
FRESH PRINCE: 
SUMMERTIME (AND OTHER 
HITS) (Zomba/BMG) 
Five songs, 45 minutes. Clip 

compilation includes "making 
of" and interview footage shot 
during the filming of the "Sum- 
mertime" video. 

BLACK BOX: VIDEO 
DREAMS 1991 (VPI/BMG) 
Six songs, 45 minutes. Clip 

compilation is the dance act's 
first longform effort. 

CIAvKGB 
Do You Lack Intelligence?! 

Monitored Playlists 

All the winning stations A/C 
Long Five -Day Monitors 
Upgrade your music AOR 
Find 'High Appeal' titles 

Oldies Eliminate 'weak'titles 
Scrutinize rotations Country Analyze dayparts 
Get smart now! Classic Rock 

Affordable 
Research 

Music monitor database system Call Now! 
from The Trapman Company 800 562-4407 

MEDIA 
`Truth Or Dare' 
Video Date Set 

Madonna's documentary/ 
musical, "Truth Or 
Dare," is slated to hit 

home video stores on October 9 via 
LIVE Home Video. Shot during the 
Sire/WB artist's 1990 Blond Ambi- 
tion tour, the feature-length film 
will be list -priced at $92.95. 

TELEVISION 
TOP TEN SHOWS 

JULY 29 - AUG. 4 

1 Roseanne 
2 60 Minutes 
3 Coach 
4 Designing Women 
5 Unsolved Mysteries 
6 Murphy Brown 
7 Cheers 
8 20/20 
9 Northern Exposure 

10 Murder, She Wrote 

Source Nielsen Media Research 

All show times are EDT,PDT unless oth- 
erwise noted: subtract one hour for CDT. 
Check listings for showings in the Mountain 
time zone. All listings sublet( to change. 

Friday, 819 
Michael Damian and his 

band perform a three -song con- 
cert segment on "The Young 
And The Restless" (CBS; 
check local listings). 

Natalie Cole, "The Arsenio 
Hall Show" (syndicated; check 
local listings). 

Ray Charles, Miles Davis, 
B.B. King, Quincy Jones, Bon- 
nie Raitt, the Moody Blues, El- 
vis Costello, and Sting, "ABC's 
In Concert '91" (midnight). 

Monday, 8112 
The Judds, Hank Williams 

Jr., the Kentucky Head- 
hunters, Sawyer Brown, and 
Ray Kennedy perform on "Bud- 
weiser Rock 'N Country" (TNN, 
8pm EDT/5pm PDT). 

Color Me Badd, "Arsenio 
Hall." 

Clarence Clemons, "Into 
The Night" (ABC, midnight). 

Tuesday, 8113 
James Taylor, Bela Fleck 

& The Flecktones, Shawn Col- 
vin, and Bill Monroe perform on 
"Telluride Bluegrass Festival" 
(A&E, 9pm EDT/6pm PDT), a 

two-hour concert special 
hosted by Judy Collins. 

Seal, "Arsenio Hall." 
Animal Logic, "The To- 

night Show Starring Johnny 
Carson" (NBC, 1 1:30pm). 

Wednesday, 8/14 
Jackson Browne, "Arsenio 

Hall." 

Thursday, 8/15 
"Paul Simon Live In Central 

Park: Born At The Right Time 
Tour - One Night Only" (HBO, 
7pm), a three-hour concert fea- 
turing songs from throughout 
the singer's career. Westwood 
One has the radio simulcast of 
the event. 

Prince, Jon Bon Jovi, Ger- 
ardo, Debbie Gibson, Branford 
Marsalis, Herb Alpert, Patti 
Austin, Take 6, BeBe & CeCe 
Winans, and Randy Travis are 
slated to perform on "The Inter- 
national Special Olympics All - 
Star Gala" (ABC, 8pm). 

Marky Mark & The Funky 
Bunch, "Arsenio Hall." 

Rythm Syndicate, "Into 
The Night." 

Michael Jackson's Mom 
Says Son's Possessed! 

ackson family matriarch Kath- 
erine Jackson flew to Rome 
to ask Pope John Paul II to 

personally perform an exorcism on 
her son Michael, whom she fears is 
possessed by the devil! 

A friend says Katherine is deeply 
alarmed by MJ's behavior of late, 
"whether it's bringing wild animals 
to live with him or building a com- 
pletely virus -proof shelter against 
AIDS." However, it was allegations 
of her son's bisexuality that sent 
Katherine on the papal pilgrimage. 
"Only the devil could do things like 
that to Michael," she reportedly 
said (News Extra). 

Meanwhile, MJ's siblings Janet 
and Randy apparently joined Kath- 
erine on a completely different jour- 
ney: to the Hollywood offices of 
family patriarch Joe Jackson, 
where the three allegedly assaulted 
Joe's secretary, former Las Vegas 
showgirl Gina Sprague. 

Aiming to end Joe and Gina's al- 
leged romance, Randy is said to 
have held down Gina while Kather- 
ine pulled her hair and screamed, 
"Bitch! I told you we were gonna 
get you!" Janet reportedly used her 
hand to cover Gina's mouth during 
the incident (Globe). 

Rose -Colored -Clashes 
Guns N' Roses are the subject of 

an eight -page Entertainment Week- 
ly cover story that not only details 
the band's current tour shenani- 
gans, but also asks the musical 
question: "Are these boys built to 
last?" Flavoring the piece are re- 
caps of past group antics and a re- 
view of their total recorded musical 
output, roughly calculated at 21 
minutes for every year of the 
group's five-year history. 

Express Lines 
"The net worth of radio per- 

sonalities is determined by the size 
of their U -Haul trailer" - WSBIAt- 
lanta morning host Scott Slade 
(Atlanta Magazine). 

Willie Nelson claims he's lived 
several past lives, including one as 
a tax collector (National Examiner). 

"These A&R guys all look the 
same. They're all well -dressed, with 
glasses, maybe going bald but still 
managing a ponytail, trying to talk 
cool" - rapper Heavy D (People). 

OUR CHER FAIR - Cher's love life 
and love handles had the news- 
stands buzzing this week. The 
Globe and Star report she's aban- 
doned her boytoys and fallen hard 
for a real man: guitar god Eric Clap - 
ton! Meanwhile, the National En- 
quirer says Cher recently packed 
on 10 pounds! Along with a curvy 
figure, the weight's given Cher a 
double chin, which the 'zine taste- 
fully highlights with a profile inset! 

Yanni says he whispers sweet 
nothings - in Greek - to sexually 
excite galpal Linda Evans in bed 
(Globe, Star). 

The reflective singing/song- 
writing style of Chris Whitley, Will 
T. Massey, Peter Himmelman, and 
James McMurtry has prompted 
Time to hail them as pop music's 
"New Troubadours." 

Details O' De Spiders 
Dapper David Bowie is the cover 

star of the September Details, but 
Siouxsie Sioux gives a more inter- 
esting interview. Keeping with the 
'zine's overall fashion theme, Sioux - 
sie notes, "I used to wish I had real- 
ly bushy underarms so I could get 
them trimmed into tarantula 
shapes." 

R&R doesn't run comic strips, 
but we do take a comic trip each 
week through the nation's con- 
sumer magazines in search of 
everything from the sublime to 

the ridiculous in music news. 
R&R has not verified any of 
these reports. 

CURRENT 
BO YZ N THE HOOD (Qwest/WB) 
Single: Just Ask Me To/Tevin Campbell 
Other Featured Artists: Ice Cube, 2 Live Crew, Yo-Yo 
ROBIN HOOD: PRINCE OF THIEVES (Morgan Creek) 
Single: (Everything I Do) I Do It For You/Bryan Adams 

(A&M/Morgan Creek) 
BILL & TED'S BOGUS JOURNEY (Interscope/EastWest) 
Singles: God Gave Rock And Roll To You/Kiss 

Shout It Out/Slaughter 
Other Featured Artists: Primus, Faith No More, Steve Val 

POINT BREAK (MCA) 
Single: Nobody Rides For Free/Raft 
Other Featured Artists: L.A. Guns, Concrete Blonde, Liquid Jesus 
DYING YOUNG (Arista) 
Single: Theme From Dying Young/Kenny G 
Other Featured Artists: Jeffrey Osborne, James Newton Howard 
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TECHNOLOGY 
Denon Debuts First 
Consumer CD Recorder 

America's first consumer 
CD recorder hit a La Jolla, 
CA electronics store's 

shelves this week. but this particu- 
lar technological breakthrough 
doesn't come cheap - Denon's 
"DN -7700R CD Cart Recorder" is 
priced at $19,000. The unit is aimed 
at the pro audio market. 

Denon also has released a limit- 
ed number of blank CDs, which sell 
for $19. The company, a subsidiary 
of Japan's Nippon Columbia Ltd., 

plans a national rollout in the near 
future. 

In addition, Denon says it will in- 
troduce a second -generation CD 
recorder next year - at half the 
price of its new gizmo. 

Many of Denon's competitors - 
including Sony, Philips, and Tandy 
- hope to create a mass market 
for CD recorders. Those manufac- 
turers also have varying forms of 
the product coming on the market, 
most likely by the end of next year. 

Americans Prefer U.S.-Made Items 
Do you prefer American 
microwaves and VCRs to 
those made by foreign 

manufacturers? A recent survey 
showed that 48% favored U.S.- 
made microwave ovens and 36% 
preferred American VCRs. 

There's only one problem - 
those products don't exist (al- 
though some components are man- 
ufactured or assembled here). 

The preference for domestic 
items - real or contrived - bodes 
well for more than America's high- 

tech firms. In a recent study con- 
ducted by Hawthorne, NY -based 
Research Advantage, 70% of con- 
sumers said they prefer American 
canned/jarred food and 48% said 
they like U.S. cars. 

Although women are more likely 
than men to look for goods made in 
the U.S. (58% vs. 53%), men prefer 
American liquor (35% vs. 28% of 
women) and sport/casual clothing 
(62% vs. 55% of women). 

Regionally, residents of the Fast 
Coast and Midwest show the high- 
est preference for U.S. products. 

i 

On -Air Event Sequencer 

Tempe, AZ -based Circuit Research Labs has introduced the "Real 
Time Event Sequencer," a rack -mount unit that enables PDs and 
engineers to program and remote control a station's on -air operation. 

The device stores and executes some 200 events, allowing broad- 
casters to switch signal processors for different airshifts (making one hotter 
and another more bottom -heavy, for example), automatically start tape 
machines. adjust mike levels, bring in satellite programs, etc. 

All outputs are located on the unit's rear panel, and all programming is 

done via a simple keypad located on the front of the sequencer. The device 
also includes a security keylock to prevent tampering once the program- 
ming is set. Call (800) 535-7648 for price and other information. 

Try with straight face: 
" I can see no value in knowing exactly what 
songs are being played by winning stations in 

my format 
. " --- unemployed PD 

Monitored Playlists 

All the winning stations 
Long Five -Day Monitors 
Upgrade your music 
Find 'High Appeal' titles 
Eliminate 'weak' titles 
Scrutinize rotations 
Analyze dayparts 
Gel in touch now! 

A/C 
AOR 
Oldies 
Country 
Classic Rock 

Affordable 
Research 

Music monitor database system Call Note! 
from The Traprnan Company 800 562-4407 

Portable Solar AMIFM 
Radio Available 

Small (6 x 3.25 x 1 inches) and light (10 ounces), Berk Internation- 
al i 'sow-tv,wered AM FM radio - dubbed the "Dynamo - is not 

only a convenient summer item. it's also ideal for such emergency 
' utuahons as earthquakes. tornadoes. and other disasters. 

If weather conditions prohibit taking advantage of the unit's solar capa- 
bilities, the Dynamo has three other power sources: batteries, a hand 
crank, and DC. An adapter plug for the latter is sold separately. 

It's also possible to customize the Dynamo with your station's calls 'n' 
logo. Unit price: $27.95; add $5.95 for the adapter. For more info, call the 
Garden Grove, CA -based company at (714) 898-8648. 

Laser -Quality 

Portable PC 

Printer Debuts 

portable computers are 
nearly as powerful as most 
desktop PCs. Portable 

printers, however, still have a 
long way to go - most are similar 
to the antiquated dot-matrix 
printer and can't produce high - 
quality text or graphics. 

But Citizen America Corp. says 
its "PN48 Notebook Printer," in- 
troduced last month, breaks that 
barrier. Instead of using pins that 
strike an inked ribbon to form im- 
ages (like a dot-matrix printer), 
the PN48 uses thermal fusion to 
melt toner from a ribbon cartridge 
onto paper. The result reportedly 
looks as if it %%ere produced by a 
laser printer. 

The 2.5 -pound printer, about the 
size of a carton of cigarettes, also 
can produce envelopes, labels, and 
transparencies - great for sales- 
people who need to make changes 
in their presentations when they're 
away from their desks. Suggested 
retail price: $549. 

Interactive TV Home Shopping On Horizon 
Home shopping is great for 

couch potatoes - if only 
you didn't have to waste all 

of that energy dialing the phone. 
However, new interactive TV tech- 
nology may make it possible to 
shop around simply by using a re- 
mote control. 

In January, the FCC announced 
plans to allocate radio frequencies 
for interactive TV. Now Reston, 
VA -based TV Answer Inc. is adver- 
tising $5000 licenses for its interac- 

Buying Burgers 
And Fries 
By Check 

Soon you may be able to pay 
for your fast food order by 
writing a personal check, 

thanks to the development of an au- 
thorization system that takes only 
three seconds (instead of the nor- 
mal 28-45). 

Atlanta -based MerchanTec In- 
ternational has begun leasing (or 
selling) terminals, satellite dishes, 
and scanners to fast food chains. A 
key element of the system is that 
every night - when cheaper rates 
are in effect a list of suspect 
checking accounts is sent to each 
store's terminal via satellite. 

When you hand the cashier your 
check, he runs the scanner over it. 
The computer then compares your 
check to the list of bad ones and 
authorizes or denies the payment. 

Live system, which would enable 
viewers to order items by pointing 
a special remote control at their 
TV sets (!) . 

Nevertheless, don't look for the 
FCC to determine final guidelines 
for issuing licenses until early next 
year. 

Monaural Transmitter 
& Receiver Combo 

TFT recently unveiled a studio -to -transmitter system, the '9160% 
9167," that was designed for single as well as redundant dual 
channel stereo operation. 

Frequency synthesized for easy field servicing, the rack -mount trans- 

mitter'receiver combo is available in five different RF bands, ranging from 

900-960 mHz to 140-190 mHz. 

The two-piece system is list priced at $3300 (not including optional 

subcarriers). For more info, call the Santa çlara, CA -based company at 

(408) 727-7272. 
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"WHY CAN'T YOU COME HOME" 

The New Single From 
The Album X MARKS THE SPOT 

KS104 25-21 194 add 
FM102 22-17 KDON add 

KMEL deb 32 WBPR add 
HOT977 add WFHT add 
PWR102 add 

URBAN 

+21 CONVERSION FACTOR 

"CHORUS (FISHES IN THE SEA)" 

The New Single From 
The Album CHORUS 

KKBO 14-13 KZZB 35-32 
KRBE 9-8 WAPE add 

WDFX deb 23 KWOD 23-19 
KOY-FM on WHTO add 

B93 23-19 WFHT deb 34 
K96.7 14-11 

K106 17-16 

PLUS 

WRHT 

KKHT 

KWNZ 

H0T949 

KOIZ 

KFMW 

BILLBOARD DANCE SINGLES CHART ©-CD 
BILLBOARD DANCE SALES CHART 0-e 

ALREADY OVER 70,000 12" SOLD IN 3 WEEKS 

OVERVIEW 

LIFESTYLES 
Couples Living 
Together: A 
50-50 Proposal 

H 
alf of the women who have 
ever lived with an unmarried 
man still are involved in the 

relationship, according to a recent 
survey by the National Center for 
Health Statistics. 

The study asked women who had 
ever lived with a partner about the 
status of their first cohabitation. 
Most of the respondents had gotten 
married to that roommate; but near- 
ly as many had split up before doing 
so. 

The following chart illustrates the 
complete results of the survey: 

10% 

Intact marriage 
El Dissolved cohabitation 
1 Dissolved marriage 
D Intact cohabitation 

Southerners Major Market 
For Minor Tranquilizers 
36.4 Million New U.S. Prescriptions In 1989 

ore than 36.4 million new 
prescriptions for minor 
tranquilizers such as Val- 

ium and Xanax - prescribed to 
treat anxiety, depression, nervous- 
ness, and similar ailments - were 
written in the U.S. in 1989, accord- 
ing to the January -March 1991 Sta- 
tistical Bulletin published by the 
Metropolitan Life Insurance Co. 

That figure may seem high, but 
it's far lower than in 1975, when 43.2 
million new prescriptions were 
written. 

The average number of new pre- 
scriptions in '89 was 232.3 per 1000 
Americans. but a disproportion- 
ate amount of them were dispensed 
in the South. 

Tennessee and Kentucky resi- 
dents were 48% more likely to fill a 
new prescription for minor tran- 
quilizers. Alabama, West Virginia, 

$4 BILLION IN '90 

Arkansas, and Georgia were close 
behind. 

West Less Stressed 
The least stressed states? Wy- 

oming and Minnesota, both more 
than 50% below the U.S. new pre- 
scription average. The West is the 
region with the lowest rate. 

The large number of retirees in 
the South could be a factor in the 
region's high use of minor tran- 
quilizers. The majority of long- 
term users are over 50. Economic 
factors also may play a role - "re- 
tirement migrants" are more like- 
ly to carry health insurance than 
those who can't afford to move. 

Incidentally, about four in five 
people nationwide who get these 
prescriptions use them for less 
than four months, according to a 
1990 report by the American Psy- 
chiatric Association. 

Fourth Flat Year 
For Coupon Redemption 

Although Americans re- 
deemed 7 billion coupons 
last year to save an esti- 

mated $4 billion, 1990 was the 
fourth straight year of flat redemp- 
tion rates, according to Winston- 
Salem, NC -based CMS Inc. 

Study Shows U.S. Becoming More 
Accepting Of Social Differences 

Despite all of the publicity 
given to Americans who 
oppose particular social 

groups or behavior, such as neo - 
Nazi skinheads or animal rights 
activists, social intolerance actual- 
ly seems to be on the decline. 

A recent study by the NYC -based 
Roper Organization asked people 
their thoughts on 23 different 
groups, movements, and activities. 
The survey revealed that 40% of 
the respondents said they harbor 
no negative attitudes about any of 
the categories, up from 28% in 1979. 

Furthermore, fewer than one in 
20 Americans said they were in- 
clined to feel anti-establishment, 
anti -business, anti -black, anti- 
Jewish, or anti-Catholic. 

The public is less negative today 
toward hippies (18% vs. 35% in 
'79), welfare (16% vs. 27%), gov- 
ernment (6% vs. 11%), and labor 
(3% vs. 10%). 

Interestingly, smoking was the 
only one of the 23 categories in 
which negative attitudes have in- 
creased (4 percentage points) 
since 1979. 

The most significant negative 
feelings are against smoking (32% ) 
and drinking (23% ) . Influential 
Americans, who tend to be the 
most informed and active in our so- 
ciety, were found to be more 
"anti-" than the population in gen- 
eral. Again, smoking (45% ) is a 
particular target of this group's 
disapproval. 

How Teens Battle Boredom 
Board games top the list of 
boredom -stoppers among 
teenagers. According to a 

recent survey, 33% of U.S. teens 
say they've played them within the 
last year. 

Girls 12-15 are more likely to 
play board games than those 16-19 
(41% vs. 34%). Similarly, younger 
males are also more apt to play 

,(,3,,2%x) 
than their older counter- 

parts (27%). 

Teen-agers also enjoy the arts. 
Nearly one in five (18%) teens say 
they've painted, drawn, sculpted, 
or played a musical instrument in 
the past year. 

Older males are more apt to fid- 
dle around with music (17% ) than 
younger ones (13% ) . Older girls, 
however, are less likely to play mu- 
sic than their younger counterparts 
(16% vs. 26%). 

Source: Simmons Market Research, NYC 

Distribution trends, however, 
have been anything but predicta- 
ble. For instance, manufacturers 
printed 12 billion fewer coupons in 
January 1990 than in January 1989, 
but more coupons were distributed 
during last year's back -to -school 
season than the previous year. 

Generally speaking, direct mail 
redemption is up and magazine on - 
page and newspaper ROP is down. 
CMS says the industry is stagnant 
because consumers have become 
more selective in their coupon re- 
demption and brand usage. 

.Broaching 
The Roach's 
Approach 

you're throwing a dinner 
party. You've spent all 

day cleaning house and 
preparing. Everything is going 
along swimmingly until - the 
uninvited cockroach arrives. 
What do you do? 

According to a recent survey, 
67% of Americans would kill it 
with a shoe, 10% would ignore 
it, and 9% of men (14% of 
women) would ask someone 
else to kill it. 

As for how people feel when 
they spy a roach at a dinner par- 

ty, check the chart below: 

Emotion Percentage 
Embarrassed 52% 
Disgusted 16% 
Angry 9% 
Amused 8% 
Indifferent 6% 
Other 6% 

Source: Research & Forecasts, NYC 
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STREET TALK 
Geronimo & O'Meara Out? 

Disgruntled WAVA/DC morning 
zookeepers Don Geronimo & Mike 
O'Meara went public this week, telling 

the Washington Post Tuesday (8/6) they're 
unhappy and they want out. If they get their 
way, the station's chances for remaining CHR 
may be seriously jeopardized. 

At presstime, the duo had been off -air 

since July 31, embroiled in a contract dispute 
with Salem Broadcasting, which hopes to 

complete its purchase of the Emmis station 
within 60 days. Geronimo & O'Meara's current 
contract runs until February. 

Geronimo told the Post that he and 

O'Meara were dismayed by Salem's offer to 

merely match their current salaries (reportedly 
$350,000 each annually). 

"Since we are still licensees of WAVA, it is 

our responsibility to get this matter resolved 
before Don & Mike can go back on the air," 
said Emmis Exec. VP/Ops (and WAVA acting 
GM) Randy Bongarten. "I'm still hoping we 
can have an amicable resolution." 

Salem Prez/CEO Edward Atsinger told 
ST, "We attempted to have a face-to-face 
meeting with Don & Mike a few weeks ago, 
but their agent advised them not to do so. Don 

& Mike have been a major part of our plans in 

terms of keeping the format intact. However, if 

we cannot reach an agreement with them, we 
may have to re-examine our options to see if 

CHR is still viable." 

Less Rap In Mojo Mix 

Mojo/NY shifted to a more adult CHR 
stance this week and introduced its new 
positioning statement: "The best music mix 

without a lot of rap, the new 95-5, Mojo 
Radio." ST "core" listeners report a lot more 
gold and recurrents during Mojo's daytime 
hours. 

ST also hears that Mojo's referring to a 

new "mix" may provoke a legal battle with 
crosstown AC WNSR, which servicemarked 
the "Mix" moniker several years ago. 

Meanwhile, the deal to bring in Todd 
Pettengill as Scott Shannon's morning 
co -host is a done one. 

Rumors 
What's goin' on at KSOUSF? ST hears Don 

Kelly is no longer consulting the station and that Jerry 
Clifton has taken over those duties. 

Can that talk about WDFX/Detroit night rocker 

The Janitor going anywhere. He's under contract. 

Geffen Records President Eddie 
Rosenblatt announced at a marketing meeting 
that Aerosmith would be leaving the label and 

returning to Columbia. The Beantown 
bombers owe Geffen two studio LPs and a 

greatest hits collection. 

Dannen, Smith & Isgro 

"Hit Men" author Fredric Dannen and 
Capitol -EMI Music President/CEO Joe Smith 
were guests on KABC/L.A.'s Michael Jackson 
show Thursday (8'1), during the course of 
which Smith told listeners that independent 
promotion "is back," adding that while many 
stations "won't touch" indie promoters "there 
are some stations you can still only get to with 
an independent." 

Smith also said that record companies are 
intimidated by the indies, but noted that it 

would be in violation of antitrust laws for the 
labels to band together and boycott indies' 
services. 

Speaking of Dannen ... he and indie 

record promoter Joe Isgro had what might've 
been their first public face-off on crosstown 
KFI's Tom Leykis show last week. According 
to Leykis, the 12 -minute ruckus began when 
Isgro called in to accuse Dannen of misquoting 
him. Isgro also reminded the author that the 
federal payola charges against the promoter 
were dropped. 

"There was a lot of shouting," said Leykis, 
"mostly Isgro yelling at Fred." 

Film House Takes WNGS 
To Courthouse? 

Film House has filed a lawsuit against 
Pearl Broadcasting Corp., station WNGS/ 
West Palm Beach, FL, and GM/co-owner Bill 
Pearl, charging the station copied one of Film 

House's TV spots designed for WZEZ (Lite 
FM)/Nashville. 

The suit alleges WNGS and Film House 
were negotiating when the station copied its 

spot from a demo tape. Film House is asking 
for $50,000 in statutory damages as well as 

unspecified punitive and legal reparations. 
Pearl told ST, "We were not aware of the 

copyright laws as pertaining to TV 

commercials. We pulled the spots immediately 
and have apologized. We're trying to negotiate 

an out of court settlement." 

Continued on Page 22 

Don't get even, get mad. 
Sting August 21 
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"KISS THEM FOR ME" 
Rick GilletteiWHYT - Add! 

"Instant phone reaction! Already testing as familiar 
as our #2 record. Your radio station without a little 
Siouxsie is like a kiss without a little tongue." 

MTV Has Been Kissed 

BUZZ BIN On MTV 

Retail Has Been Kissed 

Album Sales Over 300,000 Units 

Clubs Have Been Kissed 

Billboard Club Play: 20' -12* -8t 

Alternative Radio Has Been Kissed 

#1 Alternative Record In ALL Trades! 

Major Venues Across The Country 

Have Been Kissed 

Lollapalooza Tour Sold Out Across The Country 

And Now A Kiss For CHR: 
KIIS-FM - #5 on their "Top 8 at 8:00"(8/2) 

KWOD 18-13 hot 
WPST 35-28 hot 
K96.7 24-21 hot 
B93 add 38 
WIXX 30-25 
WRQK debut 29 
999KHI debut 40 

Early Adds: 

H0T949 
HOT102 
WBBQ 
WOMP debut 40 
WHTO debut 40 
KQIZ add 
KISR add 

WVBS add 
KFMW add 
OK95 add 
WSTW 
K106 
KIKX 
and many more! 

Also being played on PWR99 & KIIS 

From The New Album SUPERSTITION 

Produced by Stephen Hague 

Management: Tim Collins 
GEFFEN 
c MI The Dacíd Cenen Compam 
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Real Reaction 
to a Real Star 

t, 

"Wishing on the Same Star" 

"This one is REACTING QUICKLY, GREAT 
EARLY FEEDBACK in call -outs. IT'S FOR 

REAL - DEAL WITH IT." 
BRIAN DOUGLAS/Q102 

"It's RIVETING. I laughed. I cried. THE 
FEEL -GOOD SONG OF THE YEAR. It's #2 on 

our playlist and #1 MOST REQUESTED." 
KRISS HART/KQMQ 

"Our competition played the record first, 
unfortunately. It is the first record in a year they 

have forced us on. Top 3 requests and huge 
call -outs. -THIS RECORD IS A SMASH!" 

JAMIE HYATT/KIKI 

"At WIXX, this HIT SINGLE has nothing to do 
with where she's from (Wisconsin). THIS IS A 

HIT IN ANY ZIP CODE, AND ANYWHERE IN 
THE U.S.A. #3 requests and #4 sales. 

THIS RECORD IS A SMASH!" 
WAYNE COY/WIXX 

Diane Warren wrote it and KEEDY brings 
it to life. The follow-up to' her hit debut 
single "Save Some Love" is for real and so 

is our commitment! From the album 
Chase The Clouds. 

Management: The Gerard Entertainment Group, Inc. 

ARISTA:. 
itewi 

STREET TALK 

SEND IN THE CLONES - Venerable Geffen A&R honcho John David Kalodner has such a valuable set of ears, label 
bigwigs decided to clone him! Actually, the unmistakable eau de clone emanates from the members of Kalodner's 
latest signing, Jackyl, who not only showed up unannounced at the label offices decked out in patented JDK drag, but 
also joined the "Rabbi O' Rock" for his customary lunch at the Palm restaurant! Ya hadda be there. 

Continued from Page 21 

Arista Exec. VP/GM Bill Berger will exit to 
become President of the Chameleon Record 
Group. Look for independent producer Chuck 
Plotkin (of Bruce Springsteen and Bob Dylan 
fame) to take a key creative executive post on 
the West Coast with the label as well. 

And ... look for a formal distribution 
agreement with Elektra to be announced at 

next week's WEA convention. 

Doug Daniels will exit Elektra to join 

Arista as VP/R&B Promo. He replaces Connie 
Johnson, who left several months back. 

After an unsuccessful attempt to sell CHR 
WDFXIDetroit, owner Jay Hoker has placed 
the station into receivership with local Motor 
City attorney Bruce Wilson. WDFX VP/GM 
Paul Jacobs told ST, "This move will strip 
away some of the debt and facilitate the sale 

of the station." 
Jacobs immediately is faced with the task 

of replacing PD John McFadden - who 

Rumbles 
WHTO/Orlando GM Chuck Lontine will be re- 

turning to sister TK outlet KLUV/Dallas in an as -yet - 
undetermined sales capacity. Orlando -based TK Re- 

gional VP Frank Tenore assumes 'HTQ GM duties. 

As ST went to press we heard that progressive 
AOR KTHXIReno had dropped the format to simul- 

cast with crosstown KOH. 
WCMS!Norfolk VP/GM Dan Maxwell's con- 

tract for the post he took a year ago wasn't renewed. 
Owner Marjorie Crump re -assumes GM duties. 

WAEB/Allentown OM/morning man Rick 
Ryder, morning sidekick R.J. McKay, and station GM 

Jeff Frank are all out. Afternoon driver Cadillac Jack 
becomes interim PD. 

Monroe Greer returns as MD at Z90ISD. 
KDKBIPhoenix ups Jack Green to MD/after- 

noons. 
01021Cincy has promoted late-nighter Chris 

Tyler to mornings, teamed with former WGTZIDayton 
morning man Alan Kaye. APD Brian Douglas comes 
off -air to concentrate on music and programming. 

resigned to become PD at WKEEIHuntington, 
WV, beginning in mid -August. 'DFX Promo Dir. 
Deanna Kaminsky will handle MD duties in the 
interim. 

Ah, but instead of hiring a new PD, might 
Jacobs hire someone as some sort of short- 
term, in-house consultant until the sale is final? 
Could former WKBO!St. Louis PD Lyndon 
Abell already be the lead candidate for just 
such an arrangement? 

Gold WVGOIRichmond flipped to an 
eclectic AOR/New Rock format last Friday 
(8/2), shortly after Benchmark 
Communications completed its purchase of 
the station from The Daytona Group. GM/PD 
is John Crowley; MD is Dal Hunter from 
crosstown AOR WRXL. Virtually all the 
previous 'VGO vets are on the street. 

Birch Scarborough Research and Bell 
Broadcasting Co. (owners of WJZZIDetroit) 
have agreed to a monetary settlement of a 

lawsuit brought against the station for alleged 
copyright infringement/misappropriation of 
trade secrets. Exact terms of the settlement 
were not made public. 

New Major Market FMs 

WYAVIMyrtle Beach, SC PD Chris Ling 
has resigned (effective August 15), but will 
continue to consult the station. Ling is headed 
to St. Louis to crank up a new facility licensed 
to nearby Warrenton, MO. Look for the outlet 
to sign on as an Adult CHR in mid -fall. 

Meanwhile, Bill Shirk - owner of CNN/ 
Religious outlet WXLW (AM)/lndy - is 

readying a new FM station to hit the air at 
96.3 next month. Funding is being provided 
by University Broadcasting. Former WZPL/ 
Indy programmer Scott Wheeler will be the 
new PD, targeting 25-49s. Possible handle: 
"Hoosier 96." 

Continued on Page 24 

Is Promotion A Heritage AOR's 
Best Defense? 

LBC's Promotion and Marketing Expert has the answer. 

Call the AOR 

Fragmentation Specialists... 

(805) 528-0888 LARPY BPuCE COMMUNICATIONS 
1 1 Arista Pei ords. In... a Hrrt i.mmm Music Group Company 
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Just thought 

To: Polly & Barbara 
From: Big Dog 

Tony Terry's "With You" is the 
perfect midday, adult female 
record. Top 5 callout for three 
weeks. 

92 
PURE ENERGY... DANCE 

To: Polly & Barbara 
From: J.D. Gonzalez 

Wll 

To: Polly & Barbara 
From: Les Garland 

Hey Polly, you got a monster in your pants with Tony Terry's 
"With You"! I Promise!! In its first week, Jukebox viewers 
dialed it into the top five!!! 
Now go get this one, or I'll give you a good spanking .. . 

HE 

To: Polly & Barbara 

From: Dena Yasner 

the record the first time wair 
we 

We IovedAfter 
three weeks on the 

sales. 
heard it. phones and top 

have top 
Consistently 

strong callout with women 

we played did this 

Wish every 

wellI O 

KZFM 

An incredible quick -reaction record. 
Fantastic callout after just three weeks in 
all demos including teens. 

y5.5fr1 

oSi` 
Washington, D.C. 

Great 
adult midday CIS should 

be playingcord Ev y er Pulls great dennos 
in with you 

out! 
K 
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To: Polly & Barbara 

From: Albie Dee 

Top 5 callout. Top 10 phones - 
all demos. Tony has a hit 

with WPGC. 
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To: Poli~y & Barbara 
From: Eric Bradley 

This song cannot be 
denied. Top 5 callout and 
impressive sales. 
Phenomenal top -of -mind 
response. It's a hit! 

Kr4444IO2 
TRIPLE THE MUSIC 

To: Polly & Barbara 
From: Glenn Kalina & 

Pam Grund 
"With You" is great on callout. The audience loves it! After some early doubt, this record has turned around and become a major hit for Q102. Top 10 research, top 15 sales. 

To: Polly & Barbara 

From: Bob West 
with You" is one of th today. 

Tony Terry's available to radio 

greatest love song G'FM 
99KG -/ a Music! 

Quadruples t 

...AND WE'RE GOING TO GET IT! 



The debut single front 

ritu& of love, 
Karyn White's second 

FIRST WEEK! 

DOUBLE BREAKER! 

CHR: #1 MOST ADDED 154/154 

URBAN: #1 MOST ADDED DEB 

STREET TALK® 
Continued from Page 22 

WGCl/Chicago midday air personality 
Shannon Dell recently filed a $1 million -plus 

federal sex -discrimination lawsuit against the 
Gannett -owned UC outlet. Dell, who filed a 

similar complaint with the EEO in March, says 
the dollar amount is the difference between 
what she earned vs. what morning man Doug 
Banks and afternooner Tom Joyner earned 
over the past two years. 

Incidentally, Dell is the second WGCI 

female air talent to file a sex discrimination suit 
against the station. Overnight host Irene 
Mojica is awaiting a trial date on a $3.4 million 

suit filed last year. ST's calls to WGCI 
management went unreturned. 

Vets Kiss 108 Goodbye 

Longtime WXKS (Kiss 108)/Boston MD 
Jerry McKenna has resigned over 
philosophical differences with PD Steve 
Rivers. McKenna has six months to go on his 
current contract, as well as another six months 
of non -compete time if he wants to defect to 
crosstown WZOU and rejoin Sunny Joe 
White, who's still without an MD. 

Rivers, who has taken over the MD duties 
himself, told ST, "Jerry and I ran into problems 
when I heard back from outside sources of his 
unhappiness and that he'd been seeing Sunny 
Joe. I elected to remove him from the 
sensitive areas of his responsibilities until he 
decided what he wanted to do. It was his 
choice to leave; we tried to talk him out of it." 

Meanwhile, 12 -year Kiss 108 vet Vinnie 
Peruzzi - the station's MD in the early '80s - quit on the air Sunday (8/4), citing 
dissatisfaction with the way things have been 
going at the station. 

Cynthia Johnson - who left Pollack 
Media Group in March to become Asst. PD at 
Pollack -consulted Pirate Radio/L.A. - was let 

Rumbles, Pt. /1 

PD Jim Fox trots away from AC KTHT/Fresno 

KJLHIL.A. is now being consulted by Lee Mi- 

chaels 
Paul Ciliano will exit the WEZKIKnoxville PD 

post at the end of August 

Don Early Allen - mast recently PD at 
WUJMICharleston - has been named OM PD mom - 
no man ai Urban WJIZIAlbany, GA 

Y102JReading, PA hires WIOVIEphrata, PA s 

Al Burke as its new PD. 

WBN4!Btoomington. IL PE' J.D. Scott -'ers 
)m,. 1) KKROIWich- 

ita r'D Scott Robbins retains as PP 

Randy Cain becomes PD at KURBILIttle Rock. 
WMGVIOshkosh, WI welcomes new PD Ross 

Holland and MD Kelly Stone. 

I 

.. 
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Ex -Rated 
In an X-uberant X -pression of X-citement over Ex - 

Girlfriend's debut album ("X Marks The Spot"), the 

X -pert marksmen 'n' women at Reprise X -ed off Pro- 

mo Item O' The Week honors by X -posing selected pro- 

grammers to 8 x 10 -inch plastic desktop targets, custom- 

ized with the group's name, album's title, and an X-em- 

plary scoring system: "X = 86'ed for good!" 
To X-pedite the mock X-ecution of your X, a plastic 

spring -horded pistol and four of those familiar suction - 

tipped darts are included. 

And ... X-hausting every promotional opportunity, 
the non-playing side of the target features a full -color 

pioto 'n' bio of the four femmes fatale. X-cellent. 

go this week, a victim of budget cuts at the 
Westwood One AOR. She will not be 
replaced. 

Return O' The Love Sponge' 
Word out of Capital Cities/ABC CHR Hot 

94.7/Chicago is that the negotiations to bring 
Bubba The Love Sponge back to the Windy 
City - Da Sponge did nights at crosstown 
B96 a while back - may be completed by the 
time you finish reading this sentence. 

Rumors about staff changes 
accompanying last week's format adjustment 
at KRSP-FMISLC turned out to be false; 

everyone is still in place. The station, which 
has tried several variations of AOR over the 
past couple of years, has jettisoned its ultra - 

tight hard rock mix and reverted to a Classic 
Rock approach. 

WGRD/Grand Rapids morning man Denny 

Schaffer crosses the street to become 
PD/mornings at struggling Adams heritage 

Continued on Page 26 
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THE MOST POWERFUL PRODUCTION 
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THE FIRME 

OF ROCK AND ROLL 

CONTINUES TO BURN... 

NM UGH 
AND THE SILVER BULLET BAND 

Bob Seger turns up the heat with 

the first single and video from the 

long-awaited forthcoming album 

THE FIRE INSIDE. 

Produce by Da« was 

Maragec! er. Peuh *Wears/ Paid Ealerprises, lac. 

THE SUMMER'S GETTING HOTTER ON CAPITOL COMPACT DISCS, CASSETTES AND RECORDS C>199t coelrot (Word'. Mr. 
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"Silver Thunderbird' 
Added to MTV, VH-1 

80/17 
Including: 
MO deb 30 
WNCI add 27 
FM100 23 
Y107 deb 35 
WRQK deb 19 

KATM 29-20 hot 
Z99 25-19 hot 
K107 29 
WNYP 26 
KISR 40-25 
KFMW 34-25 

AOR Track e AOR Album lip 

`When Love Cries" 

A Most Added CHR 36/27 

WZOU deb 26 
1-40T97 deb 33 
WPGC deb 30 
PWRPIG add 32 
TIC -FM deb 39 
FUN107 deb 34 
B93 add 39 
WXKS 
PWR96 add 

WNVZ 
PWR106 add 

e 1991 Arlontic Recor eng Corp. A fime Worner Company 

STREET TALK® 
Continued from Page 24 

AOR WLAV-FM, replacing Red Noize. In 

addition, Adams ups Steve Labenz to 'LAV-FM 
Asst. PD, and Jim Coda to OM of sister 
Z -Rock WLAV (AM). 

CHR WYYSIColumbia, SC changed to 
Country WHKZ August 2. WYBBICharleston, 
SC GM/morning man Frank Baker becomes 
GM; Ed Hill from WAXFIYoungstown, OH 
becomes PD. 

Three former staffers of crosstown 
Country rival WCOS-FM are on the air at 'HKZ: 
morning man Ken Martin, middayer Charlie 
Jay, and afternoon driver Doug Enlow. 

Midknight For Michael I 
Michael Jackson's first film under his new 

Sony -Columbia deal reportedly will be a 
futuristic action -fantasy ("Midknight"). 

Featuring sets designed by Anton Furst 
(of "Batman" fame), the film centers on the 
struggle between a character who has the 
ability to be all-powerful and all-knowing and a 

doctor who attempts to use these powers for 
his evil goals. Guess which role is Michael's. 

Country diva Reba McEntire will host the 
25th annual CMA awards show, to be telecast 
via CBS -TV on Wednesday, October 2. She 
co -hosted last year's show with Randy Travis, 
but will be flying solo this time. 

Records 

Triad Artists New Rock honcho Marc Geiger 
will join Def American to oversee A&R and marketing 
around about the first of the year. He won't be "helm- 
ing," as suggested elsewhere: Mark DiDia remains 
Def Americans GM. 

Mercury AOR promo domo Drew Murray an- 

nounces two additions to his staff: RCA DC rep David 
Einstein, who becomes East Coast Nat'l Rock Promo 
Mgr., and Relativity Nat'l Metal Promo chief Cheryl 
Valentine. who'll assume the same duties for Mer- 
cury Valentine replaces Munsey Ricci, who exits. 

Motown Nat'l Promo Dir. Michael Williams will 
leave the company at the end of this month to form 
his own artist management and production company. 

Giant VP/Creative Mktg. Bill Burks exits. 
Arista Nati Promo Dir. Mary Taten resigns to 

relocate to L.A. and pursue an entertainment law 
degree at UCLA. 

Former Geffen Nat'l Singles & Video Promo 
Dir. Karen Sobel -Silver joins Impact for Nat'l Video 
Promo duties, based out of Chicago. 

Former Reprise DC local promo rep Mary Div- 

ney joins Zoo for regional promo duties, based out of 
NYC. 

Rhonda Rose exits the MCA Houston local 
promo slot for the same duties with Mercury, effec- 
tive August 26. 

EastWest America will relocate to its new digs 
at 75 Rockefeller Plaza next week. The new phone 
number is (212) 484-6200. 

.ab% 
HORIZONS 

RADIO & R EC O R D S 

v 
Richard Palmese promoted to President of MCA Records. 
Chris Witting becomes WCBS (AM)MY VP/GM. 

Gannett hires three new PDs: Ilene Hallam at KBKC/KC, 

John Mainelli at KCMO/KC, and Ron Morgan at 

KSD/St. Louis. 

Frank Cody becomes KMET/L.A. PD. 

Virgin Records reactivates U.S. operations; Jeff Ayeroff 
and Jordan Harris named Co -Managing Directors. 

KFRC/SF ends 20 years of CHR to become "Magic 61." 
(RK0 General applies for the calls KMMG, but the sta- 

tion's staff wants the old calls kept.) 

10 

Russ Thyret elevated to Sr. VP/Mktg. at Warner Bros. 
Records. 

*Bill Pippen picked as WRC/Washington Station Mgr. 

*With husband Alan Sneed PD at WKLS/Atlanta, Mary 
Catherine Sneed joins crosstown WSB as MD. 

MTV debuts with the Buggies' "Video Killed The Radio 

Star. 

Allen Shaw upped to ABC -FM Stations Manager. 

Hal Smith named KNEW/SF GM. 

KROQ-FM/L.A. returns to the airwaves, simulcasting AOR 

KROQ (AM). 

MCA Music Entertainment Group 
Chairman Al Teller is featured in the August 
19 issue of Forbes. The piece focuses on 
MCA's joint label startup venture with JVC and 

VMI in Japan (MCA Victor), and Teller 
explains his motivation thusly, "There are a lot 

of sales to be had by performers that 
Americans have never heard of." 

Garth Brooks has done it again. The 
Capitol/Nashville superstar shattered his own 
R&R Country record when "Rodeo" debuted 
this week at No. 23 - the highest debut since 
the inception of the rotational reporting era, 

Brooks also nearly broke his own record 
for the most adds in one week. "Rodeo" 
picked up 181 adds; "The Thunder Rolls" still 

holds the record with 183. 

Baby Baby Love 1 
Congratulations to R&R Urban 

Contemporary Editor Walt "Baby" Love and 
his wife, Sonya, who are expecting their first 
child in April. 

BUILD AUDIENCE 
rNSTANT-W/N MAKE ' BREAK -OPE S O 0 

MONEY _TAB_' 

FRUSTRATE THE COMPETITION 



e unquestionable new single and video. 

"Doubt "album sales surpassing 800,000. 

Another sold out American tour begins August 22nd 

Jesus Jones nominated for two MTV Video Music Awards 

Written and Produced by Mike Edwards; Management by Gailforce Management, Ltd. 
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TERMS: The buyer is assuming a debt 
of $241,891 to Stanley Robert Ho- 
gan and executing promissory notes to 
the seller totaling $300,000, at no in- 
terest, payable in five semiannual in- 

stallments. The remainder of the pur- 
chase price is to be paid in cash, from 
which the seller is to pay off a debt of 
$494,000 to Premier Bank of Mon- 
roe. 

BUYER: Holladay Broadcasting of 
Louisiana Inc., owned by Clay Holla- 
day of Meridian, MS. He owns WYZBI 
Mary Esther, FL. 

SELLER: My Cue Broadcasting Inc., 
headed by President Bill Sanders. The 
company owns KMYQIBastrop, LA. 
FREQUENCY: 100.1 MHz 
POWER: 3kw at 180 feet 
FORMAT: AC 

COMMENT: This station has a CP to 
upgrade to C2, with 50kw at 505 feet. 

WKJF-AM & FM/Cadillac 
PRICE: $350,000 
TERMS: Asset sale 
BUYER: Hagar Broadcasting, headed 
by President James Hagar 
SELLER: Fetzer Broadcasting Ser- 
vice, headed by President Carl Lee. 
The company owns WJFMIGrand 
Rapids and WKZOIKalamazoo. 
FREQUENCY: 1370 kHz; 92.9 MHz 
POWER: 5kw day/1 kw night; 100kw 
at 1020 feet 
FORMAT: AC 

BROKER: Paul Leonard of Star Media 
Group represented the seller. William 
R. Rice represented the buyer. 

W W OCIAvalon 
PRICE: $400,000 
TERMS: Asset sale for cash. Payment 
of $350,000 and half of a $50,000 
non -compete agreement are due at 
closing, with the remaining $25,000 to 
be released from escrow after 90 
days. The seller must obtain consent of 
its senior lender, First Union National 
Bank of North Carolina, for this trans- 
action. 
BUYER: Ocean Media Inc., headed by 
President Sid Friedman of Wayne, NJ. 
He's Director/International Electronic 
Journalism for NBC News. Other 
shareholders include WCBS-TVINew 

York Sr. Health & Science Editor Frank 
Field; WNBC-TV/New York news an- 
chor Tony Guida; and WNCN/New 
York Dir./Programming & Operations 
Terilyn Mazza. Friedman, Field, and 
Guida have interests in WDMV/Poco- 
moke City, MD and an applicant for a 
new FM at Ocean City, MD. 
SELLER: Group Six Communications 
Inc., headed by President Lawrence 
Herbster of Annapolis, MD. Other 
shareholders include Stephen Ba- 
chand and J. Philip Kilkeary of Annap- 
olis, MD; John Hechinger Jr. of Wash- 
ington; and Gannett VP Ronald Town- 
send of Potomac, MD. Group Six owns 
WCLI & WZKZ/Corning, NY. 
FREQUENCY: 94.3 MHz 
POWER: 3kw at 300 feet 
FORMAT: B/EZ 
BROKER: Media Services Group 

WKTX/Cortland 
PRICE: $160,000 
TERMS: The buyer must pay off or as- 
sume a debt of approximately 
$105,000 to Bank One, Youngs- 
town. The remainder of the purchase 
price is due in cash at closing, except 
for a final payment of $10,000 due 60 
days after closing. 
BUYER: Miklos, Maria, and Attila Kos- 
sanyi of Bay Village, OH 
SELLER: Trumbull County Broad- 
casting Corporation, headed by Presi- 
dent Patrick Engrao. He has an inter- 
est in an applicant for a new FM at Hub- 
bard, OH. Shareholder Albert Zippay 
and Engrao's wife, Peggy Ann, have 
interests in WKTXIMercer, PA. 
FREQUENCY: 830 kHz 
POWER: 1kw daytimer 
FORMAT: This station is dark. 

WTRL/Tomah (FM CP) 
PRICE: $100,000 
TERMS: Payment of $20,000 cash at 
closing, with promissory note for 
$80,000 at 9% interest payable in an- 
nual installments over four years 
BUYER: Magnum Radio Inc., owned 
by David and Lynn Magnum of Mad- 
ison, WI. They are applicants for a new 
FM at Portage, WI. 

SELLER: Trunkel Broadcasting Inc., 
headed by President Tony Trunkel 
FREQUENCY: 96.1 MHz 
POWER: 3kw at 1075 feet 

Our Best Advertisement 
is our CLIENTS' word e e e 

NOT OURS! 
Our Client list is the "Best" in 
the Industry ... Because WE are 
the "Best" in the Industry. 

Don't be misled into paying more! 
For information call Collect, Person to Person 

Byron J. Crecelius 314-423-4411 
Home of the "TRAVELING BILLBOARDo' 

Bumper Strips & Window Labels 

f'us.rapc IKAU1bel 
Saint Louis. Missouri 

Recession 
Continued from Page 1 

Turning Point In View 
"It's my opinion now that the 

market will hit bottom in Septem- 
ber of 1991," said Interep CFO Pat 
Healy. He's predicting the year 
will finish with a drop of 1.2% from 
1990 - an improvement over the 
2% drop for 1991 national spot sales 
that he forecast just a month ago. 
Down the road, Healy says 1992 
will be a slightly better year, with 
stronger improvement in 1993. 

"I don't think we've bottomed 
out yet," said Katz & Powell Presi- 
dent Shelly Katz, who added that 
buying services are putting pres- 
sure on stations to cut rates, which 
could keep revenues depressed 
even as advertising picks up. 

Katz noted that markets with 
large military bases have not ex- 
perienced an anticipated recovery 
following the end of the Persian 
Gulf war, apparently because 
many businesses were forced to 
close their doors while their cus- 
tomers were overseas. "While you 
have the troops back, you don't 
have as many advertisers," said 
Katz. 

"The signs of a recovery are well 
disguised," quipped Heritage Me- 
dia President/Radio Group Paul 
Fiddick. "If we felt that the end of 
the war was going to mean the end 
of the economic crisis, we were 
wrong - and overly optimistic." 
Fiddick said he sees no evidence of 
a recovery in the third quarter, 
which means "it's too late to save 
this year," as far as radio adver- 
tising is concerned. 

Continued Lull 
Shamrock Broadcasting Presi- 

dent Bill Clark said even if the 
overall economy gets some relief 
from recession, that may not be 
quickly reflected in radio revenues. 
He sees a continuing problem with 
expanded TV inventories depress- 
ing ad spending for other media. 
"The lull may be a little more pro- 
longed than we all hoped or 
thought," Clark said. 

Sconnix Broadcasting Managing 
Partner Randy Odeneal summed 
up the industry's economic prob- 
lem this way: "too many radio sta- 
tions chasing too few dollars." 

Looking beyond the current situ- 
ation, Odeneal said radio's biggest 
problems could be helped by favor- 
able policy decisions in Washing- 
ton: actions to lower interest rates 
and tax law changes to encourage 
business growth. In particular, 
Odeneal said banking regulations 
should be changed to take the HLT 
(highly leveraged transaction) 
stigma off radio lending. 

Palmer 
Continued from Page 1 

"This is a really great feel- 
ing," said Palmer of the promo- 
tion. "As I have already been in- 
volved with most of the day-to-day 
duties as Exec. VP/GM, there 
won't be many changes. This pro- 
motion will afford me the oppor- 
tunity to become more involved in 
the label's A&R activities." 

Palmer joined Ateo two and a 
half years ago. Before that, he held 
a variety of positions with Poly - 
Gram, most recently that of Sr. 
VP/Marketing. He also worked for 
the Sam Goody chain and as a 
songwriter/producer/artist. 

Wall 
Continued from Page 1 

offering my services -a lot of peo- 
ple are questioning themselves and 
need the help." 

Wall, an 18 -year radio vet, put 
KKLQ on the air. He's also pro- 
grammed WTIC-FM/Hartford, 
WMC-FM/Memphis, and WNCl/ 
Columbus, OH. 

Elektra 
Continued from Page 3 

ed with a staff that shoots for the 
stars and is not satisfied unless that 
goal is achieved." 

Morrow's been at Elektra since 
it formed an Urban division in 1978, 
when he joined after an 11 -year 
stretch at Capitol. Jorge is coming 
from a National Director/Promo- 
tion, East Coast post at Columbia. 
His career began with a Promotion 
Manager job at Motown. 

Gannett 
Continued from Page 1 

Stow commented, "I've been 
here for five years and have really 
spent the last 17 years preparing 
myself for this challenge. Don has 
left me a great base." 

`Invested Emotionally' 

Law added, "The five years I've 
been with Gannett are among the 
most rewarding I've ever had, and 
I'm happy I'll be able to continue 
as a consultant and work with all 
the Gannett stations. The state of 
CHR has a lot of people in turmoil; 
it became clear that someone else 
could see 93Q through this period 
better than I, as I have so much in- 
vested emotionally in this situa- 
tion." 
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DAN O'DAY 

AIR PERSONALITIES 

Fresh Approach To 
Comedy Brainstorming 

If your show relies heavily on comedy, the demands of 
creating topical material on a daily basis might tempt you 
into relying on a few basic formulas. Unfortunately, this 
can make your show all too predictable. 

I'm not offering the worksheet at 
right to encourage you to approach 
all potential comedy ideas in the 
same manner. However, you 
might find it helpful for generating 
rough ideas which can be trans- 
formed into polished bits. The goal 
is to come up with at least one idea 
you might not have otherwise un- 
covered. 

This worksheet can be used when 
there's someone in the news about 
whom you'd like to write a comedy 
piece. The key to using it success- 
fully is not to think about it; simply 
fill it in without editing or judging 
your answers. You'll have plenty of 
time later to say, "That doesn't 
work" or "That's stupid." Right 
now you're simply looking for 
ideas. 

I chose Donald Trump for this 
exercise. It took me perhaps 10 

minutes to answer the questions on 
the form. My responses appear be- 
low. I'll take you through them step 
by step - not because the specific 
answers are important, but rather 
to illustrate the function they can 
play in the creative process. 

Remember, the answers are 
merely the first things that popped 
into my head. Not all of them will 
lead to Usable ideas. 

Trump Target Tackled 
1. It'll be tougher for him to pick 

up bimbos, and he'll have to put his 
name on less -expensive things. 
Maybe in the future, with his 
sealed -down finances, we'll see the 
Trump Amway Kit or the Trump 
Hyundai. As for "picking up bim- 
bos" - he has a penchant for busty 
blondes - maybe there's a sketch 
here showing him in a singles bar, 
broke. 

2. Money, tacky, jerk. When 
writing comedy it's important to 
know your point of view. I think we 
might be getting a glimpse of how I 
see Donald Trump. 

3. Ex-wife Ivana, girlfriend 
Marla Maples. Trump has bragged 
that his "actress" girlfriend - who 
has no actual theatrical training or 
experience - could get a big part 
in any movie she wants because of 
her relationship with him. Maybe 

I NEED YOUR INPUT! Com- 

ments, suggestions, questions, 
complaints, and airchecks are 

welcome. Due to the volume of 
mail, I regret that I can't critique 
the airchecks, but I'd love to 
hear what you're doing. 

When writing 
comedy, it's 

important to know 
your point of view. 

we could see her at auditions or at 
an acting class. Or maybe have 
Trump rehearse an acting scene 
with her. 

Or maybe there's a bit linking 
several current or former wives 
and mistresses of famous men - 
say, a dating service for models 
who want to meet rich guys. We 
could add Sylvester Stallone's ex- 
wife Brigitte Nielsen. 

4. The son of a rich, successful 
builder. A lot of people don't know 
this because Trump tries to foster 
the image of the self-made man. 
But he had a head start: a well- 
known last name and an inherited 
fortune of $30 million. This adds to 
my personal point of view: He's a 
bit of a phony and presents an ex- 
aggerated image of his true impor- 
tance. 

5. "The Art Of The Deal." Re- 
member, I said write down what- 
ever comes to mind. "The Art Of 
The Deal" isn't something 
Trump's famous for having said, 
but as the title of his best-selling 
book, it's highly identifiable with 
him. 

6. Obnoxious, insufferable, su- 
perficial. 

7. Rich, successful, envied. The 
key answer _here is "envied." 
Trump probably doesn't believe I 
really think he's obnoxious, insuf- 
ferable, and superficial; he thinks I 
just pretend he is to hide my jeal- 
ousy of his success and desire to 
lead the life he does. This insight 
should come in handy when writing 
his character from his point of 
view. 

8. Two obvious ideas present 
themselves. One is to show him try- 
ing to live on a normal person's in- 
come - shopping at K mart, eating 
at McDonald's, étc. This could be 
done, but it sounds boring. The sec- 
ond option is a song parody, chang- 
ing "Jump" to "Trump." But it 
doesn't really interest me because 
a good song parody should be bas- 
ed on content rather than on an ob- 
vious wordplay. 

9. "Trump, The Bankruptcy" 
(inspired by "Trump, The Board 
Game") . 

10. "Poor Side Of Town." 
11. Trump, Marla, Ivana, 

Trump's children. What are 
Trump's seldom -seen kids like? 
One line that suggests itself: 
Trump is being interviewed and 
proudly asks if we've met "my 
children, the Trump Boy and the 
Trump Girl"? 

12. Scrooge. Maybe he gathers 
the kids together at Christmas, and 
they watch his hero's movies on 
TV. Or how about a "Christmas 
Carol" in which Trump is Scrooge? 

13. Mother Theresa. Apparently, 
my point of view on Trump is that 
he's a guy who could never under- 
stand why anyone would spend 
time with poor people - unless, of 
course, he or she could turn a hand- 
some profit on it. 

14. Working for a charity. Obvi- 
ously, this extends that point of 
view. 

15. Trying to raise cash by selling 
drugs. Please remember that's the 
first thing that came to my mind; I 
have no evidence Trump has ever 
smuggled drugs. But another well- 
known American tycoon was ac- 
cused of trying to save his com- 
pany by selling cocaine, which un- 
doubtedly is what planted the seed 
in my head. 

m 
Trump could try to 
sell his own diet 
book (suggested 

title: 'The Art Of The 
Diet') ... Or maybe 

he could host one of 
those infomercials.' 

Hmmm, what other things have 
formerly rich or famous people 
done for money? He could try to 
sell his own diet book (suggested ti- 
tle: "The Art Of The Diet") or his 
own miracle exercise equipment 
through TV ads (perhaps the 
"Trump Rump" for people who 
want to firm up their posteriors). 

Or maybe he could host one of 
those "infomercials" - commer- 
cials that masquerade as regular 
talk shows. Then again, maybe 
he'll find religion and become a 
Jehovah's Witness. Hey, wait - 
that's not a way to make money! 
But remember, all I'm doing is 
brainstorming. I'm looking for 
ideas, and I'll take them wherever 
I find them. 

16. Mery Griffin. Trump's having 
financial problems, and the casino 
that Griffin managed to buy appar- 
ently is in serious trouble, too. And 
of course, Griffin recently was 

Creative Questionnaire 
ick a newsworthy subject, then run him or her through 
the blanks on this simple questionnaire. 

1. In what ways will 's life be different than 
it has been? 

2. When I think of I automatically think of: 
3. What's 's romantic history? 
4. Before entered (profession), he/she was: 
5 is famous for having said: 
6. My perception of is: 

7 's self -perception is: 
8. The most obvious bit to do is: 
9. What commercial parodies are suggested? 

10. What song parodies are suggested? 
11. Possible "interviews"? 
12. What individuals does most admire? 
13. What individuals does most dislike? 
14. The last place I'd expect to see is: 
15. If ever is arrested, it probably will be for: 
16. The last person I'd expect to be romantically 

involved with is: 
17 If were a TV pitch person, what product 

would he/she be selling? 
18. If weren't in (profession), what would 

he/she probably do for a living? 
19. If they made a TV show about , what would 

it be called? 
20. What was like as a baby? 
21. As a child? 
22. As a teenager? 
23. As a student? 
24. As a newlywed? 
25. If 

would he/she play? 

were a professional athlete, what sport 

sued for palimony by a former 
male employee. 

What if Trump and Griffin hap- 
pen to run into each other in a bar 
and start commiserating, discover- 
ing they have more in common 
than they suspected? It could be 
not only humorous, but also bitter- 
sweet to see these guys in a sur- 
prisingly vulnerable state - you 
know, it's late, they've had a few 
drinks, they're both feeling dis- 
couraged and unappreciated. It 
could be the start of a beautiful 
friendship ... . 

17. Hair care products. Maybe 
when Trump loses his last dime, 
he'll have to take a job as a hair- 
dresser: Mr. Donald. 

18. A ticket scalper. This answer 
surprised me, but it completely fits 
my image of the guy. I can see him 
paying a bunch of homeless guys a 
couple of bucks each to stand in 
line - in the cold, pouring rain - 
for hours to buy concert tickets, 
which Trump would resell at a 
huge markup. Maybe he wouldn't 
even pay them; instead, he'd give 
them each something of far 
greater value, a true collector's 
item: an autographed copy of "The 
Art Of The Deal." 

19. "Trump, The Sitcom."' 
20. He hoarded all the other 

babies' bottles. 
21. He charged the other kids to 

play in the Trump Sandbox. And 
maybe as a baby he was given the 
Trump Bottle. And later he'd come 
home from school and have his 
father sign the Trump Report 
Card. 

22. A chauffeur drove him and 
his dates to drive-in movies. 

23. Rather than study, he simply 
negotiated to purchase whatever 
diplomas he wanted. 

Trump is a guy who 
could never 

understand why 
anyone would spend 

time with poor 
people - unless, of 
course, he or she 

could turn a 
handsome profit on 

it. 

24. "Why, that's my Trump!" 
The only off-color idea so far: It's 
his wedding night. His blushing 
bride is completely inexperienced 
in sexual matters. They disrobe, 
and she views a part of the male 
anatomy she's never seen before. 
And Donald proudly explains to her 

25. Weightlifting (with bags of 
money). 

Simply by filling out this ques- 
tionnaire, I've come up with more 
than 30 potential bits - not in- 
cluding the "obvious ones" I said 
I'd avoid. Thirty ideas - not bad 
for 10 minutes' work! 

Dan O'Day, author of "Personali- 
ty Radio," consults a limited num- 
ber of radio stations and conducts 
air talent seminars for stations, 
groups, and associations. He can 
be reached at (213) 479-1767. 


